RY  G00D5 


CANADA 


SPRING  TRADt 


JANUARY  1898. 


Irato 


When  they  are  going    to    Klondyke,  sell 
them  "  Rooster  Brand  " 

Rubberised  Duck  Coats 
Rubberised  Duck  Pants 
Extra  Heavy  Riveted  Overalls 
Extra  Heavy  Top  Shirts 


Etc. ,        Etc. 


KLONDYKE 
PILGRIMS. 


r 


The  Klondyke  fever — the  yellow  gold, 
Makes  men  brave  famine,  drouth  andacold, 
But  none  of  the  Pilgrims  to  Klondyke  'land 
Will  suffer,  if  clothed  in  the  "  Rooster  Brand." 

Our  all-wool  Shirts,  our  Pants  and  Jacket 
Of  Rubberized    Duck  will  stand  the  racket. 
With  our  Mackinaw  Garments,  they'll  never  have  chills 
Whether  down  in  the  gulch  or  crossing  the  hills. 

When  the  Pilgrims  arrive  at  the  longed-for  spot, 
And  "  Rooster  Brand"   Overalls  never  forgot, 
They  don  these  duds  and  a  working  shirt, 
They'll  pan  out  plenty  of  golden  dirt. 

When  loaded  down  with  the  Klondyke  metal 
They  homeward  journey  to  wed  and  settle 
In  this  our  beloved  Canadian  land 
They'll  still  want  plenty  of  "  Rooster  Brand." 

Then  Shirts  of  fabrics  soft  and  rare 
And   immaculate  White  Duck  Pants  they'll  wear, 
And  when  doing  the  avenue  making  a  mash 
They'll  look  "  up  to  date  "  in  our  Suits  of  Crash. 

And  like  all  men  who  have  made  their  "strike." 
They'll  surely  feel  anxious  to  ride  a  Bike; 
The  "  Rooster  Brand  "  Bicycle  Suit  genteel 
Makes  a  man  look  handsome  who  rides  a  wheel. 


And  the  merchants  will  wallow  in  gold  and  land, 
If  they  keep  well  assorted  with  "  Rooster  Brand," 
They  can  fit  out  the  Pilgrims  to  Klondyke  fair, 
And  supply  the  returning  Millionaire. 


Robert  C.  Wilkins 


Manufacturer  Shirts  and 
Clothing  Specialties 


Montreal 


When    they    return    from    Klondyke, 
sell  them  "Rooster  Brand  " 

White  Duck  Pants 
Crash  Suits 
Bicycle  Suits 
Elegant  Neglige  Shirts 


Etc. 


Etc. 
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S.  GREENSHIELDS,  SON  &  CO 

Montreal  and  Vancouver,  B.C. 


♦♦♦♦♦♦—••«♦♦♦♦♦♦ 


rf  SPRING  1898  S. 


For  the  coming  season  we  have  made  Larger  Preparations  than  ever  before,  in  all  our  departments. 
Our  travellers  are  now  on  the  road  with  full  collections  of  samples.     INSPECTION  INVITED. 


Dept.  A.       Staples,     Linings,     Canadian,    American    and 

English   Prints. 

Dept.  B.       Canadian    Tweeds,    Worsteds,    Trouserings, 

Italians,  Canvas,  etc. 

Dept.  C.       Carpets,  Curtains,  Floorcloths,  Linens,  Quilts,  ^c. 

1/ 

Dept.  D.       Men's    Furnishings,    Ties,    Braces,    Shirts    and 

Drawers 

Dept.  E.       Hosiery,  Gloves,   Laces,   Ribbons,  etc. 
Dept.  H.      Dress  Goods,  Silks,  Velveteens,  Muslins,  etc. 
Dept.  T.       Smallwares,  Notions,  Trimmings,  Braids,  etc. 

Sole  Agents  in  Canada  f —  — 

BRIGGS  PRIESTLEY  &  SONS     -     Bradford 


-AND- 


EMIL  PEWNY  &  CO.     -      Grenoble,  France 
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NOT  MADE  OF  COTTON 


,j#*-T 


Tweeds  and 
Worsteds, 

Indigo  Dyed 
Serges, 


WE  MAKE  woolen  goods.  When  we  say  "  woolen"  we  mean  all- 
wool — not  one-half  or  three-fourths  cotton.  All-wool  goods 
are  warmer,  better  looking,  better  wearing  and  nicer  in  every  way 
than  the  other.      We  use  no  cotton  whatever. 

*      *      *      *      * 

There  is  a  growing  demand  for  reliable  Canadian  made  cloths, 
simply  because  a  good  article  is  being  produced.  Is  it  not  absurd  for 
the  Canadian  tailoring  trade  to  keep  buying  foreign  stuff  when  some- 
thing quite  as  good  in  every  respect  is  made  in  Canada  and  can  be  bought 
much  cheaper  ?  Give  us  the  price  paid  for  the  imported  goods,  and  we 
will  give  you  better  value.  We  can  do  this  because  we  have  every 
facility — skilled  workmen,  modern  machinery,  and  a  complete  equip- 
ment in  every  branch. 

j  *      *      *      *      * 

We  have  an  excellent  variety  of  nice  new  patterns  (designed  by  our 
own  staff)  distributed  through  the  wholesale  trade  for  Spring.  Get  your 
supply  houses  to  show  you  our  patterns  and  we  feel  sure  you  will  be 
pleased  with  them.  If  they  have  not  got  any  of  our  patterns,  we  can 
direct  you  where  you  may  see  them. 

***** 

We  make  to  order  in  quantities,  and  sell  to  the  wholesale  trade  only. 


ROSAMOND  WOOLEN  CO.,  AL^T5, 


CANADA 
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READ  THIS  ADVERTISE/WENT 


&&  ^*  ^*  *£&  $£&  ^F*  tfi*1  t&*  Q&*  Q£^  &F* 


and  it  will  remind  you  that  the  Tweed,  Serge,  President, 
Beaver  and  Chinchilla  Cloths  manufactured  at  the 

Brodie  Hills,  Hespeler, 

are  the  best  value  offered  in  the  Canadian  market  to-day. 
If  you  require  a  few  pieces  for  sorting  up  orders,  we  shall 
be  glad  to  have  you  send  in  at  once.  Watch  for  our  Sam- 
ples for  Spring,  1898.  We  are  preparing  a  fine  range  of 
patterns.  They  will  be  interesting.  Ask  your  wholesale 
dealer  about  them. 


WHOLESALE    TRADE    ONLY. 


MILLIOHAMP,  COYLE  &  CO.,      Selli^A^"ts- 


HALIFAX.    MONTREAL,    TORONTO 
VICTORIA 


♦ 


Before  you  leave  for  the  Klondike  buy  a  Sleeping  bag.  It  covers  you  from  head  to 
foot,  and  keeps  out  the  cold  and  wet.  They  are  strong,  well-made,  waterproof,  and  roll  up 
into  small  space.     Extra  clothing  can  be  packed  in  them. 

Old  Miners  and  Prospectors  who  have  used  Sleeping  Bags  would  not  think  of  doing 
without  one. 

Prices  range  from  $^.50  to  $15.00,  depending  upon  material  and  quality,  but  all  are 
wind  and  waterproof. 

Samples  may  be  seen  - ,:+u       ■# 

riillichamp,  Coyle  &  Co. 

43  Bay  Street,  TORONTO,  Ont. 
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EVERYTHING   IN 


*5 


TABLE    OIL-CLOTH    j*_* 
FLOOR   OIL-CLOTH    j*    *'\ 
ENAMELLED    OIL-CLOTH* 


Oil=Cloth 


Etc.  Etc. 


t 
t 

t  The  Dominion  Oil-Cloth  Co. 

i  TORONTO      .*      MONTREAL 


ALL  widths       ALL  qualities       NEW  designs 

ALL   THE  LATEST  COLORINGS       s 

Samples  are  carried  by  Travellers  of  all  Wholesale  Dry  Goods  Houses  in  Canada. 
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Established  1889  ) 


Jos,  Williams  &  [o. 


GLENWILLIAMS 


ONT. 


WOOLLEN, 

WORSTED 
and  CASHMERE 


HOSIERY 


Don't  forget  that  we  show  the  best 
values  made  in  Canada.  No  shoddy  is 
used  in  our  goods ;  our  reputation  sells 
them 

MITTS " 

BICYCLE   HOSE  and 

SWEATERS,  ETC. 

Our  representative  will  call  on  you. 


WELLINGTON 
CARPET   CO. 


MANUFACTURERS    OF 


1/ 


^Guelph 

Ont. 

Wool  and  Union  Carpets 

2  and  3  Ply,  Latest  Designs 

Also  Dealers  in     flO^I  ERY    °*  a"  descriptions 

FULL-FASHIONED   UNDERWEAR 

OR   UNDERCLOTHING 

Yarns,  Fingering  and  Saxony  Wools,  etc. 

Travellers  are  now  on  the  road.  Mail  orders  receive  prompt  attention. 

GUELPH  WOOLLEN  MILLS  CO. 

LIMITED. 
Manufacturers  of  ^  GUELPH,    ONT. 

Fingering.  Wheeling-,  Saxony,  and  Knitters' 
Yarns  of  all  descriptions 

Also  Scotch  Full- Fashioned  Underwear  of  all  sorts,  viz.,  Ladies'  and  Gentle- 
men's Vests,  Shirts  and  Drawers,  Boys'  and  Girls'  Shirts  and  Drawers,  and 
Combination  Suits  in  all  sizes. 

Hose  and  Half-Hose,   ribbed  and  plain,  sizes  ^'A-'m.  to  12-in.  feet.     Bi- 
cycle, Hockey,  and  Club  Stockings,  any  color  or  pattern. 

SPECIAL. — Klondyke  Heavy  Ribbed  Shirts  and  Drawers;  Yukon  and 
Klondyke  Sweaters,  Worsted  and  Wool,  any  weight  from  i-lb.  t0  2j^-lbs.  each. 


Selling 
Agents: 


DONALD  FRASER 
E.  H.  WALSH  &  CO. 


-    Montreal 
Toronto 


KV¥VVV¥VV¥VVVVV¥V¥V¥V¥V¥¥V¥¥V¥V:<S 
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I  The  Cornwall  Mfg.  Go.  3 


1898 


Cornwall,  Ont. 
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OUR  SPECIALTIES 

Friezes 

Box  Cloths 

Canadian  Homespuns 


! 

m 
« 

* 

m 
« 


s 


H.  H.  BURROWS. 


Wool  and  Union  Carpets  and  Art  Squares 

in  various  sizes,  new  designs  and  colorings. 


m 


Extra  Super  White  Blankets 

The  above  lines  are  all  guaranteed  to  give 
thorough  satisfaction  both  to  the  retailer 
and  consumer 


GEO.  S.  PLOW 


Agent 


flontreal  and  Toronto 


RUGS   AND  MATS 
CHILDREN'S  CARRIAGE  ROBES 

Travellers  now  on  the  road. 


Royal  Carpet  Oo. 

GUELPH,  ONT. 
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A  Good  Story 


•  is  told  of  a  boy  who,  on  being  asked 
to  illustrate  the  meaning  of  responsibility,  re- 
plied that  if  one  half  of  his  braces  gave  way 
all  the  responsibility  would  rest  on  the  other 
half.  Wear  Matthews,  Towers  &  Co.'s 
HancUSewn  Reliable  Braces,  with  patent 
cast-off  buckle,  and  run  no  such  risk. 


Matthews,  Towers  &  Co. 


73  St.  Peter  Street 


Mens'  Furnishings 
Exclusively. 


. . .  MONTREAL 


X.  X 


Avx 


OUR 


NEW 


ETuirep 


^ 


K 

0 

N 
D 

K 
E 


UV 


TURIN 


^ 


a 


ORDINARY   WEAR' 


STORM  COLLAR   ADJUSTED' 


"SANITARY   BAND" 


'«*• 


m 


*pp/t 


'e</ 


for 


5HIRT5 


?* 


X**1 


»9? 


,\\ec 


<o<- 


,4  re  Made  to  Keep  Out  Cold  and  Snow 

SPECIAL  FEATURES: 

Sanitary  Band  encircling  inside  of  shirt  at  waist,  a  sure  preventative  of  colds  and  other  ailments; 
Double  Wrist  Band;  Storm  Collar;  Double-Breasted  Front;  Patent  Removable  Buttons. 


I- 


Manufactured  by    • 


Our  Woven   Label 


.rerv  Shin. 


/fl\      on  Evt 

Tooke  Brothers,     Montreal 
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EVEN  IN  CHINA 

The  women  appreciate  and  ask  for 

HERMSDORF 

Dyed  Hosiery 


OwMwmek 

«f  A$&  TVS  JWSI  ASfASTe.A§  VT  6AK&£ 


AND 

RECOGNIZE 
IT  BY 
THIS 
SIGNATURE 


The  same  is  true  of  every  country 
where  hosiery  is  worn.  People 
know  and  appreciate  Hermsdorf 
dyed  hosiery  and  merchants  find 
it  to  their  advantage  to  sell  it. 


If  stocks  well  bought  are  half  sold — and  that's  so — then  hosiery  and  gloves  stamped 
LouU  Dye'"sdorf  are  lines  vou  cant  afforcl  t0  be  without.  They  are  easy  to  get  if  you  only 
insist — we  mean  the  fast  black  hosiery  and  gloves  bearing  this  stamp  :    ^o""  Hermsdorf 

AMERICAN  BUREAU,  LOUIS  HERMSDORF, 

70-80  Walker  Street,  New  York. 
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THE  ACHIEVEMENT  OF  THE 
CENTURY  .... 


ON  THE  HIGHEST 
WAVE  OF  POPULAR 

FAVOR 


b 


A  Perfect  Dress  Edge  and 
Incomparable  Skirt  Protector. 

Outwears  the  Skirt 


Always  used  by  the  best 
dressmakers  because  of  the 
perfect  finish  it  gives  the 
dress. 


r 


A  CABINET 


given  free  with  first  purchase  of  12  spools 
or  3  gross,  any  shades  desired.    .    . 


»• 


STEWART'S,"  the  only  genuine.     Take  no  other. 

WHOLESALE    TRADE   ONLY. 

BAKER  &  BROWN 


U 


260  St.  James  Street 


Montreal,  Que. 


.*$ 
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^S  1  Lm      lllfil^      on  the  front  cover  of  this  journal 

f 

§  WILL  SEW  HIS  PANTS  WITH 

|  Finlayson's 

I  Linen  Threads  * 

■ 

Those  same    old    pants  will  last  forever. 


When  buying    linen    thread,   order    Finlayson's. 
It  is  uniform,  smooth,  strong,  and  the  best. 

|  FULL  LENGTH.         FULL  WEIGHT. 

g  The  enormous  sale  of  this  make  ensures  the  stock 
gS  being  always  fresh ;  large  shipments  received  weekly. 
fe      NO   DRIED-UP  shop-worn  goods  in  Finlayson's  make. 


Agents  for  Canada : 

JOHN  GORDON  &  SON 

MONTREAL 


^?iWiWimWiWiWimW4Wi^^ 


THE  CANADIAN  ROUTES 

TO  THE  KLONDYKE 

GOLD  REGION. 


By  Edmonton,  the  Peace 
River,  Sylvester's  Land- 
ing and   Fort  Selkirk,  etc. 


NOT  long  ago  the  Board  of  Trade  of  Victoria,  B.C.,  issued  a 
circular  complaining  that  the  trade  in  supplies  for  the  Klon- 
dyke  was  being  gobbled  up  by  American  merchants  who,  with  their 
usual  prompness  and  business  sagacity,  had  taken  advantage  of 
the  rush  to  the  Yukon  to  monopolize  the  supply  trade.  There  is  no 
doubt  that  so  long  as  the  West  Coast  route  is  used  not  only  the 
Victoria  merchants,  but  those  throughout  the  entire  country  will  be 
hampered  by  our  more  enterprising  neighbors.  The  gold  is  ours, 
but  we  are  willing  to  share  it  with  all  comers  ;  the  trade  we  can 
have  entirely  to  ourselves  if  we  exercise  ordinary  business  methods. 
It  is  estimated  that  500,000  people  will  go  to  the  Klondyke  dur- 
ing the  coming  spring.  The  excitement  in  Great  Britain  and 
throughout  Europe  over  our  gold  fields,  in  Australia,  Africa  and  the 
Islands  of  the  Pacific,  as  well  as  in  the  United  States,  is  even  greater 
than  in  our  own  country,  probably  for  the  reason  that  distance  lends 
enchantment  to  the  view.  When  we  consider  what  supplies  for 
such  a  number  of  people  mean  we  will  begin  to  realize  that  the 
merchants  and  manufacturers  of  Eastern  Canada  have  a  little  Klon- 
dyke of  their  own  at  home,  supplying  this  vast,  hungry  multitude. 
Those  who  are  well  informed  on  the  subject  say  that  every  man 
going  to  Klondyke  will  have  to  spend  at  least  #200  on  his  food  and 
clothing  outfit ;  so  that  even  if  only  200,000  people  go  at  $200  each 
jt  means  540,000,000 — a  tidy  little  sum  to  be  added   to    Canada's 


yearly  trade.  Even  supposing  that  only 
100,000  persons  take  the  Edmonton  and 
Calgary  route,  that  would  mean  $20,000,- 
000,  an  amount  that  is  by  no  means  to  be 
sneezed  at. 

It  is  understood  that  the  Hudson  Bay 
Co.  are  opposing  the  Edmonton  route*  and 
favoring  the  Stikeen  and  Lake  Teslin  route,  as  the  country  to 
be  traversed  by  pack  trail  from  Edmonton  is  through  their  best 
fur-producing  and  hunting  country,  and  undoubtedly  the  horde 
of  miners  would  frighten  the  game  and  drive  it  further  north. 
The  C.P.R.,  it  is  believed,  is  advocating  the  West  Coast  route,  for 
the  reason  that  it  would  give  them  a  longer  haul  than  the  Edmonton 
route. 

San  Francisco  firms  are  flooding  British  Columbia  with  their 
advertisements  of  Klondyke  supplies  and  when  we  take  into  consid- 
eration the  advantage  they  possess  over  Eastern  Canada  in  the 
matter  of  freight  rates  we  may  feel  sure  that  Californian  merchants 
will  get  a  fair  proportion  of  the  business  if  trade  sets  in  through  the* 
British  Columbia  route.  If,  on  the  contrary,  the  Canadian  Gov- 
ernment can  be  induced  to  open  up  the  Edmonton  land  and  water 
route  we  shall  get  it  all,  as  the  difference  in  freight  will  be  sufficiently 
in  our  favor  to  shut  out  competition  from  that  quarter. 

In  addition  to  the  enormous  quantities  of  supplies  that  would 
have  to  be  purchased  in  this  country,  a  pack  trail  from  Edmonton 
will  open  up  a  market  for  Alberta  cattle  that  will  be  another  Bonanza 
Creek  to  the  ranchmen.  Those  going  by  the  land  route  would  require 
pack  horses  and  saddles,  and  the  ranches  in  the  vicinity  of  Calgary 
and  Edmonton  can  supply  the  former  at  $15  to  $20  apiece.  If  the 
water  route  is  chosen,  a  highway  would  be  used  that  has  been 
traveled  for  years  by  the  Hudson  Bay  Co.  and  private  traders,  and 

*See  map  illustrating  the  routes  opposite  page  16. 
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that  is  well  known  to  hundreds  of  men  in  that  district  whose  services 
could  be  secured  as  guides.  Boatbuilders  are  ready  at  Athabasca 
Landing  to  build  boats  at  reasonable  figures. 

The  pack  trail  route,  which  it  should  be  the  prime  object  of  all 
eastern  business  men  to  induce  the  Government  to  build,  has  this 
to  commend  it  to  the  miner  which  the  water  route  does  not  possess, 
viz.,  it  passes  through  the  greatest  number  of  gold-bearing  streams 
on  the  road  to  the  Yukon.  Not  only  this,  but  in  the  vicinity  of 
Edmonton  and  on  the  line  of  railway  is  a  farming  community  who 
harvested  this  year  nearly  3,000,000  bushels  of  grain,  and  who 
would  find  a  market  for  their  produce  amongst  the  miners.  This 
alone  would  be  reason  enough  to  favor  the  Edmonton  route. 

Leaving  Edmonton  with  pack  horses  and  travoise  or  flat  sleds 
(whichever  was  decided  upon)  the  miner  would  go  out  nine  miles 
to  St.  Albert,  and  from  thence  along  a  beaten  wagon  road  to  Lake 
St.  Ann,  a  distance  of  40  miles.  Here  he  could  either  go  round  the 
lake  in  an  easterly  direction  or  cross  at  the  narrows.  Proceeding  in 
a  north-westerly  direction  about  18  miles,  he  comes  to  the  crossing 
of  the  Pembina  River,  37  miles  further  on  he  comes  to  the  Atha- 
basca River,  crossing  it  at  the  junction  of  the  McLeod.  Going 
onward  in  a  north-westerly  direction  between  Hawk  Creek  and 
Burnt  Wood  Creek,  20  miles,  he  crosses  a  branch  of  Hawk  Creek 
and  then  a  branch  of  the  Burnt  Wood.  He  then  proceeds  nearly 
due  west,  along  the  chain  of  lakes  about  70  miles,  and  turning 
northward  for  about  25  miles  he  comes  to  the  narrows  of  Sturgeon 
Lake.  From  Sturgeon  Lake  to  the  crossing  of  the  Smoky  River  is 
30  miles,  and  from  there  to  Fort  St.  John  is  120  miles  more.  From 
Edmonton  to  Fort  St.  John  the  miner  has  traversed  what  can  be 
made  into  a  first-class  road,  and  which  it  is  to  be  hoped  the  Gov- 
ernment will  cut  out  and  make  without  further  delay.  A  great 
many  prospectors  have  traveled  this  road  during  the  present  fall, 
but  no  one  has  found  the  road  bad.  Of  course  there  are  creeks 
to  be  bridged  and  swamps  to  be  corduroyed,  scows  to  be  built  at 
the  crossings  of  the  larger  rivers,  and  fallen  timber  to  be  removed  ; 
but  apart  from  these  improvements,  which  are  necessary  with 
every  new  road,  there  are  no  physical  difficulties,  as  the  country  is 
in  general  level. 

At  Fort  St.  John  begins  the  uncertainty ;  but  we  have  the  follow- 
ing data  to  show  that  a  passable  trail  exists  : 

(1)  Mr.  Ogilvieon  his  way  south  from  Nelson  saw  well  defined, 
and  in  some  instances  well-beaten,  horse  trails  going  in  different 
directions.  (2)  Wm.  Cust,  who  mined  in  the  district  north  of  the  Peace 
River,  speaks  of  a  horse  trail  in  that  country.  (3)  Mr.  McConnell, 
in  his  report  on  that  section  of  the  country,  speaks  of  Indians  going 
north  on  horseback.  (4)  Mr.  Ogilvie,  in  his  report  of  the  survey 
of  the  Dease,  speaks  of  a  horse  trail  going  about  90  miles  east  in 
that  direction.  (5)  All  Hudson  Bay  traders  in  that  district  know 
that  the  St.  John  and  other  Peace  River  Indians  hunt  along  the 
Lizard  and  that  they  use  horses.  (6)  It  is  also  known  that  the 
Beaver  Indians,  who  hunt  north  of  the  Peace  River,  had  formerly 
large  numbers  of  horses.  From  this  data  we  are  right  in  believing 
that  a  good  road  can  be  made  from  St.  John  on  the  Peace  River 
to  Sylvester's  Landing  on  the  Dease,  a  distance  of  360  miles.  From 
Sylvester's  Landing  to  the  lower  post  is  50  miles,  from  there  to  Fort 
Francis  90  miles,  and  from  there  to  Pelly  Banks  75  miles,  a 
distance  of  215  miles,  which  there  is  every  reason  to  believe  may 
be  traveled  without  a  great  amount  of  trouble.  Mr.  Ogilvie  speaks 
of  a  wide  valley  with  good  grass  on  the  bottom  where  horses  could 
be  pastured  ;  there  are  no  glaciers  to  be  crossed,  and  the  freezing 
of  the  rivers  helps  rather  than  retards  progress  ;  it  will  be  free  from 
congestion,  as  no  amount  of  traffic  can  block  this  road  ;  storms  of 
whatever  kind  cannot  affect  the  arrival  of  supplies,  and  so  long  as 
there  are  horses  enough,  there  will  be  no  fear  of  any  stoppage. 
While  on  the  West  Coast  we  have  the  dangers  of  the  sea,  the 
mountain  passes  and  canyons,  on  this  route  there  are  no  dangers 


which  cannot  be  avoided  by  ordinary  good  judgment.  The  rich 
gold  fields  along  this  route  make  it  doubly  desirable  ;  every  stream 
crossed  bears  gold,  the  Pembina,  the  Athabasca,  the  Smoky,  Dease, 
Findlay  and  Omenica  have  all  proved  rich  enough  on  the  bars  to 
satisfy  geologists  that  the  bed  rock  will  be  very  valuable.  The 
Pelly,  which  is  really  the  headwaters  of  the  Yukon,  is  as  rich,  if 
not  richer,  than  that  water  itself.  South  of  the  Peace  River  is  a 
large  tract  of  country  known  as  La  Grande  Prairie  in  which  immense 
droves  of  cattle  could  be  wintered  and  fed  as  well  as  in  Alberta. 
Then  there  are  large  hay  meadows  where  hay  could  be  cut  and  the 
miners  could  be  fed  on  cattle  and  grain  raised  within  a  short 
distance  of  the  mines. 

The  Government  will  some  day  need  this  road  for  colonization 
purposes,  as  treaties  will  have  to  be  made  sooner  or  later  with  the 
Northern  Indians,  for  the  Peace  River  country  is  far  too  rich  to  be 
left  to  Indians  and  wild  animals. 

The  water  route  from  Edmonton  commences  at  Athabasca 
Landing  about  96  miles  of  good  road  from  Edmonton.  Freight  is 
carried  there  from  Edmonton  for  $20  per  ton,  and  there  need  be  no 
fear  of  stoppage  as  a  large  number  of  teams  are  ready  for  hire.  At 
Athabasca  Landing  boat  builders  are  prepared  to  build  boats  suit- 
able for  use  in  the  northern  waters,  and  guides  may  be  secured  to 
take  parties  below  the  rapids.  From  Athabasca  Landing  to  Peel 
River  requires  very  little  work,  except  over  the  rapids,  as  the  stream 
flows  in  the  direction  the  miner  wishes  to  go,  at  about  6  or  8  miles 
an  hour.  From  Athabasca  Landing  to  Grand  Rapids  is  167  miles, 
and  here  the  difficulties  of  the  trip  begin,  as  the  boat  has  to  be  let 
down  the  rapids  by  ropes  and  the  goods  transported  half  a  mile  by 
land  to  where  the  miner  can  run  the  rapids.  He  then  follows  the 
course  of  the  stream  to  Big  Cascade  ;  from  thence  he  goes  to  Fort 
McMurray,  87  miles,  and  from  Fort  McMurray  to  P"ort  Chipewyan, 
a  distance  of  185  miles,  after  crossing  Lake  Athabasca,  a  distance 
of  about  15  miles.  From  there  to  Smith  Landing  there  is  no  ob- 
struction in  the  river.  A  few  miles  from  Fort  Chipewyan  is  the 
mouth  of  the  Peace  River. 

On  arrival  at  Smith  Landing  two  courses  are  open,  either  to  get 
goods  and  boat  transported  by  land  or  to  procure  a  wagon  and  pro- 
ceed down  the  river  to  Five  Portages.  The  portage  from  the  land- 
ing to  Fort  Smith  is  16  miles  and  then  from  Fort  Smith  to  Fort 
Resolution  is  194  miles  of  smooth -sailing.  Fort  Resolution  is  on 
Great  Slave  Lake.  From  Resolution  to  Providence  is  168  miles 
and  then,  coasting  to  the  southeast  end  of  Great  Slave  Lake,  and 
passing  several  small  streams  whose  mouths  form  safe  harbors  in 
case  of  necessity,  we  arrive  at  Big  Island,  where  there  is  a  fishery 
which  will  some  day  be  of  great  commercial  importance.  Provi- 
dence to  Fort  Simpson  is  160  miles  ;  Simpson  to  Rigley,  136  miles; 
Rigley  to  Norman,  184  miles  ;  Norman  to  Good  Hope,  174  miles  ; 
Good  Hope  to  Peel  River,  252  miles.  From  Simpson  to  Peel  River 
we  have  traveled  a  distance  of  800  miles  on  one  of  the  noblest 
rivers  in  the  world  with  a  width  of  from  one  to  four  miles  and  a 
depth,  except  in  one  or  two  places,  capable  of  carrying  an  ocean 
steamer  of  light  draught. 

With  the  exception  of  one  place,  the  whole  river  as  far  as  Fort 
Smith  is  navigable  by  steamboats  drawing  from  eight  to  ten  feet  of 
water.  After  descending  the  Peel  River  for  some  iS  miles  we  enter 
the  Peel  River  proper.  Going  on  down  the  Peel  we  enter  the  Rat 
River,  and  going  up  it  for  30  miles  we  reach  a  portage  of  about 
three-quarters  of  a  mile  and  are  at  the  Bell  River.  Descending  the 
Bell  River  for  some  60  miles  we  enter  the  Porcupine  ;  still  going 
down  stream  400  miles  we  strike  the  Yukon  River  about  300  miles 
below  Dawson  City.  If  we  do  not  find  the  yellow  metal  here,  and 
it  is  the  opinion  of  many  that  we  will,  all  we  have  to  do  is  to  turn  our 
faces  up  stream — for  the  first  time  in  2,400  miles,  with  the  excep- 
tion of  30  miles  on  the  Rat  River — put  on  our  best  speed  and  enter 
the  far-famed  Klondyke,  a  distance  of  2,700  miles  from  Edmonton. 
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DISCUSSED    IN 


THE    LEGISLATURE. 

Policy  In  the 


The  Edmonton  Route  a   Matter  of  Public 
Northwest  Territories. 

MEN    WHO    HAVE    BEEN    OVER    THE    GI.OUND    AND 
PRONOUNCE     IT   GOOD. 

IN  the  Legislature  of  the 
Canadian  Northwest  Ter- 
ritories an  interesting  debate 
has  taken  place  upon  the 
overland  route  through  Can- 
ada. A  motion  was  offered 
by  one  of  the  members,  Mr. 
Tims,  favoring  the  opening 
up  of  the  route  via  Edmon- 
ton, because,  the  motion 
said,  "  the  shortest,  most  easily  and  cheaply  built  route  available 
is  that  via  Edmonton,  Peace  River  and  on  the  Pelly  Banks,  a 
total  distance  of  about  1,100  miles,  the  whole  of  which  is  through 
a  mineral  belt,  pronounced  by  all  authorities  to  be  as  rich,  if  not 
richer,  than  the  present  gold  fields  of  the  Yukon,  and  which  would 
open  up  one  of  the  finest  agricultural  and  ranching  districts  for 
settlement." 

In  discussing  the  matter,  Mr.  Tims  pointed  out  that  the  distance 
from  Edmonton  to  Dawson  City  by  the  overland  route  was  between 
1,300  and  1,400  miles,  another  route  was 
1,450  miles  and  from  Victoria  it  was 
1,650  miles.  It  was  evident  therefore 
that  as  regarded  the  saving  of  distance 
the  Edmonton  route  was  the  shortest.  If 
Canada  was  to  develop,  the  Assembly 
should  see  that  the  overland,  all-Can- 
adian route  be  established  from  the  east. 
He  would  point  out  this  fact,  that  the 
Peace  River  was  a  mineral  belt,  accord- 
ing to  Dr.  Dawson,  and  the  same  author- 
ity reported  that  at  the  sources  of  the 
Pelly  River  and  Nelson  River  there  ought 
to  be  just  as  rich  finds  as  had  been  made 
in  the  Yukon.  Beyond,  there  was  a 
stretch  of  country  capable  of  producing 
270,000,000  bushels  of  wheat  per  annum. 
The  House,  therefore,  would  easily  see  the  value  of  the  route 
through  that  portion  of  the  country.  The  population  would  in- 
crease, and  there  would  be  an  increase  from  Customs  and 
inland  revenue.  Therefore,  for  the  sake  of  manufacturers  in 
eastern  Canada  they  ought  to  have  the  shortest  route  they 
can  get.  The  Americans  claim,  through  their  newspapers,  that 
they  have  done  business  with  the  district  amounting  to  $4,000,000  ; 
while  the  amount  of  trade  done  by  Canada  had  been  only  $200,000, 
which  was  a  great  difference  in  favor  of  the  United  States.  The 
Americans  were  not  only  getting  our  gold,  but  they  were  getting 
our  trade.  He  thought,  therefore,  the  Federal  authorities  ought  to 
take  some  rapid  interest  in  this  question  of  a  route  from  the  east  of 
the  Rockies.  The  people  in  Northern  Alberta  had  done  all  they 
could  in  the  matter.  They  had  sent  an  engineer  to  go  over  part  of 
the  route. 

Mr.  Jas.  Clinskill,  Battleford,  believed  that  this  Yukon  district 
was  going  to  enrich  Canada  to  an  enormous  extent,  a  greater 
extent  than  had  been  appreciated  at  the  present  day.  It  was 
an  unfortunate  thing  this  matter  of  the  route  had  not 
been  taken  up  by  the  Dominion  Government.  It  was 
a  route  well  known.  It  was  not  a  matter  they  had  to  find 
out.     There  were  men  in  the  country  who  had  been  four  years  at 


HOW  HE  WILL  RELATE  THE  INCIDENT. 

Mr.  Wood  B  Miner  (sending  a  mental  message  home):  "I 
am  making  the  trip  in  quick  stages  ;  when  I  get  time  to  stop,  will 
write  more  fully." 


Pelly  Banks.  The  years  he  had  been  there  showed  that  it  was  not 
only  a  place  where  a  man  could  live,  but  where  he  could  live  to  a  very 
large  extent  in  a  degree  of  comfort.  After  the  men  left  Pelly  Banks 
he  went  to  Edmonton,  and  came  almost  entirely  the  whole  way  on 
foot.  This  showed  there  would  be  very  little  difficulty  in  construct- 
ing a  road  for  wagons  and  other  means  of  transport.  Of  course  he 
was  not  at  all  jealous  of  the  name  Edmonton  being  put  in.  At 
Battleford  they  had  a  route  of  their  own,  but  they  did  not  intend  to 
speak  of  it  just  then.  Its  advantages  were  so  large  that  it  was  not 
necessary  to  speak  of  it  at  the  present  time.     (Laughter.) 

Mr.  McCauley,  Edmonton,  did  not  agree  that  the  question  was 
one  for  the  manufacturers  of  the  east.  What  was  it  that  was  most 
taken  to  the  Yukon  ?  It  was  bacon  and  flour,  and  those  would  be 
produced  in  the  Northwest  Territories.  It  was  said  that  Canada  as 
a  whole  was  going  to  be  richer  for  the  Yukon,  but  if  they  were 
going  to  allow  the  United  States  to  send  all  the  supplies  and  take 
out  all  the  gold  he  failed  to  see  where  the  prosperity  was  coming 
in.  He  knew  of  people  who  were  waiting  to  see  if  the  Government 
were  going  to  take  action,  and  if  so  they  would  start  in  March  without 
waiting  for  the  spring,  for  a  route  was  already  made  to  Peace  River. 
After  they  got  to  Peace  River  there  was  what  was  called  the  Grand 
Prairie,  which  extended  to  the  Peel  River,  and  then  there  was  a 
good  trail  to  the  Liard.  Over  75  men  had  gone  to  the  route  this 
fall  with  pack  horses,  and  when  he  left  Edmonton  to  come  to  the 
Assembly,  125  men  were  going,  and  more  were  buying  a  hundred 
pack  horses,  making  nearly  700  who  had  started  without  any 
assistance  from  the  Government  to  make 
the  road.  All  they  were  asking  was  that 
the  Government  would  improve  the  re-  H 
so  that  supplies  could  be  sent  to  the 
Yukon.  He  believed  that  hundreds  of 
tons  of  fruit  would  go  at  three  cents  a 
pound.  He  knew  it  was  the  intention 
JS§  of  the  merchants  of  Edmonton  to  send 
supplies.  The  very  fact  that  Edmonton 
had  no  horses  to  sell,  and  that  Calgary 
would  soon  have  none,  caused  him  to 
believe  that  every  horse  in  the  Territories 
would  be  gone  next  summer  ;  and  he 
was  quite  sure  there  would  not  be  enough 
cattle  in  Alberta  to  meet  the  demand. 
A  good  road,  with  the  good  feed  there 
was  on  the  route,  meant  that  the  cattle 
could  be  driven  that  way  cheaper  than  by  any  other  route  to  the 
Yukon. 

At  the  suggestion  of  the  Territorial  Premier,  Mr.  Haultain,  the 
Legislature  will  make  a  recommendation  as  nearly  unanimous  as 
possible. 


In  purchasing  supplies  the  intending  miner  will  prefer  buying 
in  Canada,  both  on  account  of  the  Customs  duty  on  all  United 
States  and  European  goods  and  because,  in  addition,  the  Canadian 
trade  understand  the  needs  of  men  who  will  go  to  the  cold  regions 
of  the  north.  Thus  in  the  matter  of  blankets,  skins,  boots  and 
underwear  the  Canadian  makes  are  superior  to  any  other.  In 
clothing  it  is  largely  guesswork  for  those  outside  of  Canada  to  make 
articles  to  be  used  here.  Among  Mr.  Ladue's  hints  are  sugges- 
tions that  a  good  duck  tent  and  a  rubber  blanket  are  needed.  Also 
snow  glasses  to  avoid  the  glare,  and  plenty  of  matches  and  fishing 
tackle.  All  these,  besides  the  provisions,  should  be  bought  in  Can- 
ada, since  the  absurdity  of  paying  extra  Customs  duty  and  freight 
charges  is  evident.  Prices  at  Dawson  City,  and  at  points  in  Alaska 
on  the  route,  are  mountains  high,  so  that  all  purchases  should  be 
made  in  the  large  Canadian  cities.  Luxuries,  like  tobacco,  are 
particularly  expensive,  and  smokers  should  take  a  good  supply. 
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CLIMBING  OVER  THE  PASS. 

A    ROUTE   THAT    READS    EASILY    HUT    IS    TERRIBLE    IN    REALITY. 

THF  routeoverthemoun- 
tains  is  championed  by 
Joseph  Ladue,  the  founder  of 
Dawson  City,  who  has  been 
in  the  gold  region  for  sev- 
eral years  and  possesses 
large  interests  there.  He  has 
written  a  book  about  the 
whole  question.*  He  thinks 
the  traveler  should  go  across 
the  continent  by  railway  and  then  by  steamer  up  the  Pacific  Coast 
to  Juneau,  Alaska,  and  on  to  Dawson  City  by  the  pass  and  water- 
ways. On  arriving  at  the  port  on  the  Pacific  Coast  from  which  the 
gold-seeker  intends  to  take  passage  for  Juneau  he  ought  to  have  at 
least  $500  (j£ioo)  for  the  purchase  of  outfit  and  supplies.  The  best 
time  to  start  is  about  March  15  on  this  route.  From  Juneau  the 
traveler  journeys  to  Dyea  by  steamboat,  a  distance  of  100  miles.  At 
Dyea  the  outfit  is  packed  to  the  foot  of  Taiya  Pass.  The  length  of 
this  to  its  summit  is  15  miles.  From  the  summit  to  Lake  Lindeman 
is  8  miles.  At  Lake  Lindeman  a  boat  is  made  from  the  materials 
in  the  outfit  and  the  timber  found  by  the  lakeside.  The  lake  is 
five  miles  long,  and  at  the  foot  of  it  everything  has  to  be  portaged 
.0  Lake  Bennet,  less  than  a  mile  distant.  Says  Mr.  Ladue  :  "Lake 
Bennet  is  28  miles  long,  and  while  going  through  this  lake  the 
traveler  crosses  the  boundary  between  British  Columbia  and  the 
Northwest  Territories  (all  British,  of  course).  After  going  down 
Lake  Bennet  the  traveler  comes  to  Cariboo  crossing,  about  four 
miles  long,  which  takes  him  to  Lake  Tagish,  twenty  miles  in 
length.  Alter  leaving  Tagish  he  finds  himself  in  Mud  or  Marsh 
Lake,  24  miles  long,  then  into  the  Lynx  River,  on  which  he  con- 
tinues for  27  miles,  until  he  comes  to  Miles  Canyon,  five-eighths  of 
a  mile  long. 

"  Immediately  on  leaving  Miles  Canyon  he  has  three  miles  of 
what  is  called  bad  river  work,  which,  while  not  hazardous,  is  danger- 
ous from  the  swift  current  and  being  very  rocky.  Great  care  has 
to  be  taken  in  going  down  this  part  of  the  river.  He  now  finds 
himself  in  White  Horse  Canyon,  the  rapids  of  which  are  three- 
eighths  of  a  mile  in  length,  and  one  of  the  most  dangerous  places 
on  the  trip.  A  man  is  here  guarded  by  a  sign  '  Keep  a  good  look 
out.'  No  stranger  or  novice  should  try  to  run  the  White  Horse 
Rapids  alone  in  a  boat.  He  should  let  his  boat  drop  down  the 
river  guided  by  a  rope,  with  which  he  has  provided  himself  in  his 
outfit,  and  which  should  be  1 50  feet  long.  It  would  be  better  if 
the  traveler  should  portage  here,  the  miners  having  constructed  a 
portage  road  on  the  west  side  and  put  down  roller-ways  in  some 
places,  on  which  they  roll  their  boats  over.  They  have  also  made 
some  windlasses,  with  which  they  haul  their  boat  up  the  hill  till 
they  are  at  the  foot  of  the  canyon.  The  White  Horse  Canyon  is 
very  rocky  and  dangerous  and  the  current  extremely  swift.  After 
leaving  the  White  Horse  Canyon  he  goes  down  the  river  to  the 
head  of  Lake  Labarge,  a  distance  of  14  miles.  He  can  sit  down 
and  steer  with  the  current,  as  he  is  going  down  the  stream  all  the 
way.  It  is  for  this  reason  that  in  returning  from  the  diggings  he 
should  take  another  route,  of  which  he  will  get  full  particulars  be- 
fore leaving  Dawson  ;  therefore  I  do  not  take  the  time  to  give  a  full 
description  of  the  return  trip  via  the  Yukon  to  St.  Michael.  He  now 
goes  through  Lake  Labarge — for  31  miles — till  he  strikes  the  Lewis 

*  •'  Klondyke  Facts."     By  Joseph  Ladue  ;  50c.    John  Lovell  &  Co.,  Montreal. 


River,  this  taking  him  down  to  Hootalinqua.  He  is  now  in  the 
Lewis  River,  which  takes  him  for  25  miles  to  Big  Salmon  River, 
the  current  all  this  time  taking  him  down  at  the  rate  of  five  miles 
an  hour.     Of  course,  in  the  canyons  it  is  very  much  swifter. 

"  The  Little  Salmon  River  takes  him  to  Five  Finger  Rapids,  a 
distance  of  120  miles.  In  the  Five  Finger  Rapids  the  voyage 
should  be  made  on  the  right  side  of  the  river,  going  with  the 
current.  These  rapids  are  considered  safe  by  careful  management, 
but  the  novice  will  have  already  had  sufficient  experience  in  guid- 
ing his  boat  before  reaching  them.  From  Five  Finger  Rapids  the 
traveler  goes  six  miles  below,  down  the  Lewes,  to  the  Rink  Rapids. 
On  going  through  the  Rink  Rapids,  he  continues  on  the  Lewes 
River  to  Fort  Selkirk,  the  trading  post  of  Harper  &  Ladue,  where 
the  Pelly  and  Lewis,  at  their  junction,  form  the  headwaters  of  the 
Yukon.  You  are  now  at  the  head  of  the  Yukon  River  and  the 
worst  part  of  your  trip  is  over.  You  now  commence  to  go  down 
the  Yukon,  and,  after  a  trip  of  98  miles,  you  are  in  the  White 
River.  You  keep  on  the  White  River  for  10  miles,  to  the  Stewart 
River,  and  then  25  miles  to  Fort  Ogilvie.  You  are  now  only  40 
miles  from  Dawson  City." 

This  rapid  trip  (on  paper)  sounds  simple  enough.  But  in  reality 
it  is  a  hard  and  perilous  journey.  The  Taiya  Pass,  one  traveler 
says,  is  not  a  "pass  "  at  all,  but  a  straight  climb  over  the  moun- 
tains. The  incline  he  puts  at  an  angle  of  55  deg.,  and  this,  with 
fifty  pounds  or  so  of  goods  upon  the  back,  is  a  pretty  tough  struggle 
for  a  strong  man.  In  May  the  summit  was  covered  with  snow,  and 
the  trail  in  some  places,  besides  being  a  steep  descent,  sometimes 
compels  the  traveler  to  go  through  water  and  slush  two  or  three 
feet  deep. 


IT    APPEARS    TO    BE    COLD    UP    THERE. 

He  had  just  returned  from  the  top  of  the  Chilkoot  Pass  and  was 
apparently  glad  of  it. 

"How  was  the  weather  when  you  left?"  enquired  a  friend. 
"Cold?" 

"  Yes,  but  not  so  cold  as  it  will  be  along  in  January,  after  the 
mosquitoes  get  out  of  the  air  and  let  the  wind  have  a  chance.  Then 
it  gets  good  and  cold.  A  man  told  me  who  had  wintered  up  there 
seven  years  that  it  was  so  cold  in  January  that  they  froze  the  flames 
of  the  candles  and  sold  them  for  strawberries.  He  said  they  kept 
their  fires  over  night  by  putting  them  out  in  the  air  and  letting  them 
freeze  and  then  thawed  them  out  in  the  morning.  He  said  he  had 
seen  four  men  die  of  colic  from  eating  whiskey  that  was  frozen 
so  hard  it  wouldn't  thaw  inside  of  them.  He  said  he  knew  a 
clerk  in  an  hotel  on  the  Yukon  that  got  rich  selling  the 
diamonds  he  wore,  said  diamonds  being  nothing  on  earth  but  ice 
crystals  that  didn't  thaw  till  after  the  clerk  had  got  out  of  the  coun- 
try. He  said  he  had  seen  a  man  fall  off  the  roof  of  a  barn  and 
freeze  so  stiff  before  he  lit  that  he  broke  in  two  when  he  hit  the 
ground.  He  said  he  had  seen  smoke  freeze  in  a  chimney  till  the 
fire  wouldn't  draw,  and  he  knew  of  one  case  where  the  smoke  froze 
after  it  got  a  hundred  feet  up  and  fell  back  on  the  house,  knocking 
a  hole  in  the  roof  big  enough  to  drive  a  yoke  of  steers  through. 
He  said  the  reason  the  nights  were  so  long  in  that  country  was  that 
the  dark  got  frozen  so  hard  that  the  daylight  couldn't  thaw  its  way 
through  in  less  than  six  months.      He  said — " 

"Fxcuse  me,"  interrupted  the  friend,  "did  this  party  have 
affidavits  with  these  statements  ?  " 

"He  said  he  had,  but  I  guess  he  must  have  frozen  to  death 
hunting  for  them,  because  he  never  came  back  when  I  asked  him 
to  go  after  them  for  me,"  and  the  returned  Chilkooter  smiled  a 
smile  that  was  childlike  and  bland. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


15 


TWO    OTHER    ROUTES. 

THE    CANADIAN    PACIFIC     RAILWAYS'S     LAND     AND    WATER     LINE 

A    ROAD    NORTH    FROM    KAMLOOPS. 

THE   route  favored  by  the  Canadian  Pacific  Railway  takes  the 
traveler  over  their  own  line  right  out  to  Vancouver  and  Vic- 
toria on  the  Pacific  coast,  and  then  by  their  own  steamers  up  to  the 
Alaska   coast.     The   route  is  via  the  Stickeen  River  and  Teslin 
Lake.     There    is  a    line    of    steamships    between    Victoria   and 
Wrangel,  mouth  of  the  Stickeen  River,   where  connection  is  made 
with  steamers  which  transport  passengers  and  freight  to  Telegraph 
Creek.     The  journey  from  Victoria  to  Telegraph  Creek    can   be 
made  comfortably  in  six  days.     There  is  good  land  travel  between 
Telegraph  Creek  and  Teslin  Lake,  120  miles.     The  country  is  open 
and  undulating,  and  excellent  grass  abounds  for  pack  animals  the 
entire  distance.     The  Dominion  and  British  Columbia  Governments 
are  surveying  with  a  view  to  locating  a  line  of  railway   which  it  is 
expected  will  be  under  construction  this  year.     A  steamer  is  being 
built  on  Teslin   Lake  and  wilL  be  >eady  for  the  opening  of  lake 
navigation   next    May    --.-■ 
to     carry    passengers   » 
and     freight     to     the 
Klondyke.  The  Stick  - 
een-Teslin  Lake  route  -.a 

via  the  Hootalinqua 
River,  on  which  rich 
diggings  have  been 
struck,  avoids  the 
dangers  and  hardships 
which  are  experienced 
on  the  mountain 
passes  and  the  White 
Horse  and  other 
rapids,  on  the  routes 
via  Lynn  Canal. 

The  railway  autho- 
rities also  contend  that 
the  Stickeen  -  Teslin 
Lake  route  has  an- 
other very  great  ad- 
vantage as  the  pros- 
pector upon  leaving 
the  steamer  at  Tele 
graph  Creek  finds  him- 
self in  the  heart  ot  a 
gold  country  practi- 
cally unexplored. 
Many  miners  intend 
to  prospect  in  the  gold 
districts  of  Cassiar  and 
Omineca  in  preference 
to  the  Klondyke  be- 
cause they  are  in  British  Columbia  where  there  are  no  royalties 
collected  or  reservations  made.  From  Omineca  two  miners  re- 
cently arrived  with  848,000  in  gold  dust.  One  official  of  the 
line  has  said  :  "We  consider  that  the  most  feasible  route  into  the 
famous  gold  region  is  via  the  Stickeen  River.  We  have  a  number 
of  large  steamships  being  specially  fitted  up  in  the  Old  Country 
for  this  traffic,  each  steamer  being  about  3,000  tons  burden.  These 
vessels  will  be  the  finest  on  the  Pacific  Coast,  and  every  comfort  of 
the  traveler  will  be  well  looked  after.  The  steamers  will  run  to 
Wrangel,  at  the  mouth  of  the  Stickeen  River,  from  there  a  line  of 
river  boats  will  run  to  Glenora,  10  miles  from  Telegraph  Creek, 
up  to  which  point  the  stream  is  navigable.  It  is  the  intention  to 
run  a  narrow  gauge  railway  from  Glenora  to   Teslin  Lake,  but  as  it 


takes  several  months  to  build  a  railway  130  miles  in  length,  this 
part  of  the  route  will  not  be  ready  till  later  on  in  the  summer.  But 
we  understand  the  Dominion  and  British  Columbia  Governments  in 
the  meantime  are  constructing  a  trail  or  wagon  road  to  Teslin 
Lake,  which  will  facilitate  travel.  On  Teslin  Lake  two  or  three 
boats  will  be  placed  on  the  service;  but  travelers  to  Dawson  City 
can  build  their  own  bateaux  and  float  easily  down  the  Hotalinqua 
River  to  the  centre  of  the  Yukon  gold  discoveries." 

the  Hudson's  bay  company. 

This  ancient  corporation  has  also  a  direct  interest  in  the  move- 
ment to  the  great  Canadian  gold  fields,  since  its  business  is  done 
along  projected  lines  of  travel.  One  of  the  officials  said:  "Ifaparty 
went  by  Calgary  and  Edmonton,  or  by  Vancouver  and  Fort  Wrangel, 
Skagway  or  Chilkoot,  the  Hudson's  Bay  Company's  long  experience 
in  the  supplying  and  packing  ot  inland  outfits  made  it  an  easy 
matter  to  the  company  to  deal  with  the  question. 

"  The  expected  rush  to  Dawson  in  the  spring,  via  the  Fort 
Wrangel,  Stickeen  andjTeslin  Lake  route,  would  [probably  lead  to 


Stand  like  Druids  of 

Stand  like  harpers  hoar,  with  beards  that  rest  on  their 


the  establishment  of  new  Hudson's  Bay  posts  at  Glenora  and  Lake 
Teslin  ;  already  the  company  had  a  steamer  plying  on  the  Stickeen 
River,  which  had  been  utilized  in  carrying  up  supplies  to  the  posts 
in  this  part  of  the  country,  and  more  steamers  of  the  most  approved 
and  suitable  kind  will  be  built  by  the  company  to  meet  the  demands 
of  the  service.  It  was  altogether  likely  that  the  company  will 
extend  their  posts  into  the  heart  of  the  new  mining  region. 

"This  done,  in  connection  with  the  establishment  of  the  Glen- 
ora and  Lake  Teslin  posts,  would  give  the  company  a  'belt  line' 
of  establishments  around  the  new  gold  region." 

A  ROUTE  NORTH  FROM  KAMLOOPS. 

Kamloops,  the  flourishing  town  on  the  Canadian  Pacific  Rail- 
way, is  promoting  a  land  route  north   to  the  Cassiar  region.     Part 


16 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


of  this  is  easily  convertible  into  a  wagon  road,  that  is  from  Little 
Fort  to  Bridge  Creek  on  the  Cariboo  road.  An  engineer  who  has 
surveyed  this  portion  of  the  route  says  in  an  official  report  :  "  Com- 
mencing at  Little  Fort  on  the  west  side  of  the  North  Thompson 
River,  distant  55  miles  north  of  Kamloops,  the  route  of  the  pro- 
posed wagon  road  will  run  in  a  northerly  direction  along  the  bench 
2]4  miles  to  the  crossing  of  Nikalliston  Creek,  where  a  2 5 -foot  cul- 
vert will  be  required.  At  this  point  the  ascent  commences  and 
winds  up  the  mountain  side  on  uniform  grades  of  one  in  ten  and  one 
in  twelve  feet  until  the  summit  is  reached  in  4^  miles.  This  is  the 
only  grade  of  any  consequence  on  the  entire  route.  The  soil  on 
this  slope  is  ot  a  mixed  sandy,  gravelly  clay  loam,  with  some  scat- 
tered fir,  spruce  and  birch.  From  the  summit  the  route  follows  in 
a  northwesterly  direction  over  a  high  plateau,  burnt  over  some  years 
ago,  but  now  in  some  places  covered  with  a  young  growth  of  pine, 
and  for  a  distance  of  eleven  miles  is  broken  and  undulating 
with  considerable  loose  rock,  and  on  account  of  the  rough  character 
of  the  country  a  considerable  amount  of  grading  will  be  required. 
At  the  18  mile  point  the  route  strikes  on  to  an  extensive  and  more 
or  less  open  country  covered  with  a  luxuriant  growth  of  different 
varieties  of  wild  grasses  and  pea  vine,  the  former  attaining  the 
height  of  six  feet,  and  borders  along  a  stretch  of  lakes,  creeks  and 
meadows  to  the  forty-two  mile  point,  where  the  bunch  grass  slopes 
and  benches  are  entered  upon,  and  continue  for  a  distance  of  fif- 
teen miles  to  Bridge  Creek,  or  where  the  trail  joins  the  present 
Cariboo  wagon  road.  On  this  long  stretch  of  grass-covered 
country  the  clearing  will  be  light,  consisting  of  small  bull  vines 
and  Cottonwood.  The  roadbed  will  be  on  a  solid  foundation,  and 
no  grade  at  any  point  need  exceed  one  foot  to  the  rod.  A  Mr. 
McKinley  owns  a  ranch  near  Horse  Lake,  distant  seven  miles 
from  Bridge  Creek,  to  which  he  has  built  a  wagon  road,  which 
could  be  utilised  for  the  through  route.  One  culvert  requires  to  be 
built  on  this  portion  over  Horse  Creek  and  the  approaches  graded 
down.  Some  25,000  acres  of  grazing  land  (besides  the  natural  hay 
meadows)  are  in  sight  along  the  route,  and  a  vast  extent  of  similar 
country  I  am  told  exists  to  the  east  of  the  route  in  the  neighbor- 
hood of  Cassiar  Lake. 

"  About  $4,000  will  be  required  to  construct  the  wagon  road 
from  the  Indian  reservation  to  the  crossing  at  Little  Fort.  I  con- 
sider the  route  quite  feasible  and  practicable,  opening  up  a  good 
stock,  hay  and  grain  country,  as  well  as  affording  a  direct  connec- 
tion to  the  overland  route  to  the  far  north.  I  estimate  the  proposed 
wagon  road  to  cost  $23,200,  extending  from  Little  Fort  to  Bridge 
Creek  in  57  miles,  chopped  out  to  a  width  of  half  a  chain  and 
graded  10  feet  wide  on  the  benches  and  12  feet  wide  on  the  steep 
slopes.  Twelve  days  were  occupied  in  the  round  trip  from  Kam- 
loops to  Bridge  Creek." 

ONE   GREAT   ADVANTAGE    OF   ANY    CANADIAN    ROUTE. 

What  tells  strongly  in  favor  of  people  going  by  way  of  Canada  is 
that  all  supplies  for  the  Klondyke  and  British  Columbia  gold  fields 
are  dutiable  if  purchased  out  of  Canada,  or  in  the  United  States.  All 
supplies  for  the  miner,  prospector  and  trader  can  be  purchased  in 
Canada  at  lower  prices  than  elsewhere,  besides  which  the  duty,  35 
per  cent.,  on  most  goods  is  saved. 


M 


AN    ENGLISH    FIRM'S  OFFER. 

Thomas  Hemming  &  Son,  Limited,  Redditch,  England,  long 
ago  made  a  name  for  themselves  as  manufacturers  of  the  finest 
needles,  fish-hooks  and  tackle,  and  for  years  have  been  winners 
of  the  leading  prizes  at  the  big  exhibitions.  Their  make  is 
known  to  many  in  Canada,  but  under  the  preferential  tariff  they 
intend  doing  more  in  the  Dominion.  In  order  to  place  their 
samples  before  the  trade  they  will  send  a  package  free  to  any 
firm  enclosing  their  business  card  or  letter  heading  and  mention- 
ing this  paper. 


CHANGES   AT  HALIFAX. 

R.  A.  B.  BOAK,  for  some  years  foreign  buyer  for  the  old- 
established  house  of  Murdochs' Nephews,  Halifax,  N.S.,  is 
about  to  commence  business  as  a  wholesale  dealer  in  hosiery, 
notions,  smallwares,  etc.,  in  that  city.  Mr.  Boak  has  had  over  forty 
years'  experience  of  the  wholesale  dry  goods  trade,  and  is  a  shrewd 
and  experienced  buyer.  The  new  firm  will  be  under  the  style  of 
A.  B.  Boak  &  Co. 

Mr.  James  Carnegie,  well  known  to  both  the  British  and  Cana- 
dian trade  from  his  long  connection  with  Messrs.  James  Johnston 
Co.,  has  accepted  the  position  rendered  vacant  by  Mr.  Boak's 
resignation.  Before  his  departure  for  Halifax  Mr.  Carnegie  was 
presented  with  a  handsome  gold  watch,  chain  and  locket,  accom- 
panied by  the  assurance  that  he  took  with  him  the  best  wishes  of 
the  members  and  employes  of  the  firm  he  was  leaving. 


DYEING    FOR   THE  TRADE. 

The  losses  that  come  to  a  merchant  through  unsaleable  stock 
are  substantially  lessened  if  he  understands  the  methods  of  experi- 
enced merchant  dyers  like  R.  Parker  &  Co.,  of  Toronto.  This 
firm,  for  upwards  of  twenty  years,  have  been  giving  completest 
satisfaction  to  merchants  in  all  sections  of  the  Dominion.  Mr. 
Parker,  head  of  the  firm,  is  a  practical  dyer,  and  has  as  his  assist- 
ants those  who  have  had  wide  experience  in  the  business.  The 
works  are  the  largest  of  the  kind  in  Canada,  upwards  of  one  hun- 
dred hands  being  regularly  employed.  At  the  end  of  the  year,  as 
is  suggested  by  the  advertisement  of  this  firm  in  the  present  issue 
of  The  Dry  Goods  Review,  business  men  will  find  that  their 
net  profits  have  not  been  what  they  had  hoped  for,  and  if  they 
00k  into  the  cause  they  will  find  it  is  due  in  no  small  measure  to 
depreciated  stock  on  the  shelves. 

Goods  that  are  off-color,  out  of  fashion,  faded  or  shelf-worn, 
are  quickly  transformed  into  live,  saleable  stock  by  the  Parker 
people.  Milliners  are  good  customers  of  R.  Parker  &  Co.,  as  this 
firm  have  reached  a  very  high  degree  of  perfection  in  the  dyeing 
and  cleaning  of  feathers,  silks  and  the  finer  fabrics.  Their  works 
occupy  a  large  area  of  ground  at  787-791  Yonge  street,  where  the 
head  office  is  also  located. 


SNAPS    IN    STAPLES. 


Messrs.  S.  Greenshields,  Son  &  Co,  are  offering  the  trade  this 
month  some  genuine  bargains  in  staple  dry  goods.  They  have 
made  extensive  cash  purchases,  and  are  now  giving  their  retail 
friends  the  benefit  of  the  lower  figures  they  obtained.  A  perusal  of 
the  following  list  of  "snaps  "  should  amply  repay  any  dealer  who 
wishes  to  buy  closely  : 

Two  hundred  cases  of  32-inch  prints,  the  mill  price  of  which 
is  8c. ,  are  being  offered  in  case  lots  at  7c. 

A  large  stock  ot  40-inch,  double-fold,  fancy  cotton  dress  goods, 
mill  price  is   i2^c,  offered  for  10c. 

One  thousand  pieces  fancy  sateens,  manufacturer's  price  10c, 
selling  for  7  yz  c. 

Two  thousand  pieces  granite  suiting,  manufacturer's  price  10c, 
selling  for8^c. 

Four  thousand  pieces  fine  zephyr  ginghams,  in  plain  pinks  and 
blues,  also  stripes  and  checks,  manufacturer's  price  10c,  offered 
for  8c. 

Two  thousand  pieces  summer  suitings,  1,500  pieces  wrapperette 
and  500  pieces  eiderdown,  all  ^considerably  below  the  maker's 
price. 
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We  claim  to  be  the  Leading 
and  Exclusive  Dress  Goods 
Novelty  House  of  Canada. 


It  is  for  you  to  say  if  our  claim  is  a  rightful  one. 
You  cannot  dispute  it  without  going  carefully  through 
our  stock  or  samples,  both  are  open  and  ready  for  your 
inspection.  The  novelties  we  have  for  the  coming  sea- 
son are  of  every  grade  and  every  class.  For  money- 
making  and  trade  expansion  they  cannot  be  surpassed. 
To  have  our  range  of  goods  means  to  control  the  trade 
of  your  town.  Our  stock  comprises  the  richest  and  best 
of  handsome,  fashionable  dress  goods,  also  every  day  ser- 
viceable and  medium-priced  dress  goods  for  the  million. 
In  silks  we  have  hundreds  of  new  patterns  to  show  you. 

NEW  TRIMMINGS  TO  MATCH  ALL  OUR  DRESS  GOODS. 

Thousands  of  patterns  in  Prints,  Fancy  Cottons, 
and  Cotton  Wash  Goods.  Hosiery  and  Underwear  for 
men,  women,  and  children.    Smallwares  of  every  kind. 


23  St.  Helen  Street 

MONTREAL 


Brophy,  Cains  &  Co. 
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Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
•ising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


NE  of  the  most  neglected  forms  of 
advertising  is  the  use  of  store  signs. 
Many  merchants  spend  a  great  deal 
of  effort  and  money  in  newspaper 
and  other  advertising,  and  after  they 
get  the  people  into  their  stores  they 
neglect  the  opportunity  presented  to 
them  to  advertise  some  of  the  par- 
ticular features  of  their  several  busi- 
nesses. In  a  large  store  people  very  frequently  wander  around  in  an 
aimless  way.  They,  perhaps,  did  not  come  in  for  anytbingin  particu- 
lar, and  they  may  possibly  go  out  without  becoming  interested  in  any- 
thing. This  is  where  a  store  sign  is  useful.  Very  frequently,  too, 
after  purchases  have  been  made,  and  the  customer  is  making  her 
way  out  of  the  store,  her  eye  will  light  on  a  store  sign,  which  tells 
ot  some  special  offering  or  another.  Her  attention  is  arrested, 
the  goods  are  examined,  the  sale  is  made. 

A  store  sign  to  be  properly  effective  must  be  made  right.  It 
ought  to  be  plain,  catchy,  short,  and  to  the  point.  It  is  intended 
merely  for  doing  duty  as  a  reminder.  Necessarily  it  is  not  for  de- 
tails. The  aim,  of  course,  is  to  induce  the  reader  of  the  sign  to  go 
to  the  department  advertised  on  the  sign.  If  you  can  excite  curiosity 
you  are  on  the  ri^ht  track,  for  most  of  the  customers  in  retail  stores 
are  women,  and  all  women  are  said  to  be  curious. 

A  good  place  for  store  signs  is  in  the  elevator  or  elevators,  if 
your  store  is  provided  with  these  conveniences.  In  stores  where 
staircases  are  much  used  it  will  be  found  profitable  to  place  signs 
there.  A  little  observation  will  soon  teach  a  dealer  the  best  place 
for  them.  Of  course,  the  best  place  of  all  is  right  in  the  department 
the  goods  of  which  are  referred  to  on  the  sign.  In  the  case  of  a 
department  which  is  not  of  sufficient  importance  for  a  prominent 
position  in  the  store  and  which  you  wish  to  "push,"  it  will  be 
found  a  good  plan  to  place  a  sign  belonging  to  that  department  in 
one  of  the  larger  and  more  frequented  departments.  In  this  way 
the  stronger  departments  can  be  made  to  help  the  weaker.  A  show 
window  is  also  a  good  place  in  which  to  hang  your  store  signs. 

These  signs  need  not  be  expensive.  It  will  often  be  found  that 
someone  around  the  store  will  be  able  to  make  very  good  ones.  If 
not,  someone  can  be  hired  to  come  in  once  a  week  or  so  for  an 
hour  or  two.  The  only  other  requisites  are  white  cardboard,  ink 
and  a  brush.  Another,  and  probably  a  better,  plan  is  to  procure  a 
fount  of  wooden  type.  With  this  type  comes  a  pad.  You  simply 
ink  the  pad,  press  one  of  the  wooden  letters  against  the  pad,  and 
then  make  the  impression  on  the  cardboard.  A  smart  boy  or  girl 
can  easily  make  all  the  signs  you  need.  They  won't  look  quite  so 
nice  as  when  well  wiitten,  but  they  will  answer  all  practical 
purposes. 

To  prevent  the  cards  curling  up  a  thin  piece  of  wood  ought  to 
be  glued  or  tacked  to  the  back.     It  is  a  great  improvement  to  have 


the  cards  in  different  colors — say  red  and  black  on  a  white  ground. 
A  good  size  to  have  them  in  is  about  8  by  12  inches. 

I  take  pleasure  in  presenting  herewith  a  few  samples  of  wording 
for  store  signs.  I  trust  that  the  readers  of  The  Review  will  find 
them  useful  : 

Here  is  one  of  the  reasons  why  you  ought  to  buy 
your  gloves  at  this  store  : 

We  keep  them  in  repair  free  of  charge. 


Have  you  seen  the  new  "  Fit-Easy  "  corsets  ? 
They  are  just  in  from  Paris. 


Gray  is   the  latest  fashionable   coloring  for  dress 
goods. 


Half  the  battle  for  good  health  is  to  have  right 
underwear. 


Does  your  husband  need  a  new  necktie  ? 
Perhaps  he  does  and  doesn't  know  it. 
25c,  50c,  75c,  $1.00,  $1.50. 


Why  are  so  many  people  coughing  ?  It  is  probably 
because  they  get  their  feet  wet. 

A  pair  of  our  75c.  rubbers  may  save  you  many 
dollars  in  doctor's  bills. 


825  pairs  of  women's  and  children's  shoes  at  less 
than  wholesale  prices. 
Just  in  from  Montreal. 


A  linen  handkerchief  sensation. 


Have  you  seen  our  new  dollar  kid  gloves  ? 


There  is  a  surprise  for  you  today  in  the   millinery 

department. 

*         *         * 

Closely  allied  to  this  question  of  show  cards  is  the  use  of  price 
tickets.  I  am  one  of  those  who  believe  that  the  more  information 
you  can  give  the  public  about  your  goods  without  putting  them  to 
the  trouble  of  asking  questions  the  better  they  like  it.  If  you  have 
an  article  exhibited  in  your  show  window  attach  a  price  tag  to  it. 
Many  a  possible  customer  has  been  prevented  from  entering  a  store 
by  the  fear  that  some  article  which  has  been  seen  in  the  window 
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and  admired  and  which  has  no  price  ticket  attached  to  it  will  be 
found  to  be  too  high  in  price.  People  are  often  quite  sensitive 
about  such  things. 

*  #  * 

I  have  no  doubt  that  there  are  still  a  great  many  retail  dealers 
in  different  parts  of  Canada  who  still  follow  the  antiquated  custom 
of  using  a  private  selling  mark  in  marking  their  goods.  The  prac- 
tice was  formerly  quite  common,  and  I  am  aware  that  old  customs 
die  a  hard  death. 

Now,  for  my  part,  I  don't  believe  I  could  ever  be  brought  to 
feel  happy  and  comfortable  in  buying  goods  in  a  store  where  the 
private  mark  is  in  vogue.  I  believe  that  most  people  feel  just  as  I 
do  about  this  thing.  Unless  it  is  the  intention  to  charge  some 
people  more  than  others,  why  is  this  private  mark  used?  It  there 
ever  was  a  time  when  a  private  selling  mark  was  justified  by  con- 
ditions, that  time  has  long  since  passed  away. 

There  are  hundreds  of  merchants  to-day  who  are  forever  kick- 
ing against  department  stores.  Yet  when  you  go  into  the  place  of 
business  of  one  of  these  kickers  you  will  perhaps  be  confronted 
with  a  private  mark  on  something  you  want  to  buy.  And  yet,  Mr. 
Kicker  wonders  why  so  many  of  his  customers  prefer  to  buy  from 
his  hated  rival,  the  department  store  man. 

*  *  * 

A  good  trade-mark  is  a  good  thing  for  either  a  wholesale  or 
retail  merchant.  Up  to  within  comparatively  recent  date  the  law 
governing  the  use  of  trade  marks  was  in  more  or  less  a  state  of 
being  created.  Even  at  the  present  time  comparatively  few  busi- 
ness men  have  anything  but  a  very  foggy  notion  of  what  can  be 
registered  as  a  trade  mark  and  what  can  not.  Briefly  stated,  a 
trade-mark  is  a  sign  or  symbol  used  in  commerce  for  branding 
goods  or  for  other  purposes.  If  this  trade-mark  is  registered  at  the 
patent  office  it  is  known  as  a  ugistered  trade-mark.  Any  suitable 
symbol  or  mark  can  be  registered  as  a  trade-mark  unless  evidence 
is  brought  forward  to  show  that  the  applicant  has  not  the  original 
and  exclusive  right  to  so  register.  The  words,  "  John  Jones'  Tea" 
could  not  be  registered  as  a  trade-mark  because  there  is  more  than 
one  John  Jones  and  mors  John  Joneses  are  likely  to  live  in  succeed- 
ing generations.  But  the  words,  "John  Jones'  XXX  Tea  "  could 
be  registered  as  a  trade-mark  on  account  of  the  addition  of  the 
symbol  or  sign  "  XXX."  This  same  rule  applies  to  all  proper 
names,  such  as  christian  names,  surnames  or  geographical  names. 
The  name  of  a  firm  of  more  than  one  name  cannot  be  registered  as 
a  trade-mark  any  more  than  can  the  name  of  an  individual.  The 
words"  Crosse  &  Blackwell's  Pickles,"  or  "Day  &  Martin's 
Blacking,"  cannot  be  protected  by  registered  trade-mark,  because 
no  one  has  any  exclusive  right  to  these  names.  Neither  can  the 
words,  "Keen's  Mustard"  be  protected,  for  the  same  reason. 
They  have  ample   protection,    however,    under  the   common  law. 

A  leading  New  York  department  store  uses  a  red  star  as  its  trade 
mark.  This  red  star  is  branded  on  many  of  its  lines  of  goods.  It 
is  also  used  as  a  sign  (illuminated  at  night)  in  front  of  the  building. 
The  firm's  wrapping  paper,  stationery,  etc.,  as  well  as  its  delivery 
wagons,  also  have  it  prominently  displayed.  This  idea  could  be 
carried  out  by  hundreds  of  merchants.  In  the  event  of  a  firm  name 
being  quite  long  or  difficult  to  pronounce,  a  catchy  and  easily  re- 
membered name  for  the  store  is  very  desirable.  If  a  certain  store 
is  the  only  one  in  the  town  with  a  front  painted  red,  the  words  "The 
Red  Store"  would,  if  properly  advertised,  become  a  valuable  trade 
mark.  But  it  could  not  be  registered.  The  words  "  The  Big  Store  " 
are  very  successfully  used  by  a  firm  with  stores  in  Chicago  and  New 
York.  The  title  is  used  in  all  the  firm's  advertisements.  It  is  catchy, 
easily  remembered,  and,  better  still,  it  means  something  to  the 
store's  credit. 

I  know  a  very  large  retail  store  in  New  York  which  uses  a 
peculiar  style  of  outline  type  in  all  its  advertisements.     As  the  firm 


advertise  extensively,  millions  of  people  have  become  familiar  with 
the  type,  which,  of  course,  is  always  associated  in  their  minds  with 
the  firm  which  uses  it.  If  some  other  advertiser  were  to  use  the 
same  type  it  would  probably  be  a  losing  game  for  him,  as  half  or 
more  of  the  people  reading  his  advertisements  would  naturally  think 
that  they  were  Stern  Brothers'  advertisements.  If  Sterns'  firm  had 
originally  invented  this  peculiarly-shaped  type  and  had  got  it  regis- 
tered, they  would,  of  course,  have  had  the  exclusive  right  to  use  it. 
Many  other  successful  retail  advertisers  use  a  uniform  type  in  the 
setting  up  of  the  firm's  name  in  advertisements.  This  is  sometimes 
done  in  connection  with  a  registered  trade  mark,  but  oftener  not. 
Here  are  a  few  examples  of  firm  names  being  set  up  in  peculiar 
type  and  which  I  have  selected  at  random  from  a  number  of  United 
States  and  Canada  papers  : 


,^£™^ceCo 


\f       Fulion  Si-  ccr.  DcK.alb  Ave. 
BROOKLYN. 


TT^SgSg°ST55T 


EMEi 


A  study  of  these  examples  may  be  of  considerable  profit  to 
Review  readers.  Of  course,  the  main  idea  which  underlies  the 
exclusive  and  continued  use  of  these  peculiar  types  is  the  intention 
that  the  public  will  become  so  familiar  with  them  that  the  advertise- 
ments actually  get  to  be  valuable  trade-marks. 

This  result  is  more  easily  obtained  if  the  whole  of  the  advertise- 
ments are  always  set  up  in  exactly  the  same  type  or  types,  no  matter 
in  what  paper  they  appear.  If  a  retailer  is  doing  considerable  adver- 
tising it  will  probably  pay  him  to  supply  the  different  papers  in  his 
town  with  one  or  two  founts  of  type  which  they  haven't  already  got. 
The  condition,  of  course,  would  necessarily  be  that  they  are  to  be 
used  only  in  his  advertisements.  These  one  or  two  founts,  helped 
out  as  needed  from  the  general  type  stock  of  the  office,  will  give  an 
advertisement  in  which  they  appear  a  certain  exclusive  and  peculiar 
appearance  which  would  be  very  valuable  for  advertising  purposes. 
*  *  * 

Here  is  an  ad.  of  a  Kingston,  Ont,  house  which  is  refreshing  to 
read.     It  appeared  in  double  column  width   in  The  Whig  of  that 
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IMPORTANT  TO. 


Mantle  Buyers ! 


e 


When  in  England 


LARGEST 


Costume  Manufacturer 


AND  SEE   HIS 


New  Spring 
Fashions 


IN- 


Jackets,  Capes 
Mantles  •*  •*  «* 
and  Costumes 


HIS 


t* 


UNEQUALLED 


for  Style,  Workmanship 
and  Value     .... 


You  will  find  it  to  your  advantage. 


t 
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Canadian  Lining 
Department 
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I  ^22^        SPRING  SEASON        -^m 

I  S.  GREENSHIELDS,  SON  h  CO.     | 

j/\\  Montreal  and  Vancouver,  B.C.                                               yj/ 

As 

T 

/|\  THE  LARGEST  AND  BEST  ASSORTED  IN  CANADA 

y)  TT  IS  an  admitted  fact  that  in  all  well  conducted  retail  dry  goods  establish- 

;!;  -*      ments  the  Lining  Department  is  not  only  one  of  the  most  important  but  also 

jk\  one  of  the  most  profitable.       The  continued  improvement  in  quality,  style   and 

j/\\  finish  made  by  our  Canadian  manufacturer  of  these  goods  warrants  us  in  con- 

/|\  fidently  placing  them  before  our  customers  as  being  equal  to  anything  which  can 

W  be  imported.                                                                                                                                         w 

jli  Our  success  in  the  past  in  handling  our  large  and  most  complete  range  of 

A\  Canadian  Linings  induces  us  to  increase  our  efforts  for  the  coming  season,  and 

/|\  our  stock  will  embrace  not  only  all  the  staple  lines  which  we  have  hitherto  shown, 

rtS  but  also  the  latest  novelties  in  Taffetas,  Organdies,  Percalines,    Colored  Lawns, 

*g  etc.,  specially  adapted  for  the  best  trade.                                                                                    W 

| 

h 


% 


OUR  RANGE  IN  THIS  DEPARTMENT  WILL  INCLUDE  THE  FOLLOWING  LINES  : 

TPfk/tr      T  /y  sJ ///)  r»  *     T/f//?  fl If  Linenettes,  Moreens,   Lustrines,    Cam-  W 

1    U'      ^WWICS        l/l/Ctlf.         hrU    Liftings,     Percalines,      Taffetas,  ^ 

h\       Organdies,    Colored  Lawns,    Costume   Drills,   Duck   Suitings,    Crinkles,    Check  yi 
A\       Muslins,  etc.     Also  in  same  department  FAST  BLACK  and  Colored  Satines, 
/|\       Silkalines,  Turkey  Reds,  Buntings,  etc. 

%  Vt/ 

/j\        T^fk'V     T\/Tpi/J] 'c     ^Afpfl  If  Italian    Cloth,    Beatrice    Twills,    Pocket-  fly 

nS       *    Ur     IvlVW  $      l/VCLlr.  ingSf    Tailors'  Silesias,  Interlinings,  etc.  \j/ 

/!>       Also  complete  range  of  Ducks  in  all  weights  in  Brown,  Mode  and  Fast  Black.  w 

/is  \\t 

•|y  STOCK  ALWAYS   FULLY   ASSORTED.  Z 


w  Samples  now  in  the  hands  of  our  travellers.  w 
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CANADIAN 
PRINT  DEPARTMENT 


WE 

ARE 

THE 

LARGEST 

HANDLERS 

OF 

THESE 

GOODS 

IN 

CANADA. 


fast  colors.      Regattas,   Dark   Fancy,    Light 
Regattas,   Checks,  Plates, 


H.  PRINTS.    25  in 

Fancy, 

NO.   1    PRINTS.     26-in.,   fast  colors. 
Dark  Fancy,  Light  Fancy. 

NO.  2  PRINTS.  Select  patterns  and  fast  colors.  Regattas, 
Checks,  White  Ground  Fancy,  Plates,  Lilac,  Dark 
Fancy,  Light  Fancy. 

EXTRA  HE/VVY  PRINT.  31-in.,  special  value.  Regattas, 
Seal,   Cardinal,  Mixtures. 

NO.  3  PRINTS.  30-in.,  a  very  desirable  line.  Steel  Greys  and 
Chambray  effects. 

C  PRINT.  32-in.,  Regattas,  Blouse  Styles,  Lilac,  Pinks,  Light 
Fancy,  Aniline  Fancy,  Mixed  Fancies.  Very  attrac- 
tive styles  shown  in  all  of  above  ranges. 

SPECIALS.  Challies,  Light  and  Dark  Grounds  26-in.  Muslins, 
fast  colors.  30-in.  Muslins,  handsome  styles.  Fancy 
and  Aniline  Piques.  Costume  Ducks.  White  Grounds 
and  Indigoes.      Leno  Grenadines.     Lace  Effects. 

SATEENS.     Indigo,  Black  and  White. 

LAPPETT  WEAVES.     Light,  Medium  and  Dark  Fancies. 

JACQUARD  SATEENS,      Very  nobby  styles. 

LADAS  TWEED.     Attractive  patterns. 

EXTRA  HEAVY  MOLES. 


WE   HAVE   IN  STOCK   A   FULL   ASSORTMENT   OF   ALL 

THE   ABOVE    LINES. 


i 

s 


i 


S.  Greenshields,  Son  &  Co. 

MONTREAL   and  VANCOUVER   B.C. 
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Can  You   Do  It 

Anywhere  Else  ? 


♦ 


place.     In  the  paper  containing  it  were   a    number  of  other    dry 
goods  ads.     After  reading  them  all  the  conclusion  I  came  to    was 

that  if  I  livedany- 
where  near  the 
old  Limestone 
City  I  would  feel 
very  much  like 
buying  goods 
from  Starr  & 
Sutcliffe.  There 
are  probably 
other  dry  goods 
stores  in  King- 
ston as  good  as 
theirs,  but  appar- 
ently there  is  no 
other  which  ad- 
vertises as  well  as 
they  do.  This 
particular  ad. 
makes  the  im- 
pression on  your 
mind  that  Starr  & 
Sutcliffe  are  safe 


Ruy  goods  and  bring  them  back  and  get  your 
money  again  if  you  are  not  satisfied  Ybu  can  do  that 
here  and  do  it  without  any  talk  or  controversy  or  cross 
looks  It  makes  this  store  a  pretty  safe  place  to  do 
your  shopping  at,  don  t  you-think  3 

Thousands  of  dollars  worth  of  goods  are  gathered 
here  without  regard  to  distance,  so  long  as  they  are 
helps  to  out  patrons  Unequalled  assortments  and  un- 
matched economies  form  the  keynote  to  the  interest  you 
have  in  this  business  The  way  we  buy  makes  lowest 
prices.  The  way  we  sell  insures  a  quick  turn  over  of 
all  stocks  The  command  of  ready  cash  gives  us  buying 
power,  and  cv.ery  advantage  we  get  goes  directly  to  you. 
Less  to  pay  here  than  anywhere  That's  the  fact  Make 
your  own  comparisons,  and  back  of  all  is  satisfaction, 
comfert  in  shopping,  good  service  careful  attention, 
fair  dealing  and  reliable  goods 

Think  twice  as  to  where  is  the  best  place  to  do 
yout  buying 

Starr  &  Sutcliffe, 


118 


FORMERLY   RICHMOND  <S  CO 
and     I20     Rntncess    Street. 


people  to  do  business  with.  They  tell  me  that  if  I  am  not  satisfied 
with  the  goods  I  buy  from  them  I  can  get  my  money  back  without 
"  any  talk  or  controversy  or  cross  looks"  This  makes  me  think 
that  their  goods  must  be  carefully  bought  and  moderately  priced, 
because  if  one-fourth  their  customers  wanted  their  money  back 
the  firm  would  probably  be  ruined.  The  ad.  is  well  written  through- 
out.   -It  has  a  tone  of  honesty  about  it  that  is  quite  convincing. 

The  one   mistake  in  the  ad.  is   that  there  are   no  prices  and 
other  details  mentioned. 


A    FAREWELL     DINNER. 

A  NUMBER  of  friends  of  Mr.  James  Carnegie,  late  of  James 
Johnston  &  Co.,  whose  departure  for  Halifax  is  referred  to 
in  another  column,  tendered  him  a  farewell  dinner  at  the  Montreal 
Club  on  December  10th.  Mr.  Thomas  Brophy,  of  Brophy,  Cains 
&  Co.,  acted  as  chairman,  and  among  those  present  were  Robert 
Henderson,  R.  N.  Smyth,  T.  D.  Bell,  Mr.  Von  Rappard,  G.  B. 
Fraser  of  S.  Greenshields,  Son  &  Co.,  A.  C.  Cummings,  John 
Black,  A.  B.  MacPherson,  and  R.  R.  Stevenson.  A  telegram  was 
received  from  Mr.  Birks,  of  Belding,  Paul  &  Co.,  expressing  regret 
that  he  was  unable  to  be  present.  All  of  those  present  had  known 
their  guest  for  upwards  of  twenty  years  and  many  interesting  rem- 
iniscences of  the  dry  goods  trade  during  that  period  were  recalled. 


A  HANDY  COUNTER  STOOL. 

A  handy  folding  counter  stool,  known  as  the  "  Gem,"  is  being 
manufactured  by  the  Empire  Furniture  Co.,  of  Brockville,  Ont.  It 
is  strongly  made  and  durable,  takes  up  no  room  when  folded  and 
leaves  the  entire  floor  space  free — a  great  convenience  on  busy 
days. 

The  stool  is  specially  adapted  for  dry  goods,  hat  and  millinery 
stores,  and  can  be  obtained  in  five  different  qualities  ranging  in  price 
from  $21  to  $36.  A  postcard  addressed  to  the  makers  at  Brockville 
or  to  Mr.  Geo.  E.  Ashley,  Kingston,  Ont.,  will  bring  full  particulars. 


SEND    FOR    A    CALENDAR. 

Messrs.  Glover  &  Brais  have  issued  a  handsome  calendar  for 
1898,  showing  a  fine  view  of  the  port  of  Montreal,  and  are  distri- 
buting it  among  their  retail  friends.  Readers  of  The  Dry  Goods 
Review  may  obtain  one  by  sending  their  names  and  addresses  to 
the  firm,  at  i84McGill  street,  Montreal. 


A    WELL-MANAGED     BUSINESS. 

A  WALK  through  Tooke  Bros',  factory  and  two  large  warehouses 
should  convince  anyone  ot  the  magnitude  of  their  business. 
Every  department  seems  to  have  a  healthy  ring  about  it,  and  the 
fact  that  the  various  rooms  in  both  the  factory  and  warehouse  are 
controlled  by  young  and  energetic  men  may  explain  the  firm's  suc- 
cess. Like  other  shirt  and  collar  manufacturers  they  have  been 
struggling  against  tremendous  odds  during  the  past  year  owing  to 
the  present  tariff  but,  though  profits  have  been  sacrificed,  they  have 
held  their  excellent  connection  and  kept  their  entire  staff  of  work- 
people together. 

Experience  cannot  be  had  by  consulting  books  ;  it  takes  time 
and  money  to  attain  it,  and  it  is  the  experience  of  the  firm  in  the 
the  purchase  of  materials  and  the  experience  of  trained  hands  that 
makes  their  goods  what  they  are  to-day.  It  is  safe  to  say  that 
Tooke' s  shirts  and  collars  are  as  well  known  in  Canada  as  Pear's 
soap  is  in  England.     They  brand  all  their  goods  "  T.  B." 

In  ties,  they  are  among  the  leaders.  Excellence  of  taste  in  the 
selection  of  shapes  and  patterns  is  a  feature  with  them,  and  Mr. 
Edgar,  who  buys  these  goods  for  the  firm,  is  given  credit  by  those 
who  should  know,  for  offeiing  the  trade  some  of  the  most  attractive 
lines  of  English  manufactured  scarfs  ever  shown  in  Canada. 
Christmas  orders  have  broken  up  their  range,  but  repeats  have  been 
cabled  for.  Among  their  leading  lines  are  the  "  Argyle," 
"Regal,"  "Orleans,"  "Alpine"  puff,  "Paris,"  and  "Per- 
simmon." 

Their  English  braces,  English  belts,  hosiery  and  underwear 
are  all  meeting  with  a  large  demand.  A  registered  Klondyke  belt, 
with  device  for  carrying  knife,  revolver  and  money,  is  a  specialty  in 
this  department. 

Their  shirts  and  collars  are  too  well  known  to  need  any  reference 
here.  They  are  made  in  all  qualities  and  sizes.  Shirts  for  evening 
wear  to  be  retailed  at  $1 .00  and  upwards  are  made  in  the  best  way, 
of  excellence  materials,  are  hand  laundried  and  are  spoken  of  as 
the  acme  of  comfort.  A  line  of  four-ply  collars  at  85  cents  is  in 
demand  from  the  Atlantic  to  the  Pacific. 

The  blouse  department  is  one  of  the  smartest  in  the  trade  and 
has  been  recently  increased  by  many  new  styles. 


SPRING    SAMPLES    NOW    OUT. 

The  travelers  of  the  Dominion  Suspender  Co.  (Niagara  Neck- 
wear Co.),  Niagara  Falls,  are  out  with  their  spring  samples  and  will 
call  on  all  their  customers  in  due  time  for  spring  orders. 


VERY    UNFAIR    TO    CANADIAN     MANUFACTURES. 

Another  case  of  unfair  abuse  of  Canadian  goods  has  come  under 
The  Review's  notice.  A  retail  firm  in  Ontario,  advertising  bar- 
gains in  imported  oilcloth,  say  :  "  Our  special  syndicate  purchase 
places  it  within  reach  of  our  friends  at  20  to  25  per  cent,  less  than 
they  have  been  paying  for  seconds  in  common  Canadian  oilcloth." 

There  are  no  seconds  in  Canadian  oilcloth.  There  is  only  one 
concern  in  Canada  who  makes  these  goods  and  their  product  can 
hold  its  own,  as  far  as  quality  is  concerned,  against  the  world. 
From  reading  the  advertisement  one  might  draw  the  inference  that 
this  was  an  American  firm  who  were  trying  to  dispose  of  their  sur- 
plus stuff,  on  our  side  of  the  line.  The  slighting  reference  made  to 
the  Canadian  goods  is  not  only  very  unfair  but  absolutely  untrue. 
Within  the  memory  of  many  in  the  trade  a  quantity  of  shoddy 
tweeds  were  imported  and  sold  as  Canadian  goods.  They  did  not 
wear,  and  though  Canadian  tweeds  compare  favorably  with  the  best 
English  and  foreign  goods  they  have  never  recovered  from  the 
effects  of  this  misrepresentation. 

Why  should  Canadians  feel  called  upon  to  rundown  everything 
manufactured  in  this  country  ?  Canadian  goods  are  all  right,  but 
we  cannot  get  outsiders  to  believe  it  so  long  as  we  blackguard  them 
ourselves. 
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George  Armitage, 


Limited 


Water  Lane  Dye  Works,  BRADFORD,  England 


COTTON  SATINS, 
COTTON   ALBERTS  and 
all  COTTON  GOODS    Dyed  by 
the  Fast  Black  Process 
(NOIR  INALTERABLE) 
of  G.   A.,   Limited,  are 
rendered  unchangeable 
by  acid,  atmospheric  influences 
or  sea  water,  and  the   handle  of 
the  goods  is  equal  to  half- 
woolen  goods. 

W«>BY    ' 


ARE 


Dyers, 

Stovers,  Bleachers 
and  Finishers  of 


HALF-WOOLEN    GOODS, 
SATEENS   and 
MOHAIR  LININGS 
should  all  bear 
the  undermentioned 
stamp  : 


Caution 

and 
Warning 


SATIN=DE=CHINES 

ITALIAN  CLOTHS 
MOHAIR  and  ALPACA  LININGS 
WORSTED  COATINGS 
WOOL  SERGES 
IHPERIAL  CLOTHS 
COTTON  GOODS  and 
DRESS  GOODS 
of  all   descriptions. 

TO  ALL  WHOM  IT  MAY  CONCERN: 


OYEO  AND  FINISHED 
BY 


'LIMITED 

BRADFORD  YORK? 


It  has  come  to  the  knowledge  of  GEORGE  ARMITAGE,  LIMITED,  of  Bradford, 
England,  that  certain  fabrics  of  inferior  dye  and  finish  are  being  shipped  to  America 
which  are  FALSELY  represented  as  having  been  dyed  and  finished  by  George  Armitage, 
Limited.  In  some  cases  the  persons  guilty  of  this  fraudulent  practice  have  not  hesitated 
to  insert  in  the  lappets  "tissues"  printed  in  gold  and  bearing  the  words  "Dyed  and 
Finished  by  George  Armitage,  Limited." 

THIS  WARNING  is  given  that  all  users  and  sellers  of  LININGS  may  satisfy  themselves  that 
they  are  handling  the  genuine  Dye  and  Finish  of  GEORGE  ARMITAGE,  LIMITED — the  well- 
known  merits  of  which  have  led  to  these  unscrupulous  deceptions- — by  seeing  that  THE 
CLOTH  ITSELF  bears  one  or  other  of  the  trademarks  of  George  Armitage  Limited, 
as  set  forth  above  or  below. 

FURTHER  NOTICE  IS  HEREBY  GIVEN  that  drastic  legal  proceedings  will  be  instituted 
against  any  one  falsely  representing  cloth  to  be  of  the  Dye  and  Finish  of  George 
Armitage,  Limited. 


BEAVER 
Permanent 
FINISH. 

(Registered  Trademark  and  Title.) 


Suitable  for  all  classes  of  LINING 
FABRICS  (Mohairs,  Alpacas,  Wor- 
sted and  Cotton  Italians,  Etc.) 

Will  not  mark  with  the  tailor's 
damp  cloth  and  hot  iron.  Will  not 
wear  greasy.  The  dye  is  also  made 
faster  by  this  process. 
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|  Klondyke 
8  Outfits 


ARE   NOT  COMPLETE 
WITHOUT  A  GOOD 
SUPPLY   OF    


J 


.«# 


CLAPPERTON'S 
THREAD 


/^ 


What  is  a  ship  without  a  rudder  ?  Your  outfit  will  be  the  same  if  you  don't  carry 
this  celebrated  thread.  Strong  enough  for  a  clothes  line.  Strong  enough  for  use  on  the 
derrick,  but  principally  for  sewing  clothes. 


WM.  CLAPPERTON  &  Co.,  Montreal 
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The  Watson,  Foster  Coy. 

-WALL 


Limited 


Manufacturers  of 


PAPERS 


OFFICE   AND   WORKS: 


Ontario  Street  East 


C~ 


a .  -r- 


Montreal 


OUR  NEW  SAMPLES  for  SPRING,  '98,  are  in  a  greater  variety  of  pattern 
and  style  than  ever,  and  are  altogether  the  most  attractive  collection  of  Wall 
Paper  we  have  ever  produced.  If  you  have  not  seen  them,  drop  us  a  card,  and  we 
will  arrange  to  show  you  Samples. 
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From  the  Cheapest  Brown  Blanks 
up  to  the  most 


•  • 


Artistic 
Embossed 

GiltS    and 

Ingrains 


SK5 


with  Blended  and  Cloud  Friezes 
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New 
New 


Designs 
Colorings 


Now  Out  .  .  . 


m 


wwww 

$111111$ 


WMWmMww 


7i& 


SOLE  AGENTS  IN  CANADA 
FOR  ANAGLYPTA 


If  our  Travellers  do  not  reach  you,  your  sample 
request  will  have  our  attention.  Ask  your  dealer 
for  our  goods.  The  firm's  name  on  the  margin 
of  each  roll.  Awarded  First  Prizes  wherever 
exhibited 


Colin  McArthur  &  Co. 


OFFICE— 1030   Notre   Dame    Street 
FACTORY— 11,  13,  15,  17,  19.  21  Voltigeuis   Street 
1032  and  1034  Notre  Dame  Street 


MONTREAL 
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SUPERIOR    ENGLISH    NEEDLES    FOR    CANADA. 

AMONG  the  lines  that  the  recent  expansion  of  trade  with  Eng- 
land includes  is  that  of  needles.  The  old  established  firm, 
of  ioo  years'  standing,  Messrs.  T.  Hemming  &  Son,  Limited,  Red- 
ditch,  England,  are  now  introducing  their  celebrated  Royal  guttered 
drilled-eyed  needles  and  other  grades  into  the  Canadian  market. 

Their  needles  have  been  for  many  years  well  known  in  all  mar- 
kets at  home  and  on  the  continent,  and  the  sale  of  their  goods  has 
so  much  increased  of  late  years  that  they  have  decided  to  bring 
goods  of  their  manufacture  before  Canadian  buyers.  T.  Hemming 
&  Son  have  always  made  it  their  study  to  manufacture  a  really  first- 
class  article,  special  attention  being  paid  to  the  tempering  and  the 
drilling  of  the  eye  of  the  needle.  When  the  needle  is  well  tem- 
pered it  will  stand  treble  the  strain  in  sewing  and  will  pull  much 
easier,  but  the  chief  feature  of  merit  in  a  needle  is  the  eye,  which 
when  drilled  by  the  process  used  by  this  firm  is  claimed  to  be  very 
much  superior,  and  is  guaranteed  not  to  cut  or  break  the  thread 
when  sewing.  They  claim  that  one  of  their  first-grade  needles  will 
do  more  work  than  a  whole  packet  of  the  ordinary  quality  of 
needles. 

Smallware  dealers  in  Canada  should  send  on  a  trial  order, 
which  could  be  sent  by  the  convenient  mode  of  transit,  viz.,  parcel 
post. 


sale  for  denims  at  piesent,  and  in  some  lines  of  them  the  mills  are 
sold  up.  It  is  supposed  that  a  great  many  denims  are  being  used 
for  making  up  into  shirts  this  year  for  the  mining  regions,  hence 
the  scarcity  of  material  at  the  mills. 


MUSLINS,  ETC. 

In  Egyptian  lawns,  India  muslins  and  lawns,  mulls  and  victoria 
lawns,  Brophy,  Cains  &  Co.  show  a  very  complete  range.  Their 
uncurling  lawns  have  got  back  to  the  old  notch  again,  and  the 
other  goods  are  shown  at  every  staple  price.  They  are  also  show- 
ing a  range  in  Swiss  spots  in  whites,  blacks,  colored  spots  and 
sprigs,  and  open  work  in  white,  black  and  colored  grounds.  These 
are  all  in  the  newest  effects  and  colors  obtainable. 


CHANGES    IN    CANADIAN    COTTON    PRICES. 

The  Dominion  and  Colored  Companies  have  dropped  the  price 
of  white  warps  and  white  yarns  XA  cent  per  pound.  The  prices  of 
colored  yarns  and  warps  remain  unchanged.  On  one  or  two  lines 
of  stuff,  for  instance,  36  inch  ginghams,  the  prices  have  advanced, 
in  the  case  mentioned  )£  cent.  The  mills  are  sold  up  on  several 
lines  of  checked  shirtings  and  are  refusing  orders.     There  is  a  great 


THE    JAEGER    GOODS    BOOMING    IN    CANADA. 

As  we  have  several  times  pointed  out,  evidence  of  the  return  of 
prosperous  times  in  Canada  is  found  in  the  inquiries  for  better 
quality  goods.  This  is  very  manifest  in  the  case  of  Dr.  Jaeger's 
sanitary  woolen  specialties,  which  appeal  strongly  to  those  who 
appreciate  value  before  low  prices.  Established  in  Toronto  just 
two  years  ago  the  company  has  made  steady  advance  in  public 
favor,  but  though  the  pre-eminence  of  the  Jaeger  goods  was  as  readily 
acknowledged  in  Canada  as  they  have  been  in  England  and  the 
United  States,  in  which  countries  "Jaeger  "  has  been  a  household 
word  for  excellence  for  many  years,  it  was  not  till  this  season 
that  the  underwear  and  their  other  clothing  comforts  met  with  the 
success  their  merit  deserved.  But  this  season  the  proprietors  repor 
greatly  increased  sales,  both  in  Toronto  and  from  all  parts  of  the 
Dominion  where  merchants  handle  the  Jaeger  goods.  In  their  new 
depot,  85  King  street  west,  Toronto,  the  company  have  every  faci- 
lity for  executing  both  wholesale  and  retail  orders,  and  underwear 
to  measure  is  a  leature  of  the  establishment. 
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Our  Specialties  are 


305  St.  James  Street  ...MONTREAL 
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High  Class  Dress  Goods,  Silks  and  Henriettas 


DRESS  GOODS 
DEPARTMENT 

Poplinette 
Royalette 
Amazon  Cloth 
Ladies'  Cloth 
Brilliantine 
Sicilians 
Tartans 
Broche  Effects 


SPRING 

lOCr  O 


SILK 
DEPARTMENT 


Luxorines 
Radzimirs 
Bengaline 
7?Failles 
<\  ^Surahs 
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IFbncy  Blouse 

Silks 
Satin  Duchesse 


A    SPECIAL    OFFER 


BLACK  HENRIETTA,  VELOUR  FINISH 


45-46  inch 
wide 


38c. 
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Not  How  CHEAP,   But  How  GOOD 


Overalls 


The  Best  are  none  too 
good  for  you. 


Shirts 


Railroad  Overalls 
Apron  Overalls 
Pant  Overalls 
Boys'  Overalls 
and  Jumpers 

in  all  styles  and  weights 
of  denims    .... 


STAR 


Pants 


A  fine  assortment 
in    .    .    . 

TWEED 
COTTONADE 
ETOFFE 
JEAN,  etc. 


Suspenders 


A  large  range  of 

Good  Values. 


Black  Shirts 
Knitted  Shirts 
Wool  Shirts 
Colored  Shirts 

in  great  variety  of 
goods  and  patterns. 


Coats 


Etoffe  Smocks 
Lined  Duck  Coats 


p     JRNED  Summer  Jackets 

^"/yY  and  «JumPers 

Sweaters 


RETURNED 


OVERALLS 


For  Men  and  Boys 
Armlets  .  .  . 
Collar  Buttons 
Etc.    .    .    . 


Possibly  we  do  not  crow  as  loud 
or  as  much  as  some,  but  every  one 
of  our  lines  is  a  "  Star." 

J.  B.  GOODHUE 

ROCK  ISLAND,  P.Q. 


THIS  IS  NOT  MOONSHINE 

THERE  are  stars  over 
all  and  there  are 
"STAR"  OVERVLLS. 
The  former  are  out  of 
your  reach,  but  every 
merchant  who  knows  a 
good  thing  sells  ">TAR" 
OVERALLS.  SHIRTS, 
COATS&  TROUSERS. 
My  head  cutter  has  had 
over  thirty  years'  experi- 
ence in  the  largest  and 
best  factories  in  the 
United  States.  All  gar- 
ments stamped  with  my 
name  and  "  STAR 
BRAND  "  are  made  in 
my  factory  by  competent 
operatives,  using  the 
most  modern  machinery. 
They  are  Double 
Stitched  with  Rivet- 
ed Pockets  and  Ma- 
chine Made  Button  Holes,  and  every  article  is 
carefully  inspected   before  being  placed  in  stock. 

One  trial  will  convince  you  that  the  "STARS"  fit 
better  and  wear  longer  than  any  other  overalls  in  the 
market       Give  them  that  trial. 

J.  B.  GOODHUE,  Rock  Island,  P.Q 
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The  only  skirt  binding  that 
will  outlast  the  skirt.  Once 
used  by  a  lady,  no  other  will 
take  its  place.  Carried  by 
all  the  leading  wholesale 
houses.     .     .     . 


GRANITE  MILLS 

St*  Hyacinthe,  P*Q* 

j*   <£   Sole  Manufacturers  and  Licensees  for    Canada. 


J*^* 


ONTARIO 


PRINCE 

EDWARD 

ISLAND 


PW 


NOVA 
SCOTIA 


.*-.<? 
^W^; 


MANITOBA 


The  W.  R.  Brock 
Company  Limited 

NEW  DEPARTURE  IN  THE  DRY 
GOODS  TRADE. 

|HE  old  firm  of  W*  R* 
;  Bpck  &  Co*  have 
^erge&jheir  business 
""info  tife  concern  nam- 
ed above,  thus  ad- 
mitting upon  the  co- 
operative principle  employees  who 
have  assisted  in  building  up  the  busi- 
ness and  reputation  of  one  of  the 
largest  dry  goods  distributers  in  the 
Dominion  of  Canada*  The  new 
Company  promises  to  adhere  to  old 
methods*  such  as  "  close  prices/'  "fair 
dealing,"  and  "prompt  attention," 
and  to  introduce  new  energy,  young 
life,  increased  sales,  new  departments 
and  enlarged  territory* 


a 


QUEBEC 


BRITISH 
COLUMBIA 


NEW 
BRUNSWICK 


Letter 

Orders 

From 

Every 


:  rT3m*z*0***m 


r>> 


Province 

Given 

Prompt 

Attention 


Engraved   ard  Printed  by  "The  Dry  Good?  Re\ie\v" 


A 


S  AN   unmistakable  evidence  oPihe  very  general    improvement  and 

increase  in  the  Dry  Goods  Trade  of  Toronto,  The 
W.  R.  Brock  Company,  Limited,  have  purchased  the 

adjoining  premises  on    Bay  Street  and  will  have  erected  thereon  a  ware- 
house, thus  enlarging  by  50%  their  floor  space. 

The  new  concern  will  be  enabled  to  add  other  departments  to  their 
business,  and  with  increased  facilities  solicit  a  yet  larger  share  of  the  trade 
of  the   Dominion  with  confidence  in  the  mutual  benefit  to  be   derived 

from  their  co-operative  organization. 

We  ask  for  the  Limited  Company  the  same  support  from  the  Trade 
that  has  been  so  liberally  extended  to  W.  R.  Brock  &  Company. 


™-  W.  R.  BROCK  COMPANY  l^ 

TORONTO 
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HERE    THEY    ARE. 

THESE  two  designs  are  selected  from  the  large  range  of  lace 
curtains  shown  by  the  W.  R  Brock  Co.,  Limited.  They  can 
be  retailed  for  $  I  per  pair  ;  are  extra  wide  width,  full  length  and 
remarkable  value.  This  season  their  purchase  was  larger  than  any 
previous  one,  and  already  three  repeat  orders  have  been  despatched. 


WHAT    WE     HAVE    WE    WILL     HOLD. 

THIS  motto,  which  is  the  explanation  of  the  picture  of  a  bull  dog 
standing  on  our  country's  flag,  and  which  we  have  thought 
a  fitting  heading  to  the  article  we  have  published  on  the  Calgary 
and  Edmonton  all-Canadian  route  to  the  Klondyke,  seems  to  fit  very 
well  the  spirit  of  enterprise  that  animates  some  of  our  Canadian 
merchants.  There  is  one  manufacturing  concern,  at  all  events, 
which  seems  to  have  a  realizing  sense  of  the  adage  that  "  the  time 
to  catch  bears  is  when  they  are  around,  and  the  time  to  catch  trade 
is  when  there  is  trade  to  catch." 

We  refer  now  to  the  wholesale  clothing  house  of  H.  Shorey  & 
Co.,  and  the  extensive  preparations  they  have  made  to  meet  the 
demand  of  the  large  trade  that  will  undoubtedly  follow  in  the  foot- 
steps of  the  tremendous  and  unusual  advertising  which  our  new 
gold  fields  have  been  receiving  from  the  press  of  the  civilized 
world. 

As  the  wind  is  tempered  to  the  shorn  lamb,  this  firm  have 
arranged  that  the  rigors  of  an  Arctic  winter  shall  have  no  terrors 
for  the  Argonauts  of  the  Klondyke.  Among  their  Yukon  specialties 
is  a  suit  which  they  make  under  a  patent  and  call  by  the  name  of 
"  Shorey' s  Blizzard  Resister. "  The  coat  is  made  double  breasted, 
with  numerous  pockets  sufficient  in  size  and  strength  to  hold  drills 
and  other  miners'  tools.  A  copper  rivet  fastens  every  corner  where 
there  is  the  slightest  chance  of  the  unusual  strain  put  upon  clothes 
by  miners  producing  a  tear  or  rip. 

The  garments  are  sewn  with  the  best  and  strongest  linen  thread, 
and  every  seam  is  double  stitched.  So  much  for  the  make.  Now 
for  the  fabric,  wherein  lies  the  patent.  The  outside  is  made  from 
khaki  duck,  and  the  lining  from  either  a  heavy  wool  mackinaw  or 
kersey,  and  the  two  stuck  together  with  a  pure  rubber  tissue,  thus 


rendering  the  garment  both  wind  and  water-proof.  The  vulcaniz- 
ing process  to  which  it  is  then  subjected  prevents  the  rubber  from 
hardening  or  cracking  by  exposure  to  the  weather,  and  altogether 
producing  an  ideal  fabric  which  will  equally  defy  wear,  wind,  water 
and  weather. 

They  are  also  showing  a  number  of  other  garments  made  from 
heavy  mackinaw,  and  made  in  styles  shown  in  their  advertisement 
on  another  page  and  called  "Arctic  "  and  "Miners'  "  coats. 

Their  khaki  garments,  lined  with  heavy  frieze  and  mackinaw, 
and  their  special  inventions  in  mackinaw,  frieze  and  kersey  shirts, 
with  comfort-producing  attachments,  are  a  temptation  to  the  almost 
persuaded  to  try  their  fortunes  in  the  gold  fields. 

A  garment  that  struck  us  as  particularly  advantageous  was  a 
vest  with  a  water-proofed  back,  which  protects  the  wearer  when 
down  a  shaft  from  the  constant  drip  of  water. 

We  wish  them  the  success  which  their  enterprise  deserves,  and 
we  believe  they  will  be  a  factor  in  helping  Canada  hold  the  trade 
which  rightly  belongs  to  her. 


NEW    SPRING    LINES    IN    SHIRTS. 

Messrs.  Young  &  Rochester,  of  London,  Eng.,  are  very  busy 
at  their  factories  in  Ireland  with  their  celebrated  shirts  for  dress 
wear  and  early  spring  trade.  Their  Canadian  orders  are  very 
much  larger  than  any  former  season.  Their  "Captain"  shirt,  soft 
front  shirt,  is  very  popular  and  can  be  produced  in  a  good  range  of 
prices.     The  latest  novelty  is  a  range  of  tartan  silks  for  shirts. 

At  McKinnon  building  their  agents,  Messrs.  Wreyford  &  Co., 
are  showing  full  range  samples  and  report  this  week  the  arrival  of 
new  range  collars,   1898  shapes. 


MADE    TO    ORDER. 

The  Niagara  Neckwear  Co. 's  new  spring  line  of  silks  and  shapes 
are  the  best  and  largest  this  enterprising  concern  has  yet  shown  the 
trade.  The  beauty  of  purchasing  from  them  is  you  get  up-to-date 
styles  just  the  same  as  you  see  in  the  windows  of  New  York  stores. 
These  productions  are  practically  "custom  made."  No  goods  are 
kept  made  up  in  stock,  but  are  made  on  receipt  of  orders. 
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AN  OUTFIT  FOR  THE  KLONDYKE. 

E.  CH 1PM AN,  a  commission  merchant  of  Vancouver, 
has  issued  a  circular  containing  much  interesting 
information  about  the  gold  fields  of  British  Columbia  and  the 
Yukon  and  the  easiest  way  to  reach  them.  Speaking  of  the  outfit 
required  by  a  miner  who  intends  going  to  Klondyke,  the  circular 
says  : 

The  following  outfit  will  be  about  an  average  required  by  a  miner  or 
prospector  going  into  the  Yukon.  Of  course,  it  can  be  made  much  less,  or 
more,  according  to  the  requirements  and  intentions  of  the  purchaser,  as  to  the 
length  of  time  he  intends  to  remain  in  the  country,  etc.: 

PROVISIONS. 

150  lbs.  crackers  (assorted)  1  lb.  black  pepper 

1  bottle  red  pepper 
15  lbs.  salt 

6  doz.  yeast  cakes 
10  lbs.  baking  powder 
75     "     rolled  oats 

4  bars  castile  soap 

1  case  matches 

1  box  candles 

2  lbs.  acid  for  vinegar 
1  doz.  extract  of  beef 

10  lbs.  dried  beef 
I  lb.  mustard 
J4   doz.  lime  juice. 

N.B. — Australian  frozen  mutton,  fresh  and  fat  (the  fat  being  so  desirable 
and  necessary  in  the  far  north)  can  be  transhipped  all  through   that  northern 
country  from  November  till  April,  frozen  hard  and  fresh. 
CLOTHING. 


200  ' 

flour 

100  ' 

beans 

ss  ' 

Nirvana  Ceylon  tea 

SO    ' 

Australian  tinned  beef 

ISO    ' 

"  mutton 

10  ' 

"  curried  mutton 

10  ' 

"  spiced  mutton 

5  ' 

"  sheeps'  tongues 

5C  " 

bacon  (fat) 

5°  " 

evaporated  apples 

50  " 

potatoes 

10  ' 

onions 

75  " 

granulated  sugar 

2  pairs  snow-proof  gum  boots 

1  "     water-proof  shoes 

2  "     moccasins 

2      "     Io-lb.  woolen  blankets 

2  suits  best  underwear 

6  pairs  socks 

1  mackintosh 

1  wool  cap 

1  fur  cap 


3  pairs  best  overalls 

1  piece  mosquito  netting 

2  pairs  wool  mittens 

2  pairs  buckskin  mittens 
6  cotton  handkerchiefs 
2  pairs  Alaskan  stockings 
2  heavy  overshirts 
2  pairs  heavy  wool  trousers 
I  oilsheet. 


HARDWARE. 


I  shovel 

1  pick  and  handle 

1  axe  and  handle 

6  extra  hickory  handles  for  above 

2  gold  pans 

2  frying  pans 

1  sheet-iron  stove  and  pipe 

Fish  hooks  and  lines 

1  enamelled  teapot 

2  fibre  buckets 

2  camp  knives  and  forks 

2  ' '     plates 

3  "     spoons 
1  pack  strap 

1  sheath  knife 
1  compass 
150  feet  Ji-in.  rope 
1  handsaw 
1  whipsaw  (complete) 

The  above  would  cost      the  vicinity 


20  lbs.  wire  nails 
S    "    pitch 
2    ' '    oakum 
1  brace  and  bit 
1  calking  iron 

1  jack  plane 

2  files 

1  package  of  rivets 
1         "        wood  screws 
1  draw  knife 
1  chisel 
1  tape  line 
1  bean  pot 

1  lantern 
Sail  needles 

2  enamelled  cups  or  mugs 
1  fibre  wash  basin 

1  tent 

of  $200,  more  or  less. 


WHAT  YOU  CAN  SELL  FOR  25c. 

This  has  become  the  most  popular  price  of  the  day.  Keen, 
sharp  merchants  are  always  on  the  hunt  for  the  best  value  to  fill 
this  bill.  The  W.  R.  Brock  Co.'s  buyer  in  hosiery  aims  and 
manages  to  provide  the  value  required,  and  often  is  able  to  go  a  few 
points  better.  For  the  information  of  our  readers,  our  bargain  hunter 
secured  the  numbers  of  the  following  lines  that  can  be  sold  with  a 
good  margin  of  profit  at  25c.  Electric  and  cuckoo  Hermsdorf's 
black  cotton  hose,  Leather  and  Ironclad  ribbed  knicker  hose,  "The 
Winner  "  and  "  Dotel "  black  cashmere  hose,  "Acme"  and  F2 
black  cashmere  socks,  F55  balbriggan  underwear,  "  Special  "  black 
taffeta  silk  gloves,  F20  and  F21  blue  and  flesh  underwear. 


ANOTHER  EVIDENCE  OF  CANADA'S  PROSPERITY. 

H.  Shorey  &  Co.,  of  Montreal,  tell  us  that  they  cannot  make 
anything  too  good  to  sell  for  this  coming  spring.  Instead  of  lead- 
ing, as  formerly,  on  their  cheaper  grades  of  goods,  their  Rigby- 
waterproof  spring  overcoats  lined  with  silk,  fine  Scotch  tweed,  clay 


worsted  and  Salt's  Vicuna  cloth  suits,  made  in  their  best  ready-to- 
wear  style  and  lined  with  the  finest  lining,  are  now  their  leading 
lines.  The  demand  is  for  the  best — not  the  cheapest.  We  are  the 
people  of  Canada  and  feel  that  we  are  worth  dressing. 


NEW    SPRING  GOODS. 

SGREENSHIELDS,  SON  &  CO.  report  in  dress  goods  the 
.  taste  this  season  seems  to  be  more  for  plain  goods  than  in 
former  seasons,  such  as  serges,  cashmeres,  box-cloths  and  epange- 
lines.  They  state  that  in  black  goods  grenadines  and  lustres,  in 
both  plain  and  broche  goods,   will  be  good  sellers  for  next  season. 

In  James  Johnston  &  Co.'s  dress  department  their  range  of 
samples  are  now  complete  with  all  the  latest  novelties  in  fancy  and 
newest  shades  in  plain.  They  have  paid  special  attention  to  their 
black  dress  goods  department,  in  which  will  be  found  both  good 
values  and  novel  designs  and  effects. 

Brophy,  Cains  &  Co.  invite  those  of  their  friends  who  have  not 
yet  seen  their  Oriental  laces  to  hold  their  orders  till  they  do  so, 
and  promise  that  there  will  be  no  delay  in  delivery  on  that  account. 
Large  stocks  have  been  bought  in  addition  to  the  unexpectedly 
large  sales  already  made.  Their  range  of  white,  cream,  black  and 
fancy  silk  chantilly  is  also  very  large  and  complete,  and  the  value 
right.  ,      I 


LOW-PRICED   WOOLENS    FOR    SORTING. 

Brophy,  Cains  &  Co.  have  secured  a  further  large  shipment  of 
their  266  A.  W.  plain  shirts  and  pants,  retailing  at  50c.  These 
goods  are  almost  as  scarce  as  low  lines  in  ladies'  underwear,  and, 
speaking  of  the  latter,  they  have  also  promised  for  delivery  by  the 
end  of  December  ladies'  vests  to  retail  at  25  and  50c.  These — 
next  to  "  Klondyke"  blankets — are  perhaps  the  scarcest  things  in 
Canada  at  present. 


WILL     ENLARGE    THEIR    WORKS 

The  Dominion  Suspender  Co.  (Niagara  Neckwear  Co.),  Niagara 
Falls,  have  had  a  most  successful  year.  They  have  had  more 
orders  than  they  could  conveniently  take  prompt  care  of.  Conse- 
quently they  have  been  delayed  in  shipping.  Early  this  spring 
they  contemplate  building  another  large  addition  to  their  now  large 
plant. 


"  My  bruikler  can  make  it  go. 
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!  GLOVES  ^  MITTENS  1 

1 ! 

BERLIN,    ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You  will  not  regret 

•  •  Buying  W.  Cairnes  &  Co's  G-loves  and  Mittens. 

•  •Everybody  should  have  them. 

•  •Right  in  quality  and  price. 
..LET  US  fill  your  orders. 

•  •  Importers,  stop  and  think! 
•  None  should  miss  seeing  our  samples. 


r         "  The  Maple  Leaf— our  emblem  dear  " 

Appeals  on  each  button. 


W.  Cairnes  &  Co., 


Manufacturers, 


Berlin,  Ont. 


Rockwood 
Woolen  mils 


Dov  Good 
REVEIW 


HARRIS  &  CO 


The  attention  of  the  Trade  is  respectfully  called  to  the 

HARRIS  6/4  STANDARD 


AND 


HEAVY-WEIGHT  FRIEZES 


NOW   BEING   SHOWN   FOR    FALL,    1898. 


♦♦♦♦ 


R.  R.  DAVIS,  Selling  Agent 


3      WELLINGTON  STREET 
EAST 


TORONTO 
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WINDOW   DRESSING. 

WHAT  SHOULD  BE  DONE  IN  TRIMS  THIS  MONTH  ? 

THE      JANUARY      WHITE      GOODS     SALE  —  HOW      MATERIALS      AND 

GARMENTS    MAY    RE    ARRANGED — WHY    NOT    A    COLORED 

BACKGROUND  —  A      MONTREAL     DEALER 

WATCHES    A    LOCAL    EVENT. 

THERE  are  no  two  special  sales  on  the  calendar  that  mean 
more  to  the  store  than  the  forthcoming  events  in  linens  and 
muslin  underwear.  They  can  almost  be  said  to  go  together,  says 
The  D.G.  Economist,  for  the  sale  of  made-up  muslin  garments  is 
only  a  further  development  of  the  yearly  offering  in  bleached  and 
brown  cotton  which  always  were  put  forward  in  conjunction  with 
the  linens. 

This  is  not  the  place  to  argue  on  the  advantages  or  disadvan- 
tages of  these  special  sales — it  is  lor  the  window  dresser  to  follow 
orders,  and  the  orders  are  surely  going  to  come  for  special  displays 
of  these  goods  before  many  days. 

Muslin  underwear  is  not  the  best  display  material  in  the  world. 
The  colors  being  almost  uniformly  white,  with  no  contrast  in 
trimmings,  there  is  apparently  little  the  decorator  can  do  with  these 
goods. 

Most  muslin  underwear  displays  show  too  many  garments. 

Rows  upon  rows  of  white  gowns,  etc.,  with  but  little  difference 
in  the  style  or  finish,  makes  a  dull  white  display,  with  nothing 
particularly  prominent  or  attractive  from  the  onlooker's  point  of 
view. 

The  tissue  papers  of  varied  hues  which  are  inserted  by  the  man- 
ufacturers to  give  a  little  contrast  are  often  of  such  hideous  colors 
that  the  effect  is  made  worse  by  using  them. 

Wouldn't  it  be  an  innovation  if  some  window  trimmer  were  to 
fix  up  a  window  with  a  flat  or  slightly  ruffled  background  of  some 
rich,  dark-colored  material  which  would  contrast  strongly  with  the 
garments  shown,  and  instead  of  the  usual  masses  and  mounds  of 
muslin  garments  show  only  a  few  ? 

For  instance,  three  or  four  nightdresses  representing  some  of 
the  best  values  in  the  stock,  these  to  be  displayed  on  wax-headed 
forms  wherever  possible,  or  otherwise  on  the  ordinary  cloak  or 
dress  forms.  One  neatly-lettered  sign  in  which  these  four  garments 
could  be  described  by  numbers,  their  good  points  and  prices  stated, 
would  be  better  than  the  two  dozen  confusing  price  tickets  shown 
in  the  ordinary  muslin  underwear  window. 

If  you  want  to  go  into  details  garb  one  of  your  wax  figures  in  a 
neat  black  dress  and  cap,  seat  it  at  a  sewing  machine  in  the  win- 
dow, make  the  surroundings  attractive  and  use  a  sign  saying, 
"  This  muslin  underwear  is  made  in  well-lighted,  well-ventilated 
factories,  by  well-paid  help." 

We  saw  a  display  of  infants'  wear  in  a  large  western  city  a  short 
time  ago  which  offers  a  suggestion  for  a  decoration  in  these  goods, 
often  one  of  the  busiest  lines  during  the  muslin-wear  sales.  In  a 
medium-sized  window  was  shown  a  female  wax  figure  dressed  as  a 
nurse.  In  her  right  hand  she  held  a  pair  of  scales  in  which  there 
was  lying  a  good-sized  doll  dressed  as  an  infant.  The  idea  is  an 
excellent  one,  and  makes  a  very  pretty  central  figure  in  an  infants' - 
wear  show. 

Tables,  stands,  inside  showcases  and  fixture  tops  should  all  get 
a  good  bit  ot  attention  for  this  special  sale.  Perhaps  you  can  devise 
some  attractive  color-combination  scheme  which  can  be  effectively 
carried  out  in  window  and  department  displays  during  the  muslin 
underwear  sale. 

Try  and  choose  a  color  which  will  add  some  warmth  to  the 
trim.  The  solid  white  ot  the  goods  seemingly  has  a  cold  appear- 
ance during  this  winter^weather. 

Again,  don't  make  too  big  a  show  of  the  very  cheapest  lines  of 


goods  offered.  The  profit  is  not  made  on  the  19-cent  items,  and 
the  decorator  should  put  forth  his  best  efforts  toward  diverting  at- 
tention to  the  better  and  higher-priced  lines. 


THE    LINEN    SALE. 

The  special  sale  in  linens  and  housekeeping  goods  means  more 
to  the  strictly  dry  goods  end  of  the  business  than  perhaps  any 
extraordinary  event  of  the  season.  In  some  stores  the  white  goods 
and  wash  dress  goods  participate  in  this  event,  and  all  in  all  its 
success  means  a  good  start  in  building  up  a  good  sales  record  for 
the  year. 

The  treatment  of  linen  decorations  allows  considerable  scope, 
as  the  goods  are  pliable,  come  in  easily  handled  lengths,  and 
are  put  up  by  the  manufacturers  in  neat  packages  with  ornamental 
labels. 

The  spinning  wheel,  decorated  dinner  table,  etc.,  are  all  old 
ideas  which  have  been  used  a  hundred  times.  It  is  a  question 
whether  trims  of  this  kind  are  really  valuable  in  promoting  sales. 

Why  wouldn't  the  idea  of  a  dark-colored  background,  advocated 
in  the  article  devoted  to  muslin  underwear  displays,  also  be  good  to 
use  in  connection  with  linens?  The  policy  of  showing  only  a  few 
things  at  a  time  and  changing  the  trims  very  frequently  might  also 
be  made  to  pay. 

Table  linens  generally  come  folded  in  the  centre,  and  unless 
opened  at  the  counter  do  not  give  the  prospective  purchaser  a  good 
idea  of  their  width.  Marking  the  ticket  "  72-inch  damask,  $1  yard," 
and  showing  the  goods  tightly  rolled  and  folded,  as  in  the  original 
package,  is  not  nearly  so  trenchant  an  argument  as  a  short  length 
of  this  72-inch  damask  opened  up  to  its  full  width,  showing  all  its 
beauty  of  pattern  and  quality. 

The  force  of  the  low  price  is  thus  strongly  conveyed  to  the 
shopper  and  the  argument  of  quality  and  width  given  its  full 
meaning.  The  same  idea  applies  to  showing  napkins,  bedspreads, 
towels,  or  any  article  where  size  is  a  desideratum. 

Comparisons  of  extra  good  and  ordinary  values  can  also  be 
made  in  window  displays  in  such  away  as  to  convince  such  passers- 
by  who  may  be  interested  in  the  goods  offered  at  the  sale  and  yet 
too  skeptical  to  enter  the  store  and  take  a  few  minutes  for  an 
investigation. 

For  instance,  there  is  an  extra  good  value  in  a  towel  which  is 
offered  at  the  sale  for  35c.  It  is  so  far  superior  to  the  average  35c. 
towel  that  a  novice  in  linen  buying  can  see  the  difference.  Why 
not  take  two  of  these  towels  and  put  them  side  by  side  in  the  win- 
dow, and  say  on  a  card  :  "  No.  1  is  a  towel  such  as  is  ordinarily 
sold  at  35c.  and  considered  fair  value  ;  No.  2  is  an  extra  fine  towel 
that  will  be  sold  at  35c.  only  while  this  lot  lasts."  If  you  choose, 
the  entire  stock  of  the  extra  good  35c.  can  be  shown  in  the  window. 

The  hourly  sale  feature  now  so  lavishly  indulged  in  during 
these  special  events  can  be  advertised  ahead  of  time  by  liberal  piles 
of  the  goods  to  be  offered  in  window  and  also  on  tables  inside  the 
store. 

Suppose  you  have  bedspreads  bought  at  a  very  low  price,  and 
which  are  going  to  be  sold  at  a  very  slight  advance  on  the  cost  be- 
tween certain  hours  of  the  second  day  of  the  sale.  A  hundred 
spreads  make  a  big  show,  and  is  there  any  objection  to  taking  a 
section  of  counter  or  table  space,  piling  them  up  and  affixing  a 
placard  reading  :  "  Just  look  at  these  spreads.  They  are  going  to 
be  sold  between  9  and  12  to-morrow  morning  at  Si  each.  After  12 
they  go  to  51.25.  These  are  here  for  your  examination.  Not  a 
single  one  will  be  sold  at  $1  before  to-morrow  at  9.  Will  you 
come  ?" 

A  store  that  offers  exceptional  values  during  its  special  sale  can 
gain  a  liberal  amount  of  good  advertising  without  any  cost  with 
trims  of  this  kind.     The  crowd  that  is  attracted  during  the  first  day 
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C.  K    HAGEDORN.  Manager 


♦  ♦ 

♦  ♦ 
♦♦♦♦♦-♦-♦-♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

♦  TRADE  ♦ 

!  BERLIN      | 

♦  ♦ 

♦  MARK.  ♦ 


♦♦♦♦♦♦♦♦♦♦♦♦  ►  ♦♦♦  ♦♦♦♦ 


U* 


They're    & 
Out.. 


Our  SPRING  SAMPLES 

Ready  and  men  on  the  road  in  every  part  of  the 
Dominion  showing  them.  Understand,  we  have 
spent  much  time  in  getting  up  this  season's  samples  of 

Suspenders 


We  have  succeeded  in  procuring  the  very  latest  and  best  qualities  and 
designs  in  webs  the  market  affords.  We  have  used  the  newest  trimmings  to 
add  ATTRACTIVENESS  to  QUALITY.  These  goods  will  sell,  and  are 
worthy  your  careful  consideration,  as  we  believe  them  to  have  no  superiors  in 
the  market. 

Our  range  of  BUI  TONS  is  also  very  much  up-to-date.  Prices 
always   right. 


Trial  order  solicited. 
Goods  shipped  promptly. 
We  guarantee  satisfaction. 


--"We  feat  nae  foe." 


The  Berlin 
Suspender  and  Button  Co. 


BERLIN,   ONT. 
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of  the  sale  will  take  notice.  Many  women  who  had  no  intention  of 
coming  to  the  sale  will  be  told  by  friends  who  have  been  at  the 
store  of  the  wonderful  values  that  are  going  on  sale  to-morrow. 


money  with  you.      Don't  work  at  haphazard, 
scheme  and  see  that  it  is  carried  into  effect. 


Have  some  definite 


KEEP    THESE  THINGS  IN  VIEW. 

Do  not  lose  sight  of  the  value  of  the  price  ticket  in  a  special  sale 
window  ;  it  is  the  touchstone  that  concentrates  attention  to  the  bar- 
gains that  are  shown  behind  the  glass,  and  many  times  brings  the 
customer  into  the  store. 

A  word  about  tables  in  the  aisles.  Unless  the  aisles  are  extra 
wide  and  ample  room  is  allowed  on  each  side,  do  not  attempt  to 
blockade  them  by  the  use  of  tables.  Some  merchants  have  got  the 
idea  that  tables  are  wonderfully  good  helps  in  disposing  of  mer- 
chandise, because  so  many 
women  will  stop  to  examine  the 
bargains  that  are  offered  and 
are  then  led  to  buy.  Perhaps 
this  is  so,  but  we  have  seen  two 
women  block  up  the  passage- 
way between  a  counter  and 
table  and  force  a  score  of  people 
to  walk  out  of  their  way  in 
order  to  get  out  of  the  store. 

In  arranging  the  stocks  for 
the  sale  try  and  keep  like  classes 
of  goods  grouped  by  themselves; 
for  instance,  comfortables,  blan- 
kets and  quilts  ;  muslins,  sheet- 
ings and  ready-made  sheets  and 
pillow  slips ;  towels,  napkins 
and  single  pieces  of  linens.  It 
will  facilitate  handling,  and  if 
the  clerks  irom  other  stocks  who 
are  temporarily  impressed  into 
service  are  made  acquainted 
with  the  general  arrangement 
and  sub-division  of  the  stocks, 
much  confusion  and  annoyance 
will  be  obviated. 

An  overhead  display  of  lin- 
ens, if  well  executed,  will  also 
add  considerably  to  the  appear- 


f\ 


of  the  posfo" 
people    ' 


*  ajjce  of  the'  department.    A  few 
Jrnonths'agoAve  made   mention 
tilities  of  attracting 
to:  other    parts    of   the 
store  by  having  branch  depart-  V 
ments  and  advertising  the  fact. 
This  would  seem  to  be  an  op- 
portune time  to  try  the  scheme. 
Three  or  four  tables  with  some 
very  special  values  could  be   placed 


In  winter,  warmth  and  comfort  should  give  the  keynote  ;  in 
summer,  your  windows  must  suggest  everything  cool  and  fresh,  but 
at  all  seasons  order  and  harmony  are  necessary  to  success.  There 
is  a  good  deal  of  "  put  yourself  in  his  place  "  about  a  successful 
window  dresser.  He  must  keep  both  eyes  open  and  if  he  happens 
to  possess  that  much-quoted  one,  in  the  back  of  his  head,  so  much 
the  better.  He  should  see  opportunities  and  know  how  to  take 
advantage  of  them.  Events  of  local  importance  give  splendid 
chances  for  good  window  displays.  To  illustrate  this  we  might 
mention  how,  on  the  eve  of  St.  Andrew's  Ball,  a  large  men's  fur- 
nishing house  in  Montreal  devoted  all  their  window  space  to  collars, 

gloves,  white  ties,  dress  shirts 
and  all  the  other  etceteras  re- 
quired for  evening  dress,  includ- 
ing a  line  of  tartan  half  hose. 


■ 


*  ■** 


n  some  of  the  other  depart- 
ments, and  may  do  much  good  in  drawing  some  trade  to  stocks  that 
otherwise  are  dull  at  this  season. 


LINENS. 

Linens  have  been  very  much 
on  the  move  of  late  with  the 
W.  R.  Brock  Co.,  Limited., 
which  may  be  accounted  for  by 
the  "good  things"  they  have 
had  to  offer  to  the  trade  in  their 
various  lines.  Their  M 3  56-in. 
cream  damask  tabling  cannot 
be  repeated  at  the  price  and  is 
quickly  being  sold  up.  The 
same  applies  to  certain  num- 
bers in  huckand  damask  towels 
which  were  manufactured  for 
the  American  market  and  were 
not  ready  for  delivery  before 
the  Dingley  bill  came  into  force, 
and  were  secured  by  this  firm 
at  a  great  concession.  There 
is  no  doubt  as  to  their  strength 
in  Canadian  cotton  and  Irish, 
Scotch  and  Russian  linen 
crashes,  butcher  linens  (both 
bleached  and  unbleached),  em- 
broidery linens,  table  napkins, 
cloths,  etc. 

CASHMERE     HOSIERY. 

Yarns  are  very  firm  now, 
and,  judging  from  Australian 
advices,  must  certainly  advance 
as  soon  as  stocks  run  down,  re- 
ports Brophy,  Cains  &  Co.'s  hosiery  department.  They  have, 
however,  purchased  accordingly,  so  will  not  only  be  able  to  cover 
their  friends  in  case  of  an  advance,  but  will  be  able  to  fill  all 
orders  promptly,  no  matter  how  large  the  demand  may  be. 


Softly'as  a  cloud  we  go,  sky  above  and  sky  below, 
Down  the  river,  and  the  dip  of  the  paddles  scarcely  breaks, 
With  the^little  silvery  drip  of  the  water  as  it  shakes 
From  the  blades. — Lampman. 


SUIT   THE   TRIM    TO   THE   OCCASION. 

Window  dressing  is  so  largely  a  matter  of  common-sense  and 
good  taste  that  a  man  endowed  with  these  not  unusual  gifts  should 
have  no  difficulty  in  producing  good  results.  Yet,  strange  to  say, 
this  is  by  no  means  the  rule.  Perhaps  it  is  a  desire  to  eclipse  his 
competitors  that  tempts  a  retailer  to  forget  that  he  dresses  his  win- 
dow to  sell  goods,  not  to  show  what  an  amazing  display  he  can 
make.  What  is  wanted  is  a  judicious  display  of  goods  that  will 
attract  the  passer-by,  induce  him  to  look  again  and  finally  to  spend  his 


NEW    SPRING    GOODS. 

Brophy,  Cains  &  Co.  have  put  on  the  road  a  very  fine  range 
of  taffeta  and  silk  gloves  for  the  coming  season.  There  are  so 
many  novelties  and  lines  out  of  the  beaten  tract  that  the  range 
when  laid  out  has  a  specially  bright  appearance. 

James  Johnston  &  Co.  have  just  received  another  shipment  of 
plain  and  fancy  chiffons  ;  also  chiffon  and  other  frillings,  the  very 
latest  novelties. 
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The  A.  B.  fiitchell  Oo.'s 


WATER 


^■l 


Collars 


and 


Shirt 


Always  fresh 
and  up-to- 
date,  superior 
to  any  pro- 
duced. 


♦♦ 


PROOF 


Bosoms 

Made  to  sell, 
and  are  sold, 
not]  jkept  in 
stock. 


Stamped 


THE 


AGENT" 


Duncan  Bell,  Montreal,  Que. 


Factory  and 
Wareroom  : 


Toronto,  Ont. 


CO. 


c- 


on  all  goods. 


pinning  a  Yarn" 

Thos.  D.  Wardlaw  spins  Worsted  and  Woollen  Yarns,  plain  and  fancy,  with  golf  and  bioycle  novelties.    KNITTERS— send  in  your  orders. 


WARDLAW   YARN    MILLS 


DUNDAS,    ONT. 
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^^^f\{§:        sequently 
i      fn<?      t  tit?    iV^^idAi         hark     on 


THE  DRESS  GOODS  TRADE. 

REVIVAL  in  the  dress  goods  trade  is  more  pronounced  than  in 
any  other  line  of  the  dry  goods  business.  The  W.  R.  Brock 
Co.,  Limited,  have  more  orders  placed  ahead  than  for  many 
previous  seasons,  which  may  be  accounted  for  in  two  ways  : 
firstly,  to  the  improvement  in  business  generally,  and  secondly,  to 
the  extent  and  exclusiveness  of  the  range  they  are  showing.  Better 
and  medium  class  goods  are  coming  into  greater  prominence,  in 
fact  they  report  that  their  cable  repeats  are  almost  entirely  confined 
to  such  lines.  Plain  black  goods  will  be  in  good  demand,  princi- 
pally in  serges,  mohairs,  soleils,  velour-finished  cashmeres.  With 
reference  to  the  last  mentioned  goods,  this  firm  draw  particular 
attention  to  their  special  numbers — 1355,  38-39  in-  '.  1245>  45"46 
in. ;    and  1465,  45-46  in.     These  were  made  for  a  large  New  York 

house,  but  were  not  ready 
before  the  Dingley  bill 
came  into  force,  and  con- 
were  thrown 
■"Xe^ggi  back  on  the  manufac- 
turer's hands.  The  W. 
R.  Brock  Co.,  Limited, 
secured  them  at  a  sub- 
stantial reduction  in  price 
and  are  sharing  this  ad- 
vantage with  their  cus- 
tomers. In  fancy  blacks 
they  show  a  superb  range 
in  mohair  figures,  satin 
grounds,  lizards,  curls, 
pierolas  and  merserettes. 
In  plain  colored  materials 
they  draw  particular  at- 
tention to  their  excep- 
tional values  in  serges 
and  velour  cashmeres. 
They  have  already  re- 
ceived a  number  of  special 
lines  in  fancies,  a  manu- 
facturer's stock  of  over- 
mades.  For  these  they 
have  received  many 
orders,  which  are  being 
looked  out  and  laid 
aside  as  the  goods  ar- 
rive. Amongst  these  can 
be  seen  a  line  of  tartans 
composed  entirely  of  silk 
and  wool,  which  are 
marvelous  value  and 
meeting  with  a  ready 
sale. 


No.  504 — Combination.  The  Watson,   Foster 
Co.,  Limited. 


YOU    CAN'T     BEAT    'EM. 

The  line  of  sweaters  called  "  Swift,"  "Sport,"  "Flyer"  and 
"Flash,"  carried  by  the  W.  R.  Brock  Co.,  Limited,  cannot  be 
beaten  for  value  or  make.  Neither  can  their  range  of  cycle  hose 
with  or  without  feet. 


PRETTY    WALL    PAPER. 

We  illustrate  three  very  successful  designs  by  the  Watson, 
Foster  Co.,  Limited.  With  No.  504  the  treatment  is  heraldic,  and 
the  color  combinations  are  very  effective.  Nos.  458  and  570  are 
cheap  gilts,  with  9-inch  borders,  which  have  had  a  large  sale. 

Orders  for  spring  delivery  already  booked  are  so  numerous  that 


it  is  necessary  to  keep  the  factory  running  two  hours  over-time  each 
day  to  get  the  goods  ready  in  time.  Carload  lots  for  shipment  to 
New   York  and  Chicago 

1$ 


were  being  loaded  when 
The  Review  called  at 
the  factory. 


ART    IN    FLAX. 

The  world's  greatest 
handkerchief  centre  is 
Belfast,  Ireland.  The 
flax  is  spun  in  the  mills 
and  afterward  given  to 
the  workmen  to  weave 
into  a  cloth.  When  the 
cloth  is  returned  to  the 
mill  the  work  of  hem- 
stitching and  decorating 
is  done  in  Donegal  and 
other  towns  and  villages 
on  the  west  coast  of  Ire- 
land. After  this  they  are 
sent  to  the  direct  north  ot 
Ireland  for  the  additional 
work  of  spoking,  as  it  is 
technically  known  — ^ve 
would  call  it  the  ofwtial 
punching  of  holes  in  the 
fine  embroidered  design, 
which  imparts  a  finishing 
touch  of  completeness  to 
the  daintiness  of  the  de- 


t&  In  i "  K 


.iff- 


Y 


No   570 — The  Watson,  Foster  Co.,  Limited. 


sign  worked  thereon.  After  Ireland,  and  ranking  almost  in  im- 
portance with  it,  is  the  Swiss  market.  Next  in  order  Belgium, 
whence  emanates  the  Flemish  work  of  such  rare  beauty.  France 
claims  a  part  of  the  handkerchief  industry,  while  Germany,  too, 
lays  claim  to  some  atten- 
tion, and,  lastly,  we  be- 
gin to  realize  that  the 
Richmond  of  the  field  is 
the  Jap,  who  has  given 
us  some  wonderfully 
clever  work  for  his  first 
attempt,  which  demon- 
strates that  on  lace -work 
we  shall  hear  from  him 
again.  So,  ye  art-work- 
ers, be  on  your  guard, 
for  the  laurels  which  ye 
have  claimed  may  be 
suddenly  wrested  from 
you.  I  wonder  whether 
it  has  ever  occurred  to 
our  buyers  and  readers, 
the  amount  of  art  em- 
bodied in  a  handker- 
chief? We  have  before 
us  a  mouchoir  of  the 
daintiest  conception  of 
embroidered  linen  and 
lace.  It  is  sold  as  a 
French  handkerchief,  but 
"honor  to  whom  honor 
is  due,"  it  is  not  French, 
but  Swiss,  made  down  in 
the  Swiss  village  of  Ap- 


No.  458— The  Watsui.  Foster  Co.,  Limited. 
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NECKWEAR 


Brought  to 


an 


Artistic  Point 


"  Depute." 


"  Paris  "  Distingue. 

Lombard."  Tied. 


New  patterns  De  Joinville  and  Windsor  Square  End  Scarfs 
on  our  special  nickel  stand. 


Underwear  .  .  . 
Half-Hose,  Braces 
Cantslip  Belts 
English  Collars 
Umbrellas  and 
Rubber  Coats 


GLOVER 
&  BRAIS 


MONTREAL    -    QUE. 


"Distingue.",  Untied. 
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pen/.ell,  by  the  deft  fingers  of  the  peasant  laceworker,  who  in  out- 
ward appearances  is  void  of  any  of  the  graces  which  we  would 
imagine  one  must  possess  who  could  produce  such  an  article  of  rare 
beauty. — D.G.  Chronicle. 


PLUSHES  AND  SILK  DRAPERIES  IN  CANADA. 

MR.  WM.  TAYLOR  BAILEY,  of  Montreal,  through  Messrs. 
Peter  Schneider's  Sons  &  Co.,  of  New  York,  is  now  repre- 
senting Messrs.  Timme  &  Son,  plushes,  velours  and  corduroys, 
Jaeger  &  Schmiedel,  fancy  silk  plushes,  and  Stead  &  Miller,  fine 
silk  tapestries,  draperies,  etc.  The  product  of  the  French  mill 
which  Mr.  Bailey  represents  will  be  carried  in  stock  in  Montreal, 
but  his  other  lines  will  be  sold  by  the  piece  only  and  shipped  direct 
from  the  mill. 


A  GLOVE  FOR  SPRING  TRADE. 

For  the  spring  season,  S.  Greenshields,  Son  &  Co.  are  showing 
a  two-dome  fastener,  fancy  trimmed  glove  with  combination  em- 
broidery at  $g.  This  is  a  popular  glove  and  the  trade  are  advised 
to  write  for  samples  without  delay.  It  may  be  obtained  in  greens, 
reds,  and  greys,  as  well  as  in  standard  tans,  whites  and  blacks. 


.J 


SPECIALS  FOR  THE  MINING  TRADE. 

The  Alaska  clothing  trade  has  attracted  the  attention  of  both  deal- 
ers and  manufacturers  throughout  Canada,  and  to  meet  the  enormous 
demand  dozens  of  new  lines  have  been  put  on  the  market.  The 
Hudson  Bay  Knitting  Co.  were  among  the  first  to  do  so,  and  their 
samples  for  the  com- 
ing season  contain  ' 
new  designs  and  com- 
binations prepared  for 
this  trade.  Their  pa- 
tent combination 
undersuit  is  worthy  of 
mention;  it  is  made  of 
pure  Canadian  wool 
in  an  extra  heavy 
weight,  and  is  all  in 
one  piece,  affording  a 
warm  covering  for 
every  part  of  the  body. 
It  has  a  rear  opening 
and  a  heavy  flap 
which  protects  the 
bowels  from  cold  and 
wet. 

Their  combination 
sweaters,  lambskin 
lined  coats,  sleeping 
bags,  sleeping  socks, 
tuques,  etc.,  are  well 
made  and  useful  goods,  and  should  be  seen  by  those  who  propose 
seeking  their  fortunes  in  the  far  North. 


'.■f&9- 


How  beautiful  the  water  is  ! 

To  me  'tis  wondrous  fair — 
No  spot  can  ever  lonely  be 

If  water  sparkle  there. 


SPECIAL  CONTRACTS  FOR  DRESS  LININGS. 

By  guaranteeing  to  take  large  quantities  for  cash  during  a  sea- 
son, the  W.  R.  Brock  Co.,  Limited,  are  enabled  to  make  advan- 
tageous arrangements  with  the  English,  Canadian,  and  American 
mills,  and  are  consequently  in  a  position  to  quote  interesting  prices 
on  leading  lines.  They  keep  their  stock  fully  assorted  all  the  year 
round  and  cater  successfully  to  all  classes  of  trade. 


EXCLUSIVE    DESIGNS    FOR    RUBBER    CLOTHING. 

The  Beaver  Rubber  Clothing  Co.,  of  Montreal,  have  arranged 
for  a  number  of  exclusive  patterns  in  cloths  specially  adapted  for 
their  "Beaver  Brand"  mackintoshes.  In  the  course  of  a  few 
weeks  they  will  supply  the  jobbing  trade  with  sample  cloths  and 
fashion  folders,  showing  new  styles  and  qualities.  The  Beaver 
Co.  have  no  travelers,  so  that  all  orders  should  be  addressed  direct 
to  them  at  1490  Notre  Dame  street,  Montreal. 


THE     MERCHANTS     DYEING    AND     FINISHING    CO. 
LIMITED. 

By  the  time  this  issue  is  in  the  hands  of  our  patrons,  the  above 
concern  will  have  been  organized  as  a  joint  stock  company,  and 
will  succeed  to  the  well-known  business  of  Caldecott,  Burton  & 
Spence.  They  have  a  very  fine  and  well  equipped  works  at 
Liberty  street,  Toronto,  where  they  will  dye  and  finish  a  large  por- 
tion of  their  dress  goods  and  silks  ;  but  in  addition  to  this  there  are 
many  classes  of  yarn  dyed  and  printed  goods  which  do  not  come 
within  the  scope  of  piece-dyeing  that  they  will  import  dyed 
and  finished,  also  muslins,  velvets,  velveteens,  prints,  etc.,  dress 
trimmings,  dress  linings  and  all  classes  of  dress  accessories — so  that 
it  will  be  a  complete  dress  goods  and  silk  house  in  every  sense. 

This  is  the  first  gener- 
al wholesale  house  to 
go  into  specialties, 
but  when  we  con- 
sider how  trade  has 
drifted  into  specialties 
in  Britain  and  the 
United  States,  the  pro- 
moters of  the  new 
concern  feel  sure  this 
move  is  in  the  right 
direction.  There  are 
as  many  general 
wholesale  houses  to- 
day in  Toronto  as  in 
New  York,  and  as 
many  in  Montreal  as 
there  are  in  London, 
England,  but  in 
specialty  -  houses  we 
are  only  beginning  to 
follow  the  lead  of 
these  great  centres. 
It  has  taken  a  great 
deal  of  pluck  and  perseverance  to  bring  the  works  to  their  present 
prosperous  and  effective  condition,  and  we  heartily  wish  the 
greatest  possible  success  to  this  as  well  as  every  other  home 
industry. 

As  will  be  seen,  therefore,  the  idea  which  prevailed  in  some 
quarters  that  the  old  importing  business  of  the  late  firm  would  be 
wholly  abandoned  was  erroneous.  The  "Merchants'"  will  con- 
tinue to  offer  the  trade  the  newest  novelties  in  imported  dress 
materials,  trimmings,  etc.,  in  addition  to  the  ones  dyed  and 
finished  in  Canada. 

A    PET   DEPARTMENT. 

Hosiery  is  one  of  the  most  important  branches  of  the  dry  goods 
trade  and  the  hosiery  department  is  also  one  of  the  most  important 
in  the  W.  R.  Brock  Co.'s  warehouse.  Constant  watching  to 
secure  correct  goods  and  right  values  has  enabled  Brock's  buyer  of 
late  years  to  buy  thousands  of  dozens  of  a  line  where  he  used  to  buy 
hundreds  and  less.  As  a  natural  consequence  this  enables  him  to 
secure  special  prices  and  confined  lines,  which  attract  new  custom- 
ers, retain  their  present  friends  and  place  them  in  a  position  to  lead 
the  hosiery  trade. 
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HAVE  YOU  ORDERED  YET  ?    IF  NOT, 
DO  SO  RIGHT  AWAY 


THE 


O 


fl.  &  K.  SILCOTON 

Large  orders  booked  the  first  day  it  was  shown  to  the  trade. 

*  ^  ASK  YOUR  JOBBER  FOR  *  ■* 


H.  &  K.  Silcoton 
fl.  &  K.  Embroidery  Cotton 
M.  &  K.  Knitting  Cotton 
Victoria  Crochet  Thread 
Chadwick's  Spool  Cotton 
Chadwick's  Mending  Wools 


Taylor's  Embroidery  Rings 
Taylor's  O.  K.  Hose  Supporters 
Taylor's  Marlboro'  Dress  Stays 
Taylor's  Worth  Skirt  Extenders 
Dunbar's  Linen  Thread 
A.  B.  XX  and  X  Waddings 


NORTH  STAR,    CRESCENT  ss  PEARL 

COTTON    BATTING    Gives  you  the  Best  Value  Obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger  and  better  adapted  to 
requirements  than  any  grade  of  any  other  batting.  The  above  brands 
are  the  strongest,  handsomest,  and  most  desirable  Cotton  Bats  to  be 
had  in  the  market.  . 


Nothing . . 
Deceptive 


They  look  well  in  the  roll.  They  have  the  strength 
and  qualities  required  by  the  consumer  after  unrolling. 
They  make  strong  comforters.  When  you  unroll 
and  unfold  them  you  can  test  the  strength  and  they 
will  not  fall  apart  like  other  bats  which  may  be  offered 
you.     You  can't  blow  them  away  in  a  hurry. 


THREE  GRADES.        THREE  PRICES.        THE  BEST  AT  THE^PRICE 


Robert  Henderson  &  Co. 


Dry  Goods  Commission  Merchants 


L%%%% 


323  St.  James  Street 


^MONTREAL    J 
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velvet,  are   most  becomin    . 
"  canotier  "    shape,   and  is 


WINTER  FASHIONS  IN  PARIS. 

MILLINERY     STYLES     AND     FUR     GARMENTS   —   FANCY     MUFFS     IN 

VOGUE-    HATS     TRIMMED    WITH     FLOWERS — POPULAKITV 

OF   cock's   FEATHERS — NOVELTIES   IN 

FASHIONABLE     DRESSES. 

FURS  are  in  favor.  Fancy  furs  reign  supreme.  The  muffs  are 
also  very  fanciful.  Cock's  feathers  are  in  favor,  and  are  very 
realistic.  The  prettiest  are  black  outside,  and  white  on  the  inside. 
They  are  trimmed  with  a  satin  bow  and  a  small  bunch  of  season- 
able flowers  or  a  spray  of  holly.  Hats  continue  to  be  low.  Many 
are  turned  up  in  the  form  bergere.  Others  are  quite  straight  in  the 
front,  with  the  back  turned  up. 

Feluhats,  trimmed  with  flowers  in 
A  prett™  model  in  grey  felt  has  a 
draped  with  grey  velvet  and  three  large  bunches  of  Parma  violets 
on  the  side  surrounded  with  velvet  leaves.  Another  in  the  Trianon 
style  is  in  silver  grey  felt,  with  violet  velvet  roses  hidden  partly  by 
a  drapery  of  violet  tulle.  A  pretty  toque  in  nut-colored  velvet  is 
trimmed  with  thick  tufts  of  cock's  feathers  dyed  the  same  tints  as 
the  velvet.  The  hat  is  bordered  with  a  band  of  zibeline,  which 
looks  very  soft  and  pretty  against  the  hair.  In  the  way  of  capotes 
a  very  charming  one  is  made  entirely  of  heliotrope  and  foliage, 
with  "  piquets"  of  heliotrope  forming  aigrettes.  These  flower  hats 
and  toques  are  very  nice  for  theatre  wear.  A  novelty  in  jackets  is 
the  blouse  moujik.  It  is  made  up  in  sealskin,  astrachan,  or  silk 
caracul,  as  follows: — The  back  forms  jacket  ;  the  front  two  box- 
pleat  blouses  ;  small  round  revers  and  top  ot  Medicis  collar  in 
breitschwantz  ;  two  antique  steel  buttons  on  the  front  pleats,  the 
short  basques  held  down  by  a  waistband  of  black  satin  fastened 
slightly  on  the  side  by  a  handsome  steel  buckle  ;  muff  to  match, 
with  large  black  satin  bow  in  the  centre  ;  hat  "canotier"  in  soft 
felt,  draped  with  two  shades  of  velvet  and  wavy  cock's  feathers. 

^^One  sees  whole  hats  in  these  cock's  feathers,  and  they  are  also 
very  much  used  for  trimming.  For  instance,  a  fichu  Trianon, 
which  is  most  fashionable  as  a  trimming  for  a  corsage,  is  edged  with 
a  narrow  trimming  of  these  feathers,  and  the  high  collar  is  also 
edged  with  them.  The  brightest  hues  are  the  most  adopted,  such  as 
blue,  yellow,  and  green,  and  sometimes  the  whole  three  mixed. 
Muffs  are  also  seen  ot  these  feathers,  but  I  must  warn  my  readers 
that  this  trimming  wears  very  badly,  and  there  is  no  warmth  in  it. 
MaTVy  boas  of  cock's  feathers  are  seen,  but  few  wear  them,  so  they 
will  probably  end  in  being  sold  up  cheap  at  the  various  Magasins 
de  Nouveautes. 

Very  large  cloaks  are  worn  with  large  sleeves.  A  nice  model  is 
in  dark  vigogne,  the  fronts,  very  full,  re-crossing  on  the  cross.  The 
back  is  ornamented  the  whole  length  with  a  large  pleat,  very  flat, 
having  thirty  centimetres  at  the  top  and  forty  at  the  bottom,  that  is 
to  say,  forming  nearly  the  whole  width  of  the  shoulders.  A  very 
high  collar  is  lined  with  sealskin.  The  large  revers  are  also  lined 
with  sealskin.  The  large  sleeves  are  wide  at  the  bottom,  like  those 
worn  by  sisters  of  charity,  with  deep  revers  of  sealskin. 

The  fashion  of  wearing  tea -jackets  is  being  introduced.  A  pretty 
model  is  a  vest  in  moire  veloutee  rose,  with  basques  showing  Van- 
dyke designs,  these  teeth  being  edged  with  fur,  under  which  is  a 
deep  volant  of  application  lace.  Long  sleeves,  with  deep  em- 
broidered revers.  This  jacket,  which  is  tight  fitting,  will  go  with  any 
skirt. 

A  most  useful  little  toilette  is  in  black  cloth,  the  seams  of  the 
skirt  beingtrimmed  with  three  tiny  rows  of  velvet,  placed  one  against 
the  other,  with  the  tiniest  of  black  buttons  running  up  one  side. 
The  corsage,  which  is  of  cloth,  has  a  trimming  of  buttons  down  the 
front,  forming  large  box  pleats  and  blousing  somewhat.  The  same 
buttons  pass  up  the  tight-fitting  sleeve.      Epaulettes   and    double 


collar  of  cloth  are  trimmed  round  with  buttons,   and  the  high  collar 
is  of  draped  black  silk  ;  deep  waistband  of  same. 

One  of  the  latest  novelties  in  dresses  is  a  costume  in  cloth,  bleu- 
de-France  color.  It  is  cut  in  Princesse  style.  The  skirt,  which  is 
quite  flat  on  the  hips,  is  made  wide  towards  the  bottom  by  a  volant 
which  is  cut  out  apart,  and  then  added  to  the  skirt  to  form  one  with 
it  ;  the  plain  corsage  is  slightly  blouse.  The  ceinture  is  of  plain 
blue  velvet  with  buckle.  A  large  band  of  blue  velvet,  covered  with 
chenille  passementerie,  passes  down  the  front  of  the  corsage  to  the 
bottom  of  the  skirt  and  all  round  the  edge.  The  centre  of  the 
skirt  is  framed  with  two  rows  of  the  same.  There  isabeige  leather 
boa,  without  ends,  and  a  toque  in  black  velvet  trimmed  with  a  large 
bird  with  its  wings.  A  very  chic  morning  dress  is  a  small  vest, 
crossing  over  the  side,  and  fastening  with  one  button  with  square 
revers.  The  ceinture  passes  round  the  back  and  through  the 
fronts.  The  Medicis  collar  is  lined  with  ermine.  The  skirt  and 
coat  is  in  wool-colored  cloth,  and  the  toque  is  in  velvet  to  match, 
trimmed  with  beige  feathers  forming  wings,  two  on  each  side  of  the 
hat,  held  down  in  the  centre  by  a  large  velvet  bow. 

Whatever  may  be  said  of  fashions  in  the  way  of  jackets,  it  is 
necessary  to  have  a  sealskin  or  an  astrachan  jacket.  The  prefer- 
ence this  year  is  certainly  given  to  sealskin.  In  these  goods  one 
would  be  wise  to  go  in  for  the  forme  classique,  by  which  I  mean  the 
regular  straight  jacket,  which  will  never  go  out  of  fashion,  whilst 
the  bolero  and  blouse  are  already  being  overdone.  The  jackets 
I  recommend  are  plain  and  tight-fitting,  with  a  basque  neither  long 
nor  short,  or  the  double-breasted  jacket  with  two  rows  of  buttons, 
tight  at  the  back  and  falling  loose  in  the  front.  The  sleeves  are 
almost  flat,  with  scarcely  any  fulness  at  the  top. — Jeanne,  in 
Drapers'  Record. 


CC 
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NEW  SPRING    GOODS. 

ING  SLEEVES  "  vests  are  now  the  favorites  for  spring, 
say  Brophy,  Cains  &  Co.,  selling  about  in  the  propor- 
tion of  5  to  2  to  sleeveless  goods.  "  The  latter,  however,  in  American 
medium  priced  goods,  are  a  distinct  feature  in  the  market,  and  we 
did  not  anticipate  any  such  demand  when  we  introduced  them." 

In  the  staple  department  James  Johnston  &  Co.  are  showing 
their  usual  complete  and  large  assortment  of  linens,  plain  and 
colored  cottons,  prints,  printed  muslins,  etc.,  and  a  special  line  of 
metal-printed  crincillas  at  a  very  low  price,  and  very  pretty  for 
dresses  or  blouses.  Their  103  print  is  the  best  in  the  market  for 
the  price,  7%c.\  also  some  novelties  in  art  drapery  and  sateens. 

The  "Ascot"  is  the  name  of  a  very  pretty,  fashionable  kid 
glove,  with  2 -dome  fasteners  and  embroidered  back,  shown  by 
S.  Greenshields,  Son  &  Co.  for  spring.  They  are  to  be  had  in 
greens,  reds,  greys,  tans,  whites  and  blacks,  at  $11.50.  This  line 
is  proving  one  of  the  most  successful  ever  offered  by  Emil  Pewny 
&  Co.,  for  whom  S.  Greenshields,  Son  &  Co.  are  the  sole  Canadian 
agents. 

S.  F.  McKinnon  &  Co. 's  twelve  travelers,  after  a  rest  of  two 
weeks,  started  off  on  their  respective  routes  on  Monday,  the  third 
of  this  month,  calm  and  dignified,  having  unbounded  confidence  in 
the  merits  of  the  samples  representing  their  firm's  importations  for 
spring.  Every  city  and  town  of  any  importance,  from  the  Atlantic 
to  the  Pacific  Coast — a  distance  of  about  three  thousand  miles — 
has  or  will  be  visited  with  our  spring  samples  before  the  end  of 
February. 


RUGBY.  RUGBY,  RUGBY. 

A  line  of  Hermsdorf  black  ribbed  cotton  hose  called  "  Rugby  " 
is  carried  by  the  VV.  R.  Brock  Co.,  Limited,  in  their  hosiery 
department,  and  is  a  winning  line.  It  has  a  new  top  that  will 
become  popular. 
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BUY  THE 


STANDARD 


LINEN  THREAD 
of  the  WORLD 


WHEN 

you 

ORDER, 

PLEASE 
INSIST  ON 
HAVING 
BARBOUR'S 

LINEN  THREAD 


BEST  KNOWN 
BEST  MADE 
BEST  TO  SELL 


*  Irish  Flax  ♦ 
THREADS 

Made  from  long,  strong  flax,  and 
upon  improved  machinery. 

Spools,  Skeins,  Balls 

For  Domestic  Use 
and  Manufacturing. 

Lace  Threads,  Carpet  Threads, 
Shoe  Threads,  etc. 

TO   OBTAIN    LASTING  RESULTS,  ALWAYS  USE 

Barbour's  Linen  Cbreads. 

FOR  SALE  EVERYWHERE. 


Insist  on  our  Trade-Mark. 


Beware  of  Imitations. 


LEADINC 
TAILORS 

find 

BARBOUR'S 
THREAD 

W.LL^TUJ 
GIVE    ^V^ 
BEST     ^ 
RESULTS 


ETUI  NED 


use  BARBOUR'S 


FIL  AU  GRAND  PRIX" 


EXTRA  STRONG 


BUTTON  THREAD    Per  box  of  48  balls  in  No.  30. 
55  yards  to  each  ball,  black  or  drabs. 


-Qvi. 


LEADING  THE  WORLD 


Silk  Warp  Eudoras 


AND 


Black  Fancy  Dress  Goods 


5.   GREENSH1ELDS,  SON  &   CO. 


SELLING     AGENTS     FOR     CANADA 


MONTREAL 


VANCOUVER 


is 
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FRENCH    PbD.  CORSETS 


10 


GOLD 


M 


mm 


The  celebrated  p.  DB  Corsets  are 
in  the  lead  again,  having  received 
the  i st  prize  at  the  Universal  Ex- 
hibition in  Brussels  in  1897. 


V 


K0NI6  &  STUFFMANN 

Sole  Agents 
7,  9  and  11  Victoria  Square,  MONTREAL. 


Kid  Gloves 


<<£    <J£ 


The  most  fashionable  line  for 


C^ 


SPRING 


will  be  .  . 


PEWNY'S 


2  DOME  FANCY  EMBROIDERED 


ASCOT 


GREENS,  GREYS,  REDS, 
TANS,  6  STANDARD 
WHITESand  BLACKS. 

All  with  assorted  trimmings. 


I 


$11.50  per  doz. 


S.  GREENSHIELDS,  SON  &  CO. 

MONTREAL    AND    VANCOUVER 

a**, Sole  Agents  for  Canada. 


LONDON  FASHIONS. 

BRAID    FOR    WALKING     DRESSES — RED    FOR    JACKETS    AND     HATS  — 

LONGER  COATS  FOR  LADIES — ERMINE  AND  PERSIAN    LAMB 

IN      FURS — ROUGH     TWEEDS     FOR     TAILOR-MADE 

DRESSES. 

FINE  braiding  characterizes  the  smartest  walking  gowns,  says  a 
lady  writer  in  The  Drapers'  Record,  and  a  green  cloth  dress 
has  both  sleeves  and  skirt  covered  with  undulating  rows  of  green 
Russia  braid.  The  bodice  is  caracul,  with  yoke  of  cerise  pleated 
chiffon,  trimmed  with  black  velvet  ribbon.  Another  dress  of  mauve 
face  cloth  has  its  skirt  and  bolero  tucked,  the  former  from  hem  to 
waist.  Even  the  sleeves  are  tucked  with  stand-out  cuffs  of  black 
satin,  and  the  neck  displays  the  same  finish,  while  a  new  waistbelt 
and  sash  of  black  satin,  decorated  with  bands  of  velvet  ribbon,  is 
an  important  detail  in  this  dress. 

The  Harris  tweeds  are  still  successfully  employed  for  the  creation 
of  the  smartest  of  tailor-mades.  One  on  view  this  week  is  a  red 
and  black  check,  rather  large  pattern,  with  cross  lines  of  purple 
running  through  it.  It  makes  a  chic  coat  and  skirt  of  the  form 
double-breasted  and  semi-loose  fronted. 

A  smaller  brown  and  white  tweed  of  the  same  make  is  seen  in  a 
tailor-made,  the  coat  of  which  is  three-quarter  length,  with  brown 
suede  belt  drawn  through  a  small  steel  buckle  in  the  centre  of  the 
back  and  again  in  front,  the  ends  crossing  and  hanging  down  an 
inch  or  two.  The  facings  of  collar  and  cuffs  are  also  of  the  brown 
suede.  To  wear  with  this  is  a  brown  velvet  hat  of  the  beefeater 
type,  lifted  at  the  left  side  with  a  bunch  of  Parma  violets,  behind  the 
brim  rising  a  cluster  of  three  ostrich  tips. 

One  of  the  smartest  black  suits  consists  of  a  plain  skirt  and  coat 
braided  in  black  down  the  front-side  seams,  but  continuing  over  the 
shoulders  and  down  the  back  to  a  V,  and  again  from  the  hips  all 


round  the  back  braiding  is  carried,  as  well  as  above  the  cuffs  of 
caracul,  which  fur  fashions  the  square  lapels,  set  off,  however,  with 
a  binding  of  bright  violet  velvet. 

Bright  scarlet  reefers,  with  collars  and  cuffs  of  grey  astrachan, 
are  seen  worn  over  a  black  skirt.  With  this  costume  is  a  red  hat, 
the  crown  being  encircled  with  a  full  ruche  of  black  feather  trim- 
ming, above  which  on  the  left  side  comes  a  single  black  plume  in 
shower  osprey. 

Ermine  is  being  used  for  boleros,  and  a  short  black  velvet 
Russian  coat  has  a  bolero  and  collar  entirely  of  this  fur,  which, 
however,  has  had  its  day. 

A  touch  of  Persian  lamb  is  introduced  with  effect  on  several 
black-braided  red  bodices  and  coats,  and  a  model  of  violet  cloth, 
handsomely  braided  across  the  fronts  military  fashion,  is  lengthened 
by  the  addition  of  bands  of  white  cloth  under  an  open-patterned 
silk  guimp,  which  gives  a  finish  to  the  cuff,  collar  and  lapels. 

A  favorite  color  fabric  for  combining  with  silver  grey  is  lemon 
silk.  This,  I  notice,  is  making  the  yoke  and  collar  on  the  prettiest 
of  grey  indoor  gowns. 

There  is  a  leaning  towards  longer  coats,  and  the  majority  of  the 
new  models  shown  me  this  week  are  three-quarter  in  length.  A 
single-breasted  grey  cloth  jacket,  trimmed  with  astrachan  down  the 
fronts  and  round  collar  and  cuffs,  is  braided  in  black,  the  Russia 
braiding  being  broken  with  black  velvet  ribbon  coming  in  scroll 
pattern  to  just  above  the  waist,  both  back  and  front,  and  again  on 
the  cuffs.  Bengaline  is  making  a  number  of  the  less  expensive 
opera  wraps  which  have  large  sleeves,  and  are  edged  with  nutria 
for  the  most  part.  White  brocade  is  fashioning  the  loveliest  of 
evening  gowns,  one  pretty  model  being  made  of  a  brocade  inter- 
woven with  a  silver  thread,  and  another  having  the  design  picked 
out  with  Honiton  beading  and  sequins. 
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BELGIAN 


SEWING    COTTON. 


\^0o 


"Cat" 


Grand  Prize :    Paris  and  Antwerp 

BEST  AND  CHEAPEST 

Strong,  Even  and  Elastic 

Q£rt        f£f*        ^W 


Sole  Agent  for  Canada 


Jno.  A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 


Perrin's  Gloves 


PERRIN  FRERES  &  CIE. 

?  Victoria  Square,  MONTREAL. 


Manufacturers 

and  . . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and  .  . 
Qualities  .  . 


A  complete   assortment  always  on  hand. 
Write  for  samples. 


NEW    SPRING    GOODS. 

SF.  McKINNON  &  CO.'S  hat  department  is  a  leading  feature 
.  of  their  business,  and  receives  great  attention,  having  a 
special  buyer  to  itself.  They  are  showing  over  two  hundred  and 
fifty  different  styles  for  spring,  many  of  them  exclusively  their  own. 
Large  orders  are  being  taken . 

James  Johnston  &  Co.  are  well  to  the  front  this  season  in  para- 
sols and  sunshades.  Some  special  lines  in  children's  parasols, 
which  are  generally  hard  to  get. 

"  Owing  to  a  mistake  in  shipping  instructions,  we  have  only  just 
received  our  504  and  505  cashmere  hose,  which  we  have  been 
promising  daily  to  our  customers  for  two  or  three  weeks  past,"  say 
Brophy,  Cains  &  Co.  "  The  goods  have  been  traveling  across  the 
country,  whilst  we  have  been  worrying  the  shippers.  However, 
they" re  here  at  last,  and  we  can  fill  all  orders  right  along  now." 

S.  Greenshields,  Son  &  Co.'s  stock  is  very  complete  in  fancy 
spot  gauze  and  net  veilings  and  chiffons  in  all  the  latest  shades. 
They  are  showing  a  very  large  and  well-assorted  range  of  all  the 
newest  designs  in  laces,  embroideries  and  flouncings  for  spring, 
especially  embroideries  in  lots  of  10  and  12  pieces  at  very  low  prices. 
The  demand  for  laces  is  likely  to  be  very  extensive  for  spring  and 
already  they  report  large  sales. 


and  then  humps  himself  until  he  gets  there.  They  have  nearly 
doubled  their  cutting  staff,  fitted  their  factory  with  electric  motors 
and  electric  cutting  machines,  and,  as  the  floor  space  of  their  seven 
large  flats  has  become  too  small  to  hold  their  goods,  they  have 
gone  up  into  the  air  with  shelves  and  double-deck  tables,  and  still 
continue  to  toil  for  trade. 


THE    CRY    OF    "FORWARD"    STOPPED. 

In  many  of  the  better  class  of  retail  shops  in  English  cities  the 
practice  of  shouting  "  forrard "  has  been  discontinued,  and  the 
polite  rule  of  approaching  and  addressing  the  salesman  is  observed. 


WE     NEVER     DO    SO     MUCH     BUT    WE    CAN     DO    A 
LITTLE     MORE. 

The  fact  that  H.  Shorey  &  Co.,  of  Montreal,  the  makers  of  the 
celebrated  brand  of  ready-to-wear  clothing,  have  so  largely 
increased  their  trade  for  the  coming  spring  on  account  of  the 
demand  which  prosperous  times  create  for  a  better  class  of  goods, 
has  not  been  the  means  of  stopping  their  tireless  toiling  for  trade. 
They    are    like   the  caterpillar  which  reaches  as  far   as    he    can 


NOW  MAKING  DOUBLE-WIDTH  FRIEZES. 

The  attention  of  the  trade  is  called  to  the  announcement  of 
Harris  &  Co.,  of  the  Rockwood  Woolen  Mills,  in  this  issue.  This 
mill  has  been  for  years  noted  for  its  excellent  friezes,  and  new 
machinery  has  been  put  in  by  which  double-width  goods  are  now 
being  made,  and  shown  to  the  trade  for  fall  1898.  The  Harris  mill 
has  been  in  operation  for  over  30  years,  and  the  aim  has  been  to 
produce  good  quality  and  to  deserve  the  high  reputation  enjoyed. 
The  enterprise  displayed  in  making  six-quarter  goods  will  be 
appreciated  by  the  trade. 

The  Rockwood  mill  is  also  noted  for  a  homespun  cloth  having 
the  same  general  characteristics  as  the  friezes — that  is,  good  finish 
and  first-class  material. 


TO   RETAIL  AT    lOc.    OR    EVEN    12-  . 

Send  for  sample  dozens  of  the  W.  R.  Brock  Co.'s  Leader 
and  S32  hose,  men's  D22  and  TC  socks,  P5  ladies'  ribbed  vest. 
They  will  also  win  customers  for  you. 
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James  Johnston  &  Co 


w 


holesale  Dry  Goods  Importers 
and  Jobbers  . . . 


1/ 


MONTREAL 


SPRING  1898 


We  would  draw  special  attention  to  our  large  and  splen- 
didly assorted  range  of  samples  for  Spring  1898.  They 
are  now  in  the  hands  of  our  travellers,  and  we  would 
respectfully  ask  you  to  hold  your  orders  till  you  have  seen 
them. 

OUR  LEADING  DEPARTMENTS  ARE: 


Staples,  of  all  Kinds 

Special  103  Prints,  7^  cents. 

Silks,  Ribbons  and  Trim- 

■ 
mingS      ln  grea'  variety. 

Dress  Goods  and  Velveteens 


No  better  in  the  market. 


Hosiery  and  Gloves 

Every  make  and  quality  at  right  prices. 


Gents'  Haberdashery  and 
Neckwear 

This  Department  is  specially  good. 

Smallwares  and  Notions 

Everything  from  a  needle  to  an  anchor. 

Muslins  and  Embroideries 

Complete  in  every  line. 

uau"°       We  are  always  on  top  in   Laces. 
They  will  be  a  great  feature  this  Season. 


LETTER  ORDER  DEPARTMENT 


We  pay  special  attention  to  Letter  Orders,  and  spare  no  trouble  to  procure, 
if  necessary.       Don't  hesitate  to  write  for  samples. 
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12  000  coP^es  °f  this  issue  are  being  printed 
and  distributed  throughout  every  pro- 
vince of  Canada.  Copies  are  also  being  sent  to 
importers  in  Great  Britain,  South  Africa,  Austra- 
lia, New  Zealand,  etc.,  for  the  benefit  of  Canadian 
exporters. 

OUR  SPRING  TRADE  NUMBER. 

THIS  issue  of  The  Dry  Goods  Review  is  devoted  to  spring 
trade,  and  an  effort  has  been  made  to  bring  it  up  to  a  stan- 
dard worthy  of  the  position  occupied  by  the  dry  goods  trade  in 
Canada. 

In  the  printing  and  other  mechanical  effects  the  aim  of  the 
publishers  is  to  be  equal  in  every  respect  to  the  trade  journals  pub- 
lished in  London  or  New  York,  and  distinctly  ahead  in  what 
specially  pertains  to  Canadian  trade.  There  are  exceptional  diffi- 
culties in  doing  this  for  Canada.  The  expense,  we  may  frankly 
say,  is  very  great,  for  merchants  are  scattered  over  an  immense 
territory  from  the  Atlantic  to  the  Pacific,  and  to  reach  them,  to  add 
new  firms  to  the  list  as  they  appear,  is  no  easy  task.  We  do  not 
know  of  any  other  journals  in  Canada  who  keep  canvassers  going 
all  the  year  round  from  the  Pacific  to  the  Atlantic,  calling  upon  the 
trade  and  keeping  in  touch  with  merchants.  The  advertisements 
are  the  most  valuable  modern  method  for  bringing  one  branch  of 
trade  in  close  contact  with  the  other.  Special  pains  are  taken  to 
set  the  advertisements  in  the  newest  and  latest  type,  so  that  the 
merchant  reads  them  and  they  thus  effect  the  purpose  for  which 
they  are  intended. 

Some  people  think  a  man  or  a  newspaper  rather  likes  to  blow 
his  or  its  trumpet.  This  is  not  so  in  this  case.  We  are  conscious 
that  to  the  hints  of  many  retail  readers  and  to  the  patronage  of  our 


friends  a  great  deal  is  due.  This  is  hereby  gratefully  acknowledged. 
The  Review  will  continue  to  do  its  best.  Its  programme  for  1898 
includes  new  ideas  which  will,  we  hope,  tend  to  the  advantage  of 
the  trade  and  increase  the  interest  in  its  pages.  In  this  frame  of 
mind,  therefore,  we  wish  our  readers  throughout  this  fair  Dominion 

A  Happy  New  Year. 


WHEN  THE  BRITISH  PREFERENCE  OPERATES. 

UNDER  the  new  Canadian  tariff  a  good  deal  is  expected  in  the 
way  of  increased  trade  with  Great  Britain.  Up  to  the  present 
there  has  been  no  fair  test.  Hardly  had  the  one-eighth  preference 
toward  British  goods  gone  into  force,  than  the  Canadian  Govern- 
ment yielded  to  the  obligations  imposed  by  Imperial  treaties,  and 
the  tariff  preference  was  extended  to  nearly  every  country  under 
the  sun.  But  the  treaties  were  denounced  and  the  preference  may 
be  confined  to  British  goods  after  August  1st.  We  assume  that  this 
will  be  done.  If  so,  the  goods  purchased  abroad  this  spring  for 
autumn  trade  in  Canada  will  come  under  the  new  rule.  Besides 
that,  the  preference  will  be  one-fourth  of  the  duty.  Our  buyers  go 
over  to  the  British  markets  during  the  next  three  months.  Their 
purchases  are  not  usually  taken  out  of  the  Custom  houses  until  after 
August  1st,  except  those  for  immediate  trade  requirements.  The 
bulk  of  the  autumn  goods,  roughly  speaking,  pay  duty  after  the 
first  of  August.  The  full  preference  of  one-fourth  wili  be  a  consid- 
erable reduction.  A  line  of  cotton  prints,  for  instance,  now  paying 
a  duty  of  315  per  cent,  less  one-eighth,  that  is  z°H>  will  then  pay 
35  percent,  less  one  quarter,  that  is  26^-  Or,  take  .1  class  of 
cotton  yarns  now  paying  25  percent,  less  one-eighth,  that  is  21^ 
per  cent  ;  under  the  new  rate  the  duty  on  British  yarns  will  be  18?/ 
per  cent.  These  reductions  on  all  British  textiles  are  considerable 
and  will  undoubtedly  have  an  effect  on  importations.  Canadian 
buyers  who  base  their  ideas  on  the  new  rates  after  August  will  be 
forced,  in  a  number  of -lines,  to  prefer  British  goods  to  foreign.  The 
common  impression  in  the  Canadian  trade  is  that  the  full  prefer- 
ence when  it  comes  into  force  will  have  a  considerable  influence  on 
trade.  The  effect  on  domestic  goods  is  variously  estimated,  the 
feeling  in  some  quarters  being  that  if  we  have  a  prosperous  year  of 
home  trade,  as  all  expect,  the  Canadian  mills  and  establishments 
will  be  able  to  stand  the  increased  British  competition. 


THE     HABIT    OF    REFUSING     DRAFTS. 

On  another  page  of  this  issue,  one  of  the  best  known  and  most 
capable  manufacturers  in  Canada  ventilates  his  views  of  a  needed 
reform.  The  practice  of  refusing  drafts  is  an  annoying  one,  and 
no  up-to-date  merchant  should  follow  it.  The  question  has  been 
discussed  over  and  over  again,  in  these  columns  and  elsewhere. 
We  have  never  seen  any  good  defence  of  the  practice,  and  when- 
ever the  question  is  fully  and  fairly  discussed — as  it  is  in  the  article 
referred  to — sensible  merchants  abandon  the  policy.  Reminders 
are  required  frequently,  however,  for  new  men  going  into  business 
may  think  refusal  of  drafts  a  sign  of  caution  and  shrewdness.  It 
is  nothing  of  the  kind.  The  writer  of  our  article  is  no  crank,  but 
the  essence  of  good  temper  and  courtesy,  so  that  his  criticisms  may 
be  taken  as  those  of  a  very  reasonable  person.  There  are  some 
people,  as  we  know,  who  kick  at  everything  and  would  like  to 
regulate  the  sun  and  stars.     But  our  contributor  is  not  in'that  class. 
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WHAT    ABOUT   INSOLVENCY  ? 

■Srs HERE  are  persistent  rumors — for  the  truth  of 

which  we  do  not  vouch — that  the  Dominion 
Government  will  not  pass  an  insolvency  law 
this  coming  session.  The  story,  as  told  to  the 
editor  of  The  Dry  Goods  Review  by  presum- 
ably well-informed  Liberals,  is  that  the  measure 
is  too  complicated  for  one  session.  A  bill  may 
be  introduced,  but  will  not  be  pressed.  Accord- 
ing to  these  authorities,  there  are  M.P.'s  on  both  sides  of  the  House 
who  are  pledged  to  do  all  in  their  power  to  prevent  the  passage  of  an 
insolvency  law.  They  will  obstruct  or  resort  to  those  endless 
expedients  for  delaying  bills  which  are  so  familiar  to  "  old  parlia 
mentary  hands."  Not  being  in  the  ordinary  sense  a  party  question, 
an  insolvency  bill,  they  think,  can  be  blocked  the  more  easily,  since 
the  party  whips  are  not  concerned  especially  to  drum  up  majorities 
for  non-contentious  measures. 

Now,  as  already  stated,  we  do  not  vouch  for  these  reports. 
They  may  be  false.  We  hope  they  are.  But  they  emanate  not  from 
mere  idle  gossips,  but  from  persons  who  ought  to  know  what  is 
going  on  in  official  circles,  and  it  is  just  as  well  that  the  Dominion 
Government  and  the  friends  of  that  Government  should  understand 
what  the  commercial  community  expects  in  this  matter.  It  is  con- 
fidently expected  that  a  measure  to  provide  a  national  bankruptcy 
law  shall  be  introduced  early  in  the  session  by  some  Minister, 
or  by  some  private  member  acting  under  the  authority  of  Ministers, 
discussed  thoroughly,  and  sent  to  the  Senate  in  time  to  be  passed. 
Any  other  policy  will  be  a  clear  breach  of  faith  on  the  part  of  the 
Government. 

The  reputation  of  Canada  is  at  stake  in  the  eyes  of  British 
merchants.  They  have  pointed  out  the  glaring  frauds  that  may  be 
and  are  perpetrated  with  impunity  under  some  of  the  provincial 
enactments  now  in  force.  Before  Mr.  Fielding  in  London  an 
influential  deputation  of  British  houses  earnestly  discussed  the 
subject,  and  the  answer  of  the  Minister  of  Finance,  if  guarded,  was 
not  unfavorable.  The  Canadian  boards  of  trade  have  also  been 
agitating,  and  the  demand  is  practically  unanimous.  We  say  unani- 
mous because  the  objections  which  have  been  raised  by  correspond- 
ents of  The  Review  can  all  be  met  and  satisfied  in  the  framing  of 
the  Act.  The  retailers  who  have  opposed  an  insolvency  law  do  so 
because  they  want  no  repetition  of  the  old  law.  In  that  they  are 
right.  It  is  not  sought  to  repeat  the  mistakes  of  the  old  Act  which 
was  repealed  with  common  consent  some  years  ago.  In  fact,  no 
strong  objection  to  the  right  kind  of  legislation  has  emanated  from 
any  quarter,  so  that  if  ever  a  Government  had  a  clear  mandate  to 
legislate  on  a  subject,  the  present  Administration  have  one  now. 

There  is  a  feature  of  the  subject  which  is  of  exceptional  im- 
portance at  present.  A  tariff  has  been  passed  giving  a  preference 
to  British  goods  in  the  Canadian  market.  When  the  maximum  of 
preference — one-fourth  of  the  whole  duty — goes  into  force  this  year 
it  is  certain  to  stimulate  largely  our  purchases  in  the  British  market. 
This  policy  has  evoked  general  enthusiasm  in  Canada,  and  has 
been  well  received  in  England.  Are  we  going  to  cultivate  an  in- 
creased trade  on  a  basis  that  will  impose  the  minimum  of  Customs 
duty  and  the  maximum  of  risk  upon  the  British  merchant  ?    Surely 


a  preferential  tariff  and  an  honest  insolvency  law  go  hand  in  hand. 
Otherwise,  we  would  be  little  better  than  a  community  of  mere 
robbers,  roping  in  fresh  trade  from  British  merchants  under  condi- 
tions that  do  little  to  protect  them  from  despoilment.  The  British 
Empire  League  in  Canada  has  been  moving  in  this  matter  for  years 
past  at  the  instance  of  its  vigorous  and  able  president,  Colonel 
Denison,  of  Toronto,  and  we  observe  that  the  League  in  England, 
where  the  Duke  of  Devonshire  is  president,  has  also  taken  up  the 
question.  In  fact,  the  whole  subject  has  rapidly  assumed  the  position 
of  one  part  of  the  Empire  acting  in  good  faith  toward  another  part. 
What  will  the  Government  do  under  these  circumstances  ?  The 
Ministers  may  rest  assured  that  if  they  give  us  the  complement  of 
their  preferential  tariff  in  an  honest  bankruptcy  law  they  will 
greatly  strengthen  their  hold  on  the  commercial  interests  of  this 
country.  If  they  neglect  their  plain  duty  in  this  case,  if  they 
dawdle  over  the  insolvency  issue  and  allow  a  bill  to  be  pushed 
aside  this  session,  they  will  be  denounced  by  every  trade  paper  in 
Canada.  Not  two  years  in  office,  the  Government  have  already 
realized  that  Canadian  public  policy  is  to  a  large  extent  modified 
by  commercial  interests.  Once  establish  a  hold  upon  the  business 
classes  here,  and  a  Ministry  stays  in  power  a  long  time.  Sir  Wil- 
frid Laurier  and  his  colleagues  have  this  matter  in  their  own  hands, 
and  by  their  fruits  we  shall  judge  them. 


STOCK-TAKING. 

A  MERCHANT,  and  a  pretty  successful  one  at  that,  was  over- 
heard to  say  the  other  day  :  ' '  Oh,  stock-taking  be  hanged  ; 
I  never  take  stock."  Now  that  man  would  have  been  more  suc- 
cessful than  he  is  if  he  made  a  point  once  a  year  of  taking  stock. 
We  find  it  hard  to  imagine  an  establishment  so  run  that  the  pro- 
prietor would  not  benefit  from  stock-taking.  It  enables  him  to  know 
where  he  is,  and  he  is  sure  to  find  something  hidden  away  the 
existence  of  which  he  had  forgotten  all  about.  To  a  greater  or  less 
extent  he  keeps  on  buying  and  buying  in  some  line  or  other  with 
only  a  rough  guess,  or  a  reminder  from  a  clerk  "  we  are  out  of  so- 
and-so  "  until  something  gets  hidden  away  which  should  be 
cleared  out.  Stock-taking  enables  him  to  brush  up  the  goods, 
as  well  as  being  almost  necessary  to  show  him  exactly  how 
he  stands  financially.  Merchants  who  buy  and  sell  for  cash 
are  apt  to  know  where  they  are  financially,  and  sometimes 
look  upon  the  ordeal  of  stock-taking  as  a  great  bore. 
But  it  is  good  discipline  for  the  staff,  who  should  be  made  to  feel 
that  every  article  on  the  shelves  must  be  moved  out,  that  the  pro- 
prietor knows  it  is  there  and  expects  a  sale  to  be  made.  Lately 
The  Review  was  talking  to  a  merchant  when  a  lady  entered  and 
asked  the  senior  clerk  for  a  certain  line  of  goods.  The  clerk 
looked  about,  could  see  none,  and  said  they  were  "out  of  it." 
The  merchant  stopped  talking  to  the  newspaper  man  and  muttered 
to  himself :  "Seems  to  me  I  bought  some  of  those  awhile  ago," 
and  dashed  off  to  a  corner  of  the  store  behind  the  stairs.  Producing 
several  packages  of  the  goods  required,  he  came  back  reproachfully 
to  his  clerk,  an  old  and  trusted  employe.  The  customer  had  gone. 
Not  wishing  to  offend  the  man,  he  said  little,  but  whispered  in  The 
Review's  ear  :  "  That's  what  turnsone's  hair  grey,"  and  confessed 
in  the  next  breath  that  he  had  only  chanced  to  remember  the 
articles  and  never  took  stock. 


THE  -:-  DRY  -:-  GOODS  -;-  REVIEW 


53 


THE  VALUE  OF   REPUTATION. 

IN  TH  E  recent  change  made  by  the  long-established  dry  goods  firm 
of  W.R.  Brock  &  Co.  from  an  unlimited  to  a  limited  liability  com- 
pany, we  are  pleased  to  know  that  themembersof  the  old  firm  are  so 
fully  recognizing  the  much -talked  of  principle  of  co-operation  and 
are  admitting  their  staff  of  travelers  and  department  managers  to  a 
participation  in  the  profits  of  the  new  business  as  stockholders. 

W.  R.  Brock  &  Co.  have  for  many  years  enjoyed  in  the  trade 
the  reputation  of  dealing  fairly  and  liberally  by  their  employes  in 
the  matter  of  pay  and  general  confidence,  but  the  present  deal  is  a 
still  further  evidence  of  their  appreciation  of  long  and  faithful  ser- 
vice. The  whole  trade  of  Canada  has  for  many  years  been  a 
unit  in  admitting  and  asserting  that  the  steady  progress  and  pros- 
perity of  this  old  firm  has  been  largely  due  to  their  reputation  for 
liberal  dealing  as  well  as  to  the  high  personal  character  of  members 
of  the  firm.  This  must  evidence  the  value  of  reputation.  The  say- 
ing that  "nothing  succeeds  like  success  "  is  founded  upon  the  fac 
that  to  succeed  must  depend  upon  the  elements  employed  as  a 
basis  upon  which  to  build  success.  The  elements  in  this  case  have 
been,  first,  knowledge  and  industry,  then,  courage,  capital,  capa- 
city and  integrity.  These  elements,  properly  employed,  have  been 
the  cause  of  the  success  of  this  firm  through  all  the  changing  cir- 
cumstances and  fluctuations  of  Canadian  business  life  and  the 
various  divisions,  sub-divisions  and  additions  in  the  conduct  of  the 
business  itself. 

We  are  given  to  understand  that  the  present  issue  of  stock, 
$600,000,  all  paid  up,  has  been  taken  by  the  members  of  the  firm 
and  their  own  employes,  not  one  dollar  going  outside  of  the  four 
walls  of  their  warehouse. 

It  will  have  been  noticed  by  our  readers  and  subscribers  that 
W.  R.  Brock  &  Co.  are  amongst  our  largest  and  most  constant 
advertisers,  and  the  space  occupied  by  their  announcements  has 
been  constantly  increased.  We  feel  proud  of  this,  as  it  is  an  evidence 
of  business  appreciation  of  the  value  of  our  reputation  as  a  business 
medium. 


THE  ONTARIO    TIMBER    POLICY. 

WE  DO  not  know  exactly  what  effect  the  new  policy  of  the 
Ontario  Government  on  the  timber  question  may  have  on 
local  trade  in  the  towns  most  affected.  For  the  present  there  may 
be  no  particular  effect.  If  the  new  law  forbidding  the  export  of 
unmanufactured  logs  to  the  States  brings  down  retaliation  by  Con- 
gress the  Georgian  Bay  district  may  suffer  a  kind  of  paralysis  of 
trade  if  Canadian  lumber  is,  by  a  higher  tariff,  practically  excluded 
from  the  United  States  market. 

It  is  a  large  question,  and  while  we  trust  no  injury  will  result  to 
merchants  in  the  district,  it  is  at  least  possible  that  some  may.  On 
the  other  hand,  the  draining  of  the  timber  in  the  district  and  the 
closing  of  the  mills  has,  during  several  years,  been  very  injurious 
to  the  business  of  merchants  in  a  number  of  towns  and  villages. 
The  new  move  may  improve  matters,  since  it  will  force  manufac- 
turing in  Ontario  and  also  force  the  United  States  citizens  who  hold 
Ontario  limits  to  besiege  Congress  to  put  the  lumber  duties  on  a 
reciprocal  basis.  It  was  absurd  to  suppose  that  Ontario  could  go  on 
for  ever  watching  the  export  of  logs  and  the  gradual    extinction  of 


the  lumber  industry  in  the  Georgian  Bay  district.  In  point  of  fact, 
the  regulations  imposing  manufacturing  at  home  should  have  been 
enforced  years  ago,  and  the  Ontario  Government  have  taken  action 
none  too  soon. 

People  have  a  fashion  of  importing  party  politics  and  sentiment 
into  these  questions.  Really,  there  is  no  need  of  that.  It  is  just 
a  matter  for  Ontario  to  settle  according  to  the  best  interests  of  the 
people. 


WHAT    IS    THERE    IN    IT    FOR    YOU? 

WE  are  all  anticipating  a  good  spring  business.  From  various 
causes  the  outlook  is  better  than  it  has  been  for  several 
years  The  prices  of  farm  products  continue  fairly  remunerative  ; 
a  better  feeling  is  manifested  throughout  the  country  ;  and  the  year 
1898  is  going  to  see  a  large  extra  expenditure  for  outfits  to  the  min- 
ing regions,  especially  the  Canadian  Yukon.  Besides,  the  mining 
expansion  in  Ontario  and  British  Columbia  is  reaching  a  point  where 
its  effects  are  directly  felt  by  merchants.  All  these  things  point  to 
better  trade.  You  will  sell  more,  undoubtedly.  But  in  the  long 
run,  where  is  the  benefit,  if  you  keep  profits  down  to  the  disappear- 
ing point  ?  To  recoup  ourselves  for  several  lean  years  of  trade 
it  will  be  necessary  to  swell  profits.  This  cannot  be  done  if  mer- 
chants make  a  god  of  cheapness  and  trumpet  that  forth  as  the  prin- 
cipal feature  of  their  trade.  This  sort  of  thing  eventually  kills 
business.  The  big  department  stores  shriek  "  cheap,  cheap  "  every 
day  in  the  week  and  they  get  the  public  into  a  feverish  condition 
that  is  unnatural  and  injurious  to  all  sound  business  methods. 

But  is  there  any  reason  why  the  bad  example  should  be  gener- 
ally followed  ?  It  is  easy  to  get  a  crowd  into  the  store  by  giving 
away  the  goods.  But  is  there  anything  in  that  sort  of  thing  for 
you  ?  It  requires  brains,  skill,  tact  and  energy  to  get  the  crowd  to 
pay  the  price  for  a  good  article.  There  are  merchants  whom  we 
know  well,  and  that  is  the  way  they  carry  on  business.  All  honor 
to  them.  In  private  conversations  with  The  Dry  Goods  Review 
they  have  often  explained  the  pride  they  take  in  handling  good 
goods  and  getting  the  value  for  them.  It  becomes  a  profession 
with  these  men  and  they  are  the  backbone  of  trade. 

On  the  other  hand,  there  are  men — we  don't  know  of  any  who 
take  this  paper — and  they  sail  along  for  a  few  years  and  then  come 
a  cropper.  They  knew  it  was  coming  and  it  didn't  worry  them  one 
bit.  They  were  pretty  sure  of  getting  a  settlement  in  the  present 
state  of  the  insolvency  law,  and  the  honest  merchant  across  the 
street,  or  round  the  corner,  who  was  being  drained  or  ruined  by  the 
competition,  didn't  concern  them.  Now,  for  these  gentlemen,  we 
have  just  this  to  say.  Try  hoeing  corn  or  shingling  the  barn. 
Build  a  nice  stone  fence  (with  a  top  dressing  of  flat  stones  piled  in  a 
row).  It  will  take  several  years  and — keep  you  out  of  the  dry  goods 
business.  That  is  what  we  are  after.  Why  waste  your  magnificent 
intellect  grubbing  along  in  dry  goods,  when  Providence  intended 
you  to  star  in  mining  development,  or  road-building,  or  feeding  the 
pigs  ?  You  may  be  pouring  out  genius  in  a  poor  miserable  dry 
goods  line,  when  just  across  the  back  fence  a  field  of  potatoes  is 
yearning  for  you.  This  is  the  beginning  of  the  New  Year.  Think 
the  matter  well  over. 
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USE    CANADIAN    ROUTES. 

THIS  applies  both  to  the  routes  to  our  gold  regions  and  to  the 
shipments  of  freight  across  the  Atlantic.  The  advice  is  simply 
plain  common  sense  applied  to  national  business.  In  the  case  of 
the  Klondyke  gold  country,  it  is  probable  that  Canadians  will  go 
via  their  own  country  in  any  event,  because  they  know  that  it  is 
the  best  way  ;  outsiders  may  fancy  that  Canadians  have  a  selfish 
interest  in  advising  them  to  come  via  Canada.  But,  whacever  the 
motive,  travelers  may  rest  assured  that  the  advice  is  sound. 

Now,  in  the  matter  of  freights  from  Europe,  our  merchants  will 
act  wisely  in  shipping  all  goods  via  Canada.  The  permission  to 
bond  goods  through  United  States  territory  is  one  of  undoubted 
convenience  to  us.  As  the  United  States  railways  got  the  profits 
of  carriage,  we  always  thought  it  was  a  pretty  fair  bargain.  But 
of  late  years  Canadian  railways,  by  reason  of  a  somewhat  similar 
piivilege,  that  is,  the  right  to  carry  United  States  goods  in  bond 
through  Canadian  territory  and  deliver  them  again  in  the  Eastern 
or  Western  States,  as  the  case  may  be,  have  cut  into  some  of  the 
freight  business  of  railways  in  the  States.  This  has  offended  rail- 
way corporations  across  the  line.  Consequently  the  whole  airange- 
ment  regarding  bonded  goods  is  at  any  time  liable  to  suspension. 
It  has  been  threatened  several  times.  We  never  know  when  the 
business  interests  in  the  States  will  take  what  they  have  a  right  to 
consider  the  best  course  for  them.  When  the  change  comes  it  will 
be  sudden.  Mr.  Cleveland's  proclamation  in  1888  was  a  sudden 
move.  So  was  the  President's  Venezuelan  message.  Canadians 
have  no  kind  of  ground,  as  business  men,  to  complain  of  any 
course  taken  by  Congress  or  the  Washington  Government.  They 
act  in  their  own  interest,  and  why  should  they  not  ? 

On  our  part,  it  behooves  us,  as  sensible  people,  not  whiners  or 
children,  to  be  ready  to  stand  on  our  own  feet  and  be  as  self-sus- 
taining as  possible.  If  our  merchants  are  put  to  serious  inconveni- 
ence some  day  unexpectedly  by  having  goods  on  the  way  interfered 
with  by  the  suspension  of  the  bonding  system,  it  will  be  entirely 
their  own  fault.     Forewarned  is  forearmed. 


AN  EXPERIMENT  AND    ITS  LESSON. 

THE  Christmas  season  is  universally  the  window-dressing  season. 
Every  merchant  seems  at  this  time  to  feel  it  his  duty  to  decor- 
ate his  windows  in  keeping  with  the  spirit  of  festivity  and  of  business. 
Some  merchants  content  themselves  each  year  with  the  same  style 
of  display  that  they  had  the  season  before  ;  others  are  continually 
seeking  for  something  new,  sometimes  hitting  on  a  business  catch- 
ing window,  often  over-reaching  the  end  in  view,  as  did  one  Toronto 
merchant  a  couple  of  weeks  ago.  The  many  successes  thai  the 
"Yellow  Kid"  has  had  at  attention  attracting  suggested  to  this 
merchant  the  idea  of  having  a  couple  of  young  fellows  dressed  to 
represent  this  precocious  child,  and  carry  on  performances  in  a 
window  in  which  was  arranged  a  striking  display  of  Christmas  toys, 
etc.  The  effect  of  the  display  was  magical.  In  a  quarter  of  an 
hour  after  the  blinds  of  the  window  in  which  was  the  performance 
were  opened,  the  sidewalk,  a  very  wide  one,  was  just  packed  with 
laughing,  noisy  children  who  wanted  to  see  the  fun.  The  children 
not  only  filled  the  walk,  but  were  crowded  out  on  the  roadway  even 
to  the  other  side   of  the  street.      On  the  first  day  of  this  show  the 


merchant  told  a  representative  of  The  Dkv  Goods  Review  that 
the  display  would  probably  be  kept  there  till  Christmas,  but  in  a 
short  time  it  was  found  that  instead  of  increasing  sales  the  large 
crowd  was  rather  hindering  the  public,  especially  the  ladies,  getting 
into  the  store  to  do  their  shopping.  This  practice  of  making  a  side- 
show or  a  museum  of  a  window  is  one  that  should  be  cautiously 
indulged  in,  as  unless  the  show  has  the  effect  of  drawing  the  atten- 
tion of  the  public  to  the  goods  for  sale  or  draws  people  with  money 
into  the  store  to  examine  or  to  buy,  the  end  obtained  by  the  attrac- 
tion is  nil.  But  the  habit  of  experimenting,  of  seeking  for  some- 
thing new,  something  original  and  attractive,  is  a  habit  which  is  to 
be  commended.     Originality  is  an  attribute  of  the  progressive. 


THE    MIDDLEMAN. 

THE  world  was  not  made  for  any  single  set  of  persons.  The 
manufacturer  is  not  entitled  to  the  earth.  Neither  is  the 
jobber.  Nor  yet  the  retailer.  There  is  room  for  all,  and  if  each 
does  well  the  duty  that  falls  to  him  he  will  keep  his  place. 

It  may  please  some  lop-sided  people  to  think  that  they  are  neces- 
sary to  the  community,  while  the  rest  of  us  are  "excrescences."  It 
was  on  that  basis  the  Patrons  of  Industry  built  up  quite  a  political 
party.  They  were,  for  the  most  part,  farmers.  They  took  it  into 
their  heads  that  as  they  grew  the  food  and  the  people  at  large  con- 
sumed it,  any  one  who  intervened  between  the  producer  and  the 
consumer  was  a  middleman  who  was  exacting  a  profit  that  he  had 
no  right  to. 

Surely  the  distributor  of  goods  has  a  place  in  the  modern  world. 
To  hear  some  talk,  you  would  think  a  middleman  was  a  sort  of 
legalized  pest  unjustly  permitted  to  rob  us.  Now,  a  middleman, 
be  he  retail  or  wholesale,  is  not  a  burglar.  He  is  there  because  he 
is  needed.  If  the  necessity  for  him  no  longer  exists,  he  will  dis- 
appear. 

After  several  years  of  fruitless  effort  to  run  merchants  out  of 
existence,  the  Patrons  as  a  party  are  going  to  pieces.  They  can- 
not hope  to  control  public  affairs  on  a  basis  of  pure  selfishness. 
Their  motto  was  not :  "  Live  and  let  live,"  but  "  Let  us  live  and  be 
hanged  to  the  rest  of  you."  That  kind  of  thing  attracts  no  following 
when  it  is  once  thoroughly  understood.  From  the  same  quarter 
came  the  cry  :  Away  with  the  protected  manufacturer  ;  he  is  a 
monopolist  and  lives  upon  us.  All  very  fine,  but  did  the  farmers 
who  talked  this  way  clamor  also  for  the  abolition  of  the  protection 
on  farm  products  ?  Not  a  bit  of  it.  They  wanted  the  duties  off  cot- 
tons, and  woolens,  and  hardware  and  implements,  but  they  wanted 
the  duties  left  on  grains  and  pork  and  truit.  They  wanted  to 
be  protected  in  the  articles  they  had  to  sell,  but  cried  out  for  free 
competition  in  the  articles  they  had  to  buy.  Such  a  policy  merits 
just  one  plain  word,  not  a  polite  expression  at  all,  but  eminently 
suited  to  the  situation  :  pure  hoggishness. 

Let  us  take  care  that  we  do  not  fall  into  the  same  trap.  There 
is  too  much  tendency  nowadays  toward  the  policy  of  "  every  man 
for  himself  and  the  devil  take  the  hindmost."  We  are  all  depen- 
dent in  some  degree  upon  one  another.  We  ought  to  bear  that  in 
mind  and  act  toward  our  neighbors,  remembering  that  they  have 
just  as  much  right  to  live  as  we  have. 
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ARE  THE   RETAILERS   SATISFIED? 

£">  EYERAL  retail  merchants,  of  whose  intelligence  and  sincerity 


b 


we  have  a  high  opinion,  continue  opposed  to  a  Canadian 
insolvency  law.  They  are,  as  a  rule,  successful  men,  doing  busi- 
ness on  a  cash  basis,  and  therefore  quite  above  the  taunt  that  they 
want  to  continue  the  present  state  of  things  because  they  will  benefit 
from  easy  settlements.  No  such  charge  can  justly  be  made  against 
them.     Whence,  then,  comes  this  opposition  ?  _ 

The  probability  is  that  they  think  an  insolvency  law  will  bolster 
up  weak  men  in  the  trade  even  more  effectually  than  the  present 
system.  In  that  they  are  wrong.  The  present  provincial  laws 
more  for  the  price-cutter  and  the  dishonest  tha/i  almost  any>g/weral 
law  that  could  be  passed  at  Ottawa.  As  to/pre|/e»tipf$lmerchants 
from  getting  goods  on  credit,  how  are  you  ^rfing  Vo^ib  it  KThe 
of  argument  adopted  on  this  point  seems  |p  be  about  a" 
Well,  if  we  can't  prevent  the 
wholesale  houses  from  selling 
to  weak  firms  and  thus  forcing 
competition  upon  us,  we  will 
make  it  as  hard  as  possible  for 
them  to  collect  their  debts  or 
get  anything  out  of  insolvent 
estates.  That  is  very  poor 
policy.  It  is  a  kind  of  re- 
venge, and  in  nearly  all  cases 
revenge  is  poor  business.  A 
man;may  cut  off  his  nose  to 
spite  his  face  if  he  wants  to, 
but  we  cannot  be  asked  to 
admire  such  a  man  for  his 
common  sense.  So  that  mer- 
chants who  would  allow  the 
present  state  of  things  to  con- 
tinue uuchecked  —  regardless 
of  the  ruinous  competition  to 
themselves  it  involves,  regard- 
less of  the  bad  reputation  it 
gives  the  commercial  name  of 
Canada — are  paying  too  heavy 
a  price  for  their  revenge. 

The  whole  thing  turns  upon 
the  kind  of  insolvency  law  you 

have.  If  Parliament  passes  such  a  measure  as  has  been  once  or 
twice  proposed  in  the  last  few  years,  retail  merchants  who  ought 
not  to  be  in  business  cannot,  under  such  a  law,  stay  in  business. 
The  wholesaler  must  be  careful  to  whom  he  sells,  under  that  law, 
because  it  will  provide  that  if  a  merchant  has  concealed  his  insol- 
vent condition,  or  has  been  extravagant  in  his  personal  expenses, 
or  has  been  recklessly  slaughtering  goods,  he  can  get  no  discharge. 
It  may,  of  course,  be  asked  :  why  should  wholesalers  give  credit 
at  all  ?  Now,  we  ask  any  reasonable  man,  how  is  he  going  to 
make  the  cash  system  compulsory  ?  We  favor  the  cash  system, 
have  repeatedly  advocated  it  and  do  so  still.  It  is  by  far 
the  best  system.  But  we  recognize  that  there  are  merchants 
who    know  their    own    business    best   and    who     could    not    con- 


veniently enforce  the  cash  system.  'We  leave  it  to  their 
interest  and  common  sense  to  adopt  it.  Why  then  should 
other  people  be  forced  to  adopt  it  if  the  retail  merchants  want  to 
be  free  to  choose  it  or  not  as  they  please  ?  What  is  sauce  for  the 
goose  is  sauce  for  the  gander.  And  it  is  uttMy  unfair/o  seelNto 
apply  to  one  class  of  m*rfTr\  business  a  rula/you  ebft '/ flfbpewe  to 
apply  to  another  set  ofyjienji^lie  samefeftrsiTress. 

ftjnay  be  said  by  tho»bjectors  to  insolvency  laws  :  We  are 
fngto  force  the  wholesale  houses  in  Euroije^nd  Canada  to 
basis  \  fat  pn/y  want  them  id  giyejclpdit  at  their  own  risk. 
Well,  bat./tfoV-fhiJch  risk  is  reajenkhfifc  T  The  Canadian  law  pro- 
vide/ £h#alTTnach*nery  by  whifn  I  retail  merchant  may  enforce  his 
cus|Dm€rs  to  pay  their  debts.  In  one  province  at  least  the  man 
/hi  can  pay  and  persistently  neglects  to  obey  the  order  of  the 
court  to  pay  can  be  sent  to   jail.       If  the  retail   merchant  has  this 


Oh  sacred  solitude  !    divine  retreat  ! 
Choice  of  the  prudent  !    envy  of  the  great  ! 
By  thy  pure  stream  are  innocence  and  peace. 

— Young. 

protection  he  can  hardly  object  to  some  protection  being  extended  to 
men  who  sell  goods  in  larger  quantities.  There  are  some  people 
who  think  the  retail  merchant's  privilege  in  this  respect  should  be 
abolished.  We  do  not.  It  seems  only  right  that  where  a  retailer 
has,  in  good  faith  and  from  representations  made  to  him,  given 
credit  for  goods  he  should,  if  a  customer  tries  to  cheat  him  out  of 
money,  be  in  a  position  to  sue  for  the  debt.  Otherwise  he  would 
give  credit  at  enormous  risk  to  himself.  In  fact,  he  would  be 
forced  to  the  cash  system,  oiten  at  great  inconvenience  or  perhaps 
loss  to  himself. 

Does  not  this  show  that  there  is  a  great  deal  of  give  and  take  in 
these  commercial  matters  and  that  one  class  of  traders  cannot  have 
their  way  without  conceding  something  to  another  class  ? 
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GRIEVANCE  OF  THE  SHIRT  INDUSTRY. 

S  ANOTHER  session  of  Parliament  approaches 
the  manufacturers  of  shirts,  collars  and  ladies' 
wear  throughout  Canada  look  forward 
to  such  adjustment  of  duties  as  will  place 
them  on  an  even  footing  with  other  manu- 
facturing industries.  Review  readers  are 
familiar  with  the  grievances  of  the  shirt,  etc., 
makers,  but  for  the  benefit  of  others,  who  are  not,  we  will  briefly 
recapitulate  the  facts  of  the  case. 

When  the  tariff  commissioners  were  journeying  about  seeking 
information  to  assist  in  framing  a  just  and  equitable  scale  of 
Customs  duties,  deputations  representing  this  industry  interviewed 
them  and  asked  for  even  higher  protection  than  they  already 
enjoyed,  on  the  ground  that  they  required  it  to  successfully  compete 
with  imported  goods.  They  gave  a  list  of  the  different  materials 
used  by  them,  such  as  starch  and  soap,  upon  which  there  were  high 
specific  duties,  equivalent  to  from  40  to  75  per  cent,  ad  valorem, 
and  pointed  out  that  they  were  paying  duty  upon  their  raw  material, 
i.e.,  cottons,  linens,  buttons,  Oxford  cloths,  zephyrs,  etc.,  averaging 
about  32  ^  per  cent.  They  put  their  case  fairly  and  straightforwardly, 
used  no  misleading  statements  whatever,  and  had  every  reason 
to  believe  that  they  would  be  treated  fairly  by  the  Government. 
When  the  Fielding  tariff  was  brought  down  they  were  startled  and 
concerned  to  find  that  their  representations  had  been  set  entirely  at 
naught  and  their  protection  swept  almost  completely  away  by  the 
abolition  of  specifi'c  duties.  Not  only  this,  but  most  of  their  raw 
material  had  been  advanced,  so  that  no  difference  was  shown 
between  it  and  the  made-up  article  except  in  the  case  of  bleached 
cottons,  amounting  to  only  10  per  cent. 

The  industry  was  face  to  face  with  a  grave  crisis.  Exposed  to 
the  keen  competition  of  foreign  pauper-made  goods  and  American 
job  lots  it  was  evident  that  if  relief  was  not  forthcoming  they  would 
be  compelled  to  reduce  wages  to  a  starvation  point,  or  close  their 
doors.  An  influential  deputation  at  once  interviewed  Messrs. 
Fielding,  Paterson  and  Tarte,  and  proved  to  these  gentlemen  that 
under  existing  conditions  they  were  paying  the  cotton  mills  the 
American  price  plus  the  duty,  and  that  a  large  portion  of  their  raw 
material  had  the  same  duty  as  the  finished  article.  The  Ministers 
recognized  the  unfairness  of  this  and  promised  redress.  As  a  result 
the  Finance  Minister  introduced  Clause  35 5A  providing  that 
cottons,  etc.,  imported  for  the  manufacture  of  shirts,  blouses,  etc., 
should  pay  an  ad  valorem  duty  of  15  percent.,  and  such  goods 
should  be  made  up  in  bond  or  under  Government  supervision. 
The  shirt  industry  were  satisfied,  but  the  cotton  mills  were  not,  and 
at  once  set  the  wires  in  motion  to  prevent  this  amendment 
becoming  law.  The  result  the  trade  are  well  aware  of.  The  argu- 
ment of  the  cotton  manufacturers  prevailed  and  Clause  355A  was 
withdrawn,  leaving  the  unfortunate  shirt,  etc.,  makers  to  sink  or 
swim  as  best  they  might. 

This  is  how  matters  have  stood  since,  and  though  the  shirt,  etc., 
industry  have  battled  manfully  against  this  terrible  handicap,  and 
have  run  their  mills  at  a  loss  rather  than  reduce  wages  or  disband 
their  work-people,  it  is  becoming  every  day  more  apparent  that 
unless  relief  is  given,  and  speedily,  they  must  go  under  as  their 


companion  industry  in  misfortune — barb  wire — has  already  done. 
They  employ  at  present,  directly  and  indirectly,  over  eight 
thousand  hands,  90  per  cent,  of  whom  are  women.  These  are  at 
present  well  fed,  well  housed  and  clothed,  and  are  able  te  live  in 
comfort  upon  the  wages  paid  them,  which  average  $1  per  day.  If 
wages  are  reduced  to  the  Continental  standard,  i.e.,  from  6  to  25c. 
per  dozen  for  shirts,  and  other  goods  in  proportion,  what  is  to  be- 
come of  them  ?  They  must  starve  or  seek  employment  outside  of 
Canada. 

The  cotton  manufacturers  decline  to  give  assistance,  on  the 
ground  that  cotton  is  not  a  raw  material  but  a  manufactured  article, 
and  that  shirt,  etc.,  makers  are  not  manufacturers  but  "  makers- 
up."  This  argument  is  unsound,  for  cotton  as  it  leaves  the  mill  is 
not  ready  for  use  by  the  consumer  until  it  has  gone  through  a 
further  process  of  manufacture  with  scissors,  needle  and  thread. 
On  the  other  hand,  the  output  of  shirt,  collar  and  blouse  factories 
is  an  absolutely  finished  article  and  is  ready  for  instant  wear. 

The  remedy  for  these  grievances,  which  the  Government,  in 
common  justice,  cannot  refuse  to  grant,  is  the  restoration  of  the 
specific  duties  on  these  articles.  It  is  true  the  present  Administra- 
tion is  opposed  to  specific  duties  as  a  general  principle,  yet  they  have 
maintained  these  duties  in  a  number  of  cases,  and  why  not  in  this  p 
The  ad  valorem  duty  is  already  paid  to  the  cotton  manufacturers  and 
without  specific  duties  the  shirt  industry  is  defenceless.  The  Gov- 
ernment cannot  deal  with  this  matter  too  soon.  A  great  wrong 
has  been  done  and  they  must  right  it.  The  dry  goods  trade  are 
not  prepared  to  stand  idly  by  and  see  invested  capital  and  wage- 
paying  institutions  wiped  out  through  a  want  of  business  sense  in 
framing  the  duties.  We  see  no  reason  why,  under  the^se  special 
circumstances,  a  special  policy  should  not  be  carried  out  by  the 
Government  in  the  matter  of  duties  on  shirts  and  collars. 


SILKS. 

With  34  ranges  of  fancy  silks  to  begin  the  season,  the  W.  R. 
Brock  Co.,  Limited,  have  taken  a  large  number  of  orders  for  early 
delivery,  and  they  claim  to  have  a  range  second  to  none  to  supply 
the  dress  and  blouse  trade.  They  make  particular  mention  of  the 
following  lines  :  tartans,  Roman  stripes,  brocade  bengalines,  taffeta 
checks,  stripes  and  figures,  self  color  and  shot  brocades,  shot  aus- 
trians,  shot  taffetas  and  Japanese  fancies.  In  plain  blacks  they  lay 
special  stress  on  their  ranges  of  glaces,  gros-grains,  surahs,  moire, 
velours,  tricos  and  peau  de  soies.  Of  plain  colors  they  are  show- 
ing a  lull  range  with  all  the  new  shades  in  pongees,  pongors, 
surahs,  failles,  bengalines,  satins,  etc. 


A  MINER'S  BLANKET. 

For  gold  diggers  who  cannot  afford  the  luxury  of  a  sleeping 
bag  the  Alaska  Feather  &  Down  Co.  have  prepared  a  miner's 
blanket.  It  is  made  of  waterproof  duck,  wool  lined,  with  an  inside 
covering  of  warm  kersey  and  can  be  wrapped  around  the  body  in 
such  a  way  as  to  provide  a  four-fold  covering.  The  blanket  may 
be  secured  by  straps,  thus  preventing  the  possibility  of  the  sleeper 
becoming  uncovered.  It  is  offered  at  a  much  lower  figure  than  is 
asked  for  the  sleeping  bag. 

CANADIAN  SPRING  SUITINGS. 

Finley,  Smith  &  Co.  have  just  received  their  spring  stock  of 
high-class  Canadian  suitings.  These  goods  are  nearly  all  their 
own  exclusive  designs,  made  expressly  from  Scotch  patterns  of  the 
latest  style  and  coloring. 
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F0$  1898 


THE  SPRING  business  already  shows  signs  of  greater 
volume    than   for   some    past    seasons.       Anticipating 
this,   we  are   better  prepared   than   usual    to    suggest 
ideas  to,  and  meet  the  demands  of,  our  customers  which  will 
promote  increased  sales. 

Make  it  a  point  to  see  what  we  are  offering  in  the  following  lines : 


Cottonades  and  Shirtings. 

— An  unexcelled  selection  of  patterns. 

Flannelettes. 

— Some  very  special  values. 

Prints. 

— From  best  makers.     Latest  novel  effects. 

Men's  Wear. 

— Newest  makes  in    Regatta  and   Neglige 
Shirts. 

Ladies'  Blouses  and  Belts. 

— Latest  New  York  styles. 


Fancy  Dress  Goods, 
Cashmeres  and  Serges. 

— Large  range.     Right  prices. 

Laces  and   Embroideries. 

— Our  travellers  have  already  booked  good 
orders.  Those  who  have  not  bought  these 
quick-selling  and  profitable  goods  should 
do  so  now.  It  is  hard  to  get  repeats  when 
wanted. 


Hosiery. 


— Larger  and  better  range  than  ever. 


We  have  practically  no  old  goods  to  offer.  Everything 
new,  fresh  and  up-to-date.  Our  travellers  are  out  with  com- 
plete samples  of  all  lines,  and  we  will  esteem  it  a  favor  if 
old  and  new  friends  will  give  them  a  careful  inspection. 

Thanking  our  customers  for  past  favors,  we  trust  they 
may  enjoy  increased  prosperity  in  1898. 


Knox,  Morgan  &  Co.,  Hamilton 
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THE    OUTLOOK    FOR    THE 
SEASON. 

F.  McKlNNON  &  CO.  say 
that  in  reviewing  the  sea- 
son just  closed,  and  in  the  light  of 
stock-taking  just  finished,  that  results  are  most 
satisfactory,  and  taking  the  season's  business 
for  the  six  months  ending  at  New  Year's,  it  has  been  one  of  the 
best,  if  not  the  best,  fall  season  for  eight  years.  They  think, 
however,  that  both  in  wholesale  and  retail  circles  experience  will 
go  to  show  that  millinery  has  had  advantages  over  lines  of  a  heavier 
character,  largely  due  to  the  climatic  influences,  the  weather 
from  the  beginning  to  the  end  of  the  season  being  exceptionally 
mild  and  thus  favorable  to  general  millinery  trade.  They  also  feel 
certain  that  stocks  will  be  light  when  the  end  of  the  retail  season  has 
been  reached,  and  base  their  belief  on  the  fact  that  while  millinery 
purchases  covering  the  season  were  large,  yet,  at  the  same  time, 
careful  buying  was  done  from  day  to  day  and  from  week  to  week 
up  to  the  middle  of  December  in  such  goods  as  were  constantly 
coming  to  hand,  and  known  to  be  correct,  and,  therefore,  quick  to 
sell.  This,  they  claim,  will  lead  to  a  healthy  condition  of  things  at 
the  end  of  the  season  when  balance  sheets  will  be  struck. 

When  asked  what  their  ideas  for  spring  were,  this  firm  said  : 
"  We  have  no  better  argument  to  offer  as  to  the  general  feeling  and 
outlook  for  spring  than  the  fact  that  at  this  date  we  have  sold  50 
per  cent,  more  goods  for  spring  than  at  the  corresponding  date  last 
year  ;  also,  as  you  know,  we  are  spreading  our  borders,  having 
built  a  new  7-storey  warehouse  and  factory,  which  we  will  occupy 
in  a  few  days.  Our  steadily  increasing  business  and  a  firm  confi- 
dence in  the  future  of  our  country  encourages  us  to  put  on  more 
sail. 

"  It  is  in  the  glad  springtime  when  millinery  is  at  its  best,  and 
after  looking  over  our  samples,  we  come  to  the  conclusion  that 
the  spring  and  summer  of  1898  will  be  notable  for  stylish  and 
effective  millinery."  This  firm  also  say  that  the  tendency  to 
encourage  quick  and  sudden  changes  in  styles  within  the  past  five 
years  is  a  feature  which  manufacturers  and  consumers  are  about 
equally  responsible  for,  and  is  one  which  has  somewhat  diverged 
from  the  original  millinery  path.  And  while  an  ample  supply  of 
new  goods  must  be  provided  to  make  a  good  showing  at  the 
opening  season — for  we  must  remember  that  as  applied  to  whole- 
sale, so  to  retail,  that  the  opening  impressions  are  likely  to  carry 
with  your  patrons  all  through  the  season — therefore,  as  we  have 
stated,  provision  must  be  made  early  for  a  good  effective  opening, 
but  more  than   ever,  if  a  good,  healthy,  active  business  is  to  be 


maintained  to  the  end  of  the 

season  the  trade  must  depend 

upon  the  wholesale  for  sorting  up  from  time  to  time  as 

the  new  creations  are  evolved  from  the  millinery  centres 

of  fashion. 

In  speaking  of  their  new  departure,  S.  F.  McKinnon  &  Co. 
say,  in  entering  the  door  of  the  manufacturing  world,  that  their 
long  and  successful  handling  of  ladies'  German  jackets  has  made 
them  so  thoroughly  familiar  with  the  requirements  and  every  par- 
ticular connected  with  this  trade,  that  they  feel  certain  that  suc- 
cess will  follow  their  efforts  in  this  direction,  and  that  all  interested 
— trade,  the  consumer,  labor  and  themselves — will  benefit  by  the 
undertaking. 

OUTLOOK  FOR  JANUARY  IN  NEW  YORK. 

Speaking  of  the  trade  at  Christmas  in  New  York  and  the  im- 
mediate future  prospects,  the  millinery  writer  of  The  Economist 
says  : 

Good  demand  for  all  classes  of  goods,  even  down  to  felt  shapes, 
staples,  fancy  wings,  flowers  and  alpines,  is  noted,  but  the  largest 
sales  are  naturally  on  black  velvet  and  ostrich  outlines.  Despite 
the  Parisian  call  for  flowers,  New  York  has  been  rather  slow  in 
responding. 

There  is  no  doubt  that  after  Christmas  there  will  be  seen  a  great 
many  velvet  toques  with  flower  cockades.  The  chief  turn  will  be 
toward  violets — those  remarkable  flowers  that  people  never  seem  to 
tire  of. 

This  time  the  whole  toque  is  to  be  violet  in  color,  with  a  reddish- 
purple  tinge.  They  do  talk  of  yellow,  but  that  is  a  far  cry  as  yet, 
and  will  most  likely  not  show  up  strongly  until  springtime. 

Dealers  in  fancy  feathers  may  growl,  but  never  were  so  many 
wings,  quills,  tails  and  breasts  worn  as  there  are  to-day.  Pheasant 
is  here  to  stay,  and  next  fall  will  see  a  revival  of  this  catchy  and  not 
yet  too  popular  idea. 

The  Audubon  Society  notwithstanding,  woman,  gentle  woman, 
will  have  her  bird.  The  gentler  sex,  and  many  other  skeptics,  find 
difficulty  in  discerning  why  the  domestic  hen  is  not  entitled  to  as 
much  sympathy  and  protection  as  the  Impeyan  bustard. 

Without  going  too  deeply  into  this  subject,  there  is  little  reason 
to  expect  legislative  interference  with  any  sort  of  predation  which  is 
justified  by  business  ends. 

Paris  has  little  to  say  that  is  very  different  from  our  previous 
outlines.  Furs  are  now  coming  out  strong.  Mink,  chinchilla, 
baby  lamb  and  sable  tails  make  up  the  category  of  winter  effects, 
and  find  their  uses  mainly  in  covering  turban  brims  or  roll  finishes 
for  broader  felts.  Tails  stand  straight  or  fall  softly  over  the  hair, 
combined  with  tan  lace  and  roses. 

Quills  go  well  with  fur  trimmed  hats,  and  give  an  appropriate 
air  of  the  chase  which  is  strangely  striking  and  satisfactory  to  the 
critical.  The  turban  is  a  great  favorite  in  New  York  for  general 
and  bicycle  wear. 

The  number  of  $12  to  $24  per  dozen  net  and  quill  trimmed 
felts  in  black  that  has  been  sold  to  best  trade  is  little  short  of  mar- 
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vellous.  Manufacturers  are  still  busy  as  can  be  with  these  goods. 
On  the  whole,  millinery  promises  well,  and  a  January  demand 
seems  to  be  a  surprise  in  store. 


COLORS    FOR    SPRING    AND    SUMMER. 

JUDGING  from  the  color  cards  both  for  millinery  and  piece  goods, 
which  emanate  each  season  from  Paris,  and  which  reflect  with 
wonderful  accuracy  the  trend  of  taste  in  color,  it  is  evident  that 
blue  is  rapidly  coming  to  the  front.  In  millinery,  yellow  is  perhaps 
the  predominant  tint,  varying  from  pale  yellow  to  deep  orange. 
But  blue  is  a  good  second,  and  the  shades  indicated  from  Paris 
range  all  the  way  from  light  to  deep  blue,  some  of  the  tones  not 
having  been  in  popular  use  for  ten  years  or  so.  In  greens,  there 
still  appear  six  or  seven  tints,  and  reds  and  pinks  have  their  places 
in  various  shades  from  very  light  to  very  dark.  Purples,  however, 
are  not  so  numerous  or  so  prominent  as  they  were. 

The  Paris  card,  which  essays  to  reflect  taste  in  dress  materials,  also 
indicates  the  predominance  of  blue  over  purple.  That  is,  no  new 
tones  in  purple  are  indicated,  while  all  the  favorite  blues  appear  in 
the  list,  such  as  ancient  blue,  Sevres,  delft  and  France.  An 
English  authority  on  fabrics,  which  has  been  sizing  up  the  new 
card,  says  the  fourth  place  in  the  new  spring  list  is  given  to  "  six 
red  tones,  shading  from  Corail  to  Sultan  ;  the  first  a  new  rose,  and 
the  latter  a  turkey-red,  with  camellia,  Coquelicot — a  poppy  red  — 
and  cardinal  as  intermediary  tones.  Mancenillier,  a  new  shade  of 
terra  cotta,  Giroflee,  or  flame-red,  the  deep  reddish-brown  of  last 
year,  with  the  two  lighter  tones  in  Jubile  and  Meteor,  stand  out 
clear,  probably  because  they  are  the  best  shades  in  velvets  just 
now.  There  are  three  ruby-reds — Favourite,  Anthemis  and  Rubis. 
Anthemis,  being  the  brightest,  will  undoubtedly  be  the  choice. 
There  are  also  three  dahlia  tones.  The  one  taking  the  name  of 
flower  is  a  pretty  color,  and  will  be  favored.  Greens  are  again 
given  prominence.  In  fact,  there  is  a  superabundance  of  greens, 
since  these  tones  have  had  such  a  long  run,  and  the  choice  will 
undoubtedly  be  Peturages,  a  bright  grass-green,  and  Peterhof,  a 
vivid  emerald.  The  fifth  series  of  shades  is  composed  of  tones  of 
yellow,  from  Ivorine,  the  new  supplanter  ot  ivory,  to  Messaline,  a 
golden  ray  of  orange.  There  are  twelve  other  tones  of  yellow,  all 
of  which,  excepting  that  of  Klondyke  and  Jupiter,  the  former  a 
dollar-gold,  and  Jupiter,  a  bronze  gold,  are  old  friends  of  the 
colorist."  Our  contemporary  is  of  opinion  that  spring  will  be 
partial  to  vivid  tones,  since  the  coming  into  fashion  of  open-work 
fabrics,   laces  and  garnitures  will  demand  bright,  lively  colors. 


A  USEFUL  LITTLE  BOOK. 

The  Review  has  received  a  neat  and  useful  memoranda  book, 
issued  by  Mr.  C.  R.  G.  Johnson,  insurance  agent,  Montreal.  It  is 
nicely  bound  and  is  a  handy  thing  to  have  in  one's  pocket.  No 
doubt  Mr.  Johnson  will  be  glad  to  forward  one  to  Review  readers 
who  send  their  address  to  him,  care  Canada  Life  Building,  Montreal. 


FOR   MEN'S    WEAR. 

S.  Greenshields,  Son  &  Co.  are  showing  for  the  spring  and  sum- 
mer trade  many  new  and  exclusive  novelties  in  men's  regatta  and 
negligee  shirts.  Their  values  of  balbriggan  and  natural  wool  shirts 
and  drawers,  they  claim,  are  not  equalled.  The  range  is  large 
and  comprehensive,  embracing  all  that  is  novel  and  new,  always 
recognizing  the  best  values. 

Umbrellas,  men's  waterproof  clothing,  knee  wraps,  etc.,  are 
specialties  with  this  firm.  They  always  show  only  the  newest  and 
the  best  in  men's  neckwear.  The  knots,  derbies,  lombards,  bows 
and  puff  ties  shown  by  them  are  up-to-date  in  every  particular. 
English  collars  in  all  shapes  at  popular  values. 


FANCY    PRINTS  AND  WASH    GOODS    FOR    SPRING. 

IN  THIS  department  the  W.  R.  Brock  Co.,  Limited,  are  making 
tremendous  preparations,  and  already  have  opened  up  over  300 
cases  of  English,  Canadian,  American  and  continental  novelties.  A 
number  of  these  lines  are  entirely  confined  to  them  for  the  Canadian 
market,  and  of  others,  having  taken  the  manufacturer's  entire  stock 
at  a  great  reduction  on  the  cost  of  original  production,  they  are  able 
to  offer  them  at  most  advantageous  prices,  which  they  can  only  do 
till  the  present  stock  on  hand  is  exhausted.  Orders  placed  ahead  are 
being  looked  out  and  laid  aside  as  the  goods  arrive,  so  that  all 
may  secure  the  patterns  and  styles  selected. 

They  draw  special  attention  to  their  grand  range  of  genuine 
indigo  blues,  of  which  they  show  eleven  distinct  lines,  and  amongst 
their  other  specialties  name  coronados,  Persian  cashmeres,  Simp- 
son's ^  satines,  silk  effect  fancies,  special  heavy  wide  cloth,  special 
serges,  chintz,  cashmeres,  crepes,  special  job  gold  and  silver  prints, 
piques,  ducks,  embroidered  linen  lawns.  With  the  above  may  be 
named  26  ranges  of  fancy  muslins,  including  chatillon  stripes, 
iridesca  stripes,  cordonet  stripes,  satin  checks  and  stripes,  organdies, 
lappet  checks,  figures,  spots  and  stripes,  and  genuine  French 
organdies,  with  plain  colors  to  match. 


NEW    SPRING    GOODS. 

James  Johnston  &  Co.'s  range  of  ladies'  and  misses'  underwear 
is  one  of  the  most  complete  shown  :  plain  and  ribbed,  in  cotton, 
lisle,  silk  and  wool.  They  also  show  some  special  lines  in  men's, 
such  as  balbriggan,  merino  and  wool,  in  plain  and  fancies. 

S.  F.  McKinnon  &  Co.  draw  special  attention  to  their  large 
range  of  blouse  waists,  now  in  the  hands  of  their  travelers.  Their 
styles  are  entirely  new.  They  claim  that  orders  taken  for  this  line 
of  goods  since  first  December  are  double  those  of  any  previous  sea- 
son in  the  same  time. 

S.  Greenshields,  Son  &  Co.  have  just  sent  out  to  their  travelers 
a  collection  of  Swiss  spot  muslins.  They  show  a  complete  range 
of  the  ordinary  spots,  and  they  have,  besides  these,  the  newest  things 
in  Anglo-Swiss  spots  and  sprigs,  including  the  colored  ground  with 
white  and  colored  spots  and  white  grounds  with  colored  spots. 


THERE  WILL  BE   CORN    IN   EGYPT. 

On  account  of  the  large  demand  for  Rigby  waterproof  goods 
this  past  season,  which  exceeded  the  capacity  of  the  manufacturers 
to  supply,  and  which  forced  upon  them  the  necessity  of  refusing 
orders,  H.  Shorey  &  Co.  have  fitted  up  an  extensive  outside  plant 
for  the  Rigby  proofing  of  their  fabrics,  which  they  will  run  in  con- 
junction with  their  old  plant,  and  hope  by  this  means  to  supply 
everyone  who  wants  Rigby  waterproofed  bicycle  suits  or  overcoats 
for  the  coming  spring  season  of  1898. 


THE    SANITARY    SHIRT. 

Tooke  Bros',  sanitary  shirt  for  miners,  mentioned  last  month,  is 
now  on  the  market.  It  is  made  of  a  heavy  woolen  material,  has 
patient  wrists  and  neck  which  protect  the  arms  and  throat  from 
damp,  and  a  sanitary  band  encircling  the  entire  body.  The  latter 
is  designed  to  act  as  a  preventive  of  colds  and  other  ailments.  As 
a  purchaser  of  this  shirt  remarked,  "  No  Jamaica  ginger  needed  if 
you  wear  a  shirt  of  this  kind." 


NOT    BETTER,    BUT    BEST. 

Balbriggan  underwear  for  spring  and  summer  use  is  the  correct 
thing.  The  W.  R.  Brock  Company,  Limited,  carry  the  best  lines 
produced — made  by  experts  (not  novices).  The  make,  finish  and 
general  get-up  is  equal  to  the  best  French  goods.  In  fact,  there  is 
none  better. 
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/^\  WING  to  the  steady  exfiansio7i  of  our  Millinery  and  Fancy  Dry  Goods 
V^y  busmess,  and  as  the  leading  Canadian  wholesale  importers  of  Ladies 
Cloaks  and  fackets  for  the  past  twelve  years,  we  have  come  to  the  con- 
clusion that  the  time  has  arrived  whe7i  we  can,  give  better  satisfaction  to  the 
trade,  also  to  the  consumer  through  the  trade,  by  manufacturing  all  our  gar- 
ments. Having  reasoned  out  and  settled  this  question,  we  of  course  decided  that 
a  solid  foundation  must  be  laid  to  our  new  enterprise,  such  as  will  maintain 
for  its  the  proud  distinction  which  we  have  held  for  the  past  twenty  years  of 
being  in  the  vanguard  in  all  our  specialties. 

>  >  The  first  thing  to  be  provided  was  a  combination  warehouse  and 
factory  with  sufficient  accommodation  to  carry  on  all  our  departments  under 
one  roof,  a7id  consequently  have  erected  a  seven-storey  building  on  York  street, 
a  cut  of  which  is  shown  on  the  opposite  page.  It  is  centrally  located,  close  to 
the  Union  Station,  and  directly  south  of  the  Rossin  House  block,  large  and 
compact,  well  lighted,  and  in  every  way  admirably  adapted  for  the  developing 
of  our  new  enterprise  and  the  carrying  on  of  our  rapidly  increasing  Millinery 
business.  The  building  is  being  pushed  to  completion  and  will  be  ready  for 
us  to  occupy  by  the  ioth  of  this  month. 

We  wish  our  friends  and  the  trade  in  general  a  Happy  and  Pros- 
perous New  Year,  and  will  be  pleased  to  welcome  them  to  our  new  estab- 
lishment. 


S.  F.  McKinnon  &  Co. 

71  and  73  York  Street,  Toronto. 

OFFICES  : 

35  Milk  St.,  London,  England.  70  St.  Joseph  St.,  Quebec. 

16  Glenora  Building,  Notre  Dame  St.,  Montreal.  75  Queen  St.,  Ottawa. 
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New  Warehouse 


S.  F.  McKinnon  &  Co. 


7 1  and  73  York  St.  TORONTO, 

Directly  south  of  Rossin  House  Block. 
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Dickison,  Nicholson  &  Co. 


WHOLESALE 
IMPORTERS 

♦  ♦♦♦»♦♦♦♦♦♦♦♦■»♦♦♦♦♦*♦♦»♦♦♦ 


London,  Ont. 


MILLINERY  AND 
FANCY  DRY  GOODS 


♦■♦"»♦  ■t~»"»"»*"»"t^+"»"r^  ■»-»-»-»  »-»-»-»♦"»♦♦  ■»♦♦♦♦"»♦■»»♦♦»♦»♦♦♦♦"»  *■»-»♦ 


/ 


SPECIALTIES 

Ribbons,  Silks,  Muslins,  Curtains,  etc. 

Velvets  and  Velveteens,  Flowers,  Feathers, 

Laces,  Veilings  English,  French  and  American  Hats, 

Dress  Trimmings,  etc.,  etc.  Mantles  and  Capes. 

See  our  range  of  samples  when  waited  upon  by  our  representatives,   who 
are  now  upon  the  road. 

tK  Dickison,  Nicholson  &  Co. 


YOUR  BOOKS 
WOULD  SHOW 


a  bigger   net  profit    at  the  end    of  the  year  if 
you  made  the  most  of  the  goods  on  your  shelves. 

Every  merchant  every  year  carries  over  stock  and  sells  it  at  a  sacrifice  because  it  is 
the  wrong  shade. 

Good  material  is  always  in  demand,  but  the  matter  of  color  is  at  the  caprice  of 
fashion.     You  can  get  all  your  money  out  of  such  goods  if  you  will. 

We  can  make  your  goods  the  right  color.  We  are  expert  dyers.  We  know  all 
about  dyeing.  Have  your  goods  re-dyed  by  us  in  the  correct  fashionable  shades,  and  you 
will  find  profit  where  before  there  was  loss. 


H-  PAHKEH  &  co. 


V 


HEAD    OFFICE    AND    WORKS, 


787-791    Yonge  Street,  TORONTO,  Ont. 
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XOOKE  BROS, 


MONTREAL 
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NEW    SPRING    GOODS. 

EXCEPTIONAL  value  may  be  seen  with  the  W.  R.  Brock  Co., 
Limited,  in  tailors'  linings.  They  keep  their  stock  thor- 
oughly assorted  all  the  year  round  and  claim  particular  strength  in 
the  matter  of  black  Italians  and  serges,  sleeve  linings,  French 
canvases  and  soft  flax  paddings. 

James  Johnston  &  Co.,  in  the  face  of  the  growing  demand  for 
cashmeres  and  henriettas,  call  attention  to  their  range  of  all-wool 
colors:  43-inch,  27c,  and  45-inch,  33c;  union,  40-inch,  16c; 
blacks,  all  prices,  from  16  to  85c. 

S.  F.  McKinnon  &  Co.  ask  all  their  patrons  and  the  trade  in 
general  to  make  a  note  of  their  removal  in  a  few  days  to  their  new 
warehouse,  71  and  73  York  street,  south  of  the  Rossin  House 
block,  where  they  will  be  pleased  to  welcome  their  friends  when  in 
the  city. 

S.  Greenshields,  Son  &  Co. 's  line  of  lisle,  taffeta  and  silk  gloves 
and  mitts  is  complete,  and  includes  special  leaders  in  taffeta  and 
silk.  Their  new  cycling  and  sporting  gloves,  as  well  as  their 
special  lines  in  the  green  shades,  are  being  taken  up  by  their  best 
customers,  and  they  anticipate  a  large  trade  in  these  goods. 

Brophy,  Cains  &  Co.  are  showing  a  large  range  of  trimmings  of 
all  kinds.  Of  course,  the  new  braid  and  gimp  trimmings  are 
represented,  as  well  as  some  new  things  in  tubular  braids.  The 
bead  trimmings  are  not  neglected,  however,  and  they  show  a  large 
range  in  jets,  whites,  black  and  whites,  and  fancies,  from  the  very 
lowest  prices  up. 

DEPARTMENT    LEADERS. 

Boulter  &  Stewart  are  making  a  special  offer  this  month  of  printed 
wrappers  at  $7.65  and  $11.71;  doz.  See  pages  76  and  77  for  depart- 
ment leaders,  and  it  would  pay  you  well  to  try  this  method  ot  boom- 


ing your  wrapper  department  for  the  coming  spring.  Electros  are 
furnished  free  with  5-doz.  lots,  and  if  sold  at  a  price  any  leading 
merchant  could  easily  dispose  of  that  quantity,  and  they  would  be 
the  best  possible  "  ad."   for  the  department. 


TRADE-MARK    GOODS    STAND    THE    TEST. 

The  Dominion  Suspender  Co.,  Niagara  Falls,  only  manufacture 
the  best  suspenders  stamped  with  their  trade-mark.  Each  of  these 
have  attached  to  them  a  guarantee,  for  the  greatest  pains  are  taken 
in  their  manufacture.  Each  pair  is  carefully  examined  before  sent 
out. 

This  well-known  firm  has  well  earned  the  reputation  of  making 
the  very  highest  class  suspenders  in  the  market,  and  all  firms  who 
value  their  reputation  of  handling  first-class  goods  should  keep  them 
in  stock. 


A  JOB  FOR  THE  FOOL  KILLER. 

One  of  our  canvassing  staff  was  recently  shown  a  letter  received 
from  an  Ontario  merchant  by  a  large  wholesale  clothing  house  re- 
questing that  they  send  him  100  of  their  guarantee  cards  to  put  in 
the  pockets  of  his  stock,  as  he  explained  that  their  customers 
always  looked  for  this  card  and  would  not  purchase  the  goods  un- 
less they  found  it.     He  considerately  offered  to  pay  for  the  cards. 


"THE  TEMPTER." 

A  special  line  of  unlaundried  shirts  offered  by  the  W.  R.  Brock 
Co.,  Limited,  for  spring,  called  "  The  Tempter,"  is  forcing  itself  into 
the  stock  of  every  merchant  whose  trade  demands  the  best  value 
shown.  It  can  be  retailed  for  50c,  and,  besides  having  wide  rein- 
forcements, possesses  the  endless  facing,  tab  and  never-wear-out 
cloth.     Send  for  a  sample  lot. 


Millinery  Goods 


<flg7999  999  -^  -*r  -^  92£a| 

I 

We  extend         W 
greetings  w 

and  wish  you 
a  Happy 
and  Prosperous 
New  Year, 


IN 


r 


OUR  preparations  for  Spring  Trade  are  suffi- 
ciently advanced  already  to  warrant  the 
statement  that  our  stock  for  the  coming  season  will 
be  larger  in  extent  and  variety  than  usual  and 
unsurpassed  in  novelty,  style  and  value. 

A  workroom — thoroughly  equipped  and  under 
expert  management — has  been  added  to  our  busi- 
ness.     This  department  will   be   carried  on  with 
A*  ff/    energy,   having   in    view    the    interests    and    con- 

w«««««^««^«       venience  of  our  customers. 


A\   To  our  friends  throughout 
i|v    the  Dominion 

/is 

/»\ 
(its 

/Is 


G.  Goulding  &  Sons  55  Ba7  street  Toronto 


Paris,  France 


35  Rue  Poissonniere. 


\I 
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WHOLESALE  MILLINERY... 


Range 
Complete 


c5 


Our  Travellers  are  out  again  with  Samples 

for  Spring,  including  the  latest  productions 

which  came  to  hand  during  Xmas  week.     Kindly 

reserve  orders. 


0) 


Wishing  you  the  Compliments  of  the  Season. 


^  D.  McCALL  COMPANY, 


/> 


Limited 


TORONTO. 


1898  MILLINERY 


Travellers  commence  their  respective  routes  on 
the  first  Monday  of  the  year  with  a  range  of  Samples 
comprising   the  latest  and   newest   novelties   for  the 
spring    and   summer    trade    which    could    not  have//' 
possibly  been  shown  before  this  date. 

Every  buyer  respectfully  invited  to  inspect. 

We  wish  to  thank  the  trade  for  their  liberal 
support  during  1897,  and  wish  all  the  compliments 
of  the  season  and  a  prosperous  New  Year. 


THE 


JOMN  D.  IVEY  CO. 


LIMITED 


TORONTO 
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A  VETERAN. 

PLEASANT  COMMEMORATION   OF  LONG   AND   FAITHFUL  SERVK  E   IN 
THE   DRV     GOODS   TRADE. 

IN  the  stormy  days  of  '37,  when  Papineau's  rebellion  was  exciting 
Lower  Canada,  Lieutenant,  afterwards  Major,  Greenshields,  of 
the  dry  goods  firm  which  bears  his  name,  raised  a  company  of 
infantry  for  the  defence  of  Montreal.  A  strapping  Irish  lad  named 
William  Nelson  carried  a  musket  in  the  ranks  ofthis  homeguard,  and 
during  the  time  they  were  under  arms  together  brought  himself  to 
the  notice  of  his  young  officer. 

How  far  this  warlike  association  bore  on  his  after  career  it  is 
impossible  to  tell,  but  later 
on  he  entered  the  service 
of  the  firm  to  which  his  for- 
mer commander  belonged 
and  soon  became  one 
of  its  most  familiar  figures. 
In  the  times  we  write  of, 
the  house  of  Greenshields 
was  in  its  infancy  and  Nel- 
son was  the  only  helper  the 
firm  had.  Travelers  had 
yet  to  become  the  power 
they  are  to-day  and  busi- 
ness jogged  along  at  a  far 
easier  pace  than  it  does 
now.  As  Mr.  Nelson 
tells  :  when  navigation 
closed,  trade  came  to  a 
standstill,  and  his  principal 
occupation  was  playing 
checkers.  But  if  he  idled 
then  he  made  up  for  it  at 
other  seasons,  working 
early  and  late  packing  and 
loading  goods  for  shipment 
to  points  far  and  near.  At 
that  time  Montreal's  trade 
was  limited  to  points  along 
the  St.  Lawrence  reached 
by  boat,  and  to  the  town- 
ships. If!  a  storekeeper 
lived  litfand,  he  was 
obliged  to  drive  to  the  city 
and  select  his  goods,  nam- 
ing a  date  on  which  his 
teams  would  call  for 
them. 

"The  Admiral,"  as 
Mr.  Nelson  was  called, 
after  his   great  namesake, 

was  known  to  all  as  the  general  factotum  of  the  house,  and  many 
a  man  prominent  in  the  retail  or  wholesale  trade  will  recall  him  as 
he  reads  this.  He  was  connected  with  the  firm  before  any  of  the 
present  partners  were  born,  and  it  has  been  his  lot  to  see  every 
phase  of  its  growth,  from  a  small  concern  doing  a  local  trade  to  the 
present  enormous  business. 

Mr.  Nelson  has  seen  three  sovereigns  on  the  throne  of  England, 
and  has  watched  this  country  grow  from  a  few  scattered  provinces 
to  the  great  Dominion  it  is  to-day.  He  remembers  the  building  of 
the  first  railway  and  of  the  Victoria  bridge,  along  with  many  other 
incidents  of  national  importance.  As  can  be  readily  believed,  he 
has  a  great  store  of  anecdotes  of  the  good  old  times,  and  can  spin 
nteresting  yarns  of  those  days.      He  is  still  active  and  useful,  and 


evidently  intends  to  see  the  century  out.     He  is  at  work  every  day, 
and  has  an  important  place  in  the  shipping  department. 

On  December  10th  his  "Jubilee"  was  celebrated  by  Messrs.  S. 
Greenshields,  Son  &  Co.  presenting  him  with  a  handsome  clock 
in  commemoration  of  his  long  and  faithful  service.  Mr.  E.  B. 
Greenshields,  in  a  neat  speech,  referred  to  his  fidelity  to  the  firm 
and  the  pleasant  relations  which  had  existed  between  them  during 
the  past  fifty  years.  The  photo  of  Mr.  Nelson  which  is  published 
here  was  taken  on  that  clay  and  is  a  splendid  likeness. 


DOMINION    TRAVELERS'    OFFICERS. 

Hon.  J.  D.  Holland  is  again  president  of  the  Dominion  Com- 
mercial Travelers'  Asso- 
ciation, having  received 
914  votes  to  Mr.  Max 
Murdoch,  his  opponent, 
798,  thus  giving  him  a 
majority  of  116. 

For  the  treasurership  Mr. 
Fred.  Birks,  who  has  filled 
the  office  for  many  years, 
was  defeated  by  Mr. 
Thomas  L.  Paton  by  962 
votes  to  709,  or  a  majority 
of  253. 

This  was  the  result  of  the 
voting  announced  at  the 
annual  meeting  of  the 
association  on  Saturday 
night.  The  total  number 
of  ballots  cast  was  1,744, 
and  of  these  34  were  re- 
jected for  the  following 
causes  :  Not  signed,  20  ; 
names  not  on  list,  3  ;  not 
marked,  5;  voted  twice,  6. 

The  other  officers  were 
elected  by  acclamation  at 
the  quarterly  meeting  held 
some  time  ago. 


Mr.  William  Ni  i  51  in. 


ART    DRAPERIES. 

There  is  no  department 
of  the  dry  goods  trade  that 
is  of  more  interest  to  the 
customers  or  which  pays 
the  merchant  better  than 
art  draperies.  The  very 
choicest  and  most  expen- 
sive patterns  can  now  be 
had  printed  upon  the 
cheapest  cloths,  and  are 
consequently  within  the  reach  of  all.  Boulter  &  Stewart,  who 
represent  some  of  the  largest  mills,  inform  us  that  there  are  many 
new  fabrics  for  the  spring;  among  others  they  mention  the  Neapoli- 
tan and  Alhambra  crepes,  Delhi  drapery  and  Hungarian  cloths. 
Those' in  need  of  the  "  latest  "  should  see  them. 


S.  F.  McKinnon  &  Co.'s  new  seven-storey  warehouse,  at  71 
and  73  York  street,  will  be  completed  and  ready  for  them  to  occupy 
in  a  few  days. 

Large  scarce  spots  and  close  small  spots  seem  to  be  the  pre- 
vailing fashion  in  veiling,  of  course  18-inch.  "  We  are  showing  a 
full  line  of  these,"  say  Brophy,  Cains  &  Co.,  "and  they  seem  to 
be  what  the  people  want." 
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Two  miners  infhe  Klondike  minr 
Had  pockets  full  of  gold 
One  woretheD  suspender 
Which  any  weight  will  hold 
The  other  did  not  do  likewise 
AndsoaJaiS  behold 


U 


THE  I>  SUSPENDER  FOR  STRENGTH  AND  DURABILITY. 


[dominion  Suspender  Qo. 


Montreal  Office  : 

28  St.  Sulpice  Street. 


Niagara  Falls. 
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Neckwear « 


Superiority  in  style  and  workmanship  acknowledged  by  leading 
retailers  has  made  our  name  famous  as  Neckwear  Makers. 

Over  500  varieties  of  Silks  in  the  Newest  Stripes,  Checks, 
Figures  and  Dots,  made  up  just  as  you  see  them  in  New  York.  If 
you  desire  to  know  what  nice  neckwear  really  is  do  not  fail  to  look  at 
our  Spring  line. 


^jg 

V^^' 


Suspenders  . . 


Our  guarantee  label  on  each  suspender  insures  your  customer 
satisfaction.  It  stands  for  the  best  that  money  can  buy  or  skill  pro- 
duce. You  settle  the  question  of  suspenders  with  him  for  the  future. 
Money  back  or  another  pair  instead.  No  such  guarantee  as  this  with 
the  any-price  ordinary  stuff  the  market  is  full  off.  Our  Spring  line  is 
magnificent. 

NIAGARA  NECKWEAR  CO,,  Limited 
DOMINION  SUSPENDER  COMPANY 


^Niagara  Falls 


"MONTREAL  OFFICE 

28  St.  Sulpice  St. 


Manufacturers  to  the  retail  trade  and  one  price  to  all. 


.-f-. 
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PRICE 


Ijjour  Purchase 


3 


WHEN 
BUYING  A 
CASH 
REGISTER 


Bear  in  Mind  the  Following 
Facts: 


-*^ 


PRICE 
$60, 


is  Fosters  tfe/hnourilj 


No.  30J  1-2  National  Cash  Register. 


No.  302  National  Cash  Register. 


i.  The  National  Cash  Register  Company  is  the  original  manufacturer  of  cash  registers,  and  has  been  in  the  business 
ten  years  longer  than  any  other  company.      Its  guaranty  is  therefore  good. 

2.  Over  one  hundred  and  sixty  companies  have  tried  the  cash  register  business  within  the  past  ten  years  and  have 
failed,  with  great  losses.      Other  guaranties  are  therefore  doubtful. 

3.  The  National  Cash  Register  Company  makes  nothing  but  cash  and  autographic  registers,  hence  it  gives  more 
attention  to  turning  out  perfect  machines,  with  constant  improvements. 

4.  The  National  Cash  Register  Company  makes  over  ninety  different  styles  and  sizes  of  registers,  ranging  in  price 
from  $8  to  $375.      It  can  suit  not  only  the  needs  but  also  the  pocketbook  of  every  merchant. 

5.  It  is  impossible  for  a  company  just  entering  the  business  to  make  as  perfect  machines  at  as  low  prices  as  "The 
National. "     It  took  The  National  Cash  Register  Company  fifteen  years  to  attain  to  its  present  standard  of  excellence. 

6.  Over  130,000  merchants  in  all  parts  of  the  world  are  using  National  Cash  Registers.  They  will  testify  to  their 
superiority. 

7.  The  National  Cash  Register  Company  delivers  its  registers  in  Canada  duty  free,  so  that  they  can  be  bought  as 
cheaply  in  Canada  as  at  the  factory  at  Dayton,  Ohio. 

If  you  do  not  regularly  receive  a  copy  of  "The  National  Cash  Register,"  published  by  The  National  Cash  Register 
Company  and  sent  to  over  500,000  merchants  throughout  the  United  States  and  Canada,  free  of  cost  to  the  merchants,  please 
send  your  name  and  address  to  any  of  the  offices  of  the  company,  and  it  will  be  sent  to  you.  This  journal  contains  articles 
on  business  systems,  attractive  show-window  displays,  advertising,  hints  to  clerks,  etc. 


PRICE 
$60. 


Send  a  postal  card  to  any  of  the 
offices  of  the  company  named  be- 
low, and  one  of  its  salesmen  will 
call  and  explain  the  registers  and 
their  systems.  The  National 
Cash  Register  Company,  6  Rossin 
Block,  W.  King  Street,  Toronto; 
1685  Notre  Dame  Street,  Mon- 
treal; Winnipeg,  Manitoba;  and 
Vancouver,  B.  C. 


PRICE 
$70. 


No.  321   1-2  National  Cash  Register. 


No.  322  National  Cash  Register. 
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W.  H .  Storey  &  Son 

\^  ACTON,    ONT.  J 
THE  GLOVERS  OF  CANADA. 


|)eflDQUJlRteR$  ?0R  ($£0U€$ 


of  superior  makes, 
best  styles,  and  excellence  of   finish. 

The  Oldest  Established.        The  Latest  Ideas. 


w 


E    ALSO   Manufacture  an   immense 
variety  of  Hand  and  riachine=made 


Travelling  Bags 

Elk  and  Beef  Moccasins 

Oil  Dressed  and  Water-proof  Shoe  Pacs 


To  The  Trade— 


OUR  travellers  are  now  on 
the  road,  and  will  visit 
you  shortly.  Vou  will  find  our 
goods  suitable  in  quality  and 
price,  and  we  respectfully 
solicit  your  consideration  and 
patronage. 

W.  H.  STOREY  &  SON. 
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Wm.  Parks  & 

5?^ 


,  Limited 


Cotton  Spi 


s,  Dyers 


and  Manufacturers 


Grey  ^ttonsf  Sheetings,  Drills  and  White  Ducks,  Ginghams, 
Shirtina^TiS^ngs,  Denims  and  Cottonades  in  Plain  and  Fancy 
Mixecl^Pacterns.  Cotton  Yarns,  Carpet  Warps,  Ball  Knitting 
Cottons^Kosiery  Yarns,  Beam  Warps,  for  Woolen  Mills,  and 
Yarns  for  Manufacturers'  use. 


THE  ONLY   "WATER   TWIST"   YARN   MADE   IN  CANADA. 


Agents  •  - 
J.  SPROUL  SMITH,  34  Wellington  Street  West,  Toronto. 
DAVID  KAY,  Fraser  Building,   Montreal. 
JOHN  HALLAM,  83   Front   Street  East,  Special  Agent  for 

Beam  Warp  for  Ontario. 


MILLS : 

NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 


ST.JjJOHN,  N.B. 


w 


f 
f 
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Say,   neighbor,    how    is    your   business   in 


t£ 


Paper 

1431— Misses'  Russian  «  ^^^     I  A        ^f  a 

Sizes  1U,  12, 14,  l(i  yeare.  E  zes  0,  8,  1C;  l't  jears. 


Not  what  we  expected  !      No  !    and  it  won't  be. 


SMART  PEOPLE 


won't   pay  30  to  45  cents  for  yours  when 


THE  NEW  IDEA  PATTERN 

guaranteed  as  good  as  the  best,  can  be  bought  in  most  of  the  towns  of  Can- 
ada for 

NOT  MORE  THAN    15  CENTS.  / 

Ours  is  the  best  scheme  for  the  Dealer  because  the  least  expensive.     Up=to= 
date  in  Style,  Perfect  in  Fit,  and  Uniform  in  Price  make 

THE  NEW  IDEA 
PATTERNS 

the  most  desirable,  particularly  for 
small  towns. 

1446-LADlES'  RUSSIAN 

Rl  OIJSH  JACKET,  n.      l     •■  j     m  ■  ■■  1428-Ladies"  Basque  Waist. 

sSsSse^Ma.  Details  and  Samples  on  application  to  *«*.&,*,»$*,*. 

The  New  Idea  Pattern  Co. 

Western  Office  :    237  Fifth  Ave.,  Home  Office  :     190-196  W.  Broadway, 

Chicago,  III.  of  NEW  YORK  CITY 
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HOW  TO  REACH  PEOPLE 
EVERY  DAY 


The 


«^5    <^5    fe§5 


Black 
Kid 


% 

I  Price 

J  $7.00  each 

* 

\  Delivered 

%\ 

v            (Freight  and  Duty 
^                  Prepaid) 

^ 

%%%%%%%%%& 

Window 

Display 

Figure 


Height  23  inches;  dressed  in  red  and  white  striped 
trousers,  flannel  shirt  and  straw  hat ;  arms  are  movable ; 
advertising  cards  announcing  special  bargains  can  be 
placed  in  hands.  Eyeballs  move  by  clockwork  from  one 
corner  of  the  eye  to  the  other ;  runs  six  hours  without 
rewinding 

FIGURE  STRICTLY  GUARANTEED  AS 
REPRESENTED,  CAREFULLY  TESTED 
AND  SECURELY  PACKED  IN  A 
WOODEN     BOX. 


This  "  Black  Kid  "  talks  with  his  eyes,  his  broad  laugh  and  everchanging  expres- 
sion is  so  humorous  and  good  natured  that  people  cannot  help  smiling  at  the  comical 
sight. 

It  makes  more  show,  creates  more  mirth  and  attracts  more  attention  than  any 
kind  of  window  decoration  costing  ten  times  as  much. 


Merchants  who  have  not  dealt  with  us  before  or  who  have  no  commercial  rating 
will  save  valuable  time  by  enclosing  Money  Order  or  Draft  on  New  York  or  Chicago 
with  order. 

E^  We  would  like  to  open  correspondence  with  some 
good  Jobbing  or  Wholesale  Houses  to  handle  this 
article  and  other  specialties,  and  will  make  at- 
tractive arrangements. 

Our  Canadian  Representative,  Mr.  Chas.  Edwards,  will  open  permanent  head- 
quarters in  Toronto;  location  will  be  announced  in  a  later  issue.  In  the  meanwhile 
address  all  inquiries  to  us,  where  they  will  have  prompt  attention. 


The  Regent  Mfg.  Co. 


Incorporated 


Clocks,  Silverware,  Metal  and  Scheme 
Goods,  Advertising  Novelties. 


182  and  184  Wabash  Ave. 


(S 


hi 
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TO  THE  TRADE 


Established   1849 


. .  January . . 


WE   ENTER 


upon  the  year  1898  with  brighter  prospects,  and  still  greater  confidence  in  our  country, 
our  customers  and  ourselves.  To  business  men  it  is  unnecessary  for  us  to  say  that  the 
past  few  years  have  tested  capital  and  capability  to  an  extraordinary  extent.  Added 
to  this  some  of  us  have  withstood  the  poisoned  arrows  shot  at  us  from  the  bow  of 
slander  and  envy  by  the  hands  of  those  who  at  present  are  eking  out  a  business  ex- 
istence by  such  methods  and  others  whose  business  existence  has  ceased. 


WE   THANK 


our  customers  for  the  confidence  they  have  placed  in  us  during  the  past  and  assure 
them  that  as  in  the  past  so  in  the  future  it  will  not  be  betrayed.  Our  business  during 
the  past  six  months  has  grown  very  rapidly  in  every  department,  and  we  are  doing  all 
that  capital  and  experience  can  do  to  nurture  the  growth  by  securing  the  most  fashion- 
able and  salable  products  of  the  world's  best  manufacturers. 


FOR    YEARS 


our  Prints,  Silks,  Linens,  Men's  Furnishings,  Haberdashery,  Carpets  and  Woollens 
have  held  first  place,  and  during  the  past  few  years  we  have  brought  our  Dress  Goods 
and  Hosiery  to  the  same  enviable,  position.  The  enormous  increase  of  business  in  our 
Dress  Goods  and  Hosiery  has  forced  us  to  allot  more  space  to  these  departments  and 
making  them  equal  to  any  other  in  our  warehouses.  We  show  French,  German,  British 
and  Canadian  Dress  Goods  in  great  variety. 


LETTER   ORDERS 


/ 


is  another  very  important  branch  of  our  business.  Customers  find  by  placing  their  Letter 
Orders  with  us  that  they  are  filled  satisfactorily  and  promptly,  many  having  expressed 
their  decided  approbation  of  our  unique  system  in  this  department.  Our  travellers  will 
wait  upon  you  from  time  to  time  with  a  full  range  of  samples.  We  shall  be  pleased  to 
have  you  visit  our  warehouses,  where  you  will  see  the  largest  and  best  assorted  stock 
in  Canada.     Assuring  you  at  all  times  of  a  cordial  welcome. 


JOHN  MCDONALD  &  CO. 


Wellington  and  Front  Streets  East 


.TORONTO 
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1894 


MEDALISTS 


Gty  and  Guilds  of  London,  Eng* 

On  the  Technology  of  Dyeing  in  Theory,  Practice  and 
Chemistry  of  Dyeing. 


The  above  should  be  satisfactory  proof  to  our  competitors,  as  well  as  our  patrons,  that 
we  understand  our  business.  Some  make  great  advertisers,  but  where  is  their  record  of  what 
they  can  do  ?   Re-dyers  and  Finishers  of  Dry  Goods  in  the  piece.     Also  Millinery  Goods. 

BRITISH  AMERICAN  DYEING  CO.,  Gold  Medalist  Dyers 

Principal  Offices  : 
2 IS  McGill  St.,  Montreal  123  Bank  St.,  Ottawa 


go  King  St.  East,   Toronto 


47  John  St.,   Quebec 


Joseph  Allen, 

Managing  Partner. 


W.  R.  Allen,  Technical  Chemical  Dyer  and  Medalist,  City 
and  Guilds  of  London  Init.,  Eng. ,  in  charge  of  Works. 


Camp  Blanketing 


Is  an  article  of  which  we  make 
large  quantities  for 


iners  and  Lumbermen 


We  can  give  it  to  you  in  rolls 
of  about  30  yards,  either  72  or 
80  inches  wide,  or  we  will  cut  it 
into  blanket  sizes,  if  you  prefer. 

We  are  always  ready  to  send 
samples  of  any  of  our  lines. 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.S. 


ROYAL. 


AJAX. 


TOURIST. 


CABINET. 


^♦♦♦♦♦♦♦♦^ 


CELLULOID 

Collars,  Cuffs 
. .  and  Shirt  Bosoms  . . 


PRINCE. 


MADE    IN    3    QUALITIES 


SALISBURY. 


[/ 


LINEN  INTERLINED, 
LINENIZED, 
WATERPROOF 


TRADE 


Illustrated  list  of  styles,  quali- 
mark  ties  and  sizes  for  1898  sent  on 

application    .... 


Miller  Bros.  &  Co.,  Montreal,  Que. 

G.  B.  FRASER,  Agent,  3  Wellington  Street  E.,  Toronto. 
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Department  Leaders 


Ladies 
Wrappers 


.o-^V  Job  Lines  to  Clear 


No.  375 — Made  in  Navy,  Black  and  Light 
Colored  Prints  ;  lined  waists  ;  skirts  3  yards.  5-doz. 
lots,  net,  $7.65  ;    less  than  5-doz.  lots,  net,  $8.25. 

No*  4T5 — Best   Fancy  Percales,  new  designs  ; 
lined  separate  waists  ;     pleated  back  ;    braid   trimmed 
collar,  cuff  and  belt;   armholes  bound  ;    skirt  3^  yds.  £$ 
5-doz.  lots,  $11.75  net  I   less  than  5-doz.  lots,  $13.50  net.^ 


W^i^C 


NO.  475. 


Our  regular  lines  comprise  36  styles  of  the  latest 
AMERICAN  designs. 


See  Them  and  You  will  Want  Them 


V 


Write  for  Samples . . . 
Electros  Furnished  Free 


Boulter 
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AMERICAN  WAIST  HOUSE 


THESE 

Are  made  by  the  leading 
waist  manufacturer  of  the 
United  States. 


NOVELTY  BLOUSE 
EFFECTS 


Latest  American  Patterns 
Gingham  Check  Effects 

Beautiful  Pleated  Fronts 

New  Sleeve  Designs 

Latest  Creations  with 

Bias  Effects 


ALL  /NOVELTIES    SEE  THEM 

Waist  Accessories 


PEARL  SETS 

to 

Retail  25c.  up- 


METAL  SETS 

to 

Retail  10c.  up. 


BELT  PINS 

to 

Retail  5c.  up. 


EVERYTHING  IN  LEATHER  BELTS 


is 


Plaid,   Jewelled,    Enamelled 
Effects,  etc.,  etc. 


and  Stewart 


30  Wellington  St.  East,      TOFIO/M  1  O 
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THE  :  :  :  :  : 


STAR . . 


THE  STAR  NEGLIGE  SHIRT 

WHITE  SHIRTS,  in  all  styles, 
novelties  in   COLORED   BOSOMS. 
NEGLIGEE   SHIRTS,  in  very  latest 

designs,  white  neckbands  and  wrist- 
bands. WITH  COLLARS  and  CUFFS  DETACHED, 
ALSO   WITH    COLLARS    and    CUFFS    ATTACHED. 


OT  IT?  PERFECT   FITTING   QUALITY 

NOVEL  AND  EXCLUSIVE  DESIGNS 
O  1  rvOrSl  Cj        HIGH  GRADE  OF  FABRICS 


POINTS 


SUPERIOR  HAND  LAUNDRY  WORK 

(NO     MACHINE     WORK) 


OUR  STRONGEST  POINT-POPULAR  PRICES 

1/ 


LETTER  ORDERS 


FILLED     WITH     PAR- 
TICULAR    ATTENTION. 


E.  Van  Allen  &  Co. 


HAMILTON, 

ONT. 


m^msism^m^ 
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NEW  IDEAS 


-AND- 


NOVELTIES 


—IN- 


BICYCLE  SUITS 
GOLF  SUITS .... 
CHILD'S  VESTEE  SUITS 
CHILD'S  REEFER  SUITS 
CHILD'S  BLOUSE  SUITS 
CHILD'S  WASHABLE  SUITS 


Clothing 


FOR  SPRING,  1898 

Our  line  will  as  usual  stand  pre- 
eminent for  Novelties  and  Exclu- 
sive Fabrics,  correctness  and  ex- 
cellence of  workmanship. 


-•♦♦♦♦♦♦♦♦•- 


U 


&C0. 


,      WM...    WW.       V*      ««.         ^ 

Makers  of  Fine  Clothing 

TORONTO 


The  Canadian  Rubber  Co. 


C^ 


OF  MONTREAL 


Call  the  attention  of  the  Trade  to  their  new 

"Alaska  Miner  Boot" 

specially   constructed   to   stand   the  climate   and    wear   of   that   country. 


ALSO    MANUFACTURERS    OF" 


m 


RUBBERS  and  OVERSHOES  in  all  styles, 
CAMPING  BLANKETS,  AIR  PILLOWS,  etc.,  etc. 


P^ 


Head  Office  and  Factories : 
riONTREAL. 


Branches : 
TORONTO  and  WINNIPEG. 


m 


so 
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♦ 


♦ 


Wm.  Taylor  Bailey 

27   and   29  VICTORIA  SQUARE,  MONTREAL 

UPHOLSTERY  and  DRAPERY  GOODS 


■£S5&S2aS£gS»32feSSHS^ : 


m^^o^w^a ■^^mamofi^.  - 


SELLING  AGENTS  FOR- 


E.  F.  TIMME  &  SON,  Plushes,  Velours  and  Corduroys. 
JAEGER  &  SCHMIEDEL,  Fancy  Silk  Villosart  Plushes. 
STEAD  &  MILLER,    Fine  Silk  Tapestries,  Draperies,  etc. 


♦ 

♦ 
♦ 

♦ 
♦ 


FREE... 


▼▼▼▼▼▼▼▼ 


One  of  our  beautiful  polished 
oak  display  stands  with  a  5 
gross  order  of 


Protector  Bias  Dress  Bindings 


It's  a  splendid  attraction  for  your  notion  counter.  Pro- 
tector Bindings  are  made  of  the  best  materials  and  don't 
wear  or  tear.      We  want  your  order  for  Spring. 


V 


THE  LIP  DRESS  BINDING  CO.    -   MONTREAL 


DIRECT    TO    THE    TRADE. 
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ALASKA  BRAND  GOODS 


(A  few  of  our  lines.) 


The  "ALASKA"  Down  Quilt. 

The  quilt  that  never  sheds  the  down.  The  quilt  that  brings  you 
oustomers  and  keeps  them.  For  wadded  quilts,  remember  the  name 
"  PURITAS."  We  tag  all  cur  comforters,  because  we  are  proud  of 
them. 


Alaska  Brand  Goods 

are  warranted  odorless.     Large  stock  of   Feathers  and 
Downs  always  on  hand 


WE  USE  ONLY  HAIR  IN  INTERLACED  MATTRESSES.    NO  FOREIGN  MATERIAL. 

CLEAN  {2T~  Tc^  DURABLE 


mm 


The  ticking  covering  these 
Hair  Mattresses  can  he  taken 
off  and  washed,  like  a  pillow  ': 
slip  cover  is  washed  |  also 
the  Hair  Mattress  itself  can 
be  beaten  of  dust,  and  washed, 


IS 


.TURN^, 


Mattresses  of  another  system 
require  a  great  deal  of  atten- 
tion, and  cost  considerable  to 
be  kept  in  a  clean  and  proper 
condition. 

v=> 


COMFORTABLE  ECONOMICAL 

Victory  ;  advantage  over  any  other  Hair  Mattress. 

THE    B.    M.     INTERLACED    SANITARY    MATTRESSES 

ASK  YOUR  FAMILY  PHYSICIAN  HE  WILL  RECOMMEND  THEM  TO  YOU. 


(/ 


URNED 


For  a  medium-priced  mattress,  the  Patent  Felt 
has  not  its  equal.  We  are  the'sole  manufacturers  of 
this  mattress  as  well  as  of  the  Interlaced  Hair  Mat- 
tress mentioned  above.  Prices  cheerfully  quoted 
to  the  trade  on  application. 


WEIGHT,  15  LBS. 

The  "Alaska''  Eiderdown   Sleeping  Bag 

The  lightest  and  warmest  form  of  bedding  for  out  of 
door  life.  Both  the  Sleeping  Bag  and  ihe  Cap  or  Hood 
were  adopted  for  the  outfit  of  the  Government  ex- 
pedition to  the  Yukon.  Major  Walsh  and  his  staff 
are  now  using  them  every  night. 


The  year  1897  closes  under  the  most  favorable 
auspices.  We  have  doubled  our  plant  during  the 
■year,  and,  notwithstanding  this,  have  been  running 
overtime  since  1st  August. 

The  best  dry  goods  houses  place  the  whole  of 
their  comfort  and  cushion  business  in  our  hands 
and  find  it  pays  them. 

Push  Alaska  Brand  Goods! 


Th.  ALASKA  FEATHER  &  DOWN  CO.,  u-n*  290  Guy  St.,  MONTREAL 
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The  Stamp  of  Quality. 


The 


p  m  s 


m 

m* 


CORSETS 


^'^  ^Z^2?^2;  g^Z^Z"  ^gZ^Zi  gk^Z^,  £^~>^>£k  4~^~>£~,  ^£±^>  ^S^r^S  ^S^*=. 


ro  «k  ffi 


English  Manufacture. 

Only  best  materials  used. 

Made  by  expert  workpeople. 

Latest  machinery  and  best  appliances. 

PERFECTION  OF  SHAPE  AND  COMFORT. 

— _ —  V 

Enquiries  :— 

W.  Pretty  &  Son,  Ipswich,  Eng. 

MANUFACTURERS    (Wholesale  Only) 
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In  Winter  Time  Prepare  For  Spring 


t 


Before  you  read  this  our  travellers  will 
be  on  their  way  to  show  you  samples 
of... 


A  1 


Spring 
Clothing 


WELL    MADE,    WELL    FINISHED 
AND    OF    EXCELLENT    QUALITY. 


These  are  goods  you  cannot  afford  to  be    without.       They    will 
establish  a  reputation  for  you  as  a  dealer  in  High-class   Clothing. 

Don't  forget  our  "SLIMS  "  and  "  STOUTS."     We  have 
the   Best   Fitting  Clothing  in  the  market. 


Tasty    Patterns   and    New    Fresh   Goods. 

ALWAYS      UP-TO-DATE 


U 


A.  S.  CAMPBELL  &  CO. 

256  St.  James  Street,  MONTREAL,  QUE. 


v$ 
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H.  SHOREY  &  CO.,  Montreal 


SHOREY'S  ARCTIC^SUIT-(With  Capot) 

Made  from   Heavy  Mackinaw, 
in  all  Shades. 


PECIAL  ATTENTION 


is  directed  to 


Storey's  Patent 
BlizzflfResister 

Made  under  Patent  No.  1062. 


In  Miners'  Suits  lined  with  frieze 
and   kersey,   and  interlined  with 

pure  rubber  tissue  which  will 

not  stick,   crack  or   harden  with 
the  weather. 


SHOREY'S 

Miners'  and 
Prospectors' 

CLOTHING 


Is  sewn  with  the  best  of  linen 
and  made  from  the  best  materials 
that  can  be  procured.  Nothing 
is  too  good  for  a  man  to  wear 
who  has  to  face  an  Arctic  winter, 
or  for  one  who  picks  up  nuggets 
like  pebbles. 


SHOREY'S  ARCTIC  SUIT 

Made  from  Heavy  Mackinaw,    in  all  Shades. 


SHOREY'S  MINERS'  SUIT    (With  Capot) 

Made   from    Heavy    Mackinaw. 
m   .ill   Shades. 


SHOREY'S   MINERS'  SUIT 

In  K.ihki  Duck.  Waterproofed  by  the  Rigby 
Process  and  Lined  with  Frieze.  Mackinaw  and 
Kersey. 
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\ 


<&& 


&&xi 


J.  B.  McCARTER,   Pres. 


FORCED    TO  ENLARGE 


?*E. 


J.   13.   HUTCH  IN.-..  |    ii 


f?A  CH  season  we 
have  had  to  de- 
cline important  or- 
ders, because  through 
stress  of  business  we 
zee  re  unable  to  de 
liver  our  goods  as 
early  as  desired. 
Disappointments  are 
not  pleasant,  neither  is  the 
refusal  of  orders,  so  we  have 
taken  another  flat  and  doubl- 
ed our  manufacturing  plant, 
and  are  now  in  a  position  to 
meet  all  demands. 

If  you  are  not  now  a  cus- 
tomer, get  acquainted  with 
us.  Our  lines  are  very  ex- 
tensive, comprising  every  im- 
aginable effect  in  the  Cotton 
Underwear  business.  Our 
styles  are  smart,  and  make 
readv  sellers. 


fcETOBNpW^ 


w- 


E  excel   in   the 
h igh   sta uda  rd 


of  SHIRT  WAISTS, 
and  desire  to  draw 
the  attention  of  buy- 
ers to  the  fact  that 
our  latest  produc- 
tions for  the  coming 
season  are  now  on  the 
road,  both  east  and 
west.  Our  styles  are 
very  effective  and  it 
will  be  to  your  inter-  , 
est  to  see  our  sam-Cr 
pies  for  exclusive  de- 
signs. It  is  an  es- 
tablished fact,  that 
for  Style,  Fit,  Finish 
and  Salablcness  the 
"Eclipse"  Waists 
stand  "Par  Excel- 
lence." Fabrics  are 
the  newest -.prevailing 
foreign  ideas.  Our 
Prices  Popular  and 
Values  will  lead  the 
market. 


The  Eclipse  Whitewear  Company  of  Toronto,  Limited 


Salesroom 
and  Factory- 


19  Front  Street  West,    TORONTO. 
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THE    LATE    ROBERT    SIMPSON. 

ROBERT  SIMPSON,  proprietor  of  the  Robert  Simpson  Co., 
Limited,  Toronto,  died  Dec.  13  at  his  residence  on  Bloor 
street  east.  Mr.  Simpson  had  been  in  poor  health  for  some 
months.  He  leaves  a  widow  and  one  child,  a  daughter,  Mrs. 
Hamilton    Merritt,   and  had   no  other  relatives  in   Canada. 

Mr.  Simpson  was  born  in  Morayshire,  Scotland,  where  he 
received  his  early  education.  In  1855,  when  almost  a  boy,  he 
emigrated  to  Canada,  and  first  located  in  Newmarket,  where  he 
served  for  a  time  as  a  clerk  in  a  store.  He  early  showed  consider- 
able business  ability,  and  after  a  period  spent  in  acquiring  the 
details  of  the  dry  goods  trade  he  launched  out  on  his  own  account, 
and  set  up  in  business  for  himself.  His  efforts  prospered,  and  in 
1872  he  removed  to  Toronto,  where  he  saw  greater  opportunities 
for  development  a^d  encouragement  for  industrial  enterprise.  He 
located  on  Yonge  street,  and  soon  began  to  increase  his  business  to 
such  an  extent  that  alterations  and  additions  became  constan 
necessary.  He  was 
one  of  the  pioneers  of 
the  departmental  store 
idea,  and  his  ability 
and  foresight  enabled 
him  to  carry  out  the 
idea  successfully,  and 
to  achieve  phenomen- 
al results.  In  the  great 
fire  which  three  years 
ago  devastated  the 
section  of  Yonge  street 
Mr.  Simpson's  pre- 
mises were  totally 
destroyed ;  but,  undis- 
mayed by  the  cala- 
mity, he  at  once  set  to 
work,  and  soon  a  new 
structure,  far  surpass- 
ing the  old  one  in 
point  of  architectural 
beauty,  commodious- 
ness  and  appoint- 
ments, rose  on  the 
ruins  of  the  old,  and 
a  new  era  of  prosperity 
commenced.  Among 
the  commercial  men  of 
weight  and  standing 
in  the  city  of  Toronto, 
none  were  better 
known  or  more  highly  esteemed  than  was  Mr.  Simpson.  He  had 
earned  a  reputation  for  the  strictest  punctuality  in  his  engagements, 
and  was  generally  recognized  as  being  one  of  the  most  enterprising 
and  farsighted  men  in  the  business  world  of  the  city. 

Deceased  was  a  Presbyterian  in  religion,  and  was  also  a  mem- 
ber of  St.  Andrew's  Society,  in  the  welfare  of  which  he  took  the 
greatest  interest,  although  his  business  responsibilities  left  him  little 
time  to  take  part  in  its  celebrations  or  to  take  an  active  part  in  its 
workings.     He  was  also  a  member  of  the  Board  of  Trade. 


ada,   will  be  pleased  to  send  these  cards  by  post  to  those  who  will 
write  for  them  to  8  St.  Helen  street,  Montreal. 


RUSSIAN    GARNITURES. 

Here  are  two  new  Russian  garnitures  in  braid  and  jet  and  braid, 
which  Kyle,  Cheesbrough  &  Co.  have  just  received.  These  garni- 
tures are  all  the  rage  in  Europe  and  will  likely  have  a  large  sale  on 
this  side.  Every  style  and  quality  may  be  had  from  the  above 
firm. 


Jet  and  Braid  Russian  Garniune, 

Kyle,  Cheesbrough  &  Co. 


DEATH    OF    ALEXANDER     EWAN. 

The  death  of  Mr.  Alexander  Ewan,  selling  agent  for  the  Mer- 
chants' Cotton  Co.,  Montreal,  removes  a  familiar  figure  from  the 
business  community  of  Montreal.  He  had  been  ill  for  a  long 
period,  and  his  death,  which  took  place  early  in  December,  was 
not  altogether  unlooked  for.  Mr  Ewan  was  born  in  Scotland  more 
than  sixty  years  ago,  and  emigrated  to  Canada  in  1864.     He  came 

to  Montreal  and  en- 
tered the  service  of 
Wm.  Stephen  &  Co., 
wholesale  dry  goods 
merchants,  of  which 
Mr.  George  Stephen, 
now  Lord  Mount- 
stephen,  was  the  head. 
Later,  he  embarked  in 
business  for  himself, 
and  seven  years  ago 
became  sole  selling 
agent  for  the  Mer- 
chants' Cotton  Co., 
handling  the  entire 
product  of  their  mill. 
Mr.  Ewan's  excellent 
business  ability  and 
uprightness  were 
generally  recognized, 
and  his  death  is  a 
source  of  genuine 
regret  in  commercial 
circles. 

The  Merchants' 
Cotton  Co.  have  not 
yet  appointed  a  sell- 
ing agent  to  replace 
him,  but  it  is  rumored 
that  Mr.  Mackay, 
the  late  gentle- 
position. 


Russian  Garniture  in  Braid, 

Kyle,    Cheesbrough  &  Co. 

man's     assistant,  will    be    offered    the 


A    WELL-KNOWN     OLD     FIRM. 

Merchants  who  wish  to  dispose  of  surplus  stocks  will  do  well  to 
correspond  with  Messrs.  Benning  &  Barsalou,  trade  auctioneers 
and  commission  merchants.  Montreal.  They  hold  semi-weekly  sales 
of  dry  goods,  clothing,  etc,,  and  are  prepared  to  make  liberal 
advances  on  all  goods  consigned  to  their  care. 


BARBOUR'S    JUBILEE    CARD. 

The  well-known  linen  thread  firm  of  Wm.  Barbour  &  Sons, 
Limited,  Lisburn,  Ireland,  have  just  issued  a  very  neat  souvenir, 
showing  the  great  advancement  of  this  enterprising  firm  in  the  last 
60  years,  although  they  were  established  in  1784.  We  understand 
that  Thos.  Samuel  &  Son,  who  are  Barbour's  sole  agents  in  Can- 


ART  MUSLINS. 

In  spite  of  the  feeling  that  the  demand  for  these  goods  would 
decrease,  it  has  been  entirely  the  opposite — more  of  them  are  sold 
than  ever.  There  is  nothing  that  can  take  their  place  at  the  price 
which  produces  such  good  results.  The  "patterns  that  the  W.  R. 
Brock  Co.,  Limited,  show  are  most  artistic  ;  the  combination 
of  colorings  most  fascinating,  the  values  right  in  lines  that  can  be 
retailed  from  5c.  per  yard  up  to  20c. 
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We  have  spared  nothing  to  fit  out  each  of  our 

Five    Great    Departments 

with  attractive  goods. 

To  this  end  we  have  been  specially  aided 
by  the  prosperity  of  the  season  just  closed,  which 
prepared  the  way  for  our  making  improvements 
that  will  ensure  profitable  results  to  those  of  our 
friends  who  reserve  their  orders  until  our  samples 
come  before  them  through  the  medium  of  our 
travellers,  or  an  inspection  of  our  stock.    See  our 


(I)  Staples  :  Foreign  and  Domestic. 
(2)  Dress  Goods  and  Prints. 
(3)  Gents'  Furnishings. 

(4)  Ladies'  Blouses  and  Shirt  Waists. 
(5)  Carpets  and  Linoleums. 

And  you  will  see  the  best  collection  for  Spring  that  we  have  yet 
put  before  the  trade  of  Manitoba  and  the  Northwest  Territories. 


OUR... 

MAIL  *»d  WIRE 

ORDER  BUSINESS 


is  continually  on  the  increase.  A  trial  order 
from  you  who  have  not  favored  us  with  this 
class  of  business,  will  convince  that  we  handle 
it  well.  It  is  WORTH  something  to  a  busi- 
ness to  have  unexpected  wants  quickly  pro- 
vided for.  We  aim  at  keeping  our  stock  in  a 
position  at  all  seasons  to  do  this  and  to  meet 
the  demands  of  the  .  . . 


Trade  of  the  Great  West. 


£\ 


R.  J.  WHITLA  &  CO. 


Winnipeg,    Manitoba. 


SH 
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The  Strohmayer 


99 


Patent  Sleepin 


A  practical  Sleeping  Bag  is  not  such  a  difficult  thing  to  make  when  you  know  the 
requirements,  and  yet  there  has  never  been  a  proper  one  offered  in  Canada  until  we 
submitted  the  Strohmayer  Patent  Sleeping  Bag. 

The  fault  of  all  sleeping  bags  hitherto  has  been  the  difficulty 
in  keeping  them  sweet  and  clean.  With  some  bags  where  blankets 
are  used  it  has  been  possible  to  pull  them  inside  out,  but  most  all 
are  too  bulky,  especially  when  a  fur  lining  has  been  used.  In  the 
"Strohmayer  bag"  you  pull  a  few  buttons — you  have  no  longer  a 
sleeping  bag.  In  its  place  you  have  a  large  fur  rug  with  new  uses 
for  camp  comfort. 

This  sleeping  bag  has  to  be  seen  to  be  appreciated,  for 
nothing  so  good,  so  serviceable,  so  compact,  so  clean  or  so  warm 
has  been  produced  before.  It  is  made  up  with  outside  cover  of 
Water-proof  also  Wind-proof  Brown  Duck,  lined  with  Dog,  a  fur 
perfectly  adapted  for  the  purpose,  being  short  and  strong.  It  will 
wear  well.  We  can,  with  all  confidence,  recommend  it  as  being  the 
most  perfect  sleeping  bag  in  the  market. 

We  have  purchased  the  right  of  the  patentee  for  Canada, 
consequently   are   the   only  firm    who  has   the   privilege    cf   manu- 
facturing.     Strohmayer's  Patent  Sleeping    Bag  may  be  had  lined 
s^with  Spotted  Dog,  Natural  Black  Dog  or  Wolf. 

\jWe    are    also    showing   a   very  complete   line  of    Klondyke 
^lies  at  best  possible  prices,  as  follows  : 

Yukon  Bag,  regulation  shape,  with  any  lining,  laced  up 
front  with  Hood  ;  Wolf  Robe,  8x9  ft.,  as  used  by  Mounted  Police  ; 
Natural  Black  Dog  Coat,  with  Capot  ;  Coon  Coat,  with  Capot; 
Duck  Pea  Coat,  lined  with  Spotted  Dog,  Natural  Black  Dog  or 
Sheep  Skin;  Wolf  or  Muskrat  Band,  Duck  Top  Klondyke  Cap; 
All-Muskrat  Klondyke  Cap;  Cloth  Caps,  plain  or  with  patent  eye 
protectors;  Mattassana  Buffalo  Maccasins,  waterproof,  and  will 
never  get  hard  ;  Mattassana  Buffalo  Short  and  Long  Mitts. 


(1/    Showing  Compact  Form  of  the 
Strohmayer  Bag. 


WATER-PROOF 
W1ISD  -  PROOF 
WEAR-PROOF 


OILLESPIE,  ANSLEY 
U        &  DIXON 

...Toronto,  Can. 


(2)    Showing  Strohmayer  Bag  in  Use.    3  feet  wide,  9  feet  long. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


89 


THE  CHEAPEST  ROUTE 

TO  THE  KLONDYKE. 

MR.  MLEOD,  OF  PRINCE  ALBERT,  EXTOLS  THE  ROUTE 
VIA  THAT   PLACE. 

PRINCE      ALBERT     A      GREAT      PLACE      TO      FIT     OUT      TRAVELERS 

OPINIONS    BY     THOSE     WHO     HAVE     JOURNEYED    THAT 

WAY — AN  OLD  ROUTE  FOR  HUDSON'S  BAY  CO.'S 

TRAVELERS,  WITH   POSTS  AT  INTERVALS. 


M 


R.  S.  McLEOD,  ex-mayor  of  Prince  Albert,  who  is  at  present 
visiting  Montreal,  gave  The  Review  his  opinions  upon  the 
Prince  Albert  route  to  the  Klondyke  gold  fields. 

Mr.  McLeod  stated  that  as  a  resident  of  Prince  Albert  he  might 
be  thought  to  be  somewhat  prejudiced  in  favor  of  that  route,  but  to 
avoid  any  such  impression  he  would  just  read  extracts  from  letters 
which  were  received  in  response  to  inquiries  made  by  the  Prince 
Albert  Board  of  Trade,  from  such  men  as  Bishop  Pascal,  of  Saskat- 
chewan ;  Capt.  J.  M.  Smith,  late  of  the  Hudson's  Bay  Co.;  Mr. 
Moberly,  another  retired  factor  of  the  Hudson's  Bay  Co.,  and  Mr. 
Thomas  Scott,  an  old  northern  man  of  vast  experience.  His  Lord- 
ship Bishop  Pascal  says  :  "I 
do  not  hesitate  to  give  as  my 
opinion,  and  I  believe  it  to  be 
the  true  one,  that  the  most  com- 
fortable, the  most  direct,  and 
the  most  easy  route  is  that 
which  the  hand  of  Divine  Pro- 
vidence has  traced,  and  which 
has  been  followed  for  a  century 
by  the  Hudson's  Bay  Co.'s 
men,  and  for  half  a  century  by 
the  missionaries  who  evangel- 
ized the  Indians  of  the  North- 
west in  the  immense  districts 
of  Athabasca  and  McKenzie. 
Taking  Regina  for  a  starting 
point,  we  go  to  McMurray  via 
Prince  Albert,  Green  Lake, 
Portage  la  Losche  and  Clear 
Water  River.  On  leaving  Mc- 
Murray the  traveler  is  borne 
down  stream  as  far  as  Peel  River,  without  effort,  without  danger 
and  without  difficulty.  Everywhere  on  his  road  he  will  meet  with 
Hudson's  Bay  Co.'s  posts,  and  missionaries  willing  to  render  ser- 
vice, and  who  inculcate  charity,  Half-breeds  and  Indians  ready 
to  serve  as  guides  and  facilitate  his  voyage  without  being  too  exor- 
bitant. Besides  Lake  Athabasca  and  the  Great  Slave  Lake,  which 
one  can  cross  without  danger,  there  is  the  Portage  of  Fort  Smith, 
140  miles  below  Lake  Athabasca.  This  portage  is  18  miles  in 
length,  and  can  be  made  by  wagons  or  carriages  drawn  by  horses 
or  oxen.  It  is  by  this  road  that  the  Hudson's  Bay  Co.  has  trans- 
mitted its  goods  for  75  years  to  provision  its  trading  posts  on  the 
Athabasca  and  McKenzie." 

Capt.  Smith  gives  an  extract  from  his  diary  in  1885  of  a  trip 
made  while  in  the  service  of  the  Hudson's  Bay  Co.  from  Edmonton 
and  Athabasca  Landing  to  Fort  McMurray.  He  did  not  like  this 
route,  and,  after  recording  his  experiences  along  the  way,  con- 
tinues :  "  On  my  return  to  Edmonton  from  the  north  the  company 
sent  me  back  by  the  Green  Lake  route  and  Prince  Albert,  thence 
by  team  to  Edmonton,  as  this  was,  notwithstanding  the  long  drive 
from  Prince  Albert  to  Edmonton,  500  miles,  by  far  the  quickest  and 
safest  route,  and  which  I  found  to  be  the  case. 

'*  In  conclusion,  I  may  state  that  I  wintered  at  Fort  Smith  and 
also  spent  a  winter  at  Fort  Simpson.      I  built  the  steamer  Wrigley, 


v.--'*l»fc-' 


(3)    Showing  Strohmayer   Sleeping   Bag   Spread   Out,   6  feet  wide,  9  feet  long 


commanded  her  for  one  season  on  the  route  between  Fort  Smith 
and  Fort  McPherson,  and  have  no  hesitation  in  saying  that  anyone 
adopting  this  route  will  find  it  a  picnic,  down  stream  all  the  way  to 
Peel  River,  and  able  to  travel  night  and  day  whilst  on  the  main 
river. 

"This  is  by  all  means  the  poor  man's  route  to  the  Klondyke, 
although  I  am  still  of  the  opinion  that  gold  in  equal,  if  not  greater, 
quantities  will  be  found  east  of  the  Rockies  and  along  the  entire 
line  of  this  route." 

Mr.  Moberly  gives  at  some  length  a  complete  description  of  the 
route  from  Prince  Albert  to  the  Peel  River,  with  a  strong  recom- 
mendation in  favor  of  this  route  for  men  of  limited  means  :  An 
extract  from  a  letter  written  by  Mr.  Thomas  Scott  reads  as  follows  : 
"The  great  advantage  this  route  presents  over  the  Athabasca 
route,  which  it  joins  in  Lake  Athabasca,  is  in  the  avoidance  of  the 
dangerous  navigation  of  that  river,  where  valuable  lives  have 
already  been  lost.  This  is  apart  from  the  fact  that  it  is  300  miles 
shorter  for  parties  coming  from  the  east.  With  regard  to  the 
routes  via  the  Pacific  Coast  passes,  there  is  no  comparison.  From 
the  moment  you  strike  the  Liard  River  you  are  in  a  gold-bearing 
country,  and  continue  in  the  same  through  the  whole  time  of  ascend- 
.  .  ing  this  river.    I  am  convinced 

that  as  rich  diggings  will  be 
found  on  the  Liard  and  its 
tributaries  as  have  been  dis- 
covered on  the  Yukon. 

"  Of  course,  if  you  wish  to 
hurry  through  and  neglect 
trying  the  Liard  for  gold  you 
could  arrive  much  sooner  and 
be  at  the  Klondyke  early  in 
the  season,  but  I  reiterate  that 
I  believe  the  Liaid  to  be  as 
rich  as  the  Klondyke  region, 
and  so  very  much  more  easy 
of  access. 

"  If  I  start  in  the  spring, 
and  I  believe  I  will  do  so,  I  will 
go  with  my  party  via  the  Prince 
Albert,  Green  Lake,  Fort  Mc- 
Murray, Fort  Simpson  and  Liard 
River  route.  Thomas  Scott." 
Mr.  McLeod,  in  submitting  these  very  interesting  letters  to 
The  Review,  added  that  Prince  Albert,  as  a  base  of  supplies, 
cannot  be  improved  upon.  The  trade  of  Prince  Albert  has 
been  largely  for  years  in  outfitting  fur  traders  for  the  north  country, 
and  the  class  of  goods  required  are  consequently  kept  in  stock  there 
all  the  time.  The  merchants  are  in  a  position  to  advise  miners 
as  to  the  class  of  goods  they  will  require,  and  the  methods  of  pack- 
ing them.  There  are  at  present  several  parties  wintering  in  Prince 
Albert,  and  preparing  their  outfits  and  boats  ready  to  start  on  the 
opening  of  navigation. 


THE  STROHMAYER   SLEEPING   BAG. 

The  Strohmayer  sleeping  bag  is  a  patent  and  has  become  very 
popular  in  connection  with  the  demand  for  the  mining  districts. 
Outside  it  is  waterproof  and  windproof,  and  inside  is  lined  with  a 
smooth  strong  dogskin,  very  comfortable  for  those  who  sleep  in  it. 
It  has  also  been  made  so  as  to  give  the  largest  possible  space  with- 
out being  bulky,  and  is  a  really  compact,  serviceable  and  warm 
article.  The  size  gives  plenty  of  room  for  the  tallest  man  to  stretch 
out  his  legs  and  enjoy  a  comfortable  sleep.  Gillespie,  Ansley  & 
Dixon  are  the  owners  of  the  patent  for  Canada,  and  have  got  up  a 
neat  circular  concerning  the  bag.  A  copy  of  this  circular  will  be 
sent  to  any  of  the  trade  who  desire  it. 
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The  Gem  Folding  Counter  Stool 

Pat.  Nov.  24th,  1897, 

is  the  strongest  and  most  durabli the  market,  takes  up  no  room, 

when  folded  is  flush  with  the  counter,  and  out  of  the  way  when 
ling,  and  gives  you  the  entire  floor  space  on  busy  days. 


THE  CLONDIKE 
COUNTER  STOOLS 

have  turned  pillars  of  oak  highl) 
finished,  castings  of  malleable 
iron,  made  to  fit  any  counter, 
office  desk,  high  or  low,  back  of 
counter  or  table,  folds  under 
desk  or  table,  and  is  completely 
out  of  the  way  when  not  in  use. 
Price  per  doz.,  $24.00 

AGENTS 

GEM   COUNTER  STOOL  CO. 


Prices  per  doz.  of  Gem. 

Nickel  plated,  with   hardwood  seats, 

nicely  hand  polished $36.00 

All  nickel,  hand  polished 530.00 

Japan  oil  finished  seats $24.00 

10  per  cent,  discount  on  all  orders,  and 
for  targe  orders  over  two  dozen,  15  per  cent. 

Samples  sent  by  express  C.O.I},,  with 
privilege  of  returning 


WANTED 


IB  COD.  / 


G.  A.  COULSON,  Manager. 


Brockville,  Ont. 


MERCHANTS 

when   buying    Mackintoshes   will 
do  well  to  ask  for 

BEAVER  BRAND 

Mackintosh     Coats.       They    are 
guaranteed  never  to  get  hard. 

If  your  jobber  does  not  keep 
them  write  direct  to  the  manufac- 
turers for  samples  and  prices. 


The 


Beaver  Rubber  Clothing  Co. 

Wholesale    Manufacturers 
1490  Notre  Dame  St.      -      MONTREAL 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAriS,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
m*  GAUNTLETS       / 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 

Agents... 

GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
COMPANY. 


EIRE/,/ 

AND 

MARINE 


Head  Office 

Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


HINTS  TO  RETAILERS. 

By  a   Head  Clerk. 

ANOTHER  year  has  passed  around  and  we  are  entering  upon 
eighteen  hundred  and  ninety-eight.  How  do  you  stand 
compared  with  last  year,  Mr.  Merchant  ?  Are  your  sales  larger  or 
smaller  ?  If  you  have  not  already  compared  them,  do  so.  And 
do  not  be  satisfied  with  just  looking  at  last  year's  report,  but  go 
five  years  back,  and  if  you  have  been  in  business  longer  you  can 
go  still  further,  and  see  what  you  have  increased  or  decreased  each 
year.     If  you  are  sliding  down  hill  watch  and  see  where  it  is. 


Maybe  that  sometimes  you  got  a  little  careless  in  your  buying. 
The  first  few  times  the  goods  went  all  right,  but  in  a  short  time  it  had 
become  a  habit  for  you  to  be  heedless,  and  your  customers  soon  find 
out  that  your  goods  are  not  as  good  as  they  were  a  while  ago.  They 
quite  naturally  go  somewhere  else  to  do  their  shopping.  In 
this  way  you  will  find  yourself  at  the  end  of  the  year  quite  a  few 
thousand  dollars  behind  previous  ones.  In  order  to  keep  close 
watch  on  such  an  important  part  of  one's  business,  you  must  com- 
pare each  day's  sales  with  another. 


A  good  way  to  keep  account  of  the  daily  sales  is  to  take  a  piece 
of  paper  eight  inches  by  twenty-five  inches  long.  Divide  the  width  off 
into  six  spaces  for  the  days  in  a  week,  the  length  for  the  weeks,  so  that 
each  day  is  in  one  column  for  the  whole  year,  and  every  night 
when  marking  down  the  day's  sales  it  is  no  trouble  to  compare  it 
with  the  day  before.  If  your  sales  are  not  up  to  the  standard  look 
and  see  what  is  the  cause  of  it.  Try  to  find  some  way  of 
rectifying  it. 


It  may  be  that  your  advertisements  are  not  worded  right. 
Your  windows  may  want  cleaning  and  redressing,  or  it  may  be  the 
fault  of  some  of  the  clerks  not  taking  enough  interest  in  your  wel- 
fare by  treating  the  customers  well,  and  not  showing  the  new  goods 
which  come  in.  Or  there  might  be  something  lacking  about  the  store 
arrangement.  The  goods  may  all  be  out  of  shape  and  not  dusted. 
All  this  goes  against  one.  When  your  trade  is  once  gone  it  is  twice 
as  hard  to  get  it  back  again,  for  you  have  made  the  name  for  your- 
self that  you  are  only  a  second-class  person  instead  of  number  one. 
If  it  is  the  fault  of  some  lazy  clerk  who  will  not  take  enough  pride 
in  his  stock  to  keep  it  in  A i  order,  you  are  better  without  him.  One 
bad  clerk  will  drive  away  more  customers  than  three  good  live  ones 
can  draw.  Then  when  they  are  careless  about  their  stock  it  is  a  sure 
sign  that  they  will  be  the  same  with  customers.  Have  nobody 
around  who  will  not  take  hold  and  be  alive  to  business  and  take 
your  interest  to  heart. 

After  Christmas  trade,  some  merchants  think  there  is  no  need 
to  hustle,  but  they  just  let  business  take  its  own  course.  Are  there 
any  merchants  in  the  country  who  are  ready  to  cry  "halt  ?  "  Are 
there  any  who  are  more  in  need  of  rest  than  business  after  a  big 
holiday  trade,  and  who  feel  like  taking  things  easy  for  a  while  ?  It 
is  dollars  to  cents  that  not  one  of  the  wide-awake  retailers  feels  so 
inclined.  The  grand  total  of  sales  for  December  renews  their  youth 
and  vigor,  and  inspires  them  to  go  in  for  the  biggest  effort  of  their 
lives,    to  try  and  see  how  near   they    can   make  January  figures 
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approach  those  of  December.  Did  you  ever  try  that  experiment  ? 
Perhaps  not,  because  you  would  start  with  the  idea  that  such  an 
attempt  would  be  useless  and  foolish,  and  that  would  end  the 
matter.  But  it  is  worth  trying,  because  it  would  necessitate  something 
like  the  same  amount  of  push  and  energy  being  used  that  you  infuse 
into  your  holiday  trade.  That  amount  of  energy  would  most  surely 
be  productive  of  something.  It  would  most  likely  result  in  the 
biggest  January  trade  you  ever  had.  If  it  did  not  reach  holi- 
day figures,  it  might  give  you  satisfaction  and  be  even  larger 
in  proportion.  Each  year  to  come,  try  and  make  the  January  sales 
exceed  those  of  the  former  one. 


Have  a  white  goods  sale  on  this  month,  and  make  it  known  far 
and  wide.  Invite  the  public  to  come  and  inspect  the  stock,  suppos- 
ing they  do  not  want  to  buy  anything,  and  when  you  once  have  them 
inside  do  not  lose  any  opportunity  of  showing  them  the  goods.  In 
this  way  you  will  be  surprised  at  the  number  of  sales  you  will  make. 
Say  you  make  a  run  on  shirts,  collars  and  cuffs.  Have  them  manu- 
factured especially  for  the  occasion,  and  of  such  material  that  can 
be  sold  below  your  competitor  and  yet  be  giving  good  value  for  the 
money.  In  arranging  them  for  sale  have  an  oblong  space  closed  in 
by  two  long  tables,  so  that  the  clerks  in  the  centre  can  sell  off  both 
sides,  which  will  save  room.  On  the  front  of  the  tables  have  a  board 
run  along  the  full  length  about  eighteen  inches  wide  and  quarter  of 
an  inch  thick.  Divide  it  off  into  spaces  about  fourteen  inches  wide, 
or  just  the  width  of  two  shirt  fronts.  Attach  two  pieces  of  slat  to 
this  board  in  front  of  each  space  with  the  full  size  of  the  shirt  on 
one  and  on  the  other  the  half  size,  so  that  there  will  be  no  mistake 
about  the  size  when  the  clerks  are  selling  them.  The  next  week 
have  cuffs  ;  the  same  spaces  will  answer  for  them  ;  the  third  week 
collars,  the  fourth  a  clearing  of  odds  and  ends  left  over  from  the 
three  weeks'  sale.  It  is  well  when  having  a  sale  of  this  nature  not 
to  offer  any  of  the  regular  lines  if  they  are  in.  The  buyer  will  ex- 
pect the  same  goods  right  along  and  will  not  care  about  paying 
any  more  for  them. 

It  is  altogether  likely  that  you  have  some  Christmas  goods  left 
over.  Do  not  carry  them  until  another  season.  By  that  time 
they  will  be  out  of  style.  Shoppers  who  have  visited  you  the  pre- 
vious year  can  tell  at  once  whether  they  are  the  same  goods  as  the 
year  before  or  not.  They  will  pass  them  over.  Nobody  wants  old 
articles.  They  want  something  new,  and  new  goods  you  will  have 
to  get.  Besides,  if  they  are  kept  over,  at  the  best  they  will  not 
bring  any  more  than  what  could  have  been  got  for  them  when 
first  introduced.  The  money  invested  in  such  goods  will  be  worth 
ten  times  more  put  into  spring  goods.  Better  make  a  slight  cut  ;  if 
that  will  not  run  them  off,  make  one  that  will,  even  if  you  have  to 
lose  a  little.  Would  it  not  be  better  to  lose  a  little  now  than  to 
hold  them  and  lose  more  next  year,  besides  the  interest  on  money 
invested  ?  No  wide-awake  merchant  keeps  anything  over  for 
another  season.  He  is  always  looking  for  something  new.  This 
is  one  of  the  secrets  of  his  success. 


WANTED. 


S.  Greenshields,  Son  &  Co.  advise  that  they  have  a  full  range 
of  ladies'  ties,  including  the  latest  New  York  styles  in  muslin  and 
chiffon  and  plaited  goods. 


WANTED.  BY  A  FIRM  OF  TAPESTRY  CARPET  MANUFACTURERS,  AN 
Agent  resident  in  Montreal  or  Toronto  who  is  in  relation  with  Wholesale  Carpet 
Houses.  Reply,  stating  full  particulars  and  references  to  "  Carpets,"  Box  G,  Dry 
Goods  Review,  Montreal. 

AGENCIES  WANTED.^ 

W.  J.  WOOD  BURN,  Manufacturers'  Agent,  Room  45, 
Temple  Building,  Montreal,  is  open  for  engagement  to  repre- 
sent any  wholesale  house  or  manufacturer ;  best  of  references 
furnished,  English  and  Canadian. 


1897 


Winter  Sailings 


1898 


BEAVER  LINE  ks  SfEANlSHlPS 


Sailing  Weekly  between  St.  John,  N.B.,  and  Liverpool. 

CALLING    AT    HALIFAX    AND    MOVILLE,    IRELAND,    EACH    WAY. 


From  Liver- 
pool. 


Sat.,   Dec.   18 

"      25 

"       (an.    1 

8 

Fri.,       "      14 

Sat.,    Jan.  92 

"      29 

"      Feb.     5 


Steamers. 


From  St.  John. 


Lake  Superior..  |  Wed.,  Jan.  5 
Gallia. 

26 


Lake  Winnipeg 

Lake  Ontario 

Lake  Huron    . . . 
Lake  Superior  .. 

Gallia   

Lake  Winnipeg 


Feb. 


From  Halifax. 

Thurs 

,  Jan.  6 

'* 

"    '3 

"    20 

.. 

"    27 
Feb.    3 

" 

11   10 

u 

"   17 

"   24 

£ 


First  Cabin,  single,  $$o  to  $60;  return,  $100  to  $114.  Second  Cabin, 
single,  $34  ;  prepaid,  $36.25  ,  return,  $66.75.  Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50,  and  all  other  points  at  lowest  rates. 

For  further  particulars  apply  to — 

D.  &.  C.  MACIVER, 

Tower  Buildings,  22  Water  St., 

Liverpool 

T.  A.  S.  DeWOLF  &  SON,  Halifax 


D.W.CAMPBELL, 

General  Manager, 

18  Hospital  St.,  Montreal 
and  St.  John,  N  B 


D 


OMIIMION 
COTTON 
MILLS  COMPANY 


•  • 


1898 
1898 


Whites,  Greys,  Ducks,  Cantons, 
Drills,     Bags,    Grey    Sheetings,  A 
Bleached      Sheetings,      Pillows, 
Towels,    Piques,    Yarns,    Prints, 
Etc 


Wholesale  trade  only  supplied. 


THOMAS  MEALEY  &  CO. 


MANUFACTURERS    OF 


Wadded  Carpet  Lining  ,/ 

HnlTCV    ern.xn    n»i»  AND 

STAIR    PADS 


MEALEY  STAIR  PAD. 


HAMILTON, 

ONT. 

OFFICE .— 

24  Catharine  St.  North 
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SARNIA  WOOLEN 
MILLS  COMPANY 


MANUFACTURERS  OF- 


Blankets,  Flannels 
Tweeds,  Yarns  ,, 

Etc..    Etc.  1/ 

NEWTON  BROS.  _manage^_ 

Botany    Hosiery    Yarn 

Pfefferkorn   G-  Go., 

WORSTED   YARN   SPINNERS  -. 

Glauchau,    Saxony,  Germany  (/ 
© 

Sole  Agent  for   Canada 

JNO.    A.   ROBERTSON 

Board  of  Trade   Building 


Correspondence   invited    and 
Samples  sent  on  application. 


Montreal,  Que. 


Hiram  Johnson 


IMPORTER    AND 
EXPORTER 


Wholesale   Manufacturer 
of  all  kinds  of 


// 

lildren       y 


fur  Gentlemen,   Ladies  and  Chi] 

OVERCOATS    CAPES 
CLOAKS     ROBES 

Makes  a  specialty  of  exporting   Furs.       The   best   market 
piice  will  be  paid  for  all  kinds  of  Raw  Furs. 


***M 


N.B. — The  ;   for  Beeswax  and  for  Ginseng. 

494  St.  Paul  Street,  HONTREAL 


IMPROVED 

WANZER  LAMP 

Best  Light  Non-explosive 

BOILS  WATER    1     TryW 
HEATS  IRONS    I      *  ryY/f ' 


¥ 


Saves  work  in  the  Kitcho 
or  Sick  Room 

Makes  v  very  small. 

Price    $4.00 

^  Wanzer  Lamp  &  Mfg.  Co. 

HAMILTON,  CAN. 


A  GREAT  ENGLISH  HOUSE. 

A       WALK      THROUGH       A       LAKGE      ESTABLISHMENT. 

THE  great  Knglish  house  of  A.  Stedall,  2  Cannon  street,  Lon- 
don, E.C.,  England,  whose  announcement  readers  of  The 
Review  will  find  on  another  page,  is  now  an  immense  concern 
which  has  grown  with  the  years  from  a  small  beginning.  Starting 
in  a  retail  way  by  manufacturing  and  selling  direct  to  the  consumer, 
Stedall' s  garments  became  so  popular  in  England  that  the  maker 
had  to  enlarge  and  branch  out,  until  to-day  his  head  offices  and 
showrooms  occupy  seven  floors  in  Cannon  street  and  retail  travelers 
are  established  throughout  London  and  the  provinces  of  the  United 
Kingdom.  His  own  factories,  twelve  in  number,  keep  1,200  to 
2,000  hands  constantly  employed — the  number  varying  according 
to  the  season.  Each  garment  is  fitted  to  a  living  figure  before  going 
into  stock,  and  20  women  of  different  heights,  with  bust  measure- 
ments ranging  from  SStoOS  (smallest-largest),  are  always  on 
hand  for  fitting  and  displaying.  These  women  are  all  stylishly 
costumed  in  black  silk  brocade,  setting  off  the  various  garments 
very  effectively. 

Mr.  Northcote,  the  manager,  while  showing  The  Review's 
representative  through  the  building,  drew  attention,  in  passing,  to 
a  few  racks  upon  which  hung  500  samples — no  two  alike — ready 
for  export  trade.  This  shows  the  immense  variety,  and  in  some 
departments  they  show  as  many  as  1,000  samples.  Paris  makes  the 
models,  but  England  can  supply  the  material  and  labor  so  as  to 
sell  the  garment  at  just  half  the  price.  Proof  of  this  was  given. 
A  handsome  velvet  and  jet  wrap  from  Paris  was  placed  upon  one  of 
the  attendants,  while  a  copy  was  produced  from  stock  for  compari- 
son. It  was  an  exact  reproduction  in  every  way,  even  to  the 
design  of  the  lace  trimming.  Price  was  within  a  shilling  or  so  of 
half  the  Paris  price. 

In  tailor-made  coats  and  skirts  a  wonderful  trade  is  done.  A 
handsome  all  wool  suit  with  velvet  color,  perfect  fit  and  finish,  sells 
for  10s.  1  id.,  while  a  special  line  of  very  neat  cut  and  appearance 
goes  as  low  as  6s.  1  id.  Purchasers  have  the  choice  of  goods  rang- 
ing from  the  latter  price  up  to  60s.,  and  sales  run  into  thousands 
each  week.  It  was  only  possible  to  take  glimpses  of  goods  here 
and  there.  One  rack  shows  beautiful  little  Russian  coats  of  velvet 
with  jet  and  fur  trimmings,  from  one  guinea  (21s.)  upward.  The 
display  of  opera  mantles  was  magnificent,  hundreds  of  samples  in 
all  wool  and  silks  being  seen,  and  of  the  latter  every  imaginable  tint 
is  shown.  In  this  line  alone  50  to  100  numbers  are  shown.  Nine 
shillings  and  eleven  pence  buys  a  pretty  little  all  wool  cape  lined 
with  silk,  while  in  rich  silk  brocades  with  lace  and  fur  or  feather 
trimmings  prices  run  to  7  and  8  guineas. 

Each  of  the  12  factories  has  its  own  specialty;  for  example,  one 
making  mantles  and  wraps  for  aged   women  only,  while   another 

JUST  OUT 

PERRON  &  MITCHELL'S 

MANUAL  OF  INSOLVENCY 


1898,  $2.00. 


1/ 


WEIR'S,  R.S.,  D.C.L. 

Civil  Code  of  Lower  Canada 


as  amended  to  date,  1898.  $2.00. 


C.  THEORET,!;:,dS-rishtr'  Montreal 
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does  opera  cloaks  exclusively,  etc. ,  etc.  All  goods  are  sold  from 
stock  and  special  orders  can  be  got  ready  in  7  days.  No  travelers 
are  employed,  and  buyers  all  come  to  the  warehouse  to  select.  Thus 
Stedall  keeps  in  touch  with  his  customers  and  knows  exactly 
what  is  selling.  Branch  houses  report  every  few  days,  so  there  is 
never  any  doubt  about  what  public  taste  favors.  Berlin  sells  so  far 
ahead  of  season  that  the  real  novelties  come  out  after  the  orders 
for  German  goods  are  placed,  while  Stedall's  goods  always  include 
the  very  latest  ideas.  They  make  goods  for  the  few  as  well  as  lor 
the  million. 

Special  preparations  for  Canadian  buyers  are  being  made,  and 
for  the  Canadian  market  they  will  have  an  immense  range  of  goods 
ready  for  February  1st.  Every  garment  is  marked  in  plain  figures, 
so  that  buyers  visiting  the  warehouse  can  tell  at  a  glance  the  exact 
price  of  any  coat,  cape,  mantle  or  cloak  that  attracts  their  attention. 
Germany's  strong  point  is  goods  of  medium  quality,  but  England 
can  beat  the  world  for  low-priced  goods  and  at  the  same  time  high- 
class  goods. 


DO  YOU  WANT  THOSE  GOAT  RUGS? 

John  Macdonald  &  Co.'s  carpets  and  housefurnishings  depart- 
ment is  receiving  the  first  shipments  of  new  goods,  which  show  extra 
values  and  the  latest  colorings  and  patterns,  that  is,  browns  and 
greens  predominating  with  smaller  designs  in  vogue.  New  patterns 
in  lace  curtains  have  also  been  passed  into  stock,  from  the  cheapest 
to  the  best  grades.  Mats  and  rugs  are  also  arriving,  and  a  repeat 
shipment  is  reported  of  a  special  line  of  goat  rugs,  retailing  at  $3, 
which  are  the  last  to  be  had.  Curtainettes  and  Swiss  muslins  are 
now  to  hand,  and  all  orders  are  being  filled.  A  large  stock  of  floor 
and  table  oilcloths  is  on  hand  to  select  from.  Travelers  start  out 
Jan.  3  with  samples. 


GET  DETAILS  ABOUT  WINDOW  DESIGNS. 

Merchants  interested  in  attracting  trade  by  using  bright  window 
figures  should  read  the  advertisment  of  the  Regent  Manufacturing 
Co.  on  page  73  of  this  issue.  The  "black  kid"  is  one  of  the 
novelties  in  this  line  handled  by  the  firm,  who  invite  inquiries  at 
their  Chicago  address,  182  Wabash  avenue. 


LEATHER   BELTS. 

The  latest  in  the  American  market  are  made  of  fancy  plaid  with 
enameled  pieces  of  metal  set  in  about  four  inches  apart,  also  fine 
black  seal  set  with  beautiful  stones  in  green,  mauve,  etc.  Boulter 
&  Stewart  are  showing  everything  of  the  newest  and  latest 
designs.     Special  good  things  to  retail  at  25  to  50c. 


HELPS  THE  MISSIONARIES. 

It  is  said  that  Messrs.  Crossley  and  Hunter,  the  celebrated 
evangelists,  have  received  great  help  from  Messrs.  Matthews, 
Towers  &  Co.,  of  Montreal,  since  the  latter  placed  their  "anti- 
swearing  ' '  shirt  on  the  market.  This  shirt  has  had  a  huge  sale, 
and  every  up-to-date  store  should  have  a  supply. 


WHAT  ARE  STOUT  LADIES  TO  DO  ? 

This  is  a  question  often  asked  by  hosiery  buyers  when  looking 
after  their  season's  requirements.  The  W.  R.  Brock  Co.,  Limited, 
have  several  lines  of  cotton  and  cashmere  hose  with  "Spanish 
legs,"  just  what  the  stout  ladies  want  to  make  them  feel  free  and 
comfortable. 


LEATHER  BELTS  A  SPECIALTY. 

The  sale  of  ladies'  leather  belts  and  waist  sets  promises  to  be 
even  more  extensive  than  last  season.  Probably  the  largest  assort- 
ment are  those  shown  by  Croft,  Phillips  &  Wrinch,  Toronto. 


The  Bustle  is  Needed 


IN    THE    NEW    FALL    STYLES 
OF    DRESSES 


the  BRAIDED  WIRE  BUSTLE 

IS    THE    BEST 

LIGHT — GRACEFUL — ALWAYS    IN    SHAPE — MADE   IN   SEVERAL   VARIETIES. 

"  Empire."  "  Princess."  1/ 

"  La  Mode."  "  Combination  Hip  Pad." 

If  not  in  stock,  send  sample  order- 

BRUSH  &  CO.     -     TORONTO 

Canadian  manufacturers   for  Weston  &  Wells  Mfg.   Co. 
ESTABLISHED     1830 

gENNING  &  BARSALOU 

Oldest  Auction  House  in  Canada 

Trade  Auctioneers  and  Commission  Merchants 

86  and  88  St.  Peter  Street,  MONTREAL,  Can. 
REGULAR   SEMI-WEEKLY   SALES   OF 

Dry  Goods,  Clothing,  Boots  and 
Shoes  and  General  Merchandise ' 

Best  opening  in  Canada  for  Manufacturers  and  Merchants 
wishing  to  dispose  of  surplus  stock.  Liberal  advances  made 
on  all  kinds  of  Merchandise  consigned  to  our  care.     .     .     . 

REFERENCES  —  Bank  of  Montreal  La  Banque  d'Hochelaga 

Correspondence  and  Consignments  solicited 

The  Latest 

SOMETHING  UNIQUE  IN  BRAID  TRIMMING  ! 


A  handsome  and  effective  Fancy  Braid,  of  silk  and  wcol 
combined,  in  the  leading  fashionable  colors.  Also  a  splendid 
range  of  Dress  and  Mantle  Trimmings  —  Gimps,  Frogs  and 
Sets  in  new  and  elegant  designs. 

BARREL  BUTTONS,  CORDS,  TASSELS,  FRINGES, 
ALL  OUR  OWN  MANUFACTURE. 


1/ 


Moulton  &  Co. 


12  St.  Peter  Street 


Montreal. 


W.  D.  VAN  EGMOND,       -       SEAFORTH,  ONT. 

Tweeds,    Etoffes,    Friezes,  Etc. 


94 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


THE    BRITISH    PREFERENTIAL   TARIFF. 

Til  ERE  are  still  a  great  many  British  merchants  and  manufac- 
turers who  do  not  understand  that  they  have  a  preference  in 
the  Canadian  market.  This  is  due  to  the  fact  that  many  English 
papers  have  not  grasped  the  idea.  At  the  present  time  all  goods 
coming  from  Great  Britain,  Germany,  Belgium  and  some  other 
smaller  countries  are  admitted  at  \2}4  per  cent,  less  duty  than  those 
coming  from  the  United  States  and  the  rest  of  the  world.  After 
June  30th  next,  British  good,  only  will  be  admitted  to  Canada  at  25 
per  cent,  less  duty  than  those  from  any  other  countries  in  the  world. 
Should  any  of  our  British  readers  desire  special  information  on 
this  question  they  can  get  it  by  applying  to  the  London  office  of 
The  Dry  Goods  Review,  109  Fleet  street,  E.C. 


NEW   SPRING    MANTLING  CLOTH. 

John  Macdonald  &  Co.  are  showing  a  new  mantling  cloth, 
known  as  the  Imperial  cloth,  for  spring  trade.  This  is  an  attractive 
line.  The  Imperial  is  a  smooth  finish  cloth,  especially  adapted 
for  ladies'  costumes,  and  is  to  be  had  in  plain  and  mixed  colors. 
The  firm  also  show  some  light  fancy  tweeds  and  serges  well  adapted 
to  the  spring  mantlings  trade. 


NOVELTIES    IN   SHIRT  WAISTS. 

Imported  cloths  are  used  and  exclusive  patterns  employed,  so 
that  the  goods  are  choice  and  not  common.  As  evidence  of  the 
care  taken  in  manufacturing  is  the  separate  making  up  of  cuffs  and 
collars  and  their  attachment  to  the  garment  by  a  double  seam. 
Materials  this  season  run  to  percales,  organdies  and  muslins,  and 
some  pretty  novelties  are    shown.     The  trade  desiring   to  handle 


nice  novelties  in  shirt  waists  should  send  for  a  sample  to  the  Eclipse 
Whitewear  Co. 

Fancy  shirt  waists  for  spring,  as  offered  to  the  trade  by  the 
Eclipse  Whitewear  Co.,  Toronto,  have  a  number  of  good  points 
about  them.  Each  waist  is  manufactured  in  the  factory  under  the 
eye  of  experienced  hands,  and  each  is  carefully  examined  before 
being  passed  into  stock.  The  aim  is  to  produce  a  perfectly  finished 
up-to-date  garment. 

WHOPPER,    COMFORT,    SCORCHER. 

These  are  three  brands  of  the  W.  R.  Brock  Co.'s  absolutely 
stainless  black  cotton  hose  for  spring  1898.  Comfort  is  a  seamless 
line  in  sizes  8  to  10,  to  retail  at  20c.  Scorcher  is  full  fashioned, 
to  retail  from  12^  to  15c.  Whopper  can  be  had  from  4  to  10  inch, 
and  can  be  sold  from  10  to  15c,  all  specials,  leaders  and  trade  pro- 
curers. Scorcher  is  the  only  one  that  is  not  dyed  by  Louis  Herms- 
dorf,  and  its  color  is  absolutely  fast  and  stainless. 


SMYRNA  RUGS  AT  LOW  PRICES. 

The  Toronto  Carpet  Manufacturing  Co.  are  having  great  success 
with  their  new  departure  in  manufacture,  namely,  Smyrna  rugs. 
Their  range  does  credit  to  them,  style,  color,  finish  and 
weight  being  equal  to  the  best  known  makes,  while  the  prices 
will  be  found  to  be  much  lower  than  they  can  be  imported  for. 


DOGS  AND  PONIES   FOR  THE  KLONDYKE. 

J.  Sharpies  has  started  at  Calgary  a  dog  and  pony  breeding 
farm  to  supply  the  demand  for  transport  teams  for  the  Klondyke. 
He  has  now  300  dogs  and  300  ponies,  and  is  increasing  the 
numbers.  He  gets  $75  for  a  team  of  four  dogs  and  $35  each  for 
the  ponies.     He  has  a  number  of  Blackfeet  Indians  training  them. 


THE. 


Julian  Sale  Leather  Goods  Co.  of  Toronto 


LIMITED 


Manufacturers  of 


Pocket  Books  and  Fancy  Leather  Goods, 
Trunks  and  Travelling  Bags,  etc. 


105  King  Street  West 

TORONTO,  ONT. 


We  beg  to  call  special  attention  to  our 
new  line  of  Ladies' 

BELiTS 


i 


For  Western  Ontario,  MR.  TIGHE 
For  the  North-west,    MR.  STEWART 
And  for  the  East,        MR.  E.  SALE 

Will  start  very  shortly  with  a  full  line 
of  samples 


which  were  completed  during  the  month  of  December. 
From  the  many  expressions  of  approval  we  have  receiv- 
ed from  our  patrons  of  the  past  season,  and  from  the 
fact  that  we  shall  offer  even  better  values  for  that  ap- 
proaching, we  very  confidently  solicit  the  patronage  of 
the  trade. 
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NEW    SPRING    GOODS. 

IN  half-hose  H.  J.  Caulfeild  &  Co.  again  show  their  leader,  the 
"Champion"  cashmere,  retailing  at  25c.  Specials  in  plaid 
check  cotton  hose,  retailing  from  20  to  50c,  are  the  newest  thing. 

James  Johnston  &  Co.  are  showing  a  much  larger  range  than 
usual  for  the  coming  season  in  men's  and  ladies'  neckwear,  silk 
and  linen  handkerchiefs,  Windsor  scarves,  etc. 

S.  F.  McKinnon  &  Co.  say  that  their  representatives  are  now 
on  their  respective  routes  with  a  complete  range  of  spring  samples, 
which  are  of  a  most  persuasive  and  convincing  character. 

John  Macdonald  &  Co.  have  a  big  line  of  black  fancies  in  dress 
materials,  both  low  and  medium-priced.  Also  mohair  mixtures  and 
low-priced  shot  goods,  to  retail  at  popular  figures.  There  are  also 
some  good  serges  to  retail  at  25,  35  and  50c. 

S.  Greenshields,  Son  &  Co.  report  a  most  successful  spring 
import  trade  in  Emil  Pewny  &  Co's.  kid  gloves,  the  latest  novelties 
being  in  2-dome  fastener  goods  with  embroidery,  in  which  the  fol- 
lowing new  spring  shades  are  being  shown  :  greens,  reds,  oxbloods, 
greys  and  new  blues,  also  standard  tans,  blacks  and  whites. 

The  Canadian  cycling  hose  last  year  retailing  at  50c.  was  a 
"hummer,"  but  people  "caught  on"  to  the  style  (it  was  so  limited) 
and  consequently  it  killed  itself.  Brophy,  Cains  &  Co.  are  show- 
ing lines  this  season,  at  the  same  price,  that  for  style  in  the  tops 
and  for  quality  in  yarn  fully  equal  anything  imported. 


ANOTHER  NEW  IDEA, 

A  corner  wardrobe  in  a  bedroom  without  a  clothes  closet  fills  a 
want  felt  by  every  housewife.  Occupying  little  space,  they  save 
their  cost  every  year  in  preserving  clothing  from  dust,  etc.  Hourd 
&  Co.,  London,  Canada,  wholesale  furniture  manufacturers,  illus- 
trate a  new  design  elsewhere   in  this  issue,  which  they  are  selling 


direct  to  the  dry  goods  trade  for  premium  purposes,  etc.,  at  a  very 
low  price.  The  firm  are  also  turning  out  their  well-known  No.  2 
secretary  bookcase,  as  usual,  in  large  quantities.  A  postcard  will 
bring  particulars. 


EARLY  SHIPMENTS    OF    DRESS    GOODS. 

Wyld,  Grasett  &  Darling  find  that  spring  shipments  are  being 
made  earlier  this  year,  and  are  looking  forward  to  a  large  spring 
trade.  While  a  plain  season  is  expected,  the  demand  has  still 
been  for  fancies  in  the  larger  quantities,  though  plain  coverts  and 
melanges  have  sold  freely.  Black  goods  are  very  popular,  and 
have  had  large  sales.  Lustres,  Sicilians  and  mohairs,  etc.,  in  plain 
and  figures,  are  finding  great  favor. 


PRINT    WRAPPERS. 

Boulter  &  Stewart,  the  American  wrapper  house,  inform  us 
that  the  latest  patterns  in  wrappers  for  the  spring  are  plaids  of  all 
sizes  and  beautiful  combination  colorings.  Their  line  contains 
some  forty  different  styles  to  retail  from  $1  to  $5.  Nobby,  stylish 
garments  are  what  sell,  so  keep  in  the  lead  by  buying  up-to-date 
goods. 

THE    MARITIME  WRAPPER    CO. 

Mr.  J.  H.  Parkhill  has  just  returned  from  a  trip  to  Woodstock, 
N.B.,  and  reports  the  Maritime  Wrapper  Co.  have  had  by  far  the 
largest  spring  business  of  their  experience,  their  factory  running 
day  and  night  to  ensure  prompt  and  early  delivery  of  orders. 


SPECIAL   VALUE    AND    WIDTH. 

The  W.  R.  Brock  Co.  show  some  extra  special  value  and  width 
in  white  victoria  lawns.  A  line  called  Tip-Top  is  proving  itself  to 
be  an  enticing  line  and  one  that  makes  a  new  customer  wherever 
shown.  / 


Parsons'  Practical  Revolving 
Counter  and  Floor  Fixtures 


No  Lifting  or  Tip- 
ping Over  ! 

Keeps  Stock  up. 

Every  Piece  in 
sight. 

Holds  40  Pieces 
in  20-in.  space. 

Each  bolt  easily  removed 
and  replaced  without  disturb- 
ing the  others. 

Each  shelf  is  adjustable  to 
the  thickness  of  any  bolt. 


Show  me  that 
bottom  piece !" 


THE.. 

Practical 
Kid  Glove 
Cabinet 


Covers  all  necessary  require- 
ments.    .     . 


The  "Practical"  Ribbon 
Cabinet 


Ribbons 
Always  Seen 

Ribbons 
Always  Clean 


Increase 
Ribbon  Trade 


NO.  3  CABINET. 

A  good  Ribbon  Cabinet  must  be  convenient,  displaying  its  contents  to  the 
best  advantage,  occupying  the  smallest  possible  space,  and  affording  protec- 
tion against  dust. 

The  PRACTICAL  is  a  good  Cabinet,  easily  manipulated,  a  fine  exhibiter, 
a  marvel  of  simplicity,  an  ornament  and  necessity  at  a  popular  price. 

Made  in  six  sizes,  holding  from  50  to  400  18-yard  pieces  of  ribbon. 


U 


We  manufacture  practical  and  indispensable  artioles  for  the  Preservation  and  Display  of  Dry  Goods  Merchandise. 


We  sell  through  jobber  only.    For  information, 
price  lists,  etc.,  writ© 

JOHN  MACDONALD  &  CO.        -        TORONTO. 

JAMES  JOHNSTON  &  CO.      -        -    MONTREAL. 

JOHN  M.  GARLAND     -       -        -        OTTAWA. 


A.  N.  RUSSELL  &  SONS, 


-ILION,  NY.,  U.S.A. 
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BANK    COLLECTIONS. 

FROM       A      MANUFACTURER'S     STANDPOINT. 
Specially  written  for  The  Dry  Goods  Review  : 

WITH  a  view  to  a  better  understanding  between  the  whole- 
sale dealer  and  his  retail  customer,  I  desire  to  point  out  in 
this  communication  some  of  the  disagreeable  features  existing  at 
present,  and  growing  out  of  the  refusal  of  a  certain  class  of  traders 
to  give  notes  or  acceptances,  to  close  their  accounts  with  wholesale 
houses,  and  which  has  assumed  the  form  of  a  serious  grievance  as 
well  as  a  source  of  irritation  and  loss. 

It  is  by  no  means  uncommon  for  business  houses  having  wide- 
spread connections  covering  this  broad  Dominion,  and  whose  cus- 
tomers are  numbered  by  thousands,  and  who  make  their  collections 
by  draft,  to  have  the  brusque  and  uncourteous  reply  come  back 
from  some  customer:  "We  never  accept  drafts"  ;  "Will  pay- 
when  due,"  etc. 

Now,  perhaps  a  brief  consideration  of  this  question  may  tend  to 
lessen  this  growing  abuse  of  the  rights  of  the  wholesale  houses.  It 
is  safe  to  say  nine-tenths  of  refusals  to  accept  come  from  unedu- 
cated persons,  who,  when  a  draft  is  presented  to  them  the  first  time, 
fancy  it  an  affront  and  a  reflection  on  their  credit,  and  infra  dig, 
not  knowing  that  their  refusal  is  much  more  likely  to  injure  their 
credit  with  the  house  they  do  business  with  than  their  acceptance. 
The  case  of  such  is  one  either  of  vanity  or  want  of  business  educa- 
tion, not  knowing  the  rules  which  govern  business  between  buyer 
and  seller. 

This  class  of  traders  prove  a  drawback  to  business  and  a  source 
of  loss  to  their  creditors,  and  it  should  become  the  special  function 
of  every  bank  manager,  in  the  interest  of  his  customer,  to  explain 
to  such  that  acceptance  is  business,  and  that  refusal  is  not,  but 
rather  an  affront  to  the  house   and  likely  to   do   themselves    injury 


where  they  least  expect  it.  Refusal  to  accept  drafts  creates  the 
impression  to  the  banker,  in  some  instances,  that  either  the  drawer 
or  the  drawee  is  guilty  of  some  sort  of  irregularity  or  loose  system 
in  conducting  their  business,  and  consequently  reflects  alike  on  the 
merchant  and  his  customer. 

The  practice  of  refusal  is  so  devoid  of  common-sense  and  so 
opposed  to  the  proper  conducting  of  business  that  I  am  not  sur- 
prised to  find  many  of  our  best  houses  taking  steps  to  eliminate 
this  troublesome  class  of  customers,  who  will  not  be  governed  by 
business  practice,  from  their  books.  It  may  not  have  occurred  to 
the  class  in  question  what  would  be  the  result  if  every  customer  of 
a  house  refused  to  accept  their  drafts.  A  few  words  of  explanation 
will,  perhaps,  clear  the  way  to  a  better  understanding  of  the  rights 
of  both  parties,  and  it  may  be  save  much  loss  to  the  trade  of  the 
country  in  bank  commission,  postage,  etc. 

The  intention  of  this  paper  is  not  to  reflect  on  those  who  are 
not  guilty  of  the  business  irregularities  complained  of — so  that  the 
cap  need  not  be  worn  by  those  it  does  not  fit,  nor  for  whom  it  is  not 
intended — and  there  are  thousands  of  honorable  merchants  and 
traders  to  whom  it  does  not  apply,  and  whom  it  is  a  pleasure 
and  delight  for  any  house  to  class  as  its  customers. 

Perhaps  it  does  not  enter  into  the  calculations  of  the  draft 
refuser  that  the  trade  of  the  country  could  not  proceed  if  all  men 
followed  his  crude  example.  Take  the  case  of  the  manufacturer 
who  has  but  one  turnover  in  the  season,  and  whose  terms  and 
datings  are,  let  us  suppose,  ist  of  October  30  days.  To  begin,  his 
turnover  may  run  into  thousands  of  dollars  annually.  To  provide 
the  necessary  raw  material  he  requires  to  stock  up  in  many  cases  a 
year  ahead  of  delivery — to  do  so  he  frequently  has  to  obtain  ad- 
vances from  his  banker.  Besides  the  matter  of  stock  there  is  the 
necessary  provision  for  payment  of  weekly  wages,  traveling 
expenses  and  other  contingencies  aggregating  thousands  of  dollars 


!     Western 
Cap  Factory 


j 
; 
? 
? 
; 

t 

\ 


<£  at  LONDON,  ONT. 


ESTABLISHED    1874. 


Manufacturers  of  all  kinds  of 
Caps  in  Astrachan,  Sealette  and 
Cloth,  also  Society  Caps  of  every 
description 


\ 

I 
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John  Marshall  &  Co. 


PROPRIETORS 


We  are  showing  an  exceptionally  fine  line  of 

LADIES'  COSTUME  CLOTHS 

AND 

MIXTURE  WORSTEDS 


at   medium   prices. 


John  Fisher,  Son  &  Co. 


Woollens  and 
Tailors'  Trimmings. 

442  and  444  St.  James  Street 


V 


HONTREAL 
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monthly.  To  run  such  a  business  successfully  requires  the  tact  and 
skill  of  a  general,  and  in  these  times,  when  margins  of  profit  are 
meagre,  every  item  of  expense  is  scanned,  and,  if  possible,  saved. 
Let  us  suppose  he  ships  his  goods  in  July  or  August  and  draws  on 
his  customer  for  the  amount  of  his  bill  as  per  due  date  ist  Novem- 
ber. Is  there  anything  unreasonable  in  his  doing  so  ?  Certainly 
not :  so  it  would  seem  to  the  business  man,  but  the  kicker,  if  I  may 
be  permitted  the  expression,  refuses  his  draft  on  presentation,  and 
with  a  senseless  flourish  of  words,  not  always  polite,  informs  the 
bank  messenger  he  "  don't  accept  drafts  ;  will  pay  when  due,"  etc.l 
Now  the  manufacturer,  by  reason  of  faith  in  his  customer,  has 
already,  to  put  himself  in  funds,  discounted  his  customer's  paper 
only  to  find  it  returned  to  be  paid  by  himself,  with  the  loss  accruing 
to  him  by  bank  charges  fruitlessly  expended.  Now  this,  while  the 
acceptance  of  his  customer  would  not  have  put  him  to  a  particle  of 
inconvenience,  rather  the  reverse,  as  he  could  have  made  the 
acceptance  payable  at  a  point  to  suit  his  own  convenience. 

The  experience  of  business  men  points  to  the  conclusion  that 
this  class  of  customers  have  a  horror  of  being  committed  to  any 
particular  date  for  payment  of  a  bill,  and  generally  are  no  more 
willing  to  pay  an  open  account  when  due  than  they  were  to  accept 
the  draft  in  the  first  instance. 

The  result  is  that  the  manufacturer,  smarting  under  the  incivility 
of  his  customer,  presses  for  payment  when  due  and  closes  the 
account  forever.  On  the  other  hand,  had  his  customer  accepted 
he  would  have  exercised  every  desire  to  assist  him,  had  his  need  or 
convenience  required  such  assistance. 

Another  class  refuse  drafts  because  they  say  there  are  a  few 
errors,  perhaps  only  of  a  few  cents,  in  the  account.  This,  in  face 
of  the  fact  that  almost  every  house  of  repute  have  a  printed  note  on 
the  bottom  of  statement  to  the  effect  that  should  any  error  be  dis- 
covered they  will  be  just  as  ready  to  rectify  and  make  good  the 


same  after  acceptance  as  if  the  customer  put  them  to  the  expense 
and  inconvenience  of  refusing  their  draft  and  causing  them  to  rec- 
tify the  error  first. 

Now,  think  of  it.  The  merchant  has  had  sufficient  faith  in  this 
man  as  to  trust  him  hundreds,  perhaps  thousands,  of  dollars, 
though  he  never  sees  him,  and  he  in  turn  virtually  says  I  have  no 
faith  that  you  will  make  good  an  error.  He  virtually  says  by  his 
act  that  he  has  no  faith  in  the  merchant's  honesty.  It  is  not  a 
pleasant  reflection  that  the  reputation  of  an  honorable  name  should 
be  questioned  in  such  a  manner  by  an  ungrateful  customer. 

In  conclusion,  hundreds  of  dollars  in  postage  and  extra  bank 
charges  are  paid  annually  by  merchants  and  manufacturers  because 
of  the  folly  and  perversity  of  the  class  I  have  outlined,  and  a  class, 
strange  to  say,  which  presume  to  pose  as  business  men. 

A  little  courtesy  costs  nothing  ;  it  lends  a  charm  to  mercantile 
life  and  business  transactions,  and  the  man  who  exhibits  these 
qualities  will  find  in  the  end  he  is  not  the  loser,  but  deserves  the 
good-will  of  those  with  whom  he  does  business. 

Manufacturer. 


LACES,    EMBROIDERIES,    RIBBONS. 

The  W.  R.  Brock  Co.,  Limited,  carry  a  large  stock  of  the 
above  lines.  They  promise  us  full  particulars  for  our  February 
number,  as  they  have  not  only  good  value  but  choice  selections  of 
profit-producing  goods.  Their  job  lines  of  embroideries  in  cartoon 
lots  were  bought  much  below  market  value,  and  are  quoted  to  the 
trade  at  corresponding  prices. 


TWILL  WORSTEDS  AT  A  BARGAIN. 

Finley,  Smith  &  Co.  have  secured  a  manufacturer's  stock  lot  of 
Venetian  and  twill  worsteds,  which  they  are  able  to  offer  under  the 
market  price.  They  also  invite  inspection  of  a  special  line  of 
black  and  grey  vicunas  in  fancy  diamond  and  herringbone  weaves. 


Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


9fc    9§> 
29  VICTORIA  SQUARE 


J 


WM.    C.    FINLEY 
J.   R.   SMITH 


Montreal 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Canada  Featherbone  Co. 


Manufacturers  of 


C 


Featherbone  Corsets 


Styles 


Featherbone  Waist,  Skirt  and 
Bustle  Bone,  Tapes,  Piping  Cord,  Etc, 


The  most  modern  and  perfect    article 
used  in  the  Dress-making  Art  of  to-day. 


DEMONSTRATING  PARLORS...  tl3f£SJS:  " 


Canada  Featherbone  Co. 


Sole   Manufacturers  and   Patentees 
in  Canada  ... 


LONDON,  ONT. 


We  will  be  pleased  to  furnish  information.    Write  for  particulars. 
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Owing  to  an  exceedingly 
busy  season^^ 

We  have  not  been  able  to  call  on  all  with  whom  we  would  like  to  do  business. 
Write  us  for  samples  and  particulars. 


We  Have  .... 

5  Qualities  Union  Ingrains 
5  Qualities  All  Wool  Ingrains 
4  Qualities  in  3,  3i  and  4  yard 
Art  Squares 

Have  you  seen  our  Axminsters  ? 

4  Qualities  in  Bodies,  Borders, 

Stairs 
Axminster  Rugs  in  4  sizes 
Smyrna  Rugs  in  large  range 


Carpet  Linings  .... 

Full  range  of  Wadded  Linings 
The  "  Tredwell  "  Stair  Pad 
Folded    Paper   Lining  and  Stair 
Pads 

Tapestry  Curtains  and  Table  Covers 

We  are  showing  a  very  large  range  of  the 
best  designs,  colors  and  finish  in  these  goods. 
Covers  in  6/4,  8/4,  8/10,  8/12  sixes. 


Large  range  of  Rug  Fringes.    The  best  selection,  the  best  value,  the  best  terms. 

Toronto  Carpet  Manufacturing  Co,  Limited. 


XlX 


Suspenders ! 
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*«  /  •— v.  \  //  Six 
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BSS 

SB 
mm 
Six 

|i|  and  you  want  what  will  please  them, 


i         \yyj  THE  BEST    .    .    . 

Sir  v — y  SiS 


m 
as  it  will  mean  ?j| 

MOST    MONEY   TO  YOU. 

s 

li/  y|  fTT1    tnen  f°r  our  representative,  with  a  fine  New  Line  of 
g«5  •    •     *"  £\m  M       Samples  for  Spring.      Our  manufactures  easily 

I  TAKE  THE  LEAD  { 

III  in  Style  and  Workmanship,  and  prices  are  right.      If  in  need        III 

III  of  Suspenders,    Hose  Supporters,    Armlets,  etc.,  before  our        5!* 

^•^  fr*"-*  1  r  /i  I  1  i_i  ♦-     i-oo  /-»  r*  i^r»     it/mi         /~l  *■ /-*»"%     110     *"*         in/.  5"?B 


traveller  reaches  you,  drop  us  a  line.  SiS 

C.  N.  VROOM     -    ST.  STEPHEN,  N.B.   1 
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News  Direct  from  Alaska 


This  Letter  speaks  for  itself. 


t 

! 

i 

(its 

ats 
§ 
i 
1 

I 

/J\  Respectfully  yours, 

Montreal  Star  HARRY   WILSON 

Dec.  ijth.  Mining  Engineer. 


U 


Messrs.  Hudson  Bay  Knitting  Co.  }K 

Montreal.  W 

Gentlemen  : —  W 

f 

(itS  I  have  much  pleasure  in  replying  to  your  enquiry  regarding  w 

in 

the  goods  which  I  purchased  from  you   last  July  for  use    in   the  *K 

Yukon  district.    I  have  to  say  that  they  gave  me  perfect  satisfaction,  ^ 

and  that  they  are  all  admirably  adapted  to  that  climate.     I  would  )K 

OtS  mention  in  particular  your  Sleeping  Bag,  which  is  simply  invalu-  \j/ 

Ai  able   and  decidedly   the   best  of   the  many   I  saw  there.      Many  a  ?K 

OtS  morning  I  awoke  with  three  or  four  inches  of  snow  on  me  without  \j/ 


suffering  any  inconvenience,  while  others  who  trusted  to  Blankets 

were  half  perished  with  cold,  and  in  fact  the  whole  outfit  purchased 

from  you  was  most  comfortable   and  satisfactory ,  and  excited  the 

envy  and  admiration  of  hundreds  of  prospectors  who  had  outfitted 

in  the  States,   where  the  knowledge  of  the  climate  and  requirements  }} 

do    not  seem    to   be   thoroughly  understood.     I  would  add  that  the  Vf/ 

Patent  Combination    Undersuit  which   your   manager  showed  me  a 

few  days  ago,  as  well  as  the  other  new  lines  which  you  are  putting 

out  this  season,  are  certainly  the  best  things  I  have  yet  seen  for  that 

climate,  and  cannot  fail  to  attract  the  attention  of  those  going  to 

that  country. 


% 
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AN    ENGLISH     HOUSE    FOR    CANADIAN    BUYERS. 

THE  well-known  English  firm  of  Corby,  Palmer  &  Stewart,  39,  40 
and  41 A  St.  Paul's  Churchyard,  and  8a,  9  and  10  Old 'Change, 
London,  Eng.,  whose  announcement  appears  elsewhere,  was  estab- 
lished twelve  years  ago,  and  has  developed  a  splendid  business. 
Three  or  four  large  factories  are  running  continually  under  the 
firm's  direct  supervision,  and  therefore  all  the  English  goods  they 
carry  are  of  their  own  manufacture.  In  addition  to  this,  buyers 
visit  the  French  and  German  markets  frequently  and  buy  for  stock, 
also  bringing  home  from  Paris  and  Berlin  models  which  are  adapted 
for  home  and  colonial  trade  at  prices  considerably  lower  than  those 
of  the  originals.  The  several  departments  of  Corby,  Palmer  & 
Stewart's  business  are  :  mantles,  jackets,  capes,  mackintoshes  and 
Imperial  cloaks,  skirts,  costumes,  shirts  and  blouses. 

During  1898  the  firm  will  be  ready  for  Canadian  buyers  any 
time  after  Jan.  20,  but  have  fixed  upon  Feb.  15  as  their  special 
show  day.  Their  showrooms  and  factory  are  in  a  central  locality 
in  London,  and  easy  of  access.  Canadian  buyers  should  certainly 
call  and  see  their  goods. 


great  values  in  plain  Venetian  and  clay  twill  worsteds  still  hold 
popularity.  The  newest  designs  are  to  be  found  in  this  season's 
fine  range  of  fancy  worsted  trouserings. 


ALWAYS  WORTH    PAR. 

Hermsdorf-dyed  hosiery  is  always  salable,   always  in    demand. 
The  W.    R.    Brock   Co.  carry  a 

large  range  of  this  satisfactory  ^  > 

line  for  men's,    women's   and  >S^ 

children's  wear.     This  is  their  V,y 

pnvate  brand,    and  is  a  guar-  V^ 

antee   that    color  is   absolutely  V/# 

fast  and  stainless.  DLJ 

*%# 

TUCKED  APRON  LAWNS.  ^C^ 

These    goods    are  again    in^ 
active  demand  and  the  W.   R.  n  U  n  ^    kITC  r  H 

BrockCo.  knowit,  judging  by  VjUAlxANI  L  L  U 

the  large  range  and  good  values  they  are  showing. 


WORKING   FULL  TIME. 

The  Berlin  Suspender  and  Button  Co.  have  very  materially 
increased  their  business  during  the  past  year,  and  the  factory  was 
kept  running  full  time  right  up  to  the  holidays. 


NEW    THINGS    IN    WOOLENS. 

In  woolens,  John  Macdonald  &  Co.  are  daily  receiving  spring 
goods  and  will  be  ready  to  ship  spring  orders  by  the  middle  of 
January.  The  selection  is  larger  than  for  some  seasons  past.  In 
3-4  and  6-4  tweed  suitings  the  latest  novelties  are  being  shown,  as 
well  as  a  fine  range  of  6-4  fancy  worsted  suitings.     This  firm's 


PLAID  BLOUSE  WAISTS. 

All  the  newest  in  the  waist  line  in  the  New  York  market  this 
season  are  plaids  made  of  gingham,  madras  and  lovely  colorings  in 
cambric.  Boulter  &  Stewart  are  showing  50  different  ranges  of 
plaids,  and  are  having  very  large  sales  for  same.  They  sell  the 
celebrated  Stanley  waist,  which  for  style,  fit  and  variety,  are  the 
leaders  in  the  American  market. 


FANCY  SIDE   COMBS. 

The  demand  for  fancy  side  combs  still  keeps  up.    Croft,  Phillips 
&  Wrinch,  Toronto,  have  the  latest  novelties  in  these  goods. 


£         IF    GOOD   SELLERS        =5 


ARE   WHAT   YOU   ARE    LOOKING   FOR 


5=  BUY- 


Maritime 
1  Wrappers 


g-  The  biggest  line  of 

fc  quick  selling  styles 

^  ever  shown. 


B.        AN  UNPRECEDENTED  SUCCESS       3 


Thibaudeau  Bros. 


&  Co. 


3 
3 


I  The  Maritime  Wrapper  Co.,  Limited  § 

WOODSTOCK,   N.B.  % 

fc  Ontario  Agent :    J.  H.  Parkhill,  46  Toronto  Arcade,  ^ 

^-  Tonge  Street,  Toronto.  ^^ 

^U4UUUlU4UiU4UU4U4iUiUiUU4iU4UU4iUiUU4^ 


Importers    of- 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


m 


s 


1/ 


THIBAUDEAU  FRERES  dt  CIE. 

Quebec. 

THIBAUDEAU  BROTHERS  <£  CO. 

London,  Eng. 

THIBAUDEAU  BROS.  <Sc  CO. 

332  St.  Paul  St. 
MONTREAL 
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I  WALL  PAPER  J 

73iUiUiUiUUiiUlUiUiUiUiUiUiUiUiUiUUiiUiUiUiUiUiUUtiU^ 

FOR  THE  SPRING  TRADE 

We  have  now  ready  sample  books  (in  full  combination)  of  our 
entire  stock  which  we  will  express  (prepaid)  on  request  to  any 
dealer  who  desires  to  order  stock  or  to  sort  up.  When  writing 
for  samples  please  mention  prices  wanted. 

sIlaRbleTIVE|  Goods    M.  STAUNTON  &  CO. 

PROFITABLE    )  Manufacturers 

TORONTO 


A- 


None  Better. 


t 
t 


THE  FOLDED  PAPER  CARPET  LINING 


>♦-♦-♦-»♦♦♦♦♦♦♦♦♦  I 


All  Paper  and 
a  Yard  Wide 


It  has  no  equal. 


Sanitary,  Vermin  Proof,  Warm,  Durable,  Deadens 
Sound,  Saves  the  Wear  of  the  Carpet  and  makes  it 
feel  richer  and  thicker. 


No  house  is  completely  furnished 
out  this  lining  beneath  the  carpet. 


Stair  Pads 


5.  A.  LAZIER  &  SONS 


IN  THREE  SIZES,  5/8,  ^,  fs. 

We  are  the  Sole  Manufacturers  for  Canada. 

.  .  .  Send  for  Sample  .  .  . 

For  sale  by  Best  Carpet  Dealers.  If  your 
dealer  will  not  supply  you,  it  can  be  order- 
ed direct  from  the  factory. 

Belleville,  Ont. 


c 
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A    NEW    FIRM    IN    BRITISH    COLUMBIA. 

IT  is  hard  to  get  suitable  premises  for  a  large  firm  in  Victoria, 
B.C.,  so  brisk  is  the  demand  for  warehouses  there,  but  the  new 
firm  of  C.  J.  Kelley  &  Co.,  wholesale  jobbers  in  and  manufacturers 
of  clothing,  secured  a  fine  three-storey  building  on  Langley  street 
and  are  opening  up  business  as  this  number  of  The  Review  goes 
to  press.  The  firm  will  be  ready  for  the  spring  rush  into  the  min- 
ing regions  and  will  do  a  large  business,  as  the  outlook  at  the  Coast 
is  very  promising.  Mr.  C.  W.  M.  Becker,  the  buying  partner  of 
the  firm,  has  been  east  to  Toronto,  New  York  and  other  centres  get- 
ting ready  a  stock  tor  the  start.  Mr.  Becker,  formerly  with  Turner, 
Beeton  &  Co.,  is  a  bright  young  British  Columbian  who  speaks  in 
hopeful  terms  of  the  future  of  the  country,  and  shows  all  the  quali- 
ties of  a  live  business  man.  He  told  The  Review  that  the  house 
will  make  men's  wear,  especially  miner's  clothing,  a  specialty. 


do  so.  Their  '98  tweeds  are  extremely  creditable  and  are  almost 
certain  to  be  well  received.  The  same  firm  are  making  a  line  of 
travelling  rugs  with  a  tartan  pattern  on  one  side  and  plain  on  the 
other.     These  rugs  are  well  finished  and  pretty. 


A   WINDOW   DISPLAY  OF   SPOOLS. 

Dufort  Freres,  of  Montreal,  have  a  very  handsome  model  of  the 
new  Suspension  Bridge  at  Niagara  in  one  ot  their  show  windows. 
The  arch  and  side  bars  are  built  of  silk  spools,  no  less  than  eight 
hundred  being 
used,  including 
1  7  5  different 
colors.  The 
braces  of  the 
bridge  are  taste- 
fully wrapped  in 
silk  handker- 
chiefs. On  the 
bridge  there  is  a 
small  moving 
trolley  car,  foot 
path  and  vehi- 
cle path,  on  the 
track  above  a 
train  of  cars.  In 
the  centre  and 
at  each  end  is 
a  prism  built  of 
different  colored 
glass  with  elec- 
tric lights  inside. 
Curtains      are 

artistically  arranged  in  the  background  and  the  bottom  of  the 
window  is  nicely  fixed  up  with  handkerchiefs.  The  whole  makes  a 
very  striking  display  and  attracts  great  attention.  Mr.  J.  H.  E. 
Delfosse,  the  firm's  window  dresser,  is  to  be  congratulated  on  his 
tasteful  work.  The  above  cut  is  an  exact  representation  of  the 
window. 


W.    H.  STOREY  &  SON. 

Attention  is  directed  to  their  advertisement  on  page  70  this 
issue  up  to  date.  As  usual  they  exhibit  a  large  range  of  elegant 
and  commendable  goods  this  season.  The  firm  possess  a  natural 
reputation  for  the  excellence  of  their  productions  ;  possessing  an 
intimate  knowledge  of  the  requirements  of  the  trade  enables  them 
to  constantly  keep  before  their  customers  the  newest  ideas  in  their 
branch  of  manufactures.  The  equipment  of  the  firm  is  next  to 
none  on  this  continent,  for  manufacturing  not  only  well,  but  cheaply. 

In  addition  to  their  large  glove  trade  they  manufacture  full  lines 
of  travelling  bags,  moccasins,  shoe  pacs  and  goods  suitable  for  the 
Klondyke. 

NEW    SHIRT    SAMPLES  FOR    '98. 

The  Star  shirts  for  the  spring  and  summer  season  of  1898, 
manufactured  by  E.  Van  Allan  &  Co.,  of  Hamilton,  are  now  being 

shown  to  the 
trade,  and  the 
orders  taken  as- 
sure a  brilliant 
season  for  these 
well-known 
makers  of 
shirts.  Every 
style  that  is  re- 
cognized as  up- 
to-date  has  been 
given  a  place  in 
ihe  new  collec- 
tion. The  pat- 
terns in  Percales 
and  Madras 
cloth  are  of  an 
extensive  char- 
acter. The  neg- 
ligee lines  are 
very  extensive, 
and  include 
Oxfords,  sa- 
teens, flannels,  and  silk    stripe   materials,  etc. 


JUST    ISSUED. 


THE    JANUARY     SPECIALTY. 

Anticipating  a  white  goods  sale  the  W.  R.  Brock  Co.  are  show- 
ing three  or  four  plums  in  white  cottons  which,  in  the  buyer's 
opinion,  are  "  unapproachable."  Also  a  line  of  Oxford  shirtings 
which  were  retailed  at  15  cents,  but  which  the  firm,  having  made  a 
big  purchase,  can  this  year  sell  20  per  cent,  cheaper  than  last. 
This  is  a  clearing  line.  The  firm's  staple  stuff  is  coming  well  for- 
ward and  an  increase  of  trade  is  expected. 


Alljthose  interested  in  needle  work  should  have  Barbour's  book 
No.  6,  which  is  now  ready  and  can  be  had  at  10c.  each  from  the 
leading  dry  goods  stores,  or  sent  by  mail  to  any  address  on  receipt 
of  ioc.  in  stamps  by  Thos.  Samuel  &  Son,  8  St.  Helen  street, 
Montreal.  No.  6  book  surpasses  any  previous  publication,  embrac- 
ing a  great  variety  of  new  designs  for  lace  making  and  embroidery. 
Books  No.  1,  2,  3,  4,  or  5,  can  also  be  had  at  ioc.  each. 


CANADIAN    RUGS    OF    MERIT. 

The  Review  has  been  shown  samples  of  an  excellent  grade  of 
tweed  manufactured  by  Messrs.  Boyd  Caldwell  &  Co.,  of  Lanark. 
The  firm  aim  at  producing  goods  which  can  successfully  compete 
with  imported  stuff  and  have  spent  much  time  and  money  trying  to 


NEW    SPRING    GOODS. 

S.  F.  McKinnon  &  Co.  claim  to  take  first  place  on  ribbons,  and 
say  that,  as  usual,  the  trade  will  find  in  their  spring  collection  of 
fancies  a  newness  in  characters  and  richness  of  patterns  peculiar  to 
themselves. 

In  handkerchiefs,  in  addition  to  their  well-known  numbers, 
Brophy,  Cains  &  Co.  are  showing  a  range  of  )i  and  3^ -yard  H.S. 
fine]lawn]at]prices  which  meet  the  popular  demand.  They  seem  to 
hit  the  linen'goods^heavily. 
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The  Merchants  Dyeing— Finishing  Co. 


OF    TORONTO,    Limited. 


P.  H.  BURTON,  President. 


R.  W.  SPENCE,  Vice-President. 


Present  Building,  216x85  Feet. 

Works  at  Liberty  Street,  King  St.  West 


TAYERS,  FINISHERS  and  CON- 
U  VERTERS  of  British,  French  and 
German  Dress  Fabrics  from  rthe  Rough 
State  as  they  come  from  the  Loom. 
Dyers  and  Finishers  of  Japanese  Silks, 
Surahs,  Satins,  etc. 

Work  solicited  from  the  Dry  Goods  and  Clothing 
Trades  and  from  Domestic  Manufacturers. 


Telephone  5291 

ALF  ?ED  BURTON,  Manager  of  Works. 


If 


WAREHOUSE  :   42  Front  St.  West 


o 

\I^HOLESALE    DEALERS  and    IMPORTERS 

of  all  classes  of  Dress  Fabrics,  of  whatever  ma- 
terial may  be  fashionable— both  our  own  Dyeing  and 
Finishing  and  all  classes  of  Dress  Goods  finished 
abroad,  Silks,  Velvets,  Velveteens,  Muslins,  Prints, 
etc.,  etc.,  etc. 

THE  COMPLETE  DRESS  GOODS 
AND  SILK  HOUSE—-*- 

DRESS  TRIMMINGS,  LACES, 

EMBROIDERIES,  DRESS  LININGS, 

.     .     .     .     and  all  classes  of  Dress  Accessories. 


"D 


Manufacturers'  Agents  and  Special  Importers. 


/> 


Successors  to   CALDECOTT,    BURTON    Sc    SPENCE. 

NOTE    THE    NEW    ADDRESS     FROM    JANUARY    1st,    1898. 

42  Front  St.  West  Tadamta 
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HARBOR   OF  ST.   JOHN,    N.B. 

THE  measure  of  a  community's  prosperity  is  dependent  chiefly 
upon  the  enterprise  and  energy  of  the  people  within  it  and 
not  upon  the  assistance  of  either  the  Federal  or  Provincial 
Governments.  The  Government  may  assist,  but  the  great  active 
force  must    be  the  community  itself. 

The  accompanying  illustration  is  a  bird's  eye  view  of  St.  John, 
N.B.,  and  its  harbor,  a  place  which  is  an  example  of  what  a  city 
can  do  for  itself. 

As  a  harbor,  and  particularly  as  a  winter  port,  St.  John  was 
evidently  so  intended  by  nature,  but  there  were  certain  deficiencies 
which  handicapped  it  in  the  competition  with  United  States  ports 
for  the  winter  trade  of  the  Atlantic.     A  few  years  ago  the  Board  of 


each  of  which  is  capable  of  holding  a  whole  cargo  or  more.  The 
facilities  for  loading  and  unloading  are  all  modern.  The  railway 
tracks  are  closely  connected  with  the  wharves,  running  close 
alongside  the  rear  of  the  warehouses,  while  the  wharves  are  con- 
nected with  the  large  elevator  which  is  shown  in  the  accompanying 
illustration.  A  deputation  representing  some  of  the  Atlantic 
steamship  lines  were  in  St.  John  a  few  weeks  ago  and  they  ex- 
pressed themselves  pleased  and  delighted  with  the  warehouses  and 
the  general  arrangements  which  had  been  made  to  accommodate 
steamships  engaged  in  the  winter  carrying  trade.  The  warehouses 
reterred  to  have  a  frontage  of  350  feet  with  a  depth  of  70  feet. 

"A  good  many    misstatements  have  been  made  in  connecting 
St.    John   with  fogs,"  remarked  Mr.   Fisher.        "  Now,  while  as  a 


'. 


'      - 


i 


KtrmjUcavs  f  >c 


.iL 


Trade  of  the  city,  realizing  what  these  deficiencies  were,  in- 
augurated an  agitation  for  their  removal,  and  the  result  is  the  facili- 
ties which  the  port  now  possesses. 

When  in  Toronto  the  other  day  Mr.  W.  S.  Fisher,  of  St.  John, 
in  referring  to  the  efforts  which  had  been  made  to  improve  the 
harbor,  said  :  "  The  tax-payers  of  St.  John  have  paid  out  of  their 
own  pockets  5750,000  in  order  to  provide  facilities  for  carrying  on 
the  winter  port  business,  feeling  satisfied  that  the  demand  would 
come  when  our  geographical  position  would  show  that  trade  had 
to  come  our  way." 

As  a  result  of  the  expenditure  of  this  $750,000  the  harbor  of 
St.  John  now  affords  berths  for  five  of  the  largest  ocean  going 
steamships  afloat  if  they  choose  to  all  enter  the  port  at  once,  while 
in  addition  to  this  each  can  have  a  distinct  and  separate  warehouse 


matter  of  fact  we  have  during  the  summer  a  great  deal  of  fog  ;  in 
the  winter,  on  the  other  hand,  we  have  practically  no  fog.  In 
proof  of  this,  we  have  statistics  extending  over  several  years. 
They  show  the  average  duration  of  fog  during  the  winter  has  been 
only  fifteen  or  sixteen  hours  per  month.  You  will  readily  see  it 
cuts  no  figure  at  all.  In  the  summer  a  great  deal  of  business  is 
done  at  our  port,  but,  of  course,  it  is  as  a  winter  port  that  it  chiefly 
ranks." 

The  shipments  of  freight  from  St.  John  last  winter  were 
77,435  tons  of  produce,  etc.,  1,500,000  bushels  of  grain  and  12,537 
head  of  live  stock.  This  freight  was  distributed  as  follows  :  To 
London,  24,000  tons;  to  Liverpool,  26,000  tons;  to  Glasgow,  18,- 
000  tons;  to  Belfast  and  Dublin,  6,500;  to  Aberdeen,  2,900. 
In   1895  63    sailing  vessels  and    55    steamers  carried   129,000,000 
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ait  For  Our 

Travellers,  Please 

They  will  show  you  the  greatest  assortment  of  Laces, 

Dress  Goods  and  Fancy  Goods  we  have  ever 

offered 

This  season's  range  of  laces  again  demonstrates  our  right  to  the 
title  of  "  The  Lace  Warehouse  of  Canada."  We  have  every- 
thing in  laces,  from  cheap  cotton  to  the  finest  and  most  expen- 
sive French  goods.     Our  selection  includes  : 


LACES 


Vals,  Pointe-de-Paris,  Italian  Vals,  the  celebrated  combination 
Val,  "Dentalle  Rejane,"  Oriental  Plauen  Laces,  Real  Torchons, 
Silk,  Cream  and  Black  Chantilly,  ISew  Patent  Silk  Laces  in 
Black  and  Cream,  ISew  Imitation  Hand-worked  "Malines"  Lace, 
Guipure  Laces,  etc.,  etc. 


New  Champagne  Color  Laces. 


The  acknowledged  novelty 
of  the  season 


"& 


Huge  Assortment  of  Dress  Goods 

Our  assortment  of  dress  goods  is  among  the  leaders.  Special  K  175 
Cashmere,  in  colors  ;  886  Poplins  ;  B  100  Amazon  Cloths,  for  tailor- 
made  suits.     These  are  new  and  popular  leaders  for  you.     Shadow  and 

Organdie  Muslin  for  Blouses;  novel  effects.  Braid  Effects  in 
Trimming's  continue  in  vogue  and  we  offer  you  a  complete  range  to 
select  from.  ... 


Colored  and  Black  Beaded  Trimmings,  in  large  variety. 
Veilings,  extensive  range  in  gauze  and  net. 

Ladies'  English  and  American  Belts,  with  patent  adjustable  buckle. 
Patent  Coiffure  Combs. 

A  Large  New  Range  in  Blouses.     Also 

Blouse  Sets,  in  metal  and  pearl. 
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Something  better  than  Chiffons,  will  not 
crush.  Accordion  pleated  and  plain. 
Narrow  and  wide. 


NEW  IDEAS  IN  GOLFERS- -Just  the  thing  for  Seaside  wear,  Bicycling,  etc. 


KYLE,  CHEESBRODGH  A  CO., 


MONTREAL 


QUEBEC 
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The  Crompton  Corset  Co. 


Limited 


HANUFACTURERS  OF  SUPERIOR  CORSETS. 


YATISI,    MAGNETIC,   CONTOUR, 

VICTORIA,   HYGEIAN  WAISTS  and 
STANDARD    DRESS    BONES. 


78  YORK  STREET,  TORONTO,  Ont. 


feet  of  lumber  to  the  Old  Country  ;  in  1896  52  sail  and  95  steam 
craft  carried  168,000,000  feet ;  and  in  the  ten  months  of  1897,  52 
sail  and  180  steam  craft  carried  226,000,000  feet  of  lumber. 

' '  This  year' s  winter  service  is  going  to  be  much  ahead  of  that  of 
last  year,"  remarked  Mr.  Fisher,  in  referring  to  the  above  figures, 
"  We  expect  this  largely  because  of  the  improved  facilities  of  the 
port.  We  feel,  however,  that  it  takes  time  to  establish  trade.  Trade 
runs  in  a  rut,  you  know.  Our  desire  now  is  to  draw  the  attention 
of  the  importer  to  our  port  and  urge  upon  him  the  policy  of  having 
his  goods  sent  by  an  all-Canadian  route,  particularly  when  the 
railway  and  the  steamship  companies  have  between  them  made  a 
guarantee  that  goods,  either  imported  or  exported,  shall  be  brought 
in  or  carried  out  of  the  port  of  St.  John  at  as  low  a  rate  of  freight 
or  lower  than  by  any  other  Atlantic  port.  That  being  so,  why 
should  not  patriotic  Canadians  arise  and  demand  that  their  goods 
shall  be  shipped  by  an  all-Canadian  route  ?  It  is  not  a  question 
between  Halifax  and  St.  John  ;  it  is  between  St.  John  and  the 
United  States  ports." 

The  list  of  steamships  which  will  run  in  and  out  of  St.  John 
during  the  winter  months  was  published  in  a  recent  issue  of  this 
journal. 

Hockey  pants  for  present  trade  are  a  decided  specialty  with  H. 
J.  Caulfeild  &  Co.  just  now. 


NEW    SPRING    GOODS. 

Wyld,  Grasett  &  Darling  have  a  full  line  of  tubular  braids,  Ger- 
man make,  in  all  widths,  of  black  and  cream  hercules. 

S.  F.  McKinnon  &  Co.'s  collection  of  spring  samples  containsa 
fine  range  of  veilings,  which  should  be  seen  by  every  buyer. 

As  usual,  James  Johnston  &  Co.  are  showing  the  largest  and 
best  selected  range  of  fabric  gloves,  in  pure  silk,  taffeta  and  lisle, 
also  some  pretty  novelties  in  these  lines. 

S.  Greenshields,  Son  &  Co.  report  large  sales  in  ladies'  blouses. 
This  is  an  import  department  with  them.  Their  range  is  very  com- 
plete and  contains  all  the  latest  novelties  in  fancy  muslin  and 
Roman  stripes. 

John  Macdonald  &  Co.  report  their  stock  of  laces  complete  for 
the  coming  season,   comprising    oriental,  edelweiss,   valenciennes, 
black  and  cream  silk,  and  a  big  assortment  of  fancy  cotton  laces 
The  new  veilings  include  the  latest  novelties  of  the  French  market. 


REGATTA  AND  OUTING  SHIRTS. 

These  goods  are  being  more  used  each  season,  consequently  the 
W.  R.  Brock  Co.,  Limited,  have  bought  for  spring  a  much  larger 
range  than  usual.  Some  of  the  lines  have  white  body  with  colored 
fronts.  The  patterns  shown  are  new  and  nobby.  The  value  of  all 
competes  favorably  with  any  in  the  market. 


"A Trade  Winner" 

No.  2  Corner  Wardrobe 
($50.00  premium.) 

Antique  Oak  Finish  ;  fits  close  to  the  wall ;  "  Revolving: 
Head  Piece";  2  Shelves;  10  Double  Hooks;  Curtain, 
Rod  and  15  Brass  Rings;  81  inches  high;  31  inches  wide, 
front;  28  inches  deep,  sides;  Packed  "  K.  D."  2  in  crate, 
80  lbs.  Anyone  can  set  up  in  10  minutes.  Drop  post  card 
for  sample  crate  and  prices. 

No.  2  Secretary  as  usual. 

BUY    DIRECT— Why    Pay   Tribute    to    Jobbers   and 
Middlemen  ? 

U 


HOURD   &   COMPANY 


Wholesale    Furniture 
Manufacturers 


London,  Can. 
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KUMFORTABLE 


.Our  Specialties 


KLONDIKE 


Hudson  Bay  Knitting  Co.,  Montreal. 


KL0THIN6. 


/. 


PRICES  OF  CANADIAN  COTTONS. 

NEW   COMPETITION    IN    CANADIAN    GREYS — RUMORS    OF   COMING 
CHANGES    IN    PRICE. 

THERE  is  considerable  talk  going  on  in  the  trade  these  days 
about  the  prices  of  Canadian  cottons  during  1898.  As  The 
Review  is  going  through  the  press  (Jan.  1)  no  official  statement  of 
any  change  is  made  (except  the  December  changes  which  are  noted 
on  another  page  of  this  issue).  Early  in  January,  however,  it  is 
freely  stated  there  will  be  changes  of  a  downward  tendency,  owing 
to  the  low  prices  in  the  States  and  from  fresh  domestic  competition. 

The  most  interesting  news  on  the  subject  is  that  the  Canadian 
Colored  Cotton  Co.  have  been  making  some  grey  cottons  and  have 
sold  them  to  several  wholesale  houses.  This  bears  out  The 
Review's  recent  prediction  that  the  break  between  D.  Morrice  & 
Co.  and  the  Dominion  Cotton  Co.  would  result  in  the  Colored 
Company  making  grey  cottons.  The  quantity  so  far  offered  has 
been  limited,  and  it  is  not  known  whether  the  competition  will  go 
on.  If  it  does,  there  will  certainly  be  lower  prices  in  grey  cottons, 
and'those  sold  were  offered  at  low  quotations. 

A  new  line  of  cotton  goods  is  on  the  market  this  season,  namely 


flannelette  sheeting.  It  is  really  a  sort  of  cotton  blanket  in  the 
piece  and  is  two  yards  wide.  A  good  quality  of  it  can  be  retailed 
at  25c.  per  yard.  Cotton  blankets  made  in  Canada  have  achieved 
a  complete  success  and  have  practically  driven  out  the  United 
States  article.  Large  quantities  of  Canadian  cotton  blankets  have 
been  sold  this  season. 


FANCY   UNDERSKIRTS. 

Roman  stripe  effects,  which  have  been  so  fashionable  in  silks, 
are  now  being  largely  shown  in  fancy  underskirting  materials. 
Boulter  &  Stewart  show  all  the  newest  designs  in  the  latest  drill 
skirting.  These  goods  have  plenty  of  body  and  besides  coming  in 
most  beautiful  patterns  are  entirely  fast  in  the  wash. 


BLACK  LUSTRES. 

An  excellent  range  of  plain  black  lustres  at  John  Macdonald  & 
Co.'s  contains  two  extra  values  to  retail  at  35c.  and  50c.  These 
are  really  attractive  goods. 


BUSY  AS    A    BEE. 

Mr.  Robert  C.  Wilkins  reports  that  he  now  has  on   hand  about 
three  times  as  many  orders  as  ever  before  at  this  season. 
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UNFAIR    BUSINESS     METHODS. 

IT  IS  a  business  man's  privilege  to  increase  his  trade  by  every 
honest  and  legitimate  means  in  his  power,  but  we  must  protest 
against  the  unfair  and  dishonest  means  that  are  being  employed 
by  traders  in  the  United  States  to  rob  the  business  men  of  this 
country  of  the  trade  that  rightly  belongs  to  them.  We  are,  with 
more  than  a  spirit  of  fairness,  putting  American  miners  on  a  footing 
with  our  own  people,  giving  them  the  protection  of  our  laws,  and, 
in  fact,  dividing  with  them  our  heritage  of  gold.  This  would  seem, 
in  all  conscience,  sufficient  to  satisfy  any  reasonable  people,  but 
the  people  of  the  United  States  are  not  reasonable — they  want  it  all. 
These  thoughts  are  suggested  to  us  by  an  article  that  appears  in  a 
New  York  trade  paper  under  the  head  of  "Advice  to  Miners  Fitting 
Out  for  Klondyke, "  and  which  reads  as  follows  : 

As  a  rule  the  men  who  have  gone  to  the  Klondyke  have  fitted 
out  at  Victoria.      Here  is  the  first  mistake. 

Victoria  is  not  as  handy  or  as  cheap  as  Seattle.  The  merchants 
of  Victoria  have  been  spreading  the  report  that  it  paid  to  buy  there, 
as  the  miners  would  then  save  the  duty  that  is  put  on  all  American 
goods.  This  is  a  transparent  untruth.  In  the  first  place,  nearly 
all  supplies  carried  by  a  miner  are  staples  shipped  from  the  United 
States  to  the  Victoria  merchants,  who  are  required  to  pay  the  same 
duties  on  these  goods  that  the  miners  would  have  to  pay  ;  hence, 
Victoria  merchants  have  to  sell  the  goods  to  the  miners  with  the 
duty  added.  And  then,  goods  sold  in  Victoria  have  to  be  put  in 
charge  of  a  United  States  deputy  collector  while  in  the  territory  of 
the  United  States.  This  costs  $5  a  day,  and  the  packages  cannot 
be  opened  until  British  territory  is  reached.  This  creates  trouble 
and  hardship,  besides  being  very  expensive  if  the  miner  is  delayed 
in  crossing  the  pass.     Goods  bought  in  Victoria  cannot  be  sold  in 


Alaska.  If  the  miner  should  desire  to  sell  out  in  order  to  return  to 
the  United  States  he  will  find  that  the  law  would  not  enable  him  to 
do  so.  By  purchasing  at  Seattle,  the  miners  can  use  their  outfits 
where  and  when  they  like,  either  before  or  after  crossing  the  British 
line.  A  small  duty  is  paid  on  all  luggage  in  excess  of  ioo  lbs. 
This  costs  between  $g  and  ^35  on  an  outfit. 

For  deliberate  misrepresentation  and  perversion  of  facts  we 
think  this  article  takes  the  palm.  To  anyone  who  knows  anything 
about  our  trade  in  British  Columbia  the  article  needs  no  comment. 
That  our  Government  has  been  too  lenient  with  the  American  miner 
and  his  American  outfit  is  a  fact,  but  that  we  do  levy  duties  is  not  a 
transparent  untruth,  as  our  Customs  returns  will  show. 

"  That  nearly  all  supplies  carried  by  a  miner  are  staples  shipped 
from  the  United  States  to  Victoria  merchants,  who  are  required  to 
pay  the  same  duties  on  these  goods  that  a  miner  would  pay"  is 
simply  a  deliberate  falsehood  without  the  slightest  foundation,  ex- 
cept that  it  is  founded  upon  malice  and  greed  for  what  does  not  be- 
long to  them,  and  envy  of  our  manufacturers,  who,  from  their  vast 
experience  of  outfitting  for  a  northern  trade,  are  in  a  much  better 
position  than  the  Americans  can  be  to  compete  for  that  trade,  and 
there  is  no  language  too  strong  to  condemn  the  employment  of  such 
methods  for  obtaining  trade. 

That  the  American  Customs  authorities  have  tried  to  hamper 
our  trade  by  most  unneighborly  behavior  we  believe  is  true,  and 
as  we  have  the  means  of  protecting  ourselves  against  this  we  should 
soon  be  able  to  stop  it.  If  we  do  not  we  deserve  to  suffer.  There 
is  one  comfort — .ve  know  exactly  what  we  have  to  meet,  and  "fore- 
warned is  forearmed,"   although  it  is  extremely  humiliating  to  have 


Wm.  Simpson, 
Sons  &  Co. 


1/ 


PHILADELPHIA  and  NEW  YORK. 


Represented  in  Canada  by 
DAVID  KAY,  ^  R.  FLAWS  &  SON, 

Fraz  c  r  Building,  Montreal.  Manchester  Building,  Toronto 

SOLID  BLACK  PRINTS 

Black  and  White  and  Silver  Greys. 

FANCY  PRINTS,  NOVELTIES  and 
3=4  PERCALES 

Wm.  Simpson  4  Sons'  3-4  and  7-8  Sates 

LANCASHIRE   FINE  PERCALES 
BRANDENBURG  CLOTH.    .    .    . 

GOBELIN  ART  DRAPERY 

Berlin  Aniline  Past  Black 
and  Colored  Satines    .     .    . 

All  Grades 

TAFFETA  LINING.  SILKALINE 

BERLIN  ART  SHADES,  Etc. 


A.  A.  Allan  &  Co. 


Ladies'  and 
Gent's 

EXCLUSIVE     I 
NOVELTIES 


Fine  Furs 


Jackets 
Capes 

Neckwear 
Fancy  Ruffle  Muffs 


Electric  Seal 
Grey  Lamb 

Persian  Lamb 
Mink 

Stone  Marten 
Russia  Sable 


To  complete  a  line  of  Furs  made  in 

ATTRACTIVE  AND  NOVEL  STYLES 

Every  Buyer  should  inspect  our  lines.     We  carry  a  full  assortment  of 
everything  required  by  the  Fur-Buying  Community. 


Hat  Department 

English    and  American.     Stvles  the  choicest. 


1/ 


CLOTH   CAP  DEPARTMENT.     Our   own  manufacture.     Quality  and 
value  unsurpassed. 


A.  A.  Allan  &  Co., 


Wholesale  Hatters 
and  Farriers. 


LETTER  ORDERS 

Receive  Careful  Attention 


51  Bay  Street,  TORONTO 
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our  opponents  show  us  their  hand  with  such  apparent  confi- 
dence in  our  childlike  simplicity,  regarding  us,  as  they  must  from 
actual  experience,  as  too  weak  or  too  cowardly  to  strike  back. 

This  article  should  have  the  effect  of  hastening  us  in  getting  two 
or  three  all-Canadian  routes  to  the  gold  fields.  It  is  a  well-known 
fact  that  either  the  Stickeen  River,  Ashcroft,  B.C.,  Edmonton  land 
and  water  routes,  or  the  latest  and  not  the  least  desirable,  the  water 
route  via  Prince  Albert,  which  we  mention  in  an  interview  with  Mr. 
McLeod  of  that  place,  are  all  and  each  better  and  much  more  com- 
fortable and  desirable  ways  of  getting  at  our  gold  than  the  crossing 
of  any  of  the  Alaska  passes  or  glacier-covered  mountains  of  that 
inhospitable  country,  or  by  taking  the  long  water  trip  via  St. 
Michael's  which  is  4,450  miles  in  uncomfortable,  overcrowded 
steamers  where  only  a  limited  amount  of  baggage  and  supplies  can 
be  carried. 

We  appeal  to  the  boards  of  trade  and  business  men  in  this 
country  to  hold  what  we  have  got  and  what  is  ours  by  right  of 
inheritance. 


PLAID  RUGS  AT  A  BARGAIN. 

H.  J.  Caulfeild  &  Co.  report  a  shipment  of  fine  Scotch  plaid 
rugs,  which  came  to  hand  too  late,  and  are  offered  at  a  big  reduc- 
tion for  present  trade. 


NEW  SPRING  GOODS. 

IN  smallwares  and  men's  furnishings  John  Macdonald  &  Co.  have 
their  samples  complete.  Taste  is  running  more  than  ever  to 
braids,  and  buttons  are  in  greater  favor  of  late.  For  men's  shirts, 
the  demand  promises  to  be  large  for  colored  soft  bosomed  shirts 
and  Balbriggan  underwear.  All-black  half-hose  are  again  cash- 
mere, while  sweaters  in  staple  and  novelty  lines  are  all  right. 

John  Northway  &  Son  are  making  a  nice  range  of  bicycle  skirts. 

H.  J.  Caulfeild  &  Co.  are  making  a  feature  of  neckwear,  derbies, 
puffs,  knots,  lombards,  etc.,  for  spring  trade. 

In  elastics  James  Johnston  &  Co.  carry  a  large  line  of  cords  and 
braids,  as  well  as  plain  and  fancy  webs.  These  goods  are  always 
fresh  and  give  good  satisfaction. 

Wyld,  Grasett  &  Darling  report  that  their  spring  stock  of  laces 
is  now  to  hand  in  all  newest  designs  in  Valenciennes,  orientals, 
cotton  guipure  in  white  and  butter  colors,  and  silk  chantilly  in  cream 
and  black. 

S.  Greenshields,  Son  &  Co.  are  showing  a  large  range  of  cotton 
and  cashmere  hosiery  for  spring,  and  have  already  secured  some 
very  large  orders.  Their  new  lines  in  Tartan  checks  and  ombre 
stripes  in  ladies'  and  misses'  sizes  are  selling  rapidly  and  will  be 
delivered  early  in  the  season. 


MAKING  ENDS  INTO  RUGS. 

Every  carpet  department  can  easily  get  rid  of  their  odd  bits  by 
making  them  into  rugs  and  putting  a  bit  of  fringe  on  each  end.  The 
Toronto  Carpet  Manufacturing  Co.  are  making  a  full  line  of  color- 
ings in  the  best  styles  of  rug  fringes. 


THE  C.  P.  R. 

This  is  the  name  of  a  special  value  line  of  ladies'  Hermsdorf's 
black  cotton  hose,  one  of  the  W.  R.  Brock  Co.'s  leaders,  to  retail  at 
20c.  per  pair,  or  six  pairs  for  a  dollar. 


SKIRTS  AND  COSTUMES. 

John  Northway  &  Son,  in  addition  to  a  stylish  line  of  capes  and 
jackets,  are  showing  a  good  line  of  separate  skirts  and   costumes. 


IfVM  Umbrella  Co. 
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Parasols 
Sunshades 
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20  FRONT  STREET  W.,    TORONTO 
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E.  &  S.  CURRIE 

32  Wellington  St.  West 

TORONTO 
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LATE  NEWS  OF  THE  TRADE. 

REPORTS    FROM    MANY    CANADIAN    MILLS   SHOW  A 
BUSY    SEASON. 

\  BOLD    BURGLAR   AT   MONTREAL  —  NEW    HAT   CONCERN    IN 

LONDON  A     PIONEER      OTTAWA      MERCHANT 

GOES  OUT  TO  THE    PACIFIC    COAST. 


ME 


ESSRS.  E.  &  S.  CURRIE,  neckwear  manufacturers, 
Toronto,  are  moving  to  the  large  and  commodious  ware- 
house on  Front  street  west,  corner  of  Bay  street,  formerly  occupied 
by  Alexander  &  Anderson.  The  Wellington  street  west  warehouse 
of  E.  &  S.  Currie  has  been  leased  by  John  Northway  &  Son,  mantle 
manufacturers. 

Tom  Swalwell,  the  well-known  traveler,  who  will  in  future  travel 
half  the  year  for  the  Merchants'  Dyeing  and  Finishing  Co., 
Toronto,  intends  using  his  spare  time  to  open  accounts  for  his  old 
customers,  to  fill  orders  in  staple  dry  goods  for  them  and  to  buy 
goods  for  them  when  desired.  For  this  purpose  he  has  an  office  at 
15  Manchester  Buildings,  Toronto. 


There  is  every  reason  to  believe  that  next  season  will  see  Cana- 
dians fully  alive  to  the  trade  which  is  theirs  in  supplying  outfits  for 
parties  travelling  through  to  the  Yukon.  On  the  coast  extensive 
stocks  are  already  being  laid  in  by  some  of  the  merchants  and  the 
woolen  mills  are  feeling  a  beneficial  effect  upon  their  line  of  busi- 
ness, and  the  demand  for  some  lines  of  woolen  goods  has  already 
largely  increased. 


fill  orders  received,  and  the  Baird  mill  property  is  being  fitted  up 
with  the  intention  of  running  on  Klondyke  orders  also.  The  other 
mills  are  all  running  full  time,  and  some  of  them  overtime.  Alto- 
gether the  outlook  is  as  bright  as  it  has  been  in  a  long  time. 

An  Ontario  tailor  advertises  that  he  will  supply  a  marriage 
license  free  to  all  young  men  ordering  their  wedding  suits  from 
him.     The  fee  is  just  $2. 

The  Slingsby  woolen  mills  in  Brantford  have  been  working 
night  and  day  for  several  months,  their  whole  output  going  to 
Alaska.  They  opened  up  this  trade  two  or  three  years  ago,  and 
since  the  gold  discoveries  it  has  expanded  enormously. 

From  St.  Hyacinthe,  Que.,  comes  the  report  that  at  the  Granite 
Mills  new  hands  are  constantly  being  taken  on,  and  considerable 
night  work  is  being  done.  It  is  thought  that  the  number  of  hands 
employed  may  soon  reach  a  thousand. 

A  Magog,  Que.,  correspondent,  speaking  of  the  print  works 
there,  says  the  industry  has  greatly  revived.  The  factory  is  now 
running  to  its  utmost  capacity.  A  large  quantity  of  the  raw  material 
has  been  delivered  here,  with  much  more  forthcoming. 


As  a  result  of  increasing  business,  the  Dominion  Express  Com- 
pany are  to  reduce  their  rates  to  all  points  in  the  Northwest  by  5  to 
20  per  cent. ;  20  per  cent,  has  been  taken  off  commercial  travelers' 
baggage. 


Klondyke  orders  and  a  generally  active  trade  are  keeping  the 
Almonte  mills  busy.  This  is  true  of  the  immense  mills  of  the 
Rosamond  Co.     Wylie  &  Shaw  are  going  to  run  night  and  day  to 


After  being  44  years  in  business,  Mr.  George  R.  Blyth,  of 
Ottawa,  has  transferred  his  business  to  his  sons — Messrs.  W.  R., 
G.    R.  and  D.  F.  Blyth — and  gone  to  reside  at  New  Westminster, 
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SOMETHING  NEW 
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Thomson's  H'Si:  Corsets. 


1    conif 


Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 

Mrs.  W.  writes,— "  I  find  your  Nkw  '  GLOYE-KrrriNO^Corset  perfect,  most  comfort 
able  t<>  wear  ami  beautifully  finished.  I  can  think  of  no  words  that  would  describe  its 
perfe  tion 

Mrs.  M.  writes,—"  I  have  really  never  hal  such  a  perfect  fit  before." 
Mrs  1;   writes, —" I  have  muoh  pleasure  in  stating  that  I  have  never  worn  a   more  per- 
nrset  than  your  New  'Glove-Fitting,'  I  shall   rcc  immenil  them  to  all  my 
tin  11. Is  M  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK   FOR    THOMSONS   NEW   "GLOVE-FITTING"    AND 
TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


APPERLY,  CURTIS  &  CO. 

....  Limited. 
WEST  OF  ENGLAND 

Woollen  Manufacturers 


f^^w* 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 


' 


DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 


21  GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 
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B.C.  Mr.  Blyth  was  one  of  the  pioneer  merchants  of  the  Dominion 
capital.  It  was  in  1834,  just  after  the  completion  of  the  works  on 
the  Rideau  Canal,  that  the  Blyth  family,  of  which  Geo.  R.  was  the 
second  youngest  member,  arrived  in  Ottawa  (then  Bytown)  settling 
at  New  Edinburgh,  a  hamlet  of  but  a  few  houses,  but  still  a  busi- 
ness point  at  that  date.  While  still  young  Mr.  Blyth  entered  the 
dry  goods  store  of  Andrew  Main,  the  predecessor  of  James  Brough 
&  Co.,  where  for  a  number  of  years  he  met  Bytown' s  best  people  in 
the  town's  best  dry  goods  establishment.  Business  changes  occur- 
ring, Mr.  Blyth  launched  out  lor  himself,  first  for  two  years  in  Carle- 
ton  Place,  then  on  Wellington  street  in  the  British  Warehouse  and 
subsequently  in  the  Erough  building.  Mr.  Blyth  was  highly  thought 
of,  and  leaves  his  business  in  good  hands  under  the  vigorous  man- 
agement of  his  sons. 


K 


LACES  AND  DRESS   GOODS  NOVELTIES. 

YLE,  CHEESBROUGH  &  CO.  are  stocked  with  novelties 
in  laces,  dress  goods,  etc.,  for  1898.  Mr.  Kyle  has  just 
returned  from  his  regular  European  trip  and  is  ready  to  show  the 
trade  some  pretty  ideas.  In  laces,  their  assortment  is  complete 
and  includes  such  specialties  as  a  combination  val  known  as 
Dentalle  Rejane,  champagne  color  lace,  etc.  Their  K175  cash- 
meres, 886  poplin,  and  Bioo  amazons  for  tailor-made  suits  are  new 
and  fashionable,  and  the  same  applies  to  their  plain  and  accordion 
pleated  brilliants.  These  goods  resemble  chiffons,  but  are  of  superior 
quality  and  can  be  worn  underneath  a  heavy  garment  without 
crushing.  Veilings,  blouse  sets  in  metal  and  pearl,  patent  coiffure 
combs,  hair  pins,  etc.,  are  up-to-date  lines  and  are  worth  seeing. 


NEW    SPRING    GOODS. 

JAMES  JOHNSTON  &  CO.  are  showing  a  full  range  of  black 
and  colored  braids  in  tubulars,  militaries  and  fancies  which  are 
in  great  demand  for  trimming. 

S.  F.  McKinnon  &  Co.  claim  to  carry  the  largest  and  best  as- 
sorted stock  of  plain  ribbons  in  the  Dominion,  with  prices  right  in 
every  number. 

Wyld,  Grasett  &  Darling  have  full  range  of  ribbed  underwear, 
all  sizes,  now  in  stock,  to  retail  at  25  to  50c.  each.  Also  all  sizes 
in  children's  underwear  in  range  Nos.  30  and  37. 

John  Macdonald  &  Co.  make  special  reference  this  spring  to 
the  tailors'  trimmings  department,  which  contains  a  magnificent 
stock  of  all  kinds  of  trimmings  suited  to  the  best  trade. 

S.  Greenshields,  Son  &  Co.  advise  that  they  have  made  special 
arrangements  with  a  large  ribbon  manufacturer  in  France  to  carry 
in  stock  and  sell  for  him  several  lines  of  black  faille,  grosgrain, 
peau  de  soie,  double-face  satin,  satin  and  faille,  gauze,  moire  and 
other  novelties  in  black  ribbons.  This  arrangement  enables  S. 
Greenshields,  Son  &  Co.  to  sell  the  goods  very  cheap.  They 
carry  also  a  full  line  of  colored  ribbons. 


James  Johnston  &  Co.  are  showing  a  beautiful  range  ot  their 
"Distingue"  ladies'  shirtwaists  and  booking  many  good  orders. 
For  style  and  fit  these  are  equal  to  anything  shown  for  spring,  1898. 


SUNSHADES  AND  UMBRELLAS. 

The  W.  R.  Brock  Co.,  Limited,  are  in  the  front  rank  with  their 
assortment  of  sun  and  rain  protectors.  Their  lines  to  retail  at  50,  75c. 
and  $1  are  value  in  coverings,  frame  and  handle.  They  will  revive 
your  trade. 

A  GROWING  BUSINESS. 

John  Northway  &  Son,  cloak  makers,  are  removing  to  32 
Wellington  street  west,  their  growing  business  demanding  larger 
premises. 


Ladies'  and 
Gents' 

Waterproof  Paramatta  Garments 
Waterproof  Cashmere  Garments 
Waterproof  Melton  Garments 
Waterproof  Tweed  Garments 
Waterproof  Covert  Garments 


(/ 


All  new  shapes. 
Best  finish. 
Sewn  all  through. 

GUARANTEED 
QUALITY 

Will  not  go  hard  or  decay 

though  kept  in  stock. 
Prices  to  suit   keen  buyers. 
Patterns  sent  on  application. 


WILLIAM  CURRIE  &  CO. 


Canadian  Agent- 


Waterproof  Garment  Manufacturers, 


Mr.  Duncan  Bell,  Montreal. 


EDINBURGH,  SCOTLAND 


Medals  taken  at 
all  Exhibitions. 


TRADE 


MARK 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  of 

FISH  HOOKS  and 
FISHING  TACKLE. 

WINDSOR  MILLS      -     REDDITCH,  ENGLAND 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


NEEDLES 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in   1,  2,   3,  4,  6,  8,  and  16 
ounce   bottles. 

And  the  Celebrated 


TOl  Crown  Lavender  Salts  P 


1   CONCENTRATED 


Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 


f^9.?^£MsH  THE  CROWN  PERFUMERY  CO. 


tfNEWBONOSTtONODN 


177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in   perfumery. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 
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NEW   SPRING   GOODS. 

THE  embroidery  trade,  report  John  Macdonald  &  Co.,  has  been 
the  biggest  for  years,  extra  values  being  a  feature,  as  well  as 
novelties  in  guipure  and  honiton.  The  new  ribbon  insertion  is 
being  much  used  for  adorning  dresses  and  underwear,  and  there 
are  some  pretty  varieties  in  the  range. 

James  Johnston  &  Co.  show  a  very  large  range  of  cashmere  and 
cotton  hosiery  for  ladies,  men  and  children,  and  have  some  won- 
derful values  in  these  lines. 

S.  Greenshields,  Son  &  Co.  carry  in  stock  a  full  range  of  the 
"  Distingue"  misses'  and  ladies'  waterproofs  in  the  newest  styles. 
The  goods  have  sewn  seams  and  are  guaranteeed. 

S.  F.  McKinnon  &  Co.  are  showing  a  magnificent  range  of 
flowers.  Their  collection  contains  over  two  hundred  different  pat- 
terns and  styles  and  are  meeting  with  great  success. 

Wyld,  Grasett  &  Darling  are  showing  a  full  range  of  ribbons  in 
colorings  in  silk,  satin  and  moire,  all  widths.  They  have  also  in 
stock  black  velvet  ribbons,  all  numbers,  and  colored  velvet  ribbon 
in  width  No.  12. 

Thirty-six  ranges  comprise  the  number  of  lines  which  the  W.  R. 
Brock  Co.,  Limited,  are  showing  for  spring  in  flannelettes. 
Amongst  these  are  three  special  numbers  entirely  confined  to  them- 
selves, and  they  also  show  a  complete  assortment  of  plain  saxonies 
and  shakers,  Salisbury  and  summer  suitings,  velours,  swansdowns, 
Australian  flannels  and  aneline  diagonals. 


CARPET  LININGS. 

A  carpet  well  laid  will  wear  better  than  one  poorly  laid.  Dealers 
in  carpets  should  remember  that  a  good  lining  will  considerably 
help  the  laying  as  well  as  the  wear  of  the    carpet.     The  Toronto 


Carpet  Manufacturing  Co.  carry  all  lines  of  the  best  carpet  linings. 
Recognizing  that  it  only  pays  to  sell  a  good  article  of  any  kind, 
they  follow  it  up  in  all  they  show  to  the  trade. 


AN    ATTRACTIVE   SOUVENIR. 

The  Review  has  seen  many  pretty  New  Year  souvenirs,  but 
the  folding  calendar  issued  by  the  Equitable  Life  Assurance  Society 
certainly  tops  the  list.  The  three  colored  pictures  of  an  old-time 
courtship  which  ornament  it  are  really  works  of  art,  and,  in  fact, 
many  of  the  expensive  calendars  sold  in  the  shops  are  not  as 
pretty. 

A  line  to  the  Equitable  Life  Assurance  office,  157  St.  James 
street,  Montreal,  mentioning  The  Review,  will  secure  one  for  any 
reader. 


A  NEW  WAREHOUSE  IN  TORONTO- 

The  dry  goods  business  in  Toronto  this  year  is  booming.  The 
W.  R.  Brock  Co.  have  purchased  the  property  adjoining  their  ware- 
house, corner  of  Bay  and  Wellington  streets,  and  will  build  a  new 
warehouse  half  as  large  again  as  their  present  quarters  This  is 
done  on  account  of  limited  space  and  increase  of  business. 


WORKING   FOR  THE    KLONDYKE. 

The  "  Rooster  Brand"  Klondyke  specialties  are  meeting  with 
such  success  that  Mr.  Wilkins  has  put  fifty  new  hands  on  these 
goods  along  in  hopes  of  turning  them  out  fast  enough  to  satisty  the 
demand. 


ENGLISH  COLLARS. 

H.  J.  Caulfeild  &  Co.  report  another  shipment  of  English   col- 
lars.    These  are  good  goods  to  retal  at  two  for  25c. 


♦ 

: 

: 


Lister's  mohair.. 

—       PLUSHES 


.  English  flake  .  . 


For 


Railway  and  Street  Cars 


♦ 


♦ 


GUARANTEED  TO  BE  THE  BEST  FOR  WEAR 

If  you  are  not  using  them,  try  them,  and  you  will  buy  no  other 
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A    HOSIERY    SHOWROOM. 

AN  interesting  spectacle  to  the  trade  is  the  new  department  for 
showing  ladies'  and  misses'  hosiery  which  John  Macdonald 
&  Co.  have  just  arranged  in  one  floor  of  their  big  warehouse.  A 
sloping  counter  has  been  ranged  round  a  large  open  space, 
and  samples  of  the  large  stock  carried  are  placed  in  a  good 
light  for  the  benefit  of  buyers.  The  latest  novelties  from  the  Eng- 
lish and  German  markets  are  now  on  view.  Tartans  are  a  present 
novelty,  and  many  other  features  include  varieties  in  fancy  drop 
stitches,  lisle  thread,  cotton,  and  black  with  white  feet,  a  novelty 
this  season  in  both  cotton  and  lisle  thread  goods.  In  plain  cash- 
mere there  are  several  leading  lines  in  low  and  medium-priced 
goods.  The  firm's  well-known  "Imperial"  brand  of  cotton  and 
lisle  thread,  Hermsdorf  dye,  sells  at  popular  prices.  Special  value 
to  retail  at  25c.  is  shown.  A  large  assortment  of  a  cheap  line  of 
Canadian  manufacture  is  also  in  stock. 


A  NEW  SILK  AND  WOOL  BRAID. 

After  many  experiments  Moulton  &  Co.,  of  Montreal,  have  pro- 
duced a  successful  combination  fancy  braid  of  silk  and  wool,  and 
are  manufacturing  it  in  all  fashionable  colors.  They  continue  to 
make  new  designs  in  dress  and  mantle  trimmings,  as  well  as  gimps, 
frogs,  etc. 

SUMMER  COATS. 

In  summer  coats  a  nice  line  in  checked  linen  is  reported  by  H. 
J.  Caulfeild  &  Co.  White  coats  for  waiters,  barbers  and  other  offi- 
cials are  a  feature  with  the  firm. 


SPECIAL  IN  CASHMERE  HOSE. 

Wyld,  Grasett  &  Darling's  stock  is  now  complete  in  all  ranges 
of  their  special  numbers  of  ribbed  and  plain  cashmere  hose.     They 


have  a  good  line  of  boys'  double  knees,  No.  35,  to  retail  at  from 
15  to  35c.  per  pair;  also  No.  64,  double  knee,  seamless  feet,  to 
retail  at  from  25  to  50c.  per  pair.  They  carry  a  line  of  plain  cash- 
mere hose,  women's  sizes,  seamless  feet,  extra  good  weight,  known 
to  the  trade  as  "Special,"  to  sell  at  25c. 


NEW   SPRING  GOODS. 

WYLD,  GRASETT  &  DARLING  have  in  stock  a  fine  range 
of  American  wool-faced  henrietta  prints  in  blacks,  fancies 
and  navies,  with  beautiful  wrapperette  effects  ;  American  percales, 
in  checks  and  stripes  ;  indigo  ducks,  in  spots  and  stripes  ;  Salis- 
bury and  summer  suitings,  new  coverings  and  patterns. 

S.  F.  McKinnon  &  Co.  say  that  a  strong  feature  of  their  offer- 
ing for  spring  is  plain  and  fancy  silks.  New  designs  at  very  low 
prices. 

James  Johnston  &  Co.  have  a  large  range  of  all  the  newest  styles 
in  bang  and  side  combs,  also  a  full  assortment  of  staple  lines  in 
dressing  combs. 

John  Macdonald  &  Co.  are  opening  their  stock  of  spring  prints, 
an  d  are  showing  the  largest  range  they  have  ever  done  of  English, 
Canadian  and  American  prints.  Special  varieties  of  art  muslin  and 
cretons  are  shown. 

In  Priestley's  dress  goods  S.  Greenshields,  Son  &  Co.  are  receiving 
large  orders  tor  eudoras,  fancy  blacks,  serges,  both  cravenetted  and 
ordinary  makes.  The  fancy  blacks  in  all  wool,  to  retail  at  50c, 
have  already  been  duplicated. 

CRASH  SUITS. 

Before  pla  cing  orders  for  crash  suits  and  crash  skirts  it  would 
be  worth  while  to  see  the  lines  turned  out  of  the  "  Rooster  Brand" 
factory.     Mr.  Wilkins  thinks  that  he  can  beat  anything  in  Canada 
in  these  lines. 


r 


Important  to  Canadians 


*s 


When  buying  your  Worsteds,  Venetians,  Serges,  Mixtures, 
etc.,  it  will  pay  you  to  see  that  they  are  finished  by  the 
"Pirle"  process.  The  result  will  astonish  you,  as  the 
goods  are  enhanced  in  value  in  every  way. 

"  Pirle"=finished   goods   do   not   spot   and   do   not 
COCkle.    We  shall  be  glad  to  send  you  detailed  particulars. 


Edward  Ripley  &  Son 


tv 


Bowling  Dye  Works. 


BRADFORD,  ENG. 


v$ 
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MONTREAL  WHOLESALE  DRY  GOODS  ASSOCIATION. 

THF.  regular  annual  meeting  of  the  Montreal  Wholesale  Dry 
Goods  Association,  held  on  Dec.  15  in  the  Council  chamber  of 
the  Board  of  Trade  was  somewhat  slimly  attended,  only  abcut  a 
dozen  members  being  present.  Mr.  E.  B.  Greenshields,  the  retir- 
ing president,  presided,  and  after  a  report  of  the  business  trans- 
acted by  the  association  during  the  past  year  had  been  read  and 
adopted,  the  election  of  officers  for  1898  was  proceeded  with,  re- 
sulting as  follows  :  A.  Racine,  president  ;  James  Rodgers,  vice- 
president  ;  George  Sumner,  treasurer  ;  E.  A.  Small,  Frank  May, 
Thomas  Brophy  and  R.  N.  Smyth,  directors. 

Two  important  questionsjin  connection  with  the  insolvency  law 
of  Quebec  Province  were 
discussed.  The  first  related 
to  marriage  contracts,  by 
which,  as  the  law  now 
stands,  a  man  may  make 
over  everything  he  has,  and 
in  some  cases  a  great  deal 
more  than  he  has,  or  is  ever 
likely  to  have,  to  his  wife. 
This  stands  as  a  first  lien 
upon  the  estate  at  any  time, 
and  in  event  of  failure  there 
are  many  cases  on  record 
where  the  legitimate  credit- 
ors have  been  unable  to  se- 
cure a  single  penny.  The 
association  desires  to  see 
this  so  amended  as  to  en- 
sure a  fair  distribution  of  an 
insolvent  estate. 

The  other  point  under 
consideration  is  the  privi- 
leges now  enjoyed  by  land- 
lords over  other  creditors. 
At  present  landlords  are 
privileged  creditors  for  back 
rent  for^a  number  of  years, 
and  claims  are  sometimes 
made  for  thousands  of  dol- 
lars on  this  account.  The 
association  is  agitating  to 
have  a  landlord's  claim 
privileged  for  six  months' 
back  rent  only,  and  is  in 
correspondence  with  the 
Quebec  Legislature  on  the 
subject. 

The  question  of  mark- 
ing goods  so  as  to  cover 
the  cost  of  packing  cases, 
etc.,    instead    of   making  a 


M.  Alphonse  Racine. 
President-elect  Montreal  Wholesale  Dry  Goods  Association  for  iS 
(By  courtesy  of  Le  Prix  Courant.) 


was,  as  he  is  now,  and  always  will  be  represented  all  the  world  over 
and  in  all  ages,  wherever  love  and  kindness  and  the  happiness  of 
little  children  prevail.  The  window  was  gotten  up  by  Mr.  Herbert 
Mabon,  and  reflects  credit  on  his  patience  and  skill  as  a  window 
dresser.  The  London  House  also  attracts  a  large  share  of  attention. 
An  electric  motor  is  arranged  to  give  a  continuous  stream  of  infan- 
try and  cavalry  over  a  suspended  bridge.  This,  together  with  the 
lovely  doves  in  the  other  window,  makes  a  pretty  Christmas  obser- 
vance.— Charlottetown  Patriot. 

NEW  OVERCOATING  TALKED  OF. 

"  It  is  too  early,"  says  a  Leeds  correspondent,  "to  forecast 
what  will  be  the  prevailing  feature  in  woolen  goods  for  the  fall  sea- 
son of  1898.  Manufactur- 
ers have  not  yet  got  out 
with  their  new  styles.  Most 
of  them,  however,  are  about 
ready,  and  are  waiting  for 
encouragement  from  the 
jobbers,  shippers  and  cloth- 
iers before  putting  their  lines 
on  the  market.  It  appears, 
however,  that  a  distinctly 
new  effect  in  overcoatings 
will  be  introduced  for  the 
season.  For  several  sea- 
sons the  best  dressed  men 
have  favored  material  in 
Oxfords  and  blacks,  made 
from  Australian  wool.  The 
weave  is  a  six  shaft  twill, 
set  very  wide  in  the  loom, 
so  as  to  allow  of  plenty  of 
felting.  The  cloth  was 
really  a  soft  frieze,  and 
made  with  a  black  velvet  col  - 
lar,  produced  a  very  'dressy' 
overcoat,  which  looks  well, 
and  is  durable  and  ser- 
viceable in  all  weather. 
The  English  public  are  get- 
ting tired  of  the  melton  and 
kersey,  and  designers  have 
been  exercising  their  ingenu- 
ity and  skill  to  get  out 
^  "\  something  novel  for  over- 
cfjats.  \The  fabric  may  be 
deSonlsied  as  a  rough  tweed, 
jXof-^a  'herring  bone'  pat- 
\tfecn.  It  is  made  mostly  in 
light  greys,  but  it  looks 
well  in  browns  and  Oxfords. 
It  is  made  in  a  two  and  two, 
or   three    and    three    twill, 


separate  charge  for   these,  was   also  discussed. 


CLEVER  WINDOW  IN  CHARLOTTETOWN. 

"  Santa  Claus  visiting  Charlottetown  Christmas,  1797." — Such 
is  the  legend  on  his  sleigh  in  Stanley  Bros.'  western  window.  The 
scene  represents  an  old  log  cabin  such  as  was  in  the  city  100  years 
ago.  The  chinks  filled  with  moss,  the  one  small  window,  the  door 
with  the  latch  string  always  on  the  outside  for  strangers  and  friends 
alike,  is  a  faithful  representation  of  the  old  time  habitation,  when 
tastes  were  simple,  and  the  hurly  burly  of  life  was  not  as  it  is  to-day. 
We  would  advise  all,  and  especially  the  younger  generation,  to  see 
how  the  pioneers  of  P.E.  Island  lived  100  years  ago.     Santa  Claus 


the  '  wale '  running  about  an  inch  to  the  right,  then  an  inch  to  the  left, 
and  so  on,  to  form  the  *  herring  bone'  effect.  This  is  likely  to  be  a 
good  seller.  Buyers  from  large  houses  have  been  in  Leeds  to  find  some 
one  to  make  this  pattern.  They  propose  to  make  the  cloth  into  the 
Chesterfield,  with  centre  seam  and  single  vent  in  the  back,  black 
velvet  collar  and  cuffs  to  match.  This  makes  a  very  stylish 
garment." 


MUSLINS  AGAIN    ON    DECK. 

Satin  checks,  leno  stripes,  lace  stripes  and  other  makes  of 
muslins  are  again  being  sought  after,  and  the  W.  R.  Brock  Co. 
flatter  themselves  that  they  carry  the  best  line  shown. 
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CORBY,  PALMER  AND  STEWART 

Mantle  Manufacturers 


To  the  Trade  and  Shippers  Only. 


39,  40  and  41a   St.  Paul's  Churchyard 


s> 


Telegraphic  Address: 
"BORNHOLM,  LONDON." 


LONDON 


7 


E.C. 


ESTABLISHED    1886. 


Departments 


ifffi 
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Ladies'  and  Children's 


*5 


Mantles  Skirts 

Jackets,  Capes       Costumes 
Mackintoshes  »«.d        Shirts  and 
Imperial  Cloaks 


Blouses     J 


FACTORY  and  Counting  House  Entrance : 

No.  41  St.  Paul's  Churchyard 

^T  We  shall  be  ready  with  the  latest  novelties  and  copies  of  the  best 
French  and  German  models  in  each  of  the  above  departments  on 
February  15th,  which  we  are  making  a  Special  Show  Day. 


116 


THE 


DRY  -:-  GOODS  -:-  REVIEW 


■■WW* 


MISREPRESENTATION" 

of  Belwarp  Serges. 


We  have  been  given  to  understand  that  Serges  and  Coatings  have  been  offered  to  the  trade  as  Belwarp 
Serges,  claiming  that  they  are  the  same  goods.  We  wish  to  warn  our  friends  against  any  DECEPTION  of  this 
kind,  as  no  Serges  can  be  Belwarped  unless  bearing  the  stamp  on  every  yard.  We  beg  to  draw  your  attention  to 
the  fact  that  the  Belwarps  are  specially  prepared  for  Belwarping  from  the  yarn  upwards,  and  are  everything  we 
claim  for  them . 


^ 
^ 
* 
^ 

^ 


mm 


The  only  per- 
fect guarantee  of 
Belwarp  goods  is 
the  trade  mark  of 
the  stamp. 

None  genuine 
without  it. 


m 


%  e,  -  WSft  OHW  ?TO«  - 
'     BSCl\.Wt\.v  T  MS.  f  ROM  SWODDX 
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Accompanying 
this  notice  is  a 
copy  of  the  Bel- 
warp trade  mark 
and  guarantee. 
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THE 


QAULT  BROS. 

MONTREAL 


CO. 


LIMITED 
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THE  -:-  DRY  -:-  GOODS  -:-  REVIEW  117 


Wholesale    Buyers 


OF 


Remnants  and  Job  Lots 

coming  to  the  Old  Country  should  not  fail  to  call  on 


Aitken,  Campbell  &  Co., 


Limited 


161  Ingram  St., 


ESTABLISHED 
1847 


AND 


39  George  St., 


GLASGOW 
MANCHESTER 


AltwMir*     /\r\     U*\nrJ  ■      white>  Printed   Border,  and 
MlWdVb     OM     MdilU  .      Royal  Red  Cotton  Handker 

chiefs,  Dress  Goods  in  Job  , 
Pieces  and  Remnants,  Mohairs,  Lustres,  Crepons,  Cotton  Prints, 
Cretonnes,  Art  Muslins,  Turkey  Red,  Plain  and  Twilled  Cloth,  Chintz 
Prints,  Flannelettes,  Linenettes,  Lace  Curtains,  Corners  and  Blinds, 
Finlay's  Cotton  Shirting,  Sheeting  and  Diaper  Fents,  Window  Hol- 
lands in  Job  Pieces  and  Remnants,  French  Canvas,  Black  Linen 
Fents,  Etc.,  Etc. 

If  You   Can't   Come,   Write  For  Particulars. 

WHOLESALE   only  supplied. 


I  18 
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James  Coristine  &  Co. 

MANUFACTURERS  OF  HATS.  CAPS  AND  FURS 


TO  OUTFITTERS 

We  have  a  full  range  of 

Coats,  Caps 
Gloves  and  Mitts 
Moccasins 

and 

Sleeping  Bags 

Etc. 
adapted  to  the  wants  of  the 

MINER  -  PROSPECTOR 


469  to  477  St.  Paul  St. 

MON 


SPECIAL  FEATURES 

Selected  stock 

Superior  manufacture 

Excellent  values 

Prompt  delivery 

Letter  orders  carefully 
executed 


12  and  14  St.  Nicholas  St. 


ico... 

Manufacturers' 
Agents      — 

McKINNON    BUILDING 

.  .  .  TORONTO 


Merchants  are  invited  to 
call  and  inspect  goods  or  arrange 
for  our  traveller  to  call  on  next 
journey. 


5  OLE  WHOLESALE  AGENTS  IIS 
DOMINION   FOR  ^1 

Young  &  Rochester 

LONDON  and  LONDONDERRY 

Shirt  and  Collar  Manufacturers 
Dressing  Gowns  and  Neckwear. 

1898  shapes  to  hand. 


Tress  &  Co.,  London,  Eng. 

High-Class  Hats  and  Caps 

Latest  Success  -Gold  Medal  at  Victorian  Era  Exhibition. 


Dr.  Jaeger's  Sanitary  Woolen  System. 

All-Wool  Underwear  for  Gents, 
Ladies  and  Children 

Camelhair  Specialties  in  Rugs,  Gowns,  Slippers,  etc. 
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WYLD,  GRASETT  &  DARLING 

<£  ^     Departments     <£  <# 

STAPLES 

Including  New  Factory  Productions  which  are  meeting  the 
requirements  of  the  trade  in  every  respect.  Tweed  Pants,  Worsted 
Pants,  Overalls,  Smocks,  etc.      Assortment  larger  than  ever. 

LINENS 

Being  Sole  Agents  in  Canada  for  Wm.  Ewart  &  Son,  Belfast,  we  carry 
a  large  stock  of  their  varied  productions;  prices  meet  all  competition. 

DRESS  GOODS 

Specialties,  Serges,  Velours,  Coverts,  Black  Dress  Goods,  etc. 

SMALLWARES, MEN'S  FURNISHINGS 

Complete    with   every   requirement    for    Spring. 

IMPORTED  WOOLLENS  1  TAILORS'  TRIMMINGS 

Newest  designs  in  Suitings,  Serges,  Trouserings,  etc. 
Travellers  now  on  the  road.      Orders  solicited.       Inspection  of  stock  invited. 


Wyld,  Grasett  &  Darling 


TORONTO. 
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B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 

Manufactured  only  by 

BRUSH  &  CO.    -    TORONTO 


A  Permanent  and 
Positive  Good      V 


IS  AN 


Unconditional  .  •  . 
Accumulative  Policy 


IN  THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


PROMPT  PAYJ1ENT  OF  CLAIHS. 

Average  time  of   payment  after  receipt  of   proofs  during 
the  last  ten  years — 29.1   HoUPS. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


NEW  SPRING  GOODS. 

THERE  is  a  growing  demand  for  all-silk  underwear  and  S. 
Green  shields,  Son  &  Co.  are  showing  three  special  lines  for 
ladies  which  are  selling  very  well.  Their  ladies'  "American 
bleached  "   undervests  in  the  Richelieu  rib  are  taking  very  well. 

James  Johnston  &  Co.  call  the  attention  of  the  trade  to  their 
range  of  black  silk  warp  hennettas,  62^c.  to  $1.25. 

John  Macdonald  &  Co.  have  a  handsome  range  of  tartan  taffeta 
silts  for  blouse  purposes.     They  will  retail  at  $1  per  yard. 

James  Johnston  &  Co.  have  a  range  of  scissors  suitable  for  every- 
body, and  draw  special  attention  to  their  magnetic  scissors. 

Wyld,  Grasett  &  Darling  have  now  a  full  stock  of  silesia, 
*  surah  and  linenette  linings.     Spring  orders  are  now  coming  in. 

James  Johnston  &  Co.  have  now  in  stock  and  can  deliver  im- 
mediately a  very  large  and  complete  assortment  of  lace  curtains, 
from  20c.  to  $8.50  per  pair. 

In  silks,  S.  Greenshields,  Son  &  Co.  report  a  good  demand  for 
black  broches,  peau  de  soie,  fancy  broches  and  checks,  silks,  etc., 
for  blouses. 

James  Johnston  &  Co.  are  showing  for  spring  a  range  of  belt 
buckles  in  all  new  styles.  Also  a  range  of  silk  and  elastic  beltings, 
and  the  very  newest  things  in  ladies'  belts. 


and  one  firm  in  Montreal,  are  the  sole  handlers  of  these  goods  in 
Canada. 


LINEN  SNAPS  FOR   JANUARY. 

John  Macdonald  &  Co.,  in  their  full  range  of  linens,  are  offering 
this  month  three  special  job  lines  in  tablings.  Some  extra  values 
in  towelings  are  to  be  had  by  wide-awake  dealers. 


NEW    SHOW   SIGN 

Mr.  Robert  C.  Wilkins  has  gotten  out  a  new  iron  sign,  litho- 
graphed in  colors,  with  the  rooster  and  lettering  embossed.  They 
are  very  handsome. 


CLOTH  BLOUSES. 

John  Northway  &  Son  are  making  some  stylish  things  in  cloth 
blouses,  for  which  they  think  there  will  be  quite  a  demand  this 
season. 

THE  BELWARP  SERGE  TRADE. 

John  Macdonald  &  Co.  are  doing,  as  usual,  a  large  business  in 
Belwarp  serges  and  coatings.     The  trade  will  observe  that  this  firm, 


SHORT  OK   PROVISIONS    IN    THE   K.L0NDYK.E. 


Cook  (addressing  a  Klondyke  party) :    "Now.   boys,  how   will  you   have  your  boots 
cooked— fried  on  one  side,  or  turned  over  r"— N.  Y.   Life. 
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"  ARGYLE. 


OSBORNE"  Flowing  End. 


ALBERMARLE." 


imv^.l 


PARIS." 


WE   HAVE    THE   ABOVE    SHAPES   IN 
ALL    STYLES    OF    SILKS— ENGLISH   MADE. 


1/ 


TOOKE  BROS. 


MONTREAL 


IMPORTERS  OF  HIGrUCLASS  HEN'S  FURNISHINGS. 


122 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


»£ 


|uhn 


NICE   GOODS   FOR  WINDOW  DISPLAY 

IN  Messrs.  Glover    &  Brais'  advertisement  on  another  page  will 
be  found  a  suggestion  for  a  display  of  De  Joinville  &  Lavalliere 

(Windsor)  scarfs.       The  rack  upon    which  the  ties  are  arranged 

is  a  nickel-plated 
display  stand  for 
which  the  above 
firm  are  sole  Can- 
adian agents.  It 
may  be  used  either 
in  the  window  or  on 
the  counter,  and 
affords  excellent 
facilities  for  show- 
ing ties,  handker- 
chiefs, etc. 

The  handker- 
chiefs illustrated 
here  are  new 
French  "  Batiste  " 
and  fancy  silk 
handkerchiefs  with 
graded  check  de- 
sign which  have 
just  been  received 
from  Paris.  The 
graded  check  is  an 
entire  novelty,  and 
has  never  been 
offered  to  the  trade 

before.  The  check  is  broad  at  the  edge  of  handkerchief  but  narrows 

down  as  it  nears  the  centre. 

New  ideas  in  golf  and  bicycle  hose  are  shown  on  this  page. 
Plain  heather  legs  with  fancy  tops  and  grey  and  black  legs  with 
every  fancy  design  in  tops  are  special  features.  The  "Trilby" 
pure  silk  umbrella  with  iron -wood  rod  is  new.  This  style  of  rod  is 
much  lighter  than  steel  and  is  almost  as  durable.  The  umbrella 
may  be  rolled  up  as  small  as  an  ordinary  walking  stick. 


cy   Bicycle  and  Golf  Hose— Glover  &  Brais. 


THOMSON'S    NEW    GLOVE-FITTING    CORSETS. 


"A|familiar  line  of  goods  in  Canada  is  Thomson's  New 

Fitting"    corsets, 


Glove- 
the  old 
series  of  glove-fitting  cor- 
sets having  been  so  im- 
proved and  remodelled 
that  they  are  now  properly 
enough  registered  as  the 
■k  "New"  glove-fitting  cor- 
sets. In  attaining  perfec- 
tion of  fit  the  makers  have 
also  aimed  at  elegance  of 
finish  and  durability.  In 
this  they  have  succeeded, 
and  testimonials  from  the 
most  fastidious  of  persons 
can  be  quoted  to  show  that 
for  comfort  in  weaving  and 
beautiful  fit  they  deserve 
the  high  reputation  now 
enjoyed.  These  corsets 
were  the  pioneers  of  this 
trade  and  every  improve- 
ment that  skill  and 
fashion  suggested  has  thus  been  put  into  practice  by  the  makers. 


NATIONAL    SENTIMENT    ON    ENVELOPES. 

EVEN  the  envelopes  show  the  wave  of  national  pride  and  self- 
confidence  that  has  swept  over  Canada  this  last  year. 
One  envelope  commonly  used  in  Victoria,  B.C.,  has  the  Union  Jack 
in  colors  in  the  corner,  and  underneath  is  the  legend  :  "  This  is  the 
flag  that  waves  over  the  Golden  Klondyke  "  and  the  reader  is  told 
to  buy  his  outfit  in  Canada  because  outfits  bought  in  the  United 
States  must  pay  duty.  Another  envelope  used  by  The  Victoria 
Colonist  has  a  globe  in  the  corner.  The  British  lion  stands  on  the 
apex  of  the  globe  with  his  feet  on  the  northern  territory  marked 
Kiondyke.  Underneath  is  the  significant  remark  :  "  The  Klondyke 
is  in  Canada." 


SOMETHING   IN  VICTORIA  LAWNS. 

In  white  goods,  John  Macdonald  &  Co.  have  new  muslins, 
lawns,  nainsooks,  silk  checks  and  satin  checks.  Special  line  of 
heavy-weight  victoria  lawn,  45-inch  goods,  to  retail  at  10c. 


PRESENT  DEMAND   FOR    MEN'S  GOODS. 

Wyld,  Grasett  &  Darling  find  the  furnishing  trade  continues 
active.  There  is  an  unusual 
enquiry  for  mufflers  in  silk  and 
cashmere,  plain  grounds  with 
spots  and  small,  neat  figures 
being  the  favorites  There  is 
a  good  call  for  silk  handker- 
chiefs in  white,  hem-stitched, 
in  both  plain  and  twill.  These 
lines  with  initials  have  had  an 
unusual  run.  White  and 
colored  brocades  have  also 
been  asked  for.  Umbrellas 
with  crooked  handles,  steel 
rods  and  metal  trimmings  are 
much  wanted.  The  better 
qualities  are  made  with  silk 
cloths  and  leather  covers. 
English  collars  still  hold  their 
own.  These  are  carried  in 
various  heights  and  leading 
shapes. 


The  "Trilby"   Umbrella— Glover  &  Brais. 


1  Batiste  ' 


Fancy  Silk  Handkerchiefs. 
Glover  &   Brais. 


KNITTED     GOODS     MEN 
TALK   TERMS 

A  meeting  was  held  in  To- 
ronto recently  by  a  number  of 
knitted  goods  manufacturers  to 
discuss  the  question  of  shorter 
terms.  Representatives  from 
the  Hamilton,  Kingston,  Dundas,  Oshawa,  Alton  and  St.  Hyacinthe 
mills  attended,  and  opinions  were  expressed  in  favor  of  shortening 
the  terms  to  the  wholesale  trade  by  cutting  off  a  month  in  the 
dating,  making  the  terms  equal  to  those  given  by  the  cotton  mills. 
No  definite  agreement  was  arrived  at.  A  further  meeting  will  be 
held  in  the  near  future  to  consider  the  matter.  The  new  dating,  if 
resolved  upon,  would  not  take  effect  till  the  fall  purchases  are 
made.  A  rumor  that  some  of  the  knitting  mills  contemplate  form 
ing  a  syndicate  similar  to  the  big  cotton  combinations  is  not  gener- 
ally credited. 

Mr.  T.  S.  Lobb,  formerly  of  812  Queen  street  east,  Toronto,  has 
removed  to  778  the  same  street,  having  purchased  the  stock  and 
goodwill  of  Wellsman  &  Son.  Mr.  Wellsman  has  retired,  having 
during  his  20  years  in  business  made  a  competency.  Mr.  Lobb 
told  The  Review  that  the  reason  he  read  it  all  through  was 
"because  it  was  so  practical." 
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Underwear 
-  Sweaters 


FOR  THE  KLONDYKE. 


m>^. 


^_ 
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3-Ply  Hand-Knit  Shirts,  Drawers  and  Sweaters 

20  to  24  oz.  each.    Made  in  Shetland  Lamb's  Wool.     These  goods,  while  heavy, 
are  very  soft  and  warm.      They  will  stand  any  amount  of  wear  and  hard  usage. 


SWEATERS 


are  Extra  Long  and  Heavy.      Made  in  all  colors.     Your 
stock   will  not  be  complete  without  these  lines.    .    .    . 
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**  SEASON  OF  J  898  ,* 

Our  travellers  will  shortly  call  on  the  trade  with  a  complete  line  of 

Ladies'  and  Children's  Perfect-Fitting  Ribbed  Vests  and  Drawers. 
Ladies'  and  Children's  Perfect-Fitting  Ribbed  Combination  Suits. 
Ladies'  and  Children's  Perfect-Fitting  Ribbed  Black  Vests  and  Drawers. 
Boys'  Perfect-Fitting  Ribbed   Shirts  and  Drawers. 

Men's  Full-Fashioned  ShirtS  and  Drawers.    Sizes  from  32  to  50  inches,  in  Lamb's  Wool  and  Natural. 

Jerseys  and  Sweaters  for  Hockey,  in  Plain  and  striped,  or  ciub  colors. 


The  C.  TURNBULL  CO. 

^-^of  GALT,  Limited, 

GOULDING  &  CO.,  27  Wellington  St.  East,   Toronto. 

JOS.  W.  WEY,  6  Bastion  Square,  Victoria,  B.C. 
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R.  J.  CAULrEILD  &  CO 

WHOLESALE  MEN'S  FURNISHINGS 


AND     MANUFACTURERS    OF 


SHIRTS,    OVERALLS,    SUMMER 
CLOTHING    AND    NECKWEAR 

We  carry  a  large  and  well  assorted  stock  of  above  lines,  and  invite 
your  special  inspection  from  our  Travellers,  who  start  out  with  a  full 
range   First   of    January 

Special—  SXEEJST  3  Lines  of  Scotch  Tartan  Rugs  ^»«»«^ 

Kindly  note  value  in  Bicycle   Hose,  Underwear  and  Neckwear 


H.  J.  CAULFEILD  &  CO.  —  ■«  TORONTO 


o 


K.  ISHIKAWA  &  CO. 

Main  Office:  Canadian  Office:  . 

Yokohama,  Japan.  24  Wellington  St.  West,  Toronto. 
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^a$«&«&tft&i^^^ 


|  You  Are 
I  Invited 


| 
I 


and 


to  inspect  the  superb  line  of 

Jackets,  Capes 
Tailor-Made  Suits 
Separate  Skirts 


SHOWN 


BY  JOHN  NORTHWAY 
&S0N 

which  as  usual  stands  pre-eminent  for 

Style,  Fit,  Material  *«* 
Workmanship 

The  ever-increasing  trade  demanding 
larger  manufacturing  space  necessitates 
our  moving  to  new  premises  situated  at 


32  Wellington  St.  West   I 


-we  t>fti 


Coooi  Pf- 


I 


TORONTO 

Which  we  will  occupy  early  this  month* 


i 

s 
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THE 


Health  Brand 
Underwear 


FOR   MEN 

■WOMEN  AND  CHILDREN 


Has  attained  the  most  remarkable  popularity 
of  any  Underwear  manufactured   in    Canada. 

The  best  safeguard  to  "  Health"   in  our  climate. 
Soft   and   velvety  to  the  most  sensitive  skin. 

Made  of  the  most  luxuriant,  silken-soft  material. 


l^ 


it  excels  all  other  makes  put  on  the  market,   and  can  be  sold  at  popular  prices. 


Manufactured  by  :-.:■. 

The  Montreal    Silk  Mills  Co. 


Montreal 


THE 


DIAMOND 


^ 


BRAND 


&> 


Our  Success 

IS  EVIDENCED  BY  CONTIN- 
UOUS   REPEATS    FOR    THE 


^ 


Diamond  Brand 
Underwear.. 


Hermann  H.  Wolff  S  Co 


170    McGILL    ST. 

MONTREAL 


AND  BY  THE  LIBERAL  WAY  IN 
WHICH  OUR  FRIENDS  HAVE 
PLACED  THEIR  ORDERS  FOR 
SPRING  DELIVERY.      *     <*     * 
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Why  Buy  Foreign 
Goods 


When  you  can  purchase 
Canadian  make,  save 
money,  and  have  equally 
as  good  an  article  ? 


WE  MANUFACTURE 


Scotch  Tweed  Suitings,  Homespun  Suitings,  Fine 
Trouserings,  Meltons,  Kerseys,  Beavers,  Venetians, 
Irish  Frieze,  Overcoat  Linings,  Golf  Cloakings, 
Ladies'  Homespun  Dress  Goods,  Travelling  Rugs, 
made  from  domestic  wool,  warm  and  comfortable,  in 
tartan  colors,  plain  colors  and  reversible  ;  fine  Austra- 
lian Rugs,  plain  and  reversible. 

All  our  goods  are  manufactured  from  pure  wool  only,  and  are,  therefore,  clean  and  bright  look- 
ing. Our  designs  are  of  the  newest  and  nobbiest  patterns,  color  guaranteed,  and  workmanship  of  the 
very  best.     We  are  selling  to  the  retail  trade.     Correspondence  solicited.  * 


Boyd  Caldwell  &  Co. 


CLYDE  WOOLEN  MILLS 


Lanark,  Ont. 


,  Grasett  &  Darling 

are  opening  up  a  large  and  attractive 
assortment  of    .     .     . 

PRINTS 


BRITISH, 
AMERICAN 

CANADIAN 


Latest   Novelties, 
SATEENS    in  all  Staple  and  Art  Shades. 

Extra  value  in    ANILINE    BLACKS 

Newest  Effects  in  Art  .  , 
Muslins,  Cretonnes,  etc^ 


WYLD,   GRASETT   &   DARLING 

TORONTO. 


wmsmmsmsmsmsma&mm 


1855=1897 


For  forty-two  years 
—since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been  a  synonym 
for  everything  that  is 
reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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•s 


from 
34  to  46  inches. 


BOYS' 


from 
20  to  32  inches. 


TRADE 


TRADE 


MARK 


TRADE 


TRADE 


MARK 


TRADEJMARK 


tbe 

tiger  Brand 

Lamb*'  CUool 

Underwear 


Manufactured 
by 


the  Gait  Knitting  Co. 

LIMITED 

Gait,  Ont. 

is  the  best  and  most 
reliable  made  in  this 
or  any  other  country. 


/ 


TRADE  MARK 


TRADE 


MARK 


TRADE 


TRADE 


TRADE 


MARK 


MEN'S  AND 

BOYS' 
TOP  SHIRTS 


OUR   TRADE    MARK    IN  WOVEN 

LABEL   ON    EVERY 

GARMENT 
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In  wishing  our  Canadian  friends  a  Happy  and  Prosperous  New  Year,  we  desire  to  thank  them 

for  their  patronage  in  the  past  and  to  assure  them  of  our  continued  desire 

to  make  our  dealings  mutually  advantageous. 

This  marks   the  beginning:  of   the  second  year  of   our 

AflERICAN  QUEEN 

-—  DEPARTMENT  — — 

which  has  met  with  great  success  in  1897,  and  which  will  continue  to  be  made  up  of  only  the 
Best  and  Choicest  goods  in  the  way  of  Standard  goods  and  Novelties. 

AMERICAN    QUEEN   THREE   LEAF  TWILL 
AMERICAN   QUEEN   WAIST   LINING 
AMERICAN   QUEEN   SKIRT   LINING 
AMERICAN    QUEEN    HENRIETTA 
AMERICAN   QUEEN    SILK   PREMIER 
AMERICAN   QUEEN   GIANT   FABRIC 

COMBED   YARN    DEPARTMENT  .   . 

ORGANDIE  LA  PAIX  ORGANDIE  LA  REINE 

MENLO  DIMITY  GRENADINE   DE  PARIS 

We  still  maintain  our  title  as  "  Headquarters  for  all  kinds  of  Novelties  in  Ladies'  Dress  Linings." 
We  would  call  special  attention  to  our  fancy  skirtings,  "  Roman  Novelties,"  also  to  the  latest  perfec- 
tion in  fancy  printing,  known  as  "  Prismatic"  work,  and  which  is  applied  in  our 

Silk  Prismatic  Waist  Lining  Silk  Prismatic  Skirt  Lining 

Prismatic  Premier  Dress  Goods 

Our   line  of  FAST  BLACK  goods   remains  unparalleled* 


SAMPLES    UPON    APPLICATION. 


Our  Mr.  E.  S.  Comstock  will  visit  the  trade  early  in  February  with  a 
complete  line  of  samples.     WAIT  FOR  HIM. 


GILBERT  MFG.  CO. 


380  and  382  Broadway 

NEW  YORK  CITY 


[30 
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I  CROFT,  PHILLIPS  &  WRINCH  I 


MANUFACTURERS  AND  IMPORTERS 


j 

i 
i 


3  Wellington  Street  East,        TORONTO 


Ladies'  Belts 


*<£  Belt  Supporters 


1/ 


and  Waist  Sets  § 

Our  new  lines  are  far  in  advance  of  anything  yet  shown. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


8£SE&5F.rOK1,Y       "CELLULOID"  Interlined  Waterproof 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely  No 


Collars  and  Cuffs    .    . 

TRADE 

JLUIQID       Others  Genuine 

MARK. 


ROMAN 

Sizes  15  T-i?  1 7  '/a  I  n. 

Front       1  Vs   I  n. 
Back.     I      In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

F  ront   I  V4.  I  n. 
Back   I  72  In. 


TITAN. 

Sizes  I372^20  In. 
Front    2  V2   In. 
Back    Z'M  In. 


ROYAL 

Sizes  l2'/2L02O    In, 
FVoiit  IVb   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^■■■■^■^■^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

r    zes  8TPI  I  Vain. 
*»  Width  3  /2ln. 


Jhe  Celluloid  Company 


FIFTH   AVE. 
Sizes  9'/zr°l\'/i\r,. 
Width  3/2  In. 
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Sample  Trunks  and  Sample  Cases 

BEST  MAKE   IN  AMERICA 


Steel    Trunks.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Cummings'  Pat.  Suspender  Trays. 

Patented  Dec.  22, 1892.  Patented  in  Canada. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 
and  Sample  Cases 


Also  a  full  line  of 

Common  Canvas  Extension  Cases  for  the  Trade. 


'5 

63,  65,  67,  69  Kingston  Street 


Bosom  Shirt  Box  and  Trays. 


JOSIAH  CUMMINGS,  SON  &  CO. 

BOSTON 


PUTNAM'S  CLOTH  CHART 


Measures  all  Piece  Goods  and  Ribbons 
accurately  without  unwinding    .    .    . 


PRICE,  $4.00   Each. 


For  particulars  write 

Exclusive  Canadian  rights  for  sale.     Ad- 
dress owner,  A.  E.  Putnam,  Milan,  Mich. 


Sales  Agent  for  the  Dominion 


g  m  yy  £~^    m     i   w       m  m    j  sates  Agent  ior  me  jsomiuiou 

fc.      J.      JU^tlLflnlf  33  Melinda  St.,  TORONTO,  ONT. 
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THE  NEW       fw     «-*» 

'ILK  5TITCnEU%/« 


_VER 


THERE'S  1  ABOUT 
NO    •     IT. 


MADE     IN 

SATTEEN, 
RIBBON  CLOTH  1? 

(Novel  and  Attrdf I've)  7^ 

^^r  SATIN. 

Thinner,  lighter  and  More  Elastic 
than  any  other  Dress  Stay. 


The  New 
Silk  Stitched 


DON'T  BE 
POOLED 

BY  U5ING 

CMEAP 

INfERIOR 

DRESS 

i?!5TAYS 

~  Buy  only  the  <«C1/CD  Dr.nVc"i 
J  Silk  Stitched     EVERPEADYS   { 


EVER-READY  DRESS  STAYS 


ARE   THE   ONLY 


Desirable   Substitute   for   Whalebone   Obtainable 

Let  us  prove  it  by  sending  you  samples 

Don't  compel  a  customer  to  enforce   her  demand  in  this  manner,  but  order 


MADE 

IN 

SAT- 
TEEN, 

RIB- 
BON 

CLOTH 

AND 

SATIN 


AT 

$1.25, 
$1.50 
AND 
$2.00 

PER 

GROSS, 

REG- 
ULAR 


it 


THE  GENUINE  stitched  EVER-READYS" 


The  best  is  none  too  good  for  Canadian  trade,  but  if  you  want  a  cheaper  Dress  Stay  write  us  the  price  and  we  will  supply  you. 

We  'Want  Your  Business 

NEARLY  EVERY  JOBBER   SELLS   OUR   GOODS 

IF  YOURS  DOES    NOT,   ORDER  DIRECT 

The  EVER-READY  DRESS  STAY  Coy 

WINDSOR     -     ONTARIO 
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The  Celebrated 


PATENT 
KNITTED 


ALASKA 


PLUSH 
LINED 


SOCKS  and  MITTENS 

Cannot  Be  Equalled. 


The  more  popular  styles  of  last  year  are  retained  and  new 
ones  added,  making  the  most 

f  Complete — Attractive — Desirable  4 


Line  of  Heavy  WOOLLEN  KNIT  GOODS  in  the  Market. 
Made   1/    Ctyles    ATI    desirable  colors 


...AND     t\LL    AND  COMBINATIONS. 

-  -  ARE  -  - 

Durable,  Pliable,  Reliable. 


Have  interior  loops  that  are  T 

+    made  out  of  the  yarn  of  which  ♦ 

T    they  are  composed,  and  cannot  T 

+    ravel,   as  do  all    other   looped  + 
T    goods. 


Quality  tells,  that's  why 


ii 


ALASKAS" 


! 


♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦ 


.  sell 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

X         Are  made  of  a  superior  qual-  X 

+  ity  of  yarn  that  will  not  shrink  ;  * 

*  do  not   become  stiff  and  hard  t 

T  as  do  fulled  and  felt  goods.  T 

•♦-♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Ask  your  jobber  or  us  to  see  or  for  these  goods. 


The  EVER-READY  DRESS  STAY  Co'y 


# 
# 

# 

T 
W 

f 
§ 

f 
w 

w 

w 
w 

¥ 

# 
# 
f 

w 
w 

T 
W 

f 
f 

w 
# 
i 
i 


WINDSOR 


ONTARIO 
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Comfort  in  the  Klondyke 


*> 


Is  guaranteed  to  all  who  use  the  Improved  Sleeping  Bag  manufactured  by  us.  This  Bag  Is  made  of  strong  water- 
proof duck  with  two  Interlinings  of  the  warmest  material,  and  filled  with  eiderdown.  It  has  the  advantage  of  being 
light  and  easily  carried,  a  most  important  point  which  all  miners  carefully  look  at.  This  Bag  is  an  improvement 
on  all  others,    and   already    many    have    testified      '''THERE      IS      NOTHING      TO      BEAT     IT." 


Write  for  Prices  and  Samples  to  . . 


THE   CANADA   FIBRE  CO.,      MONTREAL 

Headquarters   for   all  Grades   of    BED     COMFORTERS,     CUSHIONS,     ETC. 


The  Wide 


ARC 

A  J^  wake  ^^^^^r  tddjns        ^^  ^r 


onceru  of  Canada 


j^LASKA    FEATHER    AND   DOWN    CO.,    LIMITED 

^jedpillows  and  Bolsters, 

^^ushions.  Cosies,  Comforters, 

Down  Quilts.     A  few  cases  left  of  that  French  Sateen  job. 

Eiderdown  Muffbeds  for   Furriers, 

peathers,   Fibre,  Fancy  Cushions,   Footmuffs, 

Q|UY    STREET,    290,    MONTREAL 

Ha'r  Mattresses, 

|  nterlaced  Hair  Mattresses, 

(Jubilee  Quilts  (a  limited  quantity  of  this  exceptional  job 

still  on  hand), 
|\londike  Sleeping  Bags, 

Lanatus  Lamb's  Wool  Comforters, 

IVIoss   Mattresses  made  in   Montreal, 

Y\  e\v  and  nobby  designs  in  Quilts  and  Cushions, 


^Jutfits  for  miners.      A  complete  outfit  for  $175.      Write 

for  particulars, 
"atent  Felt  Mattress,  $15,  full  size.     The  best  stores  keep 

them.     Write  for  trade  discounts. 
Quilts, 

Kuffled  Cushions.       Recovering    Down  Quilts. 
^Janitary   Pads   for  children  and  invalids, 

I  ea-Cosies,  covered  and  uncovered, 

Upholstered  Springs.     The  best  hotels  in  Canada  use  our 

springs. 
V  e'vet  Cushions. 

^Yholesale  only 

yVPect  every  reader  of  this  advertisement  to  remember  that 
the  A  B  C  of  success  in  the  bedding  line  is  to  handle 
the  goods  of  the  wide  Awake  Bedding  Concern, 

Yukon  Caps  and  Hoods  (lined  with  eiderdown). 

Zero  (not  far  from  it),  the  time  to  push  Alaska  Brand  goods. 
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Klondyke . . . 


Start  from  Vancouver  Because: 


^f 


\j 


1.  VANCOUVER  is  the  best  outfitting 

point  on  the  Coast,  goods  being 
considerably  cheaper  than  in  the 
United  States. 

2.  VANCOUVER  is  the  nearest  port 

of  departure  to  the  Yukon  Dis- 
trict. 

3.  VANCOUVER  is  the  terminus  of 

the  C.  P.  Railway,  whose  steam- 
ers will  start  from  Vancouver 
this  spring. 

4.  All   north-bound  steamers  call  at 

VANCOUVER. 

5.  Direct    steamers   to    Yukon  ports 

have  now  commenced  to  run 
from  VANCOUVER. 

6.  VANCOUVER  is  the  only  Cana- 

dian port  where  passengers  trans- 
fer direct  from  train  to  steamer. 

7.  Klondyke  is   in  Canada,  Outfit 

in  Vanoouver,  and  save  30  p.  o. 
custom  duty. 


W.  GODFREY,    President    Board  of   Trade, 
Vancouver,  B.  C. 


1/ 


Something  Light  «  Strong 

Our  new  crucible  steel  trunks.  Made  in  all  styles. 
Specially  adapted  for  Commercial  Travellers.  Write 
us  for  prices,  giving  dimensions  required. 


w^nl 


J.  Eveleigh  &  Co. 

Manufacturers  of  all  kinds  of  Trunks  and      Mnnfraal      On  a 
Travelling  Bags,  also  Blacksmith  Bellows.    IwlUnLrcal,    yU6. 


for  the  Great  Lone  Land ! 

Shoddy  garments  will  not  do  for  the  Gold  Hunter. 
He  must  have  Pure  Wool  clothing  and 
blankets  for  the  Yukon. 

Oxford  Mills,  running  30  years,  never  used  an  ounce  of  shoddy. 

Our  Strong  and  Heavy  Cloths  and  Blankets  are 
the  right   things. 

Klondike  outfitters  at  the  North  and  West  are  looking  to  us  for  supplies. 
You  will  do  well  to  handle  the  Genuine  Oxford.     Write  to  US. 


W.  P.  RODGER, 

Agt.  Toronto 


OXFORD  MFG.  CO.,  Limited 

OXFORD,  NOVA  SCOTIA 


OUR 


NEW 


K 
L 
0 
N 
D 
Y 
K 
E 


-vo*^ 


ORDINARY  WEAR" 


"STORM  COLLAR  ADJUSTED 


"SANITARY  BAND" 


'*te 


m 


SHIRTS 


pa^e 


tX 


aOv 


\\e< 


\o<- 


Are  Made  to  Keep  Out  Cold  and  Snow 

SPECIAL  FEATURES: 

Sanitary  Band  encircling  inside  of  shirt  at  waist,  a  sure  preventative  of  colds  and  other  ailments  ; 
Double  Wrist  Band  ;  Storm  Collar  ;  Double-Breasted  Front ;  Patent  Removable  Buttons. 


Our   Woven    Labels 


Manufactured  by    - 


on   Every   Shirt. 


TOOKE    BROTHERS,        Montreal 
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Money  Made 
Without  Capital 


THE  POOR  MAN'S  ROUTE 
TO  THE  KLONDIKE 


3M2 


IS 


TICKETS 


From 


|   Prince  Albert 

jfj    Dawson  City 
ml       FREE 


Via  Prince  Albert 

It  is  an  all-water  route  and  all  down 
stream.  You  simply  get  into  your  boat 
and  float 


YOUR  ONLY  EXPENSES  THIS  WAY  ARE  : 


fa 


A  boat— your  own  boat— which  costs   $50 
And  provisions  for  one  year       -      -      $100 


No  travelling  expenses. 


You  cannot  live  as  cheaply  at  home. 


Maps  and    Full  Information  Gratis  on  Application  to 


>  A  Afl  |k  1  Sec.  Board  of  Trade, 

i   AleX.  MCNaOD,        Prince  Albert,  N.W.T. 


• 

• 
• 
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t  Kldndyke  Outfitters 


Complete 
Klondyke 
Outfits  .  . 


$ 


COMPRISING 


~A 


"Alaska  Brand" 
Eiderdown  Sleeping  Bags 

(Waterproofl 

Duck  ^d  Leather  Clothing 


Such  as  we  supplied  to  Canadian  Government  exploring  parties, 
including  Hon*  Mr*  Sifton  and  Major  Walsh's,  and  Northwest 
Mounted  Police  for  the  Yukon*       *       *       *       *       & 


COMFORT  AND 

CONVENIENCE 


WARMTH  AND 


n  I  I  R  A  R  I  TV       Eiderdown  Waterproof  Sleeping  Bag.  Duck  Covere'd. 

uw,,nul  fcl  ■    ■  Length  7  ft.,  weight  14  lbs. 


Eiderdown  Waterproof  Canvas  Hood  to  Shoulder. 


Hand  Knit,  Pure,  Natural 
Wool  Underwear  «*    «*    <* 

Blankets,  Water  and  Wind  Proof  Duck  Suits 

Mitts       Socks       Oil  Clothing 

The  quality  and  utility  of  these  goods  has  been  proved  by  long  use  in  the  lumber  camps  of  Canada. 


MANUFACTURED    WHOLESALE    BY- 


JAMES  W.  WOODS 

MONTREAL    OFFICE  :    290  Guy  Street. 
VANCOUVER,  B.C.,  OFFICE  :    536  Hastings  Street. 

J.  F.  CARRUTHERS,  Agent. 


75  Queen  Street, 

Ottawa,  ont. 


THE  -:-  DRY  -:-  GOODS  -;-  REVIEW 


139 


Fur-Lined,  Leather-Covered  Coat. 


Foregoing  outfit  complete  F.  O.  B.  Ottawa,  $149.50. 

WRITE    FOR    FURTHER    INFORMATION. 


MONTREAL  OFFICE: 


290  Guy  St. 


JAMES   W.   WOODS 

75  Queen  Street 

OTTAWA. 


VANCOUVER,  B.  C.  OFFICE  : 

536  Hastings  St. 
J.  F.  Carruthers,  Agent 
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5-yard  pieces,  1  dozen  in  a  box. 
36-yard  reels,  1  gross  in  a    box. 

IN   BLACK  AND 
STAPLE  COLORS. 

If  your  Jobber  cannot  supply  you,  ask 
us  for  Sample  Card  and  Prices. 


DYED  IN  THE 

WOOL. 
SHRUNK  READY 

FOR  USE. 


will  outwear  any  other  Skirt  Braid,    Binding 
or  Facing  on  the  market. 

Try  it  and  you  will  always  buy  it. 


D.  Goff  &  Sons,  Pawtucket,  R.I. 
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Mill,.     NO.    2 


The 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,    ONT. 


Limited 
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MILL  NO.    3 


Our  Samples  of . . . 


Spring  Goods 


are  now  in  the 

hands  of  the  wholesale  trade. 


Ask  for  our- 


BALBRIGGAN 
UNDERWEAR 


.  .  and  take  no  inferior  substitutes. 


Full   lines   of  Summer  Weight   Half-Hose 
and  Underwear  of  all  kinds. 


d 


MILL    NO.    5 
SELLING    AGENTS 


MILL    NO.    6 


D.    MORRICE,    SONS   &    CO.,      Montreal  and  To 


RONTO. 


LATEST    STYLES     IN 


),     COLLARS  $  NECKWEAR 


I 


.'  the  Canadian  tr 

E2  GOOD 

REVIEW^ 


=*^ 


A^ 


FEBRUARY 


HEALTH  BRAND 


For  Men  .  . 

Women  and  Children 

Has  attained  the  most  remarkable  popu- 
larity of  any  Underwear  manufactured  in 
Canada. 

The  best  safeguard  to  "Health"  in  our  climate. 
Soft  and  velvety  to  the  most  sensitive  skin. 
Made  of  the  most  luxuriant,  silken-soft  material 

It  excels  all  other  makes    on  the   market, 
and  can  be  sold  at  popular  prices. 

Manufactured  by    .  .  . 

The  Montreal  Silk  Mills  Co 


Lister's  Silk 

—  Velvets 


For 


English  flake  .  . 


i 


Millinery,  Mantles  and 
Dress  Trimmings 

Cannot  be  excelled  for  Finish  and  Wear. 
EVERY    YARD    GUARANTEED 

IF  YOU  ARE  NOT  USING  THEM,  TRY  THEM,  AND  YOU  WILL  BUY  NO  OTHER 


1^ 


"ROOSTER 
BRAND 

Suits  of  I  fish  Linen  Crash 
Skills  of  Irish  Linen  Crash 

The  latest  and  most 
up-to-date  goods. 

WHITE  DUCK    PANTS  and  COATS 

The   "  Proper   Caper  "   you    know. 

BICYCLE  SUITS.  ? 

Handsomest  Goods  at  Moderate  Prices. 

Elegant  Negligee  Shirts. 
Strong  Working  Shirts, 
Lanndriel  Shirts  in  White  and  Colors. 
All  kinds  of  Working  Pants,  Overalls  anl  Jickets, 

Specialties  for  Klandyke :   i 


Manufactured  h 


Rubberized    Duck   Mackinaw  DnKorf    O      \kl  i  I  If  i  r»  c- 

Lined  Coats  and  Pants.  \     l\UUCn    \J.    \         I  K  I  N  5 

Heavy    Kersey    Undershirts  * 

and  Drawers.     ...  ( 

Mackinaw  Coats,  Pants,  Draw-  ( 

ers,  etc     Extra  Heavy  Top  (  _. 

Shirts  and  Overalls.  (  Montreal 


198  McGIII  Street 


Wm.  Simpson, 
Sons  &  Co. 

PHILADELPHIA  and  NEW  YORK. 

Rcpr^entM  in  Canada  1  y 
DAVID  KAY,  ^  R.  FLAWS  &  SON, 

Frazer  Building,  Montreal.  Manchester  Building,  Toronto 

SOLID  BLACK   PRINTS 


Black  and  White  and  Silver  Greys. 


J> 


FANCY  PRINTS,  NOVELTIES  and 
3=4  PERCALES 

Wm,  Simpson  4  Sons'  3-4  and  7-8  Sating 

LANCASHIRE    FINE   PERCALES 
BRANDENBURG  CLOTH.     .     .    . 

GOBELIN  ART  DRAPERY 

Berlin  Aniline  Fast  Black 
and  Colored  Satines    .     .    . 

All  Grades 

TAFFETA  LINING.  SILKALINE 

BERLIN  ART  SHADES,  Etc. 
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Domestics  Prints 


Silks 


Woollens 


Dress  Goods 


*  flannels 


Ginghams  Velvets  Hosiery 


Wash  Goods 


Muslin  Underwear 


Ribbons 


Trimmings 


Fancy  Goods 


Neckwear 


Kid  Gloves 


Upholstery 


Linings 


Shirt  Waists 


White  Goods 


Blankets 


7/ 
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S.  Greenshields, 
Son  &  Co. 


MONTREAL  and 
VANCOUVER,   B.C. 


Wholesale  Dry  Goods 


SOLE  AGENTS  IN  CANADA 
FOR 


Briggs  Priestley  &  Sons 


Bradford,  Eng. 


AND 


Emil  Pewny  &  Co. 

Grenoble,  France 


is 


(2 


Laces 


Notions 


Curtains 


Carpets 


Linens 


Veilings 


Handkerchiefs 


Embroideries 


Oilcloths 


Parasols 


Crumst  Prints 


Job  Goods 


Smallwares 


Fingering  Yarns 


Umbrellas 
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AND  SEE   HIS    .    . 


New  Spring 
Fashions 


Jackets,  Capes 
Mantles  -*  «*  -* 
and  Costumes 


u 


UNEQUALLED 


for   Style,    Workmanship 
and  Value     .... 


You  will  find  it  to  your  advantage. 
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The  Stamp  of  Quality. 


The 


CORSETS 


&* 


efe 


English   Manufacture. 

Only  best  materials  used. 

Made    by    expert   workpeople. 

Latest  machinery  and  best  appliances. 

PERFECTION   OF   SHAPE   AND   COMFORT. 


Enquiries  ••— 


W.  Pretty  &  Son,  Ipswich,  Eng. 


MANUFACTURERS    (Wholesale  Only) 
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Messrs.  Rylands  &  Sons 


CAPE    TOH.y 


Manchester,  England. 


THE  ONLY  GRAND  PRIZE  FOR  COTTON 
FABRICS,  PARIS.  1889. 


Ltd. 


a 


ADELAIDE 


WAS  AWARDED  TO  RYLANDS  &  SONS.  Ltd. 


Cotton  Spinners,    Manufacturers,   Merchants,  Bleachers  and  Dyers. 


Makers  of  the  celebrated  Dacca  Calicoes  and  Sheetings, 


WORKS: 


Manchester 
Heaply 


Gorton 
Swlnton 


Wlgan 
Crewe 


Chorley 
Bolton 


Capital,  $14,500,000    Employees, 


LIST   OF    DEPARTMENTS: 


u 


Plain   DreSS  Goods,   British  and  Foreign 
Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Prints  and  Cretonnes 

Bleached  Calicoes  and  Sheetings 

Flannelettes 

Oxfords,  Harvards  and  Galateas 


Hosiery 

Dyed  Linings 

Flannels  and  Blankets 

Quilts 

Floor  Oilcloths 

Umbrellas 

Gloves 

Ribbons 

Laces 

Haberdashery  and  Trimmings 

Smallwares 
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SOMETHING  NEW 
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Thomson's 


NEW  "  GLOVE-FITTING 


Corsets. 


Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mr-   W.  writes,— "  I  find  your  New  '  Glove-Fittinq  '  Corset  perfect,   most  comfort 
utile   lo  wear  and  beautifully   finished.     I  can  think  of  no  words  that  would  describe  its 
perfection."  lyr 

.Mrs.  If.  writes,—"  1  hive  really  never  had  such  a  perfect  tit  before." 
Mi  s.  G.  writes.  — "  I  have  much  pleasure  in  stating  that  I  have  never  worn  a   more  per- 
fect titting  Corset  than  your  New  'Gi.ove-Fitting,'  I  shall   recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK   FOR    THOMSONS   NEW   "  GLOVE-FITTING "    AND 

TAKE  NO  OTHER. 

A  large  stock  of  these   Corsets  always  on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


APPERLY,  CURTIS  &  CO. 

....  Limited. 

WEST  OF  ENGLAND 

Woollen  Manufacturers 


*#*%> 

y 


■•«*""""' 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 


^ 


21   GOLD  MEDALS  for  QUALITY  andEXCELLENCE. 


IrVing  Umbrella  Co. 


D 


LIMITED 


W 


MANUFACTURERS 


Parasols  " 
Sunshades 


Medals  taken  at 
all  Exhibitions. 


MARK 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  ot 

FISH   HOOKS  and 
FISHING  TACKLE. 

WINDSOR  MILLS     -     REDDITCH,  ENGLAND 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


NEEDLES 


World  Wide  Popularity 


The  Delicious  Perfume. 


and 


Umbrellas 


20  FRONT  STREET  W.,    TORONTO 


Crab  Apple  Blossoms 

EXTRA  CONCENTRATED 

Put   up   in    i,   2,   3,   4,   6,   8,  and  16 
ounce   bottles. 

And  the  Celebrated 


T**w  Crown  Lavender  Salts 


Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all   principal  dealers   m  perfumery. 


jiiaAYEN [DErSaLTS  I 

heCrownPepiumeryCompah 


Htmmm44  I  I  i        ♦+—+»— +♦— ■ >4+^— +-H— »♦»« 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  BIdg.,  Melinda  St.  I 


Toronto. 
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A  pleasing  recognition  of   the  value  of   the   .    . 
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PIRLE  Finish 


<#•    & 


is  shown  by  the  fact  that  the  leading  French  and 
German  Manufacturers,  in  addition  to  the  British, 
are  sending  Goods  to  Ripley's  to  be  "PIRLE" 
Finished.  Goods  do  not  spot  and  do  not 
cockle.  If  you  have  not  tried  this  Finish, 
particularly  suitable  for  the  Canadian  market, 
Wliy  Don't  You? 


EDWARD  RIPLEY  &  SON, 


Bowling  Dye  Works 


twumiiM 


BRADFORD,  E1SG. 


Black  Dress 
Goods.... 


Is 


Priestley's 

Black  Dress  Goods 

are  the 

Standard  for  the  World 


^ 


MADE   IN  THE   FOLLOWING   WEAVES  : 


Crepons    l 
Eudoras 
Crape  Cloths 
Cashmeres 


Soleils  Grenadines 

Sateens  Mohair  Figures 

Cravenettes  Serges 

Fancy  Figures        Veilings 


See  that  the  name  "PRIESTLEY'S"  is  stamped  every  five  yards,  and  goods 

rolled  on  Varnished  Board. 


S.  GREENSHELDS,  SON  &  CO. 


MONTREAL   and    VANCOUVER.    B.C. 
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George  Armitage,  Limited 

Water  Lane  Dye  Works,  BRADFORD,  England 


COTTON  SATINS, 
COTTON  ALBERTS  and 
all  COTTON  GOODS    Dyed  by 
the  Fast  Black  Process 
(NOIR  INALTERABLE) 
of  G.   A.,   Limited,  are 
rendered  unchangeable 
by  acid,  atmospheric  influences 
or  sea  water,  and  the  handle  of 
the  goods  is  equal  to  half- 
woolen  goods. 


ARE 


Caution 

and 
Warning 


Dyers, 

Stovers,  Bleachers 
and  Finishers  of 


SATIN=DE=CHINE5 

ITALIAN  CLOTHS 
MOHAIR  and  ALPACA  LININGS 
WORSTED  COATINGS 
WOOL  SERGES 
IHPERIAL  CLOTHS 
COTTON  GOODS  and 
DRESS  GOODS 
of  all   descriptions. 

TO  ALL  WHOM  IT  MAY  CONCERN: 


HALF-WOOLEN    GOODS, 
SATEENS   and 
MOHAIR  LININGS 
should  all  bear 
the  undermentioned 
stamp  : 


DYED  AND  FINISHED 
BY 


LIMITED 


BRADFORD  YORK? 


It  has  come  to  the  knowledge  of  GEORGE  ARMITAGE,  LIMITED,  of  Bradford, 
England,  that  certain  fabrics  of  inferior  dye  and  finish  are  being  shipped  which  are 
FALSELY  represented  as  having  been  dyed  and  finished  by  George  Armitage,  Limited. 
In  some  cases  the  persons  guilty  of  this  fraudulent  practice  have  .not  hesitated  to  insert  in 
the  lappets  "tissues"  printed  in  gold  and  bearing  the  words  "Dyed  and  Finished 
by  George   Armitage,  Limited." 

THIS  WARNING  is  given  that  all  users  and  sellers  of  LININGS  may  satisfy  themselves  that 
they  are  handling  the  genuine  Dye  and  Finish  of  George  ARMITAGE,  LIMITED — the  well- 
known  merits  of  which  have  led  to  these  unscrupulous  deceptions — by  seeing  that  THE 
CLOTH  ITSELF  bears  one  or  other  of  the  trademarks  of  George  Armitage,  Limited, 
as  set  forth  above  or  below. 


FURTHER     NOTICE     IS   HEREBY  GIVEN  that  drastic  legal  proceedings  will  be  instituted 
any    one    falsely    representing    cloth    to    be    of   the    Dye    and    Finish    of   George 


against 

Armitage,  Limited 


BEAVER 
Permanent 
FINISH. 

(Registered  Trademark  and  Title.) 


Suitable  for  all  classes  of  LINING 
FABRICS  (Mohairs,  Alpacas,  Wor- 
sted and  Cotton  Italians,  Etc.) 

Will  not  mark  with  the  tailor's 
damp  cloth  and  hot  iron.  Will  not 
wear  greasy.  The  dye  is  also  made 
faster  by  this  process. 
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W  GAULT  BROS.  CO. 


LIMITED 


MONTREAL,  QUE. 

We  beg  to  advise  our  many  friends  that,  although  early 
in  the  season,  the  stocks  in  our  various  departments  are 
almost  complete,  and  in  every  department  very  Special 
Leaders  are  to  be  found,  and  job  lines  that  will  make  a 
visit  to  our  establishment  very  profitable. 

Take  note  of  each  Department  and  ask  for  the  LEADERS 


Cotton  Dept. 


Every  line  up  to  date. 

LEADER — 1,000  pieces  6/4  Cotton  Dress 
Goods,  2cts.  under  mill  price. 


Canadian  Tweed  Dept. 

Great  lines. 
LEADER— Halifax  Tweeds,  17cts. 

Imported  Woollens 

Every  line  a  leader. 

Special  for  a  few  days  :  Job  70  pieces  Solid 
Worsted  Trousering's,  no  Cotton,  58cts. 

Dress  Goods  Dept. 

Right  in  the  front  rank. 

LEADER— "Sure  Shot,"  35cts.,  and  "War 
Cry,"  32^cts.    Cashmeres. 


Linen  Dept. 


Please  compare  every  line. 

LEADER— N  1,    75cts.,   and  lOOx,   $1.00 
Napkins 

Smallwares  Dept. 

Big  range  Chiffon  and  Gauze   Rib- 
bons, and  Veilings  now  in  stock,  5cts. 

LEADER — Men's  Lawn  Handkerchiefs, 
35cts.  dozen. 

Carpets  and  Curtains 

Biggest  range  ever  shown. 

Special  range  of  Lace  Curtains,  IScts.  and 
upwards 

Gent's  Furnishings  Dept. 

Ready  for  the  fray. 

LEADER— Cashmere  Hose  and  Half  Ho.e, 
$2.25.    Weight  and  Quality  unequalled. 

UNDERWEAR— 50cts.  a  doz.  under  mill 
price 


Sole  Agents  for  Fownes'  Celebrated  Gloves. 


THE  GAULT  BROS.  CO.,  imm.  MONTREAL 
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NEWS  OF  WINNIPEG  TRADE 

STYLES  THAT  ARE  TAKING  TO  WESTERN  TASTE. 

REPORTS      OF      A     SATISFACTORY    BUSINESS      AT     THE     COAST  BIG 

BLANKET    ORDERS    FOR    KLONDYKE — THE    BROCK    CO.'S 
WINNIPEG   AGENCY — SOME    OF   THE   WHITLA 

LINES CURRENT    NOTES. 

From  The  Dry  Goods  Review's  Special  Correspondent. 

Winnipeg,  Jan.  25,  1898. 

THE  next  social  event  of  importance  in  the  commercial  world  of 
Winnipeg  is  the  annual  concert,  supper  and  ball  of  the  City 
Travelers'  Association,  which  is  announced  for  February  15. 
This  association  is  composed  exclusively  of  travelers  in  the 
city,  and  has  a  membership  of  44,  Mr.  Home,  traveler  for  Suther 
land  &  Campbell,  being  the  president.  It  has  only  been  in  exis- 
tence some  four  years,  but,  as  the  motto  is  "  Second  to  none,"  they 
have  already  established  a  reputation  for  doing  things  in  proper 
style,  and  their  annual  "at  home"  is  being  anticipated  with 
pleasure,  and  some  choice  confections  in  gowns  are  in  course  of 
preparation  for  this  event. 

In  the  retail  trade  the  two  first  weeks  of  January  are  devoted  to 
stock  taking,  which  is  followed  by  the  big  January  sales  ;  and  for 
the  past  two  weeks  the  feminine  heart  of  Winnipeg  has  been  revel- 
ling in  bargains.  About  the  first  of  February  spring  goods  will 
begin  to  appear  on  retail  counters. 


A  visit  to  the  wholesale  houses  reveals  the  fact  that  travelers 
are  on  the  road  to  some  purpose,  as  all  hands  are  busy  executing 
orders.  Wholesale  dry  goods  houses  are  delightful  places  to  visit 
these  days,  if  you  are  above  the  spirit  of  envy  and  can  see  without 
coveting. 


"  This  is  foreordained  a  muslin  season,"  said  the  head  buyer 
of  Stobart,  Sons  &  Co.,  as  he  displayed  a  line  of  French  muslins 
which  brought  to  mind  visions  of  the  sun  rising  through  clouds  of 
white  vapor  and  smoke.  Perhaps  that  is  not  a  comparison  to 
appeal  to  the  east,  but  it  will  to  the  west.  Go  out  some  fine  winter's 
morning  about  8. 15  and  watch  the  sun  coming  up  over  the  Red 
River  and  shooting  long  rays  of  light  through  the  white  mist  and  the 
bluish  smoke  of  a  hundred  furnaces,  and  you  will  see  opal  and 
rainbow  tints  to  delight  the  heart  of  an  artist.  And  these  muslins 
show  just  the  same  soft  and  delicate  coloring.  Pinks  shading  into 
delicate  blues  and  greens,  half  open  wild  rosebuds  on  a  ground  of 
pale  buff,  grey  or  black,  and  the  names  of  these  goods  are  as  charm- 


ing as  the  patterns — Diaphane  Organdie,  Organdie  Brodee,  Batiste 
L'Etoile,  and  Organdie  Altesse.  Stobarts  are  making  a  specialty 
of  household  linens,  such  as  loom  tablings,  damask  cloths,  napkins, 
linen  towels  and  apron  linens.  These  are  all  direct  importations 
and  very  choice  patterns.  A  full  line  of  Canadian  prints  are  shown, 
including  their  well  known  and  much  appreciated  No.  15  ;  also  in 
French  prints  some  chic  effects  in  red  and  black  and  green.  In 
dress  cloths,  a  fine  line  of  board  cloths  from  Continental  looms  are 
on  view,  of  which  a  warm  coffee  brown  and  a  rich  olive  green  are 
ready  sellers.  By  the  way,  olive  green  is  much  in  vogue  here  this 
season.  The  pale  greys  in  fashion  abroad  are  not  yet  in  favor 
here,  as  they  look  too  cold  for  any  but  late  spring  and  summer 
wear.  Stobarts  this  year  are  also  carrying  a  line  of  ladies' 
dress  tweeds  from  the  Clyde  Mills,  Lanark,  Ont.  (Boyd  &  Cald- 
well). These  come  in  small  broken  checks  and  shot  effects,  such 
as  black  and  green,  green  and  blue,  blue  and  grey,  cream  and 
fawn.  The  goods  are  very  handsome,  and  it  is  gratifying  to  note 
their  quality  and  texture  in  comparison  with  the  same  line  from 
Scotch  looms.  In  response  to  the  old,  old  question  "  How  is  busi- 
ness?" the  reply  was  "Well,  all  our  early  importations  are 
exhausted,  second  deliveries  have  been  heavily  drawn  upon,  and 
the  whole  volume  of  business  shows  a  most  gratifying  increase." 


Mr.  H.  B.  Picken,  of  the  Gault  Bros.,  Limited,  paid  Winnipeg 
a  visit  this  week  and  found  the  outlook  for  trade  highly  satisfactory. 
The  Victoria  representatives  have  wired  that  they  cannot  supply  all 
the  orders  they  are  receiving  there  for  blankets  for  the  Klondyke. 
Mr.  Crawford,  the  Winnipeg  agent,  goes  east  about  Feb.  1. 

Mr.  Jas.  Furner,  the  owner  of  the  Arcade,  one  of  the  largest 
retail  millinery  houses,  has  just  left  on  a  purchasing  trip' in  Europe. 
This  makes  the  122nd  time  he  has  crossed  the  Atlantic. 


Mr. 


..  Robt.  Bryce,  representing  Thos.  May  &  Co.,  of  Montreal, 
here,  is  just  returning  from  a  trip  to  the  Coast.  He  reports  busi- 
ness all  it  ought  to  be. 

There  is  something  quite  Oriental  about  the  jewelled  hat  pins, 
hairpins,  combs,  buckles,  belts,  and  the  like,  shown  this  season. 
Mr.  Campbell,  buyer  for  R.  J.  Whitla  &  Co.,  was  kind  enough  to 
give  your  correspondent  a  glimpse  of  all  the  lovely  trifles  with 
which  the  Manitoba  fair  may  adorn  themselves  this  coming  season. 
Ladies,  who  are  thinner  than  they  like  to  be,  will  do  well  to  invest 
in  a  tartan  belt,  as  these  will  lend  additional  roundness  to  the 
figure,  while  those  inclined  to  embonpoint  should  favor  the  belts  of 
silver  and  gilt  gauze,  with  silk  in  Roman  stripes  running  through 
them,  as  they  lie  close  to  the  figure,  and  have  an  irridescent  gleam 
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that  is  very  fetching,  particularly  with  white  gowns.  In  dress 
trimmings.  Whitla's  are  making  a  great  point  of  their  1 2-yard 
lengths  of  colored  passementerie.  These  short  lengths  should  be  a 
great  advantage  to  dealers  in  small  towns,  where  there  are  only  a 
few  people  who  will  want  the  same  kind  of  trimming  on  their 
gowns.  Kvery  shade  and  color  is  shown  in  these  trimmings,  but 
the  patterns  are  small,  and  they  are  bright  without  being  in  the 
least  gaudy.  The  bolero  collars  of  lace  and  ribbon  are  meeting 
with  much  favor.  ( >ne  of  the  prettiest  of  these  Paris  novelties  is 
composed  of  strips  of  black  satin  ribbon  and  yellow  insertion,  with 
a  deep  flounce  of  black  chiffon,  embroidered  in  yellow. 

The  fates  appear  to  have  decreed  the  wearing  of  ribbons  and 
the  fairies  have  had  a  finger  in  the  designs,  judging  from  the  ex- 
quisitely blended  colors  in  Roman  stripes,  broken  plaids,  and  shot 
brocades  in  both  hat  and  dress  ribbons.  Whitla's  do  a  great  busi- 
ness in  corsets  and  show  lines,  running  from  $3  per  dozen  to  #4  per 
pair.  In  the  staples  department  are  a  number  of  very  novel  effects 
in  prints  from  English,  American,  and  Canadian  factories.  Mr. 
Driscoll,  who  has  charge  of  these  lines,  informed  your  correspon- 
dent that  contracts  for  Canadian  staples  have  been  filled  with  great 
promptitude  this  season,  with  the  result  that  they  are  able  to  distri- 
bute to  customers  earlier  than  usual.  In  woolen  dress  goods,  a  line 
that  appeared  an  extra  value,  was  one  of  Bradford's  silk  brocades 
in  colors,  on  a  ground  of  neutral  tinted  wool,  double  fold,  for  37>£c. 
per  yard.  In  this  department  also  were  some  very  stylish  black 
crepons  from  German  looms  and  black  French  brocades  in  silk  and 
wool.  All  merchant  tailors  throughout  the  province  and  Territories 
are  familiar  with  the  lines  of  tweeds,  worsteds,  Venetians,  pantings, 
and  suitings  carried  by  R.  J.  Whitla  &  Co. 


i  V  1   live  of 


The  W.  R.  Brock  Co.,  Toronto,  which  has  been  represented 
here  for  some  years,  has  just  opened  a  permanent  agency,  with 
rooms  in  the  Mclntyre  Block,  which,  by  the  way,  seems  the 
natural  home  of  wholesale  agents  and  manufacturers'  agents.  Mr. 
Devaney  will  represent  the  firm  here,  and  two  men  will  be  put  on 
for  the  west  and  Coast  trade.  Merchants  here  buy  oftener  and  not 
such  heavy  stocks  at  one  time,  and  this  firm  think  they  should  be 
on  the  ground  for  the  assorting  trade,  and  to  this  end  have  doubled 
their  warehouse  premises.  Merchants  in  this  country  are  strictly 
up-to-date,  as  eastern  houses  are  beginning  to  find,  and  they  will 
have  the  latest  thing.  Strangers  from  across  the  water  are  often 
surprised  to  find  the  ve^y  latest  fashions  in  fulll  swing  here.  Last 
September  a  lady,  arriving  direct  from  a  fashionable  quarter  of 
London,  showed  a  certain  style  of  dress,  and  said  she  supposed 
she  would  have  the  pleasure  of  introducing  it  to  Winnipeg 
ladies.  What  was  her  surprise  when  she  learned  that  it  had  been 
worn  here  for  more  than  four  months. 


Mr.  McLeod  Halliday,  when  called  upon  by  your  correspon- 
dent, declared  business  highly  satisfactory,  and  said  if  it  got  any 
better  he  would  have  to  move  into  larger  quarters. 


PRESENTATION    TO    MR.    SPRIGINGS. 

Another  of  the  many  pleasing  incidents  enjoyed  and  taken  part 
in  by  every  wholesale  house  occurred  at  the  warehouse  of  Messrs. 
S.  Greenshields,  Son  &  Co.,  one  evening  last  month,  when  Mr.  D. 
R.  Sprigings  was  the  happy  recipient  of  a  handsome  cabinet  of 
silver  and  cutlery,  and  a  gold  watch,  on  the  occasion  of  his  marriage, 
which  took  place  on  January  11.  Mr.  E.  B.  Greenshields,  senior 
member  of  the  firm,  in  making  the  presentation,  on  behalf  of  the 
firm  and  the  employes,  spoke  in  highest  terms  of  Mr.  Spriging's 
fidelity  to  the  firm,  with  whom  he  has  been  for  nearly  24  years. 
Mr.  Sprigingsjmade  a  suitable  reply,  and  was  warmly  congratu- 
lated by  all  present. 


MR.  COOPER'S  MARRIAGE. 

E.  COOPER,  the  able  and  most  popular  representa- 
Messrs.  John  Macdonald  &  Co.  in  the  province  of 
British  Columbia,  is  by  no  means  a  stranger  to  The  Dry  Goods 
Review,  being  one  of  the  prize  essayists.  We  have  much  pleasure 
in  extending  to  him  our  congratulations  on  the  event  of  his  mar- 
riage, which  took  place  on  the  3rd  inst.,  to  Miss  Henderson, 
daughter  of  Mr.  Henderson,  late  of  the  Canada  Life  Assurance 
Co.,  one  of  Toronto's  fairest  and  most  amiable  young  ladies.  The 
marriage  ceremony  was  performed  by  Dr.  Parsons,  of  Knox 
church,  after  which  the  happy  wedded  pair  immediately  left  by 
train  for  New  York  and  other  eastern  cities,  where  they  intend 
spending  their  honeymoon,  returning  to  Victoria,  B.C.,  their  future 
home,  where  Mr.  Cooper  has  been  a  representative  citizen  for  the 
past  seven  years. 

We  cannot  let  this  occasion  pass  without  stating  that  Mr. 
Cooper  is  another  Toronto  boy  who  has  not  only  been  successful 
in  securing  such  an  amiable  and  accomplished  partner  in  life,  but 
also  as  a  business  man.  He  received  his  early  education  under 
such  masters  as  Messrs  J.  L.  Hughes,  at  present  inspector  of 
schools,  and  Scott,  president  of  the  Normal  school,  both  of  Toronto. 
He  started  business,  sometime  in  the  seventies,  as  a  retail  clerk, 
and,  after  a  few  years,  was  fortunate  in  obtaining  a  position,  on 
May  30,  1881,  with  the  old  established  and  reliable  firm  of  John 
Macdonald  &  Co.,  whom  he  has  served  faithfully  ever  since,  hold- 
ing such  important  positions  as  a  regular  traveler  and  head  of  the 
entering  and  letter  order  department,  and  when  a  thoroughly 
reliable  man  was  wanted  for  the  important  position  of  representing 
their  firm  in  the  province  of  British  Columbia,  Mr.  Cooper  was  at 
once  chosen.  Being  a  thorough  business  man  and  very  observant, 
he  saw  opportunities  for  placing  other  lines  besides  dry  goods,  and, 
having  obtained  the  consent  of  the  firm  to  do  whatever  business  he 
wished  outside  of  them,  has  been  most  successful  in  whatever  he 
has  undertaken. 


RETURNING   DRAFTS-A  REPLY. 

Editor  Dry  Goods  Review  : 

YOUR  editorial  and  the  remarks  of  a  manufacturer  on  the  ques- 
tion of  returning  drafts  unaccepted,  are,  no  doubt,  very  pertin- 
ent in  a  number  of  cases.  One  word,  however,  on  this  matter 
from  the  retailer's  standpoint,  may  not  be  out  of  place.  We,  as 
retailers  in  a  small  town,  with  a  multitude  of  matters  to  look  after, 
have  been  very  often  annoyed  by  merchants  drawing  for  amounts 
that  have  been  so  often  incorrect  that  the  unaccepted  drafts  going 
back  are  not  the  rarity  we  would  like  to  see  them.  More  frequent 
than  any  other  reason  for  non-acceptance  is  the  non- allowance  by 
the  drawer  of  a  special  trade  or  cash  discount.  We  have  in  mind 
a  firm  from  whom  we  buy,  perhaps,  three  times  a  year,  and  in  every 
instance  they  neglected  to  allow  a  special  trade  discount  we  get  from 
them.  After  the  return  of  the  draft  to  them  they  draw  again  for  the 
correct  amount  and  the  draft  is  accepted.  Would  we,  under  these 
circumstances,  be  justified  in  accepting  the  draft,  thereby  virtually 
acknowledging  the  account  correct  ?     We  think  not. 

We  cannot  but  think,  after  glancing  over  our  bill-book  for  the 
past  year,  that  more  drafts  are  returned  unaccepted  because  ot 
faulty  book-keeping  on  the  part  of  the  wholesalers  than  for  any- 
other  cause. 

It  is  exceedingly  annoying  to  the  retailer  to  have  a  draft  come 
that  is  supposed  to  square  an  account  and  find  it  five  or  ten  dollars 
too  much.  It  is  far  easier,  or  at  least  we  have  found  it  so,  to  have 
an  account  adjusted  when  we  owe  it  than  when  the  amount  is  due 
us.  Perhaps  we  are  wrong,  but  when  a  grievance  is  alleged  to 
exist  we  always  like  to  hear  both  sides. 


Retailers. 


Nova  Scotia,  Jan.  20,  1! 
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HINTS   TO  RETAILERS. 

By  a  Head  Clerk. 

igLMOST  every  merchant  has  taken 
stock  by  February  and,  as  tor  those 
who  have  not,  it  is  about  time  they 
did  in  order  to  know  where  you  are 
before  placing  orders  for  spring  goods. 
The  book-keeper's  figures  will  show 
plainly  how  the  business  is  progres- 
sing. This  being  the  time  when  many 
important  lines  of  work  can  be  profit- 
ably taken  up,  if  you  lay  it  over  for  another  month,  many  of  the 
ideas  and  suggestions  that  an  inventory  conveys  will  be  entiiely  for- 
gotten, or  but  dimly  remembered.  The  clear  outlines  of  the  busi- 
ness picture  will  be  softened  and  subdued  by  that  time.  The  sharp, 
jagged  points,  that  needed  prompt  attention,  will  be  less  severely 
felt  and  noticed,  and  that  means  that  suggested  changes  and  reforms 
will  be  less  vigorously  carried  out.  Thirty  days  hence  other  things 
will  demand  the  merchant's  close  attention,  and  most  likely  the 
affairs  of  the  store  will  be  allowed  to  jog  along  in  the  same  old  style 
until  another  inventory  will  bring  another  wakening  and  the  con- 
sciousness that  another  year  has  been  allowed  to  slip  by. 

Inventory  always  brings  new  lessons  for  the  merchant  to  study 
and  ponder  over.  If  it  does  nothing  else  it  shows  he  is  "long  " 
on  stock.  In  a  few  days,  or  weeks  at  the  latest,  you  will  be  called 
upon  to  look  at  samples  of  goods  for  spring,  and  possibly  next 
'  "falls. ' '  Now  is  the  time  to  find  out  just  what  you  need  and  what  you 
do  not  need  ;  what  lines  of  last  season's  goods  sold  out  ;  and  what 
were  so  slow  that  you  found  them  unprofitable  for  your  class  of 
trade. 

Before  the  traveler  calls  upon  you  make  out  your  lists  of  goods 
that  you  wish  to  fill  in.  Find  out  how  your  assortment  of  sizes  sold 
and  whether  a  change  is  necessary  for  another  season's  trade. 
Make  copious  notes  of  all  mistakes  and  shortcomings  in  last  sea- 
son's transactions — why  this  line  was  slow,  why  your  trade  did  not 
take  kindly  to  another  one.  It  is  only  by  this  means  that  the  right 
kind  of  goods  can  be  stocked.  Some  merchants  say  that  all  buy- 
ing is  speculative.  By  close  attention  to  details  much  of  its  un- 
certainty can  be  eliminated. 


Never  put  off  till  to-morrow  that  which  you  can  do  to-day. 
That  does  not  always  refer  to  placing  an  order  or  buying  a  bill  of 
goods,  but  it  does  seem  to  point  a  finger  at  selling,  displaying,  ad- 
vertising, and  other  trade-making  methods.  The  year  is  young 
yet,  but  it  is  rolling  along  pretty  rapidly.  How  many  really  good 
trade-making  efforts  have  been  put  forth  ?  None  worth  speaking 
of.  Plenty  of  time  yet.  But  a  few  days  or  weeks  ago  you  were 
very  enthusiastic  about  starting  out  real  early  for  a  hustling  business 
this  year  right  after  inventory.  There  was  one  fatal  omission  when 
that  resolution  was  made  :  no  definite  plans  were  laid. 


course.  But  has  not  it  been  much  the  same  way  for  many  seasons 
in  certain  lines  ?  Are  you  prepared  to  make  a  radical  change, 
then,  for  next  season  ?  Have  you  formulated  a  plan  to  make  them 
more  profitable  in  future  ?  Now,  do  not  content  yourself  with  the 
idea  that  present  methods  of  doing  business  in  those  lines  are  the 
cause  of  your  lack  of  success.  That  is  not  business-like.  Besides, 
it  is  a  confession  that  you  are  not  smart  enough  to  do  business  ac- 
cording to  up-to-date  methods.  That  is  plain,  but  is  not  it  just 
what  such  an  excuse  means?  And  is  not  it  just  what  you  would 
say  if  a  man  you  employed  to  do  the  buying  and  selling  made  such 
an  excuse  for  his  shortcomings  ?  Are  you  prepared  to  say  that 
every  merchant  finds  the  same  departments  as  unprofitable  as  yours 
have  been  ? 


Take  the  millinery  department  for  instance.  You  opened  up 
last  season  with  a  fine  assortment.  Opening  week  brought  crowds 
of  visitors  to  your  showroom.  Many  of  them  were  merely  lookers, 
but  there  was  a  satisfactory  number  of  buyers,  and  the  season 
started  out  fairly  well.  After  that,  the  trade  was  a  little  slow.  The 
weather  was  to  blame  for  that,  and  you  rested  in  hope  that  a  fine 
day  or  two  would  start  sales  booming  again.  When  the  fine  days 
came,  the  other  merchants  were  out  with  some  startling  special 
sales,  and  you  experienced  a  chill.  You  also  anathematized  the 
other  merchants  for  slaughtering  profits  just  when  there  was  a 
chance  for  making  a  little  money.  But  did  they  ?  The  exasper- 
ating "other  merchants"  bought  lighter  than  you  did  to  open  up 
with.  They  took  orders  for  sizes  they  were  out  of.  They  also  lost 
a  few  sales  at  the  start,  but  they  more  than  made  up  for  that  when 
the  continued  bad  weather  or  over-production  compelled  manufac- 
turers and  wholesalers  to  unload  at  a  discount  from  first  prices,  and 
so  furnished  them  with  just  the  goods  they  needed  for  special  sales. 
Circumstances  turned  that  way.  Of  course  it  does  not  come  out 
that  way  every  year. 


Some  departments  did  not  pay  well  last  year.  You  know  why, 
of  course.  Looking  backward,  you  can  see  just  where  the  mis- 
takes were  made.  If  you  knew  as  much  at  the  beginning  of  the 
season  as   you    know  now    you    would   have  done    differently,  of 


A  good  deal  has  been  said  about  cranks  and  shoppers,  but  the 
easy-going,  easy-buying,  careless  customer  is  rarely  heard  of. 
This  class  is  just  as  numerous  as  the  other,  but,  as  they  cause  no 
trouble  when  buying,  they  are  quickly  forgotten.  They  are  soft 
snaps  for  salespeople,  but  they  are  not  good  trade-making  material 
unless  skilfully  handled,  because,  being  easily  suited  and  deficient 
in  good  judgment,  they  often  get  goods  that  prove  unsatisfactory, 
and  the  stock  gets  the  blame. 

"  I  would  like  to  see  some  dress  goods,"  says  one  of  the  easy 
ones.  "  What  a  pretty  piece  this  is.  How  much  is  it  ? "  "  Fifty 
cents,"  says  the  salesman.  "  Why,  how  reasonable  !  I  will  take 
a  pattern  of  that." 

She  came  prepared  to  pay  three  times  the  price,  but  the  first 
pretty  thing  she  saw  took  her  fancy.  The  salesman  was  too  lazy, 
or  not  a  sufficient  judge  of  womankind  to  try  to  sell  a  better  piece, 
so  she  got  her  50c.  a  yard  dress.  It  cost  just  as  much  to  make  up 
as  a  more  expensive  piece  of  goods,  but  it  did  not  look  as  well,  it  did 
not  wear  as  well,  and  it  did  not  pass  muster  with  her  friends  and 
companions.     Therefore  she  was  annoyed  and  disappointed. 

She  first"  blamed  the  clerk  for  selling  her  such  poor  material. 
Then  she  blamed  the  merchant  for  having  such  goods  in  stock. 
Then  she  concluded  that  she  ought  to  have  known   better    than  to 
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think  of  buying  a  dress  pattern  in  the  poky  little  town  where  she 
lived.  And  that  is  the  reason  why  she  now  patronizes  the  mail 
order  department  of  some  metropolitan  department  store.  Of 
course,  with  such  a  terrible  warning  before  her,  and  the  way  this 
easy  buyer  explains  things,  many  of  her  friends  follow  her  example 
and  do  their  shopping  by  mail. 

Study  your  customers  and  be  sure  that  they  get  what  they  fancy 
they  do. 

An  easy  snap  is  not  always  the  most  desirable  one. 

There  are  other  departments  besides  dress  goods  where  these 
careless  customers  make  purchases. 


THE    RETAIL  MERCHANTS'  ASSOCIATION 

The  first  annual  meeting  of  the  Toronto  Retail  Merchants' 
Association  was  held  on  Jan.  25,  when  the  following  officers  were 
elected  :  President,  W.  B.  Rogers  ;  1st  vice-president,  Wm. 
Dineen  ;  2nd  vice-president,  George  Boxall  ;  treasurer,  Henry  Davis; 
secretary,  E.  M.  Trowern.  The  energetic  secretary,  Mr.  Trowern, 
urged  upon  the  members  the  necessity  of  looking  to  the  interests  of 
retail  merchants  first  and  foremost  in  casting  their  ballots  for  mem- 
bers of  the  coming  Legislature,  and  to  vote  only  for  those  who  sup- 
ported their  bill,  taxing  the  turn-over,  now  before  the  House.  He 
stated  that  upon  being  invited  to  address  the  City  Council  and 
merchants  of  Peterboro',  he  found  them  unanimous  in  their  opinion, 
that  retail  merchandising  must  be  placed  upon  a  higher  plane,  and 
be  considered  as  one  of  the  leading  issues  with  all  retail  merchants 
in  casting  their  votes  at  the  coming  elections,  and  they  promised  to 
do  their  duty. 

A  NICE  PIECE  OF  FURNITURE. 

Elsewhere  in  these  columns  will  be  found  an  illustration  of  a 
handsome  secretary-bookcase,  largely  used  by  many  of  our  readers 
as  a  premium  for  cash  trade.  It  is  marvelous  how  such  a  really 
good  article  can  be  produced  for  the  low  price  at  which  it  is  sold, 
which  is  accomplished  only  by  constant  practice,  attention  to  every 
detail  of  the  manufacture,  in  very  large  quantities.  One  or  more 
of  these  useful  articles  readily  finds  a  place  in  every  home.  Those 
who  have  not  seen  them  should  drop  a  post  card  to  Hourd  &  Co., 
wholesale  furniture  manufacturers,  London,  Canada,  for  particu- 
lars, and  a  sample  crate  of  two. 


ILLUSTRATED  SHOW  CARDS. 

Among  the  most  effective  show  cards  issued  this  season  are  two 
lithographs  sent  to  the  trade  by  S.  Greenshields,  Son  &  Co.  One 
of  these,  to  advertise  their  hosiery,  has  a  striking  representation  of 
one  of  their  tartan  check  hose,  which  are  meeting  with  much  favor 
this  season.  The  other,  and  prettier  of  the  two,  is  an  advertise- 
ment of  their  gloves,  and  has  as  its  centrepiece  a  young  lady 
stylishly  dressed  in  summer  walking  attire.  Both  of  the  lithographs 
are  worth  seeing.     They  may  be  had  upon  application. 


LADIES'    WASH    WRAPPERS. 

The  Maritime  Wrapper  Co.,  Limited,  have  advised  us  that  they 
have  added,  to  their  spring  range,  about  twenty  styles  of  wrappers, 
comprising  the  latest  and  most  up-to-date  patterns  and  designs, 
and  invite  possible  purchasers  to  look  them  up  while  in  Toronto 
during  the  millinery  openings. 


UNDERWEAR  MANUFACTURERS. 

Your  attention  is  called  to  the  fact  that  "Silcoton"  is  largely  tak- 
ing the  place  of  silk  in  the  United  States  for  underwear  work.  For 
manufacturers'  purposes,  it  is  put  up  on  cones  in  pound  or  half- 
pound.     See  R.  Henderson  &  Co.'s  adv.  in  this  issue. 


AN  OLD   ESTABLISHED  FRONTIER  FIRM. 

THE  REVIEW,  on  the  24th  ult.,  visited  Rock  Island,  P.Q.,  the 
manufacturing  village  on  the  Vermont  frontier,  and  while  there 
called  at  the  establishment  of  C.  H.  Kathan,  dealer  in  dry  goods, 
groceries,  carpeting,  furniture,  hardware,  etc. 

The  business  was  established  in  1851  by  Mr.  C.  F.  Haskell,  ^ 
the  present  proprietor  being  employed  as  clerk.  In  1856  Mr. 
Kathan  became  a  partner,  and  in  1866  he  purchased  Mr.  Haskell's 
interest,  and  since  then  has  conducted  the  business  singly.  Since 
its  inception,  in  185 1,  the  business  has  been  successful,  the  annual 
turnover  increasing  each  year  as  the  seasons  rolled  by.  Early  in 
the  summer  of  1897,  Mr.  Kathan  concluded  that  the  building, 
erected  nearly  half  a  century  ago,  was  getting  out  of  date,  and 
decided  to  rebuild,  which  he  did,  and  has  recently  moved  into  his 
handsome  new  premises,  while  the  finishing  touches  are  still  going 
on.  The  building  is  56  x  70,  three  storeys  and  basement.  The 
third  flat  is  used  as  a  furniture  wareroom  solely,  while  the  second  is 
made  use  of  for  various  purposes,  for  display,  storage,  etc. 

On  entering  the  main  store  the  visitor  or  customer  finds  himself 
in  a  large  well-appointed  establishment  containing  a  well-selected 
and  carefully  kept  stock.  The  ceiling,  walls,  staircase,  and  offices 
are  finished  in  light  wood,  the  counters,  shelving,  and  fixtures  being 
of  oak.  In  the  grocery  department  the  receptacles  for  teas,  sugars, 
and  general  groceries,  all  have  revolving  tops,  and  their  design  and 
finish  bear  testimony  to  the  skill  of  the  artisan.  The  entire  front, 
of  over  50  feet,  is  principally  plate  glass,  and  the  interior  of  the 
windows  contain  reflecting  mirrors.  In  the  spacious  office  in  the 
rear  the  books  used  since  1851,  consisting  of  day  books,  journals, 
and  ledgers  are  systemactically  arranged,  and  look  like  a  large  and 
well  kept  library. 

Mr.  Kathan  is  a  bachelor,  and  not  forgetting  his  personal  comfort 
he  has  fitted  up  a  snuggery,  or  private  apartment,  adjoining  the 
office,  which  will  be  his  sanctum  sanctorum.  Being  a  sportsman  in 
his  younger  days  this  snuggery  has  somewhat  the  appearance  of  an 
arsenal,  the  walls  being  decorated  with  rifles,  shotguns,  etc.,  and 
the  burglar  daring  to  invade  would  certainly  receive  a  warm  recep- 
tion. Rows  of  electric  lights  are  so  arranged  as  to  flood  the  entire 
floor  space  with  light  and  show  each  article  to  advantage. 


THE  DUTY  ON  SHIRTS  AND   COLLARS. 

Messrs.  B.  Tooke  and  J.  C.  Skelton,  of  Montreal,  and  W.  A. 
Greene,  of  Berlin,  laid  the  requests  of  the  shirt  makeis  before  Hon. 
W.  S.  Fielding,  Minister  of  Finance,  at  Ottawa,  Jan.  20.  It  ap- 
pears that  the  new  tariff  places  a  duty  of  35  per  cent,  on  the  linens 
and  cottons  used  in  the  shirt  trade,  whilst  it  also  placed  35  per  cent, 
on  shirts,  collars  and  cuffs,  when  manufactured,  thus  removing  all 
protection  to  the  trade  by  making  the  duty  on  the  finished  article 
the  same  as  that  on  the  raw  material.  From  this  condition  of  facts, 
the  deputation  asked  .elief.  The  result  of  the  request  will  be  known 
on  budget  night. 


"TO    PLEASE    ALL    FANCIES." 

The  buyer  of  ladies'  print  and  muslin  wrappers  can  scarcely  be 
said  to  have  a  complete  knowledge  of  what  is  in  the  market,  until 
he  has  seen  the  garments  displayed  by  the  Maritime  Wrapper  Co., 
Limited,  Woodstock,  N.B.  The  staple,  the  aesthetic,  and  the 
unique,  all  have  their  place  in  the  large  line  shown  by  this  well- 
known  house,  and  every  buyer,  who  wishes  to  give  the  patrons  of  his 
department  an  opportunity  to  buy  tasteful,  striking,  or  novel  gar-  • 
ments,  will  be  glad  of  the  pointer  that  led  him  to  look  at  their  sam- 
ples. Not  the  least  attractive  thing  about  the  goods  is  that  the 
prices  are  as  satisfactory  as  the  garments  themselves. 
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UNCRUSHABLE 
GRENADINES 

for  Spring  and  Summer.     Without  doubt  the  most 
dressy  costumes  that  will  be  worn. 

BLACK  DRESS  GOODS 


If  you  sell  handsome  Black  Dress  Goods  your  stock 
will  be  incomplete  without  our  novelties. 

Our  stock  of  Spring  Dress  Goods  and  Silks  is  now 
open.     It  is  unusually  attractive. 

Are  you  getting  profitable  returns  from  your  Dress 
Goods  and  Silk  departments?  In  any  case  you  would  do 
well  to  see  our  stock,  replete  as  it  is,  with  the  very 
latest  novelties. 

We  have  just  opened  a  few  cases  of 
Imported  Flannelettes  in  light  and 
dark  patterns. 


23  St.  Helen  Street 

MONTREAL 


Brophy,  Gains  &  Co 
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THE  CORSET  AND  ITS  MANUFACTURE. 

A    VISIT    10    MESSRS.    WILLIAM    PRETTX     &     son's    GREAT    FACTORY 
AT    IPSWICH,     ENGLAND. 

IS  the  name  of  a  corset  well  known  to 
the  trade.  Few  merchants  know  how 
a  corset  is  made.  The  representative 
of  an  English  dry  goods  paper  has 
been  visiting  the  great  Ipswich  estab- 
lishment of  William  Pretty  &  Son, 
and  gives  a  highly  interesting  descrip- 
tion of  the  inside  of  the  factory.  Originally  the  business  was  con- 
nected with  the  noted  drapery  firm  of  Footman,  Pretty  &  Nicholson, 
which  was  founded  in  1820,  and  is  still  in  existence.  About  a 
quarter  of  a  century  ago  Mr.  W.  Pretty  took  this  section  of  the 
business  in  hand,  and  some  six  years  since  the  corset  section  was 
entirely  separated  from  the  drapery  concern.  Three  years  ago  Mr. 
W.  Pretty  was  joined  by  his  son,  Mr.  W.  T.  Pretty,  and  their  joint 
efforts  are  every  season  making  the  popularity  of  the  corsets  emanat- 
ing from  the  factory  more  pronounced. 


THE   CUTTING   ROOM. 

The  visitor  gave  a  cursory  glance  at  that  part  of  the  basement 
where  the  boilers  and  dynamos  are  located.  On  the  same  floor  we 
find  lads  engaged  in  making  the  well-known  "  Oktis "  corset 
shields,  which  justly  claim  to  double  the  life  of  the  corset,  the 
inevitable  "  bend  "  at  the  waist  being  by  their  aid  prevented,  and 
the  bones,  which  might  otherwise  break,  being  made  to  last  out  the 
corset,  while  they  do  not  increase  the  size  of  the  waist.  They  are 
made  with   "Zairoid,"   a  metal  which  is  entirely  rustless. 

Leaving  the  basement,  and  mounting  to  the  ground  floor,  a  turn 
takes  us  into  the  several  cloth  stock  rooms  where  the  manufacture 
of  the  corset  may  really  be  said  to  begin.  The  matching  of  cloths 
is  a  task  that  has  to  be  done  with  great  care,  as  it  frequently 
happens  that  in  one  delivery  there  are  several  shades  which  are 
supposed  to  be  one  and  the  same.  The  cloths  having  been  passed, 
they  are  taken  to  the  adjoining  cutting-rooms,  and  here  we  enter  a 
huge  floor  which  is  full  of  bustle.  There  are  long  rows  of  tables 
where  the  patterns  are  marked.  The  cloths  for  the  lining  and  cor- 
set, folded  evenly,  are  arranged  in  layers,  and  on  the  top  layer 
the  patterns  are  drawn,  and  the  sections  of  the  corset  traced  with 
such  precision  that  there  is  little  if  any  waste.  At  one  side  of  this 
large  room  there  is  a  row  of  steam  band  knives  and  guillotines,  and 
it  is  to  the  former  that  the  marked  out  cloths  are  now  taken.  The 
endless  band  knive   does  its  work  expeditiously  and    well.     The 


solid  layers  of  material,  with  the  pattern  on  the  top  for  the  guidance 
of  the  operator,  are  cut  through  as  cleanly  as  though  they  repre- 
sented a  single  piece  of  paper.  The  guillotines,  too,  which  are 
employed  for  cutting  the  strappings  and  bindings  of  the  corset,  are 
ceaselessly  engaged,  and  execute  their  work  with  really  terrible 
precision. 

The  sections  of  the  corsets  thus  cut  out  are  now  collected  into 
baskets,  tied  up  in  bundles,  and  despatched  to  the  giving-out  room. 
A  ticket  is  securely  attached  to  each  dozen,  on  which  is 
printed  the  number  of  the  bundle  and  the  names  of  the 
departments  through  which  it  has  to  pass  before  the  corsets  have 
been  finally  examined  and  certified  as  complete.  The  neces- 
sity for  these  tickets  is,  of  course,  clear  enough.  They  must 
be  signed  by  the  person  in  charge  of  one  department  before  the 
goods  to  which  they  are  attached  can  be  accepted  in. the  next.  In 
this  way,  then,  the  material  reaches  the  stitching-rooms,  which  in 
Messrs.  Pretty's  factory  are  a  sight  in  themselves.  I  did  not  count 
how  many  pink-bodiced  girls  there  were  busy  plying  the  various 
machines  in  use  for  various  classes  of  work,  but  there  must  have 
been  quite  ten  score.  The  machines  here  employed  are,  as  may 
be  guessed,  driven  by  power,  and  the  incessant  buzz  which 
goes  on  as  the  work  is  proceeded  with  is  almost  deafening. 
From  the  stitching-room  the  embryo  corsets  find  their  way 
into  the  fitting-room  on  the  first  floor.  The  girls  here  pre- 
side over  power-driven  ingenious  machines,  which  trim  the 
rough  edges  as  much  as  is  desired.  The  corsets  are  then 
taken  to  the  boning  department — another  room  which  throbs 
with  activity,  for  hundreds  of  girls  are  here  inserting  with 
deft  fingers  the  "bones"  (and  boning  may  mean  whale- 
bone, zairoid,  horn,  steel,  or  cane)  into  the  stitched  parts 
which  have  been  prepared  for  them.  It  is  interesting  to 
watch  the  rapidity  with  which  this  work  is  carried  on  ;  the 
skilful  manner  in  which  it  is  performed  affords  the  novice 
a  considerable  amount  of  interest,  and  makes  him  wonder 
exceedingly.  The  corset  is  now  in  a  fair  way  to  completion. 
It  is  already  stitched  and  boned,  and,  though  it  is  by  no 
means  finished,  it  is  rapidly  approaching  in  appearance  the 
article  we  have  seen  on  a  model  in  many  a  window.  The 
edges  have  next  to  be  bound,  and  the  corset  is  therefore 
taken  to  the  binding  room,  where  the  all-useful  sewing 
machine  once  more  demonstrates  its  capabilities,  after  which, 
in  another  department,  the  eyeletting  is  performed.  This 
work  again  is  done  in  a  marvellously  expeditious  manner.  There 
are  both  hand  and  power  machines,  and  to  watch  the  eyelet  per- 
fectly inserted  simultaneously  with  the  punching  of  the  hole 
is  calculated  to  make  you  open  your  eyes  very  wide,  indeed. 
"  Fanning"  is  the  next  process  to  be  gone  through,  i.e.,  the  appli- 
cation of  embroidery  work  to  the  now  almost  full-fledged  corset. 
This,  again,  is  done  by  both  hand  and  machinery  ;  many  girls 
skilled  in  the  art  are  busy  all  day  ornamenting  the  corset  in  all 
manner  of  designs,  and  all  manner  of  colors.  A  laundry  is  the 
next  place  which  claims  the  attention,  for  here  the  corsets  now  find 
their  way,  and  are  starched,  and  afterwards  treated  with  atmos- 
pheric gas  irons.  Then  there  is  the  lace  trimming  and  edging  to  be 
done,  and  the  laces  are  inserted  by  a  staff  of  girls  who  are  con- 
stantly engaged  in  this  lighter  work.  At  length  the  corsets  are 
taken  to  another  part  of  this  huge  floor,  and  the  final  shaping  and 
blocking  takes  place.  This  is  probably  the  most  delicate  and 
important  operation  of  all.  Until  the  last  few  years  the  large 
majority  of  corsets  sold  in  England  were  stiffly  moulded  and 
starched.  Recently,  however,  there  has  come  a  great  change  over 
public  opinion,  and  now  most  women  of  all  classes  will  have 
the  more  common-sense  and  comfortable,  soft-finished  corset. 
William  Pretcy  &  Son  have,  from  the  commencement,  made  a 
specialty  of  these,   and  claim  to  have  been  pioneers  in  the  move- 
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ment.  They  now  intend  shortly  to  put  on  the  market  a  range  of 
corsets  to  be  known  as  the  "P.  &  S."  These  goods  are  to  be  soft- 
finished,  and  areto  be  made  with  nothing  but  the  very  best  materials, 
and  by  skilled  hands.  They  are  to  contain  no  cane  or  steel,  but 
are  to  be  boned  with  ' '  Zairoid ' '  (the  new  rustless  metal  referred  to 
already),  and,  moreover,  they  are  to  be  boxed  up,  and  put  on  the 
I  market  in  a  way  that  ought  to  defy  competition.  With  all  the 
resources  that  this  firm  have,  there  can  be  little  doubt  that  these 
"  P.  &  S."  corsets  will  very  soon  have  a  world-wide  reputation. 

The  corset  is  now  an  accomplished  fact.  It  has  been  carefully 
examined  at  every  stage  of  its  manufacture,  and  now  that  it  is 
completed  it  is  once  more  given  the  final  coup  d'ceil,  and,  if  found 
satisfactory,  is  passed  on  to  be  stamped  with  the  number  of  its  size, 
and  is  then  boxed  in  the  usual  fashion.  An  entering  clerk  next 
takes  the  boxes  in  hand,  and  ultimately  the  corsets  pass  into  the 
packing-room,  where,  I  think,  I  may  reasonably  leave  them.  In 
describing  the  process  of  manufacture  I  have  covered  the  ground 
very  rapidly  because  the  general  reader  wishes,  in  articles  such  as 
these,  merely  a  clearly  defined  outline  of  the  process  and  no  more. 
Many  technical  details,  as  each  stage  is  reached,  are  rather  deemed 
by  him  over-elaboration,  which  neither  his  time  nor  his 
inclination  induce  him  to  indulge  in.  Sufficient,  at  all 
events,  has  been  said  to  make  it  clear  that  an  up-to-date 
corset  factory  like  that  of  Messrs.  Pretty  is  a  busy  hive  of 
industry,  and  that  the  manufacture  is  carried  on  by  a  great 
division  of  labor,  more  remarkable,  perhaps,  than  in  any 
other  branch  of  industry. 

One  is  constrained,  however,  to  say  a  word  or  two  on 
the  enterprise  of  Messrs.  Pretty  in  one  or  two  other  direc- 
tions. Before  passing  on  to  these,  I  may  mention  that  the 
stock-room  for  the  finished  goods  contains  a  stock  on  a 
scale  which  probably  no  other  manufacturer  could  equal, 
let  alone  excel.  It  is,  in  fact,  a  warehouse  in  itself,  dozens 
of  tiers  of  shelves  reaching  from  floor  to  ceiling,  packed 
with  the  boxed  goods.  How  many  thousand  dozensof  cor- 
sets Messrs.  Pretty  are  in  the  habit  of  sending  out  each  sea- 
son I  do  not  know,  but  I  saw  quite  sufficient  to  give  me 
just  a  faint  idea.  The  visitor  is  certain  to  be  struck  again, 
with  the  perfect  system  that  prevails  of  checking  the  goods, 
so  as  to  reduce  the  chances  of  complaint  on  the  part  of  cus- 
tomers to  a  minimum.  What  is  unquestionably  as  strong 
a  testimony  to  the  firm' s  enterprise  as  anything  else,  however, 
is  the  interesting  fact  that  they  make  all  their  own  boxes 
— nay  more,  for  they  make  them  for  other  people  as  well.  Messrs. 
Pretty  have  been  box-makers  for  years;  and  their  "Protectors" 
are  known  far  and  wide,  as  they  ought  to  be,  for  a  more  perfect 
system  of  box-making  I  never  saw,  the  best  modern  labor-saving 
appliances  having  been  fitted  up  in  the  factory  for  the  purpose.  If  I 
add  that  the  firm  is  one  of  the  few  who  charter  steamers  to  bring  the 
boards  direct  from  the  mills,  that  will  suffice  to  indicate  the  extent 
of  this  branch  of  the  business.  Then  Messrs.  Pretty  also  do  their 
own  printing,  and  a  special  plant  has  been  erected  for  this  purpose, 
and  in  connection  with  the  box-making  department,  it  may  be 
mentioned  that  they  undertake  to  print  the  boxes  with  any  firm's 
name,  address,  and  specialties  suitably  and  attractively  set  forth. 
Of  the  remaining  specialties  produced  by  the  firm  may  be  enumer- 
ated "Zarna"  busk  protector,  which  is  made  of  the  best  steel, 
covered  with  kid  or  sateen,  and  which  is  instantly  attached. 

It  should  be  stated  that,  although  this  article  is  descriptive  of 
the  Ipswich  factory  alone,  Messrs.  Pretty  are  unable  to  obtain  suf- 
ficient labor  in  Ipswitch  and  have  six  brach  factories  in  various 
towns.  Ispwich,  where  is  situated  the  factory  above  described,  is 
a  clean,  busy,  industrial  town,  and  Messrs.  Pretty's  establishment 
is  situated  on  elevated  ground,  a  mileorso  from  the  railway  station. 


The  building  is  large  and  lofty,  300  feet  by  70  feet,  plain  and  sub- 
stantial in  appearance. 

The  origin  of  the  corset,  according  to  the  correspondent  already 
quoted,  carries  one  away  back  in  period  of  time.  As  long 
ago  as  the  days  of  the  Greeks  and  Romans  a  slight  figure  was 
admired  and  stoutness  looked  upon  as  a  sort  of  deformity,  and 
various  methods — crude  ones  it  is  true — were  tried,  not  only  to 
restrain  an  expanding  figure,  but  to  enhance  the  beauties  of  a  slight 
one.  The  popular  corset  of  those  days  was  a  very  ordinary  plain 
bandage,  although  it  has  been  contended,  we  believe,  that  the 
ancients  wore  veritable  corsets,  arguing  that  when  Homer,  in 
describing  Juno's  toilet,  when  she  wished  to  captivate  Jupiter, 
speaks  of  the  two  girdles  worn  around  her  waist — one  bordered 
with  gold  fringe,  and  the  other  borrowed  from  Venus — he  was 
really  describing  a  Greek  corset.  On  the  whole,  however,  we 
must  accept  this  view  with  reserve,  for  there  is  no  evidence  of  any 
sort  to  show  that  in  those  ancient  days  fashion  ever  devised  a  stiff, 
unyielding,  bone  corset,  such  as  we  are  all  familiar  with  at  the 
present  time.  A  century  or  two  after  barbarism  succeeded  ^the 
luxurious  habits  of  latter-day  Rome,  seems  to  have  been  the  period 
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which  witnessed  the  commencement  of  the  real  corset.  It  was  first 
of  all  merely  a  simple  under-bodice,  which  fitted  the  body  perfectly 
without  compressing  it  ;  later  on,  it  was  worn  tighter,  and,  as 
Europe  gradually  emerged  from  barbarism,  it  became  more  and 
more  the  fashion  for  women  to  compress  the  waist.  It  was 
Catherine  de  Medicis,  we  are  told,  who  was  responsible  for  the  true 
whalebone  bodice  with  a  strong  busk  in  the  front,  and  after  this  the 
fashion  grew  with  great  rapidity.  It  received  occasional  checks, 
as,  for  instance,  at  the  time  of  the  revolution  at  the  end  of  the 
eighteenth  century  ;  but  the  custom  pushed  its  way  on,  until  it 
became  absolutely  universal.  The  history  of  the  corset  will,  pro- 
bably, one  day  be  written,  and  it  should  prove  peculiarly  inter- 
esting. The  corset  has  come  to  be  looked  upon  as  a  necessity  for 
women,  and  manulacturers  vie  with  each  other,  in  various  countries, 
to  produce  an  article  which  shall  come  up  to  the  highest  standard 
of  perfection.  And  the  perfect  corset  must,  of  necessity,  have 
several  important  attributes.  It  must  support  the  bust  correctly, 
define  the  lines  of  the  waist,  and  take  a  share  in  distributing  the 
weight  of  the  skirt  upon  the  stronger  muscles  of  the  body.  It 
must,  moreover,  be  the  acme  of  comfort  in  wear,  while  con- 
tributing fully  to  the  elegance  of  the  figure  it  adorns,  and  to  the 
free  play  of  the  muscles  of  the  body.  All  these  things  must  the 
perfect  corset  do,  and  if  it  fails  in  any  one  of  them  its  prestige  is  lost. 
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CHANGES  AND  IMPROVEMENTS. 

SIGNS  OF  BRISK  BUSINESS  IN  DRY  GOODS  ALL  OVER   THE  DOMINION  OF  CANADA. 

A    NEW    QUEBEC    FIRM — ELECTRIC    LIGHTING    AT    ANTIGONISH — CHANGES    IN    IMPORTANT    ONTARIO    FIRMS — A    BIG    KLONDYKE    ORDER  AT 
VANCOUVER — HOW    HOLIDAY    TRADE    WAS    PUSHED    AT    CHARLOTTETOWN — THE    PARKS    MILL 

IN    ST.    JOHN     FLOURISHING. 


M! 


R.  E.  DELARGE,  who  has  been  connected  with  Messrs. 
McLimont  &  Co.,  Quebec,  for  the  past  eight  years,  and  M. 
P.  Gauvreau,  formerly  of  Thibaudeau,  Bros.  &  Co.,  have  formed  a 
partnership,  and  are  embarking  in  the  retail  dry  goods  business  on 
their  own  account.  They  have  secured  premises  on  St.  John 
street,  Quebec,  where  a  dry  goods  business  has  been  carried  on  for 
the  past  sixty  years,  and  are  putting  in  a  carefully  selected  stock. 
Both  partners  are  young  men  of  considerable  experience,  and 
should  make  a  success  of  their  new  venture.  The  name  of  the 
firm  will  be  Delage  &  Gauvreau. 

Mr.  John  A.  Robertson,  Board  of  Trade  building,  Montreal, 
has  been  appointed  Canadian  representative  for  Messrs.  Pfefferkorn 
&  Co.,  Glauchan,  Saxony,  worsted  yarn  spinners.  Their  product 
is  specially  adapted  for  the  manufacture  ot  high-grade  underwear 
and  hose,  and  is  highly  commended  by  those  who  have  used  and 
proved  it.  The  range  of  shades  is  almost  endless.  A  line  to  Mr. 
Robertson  will  bring  full  particulars,  w:th  samples  for  inspection. 

A.  B.  Boak  &  Co.  is  the  name  of  the  new  wholesale  dry  goods 
firm  in  Haliax.  The  new  firm  will  consist  of  Andrew  B.  Boak  and 
Stanley  D.  Boak.  A.  B.  Boak  entered  the  business  of  Bell,  Ander- 
son &  Co.  on  May  5,  1856,  remaining  with  the  house  through  its 
several  changes  to  Bell  &  Anderson,  Anderson,  Billing  &  Co.,  in 
which  latter  firm  Mr.  Boak  became  a  partner  in  1871.  On  the 
death  of  B.  A.  Taylor  and  Geo.  R.  Anderson,  in  1886,  Mr.  Boak 
became  the  sole  partner.  As  a  buyer  Mr.  Boak  has  crossed  the 
Atlantic  108  times,  visiting  all  the  British  and  continental  markets, 
and  he  has  an  intimate  knowledge  with  every  detail  of  the  dry  goods 
trade.  He  has  associated  with  him  in  the  new  business,  his  son, 
Mr.  Stanley  D.  Boak,  who  has  been  connected  with  the  Union  Bank 
nine  years,  six  of  them  as  agent  at  North  Sydney,  thereby  gaining 
a  valuable  counting  house  training.  The  warehouse  on  Granville 
street  will  be  remodelled  to  suit  the  requirements  of  a  thoroughly 
up-to-date  house. 

McCurdy  &  Co.,  the  thriving  retail  establishment  at  Antigonish, 
N.S.,  has  just  started  a  complete  modern  electric  light  plant.  It 
will  not  only  give  sufficient  light  for  the  store,  but  there  is  power 
enough  for  the  wants  of  the  town. 

T.  Cooil,  of  "The  Busy  Store,"  Mount  Forest,  will  leave  for 
Maple  Creek,  N.W.T.,  on  March  1,  where  he  has  purchased  the 
stock  and  business  of  J.  H.  Lawrence  &  Co.  The  Review  wishes 
him  success  in  the  west. 


Mr.  N.  M.  Ostrom,  late  of  the  firm  of  Sinclair  &  Ostrom,  leaves 
Belleville,  about  the  1st  inst.,  to  take  a  responsible  position  with  the 
firm  of  John  White  &  Co.,  of  Woodstock.  Mr.  Ostrom  was  a 
member  of  the  late  firm  of  J.  W.  Dunnett  &  Co.  for  twenty-three 
years  and  afterwards  took  a  partnership  in  the  firm  of  Sinclair  & 
Ostrom.  Mr.  Ostrom  takes  with  him  the  best  wishes  of  many  Belle- 
ville friends  in  his  new  field  of  labor. 

Considerable  alterations  are  being  made  at  the  Alaska  Feather 
&  Down  Co.'s  factory,  290  Guy  street,  Montreal.  A  separate  ware- 
house is  being  built  in  the  rear    of  the  building,    communicating 


through  a  passage  with  the  basement  of  the  factory,  which  will  now 
be  entirely  given  up  to  the  manufacture  of  mattresses  and  to  the 
carding  machinery.  Two  tables  of  sewing  machines  have  been 
added  to  accommodate  the  Klondyke  department,  which  concerns 
itself  principally  with  sleeping  bags,  and  eiderdown  caps. 

The  shipping  room  has  also  been  enlarged,  and  to  judge  from 
its  crowded  state  when  The  Review  reporter  called,  will  not  beany 
too  large  for  the  business  it  has  to  handle.  What  will  interest 
buyers,  however,  more  than  anything  else,  are  the  improvements  in 
the  sample  rooms,  which  are  now  located  in  the  front  of  the  building, 
right  behind  the  plate-glass  windows,  Down  quilts  and  cushions 
are  in  prominence  on  the  shelves,  feather  pillows  and  mattresses  in 
racks,  while  a  composite  bedstead  displays  to  advantage  some 
novelties  in  bedding,  of  which  the  Alaska  Feather  &  Down  Co.  are 
the  sole  makers. 


MacKay-Smith  &  Co.  are  commencing  business  in  wholesale  dry 
goods  and  men's  furnishings,  at  Vancouver,  B.C.,  this  month.  Mr. 
MacKay-Smith,  for  years  representing  J.  Piercy&Co.,  knows  the 
needs  of  provincial  trade  well,  and  intends  devoting  special  attention 
to  shirts,  tweed  pants,  tents,  etc. 

A  new  industry  will  probably  occupy  the  Wincey  mills  in 
Brantford.  It  is  to  be  known  as  E.  Chalcraft  &  Sons  Co.,  but  the 
nature  of  the  product,  says  a  local  correspondent,  is  a  secret  yet. 


Carsley,  of  Montreal,  is  not  going  to  move  his  mammoth  estab- 
lishment up  town,  on  St.  Catherine  street  west,  as  others  have 
done.  The  firm  are  going  to  put  up  a  fine  structure  of  steel  and 
marble  on  St.  James  street,  connecting  with  their  Notre  Dame 
street  premises.  Plans  have  been  prepared,  and  tenders  will  at 
once  be  asked  for  the  work.  The  new  block  will  have  a  frontage 
on  St.  James  street,  of  about  100  feet,  and  will  be  five  storeys  high. 
The  material  used  will  be  a  very  superior  quality  of  white  marble, 
the  same  as  that  which  entered  into  the  construction  of  the  New 
York  Lite  building  in  New  York,  St.  Luke's  hospital,  Columbia 
college,  and  many  other  fine  structures  in  the  United  States. 


One  ot  the  choicest  business  enterprises  ever  started  in  Fort 
William  is  to  be  seen  in  the  newly  stocked  premises  just  opened  on 
Simpson  street,  by  Mr.  R.  M.  Hamilton.  Mr.  Hamilton  was 
formerly  senior  member  in  the  firm  of  Hamilton  &  Whalen,  dealers 
in  dry  goods  and  millinery.  Since  the  dissolution  of  this  partner- 
ship, Mr.  Hamilton  has  been  purchasing  a  new  stock  in  the  east 
preparatory  to  going  into  business  on  his  own  account.  The  new 
stock  is  complete  and  elegant,  and  the  windows  tastefully  trimmed. 
The  dressmaking  departments  upstairs  will  be  conducted  on  the 
most  modern  lines.  An  efficient  robe-maker  will  take  charge.  In 
the  new  store  may  be  seen  the  most  select  things  in  men's  furnish- 
ings. 

The  old-established  dry  goods  and  clothing  business  of  C.  and 
G.  Wilson  &  Co.,  Windsor,  N.S.,  will  no  longer  be  known  under 
that  name.  Henceforth  it  is  to  be  conducted  under  the  name  W. 
H.  Roach  &  Co. 

An  important  business  change  has  taken  place  in  Brantford  : 
Mr.  Joseph  Appelbe,   of  the    firm  of  Crompton,   Appelbe  &    Co., 
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has  retired  from  the  firm  and  Mr.  E.  C.  Crompton,  son  of  the 
senior  member  of  the  company,  who  has  been  carrying  on  a  suc- 
cessful branch  of  the  business  in  Parry  Sound,  enters  the  partner- 
ship, the  firm  in  future  to  be  known  as  Messrs.  E.  B.  Crompton  & 
Co.  Mr.  Crompton  has  been  in  partnership  with  Mr.  Appelbe  for 
nine  years,  succeeding  the  old  reliable  firm  of  H.  W.  Brethour  & 
,  Co.  During  this  time  they  have,  by  steady  perseverance,  strict 
honesty  in  business  and  a  manifest  desire  to  please,  built  up  a 
trade  that  might  be  envied  by  many  merchants  in  far  larger  cities. 
Mr.  Appelbe  has  left  for  England,  where  he  will  do  the  spring  buy- 
ing for  the  establishment.  In  connection  with  the  change  it  is 
intended  to  make  some  alterations  and  improvements  in  the  store. 
These  will  include  a  fine  front  entrance.  When  completed,  Messrs. 
Crompton  &  Co.  will  have  one  of  the  best  appointed  and  best 
equipped  dry  goods  stores  in  Western  Ontario. 

Mr.  Wm.  Skene,  who  has  represented  S.  Greenshields,  Son  & 
Co.,  Montreal,  for  a  number  of  years,  has  resigned  his  position  as 
manager  of  their  Vancouver  branch.  In  future  Mr.  W.  C.  Lawrence 
will  be  the  manager  in  Vancouver,  and  Mr.  J.  J.  Thorley  will  travel 
in  the  province.  The  firm  carry  a  large  stock  of  dry  goods  in 
Vancouver  and  will  be  glad  if  merchants  visiting  the  city  will  call 
and  see  them. 

Ottawa  is  to  have  a  new  dry  goods  store.  Mr.  Alfred  S. 
Laurent,  formerly  of  L.  N.  Poulin  &  Co.,  will  open  a  general  dry 
goods  business  on  Rideau  street,  about  the  first  of  March,  in  the 
stand  formerly  occupied  by  Elliott  &  Hamilton. 

If  there  is  an  establishment  in  the  Dominion  that  knows  how  to 
decorate  a  store  and  handle  Christmas  and  holiday  trade  it  is  Jas. 
Paton  &  Co.,  Charlottetown.  This  year  the  interior  was  beautifully 
trimmed,  and  the  reporter  who  describes  it  murmured,  as  he  gazed 


about,  "does  it  pay?"  "Pay — why  that's  not  the  question," 
quickly  interjected  Mr.  Paton.  "It  keeps  alive  Christmas  cheer 
and  the  spirit  incidental  to  the  festive  season  ;  it  shows  the  goods 
we  have  for  Christmas,  and,  perhaps  the  most  important  feature  of 
all,  it  pleases  the  immense  number  of  people,  customers  and  other- 
wise, who  delight  to  gaze  on  the  pretty  decorations,  especially  in 
the  evening  when  80  incandescent  lights,  reflector  and  ordinary, 
shed  a  brilliant  glow  upon  the  green  of  the  spruce  and  the  multi- 
colored goods  of  all  kinds  displayed  in  the  store."  It  seems  a  trifle 
late  for  The  Review  to  be  talking  about,  holiday  trade,  but  Jas. 
Paton  &  Co.  can  furnish  pointers  to  lots  of  other  houses  further  west 
in  Golden  Canada,  so  we  give  a  few  of  the  ideas  that  were  worked 
out  in  the  store.  A  spruce  arch  faced  the  door  with  "Welcome" 
and  behind  it  "A  Happy  Christmas,"  while  foilage  and  other 
plants  were  grouped  about  the  entrance.  The  counters  were 
arched  at  intervals  with  spruce  to  represent  bowers,  and  gay  colored 
materials  were  displayed.  Down  the  centre  of  the  store  were  booths 
of  spruce;  a  doll's  house  for  the  young  folks,  booths  for  ladies' 
goods,  etc. ;  a  Christmas  tree  well  trimmed,  and  then  a  miniature 
mountain  with  snow-clad  summits,  with  gold  nuggets  in  the  crevices. 
Well,  The  Review  has  seen  big  stores  in  Montreal  and  Toronto 
at  Christmas,  and  during  next  December  would  like  a  peep  at 
Charlottetown. 


The  Quebec  Gazette  gives  notice  that  the  capital  stock  of  the 
Montreal  Woollen  Mills  Company  has  been  increased  from  $100,- 
000  to  $200,000. 


A  big  Chicago  firm,  who  are  sending  a  party  of  2,000  through 
Vancouver  to  the  Yukon,  has  placed  an  order  for  outfits,  with  the 
Hudson's  Bay  Co.  there,  aggregating  $500,000.  Mr.  Lockyer,  the 
manager,   states  that  manufacturers  in   the  east  are  taxed  to  their 


FOR  1898 


THE  SPRING  business  already  shows  signs  of  greater 
volume  than  for  some  past  seasons.  Anticipating 
this,  we  are  better  prepared  than  usual  to  suggest  ideas  to, 
and  meet  the  demands  of,  our  customers  which,  will  pro- 
mote increased  sales 


^ 


Make  it  a  point  to  see  what  we  are  offering  in  the  following  lines 


Cottonades  and  Shirtings. 

— An  unexceled  selection  of  patterns. 

Flannelettes. 

—Some  very  special  values. 

Prints. 

— From  best  makers.      Latest  novel  effects. 

Men's  Wear. 

— Newest  makes  in  Regatta  and  Neglige  Shirts. 

Ladies'  Blouses  and  Belts. 

— Latest  New  York  styles. 


Fancy  Dress  Goods, 

Cashmeres  and  Serges. 

— Large  range.     Right  prices. 

Laces  and  Embroideries. 

— Our  travellers  have  already  booked  good 
orders.  Those  who  have  not  bought  these 
quick-selling  and  profitable  goods  should  do 
so  now.  It  is  hard  to  get  repeats  when 
wanted. 


Hosiery. 

— Larger  and  better  range  than  ever. 


u 


We  have  practically  no  old  goods  to  offer.  Everything  new,  fresh,  and  up- 
to  date.  Our  travellers  are  out  with  complete  samples  of  all  lines,  and  we  will  esteem 
it  a  favor  if  old  and  new  friends  will  give  them  a  careful  inspection.  Thanking  our 
customers  for  past  favors,  we  trust  they  may  enjoy  increased  prosperity  in  1898. 


KNOX,  MORGAN  6c   CO. 


HAMILTON 


IS 
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utmost  to  manufacture  goods  to  supply  the  demand.     Oh,  the  gold 
mines  aren't  all  up  in  Klondyke,  gentle  readers! 

The  city  of  St.  John  has  wisely  resolved  to  seek  legislative 
power  to  renew  the  city's  arrangement  for  assessment  of  the  Parks 
cotton  mills.  This  flourishing  concern,  with  its  capable  manage- 
ment, has  successfully  competed  with  the  two  big  combines  centred 
in  Montreal,  and  from  July,  1896,  to  July,  1897,  paid  out  $118,445 
in  wages.  The  amount  paid  out  in  various  ways,  in  addition  to 
wages'  account,  during  one  year,  was  $46,829.  St.  John  is  right  in 
encouraging  a  concern  like  that. 

The  Dufton  woollen  mills,  at  Stratford,  are  expending  $9,000  in 
new  machines  and  alterations.  Some  of  the  new  English  machines 
will  make  6-4  goods  and  cloths  of  finer  finish. 


WRITE    FOR    PRICE   LIST. 

S.  Greenshields,  Son  &  Co.  are  showing  the  newest  things  in 
Emil  Pewny  &  Co.'s  kid  gloves  for  the  coming  season.  Mer- 
chants wishing  to  have  a 
well-assorted  line  of  these 
goods,  for  Easter  trade, 
would  do  well  to  write  at 
once  for  price  list. 


CHAMOIS    SKINS. 

Baker  &  Brown,  of 
Montreal,  have  been  ap- 
pointed Canadian  agents 
of  the  Chamois  Leather 
Manufacturing  Co.,  of 
Hull,  England,  and  are 
now  prepared  to  book 
orders  for  chamois  skins. 
An  inspection  of  samples 
is  solicited. 


lade  of 


Heavy,  Serviceable  Woolen 
Hate  rial. 


\  lM^M\\\\\M\ffi^P^§«8r  ^ne  "  Danco "  is  not 

^  gg^liauiiiiis  -v^         only     turned     out     with 

reference  to  the  present 
Klondyke  trade,  but  is 
also  intended  for  the 
miner,  motorman,  driver, 
jarmer,  watchman,  rail- 
way official,  and  all  whose  business  exposes  them  to  inclement 
weather.  The  W.  R.  Brock  Co.,  Limited,  Toronto,  have  a  supply 
for  sale. 


WINDPROOF, 
WARM  AND  WATERPROOF. 


THE  SPRING  AND  SUMMER  HAT  TRADE. 

The  hat  trade  this  coming  season  is  likely  to  make  a  feature  of 
linen  hats.  These  are  shown  with  plain  and  fancy  bands.  A.  A. 
Allan  &  Co.  promise  a  new  line,  with  a  narrow  silk  stripe  and  an 
underbrim  of  dark  color.  It  is  named  the  "Pasha,"  and  will 
retail  at  75c.  Still  another  new  line  in  these  hats  is  made  like  a 
woven  cap,  is  striped,  fedora  shaped,  and  is  quite  a  novelty.  In 
staple  hats  the  stock  is  beginning  to  arrive,  and  goods  will  be  ready 
to  ship  shortly  for  spring  trade.  The  new  shape  runs  more  on  the 
small  roll  curl,  slightly  tapered  in  the  brim.  The  colors  are  the 
same  as  last  year  and  promise  to  sell  well.  A  new  hat  in  black 
will  have  a  small  white  silk  elastic  and  two  white  eyelets,  well 
suited  for  summer  wear. 

Regarding  the  millinery  openings,  A.  A.  Allan  &  Co.  point  to 
the  fact  that  they  carry  a  nice  range  of  children's  headwear,  in- 
cluding exclusive  designs  in  tarns,  tocques,  fez,  and  other  fancy 
styles. 


MONTREAL  FAILURES. 

SEVERAL    RETAILERS    GO    UNDER. MANY    WHOLESALE    HOUSES 

INVOLVED. — AN  OPINION   KLGAKDING  BRANCH   STORES. 

NO  LESS  than  four  retail  dry  goods  merchants  in  Montreal 
have  assigned  during  the  past  few  weeks,  and  in  every  case 
the  liabilities  have  been  well  up  in  the  thousands.  The  most  * 
serious  failure  is  that  of  J.  H.  Blumenthal  &  Sons,  clothiers,  whose 
liabilities  will  probably  exceed  $125,000,  and  are  distributed  among 
seventy-six  creditors,  as  follows  :  Arthur&Co.,  Glasgow,  $1,867  ; 
W.  R.  Brock  Co.,  Toronto,  $1,363;  J.  H.  Blumenthal,  $1,560; 
Boyd,  Caldwell  &  Co.,  Lanark,  $1,184;  B-  A.  Boas,  rent,  $683; 
B.  A.  Boas,  $1,251  ;  Mrs.  I.  Blumenthal,  $4, 150  ;  E.  &  G.  Boisseau, 
$519;  J.  Calder&Co.,  Hamilton,  $4,043  ;  Doull  &  Gibson,  $556; 
E.  Swift  &  Co.,  $2,563  ;  M.  Fisher,  Sons  &  Co.,  $729  ;  J.  Fisher, 
Sons  &  Co.,  $6,092;  Finley,  Smith  &  Co.,  $1,993;  Eagle  Brand 
Mfg.  Co.,  $429;  Gault  Bros.,  (account  later)  ;  F.  Galibert,  $796; 
Gait  Knitting  Co.,  Gait,  $1,853;  A-  B.  McDougall,  $3,573;  Thos. 
May  &  Co.,  $448;  A.  A.  Morin&Co.,  $395  ;  J.  McDougall  &  Co., 
Toronto,  $3,788;  Parker,  Hodgson  &  Co.,  Bradford,  $667;  A. 
Racine  &  Co.,  $1,459  '<  E.  A.  Small  &  Co.,  $5,024  ;  M.  L.  Schloman, 
$375  ;  Skelton  Brothers  &  Co.,  $1,434;  estate  of  C.  H.  Godfrey, 
#3.327;  S.  Greenshields,  Son  &  Co.,  $7,016;  P.  Garneau,  Fils&Co., 
$9,064;  J.  Hall  &  Co.,  Brockville,  $1,683;  Hutchison,  Nesbitt  & 
Auld,$2,25o;  Hy.  Campbell  &  Co., $433  ;  F.  Lapointe,  rent,  $3,642; 
La  Presse,  $1,334  ;  Lancaster  &  Co.,  $759  ;  Levy  Hiram,  $237  ;  San- 
ford  Mfg.  Co.,  $360  ;  Thibadeau  Bros.  &Co.,  $209  ;  J.  A.  Teskey, 
Si, 375  ;  Royal  Electric  Co.,  $532;  M.  Vineberg  &  Co.,  $13,382  ; 
H.  H.  Wolff  &  Co.,  (account later) ;  Williams,  Greene  &  Co.,  $781  ; 
Waldron,  Douin&Co.,  $3,172.  Their  assets  are  composed  of  the 
stock  and  fixtures  of  their  Bleury  street  store  and  two  branch  stores 
on  St.  Catharine  street.  Mr.  James  Rodgers,  of  the  Gault  Bros. 
Co.,  has  been  appointed  provisional  guardian  of  the  estate. 

Messrs.  A.  Gagnon  &  Co.,  general  dry  goods  merchants,  of 
Montreal,  have  assigned,  with  liablities  of  about  $25,000.  The 
principal  creditors  are:  Arthur  Gagnon,  $9,200;  Gault  Bros.  & 
Co.,  $1,028;  S.  Greenshields,  Son&Co.,  $1,510;  J.  Johnston&  Co., 
$2,678  ;  Mackenzie  &  Co.,  $1,957  ;  Mclntyre,  Son  &  Co.,  $1,394; 
TookeBros.,  $1,137  ;  Brophy,  Cains  &  Co.,  $430;  F.  X.  Cousineau 
&  Co.,  $585  ;  Caldecott,  Burton  &  Spence,  $613  ;  Fitzgibbon, 
Schafheitlein  &  Co.,  $506  ;  Kyle,  Cheesebrough  &  Co.,  $513. 

Jean  E.  Leblanc,  dry  goods  merchant,  2349  Notre  Dame  street, 
Montreal,  has  also  assigned.  His  liabilities  total  up  about  $13,000, 
and  are  divided  amongst  :  Succession  L.  G.  Belisle,  Joliette, 
$4,000;  Banque  d'Hochelaga,  $1,125;  J-  G.  Mackenzie  &  Co., 
$1,004  ;  Gault  Bros.  Co.,  $556;  S.  Greenshields,  Son  &  Co.,  $518  ; 
Madame  Leblanc,  $870;  succession  J.  B.  Leblanc,  $1,200. 

L.  E.  Dion  &  Co.,  St.  Lawrence  street,  Montreal,  assigned 
upon  demand  of  Godfrey  Lebel.  The  liabilities  will  exceed  $21,000, 
and  the  principal  creditors  are  :  Emile  Lavigne,  $13,850  ;  Godfrey 
Lebel,  $1,250;  W.  Blackly,  $1,000  ;T.  Gagnon,  $1,955. 

Said  a  Montreal  wholesaler  to  The  Review,  apropos  of  the 
Blumenthal  failure  :  "Did  you  ever  notice  that  very  few  retail 
businesses  can  stand  the  drain  of  a  branch  store  ?  I  have  studied  A 
the  question  for  years  and  it  has  been  my  experience  that  a  man 
who  opens  out  branches  is  almost  sure  to  go  under  eventually.  For 
one  thing,  the  proprietor's  time  and  energy  are  divided  between  the 
two  stores  and  they  both  suffer.  Then,  between  supplies  received 
from  the  parent  store  and  goods  bought  specially  for  it,  the  branch 
gets  overstocked  and  the  next  thing  we  know,  the  business  is  insol- 
vent. 

"  My  advice  to  a  retailer  is,  '  be  satisfied  with  a  good  trade  in 
one  store.  There  is  quite  as  much  work  and  worry  in  that  as  any 
man  wants.'  " 


THE  -:    DRY  -:-  GOODS  -;-  REVIEW 


19 


UN- PRE-  CE-DEN-  TED     m  DE"*»D  ™« 

THE  M.  &  K.  SILOOTON 

has  been  so  great  the  makers  have  not  been  able  to  supply  it. 
They  are  away  behind  in  their  orders,  but  hope  soon  to 


The    Trade    will    do    well    to 


CATCH-UP. 
CATCH-ON 


to    this    Fact,    and    Order    Ahead. 


Underwear  Manufacturers  can  have  Silcoton  on  pound  or  half 
pound  cones.     Write  for  Samples  and  quotation. 

Ask  Your  Jobber  For 


Is 


JW.  &  K.   SILCOTON 
M.  &  K.   EMBROIDERY  COTTON 
M.  &  K.   KNITTING   COTTON 
VICTORIA   CROCHET   THREAD 


TAYLOR'S   MARLBORO'    DRESS  STAYS 
TAYLOR'S  REDFERN  DRESS  STAYS 
TAYLORS  RAINBOW  DRESS  STAYS 
DUNBAR'S   LINEN   THREAD 


ROBERT   HENDERSON    &    CO. 


Dry  Goods  Commission  Merchants 


323  St.  James  St.,  MONTREAL 


§  Have  you  seen  them  ?    | 


I  Wrappers 


The  biggest  line  of 
quick  selling  styles 
ever  shown. 


E  AN  UNPRECEDENTED  SUCCESS  3 

|  The  Maritime  Wrapper  Co,,  Limited  j 

H  WOODSTOCK,   N.B.  3 

K»  Ontario  Agent :    J.  H.  Parkhill,  46  Toronto  Arcade,  — X 

^-  Yonge  Street,  Toronto.  ^^ 


Collars,  Cuffs 

and 

Shirt  Bosoms 

"WATERPROOF." 


THE 


CO. 


Only  the 

Best  Materials 

Used 


SUPERIOR  TO  ANY  PRODDCED 


*>- 


The  A.  B.  Mitchell  Co. 

16  BSS"-  TORONTO 

Agent— DUNCAN  BELL,  Montreal 
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THE  INSOLVENCY  QUESTION  AND  THE 
GOVERNMENT. 

IMPORTANT    COMMERCIAL    DEPUTATION    INTERVIEWS 
MINISTERS  AT   OTTAWA. 

MR.     K.     II.    GREENSHIELDS     VOICES     THE    VIEWS    OF     MERCHANTS  — 

INIQUITIES    IN    THE    LAW    OF    PREFERENCES — DEFECTS     IN 

THE    QUEBEC     LAW — THE     SENATE     BILL    OF 

TWO  YEARS  AGO  ACCEPTED  AS  THE 

MODEL. 

THE  deputation  from  the  Montreal  and  Ottawa  Boards  of  Trade 
appointed  to  urge  on  the  Government  the  necessity  for  an 
insolvency  law  being  passed  by  the  Dominion  Parliament,  had  an 
interview,  January  15,  with  members  of  the  Government  at  Ottawa, 
The  members  of  the  Government  present  were :  Sir  Wilfrid 
Laurier,  Sir  Richard  Cartwright,  Sir  Louis  Davies,  Hon.  R.  W. 
Scott,  Hon.  David  Mills,  Hon.  W.  S.  Fielding,  and  Hon.  J.  I. 
Tarte.  The  deputation  consisted  of :  Mr.  John  McKergow,  presi- 
dent of  the  Montreal  Board  of  Trade  ;  C.  Ross,  president  of  the 
Ottawa  Board  of  Trade;  and  Messrs.  E.  B.  Greenshields,  James 
Crathern,  C.  R.  Smith,  David  Watson,  W.  R.  Matheson,  E.  G. 
Penny,  M.P.,  T.  Fortin,  M.P.,  representing  the  Montreal  Board  of 
Trade ;  and  J.  M.  Henderson,  and  T.  C.  Bate,  representing  the 
Ottawa  Board  of  Trade. 

Mr.  McKergow,  in  introducing  the  influential  deputation,  said 
that,  although  there  was  no  representative  from  the  Toronto  Board 
of  Trade  present,  he  had  received  a  message  from  Mr.  Ed.  Gurney, 
president  of  the  Toronto  board,  stating  that  the  views  of  the  Mont- 
real board  were  so  well  known,  and  so  perfectly  in  accord  with  the 
views  of  the  .Toronto  board,  that  it  had  not  been  thought  necessary 
to  send  a  deputation  to  Ottawa,  but  thought  it  would  be  sufficient 
to  say  that  the  Toronto  board  heartily  joined  with  the  Montreal 
board  in  the  representations  to  be  made  to  the  Government  in  favor 
of  an  insolvency  law  for  the  Dominion,  which  would  provide  for  an 
equitable  distribution  of  estates.  Continuing,  Mr.  McKergow  said 
that  what  was  wanted  was  as  simple  a  law  as  possible,  but  one 
which  would  provide  for  the  equitable  distribution  of  insolvent 
estates,  instead  of  the  varying,  and  in  some  instances  unfair,  dis- 
tribution act,  which  at  present  existed  in  some  of  the  provinces, 
while  in  others  there  were  no  Acts  for  the  distribution  of  estates. 
Canada  was  under  a  cloud  at  present  in  Great  Britain  on  account  of 
the  want  of  an  insolvency  law,  and  he  thought  the  Dominion  Gov- 
ernment ought  to  pass  one  with  as  little  delay  as  possible. 

ADDRESS    BY    MR.    GREENSHIELDS. 

Mr.  E.  B.  Greenshields  said  :  "I  have  had  the  pleasure  of 
coming  to  Ottawa  several  times  to  speak  about  the  necessity  of  an 
insolvent  act.  On  each  occasion,  when  the  facts  were  explained, 
their  seriousness  and  importance  were  admitted.  As  the  Govern- 
ment is  chosen  by  the  representatives  of  the  people,  it  is  only 
reasonable  to  expect  that  it  will  pass  equitable  laws  to  redress  any 
wrongs  that  may  be  shown  to  exist.  We  feel  sure  that  the  Govern- 
ment will  act  in  this  matter,  if  is  satisfied  that  the  laws  of  this 
country  in  reference  to  the  distribution  of  insolvent  estates  are 
unjust. 

"  My  remarks  to-day  are  mainly  to  show  that  in  every  province 
of  the  Dominion,  even  in  those  that  have  passed  distribution  of 
assets  Acts,  there  are  real  grievances  existing  under  the  present  laws. 
There  are  distribution  of  assets  acts  in  Quebec,  Ontario  and  New 
Brunswick.  In  the  other  provinces  insolvent  estates  are  wound  up 
under  the  local  laws  and  preferences  of  all  kinds  can  be  given.  In 
the  very  act  of  assigning  the  insolvent  can  instruct  his  assignee  to 
pay  the  whole  of  the  proceeds  of  his  estate  to  anyone  he  chooses 
to  name.  Chattel  mortgages  and  preferential  judgments  can  also 
be  given. 

"As  an  instance  of  the  laws  of  Nova  Scotia,  I  have  with  me 
the  notice  of  assignment  of  R.  A.  Logan  &Co.,    of  Bridgeu-ater. 


The  firm  assigns  and  instructs  the  assignee  to  pay  first  the  attached 
list  of  preferred  creditors,  which  takes  all  the  assets.  This  is  a 
type  of  nearly  all  the  assignments  in  this  province.  There  was  a 
curious  case  in  North  Sydney.  H.  Moore  got  an  extension  of  time. 
His  father  endorsed  for  the  new  goods  he  bought.  The  son 
assigned,  giving  the  father  a  preference  for  gio.ooo.  Then  the 
father  assigned,  and  handed  this  preference  to  his  assignee.  The 
result  was  that  the  creditors  got  nothing  from  either  estate.  This 
shows  the  perverse  ingenuity  that  will  always  be  used  when  the 
laws  are  iniquitous. 

"  In  the  province  of  Quebec,  the  law  is  much  more  nearly  per- 
fect than  in  any  of  the  other  provinces.  Still,  even  here,  there  are 
some  matters  that  require  to  be  attended  to.  Preferential  claims 
are  allowed  for  marriage  contracts  and  for  arrears  of  rent.  Many 
instances  could  be  given  of  the  great  hardship  of  the  law  in  both 
these  matters.  In  two  cases,  that  recently  came  before  me,  the  land- 
lord's claims  for  years  of  rent  that  had  been  allowed  to  accumulate 
practically  took  all  the  assets  of  the  estates. 

PRESENT    LAW    IN    ONTARIO. 

"  In  Ontario  there  are  many  ways  of  giving  preferences  to  cer- 
tain creditors  in  a  legal  manner.  The  commonest  forms  are  by 
giving  transfers  of  book  debts,  and  by  sales  en  bloc  of  the  stocks  in 
trade.  The  former  is  a  simple  document  that  may  remain  in  a 
creditor's  possession  for  years.  When  the  debtor  assigns  it  becomes 
a  preference  on  all  book  debts  made  before  and  after  the  transfer 
was  given.  As  an  instance  of  the  latter,  I  might  mention  the  case  of 
C.  S.  Herbert,  of  Toronto.  He  started  a  large  business  there,  and 
after  a  short  time  sold  his  stock  for  cash,  paid  one  or  two  local 
creditors  and  went  to  the  United  States.  The  other  creditors  got 
nothing.  Another  plan  was  adopted  by  Thorne  &  Co.,  of  Hamil- 
ton. They  dissolved  the  partnership  and  borrowed  money  on  a 
chattel  mortgage  to  pay  out  one  of  the  partners.  He  left  the  country 
and  the  other  partner  assigned.  The  assets  of  the  estate  were  used 
first  to  pay  off  the  mortgage.  Thus  one  partner  in  a  firm  in  difficul- 
ties got  paid  a  large  sum  which  belonged  to  his  creditors.  Under 
the  Ontario  Act  there  is  no  means  of  compelling  an  insolvent  to 
assign.  He  can  fight  his  creditors  in  the  courts,  and  use  their  money 
in  opposing  them,  and  make  any  disposition  of  his  assets  he 
chooses. 

NEW    BRUNSWICK    LAW. 

"Asa  curious  instance  of  how  the  law  can  be  evaded,  where  a 
neighboring  province  has  no  Distribution  of  Assets  Act,  I  might 
mention  a  case  in  St.  John,  N.B.,  where  a  firm,  that  was  in  difficulty 
at  the  time,  bought  goods  in  Montreal.  Before  assigning,  they 
sent  these  goods  in  their  original  packages  to  a  village  in  Nova 
Scotia,  and  gave  a  bill  of  sale  on  them  there,  to  secure  a  local 
creditor  in  St.  John. 

"  These  instances  from  Quebec,  Ontario,  and  New  Brunswick, 
where  there  are  Distribution  of  Assets  Acts,  and  the  iniquitous 
state  of  the  laws  in  the  provinces  where  there  are  none,  show  very 
strongly  that  the  laws  of  the  provinces  do  not  give  fair  treatment  to 
the  creditors  of  insolvent  estates,  who  are  the  real  owners  of  the 
property.  The  laws  of  the  country  in  this  matter  are  very  evil, 
and  have  roused  a  very  strong  feeling  in  England  as  well  as  in 
Canada.  * 

JUSTICE    AND    THE  CREDITOR. 

"  The  United  States  has  been  given  as  an  instance  of  a  country 
where  there  is  no  general  insolvent  law,  but  the  people  are  not 
satisfied  with  this  condition  of  affairs.  In  a  recent  number  of  the 
N.Y.  Nation  it  is  stated  that  they  hope  to  get  legislation  this  year. 
It  says:  'The  essence  of  a  bankruptcy  bill,  such  as  exists  in 
every  civilized  country,  is,  that  it  should  be  absolutely  just  to  both 
creditor  and  debtor.  For  this  purpose  it  is  necessary  that  the 
creditors  should  have  compulsory  powers  to  force  the  debtor  who  is 
insolvent  to  surrender  his  property  for  distribution.      Otherwise  the 
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THOMAS  MAY  &  CO 


MONTREAL 


QUEBEC. 


TORONTO. 


WINNIPEG. 


Wholesale  Importers  of  Millinery,  Dress  Trimmings 

and  Fancy  Dry  Goods 


DEPARTMENTS 

♦ 

Ladies'  flats 
Fancy  Straw 
Trimmings 
Flowers 
Feathers 
Ribbons 
Silks 
Laces 
Chiffons 
Veilings 


]|!|'J|l] 
fefp] 


Eiifl 


IBM 


i  I  lftsMgj|gjP jj§§ 


DEPARTMENTS 

♦ 

Mantles 
Cloakings 

Dress  Trimmings 
Velvets 
Velveteens 
Parasols 

Knitted  Woollens 
Men's  Felts 
Men's  Felts 
Men's  Straws 


SPRING 

it-  OPENINGS 


<#    1898  <# 


French  Pattern  Bonnets 

Pattern  Mantles  and  Capes 
Millinery  Novelties 

Dress  Trimmings.  [/ 


AT 


TORONTO 

10  Wellington  Street  West 

Tuesday,  March  1st,  and 
following  dates. 


AT 


MONTREAL 

^■■i^^^—— Victoria  Square 

Tuesday,  March  8th,  and 
following  dates. 
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debtor  remaining  in  control  of  his  property  can  dispose  of  it  in  any 
way  he  pleases,  letting  the  loss  fall  on  the  others.  Dishonest  in- 
solvents constitute  a  large  and  conspicuous  class  in  the  community. 
The  comic  papers  generally  make  insolvency  the  high  road  to  for- 
tune, which  would  be  impossible  in  a  community  in  which  dishonest 
insolvency  was  looked  upon  with  horror.  But  all  this  does  not 
show  that  the  community  at  large  wants  this  state  of  affairs  to  con- 
tinue, or  to  be  perpetuated  in  the  laws  when  an  opportunity  arises 
for  abating  the  evil.  The  passage  of  a  bankrupt  law  is  not  hope- 
less, and  we  insist  on  the  truth  that  there  is  only  one  kind  known 
to  the  law  and  practice  of  civilized  nations — a  compulsory,  not  a 
voluntary  act.' 

"This  extract,  from  one  of  the  ablest  papers  in  the  United 
States,  shows  that  they  are  not  satisfied  with  local  insolvent  Acts, 
and  are  working  for  a  general  Act.  England  and  France,  which 
should  be  our  guides  in  these  matters,  have  stringent  laws  on  the 
subject.  I  only  wish  we  had,  in  Canada,  the  state  of  public  feeling 
about  insolvency  that  exists  in  France,  where  it  is  looked  on  as  a 
disgrace. 

"The  mercantile  classes  in  Canada  have  agreed  on  an  insolvent 
Act,  which  is  in  the  possession  of  the  Government.  Its  main 
features  are  : 

"I.   Complete  doing  away  with  preferences. 

"  2.    Equitable  distribution  of  assets. 

"  3.  A  reasonable  discharge  clause. 

"4.   No  class  of  official  assignees. 

"  If  Canada  wishes  to  give  justice  to  her  citizens,  and  show  to 
other  nations  that  her  commercial  laws  are  fair  and  equitable — and 
I  think  the  Government  can  only  have  one  opinion  on  these  matters 
— she  must  have  an  insolvent  Act.  It  is  the  clear  and  bounden 
duty  of  the  Government  to  remove  the  disgrace  that  at  present  lies 
on  the  fair  name  of  the  country,  without  any  delay." 

OTHERS      HEARD     FROM. 

Mr.  James  Crathern  said  he  had  very  little  to  add  to  the  clear 
statement  of  the  case  made  by  Mr.  Greenshields,  but  would  merely 
remark  that  the  want  of  an  insolvency  law  was  not  only  felt  in 
Montreal  and  throughout  the  Dominion,  but  in  Great  Britain,  as 
was  shown  by  the  fact  that  a  deputation  waited  on  the  honorable 
the  Minister  of  Finance  during  his  recent  successful  visit  to  London, 
and  urged  that  an  insolvency  law  for  the  Dominion  should  be 
passed. 

Mr.  C.  R.  Smith  said  that  the  best  evidence  of  the  desire  of  the 
mercantile  community  for  an  insolvency  law  was  the  fact  that  since 
the  repeal  of  the  old  Act  petitions  had  been  presented  to  Parliament 
from  all  parts  of  Canada  asking  for  an  insolvency  law. 

Mr.  Fortin  thought  that  the  time  had  gone  by  when  an  insolv- 
ency law  could  only  be  classed  as  '  useful '  legislation.  It  had 
become  more  than  that.  It  was  a  necessity.  In  the  existing  state 
of  things  it  was  almost  impossible  lor  wholesale  merchants  to  do  any 
business  in  some  of  the  provinces,  as  it  was  extremely  difficult  for 
him  to  tell  when  it  was  safe  for  him  to  give  credit.  He  thought 
that  not  only  was  there  a  great  necessity  for  an  insolvency  law,  but 
the  present  was  the  most  opportune  moment  for  the  passage  of  such 
a  law.  The  tariff  was  settled,  prosperity  was  returning  and  business 
was  improving  everywhere  ;  but  there  was  a  certain  amount  of 
uneasiness  abroad  on  account  of  the  differences  in  the  laws  of  the 
various  provinces  with  respect  to  insolvent  estates,  and  he  thought 
that  should  be  removed  by  the  passing  of  an  equitable  and  uniform 
law  for  the  whole  Dominion.  There  was  defects  in  the  Destribu- 
tion  of  Estates  Acts  in  all  the  provinces.  He  believed  the  Quebec 
Act  was  the  best,  but  even  that  could  be  improved. 
sir  Wilfrid's  query. 

Sir  Wilfrid  Laurier  said  that  he  understood  that  what  the  depu- 
tation wanted  was  a  law  to  cover  three  points  :   first,   doing  away 


with  prelerence  claims  ;  second,  an  equitable  distribution  of  the 
estate  ;  third,  the  discharge  of  the  debtor.  The  first  two  points  he 
thought  were  covered  by  the  Quebec  law.  Would  the  adoption  of 
the  Quebec  law  satisfy  the  English  creditors  ? 

Mr.  GreenshiekW  said  that  if  the  whole  of  Canada  was  made  to 
conform  to  the  Quebec  law,  that  would  be  satisfactory  to  him  ;  but 
he  thought  it  would  be  preferable  to  have  a  more  general 
law,  as  the  Quebec  law  would  not  be  satisfactory  in  Ontario,  on 
account  of  differences  in  the  civil  codes  of  the  two  provinces. 

Hon.  Mr.  Mills  asked  if  one  of  the  grievances  was  not  the  pre- 
ference given  to  the  banks,  and  said  he  thought  the  banks  migh 
be  disposed  to  refuse  credit  if  they  could  not  establish  a  preferentia 
claim. 

Mr.  Crathern  thought  that  the  banks  should,  as  fast  as  possible, 
be  put  on  the  same  lines  as  merchants. 

Mr.  Greenshields,  replying  to  Mr.  Mills,  said  he  did  not  think 
the  taking  away  of  preference  claims  would  have  any  material 
effect  with  the  banks,  as  far  as  giving  credit  was  concerned. 

Mr.  Henderson  thoughtthere  would  not  be  much  difficulty  in 
having  the  b  anks  join  in  an  endeavor  to  get  a  general  insolvency 
law. 

Sir  Louis  Davies — Do  you  mean  that  the  banks  would  be  will- 
ing to  give  up  their  present  privileges  under  the  Banking  Act  ? 

Mr.  Henderson  :  "I  think  the  banks  will  be  willing  to  give 
and  take  ;  and  that  the  merchants  and  the  boards  could  find  com- 
mon ground  for  agreement  if  the  Government  would  introduce  a  bill. 
I  was  told  to-day,  on  what  I  believe  to  be  excellent  authority,  that 
the  solicitor  of  the  Bankers'  Association  had  recently  expressed  the 
opinion  that  a  general  bankruptcy  Act  would  be  a  good  thing,  and 
that  the  banks  would  join  with  the  merchants  in  trying  to  get  one." 

After  some  conversation  about  farmers  being  included  under  the 
head  of  traders  in  the  proposed  legislation,  Sir  Richard  Cartwright 
asked  how  the  bill  passed  by  the  Senate  two  years  ago  had  suited, 
and  was  met  by  a  general  expression  of  opinion  that  that  bill  would 
do  very  well  indeed.  Mr.  Ross  further  stated  that  the  Senate  bill 
was,  he  understood,  based  on  an  insolvency  bill  introduced  in  Eng- 
land some  years  ago  by  Hon.  Mr.  Chamberlain,  and  said  that  he 
thought  the  Senate  bill  of  two  years  ago  would  prove  satisfactory  to 
English  and  foreign  manufacturers. 

After  some  further  conversation,  Sir  Wilfrid  said  that  the  matter 
should  receive  the  careful  consideration  of  the  Government,  and  the 
deputation  withdrew. 

HOW    MATTERS    STAND. 

The  deputation  were  somewhat  disappointed  that  the  members 
of  the  Government,  while  admitting  the  unfairness  of  the  laws  o 
so  many  of  the  provinces,  did  not  seem  to  realize  the  serious  nature 
of  the  case,  nor  the  disgrace  that  at  present  was  on  the  fair  name 
of  Canada.  The  members  of  the  Board  of  Trade  who  went  to 
Ottawa  felt  that  there  was  great  doubt  whether  or  not  the  Govern- 
ment would  bring  in  an  insolvent  Act.  At  a  consultation  with  the 
council  of  the  Montreal  Board  of  Trade,  it  was  almost  decided  to 
have  a  bill  introduced  by  a  private  member,  if  the  Government 
would  not  promise  to  bring  one  in  at  the  approaching  session. 


GET  A  MODEST  PROFIT  ALWAYS. 

Mr.  Watkins,  of  Messrs.  Pratt  &  Watkins,  Hamilton,  while  in 
Toronto  lately  renewing  a  subscription  to  The  Review,  got  chat- 
ting about  trade  in  general,  and,  referring  to  the  recent  failure  of  a 
once  prosperous  firm,  said  :  "  They  used  to  boast  of  getting  a  huge 
profit,  but  the  business  dwindled  away."  Mr.  Watkins  went  on  to 
remark  that  he  believed  in  getting  a  moderate  profit  all  the  time, 
and  his  business  had  steadily  grown  to  its  present  dimensions  under 
this  policy.  This  goes  to  show  that  a  firm  getting  an  unreasonably 
large  profit  is  apt  afterwards  to  break  down. 


THE 


DRY  -:-  GOODS  -:-  REVIEW 


23 


We  are  now  showing  samples  of  the  following  lines  for  Fall 
and  Winter,  '9S,  from  the  leading  English  and  German  Manu- 
facturers. 

The  celebrated  Wolff  and  Glaserfeld's ... 

German  Shirts 
Collars  and  Cuffs 

Saxony  Fabric  and  Knitted  Gloves 
Saxony  Wool  Hosiery 
Silk,  Cotton  and  Cashmere  Mufflers 
English  Woollens  and  JVlantlings 
English  and  German  Linings 
German  Satins,  Silks  and  Serges 
Laces,  Braids  and  Dress  Trimmings 

We  carry  in  stock  a  full  line  of  Tailors' ,  Clothiers' ,  Shirt  and 
Underwear  Manufacturers'  Trimmings.  Wholesale  trade  only. 
Correspondence  solicited.     Samples  sent  on  application. 

1/ 


JW.  MARKUS 


MONTREAL: 
30    Hospital  Street 


TORONTO : 
73   Bay   Street 


K.  Ishikawa 
&Co. 


7 


Main  office  : 

I 

Yokohama,  f 

Japan. 


Canadian  Office : 

24  Wellington  St.  W., 


TORONTO. 


Dyeing  #  Finishing... 


Discarded  Goods  Made  Saleable 
Profits  Saved  The  Merchant 


The  dyeing  and  finishing,  in  the  most  perfect  manner,  of  Dress 
Goods  and  other  fabrics  is  the  specialty  of  this  establishment.  We  are  merchant  dyers — experts  in  our  work. 
We  have  the  latest  machinery  and  the  best  artisans  to  enable  us  to  do  the  best  work. 

In   dyeing  All-wool  and  Union  Dress  Goods  we  guarantee  no  shrinkage  in  the  width  of  the  goods.     We 
finish  such  goods  equal  to  the  new  product,  fresh  from  the  mills. 

No  merchant  need  lose  money  on  stock  that  is  not  quite  the  right  shade  to  sell  easily.     We  dye  any  goods 
any  color.       Write  us  for  any  particulars.       Ship  goods  direct  to  the  head  office  and  works. 

R.   PARKER  &  CO. 

787-791    Yonge  Street,      TORONTO 
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The  W.  R.  Brock 


Company 


(Limited) 


N 


Authorized  Capital,  $1,000,000 


Paid  Up,  $600,000 


DIRECTORS: 


W.  R.  BROCK,   President 
B.  B.  CRONYN 
R.  W.  PENTECOST 


T.  J.  JERMYN,  Vice-President 
W.   L.  BROCK 
W.  R.  SMALLPEICE 


Our  Policy 

Our  Stock 

Our  Travellers 

Our  Order 

Department 


Is  the  old  one,  consistently  pursued,  viz.:  To 
make  our  customers'  interests  our  own  :  To 
open  no  Supply  Accounts  ;  To  do  business  with 
only  reputable  merchants  in  good  standing  :  By 
all  fair  means  to  protect  our  customers  from 
those  who  deal  in  bankrupt  stocks,  and  from  the 
effects  of  compositions  and  extensions. 

During  the  month  of  February  will  be  more 
complete  than  ever  heretofore,  at  this  season  of 
the  year,  and  we  would  advise  an  early  inspec- 
tion, in  order  to  secure  some  of  the  novelties  or 
special  lines  which  cannot  be  repeated. 

Are  on  their  various  routes  with  complete  ranges 
of  samples,  and  we  respectfully  solicit  business 
from  those  who  have  not  so  far  favored  us  with 
their  orders,  as  well  as  from  old  friends  who 
have  for  many  years  given  us  their  confidence. 

Is  under  one  head,  and  thus,  all  orders  coming 
to  us  by  mail,  telegraph  or  telephone,  are  in- 
sured the  promptest  possible  dispatch,  with  the 
smallest  chance  of  error. 


klA 


(Signed) 


f 


Sec.-Treas. 
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The  MacLean  Publishing  Co.,  Limited 


President, 

[ohn  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade   Newspapers  that  circulate  in  the   Pro- 
vinces   of   British   Columbia,     North-West   Territories, 
Manitoba,    Ontario,    Quebec,     Nova    Scotia,    New- 
Brunswick,  l'.  E.  Island  and  Newfoundland. 

OFFICES  : 

(Telephone   1255)       Board  of  Trade  Building 

(Telephone  2148)  -        26  Front  St.   West. 

(J.  Meredith  McKim)    109  Fleet  Street,  E.C. 

Manchester,      (H.    S.    Ashburner)     -      18    St.    Ann   Street. 

New  York,         (M.  J.  Henry)        -         -         14  Irving  Place. 


Moxtreal, 

Toronto, 

London, 


Great  Britain,  $3  00. 


Subscription,  Canada,  $2.00. 

Published  the  First  of  each  Month. 

MOXTWEAL  AND  TORONTO,  FEBRUARY,  1898. 


WHEN    WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


THE     INSOLVENCY    LAW    QUESTION. 

THE  question  of  an  insolvency  law  for  Canada  has  been  so 
freely  ventilated  that  no  new  plea  or  argument  is  possible. 
Every  business  man  recognizes  that  the  present  condition  of  affairs 
is  shameful,  yet  only  the  few  are  bestirring  themselves  to  have  the 
law  amended.  The  truth  is,  our  standard  of  commercial  morality 
is  far  below  that  which  prevails  in  Great  Britain. 

Here,  gentlemen  who  settle  at  25  to  40c.  on  the  dollar  are  often 
recognized  as  possessing  genuine  business  ability,  while  the  man 
who  pays  up  and  acts  honorably  is  considered  a  poor,  weak-spirited 
creature,  quite  out  of  place  amongst  up-to-date  business  men. 

In  Great  Britain  the  foolish  old  prejudice  in  favor  of  honesty 
still  exists,  and  men  are  compelled,  not  only  by  law,  but  by  public 
j- opinion,  to  be  upright. 

In  the  counting  house  of  Keen,  Robinson  &  Co.,  London,  the 
great  mustard  manufacturers,  there  hang  framed  letters,  telling 
each  its  own  story  of  business  failure,  resulting  from  causes  impos- 
sible to  prevent,  and  yielded  to  only  when  no  other  course  was 
open.  The  insolvents  were  honorably  discharged,  and  embarked 
in  business  again. 

The  second  venture  was  a  greater  success  than  the  first,  and  the 
business  was  placed  on  a  paying  basis.  With  the  very  first  avail- 
able  funds,   every   penny  of  their   former  indebtedness  was    paid 


off.  These  are  not  isolated  cases  ;  they  are  common,  everyday 
occurrences. 

No  wonder  British  and  Canadian  business  men  do  not  see  eye 
to  eye. 

It  may  be  foolish,  and  quite  out  of  keeping  with  modern 
American  methods,  which  we  are  copying  in  Canada,  but  if  we 
cultivated  a  belief  in  the  high  regard  for  greater  honesty  in  business, 
there  would  be  less  need  for  insolvency  legislation.  Some  kind  of 
legislation  of  this  character  would  be  an  aid  in  developing  better 
business  principles  in  Canada. 


EIGHT    MONTHS    OF  THE    NEW  TARIFF. 

IT  is  pretty  generally  known  that  imports  under  the  new  tariff  have 
increased.  No  one,  so  far,  has  taken  the  pains  to  analyze  the 
returns  for  the  eight  months  from  May  to  December,  which  are 
now  complete,  with  the  object  of  seeing  how  particular  industries 
have  been  affected. 

In  the  cases  of  the  cotton  and  woolen  industries,  The  Review 
has  gone  over  the  values  of  goods  imported  into  Canada  during  the 
last  eight  months  of  1897,  and  compared  them  with  the  values  for 
the  same  period  in  1896;  and  has  prepared  tables  showing  how 
imports  in  each  particular  line  have  fallen  or  increased  month  by 
month.  The  details  are  interesting.  Taking  cotton  goods,  first  of 
all.  It  appears  that  we  have  imported  during  the  eight  months 
under  the  new  tariff  cottons  valued  at  about  $2, 570,000,  while, 
during  the  same  eight  months  of  1896,  when  the  old  tariff  was  in 
force,  the  imports  of  these  goods  were  valued  at  about  $2,300,000. 
The  increase  is  over  a  quarter  of  a  million  dollars,  and  is  due,  no 
doubt,  to  larger  purchases  of  English  cottons.  The  English  manu- 
facturer has  benefited  to  this  extent,  and  we  do  not  hear  that  the 
Canadian  mills  have  found  the  competition  embarrassing.  The 
monthly  returns  are  : 

IMPORTS  OF  MANUFACTURED  COTTONS  INTO  CANADA, 
MAY  TO  DECEMBER,  T  897. 

Not 
dyed. 

May $16,964 

June 14.537 


Bleached  Thread,    Thread, 

and  dyed.   Clothing,  not  spo'ls.  on  spl's. 


July  20,057 

August   25,452 

September 34,227 

October 19, 572 

November 21,322 

December  50,224 


$139,661 
H8.344 
l69.339 
163,747 
170,200 
130,621 
96,188 
316,056 


$36,090 
28,297 
26,138 

24.175 
22,882 
16,989 
18,067 
17,610 


514,172 
23.572 
28,496 
24,972 
8,251 
21,363 

23.940 
26 , 207 


$26,086 
23.726 
41,112 
29,702 
23,172 

31. 141 
29,821 
35.457 


Others. 

$48,740 
45.769 
61,384 
65.385 
74.637 
47.956 
36,073 
51.923 


Total  for  8  months. $202, 355    $1,334,056    $190,248    $170,973    $240,217    $431,867 


Total  for   same    8 

mos.  of  1896.. .$141, I75    $1,226,368    $198,324    $129,251    $199,233    $405,327 

Total  imports  during  the  8  months  of  1897 $2,569,716 

1896 2,299,678 

It  will  be  observed  that  cotton  fabrics,  bleached  or  unbleached, 
but  not  dyed  or  colored,  have  been  imported  much  more  largely. 
This  is  due  partly  to  the  white  cottons,  of  English  make  that  have 
been  offered  to  the  trade  during  the  last  few  months.  Bleached 
and  dyed  fabrics,  that  is  English  prints  to  a  considerable  extent, 
have  been  selling  more  freely  in  Canada.  The  large  increase  in 
cotton  threads  and  yarns  will  also  be  noted. 


As  regards  the  woolen   trade,  the  increase  in  imports  is  not  so 
noticeable.       In  the  eight  months  of  1897  the  imports  were  valued 
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at  54,684, 102  ;  during  the  same  period  of  1896,  before  the  abolition  present  (Jan.  31)  the  explanations  are  not  detailed  enough  for  us 

of  the    specific  duties  on  the  cheaper  goods,     the    imports    were  to  be  perfectly  satisfied.       We  assume  that   the  Government   will 

$4. 54.5,485.     This  is  comparatively  a  small  increase.       The  details  justify  the  decision  to  devote  a  public  subsidy  to  the  upbuilding  of 

of  each  month  and  each  class  of  goods  are  as  follows  :  the  Stickeen  route.     The  terms  by  which  the  new  Canadian  Yukon 

railway  is  to  be  constructed    are  mostly  for 

[MPORTS  OF  MANUFACTURED  WOOLENS  INTO  CANADA,   MAY  TO  DECEMBER,    1S97.                      ,..,,.           .               ,.          ,                      ^ 

political  discussion,  and  into  that  region  The  ' 

Cloth-      Worsted         Drt-ss        Knitted  Other           „                                     ,.      .      .,     ,                         ,r,     , 

Carpets,      ing.       cloths.        goods.       goods.   Shawls.    Yams,     lines.  Review  is  naturally  loath  to    enter.      I  hat 

May $  37,180  $  30,289  $     63,801$     92,719  $  13,924  $  2,925  $    8,346  $  38,750      the  road  must  be  ready  by  Sept.  i  ;    that  a 

June   34.372      14,212       111,717       i47.643      !3.4°9  4.437        9.594      24,422 

July 30,521      25,802       200,986      434,945      28,714  10,364     23,926     46,127      cash  deposit  of  5250,000  will  be  forfeited  by 

August 45.161     157.327       315.848        390,931      45.029  5.900       18,112      41,143         ,      contractors   Mackenzie   &    Mann   if  it  is 

September 67,163    240,277      218.975       362,217      56,513  9,190      19,448     74.615      tne  contractors,  Mackenzie  on   Aiann,  11  it  is 

2ciobel 33'63?     8?'823       I0t734       ^5'3^     33'3'?  VTA      \l'65l     43'29°      not;  that  meantime  resting-places  and   ac- 

November 15.928       36,352          75,240          63,155       17,231  1.338       15,248       29,229               '                                                 &r 

December 59,345      18,399       122,824      216,119     22,084  2^107       4.251      31. 3"      commodation  for  travelers  along  the  route 

Total  8  months $323,309  $603,481  $1,219,125  $1,833,029  5230,222  $38,465  $117,584  $318,887      are  to  be  provided,  all  seem  good  provisions. 

During  same  8  months  of  1896. $253, 975  $604,877  $1,404,29:  $1,615,337  $234,688  $47,490  $I23.353  $261,483      The  value  of  the  subsidy,  the  arrangement 

Imports  during  8  months  of  1897 $4,684,102  as  to  freight  rates,  etc. ,  are  subjects  for  the 

Imports  during  8  months  of  1896 4,545,485 

politicians  to    fight  out,  and  it  wou!d  be  a 

There  are  some  instructive  figures  here.      The  stocks  of  Brussels  great  pity  to  deprive  them  of  their  legitimate  occupation.   We  recog- 

and  tapestry  carpets  are  evidently  higher.      But  imports  of  clothing  nize  that  the  Government  could  not  well  choose  all  the  routes,  and 

have   not    increased  ;  nor  have    the    purchases  of   knitted   goods.  that  a  selection  of  one    in   particular  would   certainly  cause  disap- 

Even  the  cloths,  worsteds  and  coatings  indicate  rather  a  falling  off,  pointment   to    the  districts    traversed   by  the  others.     We   await, 

but  there  is  a  considerable  increase  in  woolen  dress  goods  and  some  therefore,   the  official  reasons  to   be  given  by  the  Government  to 

other  materials  not  classified.       The  effects  of   the  tariff,   therefore,  the  commercial  community. 

are  conservative,  and  as    Canadian   mills  have   been  busy  with  the  It  must  be  admitted  frankly  that  the  Government  grasped  with 

Klondyke  trade  they  have  not  felt  any  marked  results  of  the  tariff  considerable  acuteness  the  great  point  that  the  trade  of  the   Klon- 

changes.  dyke  must  be  secured  for  Canadian  traders.     This  was  threatened 

Unquestionably,    however,  conditions  will    alter   when  the   full  by  the  unscrupulous  zeal  of  the  Oregon  and  Washington  commercial 

preference  of  one-quarter  of  the  duty  goes  into  force,  this  summer,  interests,  and  the  United  States  press  generally,  in  misrepresenting 

toward  British  manufacturers.       This  is   true  of  both  woolens  and  the  facts  and  in  seeking  to  grab  the  bulk  of  the  outfitting   trade  for 

cottons.  United  States  firms.     The  demands  from    Victoria  and  Vancouver 

THE  GOVERNMENT   ROUTE  TO  THE   KLONDYKE.  were    reasonable    demands,    and    any    Government   that    ignored 

BY  arranging  for  the  construction  of  a  railway,  about  150  miles  them  would  have  been  incompetent  and  cowardly.     The  refusal  of 

long,    connecting    the    Stickeen  river    with  Teslin  lake,  the  the  United  States  authorities  to   do   away  with  consular  iees  for 

Dominion  Government  virtually  selects  the  route  via  Vancouver,  British  miners  going  through  the  strip  of  Alaskan  territory  by  Dvea 

Victoria,  up  the  coast  by  vessel  to  the  head  of  navigation  on  the  and  skagway  rendered  imperative  a  prompt,  effective,  Canadian 

Stickeen  river,  overland  to   Lake  Teslin,  and,  by  continuous  water  alternative  policy.     This  situation  has  been  met  and  provided  for. 

journey,  rivers  and  lakes,  to  the  heart  of  the  Klondyke  gold  region.  Miners'  certificates  must  betaken  out  in  Canada,  supplies  must  be 

The  other  routes  are  thus  disappointed  by  the  preference  shown  to  purchased  here;  in  short,  Canada  is  to  get  the  bulk  of  the  benefit 

the  Stickeen.       It  does  not  destroy  their  practicability  in  the  least.  from  her  own  riches.     This  is  the  commercial  view  of  the  matter, 

The  journey  via  Stickeen  has  yet  to  be  proved  the  best  and  safest.  and  every  other  aspect  of  it  is  subsidiary.     It  may  be  that  a  better 

Doubtless  it  may  be  the  quickest,  because  modern  modes  of  con-  bargain  could  have  been  made,  without  creating  a  monopoly,  but 

veyance— railways  and   steamboats— are   utilized  to    the   greatest  it   was  necessary  t0  take  quick  measures,   and  under  the  circum- 

possible  extent.     The  explorers  who  have  decided  to  go  by  way  of  stances  one  must  judge  the  Government  as  one  would  judge  an  in- 

Edmonton,  Prince  Albert  or   Battleford,   over  routes  traversed  for  dividual— making  the  best  of  circumstances. 

many  years  by  officers  of  the  Hudson's   Bay  Co.,  know  what  they  In   some  quarters  where  the  Government's  policy  is   defended 

are  about  and  are  not  plunging  into  any  quagmire  by  sticking  to  we  observe  an  apologetic  strain  toward  the  United  States,  as  if  we 

their  original  plans.     There  will,  however,  be  disappointment  felt  were  doing  something  that  required  apology.     Canada  is  looking 

by  the  projectors  of  other  routes,  as  well   as  by  the  supply  houses  after  its  own  interests,  and  should  do  so  without  wearing  a  depreca- 

connected  with  them.  torv   ajr   bice  a  culprit.      Our   mining  laws  are  more  liberal  than 

We  share  the  disappointment  to  this  extent  :  absolute  proot  is  those  of  other  countr;es.     Our  customs  duties  are  lower  than  those 

not  given   yet  that  the  Stickeen  route  is  so  completely  the  best  that  in  the  States.     We  have  passed  no  Acts  taking  the  sealskin  jacket 

no  other  had  a  chance  or  deserved  a  chance  of  official  patronage.  off  a  woman's  back  when  she  crosses  the  border.     It  is  time  for 

True,  the  Canadian  Pacific  Railway  Co.  chose  it.    But  thecompany  Canada  t0  look  after  her  own  interests,  without  worrying    about 

,    ,     .               r    ,    .  what  other  people  think   about  us.     The   V  ukon   gold    country  is 

would  naturally  do  that,  so  as  to  utilize  the  whole  length  of  their  r     r 

ours      The  people  who  go  in  there  are  amenable  to  our  laws.     It 

railway  and  the  steamers  chartered  to  connect  with  its  termini  at  u  the  duty  of  the  Government  t0  make  the  most  of  the  riches  there 

Vancouver  and  Victoria.     The   Government  should,    at   an    early  f01-  the  benefit  of  the  people  of  Canada,  and  no  apology  to  foreign- 
date,  explain  fully  its  reasons  for  making  the   choice.      Up  to  the  ers  is  required. 


THE  -:-  DRY  -:-  GOODS  -;-  REVIEW  27 

THE  ONTARIO   ELECTIONS  AND  MERCHANTS.  rights  in  this  country.      In  point  of  fact,  the  men  who  distribute  the 

THE  general  election  of  members  for  the  Ontario  Legislature  is  goods  are  as  much  a  necessity  in  these  days  as  the  men   who  raise 

at  hand.      Business  men  will  naturally  have  to  make  up  their  the  food, 

minds  how  to  vote,  and  we  propose  to  give  a  few   facts  that  may  We  hope  to  see  a  greater  number  of  merchants  in   the  next 

shed  some  light  on  the  situation  from  the  business  standpoint.  House.     Not  men  who  get  elected  to  see  if  they  can  worm  an  office 

We  want  to  see  more  business  men  elected  to  the  Legislature,  out  of  a  Government  for  themselves,  or  their  brothers,  or  uncles,  or 

so   that  its   measures,  proceedings,  and  general  conduct  shall  be  nephews.     This  kind  of  thing  has  been  reduced   to  a  science  in 

more  in  accord  than  it  is  with  sound  business  policy.        As  matters  Ontario,  and  we  believe  the  province  is  tired  of  it.      In   particular, 

now  stand,  the  Legislature  is  too  large  and  unwieldy.       There  are  we  hope  every  member  elected  will  go  to  Toronto  pledged  to  see  a 

9 j.  members,  where  50  would  be  quite  enough.     These  people  talk  thorough  searching  investigation  next  session  into  the  department 

politics  when  in  session  instead  of  devoting  all  their  time  to  the  store  question.     The  matter  was  shelved  at  this   late  session  very 

consideration  of  the  bills  passed.        In    consequence  the  bills  go  neatly,  so  as  not  to  embarrass  the  politicians  during  the  elections, 

through  too  quickly,  and  form  part  of  the  law  of  the  province  before  Are  you  disposed  to  be  made  fools  of  in  this  way  ?     You  have  the 

the  actual  meaning  and  possible  results  of  the  changes  are  realized,  remedy  in  your  own  hands. 

The  Legislature,  in  short,  has  degenerated   into  a  sort  of  Legisla-  

tion  mill,  where  they  grind  out  so   many  new  Acts  each  session.  SHORT    WEIGHT    FINGERING    YARNS. 

These  perplexing  and  frequent  changes  in  the  law  provide  work  for  r-pHIS  matter  is,    we  are  sorry  to  say,  likely  to  come  up  again 

the  lawyers.   Lawyers  run  the  House,  and  lawyers  run  the  Govern-  |      this  season.     During  last   year  the  Canadian  manufacturers 

ment.      Although  there  are  just  14  lawyers  in    the  House,    their  have  honorably  carried  out  their  agreement  not  to  put  up  short 

familiarity  with  the  business  of  a  parliamentary  body,  its  technical  weights.     But  it  appears  there  is  a  call  for  them,  from  someone, 

work,  and  its  forms  of  procedure,  gives  them  a  great  power  over  and  the  agreement  appears  to  be  in   danger  of  collapsing.     One 

the  farmers  and  commercial  men  who  sit  there.      The  occupations  manufacturer,    to  whom  The  Review    spoke    a  few    days    ago, 

of  the  members  may  thus  be  classified  :  explained  matters  in   this   way:     "I  can  assure   you  that  every 

Farmers 38  manufacturer  in    1897  adhered  to  a    16  oz.  pound,  but  it  is  now 

Merchants 17 

Lawyers                                                              14  stated,  by  authority,  that  some  wholesale  firms  in  Montreal,  Quebec, 

Doctors    7  and  elsewhere,  have  imported  light  weight  yarns  in  large  quantities, 

Journalists 5  ,       ,  .,     _        ,.          ,                             ,  „   .          ,                 . 

Lumbermen                                                      z  and,  while  Canadians  do  not  want  to  fall  into  that  practice,  they 

Miscellaneous 8  must    either   do  it  or  lose  their  trade.     Some  of  us  think  short 

weights  dishonest.     The  consumer,  from  long  habit,  has  bought  a 

-t,     {                             1       11                           j    j              ..1             .u   •  hank  of  yarn  as  a   5/  lb.,  and  now  it  varies  from  8  to  12  and  14  oz. 

The  farmers  are  nearly  all  party  men  and    do  exactly    as   their  1                 /+       >                                                                 t 

,      ,       .  11  .u            -ru                                  .•         u  .                    .L-  What  can  we  do  but  fight  the  devil  with  fire  ? " 

leaders  tell  them.     There  are  some  exceptions,  but  it  is  a  rare  thing  -s 

to  hear  a  farmer  stand  up  and  criticize  his   party  for   a  useless,  a  Now-  The  Review  has  done  what  it  could  to  investigate  this 

mischievous  or  a  bungling  piece  of  legislation.     There  are  seven  matter.     No    wholesale  house  will  admit  that  it  has  bought  any 

Cabinet  Ministers  with  departments  to  preside  over,   and   of  these  short  weights  whatsoever.     They  deny  that  the  best  known  British 

seven,  five  are  lawyers.     This  shows  how  the  lawyers  control    the  yarns-  made  by  manufacturers  of  the  highest  repute,  are  ever  put 

proceedings,  the    leading    members  of  the  Opposition    being  also  UP  short-  although  this  practice  has  long  prevailed  as  regards  Berlin 

lawyers.  wools.     The  chief  complaint  is  made  of  Canadian  manufacturers 

How  can  you  hope  for  much  change  in  such  a  body  unless  you  who>  the  trade  say<  do  not  adhere  to  standard   weights   for  any 

send  a   stronger  delegation  of  capable  business  men  with  wills  and  length  ol  time. 

minds  of  their  own  ?     It  will  not  so  much  matter  the  party  a  man  We  have  no   reason   to  doubt  the  word  of  our  manufacturing 

belongs  to,  provided  he  is  going  to   be  independent   when   inde-  informant,  and,  since  there  is  such  a  direct  conflict  of   testimony, 

pendence  is  required  and  is  not  aiming  at  getting  some  snug  office  the  best  remedy  that  occurs  to  us  is  an  appeal  to  the  retail  trade. 

for  himself  or  for  a  relative  as  the  price  of  subservient    obedience  Do  not  buy   short  weights.     Insist    upon  the  standard  weight  of 

to  his  party  leaders.     If,  in  the  coming  election,  a  merchant  voter  16  oz.  to  the  pound,  and  6  lbs.  to  the  spindle.     There  is  nothing  in 

has  to  choose  between  two  lawyers  or  two  farmers,    let  him    select  the  short  weight  for  you,  and  if  a  customer  buys  a  sufficient  quan- 

the  best  man  regardless  of  politics.     What  is  needed  in  the  Legis-  tity  to  test  the  thing,    he  would  only  come   to  the  conclusion  that 

lature  is  a  larger  element  of  men  who  would  conduct  the  affairs  of  you    were  a  cheat.      Guard  your   own  reputation   by   refusing  to 

the  province  as  they  would  conduct  their  own  business.     We  have  handle  any  yarns  but  those  put  up  16  oz.  to  the  pound.     Once  the 

had  already  far  too  much  wirepulling,  political  scheming  and  hum-  wholesale  trade  find  you  firm  they  will  force  the  manufacturers  to 

bug  about  our  provincial  affairs.     The  farmers  elect  a  large  number  adhere  to  a  standard.     If  the  wholesaler  stood  firm  now  he  could 

of  members,  namely  38,  but  they  have  shown  themselves  incap-  stop  short  weight,  but,  as  there   seems  to  be  little  or  no  unity  of 

able  of  controlling  the  Legislature  in  the  right  way,  while  not  a  few  action  in  trade  to-day,  and  there  are,  consequently,  so  many  things 

of  them  are  Patrons  who  are  hostile  to  business  interests  anyway,  a  wholesaler  ought  to  do  that  he  doesn't  do,  that  it  devolves  upon 

They  think  a  merchant's  profits  are  robbery,  and  appear  to  imagine  the  retailer  to   stop  this  little  trick.     The  matter,  you  may  think,  is 

that  the  people  who   grow  crops  are  the  only  persons  who  have  any  a  small  affair.      Nothing  is  trifling  that  is  wrong. 


28  THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 

GRIEVANCE  OF  THE  SHIRT,  ETC.,  INDUSTRY.  The  third  cause  of  failure  is  "  incompetence."     The  percentage  in 

SINCE  the  January  issue  of  Tin:   REVIEW   reached  its   readers,  Canada  last  year  was  8  percent.;  in  the  States  12  per  cent.    Show- 

the   shirt,  etc.,  manufacturers  have  again  laid  their  grievance  ing  that  our  merchants,  as  a  class,  are    pretty   competent    people, 

before  the  Government.     A  deputation,  consisting  of    Messrs.    15.  This  we    believe  to    be  true.       The   Review  has  a   great  many 

Tooke  and  Skelton,  of  Montreal,  and  Mr.  Green,  of  Berlin,  waited  opportunities  of  judging  how  merchants  conduct  their  business.and, 

upon  the  Premier,  Sir  Richard  Cartwright,    Messrs.  Fielding,  Blair,  in  the  dry  goods  line,  we  believe  there  is  no  profession  or  class  of 

Patterson  and  Tarte.     They  pointed  out    the  utter  impossibility   of  Canadians  who   show,  on  the  whole,    more  capacity,  industry  and 

meeting  outside  competition  under  existing  circumstances,  and  asked  intelligence  than  dry  goods   merchants.      It  is  seldom   one  comes 

the  Government  to  afford  them  relief  by  the  restoration    of  specific  across  a  really  incompetent  man,  and  when  one  considers  the  diffi- 

duties  on   the  articles  they  manufacture.     Their   arguments    were  culty    of    conducting    any    business    successfully    in    these    days, 

listened  to  with  great  attention  and  the  Premier,    speaking  for  his  "incompetence"    is  not,  as  the   record   indeed   proves,    a  crime 

colleagues,  promised  that  they  would  receive  careful  consideration.  which  Canadian  merchants  may  take  to  themselves. 

It  is  to  be  hoped  that  the  Government  will  not  shilly-shally  over  The  other  causes  of  failure  may  be   conveniently   tabulated, 

this  question  any  longer.     A  serious  injury  has  already   been  done  comparing  Canada  with  the  States  : 

,  .  ,  11,  .....  Canada.  U.  S. 

to  the  shirt,   etc.,   makers,   and  unless  the  present  Administration  T  ,  A  „ ,. 

r  Inexperience 4     p.c.  5.0  p. c. 

care  to  assume  the  responsibility  of  deliberately  and  ruthlessly  tear-  Fraudulent  disposition 3.2  "  10.2    " 

ing  down  an  industry  that  gives  a  living  to  thousands   of  Canadian  Neglect  of  busmess 2.5  "  2.5 

Undue  competition 1.3  52 

men  and  women,  it  had  better  bestir  itself  to  set  matters  right.  Unwise  credits 1  3.5  " 

Outside   speculation 7   "  3 

WHY   DO    MERCHANTS    FAIL  ?  Failurc  of  others 

Extravagance 3    "  1.2 

THERE  is   really  no  great   mystery  about  failures   in  business,  In  this  statement  the  most  remarkable  of  all  features  is  the  small 

although  you  would  think  to  hear  some    men    talk    that  the  proportion  of  failures  actuaily  due  t0  excessive  competition.     It  is 

element  of  risk  was  as  large  as  the  chances  of  a  man  getting  rich  nQt  near]y  SQ  often  a  direct  cause  of  failure  as  most  of  us  suppose. 

in    the  Yukon.       Business  is,  or  should  be,  conducted  on  certain  Undoubtedly  it  complicates  all  other  difficulties,  disheartens  mer- 

ascertained  lines  of  procedure,  and  if  you  violate  these    long-estab-  chants  and  leads  tQ  unwise  methods.     At  the  same  time  it  does  not 

lished  principles  of  success— down  you  go.  prevent  any  watchful,   capable,   economical    man  from    driving  a 

Consequently,  if  one  compiles  carefully  facts  and  statistics  good  trade  by  supplying  the  wants  of  the  public.  There  is  still 
regarding  business  failures,  it  is  perfectly  easy  to  set  forth  the  pro-  prosperity  and  a  competency  for  the  men  in  business,  but  the 
portion  of  men  who  have  failed  from  some  known  cause  or  another.  greatest  danger  evidently  is  that  of  men  embarking  in  trade  inade- 
Bradstreet's  commercial  agency,  which  is  known  for  the  systematic  quateiy  equipped  with  capital.  That  is  the  rock  which  so  many 
fairness  of  its  reports,  have  done  this  regarding  failures  in  the  split  upon_  and  at  the  beginning  of  a  new  year,  with  brighter  pros- 
Dominion,  Newfoundland  and  the  United  States  during  1897,  and  pects  ahead_  it  is  a  lesson  which  all  should  take  t0  heart 

the   conclusions    drawn    from   the   figures  make  very  interesting  . 

reading.     Taking    Canada  (with    Newfoundland)    first   of  all  :     It  THE    ART    OF    HOODWINKING. 

appears  that  70  per  cent,  of  our   failures  are  due  to  the  lack  of  Of  course  it  was  shelved.     You  might  have  been  sure,    without 

capital.   Now  this  is  really  a  grave  warning  to  would-be  merchants.  knowing  anything  about  it,  that  politicians  never  tackle   a   difficult 

What  on  earth  is  the  use  of  embarking  in  trade  without  sufficient  question  on  the  eve  of  an  election.     They  push   it  over   gracefully 

capital  to  keep  going  ?     Perhaps  you  "  see  an  opening,"  you  have  till  next  session,  or  appoint  a   Royal   Commission,    or  adopt  some 

a  small  stock  of  ready  cash,  and  you  can  get  any  amount  of  goods  other  easy  way  of  getting  the  matter  out  of  sight,  so  that  the  party 

on  credit.     Times  may  be  on   the  mend    when   it  occurs  to  you  to  workers  can  drop  into  the  store  :    "We'll  fix  that  after  the  election, 

start  a  store,  and  perhaps  in  the  town  selected  there  are  evidences  come  along  now  and  help  to  elect  our  candidate."      And  in  many 

of  a  "boom."     So   you    plunge  in,   and   all  goes  well  while  the  cases  the  merchant  goes  meekly,  and  the  party  worker  winks  quietly 

boom  lasts,  but  at  the  first  stringency  the   strain  proves  too  much.  to  himself — in  the  dark. 

Canada  is  now,   during  1898,  on  the  eve  of  a  marked  expansion  of  We   refer,  this  time,   to  the  shelving  of  the   inquiry  regarding 

prosperity,  but  we  hope  no  man  will  be  so  foolish  as  to  be  led  into  Ontario  department  stores.     The  politicians  say  it  is  a  grave  ques- 

retail  business  without  lots  of  money.       The  number  of  failures  due  tion,  but  there  is  no   time  to   discuss  it  just    now.     Why?     These 

to  lack  of  capital  in   1897  in  the  United    States  was  only  31  per  members  of  the  Legislature  are  paid  to  transact  our  business  for  us, 

cent.,  showing  that  they  are  not  so  prone  to  the  evil  there  as  we  are  and  what  we  want  is  information  on  the  subject,  although  the  John 

here.  Eaton  fire  enquiry  is  supplying  us  with  a  good  deal,  we  must  con- 

The   next  chief  cause   of    failure   in  Canada  was  commercial  fess.     Now,   The  Review  has  often  said  that  some  of  the  methods 

disaster,  which  accounts  for  8.1  per  cent,  of  the  total   number  of  of  city  department  stores  are  excellent  and  should  be  imitated    by 

failures.     We  had  no    commercial   disasters   to   speak  of  in   this  the  trade  elsewhere,   but  if  the  stores  escape  adequate  taxation,  as 

country  last  year,  so  that  the  proportion  is,  comparatively  speaking,  compared  with   their   competitors,   if  they  deceive  the  public    and 

large,  although  only  $2,850,000   worth  of  capital  was  involved.  practise  illegal  methods  let  us  have  sworn  testimony  before  a  Legis- 

As  this  is  a  cause  mostly  beyond  the  control  of  traders,  and  more  a  lative  Committee  to  that  effect.     If  the  politicians  stand  in  the  way 

misfortune  than  anything  else,  we  need  waste  no  words  about  it.  kick  them  out  of  the  way. 
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Russian  Blouse 

The  Correct  Style 

100  Patterns  Just  From  New  York 


50  Novelties  in  Plaids 


Bias  Effects 


To  Retail,  $1.00  to  $3.00 

American  Waists  Lead 


Print  Wrappers 


This  Cut  Represents 
Our  Special 


5  dozen  lots,  $7.65  nett 
Smaller  lots,  $8.25  nett 


We  have  a  few  of  this  Leader  yet 

Call  and  See  Us  During  Openings 


BOULTER  &  STEWART, 


30  Wellington  East 

^TORONTO 
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NEW     FEATURES     IN     WHOLESALE    TRADE. 

OWING  to  pressure  upon  The  Review's  reading  columns  in 
this  issue,  some  pointers  of  wholesale  trade  have  to  be  con- 
densed as  far  as  possible.  There  are  a  great  many  new  features 
just  now  of  special  interest  to  the  retail  merchant. 

s.   GREENSHIELDS,    SON    &    CO. 

S.  Greenshields,  Son  &  Co.,  have  a  special  line  of  black  mohair 
42  inches  wide.  Samples  can  be  had  on  application.  They  have 
just  received  their  new  shipments  of  plain  and  printed  muslins, 
comprising  a  great  range  of  novelties.  A  large  stock  of  laces,  the 
latest  styles,  are  carried,  and  at  present  some  job  assortments  in 
low  and  medium  priced  lines  are  worthy  enquiry.  Travelers  are 
going  to  show,  in  a  few  days,  an  entirely  new  line  of  torchons, 
valenciennes  and  malines  for  spring  trade.  Lace  mitts  will  be 
much  worn  this  summer;  this  firm  show  the  "  Petinel,"  in  black, 
cream  and  white,  and  tans,  in  all  sizes.  Repeat  orders  have  been 
received  for  the  new  gauze  veilings,  all  colors,  for  early  spring 
wear.  A  heavy  all  silk  faille  ribbon,  all  shades,  at  medium 
prices,  is  a  great  success  and  gives  a  better  margin  of  profit  than 
others.  The  house  will  deliver,  in  a  week,  orders  for  cotton  and 
cashmere  plaid  hosiery,  their  supply  being  assured,  though  manu- 
facturers are  refusing  orders  for  these  goods.  A  new  line  of  2-in. 
plaid  belting,  put  up  in  10-yard  pieces,  in  the  following  plaids — 
Royal  Stuart,  Blue  Stuart,  Argyle  and  Gordon — is  ready  for  im- 
mediate delivery. 

KID    GLOVES. 

S.  Greenshields,  Son  &  Co.,  as  is  well  known,  are  making  a 
specialty  of  gloves:  The  "Calve"  is  a  2-dome  fastener,  em- 
broidered back,  at  #9,  to  be  had  in  greens,  reds,  greys,  whites,  tans 
and  blacks;  the  "Ascot,"  made  by  Emil  Pewny  &  Co.,  of 
Grenoble,  France,  is  made  with  2-dome  fastener  and  embroidered 
back,  in  greens,  reds,  greys,  whites  and  standard  tans  and  blacks, 
$11.50.  There  is  a  steady  increase  in  demand,  and  orders  placed 
now  can  be  delivered  for  Easter  trade.      Write  for  price  list. 

THE    GAULT    BROS      CO.,     LIMITED. 

The  Gault  Bros.  Co.  have  a  full  range  of  linens,  tablings,  nap- 
kins, towels  and  towelings,  including  several  jobs.  They  are  show- 
ing a  magnificent  range  of  black  figured  and  striped  crepons  as  well 
as  a  full  line  of  plain  and  fancy  black  goods.  Their  print  depart- 
ment comprises  all  the  novelties  of  the  season.  They  report  a  big 
increase  in  the  sales  of  French  repps,  serges  and  henriettas.  They 
have  several  drives  in  Victoria  lawns  and  several  Swiss  spots,  while 
a  range  of  new  colors  in  their  "  Dream  "  velveteen  has  just  been 
received.  They  are  showing  a  nice  range  of  fancy  silks  at  all 
prices.  This  firm  claim  to  be  headquarters  for  underclothing. 
Owing  to  exceptionally  fortunate  purchases,  they  are  able  to  show, 
in  balbriggan  and  natural  wool,  leaders  at  positively  less  than 
present  mill  prices. 

JAMES    JOHNSTON    &    CO. 

James  Johnston  &  Co.,  besides  a  well  assorted  ribbon  stock  in 
surahs,  fables,  glass,  gros  grains,  chinas,  etc.,  have  the  latest 
novelty,  moire  velour.  A  full  range  of  patent  lock-stitch  hose, 
8  fold  knees,  6-fold  ankles,  specially  adapted  for  children's  wear, 
is  noted.  The  popular  "Sunbeam"  velveteen  is  selling  well.  The 
firm's  laces  have  caught  popular  fancy,  and  their  stock  of  embroid- 
eries is  well  assorted.  Roman  belting,  the  latest  novelty  in  ribbon 
belting,  is  artistic.  In  silk  gloves  for  evening  wear  a  full  range, 
18-in.  and  26-in.  lengths,  in  black,  white,  creams  and  opera  shades, 
is  shown.  The  letter  order  department  of  the  house  is  in  charge  of 
a  competent  man,  and  goods  will  be  procured  when  the  trade  ask 
for  them . 

JOHN    MACDOXAI.IJ    &    CO. 

John  Macdonald  &  Co.  mention  tubular  braid  for  dress  trim- 
ming, in  black  and  colors,  in  three   different  widths,  also   military 


Don't 

forget 

the 

Puritas 

Comforter 

and 

Alaska 

Down 

Quilts 

when 

placing 

your 

order 

for 

Fall 

delivery. 

Samples 

ready 

Fifteenth 

February 


To  Wholesale  Buyers 
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290  Guy  Street 

MONTREAL 


"PURITAS" 

This  Comforter  is  filled  with  choice 
white  cotton,  which  is  specially 
prepared  and  carded  in  cross-laps 
to  give  extra  strength. 

GUARANTEED 


Size 


Grade 


This  tag  is  sewed  into  every  one  of  our 
wadded  comforters.  It  is  an  excellent  salesman, 
more  discreet  and  more  eloquent  than  many  a 
living  one. 

The  demand  for  Puritas  Comforters  is  growing 
every  year.  1897  was  a  boom  year  in  Comforters. 
We  have  added  to  our  plant,  making  our  capacity 
twice  the  output  of  1897.  Order  early  to  secure 
full  discounts. 


The  Alaska  Feather  &  Down   Co. 


Limited 


The  Wholesale  Bedding  Emporium  of  Canada. 

Manufacturers  of  Sleeping  Bags.  MflNTDFfll 

Mattresses,  Feather  and  Down  Goods.  Ifl  U  l»  I  IttnL 
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Excellence  of 


FIT.  MATERIAL 


and  .  .  . 


are  special  features 
of  our  .   .  . 


CLiOTHIfiG 


It  is  "High  Class"  in  every  way,  in  fact,  all  that  skill, 
and  experience  can  do  for  clothing  has  been  done  for 
ours,  and  that  is  why  it  tops  the  list,  to-day. 

Our  representative  will  call  upon  you  very  shortly,  if  he 
hasn't  done  so  already,  and  you  will  be  able  to  prove  the  cor- 
rectness of  our  statements. 

Our  "Stouts"  and  "Slims"  will 
give  you  a  reputation. 


IS 


A.  S.   CAMPBELL  &   CO. 


256  ST.  JAMES  STREET 


Montreal. 
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braid  in  black.  A  special  low  line  of  fancy  bordered  handker- 
chiefs is  noteworthy.  A  big  line  of  silk  and  cotton  art  fringes, 
retailing  at  10,  25,  35  and  50c.  a  yard,  all  colors,  is  in  stock. 
Variegated  crepe  tissue  for  lamp  shades,  retailing  at  \2)/2c.  per  roll 
of  five  yards,  is  a  special  in  fancy  goods.  New  veilings  in  French 
Lyons  goods,  newest  coverings  and  novelties,  area  feature  just  now, 
as  also  a  full  stock  of  Mechlin  and  Cambray  nets.  Spring  laces  are 
all  to  hand,  oriental  and  narrow  and  medium  velenciennes  being 
predominating  features  in  present  sales.  Ribbons,  a  complete  range 
of  all  colors  and  widths,  including  reversible  satin,  faille,  and  also 
a  heavy-weight  black  satin  and  black  gros  grains  at  a  popular  price, 
are  features  in  this  department.  In  dress  silks  there  are  some 
beautiful  novelties  for  blouses,  the  latest  helio,  nile,  cream,  gold 
and  pink  colorings,  and  a  fancy  brocade  with  an  interwoven  black 
pattern,  are  novelties.  A  special  leader  in  black  satin  brocade 
retails  at  $1  a  yard.  There  is  also  black  moire  damas  for  skirts, 
which  is  a  handsome  material.  Plain  black  glace  taffettas  for  dress 
linings  are  seen.  A  line  of  tartan  silks  for  blouse  purposes  will 
attract  trade.  A  line  of  ladies'  blouses,  made  ot  print,  muslin  and 
organdy,  a  great  variety  of  patterns,  and  for  sale  at  popular  prices, 
is  remarkable,  in  that  the  fit  of  every  garment  is  guaranteed. 

WYLD,    GRASETT    &    DARLING. 

Wyld,  Grasett  &  Darling  are  showing  a  great  variety  of  lisle, 
taffeta,  and  pure  silk  gloves  to  retail  at  from  10  to  50c.  per  pair,  in 
blacks,  tans,  and  creams.  They  have  also  a  nice  line  of  ladies' 
cream  silk  gloves,  for  evening  wear,  of  18  and  24  inches.  In  dress 
goods,  choice  novelties  in  fancy  fabrics  are  shown.  Extra  values 
in  bright  finished  figures  are  shown  to  retail  at  25c,  35c,  50c,  75c, 
$1,  and  $1.25.  "TheBestYet"  is  the  name  of  a  special  line  of  seam- 
less black  cotton  hose,  good  weight,  ladies'  and  children's  sizes,  to 
retail  at  two  pair  for  25c.     Boy's  knickerbocker  ribbed  hose,  retail- 


ing at  1 5c,  20c.  25c.  are  shown.  Sweaters  are  selling  well  in  men's 
goods,  the  leading  colors  being  myrile,  cardinal,  heather,  tan, 
navy,  and  black,  made  both  plain  and  ribbed  with  roll  collar,  or 
turn  down  collar  and  laced  front.  Regatta  shirts  are  shown  in  new 
patterns.  Laundried  bosoms  are  asked  for  present  sale.  A  full 
range  of  pants,  overalls,  smocks,  etc.,  finely  made  and  finished, 
are  selling  well. 

KYLE,    CHEESBROUGH    k    CO. 

With  Messrs.  Kyle,  Cheesbrough  &  Co.,  laces,  dress  goods  and 
novelties  continue  to  be  the  leading  attractions.  Their  range  of 
laces  is  larger  than  ever,  and  includes  many  new  lines.  Veilings 
are  also  a  special  feature  with  them.  A  new  material,  known  as 
"  Brilliants,"  somewhat  similar  to  chiffons,  but  possessing  an  ad- 
vantage over  them,  in  that  it  will  not  crush,  is  being  well  received 
by  the  retail  trade.  Blouses  and  blouse  sets  are  having  a  large 
sale,  while coloied  and  black  beaded  trimmings  in  large  variety 
command  the  attention  of  the  trade. 

THE  W.    R.    BROCK  CO.,    LIMITED. 

The  W.  R.  Brock  Co.,  Limited,  have  just  to  hand  plain  and 
fancy  Japanese  silks  at  special  prices.  In  a  full  stock  of  towels,  in 
all  makes  of  cotton  and  linen,  particular  attention  is  called  to  some 
special  values  in  hemmed  hucks  and  knotted,  fringed  damasks. 
Three  drives  in  American  prints,  coronados,  Persian  cashmeres 
and  Simpson's  3-4  sateens  are  worth  looking  after.  There  is  still 
a  demand  for  their  936  silk  and  wool  dress  tartans,  of  which  a  good 
range  is  still  to  be  had,  though  the  quantity  to  a  pattern  is  limited. 
Arrangements  have  been  made  for  the  expected  demand  for  printed 
dress  muslins,  and  the  range  covers  the  cheapest  to  the  most 
exclusive  French  organdies.  In  printed  art  tapestries,  a  magnifi- 
cent range,  unsurpassed  in  the  trade,  is  claimed. 


Caulfeild,  Henderson  &  Burns 


WHOLESALE    . 


Men's  Wings 


k 


and  Manufacturers  of_ 


SHIRTS,  OVERALLS 
SUMMER  CLOTHING 
and   NECKWEAR... 


We  call  your  attention  to  something  very  special  in  Neckwear, 

Golf  Hose,  Rubber  Coats  and   Bicycle  Suits. 


CAREFUL    AND    PROMPT    ATTENTION    GIVEN    TO    ALL    LETTER    ORDERS. 


CAULFEILD,   HENDERSON  &    BURNS 


17  Front  Street  W.,  TORONTO. 
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This  marks  the  beginning  of  the  second  year  of  our 

AMERICAN  QUEEN 

DEPARTMENT 


which  met  with   great  success  in  1897,  and   which  will  continue  to  be  made  up  of  only  the 
Best  and  Choicest  goods  in  the  way  of  Standard  goods  and  Novelties. 

AMERICAN  QUEEN  THREE  LEAF  TWILL 
AMERICAN  QUEEN  WAIST  LINING 
AMERICAN  QUEEN  SKIRT  LINING 
AMERICAN  QUEEN   HENRIETTA 
AMERICAN  QUEEN  SILK  PREMIER 
AMERICAN  QUEEN  GIANT  FABRIC 

COMBED  YARN  DEPARTMENT  .  . 

ORGANDIE  LA  PAIX  ORGANDIE  LA  REINE 

MENLO  DIMITY  GRENADINE  DE  PARIS 

We  still  maintain  our  title  as  "  Headquarters  for  all  kinds  of  Novelties  in  Ladies'  Dress  Linings." 
We  would  call  special  attention  to  our  fancy  skirtings,  "  Roman  Novelties,"  also  to  the  latest  perfec- 
tion in  fancy  printing,  known  as  "  Prismatic  "   work,  and  which  is  applied  in  our 

Silk  Prismatic  Waist  Lining  Silk  Prismatic  Skirt  Lining 

Prismatic  Premier  Dress  Goods 

Our  line  of  FAST  BLACK  goods  remains  unparalleled* 

SAMPLES    UPON    APPLICATION. 

Our  Mr.  E.  S.  Comstock  will   visit  the  trade  early  in  February  with  a 
complete  line  of  samples.     WAIT  FOR  HIM.  . 


GILBERT  MFG.  CO. 


380  and  382  Broadway 

NEW  YORK  CITY 


:u 
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MILLINERY  OPENINGS. 

HERE  is  some  uncertainty  as  to  the  exact  dates 

of  millinery  openings   in   Montreal.      Thomas 

May    &   Co.    have   definitely  decided   to  hold 

their's  on  March  8,  9  and  10,   while  Caveihill 

&  Kissock  and  Blackley  &  O'Malley   will   likely 

open  on  March  1 .     The  two  latter,  however,  have 

not  reached   any    final   decision,    and,    as    The 

Review  goes  to  press,    the  dates  given  are  still 

open  to  change.     In    Toronto  there   is   a   pretty 

agreement  to  have  the  opening  dates    February   28,    and 

and  2. 


MONTREAL    NOTES. 

According  to  the  best  authorities,  chiffons  are  going  to  stay  with 
us  another  season.  Their  popularity  continues  to  be  very  great, 
and  they  will  be  largely  used  in  hat  trimmings,  in  the  shape  of 
bands,  and,  in  wider  widths,  for  dresses,  blouses,  etc.,  as  well  as 
for  sleeves  of  evening  dresses. 

Owing  to  the  popularity  of  the  Russian  blouse  and  its  peculiarly 
marked  style,  belts  will  again  be  in  vogue.  Innumerable  novel 
effects  are  on  the  market,  particularly  in  tinsel  and  jewel  belts,  and 
retailers  will  find  it  to  their  advantage  to  supply  themselves  with  an 
assortment  of  these  goods. 

Tartans,  in  all  shapes  and  forms,  such  as  ribbons,  gauzes, 
blouses,  and  even  tartan  belts,  will  be  fashionable.  For  dress 
trimmings,  jet  and  braided  trimmings  divide  the  honors,  while 
laces  seem  to  grow  in  favor  every  day. 

In  fancy  silks,  outside  of  tartan  effects,  there  seems  to  be  a  run 
on  small  checks  and  stripes  of  a  very  fancy  nature. 

A  gauze  ribbon,  known  as  "  plisse  "  ribbon,  is  a  pretty  little 
novelty  that  appears  on  this  season's  market.  Its  special  feature 
is  a  drawing  string  by  which  it  mav  be  drawn  into  ruchings  and 
used  as  the  milliner  and  dressmaker  may  fancy. 

The  colors  in  vogue  for  spring  are  yellows  and  reds,  China  blue 
turquoises  and  some  greens,  though  the  latter  are  not  making  as 
strong  a  running  as  they  have  in  past  seasons.  Browns  and  navys 
also  appear  to  be  much  less  in  fashion  than  formerly. 

In  laces,  the  leading  features  seem  to  be  "  plouen  "  for  dress 
and  millinery  trimmings,  and  "Calais"  silk  laces.  Lace  flounc- 
ings  are  coming  to  the  front  well. 

Large  and  medium  hats  will  be  the  correct  thing.  They  will  be 
profusely  trimmed  with  chiffon,  ribbons,  flowers  and  ostrich  feathers. 
The  latter,  in  particular,  seem  to  be  extremely  popular.  It  will  be 
a  surprise  to  many  to  see  straw  hats  once  more  a  feature  of  the 
spring  styles.  Their  continuance  in  popular  favor  may  be  attri- 
buted to  the  ingenious  and  novel  designs  produced  this  season. 

A  double-faced  satin  ribbon  continues  to  lead  for  millinery  pur- 
poses, but  taffeta  chiffonee  ribbons,  which  are  nothing  more  than 
soft  taffeta,  will  be  much  used  also.  Jewelled,  rhinestone  and  steel 
ornaments  will  be  the  correct  things  this  spring. 


S.     F.     M  KINNON    k    CO. 

S.  F.  McKinnon  &  Co.,  in  conversation  with  regard  to  the 
spring  trade,  speak  in  the  most  hopeful  terms,  and,  as  close 
observers,  base  their  confidence  largely  on  their  own  experience 
and  unmistakable  signs  of  increasing  confidence  and  security 
which  exist  in  almost  all  parts  of  the  Dominion.  In  their  opinion 
one  of  the  surest  tokens  of  returned  or  returning  prosperity  to  our 
land  is  the  growing  demand  for  better  or  higher  class  goods.  This 
is  noticeable  in  a  marked  degree  in  all  classes  of  goods  such  as 
they  handle.  This  firm  also  believe  that  a  larger  number  of 
buyers  from  a  distance  will  visit    Toronto   markets  this  spring  than 


at  any  period  in  the  city's  history.  Continuing,  they  said  :  "We 
would  not  like  in  our  honest  attempt  to  state  our  candid  views  to  be 
considered  speculators,  or  what  are  commonly  known  in  the  trade 
as  pi  lingers,  but,  as  you  know,  a  certain  amount  of  courage  is 
always  necessary  in  business.  It  was  the  confidence  we  have  in 
our  country's  future  that  prompted  us  to  build  our  large  new  ware- 
house in  order  to  meet  our  fast  increasing  millinery  business,  and, 
at  the  same  time,  take  up  the  new  branch  of  industry  which  we 
have  just  entered  upon,  viz.,  the  manufacturing  of  ladies'  jackets, 
costumes,  skirts,  etc.,  and  the  same  confidence  has  prompted  us  to 
make  a  largei  provision,  and  that  too  in  higher  class  goods,  than 
heretofore  for  the  spring  trade.  Now,  as  we  make  your  valuable 
paper,  with  its  large  and  wide  circulation,  a  medium  through  which 
we  make  our  news  known  to  the  trade,  we  would  ask  that  you 
kindly  remember  this  conversation  and  refer  to  it  about  the  end  of 
May  and  see  how  far  our  prognostications  have  proved  correct." 

With  regard  to  spring,  the  same  firm  say  that  there  is  so  much 
that  is  entirely  new  and  beautiful  in  millinery  and  millinery  novel- 
ties that  to  make  any  attempt  at  a  fair  description  would  take  more 
space  than  they  ought  to  take  up.  But  they  add  that  it  is  going 
to  be  a  milliners'  season,  when  the  best  talents  of  our  artists  will  be 
drawn  out,  and  that  is  a  guarantee  that  the  women  of  Canada  will, 
during  the  spring  and  summer  of  1898,  desport  themselves  in 
millinery  such  as  cannot  be  surpassed  in  any  country  under  the 
sun. 


MESSRS.    THOMAS    MAV    i;    CO. 

Messrs.  May  &  Co.  have,  as  usual,  prepared  a  wide  range  of 
novel  ideas  for  the  edification  of  their  retail  friends  and  the  fair  sex 
generally.  It  is  safe  to  say  that  this  season's  assortment  has  never 
been  surpassed,  and  their  customers  may  feel  safe  in  their  hands. 
The  new  features  noted  above  are  all  to  be  found  in  their  stock,  as 
well  as  a  great  many  other  things,  which,  for  want  of  space,  cannot  be 
mentioned  here.  Their  Toronto  branch  will  open  on  March  1,  and 
following  days,  while  their  display  at  Victoria  Square,  Montreal,  will 
be  ready  by  March  8,  9,  and  10. 

THE    D.    M'CALL    CO.,     LIMITED. 

We  are  indebted  to  the  D.  McCall  Co.,  Limited,  for  the  follow- 
ing valuable  information  regarding  the  newest  ideas  in  millinery. 
It  will  be  found  very  helpful  at  this  period  of  the  season  :  Flowers 
will  be  used  again  to  a  very  large  extent.  Novelties  in  flowers  are: 
Roses,  poppies  and  foliage  (in  plaid  effects).  Roses  will  again  be 
the  leader  ;  with  lilacs,  heath,  fuchsias,  and  nasturtiums,  following 
strongly,  the  latter  two  being  novelties  and  very  stylish. 

In  materials,  some  pretty  effects  are  being  shown  in  straw  and 
tinsel  on  net  and  chiffon.  Sequins  are  also  to  the  front  again  for 
bandeaux  and  crowns.  Anew  plisse  canvas  called  "zephyr"  is  used 
in  making  crowns  and  brims.  Ribbons  and  laces  ol  all  kinds  are 
good.  In  ribbons,  plaids  are  largely  shown,  from  the  narrow  to 
12  inches  wide. 

In  colors,  the  new  shades  likely  to  be  in  demand  are,  the  deep 
orange,  in  fact  all  shades  in  these  tones,  from  cream  to  the  deepest 
yellow,  viz.:  Mais,  regent,  coque  de  roche,  and  girofnee  (a  deep 
nasturtium  shade).  Another  of  the  leading  shades  will  be  martin 
peucher,  rollier,  nacelle,  being  three  shades,  from  turquoise  to  dark 
paon.  The  following  will  again  be  very  prominent  :  Geranium, 
begonia,  reine,  roi;  as  also  fawn,  beiges,  castor,  and  argent.  Black 
will  also  be  used  in  combinations. 

In  hats,  toques  are  largely  shown.  Hats  a  trifle  smaller  than 
heretofore.  Wings — black,  white,  are  to  be  seen  with  chiffon  and 
fancy  straws. 

THE    JOHN    D.     IVEV    CO.,     LIMITED. 

The  John  D.  Ivey  Co.,  Limited,  are  again  prepared  to  show 
a  large   and   carefully    selected    stock   of  millinery    novelties    and 
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WHOLESALE  MILLINERY... 


Suggestive 


OF 


SPRING 


7* 


commencing 


QJ 


With  a  view  of  meeting  the  wish  of  the  Trade  in  general,  we  have  decided  to  hold  our 

FIRST  GRAND   SPRING 

OPENING 

Monday,   February  28th 

and  continuing  throughout  the  week.  We  are  making  elaborate  preparations  for  this  event.  As 
heretofore,  the  Trade  will  find  THE  LARGEST,  NEWEST  AND  MOST  VARIED  STOCK  OF 
MILLINERY    IN   THIS    MARKET. 

In  order  to  keep  pace  with  our  constantly  increasing  trade,  our  importations  will  greatly  exceed 
those  of  any  previous  Season,  the  bulk  of  which  have  arrived,  and  we  are  now  preparing  to  receive  Buyers 
who  desire  to  make  their  purchases  prior  to  date  of  opening. 


Our  TRIMMED   MILLINERY    Display  will  uphold  our 
reputation  in  that  Department. 


The  D.  McCALL  COMPANY,  um 


Spring  millinery 


-*  ^ 


first  Opening 

Monday 
2$tb  February 

and 
following  days 


QUR   OPENING  this  season  will  be  marked  by  a  larger  stock, 
f  wider  range,   and   more   select  assortment  than  we  have  ever 

placed  before  the  Trade. 

TRinnED  GOODS  in  great  variety  will  be  a  distinguishing 
feature.  Imported  models  from  eminent  Paris  and  London  modistes, 
together  with  copies  and  patterns  from  our  own  workrooms,  will 
illustrate  the  newest  and  most  fashionable  styles  for  Spring. 

IN  ALL  DEPARTMENTS  the  display  of  goods  will  well 
repay  inspection 

BUYERS  are  cordially  invited  to  call. 


Q.  QOULDING  &  SONS 


PARIS,  FRANCE 

35     Rue     Poissonnierc 


55    Bay  Street    TOFOfltO 
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MILLINERY  OPENINGS.— Continued. 

requsites.  Owing  to  their  rapidly  increasing  business,  they  have 
been  encouraged  to  bring  to  their  warehouse  the  newest  and  most 
elegant  goods  that  could  be  purchased  in  the  European  markets. 
Consequently  their  customers  may  look  forward  at  opening  time  to 
a  magnificent  display  of  artistic  "  pattern  "  millinery  in  the  richest 
effects  and  choicest  designs,  in  correct  styles. 

The  picture  hat  still  holds  its  prominence  in  high-class  millinery, 
the  width  and  manner  of  catching  up  the  brim  this  season  give  it 
a  decided  newness  and  style 
peculiar  to  this  particular 
hat.  Toques  and  small  effects 
are  the  popular  fancy  for 
early  spring  and  are  shown 
in  great  variety  of  designs. 
Some  are  entirely  floral, 
others  elegantly  trimmed  with 
ostrich  tips  and  fancy  crowns 
of  oriental  embroidery.  This 
firm  have  won  for  themselves  a 
reputation  for  exclusive  styles 
and  designs  in  their  "pattern 
hat"  department,  and  invite 
the  trade  to  inspect  these 
models.  Their  large  work- 
rooms are  at  the  disposal  of 
those  wishing  to  copy  for 
themselves,  and  are  used  for 
this  purpose  by  the  leading 
merchants  in  the  Dominion. 
The  materials  to  be  used 
this  season  will  certainly 
vary  from  the  finest  of  net, 
laces,  gauzes,  chiffons,  to  em- 
broidered satins  and  velvet  ; 
this  latter  is  generally  used  in 
combination  with  these  more 
fragile  fabrics,  and  the  diver- 
sity of  ways  of  employing  them 
make  the  millinery  of  this  sea- 
son really  the  work  of  an 
artist.  Ribbons  are  simply 
beautiful,  the  most  elegant  are 
in  pale  shades  of  pink,  blue  or 
cream,  with  applique  lace  bord- 
ers ;  wide  ribbons,  with  velvet 
brocaded  flowers  ;  Roman 
stripes,  of  alternate  velvet  and 
satin  ;  moire  in  plain  and  shot 
effects  ;  taffeta  with  insertion  of 
lisse  embroidered  and  plain  ; 
taffeta  ribbons  in  plaids,  checks 
and  stripes ;  plain  silk  and 
satin  ribbons  in  all  widths  and 
qualities.  Wide  ribbons,  how- 
ever, are  the  most  suitable  for  millinery  trimming. 

The  flower  department  is  a  veritable  bower  of  beauty.  Here 
are  shown  in  unlimited  variety  flowers  so  true  to  nature  that  the 
selection  should  be  easily  made  from  so  inviting  a  stock.  Roses, 
chrysanthemums,  lilies,  pansies,  poppies  and  violets,  either  mounted 
or  unmounted,  are  the  popular  favorites  at  present.  Laces  in  all 
widths  will  be  a  favorite  trimming,  and  will  be  used  in  great 
profusion,  wide  laces  for  flouncings  and  narrow  for  retchings. 
In  this  deparlment  are  also  shown  embroidered  lisse  and 
chiffon  and  net.   with  metallic    threads,  giving   them    a    richness 


very    handsome    crowns  for  hats  or 


SPRING  STYLES.     No.   i— The  John  D.  Ivey  Co.,  Limited. 

This  extremely  smart  model  is  composed  ot  fancy  straw  braid,  in  rich  golden  tint. 
White  satin,  veiled  in  embroidered  gauze,  is  softly  Mded  round  the  crown,  cor  fined 
at  intervals  with  cut  steel  buckles.  A  high  mounture  of  white  camelias,  with  foliage, 
on  left  side,  while  under  the  brim  the  same  flower  constilutes  the  side  trimming 


and  brilliancy  which  makes 
fronts  for  dresses. 

On  the  hat  flat  is  a  most  attractive  stock  of  straw  goods.  The 
shapes  are  new  and  exceedingly  stylish,  many  of  the  styles  being 
exclusive  to  this  firm  only.  Several  patterns  are  shown  in  plaid, 
satin,  straw-braids,  fancy  open  work  tuscans,  chips  and  leghorns. 
The  fancy  straw  sailors  are  decidedly  new  in  shape,  and  are  shown 
in  every  imaginable  color,  either  plain  or  in  combination.  The 
firm  report  their  stock  complete  early  in  February,  when  they  will 
be   pleased    to    have   buyers    inspect   their   different   departments 

previous  to  opening. 


GOOD  TIMES  ARE  HERE. 

In  conversation  with  the 
president  of  the  John  D.  Ivey 
Co.,  Limited,  he  assured  us 
that  the  question  of  good  times 
was  no  longer  a  matter  of  specu- 
lation, as  they  had  already 
come,  which  the  following  com- 
parison of  the  last  four  years 
clearly  shows.  During  the  year 
1897  the  sales  of  the  company 
were  the  largest  in  the  history 
of  the  house.  Losses  from  bad 
debts  were  only  one-quarter 
that  of  any  of  the  three  years 
previous  to  1897,  and  the  re- 
newals less  than  one-third  of 
any  of  the  former  years  men- 
tioned. Of  course,  we  must  not 
overlook  the  fact  that  last  season 
was  a  particularly  favorable 
one  for  the  millinery  and  light 
goods  trade,  and  no  doubt  the 
sale  of  heavy  dry  goods  suffered 
somewhat  during  the  warm 
weather  in  the  early  part  of 
winter.  However,  taking  the 
year's  business  as  a  whole,  it 
was  eminently  satisfactory,  and 
it  is  also  encouraging  to  know 
that  the  drift  of  our  corres- 
pondence from  all  parts  of  the 
Dominion  goes  to  show  that  the 
tide  has  turned  and  that  we  have 
emerged  into  better  times.  He 
further  states  that  the  travelers 
of  the  company  have  sold 
more  goods  for  early  de- 
livery than  in  any  previous 
year,  and  that  everything 
points    to  an    unusually    large 


and 
ness. 


prosperous     year's    busi- 


NOTES. 

S.  F.  McKinnon  &  Co.,  who  are  now  settled  in  their  new  ware- 
house, at  71  and  73  York  street,  two  doors  south  of  the  Rossin 
House,  promise  a  particularly  fine  opening  display  of  trimmed 
patterns  and  millinery  novelties.  Ribbons  to  be  shown,  plain  and 
fancy,  include,  not  only  the  newest  weaves  and  designs,  but  every 
shade  and  width  in  the  spring  color  list.  The  hat  department  is 
exceptionally  attractive,  and  has  captured  a  large  early  season's 
trade  in  sailors.  New  designs  in  American  and  Japanese  sailors 
are  on  the  way  for  the  spring  opening. 
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% 

(US 

S  T  T f  E  take  this  opportunity  of  informing  the  trade  that  we  are  JK 

$  r  ^       #0Z£/  settled  in  our  new  warehouse  at  yi  and  yj  York  Street,  Vfe 

/j\  which  is  without  doubt   the   best  appointed   aitd  most  ad-  yu 

^  m ir ably  adapted  warehouse  in  the  Dominion  for  carrying  on  a  whole-  ]jg 

/(S  .$*#/<?  millinery  business,  bei?tg  situated  near  to  the  Union  Station  and  \fy 

convenient  to  the  leading  hotels  of  the  city,   also   thoroughly  lighted  8? 

/JS  throughout  the  entire  building.  w 

•  ....  W 

/|N  O^/r  Spring  importations,  which  are  now  well  forward,  S\( 

q\  represent  the  largest  stock  we  have  ever  provided  for  any  one  season,  % 

and  we  speak  with  our  usual  candor  when  we  say  that  it  is  also  of  a  y 

ills  higher  merit  and  more  convincing  than  any  stock  previously  brought  \l/ 

/|s  before  the  trade  by  us.  A  Iso,  our  mantle,  costume  and  skirt  manufac-  5& 

/j>  hiring  department  is  in  full  swing  and  producing  garments  of  envi-  \|/ 

/j\  able  character,  which,  together  with  samples  of 'winter  jackets,  will  ^ 

be  open  for  inspection  by  our  millinery  opening  dates .      We  therefore  % 

m  glve  sound  and  strong  reasons  why  every  buyer  from  the  A  tlantic  to  \f/ 

y}  the  Pacific  visiting  this  market  should  call  and  inspect  our  offerings.  jK 

A  As  stated  in  our  January  circular,  for  the  benefit  of  early  JK 

/IS  buyers,  we  will  be  ready  by  the  ioth  of  this  month  to  do  full  justice  Sjf 

/j\  to  any  who  find  it  necessary  or  wish  to  make  their  selections  previous  yu 

jg  to  our  regular  opening  days.  W 


/IS  Yours  truly,  W 

1  S.  F.  McKinnon  &  Co. * 


T 

/IS  S» 

§  71    and  73  York  Street,  Toronto.  * 

/is  w 

kji  OFFICES :                            Two  Doors  South  of  Rossin  House.  fku 

W  35  Milk  St.,  London,  England.                              70  St.  Joseph  St.,  Quebec.  w 

Jjf  16  Qlenora  Building,  Notre  Dame  St.,  Montreal.        75  Queen  St.,  Ottawa.  Jk 
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PRINCE  ALBERT  TRADE. 

1/1  K.  (',.  W.  BAKER,  the  successful  fancy  goods  merchant  of 
Br  1  Prince  Albert  and  a  Review  reader,  has  been  in  Toronto 
^sly-  He  speaks  with  confidence  of  the  Prince  Albert  route  to 
«idyke,  as  one  that  has  been  gone  over  for  a  hundred  years  by 
■>rers  and  trappers.  Trade  in  Prince  Albert  has  developed 
steadily  in  the  ten  years  Mr.  Baker  has  been  there,  and  the  mer- 
chants there  are  doing  well,  owing  to  the  growth  of  the  district  and 
its  prosperity.  Mr.  Baker  was  a  member  of  the  Prince  Albert 
Municipal  Council  last  year,  and  is  a  brother  of  Mayor  Baker,  the 
well-known  general  merchant  of  that 
town. 

The  Review  has  just  received,  too 
late  for  this  issue,  an  interesting  article 
on  the  route  to  the  Klondyke  written  by 
the  secretary  of  the  Prince  Albert  Board 
of  Trade. 


"  Nansen  "  brand  they  are  supplying  special  lines  of  Arctic  clothing, 
sleeping  bags,  and  every  necessary  for  a  trip  to  and  sojourn  in  the 
golden  Klondyke. 


RUBBER   COATS. 

In  a  good  line  of  rubber  coats,  Caulfeild,  Henderson  &  Burns 
direct  special  attention  to  their  English  meltons,  blue,  black  and 
fawn,  and  also  to  the  American  box  coat,  which  is  a  great  success. 


i 


i     J 


SPOOL    COTTON. 

There  has  been  no  advance  in  spool 
cotton    in   this    market.       The  manufac-         V 
turers  sent  out  no  show  cards  or  calen-       J 
dars   this  year,    and    are    said   to    haveQ    y 
saved  ,£50,000   by  this,  and  accordingly  y"' 
have  not  raised  prices. 


CROFT,    PHILLIPS    &    WRINCH. 

As  The  Review  goes  to  press  the 
firm  of  Croft,  Phillips  &  Wrinch,  Tor- 
onto, direct  attention  to  some  really  good 
values  in  ladies'  leather  belts  for  retailing 
at  2  5c.  Samples  will  be  sent  to  enquirers. 
Some  pretty  patterns  in  tartan  silk  belt- 
ing, at  moderate  prices,  are  shown. 
Among  new  Parisian  novelties  are  side 
and  top  combs,  also  back  combs,  cellu- 
loid and  horn  hair  pins.  Ladies'  waist 
sets,  in  the  latest  patterns,  are  pointed  as 
safe  goods  to  buy. 

A  cute  thing  in  belt  holders  is  one 
that  adjusts  itself  and  is  always  in  proper 
position.  This  can  be  had  in  silver, 
gold,  black  and  leather-covered,  to  retail 
at  5,  10  and  15c.  A  sample  is  worth 
seeing. 


THE    COMPETITION   WE    HAD    TO    MEET. 

The  insurance  case  connected  with  the  defunct  John  Eaton  Co., 
Toronto,  being  still  before  the  courts, 
The  Review  reserves  its  comments. 
The  evidence  of  Mr.  William  Hood, 
general  merchant,  of  Baysville,  Ont.,  is 
si  thus  summarized  :     Mr.    Hood  told  the 

court  of  some  of  his  cheap  purchases  at 
John  Eaton's  of  goods  which  he  subse- 
quently sold  in  his  store.  He  bought 
about  S30  worth  of  books  at  2c.  each, 
which  was  from  one-tenth  to  one-third 
what  he  would  have  had  to  pay  at  whole- 
sale houses.  He  estimated  he  would  have 
had  to  pay  about  $90  for  the  same 
goods  if  purchased  at  wholesale.  Mr. 
Hood  said  he  made  subsequently  other 
large  purchases  at  the  store  along  the 
lines  of  millinery,  mantles,  haberdashery 
of  all  kinds,  staple  goods,  ribbons, 
patent  medicines  and  groceries.  The 
witness  said  that  his  whole  purchases 
amounted  to  $415,  and  the  goods,  if 
bought  at  wholesale,  would  have  cost 
him  about  $1,240.  He  recalled  one  in- 
stance where  he  struggled  with  about  300 
other  people  in  an  endeavor  to  buy 
mantles  at  98c,  which  he  afterwards 
sold  at  $6  in  his  own  store.  He  subse- 
quently bought  30  more  at  54c,  and  sold 
them  at  from  $2  to  $6. 


m, 


•  *  =m 


AN    IDEA. 

You  want  a  few  sunshades  and  um- 
brellas to  start  the  season  with,  and  the 
W.  R.  Brock  Co.,  Limited,  have  an  un- 
usually attractive  stock,  combined  with 
good  value  and  nobby  handles.  They 
have  special  "  trade  winners  "  that  can 
be  retailed  at  50c,  75c,  $1,  $1.25, 
and  $1.50.  Send  to  them  for  sample  boxes  of  all  or  any  price,  you 
will  soon  see  which  styles  are  going  to  be  the  sellers  for  your  trade, 
and  you  can  then    send   them    further  orders   for    these  lines. 


ANOTHER  LOT. 

The  W.  R.  Brock  Co.,  Limited,  have 
just  opened  and  passed  into  stock 
another  lot  of  bleachers,  seconds,  con- 
sisting of  bleached  damask  cloths  and 
piece  goods.  These  were  only  very 
slighly  damaged,  and  are  being  offered 
at  33  XA  Per  cent,  below  regular  prices, 
so  the  value  is  undoubted. 


SPRING  STYLES.     No.  2— The  John  D.  Ivey  Co.,  Limited. 


The  chic  Utile  toqiK>,  illustrated  in  th  s  sketch,  is  shown  in 
chocolate  straw  braui  tor  brim,  ttie  crown  is  of  the  new  material 
ot  Mousseline,  with  metallic  threads  woven  through  it,  giving  it 
firmness.  This  is  folded  into  a  graceful  crown,  with  a  shiired 
lurqvnise  ribbon  trimming  under  the  brim;  towards  the  back 
is  a  bande  iu  with  pink  roses  and  bow  of  turquoise  ribbon. 


FOR    WAIST,    NOT   WASTE. 

These  articles  are  belts,  and  they  are 
always  wanted  in  a  great  variety,  when 
in  style.  The  W.  R.  Brock  Co.,  Limited, 
anticipating  the  demand  have  passed  into  stock  an  immense  assort- 
ment of  all  kinds  and  prices  of  leather,  tinselled,  Roman  stripes, 
tartan,  crash,  and  silk  belts,  with  and  without  purses.  See  them. 
Samples  are  in  the  hands  of  Brock's  travelers. 


THE    NANSEN    BRAND    OF    KLONDYKE    SUPPLIES. 

Messrs.  Wreyford  &  Co.  fairly  claim  for  their  Klondyke  clothing 
the  recommendation  that  it  has  stood  the  test  of  an  Arctic  expedi- 
tion. They  can  supply  wholesale  and  retail  the  same  clothing  as 
worn  by  Nansen  in  his  recent  North  Pole  expedition,  and  highly 
spoken  of  by  him  in  "  Farthest  North."       Under  the  name  of  the 


MR.  CAMPBELL'S    ANNOUNCEMENT. 

Attention  is  called  to  the  advertisement  of  Mr.  Paul  Campbell, 
late  of  the  firm  of  Messrs.  John  Macdonald  &  Co.,  wholesale  dry 
goods,  who  has  opened  an  office  in  the  McKinnon  Building, 
Melinda  street,  Toronto,  as  an  assignee. 
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We  respectfully  invite  the  Trade  to  our  first  Spring 
Opening  of  French  Pattern  Bonnets  and  other  Imported 
Novelties,  commencing  Monday,  February  28th,  and  fol- 
owing  days. 

Importations  complete,  including  French  Patterns  and 
Novelties,  February  14th,  when  we  will  be  pleased  to  receive 
and  wait  on  Early  Buyers. 


THE 


Trimmed  Pattern  Hats  and  Bonnets  a  Special  Feature. 

JOHN  D.  IVEY  CO. 


.  .  .  Limited. 

MONTREAL 

TORONTO 

PARIS 

1811  Notre  Dame  St. 

18  Wellington  St.  W- 

33  Rue  d'Hauteville 

,<-otlH 


Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 


y 


E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


Why  Buy  Foreign 


When  you  can  purchase  Canadian  make,  save 
money,  and  have  equally  as  good  an  article  ? 


We  Manufacture 


Scotch  Tweed  Suitings,  Homespun  Suitings,  Fine 
Trouserings,  Meltons,  Kerseys,  Beavers,  Vene- 
tians, Irish  Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods,  Travelling 
Rugs,  made  from  domestic  wool,  warm  and  com- 
fortable, in  tartan  colors,  plain  colors  and  rever- 
sible ;  fine  Australian  Rugs,  plain  and  reversible. 

All  our  goods  are  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are 
of  the  newest  and  nobbiest  patterns,  color  guaranteed,  and 
workmanship  of  the  very  best.  We  are  selling  to  the  retail 
trade.     Correspondence  solicited. 


Boyd,  Caldwell  &  Co. 


W,'"™""    LANARK,  ONT. 


\ 
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WANTED. 


w 


ANTED,   BY  A  FIRM  OF   lAI'KMRV  CARPET  MANUFACTURERS.  AN 
roronto  who   is  in  relation  with   Wholesale  Carpet 
is,      Reply,    Hating    full    particulan    and    references    10   "  Carpets,"    Box   G,    Dkv 
s  Rk\  ii-  w  ,  Montreal 

l&NCHESTER  WHOLESALE  DRY  GOODS   HOUSE   WANTb   A    FIRST- 
cla^s  Canadian  Agent  to  call  on  the  leading  tetail  merchants  in  Canada.    Apply — 
II    6.  Ann  street,  Manchester,  EnR.  (4) 

SITUATION    WANTED. 

WANTED,  POSITION  AS  TRAVELLER  FOR  DRY  GOODS,  MENS  FUR- 
nishtngs  or  Fancy  Goods  ;  twelve  years'  experience  (4  on  the  road)  with  one  of  the 
large  dry  goods  houses  ;  best  of  references  furnished.  Address — W  N.  Ahern,  82  Mont- 
calm street,  Montreal  (2) 

FOR  SALE. 

STOCK  OF  MERCHANDISE,  ABOUT  $10,000,  CONSISTING  OF  DRY  GOODS, 
Clothing,    Boots  and    Shoes,    Gents'  Furnishings;  attractive  store;  good    location; 
no  dead  stock  ;  up-to-date  goods.     Address,  Box  101,  Rat  Portage.  (2) 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AISD 

MARIISE 


Head  Office 


Toronto, 
Out. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


V 


-  $2,000,000.00 

1,000,000.00 

-  2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


The  Folded  Paper  Carpet  Lining 


1  1  Ilis^H 

IMJllUlJiiHHi 

iuiiiiiiiuii 

'IB'' 

■III! 

If 

-'liii 

II 

ALL  PAPER  AND 
A  YARD  WIDE 


<S* 


IT  HAS 
NO   EQUAL 


Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Thicker 

No  house  is  completely  furnished  without  this  lining  btneath  the  carpet 

STAIR    PADS 

In  Three  Sizes— ^6,  K,   74. 
We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

For   sale   by   be* I:    Carpet    Dealers       If  your  dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT 


V\ \ 


OUR     LINE    OF 


^\#Liadies' 


I 


1U^c/VV/ Leather*  Belts  1 


NOW  IN  THE  HANDS  OF  OUR  TRAVELLERS. 
IF  THEY  HAVE  NOT  YET  CALLED  UPON  YOU 


i  WRITE  TO-DAY     ^  samples  of  our     25-Cent  LEADERS 
9  ^— — 

CROFT,  PHILLIPS  &  WR 

Manufacturers   and    Importers 

3  Wellington  St.  East,  TORONTO 


' 
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Hid  Gloves 


«^5    fe$5 


The  most  fashionable  line  for 


Cl 


SPRING 


will  be 


PEWNY'S 


2  DOME  FANCY  EMBROIDERED 


ASCOT 


GREENS,    GREYS,  REDS, 
TANS,    6  STANDARD 
WHITESand  BLACKS. 
[S  All  with  assorted  trimmings. 

$11.50  per  doz. 


S.  GREENSHIELDS,  SON  &  CO. 

MONTREAL    AND    VANCOUVER 

^Mh. Sole  Agents  for  Canada. 


1894 


MEDALISTS 


City  and  Guilds  of  London,  Eng* 

On  the  Technology  of  Dyeing  in  Theory,  Practice  and 
Chemistry  of  Dyeing. 


The  above  Fhould  be  satisfactory  proof  to  our  competitors,  as  well  as  our  patrons,  that 
we  understand  «ur  business.  Some  mak°>  great  advertisers,  but  where  is  thf-ir  reco-d  of  what 
they  can  do  ?    Re-dyers  and  Finishers  of  Dry  Goods  in  the  piece.     Also  Millinery  Goods. 

BRITISH  AMERICAN  DYEING  CO.,  Gold  Medalist  Dyers 

Principal  Offices  : 
2 is  McGill  St.,  Montreal  123  Bank  St.,  Ottawa 


go  King  St.  East,   Toronto 


47  John  St.,   Quebec 


Joseph  Allen, 

Managing  Partner. 


W.  R.  Allen.  Technical  Chemical  Dyer  and  Medalist,  City 
and  Guilds  of  London  Inst.,  Eng.,  in  charge  of  Works. 


C.  K.  HAGEDORN,  Manager 


They're  Out 


OUR   SPRING   SAMPLES 


r         ♦  ♦ 

♦  ♦ 
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

♦  ♦ 

♦  TRADE  ♦ 

!      BERLIN      I 

♦  MARK  X 
♦♦♦♦»♦♦+♦+♦♦♦♦♦ ♦»»♦♦♦♦♦ 

X  X 


Ready  and  men  on  the  road  in  every  part  of  the  Dominion  showing  them.       Under- 
stand, we  have  spent  much  time  in  getting  up  this  season's  samples  of 

SUSPENDERS 

We  have  succeeded  in  procuring  the  very  latest  and  best  qualities  and  designs 
in  webs  the  market  affords.  We  have  used  the  newest  trimmings  to  add  ATTRAC- 
TIVENESS to  QUALITY.  These  goods  will  sell,  and  are  worthy  your  careful  con- 
sideration, as  we  believe  them  to  have  no  superiors  in  the  market. 

Our  range  of  BUTTONS  is  also  very  much  up-to-date.      Prices  always  right.    C^ 


Trial  order  solicited. 
Goods  shipped  promptly. 
We  guarantee  satisfaction. 


--"  We  fear  nae  foe,' 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 


IL> 
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LATE  ITEMS  OF  NEWS. 

THE  annual  business  meeting  of  the  Canadian  Rubber  Co.  was 
held,  in  Montreal,  January  27.  The  statement  of  the  year's 
business  was  presented  by  the  president,  and  showed  the  affairs  of 
the  company  to  be  in  a  most  flourishing  condition.  The  directors 
were  then  re-elected,  being  Mr.  A.  Allan,  president  ;  Mr.  H.  Mc- 
Lennan, vice-president  ;  Messrs.  H.  M.Allan,  W.  H.  Benyon,  F. 
Scholes,  J.  B.  Learmont,  Andrew  A.  Allan,  and  Messrs.  C.  F. 
Smith  and  J.  ().  Gravel,  who  were  added. 

The  Globe    Hat   Works   Co.    have  dissolved.     Messrs.  E.   K. 
Greene  and  G.  A.  Greene  were  the  partners. 

Sutton,  Que.,  Jan.  29. — Quite  a  large  seizure  of  dry  goods  was 
made  here  on  Friday  in  a  store  kept  by  an  Assyrian  named  Bas- 
sado,  the  goods  having  been  smuggled  in  from  the  United  States. 
It  seems  that  the  Secret  Service  have  been  looking  into  the  matter 
for  some  time  with  the  above  result. 


THE    WHITE    SLAVES    OF    ENGLAND. 

From  London   Fun. 
[In  a  police-court  case  it  transpired  that  a  woman  was  paid  threepence  a 
dozen  for  making  white  shirts!  ] 

O  Shade  of  Hood  arise  ! 

Again  sing  of  dim  eyes. 

Of  fingers  stiff  with  ache. 

Of  brain  but  half-awake, 

Of  woman,  pale  and  lean, 

Made  into  a  machine  ; 

Of  Hunger  with  bowed  head, 

Of  life  frail  as  a  thread  ! 

To  think  such  things  should  be 

In  England,  vaunted  "  free  "  ! 

Will  no  one  heed  the  cry 

Of  those  who  needle  ply  ? 

Of  white  slaves  doomed  to  grind 

Their  lives  away  ;  to  blind 

Their  darkening,  straining  sight 

Till  all  around  is  night ! 

To  think  God's  noblest  work 

Should  bear  what  beasts  would  shirk  ! — 

A  life  of  ceaseless  pain, 

Of  sighs  for  help  in  vain  ; 

With  mind  stretched  on  the  rack, 

With  aching,  toil-bent  back, 

With  rags,  and  want,  and  dirt — 

One's  life  merged  in  a  shirt ! — 

To  be  hopeless,  and  crave 

But  one  thing — that  the  grave  ! 


INCREASING  THE  STAFF. 

R.  Wilkins,  who  manufactures  the  "Rooster"  brand  shirts  is 
advertising  for  150  more  hands.  This  is  due  to  the  big  run  on 
shirts  and  suits  for  the  Klondyke,  heavy  orders  having  been  placed 
for  these  lines. 


If  you're  interested  in  kid  gloves  refer  to  page  53. 

S.  F.  McKinnon  &  Co.  make  a  specialty  of  laces  of  all  kinds. 
Their  stock  is  large,  covering  all  the  best  makes,  in  unique  patterns; 
fine  values. 

S.  F.  McKinnon  &  Co.  claim  that  in  their  new  building,  71  and 
73  York  street,  they  have  the  best-appointed  millinery  warehouse 
in  the  Dominion. 

S.  F.  McKinnon  &  Co.  are  known  in  all  parts  of  the  country  as 
handling  strong  selling  numbers  in  veilings,  and  direct  the  atten. 
tion  of  the  trade  to  their  importations  for  spring,  of  these  goods, 
which  are  correct  in  character  and  right  in  price. 

S.  F.  McKinnon  &  Co.'s  jacket,  skirt  and  costume  factory  is 
now  in  perfect  working  order,  and  garments  of  high  merit  are  being 
produced.  Every  buyer  visiting  their  new  establishment  during 
the  millinery  opening  days  will  have  an  opportunity  of  examining 
their  garments. 


ENGLISH    PRINTS    SEEM     TO    BOOM. 

Wyld,  Grasett  &  Darling  are  receiving  daily  and  filling  many 
orders  for  English  prints  in  dark  and  light  fancy  colors.  They 
have  a  full  range  of  black  and  fancy  sateen  cretons,  art  muslins. 
American  ginghams,  and  fancy  dress  sateens  They  are  good 
value,  and  are  attracting  considerable  attention. 


KID    GLOVES     FOR    SPRING 

If  you  want  an  up-to-date,  guaranteed  kid  glove,  for  March 
delivery,  book  a  sample  order  for  "  Daphne, "'two  large  mono- 
gram clasps,  in  assorted  packages  of  reseda  green,  blue,  bluette, 
lilac  and  beige,  decidedly  the  most  correct  and  effective  line  in  the 
market,  $11.50.      Fitzgibbon,  Schafheitlin  &  Co.,  Montreal. 


MAKING    NECKWEAR. 

Caulieild,  Henderson  &  Burns  have  gone  extensively  into  the 
manufacture  of  all  kinds  of  neckwear,  and  report  having  met  with 
marked  success.  Attention  is  paid  to  finish,  and  every  late  novelty 
is  introduced. 

Paul  Campbell,  Assignee. 

Campbell    &   Campbell,  Accountants. 
McKinnon  Building,  TORONTO. 


MERCHANTS 

when   buying    Mackintoshes   will 
do  well  to  ask  for 

BEAVER  BRAND 

Mackintosh     Coats.       They    are 
guaranteed  never  to  get  hard. 
I yS  If  your  jobber  does   not  keep 
them  write  direct  to  the  manufac- 
turers for  samples  and  prices. 


"»BE>VERRUBBERCLOTHin&~CO 


.  »EE3 

:ce»  3bsc 

BEAVER  RUBBER  CLOTHING   CO 


Beaver  Rubber  Clothing  Co. 

Wholesale   Manufacturers 
1490  Notre  Dame  St.      -      MONTREAL 


The  Gem  Folding  Counter  Stool 

Pat.  Nov.  24th,  1897, 
is  the  strongest  and  most 
durable  on  the  market, 
takes  up  no  room,  when  folded  is 
flush  with  the  counter,  and  out 
of  the  way  when  sweeping,  and 
gives  you  the  entire  floor«pace 
on  busy  days.  / 

The  Clondike  Counter  Stools 

hare  turned  pillars  ol/ oak  highly 

finished,  casein^  of  malleable  iron, 

made  11  tii  aoj  counter,  office  desk, 

high  or    low,    back  nf  cjunier  or 

table,  foldi  under  desk  or  table, 

anl   is  completely  out  of  the  way 

whet     net  in  UB6. 

Price  per  doz.,  S24.00 

Prices  per  doz-  ot  Gem 

Niekel  plated,  with  hard- 
wood seat*,   nirely  hand  pi! 
ished,  s3t>.     All  niekel.  hand 
polished,  *3'J.    Japan  oil  finished  seats.  .-M.    10  per  e  nt   discount  on  all  orders,  and  for  large 
orders  over  two  dozen,  15  per  oent.       Samples  sent   bj  express  U.O.D, 
AGENTS    WANTED 

GEM   COUNTER  STOOL  CO. 

G.  A.  COULSON,  Manager.  1  R  rPrP  kv  i  1 1  f,    Ont. 


CLOSED. 
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Complete  KLONDIKE  OUTFITS 


it 


Get  your  supplies  from  makers  whose  goods  have  been  tested  under  similar  con- 
ditions. We  can  sell  you  the  same  goods  that  NANSEN  wore  in  the  late  North  Pole 
Expedition.     The  only  firm  in  Canada  that  can  offer  you  the 

NANSEN  "  BRAND   SLEEPING  BAGS  AND  CAPS. 


AGENTS    FOR 


Arctic  Suits,  in   Best  (32  oz.)   Mackinaw  or  Lea- 
ther, with  or  without  Capot. 
Duck  Suits,  lined  Lambskin  or  Kersey. 
Miners'  Heavy  Rubber  Coats,  clasp  fastenings. 
Leather  and  Waterproof  Canvas  Kit  Bags. 
Wolf  Caps,  correct  Klondike  shape. 


"  Yukon  "  Blankets,  extra  size. 


The 


WEIGHT,  15  LBS. 

Alaska"   Eiderdown   Sleeping  Bag. 


The  lightest  and  warmest  form  of  bedding  for  out  of  door 
life.  Both  the  Bleeping  Bai;  and  the  Cap  or  Hood  were 
adopted  for  the  outfit  of  the  (lovernment  expedition  to  the 
Yukon.  Major  Walsh  and  his  staff  are  now  using  them 
every  night 


Condensed  Food  Supplies  at 
Market  Prices. 


SOME  OF  OUR  PRICES 


Arctic  Coats,  S2.50  to  54.50 
Arctic  Pants.  §2  to  S3. 
Heavy  Kersey  Overshirts,  $12  dc*2 
All  Wool,  ditto,  S15  doz. 
Fine  Wool  Combination  Garments, 
5375  to  $6  each. 


All-wool    Double    Breasted    Under- 
shirts and  Drawers,  $7  doz. 
Ex.  Heavy,  ditto,  $9  to  $12. 
Heavy  4-lb.  Socks,  82. 25  doz. 
Ex.  Quality,  ditto,  \%  lbs.,  $3  to  #4. 
Camelhair  Colic  Belts,  Sy  doz. 


Rubber  Blankets,  $1.50. 
Gum  Rubber  Boots,  83.50  to  $6.50. 
Sleigh  Covers,  all  sizes,  ropes  com- 
plete, 8'A  and  9%  square  feet. 
Overalls  from  $8.50  doz. 


Northwest  Cap,  $9.00  doz. 


C^ 


The  "  NANSEN  "  Brand  ensures  reliable  goods  at  close  prices. 


WREYFORD  &  CO. 


MANUFACTURERS 

McKinnon  Building  and  85  King  West 


TORONTO 
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James  Johnston  &  Co. 

Wholesale  Dry  Goods  Importers  and  Jobbers 

, M  ONTREAL 

+-  SH>OTlXrC5    1898  -*- 

We  would  draw  special  attention  to  our  large  and  splendidly  assorted  range  of  samples  for 
Spring  1898.  They  are  now  in  the  hands  of  our  Travellers,  and  we  would  respectfully  ask 
you  to  hold  your  orders  till  you  have  seen  them. 


Staples,  of  all  kinds 

Special  103  Prints,   7%  cents 

Silks,  Ribbons,  and  Trimming 

In  great  variety 

Dress  Goods  and  Velveteens 

No  better  in    the  market 


OUR    LEADING    DEPARTMENTS    ARE: 

Gents'  Haberdashery  and  Neckwear 

This  Department  is  specially  good. 

Smallwares  and  Notions 

Everything  from  a  needle  to  an  anchor 

Muslins  and  Embroideries 

Complete   in   every  line 

Laces    


Hosiery  and  Gloves 

Every  make  and  quality  at  right  prices 


We  are  always  on  top  in  Laces.     They  will  be  a 
great  feature  this  Season. 


rjjrp      flDI^FD       n  F  PA  BTIUI  F  NT      ^e  Pay  sPec'al  attention  to  Letter  Orders,  and  spare  no  trouble  to  pro- 


cure, if  necessary.     Don't  hesitate  to  write  for  samples. 


COOKSON,  LOUSON  &  CO. 

MANUFACTURERS    AND     IMPORTERS    OF 
MEN'S    FURNISHING    GOODS, 

mm*,** Montreal 

We  beg  to  advise  the  trade  that  the  style  of  the  firm  of  F.  A. 
Cookson  &  Co.  has  been  altered  as  above. 

This  is  our  FIRST  SEASON,  and  our  stock  is  all  fresh  and 
new.  We  are  making  a  specialty  of  NECKWEAR,  and  the  better 
class  of  Men's  Furnishing  Goods  generally,  to  which  we  will  be 
constantly  adding  novelties.  Our  range  for  the  Spring  and  Sorting 
Business  is  exceptionally  strong,  and  we  wish  to  call  the  attention 
of  the  Retail  Trade  to  our  large  variety  and  special  values  in 
Bicycle  Hose,  Black  and  Fancy  Neckwear,  Waterproof  Coats, 
Collars,  etc 

OUR    TRAVELLERS    ARE     NOW    ON    THE     ROAD 

LETTER   ORDERS    PROMPTLY    AND    CAREFULLY   ATTENDED   TO 


Cookson,  Louson  &  Co.    16  Lemoine  St.,  Montreal 
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THE  TRADE 


<£ 


?^5 


<£ 


You  have  goods  coming  from  one  or  more 
of  the  following  Wholesale  Houses  almost 
every  day.       When  your  Stock  of  .  .  . 


Feder's 
Pompadour 
Skirt  Protector 


'l 


runs  low  don't  hesitate  or  wait  to  make  up  the  assortment, 
but  send  orders  for  missing  shades  at  once  to  one  of  the 
firms  mentioned  below,  who  keep  a  full  assortment  of  colors. 

Write   to   the    nearest  located  to  your  territory,   thus  sail- 
ing express  or  freight  charge. 

Granite  Mills,     St.  Hyacinthe 


PQ. 


Sole  Manufacturers  and  Licensees  for  Canada* 


Toronto 

Alexander  &  Anderson 
A.   Bradshaw  &  Son 
W.  R.  Brock  &  Co. 
Merchants  Dyeing  and  Fin- 
ishing Co.,  Limited 
Gordon,  Mackay  &  Co. 
John   Macdonald  &  Co. 
Wyld,  Grasset  &  Darling. 


Ottawa 

J.   H.   Garland 

J.  A.  Seybold  &  Co. 


Halifax 

Smith   Bros. 


St.  John,  N.B. 

Manchester,   Robertson  & 
Allison 

Hamilton 

Knox,   Morgan  &  Co. 

Quebec 

Wm.   McLimont  &  Son. 


Montreal 

Wm.  Agnew  &  Co. 
Brophy,  Cains  &  Co. 
Gault  Bros.  &  Co. 
Hodgson,  Sumner  &  Co. 
Liddell,   Lesperance  &  Co. 
P.   P.   Martin  &  Co. 
Thibideau,  Frere  &  Co. 
Hermann   H.  Wolff  &  Co. 


■c- 
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MEN'S   FURNISHINGS. 

SOMETHING     NEW. 

THE  latest  thing  for  men's  neckties  is  the  Willow  plate  pattern. 
This    comes   in  rich    warm  colors,   reds,  greens,  and    indigo, 
also  in  pale  shades  of  delf,  blue,  sky,  and  fawn  tints. 

Another  extreme  thing  for  neckties  is  the  close  spot.  The 
favorite  color  in  this  is  white  spots  on  indigo,  and  the  spots  are 
large  and  placed  close  together,  hence  the  name   "  close  spots." 

REPRESENTED  IN  WESTERN  ONTARIO. 
Mr.  Fred.  W.  l'icard  is  the  representative  in  Western  Ontario  of 
Glover  &  Brais,  Montreal,  and  has  his  office  and  sample  room  at 
52  Bay  street,  Toronto,  where  the  trade  can  inspect  goods  and  write 
for  samples  at  any  time.  Mr.  Picard  is  an  experienced  buyer,  both 
in  the  European  and  American  markets,  and  the  trade  will  find  him 
a  useful  man  to  know.  Glover  &  Brais  are  at  present  making  a 
special  feature  of  tartan  half  hose,  silk  ditto,  and  silk  and  cashmere 
underwear  and  camels  hair  underwear. 


DEVOTING    HIS    SKILL    TO    SUSPENDERS. 

C.  N.  Vroom,  of  St.  Stephen,  N.B.,  whose  advertisement 
appeared  in  our  last  issue,  is  turning  out  a  fine  line  of  suspenders 
and  kindred  articles,  and  is  bound  to  be  second  to  none.  In 
addition  to  these  goods  Mr.  Vroom  formerly  did  a  business  in 
special  lines  of  foot  wear,  but  has  disposed  of  that  branch  and  is 
now  devoting  all  his  energies  to  the  manufacture  of  suspenders.  He 
reports  a  good  trade  during  the  past  season  and  is  anticipating  a 
large  increase  in  his  output  in  the  coming  year. 

AGENTS  FOR  ENGLISH   UNDERWEAR. 

Messrs.  Hodgkinson  &  Guiebrand,  proprietors  of  the  Globe 
Knitting  Mill,  of  Bolton,  England,  and  who  are  large  manufactur- 
ers of  the  famous  Boltonian  underwear,  sweaters,  bicycle  hose,  etc., 
have  appointed  Boulter  &  Brown,  of  Montreal,  as  their  sole  repre- 
sentatives in  Canada.  They  are  prepared  to  show  a  range  of  the 
above  manufacturers'  samples  and  will  be  pleased  to  submit  same 
to  intending  buyers. 

A    CHANGE    OF    GROUND. 

Mr.  W.  B.  Hurd,  who  has  been  representing  Perrin,  Freres  & 
Cie.,  east  of  Toronto,  will  replace  Mr.  R.  Smith  in  western  Ontario, 
while  Mr.  Harry  Austin  has  been  engaged  to  represent  them  in  the 
east.  Both  travelers  will  visit  the  trade  shortly  with  samples  of 
lined  gloves  and  mitts,  for  next  fall. 

MOVED    TO    NEW    QUARTERS. 

Messrs.  Glover  &  Brais,  of  Montreal,  are  moving  to  more  com- 
modious premises,  at  196  McGill  street.  Like  other  consistent 
advertisers  in  The  Dry  Goods  Review,  their  business  has  so 
increased  that  the  warehouse  they  now  occupy  is  too  small  for 
them,  and  they  are  compelled  to  seek  larger  quarters.  Their  new 
premises  were  formerly  occupied  by  Messrs.  Brophy.  Cains  &  Co., 
and  are  well  adapted  for  a  men's  furnishings  business. 


A    TRAVELER    GOING    TO    DAWSON    CITY. 

Mr.  Robert  C.  Wilkins  is  now  represented  on  the  Pacific  Coast 
by  Mr.  R.  Stewart,  who  will  make  his  headquarters  at  Vancouver, 
and  his  other  western  representative,  Mr.  T.  Adair,  will  work  his 
way  west  and  tarry  not  until  he  nails  the  "Rooster"  on  every  store 
in  Dawson  City.     Mr.  Adair  goes  via  the  Stickeen  river  route. 

SPECIAL    NUMBERS    IN      HALF-HOSE. 

Retailers  say  :  "  We  must  have  exceptional  value  in  hose,  half- 
hose,  etc.,  to  sell  for  a  quarter."  They  are  right.  It  is  most  import- 
ant they  should.     The  Gault  Bros.  Co.,    recognizing  this  fact,   are 


offering  lines,  in  all  makes,  of  hose,  half-hose,  etc.,  which,  while 
they  can  be  sold  at  the  popular  25c.  price,  are  easily  worth  much 
more  money.      Ask  for  Nos.  [911,  482,  141,  142,  38. 

• 

GERMAN  SHIRTS  AND  COLLARS    HERE. 

According  to  Mr.  M.  Markus,  30  Hospital  street,  Montreal, 
Canadian  agent  for  Messrs  Wolff  &  Glasefeld,  Germany,  the  sale 
of  shirts,  collars  and  cuffs  manufactared  by  them  is  largely  on  the 
increase,  and  it  is  with  difficulty  that  orders  can  be  filled  rapidly 
enough. 

A    GOOD    WORD    FOR    CANADIAN    MAKES. 

Wyld,  Grasett  &  Darling  report  that  summer  underwear  is  sell- 
ing freely  in  merino,  balbriggan,  and  natural  wool.  They  note  the 
fact  that  a  marked  and  gratifying  improvement  has  manifested 
itself  this  year  in  the  Canadian  manufacture  of  these  goods,  the 
finish  and  trimmings  of  the  Canadian-made  goods  being  very 
creditable. 

Wyld,  Grasett  &  Darling  are  showing  bicycle  hose,  both  ribbed 
and  plain,  with  and  without  feet,  in  heather,  navies  and  blacks,  with 
fancy  turned-over  tops. 

BELTS,  TWEED    CAPS,    ETC. 

The  prevalence  of  bicycling  is  causing  an  increased  demand  for 
men's  belts.  John  Macdonald  &  Co.  are  showing  some  leather  goods 
and  fancy  lines.  In  this  department  The  Review  also  noticed  a 
range  of  tweed  caps,  including  all  the  shapes  now  in  vogue,  such  as 
the  varsity,  golf,  etc.  There  are  fifty  numbers  to  select  from.  A 
special  line  of  brown  balbriggan  underwear  intended  for  a  50c.  line, 
retail,  is  also  noteworthy. 

MADE    BY    EXPERTS. 

Overalls,  smocks  and  shirts  require  to  be  made  properly  to  en- 
sure good  wear  and  satisfaction.  At  the  present  time  a  large  amount 
of  slop  work  is  offered  in  competition  with  good  reliable  articles  made 
by  experts,  not  amateurs,  and  frequently  the  good  points  of  the  well- 
made  lines  do  not  receive  the  justice  they  honestly  merit.  The 
goods  cariied  by  the  the  W.  R.  Brock  Co.,  Limited,  are  made  by 
experts  who  know  how  to  cut  good  fitting  garments,  and  can  pur- 
chase their  fabrics  in  larger  quanties  and  at  lower  prices  than  any 
other  concern  in  Canada.  Buy  the  best,  your  customers  will  be  bet- 
ter pleased  and  you  will  be  able  to  call  them  customers  for  all  time. 
Try  it. 

THE    KLONDYKE    IS    THE    THING. 

James  Johnston  &  Co.  seem  to  be  catering  for  the  Klondyke 
trade.  Their  sales  of  blankets,  heavy  hosiery  and  underwear  are 
something  enormous. 


CHANGE    OF    FIRM. 

In  future  the  style  of  the  well-known  firm  of  H.  J.  Caulfeild  & 
Co.,  wholesale  men's  furnishers,  will  be  Caulfeild,  Henderson  & 
Burns,  Mr.  Caulfeild  having  associated  with  him  Mr.  Dugald 
Henderson,  who  has  been  for  about  seventeen  years  connected  with 
the  firm,  the  greater  part  of  the  time  having  occupied  the  position  of 
bookkeeper,  and  Mr.  Robert  E.  Burns,  who  also  was  for  a  number 
of  years  connected  with  the  business,  and  lately  has  been  manager 
and  buyer  for  a  Manitoba  house. 


NEW    BELTS. 


Mr.  Brais,  of  Glover  &  Brais,  now  in  New  York,  has  secured  a 
new  line  of  belts  for  ladies  and  men.  It  is  an  exclusive  patent,  the 
belts  being  without  holes,  with  slipless  buckles  adjusted.  Two 
other  kinds  are  belts  with  rubber  rinks  and  stitchless  belts. 
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The  Merchants  Dyeing-Finishing  Co. 

OF    TORONTO,    Limited. 

SE 

P.  H.  BURTON,  President.  R.  W.  SPENCE,  Vice-President. 

ALFRED  BURTON,  Manager  of  Works. 


FLYERS,  FINISHERS  AND 
U  CONVERTERS  of  British, 
French  and  German  Dress  Fab- 
rics from  the  Rough  State  as 
they  come  from  the  Loom. 
Dyers  and  Finishers  of  Japanese 
Silks,    Surahs,    Satins,   etc. 

Work  solicited  from  the  Dry  Goods 

and  Clothing  Trades  and  from 

Domestic  Manufacturers. 

Telephone  5  2  91 . 

Works  at  Liberty  Street,  King  St.  West. 


6- 


Building,  216x85  Feet. 


WAREHOUSE  :  42  Front  St.  West 


o 

T^HOLESALE    DEALERS  and    IMPORTERS 

of  all  classes  of  Dress  Fabrics,  of  whatever  ma- 
terial may  be  fashionable— both  our  own  Dyeing  and 
Finishing  and  all  classes  of  Dress  Goods  finished 
abroad,  Silks,  Velvets,  Velveteens,  Muslins,  Prints, 
etc.,  etc.,  etc. 

THE  COMPLETE  DRESS  GOODS 
AND  SILK  HOUSE^-^ 

DRESS  TRIMMINGS,  LACES, 

EMBROIDERIES,  DRESS  LUSIISGS, 

and  all  classes  of  Dress  Accessories. 


Manufacturers'  Agents  and  Special  Importers. 

Successors  to   CAL.DECOTT,    BURTON    Sc    SPENCE. 

NOTE    THE    NEW    ADDRESS— FROM    JANUARY    1st,    1898. 

42  Front  St.  West TORONTO 


is 


THE  -:-  DRY  -;-  GOODS  -:-  REVIEW 


gvvvvvvimrvvvvininrYvvvvvvv¥¥VV¥V& 


m 

i 

» 
» 

» 

» 


CELLULOID 

COLLARS 

CUFFS  «» 

SHIRT  BOSOMS 

If  you  want   the  best,  not   only  in  style  and  fit,  but  in  value, 
these  are  the  goods  to  buy. 


Linen  Interlined  Waterproof 

Linenized  Waterproof 
and  Waterproof. 


Look  for  this 


TRADE 


MARK 


Take  no  other. 

All  zoods  bright  and  fresh— no  old  stock 


/> 


MILLER  BROS.  &  CO. 


Manufacturers 


30-38  Dowd  St., 
Toronto   Branch 


MONTREAL 


Q.  B.  FRASER,  Agent, 


3  Wellington  St.   East 
Toronto,  Ont. 


m 
m 
« 
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Gloves 


..AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will    not   regret   Buying 
W.  Cairnes  &  Co.'s 

GLOVES  AND  MITTENS 


L/ 


Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think! 

None  should  miss  seeing  our  samples. 


'THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each  button. 


iSAAAAAAAAAAAA&AAAAAAAAAAAAAAAAAa 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 


x«x  mx  MX  mx  xiv  **x  gig  £<£  »»g  fix  «x  *«x  xig  515  x«  j«  wx.  xw  s«x  *•*  SiS  SiS  Si¥  SJS  SiS  SiS  S'S  *'*  *•*  *•*  *»*  »"*  *'**  *«  *•*  *«<  *«  «*  «  *  «*  mm  xix  mx 
Six  Six  Six  mx  xix  xix  six  MX  xix  wx  xix  xix  xix  vix  xix  xjx  MX  mx  xix  mx  xix  xix  xix  mx  mx  xix  xix  Six  Six  SiS  Six  Six  Six  Six  SiS  Six  Six  Six  Six  Six  Six  Six  SiS  Six 


SiS 

MX 
XIX 

xix 

HIJIC 

Six 

XIX 

Six 

XIX 

Six 

**5 

xix 

XIX 

Six 
xix 
Six 

S'S 

Six 
mx 
Six 

■"'5 
xix 

eg 

x»x 
xix 
Six 

*;x 
x»» 

Si* 

Six 

Six 

xix 
xix 
Six 

S'S 

xix 

J«lX 

xix 

XIX 

xix 

xix 
Six 
2*5 
xiS 

S!S 
xix 
xix 

XIX 
XIX 

xix 


Klondyke  Sleeping  Beds 


NO    OBJECTIONABLE    ODOURS 
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ADJUSTABLE    LININQS 

Indestructablo  Fastenings. 
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Makers  of  Bed  Pillows, 
Cushions,  Comforters,  etc. 


RAND 

FOR    AIRING    PURPOSES 

Ask  for  Samples. 

The  Toronto  Feather  &  Down  Co.,  Limited 

No.  74  King  Street  West        -        TORONTO 
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Canadian  Linings 

Cm_CQRA__BRAND. 

Xyl/'E   handle    all    makes    and    qualities    of    Canadian    Linings,    both 

for   Men's   and  Women's   wear,    and  it  is  a  special  point  with  us 

to  keep  our  stock,  in   this  department,  fully  assorted   the   year   round. 

BACKED  by  the  opinion  of  our  customers  we  can  thoroughly 
recommend  these  goods  as  being  fully  equal  in  quality  and  lower 
in  price  than   any   similar  lines  which  can  be   imported. 

The  Mill  where  these  goods  are  made  is  thoroughly  up-to-date 
in  every  respect,  and  their  agents  make  a  point  of  investigating  con- 
tinually the  Lining  trade  in  the  centres  of  fashion,  such  as  London, 
New  York  and  Paris,  so  as  to  be  in  touch  with  novelties  as  they  are 
introduced,  and  consequently  are  in  a  position  to  follow  very  closely 
with  lines  that  are  meeting  with  success  and  are  likely  to  have  a  run 
in  the  Canadian  market. 


* 


Th« 


W.  R.  Brock  Company 

TORONTO 


Limited 


I 
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WOOLENS  AND  CLOTHING. 

THE    KLONDYKE    TRADE. 

THE  mining  boom  is  giving  a  great  expansion  to  all  branches 
of  the  woolen  business  in  Canada.  The  efforts  of  United 
States  outfitters,  to  bag  the  whole  Yukon  trade,  have  been  loud  and 
persistent,  but  the  facts  are  against  them.  Time  is  convincing 
intending  travelers  of  this.  A  Vancouver  customer  of  H.  Shorey 
&  Co.,  of  Montreal,  has  written  thus  :  "  While  a  number  of  men 
has  gone  north,  yet  very  few  have  gone  from  here  ;  most  have  gone 
from  American  ports,  but  the  Americans  who  have  been  here  have 
found  our  prices  satisfactory,  and  are  satisfied  that  we  can  save 
money.  If  the  eastern  press  would  take  the  matter  up  and  contra- 
dict the  reports  that  American  papers  are  circulating  that  Klondyke 
supplies  are  not  manufactured  in  Canada,  and  that  those  sold  by 
Vancouver  and  Victoria  merchants  are  importations  from  the 
United  States,  it  would  do  us  a  world  of  good.  There  is  a  strong 
Klondyke  feeling  on,  and  while  actual  results  have  not  been 
obtained  as  yet,  the  feeling  is  very  hopeful  that  we  will  soon  reap 
the  golden  harvest." 


A    TRIP    FOR    NOVELTIES. 

Mr.  W.  E.  Chalcraft,  of  W.  E.  Chalcraft  &  Co.,  Toronto,  left 
a  few  days  ago  for  New  York  and  Philadelphia  to  get  the  latest 
novelties  in  children's  and  men's  clothing  for  next  fall.  Being  in 
close  contact  with  two  of  the  largest  clothing  manufacturers  in  New 
York,  he  is  fortunate  in  securing  the  newest  ideas  before  they  are 
shown  in  the  American  market. 

THE     EUREKA    COMPANY. 

At  the  annual  meeting  of  the  Eureka  Woolen  Manufacturing 
Co.,  Limited,  held  last  month  at  the  head  office  of  the  company, 
Eureka,  Pictou,  N.S.,  the  old  board  of  management  was  re-elected, 
as  follows  :  President,  M.  H.  Fitzpatrick  ;  vice-president,  Wm. 
D.  Cameron  ;  secretary,  J.  P.  McLennan  ;  manager,  C.  A.  Clark, 
and  a  satisfactory  dividend  declared. 


PROSPECTS  EXCELLENT. 

In  common  with  many  others,  Messrs.  A.  S.  Campbell  &  Co. 
consider  the  prospects  for  spring  trade  as  excellent.  Orders  are 
coming  in  rapidly,  and  the  sale  of  outfits  for  the  mining  regions, 
added  to  the  general  revival  of  trade,  is  giving  a  tremendous  im- 
petus to  the  clothing  trade. 


PASSING  THROUGH  CANADA. 

Mr.  J.  W.  Holden,  of  79  Piccadilly,  Manchester,  Eng.,  arrived 
in  Halifax  January  18,  and  is  traveling  through  the  Dominion  to 
Vancouver  and  Victoria,  showing  good  ranges  of  English  mantles 
and  clothing,  also  shawls,  the  "Distingue"  waterproofs,  and  other 
textile  manufactures  to  the  wholesale  trade.  He  has  visited  eastern 
Canada  several  times,  but  this  will  be  his  first  trip  to  the  Pacific 
coast.      He  is  now  at  the  Queen's  Hotel,  Toronto. 


NEW    OVERCOATINGS. 

Finley,  Smith  &  Co.  are  just  opening  a  shipment  of  spring 
overcoatings,  in  the  new  blue  tones — cheviots,  vicunas  and  Vene- 
tians, and  are  daily  expecting  a  special  lot  of  tweed  and  worsted 
suitings,  comprising  the  latest  London  novelties. 

SPECIALTIES    THIS     SEASON. 

The  Gault  Bros.  Co.  are  agents  for  a  special  make  of  Nubian 
black  cotton  Italian,  54  inch.  This  is  excellent  value.  They  are 
also  showing  a  special  line  of  6-4  wool,  Canadian  tweeds,  at  65c, 
in  about  twenty  designs.  Retailers  should  ask  for  patterns  of  these. 
Another  specialty  with  them  is  their  range  of  worsted  trousering,  at 


75c,  $1,  $1.12  and  $1.18.     They  continue  to  keep  up  the  "  Land- 
slide "  clay  twill  and  their  "  Pirle  "  finish  Venetians. 

CHANGE    OF    NAME. 

On  January  1  the  firm  name  of  Chalcraft,  Simpson  &  Co.  was 
changed  to  W.  E.  Chalcraft  &  Co.,  the  members  of  the  firm  being 
the  same  as  before. 


BRITISH    TEXTILE    TRADE    INJURED. 

The  annual  report  of  the  Leeds  Chamber  of  Commerce  deplores 
the  state  of  the  British  textile  industries  in  1897,  saying  :  *'  All  the 
improvement  of  the  spring  having  been  fatally  checked  by  the 
Dingley  tariff  law,  followed  by  the  engineering  strike,  which  must 
necessarily  result  in  some  permanent  loss  to  trade,  in  addition  to 
the  loss  already  experienced. ' ' 

A    BUSY    SEASON. 

The  Gillies  woolen  mill,  Carleton  Place,  is  now  running  over- 
time four  nights  a  week,  in  order  to  keep  up  with  orders.  The 
capacity  of  the  mill  is  to  be  enlarged  shortly  by  replacing  the  pre- 
sent looms  with  broad  looms  of  the  most  approved  modern  design. 

NEW    MACHINES    PUT    IN. 

W.  E.  Chalcraft  &  Co.  have  worked  up  a  great  reputation  for 
children's  clothing,  and  are  now  recognized  by  the  best  trade  as 
leaders  in  this  particular  lire.  Owing  to  very  heavy  sales,  they 
have  been  obliged  to  increase  their  plant  recently,  and  have  had 
several  new  machines  of  the  latest  American  design  placed  in  their 
factory. 


WOOLEN    MILL    NOTES. 

Henry  Moorhouse  and  Ralph  Dodds,  of  Glen  Tay,  have  dis- 
solved partnership,   Mr.  Moorhouse  continuing. 

The  Cobourg  woolen  mills  will  be  sold  at  Public  auction, 
Feb.   8. 

The  woolen  mill  at  Napierville,  Que.  owned  by  by  A.  Merizzi, 
was  totally  destroyed  by  fire  on  Jan.  16.  The  loss  will  reach 
$12,000. 

AN     ENGLISH     REPRESENTATIVE. 

Mr.  Herbert  Marsden,  of  Wigan,  Eng.,  came  over  in  the  Lake 
Ontario,  arriving  at  Halifax  Jan.  18.  He  represents  Messrs.  Coop 
&  Co.,  Limited,  of  Wigan  and  Manchester,  one  of  the  foremost 
houses  in  Great  Britain  as  manufacturers  of  men's  and  boy's  cloth- 
ing and  mantles. 

This  house  has  large  business  relations  with  the  South  African 
and  Australasian  markets,  in  addition  to  their  home  trade,  and 
they  are  now  turning  their  attention  to  the  Dominion,  as  one  of  the 
results  of  the  new  preferential  tariff. 

Mr.  Marsden  is  also  showing  a  labor-saving  appliance 
"Marsden's  Process  Marker,"  the  property  of  the  above  firm, 
which  has  not  only  been  most  favorably  noticed  by  all  the  trade 
journals  in  England,  but  adopted  by  most  of  the  leading  wholesale 
clothing  houses,  as  effecting  a  much-needed  economy  in  the  cutting- 
room.  Mr.  Marsden  will  beat  the  Queen's  hotel,  Toronto,  for  the 
next  few  days. 

A    WOOLEN    DEPARTMENT     REPORTS. 

John  Macdonald  &  Co.  report  a  big  run  on  ladies'  costume  cloth, 
the  "  Imperial  "  being  shown  in  over  forty  different  shadings.  In 
men's  tweed  suitings,  the  range  covers  everything  from  low-priced 
domestic  to  finest  imported  cloths.  The  trade  in  Belwarp  serges 
has  more  than  held  its  own,  despite  the  unfair  competition  to  which 
reference  was  made  last  month.  This  month,  something  new  is 
being  shown  in  low-priced  covert  Italian  cloth,  27  inch,  with  choice 
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Clothing  for  Spring 


t&  -* 


"  Good  Clothes  don't  make  the  Man, 
But  they  go  a  long  way." 

Reports  from  all  over  the  country  reveal  an 
active  demand  for  good  Clothing.  <£•£•£•  This  demand 
will  grow.  £•  <&  i?  Are  you  prepared  for  it  ?  <£  <£  <£  It 
will  be  to  your  advantage  to  get  good  Clothes  — 
Clothes  that  are  prominently  correct  —  stylish. 

You  will  appreciate  the  fine  fabrics  —  the  fit  — 
and  the  high-class  tailor  finish  —  of  the  W.  E.  Chal- 
craft  &  Co/s  Clothes.  <£•  ^  <£  &  <£■  &  <£> 


W.  E.  Chalcraft  &  Co. 


JTakers  of 
Fine  Clothing 


Toronto 


A.  A.  Allan  &  Co. 

announce  large  preparations  for 

SPRING,  1898 

Our  importations  of 

English  Felt  Hats 

exceed  any  former  season. 

WAKEFIELDS  A  SPECIALTY 
r  LESLIES  A  SPECIALTY 

The  best  values  and  the  most  approved  styles  in  the  market 


[SEND    US    YOUR    ORDERS 


A.  A.  Allan  &  Co. 


U 


HATS,  CAPS,  FURS  AND  STRAW  GOODS 

51  Bay  Street.  TORONTO 


Neckties 


Nothing  but  Neckties 
Everything  in  Neckties 


E.  &  S.  Currie 

Cor.  Bay  and  Front  Streets 

TORONTO 
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A  Good  Story 


is  told  of  a  boy  who,  on  being  asked 
to  illustrate  the  meaning  of  responsibility,  re- 
plied that  if  one  half  of  his  braces  gave  way 
all  the  responsibility  would  rest  on  the  other 
half.  Wear  Matthews,  Towers  &  Co.'s 
Hand=Sewn  Reliable  Braces,  with  patent 
cast-off  buckle,  and  run  no  such  risk. 


X.   X, 


f 


Matthews,  Towers  *  Co. 


73  St.  Peter  Street 


Mens'  Furnishings 
Inclusively. 


. . .  MONTREAL 
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Kid  Gloves 


EUGENE 


JAMMET'S 


FRENCH 


Kid  Gloves 


Gabrielle,   3-Clasp 

Daphne,     2-Clasp 

$11  50 


Shades  of  Blue,  Green,  Helio,  Lilac,  Red  and  Beige 
will  be  asked  for  this  Spring,  if  you  have  not  book- 
ed them  order  a  selected  range  at  once,  for  March 
delivery.         £•         £>         £•         <£         £•         <£•         £• 


We  guarantee  the  quality.      .     .     .     The  style  and  colors  ARE  CORRECT. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 

MONTREAL. 


Wm.  Parks  &  Son 


r) 


Agents 


s,  Dymfs 
anijfefcturers 

AHE   ONLY  "WATER  1        ST"  YARN    MADE  IN  CANADA 

HILLS  J 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


J.  SPROUL  SMITaPb4  Wellington  Street  West,  Toronto 
DAVID  KAY^Rer  Building,  Montreal. 

JOHN  HM.™,  83  Front  Street  East,  Toronto,  Special  Agent  for 
jfEffm  Warps  for  Ontario. 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 


:>4 
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colorings.  A  snap  for  a  cheap  sale  is  a  lot  of  black  and  blue  serges, 
the  season's  cleanup  of  a  well-known  Canadian  mill  and  bought  at 
a  big  discount. 

NOTES   OF   THE    WOOLEN    MARKET. 

\V.  E.  Chalcraft  &  Co.  are  making  a  large  range  of  Klondyke 
goods,  samples  of  which  will  soon  be  on  the  road,  and  can  also  be 
seen  at  their  office,  47 yz  Government  street,  Victoria. 

Finley,  Smith  &  Co.  have  now  on  hand  a  large  stock  of  their 
special  serges,  "Trafalgar,"  "  Britannia,"  and  "Royal  Navy." 
These  goods  are  thoroughly  shrunk  and  absolutely  fast.  Every  yard 
stamped. 

Finley,  Smith  &  Co.  call  special  attention  to  their  Alpine 
Italians,  patent  warp,  permanent  finish,  unshrinkable.  They  have 
stood  the  test  for  two  years,  and  are  growing  in  favor  every  season. 

MOVING    TO    BETTER    QUARTERS. 

The  G.  A.  Thorpe  Manufacturing  Co.,  wholesale  clothing, 
Toronto,  owing  to  increase  ot  business,  have  moved  from  Melinda 
street  to  Nos.  57  and  59  Bay  street,  which  give  them  better  facilities. 


IN     THEIR     NEW    PREMISES. 

The  Merchants  Dyeing  and  Finishing  Co.,  Limited,  have,  by 
moving  into  their  new  warehouse  at  42  Front  street  west,  secured 
premises  eminently  suited  to  the  display  of  their  wares.  These  pre- 
mises have  been  thoroughly  renovated,  and  each  storey  now  has  the 
air  of  brightness  which  is  so  desirable  to  any  place  of  business.  The 
chief  department  is,  of  course,  that  devoted  to  dress  goods  and  silks. 
To  the  display  of  these  goods,  the  whole  of  the  second  floor  has  been 
devoted.  Here  are  seen  the  great  variety  of  beautiful  goods  dyed 
at  their  own  works.  On  the  third  floor  is  an  excellent  range  of 
embroideries,  laces,  etc.,  and  their  line  of  skirts,  all  dyed,  finished, 
and  made  up  by  this  firm.  The  company  are  making  a  specialty 
of  these  skirts,  which  are  winning  a  wide  reputation.  The  fourth 
floor  is  devoted  to  import  orders  of  hosiery  and  gloves,  another 
special  feature  of  this  company.  On  the  ground  floor  is  a  large 
stock  of  linings,  muslins,  and  prints.  All  the  goods  are  so  arranged 
that  the  style  and  color  of  each  piece  can  be  readily  seen  by  intend- 
ing purchasers. 


A     HANDY    COUNTER    STOOL. 

A  handy  folding  counter  stool,  known  as  the  "  Gem,"  is  being 
manufactured  by  the  Empire  Furniture  Co.,  of  Brockville,  Ont.  It 
is  strongly  made  and  durable,  takes  up  no  room  when  folded  and 
leaves  the  entire  floor  space  free — a  great  convenience  on  busy 
days. 

The  stool  is  specially  adapted  for  dry  goods,  hat  and  millinery 
stores,  andean  be  obtained  in  five  different  qualities  ranging  in  price 
from  $21  to  $36  per  dozen.  A  post  card  addressed  to  the  makers, 
at  Brockville,  will  bring  full  particulars. 


NO    BASIS    FOR  THE  REPORTS. 

Recent  sensational  stories,  which  implicate  Messrs.  Fitzgibbon, 
Schafheitlin  &  Co.,  of  Montreal,  in  frauds  upon  the  Customs, 
amounting  to  a  large  sum,  do  not  appear  to  have  any  foundation 
in  fact.  The  trouble  has  arisen  through  the  story  of  a  discharged 
employe  to  the  Canadian  Customs  authorities.  The  statement 
was  backed  by  no  tangible  evidence,  and  as  a  scrutiny  of  the  entries 
passed  by  Messrs.  Fitzgibbon,  Schafheitlin  &  Co.  for  several  years 
back  failed  to  reveal  any  dishonest  practices,  the  Customs  Depart- 
ment have  taken  no  action  in  the  matter.  It  is  greatly  to  be  re- 
gretted that  unfounded  statements  should  have  been  made  about 
an  old-established  and  reputable  firm  like  this. 


! 


Black  Broche  Silk 


BLACK   PEAU-DE-SOIE 


Black   Radzimir 


BLACK   LUXOR 


Black  Satin 


1/ 


WILLIAM  AGNEW  &  CO. 

305  and  305  *  St.  James  St. 

<!■■!  M?riTnrni 


Perrin's  Gloves 


PERRIN  FRERES  &  CIE. 

r  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and  .  . 
Qualities  .  . 


A  complete   assortment  always  on  hand. 
Write  for  samples. 
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James  Coristine  &  Co 

FACTURERS  OF  HATS,  CAPS  AND  FURS 


TO  OUTFITTERS 

We  have  a  full  range  of 

Coats,  Caps 
Gloves  and  Mitts 
Moccasins 

and 

Sleeping  Bags 


Etc. 


adapted  to  the  wants  of  the 

MINER  -  PROSPECTOR    1 

469  to  477  St.  Paul  St. 

MON 


SPECIAL  FEATURES 

Selected  stock 

Superior  manufacture 

Excellent  values 

Prompt  delivery 

Letter  orders  carefully 
executed 


12  and  14  St.  Nicholas  St. 


NECKWEAR  A  SPECIALTY. 


7t\"\ 


Dress  Shirts 
Colored  Shirts 
Top  Shirts 
Underwear 
Half-Hose 
Bicycle  Hose 
Umbrellas 


2N5 


GLOVER    &    B 


3I& 


Rubber  Coats, 

latest  shades 

Braces 

Handkerchiefs 

Gloves 

Mufflers 

"Can't  Slip"  Belts 


7lK 


I 


-     MONTREA 
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SHORTER    TERMS    IN    KNITTED    GOODS. 

AS  intimated  in  THE  REVIEW  last  month,  the  knitted  goods 
manufacturers  have  been  holding  several  meetings  to  discuss 
the  question  of  terms.  We  intimated  that  they  proposed  to  shorten 
terms  so  as  to  make  them  similar  to  the  terms  granted  in  the  case 
of  cottons.  A  circular,  dated  January  27,  has  been  drawn  up  for 
the  information  of  the  trade.  It  sets  forth  that,  owing  to  unsatisfactory 
business  conditions  during  the  past  few  years,  the  knitting  inter- 
ests are  compelled  to  make  some  changes  from  the  present  system. 
They  have,  therefore,  agreed  among  themselves  on  the  following 
terms  : 

On  Fall  goods — -Four  months  September  1.  All  goods  shipped 
on  and  after  September  1  four  months  1st  of  following  month. 

On  Spring  goods — Four  months  March  i,  and  upon  all  goods 
shipped  on  and  after  March  1  four  months  1st  of  following  month. 

It  is  also  provided  that  all  cases,  baling  of  goods,  etc.,  will  be 
charged  for.  When  the  wholesale  trade  supply  woven  tickets,  and 
require  them  sewed  on,  an  extra  charge  will  be  made,  as  also  for 
specially  stamping  goods.  The  circular  is  signed  by  twelve  manu- 
facturers, and  there  seems  no  reason  to  doubt  its  going  into  force. 


WILL  BE  HERE  THIS    MONTH. 

Mr.  Comstock,  representing  the  Gilbert  Manufacturing  Co., 
New  York,  will  be  in  Canada  early  this  month,  with  samples  of  the 
well-known  fabrics  of  this  firm. 


RETIREMENT  IN  QUEBEC. 

It  is  not  often  that  in  mid  life  one  can  retire  successfully  from 
the  arduous  labors  of  the  dry  goods  business.  Yet,  we  notice  that 
in  Quebec  Mr.  Archibald  Fouldes  retires  on  Feb.  1  from  the  old 
importing  dry  goods  firm  of  Simons  &  Foulds.  The  firm  ranks 
amongst  the  oldest  in  the  city  and  has  had  an  honorable  and  suc- 


cessful career.  The  business  in  future  will  be  carried  on  under  the 
name  and  style  of  Simons  &  Minguy  by  Archibald  Simons  and 
Jean  Minguy,  who  have  long  been  connected  with  the  business, 
and  for  the  last  five  years  have  been  partners.  Doubtless  the  firm 
will  continue  in  its  prosperous  course. 

MEETING    OF    SHAREHOLDERS. 

The  first  general  meeting  of  the  shareholders  of  the  W.  R. 
Brock  Co.,  Limited,  was  held  in  Toronto,  December  31,  the  fol- 
lowing being  present:  Messrs.  W.  R.  Brock,  T.  J.  Jermyn,  B.  B. 
Cronyn,  W.  L.  Brock,  R.  W.  Pentecost,  W.  R.  Smallpeice,  John 
Ross,  A.  Clark,  H.  G.  Cooke,  A.  A.  Cockburn,  H.  W.  Ellisson, 
W.  E.  Young,  and  J.  A.  Catto.  The  following  were  elected  the 
First  Board  of  Directors  :  Messrs.  W.  R.  Brock,  T.  J.  Jermyn,  B. 
B.  Cronyn,  W.  L.  Brock,  R.  W.  Pentecost,  and  W.  R.  Smallpeice. 
Mr.  W.  R.  Brock  was  elected  president,  and  Mr.  Jermyn,  vice- 
president. 

NOT    OPENING     IN    TORONTO. 

Siegel,  Cooper  &  Co.,  New  York  and  Chicago,  have  written  to 
the  Toronto  press  as  follows,  under  date  of  January  20  :  "  We  are 
almost  daily  in  receipt  of  letters  from  real  estate  agents  and  others 
in  Toronto,  asking  if  we  intend  to  open  a  department  store  in  your 
city.  This  has  been  going  on  for  some  time  past,  compelling  me 
to  answer  several  letters  weekly.  If  consistent  I  wish  you  would 
announce  through  your  valuable  paper  that  we  have  not  the 
least  intention  of  starting  a  department  store  in  Toronto." 

P5  SETS  THE    PACE. 

Ladies'  and  Misses'  ribbed  underwear  receives  marked  atten- 
tion from  the  underwear  buyer  of  the  W.  R.  Brock  Co.,  Limited. 
The  line  that  sets  the  pace  and  is  the  index  for  value  to  the  whole 
range  is  P  5,  a  shaped  vest,  good  weight  and  perfect  finish,  that 
can  be  retailed  for  10  and  12 'Ac.  each. 


Before  you  leave  for  the  Klondike  buy  a  Sleeping  Bag.  It  covers  you  from  head  to 
foot,  and  keeps  out  the  cold  and  wet.  They  are  strong,  well-made,  waterproof,  and  roll  up 
into  small  space.      Extra  clothing  can  be  packed  in  them. 

Old  Miners  and  Prospectors  who  have  used  Sleeping  Bags  would  not  think  of  going 
without  one. 

Prices  range  from  $6.50  to  $15.00,  depending  upon  material  and  quality,  but  all  are 
wind  and  waterproof. 

Samples  may  be  seen  with ■ 

Millichamp,  Coyle  &  Co. 

4;*    Bay    Street,    TORONTO,   ONT. 
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THE  ACHIEVEMENT  OF  THE 
CENTURY  .... 


ON  THE  HIGHEST 
WAVE  OF  POPULAR 

FAVOR. 


b 


A  Perfect  Dress  Edge  and 
Incomparable  Skirt  Protector. 

Outwears  the  Skirt 


Always  used  by  the  best 
dressmakers  because  of  the 
perfect  finish  it  gives  the 
dress. 


r 


A  CABINET- 


given  free  with  first  purchase  of  12  spools 
or  3  gross,  any  shades  desired.    .    . 


•  » 


STEWART'S/'  the  only  genuine.     Take  no  other. 
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WHOLESALE    TRADE   ONLY. 


BAKER  &   BROWN 

260  St.  James  Street 
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Montreal,  Que.     \y 

,. jr 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


KID  GLOVE  NOTES. 

WITH  the  first  sign  of  spring  or  continued  mild  weather, 
interest  in  this  important  line  will  be  wideawake,  and 
deliveries  of  import  orders  will  at  once  be  demanded  by  dealers 
who  find  it  profitable  to  lead  the  season  rather  than  foliow  a  later 
demand.  Never  before  has  so  much  attention  been  given  to  the 
minute  details  of  manufacture  and  style,  and,  in  a  word,  general 
effect.  The  standard  quality  of  gloves,  now  most  largely  used  in  Can- 
ada, is  much  higher  than  that  of  a  few  years  ago,  consisting  chiefly 
of  French  and  high  grade  German  lambs.  In  these  it  is  possible  to 
successfully  produce  solt  shades  of  greens,  blues,  and  other  tints, 
such  as  are  unquestionably  correct  for  the  coming  season.  Thus  it  is 
comparatively  easy  for  the  average  dealer  to  cater  to  an  exacting 
trade  if  he  draws  his  supplies  from  glove  people  of  recognized 
ability  and  refined  taste,  whose  advice  in  color,  assortment,  and 
style  heis  willing  to  take.  Especially  so  is  it  in  the  case,  this  season, 
when  the  bulk  of  the  best  trade  is  confined  to  two  and  three  clasp 
fastenings  with  white  and  black  stitched  Paris  points.  Black  or 
oxydized  clasps  with  gold  or  silver  monogram  are  the  most  approved, 
and  shorter  (3  b.l.)  lengths  are  in  vogue. 

The  reign  of  laced  gloves  is  over,  though  in  plain  black  and 
colors  the  style  will  not  be  superseded,  especially  for  large  wrist 
measurement. 

Speaking  generally,  we  are  satisfied  that  effect  rather  than 
quality  is  the  trade  winner  of  to-day  ;  it  is  a  pity  that  this  applies  to 
gloves — however,  in  French  lines,  the  latter  is  guaranteed  by  the 
maker. 

In  a  leading  glove  department  we  saw  an  advance  delivery  of 
spring  shades  consisting  of  reseda  greens,  bluettes  and  lilac,  in 
assorted  packages,  with  two  large  clasps  and  white  stitched  French 
points,  of  the  Eugene  Jammet  make,  which  were  being   retailed  at 


J1.25;  othersin  beige  and  castor  shades  appeared  interesting.  Greys 
are  not  likely  to  sell  as  freely  as  expected,  and  bright  reds,  so 
popular  last  fall,  will  hardly  maintain  their  position.  Our  January 
prediction  regarding  colors  is  confirmed  by  recent  early  imports, 
blues  and  greens  of  delicate  tones  are  prominent,  and  it  is  evident 
that  lively  shades  will  prevail. 

We  understand  a  satisfactory  import  trade  has  been    booked  ^ 
for  March  delivery,  and  those  dealers    who  have,  and  are  clearing 
out  old  stock  and  back  numbers,  will  be  justified  in  ordering  more 
freely  than  usual  in  such  styles  as  we  have  mentioned. 


A  NICE   SOUVENIR. 

The  Dominion  Brewery  Co.,  Toronto,  is  distributing  among  the 
trade  one  of  the  most  useful  souvenirs  of  the  year.  It  is  a  vest- 
pocket  memo  booklet,  giving,  among  other  information,  a  list  of 
winners  and  records  on  the  turf,  in  athletics,  rowing,  cycling, 
yachting,  canoeing,  cricket,  curling,  shooting,  ten  pins,  lacrosse, 
baseball,  football,  quoiting,  skating,  bowling,  etc.  It  also  contains 
the  game  and  fishing  laws,  rates  of  postage  etc.  On  receipt  of  a 
request  on  a  postal  card  they  will  be  glad  to  send  one  to  any  of 
our  readers  or  their  customers. 


APOLOGIZE. 


Believing  The  Dry  Goods  Review  reaches  the  best  firms  in 
the  trade,  R.  Henderson  &  Co.  wish,  through  The  Review,  to 
apologize  for  the  delay  in  filling  orders  for  their  new  line  of  crochet, 
the  M.  &  K.  Silcoton.  They  have  had  so  many  repeat  on  repeat 
orders  they  have  not  been  able  to  fill  them  promptly,  but  are  doing 
the  best  they  can  under  the  circumstances,  and  ask  the  indulgence 
of  the  trade  at  large. 


1898 


s 


H.  H.  BURROWS. 


Wool  and  Union  Carpets  and  Art  Squares 

in  various  sizes,  new  designs  and  colorings. 


RUGS  AND  MATS 
CHILDREN'S  CARRIAGE  ROBES 


Travellers  now  on  the  road. 


[/ 


Royal  Carpet  Oo. 

GUELPH,  ONT. 
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Cbc  tiger  Brand 
Lambs'  Olool  Underwear 

Manufactured  by 


Z 


Cbe  Gait  Knitting  €o.  I 
Gait,  Ont.         I 

Ui 

> 

Is  the  best  and  most  reliable  made  In  this  W 

or  any  other  country  2 

O 


.r-**J 


TRADK  MARK 


The  retail  trade  only  supplied 
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Kyle,  Cheesbrough  &  Co.  Montreal 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 


Dry  Goods 
Trimmings 
Silks,  Braids 
Curtains 


Embroideries 
Gloves,  Hosiery 
Muslins  and 


Dress  Goods,  etc, 


OUR   TRAVELLERS 


Now  have  in  their  hands  complete  sets  of  samples  for  the  Spring.  We 
are  showing  this  season  the  largest  and  choicest  collection  in  our  line 
ever  offered  the  Canadian  trade. 


The 

Latest 

Novelty 


Russian  Braid  and  Bead  Garnitures. 


Kyle,  Cheesbrough  &  Co. 


no  1ST  REAL 


($0 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


The    Practical  Ribbon   Cabinets 


NATURAL  OAK,   NICELY   FINISHED. 

SIMPLY  PULL  THE  KNOB  FORWARD  nod  the  tray 
opens  mid  remain*  bo,  giving  luffloieai  room  t<>  replace  ihi- 
ribbons. 

BVERY  DEALER,  small  i>r  large,  Bavea  the  i>ri<:e  of  a 
( labines  i>y  keeping  bright  and  olean  ribbons. 

Vol'lt  RIBBONS  loos  better,  keep  brighter,  m-ll  faster, 
if  displayed  in  u  PRAOTIOAL  KIBUON  CABINET, 

PRICE  LIST. 

No.  0  size  28  x    7  x  27,  50  bolts,  f  6  00 

No.  1  size  28  x  15  x  27,  100  bolts,  10.00 

No.  2  sizi-  28  x  15  x  38, 150  >oKk,  13.50 
No.  3  size  88  x  20  x  38,  250  bolts,    18.50 

No.  4  size  28  x  25  x  38,  325  b.  Its.  23.00 

No.  5  size  28  x  31  x  38,  400  bolts,  20.00 

The  Practical  Piece  Goods  Fixture. 
The  Practical  Glove  Cabinet. 


For  information  and  pi 


James  Johnston  &  Co., 


Montreal. 


B.  &  C.  Corsets 


y 


Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stay 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  k  CO.    -    TORONTO 

PRACTICAL  REVOLVING  CODNTER  FIXTURE 

No  lifting  or  tipping  over 

Keeps  stock  up.  Every  piece  in  sight.  Holds 
40  pieces  in  20-inch  space.  Each  bolt  easily  re- 
moved and  replaced  without  disturbing  the  others- 
Each  shelf  is  adjustable  to  the  thickness  of  any  bolt 


'•  Show  me  that  bottom  piece ! 


Counter  Fixture 
Floor  Fixture 


£6.50 
7-5° 


Wall  Fixture 
Veiling  Fixture 


The  Practical  Ribbon  Cabinet  is 
the  Best  Made 


The  Practical  Kid  Glove  Cabinet  is  Up-lo-date 


For  information  and  price  list,  write — 


JAS.  JOHNSTON  &  CO.,  Montreal 


YATISI 
MAGNETIC 
CONTOUR 
VICTORIA 

Hygeian 

Waists 

AND 

Standard 
Dress  Bones 


^^\Jk^vm 

m 

w/JKfjd 

B> 

A  CHAT  ABOUT  CURTAINS  AND  COVERS. 

A  LOOK  into  the  carpet  department  of  a  large  wholesale  house, 
just  now  reveals  several  lots  to  interest  retailers.  At  John 
Macdonald  &  Co.'s  The  Review  saw  some  handsome  English 
hearth  rugs  retailing  from  $4  up.  Tapestry  curtains  and  table 
covers  are  a  special  feature  of  trade  just  now,  and  in  this  depart, 
menta  great  deal  more  space  is  being  given  to  covers,  drapes  and 
muslins,  a  number  of  extra  tables  being  fitted  up  to  display  them. 
In  fact,  the  demand  has  lead  to  a  specialty  in  higher-priced 
covers,  and  there  are  some  handsome  goods  now  in  the  market,  in 
fawns,  mahogany,  cherry  reds  and  golden  browns.  A  popular 
cloth  in  4-4,  6-4,  8-4  and  10-4  sizes,  retails  at  from  75c. 
to  $2  50.  The  patterns  in  these  goods  are  up-to-date. 
The  covers  are  all  fringed,  as  is  the  fashion  now.  There  is 
a  great  range  of  muslins  for  curtains  in  the  market  just  now.  Coin 
spots,  good  value,  will  retail  as  low  as  15c,  and  are  from  36  to  45 
inches  wide.  There  are  some  fancy-figure  cord  muslins,  which 
will  retail  at  12  J^,  15,  17  yi  and  20c.  A  range  of  fancy  sash  mus- 
lins will  retail  from  10c.  up.  Then,  among  Swiss  goods,  the  tam- 
bour sash  nets  will  retail  from  12*4  to  40c,  and  there  is  a  large 
range  of  canvas  piece-goods,  or  fancy  scrim,  42  inches  wide,  to 
retail  at  10,  12^  and  15c. 

Swiss  curtains  show  a  new  idea  in  the  ivory  Revaipance,  which  is 
a  light  shade  of  ecru,  giving  a  beautiful  effect  with  guipure  work. 
Old-fashioned  goods,  in  white  muslins,  are  coming  in,  and  curtains 
to  retail  at  $2.50,  $3,  etc.,  up  to  #4,  are  shown.  Plain  nets  retail 
from  $2.50  to  $10. 


A    PROMISE    KEPT. 


In  our  January  number,  page  97,  we  promised  our  readers  that 
in  the  present  issue  we  would  give  them  further  information  about 
the  attractive  assortment  of  laces,  ribbons  and  embroideries,  im- 
ported for  the  spring  trade  by  the  W.  R.  Brock  Co.  These  goods 
having  been  passed  into  stock  during  the  past  week,  enable  us  to 
speak  forcibly  and  intelligently.  The  range  is  large,  up-to-date  and 
most  fascinating.  The  numerous  colors  and  makes  of  laces  almost 
bewilder  one  who  is  not  an  active  fancy  goods  man.  In  veilings, 
they  show  magpie,  jackdaw,  chiffon  ;  also  chenille  spot  in  black, 
cream,  brown  and  navy.  The  embroideries  from  St.  Gall,  Switzer- 
land, look  fresh.  The  patterns  are  choice,  the  values  are  right. 
They  make  a  great  pow-wow  about  their  job  lines,  put  up  and  sold 
in  cartoon  lots  only.  One  of  these  gives  a  merchant  a  good  assort- 
ment, and,  if  he  exercises  judgment,  a  variety  of  prices.  Their 
stock  of  ribbons  is  staple  in  assortment  and  value.  No  fancy  goods 
profit  can  be  detected  in  the  quotations,  and  this  accounts  for  the 
large  ribbon  trade  that  the  Brock  Co.  attract. 


STYLE  OF  WAISTS  SETTLED  AT  LAST. 

The  leaders  of  fashion  have  settled  on  the  Russian  blouse  as 
being  the  correct  style  for  the  coming  season.  These  are  made 
very  prettily  in  gingham  plaids  of  all  sizes  ;  also  beautiful  combina- 
tion colorings  in  cambric  plaids.  The  Roman  stripes  will  also  be 
used,  but  the  plaids  will  have  the  run.  Boulter  &  Stewart  are 
showing  100  new  designs  in  this  new  waist.      See  advertising  page.' 


JOBS  IN   SUSPENDERS  AND  BELTS. 

The  Gault  Bros.  Co.  are   showing  four  lines  of  jobs,  from  gi.25 
to  #2.25.     Regular  prices,  $2.25  to  $3.75,  and  good  value  at  that. 


GONE  TO  BRITISH  COLUMBIA. 

Mr.  I.  V.  G.  Williams,  who  has  filled  responsible  positions  in 
Toronto  and  Montreal,  has  engaged  with  J.  Piercy  &  Co.,  of  Vic- 
toria, B.  C. 
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The 


MILL    NO.    I 


MILL.     NO.    2 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,     ONT. 


Limited 


0L   '     ' 


-uMUffitr 


.MILL  NO.    3 

Our  Samples  of . . . 


Jtilb 


$nu> 


MILI.   NO.    4 


Spring  Goods 


are  now  in  the 

hands  of  the  wholesale  trade. 


i  f  Ask  for  our 


B 


ALBRIGGAN 
UNDERWEAR 

.  .  .  and  take  no  inferior  substitutes. 


Full   lines   of   Summer  Weight   Half-Hose 
and  Underwear  of  all  kinds. 


MILL   NO.    5 


MILL   NO.    6 


SELLING    AGENTS 


D.    MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 


02 
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D Av  Goods 
fULtfllw." 


The  Harris  V*  FRIEZES 


are  nc^-being  shown   for 


IV«     "V*     L)a.VIS  3  Wellington  St.  East 

Selling  Agent       '  ...TORONTO 


A    NEW    CREDIT    EXCHANGE. 

A  new  commercial  agency,  known  as  the  Credit  Exchange, 
Limited,  has  commenced  operations  with  headquarters  in  Toronto 
and  Montreal.  Its  object,  as  set  forth  by  a  descriptive  booklet,  is 
to  conduct  a  systematic  exchange  of  experience  in  credits,  but  not 
to  clash  in  any  way  with  the  existing  agencies.  All  information 
relating  to  the  trade  liabilities  and  dealings  of  merchants  will  be 
collected  and  supplied  to  subscribers.  Thus,  one  wholesale  house 
will,  through  this  medium,  inform  others  as  to  the  amount  a  cus- 
tomer owes,  whether  he  is  prompt  in  his  payments,  etc. 

It  is  hoped  in  this  way  to  prevent  unsafe  credits  multiplying 
and  dishonest  dealers  from  overbuying.  All  reports  are,  of  course, 
confidential,  and  the  firm  receiving  the  information  does  not  know 
who  supplies  it.  A  similar  system,  under  the  name  of  "Credit 
Clearing  Houses, ' '  has  been  found  to  work  satisfactorily  in  the  United 
States,  and  should  be  equally  useful  here. 


Auld  has   been  elected  president  of  the  company,   and  Charles  J. 
P"ox,  of  Kingsville,  vice-president. 


CAN'T  YOU  FIT  THEM  OUT? 

Alexander  Clark,  who  has  been  in  the  milk  business  at  Valley- 
field,  Que.,  for  20  years,  will  shortly  leave  for  the  Yukon  gold 
fields,  in  company  with  his  brothers,  Andrew  and  William  Clark, 
Mr.  S.  Benoit  and  Mr.  Grossmon. 

The  Peninsular  Mining  and  Development  Co.  has  been  organ- 
ized at  Windsor,  Ont.,  to  prospect  for  gold  on  the  Yukon.  A  party 
of  18  men,  under  command  of  Major  Johnston,  of  Leamington,  is 
to  start  on  Feb.  15.  Each  man  will  have  to  undergo  a  medical 
examination,  and  depost  $500  with  the  treasurer  of  the  company  to 
pay  for  transportation  and  supplies.  The  party  will  take  out  a 
year's  provisions,  and  each  man  will  have  his  life  insured  at  the 
expense   of  the  company,  for  the  benefit  of  his  family.     John  A. 


SILK     DYEING    AND     FINISHING. 

We  see  the  relative  methods  and  success  of  British  and  French 
silk  dyeing  and  finishing  discussed  in  some  of  the  trade  journals. 
It  must  be  remembered  that  France,  and  especially  Lyons,  has 
been  the  home  of  the  silk  industry  for  centuries,  and  in  the  six- 
teenth century  a  very  large  proportion  of  the  Lyons  silk  weavers, 
being  Huguenots,  were  expelled  from  France  and  went  to  Flanders 
and  England,  where  they  introduced  in  Spitalfields  the  silk  indus- 
try. And  Spitalfields  silks  and  velvets  became  renowned  for  their 
good  wear.  As  long  as  England  had  a  protective  tariff  the  silk 
industry  flourished,  but  when  free  trade  came  into  force  the  French, 
being  better  finishers,  i.e.,  knowing  better  how  to  weight  the  goods, 
were  able  to  undersell  the  English,  until  to  day  it  is  a  question  if 
one  piece  of  English-made  silk  is  sold  to  100  pieces  of  foreign. 
In  1895  Britain  imported  ,£15,238,000  sterling  of  silk  manufactures 
and  exported  less  than  ,£2,000,000.  British  manufactures  of  silk 
are  mostly  confined  to  sewing  silks,  handkerchiefs,  mufflers  and  a 
few  piece  goods.  As  there  is  no  duty,  there  is  no  advantage  in 
importing  silks  undyed  and  dyeing  them  in  Britain,  consequently 
it  is  useless  to  institute  a  comparison  between  British  and  foreign 
silk  dyeing — as  the  goods  are  dyed  and  finished  where  they  are 
made.  In  the  United  States  silk  dyeing  and  finishing  and  printing 
are  all  carried  on  very  successfully  both  on  domestic-made  goods 
and  on  Japanese  imported  goods,  because  the  duty  protects  them, 
and  they  have  now  attained  to  as  good  results  as  in  Lyons.  We 
have  lately  seen  Japanese  silks,  dyed  and  finished  by  the  Mer- 
chants Dyeing  &  Finishing  Co.,  in  Toronto,  equal  to  the  Lyons 
goods,  and  we  are  glad  to  see  that  Canada  is  not  behind  in  this 
respect. 


5-yard  pieces,  1  dozen  in  a  box. 
36-yard  reels,  1  gross  in  a    box. 

IN   BLACK  AND 
STAPLE  COLORS. 

If  your  Jobber  cannot  supply  yoiyask 
us  for  Sample  Card  and  Prices. 


DYED  IN  THE 

WOOL. 
SHRUNK  READY 

FOR  USE. 


will  outwear  any  other  Skirt  Braid,    Binding 
or  Facing  on  the  market. 

Try  it  and  you  will  always  buy  it. 


D.  Goff  &  Sons,  Pawtucket,  R.I. 
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,  Grasett  &  Darling 

Invite  inspection  of  their 
,  stock  of    ...    . 

DRESS  GOODS 

LATEST  EFFECTS  AND  NEWEST  FABRICS 

Plain  and  Fancy  Coverts,  Dyed 

Shot  Effects,  and  a  large 

range  of  Fancies. 

BLACK    GOODS    A    SPECIALTY 

An    immense    range    of    Lace 
Curtains,    extra    value ;     ^'^O^ 
toria  Lawns,  Spot  fluslins,  etc; 


Sole  Agents  in  Canada  for 


WILLIAM  EWART  &  SON,  Limited,  BELFAST 


WYLD,   GRASETT   &   DARLING 


TORONTO. 


SYSTEMATIC 
SAVING 


«£§•       «s5*       <J£       <J& 


Can  be  accomplished  by  taking  out  an 


Unconditional  Accumulative 
Endowment  Policy 


IN  THE 


Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,   Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 


Managing  Director. 


A    FEW    FACTS 
ABOUT      .      .      . 


The  New  Idea  Pattern 


It  has  always  been  a  LEADER,  never  an  IMITATOR. 


We  were  the 


1475— Ladles'  Blouse  Waist 
Sizes  32,  34,  36,  33,  40. 


1472— LADIES'  BLOUSE, 

Having  Fitted  Linlnir  which 

may  be  Omitted. 

Sizes.  32,  34,  36,33,40. 


Original  10  cent  Pattern. 

We  never  had  any  other  price,  and  our  goods  are  GUARANTEED  TO  FIT  as 
good  as  any  other  pattern,  no  matter  what  its  name  or  price. 

We  were  the  FIRST  to  advertise  our  business  in  the  Dry  Goods  Journals,  now  they 
all  do  it. 

We  were  the  FIRST  House  to  offer  to  sell  merchants  paper  patterns  without  a  con- 
tract.    We  still  do  business  that  way,  and 

1,500    FIRMS 

think  with  us,  it's  the  best  plan. 

We  were  the  FIRST  to  show  how  PATTERNS  could  be  displayed  and  sold  without 
the  encumbrance  of  a  Pigeon-Hole  Case  full  of  last  year's  styles.  We  have  built  up  our 
business  on  this  line,  and  any  merchant  can  satisfy  himself  of  the  success  of  the  plan  by  in- 
vesting $10  and  trying  it  our  way. 

We  were  the  first  to  furnish  the  Retailer  (without  charge) 

with  cuts  of  our  Patterns  for  advertising 

in  his  home  newspaper. 

THE    NEW    IDEA.     Retails  at  one  uniform  price. 

It  is  up  to  date  in  style  ;  well  illustrated  ;  plainly  described  ;  and  because  we  make  no 
allowance  for  seams,  it's  the  most  Economical  in  the  use  of  material.  Any  lady  who  has 
once  used  them  will  be  convinced  of  this  saving  feature. 

Our  Monthly  Fashion  Sheet  is  the  lowest  in  price  of  any  on  the  market,  and  equally  as 
effective  as  an  advertising  medium. 

Do  not  make  any  deal  for  Paper  Patterns,  nor  renew  an  old  contract,  until  you  have 
consulted 


t^3-LADIES   FULL  WAIST, 

Closing  on  Shoulder  and 

Under  Aim. 

Sizes  32,  34   36   38  40. 


"446-L.AD1ES*  RUSflAN 
BLOUSE  JACKET. 

Sizes,  32,  34,  36,  38,  40,  42. 


INJona/^    Idea     Pattern     Oompany 

636-638  BROADWAY  (Near  Bleecker),  NEW  YORK.  233-237  FIFTH  AVE.,  CHICAGO. 
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WINDOW    DRESSING, 

ARRANGING  SPRING  MILLINERY. 

THE  proper  arrangement  ot  a  window  containing  an  exhibit  of 
spring  millinery  is  a  critical  undertaking,  and  by  no  means  to 
be  entrusted  to  just  anybody  who  volunteers  for  the  job.  To  begin 
with,  care  should  be  taken  to  see  that  the  window  dresser  is  not 
color  blind,  a  defect  from  which  many  aspiring  window  artists  seem 
to  suffer.  Next,  he  must  be  made  to  realize  that  the  show  is 
intended  to  act  as  a  public  instructor  in  spring  millinery,  and  it  is 
his  duty  to  see  that  it  fulfils  its  mission.  He  is  to  lead — not 
follow — public  taste.  Anybody  can  form  a  cabinet,  but  it  requires 
actual  genius  to  arrange  an  attractive  window  display,  and  if  he 
does  not  take  his  duties  seriously,  failure  will  result. 

As  space  is  limited  he  cannot  afford  to  spread  samples  of  all 
the  stock  before  the  passerby,  but  must  select  the  most  dainty  crea- 
tions of  the  workroom  ;  each  with  its  special  style  judiciously  placed 
before  a  mirror  so  that  both  sides  may  be  seen  at  a  glance.  Have 
a  good  choice  of  veilings,  etc.,  placed  in  such  a  manner  as  to  show 
what  you  have  to  offer.  Tempt  the  spectator  to  "  enquire  within," 
not  to  go  away  feeling  she  has  seen  all  she  cares  to. 

While  a  a  scanty,  scrappy,  display  is  very  bad,  overcrowding 
is  almost  worse.  Effective  lighting  is  most  important.  Jewelled 
or  other  ornaments  should  be  tastefully  grouped,  and  suggestively 
placed  where  they  are  most  likely  to  set  off  the  more  staple 
materials,  but  avoid  confusion. 

If  floral  decoration  is  considered  really  advisable,  use  only 
white  and  green,  which  will  harmonize  with  everything,  and  tone 
down  the  showy  products,  which  so  inevitably  form  a  feature  of 
each  season's  exhibit.  Don't,  however,  have  sprays  and  garlands 
straggling  about  "happy-go-lucky."  Use  them  without  stiffness 
to  separate  or  define  the  various  sections  of  your  exhibit  or,  on 
occasion,  to  fill  up  a  dull  corner. 

It  is  well  to  remember  that  bonnets,  hats,  etc.,  are  useful  as 
well  as  ornamental,  so  that  serviceable  specimens  of  the  millinery 
art  are  always  in  order. 

These  suggestions  can  be  adopted  to  any  class  of  trade.  What 
is  wanted  is  a  decent  stock  of  brains  to  go  on,  assisted  by  season- 
able goods. 

A    SPRING    OPENING     DECORATION. 

The  window  dresser  who  plans  for  a  spring  opening  display  has 
several  difficulties  to  contend  with.  First,  many  of  the  prettiest 
spring  fabrics  were  rushed  into  the  windows  as  soon  as  they  arrived 
at  the  store,  consequently  it  is  a  difficult  matter  to  ring  them  in  at 
the  opening  displays  as  new,  fresh  goods.  Second,  each  depart- 
ment interested  in  the  opening  display  feels  that  it  is  slighted  if  it 
doesn't  get  the  long  end  of  the  window  display. 

In  medium-sized  stores  the  decorator  often  has  great  difficulty 
during  the  year  in  designing  displays  in  which  a  well-defined  color 
scheme  is  present,  owing  to  the  lack  of  materials  in  any  one  de- 
partment for  building  such  a  display. 

This  difficulty  may,  to  some  extent,  be  overcome,  just  at  this 
season,  because  stocks  are  fresh  and  complete,  and  an  opening  dis- 
play may  include  goods  from  half  a  dozen  departments.  For 
instance,  the  window  dresser  plans  a  display  in  which  the  different 
shades  of  green  predominate.  He  may  draw  on  the  ribbon  stock 
for  green  ribbons,  the  lace  stock  forgreen  chiffons,  the  wash  goods, 
dress  goods  and  silk  departments  for  their  proper  quota  of  green 
materials. 

The  millinery  department  can  also  help  him  out  and  by  a 
judicious  selection  of  these  different  display  materials  he  need  draw 
on  each  stock  for  only  a  modest  quantity,  and  can,  at  the  same 
time,  work  up  an  artistic  color  scheme. 

An  opening  display  should  be  so  arranged  as  to  show  each  item 
entering    into  the  trim    to  the  best  advantage  and  still  maintain 


thorough  harmony.  We  would  suggest  different  solid  color 
schemes  of  this  character  for  the  different  overhead  displays  in  the 
departments  participating  in  the  opening,  but  care  should  be  taken 
that  the  rich  effect  is  not  spoiled  by  the  too  liberal  use  of  cheap 
decorative  materials  such  as  cotton  bunting.  There  is  no  need  of 
filling  space  to  make  a  good-looking  display.  The  able  window 
trimmer  doesn't  depend  on  quantity  for  a  good  effect. 


DISPLAY    OF    ORGANDIES. 

A  wash-goods  window  in  one  of  the  leading  New  York  stores 
recently  attracted  considerable  attention,  says  The  Economist. 
The  materials  shown  were  organdies  of  the  French  make,  and  their 
delicate  tintings  and  dainty  patterns  strongly  appealed  to  one. 

In  this  instance  the  window  artist  seemed  to  have  found  a 
material  easy  to  shape  to  his  notion,  for  its  arrangement  was  of  that 
careless  order  which  often  lends  an  added  charm  to  beauty. 
Especially  is  such  often  the  case  in  the  art  of  window  dressing. 

The  make-up  was  a  draped  background  of  fine  white  Brussels 
curtains,  a  bright  emerald-green  covering  of  felt  on  the  floor  and 
at  irregular  intervals  on  the  green  floor  were  stumplike  crinkled 
puffings  of  thed  ainty  organdies.  On  top  of  each  stump  were  placed 
alternately  bunches  of  artificial  roses  and  violets  ;  twining  about 
over  the  floor  was  a  white  satin  ribbon  tied  in  huge  bows. 

A  neat  card,  placed  in  the  centre  of  the  floor,  read  as  follows  : 


FIRST     IMPORTATIONS 

OF    HIGH-CLA9S 

French  Organdies. 

(exclusive  designs.) 


don't  lay  stress  on  cheap  goods. 

One  phase  of  the  muslin  underwear  business  which  has  become 
particularly  noticeable  is  the  continual  throwing  forward,  in  displays 
and  advertisements,  of  the  cheapest  sort  of  goods.  This  is  not  a 
particularly  desirable  development  from  any  point  of  view,  and 
there  is  generally  more  profit  in  selling  one  gown  at  $1.25  than  two 
at  59c. 

The  decorator  can  help  to  discourage  this  tendency  by  giving 
the  better-priced  goods  their  just  share  of  the  display,  and  endea- 
voring to  concentrate  the  attention  of  the  shoppers  on  the  good 
value  in  the  better  grade.  There  is  no  virtue  in  cheapness  alone. 
Quality  is  always  an  essential,  and  probable  purchasers  should  not 
be  allowed  to  forget  this  fact. 

This  applies  to  every  class  of  goods,  at  all  seasons.  There  is 
little  real  permanent  value  to  one's  trade  in  a  "bargain"  window 
entirely.  There  is  danger  that  you  will  work  up  a  sort  of  "  cheap- 
John  "  reputation  that,  in  the  end,  helps  to  drive  the  better  class  of 
customers  to  big  city  stores. 

PHOTOGRAPHS    OF     DISPLAYS. 

Stewart  &  Co.,  Sackville,  N.B.,  send  us  a  nice  photograph  of  a 
holiday  window,  which  shows  that  the  firm  took  great  pains  and 
displayed  considerable  taste  in  arranging  goods.  The  store  is  ^ 
25x50  feet,  and  the  windows  are  well  adapted  for  trimming.  The' 
photograph  was  taken  by  electric  light,  and  brings  out  the  effect 
with  some  clearness.  Reproduced  here,  however,  the  engraver 
tells  us,  it  would  not  do  justice  to  the  display.  In  fact,  this  is  true 
of  several  photographs  which  have  been  forwarded  to  The  Review. 
A  really  clear  photograph  is  worth  reproducing,  but  it  is  not  wise 
to  venture  unless  this  is  so.  The  Review  would  like  any  of  its 
friends,  who  manage  to  get  a  clear,  distinct  photograph,  to  send  it 
along,  as  comparison  of  ideas  is  valuable  all  round,  and  we  shall 
be  srlad  to  do  our  share. 
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Kill  Storey  $$on 

>  CLOVE    MANUFACTURERS 

ACTOIN,   PINT 

Co  the  trade  of  the  Dominion 

Gentlemen :  We  are  exhibiting  through  our 
representatives  the  largest  range  of  QLOYE5, 
r\ITT5,  r\0CCd51N5,  5H0E  PrtCS 
and.TR^YELLlNQ  MQ5  ever  shown  by 
a  single  firm.  Our  KLONDYKE  Goods  are  high- 
ly recommended  by  those  who  have  seen  them. 
See   these   goods  before  placing   your  orders. 

QUALITY  F\RST~ZLAJJ,  PRICE5 
RIQHT.  Every  customer  will  be  waited 
upon  in  good  time. 


#K— 


SOME  OF 
WILL  ' 


YOUR  CUSTOMERS 
WANT  A     .     .     .     . 


be  w 


W.  H.  Storey  &  Son. 


Klondyke  Outfit 

OF   VERY    WARM    AND   STRONG 

UNDERWEAR 


'71 


Warranted 
TurnbulVs 


is* 


We  are  making  a  Special  Line  of  Men's  Woolen  Under- 
wear in  Shirts,  Drawers  and  Sweaters,  in  weight  from  i%  lbs. 
to  2  lbs.  each  garment.  Full  Fashioned,  and  of  Fine,  Soft  Wool. 

WRITE    FOR    PRICES   AND    SAMPLES. 


GOULDING  &  CO. 

27  Wellington  St.  East 

TORONTO 


JOS.  W.  WEY 

6  Bastion  Square 

VICTORIA,  B  C 


^ 


THE  C.  TURNBULL  CO.  OF  GALT 


LIMITED 


is. 


"SPINNING    A    YARN." 
THE  WARDLAW  YARN    MILLS  SPIN   THE  BEST   SCOTCH    FINGERING  YARN    IN    THE  MARKET. 

THOS.  D.  WARDLAW      -       DUNDAS,  ONT. 
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JAPANESE    GOODS    IN    THIS     MARKET. 

AS  AN  evidence  of  the  activity  of  trade,  K.  Ishikawa  &  Co. 
point  to  the  fact  that  this  year's  import  orders  for  Japanese 
silks  for  spring  are  much  larger  than  last  year,  and  lately  customers 
have  ordered  quite  heavily.  As  for  fancy  silks,  where  the  spring 
trade  is  big,  usually,  import  orders  have  been  twice  as  large  as  before, 
and  there  have  been  many  repeats.  Piano  drapes  of  Japanese  em- 
broidered silk  are  doing  wonderfully  well,  and  indicate  both  a  taste 
for  these  goods  and  a  good  trade  for  the  piano  people.  The 
Japanese  matting,  which  K.  Ishikawa  &  Co.  introduced  into  this 
market  last  year,  is  succeeding  well,  and  the  goods  are  opening 
up  satisfactorily.  Of  rugs,  the  same  may  be  said,  and  all  import 
orders  will  be  delivered  on  time.  Evidently  a  good  trade  is  antici- 
pated in  these  goods,  and  some  of  the  large  furniture  stores  have 
ordered  mattings  and  rugs  for  delivery  as  late  as  May. 

Windsor  ties  in  plain,  plaid,  and  checked  silks,  are  going  to  be 
most  popular  for  spring  and  summer  trade,  and  heavy  import  orders 
have  been  placed  quite  lately.  These  ties  are  expected  to  go  with 
fancy  silk  shirt  waists,  adorned  with  linen  collars  and  cuffs. 
According  to  quotations  the  Japanese  silk  market  maintains  prices. 


Louson,  though  a  young  man,  has  been  identified  with  the  whole- 
sale dry  goods  and  fancy  goods  trade  for  many  years.  With  the 
well-known  dry  goods  firm  of  S.  (ireenshields,  Son  &  Co.  he  re- 
mained nine  years,  his  experience  extending  over  the  various 
departments.  Of  late  he  has  represented  Messrs.  H.  A.  Nelson  & 
Sons  in  the  maritime  provinces  with  eminent  success,  and  has 
made  hosts  of  friends.  His  personal  friendship  and  long  connec-  , 
tion  with  the  trade  on  that  territory,  which  he  will  continue  to  cover, 
will  be  a  source  of  strength  to  the  new  firm. 

Financial  and  office  matters  will  be  looked  after  by  Mr.  Le 
Brocq,  until  lately  bookkeeper  for  Messrs.  Doull  &  Gibson  and 
beforethat  filling  a  similar  position  with  Messrs.  Glover  &  Brais. 

We  are  pleased  to  report  that  the  firm  have  already  met  with 
much  success,  and  with  this  strong  combination  we  predict  a  bright 
future  for  them. 


A    NEW    PARTNERSHIP. 

Mr.  F.  A.  Cookson,  well-known  to  the  men's  furnishing  trade 
for  the  last  eight  years  as  the  buyer  for  Messrs.  Glover  &  Brais,  of 
Montreal,  and  their  representative  in  Toronto  and  part  of  western 
Ontario,  opened  in  the  wholesale  men's  furnishing  line  in  Montreal 
last  September.  He  has  lately  admitted  Messrs.  W.  S.  Louson 
and  W.  Le  Brocq  into  partnership,  and  the  style  of  the  firm  will 
now  be  Cookson,  Louson  &  Co. 

Mr.  Cookson  will  attend  to  the  buying  locally  and  in  Europe, 
but  will  also  continue  soliciting  business  from  his  old  friends.     Mr. 


GREAT     DEMAND     FOR     LACE. 

It  is  not  often  that  gioo.ooo  of  lace  can  be  seen  at  one  time, 
but,  when  calling  upon  Messrs.  Kyle,  Cheesbrough  &  Co.,  a 
Review  reporter  was  shown  their  spring  assortment  valued  at  that 
figure.  The  phenomenal  demand  for  laces  this  season  has  several 
times  been  commented  upon  in  these  columns,  and  the  fact  that 
over  90  per  cent,  of  this  quantity  of  lace  has  already  been  sold  is 
further  evidence  of  the  popularity  lace  has  obtained. 


ENGLISH     UNDERWEAR     AGENCY. 

Baker  &  Brown,  of  260  St.  James  street,  Montreal,  have  been 
appointed  sole  agents  in  Canada  for  Messrs.  Hodgkinson  &  Gilli- 
brand  (the  Globe  hosiery  works),  of  Bolton,  Eng.  This  firm  are 
large  manufacturers  of  ladies'  and  children's  ribbed  vests  and  com- 
binations, men's  ribbed  shirts  and  drawers,  and  bicycle  hose,  etc. 


t  Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


T 


Selling  Agents  for 


f 
f 

! 
? 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  niller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


The  Cornwall  Mfg.  Co.  I 

m 
Cornwall,  Ont.  * 


Fall  Samples  now  ready  for  the  in- 
spection of  the  Wholesale  Trade 

TWEEDS 
FREIZES 

MELTONS 

BEAVERS 


S 

a 


Plain  and 
Fancy 


MACKINAWS  2 

m 
m 


Etc. 


g   Geo.  S.  Plow  agent  Montreal   J 


TORONTO    REPRESENTATIVE 

g     F.  W.  WINTER     =     Helinda  Street    J 
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FRENCH    P§  D.  CORSETS 


Finley,  Smith 
&  Co. 


Importers  of 


The  celebrated  p,  Jfrm  Corsets  are 
in  the  lead  again,  having  received 
the  i st  prize  at  the  Universal  Ex- 
hibition in  Brussels  in  1897. 


KONIG  &  STUFFMANN 

Sole  Agents 
7,  9  and  11  Victoria  Square,  MONTREAL. 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


/ 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.    R.   SMITH 


Montreal 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Thibaudcau  Bros. 


Importers    of" 

ENGLISH    . 
FRENCH 
GERMAN  & 
AMERICAN 


&  Co. 


HT 


/ 


S 


^JHIBAUDEAU  FRERES  dc  C1E. 

Quebec. 

THIBAUDEAU  BROTHERS  dc  CO. 

•London,  Eng. 

THIBAUDEAU  BROS.  &  CO. 

332  St.  Paul  St. 
MONTREAL 


We  are  showing  an  exceptionally  fine  line  of 

LADIES'  COSTUME  CLOTHS 


AND 


MIXTURE  WORSTEDS 


at   medium   prices. 


John  Fisher,  Son  &  Co. 


Woollens  and 
Tailors'  Trimmings. 

442  and  444  St.  James  Street 


HONTREAL 


<;s 
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SPECIAL 


Low  freight  arrangements  have  recently 
been  made  for  these  goods,  reducing  coat 
to  customers  : 

No.  2  Secretary  Bookcase 
$50  Premium  ^  &  <*  <* 

Fine    Antique   Oak    Finish,   2    Brass    Chains, 
Curtain   Rod  only,   Lock  and  Key:     60  in 
•v  high,  27  in.  wide,  12  in.  deep. 

Two  in  Crate  ;    100  lbs. 

LOW    PRICES       EXCELLENT    QUALITY 

1  •rdei  Sample  <  rati    ind  get  Quantity  Quotations  *®3^ 
Others  Make  Money  Handling  these  Goods.    Why  Not  You  I 
Bi  ^   Direct   l',\   Mail 


HOURD   &   COMPANY 


Wholesale   Furniture 
Manufacturers 


London,  Can. 


THEY  INVITE  CANADIAN  CO-OPERATION. 

Commercial  travelers  in  the  United  States  are  organizing  a  fair, 
to  be  held  in  New  York,  Feb.  28  to  March  5,  at  the  Madison 
Square  Garden.  The  fair  is  to  help  financially  the  partly  built 
national  home  for  disabled  commercial  travelers  and  their  depen- 
dent families  and  the  widows  and  orphans  of  commercial  travelers, 
which  stands  on  South  Mountain,  near  the  city  of  Binghampton, 
New  York.  The  officers  of  the  Commercial  Travelers'  Fair  are  : 
President,  Chauncey  M.  Depew ;  vice-presidents,  Governor  Frank 
S.  Black  and  Mayor  William  L.  Strong  ;  secretary,  R.  G.  Dun, 
and  treasurer,  Mayor  George  E.  Green,  of  Binghampton.  Mr. 
Fred  Birks,  of  Belding,  Paul  &  Co.,  Montreal,  has  been  asked  to 
represent  the  fair  in  Canada  and  urge  any  Canadian  travelers  visit- 
ing New  York  about  above  dates  to  visit  the  fair.  The  fair  will  be 
made  unusually  picturesque  and  attractive  to  the  public,  and  Cana- 
dians who  may  be  in  New  York  will  doubtless  cheerfully  aid  this 
noble  effort  in  behalf  of  a  class  of  men  who  have  not  their  superiors 
in  the  world,  renowned  alike  for  their  business  capacity,  for  their 
ftank,  joyous  manner,  and  their  whole-souled  generosity  in  all  cases 
of  distress.      No    doubt  Mr.    Birks,    with    his    usual  courtesy  and 


affability,  will  give  any  information  our  readers  may  A-ant  about  the 
fair. 

A     KLONDYKE    WINDOW. 

Several  large  city  stores  are  showing  "  Klondyke"  windows — 
every  article  in  an  outfit  that  happens  to  be  in  stock  being  shown. 
The  idea  is  good  and  will  last  for  some  time,  as  the  rush  to  the  gold 
region  is  in  everyone's  mouth  this  spring.  Label  the  articles,  and 
if  the  tickets  are  written  with  some  ingenuity,  passers-by  will  be 
amused,  as  well  as  attracted  to  buy.  There  are  several  articles  in 
an  outfit  that  the  stay-at-home  needs  as  well  as  a  traveler. 


A    PREDICTION    AS    TO    BLOUSES 

The  blouses  will  not  last,  says  a  man  modiste,  who  is  famed 
for  artistic  effects.  The  decadence  of  the  large  sleeve  is  their 
doom.  For  any  grace  of  lines  with  the  present  tight  sleeves  the 
waist  must  look  small,  and  though  the  loose  fronts  and  low  bust 
effect  may  be  retained,  the  side  lines  will  go  back  to  the  old  taper- 
ing effect.  Just  now  the  tendency  is  beginning  to  show,  and  the 
skirts  are  being  made  tighter  and  tighter  round  the  hips. — New 
York  Silk  Journal. 


en 


St?irfUbel8^r)gers 

V/MbERWE^R  LABELS 

INITIAL  LETTERS 

INfblVlbV/O-  KAMES. 


KLUGE  BROS. 


vdft 


Proprietors 

Je9ufh 

$$y   274&276CburcbSt//^5 
.NEW  YORK. 


CREFELD 


LONDON 


PARIS 


SilrjLcxbels^A^gers 

^ECKWEy\R  labels 

bRESS  BELTS 
SHOE  LABELS. 


Nigi)i  Shirt  Trimmings. 


TORONTO  OFFICE :    ROOM    109    MoKINNON    BUILDING. 


, 
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Camp  Blanketing 


Is  an  article  of  which  we  make 
large  quantities  for 


iners  and  Lumbermen 


We  can  give  it  to  you  in  rolls 
of  about  30  yards,  either  72  or 
80  inches  wide,  or  we  will  cut  it 
into  blanket  sizes,  if  you  prefer. 

We  are  always  ready  to  send 
samples  of  any  of  our  lines.  /^- 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.S. 


Canada  Featherbone  Co, 


Manufacturers  of 


Featherbone  Corsets 


Styles 


Featherbone  Waist,  Skirt  and 
Bustle  Bone,  Tapes,  Piping  Cord,  Etc. 


The  most  modern  and  perfect    article 
used  in  the  Dress-making  Art  of  to-day. 


DEMONSTRATING  PARLORS... U3  MLS:  » 


Canada  Featherbone  Co. 


^ 


Sole   Manufacturers  and   Patentees 
in   Canada  ... 


LONDON,  ONT. 


We  will  be  pleased  to  furnish  information.    Write  for  particulars. 


"  Comfort  in  the  Klondyke 


jj 


is  guaranteed  to  all  who  use  the  Improved  Sleeping  Bag  manufactured  by  us.  This  Bag  is  made  of  strong  water- 
proof duck  with  two  interlinings  of  the  warmest  material,  and  filled  with  eiderdown.  It  has  the  advantage  of  being 
light  and  easily  carried,  a  most  important  pointy  which  all  miners  carefully  look  at.  This  Bag  is  an  improvement 
on  all  others,   and  already  many  have  testified:       ft  ffj Ff?P      IS      NOTHING      TO      BEAT     IT." 


Weight.  15  lbs. 
Measurement,   6  ft.,   9  in. 

Write  for  Prices  and  Samples  to 


THE  CANADA    FIBRE  CO.,        MONTREAL 

Headquarters    for    all    Grades    of    BED    COMFORTERS,     CUSHIONS,     ETC. 
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The  Bustle  is  Needed 


IN   THE   NEW    PALL    STYLES 

OF    DRESSES 


the  BRAIDED  WIRE  BUSTLE 

IS    THE    BEST 

LIGHT— GRACEFUL — ALWAYS    IN    SHAPE — MAD],   is   SEVERAL   VARIETIES. 

"  Empire."  "  Princess." 

"  La  Mode."  "  Combination  Hip  Pad." 


If  not  in  stock  send  sample  order. 


BRUSH  &  CO. 


TORONTO 


Canadian  manufacturers   for  Weston  &   Wells  Mfg.   Co. 


D 


OMINION 
COTTON 
MILLS  COMPANY 


1898 


gPflZ/VG 


1898 


Whites,  Greys,  Ducks,  Cantons, 
Drills,      Bags,    Grey    Sheetings, 
Bleached      Sheetings,      Pillows 
Towels,    Piques,    Yarns,    Prints 
Etc 


Wholesale  trade  only  supplied. 


IN  SPRING  HOMESPUNS 

-Stylish   and  Comfortable— 

Oxfords  Lead 

PURE  WOOL 
HANDSOME  DESIGNS 


Carried  by  leading  cloth  houses. 


Oxford  flfg.  Co.,  Limited, 


VV.  P.  Rodger,  Toronto  Agent. 


OXFORD,  N.  S. 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE.— 

U  Catharine  St.  North 


MERCHANTS  AND  THE  CUSTOMS  LAW. 

AT  the  meeting  of  the  Wholesale   Dry    (ioods  Association  of 
Montreal,    held   January    12,     the    following   resolution    was 
unanimously  adopted  : 

"  That  the  secretary  be  instructed  to  write  to  the  honorable  the 
Minister  of  Customs,  stating  that  in  the  opinion  of  this  meetiil 
where  deliberate  and  clearly  proved  fraud  in  avoiding  legitimate 
duties  fixed  by  the  Government  has  been  practised  or  where  invoices 
have  been  tampered  with  or  falsely  made  out  in  order  to  reduce 
the  amount  of  duty  to  be  paid,  the  Government  should  enforce,  with- 
out delay,  the  full  penalty  of  the  law  for  such  vicious  and  fraudu- 
lent practices,  and  that  this  meeting  would  view,  with  the  greatest 
concern,  any  departure  of  the  Government  from  this  line  of  action, 
as  by  adopting  any  other  course  the  Government  is  not  only  allow- 
ing itself  to  be  defrauded  out  of  a  large  amount  of  revenue,  but  would 
be  causing  very  grave  and  serious  injury  to  all  those  importers  who 
are  carrying  out  to  the  letter  all  the  legitimate  demands  of  the 
Government,  and  in  so  doing  find  themselves  undersold  by  unscru- 
pulous importers  who  would  not  be  in  a  position  to  do  so  were  the 
full  penalties  for  such  frauds  promptly  exacted." 


ABOUT  WOVEN  LABELS. 

The  German  Artistic  Weaving  Co.,  whose  operations  are  of  so 
much  interest  to  all  whose  business  makes  it  necessary  to  use  woven 
silk,  linen  or  cotton  labels  of  any  kind,  are  building  a  factory  on 
this  continent.  Hitherto  three  mills  of  the  company  atCrefeld  have 
supplied  the  larger  portion  of  the  labels  sold  by  it  on  this  continent, 
but  the  officers  have  realized  for  some  time  that  the  establishment 
of  an  American  factory  was  desirable  in  order  to  supply  the  trade 
with  goods  needed  in  a  short  time.  They  have,  therefore,  just 
completed  a  mill  at  Pompton,  N.J.,  equipped  with  the  latest  and 
most  improved  ribbon  looms  that  can  turn  out  any  goods  required 
of  superior  workmanship  and  artistic  design.  The  large  and 
increasing  use  of  this  class  of  labels  for  marking  special  brands  of 
knit  underwear  makes  the  establishment  of  this  factory  particularly 
valuable  to  the  knit  goods  trade.  The  Canadian  office  of  the  com- 
pany is  109  McKinnon  Building,  Toronto. 


THINK  WELL    OF  THE  REVIEW. 

It  is  always  a  pleasure  to  have  an  encouraging  word  said, 
and  The  Review  reproduces,  with  thanks,  the  following  refer- 
ence from  a  letter  written  by  the  Alaska  Feather  and  Down 
Co.,  Montreal:  "At  the  end  of  a  very  successful  year,  allow  us 
to  express  our  gratitude  for  the  share  you  had  in  making  it  such. 
We  have  derived  a  great  deal  of  benefit  from  the  publicity  given 
to  our  advertisements,  and  also  in  an  indirect  way  from  the  edu- 
cational influence  of  your  journal  upon  our  customers.  We  think 
that  no  up-to-date  Canadian  merchant  from  the  Pacific  to  the 
Atlantic  seaboard  is  now  ignorant,  for  instance,  of  the  merits  of 
the  '  Puritas '  brand  of  cotton  comforts,  of  the  '  Lanatus  '  brand 
of  woolen  quilts,  and  of  the  '  Alaska'  brand  of  down  quilts.  We 
find  that  a  trade-mark  advertised  in  your  journal,  if  backed  by- 
real  merit,  as  is  the  case  of  our  goods,  soon  becomes  a  household 
word  in  Canada." 


NO    MORE   SELLING    AGENTS 

The  Merchants  Cotton  Co.  have  followed  the  example  set  by  the 
Dominion  Cotton  Co.,  and  are  selling  their  own  goods.  For  the 
past  seven  years  Mr.  Alex.  Ewan  has  sold  the  product  of  this  mill, 
but  upon  his  death  the  directors  decided  to  employ  representatives 
of  their  own  in  place  of  a  selling  agent.  Mr.  McKay  is  covering 
the  eastern  wholesale  tr-de,  while  Mr.  J.  N.  Knox  looks  after  the 
company's  interest  in  the  west. 
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THE  LEADING 


«£§•       «e£ 


Spool 

Cotton 


fc£     «^5 


is 


CLAPPERTON'S 


Superior  In  every  respect. 


Write  for  Samples  and  Prices. 


w 


WM.  CLAPPERTON  &  CO. 

165  St.  James  Street, 

MONTREAL 


The  Wholesale  House  that 
supplies  you  with     .      .     . 


«s§5       fcl* 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  ohtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.        THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


SOME  MODERN 
STORE  NECESSITIES 


THE  "PRACTICAL"  KID  GLOVE  CABINET. 


PRACTICAL 


No.   3  Cabinet.     Holds  Twelve  Dozen   Pairs  Gloves. 


Ladies'  Cabinets,  Cherry  Finish. 

No.   0,  containing  V2  dozen  holders  (36   pairs  G'oves),  size   4%  in.    high, 

15  in.  deep,  T4  in.  wide. 
No.   1,  containing   t    dozen   holders  (72  pairs  Glovesl,    size   8V2  in.   high, 

15  in.  deep,  14  in.  wide. 
No    2.  containing    iV^clozen   holders  (108  pairs  Gloves  ,  size  12  in    hi^b, 

15  in.  deep,  14  in.  wide. 
No.   3    comaining  2  dozen    holders  (144  pairs  Gloves),  size   B]4  in-  high, 

15  in  deep,  26  in.  wide. 
No.  4,  containing    3  dozen  holders  (216  pairs  Gloves),  size   12  in.    high, 

15  in.  deep,  26  in.  wide. 
No.   5,  containing  4  dozen  holders    (288  pairs  Gloves),  size  15^  in.  high, 

15  in.  deep,  26  in.  wide. 

The  holders  are  made  of  cherry,  highly  finished  and  polished,  ea<  h  hiv- 
ing a  capacity  of  six  paira  of  gloves.  'J  ht-y  ar  -  perfectly  dust  p-nof.  Ar 
rangenieut  for  opening  ia  unique:  simply  press  00.  bottom,  and  it  opt  ns  as 
here  shown.  The  cover  rf  the  holder  forms  a  base,  so  than  ifin  gloves  111  iy 
remain  exposed  on  the  counter  while  the  customer  makes  decision. 

Sizes  arc  printed  on  labels  on  end  of  holders,  wiili  blank  Bwces  for  col- 
ors Kxtra  labels  are  furnished  with  each  cast-  so  t'.at  change  cau  readily 
I  e  made. 


CABINET. 

The  only  Practical 
Ribbon  Cabinet  made. 
Size  to  Suit  the  Trade. 
Oak  finish. 


A.  H.  RUSSELL  &  SONS 


Manufacturers 


ILION,  N.Y. 


HolderV)pen. 


WE  SELL  THROUGH  JOBBERS  ONLY. 

For  Catalogues,   Price  Lists,   Information,  etc  ,  write 

JAS.   JOHNSTON  <ff    CO.  -  -  Montreal 

JOHN  MACDONALD  <*  CO.        -  -  Toronto 

JOHN.    M.    GARLAND         ...  Ottawa 


No.  3_Cabinet  (opens  from  four  sides). 
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NEW  GOODS  IN  THE  MARKET. 

THE  wrapper  branch  of  the  ready-made  department  is  having 
a  great  boom  this  season.  Messrs.  Houlter  &  Stewart  report 
large  sales  for  their  specials,  advertised  in  last  month's  issue,  sold 
in  five  dozen  lots  to  retail  at  75c.  to  $1.  50. 

Crash  suits  for  men  and  skirts  for  women  are  to  be  in  vogue 
again  next  season,  if  one  may  judge  by  the  orders  Mr.  Robert  C. 
Wilkins  has  on  hand  for  these  goods. 

Mr.  M.  Marcus,  of  30  Hospital  street,  Montreal,  is  now  showing 
the  wholesale  trade  some  novelties  in  Saxony  fabric,  knitted  and 
ringwood  gloves  for  fall,  as  well  as  mufflers  in  silk,  half  silk, 
cotton,  and  cashmere,  including  many  up-to-date  lines. 

The  sales  of  Stewart's  indestructible  dress  protector  show  a 
steady  increase.  This  goes  to  prove  that  the  public  appreciate  a 
good  article.  See  advertisement.  Baker  &  Brown  are  sole  agents 
for  Canada,  and  carry  a  full  line  of  shades  in  stock. 


It  is  of  first  importance  that  the  sleeping  bed  provided  for  the 
Klondyke  shall  be  made  in  such  a  way  as  to  prevent  the  fastening 
getting  out  of  order.  Those  provided  by  the  Toronto  Feather  & 
Down  Co.,  Limited,  claim  to  be  perfect  in  this  respect. 

The  Canada  Fibre  Co.,  of  Montreal,  are  manufacturing  a  sleep- 
ing bag  which  it  is  claimed  beats  anything  of  the  kind  on  the 
market.  The  bag  has  been  examined  by  several  experienced 
gentlemen,  including  two  who  have  been  in  Dawson  City,  and  one 
and  all  agree  that  it  is  the  best  they  have  seen.  The  total  weight 
is  1 5  pounds,  and  measurement  six  feet  nine  inches.  A  strong 
feature  about  this  bag  is  that  the  sleeper  may  breathe  the  fresh  air, 
and  still  be  warm  and  comfortable. 

Wyld,  Grasett  &  Darling  think  their  line  of  plain,  seamless, 
black  cashmere  hose,  No.  "Special,"  to  retail  at  25c,  is  the  best 
value  in  the  trade.  They  have  also  a  complete  line  of  children's 
and  ladies'  plain  and  ribbed  cashmere  hose,  at  popular  prices. 


James  Johnston  &  Co. 's  celebrated  English  print,  No.  103,  for 
which  they  are  sole  agents  for  Canada,  is  meeting  with  a  ready 
sale.  The  colors  of  these  goods  are  perfectly  fast,  and  the  range  of 
patterns  over  400. 

Gault  Bros.  Co.  report  their  shirt  factory  very  full  of  orders,  and 
ask  the  kind  indulgence  of  their  friends,  should  orders  be  a  little 
delayed. 


John  Macdonald  &  Co.  have  varieties  of  ladies'  belts,  in  leather, 
tans  and  reds,  white  kid,  Roman  stripes,  velvets,  with  harness 
and  fancy  buckles,  65  numbers  in  all.  There  are  some  decided 
novelties  in  side  combs,  both  these  and  back  combs  being  set  with 
brilliants.  Then,  there  are  combinations  of  the  side  and  back 
comb,  very  ingeniously  constructed,  and  retailing  at  25c.  Sensilk, 
the  new  silk-finish  crochet  cotton,  takes  the  place  of  knitting  silk, 
and  retails  at  7c.  a  ball. 


The  W.  R.  Brock  Co.,  Limited,  have  just  received  a  new  range 
of  ladies'  neckwear,  containing  novelties  which,  they  assure  us, 
have  never  been  shown  in  the  Canadian  market  before. 


GET  THE  ILLUSTRATED  CATALOGUE. 

Merchants  doing  a  nice  trade  should  send  to  James  Johnston  & 
Co.,  Montreal,  for  an  illustrated  catalogue  of  ribbon  cabinets, 
counter  fixtures,  kid  glove  cases,  and  umbrella  stands.  Those  are 
the  mosi  unique  things  of  the  kind  in  the  market  and  at  prices 
within  the  reach  of  all. 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAnS,  ONT. 

Manufacturers  of  .  .   . 

GLOVES,  MITTENS  m 
an,  GAUNTLETS/ 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
I  Jog-Skin  Driving  and  Coaching  GLOVES. 

Agents... 

GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 

THE  PRESS 

CLIPPING 

DEPARTMENT 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
01  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likelv  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terras — $5  per  hundred  clippings  ;  §40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING  DEPARTMENT 

Board  of  Trade,  MONTREAL 

The  Coronet  Gimp 

Don't  fail  to  keep  in  stock  a  range  of 
colors  in  this  latest  and  best  Dress 
Trimming  Braid  for  the  Spring  ;  it  is 
very  pretty,  effective  and  cheap 

Braids,  Gimps,  Loops,  Ornaments,  Cords, 
Barrel  Buttons,  Etc. 


Moulton  &  Co. 


12  St.  Peter  Street 


Montreal. 


1897 


1898 


BEAVER  LINE  -Kir  STEAMSHIPS 

Sailing  Weekly  between  S.t.  John,  N.B..  and  Liverpool. 

CALLING    AT    HALIFAX    AND    MuVlI.LE,    IRELAND,    EACH    WAY. 


From  Liver- 
pool. 


Steamers.  From  St.  John 


Sat. 

Jan. 

22   1 

29   j 

•' 

Feb. 

5 
12 
ig 
26 

•' 

Mar 

s 

Fri. 

1 1 

Lake  Superior ...  Wed.,  Feb.    9 

Gallia    "  *'    16 

Lake  Winnipeg  "   23 

Lake  Ontario...  "     Mar.    2 

Lake  Huron. ...  "  "       0 

Lake  Superior..  "  "      16 

Gallia "  "     23 

1  ..ike  Winnipeg    '       "  "     30 


From  Halifax. 


Thurs.  Feb.  10 
'17, 


. 


Ma/./ 3 
10 

•: 

14 

31 


First  Cabin,  single,  S50  to  $60;    return,  $100  to   $114.      Second   Cabin, 

single,  $34  ;    prepaid,  $36.25  ,    return,  S66-7S-  Steel age  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50,  and  all  other  points  at  lowest  rates. 

For  further  particulars  apply  to — 

D.  &.  C.  MACIVER,  D.  W.  CAMPBELL, 

Tower  Buildings   13  Water  St.,  General  Manager. 

Liverpool  18  Hospital  St.,  Montreal 

T.  A.  S   DeWOLF  &  SON.  Halifax  and  st'  Job°'  N  B 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY  *» 

Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely  No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


BUuloid 


Others  Genuine 


MARK. 


ROMAN 

Sizes  15  ts  1 7  '/a  1  n. 

Front       I  Va   I  n. 
Back.    I      In. 


VULCAN 

Sizes  13  IS  18  '/2  in. 

F  ront  I  v*  In. 
Back  I  Vs.  In. 


TITAN. 

Sizes  1372^20  In. 
Front    2  V2   In. 
Back    2'/*  In. 


ROYAL 

Sizes  l2'/2T_02O    In, 
Fkoiit  I5"b   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION 


It   having  come  to  our  notice  that  certain  manufacturers 
are   producing   and   advertising    imitations   of    our  goods 


EXCELSIOR. 


-es  8T_°I  I/2I1-1. 
'     /1  :th  3  '/z  I  n. 


under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid"  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid.  "/S* 

The  Celluloid  Company 


FIFTH   AVE. 

™ll£|n. 

/a  In. 


Sizes  9/2 
Width  3 


Sample  Trunks  and  Sample  Cases 


BEST   MAKE   IN  AMERICA 


Steel   TmnkS.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


CummingK'  Pat.  Suspender  Trays. 

Patented  Dec.  22, 1892.  Patented  in  Canada. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 
and  Sample  Cases 


Also  a  full  line  of 

Common  Canvas  Extension  Cases  for  the  Trade. 


JOSIAH  CUMMINGS,  SON  &  CO. 


63,  65,  67,  69  Kingston  Street 


Bosom  Shirt  Box  and  Trays. 


BOSTON. 


ESTABLISHED     I  *4*> 


To  the  Trade 


FEBRUARY 


Millinery, 
for  the  next  few 
weeks,  will  greatly 
interest  a  large  number  of 
merchants    visiting    our    city. 
Although  we  do  not  show  made-up 
millinery,   we    do    show    many    lines   of 
goods  that  milliners  use,  such  as  Silks,  Velvets, 
Laces,  Veilings,  Hat  Pins,  Ornaments,  etc.;  the  values 
of  which   are    unsurpassed.      The   value   in   Dress  Goods, 
Muslins,  Hosiery,    Gloves,    Carpets,    House-furnishings,    Haber- 
dashery, Men's   Furnishings,  Woollens,    Staples,    Prints,   and  Linens, 
surpass  any  in  the  trade.      Our  warehouses  are  the  largest   and 
most  convenient,  our  facilities  for  buying  and  selling  are 
unlimited,  and  our  shipping  arrangements  unequalled 

for  promptness  and  dispatch. 

Business  with  us  is  growing  rapidly  in  every 
department,  which  is  the   surest  indication 
of  the  saleableness  and  popularity  of  the 
goods  we   are  showing.      We  ex- 
tend  a    cordial    invitation    to 
merchants  and  their  mil- 
liners   to  visit  our 
warehouses 
when    in 
the  city. 


John  Macdonald  &  Co. 


...TORONTO... 


fr*ftfti&uuil£ 


C£^ 


Fthe  Canadian  ^r 

K2  GOOD 

REVIEW^ 


VI 


MARCH 


HEALTH  BRAND 


For  Men  .  . 

Women  and  Children 

Has  attained  the  most  remarkable  popu 
larity  of  any  Underwear  manufactured  ii 
Canada. 

The  best  safeguard  to  "  Health  *'  in  our  climate. 
Soft  and  velvety  to  the  most  sensitive  skin. 
Made  of  the  most  luxuriant,  silken-soft  material. 

It  excels  all  other  makes   on  the   market, 
and  can  be  sold  at  popular  prices. 

Manufactured  by   .  .  . 

The  Montreal  Silk  Mills  Co 


KS^ 


McLEAN  Publishing  & 

Trade  Journal  Publisher^ 

TORONTO  &  MONTREAL 


r 


Lister's  s\\k 

—  Velvets 


*1 


H 


For 


English  Hake  . 


Millinery,  Mantles  and 
Dress  Trimmings 

Cannot  be  excelled  for  Finish  and  Wear. 
EVERY    YARD    GUARANTEED 


t 


IF  YOU  ARE  NOT  USING  THEM,  TRY  THEM,  AND  YOU  WILL  BUY  NO  OTHER    j 


u 


ROOSTER 
BRAND" 


Novelties  in 


WmM£.  Summer 

Clothing 


Irish  Linen  Crash,  White  Duck,  etc.,  etc. 

BICYCLE  SUITS  . , 

Smart  Selling  Lines. 


1/ 


Everything  in  Shirts 

The  finest  line  of  Negligee  Goods  in  Canada. 

Overalls  and  Jackets 

For   every  class  of  mechanics. 

Working  Pants 

In  great  variety . 


For  Klondike 


Manufactured  bv 


Sleeping  Bags 
Rubberized    Duck    Coats 

and  Pants. 
Mackinaw    Garments   of 

all  kinds. 
Sweater  Shirts,  with  Knit 

Collar  and  Cuffs,  etc. 


Robert  C.  Wilkins 

198  McGill  Street 
Montreal 


THE  LEADING 


%£     <J£ 


Spool 

Cotton 


«^5     «^* 


is 


CLUPPERTON'S 


Superior  In  every  respect. 

Write  for  Samples  and  Prices. 


/■ 


WM.  CLAPPERTON  &  CO. 

165  St.  James  Street. 

MONTREAL 
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In  Stock  . . . 


Ready  for  Delivery 


SPRING  GOODS 


CHOICEST  STYLES  FROM 


European,  Canadian,  and  American  Markets 


S.  GREENSHIELDS,  SON  &  CO. 


/MONTREAL  and  VANCOUVER,  B.C. 


iy 


Sole  Agents  for  Canada  for : 

BRIGGS  PRIESTLEY  &  SONS,  BRADFORD  E.  PEWNY  &  CO.,  GRENOBLE,  FRANCE 

and  "EVERFAST  STAINLESS  HOSIERY." 
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Many  sell  it; 
Do  You  ? 


^'s  SKii 


An  Ornament  to  your 
Dress   Goods  Counter. 

This  handsome  Cabinet  FREE  with 
first  purchase  of  i  2  spools  or  3  gross. 


Stewart's 
Indestructible 
Dress  .  .  . 
Protector 


It  is  profitable  to  you  and  gives 
complete  satisfaction  to  every 
purchaser. 

AN  IMPROVEMENT  TO  ANY  DRESS. 


O 


m 


Carried  by  the  principal  whole- 
sale dry  goods  houses  all  over 
Canada. 


•  • 


BAKER  &   BROWN 


WHOLESALE   ONLY 


.     .     Sole  Agents     .     . 

260  st.  James  st.,  Montreal,  Que. 
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Caught-On 


BUT  NOT 


THE 


3 


Caught=Up 


TD 


n.  &  K.  SILCOTON 

The  trade  took  note  of  the  fact  that  we  were  away  behind  in  our  orders  for  "  SILCOTON  "  and 
have  been  POURING  IN  additional  orders,  so  much  so  that  we  are  further  behind  to-day  than  we 
were  last  month.  WE  PREFER  having  too  many  than  too  few  orders,  so  KEEP=IT=UP.  We 
will  not  keep  you  waiting  longer  than  WE  CAN  HELP. 

Self  Colors,  Nos.   1,      2,     3,      4,      5,     6,       7,     8,      9,     10,   11. 

Shaded  Colors,  Nos.  21,  22,  23,  24,  25,  26,  27,  28,  29,  30. 


ASK  YOUR  JOBBER  FOR 


/W.  &  K.  SILCOTON. 
M.  &  K.  EMBROIDERY  COTTON. 
M.  &  K.  KNITTING  COTTON. 
VICTORIA  CROCHET  THREAD. 


ii 


TAYLORS  MARLBORO  DRESS  STAYS- 
TAYLOR'S  REDFERN  DRESS  STAYS. 
TAYLORS  RAINBOW  DRESS  STAYS. 
DUNBAR'S  LINEN  THREAD. 


ROBERT  HENDERSON  &  CO., 


Dry  Goods 
Commission  Merchants 


O  O  O  st-  James 

OCO     Street, 


Montreal 


James  Coristine  &  Co. 

FELT  HAT  MANUFACTURERS  and  IMPORTERS 


A  Leader  in 


FUR  FELT  FEDORAS 


.   .   is  the 


M 


erbrim 


53 


in  all  colors. 

Write  for  Sample. 


469  to  477  St.  Paul  St. 

MONTREAL-, 


Klondyke 
Specialties 

Wolf  and  Wombat 
Sleeping  Rugs. 

Alaska  Coats,  in  all  furs. 

fliners'  Mitts,  Hoc- 
casins,  etc. 

Cowboy    and  Miners' 
Hats  and  Caps. 

CANADA. 
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George  Armitage, 


Limited 


Water  Lane  Dye  Works,  BRADFORD,  England 


COTTON  SATINS, 
COTTON  ALBERTS  and 
all  COTTON  GOODS    Dyed  by 
the  Fast  Black  Process 
(NOIR  INALTERABLE) 
of  G.  A.,  Limited,  are 
rendered  unchangeable 
by  acid,  atmospheric  influences 
or  sea  water,  and  the  handle  of 
the  goods  is  equal  to  half- 
woolen  goods. 


ARE 


Dyers, 

Stovers,  Bleachers 
and  Finishers  of 


HALF-WOOLEN    GOODS, 
SATEENS  and 
MOHAIR  LININGS 
should  all  bear 
the  undermentioned 
stamp : 


DYED  AND  FINISHED 
BY 


'LIMITED 

BRADFORD  YORK? 


Caution 

and 
Warning 


SATIN=DE=CHINES 

ITALIAN  CLOTHS 
MOHAIR  and  ALPACA  LININGS 
WORSTED  COATINGS 
WOOL  SERGES 
IHPERIAL  CLOTHS 
COTTON  GOODS  and 
DRESS  GOODS 
of  all   descriptions 

TO  ALL  WHOM  IT  MAY  CONCERN: 

It  has  come  to  the  knowledge  of  GEORGE  ARMITAGE,  LIMITED,  of  BRADFORD, 
ENGLAND,  that  certain  fabrics  of  inferior  dye  and  finish  are  being  shipped  which  are 
FALSELY  represented  as  having  been  dyed  and  finished  by  George  Armitage,  Limited. 
In  some  cases  the  persons  guilty  of  this  fraudulent  practice  have  not  hesitated  to  insert  in 
the  lappets  "tissues"  printed  in  gold  and  bearing  the  words  "Dyed  and  Finished 
by  George  Armitage,  Limited." 

THIS  WARNING  is  given  that  all  users  and  sellers  of  LININGS  may  satisfy  themselves  that 
they  are  handling  the  genuine  Dye  and  Finish  of  George  ARMITAGE,  LIMITED — the  well- 
known  merits  of  which  have  led  to  these  unscrupulous  deceptions— by  seeing  that  THE 
CLOTH  ITSELF  bears  one  or  other  of  the  trademarks  of  GEORGE  ARMITAGE,  LIMITED, 
as  set  forth  above  or  below. 

FURTHER  NOTICE  IS  HEREBY  GIVEN  that  drastic  legal  proceedings  will  be  instituted 
against  any  one  falsely  representing  cloth  to  be  of  the  Dye  and  Finish  of  George 
Armitage,  Limited. 


BEAVER 
Permanent 
FINISH. 


(Registered  Trademark  and  Title.) 


Suitable  for  all  classes  of  LINING 
FABRICS  (Mohairs,  Alpacas,  Wor- 
sted and  Cotton  Italians,  Etc.) 

Will  not  mark  with  the  tailor's 
damp  cloth  and  hot  iron.  Will  not 
wear  greasy.  The  dye  is  also  made 
faster  by  this  process. 
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MONEY  for  you  here! 


"The  better  the  grade,  the  bigger  the  trade." 


The  great  Jubilee  year  witnessed  the  introduction  into  the   English  market  of  a 
high-grade  range  of  Corsets  at  popular  prices,  known  as  the 


C0R5ET5 


They  are  the  manufactures  of  a  firm  of  75  years  standing — a  firm  always  up  to 
date  with  modern  appliances,  and  sparing  no  expense  in  producing  goods  of  the 
highest  merit.  These  corsets  represent  the  accumulated  experience  of  this  long 
period,  and  will  be  found  unrivalled  for  their  perfection  of  shape,  reliable 
materials,  and  first-class  workmanship. 

Rustless  Zairoid  S«piices        Rustless  Zairoid  Busks 


sua- 


Every  pair  stamped  with  the  P  &  S  Trade  Mark  as  a  guarantee  of  excellence. 

CORSETS   are    going    to  supplant   the    foreign    made    goods. 

You  will  say  so  when  you  see  them. 

Having  now  successfully  coped  with  the  British  demand, 
Canada  comes  next.  We  invite  correspondence.  There  is  a  big  trade  en- 
sured for  enterprising  merchants.      Write  us. 

W.  PRETTY  &  SON,  Ipswich,  England 
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SOMETHING  NEW 
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Thomson's  new -glove-fitting^  Corsets. 

Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,—"  I  find  your  New  '  Glove-Fitting  '  Corset  perfect,   most  comfort 
able  to  wear  and  beautifully  finished.    I  can  think  of  no  words  that,  would   describe  its 
perfection." 

Mrs.  M.  writes, — "  I  have  really  never  had  such  a  perfect  fit  before.  " 
Mrs.  G.  writes,—"  I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Glove-Fitting,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK  FOR  THOMSON'S  NEW  "GLOVE-FITTING'*  AND 

TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


APPERLY,  CURTIS  &  CO. 


WEST  OF  ENGLAND 


Woollen  Manufacturers, 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 


Coverts 
Suitings 
Evening 
Dress  Goods/ 
Etc.,  Etc. 

DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 


21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 


See  that  you  have 

PEWNYS 


Kid 
Gloves 


for 


Easter 


S.  GREENSHIELDS,  SON  &  CO. 


MONTREAL 

4Bh. Sole  Agents  for  Canada. 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  ol 

FISH  HOOKS  and 
FISHING  TACKLE. 

WINDSOR  MILLS     -      REDOITCH,  ENGLAND 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


NEEDLES 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 


Put  up  in   i,  2,   3,  4,  6,  8,  and  16 

ounce 


3,   4, 

bottle 


And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 
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Here  we  are.  Ready  for  Business. 


Caulfeild,  Henderson  4  Burns 


TORONTO. 


We  wish  to  call  the  attention  of  the  Trade  during  this  month 
to  the  following  lines: 

Shifts  There  is  rightness,  fitness  and  fashion  in  our  style 

*  and  make  that  the  trade  knows  so  well. 

^J£C  Among    our    very    diversified    lines   of  exclusive 

— *  *  *  Spring  Neckwear  we  lay  especial  stress  on  our 

Bows  and  Lombards. 

fialf=Ro$e  and 

The  proper  sort  at  the  proper  price.     We  carry 
BlCyClC   |)0$C  complete  stock  in  all  lines. 

We  are  showing  a  large  and  varied  assortment  in 
BClt$  ♦  ♦  ♦  ♦  this   line,   especially  in   English  and  Leather 

=  goods. 

i>   uu       rr  ^sk  f°r    our    Engnsn  Meltons  in  Blue,    Black, 

IXUDDvI    loVfllS  Fawn  and  Greys,  which  lines  are  confined  to  us. 

In  Rubber  Coats  we  take  the  lead. 

Ctimtti^r  /7lAfhtHrt       As  last  season  we  are  showing  exclusive  novelties 

dimmer  moining    in  Linens  and  worsteds 

In  addition  to  the  above  leading  lines,  we  carry  a  complete  range  of  Gloves, 

English   and   German   Collars   and    Cuffs,    Umbrellas,    Bathing 

Suits,  Sweaters,  Underwear,  Suspenders  and  Overalls. 

LETTER  ORDERS  G1VEIS  PROMPT  AND  CAREFUL  ATTENTION. 


Caulfeild,  Henderson  &  Burns 

17   Front  Street  West,  TORONTO. 
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Japan  Silks 


ft 


j§      Our  Fall  Collection  of  Fancy  Silks  will  be  ready  by   March  15th.      It 
will  comprise  all  up-to-date  styles  and  colorings. 


Bayaderes 

Fancy  and  Tartan  Plaids 
Satin  Striped  Piaid 
Jacquard  Blocks 
I  Fancy  Checks 

I  Habutai  Brocade 

Glace  Surah 


a 
ft 
ft 
ft 

1 


Silk  buyers  are  respectfully  requested  to  examine  our  collection  before 
<$      placing  their  fall  orders. 


ft 

P 

a 
a 

a 
a 


Import  orders  on  all  grades  of  Plain  Habutai  Silks  will  he  taken  at 
extremely  low  prices.  A  complete  range  of  Silk  Handkerchiefs, 
Silk  Mufflers,  Ladies'  and  Boys'  Ties,  Art  Embroideries,  Japan 
Mattings,  etc.,  will  also  be  shown  by  our  travellers. 


K.  ISHIKAWA  &  CO. 


a 

ft 

a 
I 

a 
ft 

ft  main  office  :  Manufacturers  and  Importers 

a 

a     Yokohama,  Japan  TORONTO 
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R.  W.  J.  McKERRACHER.  of  Shaw  &  McKerracher,  gen- 
eral merchants,  Perth,  Ont.,  paid  a  flying  visit  to  Toronto 
and  Detroit  last  week.  He  reports  business  in  the  Perth  district 
quiet  since  New  Years,  but  much  better  than  the  same  months 
during  previous  years. 

The  Caughnawaga  Indians,  on  the  south  shore  of  the  St.  Law- 
rence above  Montreal,  are  enjoying  the  boom  caused  by  the  discov- 
ery of  gold  in  the  Yukon,  and  are  rushed  with  orders  for  showshoes. 
Never  before  in  the  memory  of  Indians  has  there  been  such  a 
demand  for  snowshoes  as  at  present ;  the  Montreal  merchants,  not 
contented  to  await  delivery,  are  in  the  village  continually  outbidding 
each  other  ;  the  result  is  that  snowshoes  are  getting  dearer.  In 
connection  with  the  hardships  resulting  from  the  scarcity  of  pro- 
visions now  experienced  by  the  Klondykers,  the  Caughnawagas 
state  that  intending  Argonauts  should  take  a  leaf  from  the  experience 
of  the  old  Indian  hunters.  When  the  latter  were  in  for  a  long 
hunting  expedition,  they  were  wont  to  take  with  them  about  50 
pounds  of  corn  flour  prepared  in  a  certain  way.  The  quantity  was 
sufficient  to  sustain  a  man  for  three  months.  White  corn  is  roasted 
like  coffee,  and  ground,  then  mixed  with  maple  sugar  to  suit  the 
taste.  This  flour  could  be  used  with  advantage  when  the  miner  is 
compelled  to  economize  his  other  food. 

The  Kaslo,  B.C.,  Board  of  Trade  is  asking  the  Underwriters' 
Association  for  a  reduction  in  insurance  rates,  which  are  now  6  per 
cent. 

Two  blanket  mills  have  orders  that  will  keep  them  busy  for  six 
months.  This  is  partly  owing  to  the  big  demand  for  the  Klondyke, 
and  it  is  only  a  sample  of  the  rush  in  other  Canadian  mills.  So 
great  has  this  become  that  it  is  difficult  to  get  orders  filled  promptly 
for  cotton  goods,  printed  cottons  and  dyed  stuffs,  cottonades,  grey 
cottons  and  denims.  The  same  state  of  things  applies  to  Canadian 
woolens  and  tweeds.  It  being  difficult  to  secure  prompt  delivery. 
Prices  are,  as  a  result,  very  firmly  held,  and  the  tendency  is  upward. 
There  is  not  a  weak  spot  to  be  found  anywhere  in  values.  As  a 
consequence  of  the  difficulty  of  getting  Canadian  cotton  goods 
some  dealers  are  buying  American  lines,  although  they  would  take 
Canadian  if  obtainable  at  the  moment. 


the  greater  hopefulness  of  feeling  is  more  apparent  than  the  actual 
results.  This  feeling,  however,  has  a  sure  basis  in  the  really 
improved  condition  of  agriculture,  seeing  that  farmers  have  passed 
through  a  period  of  depression  and  are  getting  much  higher  prices 
for  their  produce,  notably  pork,  cheese  and  wheat.  There  is  a 
greater  amount  of  money  in  circulation  and  there  are  more  people 
carrying  about  #5  and  $10  bills  in  their  pockets  than  formerly. 
Deposits  are  also  increasing,  though  I  think  that  this  is  not  always 
a  good  sign,  seeing  that  it  often  indicates  that  money  is  being  with- 
drawn from  investment.  It  would  be  an  advantage  to  commerce 
if  the  Government  lowered  the  rate  of  interest,  for  by  keeping  it  at 
the  present  rate  they  compete  with  banks  and  divert  money  from 
business  investments.  Leaving  the  Klondyke  out  of  the  question, 
I  believe  there  is  an  all-round  relief  from  the  depression  of  the  past 
few  years." 

The  Hudson's  Bay  Co.'s  fur  sales  in  London  last  month  showed 
trade  to  be  less  depressed  than  was  expected.  Beavers  fetched 
within  5  per  cent,  of  last  prices,  and  musquash  2}4  per  cent,  less, 
while  seals  realized  the  prices  of  December  last,  which  is  30  per 
cent,  more  than  the  prices  of  January  last  year. 


The  town  of  Dundas,  Ont.,  is  about  to  secure  a  glove  factory, 
which  is  to  be  carried  on  by  three  of  the  Smith  Bros.,  who  are  en- 
gaged in  the  manufacture  of  gloves  in  Johnstown,  N.Y.,  and 
Brockville.  They  will  make  a  line  of  goods  not  now  made  in  Can- 
ada, and  will  begin  by  employing  15  hands. 


Regarding  the  business  outlook,  Mr.  Byron  E.  Walker,  general 
manager  of  the  Canadian  Bank  of  Commerce,  says  :  "  There  is  a 
distinct  revival  of  trade  all  over  the  American  continent,  but  I  think 


Alexander  Macpherson,  secretary-treasurer  of  the  Alpha  Rubber 
Co.,  Montreal,  has  resigned  to  accept  the  position  of  Toronto  man- 
ager of  the  Canadian  Rubber  Co. 

The  business  of  the  Robert  Simpson  Co.  has  changed  hands, 
and  will  in  future  be  conducted  by  a  syndicate,  the  principal  mem- 
bers of  which  are  H.  H.  Fudger,  J.  W.  Flavelle,  and  A.  E.  Ames. 
The  papers  transferring  the  business  of  the  company  were  signed 
Feb.  23.  The  capital  stock  of  the  company  is  to  be  increased,  and 
the  business  is  taken  over  on  March  1,  when  stocktaking,  which  is 
now  going  on,  will  be  completed.  Messrs.  J.  B.  Campbell  and  A. 
R.  Parsons,  who  have  been  associated  with  the  company  for  a  long 
time,  have  taken  shares,  and  with  the  other  gentlemen  named  will 
constitute  the  board  of  directors.  The  business  will  be  continued 
under  the  name  of  the  Robert  Simpson  Co.,  and  it  is  understood 
that  Mr.  H.  H.  Fudger  will  he  president  of  the  company  and 
assume  the  active  management. 


10 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


I> 


o 


\&y  tFJ&BTCS  (Do  lbs  ©m. 


Our  "  Good  Advertising  "  departments  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


I  am  in  receipt  of  the  following  letter  from  Winnipeg  : 

Winnipeg,  Nov.  19,  1897. 

Dear  Sir, — We  herewith  enclose  a  few  of  our  recent  ads., 
which  we  would  like  to  have  you  criticize  and  suggest  any  improve- 
ments. We  change  twice  a  week  in  daily  papers.  We  use  two 
papers  and  occasionally  three,  and  two  weekly  papers.  We  have 
good  spaces  in  most  papers,  next  to  reading  matter  on  local  page. 
Our  city  has  a  population  of  about  45,000.  What  amount  would 
you  think  judicious  to  spend  in  advertising  a  stock  of  #10,000? 
Our  store  is  on  the  best  corner  in  the  city  ;  the  whole  of  store  is 
glass  on  both  streets  ;  we  keep  windows  nicely  dressed.  If  you 
think  any  of  the  enclosed  ads.  worthy  your  attention   use  them  for 

publication  if  you  wish.     Yours  truly, 

Hoover  &  Co. 

I  am  much  pleased  with  the  six  ads.  sent  by  Hoover  &  Co.  They 
show  painstaking  care  and  much  more  than  the  average  advertising 
ability. 

Here  are  the  two  best,  reduced  to  single  column  size  : 

For   my  own  part  I 

fj( '  >\x    x    ~i — % — *    x— x~g— x~  \     x  •*  am  not  much  of  a  be- 

hever  in    using  borders 
in    advertisements,    no 


We  can*.  . 
Save  you 

$10.00- 
On  a  Good  Overcoat. 


Correct 
Clothiers 


* 

* 

* 
:> 

* 

* 


Now  Listen! 


You  don't  care  whether  a  coat  is 
made  lo  order  if  it  fiis  you  properly  and 
Now  do  you  ?  Certainly  not,  no  sane  n 
solely  on  account  of  the  name  WcM. 
that  you  can  find  n6  other  objection  to 
an  J  Black  Beaver  Cloth  single  or  double  br 
lining  and  trimmings  are  excellent,  and  rhc 


ready  made    or 

iliits  your  taste 

in  would  object 

ieVe  got  coats 

Beautiful  Blue 

stcd     The 

ay  they  fit 


matter  how  small  they 
are.  Newspaper  and 
magazine  space  is  an  ex- 
pensive commodity,  and 
the  feeling  I  have  is  that 
a  border  takes  up  too 
•*   much  space  in   propor- 


is  truly  a  marvel  These  coats  are  fully  equal  towrat 
you  would  pay  a  tailor  $2800  to  $3000  for  We  srl| 
them  at  from  $1  5  00  to  $1800 

Give  lh#  tailor  the  r»n  bye  and  put  anothei  ten  in 
trie  bank 

Certainly  we  have  en.*.*  (or  less  m0ney-$6oo  if 
you  want  ihem 


■*  tion  to  the  good  obtai  ned 
3»  from  it.  As  much  atten- 
.31   tion  as  is  required  can 


The  Commonwealth,  '* 


Coirect 

Clothiecs. 


Hoover  <f  Co. 


ever,  it  is  different.     A  cut  can  be  made 


than 


mere    written 


be  secured  without  the 
use  of  a  border  at  all. 
And,  besides,  borders 
tell  no  story  and  sell 
no  goods.  With  an 
advertising  "cut,"  how- 
to  tell  a  story  equally 
words.      The   "point" 


as  well,  if  not  better 
in  a  cartoon  is  often  more  forcefully  presented  than  the  most 
eloquent  orator  could  possibly  present  it.  Our  ancestors,  before 
they  learned  the  use  of  written  characters,  expressed  their 
ideas  in  the  form  of  more  or  less  rudely  drawn  pictures  Savage 
and  semi-savage  tribes  do  the  same  thing  at  the  present  time. 
There  always  has  been  and  there  always  will  be  something 
peculiarly  attractive  in  a  "picture."  I  have  olten  noticed  how 
a  shop    window    filled    with  pictures    will    attract  the  passers-by. 


We  also  all  know  how  greatly  children  are  attracted  by  pictures. 
This  shows  that  the  love  of  a  picture  is  natural  It  would 
appear    then    that    the 


advertiser  who  is  not 
satisfied  with  mere  type 
displays,  who  is  look- 
ing for  a  sure  thing  as 
a  trade  attractor,  can- 
not do  better  than  pin 
his  faith  to  good  illustra- 
tions. Each  of  Hoover 
&  Co.'s  ads.  has  a 
border,  and  one  has  a 
border  and  a  cut.  In  the 
latter  case  I  suppose  the 
border  is  used  for  the 
sake  of  uniformity.  It 
certainly   represents  so 


I 


$3.00 


Wisdom  Pants.  I 
» 

I'  s  a  pood  n air e  and  the  Dints  it  represent*  are 
good  partis  That  s  -hy  *e  talk  about  them  so  much 
in  out  ads  Listen— here's  the  secrel '  We  devote 
Ereit  rhunks  o'  our  time  and  experience  in  making  rhii 
line  as  near  perfect  as  possible  We  crov.  d  all  the  value 
into  them  that  the  competitive  system  w,;|  allow—  more 
in  (act  We  are  actually  working  under  the  co-operative 
system  by  dividing  our  profits  with  you  and  depending 
on  a  larger  volume  o(  business  to  make  up  the  differ  if" 
ence  Hence  you  get  $400  Pants  (or  $jco?.  Should  3, 
they  nor  be  called    Wisdom   P4LVTS  I 

'ne  Commonwealth,  | 


Coirect 
Clothiers 


Hoover  &  Co. 


Ball  Sqoir*   tn    »U  1   -  y, 


much  money  thrown  away,  because  the  accompanying  cut  attracts 
all  the  attention  necessary. 

The  best  clothing  advertising  I  know  of  is  that  of  Rogers,  Peet 
&  Co.,  of  New  York.  I  don't  remember  ever  seeing  a  border  used 
in  their  advertising,  but  they  seldom  put  out  an  ad.  unaccompanied 
by  a  cut. 

I  herewith  reproduce  a  typical  Rogers-Peet  ad. : 

I  think  that  Hoover 
&  Co.  ought  to  change 
their  ads.,  in  daily 
papers,  every  day,  in- 
stead of  twice  a  week. 
As  as  rule  no  clothing 
ad.  should  be  run 
oftenerthan  once.  There 
are  so  many  things  to 
be  said  about  clothes 
and  the  goods  usually 
sold  with  them,  that 
there  ought  to  be  no 
difficulty  in  getting  up 
fresh  ads.  every  day. 

Doubtless  a  position 
on  local  page  next  to 
reading  is  best  for  goods 
which  men  buy.  For 
goods  which  women 
buy  (and  women  buy 
most  of  the  goods  sold 
at  retail)  the  best  position  is  on  a  good  "  dry  goods"  advertising 
page.       It    is  safe    to  say    that    the  most    interesting    part    of   a 


A  cloth  very  loud  in  an  ordinary  suit, 
lends  just  the  tunc  needed  to  a  golf  or 
bicj  cle  suit. 

(lives  a  distinct  style  thai  men  seek  long 
and  pay  much  for. 

Not  half  our  bicycle  cloths  are  loud  ;  some 
are  extreme!}  quiet;  mam  between. 

For  we  cater  to  all  tastes;  purses  too — 
suits   $8  to  $18. 

Rogers,  Peet  &  Co. 

l'riici    ami   lima  1\\  ay. 
Warren  and  Broadway 

Thirty-second  and  Broadwaj 
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newspaper  to    the  average  woman  is  the  part  that  has  the  most 
"  bargains  "  in  it. 

The  amount  to  spend  in  advertising  such  businesses  as  Hoover's 
depends  so  much  on  unnamed  local  conditions  that  it  is  unsafe  for 
me  to  more  than  generalize.  Certainly  no  more  than  4  to  5  per 
cent,  at  the  outside  ought  to  be  spent.  If  the  business  is  new.  as  it 
apparently  is,  and  if  competition  is  strong  it  will  make  a  difference. 
If  other  Winnipeg  clothing  merchants  are  strong  and  vigorous 
advertisers  it  will  make  still  more  difference.  With  the  "best 
corner  in  the  city  "  and  with  "  the  whole  face  of  the  store  in  glass," 
Hoover  &  Co.  ought  to  get  on  with  a  yearly  expenditure  for  adver- 
tising of  2  to  3  per  cent,  of  the  total   amount  of  the  sales  for  the 

same  period. 

*         *         * 

H.  T.  Graham  &  Co.,  of  Kinmount,  Ont.,  are  now  getting  out  a 
large  store  paper  of  their  own  called  The  Busy  Bee.  Unless 
Graham  &  Co.  can  improve  on  The  Busy  Bee  they  won't  get  much 
out  of  their  advertising  in  it.  The  trouble  is  that  it  is  not  got  up  in 
"  dead  earnest."  Out  of  the  five  columns  of  display  advertising 
there  are  only  two  prices  quoted — a  new  lot  of  Japan  tea  at  35c, 
and  marriage  licenses  $2.  Here  and  there  through  the  reading 
matter  there  are  prices  quoted.  I'll  venture  to  say  that  the  most 
interesting  part  of  advertising  is  the  prices — when  they  are  quoted. 
I  believe  in  working  in  prices  and  interesting  descriptions  of  goods 
whenever  possible.  Either  before  or  after  the  35c.  is  quoted  for 
Japan  tea  something  ought  to  have  been  said  about  the  quality  of 
it.  There's  nothing  startling  about  a  new  lot  of  Japan  tea  at  35c. 
at  all.  It  may  be  cheap  or  it  may  be  dear.  No  one  can  tell  from 
the  ad      Here  is  another  mistake  : 


I  am  quite  unable  to  understand  how  this  firm,  or  any  other,  can 
sell  so  cheap.     Yet,  here  the  facts  are  in  black  and  white  : 


Watch  this  ad.  next  Month, 

IT  WILL  SURPRISE  YOU. 


The  proper  time  to   "surprise  "  a  man  or  woman  in  an  ad.  is 
right  now. 

But  this  is  all  right  : 

H.  T.  Graham  &  Co.  are  selling 
10  bars  Pet  Soap  for  25c. 

because  "  Pet  "  is  evidently  the  name  of  a  more  or  less  well-known 
brand  of  soap. 

It  is  a  good  plan  for  a  store  to  get  out  one  of  these  little  papers 
providing  its  owners  do  not  too  much  antagonize  the  regular  local 

papers  and  their 
To  Encourage  Cash  Customers,  .  friends.  But  in  ad- 
dition to  this  they 
must  be  scientific- 
ally got  up. 


JE  have  decided  to  give  a  6  per  cenfc-  Cash   Discount,   or   8   per 
cent   If  taken  in    Goods  We  are    going  to  do  ll    in   this  way 

3  Every  person  who  buys  from  us  will  be  given  a  card  similar  to  the 
;  tj^f  one  shown  at  the  bottom  of  this  page,  and  all  purchases  for  Cash  will  be 
'  punched  on  this  ticket.  When  the  ticket  has  been  completely  cancelled  — 
'the  purchases  amount  to  rive  l$s>  Dollars  —  we  will  redeem  the  card  for 
2S  cent*  cash  or  30  cenls  111  goods.  In  other  words,  you  can  buy  $5.30  north 
for  $5.00.  or  $5.00  worth  for  $4  75 

When  accounts  are  settled  within  30  days  we  will  punch  one  hall  the  amount 


•. 

i  j   i   1   4   |   i  |   i   |  »  |   i  ]    »  |    i  |  10  j  10 

10 

St 

Cash    Discount  Check. 

10 
10 

IV 

10   ; 

j 

When  all   the  amounts  on  this    ticket    ate    can 
celled,  (total,  $5  00).  j,    m.    ROSS    *»"  Pay  bearet 
on  demand 

Twon-FiiE  cms  chsh.  01  mm  cekts  m  soots 

u 

20    '    20    J    20       20       20       20   |    20  |    20   |    20   ,    20  |    10 

10 

J.  M.  Ross,  of 
Moncton,  N.  B., 
sends  me  a  cash 
rebate  card,  which 
I  reproduce  (in  re- 
duced size )  as 
worthy  of  favorable 
comment : 
*     * 


Hollinrake      & 

Co.,  of  Ingersoll,  Ont.,  seem  to  understand  the  importance 
of  quoting  prices  in  their  ads.  Two  circulars,  copies  of  which  they 
sent  me,     are  fairly    bristling  with   business-bringing   quotations. 


Talk  About 

Bankrupt 

Stocks ! 


But  Here  are  Prices  That  Will 
Knock  Them  Silly. 


Dark  Prints  for  a  Penny  a  yard. 

Good  Towelling  for  a  Penny-and-a-Half  a  yard. 

Pure  Linen  Towels  for  a  Nickle. 

Yellow  Kids  for  5c. 

Ladies'  and  Girls'  Coats  for  $1. 

Gents'  Derby  Scarfs,  Bows,  Knots  (regular  25c.) 

for  12£c. 

Girls'  Kid  Gloves,  10c.  pair. 

The  Widest  Table  Oil-cloth  (marble  or  colors), 

35c.  for  25c. 

Black  Feather  Neck  Ruffs  for  a  shilling. 

Good  Veilings  for  5c.  yard. 
Ladies'  Stylish  Felt  Hats  for  a  quarter. 

200  Good  Pins  for  a  cent. 
Double-fold  Cloth  Dress  Goods  for  10c. 


An  advertisement  of  W.  G.  McCarthy,  of  North  Bay,  Ont.,  is 
not  at  all  a  bad  advertisement.  I  don't  know  just  what  is  meant 
by  "homemade"  bargains  and  misleading  "descriptive"  cata- 
logues, but  I  am  positive  no  merchant  can  make  much  out  of 
allowing  the  people  of  his  community  to  see  that  he  is  feeling  the 
competition  of  his  rivals — department  store  men  or  others.  A  real 
fault  in  this  ad.  are  the  expressions,  "  Worth  9c.  at  7c.  ;  worth  8c. 
at  6c."  and  so  on.  If  the  goods  had  ever  been  marked  at  the  old 
prices  it  would  have  been  better  to  say  7c,  marked  down  from  9c. 
As  a  matter  of  fact,  no  goods  are  really  worth  more  than  they  will 
sell  for.  Everyone  understands  that  no  merchant  sells  goods  for 
less  than  they  are  worth,  unless  he  has  a  special  object  in  view — 
uch  as  to  advertise  his  store,  or  to  close  out  unseasonable  or  broken 
ots  of  goods.  Apparently  Mr.  McCarthy's  offerings  are  not  of 
hese  kinds.  When  the  special  object  referred  to  exists,  the  fact 
ought  to  be  plainly  stated.  It  is  not  enough  to  merely  say  that  the 
goods   "are"   worth  so  and  so.     A  bad   statement  of  this  kind  is 

apt  to  breed  disbelief. 

*•         *         * 

McCurdy  &  Co.,  of  Antigonish,  N.S.,  appear  to  be,  not  only 
large,  but  first-class  advertisers.  Their  ad.  in  The  Casket  of 
Jan.  13,  sent  me  for  criticism,  is  well  worth  reproduction,  but  its 
large  size,  of  course,  makes  that  impossible.  The  ad.  is  very 
nicely  set  up,  but  if  McCurdy  &  Co.  will,  in  the  future,  drop  out 
the  dividing  rules  scattered  through  the  ad.  it  will  be  found  an 
improvement. 

I  find  that  the  same  issue  of  The  Casket,  that  contains  the  large 
ad.  referred  to,  has  three  other  good  size  ads.  of  McCurdy  &  Co. 
One  of  these  three  is  practically  a  repetition  of  things  said  in  the 
large  ad.,  while  the  other  two  merely  direct  attention  to  the  large 
ad.,  which  is  on  a  page  by  itself.  This  is  clearly  a  waste  of  space 
(money),  as  the  big  ad  is  quite  big  enough  to  attract  all  the  neces- 
sary attention.     But  McCurdy  &  Co.    are  to  be  commended  for 

their  enterprise  anyway. 

*         *         * 

Good  advertising  is  not  everything  necessary  to  mercantile  suc- 
cess.    No  matter  bow  well  a  store  is  advertised,  if  it  does  not  live 
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up  to  its  advertising  it  is  seriously  handicapped.  It  would  probably 
be  better  for  such  a  store  not  to  advertise  at  all. 

I  know  a  certain  furniture  store  in  a  very  large  city  which  does 
splendid  advertising.  It  is  the  best  advertising  of  furniture  done 
in  the  city  referred  to.  It  is  evidently  the  aim  of  the  writer  of  the 
ads.  to  make  people  feel  that  there  will  always  be  a  hearty  welcome 
to  all  callers,  whether  they  want  to  buy  much  or  little,  or  not  at  all. 
The  artistic  beauty  of  the  goods  is  constantly  referred  to,  and  every- 
one is  invited  to  call  in  a  most  genial  and  hearty  manner.  You  go 
to  that  store  for  the  first  time  with  the  impression  in  your  mind  that 
the  people  there  are  polite,  obliging  and  "out  for  business"  — 
almost  with  a  feeling  of  personal  friendship  for  the  firm.  All  this 
is  just  as  it  should  be,  and  it  is  a  real  tribute  to  the  power  of  printers' 
ink.  But  when  you  get  there  you  are  met  at  the  door  by  a  sour- 
faced  man,  who  asks  you  roughly  what  you  want.  May  be  you 
have  a  clear  idea  of  what  you  want,  and  may  be  you  haven't. 
Perhaps  you  merely  went  in  to  look  around  and  see  what  the  goods 
and  prices  were  like.  You,  perhaps,  tell  this,  or  something  like  it, 
to  the  old  man  and  he  looks  daggers  at  you.  You  are  glad  to 
make  your  escape  as  soon  as  possible,  and,  perhaps,  without  even 
looking  at  anything.  But,  suppose  you  really  do  want  something, 
say  a  bedroom  suite,  and  you  have  made  up  your  mind  that  you 
would,  perhaps,  buy  the  one  advertised  in  the  papers  that  same 
day.  When  you  say  "  bedroom  suite"  to  the  old  man  he  moves 
his  hand  automatically  towards  what  looks  at  a  distance  like  an 
elevator.  You  proceed  in  that  direction  and  find  that  it  is  an 
elevator,  as  you  thought,  but,  in  the  meantime,  half  of  the  good 
effects  of  the  advertising  has  gone.  The  elevator  man  looks  at  you 
contemptuously  several  times  before  he  condescends  to  let  you  get 
on  board.  By  this  time  you  get  angry  and  forget  to  say  where  you 
want  to  get  off  until  the  elevator  hr.s  passed  your  floor.  The  elevator 
man  gets  angry  at  this  and  makes  some  semi-audible  remarks  ot 
anything  but  a  conciliatory  nature.  Finally  you  see  the  goods  you 
came  to  look  at,  but  the  salesman  is  a  peit  young  fellow  who 
evidently  has  doubts  of  your  ability  to  purchase  such  expensive 
furniture.  He  makes  no  effort  to  effect  a  sale,  in  fact  he  treats  you 
in  such  a  top-lofty,  haughty  manner  that  your  patience  finally  gives 
out  and  you  leave  the  place  in  disgust.  This  is  no  fanciful  and 
overdrawn  picture,  but  a  few  samples  of  what  probably  takes  place 
every  business  day  in  the  store  I  refer  to.  It  is  a  lair  sample  also 
of  what  constantly  takes  place  in  stores  all  over  the  United  States 
and  Canada.  By  such  things  as  these  a  large  proportion  of  the 
pulling  power  of  advertising  is  destroyed.  The  owners  of  such 
stores  are  naturally  disappointed  with  the  results  obtained.  Just  as 
like  as  not  they  cut  off  the  store's  advertising  (perhaps  a  sensible 
thing)  and  say  that  "advertising  doesn't  pay." 

It  is  not  always  wise  to  blame  your  advertising  if  it  doesn't 
"pull"   as  well  as  you  think  it  ought  to. 

*  #         * 

A  good  thing  for  either  a  large  store  or  a  small  store  is  to 
employ  local  help.  In  nearly  all  the  older  settled  districts  in 
Canada,  and  especially  in  country  places,  a  great  many  of  the 
people  are  related  in  some  way,  by  either  blood  or  marriage.  In 
many  of  these  places  this  relationship  is  often  the  thing  that  deter- 
mines the  bestowal  of  patronage.  Even  if  your  store  help  are  not 
really  related  to  many  people,  it  is  well  to  remember  that  they  are 
sure  to  have  friends  who  may  become  customers  it  they  are  local 
people.  Of  course  where  there  is  not  enough  local  talent  to  meet 
all  demands,  some  one  has  to  do  the  importing  act.     But  always 

let  the  other  fellow  do  it. 

*  *         * 

A  good  thing  to  do  in  writing  an  advertisement  is  to  place  your- 
self, as  much  as  possible,  in  the  position  of  an  outsider.  This  is 
important  for  several  reasons.  If  one  looks  at  his  store  and  its 
stock  in  a  coldly  critical  manner  ;  if  he  actually  tries  to  find  out 
what  its  faults  are,  it  is  surprising  how  many  he  will  discover  where 


he  supposed  none  or  very  lew  existed.  His  very  familiarity  with 
these  abuses  prevented  him  from  seeing  them.  Does  his 
stock  look  as  bright  and  fresh  as  it  ought  to  and  as  he 
says  it  does  in  his  ads.  ?  And  so  on  and  so  on.  There 
is  no  use  in  making  claims  and  assertions  in  one's  ads.  which 
are  not  strictly  or  reasonably  true.  They  weaken  the  ads.  that  follow 
and  destroy  confidence  generally.  Some  merchants  know  their^ 
business  and  its  technical  terms  so  well  that  they  usually  fall  into 
the  way  of  using  technicalities  in  their  ads.  They  know  so  well 
what  an  8/4  blanket  is  that  they  forget  the  figures  are  meaningless 
to  most  of  the  readers  of  their  ads.  In  very  many  of  the  papers 
which  I  read  I  find  expressions  in  the  advertisements  which  I  don't 
at  all  understand.  The  men  who  wrote  the  ads.  understood  the 
meaning,  but  they  were  looking  at  the  matter  as  insiders  and  not 
outsiders.  The  average  country  merchant's  hours  are  very  long. 
This  takes  a  great  deal  of  the  vim  and  "snap"  of  life  out  of 
him  and  he  gets  in  a  rut.  Commercial  travelers  are  so  numerous 
and  fascinating  that  he  gets  into  the  habit  of  doing  all  or  most  of  his 
buying  from  them.  So  he  seldom  visits  the  wholesale  markets  in 
the  large  cities,  and  local  conditions  are  such  that  he  can't  well  be 
seen  very  much  around  his  competitors'  stores.  Even  when  he 
does  go  to  his  wholesale  market  he  confines  his  visits  for  the  most 
part  to  the  wholesale  houses.  What  he  ought  to  do  is  to  make 
regular  visits  of  inspection  to  the  best  stores  within  his  reach.  Then 
let  him  keep  his  eyes  and  ears  open.  I  don't  suggest  any  dis- 
honorable spying.  The  better  plan  is  for  him  to  introduce  himself 
to  the  proprietors  of  such  stores,  frankly  stating  the  object  sought 
after.  It  will  probably  be  found  that  a  great  many  good  ideas  can 
be  profitably  exchanged.  Another  good  plan  is  to  occasionally 
have  some  smart  woman  who  knows  how  to  shop,  and  who  knows 
what  other  stores  are  doing,  to  come  and  spend  a  few  hours  in  your 
establishment.  Ask  her  to  afterwards  point  out  to  you  every  fault 
or  suggestion  of  a  fault  she  has  observed. 

By  all  means  get  on  the  outside  of  your  business.     Your   ads. 
will  not  only  be  better,  but  the  business  will  improve  in  every  way. 


THE   BEST  OF  ALL. 


There's  the  bicycle  girl  with  the  Alpine  hat, 

And  the  girl  with  the  sailor  brim  ; 
There's  the  girl  who  rides  in  a  derby  crown, 

And  the  maid  with  a  bonnet  trim. 
There's  the  girl  who  loves  soft  drab  felt, 

And  the  one  with  the  cap  of  a  man  ; 
There's  the  belle  who  wears  a  sweeping  plume, 

And  the  lass  who  is  clad  in  tan. 
But  of  all  the  girls  who  ride  their  wheels, 

The  girls  who  laugh  and  banter, 
There's  none  to  me  like  the  merry  lass 

Who  wears  a  Tarn  o'  Shanter. 


GOING   BY  THE    EDMONTON    ROUTE. 

Mr.  Alex.  G.  Habbick,  of  Waterloo,  Ont.,  who  left  lately  for  the 
Klondyke,  wrote  from  Edmonton  under  date  of  Feb.  10  :  "  We 
arrived  OK,  and,  along  with  the  rest  of  the  party,  am  getting  my 
outfit  ready.  There  are  eight  in  the  party,  and  for  the  journey  of 
800  miles,  which  is  somewhat  further  than  Mr.  Habbick  had  ex- 
pected, each  had  five  horses,  one  with  saddle  and  the  rest  for  sleds 
to  carry  outfit.  Mr.  Habbick  says  :  'At  the  end  of  the  trip  we  let 
the  horses  go  ;  they  feed  themselves  and  hang  around  the  camp. 
About  80  people  came  in  last  night  on  their  way  to  the  Klondyke, 
and  the  streets  are  full  of  men  training  dogs  and  horses  and  trying 
rifles  and  revolvers  belore  leaving  for  the  wilds.  We  may  be  here 
for  a  week  trying  horses,  etc.  The  climate  here  is  grand.  I  have 
been  around  all  day  without  an  overcoat.' 
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The  Summer  Girl 

This  year  will  dress  in  WHITE.    The  decree 
has  gone  forth.  m      ^WE  ARE  showing 


30/32  inch  White  Swiss  Spot  Muslins.  A  FULL  LIME  OF 

30  inch  White  Swiss  Sprig  Muslins.  EVERYTHING  SHE 

30  inch  White  Open-Work  Muslins.  „. . .   Drm„nr 

32  inch  Plain  White  Swiss  Muslins.  W,LL  Kt^IKt. 

Specially  manufactured  tor  us. 

30  inch  Black  Spotted  Muslins. 
30  inch  Black  and  White  Spotted  Muslins. 
30  inch  Black  and  Colored  Muslins. 

30  inch  Colored  Spot  White  Muslins. 

28/29  inch  White,  Plain  and  Figured  Piques,  all  prices. 
Hair  Cord  Stripes,  White,  Black  and  Colors. 
Checked  and  Stripes  and  Open-Work,  White  and  Black  Muslins. 

The  New  Knotted  and  Corded  Checks  and  Stripes  in  Lawns  and  Muslins. 
25/36  inch  Scotch  Dotted  and  Coin  Spot  White  Muslins,  retailing 
from  8c.  to  35c. 

American  and  English  Apron  Muslins,  all  prices, 
36/40  inch  Tucked  Lawn  Skirtings. 
India  Muslins,  White  and  Black. 
White  India  Linens. 

White  and  Black  Egyptian  Lawns,  for  the  new  fashionable  ties. 
White  and  Cream  Oriental  Mulls. 
White  Hair  Cords. 

Stiff  and  Soft  White  and  Black  Books. 
Colored  Books,  Lenos,  Tarlatans, 
Etc.,  Etc. 
LASTLY— Our  39  inch  White  Victoria  Lawns,  known  everywhere. 

THEY     WILL    NOT    CURL. 

TO  GO  WITH  THE  ABOVE  WE  HAVE  A  FULL  RANGE  OF 

pMDpninppipC  Cambrics,     Lawn    and     Muslin,    Edgings,     Insertions    and    Setts. 

tlflDlAwl  ULTllLv  Tucked  Lawn  Edgings,  Guipure  and   Imperishable   Edgings   and 

Insertions,  Allovers  and  Flouncings. 

LAUIlw  Valenciennes,  Torchon,  Fancy  Cotton,  Chantilly,  Duchesse,  Fedora, 

etc.     Orientals,  White,  Cream  and  Butter,  our  specialty  this  season. 

LIN  I M  Ww  of  course  to  match. 


D-AWL..     P^:^r»      0      P^v  23  St.  Helen  Street, 

brophy  UainS  a  UO.,      Montreal,  que. 


N 
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WINDOW  DRESSING, 

HINTS    I  ok   CLOTHIERS. 

FOR  a  clothing  window,  a  taking  design  is  very  easy  of  execution. 
First,  make  two  large  frames,  large  enough  to  enclose,  in  each 
case,  a  suit  of  clothes.  The  wood  for  these  frames  may  be  common 
flooring,  covered  with  gilt  paper,  or  with  something  else,  in  imita- 
tion of  a  picture  frame.  A  backboard,  the  size  of  the  frame,  should 
next  be  made.  Upon  this,  when  done,  is  placed  a  suit  of  clothes, 
on  a  ground  of  puffed  cambric,  either  colored  or  of  plain  white. 
At  the  foot  of  each  picture  may  be  placed  a  card  with  the  name  of 
the  firm  as  artists  in  clothing.  The  space  between  the  pictures  is 
filled  by  a  board  covered  with  black  velveteen  or  cambric.  Against 
this  black  background  are  shown  shirts,  vests,  and,  if  desired, 
collars  and  cuffs.  On  either  side  of  the  window,  brackets  are  draped 
with  black,  which  may  be  silk,  such  as  is  used  for  linings,  or  if 
preferred,  silesia  ;  anything  black  and  glossy  will  do.  On  this  black 
ground,  white  vests  are  again  displayed.  In  the  ioreground  are  a 
row  of  small  frames,  showing  ties,  cuffs  and  collars.  The  frames 
in  this  case  can  be  omitted  and  the  goods  shown  in  boxes. 
These  are  the  main  features  of  the  window.  The  detail  can  be 
carried  out  in  the  ordinary  way  by  a  display  of  seasonable  wearing 
apparel.  Those  who  try  this  window  will  find  it  a  very  striking 
one  when  complete,  as  the  contrasts  are  very  strong  and  it  is  alto- 
gether seasonable.  If  desired,  a  row  of  frames  and  suits  may  be 
placed  in  the  rear,  doing  away  with  the  black  and  white  in  the 
centre.  The  design  is,  however,  of  less  trouble  than  so  many 
frames  would  be.  See  to  it  that  your  frames  are  massive  enough 
to  be  striking  to  the  eye  ;  otherwise  the  display  will  lose  its   force. 

An  original  idea,  which  produces  a  good  effect  is  this  :  The 
principal  articles  necessary  to  put  it  into  effect  are  two  dummies. 
The  one  should  be  dressed  in  the  nobbiest  suit  in  the  store,  with  a 
new  style  of  hat,  gloves,  and  a  tasty  necktie,  and  should  be  placed 
on  a  pedestal  in  the  window,  with  suitable  wording  on  the  pedestal. 
Standing  near  and  looking  up  at  it  place  another  dummy,  dressed 
in  a  very  different  style.  The  object  is  to  show  a  marked  contrast. 
For  this  purpose  put  on  the  second  dummy  the  shabbiest  suit  of 
clothes  you  can  get  hold  ot,  an  old  pair  of  boots,  and  a  battered 
hat  ;  dirty  the  face  also,  and,  taking  some  curled  horsehair,  gum  it 
on  the  face  to  show  a  beard  of  a  week's  growth,  and  serve  the  back 
of  the  head  in  the  same  manner,  making  up  as  perfect  a  representa- 
tion of  a  poor  fellow  entering  the  store  to  get  rigged  up  as  possible. 
Everybody  will  stop  to  look  at  a  show  of  that  kind,  and  it  is  sure  to 
draw  a  crowd. 

The  importance  of  showing  but  one  class  of  goods  at  a  time  has 
already  been  alluded  to.  Many  merchants  who  realize  the  necessity 
of  adhering  to  the  rule  yet  desire  to  display  more  than  one  kind  of 
goods  at  a  time  adopt  the  following  method.  Two  light  V  shaped 
frames  are  made  out  of  rough  inch  boards.  They  are  set  in  the 
window  with  the  open  part  to  the  front,  forming  two  separate  com- 
partments thus  VV,  which  taper  to  a  point  in  the  rear  of  the  win- 
dow. This  gives  opportunity  to  display  two  varieties  of  goods  in 
one  window  in  the  best  possible"manner,  and  at  the  same  time 
have  each  class  entirely  separate  and  distinct.  The  frames  are 
made  the  right  width  to  fill  the  window,  and  are  high  enough  to 
reach  the  top  also.  When  the  frames  are  covered  with  a  tasty  dis- 
play of  goods  the  effect  is  very  pretty,  as  the  window  has  the 
appearance  of  two  small  rooms  whose  walls  are  composed  of  the 
latest  style  goods.  Clothiers  can  use  one  compartment  for  pants 
and  the  other  for  coats  and  vests,  filling  in  and  brightening  the 
darker  shades  of  the  clothing  with  gents'  furnishing  goods.  Dry 
goods  men  can  use  one  part  for  dress  goods  and  the  other  for  prints 
or  white  goods.  Other  lines  of  trade  can  easily  utilize  this  plan,  as 
it  is  equally  good  for  all. 


A    WINDOW    TRIMMERS'    EXPOSITION. 

It  is  proposed  to  hold,  in  Chicago,  from  August  15  to  Septem- 
ber 1  next,  a  window  trimmers'  exposition.  The  plan  is  being 
worked  out  by  Harry  Harman,  who  has  devoted  much  time  and 
skill  to  window  decoration,  and  who  invites  the  co-operation  of 
Canadian  trimmers  who  feel  that  they  would  like  to  lend  a  hand. 
It  is  proposed  to  give  medals  for  the  best  displays.  The  editor  of  . 
The  Dry  Goods  Review  will  be  glad  to  forward  any  communica- 
tions to  Mr.  Harman  from  Canadian  decorators. 

the  awning  question. 
The  awning  question  is  one  that  demands  attention  every  spring, 
for,  either  from  carelessness  or  neglect,  this  necessary  fixture  often 
proves  to  be  a  greater  nuisance  and  obstruction  than  anything  the 
window  decorator  has  to  contend  with.  The  ideal  awning  is  one 
which  can  be  easily  raised  or  lowered,  and  is  made  of  plain  canvas 
or  drilling,  and  so  well  constructed  and  put  up  that  the  cloth  is 
always  taut,  with  the  framework  solid  and  substantial. 

In  many  instances  the  awning  is  not  to  blame  for  all 
the  odium  that  is  heaped  on  it ;  the  blame  should  rather  rest  on 
the  one  whose  duty  it  is  to  see  that  it  is  properly  put  up,  in  the  first 
instance,  and  then  correctly  raised  and  lowered  afterwards.  We 
have  seen  awnings  of  gaudy  colors,  through  which  the  sun  strikes 
and  casts  a  hideous  shade  on  the  goods  shown  in  the  windows. 
Others  have  advertisements  painted  on  them,  as  if  there  were  not 
room  enough  on  the  store  front  for  the  necessary  signs,  and  still 
others  which  are  more  often  raised  when  they  should  be  lowered, 
and  vice  versa. 

It  is  not  expected  that  the  window  dresser  should  stand  in  the 
front  of  the  store  watching  the  awnings  continually,  but  it  is  not  a 
difficult  task  to  gain  the  assistance  of  one  of  the  stock  boys  in  one 
of  the  departmens  nearest  the  entrance  and  coach  him  on  the  proper 
handling  of  the  awnings.  Perhaps  the  worst  fault  with  most  can- 
vas awnings  is  that  they  are  not  hung  properly  when  first  put  up. 
The  edge  of  the  awning,  including  the  border,  should  never  be 
allowed  to  hang  less  than  seven  feet  from  the  sidewalk.  We  have 
seen  scores  of  them  that  were  barely  six. 

There  are  many  more  men  who  approach  six  feet  in  height  than 
one  would  imagine,  and  it  isn't  the  pleasantest  sensation  in  the 
world  for  a  well-dressed  man  or  woman  to  have  a  dirty,  soggy 
awning  flapping  about  their  headgear,  which  will  be  soiled  if  the 
wearer  is  to  walk  upright,  or  else  a  continual  stooping  is  necessary 
in  order  to  pass  under  the  awning  safely. 

The  old  wooden  awning,  extending  entirely  over  the  sidewalk 
or  extended  by  iron  brackets,  still  remains  in  a  good  many  places, 
helping  to  make  good  window  displays  impossible  and  casting  a 
thick  gloom  over  the  entire  store.  We  can't  say  much  about  them 
other  than  the  quicker  they  are  converted  into  kindling  wood  the 
better  it  will  be  for  the  store.  It  isn't  a  difficult  matter  to  make  a 
time  card  showing  at  what  hours  the  sun  shines  strongest  in  the 
windows  and  have  the  young  man  who  raises  and  lowers  the  awning 
guide  himself  accordingly.  A  little  attention  to  these  matters  now 
will  save  a  great  deal  of  annoyance  later  on. — N.Y.  Economist. 


PERSONAL    APPEARANCE. 

No  woman  cares  to  be  waited  on  by  a  clerk  in  his'  shirt  sleeves, 
or  by  one  whose  hands  are  so  distinctly  unclean — as  not  infrequently 
happens — -that  she  does  not  care  to  have  them  come  in  contact  with 
her  own.  Personal  appearance  counts  for  a  good  deal  in  business. 
Dudes  are  not  wanted  anywhere,  but  a  store  attendant  need  not 
spend  a  cent  in  making  himself  presentable,  and  the  proprietor 
may  lose  a  good  many  dollars  when  his  employe  fails  to  observe  a 
rule  that  should  be  one  of  the  cardinal  principles  in  store  man- 
agement. 
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CURRENT  NOTES  AND  NEWS  OF  TRADE. 

COTTON    CLOTHS    TO    LOOK    LIKE    WOOL. 

ENGLISH  woolen  cloths  having  been,  in  some  lines,  practically 
driven  out  of  the  United  States  market  by  the  higher  duties 
of  the  Dingley  tariff,  the  English  manufacturer  has  been  put  on  his 
mettle  to  bring  out  cotton  fabrics  similar  in  appearance  to  woolen 
materials.  A  New  York  paper  is  struck  with  the  success  and 
ingenuity  of  the  Yorkshire  manufacturer  and  says  :  "  Nothing 
more  interesting  in  this  line  has  ever  come  under  our  observation. 
\Ye  have  in  our  possession,  for  instance,  a  sample  of  lining.  It  has 
a  soft  feel  and  a  shiny  face,  and  the  manufacturer  is  quite  right  in 
saying  that  '  no  inexperienced  hand  would  ever  think  that  is  any- 
thing else  but  silk  or  satin  if  he  saw  that  lining  in  a  garment.'  And 
yet  it  is  every  particle  cotton.  Furthermore,  goods  of  this  make 
have  already  been  shipped  to  the  United  States  at  io^c.  a  yard, 
and  this  is  only  an  average  price,  there  having  been  consingments 
of  linings  at  these  figures. 

"  More  interesting  than  this  is  a  sample  of  lightweight  Clay 
coating.  This  is  also  all  cotton.  An  expert  would  not  be  deceived 
altogether  regarding  this  fabric,  though  he  might  not  suppose  that 
it  was  altogether  devoid  of  wool.  The  inexperienced  person,  how- 
ever, would  be  led  astray.  Not  much  of  this  fabric  has  yet  been 
shipped  to  this  country,  but  large  hopes  are  entertained  in  Bradford 
regarding  the  outlook.  The  sample  in  our  possession  is  invoiced  at 
one  shilling  (24  cents)  per  yard,  eleven  ounces,  and  the  goods  can 
be  had  in  any  shade,  and  also  in  any  weight,  though  only  light- 
weights have  been  shipped  as  yet. 

"  But  most  wonderful  of  all  is  a  dress  goods  pattern.  Our  cor- 
respondent considers  this  the  most  'ingeniously  constructed  cloth' 
he  has  ever  seen.  We  think  everyone  will  agree  with  him.  The 
fabric  has  an  up-to-date,  attractive,  and  fashionable  appearance  ; 
and,  to  indicate  that  we  do  not  speak  rashly,  we  will  state  that  the 
Bradford  manufacturers  who  make  these  fancies  are  the  only  people 
who  are  at  all  busy.  And  yet  the  pattern  in  our  possession  is  made 
entirely  of  cotton,  both  weft  and  warp,  with  the  exception  of  the 
figure,  which  is  mohair.  Eighty  per  cent,  or  more  of  the  fabric  is 
cotton,  but,  as  our  correspondent  says,  there  is  not  one  in  fifty  who 
would  suspect  the  fact.  The  casual  onlooker  who  would  not  sus- 
pect adulteration,  would  have  to  unravel  the  cloth  to  detect  that  it 
was  made  of  cotton." 


general  store  and  lumber  concerns  of  the  country.  Fredericton 
being  admirably  situated  for  a  distributing  centre,  and  this  firm 
having  always  maintained  a  high  reputation  for  business  integrity 
and  up-to-date  ideas  has  enjoyed  a  fair  share  of  trade. 

The  Review  was  informed  that  the  prospects  for  a  spring  and 
summer  trade  were  bright  with  promise. 


A    PROGRESSIVE    BUSINESS    HOUSE. 

Last  month  The  Review  reached  Fredericton,  New  Brunswick, 
("  The  Celestial  City"),  situated  on  the  St.  John  river,  and  foremost 
among  its  business  men  found  Mr.  Fred  B.  Edgecombe,  whose 
handsome  dry  goods  establishment  is  known  far  and  near,  and 
easily  takes  rank  among  the  leading  houses  of  the  maritime 
provinces. 

The  building,  Nos.  192  and  194  Queen  street,  has  a  wide  front- 
age of  four  large  plate  glass  windows  and  double  entrance,  and 
consists  of  three  floors  and  a  basement.  The  first  and  second  floors 
are  used  for  retail  departments,  among  which  we  make  special 
mention  of  silks  and  dress  goods,  ladies'  jackets,  ladies'  and  gents' 
furs,  cloths,  printed  cottons,  hosiery,  gloves,  ladies'  wrappers  and 
underwear,  ribbons,  laces,  etc.,  gents'  furnishing  and  men's  and 
hoys'  clothing.  The  carpet  rooms  are  on  the  second  floor,  and 
just  now  Mr.  Edgecombe  is  showing  his  new  spring  stock  of  carpets, 
rugs,  oil-cloths,  curtains,  and  all  that  belongs  to  the  house  furnish- 
ing department  in  dry  goods  business. 

He  is  a  large  importer,  paying  into  the  Custom  House  more  than 
three-quarters  of  the  entire  amount  of  duties  collected  in  Fredericton 
and  vicinity  for  dry  goods.  He  is  also  a  large  purchaser  of  Cana- 
dian goods  both  for  his  wholesale  and  retail  business.  Established 
in  1850  this  house  has  been  keeping  quite  apace  with  the  times,  and 
in  the  wholesale  department  has  had  to  do  more  or  less  with  the 


TO    MAKE    FINE    YARNS    IN    CANADA. 

The  annual  general  meeting  of  the  Montreal  Cotton  Co.  was 
held  on  Feb.  8,  at  87  Peter  street,  Montreal.  A  number  of  share- 
holders were  present,  including  L.  H.  Archambault,  E.  J.  Barbeau, 
Henry  Barbeau,  E.  N.  Benson,  C.  H.  Blackader,  J.  P.  Cleghorn, 
James  Crathern,  Selkirk  Cross,  D.  J.  M.  Darling,  Alphonse  David, 
A.  C.  Clark,  S.  H.  Ewing,  Sam.  Finley,  Chas.  Garth,  A.  F.  Gault, 
L.  H.  Gault,  C.  E.  Gault,  P.  W.  Gault,  G.  Y.  Gilmour,  G.  Greene, 
Jacques  Grenier,  J.  W.  Howard,  F.  W.  Kelley,  Ph.D.,  Abner 
Kingman,  E.  Lichtenhein,  Peter  Lyall,  F.  E.  Lyman,  Robertson 
McCullough,  John  MacFarlane.  H.  Warkland  Molson,  James 
Moore,  J.  H.  Mudge,  Edward  Neild,  Louis  Simpson,  Geo.  F.  C. 
Smith,  Wm.  Strachan,  Hon.  J.  K.  Ward,  James  Wilson. 

A  by-law  authorizing  the  issue  of  $300,000  worth  of  coupon 
bonds  was  passed.  The  bonds  are  to  be  secured  upon  the  im- 
movable property  of  the  company.  The  money  is  to  be  used  in 
building  a  spinning  mill  of  some  40,000  spindles  capacity,  in  which 
will  be  manufactured  fine  Egyptian  yarns  suitable  for  making 
linings,  satines,  etc.,  of  the  best  quality.  Heretofore  these  goods 
have  been  imported  from  Great  Britain,  but  the  Montreal  Cotton 
Co.  believe  they  can  be  made  profitably  on  this  side  of  the  water. 
The  new  mill  will  give  employment  to  about  350  hands,  and  will 
probably  be  located  at  Valleyfield,  Que. 

The  annual  report  and  financial  statement  were  submitted,  and 
both  were  considered  satisfactory,  the  year's  business  showing  a 
substantial  increase.  The  old  board  of  directors  were  re-elected 
as  follows  :  A.  F.  Gault,  Chas.  Garth,  Jacques  Grenier,  Hon.  J. 
K.  Ward,  S.  H.  Ewing,  R.  R.  Stevenson  and  Samuel  Finley.  Mr. 
A.  F.  Gault  was  re-elected  president,  Mr.  Chas.  Garth  vice-presi- 
dent, and  Mr.  D.  F.  Smith  secretary-treasurer. 

It  is  nearly  22  years  since  the  Montreal  Cotton  Co.  commenced 
operations,  and  during  that  time  their  mill  has  not  been  closed  for 
a  single  working  day.  Their  attention  has  always  been  devoted  to 
dyed  goods,  and  finding  sufficient  scope  for  their  energies  in  the 
manufacture  of  these,  they  have  never  succumbed  to  the  temptation 
to  make  grey  domestics. 


AN    ENJOYABLE    AFFAIR. 

On  February  18  the  employes  of  the  Standard  Shirt  Co.  held 
their  annual  ball.  Nearly  two  hundred  couples  were  present,  and 
dancing  was  kept  up  until  the  early  morning  hours.  An  excellent 
supper  was  served,  and  all  enjoyed  themselves  immensely. 


EVIDENCES    OF    INTER-PROVINCIAL    TRADE. 

A  representative  of  The  Dry  Goods  Review,  while  in  Wood- 
stock, N.B.,  recently,  called  at  the  Maritime  Wrapper  Co.'s  factory 
and  met  Mr.  Dickenson,  the  manager,  who  was  kind  enough  to 
devote  a  short  time  to  an  inspection  of  the  premises.  The  work- 
room, or  manufacturing  department,  containing  the  latest  improved 
machinery,  operated  by  about  one  hundred  employes,  gave  proof 
of  the  large  output  of  their  goods.  Asked  as  to  the  result  of  last 
year's  business,  Mr.  Dickenson  replied  that  their  sales,  especially 
in  the  west,  had  largely  increased,  "so  much  so  that  we  were 
compelled  to  increase  our  staff.  We  attribute  this  to  two  causes, 
the  excellence  of  our  goods  and  our  advertisement  in  The  Dry 
Goods  Review.  In  response  to  our  advertisement  we  received 
direct  results  and  effected  sales  in  different  parts  of  the  Dominion 
and  we  consider  The  Review  a  first  class  medium  for  our  business." 
New  designs  and  styles  will  be  ready  by  May  15,  and  the  company 
anticipate  a  successful  season. 
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NOVA  SCOTIA  INSOLVENCY  LAW. 

A    BILL    BEFORE    THE    LEGISLATURE   TO     AUOLISH     PREFERENCES — 

THE  ATTORNEY  GENERAL  EXPLAINS  THE  MEASURE,  WHICH 

SATISFIES   THE  ASSEMBLY  IF  THE  COUNCIL   WILL 

l'ASS     IT. 

IN  the  Nova  Scotia   House  ol   Assembly,  February  8,  Attorney- 
General   Longley  introduced  a  bill  respecting  assignments  and 
preferences  by  insolvent  persons. 

He  said  that  this  bill  was  not  entirely  new  to  the  legislature. 
It  had  been  introduced  twice,  and  adopted  and  carried  by  the 
house,  but  he  had  failed  to  receive  the  concurrence  of  the  Legis- 
lative Council. 

The  subject  of  bankruptcy  and  insolvency,  properly  speaking, 
belonged  to  the  Federal  Government,  and  for  some  time  after  con- 
federation a  federal  law  on  that  subject  had  been  in  operation. 
After  a  number  of  amendments  had  been  passed,  it  became  so  dis- 
tasteful to  the  business  community  that  pressure  was  brought  to  bear 
on  the  Government  and  Parliament  of  Canada  for  its  repeal,  with 
success.  Therefore,  in  Nova  Scotia,  and  any  other  province  not 
having  special  legislation,  the  distribution  of  the  estate  of  a  person 
unable  to  meet  his  usual  liabilities  was  determined  by  the  old  com- 
mon law  rules.  Under  this,  a  system  of  preference  had  grown  up  to 
a  large  degree,  and  such  a  thing  as  an  equitable  distribution  of  one's 
estate  among  all  his  creditors  in  due  proportion  was  almost  un- 
known in  Nova  Scotia. 

Under  the  general  authority  to  deal  with  property  and  civil 
rights,  it  had  been  held  by  the  highest  judicial  authority,  namely, 
the  privy  council,  that  the  provincial  authorities  had  power  to  pass 
an  Act  for  the  equitable  distribution  of  the  estates  of  insolvent  per- 
sons and  to  prevent  fraudulent  preferences.  Such  an  Act  had  been 
passed  in  Ontario,  and  that  very  Act  had  been  held  to  be  constitu- 
tional by  the  privy  council.  The  bill  which  he  introduced  was 
largely  on  the  lines  of  the  Ontario  Act.  Under  the  Ontario  Act  the 
sheriffs  of  the  different  counties  were  ex-officio  official  assignees. 
This  bill  did  not  limit  necessarily  that  office  to  the  sheriffs,  but 
provided  for  the  appointment  in  each  county  of  one  or  more  official 
assignees  by  the  governor-in-council. 

This  legislature,  while  having  the  power  to  deal  with  the  estates 
of  persons  in  insolvent  circumstances,  had  no  power  to  pass  legis- 
lation by  which  these  persons  should  receive  acquittances.  This 
bill  did  not  provide  for  the  discharge  of  such  persons  from  their 
liability  to  their  creditors. 

It  might  be  that  the  Dominion  Parliament  was  considering  the 
question  of  introducing  an  Insolvency  Act,  which  would  be  more  far 
reaching  than  that  passed  by  the  provincial  legislature.  If  they 
took  it  in  hand  all  the  legislation  introduced  in  the  various  pro- 
vinces would  go  for  nothing.  It  was  not  certain  that  such  an  Act 
would  go  through  this  session  of  the  Dominion  Parliament,  and  it 
had  been  deemed  necessary  that  some  steps  should  be  taken  by  this 
legislature. 

In  the  earlier  stages  of  this  class  of  legislation  some  opposition 
has  been  offered  to  the  principle  of  the  distribution  of  estates  by 
assignees  by  leading  members  of  the  business  communities  in  Nova 
Scotia,  and  especially  in  Halifax.  It  might  be  that  it  was  believed 
that  by  means  ot  preferences  local  wholesale  dealers  would  get  an 
advantage  over  wholesale  dealers  living  outside  of  the  province,  but, 
he  (Hon.  Mr.  Longley),  thought  that  full  consideration  had  led  the 
almost  universal  feeling  that  a  system  of  preferences  could  be  enor- 
mously abused,  and  could  induce  a  condition  of  things  which  was 
discreditable  to  the  general  moral  tone  of  business  in  a  community. 
Therelore  he  thought  he  was  justified  in  believing  that  the  method 
of  distribution  provided  by  the  bill  which  he  introduced  would  meet 
with  the  general  assent  of  the  business  community. 

PROGRESS    OF    THE    MEASURE. 

Since  Mr.  Longley  introduced  the  bill  it  has  been  considered  by 


the  committee  on  law  amendments,  and,  after  hearing  a  deputation 
from  the  Halifax  Iioard  of  Trade  consisting  of  Aid.  Faulkner  and 
Mr.  E.  G.  Kenny,  the  committee  reported  the  measure  which  is  now 
through  the  House  of  Assembly.  The  general  provisions  of  the  bill 
are  similar  to  the  law  now  existing  in  the  province  of  Ontario.  It 
is  not  within  the  power  of  the  provincial  legislature  to  enact  legisla- 
tion providing  for  the  discharge  or  acquittance  of  a  bankrupt  by  his 
creditors,  and  therefore  the  present  measure  contains  no  such  pro- 
vision. An  honest  trader,  however,  can  always  rely  on  fair  treat- 
ment by  his  creditors.  In  all  respects  the  proposed  measure  is  as 
comprehensive  and  complete  as  it  is  possible  to  make  it  and  still 
keep  within  the  scope  of  provincial  jurisdiction. 


STORE   SENSE. 

Look  here,  Mr.  Employer  ;  a  few 

Words  with  you. 

Do  you  pay  a  clerk  for  listening  to 

Lectures,  or  for  working  ? 

Have  you  ever  taken  the  young  men 

You  employ  into  your  confidence, 

And  told  them  just  how  you  wanted 

Your  business  conducted, 

And  just  how  they  should  do  it  ? 

Or  do  you  just  scold, 

And  yell,  and  scream  ? 

Now  your  employes  are  the  backbone 

Of  the  business. 

If  any  one  of  them  does  good  work  for  you 

Let  him  know  it. 

Of  course,  men  who  do  not  work 

Willingly,  never  will  work. 

There  is  no  use  in  scolding  that  kind  of  a  man. 

Just  bounce  him. 

You  don't  want  any  one  around  you  unless  he  is  just  as  much 
interested  in  the  welfare  of  the  business  as  you  are. 

But  you'll  never  secure  that  interest 

By  scolding. 

Kindness  will  secure  it. 

And  once  you  have  whole-souled,  friendly  help,  your  business 
life  will  be  worth  the  living. 

It  may  cost  a  little  more  money  to  keep  good  help  than  it  does 
to  keep  bad  help,  but  good  help  is  always  cheap. 

And  when  you  treat  your 

Men  right, 

They  reciprocate. 

Business  cannot  be  done  on  a  purely 

Sentimental  basis. 

But  there  are  some  things  that  every  human 

Being  requires. 

One  is  good  treatment, 

Another  is  justice, 

And  another  reward. 

The  man  that  has  got  to  work  for  you 

Because  necessity  compels  him  to, 

Is  an  unwilling  servant. 

He  will  leave  you  as  soon  as  he  can. 

That  is  what  you  want  to  avoid. 

It  is  expensive  to  drill  in  new  men. 

And  it  is  expensive  to  have 

Dissatisfied  help. 

Make  every  man  that  is  with  you, 

Work  for  you. 

Make  them  all  feel,  as  the  men 

in  the  army  of  Italy  felt 

Toward  their 

Napoleon.  — Haberdasher. 
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A    FLOURISHING   FIRM. 

ONE  of  the  largest  business  concerns  in  the  maritime  provinces 
is  the  firm  of  Dunlop  Bros.  &  Co.,  of  Amherst,  N.S.  This 
enterprising  house  was  established  in  the  year  1863  by  Thos.  and 
Henry  Dunlop,  of  Truro,  Colchester  county,  and  by  close  atten- 
tion to  business  and  faith  in  the  possibilities  of  their  adopted  town 
have  developed  a  splendid  business,  until  to-day  they  probably 
stand  at  the  head  of  the  business  houses  of  the  border  town. 

Last  November  they  removed  their  dry  goods  into  their  new  and 
capacious  stone  and  brick  store  adjoining  the  old  stand.  This  store 
is  one  of  the  finest,  if  not  the  finest,  dry  goods  store  in  the  town. 
It  is  finished  and  fitted  up  in  an  up  to-date  manner,  and  the  firm  is 
to  be  congratulated  on  its  attractive  and  handsome  appearance. 
They  claim  that  they  are  in  a  better  position  than  ever  to  supply 
the  wants  of  their  customers,  and  expect  to  command  a  fair  share 
of  the  dry  goods  and  carpet  trade  of  the  place.  Mr.  Thos.  Dunlop, 
the  head  of  the  firm,  although  somewhat  advanced  in  years,  is  still 
active  and  energetic,  keeping  a  keen  eye  over  the  details  of  the 
business. 

They  also  handle  hardware,  and  make  specialties  of  saddlery 
hardware  and  carriage  stock,  and  in  these  lines  do  a  trade  equal  to 
any  house  between  Halifax  and  St.  John. 

The  Review  called  on  this  firm  last  month,  and  was  shown 
over  the  premises. 


OTTAWA   RETAIL  MERCHANTS. 

At  the  last  meeting  of  the  Ottawa  Retailers'  Association  it  was 
announced  that  the  Retail  Association  of  Toronto  wanted  the  mem- 
bers of  the  local  board  to  affiliate  with  them  and  form  a  supreme 
body,  but  no  action  was  taken.  Before  it  was  dropped,  however, 
several  of  the  members  expressed  their  views  on  the  question,  for 
and  against. 


A  communication  was  received  from  the  Toronto  and  London 
associations  asking  the  co-operation  of  the  local  association  in 
petitioning  the  Dominion  Government  to  appoint  a  salaried  inspec- 
tor for  weights  and  measures,  as  the  system  now  in  vogue  was  un- 
satisfactory, the  public  deriving  the  benefit,  while  the  scale  owners 
had  to  pay  the  fees. 

Mr.  D.  Story  occupied  the  chair.  Amongst  those  present  were: 
H.  H.  Lang,  W.  H.  Mills,  secretary  ;  A.  Eastcott,  W.  E.  Brown, 
C.  Addison,  George  Popham,  Stuart  McClenaghan,  J.  Ashfield,  S. 
Nicholson  and  H.  Owens. 


A   HANDY    PRICE   LIST. 

Though  the  "Rooster"  brand  factory  is  kept  running  at  full 
blast,  orders  for  Klondyke  clothing  are  so  numerous  that  it  is 
almost  impossible  to  keep  pace  with  them.  For  the  convenience 
of  buyers  Mr.  Wilkins  has  got  out  a  post  card  price  list  of  his 
clothing  specialties,  which  he  will  be  glad  to  mail  to  anyone 
interested. 


RECENT   TRADE    NOTES. 

With  the  active  demand  for  ribbons  comes  a  very  large  demand 
for  display  cabinets.  The  "  Practical' '  line  manufactured  by  A.  N. 
Russell  &  Sons,  Ilion,  N.Y.,  U.S.A.,  is  very  popular,  in  fact,  is  the 
leader  both  in  the  United  States  and  Canada.  These  manufacturers 
also  iurnish  the  "Practical"  glove  cabinets, piece  goods  fixtures  and 
a  variety  of  small  cabinets  and  cases.  Write  for  catalogue  of  their 
line. 

English  manufacturers  have  been  very  tardy  in  delivery  of 
seamless  cashmere  hosiery  to  the  consequent  inconvenience  of 
Canadian  retailers.  This  was  caused  by  the  engineers'  strike,  which 
is  fortunately  now  settled,  and  advices  to  The  Review  say  that  the 
makers  hope  to  deliver  in  the  future  with  greater  despatch. 


KNOX,  riORGAN  &  CO. 


...Wholesale  Dry  Goods  Importers... 

Hamilton. 


A  LARGE  SHARE  OF  NEW  BUSINESS  has  come  to  us  this 
Spring,  and  we  hope  to  have  a  continuance  of  this  by  carrying  a  well-assorted 
stock  in  all  departments  throughout  the  ENTIRE  SEASON* 

WE  SHALL  ADD  to  our  present  large  range  of  samples  many  novelties,  particularly  in 
AMERICAN  GOODS,  which  are  now  being  selected  in  that  market. 

We  have  secured  Two  Special  Lines  of  ... 

Ribbed  Cashmere  Hose 


Maich  is  a  Letter  Oidei  month. 

The  care  we  take  in  filling 
LETTER    ORDERS   is  exceptional. 


Ladies'  sizes  can  be  retailed  at  25c.  per  pair,  and  Children's 
in  proportion.       —      These  are  worthy  of  special  attention. 

...PLEASE    GIVE     US    A    TRIAL. 
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NEW  FEATURES  IN  WHOLESALE  TRADE 

BROPHY,    CAINS    k   CO. 

THIS  will  be  above  all  a  belt  season,  so  all  the  wholesale  houses 
say.  Brophy,  Cains  &  Co.  are  showing  a  range  that  com- 
prises about  everything  in  leather  goods.  Their  range  of  whites, 
plaids,  black  patents,  crocodiles,  English  leathers  and  American 
fancies  make  a  range  hard  to  beat.  They  report  a  further  receipt 
of  their  low  lines  by  the  ist  of  March.  In  men's  goods,  too,  they 
show  a  range  that,  they  contend,  cannot  be  beaten.  Elastic  belt- 
ing they  have  in  2  and  2}4  inch,  in  all  prices,  to  retail  at  from 
12^  to  50c.  per  yard.  "We  are  paying  special  attention  to  our 
shelf  smallware  stock  this  season."  say  the  firm.  "Repeating 
early  and  largely,  and  will  carry  a  full  range  of  everything  in  this 
line  right  along.  We  pay  special  attention  to  letter  orders  in  this 
department,  and  guarantee  prices  right." 


THE   \V.    R.    BROCK    CO.,    LIMITED. 

The  season  so  far  in  the  dress  goods  department  with  the  W. 
R.  Brock  Co.,  Limited,  has  been  a  most  satisfactory  one  and  they 
are  now  able  to  predict  pretty  accurately  what  lines  are  going  to  be 
on.  In  plain  colors  and  blacks  they  specially  mention  their  ranges 
of  serges,  velours,  cashmeres,  estamines,  coatings,  etc.  In  plain 
blacks,  three  special  numbers  in  velour-finished  henrietlas,  which 
cannot  be  repeated  at  the  money,  are  being  very  quickly  bought 
up.  Their  G208  black  elastic  coating  is  a  tremendous  seller,  they 
having  already  this  season  been  obliged  to  send  six  cable  repeats 
for  it.  Plain  black  mohairs  are  moving  well,  fancy  blacks  in  good 
patterns  and  values  are  undoubted,  and  this  firm  claims  to  have 
never  shown  a  more  beautiful  range,  and  the  results  are  most  satis- 
factory. 

The  special  feature  in  fancies  is  the  marked  success  of  their  silk 
and  wool  tartan  No.  936,  which  is  acknowledged  to  be  beyond  a 
doubt  the  best  line,  with  the  most  extensive  range  of  patterns  in  the 
trade.  They  have  secured  another  lot  of  this  cloth,  and  hope  to 
have  them  in  stock  early  this  month.  Other  fancies  moving  being 
worthy  of  notice  are  shot  crepes,  cycling  suitings,  covert  coatings, 
whipcord  suitings,  tweeds,  silk  mixtures  and  small  checks. 

The  firm's  stock  of  silks  was  badly  depleted  early  in  the  year, 
but  many  repeat  orders,  lately  received,  have  put  it  once  more  in 
splendid  shape.  They  have  full  ranges  of  their  well-known  stand- 
ard lines  of  blacks  and  colors  and  a  most  attractive  lot  of  fancies 
which  are  selling  freely. 

S.    GREENSHIELDS,  SON    &    CO. 

S.  Greenshields,  Son  &  Co.  report  a  large  sale  of  their  celebrated 
"  Stanley  "  velveteen  in  black  and  colors.  Shot  glace  silks,  black 
broches  and  fancy  blouse  silks  are  specialties  with  their  silk  depart- 
ment. In  Priestley's  goods  they  are  showing  a  large  range  of 
grenadines,  moire  figures,  bayadere  weaves  and  three  special  num- 
bers in  black  moire  skirtings  and  one  number  in  colors. 


JAMES    JOHNSTON    &    CO. 

The  smallware  and  notion  department  of  this  house  keeps  well 
to  the  front,  and  new  lines  are  added  every  day.  A  full  range  of 
black  and  colored  military  and  tubular  braids  is  to  be  found  here, 
as  well  as  a  great  variety  of  fancy  braids.  M.  &  K.  silcoton  is 
also  a  specialty.  Veilings  in  all  latest  designs,  including  15  to 
16  in.  and  40  in.  black  grenadine  veilings,  may  be  had  from  them  ; 
also  white  cambric  embroidered  flouncings  and  allovers  ;  Notting- 
ham, Scotch  and  Swiss  curtains,  pin  spot  muslin,  in  white,  black 
and  colors  ;  parasols,  ties,  handkerchiefs,  braces,  etc.  Plain  and 
ribbed  cashmere  hosiery  and  cotton  hosiery  in  exceptional  values. 
A  great  variety  of  fabric  gloves  is  reported,  while  their  range  of 
black  and  colored  braid  gimps,  black  and  colored  beaded  and  tin- 


sel trimmings,  dress  fronts  in  braid  and  jet,  includes  all  the 
novelties.  Silk  mixtures,  light  and  dark  shades,  also  silk  and  wool 
grenadine  effects,  in  light  shades,  including  cream,  sky  and  pink 
Nile,  suitable  for  blouses,  may  be  had  from  them.  Their  assort- 
ment of  fancy  dress  goods  ranges  in  price  from  10c.  to  $1.25. 

WYLD,    GRASErT    Ic    DARLING. 

Wyld,  Grasett  &  Darling  are  showing  a  large  and  varied  stock 
of  dress  goods,  both  plain  and  fancy,  much  larger  than  heretofore. 
Their  lace  curtain  department  has  received  careful  attention,  and 
their  range  of  values  will  be  superior  in  every  respect  to  any  former 
showing  they  have  made  in  these  goods.  Their  stock  of  lawns  and 
muslins  is  large  and  well  selected.  In  laces,  veilings,  ribbons,  etc., 
as  well  as  hosiery  and  ladies'  underwear,  their  present  stock  is 
thoroughly  up  to  the  standard.  In  their  linen  department  an 
immense  stock  will  be  found  carried  by  them  on  consignment  for  ihe 
Messrs.  Ewart  &  Son,  Limited,  Belfast,  which  they  can  sell  direct 
to  the  trade.  They  report  an  active  demand  for  table  linens, 
bleached  and  unbleached,  napkins  and  towels.  In  the  dress  goods 
department  they  are  showing  an  exceptionally  choice  range  of  fancy 
fabrics  in  all  the  leading  styles  and  colorings.  Their  display  of 
plain  coverts,  melange  corduroy  coverts,  plain  two-toned  effects, 
French  silk  mixtures  and  neat-figured  fancies  surpass  anything 
previously  offered  by  them.  They  have  excellent  values  in  fine 
twill  and  coating  serges,  and  report  an  active  demand  for  these  goods. 
In  black  materials  theyshowa  large  range  in  both  plain  and  fancies. 
In  the  smallwares  department  a  large  and  comprehensive  range  of 
new  laces  in  black  and  cream  silkChantilly,  white  and  butter  colors, 
oriental,  valenciennes  and  Irish  point  are  shown,  also  a  full  line  of 
torchon  edgings  in  veilings  (Brussels,  net  and  inechlins),  the  latest 
effect  in  18  inch,  black  grounds,  with  black,  white,  Nile  and  lilac 
spots.  They  report  that  next  season  the  iashion  will  turn  towards 
black  moire  ribbons  for  sashes,  and  have  a  fine  line  in  stock.  They 
are  offering  special  value  in  taffeta  and  pure  silk  gloves,  to  retail  at 
25  to  35c.  per  pair.  Their  line  of  ladies'  cotton  hose,  Hermsdorf 
dye,  contain  some  very  special  values. 

JOHN    MACDONALD    &    CO. 

Speaking  of  dress  goods,  John  Macdonald  &  Co.  pointed  out 
that  French  organdies  and  English  and  American  fancy  muslins 
were  in  good  demand.  Grenadine  effects  are  doing  well,  and  all 
lines  of  French  and  German  fancies  hold  their  own.  Some  job  lines 
are  to  be  seen,  suited  to  children's  and  ladies'  dresses,  and  two 
lines  of  black  material  are  exceptionally  good.  The  new  material, 
silk  sublime,  to  retail  at  85c,  is  very  attractive  stuff,  the  warp 
being  of  silk  and  the  filling  of  wool.  This  is  handsome  material 
for  evening  wear,  and  comes  in  all  fashionable  colors.  Silkcrepons 
are  selling  well. 

The  millinery  season  suggests  special  reference  to  the  valen- 
ciennes and  oriental  laces  in  medium  widths,  and  also  fancy  cottons 
and  black  and  cream  Spanish  laces.  Muslin  de  soie  is  a  new  make 
of  chiffon  with  more  body  to  the  material  and  suited  to  evening 
wear  at  no  extra  price.  A  superior  line  of  leady-made  skirts  is 
shown,  the  materials  being  black  lustrine,  Sicilians,  and  crepons, 
black  and  navy  serges.  These  skiits  are  tailor-made,  fan  backs,  and 
lined  double  right  up  with  no  seams  seen  in  the  lining.  Fancy  silks 
are  popularin  blue,  pink,  Nile,  white,  black,  etc.,  shades.  In  rib- 
bons the  demand  is  specially  in  black  salins.  The  hosiery  display 
is  the  largest  on  record,  comprising  French  and  German  cottons, 
and  English  cashmeres.  The  summer  glove  trade  presents  a  num- 
ber of  novelties  in  silks,  taffettas,  etc.  A  good- deal  of  originality  is 
shown  in  the  trimmings  and  buttons.  One  line  is  an  imitation 
chamois  in  color  and  feel.  A  bicycle  glove  combines  a  netted  frame 
with  soft  leather  palms.  The  vests  are  in  all  makes  and  prices  in 
cotton,  balbriggan  and  silk. 
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Woven  Labels 


...and. 


Imported  direct  into  Canada 
Brain  Germany. 

Duty  paid  to  Her  Majesty's 
Customs. 


...Hangers 


WD  VPN  I  A  RPI  Q  for  Clothing,  Shirts,  Hats,  Caps,  Neck- 
nUILn  LMULLVJ  wear.  Underwear,  Shoes  and  Waist- 
bands, in  any  design  and  color. 

PANT'S  BUTTONS  WITH  NAME  STAMPFD  THEREON 

We  carry  a  full  Stock  foi 

The  Wholesale  Trade  and   Manufacturers,  in 

Pant's  Buttons  of  every  description. 
Coat.  Vest  and  Overcoat  Buttons  in  Composition.  Cov- 
ered and  Soutache. 
Patent  Pant's  Buttons,  attached  by  machine. 
Anchor  Buttons.  Pearl  Buttons. 

Shirt  and  Underwear  Buttons. 
Pant's  Buckles  of  every  description. 
Pant's  Clasps  and  Hooks  and  Eyes. 
Overall  Buckles.  Bicycle  Buckles. 

Chain  and  Woven  Hangers.       Mohair  Braid. 
Rubber  Tissue. 

Tailor's  Chalk.  Wax  Crayons  and  Drafting  Lead,  etc.,  etc. 
Patent  Snap  Fasteners  for  Klondike  clothing. 


M.  MARKUS 


K 


TORONTO : 
73   Bay  Street 


MONTREAL: 

30  HOSPITAL  STREET 


^A% 


Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 


A 


E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


The  LEADING   FEATURES  in  Ladies' 
Print  and  Muslin  Wrappers  are  : 

PATTERN*!  DESIGN 


Our  Most  Popular  Style  for  Spring  is  NO.  700. 
Price,  $13.75  per  dozen. 


Pattern. 
Design. 


Made  in  American  Percales,  In- 
digo, Grey,  Black  and  White, 
and  Dark  Fancys. 

Frilled  Bust  and  Yoke,  Tight- 
fitting  Strap  Back,  Coat  Sleeve, 
Braid  Trimming  to  match. 


Perfect  Fitting  Garments  at  Popular  Prices 

===== — y — 

The  Maritime  Wrapper  Co. 


LIMITED 
Ontario  Agent  : 

J.  H.  PAEKHILL,  46  Toronto  Arcade 

TORONTO 


WOODSTOCK,  N.B. 


Collars,  Cuffs 

and 

Shirt  Bosoms 


a 


WATERPROOF." 


THE 


CO. 


Only  the 

Best  Materials 

Used 


SDPERIOR  TO  ANY  PRODUCED 


The  A.  B.  Mitchell  Co. 

16  i?re£ptard  TORONTO 

Agent— DUNCAN  BELL,  Montreal 
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MEN'S  FURNISHINGS. 

SPECIAL     OPENING     IN      NEW      PREMISES. 

GLOVER  &  BRAIS  have  moved  into  their  new  premises  at 
198  McGill  street,  and  are  arranging  for  a  special  opening 
at  the  same  time  as  the  millinery  openings.  The  quarters  they  are 
now  occupying  are  handsome  and  spacious,  and  merchants  visiting 
Montreal  within  the  next  couple  of  weeks  will  find  much  to  interest 
them  there.  Lots  of  novelties  will  be  on  display,  including  a  range 
of  nickel  display  stands  for  the  counter  or  window.  These  stands 
can  be  used  for  displaying  scarfs,  collars,  shirts,  and,  in  fact,  all 
kinds  of  men's  furnishings.  A  "  bicycle  pattern  "  umbrella  stand 
is  new,  as  is  also  a  patent  glove  measure  for  which  Glover  &  Brais 
have  the  exclusive  control  in  Canada.  This  sells  for  $2,  and  is  a 
decided  convenience  at  the  glove  counter. 

Hygenie  fleeced  underwear  is  the  latest  addition  to  the  many 
new  lines  which  this  firm  are  handling.  Every  garment  is  fleeced 
with  wool  and  camel's  hair,  and  will  be  made  in  all  weights,  up  to 
blanket  style,  suitable  for  the  Klondyke  and  other  northern  regions. 
All  garments  will  bear  a  special  tag,  marked  "Glover  &  Brais' 
hygenie  underwear."  The  quality  will  be  maintained,  and  it  is 
hoped  that  this  tag  will  be  a  help  in  selling.  Mr.  Brais  leaves  in 
a  couple  of  weeks  for  Europe.  He  intends  to  visit  all  parts  of 
Great  Britain  and  the  continent  in  search  of  new  ideas. 

Travelers  representing  the  firm  will  be  on  the  road  within  the 
next  few  weeks,  showing  samples  for  fall. 


SUMMER   CLOTHING   AND    NECKWEAR. 

There  are  some  nice  lines  in  summer  clothing  to  be  seen  this 
season.  Coats  made  of  several  qualities  of  linen  have  block  and 
other  patterns  that  produce  summer  tweed  effects  in  hot  weather 
colors.  Vests  to  match  them  are  also  shown,  and  Caulfeild,  Hen- 
derson &  Burns  possess  exclusive  designs  for  Canada  in  these 
goods,  which  retail  from  $1.50  upwards.  Bicycle  hose  are  also 
seen  in  very  tasteful  colors  and  designs,  and  will  retail  from  50c. 
upward.  There  is  quite  a  demand  for  the  lines  without  feet.  This 
enables  the  bicyclist  to  wear  cashmere  socks,  which  can  be  changed 
during  a  long  ride. 

This  house  has  a  large  range  of  neckwear  in  the  new  Japanese 
and  other  designs  in  all  colors.  The  Review  saw  the  goods  made 
up,  and  they  look  even  better  than  in  the  samples. 


A    NEW    FEDORA    HAT. 

fames  Coristine  &  Co.  report  an  increasing  demand  for  Klon- 
dyke goods.  They  promise  prompt  delivery.  The  leading  fedora 
hat,  as  reported  by  James  Coristine  &  Co.,  is  the  "  Underbrim," 
all  colors.  It  is  a  big  seller  in  New  York,  and  the  Canadian  dealer 
is  invited  to  brighten  up  stock  with  a  sample  dozen. 


THE    METROPOLE    SHIRT    IN    CANADA. 

Hogg  &  Mitchell,  shirt  manufacturers,  Strand  factory,  London- 
derry, Ireland,  and  of  Winchester,  England,  who  enjoy  a  high 
reputation  as  shirt  manufacturers  in  the  home  markets,  have  agreed 
to  confine  for  a  term  their  marks,  including  their  "Metropole" 
shirt  with  the  patents  attached,  to  the  Canadian  Underwear  Co., 
St.  James  street,  Montreal.  The  underwear  company  is  making 
preparations  to  have  these  goods  placed  prominently  before  both 
the  wholesale  and  retail  trades, together  with  the  article  of  "Selvqt," 
for  which  they  has  recently  been  appointed  Canadian  agents. 


WOVEN    LABELS,   ETC. 

M.  Markus,  of  30  Hospital  street,  Montreal,  is  making  a  specialty 
of  woven  labels  for  clothing,  shirts,  hats,  underwear,  etc.,  in  all 
designs  and  colors.      He  is  also  showing  buttons  of  every  descrip- 


tion, including  pant's  buttons  with  any  name  desired  stamped  on, 
shirt  buttons,  levat,  vest  and  overcoat  buttons,  etc.  A  line  to  him 
at  the  above  address  will  bring  full  particulars. 

SOMETHING    NEW    PROMISED. 

During  millinery  week  Fred.  W.  Picard,  Western  Ontario  agent 
for  Glover  &  Brais,  will  be  at  the  Toronto  agency,  52  Bay  street, 
where  visitors  may  see  samples.  Among  the  fall  goods  a  surprising 
line  is  promised  the  trade.     Samples  will  be  ready  to  show  shortly. 


SPECIAL    LINES    OF    PRESENT    INTEREST. 

The  range  of  goods  shown  in  the  men's  furnishing  department 
of  the  Gault  Bros.  Co.  is  now  complete  and  includes  a  number  of 
special  lines.  Their  line  of  bicycle  hose  in  new  designs  for  both 
men  and  boys  is  worth  noting.  Tartan  and  fancy  stripe  patterns  in 
ladies'  and  men's  cotton  and  cashmere  hosiery  are  new,  and  their 
range  of  underclothing  in  balbriggan  and  natural  wool  contains 
some  good  values. 

BACK    FROM    EUROPE. 

The  buyer  of  Caulfeild,  Henderson  &  Burns  has  just  returned 
from  Europe  with  a  number  of  the  latest  specialties  in  men's  goods 
bought  in  Germany  and  other  continental  markets.  Samples  will 
be  shown  shortly. 


IT    MIGHT    BE    TRUE,    BUT 


To  assist  a  man  in  keeping  cool  in  summer  there  is  a  new  hat  that 
has  a  water  reservoir  in  the  crown  with  a  small  discharge  orifice  at 
the  under  side,  below  which  is  a  piece  of  absorbent  material,  which  is 
thus  kept  damp  and  cools  the  head  by  the  circulation  of  air  passing 
through  it. 

KLONDYKE   BUSINESS    IN   TORONTO. 

Klondyke  business  is  good  with  John  Macdonald  &  Co.  They 
laid  themselves  out  for  this  trade  and  have  had  good  results, 
especially  in  mens'  furnishings,  where  they  report  large  sales  in  such 
lines  as  underwear,  half  hose,  mitts,  sox,  etc.  Merchants  catering 
for  this  trade  are  invited  to  see  their  lines. 


A    NEW    FIRM    BEGINS    BUSINESS. 

The  new  firm,  Cookson,  Louson  &  Co.,  have  leased  for  their 
warehouse,  16  Lemoine  street,  Montreal,  in  the  heart  of  the  whole- 
sale district,  and  their  announcement  as  importers  and  manufac- 
turers of  men's  furnishings  appears  elsewhere  in  this  issue.  For 
their  first  season  the  firm  point  specially  to  values  in  neckwear, 
waterproof  coats,  half-hose,  sweaters  and  jerseys.  The  letter  order 
trade  will  be  well  looked  after. 

SPECIALS    IN   COLLARS,    ETC. 

John  Macdonald  &  Co.  are  showing  a  range  of  4-ply  collars  in 
eight  different  styles,  to  retail  at  10c,  that  they  claim  is  extra  value. 

The  same  firm  notify  The  Review  that  in  half-hose  the  trade 
will  be  glad  to  know  of  two  lines  of  black  cashmere,  175  and|ioi, 
which  have  had  large  sales  and  are  put  forward  as  good  values.  In 
waterproof  coats,  also,  they  have  three  lines,  samples  of  which  the 
dealer  will  find  "  business  builders." 


A    LEADER    IN    CASHMERE    HOSE. 

Caulfeild,  Henderson  &  Burns  have  a  new  leader  in  cashmere 
half-hose.  Its  number  is  800,  and  the  trade  are  now  being  offered 
samples.     A  shipment  of  7 50  Champion  is  also  reported. 

FOWNES'    GLOVES    IN    CANADA. 

Fownes,  Bros.  &  Co.  have  concluded  an  arrangement  with  Mr. 
L.  Cohn,  by  which  they  secure  sole  control  of  the  well-known  line  of 
gloves  manufactured  by  him  for  the  I'niied    States  and    Canada. 
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Pemn  s    Gloves 


The 

Newest 

Shades. 

The 

Latest 
Styles, 


The 
Best 
Goods 

..at  the.. 

Most 

Popular 

Prices. 


QUALITY     GUARANTEED. 

Our    Travellers    will  be  out  shortly  with  our  Fall  samples,  which  are 
the  most  complete  we  have  ever  shown. 

Perrin   Freres   &    Cie. 
Montreal 


\r 


Comfort  in  the  Klondykc 


<£ 


«£ 


is  guaranteed  to  all  who  use  the  Improved  Sleeping  Bag  manufactured  by  us.  The  bag  is  made  of  strong  water- 
proof duck,  with  two  interlinings  of  the  warmest  material  and  filled  with  Eiderdown.  It  has  the  advantage  of 
being  light  and  easily  carried,  a  most  important  point  which  all  miners  carefully  look  at.  This  bag  is  an  im- 
provement on  all  others,  and  already  many  have  testified  There  is  Nothing  to  Beat  It.  • 

■ 

Better  Than  Ever    .... 

If  you  want  to  see  the  finest  and  most  complete  line  of  Wool,  Cotton  and  Down  Comforters  ever  manu- 
factured, Wait  till  our  travellers  call  upon  you. 

Owing  to  the  large  increase  in  our  business  last  year,  we  were  compelled  to  add  to  our  plant  and  are  there- 
fore in  a  better  position  this  year  than  ever  to  give  satisfaction. 

It  Will  Pay  You  to  Handle  Our  Goods 

for  we  have  some  lines  that  are  "  eye  openers,"  both  in  quality  and  price.  All  goods  manufactured  by  us  will 
have  our  name  on  a  ticket  attached  to  article  and  none  are  genuine  without  it.  Be  sure  you  see  OUT  sam- 
ples before  placing  your  order. 


CANADA   FIBRE   CO., 


582  William 
Street, 


MONTREAL 


Manufacturers  of  Wool,  Cotton  and  Down  Comforters ;  Cushions  and  Tea  Cosies  of  every  description. 

Also  the  celebrated  Klondyke  Sleeping  Bag. 
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These  gloves  were  formerly  handled  by  Messrs.  Werthmier  &  Co., 
of  New  York.  The  Gault  Bros.  Co.,  of  Montreal,  are  the  sole 
Canadian  agents  for  Fownes,  Bros.  &  Co.,  and  all  enquiries  should 
be  addressed  to  them. 

men's   neckties. 

Bright  colors  are  the  correct  thing  for  the  man  who  follows  on 
the  heels  of  the  latest  New  York  fad.  These  are  in  stripes,  checks, 
and  brocades,  though  the  quiet,  neat  dresser  can  find  patterns  and 
colors  to  suit  him  in  the  most  up-to-date  collection  showing  for  the 
spring  and  Easter  trade. 

Thereisno  business  in  the  United  States  where  the  pace  is  more 
fierce  than  the  neckwear  trade.  Styles  and  colors  that  are  being 
jobbed  to-day  at  half  price  were  in  great  demand  a  month  ago. 

The  same  methods  are  coming  to  the  front  in  Canada,  with  the 
result  of  a  continual  demand  for  something  new,  and  the  men's 
furnisher  who  is  alive  to  the  changed  requirements  of  the  trade,  is 
rapidly  deciding  to  buy  the  latest  colorings,  in  the  newest  shapes, 
from  those  who  make  a  specialty,  in  a  large  way,  oi  nothing  but 
neckwear.  

ENGLISH    COLLARS. 

The  specialty  just  now  with  Wyld,  Grasett  &  Darling  is  English 
collars,  of  which  they  have  a  complete  assortment  in  various  shapes 
and  heights.  Sweaters  are  also  receiving  much  attention,  especially 
the  myrtle,  cardinal,  black,  navy  and  bronze  colors.  Boys'  sweat- 
ers are  selling  particularly  well.  They  have  in  stock  some  special 
values  in  rubber  coats,  in  black,   all  wool   paramatta,    with  velvet 

collars.  

"snap"    and    "bargain." 

The  W.  R.  Brock  Co.'s,  Limited,  men's  furnishing  department 
is  at  all  times  on  the  hunt  for  profit-producers  for  its  customers. 
They  are  now  showing  two  lines  of  braces,  "Snap"  and  "Bargain," 
that  have  been  bought  for  cash,  and  quite  justify  the  names  they 
bear. 


JAPANESE    SILKS,    ETC.,    FOR    AUTUMN. 

The  Review  got  some  advance  information  about  autumn 
Japanese  silks  from  K.  Ishikawa  &  Co.  this  week.  The  firm  intend 
showing  a  large  range  of  new  fancy  silks  for  fall.  Among  new 
effects  will  be  the  Bayadere,  stripes,  fancy  blacks  and  plaids  in  all 
the  the  new  combinations,  and,  for  evening  wear,  brocaded  and 
Jacquard  taffetas.  Nothing  new  will  be  omitted  from  the  fall  range, 
a  special  feature  this  season  being  Jacquard  checks  and  plaids. 
Samples  will  be  ready  for  March  15,  and  travelers  will  go  out  on 
that  date. 

Some  new  fancy  lines  for  holiday  and  Christmas  trade  will  also 
be  shown  by  K.  Ishikawa  &  Co.,  comprising  new  styles  in  scarfs, 
table  covers,  mantel  drapes  and  other  art  embroideries.  The 
largest  assortment  of  mufflers  and  handkerchiefs  ever  shown  the 
trade  will  be  seen  this  year.  Import  orders  for  Japanese  mattings 
will  also  be  taken,  and  a  large  demand  is  anticipated.  The  new 
styles  in  the  large  dark  patterns  now  so  fashionable  will  be  shown. 
In  plain  silks,  the  special  lines  and  low  prices  of  goods  for  fall 
delivery  have  already  resulted  in  good  orders  for  August  delivery. 
For  present  trade  black  China  silks  are  in  demand  for  blouse  pur- 
poses, and  all  grades  of  these  black  silks  are  in  stock.  There  is  a 
general  activity  in  the  plain  and  fancy  silks  for  spring,  and  demands 
from  the  smaller  towns  of  Ontario  are  pouring  in  in  such  quantity 
that  the  trade  has  been  doubled. 


APPOINTED  WESTERN    AGENT. 

The  Beaver  Rubber  Clothing  Co.,  1490  Notre  Dame  street, 
Montreal,  has  appointed  Mr.  R.  J.  Johnston,  of  Toronto,  as  their 
agent  for  Ontario,  Manitoba  and  British  Columbia.  Mr.  Johnston's 
Toronto  office  is  at  1  Front  street  east.  The  company  are  showing 
a  Klondyke  suit  believed  to  be  peculiarly  well  fitted  to  present 
trade,  it  being  air-tight  and  as  warm  as  fur. 


m.  R.  Storey  ^  $on 

CLOVE   MANUFACTURERS 

ACTON,   PINT. 

>> 

Co  the  trade  of  the  Dominion 

Gentlemen :  We  are  exhibiting  through  our 
representatives  the  largest  range  of  QLOYE5, 
niTT5,  r\0CCd51N5,  5110E  PdCS 
and  TRdYELLINQ  DdQ5  ever  shown  by 
a  single  firm.  Our  KLONDYKE  Goods  are  high- 
ly recommended  by  those  who  have  seen  them. 
See  these  goods  before  placing  your  orders. 

QUALITY  F\RST~ZUUSt  PRKE5 
RIQHT.  Every  customer  will  be  waited 
upon  in  good  time. 

W.  H.  Storey  &  Son. 


SOME  OF  YOUR  CUSTOMERS 
WILL  WANT  A    ....  . 

Klondyke  Outfit 

OF  VERY   WARM   AND  STRONG 

UNDERWEAR 


.31 

:7t 


Warranted 
TumbulVs 


We  are  making  a  Special  Line  of  Men's  Woolen  Under- 
wear in  Shirts,  Drawers  and  Sweaters,  in  weight  from  \%  lbs. 
to  2  lbs.  each  garment.   Full  Fashioned,  and  of  Fine,  Soft  Wool. 


WRITE   FOR    PRICES   AND    SAMPLES. 


GOULDING  &  CO. 

17  Wellington  St.  East 

TORONTO 


JOS.  W.  WEY 


1/ 


6  Bastion  Square 

VICTORIA,  B.C. 


THE  C.  TURNBULL  CO.  OF  GALT 


LIMITED 


X 
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Import  Season  1898. 


Our  travellers  are  now  on  the  road  with  a  complete 
line  of  Import  Samples  of  Fine  Fancy  Goods,  including  Photo 
Albums,  Frames,  Celluloid  Work  Boxes  and  Manicures, 
Leather  and  Plush  Goods,  Bronze  Ornaments,  Fancy  China, 
Fans,  Purses  and  Wallets. 

l\f  Df}f  /  C  we  are  offering  special  prices 
ill  L/UL^L^^D  for  import  orders.  We  are 
leaders  in  this  department,  because  we  buy  only  from  those 
manufacturers  who  are  noted  for  the  superiority  of  their  goods, 
and  while  we  accept  none  but  the  best  of  its  kind,  we  grade 
prices  to  suit  all  purchasers.  Our  1898  samples  are  now  in  and 
will  be  on  the  road  in  a  few  days. 


See  our  Special  Doll  announce- 
ment in  April  number  of  this 
journal. 


Ask  for  Price  List  of  LADIES'  BELTS  now  ready. 


p 


NERL1CH  <S  CO., 


35  Front  St.  West, 


TORONTO 


LEATHERS  ARE  FASHIONABLE 
THIS  SPRING 


Every  considerable  millinery  establishment 
has  a  large  stock  of  Feathers,  Plumes,  Tips,  Pompoms  and 
Mounts,  which  would  be  worth  as  much  as  new  stock  if 
only  they  were  the  right  color.  We  can  make  them  just 
the  same  as  new  stock.     We  dye   millinery  supplies  of  all 

kinds  in  the   most   fashionable  shades.     We  are  not  beginners.     We  are  expert  dyers  of 

long  standing,  able  equipment  and  approved  methods. 

We  dye,  clean  and  curl  feathers. 

We  dye  and  finish  union  and  soft  silk  ribbons  equal  to  new. 

Our  prices  are  very  low. 


R.    Parker   & 

Head  Office  and  Works,  787-791  Yonge  Street, 


TORONTO. 
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Dress 

Goods 

Silks 

Prints 

Staples 


The  W.  R.  BROCK  CO.,  Limited 


We  aim  at  having  in  stock 
suitable  goods  to  supply  the 
total  wants  of  live  merchants 
throughout  the   Dominion. 

Woollens— 

Canadian,    British   and   German 

Merchant  Tailors'  Supplies 

House  Furnishing  Goods 

Men's,   Women's  and  Chil- 
dren's Furnishings 

We  invite  orders—which  we 
carefully  fill. 


Cor.    Bay   and  Wellington   Streets 


INI 
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INTHC  INT6 RESTS  OF  THC  DR>  COOPS,  MILLINERY ,  CLOTHING  AND  HAT  TRADE 


The  MacLean  Publishing  Co.,  Limited 


President, 

Jonx  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers   of  Trade   Newspapers  that  circulate  in  the   Pro- 
vinces   of   British    Columbia.    North-West   Territories, 
Manitoba,    Ontario,    Quebec,     Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 
Montreal,       (Telephone  1255)      Board  of  Trade  Building 
Toronto,  (Telephone  2148)  -        26  Front  St.  West. 

London,  (J.  Meredith  McKim)    109  Fleet  Street,  E.C. 

Manchester,      (H.    S.    Ashburner)     -      18    St.    Ann  Street. 
New  York,         (M.  J.   Henry)        -  14  Irving  Place. 


Subscription,  Canada,  $2.00. 

Published  the  First  of  each   Month. 


Great  Britain,  $3  00. 


MONTREAL  AND  TORONTO,  MARCH,  1898. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


INSOLVENCY    LEGISLATION. 

OWING  to  the  apparent  lack  of  unanimity  among  the  mem- 
bers of  the  Dominion  Government,  and  to  the  rather 
lukewarm  reception  accorded  the  deputation  from  the  various 
boards  of  trade  which  recently  waited  upon  the  Cabinet  regarding 
the  necessity  for  a  Dominion  insolvency  law,  the  proposed  meeting 
of  representatives  from  boards  of  trade  and  other  interested  bodies, 
vhich  was  to  have  taken  place  in  Montreal  during  the  month  of 
February,  was  abandoned. 

It  is  now  the  intention,  however,  to  have  a  private  bill,  based 
on  the  Senate  bill  of  1895,  which  has  been  carefully  prepared  by 
a  number  of  well  qualified  gentlemen,  presented  before  Parliament 
.vithin  the  next  week.  Mr.  Fortin,  member  for  Laval,  who  is  well 
informed  on  all  insolvency  matters,  will  introduce  the  bill,  and 
upon  its  being  printed,  copies  will  be  distributed  throughout  the 
country  to  all  interested,  and  it  is  expected  that  the  principal  boards 
of  trade  will  give  it  their  immediate  and  careiul  consideration,  with 
a  view  to  assisting  in  securing  its  adoption  by  deputation,  resolu- 
tion, or  otherwise. 

Those  who  had  the  drafting  of  the  bill  in  hand  do  not  claim  for 
it  any  particular  degree  of  perfection,  but  as  to  its  workability  they 


are  perfectly  satisfied,  and  trust  that  every  organization  and 
individual  throughout  the  country  who  have  any  interest  in  the 
matter,  will  give  a  helping  hand  to  secure  the  adoption  of  this  much 
needed  adjunct  to  the  legislation  of  the  Dominion. 

The  lack  of  a  Dominion  law  for  the  equitable  distribution  of  the 
assets  of  insolvent  debtors  has  been  a  crying  evil  for  years  past, 
and  at  the  present  juncture,  when  efforts  are  being  made  to  secure 
to  Great  Britain  a  preference  on  the  Canadian  markets,  it  is  abso- 
lutely necessary  that  such  lack  should  be  overcome,  otherwise 
merchants  in  Britain  will  hesitate  to  open  up  trade  with  this  country, 
knowing,  as  they  do,  that  there  is  no  guarantee  in  the  event  of  a 
customer  becoming  insolvent  that  they  will  receive  justice.  This 
uncertainty  is  now  restricting  business  between  the  two  countries, 
and  will  continue  to  do  so  until  the  adoption  of  a  Dominion 
insolvency  law. 


FREQUENT  FAILURES. 

SOME  reference  was  made  in  these  columns  a  short  time  ago  to 
the  benevolence  of  the  wholesale  trade  in  supplying  weak  re- 
tail firms  with  goods.  The  practice,  it  seemed  to  us,  was  due  to  the 
large  hearts  of  the  wholesale  merchants,  who  appear  to  bubble  over 
with  benevolence  and  generosity  to  an  alarming  extent.  We  ob- 
serve that  even  merchants  who  fail  once,  twice,  three  times,  or  as 
often  as  they  feel  like  it,  can  get  goods  and  whack  away  again 
until  the  the  next  period  for  liquidation  comes  round.  In  the  past 
few  months  we  have  noticed  firms  going  under  and  bobbing  up 
serenely  again  as  if  nothing  had  happened.  The  process  is  a 
pleasant  one,  no  doubt — for  them — and  the  wholesale  firms  who 
supply  them  must  also  like  it,  or,  of  course,  they  never  would  keep 
on  sending  out  the  goods.  It  is  not  so  pleasant  for  the  industrious, 
level-headed  retailer,  who  is  honestly  paying  100  cents  on  the 
dollar  and  doing  his  best  to  struggle  along  under  severe  competi- 
tion. But,  then,  would  he  like  to  see  the  fountain  of  wholesale 
benevolence  sealed  up,  and  the  heads  of  these  concerns  turned 
into  hard  business  figures  without  a  spasm  of  real  kindliness  ? 
Besides,  there  are  the  clever  retailers,  who  can  get  goods  at  40c. 
on  the  dollar.  Are  they  not  also  worthy  of  encouragement  as 
specimens  of  acuteness  and  tact  ?  Who  would  be  so  cruel  as  to 
check  the  exuberance  of  a  man  who  can  keep  on  buying  goods 
under  cost  and  clothing  the  community  at  prices  so  low  as  literally 
to  defy  competition  ?  He  is,  perhaps,  working  out  a  new  system  of 
distribution.  After  a  time  he  will  give  away  the  goods,  throwing 
in  a  chromo  as  a  prize  to  the  customer  who  will  kindly  take  the 
heaviest  parcel  away.  Let  us  watch  the  process  carefully,  if 
anxiously,  and  see  how  long  it  can  last.  Don't  let  us  lay  disturb- 
ing hands  on  a  beautiful  system  of  charity.  We  might  interfere 
with  one  of  the  processes  of  civilization,  and,  worst  of  all,  we  might 
chill  the  fine,  elevated  temperaments  of  the  wholesalers. 

N.B. — A  retailer,  who  has  read  the  above  essay,  calls  attention 
to  the  fact  that  the  merchant  who  still  pays  100c.  on  the  dollar 
might  be  ruined  under  such  a  system.  We  had,  for  the  moment — 
in  a  burst  of  admiration  for  the  charitable  wholesaler  and  the  clever 
40  p.c.  retailer — forgotten  the  fate  of  the  100c.  man.  Still,  there  is 
a  chance  for  him.  He  might  ask  to  be  put  on  the  same  terms  as 
the  other  fellow. 
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REMEMBER     EDMONTON    AND     PRINCE    ALBERT. 

THE  necessity  of  capturing  the  Yukon  trade  this  season  was  the 
justification  in  the  eyes  of  most  people  for  the  Dominion 
Government's  bargain  with  the  Mackenzie-Mann  syndicate.  As  a 
matter  of  politics,  we  have  no  interest  in  who  gets  the  contract, 
and  the  terms  are  a  second  consideration  compared  with  prompt 
opening  of  the  line.  We  assume  that,  when  the  wrangling  is  over 
in  Parliament,  the  events  will  justify  the  Ministers  in  the  selection 
of  route  and  the  grant  of  mining  lands  to  build  the  railway. 

The  average  business  man  looks  at  it  in  this  way  :  Let  us  open 
a  route  quickly  and  for  immediate  use.  This  will  secure  the  out- 
fitting trade  for  Canadian  cities.  Other  questions  can  be  settled 
later  on. 

One  of  these  questions  is  the  route  north  from  Edmonton  and 
Prince  Albert  by  inland  waters  and  well-known  trails  to  the  Can- 
adian Yukon.  These  trails  go  through  valuable  north  lands  well 
adapted  for  settlement.  It  should  be  the  aim  of  the  Canadian 
Government  to  divert  some  of  the  traffic  that  way  later  on.  Parlia- 
ment not  being  asked  to  vote  any  cash  subsidy  to  build  the  link  of 
railway  required  on  the  Stickeen  route  may  fairly  be  asked  to  do 
something  for  Edmonton  and  Prince  Albert.  Action  should  be 
taken  this  session. 

As  for  the  Senate,  unless  it  can  be  clearly  shown  that  there  is 
something  corrupt  about  the  Mackenzie-Mann  contract,  or  that 
public  opinion  loudly  calls  for  interference,  the  second  chamber 
would  be  wise  not  to  prevent  the  creation  this  spring  of  an  all- 
Canadian  route.  But  the  point  is  raised  that  the  mouth  of  the 
Stickeen  river  being  in  territory  claimed  by  the  United  States,  the 
route  chosen  may  not  be  all-Canadian,  since  the  Washington 
authorities  may  put  obstacles  in  the  way  of  transhipment  that  will 
virtually  close  the  way.  On  this  point,  the  responsibility  must  be 
left  to  the  Government.  The  Ministers,  if  they  insist  on  going  on 
with  the  contract,  must  have  information  which  they  cannot  con- 
veniently disclose.  It  is  one  of  the  privileges  of  a  Government 
to  demand  some  confidence  from  Parliament  when  international 
issues  arise.  Should  the  Stickeen  be  practically  closed  to  Canada 
later  on,  by  provisions  quite  within  the  terms  of  the  Washington 
Treaty  of  1871,  then  the  Ministers  would  suffer  terribly  in  public 
opinion.  They  take  that  risk,  and  are  entitled  to  advise  the 
country  often  in  matters  where  all  the  facts  cannot  be  made  public. 

There  is  so  much  politics  in  this  question  that  one  hardly  likes 
to  discuss  it  in  a  trade  paper,  through  fear  of  misconception.  But 
it  is,  first  and  last,  a  business  question,  and  quick  action  to  capture 
the  Yukon  trade  for  the  trade  centres  of  Canada  outweighs  every 
other  consideration. 


RETAILER'S    COMPLAINTS. 

Our  friend  "Retailer,"  whose  letter  appears  on  another  page, 
is  perfectly  candid  in  his  criticisms,  and  is  entitled  to  a  hearing  and 
a  reply.  The  attention  of  the  "Head  Clerk"  is  directed  to  the 
reference  made  to  his  department,  and  the  latter  will  doubtless 
reply  in  due  course.  As  regards  the  other  point,  the  appearance  in 
The  Review  of  notices  of  goods  handled  by  certain  firms,  it  is  well 
to  say,  has  been  a  subject  of  enquiry  before.  There  is  point  in  the 
way   "Retailer"   puts  it,  and  there  exists  a   difference  of  opinion 


among  readers  upon  the  question.  Many  of  our  readers  are  inter- 
ested in  new  goods  described  as  a  matter  of  news  to  the  trade,  and 
when  coupled  with  the  name  of  the  house  handling  them  the  infor- 
mation embodied  in  the  items  can  be  utilized  at  once  by  the  dealer. 
A  selection  is  always  made  from  the  mass  of  material  of  this  kind 
which  accumulates  each  month,  and  if  the  phraseology  sometimes 
suggests  a  puff  rather  than  actual  news,  it  is  due  to  oversight  rather 
than  intention. 


CANADA  EXPORTING  COTTON. 

FOR  several  years  the  Canadian  cotton  mills  have  been  quietly 
exporting  a  lew  cotton  goods,  until  last  year  the  value  of  this 
trade  nearly  touched  the  million  dollar  mark.  The  bulk  of  the 
goods  go  to  China,  the  mill  at  Montmorency,  Que.,  making  a 
specialty  of  supplying  that  market,  the  rate  for  freight  over  the 
Canadian  Pacific  railway  and  steamship  lines  direct  from  the  mill  at 
Quebec  being  apparently  favorable  to  the  shipments.  Last  year 
the  value  of  the  cottons  exported  to  China  reached  $628,000,  the 
highest  point  yet  attained.  Some  specialties  in  cotton  goods  also 
find  their  way  into  the  United  States,  although  this  avenue  of  out- 
let is  interfered  with  by  tariffs. 

To  Great  Britain  we  sent  last  year  Canadian  cottons  valued  at 
$60,000,  although  these  may  have  been  intended  for  re-export  to 
other  countries  with  which  we  have  no  direct  communication.  The 
demand  from  Australia  appears  also  to  be  looking  up,  and  last  year 
the  value  of  cottons  sent  to  the  antipodes  was  $77,000.  These  are 
probably  colored  goods,  including  prints,  etc.,  and  are  the  result  of 
special  efforts  made  by  agents  sent  there  from  Canada.  The  French 
island  of  St.  Pierre,  off  the  coast  of  Newfoundland,  takes  some 
Canadian  cottons,  and  Newfoundland  itself  $15,000  worth.  When 
the  colony  enters  the  Dominion,  as  some  day  will  happen,  we  shall 
probably  make  all  the  cotton  used  there.  A  small  experimental 
shipment  made  to  the  Sandwich  Islands  three  years  ago  does  not 
seem  to  have  resulted  in  any  permanent  trade,  nor  are  we  ever 
likely  to  compete  with  United  States  manufacturers  in  that  region. 
A  tabular  statement  of  exports  for  three  years  past  may  interest 
our  readers : 

EXPORTS   OF  CANADIAN   COTTONS. 

To—  1897.  1896  1895. 

China  $628,896  5549,211  $310,122 

United  States 127,542  141,840  150,722 

Australia 77,389  19,560  60,328 

Great  Britain 60,149  22, 309  7,938 

Newfoundland  15,427  15,790  10,948 

British  Africa 2,723  12,010 

British  West   Indies 219  2,129  3,606 

British  Guiana 167  ....  .... 

France 14  ....  46 

St.  Pierre 2,761  3,885  1,690 

Danish  West  Indies 40                   76 

Hayti 78  5 

Germany   ....  ....  450 

Hawaiian  Islands ....  ....  47 

Holland ....  13) 

Spanish  West  Indies ....  ....  6'l 

Total $915,327  5766,812  $546,168 

These  are  all  goods  made  in  Canada.  In  addition  to  these  a 
small  re  export  takes  place,  chiefly  of  English  cottons,  to  the  United 
States,  and  vice  versa,  each  year.  The  figures  for  this  trade  were  : 
In  1897,  $9,400;    in    1896,  $9,800;    in  1895,   $7,500.     The  mills 
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are  chary  of  giving  information  relative  to  exports  of  cottons,  but, 
judging  by  the  expansion  of  the  past  few  years,  the  trade  may  grow 
in  time  to  respectable  proportions.  The  new  Canadian  tariff  does 
not  seem  to  promise  much  embarrassment  for  Canadian  cotton 
manufacturers,  and  the  profits  indicated  at  the  meeting  of  the  Mon- 
treal Cotton  Co.  the  other  day  appear  to  show  a  fairly  flourishing 
state  of  affairs. 


OUR  BUSINESS  WITH  NEWFOUNDLAND. 

THE  REVIEW'S  advices  from  Newfoundland  indicate  that  the 
Island  railway  is  being  leased  to  a  Canadian  syndicate,  and 
that  the  new  Government  of  Sir  James  Winter  favor  the  appoint- 
ment of  an  Imperial  commission  to  make  an  independent  enquiry 
into  the  financial  and  commercial  position  of  the  island.  This 
would  include  a  careful  investigation  into  the  French  treaties  which 
injure  Newfoundland's  trade,  as  well  as  her  control  over  her  own 
coast  territories.  Our  readers  may  sometimes  wonder  why  we  in- 
sist so  strongly  upon  a  control  being  exercised  by  the  commercial 
interests  upon  the  politicians.  The  case  of  Newfoundland  nicely 
illustrates  the  point.  The  English  politicians  ot  the  last  century 
signed  treaties, with  France  which  have  entailed  upon  Newfound- 
land endless  difficulties  and  strife  and  have  unquestionably  retarded 
the  development  of  the  island.  But  this  is  not  what  we  started  out 
to  say.  The  question  of  uniting  Newfoundland  to  Canada  is  bound 
to  come  up  sooner  or  later,  and  although  the  population  is  not  large 
in  numbers,  it  is  valuable  in  consuming  capacity.  The  people  en- 
gage chiefly  in  the  fishing  industry,  and  produce  neither  enough 
food  products  nor  manufactured  goods.  For  that  reason  Newfound- 
land is  a  better  market  than  many  more  thickly  populated  com- 
munities. Canada  ought  to  do  a  much  larger  trade  with  the  island 
than  is  now  done.  It  is  surprising  how  this  business  question  has 
been  neglected  by  all  our  politicians.  Either  by  political  union  or 
by  a  reciprocal  trade  arrangement  Canada  ought  to  seek  the  bulk 
of  the  Newfoundland  trade.  Last  year  we  exported  only  $1,500,000 
worth  to  the  island.  That  figure  should  be  doubled  at  least.  The 
details  of  our  principal  exports  to  Newfoundland  in  1897  were,  in 
round  numbers  : 

DRY  GOODS,  ETC.  FOOD  PRODUCTS,  ETC. 

Woolens $28,000  Flour $270,000 

Cottons 15 ,000  Butter 1 15 ,000 

Clothing  and  wearing  apparel  15,000  Cheese 12,000 

Boots  and  leather 195,000  Fruits 20,000 

Hardware,  etc 75,000  Oats  and  oatmeal 56,000 

Drugs  and  medicines 17,000  Animals 81,000 

Cordage 13,000  Meats 35,000 

Wood  manufactures 60,000 

There  is  no  valid  reason  why  this  trade,  which  has  an  interest 
for  every  industry  in  Canada,  should  not  be  developed.  The 
politicians  in  Parliament  quanel  for  hours  over  some  post  office  ap- 
pointment, or  one  accuses  the  other  of  a  misstatement,  and  a  long 
debate  ensues.  Merchants  stand  by,  working  hard  themselves, 
and  allow  men  who  are  paid  $1,000  a  year  to  transact  our  business 
for  us,  to  dwaddle  and  fritter  away  time  in  senseless  wrangling 
while  commercial  matters,  get  pushed  aside.  We  point  to  the  de- 
cline or  stationary  position  of  our  trade  with  Newfoundland  as  a 
case  where  Canadian  Governments  have  not  done  their  duty  for 
many  years  past. 


SMUGGLING    ON    A    LARGE    SCALE. 

COMPLAINTS  from  well-informed  private  sources  have  been 
laid  before  the  Ottawa  Government  that  smuggling  along  the 
Essex  frontier  has  rapidly  increased  during  the  past  few  months. 
Windsor,  Sandwich  and  Walkerville,  three  towns  close  together, 
contain  20,000  inhabitants  and  ought  to  support  a  large  retail  dry 
goods  trade.  As  a  matter  of  fact,  the  merchants  have  to  stand  an 
abnormal  competition  from  the  enormous  amount  of  smuggling 
that  goes  on.  One  Detroit  firm  is  said  to  do  a  business  of  $60,000 
a  year  with  Canadians  alone. 

The  cause  for  the  increase  of  smuggling  is  thus  explained  : 
Special  officers  of  the  Canadian  Customs  Department  used  to  be  on 
duty  along  this  part  of  the  frontier,  and  persons  who  smuggled 
were  in  daily  fear  of  exposure  and  punishment.  Owing  to  a  desire 
for  economy  these  special  officers  have  been  withdrawn  during  the 
past  year  and  the  duty  of  preventing  smuggling  was  thrown  upon 
the  regular  resident  officials,  who  do  all  they  can,  but  who  for 
certain  reasons  cannot  be  expected  to  prevent  smuggling  as  a 
stranger  can.  They  are  known  by  sight  to  the  local  people. 
Offenders,  therefore,  avoid  them  as  far  as  possible.  Women  are 
among  the  worst  offenders,  and  to  detain  or  search  a  woman  is  to 
render  her  your  mortal  enemy  for  life.  Some  men  who  go  into  the 
armed  warfare  of  battle  with  a  light  heart  quail  before  the  angry 
flash  of  a  woman's  eye.  As  for  her  tongue!  How  many  of  us 
dare  stem  the  torrent  of  feminine  eloquence  ?  When  she  happens, 
also,  to  be  handsome,  and  that  is  often — since  the  prettiest  women 
are  the  most  confirmed  of  smugglers — what  are  you  going  to  do  ? 

Now,  this  is  no  laughing  matter.  It  is  a  case  of  deadly  wrong 
to  the  Essex  merchants,  and  must  be  stopped  in  some  way.  The 
Customs  Department  should  assign  officers  to  the  task  who  cannot 
be  identified  and  dodged  by  the  smugglers. 


NOVA    SCOTIA'S    STEP    FORWARD. 

The  effort  made  by  Premier  Murray  and  Attorney-General 
Longley,  of  Nova  Scotia,  to  amend  the  provincial  insolvency  law  is 
to  be  commended.  At  this  writing  (Feb.  28)  we  do  not  know 
whether  the  bill  will  pass  the  Legislative  Council  or  not,  but  in  the 
interest  of  the  country  we  sincerely  hope  it  may.  The  Government, 
by  initiating  the  measure,  recognizes  the  need  for  the  amendment, 
and  the  ministers  are  to  be  congratulated  upon  their  wisdom.  But, 
supposing  the  bill  fails  to  get  through,  we  cannot  see  that  the 
Dominion  Government  is  relieved  from  the  obligation  of  taking 
action.  Amendments  to  the  chaos  of  provincial  legislation  are 
steps  in  advance,  but,  until  we  see  a  uniform  federal  law,  the 
agitation  will  never  cease.  Are  the  Dominion  ministers  so  blind 
that  they  cannot  see  the  direct  relation  between  sound  insolvency 
laws  and  the  attraction  of  British  capital  to  Canada  for  investment  ? 
The  position  of  affairs  is  not  merely  that  British  merchants  selling 
goods  here  shall  have  an  equal  chance  with  others  in  being  paid, 
but,  in  addition,  that  this  country  shall  be  known  in  England  as  a 
sale  place  for  sending  capital  for  permanent  lodgment.  The 
annoyance  felt  by  English  merchants  who  have  been  losers  here  by 
unjust  laws  extends  to  the  monied  class  generally,  and,  instead  of 
Canadian  resources  of  all  kinds  being  exploited  as  they  desire, 
there  is  a  disposition  to  shun  Canada.  Let  us  have  an  honest 
insolvency  law. 
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AS  TO  MEMBERS  OF  PARLIAMENT. 

W!  PPRE<  [ATE  the  reference  to  insolvency,  made  by  The 
St.  John  Globe,  because  it  proceeds  from  a  journalist  of 
ability  as  well  as  a  member  of  Parliament.  The  editor  of  The  St. 
John  Globe  requires  no  instructions  from  THE  REVIEW,  or  from 
anyone  else,  on  how  he  should  vote  regarding  insolvency.  We 
have  no  doubt  that  he  will  act  conscientiously  and  intelligently  no 
matter  what  conclusion  he  reaches.  There  are  some  members  of 
Parliament  of  equal  good  faith  and  ability  no  doubt,  but  there:  has 
grown  up  a  class  of  representatives  who  should  not  be  in  the  Housa 
of  Commons  at  all.  It  is  upon  persons  of  this  class  that  we  think 
pressure  should  be  put  to  force  them  to  take  an  intelligible  and  de- 
fensible attitude  upon  insolvency.  Parliament  is  overrun  with 
politicians  to  the  detriment  of  business,  crowded  with  men  who 
ask,  whenever  a  question  comes  up  :  "  How  will  it  affect  the 
Party?"  Now,  as  business  men,  we  are  not  primarily  concerned 
about  either  Party.  The  party  system  is  a  convenient  basis  on 
which  to  administer  the  parliamentary  affairs  of  a  country,  but  it  is 
not  a  god  to  be  worshipped  in  season  and  out  of  season.  Our  com- 
plaint, as  merchants,  against  members  of  Parliament  is  that  they 
grow  more  and  more  incapable  of  judging  public  questions  apart 
from  politics.  We  fear  that  the  insolvency  law  is  the  victim  of  a 
fear  engendered  by  party  men  who  object  to  dealing  with  any  sub- 
ject which  is  not  forced  upon  them,  and  which  may  cause  compli- 
cations. The  session  of  Parliament  is  now  in  full  progress,  and  up 
to  date  of  writing  (Feb.  28)  we  are  ignorant  of  the  Government's 
intentions.  The  non-passage  of  an  insolvency  bill  will  cause  great 
dissatisfaction  among  the  most  influential  merchants  of  Canada, 
and  the  Ministry  may  rest  assured  that  their  worst  enemies  could 
not  wish  them  to  take  a  more  mischievous,  injurious  and  disappoint- 
ing course  than  to  dally  and  fumble  with  a  question  which  affects 
Canada's  reputation  abroad  and  the  soundness  of  commercial 
methods  at  home. 


HINTS    TO    RETAILERS. 

By   a  Head  Clerk. 

HERE  are  a  few  reasons  why  people  patronize  large  dry  goods 
stores  instead  of  the  smaller  one  near  at  hand  : 

In  a  number  of  cases  merchants  divide  the  pieces  of  goods, 
when  lady  customers  come  in,  into  half  ;  one  piece  is  marked,  as 
a  rule,  at  a  fair  figure,  the  other  a  little  more  per  yard.  In  some 
cases  the  difference  is  as  much  as  twenty-five  cents. 

This  I  saw  once  myself.  I  was  talking  to  the  owner  of  a  small 
dry  goods  store,  when  a  lady  came  in  and  wanted  to  see  some  black 
cashmere.  He  showed  her  a  piece  at  seventy-five  cents  a  yard.  She 
asked  him  if  he  hadn't  something  a  little  better.  "Of  course, 
madam,"  he  said,  "  here  is  a  piece  ever  so  much  better,  at  one 
dollar  per  yard."  She  looked  at  it  and  said:  "I  cannot  see 
any  difference  in  the  two."  He:  "  This  piece  is  a  little  heavier 
and  far  better  quality  of  wool  ;  it  is  more  strongly  woven  to- 
gether, and  though  it  is  only  twenty-five  cents  more,  it  will  wear 
twice  as  long."  She  could  not  see  it,  but  finally  he  convinced 
her  that  it  was  so.  She  said  :  "Of  course  you,  being  in  the  busi- 
ness, should  know  more  about  it  than  one  who  is  not.  I  will  take 
eight  yards  of  that,  and  I  hope  it  will  turn  out  as  you  say." 

After  the  lady  had  gone  out  he  said  :    "That's  the  way  to   do 


those  kind  of  people  up.  We  always  keep  the  same  kind  of  goods 
in  two  separate  rolls,  and,  if  they  want  something  a  little  better  of 
the  same  line  of  goods,  we  just  pull  out  this  other  piece.  The  place 
being  on  the  dark  side,  nine  cases  out  of  ten  we  can  bluff  them 
into  it." 

One  cannot  fool  the  public  for  ever,  and,  when  they  once 
become  aware  of  it,  they  not  only  foisake  you,  but  all  small  stores 
are  thus  (unjustly)  classed  as  the  same,  and  they  naturally  go  to 
some  larger  store,  where  unfair  methods  are  neither  considerd  wise 
nor  honest.  They  go  where  everything  is  conducted  on  straight- 
forward business  principles. 

Another  case  :  a  lady  went  into  a  dry  goods,  boot  and  shoe,  etc., 
store.  The  clerk  promised  that  if  anything  went  wrong  with  shoes 
bought  there,  inside  of  a  month,  he  would  give  her  another  pair. 
In  the  stipulated  time  the  shoes  gave  out.  When  she  came  back  with 
them  the  clerk  said  that  he  had  not  promised  anything  of  the  kind, 
and  would  not  do  it.  She  then  left  him  to  do  as  he  pleased,  and  went 
to  a  larger  store,  although  it  was  down  town  and  considerably  out 
of  her  way.  When  she  left  the  store  she  said  :  "  What  a  fool  I 
was  to  go  to  such  a  small,  good-for-nothing  store." 

Every  merchant  should  adopt  the  most  modern  methods  and 
straightforward  principles  for  conducting  his  business.  It  always 
pays. 


M 


A    MONCTON    MERCHANT    IN   TOWN. 

R.  McS WEENY,  Moncton's  enterprising  and  successful 
merchant,  was  in  Toronto  a  few  days  ago  on  a  buying  and 
business  trip,  and  while  here  had  a  chat  with  The  Review. 
"  Business  is  very  fair  with  us,"  he  said,  in  answer  to  a  query, 
' '  although  the  general  revival  of  trade  may  not  be  so  pronounced 
in  New  Brunswick  as  with  you  in  Ontario,  since  the  export  of  lum- 
ber, a  staple  product  with  us,  has  been  rather  quiet.  However, 
we  have  no  reason  to  complain,  and  Moncton,  a  railway  centre, 
continues  to  progress.  If  the  engine  building  and  other  railway 
work  could  all  be  concentrated  at  Moncton  it  would,  of  course,  be 
better  for  local  trade."  "What  about  an  insolvency  law,  Mr. 
McSweeny?"  asked  The  Review.  "I  think  we  ought  to  have 
one,  although  you  must  remember  that  our  New  Brunswick  law  is 
in  better  shape  than  the  present  Nova  Scotia  law.  Although  the 
retail  merchants  are  not  as  a  body  so  much  interested  in  insolvency 
as  others,  yet  I  think  for  the  good  of  business  and  the  reputation  of 
the  country,  an  equitable  distribution  of  insolvents'  estates  should 
be  provided  for.  I  read  Mr.  E.  B.  Greenshield's  remarks  on  the 
subject.  He  is  a  clear-headed  man,  and  he  put  the  case  very 
fairly,  but  I  doubt  if  the  Dominion  Parliament  will  pass  an  insol- 
vency law  this  session." 


LOST    OR    STRAYED. 

A  shipment  of  several  cases  of  "  Silcoton  "  for  R.  Henderson 
&  Co.,  shipped  from  Milford,  N.H.,  in  January  last,  have  gone 
astray.  Though  tracers'  were  sent  after  them  from  both  ends,  they 
could  not  be  located. 


NEW  LINES  FOR  CANADA. 

Mr.  M.  Markus  will  shortly  leave  on  an  extended  business  trip 
through  Europe  to  visit  the  manufacturers  he  now  represents  and  to 
arrange  for  new  lines  for  the  Canadian  trade. 


A  special  purchase  of  job  embroideries,  in  assorted  case  lots,  is 
causing  quite  a  flutter  in  the  trade.  The  W.  R.  Brock  Co.,  Limited, 
made  the  purchase  and  can  show  you  samples  of  each  line. 
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J  THE  EYES  OF  THE         \ 
WHOLE  WORLD^-^     { 


and  be  convinced. 


are  directed  towards  Canada  to-day.    The  jjj 

Eyes  of    the  whole    of  Canada   are    di-  $ 

rected  towards  $ 

—. 2 t 

Good  Clothing  I 


Everything  points  to  a  good  year's  business.  Do  you 
want  to  be  in  the  foremost  rank  of  the  Clothing  busi- 
ness ?       If  so,   buy  your    Clothing  from  us.      We  are 

building  up  a  reputation   for  our    goods  by  giving  the  t 

best  in  every  way.  K 

Best  Fit  Best  Finish  £ 

and  Best  Value  & 

We  are  pushing  Black  Goods  next   month.     We  are  ^ 

always  open  for  business.       Our  methods  are  the  new-  £ 

est  and  our  stock  the  freshest  on  the   market.     Try  us  J 


A.  S.   CAMPBELL  &   CO.  \ 

256  ST.  JAMES  STREET  4$ 

■  Montreal.        $ 
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REDUCTIONS  IN  STAPLE  COTTONS. 

A    SLIGHT    RIPPLE     IN     PRICES-   CI   is     rO     MEET    COMPETITION     1(V 

CANADIAN    MILLS— CANTONS,     PILLOW   COTTONS    AND 

SHEETING  i  I      IKI). 

THERE  were  some  rather  extensive  drops  in  the  prices  of  Cana- 
dian cottons  announced  on  March  i.  The  Dominion  Cotton 
Co.  dropped  the  price  of  canton  flannels  to  meet  the  competition  in 
those  goods  recently  inaugurated  by  the  Canadian  Colored  Cotton 
Co.  In  the  lower  numbers  the  drop  is  as  much  as  10 per  cent.  The 
prices  of  the  medium  numbers  are  from  5  to  7^  per  cent,  lower. 
In  No.  10  and  higher  numbers  there  is  no  change  in  price. 

A  large  cut  was  also  announced  by  the  Dominion  Cotton  Co.  in 
pillow  cottons,  amounting  to  12^  percent,  in  some  cases.  In  the 
higher  lines  the  drop  is  10  per  cent,  all  round.  This  is  understood 
to  be  due  to  the  competing  price?  of  the  Merchants  Cotton  Co.  in 
these  goods. 

In  sheetings,  also,  some  cuts  in  prices  have  been  made.  The 
Dominion  Cotton  Co.  have  lowered  the  price  of  some  of  the  lower 
lines  of  bleached  sheetings  %  to  %c-  Per  yard.  In  unbleached 
sheetings  some  of  the  lines  are  down  from  12^  to  15  per  cent,  in 
price.  These  reductions  are  likewise  due  to  the  price  list  of  the 
Merchants  Cotton  Co.  These  changes  apply  to  present  lines,  and 
it  is  said  that  fall  prices  will  not  be  definitely  decided  until  the  tariff 
is  brought  down  in  Parliament. 

In  colored  cotton  no  changes  of  price  were  announced  on  March 
1,  and,  as  in  a  few  lines  there  is  some  scarcity  owing  to  the 
unexpectedly  large  demand,  no  immediate  change  in  Cana- 
dian colored  goods  is  expected  by  the  trade.  The  situation  all 
round,  however,  is  uncertain,  and  the  possibility  of  some  tariff 
change,  even  slight,  would  alter  conditions. 


WHERE  PAPA  GETS  ILL-LUCK. 

He — Darling,  don't  you  know  that  it  is  unlucky  to  postpone  a 
wedding  ? 

She — I  can't  help  that.  My  dressmaker  is  sick,  and  I'm  afraid 
it  would  be  more  unlucky  if  I  were  to  go  ahead  and  get  married 
before  having  all  the  clothes  I  want  made  while  my  father  is  still 
willing  to  pay  for  them. — Chicago  Post. 


C.  P.  R. 

The  W.  R.  Brock  Co.,  Limited,  report  a  large  sale  of  their 
special  line  of  Louis  Hermsdorf's  stainless  black  cotton  hose  called 
"C.P.R.",  occasioned,  no  doubt,  on  account  of  the  price  being 
"  cut  rate  "  similar  to  the  rates  of  the  railway  the  name  of  which  it 
bears. 


NEW   TRADE    MOVEMENT    IN    BRITAIN. 

It  is  impossible  to  doubt  that  we  are  in  the  presence  of  a  vitally 
important  new  departure  in  British  industrial  life,  says  The  London 
Draper's  Record.  The  tendency  towards  combination  among 
manufacturers  for  the  purpose  of  keeping  up  or  raising  prices,  first 
noticeable,  so  far  as  the  dry  goods  world  of  this  country  is  concerned, 
arnpng  makers  of  sewing  cotton,  is  unmistakably  spreading.  De- 
spite one  or  two  failures — such  as  those  of  the  calico  printers  and 
manufacturers  of  iron  bedsteads — the  notion  of  combination  has 
clearly  "caught  on  "  in  certain  producing  circles.  We  have  had 
the  two  great  thread  combines,  and  now  we  are  confronted  with  the 
consolidation  of  a  number  of  fine  cotton  spinning  businesses,  and  a 
similar  "  combine  "  among  the  flax  spinners  ol  Ireland  and  Scot- 
land.    The  subject  is  too  large    to   be    dealt  with   in  a  "  Note," 


except  very  briefly.  The  new  movement  is  certainly  not  in  harmony 
with  the  best  traditions  of  British  industrial  enterprise,  but  this  is  no 
conclusive  proof  that  it  will  fail.  That  something  needs  to  be  done 
to  stop  the  steady  fall  in  prices  in  connection  with  certain  manufac- 
turers is  unquestionable.  Whether  combination  among  the  makers 
is  the  true  remedy  remains  to  be  seen.  Hut  the  public  will  look 
very  askance  at  the  creation  of  anything  even  distantly  resembling 
the  plundering  "trusts"  which  are  disorganizing  legitimate  trade 
in  the  I'nited  States. 

VOGUE    OF    THE     BUSTLE. 

THE  bustle  is  now  an  established  fact  in  the  fashion  world. 
There  can  be  ho  longer  any  doubt  of  a  widespread  vogue  for 
this  feminine  foible.  All  of  the  best  dressmakers  are  turning  out 
new  gowns  to  be  worn  with  slight  distension  at  the  back.  Metro- 
politan shops  are  showing  dainty  pads  of  silk  stuffed  with  curled 
hair  and  braided  and  woven  wire  extenders,  graceful  and  shapely 
in  style. 

As  is  always  the  case  at  the  beginning  of  every  new  fashion,  the 
extremes  in  size  are  avoided.  In  some  cases  the  bustle  of  the  pre- 
sent mode  is  only  a  slight  pad,  adjusted  in  the  folds  of  the  dress 
skirt  ;  again,  a  pad  of  the  same  style  is  seen  separate  from  the  skirt, 
that  the  one  bustle  may  do  service  for  any  number  of  gowns. 

The  extent  of  the  bustle  vogue  is  attested  by  the  business  manu- 
facturers are  having  in  these  lines.  Beginning  in  a  small  way,  a 
few  months  ago,  manufacturers  of  bustles,  correct  in  style  and 
dimensions,  have  been  obliged  to  more  than  triple  their  capacity 
for  turning  out  these  articles. 

In  connection  with  the  corset  or  ladies'  lingerie  department, 
every  metropolitan  retailer  is  showing  complete  lines  of  bustles. 
Ingenuity  and  skill  have  set  to  work  to  produce  such  bustles  as  will 
be  acceptable  to  the  most  fastidious  feminine  taste.  In  consequence, 
there  are  a  number  of  new  claimants  for  favor  in  the  bustle  line. 

One  of  the  most  successful  of  these  is  a  sanitary  bustle,  made 
on  an  entirely  new  plan,  combining,  as  it  does,  durability,  comfort 
and  cleanliness  in  one.  This  bustle  has  a  shaped  cover  in  various 
grades  of  goods,  as  nainsook,  cambric,  percaline,  silkaline,  China, 
Japan  and  taffeta  silks.  The  attractive  feature  ol  the  bustle  is  the 
patented  opening  through  which  the  curled  hair  may  be  removed  and 
the  cover  laundered.  This  opening  closes  with  a  cleverly  designed 
flap,  which  fastens  securely  with  button  and  buttonhole.  The  many 
advantages  claimed  for  this  bustle  are  paramount.  The  size  may 
be  adjusted  according  to  the  figure  of  the  wearer.  It  is  extremely 
light,  being  stuffed  with  curled  hair,  and  is  brought  out  in  most 
attractive  materials  and  colors.  The  better  numbers  are  being 
daintily  trimmed  with  lace.  This  bustle  is  scoring  a  distinct  and 
gratifying  success.  It  is  now  on  sale  in  the  metropolitan  retail 
houses  of  Chicago  and  New  York,  as  well  as  many  of  the  smaller 
cities,  and  the  manufacturers  has  every  reason  for  strong  faith  in 
its  future. — Chicago  D.G.  Reporter. 


BUYING    AWAY    FROM  HOME. 

The  Nashua,  N.H.,  Telegraph  has  begun  a  crusade  against  the 
habit  of  trading  away  from  home,  indulged  in  by  people  of  that 
city.  It  takes  the  part  of  its  home  merchants  and  makes  compari- 
sons with  other  places,  prices  and  merchandise,  with  the  weight  of 
evidence  in  favor  of  its  home  town.  The  paper  throws  its  columns 
open  to  a  discussion  of  the  question  from  individual  points  of  view, 
and  invites  its  readers  to  submit  their  opinions,  and  if  they  have 
grievances  against  local  stores  or  store  methods  to  air  them,  too. 
This  is  a  step  that  might  be  imitated  by  the  local  papers  of  towns 
that  suffer  from  the  thoughtlessness  or  whims  of  people  who  take 
their  money  to  other  towns,  probably  for  no  good  reason. — N.Y. 
Dry  Goods  Chronicle. 
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m  GAULT  BROS.  CO. 


LIMITED 


MONTREAL,  QUE. 


WOOLLEN  DEPARTMENT: 

We  beg  to  advise  the  Trade,  especially  the  Tailoring  and  Woollen 
Trade  generally,  that  our  representatives  will  be  showing  our  Fall 
and  Winter  Patterns  of  Imported  and  Canadian  Woollens  of  all 
kinds.  This  will  be  the  greatest  range  we  have  ever  shown.  We 
also  have  pleasure  in  stating  that  we  will  have  the  full  range  of 
Messrs.  Auguste  Dormeuil  &  Co.'s  Woollens  and  Fancy  Vestings. 
We  are  the  sole  agents  for  Canada  for  their  extensive  range  of  goods. 
In  Tailors'  Trimmings  we  think  we  can  beat  the  world. 

GENTS'  FURNISHINGS  DEPARTMENT: 


'Endura"  Brand  Underclothing  in  Balbriggan  and  Natural  Wool, 
all  in  stock  in  standard  qualities,  from  the  cheapest  to  the  best. 
"  Endura"  is  our  registered  Trade  Mark  and  is  a  guarantee  of 
reliability. 

Cashmere  Hose  and  Half- Hose — two-thread  goods  our  specialty — 
from  $1.65  per  dozen  up,  stock  complete.  Cotton  Hose  and  Half- 
Hose  in  all  qualities,  guaranteed  stainless. 

Owing  to  late  sharp  advances  many  lines  are  now  being  sold 
at  less  than  manufacturers'  present  prices. 


As  this  is  the  month  when  many  buyers  will  be  visiting  this  market  we  beg  to  announce  that  our  stock 
is  fully  complete,  and  in  every  department  job  and  special  lines  will  be  found 

that  will  well  repay  examination. 

Sole  Agents  for  Fownes'  Celebrated  Gloves.  ^ 


THE  GAULT  BROS.  CO.,  imm.  MONTREAL 


32 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


THE  HISTORY  OF  LACE. 

IN  view  of  the  present  popularity  of  lace,  it  may  be  of  interest 
to  note  a  few  facts  in  its  history  as  given  by  competent  authori- 
ties. Italy  and  Belgium  were  the  nurseries  of  the  art.  The  Italians 
are  said  to  have  learned  from  the  Creeks, and  from  old  pictures  show- 
ing the  collars  and  stomachers  of  rich  lace  worn  by  the  great  ladies, 
painted  by  Bellini  and  others,  it  may  be  inferred  that  bobbin  and 
point  lace  were  made  in  Venice  and  Genoa  at  least  400  years  ago. 
Lace-making  was  carried  on  in  Flanders  in  the  15th  century,  per- 
haps even  earlier,  and  from  there  spread  over  Northern  Europe. 
Flemish  refugees  founded  the  Honiton  and  Buckinghamshire  lace 
industry  in  England,  and  the  well  known  Barbara  Uttman,  who 
introduced  the  manufacture  of  lace  into  Germany,  which  gave 
employment  to  about  30,000  people,  and  who  has  been  justly  styled 
the  benefactress  of  the  Hartz  mountains,  learned  from  Flemish 
teachers  about  the  year  1560.  The  results  of  her  works  are  still 
seen,  for  the  making  of  pillow  laces  is  the  winter  occupation  of  the 
women  and  children  in  the  mountain  villages;  little  things  of  four 
begin  to  learn  from  their  mothers,  and  in  a  few  years  become  very 
expert.  Classes  have  been  started  in  some  of  these  villages  for 
the  improvement  of  workers  in  point  and  pillow  laces.  The  finer 
kinds  of  Torchon  lace  worked  in  silk  and  joined  by  invisible 
stitches  to  form  curtains,  bed  coverlets  and  other  articles,  are  some- 
times very  beautiful  and  rich,  yet  not  particularly  costly,  but  old 
records  supply  us  with  prices  of  other  laces  which  would  surprise 
the  most  extravagant  now-a-days;  for  example,  24  cravats,  requir- 
ing 78  yards  at  £8  105.  per  yard,  a  total  of  ,£663  ;  lace  used  in 
making  six  new  razor  cloths  for  William  III.  amounted  to  £170, 
and  ^499  was  spent  on  lace  for  24  new  night  shirts. 

Dresden  lace  was  in  great  demand  about  the  middle  of  the  last 
century,    and  prizes  for  the  best  imitation  were  offered  in  England 


and  Ireland.  Now,  however,  that  industry  seems  to  have  entirely 
disappeared.  Other  German  cities,  where  a  flourishing  trade  in  lace 
was  once  carried  on,  have  now  only  the  patterns  and  records  to 
remind  them  of  this  once  famous  industry. 

During  the  17th  and  1 8th  centuries  the  use  of  lace  was  the  rage 
in  Holland,  and  we  read  of  door  knockers  being  tied  up  with  rich 
point  lace,  on  the  birth  of  a  child.  Switzerland,  at  one  time  the 
abode  of  many  foreign  lace  makers,  produced  exquisite  specimens, 
the  imitation  Brussels  lace  made  there  being  considered  quite  equal 
to  the  real,  but  now  Swiss  laces  are  machine  made,  and  no  more  of 
the  fine,  beautiful  laces  are  worked  for  sale. 

The  ordinary  Torchon  laces,  now  extensively  manufactured  in 
great  variety,  had  their  origin  in  a  lace  called  "Eternelle,"  on 
account  of  its  great  durability,  and  that  seems  to  have  been  the  out- 
come of  knotted  head  coverings,  made  for  the  miners,  which  sug- 
gested the  production  of  a  simple  kind  of  lace.  Since  then,  enor- 
mous quantities  of  these  cheap,  strong  trimmings  have  found  their 
way  in  all  directions.  Although  neither  England  nor  Ireland  have 
made  any  special  effort  to  improve  the  lace  industry  by  introducing 
new  designs,  both  countries  can  boast  of  very  good  laces  in  quality 
and  pattern,  but  probably  Brussels  lace  will  be  found  to  exceed  any 
other  in  originality  and  artistic  beauty. 


MONTREAL   BUSINESS  TROUBLES. 

Boisseau  Freres,  of  St.  Lawrence  street,  are  the  latest  addition 
to  Montreal  retailers  who  are  in  financial  difficulties.  Their  lia- 
bilities will  probably  reach  $116,000,  and  are  divided  among  a 
number  of  large  houses.  Stock  is  now  being  taken,  and  it  is  pro- 
bable that  the  creditors  will  wind  up  the  estate  themselves. 

The  creditors  of  Blumenthal  &  Co.,  whose  failure  was  referred 
to  last  month,  have  refused  an  offer  of  35c.  on  the  dollar,  and  the 
estate  is  now  being  wound  up. 


The  Arrival  of  the  Fittest  I 

The  fittest  means »?  fitting  forms !  ^..,  ( y' 


ATEN'TED 


WHAT  IS  TAILORMAID  ? 

It  is  the  result  of  years  of  brain-cudgelling 
over  the  difficulty  of  fitting  and  fastening 
waists 


A  New  "Wrinkle"  to 
remove  an  old  one ! 


<sv\  r 


With  Tailormaid. 


Every  woman  has  known  the  old  wrinkle,  and  has  suffered  from 
'.,   it ;  therefore,  every  woman  will  welcome  TAILORMAID. 

What  does  Tailormaid  do? 

It  does  three  things,  and  does  them  well  : 

Keeps  your  waist  closed  smoothly. 
Prevents  gaps  and  wrinkles. 
Makes  the  waist  appear  smaller. 

Send  for  Samples. 


W.  E.  WALSH  )  »2 

13  St.  John  St.  I         for 

MONTREAL       i    Canada 
QUEBEC,  10  Notre  Dame  Square 


WREYFORD  &  CO. 


McKinnon  Building, 
and  85  King  Street  West. 


Toronto. 


Manufacturers  of  "  NANSEN  "    BRAND 

Klondike,  Clothing 


MACKINAW  -  DUCK  -  LEATHER 
WARM    UNDERWEAR 


and  the  . 


"NANSEN"  SLEEPING  BAG 

Waterproof,  Sanitary,  Portable, 
Camel  Hair  Head  Covering. 


Retails 
at... 


$15.00 


Close  Prices  for  "  Yukon  "  Blankets,   Moccasins, 
Mitts  and  Miners'  Boots. 


♦  ♦* 


AGENTS   FOR- 


Young  &  Rochester 

LONDON,  ENG. 

Manufacturers,  Shirts,  Collars,  Neckwear,  etc. 


TreSS  &  Co»,  London,  Eng., 

High-class  Hats  and  Caps. 
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our 


MARK  FISHER  SONS  &  CO. 

WOOllenS   and  Merchant    Tailors    will    find 
" ~~"~                         stock    to    comprise    the    L3Tgest 

Tailors'  Trimmings     Assortment  of  Imported  Wool- 

lens  in  the  Dominion. 

We  are  also  proprietors  of  the  celebrated  Klondike  Serge  ; 
users  of  which,  will  please  see  that  it  is  stamped  with 
Maple  Leaf  and  Beaver. 


KLO  NVD  !  K  E 
SERGE 

ST.  JOHN,  N.B. 

72^  Prince  Wm.  St. 


N.B.— Letter,  Telegraph,  and  Telephone 
orders  receive  prompt  attention. 


U 


SAMPLE   ROOMS 


HALIFAX,  N.S. 

Bedford  Chambers. 


LONDON,  ONT. 

4233^  Richmond  St. 


VICTORIA,  B.C. 

53  Johnson  St. 


Warehouses:    TORONTO.  60  Bay  Street 


MONTREAL,  Victoria  Square 


Kyle,  Cheesbrough  &  Co.  Montreal 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 


Dry  Goods 
Trimmings 
Silks,  Braids 
Curtains 


Embroideries 
Gloves,  Hosiery 
Muslins  and 


Dress  Goods,  etc, 


OUR  TRAVELLERS 


Now  have  in  their  hands  complete  sets  of  samples  for  the  Spring.  We 
are  showing  this  season  the  largest  and  choicest  collection  in  our  line 
ever  offered  the  Canadian  trade. 


Kyle,  Cheesbrough  &  Co. 


MONTREAL 
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millinery  openings 
which  began  Monday, 
Feb.  28,  and  are  in  progress 
as  The  Review  goes  to  press,  are 
set  down  by  the  trade  as  the  most 
successful  in  many  years,  perhaps 
best  yet.  Several  causes  account  for  this, 
first  place,  there  is  a  distinct  revival  of 
trade.  Then  the  cutting  of  railway  fares  by  the  two  big  railways 
induced  many  persons  to  visit  the  markets,  and  even  the  week 
before  the  openings  buyers  were  numerous.  The  weather  for  the 
first  two  days  has  been  delightful.  The  openings  in  Toronto  at 
McKinnon's,  Ivey's.  McCaU's  and  Goulding's  were  all  largely 
attended.  Thomas  May  &  Co.  also  had  their  Toronto  showroom 
well  attended. 

THE    JOHN    D.    IVEY    CO.,    LIMITED. 

There  was  a  great  rush  of  millinery  buyers  to  the  handsome 
showrooms  of  the  John  D.  Ivey  Co.  on  Monday,  Feb.  28, 
beginning  as  early  as  eight  in  the  morning  and  continuing  all  day 
in  an  incessant  throng.  The  showrooms  were  literally  jammed, 
and  many  were  the  expressions  of  delight  and  surprise  at  the 
beautiful  styles  shown. 

The  hats  and  bonnets  most  admired  were  specially  made  in 
Toronto  by  the  firm,  and  were  models  of  taste,  skill  and  artistic 
talent.  It  is  only  possible  to  notice  a  few  of  the  most  striking.  One, 
the  Shepherdess  hat,  with  the  stylish  droop  behind,  is  net,  the  ends 
of  accordion  shirred  tulle  outlined  with  jet  sequins,  a  large  flat  brim 
bent  down  at  the  back,  garnished  with  one  black  and  one  white 
feather  and  one  osprey  ;  from  each  side  of  the  back  large  bunches 
of  locust  floweis.  Another  dream  of  beauty  in  the  Shepherdess 
hats  had  the  brim  composed  of  pansies  veiled  with  black  net  dotted 
with  sequins  ;  the  soft  crown  was  of  horsehair,  and  there  was  an 
Eugenie  bow  of  striped  heliotrope  ribbon  at  the  back.  The  front 
was  set  off  with  black  and  white  feathers  with  steel  ornaments,  and 
yellow  cowslips  came  from  under  the  brim  at  the  drooping  back. 
These  were  both  superb  combinations  and  reflect  credit  upon  the 
artist  who  designed  them. 

In  a  Lily  hat  the  crown  was  entirely  of  lilies  of  the  valley,  the 
brim  of  green  satin  straw  veiled  with  crystal  net.  The  brim  is 
rolled  up  at  the  back  and  caught  with  a  chic  bow  of  shaded  white 
and  green  ribbon;  the  garniture  is  osprey.  The  High  Class  Walking 
hat  is  a  charming  conception,  the  ends  of  white  tulle  and  all  veiled 
over  with  black  hair  braid  and  sequins,  the  trimming,  two  black 
ostrich  feathers  with  dart-shaped  ornaments  of  rhinestone,  running 
up  on  the  feathers.      From  under  the  brim  at  the  back  are  two  roses 


in  the  new  burnt  orange  color. 
A  white  tulle   round  hat  pre- 
sents the  new  tire  or  pneumatic 
effects,  over  these  two  rolls  or  tires  of  tulle  being  three 
frills  of  tulle  edged  with  narrow  black  velvet.     The  crown 
is  of  black  hair  braid  and  sequins,  the  front  rolled  up  and 
trimmed  with  miroir  velvet  of  burnt  orange  hue,  while  flowers  fall 
at  the  left  side  from  the  back — a   dainty   and  striking  production. 
The    Continental  bluette    straw  hat  has    a   grey   jewelled    passi- 
menterie  crown  and  is  grey   ribbon  trimmed,  with  one  black   and 
one  white  feather  caught   prettily  in   front   with   poppies   of  burnt 
orange.     Another  of  the  brilliant  models  has  brim  of  turquois  straw 
with  a  wreath  of  heliotropes,  the  flowers  veiled  with  turquois  chiffon, 
the  crown  of  jet  and  the  new  bow,  the  Princess  of  Wales,  made  in 
shirred  ribbon  in  three  different  shades,  is  artistically  confined  to  the 
side  of  the  hat  with  a  pearl  and  steel  buckle  ;  the  back,  under  the 
brim,  is  closely  buried  in  foliage. 

A  swell  hat,  in  black  and  burnt  orange,  the  brim  composed 
only  of  wires,  is  covered  with  burnt  orange  velvet  and  draped  with 
black  jetted  net  ;  the  crown  is  of  tulle  shirred  in  accordion  fashion 
and  trimmed  with  black  ostrich  plumes  ;  the  back  has  the  taking 
droop  effect  and  under  the  brim  is  trimmed  with  burnt  orange 
crushed  roses.  A  very  catching  little  hat  is  of  turquois  zephyr, 
covered  with  a  turquois  jewelled  crown  trimmed  with  wired  rosettes 
of  turquois  ribbon,  veiled,  and  a  true  lover's  knot  of  black  ribbon 
velvet.  The  trimming  is  jetted  quills,  and  a  bunch  of  black  violets 
catches  it  at  the  back.  A  very  swell  hat  is  of  black  chiffon,  black 
hair  and  sequins  brim,  trimmed  with  shaded  crimson  poppies  veiled 
with  jetted  net ;  the  right  side  has  a  bunch  of  black  ostrich 
feathers  and  the  left  side  is  turned  up  slightly  with  foliage.  Another 
large  black  hat  of  striking  style  is  made  of  black  chiffon,  the  brim 
being  shirred  in  the  new  manner  called  fishbone,  the  edge  of  the 
brim  having  a  folded  binding  of  jetted  net  ;  the  crown  is  an 
accordion  shirring  of  chiffon  coiled  in  the  tire  fashion  :  the  trim- 
ming is  three  elegant  leathers  and  burnt  orange  poppies  under  the 
brim  at  the  back. 

A  large  hat  of  cream  color,  the  brim  of  full  puffed  chiffon  with 
black  lace  appliqued,  has  a  crown  of  three  shades  of  burnt  orange 
velvet  shirred  in  three  leaves,  the  trimming  of  black  ostrich  plumes 
and  steel  ornaments.  The  sailor  shapes  are  tastefully  trimmed. 
Two  caught  the  fancy  ;  one  a  massing  with  chiffon,  cream  and 
yellow  lilacs  veiled  with  chiffon  with  velvet  polka  dots,  and  under 
the  brim,  shaded  crushed  roses  ;  another,  of  white  straw  with  black 
velvet  roleaux,  the  trimming  scarfed,  three  shades  of  ribbon  being 
used,  burnt  orange,  tan  and  green,  the  ends  of  the  ribbon  falling 
gracefully  over  the  left  side  of  the  hat,  the  trimming  of  jetted  quills 
and  jetted  buckles  ;  under  the  brim  at  the  back  is  massed  with 
unmounted  violets.  A  floral  hat  is  made  of  heliotrope  colored 
hyacinths,  trimmed  with  high  standing  bows  of  green  taffeta  ribbon, 
the  brim  caught  up  at  the  side  and  banked  in  with  foliage  and 
jonquils. 

Several  new  ideas  in  millinery  are  attractive  :  Three  shades  of 
three  new  colors  (burnt  orange,  turquois  and  pink),  blend  well 
together  on  one  hat.  Straw  zephyrs  and  metallic  passementerie 
are  new'  materials.  The  black  lace  appliqued  on  cream  chiffon  has 
charming  effects.     A  new  fad  is  the  use  of  green  oats  for  crowns  of 
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WHOLESALE  MILLINERY... 


A 

Decided 

Success 


^ 


Our  Spring  Opening  has  been  a  decided  success  in  every 
respect.  We  had  buyers  from  every  Province  of  this  Dominion  in 
larger  numbers  than  ever.     That 

Our  Goods  are  Correct 


QJ 


is  evidenced  by  the  unusually  large  sales.  The  trade  will  please 
note  that  we  will  receive  weekly  shipments  from  Europe  throughout 
the  season,  and  daily  shipments  from   New  York,  in  order  to  keep 

our  stock    up  to  its  usual    high  standard.      Our  Letter  Order  System  will  attend  to  all 

immediate  wants  with  the  same  promptitude  as  heretofore. 


The  D.  McCALL  COMPANY,  li-w 

TORONTO 


ALASKA  BRAND  GOODS 


Few 
Of 
Our 
Lines 


The  "ALASKA"  Down  C>««lt. 

Ventilated  with  Silk  Eyelets. 

The  quilt  that  never  sheds  the  down.  The  quilt  that  brings 
you  customers  and  keeps  them.  For  wadded  quilts,  remem- 
ber the  name  "  PU RITAS."  We  tag  all  our  comforters,  he- 
cause  we  are  proud  of  them. 


OUR  SOFA  CUSHIONS  AND  BED  PILLOWS  S^S^^X^S?  °f 


WEIGHT,  15  LBS. 

The  "Alaska"  Eiderdown  Sleeping  Bag. 

The  lightest  and  warmest  form  of  bedding  for  out  of 
door  life.  Both  the  .-leeping  Bag  and  the  Cap  or  Hood 
were  adopted  for  the  outfit  of  the  Government  ex- 
pedition to  the  Yukon.  Major  Walsh  and  his  staff 
are  now  using  them  every  night. 


The  ALASKA  FEATHER  &  DOWN  CO.,  Limned,  290  Guy  St,,  MONTREAL 
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hats  and  bonnets  veiled  over  with  red  lace  and  chiffon.  White 
birds  xpangled  is  another  novel  ornament.  A  new  material  is 
brilliant  net  and  is  easily  made  into  bat  wings  for  trimming  pur- 
poses. One  could  spend  hours  at  the  magnificent  display  of  the 
Ivey  Co.  without  exhausting  the  new  ideas  found  there  and  so  taste- 
fully put  together. 

S.    F.    M'KINNON    k    CO. 

S.  F.  McKinnon  &  Co.  are  in  high  spirits  over  the  results  of  the 
first  spring  day  in  their  new  warehouse.  During  a  conversation  on 
Monday  afternoon  they  said  that  their  most  sanguine  hopes  had 
been  realized  and  that  never  on  any  previous  occasion  did  so  many 
buyers  throng  their  warehouse  on  the  first  of  their  opening  days. 
This,  together  with  the  free  buying  and  the  heavy  sales  ot  the  day, 
convinces  them  of  at  least  two  things,  that  their  new  warehouse  is 
located  in  the  right  spot  and  that  their  stock  is  correct  in  every  par- 
ticular. Continuing,  they  said  in  regard  to  the  buyers  present,  in 
their  opinion,  there  are  more  in  the  city  from  a  distance  than  on 
any  former  spring  occasion,  and  that  every  province  in  the  Do- 
minion was  represented. 

The  mouthpiece  of  this  firm  also  said  that  they  had  previously 
through  these  columns  expressed  their  great  confidence  in  the  busi- 
ness outlook  for  spring,  and,  further,  that  that  confidence  was  in- 
creased by  the  fact  that  their  sales  for  the  month  just  closed  were 
50  per  cent,  more  than  for  the  corresponding  month  of  last  year, 
and  the  largest  for  the  same  month  of  any  year  in  the  history  of 
their  business.  When  asked  about  the  class  of  goods  in  demand, 
they  replied  :  "  First,  let  us  say  that  one  marked  feature  of  our  first 
day  was  the  demand  for  a  better  or  higher  class  of  goods  than  for 
a  number  of  years.  With  regard  to  the  character  of  goods,  it 
would  take  a  book  or  the  half  of  your  valuable  paper  to  go 
thoroughly  into  this  matter.  Suffice  it  to  say  here  that  a  few  of  the 
prime  factors  in  millinery  trimmings  are  palisse  effects  and  goffer- 
ings  in  all  manner  of  light,  gauzy  and  net  goods,  many  beautiful 
effects  running,  from  the  honey  comb  to  the  very  newest  novelty 
called  astrakan.  Flowers  are  in  as  high  favor  as  ever,  with  a  lean- 
ing to  small  effects.  To  this  we  will  only  add  one  more  very  strong 
feature  of  trimming,  namely,  ribbons.  These  have  been,  and  are 
going  to  be,  very  strong.  Many  beautiful  designs  in  fancies  are 
showing,  notably:  Bayaderes,  Roman  stripes,  plaids,  moires,  gauze 
effects  and  tartans.  Leading  colors  are  coque-de-roche,  capucine, 
turquoise  blue,  light  greens,  heliotrope,  wood,  fawn,  cream, 
Tuscan." 


BLACK    RIBBONS. 

S.  F.  McKinnon  &  Co.  say  that  they  have  a  special  pointer  for 
the  trade,  and  know  that  it  is  only  necessary  to  point  them  to  their 
own  range  of  black  faille  and  satin  ribbons.  These  never  fail  to 
fill  the  bill  and  give  satisfaction. 

children's  specialties. 
S.  F.  McKinnon  &  Co.  are  to  the  front,  as  usual,  in   their  dis- 
play of  novelties  for  children.     The  latest  designs  and    nobbiest 
ideas  are  to  be  found  in  their  stock. 


A  MONTREAL  BURGLARY. 

The  dry  goods  store  of  Haycock  &  Dudgeon,  St.  Catherine 
street,  Montreal,  was  entered  by  burglars,  on  the  night  of  Feb.  22, 
who  blew  open  and  robbed  the  sale.  Fortunately,  the  safe  had 
been  accidentally  closed  before  the  cashier  put  the  money  into  it, 
and  Mr.  Dudgeon  carried  home  the  day's  receipts  in  his  pocket,  so 
that  the  enterprising  cracksmen  only  secured  some  $30.  Before 
leaving,  however,  they  fired  the  premises  in  two  places,  presumably 
with  the  intention  of  covering  their  tracks.  The  damage  will 
probably  amount  to  $15,000,  fully  covered  by  insurance. 


MR.    CRAWFORD  ROSS    ON    INSOLVENCY. 

AT  the  annual  meeting  of  the  Ottawa   Board  of  Trade,    held 
Feb.  22,  President  C.  Ross  had  this  to  say  in  regard  to  an 
insolvency  act  : 

"We  want  a  bankruptcy  law,  During  the  past  seven  years 
there  has  been  a  majority  of  both  branches  of  the  Legislature  favor- 
able to  the  enactment  of  insolvency  legislation,  but  as  yet  we  have 
no  bankruptcy  law.  There  was  once  a  prejudice  against  an  insolv- 
ency law  arising  from  the  single  fact  that  the  then  existing  law 
operated  wholly  to  the  interest  of  debtors;  the  law  was  abused,  and 
a  reaction  of  public  sentiment  demanded  its  repeal.  It  is  an  easy 
matter  to  pass  a  law  that  will  protect  the  mutual  interests  of  debtors 
and  creditors.  It  is  a  propitious  time  to  inaugurate  a  well-digested 
law  providing  for  the  equitable  distribution  of  the  assets  of 
insolvent  debtors.  The  conflicting  provisions  of  the  various 
provinces  and  the  serious  obstacles  which  often  interpose  to 
prevent  the  enforcement  of  claims  of  foreign  creditors 
against  resident  debtors  are  doing  incalculable  injury — trade  is  hin- 
dered. We  have  a  bad  name  commercially  ;  other  countries  think 
our  laws  are  scandalous,  as  legalizing  theft.  The  commercial  com- 
munity with  one  accord  want  insolvency  legislation  ;  the  Govern- 
ment have  not  denied  the  necessity  of  it.  Why,  then,  one  natur- 
ally asks,  do  we  not  have  it  ? 

"  It  is  said  that  the  banks  are  opposed  to  it.  This  is  not  suffi- 
cient reason  for  the  existence  of  a  state  ot  affairs  that  causes  great 
inconvenience  and  injury.  It  is  not  at  all  difficult  to  frame  a  law 
that  will  give  equal  protection  to  banks  and  other  creditors  ;  but,  if 
a  law  which  permits  unjust  preferences  is  the  only  one  that  meets 
the  demands  of  the  banks,  then  such  a  claim  is  preposterous.  We 
must,  as  boards  of  trade,  make  a  united  effort  to  obtain  a  righteous 
law." 

Mr.  Ross'  sound  views,  so  fearlessly  expressed,  will  carry  great 
weight  throughout  ,the  country  among  merchants  who  may  be  in 
doubt  on  this  question.  He  also  advocated  in  his  address  the  ap- 
pointment of  a  Canadian  commercial  agent  in  England,  pointing 
out  the  benefits  that  would  arise  from  active  efforts  to  promote  the 
sale  of  Canadian  goods  in  Great  Britain.  The  Ottawa  president's 
address  is  one  of  the  most  practical  delivered  before  the  Canadian 
boards  of  trade  this  year. 


DESJARDINS  AND  VIENS. 
Mr.  L.  Viens,  who,  for  some  time,  has  been  carrying  on  the  dry 
goods  business,  corner  of  St.  Catherine  and  St.  Lawrence  streets, 
Montreal,  under  the  style  of  Arthur  Gagnon  &  Co.  has  formed  a 
partnership  with  L.  Desjardins.  Both  parties,  for  some  years,  have 
been  connected  with  the  firm,  and  have  a  a  wide  experience  in  the 
dry  goods  line.  They  will  carry  a  complete  stock  of  dry  goods, 
clothing,  gents'  furnishings,  etc. 


"W.  R.   S." 

When  you  succeed  in  getting  an  article  well  known  for  good 
value  and  perfect  qualities,  its  reputation  is  establishad  and  twaddle 
cannot  break  the  confidence  its  consumers  place  in  it.  This  is 
the  experience  of  The  W.  R.  Brock  Co.,  Limited,  with  their  well- 
known  brand  of  white  dress  shirts  called  "  W.  R.  S."  No  shirt 
can  beat  it  for  value,  fit,  wear  and  other  testing  qualities.  It  can 
be  retailed  for  $1. 


KEEP    THE    RAIN    OFF. 

To  do  this  you  require  an  umbrella,  and  waterproof  clothing. 
The  W.  R.  Brock  Co.,  Limited,  show  a  large  range  of  these  goods 
for  ladies'  and  gents'  use,  value  and  style  being  their  attractive 
qualities. 
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Business  Prudence  says,  "Wait.'" 
Nobody  can  foretell  exactly  what  winter 
mantle  fashions  will  be  till  late— but  in  the 
meantime,  you'll  be  asked  to  order  winter 
mantle  styles  even  this  early  from  sample 
mantles  designed  months  ago. 

You  cannot  afford  to  take  chances  on 
mantle  styles  by  ordering  too  early.  The 
McKinnon  way  is  to  take  orders  as  late  as 
April  and  May,  make  the  mantles  in  Canada, 
and  give  absolutely  correct  style  with  the 
opening  of  the  season.      Wait. 


No  matter  how  good  mantles  may  be,  if  they  have  not  style, 
as  demanded  by  a  particular  season,  they  will  sell  poorly,  and 
will  probably  be  a  loss  to  the  retailer.  McKinnon  mantle 
orders  are  taken  late,  from  samples  made  late,  when  the  styles 
are  ascertained,  and  the  orders  are  filled  in  the  McKinnon 
workrooms,  not  sent  to  Germany.  The  garments  are  ready  to 
sell  as  soon  as  those  ordered  earlier.  There  is  every  advantage 
in  holding  orders  till  McKinnon  road  salesmen  go  out. 

They  will  go  out  in  April  with  a  better,  nicer  stock  than  they 
have  ever  shown.  Being  Canadian-made  goods,  you  will  have 
the  advantages  of  the  tariff,  in  making  your  prices.  Hold  your 
orders.     Wait. 


S.  F.  McKINNON  &  CO. 

York  Street,  Toronto 
Mantles  Millinery 
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A  VISITOR  TO  MONTREAL  SPEAKS. 

ill-.     EXPERIENCE    OF    A     Wl.l.l. -known     I-'JKM     AM)     APPRECIATIVE 
KEFEREKCIS    I  "    MR.  A.     I  .    GA1  IT. 

IN  PASSING  on  my  way  through  Canada  I  arrived  in  Montreal 
some  ago,  writes  Wm.  Ellison,  in  The  Ouebec  Telegraph,  and 
not  having  seen  the  city  for  eighteen  years  previously,  I  naturally 
was  curious  to  seethe  growth  and  improvements  of  the  up-to-date 
metropolis.  Landing  at  the  Dalhousie  street  station  of  the  Cana- 
dian Pacific  railway,  on  my  way  from  Ottawa,  by  that  splendid  road, 
I  could  not  help  seeing  the  company's  new  buildings  there  and  in 
other  parts  of  the  city,  as  well  as  those  of  the  Grand  Trunk  railway, 
and  from  the  first  objects  that  I  saw  I  realized  at  once  that  the  two 
great  railway  systems  of  Canada  are  alive  to  the  needs  of  the  age 
and  are  sharing  in  the  prosperity  of  Montreal  and  the  Dominion 
generally.  Taking  a  broader  view  of  the  entire  city  I  saw  its  limits 
greatly  extended  and  its  new  business  thoroughfares  and  residential 
streets  densely  filled,  and  many  fresh  interests  created  which  did 
not  exist  at  all  when  I  last  saw  it  in  '80. 

I  was  anxious  to  get  the  correct  data  as  to  the  standing  and 
progress  of  the  great  mercantile  firms  which  represent  so  much  ot 
the  city's  wealth  and  material  prosperity,  for  that  is  after  all  per- 
haps the  best  guage  of  a  city's  or  country's  advancement.  For  that 
purpose  I  took  one  of  Montreal's  representative  and  staunch  old 
firms,  the  Gault  Brothers  Co.,  Limited,  wholesale  dry  goods  im- 
porters and  manufacturers,  to  serve  as  a  type  of  the  commercial 
status  of  the  city.  There  were  many  such  types  and  examples  at 
hand,  but  it  seemed  fitting  that  a  firm  so  widely  known  from  Hali- 
fax to  Vancouver  should  be  selected  for  illustration,  and  more 
especially  so  as  the  one  just  named  is  still  headed  by  its  original 
founder,  Mr.  A.  F.  Gault,  a  man  so  popularly  known  in  the  city 
and  throughout  the  country.  It's  either  44  or  45  years  ago,  I  think, 
since  the  foundations  of  the  firm  were  laid  by  the  above-mentioned 
and  his  lamented  brother,  Mr.  Robert  Leslie  Gault.  The  beginning 
was  small,  no  doubt,  but  the  principles  upon  which  the  after  struc- 
ture was  to  be  built  were  solid  and  honorable  from  the  very  start. 
The  expressive  motto  of  the  house  is  "  Push,  Tact  and  Principle." 
These  three  commercial  virtues,  where  welded  into  one  solid  rule, 
and  faithfully  carried  out  in  spirit  as  well  as  in  the  letter,  are  a  sate 
guide  and  certain  factor  in  the  prosperity  and  upbuilding  of  great 
mercantile  concerns. 

The  practical  proof  of  this  is  seen  today  in  the  stability  and 
endurance  of  the  firm  we  here  refer  to,  for  in  all  its  efforts  and  trials 
in  its  earlier  career  this  chosen  path  of  business  rectitude  was  never 
departed  from,  and  the  good  fruits  are  seen  to-day  in  the  house's 
high  position  among  the  leading  mercantile  concerns  in  Canada. 
Sure  enough  in  the  keen  competition  of  the  wholesale  dry  goods 
trade  there  are  no  such  privileges  as  a  "  walk  over,"  as  every 
dollar  earned  has  to  be  worked  for,  and  that  means  constant,  labor- 
ious, and  persistent  effort  and  the  utmost  skill  in  the  management  of 
large  financial  affairs.  The  house  in  question  always  had  this 
advantage  that  its  present  venerable  and  respected  head  is  a  master 
in  finance,  as  he  is  far-seeing,  correct  and  courageous  in  his  judg- 
ment of  projects  for  the  benefit  of  the  interests  in  his  charge. 

Besides  his  immediate  connection  with  the  firm,  he  is  a  director 
of  the  Bank  of  Montreal,  and  a  manager  or  official  in  probably  a 
dozen  other  institutions  of  hardly  less  importance  in  the  commercial 
world. 

But  mainly,  and  above  the  rest  he  is  president  of  the  Dominion 
Cotton  Mills,  which  represent  monied  interests  to  the  extent  of 
millions  of  dollars,  and  to  this  position  he  is  elected  year  after  year 
by  his  co-directors  and  shareholders.  So  intimate  has  he  become 
with  the  progress  of  that  vast  industry,  that  it  would  seem  as  if  his 
guardianship  of  its  welfare  was  an  absolute  necessity. 

How  one  man  can  do  efficient  wor^  in  so  many  directions  is   a 


mystery  to  men  of  small  capacity,  but  to  the  "  Cotton  King,"  as 
he  is  popularly  termed,  the  work  seems  plain  and  easy.  One 
remarkable  feature,  in  Mr.  (fault's  management  of  his  business, 
has  been  the  interest  he  took  in  the  moral  and  material  happiness 
of  the  trusted  employes  who  began  35  or  40  years  ago  to  help  him 
and  his  late  brother  Robert  to  strengthen  the  foundations  of  the 
business  the  two  originators  had  laid  beforehand.  These  same 
trusted  and  worthy  men  are  now  accepted  and  honored  partners  in 
the  firm,  which  recently  changed  its  form  to  the  style  named  above. 
There  is  in  this  circunstancea  deep  lesson  and  incentive  to  the  rising 
generation  of  young  business  men,  for  in  it  they  will  see  that  merit, 
industry,  ability  and  honesty  are  sure  to  receive  their  just  reward 
some  day.  In  the  group  of  able  men  incorporated  in  the  reorganized 
house,  Mr.  Leslie  H.  Gault,  son  of  the  late  lamented  Robert  L. 
Gault  is  a  prominent  figure.  I  don't  know  exactly  how  many  new 
members  there  are,  but  I  think  there  must  be  five  or  six.  With  the 
infusion  of  newer  and  younger  blood  the  firm  has  naturally  taken 
on  fresh  activity  and  progressive  ideas  and  the  motto  is  still  "  up- 
wards and  onwards."  It  is  pleasing,  however,  to  the  wide 
connections  and  customers  of  the  veteran  establishment  to  know 
that  the  old  traditions  will  be  maintained  ;  for  no  matter  what 
changes  are  in  the  personnel  of  the  house  there  will  be  none  in  the 
code  of  honor  that  has  always  directed  its  movements.  On  being 
shown  through  the  warehouse  I  noticed  changes  and  improvements 
in  many  things.  For  instance,  the  counting  house  has  been  moved 
to  the  front,  near  the  main  entrance,  and  up  stairs  an  immense  new 
carpet  room  has  been  opened  and  other  departments  extended,  an 
adjoining  building  having  been  purchased  to  effect  this  needed 
change  and  enlargement  to  meet  the  growing  trade  of  the  house. 
When  the  wear  and  tear  of  45  years  of  active  business  life  is  con- 
sidered, it  is  a  marvel  to  see  Mr.  A.  F.  Gault  in  such  fine  con- 
dition bodily  and  mentally.  His  keen  judgment  and  physical 
movements  are  as  active  as  ever,  and  his  genial,  warm  Irish  heart 
and  manner  are  as  fascinating  as  ever. 

With  the  great  cotton  industries  he  occupies  himself  closely,  as 
also  with  the  bank  directorship  and  the  numerous  other  official 
duties  that  fall  to  his  lot,  but,  although  he  remains  at  the  head,  his 
duties  to  the-firm  are  greatly  lightened  by  the  clevermen  now  com- 
posing the  company.  If  an  instance  were  required  to  prove  his 
generosity  of  heart  it  is  only  necessary  to  point  to  his  gift  of  Si 00, 000 
to  endow  the  Episcopal  Diocesan  Theological  College  in  Montreal, 
nor  did  he  stop  there,  for  another  $50,000  followed  to  the  same  insti- 
tution and,  I  think,  smaller  sums  for  library  pm poses.  All  of  his 
benevolent  acts  are  not  known  publicly,  but  enough  could  be 
gathered  to  fill  more  space  than  a  newspaper  article  could  contain. 

At  a  seasonable  time  of  life  Mr.  Gault  settled  into  the  manied 
state,  and  now  with  his  devoted  wife  and  family  he  spends  the  later 
years  of  a  laborious  life  in  ease  and  comfort  in  his  elegant  home, 
called  "  Rokeby,"  on  Sherbrooke  street. 

If  the  younger  generation  of  men,  in  facing  the  world  conflicts, 
take  serious  heeds  of  the  lesson  taught  by  Mr.  A.  F.  Gault' s  life  and 
business  career  they  will  gain  strength  and  guidance  from  the  study, 
for  it  shows  them  that  to  pluck,  honesty  of  purpose  and  industry 
legitimate  success  cannot  be  denied. 

Of  course,  gifts  of  mind  and  large  capacity  are  factors  in  life's 
battle,  and  all  may  not  aspire  to  the  success  he  has  achieved. 


BELTINGS    AND    BELTS. 

The  Review  was  shown  a  most  extensive  assortment  of  belt- 
ings and  belts  in  the  warehouse  of  The  W.  R.  Brock  Co.,  Limited. 
Belt  ribbons  in  plain,  tartan  and  rubber.  Belts  of  ribbon,  tinsel, 
leather,  etc.,  with  or  without  pockets.  The  selection  is  certainly  a 
good  one.     The  values  will  have  to  be  judged  by  the  buyer. 
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SPRING  MILLINERY 

Our  opening  this  year  was  a  greater  suc- 
cess than  ever  before.  We  made  provision 
for  an  exceptionally  large  trade  and  our  hopes 
were  fully  realized.  Our  stock,  including  all 
the  latest  and  newest  goods,  was  complete  in 
every  department. 

If  you  were  not  able  to  attend  this  year  in 

person,  look  out  for  our  travellers,  who  are 

They  can  show  something  that  would  be  hard  to  beat. 

JOHN  D.  IVEY  CO. 


th 


on  tne  roa< 


THE 


Limited 


MONTREAL 

1811  Notre  Dame  St. 


TORONTO 

18  Wellington  St.  W. 


^ 


PARIS 

33  Rue  d'Hauteville 


Boot  and  Shoe  Dealer 


WE  WANT  YOU  TO  SEE  THE 


IF 
U-R-A 


PATENT  KNITTED 
PLUSH  LINED  -  - 


ALASKA 


Socks  and  Mittens 

MADE    IC    CTYLES  A  I   I     DESIRABLE    COLORS 
IN    10    O     AND  MLL  AND  COMBINATIONS 

Pliable  -   Durable  -  Attractive. 


Dry  Goods  Merchant 

WE  WANT  YOU  TO  SEE  THE 

= EVER  READY 

Dress  Stays 

MADE    UANDSOME        Al  I      PRINCIPAL 
IN    n  SHADES  OF    MLL    COLORS 

Impervious    -     Elastic    -    Reliable 


Quality   Cannot  Be  Excelled. 


AND 


The  Only  Whalebone  Substitute. 


THE   GOODS  WILL   DO  THE    REST. 

If  your  jobber  will  not  supply  or  show  you  these  lines  write  us  and  we  will  gladly  do  so. 


The  Ever-Ready  Dress  Stay  Co. 


^ 


WINDSOR, 


ONTARIO. 
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LATEST  NEWS  OF  THE  DRY   GOODS  TRADE. 

HARRY  ATWELL,  of  the  \V.  K.  Sandford  Manufacturing 
Co.,  Hamilton,  who  left  this  week  for  the  Klondyke,  was 
made  the  recipient  of  550  in  gold  from  his  fellow  employes,  who 
wished  him  success  in  his  new  venture. 

J.  Kee,  a  former  resident  of  I'ilot  Mound,  and  who  has  been 
engaged  in  the  merchant  tailoring  business  in  Wolseley,  N.W.T., 
for  the  past  year,  has  returned  to  the  Mound  and  opened  up  busi- 
ness in  his  old  stand,  and  will  have  a  complete  stock  of  cloths,  etc., 
to  hand  in  a  few  days. 

The  stock  of  the  Zieghler-Hinch  Co.,  general  store,  of  Guelph, 
which  assigned  to  E.  J.  Henderson,  has  been  sold  at  auction  to  J. 
A.  Uuggan.  of  Stratford.  It  was  valued  at  523,894,  and  brought 
68c.  on  the  dollar. 

The  clerks  in  St.  Pierre  &  Bros. ,  Ontario  street,  Montreal,  had 
a  narrow  escape  on  Feb.  10.  About  3.30  p.m.  fire  suddenly  broke 
out  in  the  store,  near  the  front  entrance.  The  flames  spread  so 
rapidly  among  the  goods  in  the  windows  and  along  the  counters 
that  the  clerks  were  compelled  to  beat  a  hasty  retreat  out  the  rear 
entrance.  None  of  them  had  time  to  save  their  jackets  and  coats. 
The  loss  is  estimated  at  about  $8,000,  fully  covered  by  insurance. 
The  cause  of  the  fire  is  unknown. 

Dupuis  Freres,  St.  Catherine  street,  Montreal,  are  enlarging 
their  upper  premises  to  meet  the  requirements  of  their  carpet  trade. 
They  have  disposed  of  their  furniture  business  to  N.  G.  Valiquette, 
who  is  making  extensive  alterations  in  his  store. 

The  Brown  &  Wigle  Co.,  Kingsville,  Ont.,  shipped  ten  bales  of 
100  lbs.  each  of  Klondyke  blankets  direct  to  Dawson  City  via  Van- 
couver, B.C.  The  goods  were  put  up  in  double  paper,  double 
canvas,  with  waterproof  lining  in  order  to  stand  the  long  journey. 

Architect  Fawcett,  of  Sarnia,  is  engaged  on  plans  for  the  re- 
modelling of  the  store  of  Mr.  Chas.  S.  Ellis,  which  will  be  the  most 
elaborate  in  Sarnia.  Among  the  interior  improvements  will  be  a 
hydraulic  passenger  elevator,  decorated  metallic  ceilings  and  a 
handsome  stairway.      The  front  will  be  mostly  of  plate  glass. 

A  communication  has  been  received  at  Brantford  from  Geo.  W. 
Stokes,  of  a  Philadelphia  carpet  concern,  asking  what  inducements 
that  city  would  give  for  the  establishment  of  a  tapestry  carpet  fac- 
tory. 

Beal  Bros.,  of  Perth,  Ont.,  have  opened  up  their  tailoring 
establishment  in  the  Butler  block,  where  they  have  a  new  and 
select  stock  of  fine  tweeds,  worsteds,  overcoatings  and  pantings. 

V.  A.  McKim,  of  Dresden,  Ont.,  has  moved  his  stock  of  dry 
goods  from  the  bridge  store  into  his  establishment  in  the  Oddfellows' 
block,  and  will  in  future  carry  on  his  extensive  business  under  one 
roof. 

At  the  meeting  of  the  creditors  of  Runians  &  Butler,  of  London, 
held  in  Toronto  Feb.  22,  the  statement  showed  uominal  assets  of 
$99,000,  with  liabilities  of  $84,000.  The  heaviest  creditor  was 
Arthur  &  Co.,  of  Glasgow,  whose  claim  was  $30,000. 


BERLIN    WOOLS. 

John  Macdonald  &  Co.'s  import  prices  for  Berlin  wools  are  now 
ready  and  can  be  had  upon  application,  if  you  have  not  already 
received  them.  It  will  pay  you  to  get  their  prices  before  placing 
your  order,  as  they  have  made  very  special  quotations  for  this 
season's  trade. 


FIVE    THOUSAND     BOXES. 

R.  Henderson  &  Co.,  speaking  to  our  representative  about  the 
demand  for  "Silcoton,"  say  they  had  orders  in  one  day  for  about 
5,000  boxes. 
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BEAV&R  R  UBBE  F?  CLOTHING   CO      1 


MERCHANTS 

when  buying   Mackintoshes   will 
do  well  to  ask  for 

BEAVER  BRAND 


y 


Mackintosh     Coats.       They    are 
guaranteed  ^never  to  get  hard. 

If  your  jobber  does  not  keep 
them  write  direct  to  the  manufac- 
turers for  samples  and  prices. 


Beaver  Rubber  Clothing  Co, 

Wholesale    Manufacturers 
1490  Notre  Dame  St.  MONTREAL 


Wardlaw's  Yarns 


ARE    THE 


BEST   IN    CANADA. 


U 


Thos.  D.  Wardlaw,  Dundas,  Ont. 

Mfr.  of  Worsted  and  Woollen   Yarns. 


d.  Grasett  &  Darling 


have  given  special  attention  this  Season 
to  the  Smallwares  Department,  which  will 
be  found  more  completely  assorted  than 
heretofore. 


Extra    Values    in_ 


Laces 

Ribbons 

Embroideries 

Veilings 

Hosiery  and 

Ladies'  Underwear,  Etc 

Staple  Haberdashery 

stock  kept  well  supplied 
with  all  saleable  lines. 


WYLD,   GRASETT   &   DARLING 

TORONTO. 
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Manitoba 

Northwest 

M.  LEWIS 


FALL  1898  9 


Nova  Scotia 

P.  E.  Island 

D.  M.  PRESTON 


<£$£%■ 


Wholesale 


<s/. 


Makers  of  .  .  . 


x9? 

Fine      |  o 
Clothing 


^OftON^ 


New  Brunswick 
Quebec 


C.   K.  BURT 


OUR  TRAVELLERS  START  OUT  IN  MARCH. 

Range  larger  than  ever. 
Newest  designs. 

Novelties  in  Boys'  Clothing. 

Inspection  cordially  invited. 

Sample  suits  sent  on  application. 


Ontario  Travellers  Start  out  About  1st  April. 


British 

Columbia 

E.  G.  DAVIDSON 


REMOVAL  NOTICE 


*? 


<* 


We  have  moved  into  our  new  warehouse 


196  McGILL  STREET 


and  will  have  a  special 


MONTREAL 

in  our  new  quarters  at  the  same  time  as  the 
millinery  houses  have  theirs. 

We  will  have  special  lines  of  Underwear, 
new  ideas   in    Neckwear,    "  Safe=under " 
Rubber  Coats,  and  a  great  many  other  novel- 
ties to  show  you.     Do  not  fail  to  call  when  In  Montreal. 


Gents'  Furnishings 
Opening 


^*  £^*  ^^  G&* 


u 


GLOVER  &  BRAIS,  Montreal 
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AN    EXPERIMENT   IN    LEGISLATION. 

TIM  bill  intended  to  put  a  stop  to  the  making  of  untruthful 
statements  in  advertisements  by  merchants  in  New  York 
state,  introduced  at  Albany  last  week  as  a  substitute  for  the  measure 
proposed  by  Senator  Guy,  apparently  has  a  very  good  prospect  of 
being  enacted,  says  The  N.Y.  Dry  Goods  Economist.  If  this  shall 
be  the  case  we  may  look  for  some  very  interesting  developments, 
and  it  is  quite  likely,  if  the  workings  of  the  law  shall  prove  success- 
ful, that  similar  legislation  will  be  enacted  in  other  states. 

Such  a  law  being  wholly  an  experiment  in  this  country,  it  is 
impossible  to  foretell  how  it  will  work  out.  That  it  is  necessary, 
no  one  who  is  familiar  with  retail  trade  methods  in  cer- 
tain quarters  can  doubt,  while  favorable  indications  as  to  its  main 
results  may  be  drawn  from  what  has  already  been  done  in  France 
and  Germany.  But  it  is  greatly  to  be  hoped  that  no  opportunity 
will  be  provided  under  the  law  for  the  exercise  of  petty  spite,  in- 
stances of  which  have  at  times  resulted  from  the  workings  of  the 
German  Act  of  similar  nature. 

That  there  is  good  reason  to  believe  that  the  advantages  derived 
from  such  a  law  would  greatly  exceed  the  disadvantages  is  indicated 
by  the  strong  support  given  to  the  proposed  measure  by  so  high  a 
trade  authority  as  John  G.  Cannon,  president  of  the  National  Asso- 
ciation of  Credit  Men,  and  vice-president  of  the  Fourth  National 
Bank,  of  New  York. 


INTERIOR  DECORATION  PREFERRED. 

The  Hudson's  Bay  Company  have  made  a  decided  change  in  the 
dry  goods  and  clothing  department  of  their  big  Winnipeg  store.  In 
future  they  will  adopt  an  American  style  of  displaying  goods  in 
very  large  large  stores,  which  is  to  abandon  window  decorations. 
The  windows  are  not  now  enclosed.  This  gives  more  light  down 
stairs  and  brightens  up  the  whole  department.      A    metallic  ceiling 


has  been  put  in,  which  adds  greatly  to  the  attractive  appearance  of 
the  interior.  Improvements  in  other  parts  of  the  store  will  be  con- 
tinued this  spring. 

CANADIAN     BRANCH.  , 

Mr.  J.  W.  I'earsall,  president  of  the  New  Idea  Pattern  Co., 
New  York,  was  in  Toronto  this  week.  The  object  of  his  visit  was 
to  open  a  branch  office  here  for  the  convenience  of  their  Canadian 
clients.  They  have  secured  and  are  fitting  up  large,  roomy  offices 
in  the  Comstock  building,  and  in  future  their  Canadian  customers 
will  be  supplied  direct  from  this  office,  thus  saving  delay  and  the 
trouble  of  passing  the  goods  through  the  Customs,  all  of  this  work 
now  being  done  by  the  company. 


WILL  READERS  OBLIGE? 

The  Review  would  feel  grateful  to  any  of  its  readers  who  have 
information  on  the  success  of  firms  that  have  allowed  their  em- 
ployes to  share  profits,  and  who  will  send  a  line  to  the  editor  about 
it.  The  information  will  not  be  printed.  Will  readers  do  the 
paper  this  favor  ? 


CHANGE  OF  OFFICE. 

Mr.  J.  Sproul  Smith,  western  representative  of  Wm.  Parks  & 
Son,  St.  John,  N.B.,  cotton  manufacturers,  has  removed  his  office 
t0  39lA  Yonge  street,  Toronto.  It  is  a  bright,  cheerful  office,  in 
the  front  of  the  building. 


CUTTING  IN  KNITTED  GOODS. 

The  new  agreement  for  shorter  terms  arranged  a  few  weeks  ago 
between  the  knitted  goods  mills  is  not  preventing  cutting.  The 
new  terms  may  be  maintained,  but  The  Review  is  informed  that 
there  are  complaints  of  cutting  in  price. 


The  Julian  Sale  Leather  Goods 

Co.,  Of  Toronto,  Limited 


Manufacturers  of 


FANCY  LEATHER  GOODS 


1/ 


OUR  SPECIALTY  for  this  season 


laaj 


LADIES'  BELTS 

We  have  over  200  varieties,  with  constant  additions.  Acknowledged  by  the 
trade  to  be  right  in  quality,  finish  and  price.  Send  for  samples,  stating  price  limit. 
We  do  not  send  samples  on  approbation.    . 
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W.  R.  Johnston  &  Co. 

Men's,  Youths',  and 
Children's  Clothing 

Practically  our  stock  is  constantly 

In  process  of  manufacture. 

There  is  a  steady  supply  of  finished 

Garments  from  our  manufacturing 

Department  replacing,  daily, 

Goods  shipped  to 

All  parts  of  the  Dominion. 

The  stock  is  therefore  always  new, 

Always  fashionable. 

As  the  season  opens  out  we  prepare 

For  extra  pressure  on  lines  upon 

Which  there  may  be  a  run. 

We  have  every 

Facility  for  rapid  production  and 

Specially  aim  to  meet  the 

Requirements  of  customers 

Who    appreciate    the   importance   of 

Being  able  to  repeat 

Original  numbers  promptly. 

W.  R.  Johnston  &  Co. 
Wholesale  Clothiers 
Toronto 


II 
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POINTERS    ON    CURRENT    TRADE. 

m 

WHILE  this  has  not  been  a  record  season  for  black  ribbons, 
the  demand  has  been  quite  active,  Iirophy,  Cains  &  Co. 
say.  They  are  showing  several  complete  ranges  by  different 
makers,  this  giving  a  large  choice  at  each  price. 

S.  F.  McKinnon  &  Co.  say  that  they  keep  to  their  specialties, 
and  by  giving  these  their  undivided  attention  can  therefore  attend  to 
them  right.  Laces  they  claim  to  be  one  of  these,  of  which  they 
have  a  large  stock  of  strong  sellers. 

One  of  the  best  lines  of  men's  half  hose  to  be  found  in  absolute- 
ly stainless  black,  to  retail  at  10  to  \i]/2z.  per  pair  is  No.  D22, 
shown  by  the  W.  R.  Brock  Co.,  Limited. 

The  Toronto  Feather  and  Down  Co.,  Limited,  are  showing  a 
Klondyke  sleeping  bed,  which  for  general  utility  cannot  be  sur- 
passed. It  is  a  combination  of  strong  points  from  start  to 
finish,  not  the  least  of  which  is  the  easy  way  in  which  it  can  be 
turned  inside  out  for  airing  purposes.  This  alone  must  be 
invaluable. 

James  Johnston  &  Co.  have  just  received  advice  of  an  advance 
in  the  price  of  certain  lines  of  ribbons.  As  they  anticipated  an  ad- 
vance, and  an  extra  demand  this  season  they  have  large  orders 
placed  with  the  manufacturers  at  old  rates  and  would  advise  early 
ordering. 

THE  SURPLUS. 

Certain  politicians  at  the  present  day  are  abusing  each  other  in 
all  kinds  of  ways  endeavoring  to  find  out  whether  the  premier  pro- 
vince has  a  surplus  or  deficit.  Let  them  fight  it  out  in  their  own 
way.  While  this  interesting  debate  is  in  progress  the  hosiery  and 
underwear  buyer  of  the  W.  R.  Brock  Co.,  Limited,  has  discovered 
a  surplus  of  another  kind  that  can   be  distributed  to   all   buyers  of 


their  goods.  A  manufacturer's  surplus  stock  of  hosiery  and  under- 
wear has  been  received  by  this  enterprising  firm,  and  will  be  on 
sale  in  a  few  days. 

SEASONABLE    FANCY    GOODS. 

Nerlich  &  Co.,  Toronto,  have  issued  an  illustrated  catalogue  and 


price  list  of  their  spring  and  summer  fancy  goods. 

great  many  different  lines 

of  goods  represented    in 

the    catalogue  :     toys, 

sporting  goods,  children's 

wheel  goods,  hammocks, 

out-of-door  games,  flags, 

paper    lanterns,      ladies' 

belts,  fans,  lunch  baskets, 

etc.     Any  reader  of  The 

Review  is  entitled  to  have 

a  copy  senton  application. 


There   are  a 


NEW      WAREHOUSE. 

S.  F.  McKinnon  &  Co.  NTerlich  &  Co- 

are  very  much  pleased  with  their  new  warehouse  and  say  that  it  is, 
in  every  respect,  admirably  suited  for  their  large  and  growing  busi- 
ness. There  is  abundance  of  light  throughout  the  building,  and 
those  past  busy  days,  when  it  was  thronged  with  buyers,  give 
proof  that    the  location  is  just  right. 

VELVET    WILL    REIGN. 

Lady  Violet"  Greville,  whose  tips  on  the  fashions  are  always 
accepted  as  gospel,  writes  from  Paris,  saying  that  velvet  will  reign 
supreme  this  spring  in  the  fashionable  world.  Lady  Grenvdle 
describes  a  number  of  velvet  costumes  which  are  being  made  for 
the  Princess  of  Wales  and  the  Queen  Regent  of  Spain. 


SHUN  BERBER 


A63,  42  incl 


j8c. 


ALL  WOOL. 

COTE  OE  CHEVAL 

A42,   43  inch     3! 

ALL  WOOL. 

Our  Specialties — — ^^smk. 

Dress  Goods  and  Silks 


/ 


.♦♦* 


WILLIAM  AGNEW  &  CO. 

305  and  305  k  St.  James  St. 

in  ■■  lYifTHTrrrni 


1  CELLULOID ! 

COLLARS         I 
CUFFS  *»       1/  I 


m 
m 

J  If  you  want   the  best,  not   only  in  style  and  fit,  but  in  value, 

J  these  are  the  goods  to  buy. 

s 

m 
» 
» 
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» 

m 

I   MILLER  BROS.  &  CO. 

■0  Manufacturers  30-38  Dowd  St.,    MONTREAL 


SHIRT  BOSOMS 


Linen  Interlined  Waterproof 

Linenized  Waterproof 

and  Waterproof.  Take  no  other 

All  goods  bright  and  fresh— no  old  stock. 


TRADE 


MARK 


* 
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Toronto   Branch 


Q.  B.  FRASER,  Agent,  ^'SConi ,East 


i 

a 

m 
« 
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The  Nufled  Paper  Carpet  Linin 


ALL    PAPER    AND 
A    YARD    WIDE 


J- 


IT    HAS 
NO    EQUAL 


Sanitary,  Vermin  Proof,  Warm,  Durable, 

Deadens    Sound,    Saves    the   Wear  of   the 

Carpet,    and    makes    it    feel    Richer   and  ^-js^p    ffl 

Thioker /  £)0f*,' 

No  house  is  completely  furnished  without  this  lining  heneath  the  carpet.    '        fl^ 

STAIR  PADS 

In  Three  Sizes—  H,  %,  %. 
We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

For   sale  hy  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ord  red  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS.  BELLEVILLE,  ONT. 


Cfflefat 


frMat^ 


»«5^ 

^e^jF     \  (\that    other    Clothing    Makers    do    not 
/\  Qv^  seem  to  have  caught  on  to. 

That  Is  Why 
It  Sells  .  . 

and    why  your    customer  asks    for  this 
make  and  insists  upon  having  it.     .     .     . 


O 


OUR  TRAVELERS  will  be  on  the  road  in  British  Columbia, 
Manitoba,  and  the  Northwest  Territories,  New  Brunswick, 
Nova  Scotia  and  Prince  Edward  Island,  in  April. 

DO  WE  SELL    YOU  ? 


H.  Shorey  &  Co. 


Montreal 
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WOOLENS  AND  CLOTHING. 

THE    GLOBE    MILLS    UNDER    NEW    AUSPICES. 

THE  buildings  and  plant  of  the  insolvent  Globe  Woolen  Mills 
Co.  have  been  purchased  by  Mr.  A.  F.  Gault,  president  of  The 
Gault  Bros.  Co.,  Montreal,  who  will  carry  on  the  business  under 
the  name  of  The  Excelsior  Woolen  Mills.  Mr.  J.  F.  Crowther,  of 
Hudderslield,  a  young  Englishman,  who  has  the  reputation  of  being 
capable  and  experienced,  has  been  secured  as  manager.  New 
machinery  and  supplies  have  been  purchased  and  a  good  quality  of 
tweeds  will  be  manufactured.  Stevenson,  Blackader  &  Co.  will 
act  as  selling  agents  for  the  mill. 

OPEN    FOR    INSPECTION. 

H.  Shorey  &  Co.,  of  Montreal,  are  inviting  their  customers  for 
the  coming  fall  trade  to  investigate  the  interior  economy  of  their 
garments.  They  are  leaving  the  lining  of  their  overcoats  open  at 
bottom,  so  that  the  staying  of  the  goods  can  be  properly  looked 
into.  A  garment  well  stayed  will  keep  its  shape  and  wear  twice  as 
long  as  one  poorly  stayed.  The  latter  may  look  as  well  in  the  shop 
as  the  former,  but  it  pays  to  give  a  little  extra  money  and  supply 
your  customers  with  goods  properly  made  and  stayed.  This  is  why 
they  can  advertise  satisfaction  guaranteed  or  money  refunded. 


A    SECOND    TRIP    WITH    NOVELTIES. 

The  Marftime  Wrapper  Co.,  of  Woodstock,  N.B.,  are  in  the 
midst  of  an  extremely  active  season.  For  some  time  they  have 
been  working  every  night  in  efforts  to  "catch  up"  with  their  orders. 
The  firm's  agents,  however,  will  shortly  start  out  on  their  second  trip; 
and  it  may  interest  their  customers,  as  well  as  the  trade  in  general, 
to  know  that  the  representatives  of  the  house  will  have  with  them 
additional  novelties,  of  great  attractiveness,  in  ladies'  wrappers, 
tea-gowns  and  skirts. 

REACHING    THE    CONSUMER. 

H.  Shorey  &  Co.  send  us-  a  leaflet,  which  they  are  issuing  to 
their  customers,  containing  samples  of  their  advertisements  which 
they  have  been  running  in  400  papers  in  Canada,  making  known 
the  merits  of  their  goods  direct  to  the  consumer.  They  state  that 
they  consider  it  due  to  their  customers  to  make  known  the  way  in 
which  they  are  promoting  their  trade,  and  their  methods  will  be 
appreciated  by  those  who  handle  Shorey' s  ready-to-wear  clothing. 

IRISH    HOMESPUNS    FOR    PRESENT    TRADE. 

Finley,  Smith  &  Co.  call  special  attention  to  a  lot  of  genuine 
Irish  homespuns,  very  stylish,  which  they  have  now  in  stock  and 
can  deliver  at  once. 


NEW    PLANT    NOW    RUNNING. 

The  Shoreys  state  that  they  have  got  their  new  Rigby  plant 
running  in  full  blast,  and  are  now  in  a  position  to  resume  taking 
orders  for  their  Rigby  waterproofed  bicycle  suits  and  Rigby  water- 
proofed spring  overcoats. 


SNAPS    IN    WORSTED    TWILLS. 

Finley,  Smith  &  Co.  are  offering  a  special  "  stock  lot  "  of  blue- 
grey  worsted  twills,  16  and  18  oz.,  at  prices  far  below  the  market 
value. 


CARE    IN    MAKING    READY-MADES. 

A.  S.  Campbell  &  Co.  believe  that  the  day  in  which  badly  cut 
and  ill-fitting  clothing  satisfied  the  public  is  long  past.  Ready-made 
clothing  to  be  satisfactory  must  be  made  of  the  best  materials,  cut 
on  scientific  principles.  Goods  of  this  class  are  the  kind  they  en- 
deavor to  supply.  All  materials  are  thoroughly  sponged  before  being 


made  and  only  the  best  of  workmen  are  employed  in  cutting  and 
making.  They  were  the  hrst  house  to  introduce  the  American 
styles  of  "  stouts  "  and  "slims"  into  Canada,  and  these  are  among 
their  special  lines.  They  are  pushing  black  goods  at  present  and 
promise  the  trade  some  exceptional  values. 

ENLARGING    WAREHOUSE    ACCOMMODATIONS. 

H.  Shorey  &  Co.,  of  Montreal,  have  taken  part  of  the  warehouse 
adjoining  their  own,  this  being  found  necessary  to  enable  them  to 
keep  pace  with  their  largely  increasing  trade.  They  say  that  they 
attribute  the  remarkable  increase  in  their  business  to  their  systematic 
advertising,  and  backing  up  their  ads.  to  the  fullest  extent — without 
which  advertising  is  folly. 

ACCIDENT  TO  MR.   ADAMS. 

A  painful  accident  befell  Mr.  A.  G.  Adams,  superintendent  of 
the  manufacturing  department  of  Small  &  Co.,  Montreal,  a  few 
days  ago.  Mr.  Adams  and  two  friends  were  walking  along  the  car 
tracks  on  St.  Catherine  street,  and,  stepping  aside  to  avoid  an 
approaching  car,  he  was  struck  by  a  car  going  in  the  other  direc- 
tion. He  was  taken  to  the  hospital,  where  his  injuries  were  found 
to  be  serious.  Mr.  Adams  has  the  sympathy  of  many  friends  in 
the  clothing  trade. 

NEW    CLOTHING    STORE. 

Mr.  A.  J.  Little  will  open  a  clothing  store  in  D.  E.  Macdonald 
&  Bros.'  old  stand,  on  Lower  Wyndham  street,  Guelph.  He  will 
handle  ready-made  clothing  and  will  make  a  specialty  of  the  well- 
known  "  Fit  Reform"  brand.  The  store  will  not  be  opened  until 
about  April  1,  and  in  the  meantime  will  be  fitted  up  in  modern 
style.  Mr.  Little  carried  on  a  dry  goods  business  on  Upper 
Wyndham  street,  and  has  a  thorough  knowledge  of  everything  in 
the  line  of  furnishings. 


IN  TOUCH  WITH  THE  TRADE. 

A  clothing  house  in  Montreal  write  that  owing  to  the  press  of 
orders  they  discontinued  their  advertising  for  three  months  to  enable 
them  to  catch  up  with  their  orders,  except  in  The  Dry  Goods 
Review.  They  say  that  they  did  not  wish  to  give  us  up,  as  they 
feel  that  we  are  the  best  medium  through  which  they  can  talk  to 
their  customers,  and  they,  of  course,  wish  to  keep  in  touch  with 
them.  This  house  is  H.  Shorey  &  Co.,  of  Montreal,  whose  adver- 
tisements appear  on  other  pages  of  this  number. 

THE   OXFORD    MANUFACTURING   CO. 

The  Oxford  Manufacturing  Co.,  of  Nova  Scotia,  have  recently 
increased  their  capacity  by  putting  in  additional  machinery,  and 
are  now  turning  out  pure  wool  goods  of  the  best  quality.  They  are 
manufacturing  goods  for  the  Klondyke,  which  is  an  evidence  that 
they  are  determined  to  push  their  business  even  into  the  frozen 
north.  The  firm  have  a  reputation  for  turning  out  fine  goods. 
Scovil  &  Page  are  the  Halifax  agents,  while  in  the  west  the  princi- 
pal jobbers  handle  Oxford  goods. 

BETTER    GOODS    IN    DEMAND. 

The  "ready-to-wear"  clothing  manufacturers,  H.  Shorey  & 
Co., stated  to  our  representative  that  the  demand  for  abetter  class  of 
clothing  has  increased  in  a  most  astonishing  degree  during  the  past 
six  months.  This  is  certainly  a  hopeful  sign,  and  we  trust  it  may 
be  maintained. 

CLOTHS    FOR    THE   COMING   SEASON. 

Wyld,  Grasett  &  Darling  report  that  for  the  coming  season 
covert  coatings  are  being  worn,  both  in  twill  and  plain  mixtures. 
They   are  showing  Scotch  suitings,  principally  in  olive  and  bronze 
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IrVingf  Umbrella  Co. 

**^  LIMITED 


MANUFACTURERS 


Parasols 
Sunshades 
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and 


Umbrellas 
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20  FRONT  STREET  W.,    TORONTO 
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I  Rigby  •  •  • 

Waterproofed 
Frieze  Goods 


\ 


will  be  manufactured  again  for 
the  Fall  of  1898,  in  sufficient 
quantities  so  that  everyone  will 
be  able  to  get  a  supply  by  plac- 
ing their  orders  early. 


i 


Sold  only  by. 
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I  H.SHOREY&CO. 


READY-TO-WEAR  CLOTHING 
MANUFACTURERS 


"Montreal 


James  Johnston  &  Co. 

Wholesale  Dry  Goods  Importers  and  Jobbers 

. M  ONTREAL 

MILLINERY   OPENINGS,   SPRING,   1898   .   .   . 

We  are  not  Milliners,  but  we  keep  all  kinds  of  goods  suitable  for  their  use.  We  cordially  invite  you 
to  inspect  our  stock  when  in  the  market.  Our  Travellers  carry  a  full  range  of  Samples.  When  in 
Toronto  call  and  see  our  samples  at  50  Bay  Street. 


Staples,  of  all  kinds 

Special  103  Prints,   7^  cents 

Silks,  Ribbons,  and  Trimming 

In  great  variety 

Dress  Goods  and  Velveteens 

No  better  in    the  market 

Hosiery  and  Gloves 

Every  make  and  quality  at  right  prices 


OUR    LEADING    DEPARTMENTS    ARE: 

Gents'  Haberdashery  and  Neckwear 

This  Department  is  specially  good 

Smallwares  and  Notions 

Everything  from  a  needle  to  an  anchor 

Muslins  and  Embroideries 

Complete   in    every  line 

Laces    

We  are  always  on  top  in  Laces.     They  will 
great  feature  this  Season 


LETTER  ORDER   DEPARTMENT 


We  pay  special  attention  to  Letter  Orders,  and  spare  no  trouble 
cure,  if  necessary.     Don't  hesitate  to  write  for  samples. 


be  a 
to  pro- 
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tints,  both  in  plain  and  overchecks.  In  fancy  worsted  suitings 
they  report  a  great  demand  for  twills  in  the  various  grey  and  bronze 
tints,  and  for  fancies,  with  overchecks.  Blue  and  black  serges  are 
still  in  good  demand,  showing  the  different  varieties  of  twill,  the 
plain  being  the  more  popular.  Black  and  blue  worsteds  in  Vene- 
tians and  twills  are,  as  usual  at  this  season  of  the  year,  meeting 
with  rapid  sale. 


prospecting  and  mining  suits,  Klondyke  shirts,  undershirts  and 
drawers  in  various  fabrics.  An  inspection  of  this  folder  should  be 
convincing  to  the  argonaut  that  he  need  go  no  further  for  the  cloth- 
ing part  of  his  outfit.  They  state  that  full  lines  of  all  of  these  goods 
can  be  obtained  at  Victoria,  Vancouver,  Edmonton,  Calgary,  1'rince 
Albert,  Ashcroft,  Kamloops,  and  also  in  the  principal  towns  of  the 
east. 


MR.    E.     KOISSEAU  S    NEW    PREMISES. 

The  block  at  the  corner  of  Temperance  and  Yonge  streets, 
Toronto,  where  stood  the  ill-fated  John  Eaton  Co.'sstore,  is  to  be  the 
scene  of  another  business  venture  on  a  big  scale.  Mr.  Edward 
Boisseau,  of  Boisseau  &  Co.,  wholesale  clothers,  18  Eront  street 
east,  has  taken  a  lease  of  the  property,  and  will  erect  a  modern 
building,  combining  factory,  wholesale  and  retail  store.  The  build- 
ing will  be  an  extensive  structure,  70  feet  by  150  feet,  and  up-to- 
date  in  every  respect  in  plans  and  fittings.  The  lower  part  will  be 
devoted  to  the  retail  and  wholesale  departments  ;  the  upper  sections 
being  fitted  up  as  a  factory  with  the  latest  and  best  machinery. 
Building  operations  will  commence  shortly. 

SPECIALTIES    FOR   SPRING. 

The  W.  R.  Brock  Co.  have  made  a  great  hit  with  the  famous 
"  Blantyre  serge"  which  they  are  showing  in  five  qualities  in  black 
and  blue.  Increased  sales  of  fancy  suitings  for  spring  have  taken 
place.  Whipcords  suited  to  spring  overcoats,  suits  and  trousers 
are  a  feature.  This  firm  secured  the  overmades  of  three  of  the 
leading  tweed  manufacturers  of  Canada.  These  will  be  on  view  in 
their  warehouse  during  millinery  opening. 

LARGE   STOCKS    SOLD. 

The  ready-made  clothing  stocks  of  the  different  branches  of  the 
Army  and  Navy  store,  Toronto,  were  sold  last  month.  The  stock 
of  the  main  store  valued  at  #30, 305,  was  withdrawn  after  54XC- 
had  been  bid.  Another  catalogued  at  $5,950  was  bought  at  $2}4c. 
A  clothing  stock  valued  at  $2,590  sold  at  42c.  The  stock  in  the 
Queen  street  branch,  valued  at  $7,281  was  bought  at  53c. 

BUYING    IN     CANADA. 

W.  G.  Cameron,  the  Johnson  street  clothing  outfitter,  Victoria, 
B.C.,  has  during  the  past  week  received  a  score  of  letters  from 
prospective  miners  in  the  States,  in  reference  to  prices,  and  has 
received  word  that  several  large  parties  are  now  on  their  way  to 
Victoria  to  purchase  their  outfits.  He  will  find  it  necessary,  shortly, 
to  increase  his  staff  if  the  rush  of  orders  keeps  up. 


A    HANDSOME    ILLUSTRATED    FOLDER. 

H.  Shorey  &  Co.,  of  "ready-to-wear"  clothing  fame,  have 
issued  illustrated  folders,  which,  to  say  the  least  of,  are  attractive 
to  men  going  to  the  north.  On  the  first  and  second  pages  they  show 
cuts  of  their  Arctic  suits,  made  from  Rigby-proofed  frieze  and 
mackinaw  in  a  large  variety  of  shades.  These  goods  are  warmly 
lined,  even  to  the  pockets,  which  are  lined  with  a  woolen  fabric. 
The  next  two  pages  show  cuts  of  their  miners'  suits  in  a  similar 
fabric,  but  in  another  style,  both  with  and  without  capots  or  hoods. 
The  fifth  page  shows  a  suit  made  from  Kahki  duck,  Rigby  water- 
proofed, or  made  from  their  patent  blizzard  resister  cloth,  which  is 
a  fabric  made  from  Kahki  duck  and  rubber,  and  is  designed  to 
take  the  place  of  a  leather  or  fur  garment,  being  much  more  durable, 
more  pliable,  and  quite  as  warm  as  either.  On  the  sixth  and  seventh 
page  are  cuts  of  their  prospectors'  coat,  with  pockets,  which  permit 
a  miner  or  prospector  to  carry  about  with  him  several  days'  pro- 
visions without  the  labor  of  packing  them  on  his  back.  The  follow- 
ing six  pages  are  devoted  to  illustrations  of  Kahki  duck  and  mole- 
skin vests,   either  with  or  without  sleeves,    unlined  duck,  summer 


THE    OUTLOOK    IN    WOOLENS. 

A  few  pointers  regarding  autumn  styles  have  been  gleaned  by 
The  Review  from  woolen  buyers  just  returned  from.  Mr.  Begg, 
of  John  Macdonald  &  Co.,  refering  to  mantlings,  mentioned  curls 
and  naps,  beavers,  astrakans,  fancy  tweeds,  brocaded  material, 
plain  beavers  in  all  shades,  box  cloths  and  curl  serges.  Besides 
these,  this  firm  will  make  a  feature  of  Imperial  cloth,  for  tailor- 
made  costumes.  In  men's  goods,  mixture  and  vicuna  serges  will 
be  worn,  Scotch  tweed  suitings,  the  new  thing  here  being  the  bluish 
mixtures,  blue  and  black  serges.  In  fancy  trouserings  the  styles 
will  be  somewhat  larger  than  last  season.  In  overcoatings,  mel- 
tons and  beavers  will  rule,  a  new  style  being  a  heavy  vicuna 
in  naps. 

For  present  trade  this  firm  have  a  big  job  in  3-4  Canadian 
tweeds  for  suitings  and  pantings,  and  a  drive  in  Scotch  tweed  suit- 
ings. A  special  line  in  blue  and  black  serges  and  a  job  in  fancy 
worsted  trouserings  are  noteworthy. 

NEW    IDEA    IN    THE     MARKET. 

W.  E.  Walsh,  of  13  St.  John  street,  Montreal,  has  secured  the 
entire  control  for  Canada  of  "  Tailormaid  "  manufactured  by  the 
Beaver  Garment  Co.,  of  Lowell,  Mass.  This  article  is  intended  to 
take  the  place  of  hooks  and  eyes  in  the  front  of  the  dress,  and  it  is 
claimed  that  it  gives  a  finish  to  the  garment  that  no  other  form  of 
fastening  can  approach.  It  has  had  a  large  sale  in  the  United 
States,  and  the  manufacturers  expect  that  Canadian  dressmakers 
will  take  it  up  readily.  Mr.  Walsh  hopes  eventually  to  be  able  to 
supply  retailers  through  the  wholesale  trade,  but  at  present  he  will 
sell  direct,  giving  wholesalers  who  wish  to  handle  it  an  adequate 
discount. 

HIGH    CLASS     VICUNAS. 

Finley,  Smith  &  Co.  have  just  received  a  lot  of  black  and  grey 
vicunas  in  plain  and  fancy  weaves,  suitable  for  frock  coats.  These 
are  very  high  class  goods,  such  as  are  used  by  London  west  end 
tailors. 


SERGE. 

serge,    of   which    Mark    Fisher, 


KLONDYIE 

The  celebrated  "Klondike" 
Sons  &  Co.  are  the  proprietors,  is  stamped  with  the  maple  leaf  and 
beaver,  a  thoroughly  Canadian  brand.  The  presence  of  the  brand 
indicates  that  the  proprietors  are  not  ashamed  of  the  material  which 
can  thus  be  identified  by  every  merchant  who  buys  it.  This  is  a 
policy  The  Review  has  always  favored  and  can  now  honestly 
commend  to  the  trade  the  courage  of  those  who  follow  it. 


BUSINESS    AT    FORT    STEELE. 

Toronto  was  visited  a  few  days  ago  by  Mr.  Durick,  of  Carlin  & 
Durick,  Fort  Steele,  B.C.,  who  was  on  a  buying  trip.  Mr.  Durick 
spoke  favorably  of  business  at  Fort  Steele,  the  rich  mining  proper- 
ties in  the  district  being  in  the  hands  of  good  private  companies 
with  the  capital  required  for  development.  The  railway  to  Ross- 
land,  through  the  Crow's  Nest  Pass,  will  run  within  seven  miles  of 
Fort  Steele,  and  a  branch  will  be  built  into  the  town.  Mr.  Durick 
wore  a  comfortable  coon  coat,  and  looked  the  picture  of  a  healthy, 
prosperous  merchant  from  the  mountains. 
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A  Good  Story 


is  told  of  a  boy  who,  on  being  asked 
to  illustrate  the  meaning  of  responsibility,  re- 
plied that  if  one  half  of  his  braces  gave  way 
all  the  responsibility  would  rest  on  the  other 
half.  Wear  Matthews,  Towers  &  Co.'s 
Hand=Sewn  Reliable  Braces,  with  patent 
cast-off  buckle,  and  run  no  such  risk. 
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Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 
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Selling  Agents  for 
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E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,    Fancy 
Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


a 


The  New  Rigby  Plant  is 
in  operation.  Send  your 
orders  in  at  once  for 

Rigby  Waterproofed 
Spring  Overcoats 
and  Bicycle  Suits. 

Rigby  Proofed  cloth  keeps 
out  the  rain   but  admits  the 


air. 

Sold  only  by 


H.  SHOREY  &  CO. 

Manufacturers  of  Ready-to-Wear  Clothing, 

^         MONTREAL 
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Start  Spring  Trade  Right... 
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By  placing  on  your  Notion  Counter  a  display 
stand  filled  with  3  gross  of  1  inch 
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UP"  or  "TUBE 
DRESS  BINDINGS 

They  are  silent  salesmen. 


PROTECTOR  Dress  Stays  have  no  equal. 
PROTECTOR  Dress  Shields. 
Rushforth  Hair  Curlers. 

The  Protector  Mfg.  Co. 

...MONTREAL 


Manufacturers  of  Notions 
for  Ladies'  Wear. 
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A.  A.  Allan  &  Co. 

announce  large  preparations  for 

*      SPRING,  1898 

Our  importations  of 

English  Felt  Hats 

exceed  any  former  season. 

WAKEFIELDS  A  SPECIALTY 
LESLIES  A  SPECIALTY 

The  best  values  and  the  most  approved  styles  in  the  market. 
SEND    US   YOUR   ORDERS 


A.  A.  Allan  &  Co. 


!/ 


HATS,  CAPS,  FURS  AND  STRAW  GOODS 

51  Bay  Street,  TORONTO 


1894 


^ 


MEDALISTS 


City  and  Guilds  of  London,  Eng* 

On  the  Technolopy  rf  Dyeing  in  Theory,  Practice  and 
Chemistry  or.'  Dyeing. 


The  aliove  >hould  be  sati-f  ictory  rroof  to  onr  rompe'it^rs,  as  wll  as  our  rat'nns  (hit 
we  unders  and  •  ur  business.  Some  mak  urea'  ndve  tisers.  I  ut  where  is  llv  ir  reco  d  of  what 
the/  can  do  ?    Re  dyers  and  Finishers  of  Dry  Oo^ds  in  the  piece.     Also  Millineiy  Goods. 

BRITISH  AMERICAN  DYEING  CO.,  Gold  Medalist  Dyers 

Principal  Offices : 
2 IS  McGill  St.,  Montreal  123  Bank  St.,  Ottawa 

go  King  St.  East,   Toronto  47  John  St.,  Quebec 


Joseph  At.r.RV, 

Managing  Partner. 


W.  R.  AT.r.RV  Technical  Che-nical  Dyer  an-1  M  dalist,  City 
and  Guilds  of  Loni,n  In>t.,  Eng.,  in  charge  of  Works. 
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Klondyke  Sleeping  Beds 


Blanket    Linings. 


Down    Interlinings. 


Warmest    and    Lightest    in    Existence. 


FREE  FROM    ODOURS. 


Linings  pull  out  like 
a  pocket,  or  come  out 
altogether. 


Waterproof  Cover- 
ings, Indestructible 
Fastenings,  open  or 
closed  fronts. 


w 


The  most  perfect  Sleeping-  Bed  Produced     Ask  for  Samples  and  Discounts. 


Makers  of  the  famous  Swan 

Brand  Bed  Pillows  and 

Cushions. 


The  Toronto  Feather  &  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory, 

No.  74  King  Street  West       -       TORONTO 
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THE  KID  GLOVE  TRADE. 

A    WORD    K)     mi:    MERCHANT, 

AS  yet  there  is  no  movement  of  note  in  the  retail  trade,  though 
most  dealers  are  taking  advantage  of  the  interim  season  to  work 
off  odd  lines  and  sizes  and  clear  the  way  for  new  and  more  attrac- 
tive styles  and  colors,  which  it  is  expected  will  be  much  in  evidence 
this  spring.  And  this  suggests  a  word  of  advice  to  that  class  of 
merchants  who  complain  that  there.is  no  money  in  their  kid  glove 
department.  It  is  a  fact  that  it  is  not  the  remunerative  branch 
which  one  of  such  importance  should  be,  yet  it  is  possible  to  make 
it  indirectly  a  very  paying  one.  There  is  no  reason  why  it  should 
not  be  worked  with  the  same  end  in  view  which  guides  a  buyer  to 
select  new  and  attractive  patterns  of  dress  goods  and  millinery. 
We  don't  mean  novelties.  But  we  do  mean  modern  styles  of 
fastenings  and  color  shades  which  at  once  catch  the  discriminating 
female  eye  and  induce  a  paying  sale.  Some  courage  is  perhaps 
necessary  on  the  part  of  a  small  dealer  to  put  in  an  assortment  of 
blues,  violets,  greens,  etc.,  but  if  they  are  right  it  must  be  done  or 
trade  in  other  lines  will  follow  the  customer  to  the  shop  where  they 
may  be  had.  No  use  dreaming  over  the  stock  of  unbroken  tans 
and  passe  styles.  Put  the  knife  into  them  the  moment  they  appear 
so,  and  while  a  loss  is  inevitable,  yet  better  make  it  at  once  and 
please  many  buyers  rather  than  keep  an  obviously  bad  advertise- 
ment until  the  final  price  and  quality  please  none.  Try  to  have 
the  name  of  being  the  best  place  for  kid  gloves  in  your  town. 
Don't  expect  this  result  by  bright-looking,  cheap  goods.  You  may 
deceive  a  customer  once,  but  not  twice.  A  dollar  line  is  necessary, 
but  confine  your  really  effective  stuff  to  good  qualities,  which 
makers  guarantee,  and  having  got  nice  goods  keep  them  properly 
in  dust-proof  boxes  of  uniform  color.  These  should  not  hold  more 
than  one  size  in   colors,  otherwise  a  customer  is  morally  certain  to 


notice  a  shade  in  another  number,  of  which  you  are  out,  in  that 
required.  Blacks  should  never  be  exposed  to  light  and  dust,  nor 
separated  from  original  packages,  in  which  they  retain  their  fresh- 
ness and  moisture.  Never  hang  a  lot  of  gloves  on  a  line.  They 
show  to  no  advantage  and  quickly  become  dry  and  dusty,  but  a 
very  few  pairs  of  good  styles  and  colors  combined  with  appropriate 
costume  lengths  or  millinery,  will  draw  more  trade  than  a  big  i 
nondescript  display. 

PRESENT  FEATURES  OF  TRADE. 

Spring  import  orders  are  now  being  received,  and  a  general 
delivery  is  expected  early  in  March.  The  leading  style  will  be  a 
two  or  three  clasp  fastening  and  soft  shades  of  decided  colors  will 
prevail.  White  gloves  are  in  demand,  especially  in  glace  for  Easter 
trade,  but  for  later  use  French  castors  are  good  stock.  Nothing  is 
more  economical  than  a  washing  glove  of  chamois  or  castor,  and  for 
summer  morning  wear  it  is  certainly  good  form.  Besides  it's  cheap, 
and  may  be  had  with  two  large  pearl  buttons  or  oxydized  clasps  to 
retail  at  75c.  to  $1. 

FALL    SAMPLES. 

Perrin  Freres  &  Cie.  say  that  their  set  of  samples  for  fall  trade 
will  be  the  most  complete  they  have  ever  shown.  It  will  comprise 
the  latest  novelties  in  kid  gloves  in  the  way  of  shades  and  styles. 
Their  travelers  will  be  out  shortly  to  solicit  fall  orders. 


SPECIALTIES    IN    THE    MARKET. 

Specialties  in  kid  gloves  for  spring  are  advertised  in  this  issue 
by  Fitzgibbon,  Schafheitlin  &  Co. 


THE  CLUZE  PATENT  IN  CANADA. 

James  Johnston  &  Co.  have  secured  the  agency  for  the  Cluze 
patent  thumb  kid  gloves  for  Canada.     This  is  the  latest  improve- 


What  About 
Gent's  Furnishings  ? 


C0OKS0N,  LOUSON  &  CO. 


16  Lemoinc  Street 


Manufacturers  and  Importers 
of  Men's  Furnishing  Goods 


.  .  .  MONTREAL 


Our  First  Season.  Stock  well  selected. 
Have  you  seen  our  Neckwear  ?  Notice 
our  values  in  Waterproof  Coats,  Bicycle 
and  Men's  Hose,  Sweaters,  and  Jerseys; 
Travellers  now  on  the  road.  [/ 

LETTER  ORDERS  Promptly  Attended  To. 


Why  Buy  Foreign 


L^ 


When  you  can  purchase  Canadian  make,  save 
money,  and  have  equally  as  good  an  article  ? 


We  Manufacture 


Scotch  Tweed  Suitings,  Homespun  Suitings,  Fine 
Trouserings,  Meltons,  Kersevs,  Beavers,  Vene- 
tians, Irish  Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods,  Travelling 
Rugs,  made  from  domestic  wool,  warm  and  com- 
fortable, in  tartan  colors,  plain  colors  and  rever- 
sible ;  fine  Australian  Rugs,  plain  and  reversible. 

All  our  goods  arc  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are 
of  the  newest  and  nobbiest  patterns,  color  guaranteed,  and 
workmanship  of  the  very  best.  We  are  selling  to  the  retail 
trade.     Correspondence  solicited. 


Cookson,  Louson  &  Co. 


Boyd,  Caldwell  <£  Co. 

Clytfe  Woolen      LANARK,     OIST. 
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Kid  Gloves 


EUGENE 


JAMMET'S 


FRENCH 

Kid  Gloves 


SPECIALS 
IN  STOCK 

FOR 

EASTER, 


Daphne 

Gabrielle  -  3 
Lambskin  -  2 
French  Castor,  2 


C  beaver,       turquoise,  tans 


o    Plncn      asstd.      <  rich  tan,    greens,        greens  ...      ,-.  ,  •  •-'.« 

2  «^iasp,   pkgs     trfldtan,    lilac,         biuette    white  French  points,   #11.50 


I  green 

•   violet 
(  white 


fancy  colors,  Blacks  with 
"        "        Whites  and  Tans 

white  or  natural        -     washing  glove 


(  black        ,-.      , 

land  self  Derby 


2     large  pearl  buttons,    white  "  " 

If  the  above  interest  you  ORDER    QUICKLY. 


1 1.50 
9  00 
8.50 

7-50 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 


MONTREAL. 


Wm.  Parks  &  SonLi>»^ 


s,  Djws 
flanijldfcturers 

i^HE   ONLY  "WATER  TWIST 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


Agents    .    .    . 

J.  SPROUL  S.\im^4  Wellington  Street  West,  Toronto 
DAVID  KAY^^er  Building,  Montreal. 

JOHN  HJ0LXM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
,4tka\i\  Warps  for  Ontario. 


YARN    MADE  IN  CANADA 
HILLS  {  NEW  BRUNSWICK  COTTON  MILLS 


ST.  JOHN  COTTON  MILLS 


ST.  JOHN,  N.B. 
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ment  in  the  cut  of  gloves,  invented  by  George  Cluze,  a  member  of 
the  old  and  renowned  firm  of  Ph.  Courvoisier,  glove  manufacturer, 
Paris.  This  glove  is  said  to  be  the  perfection  of  fit,  elegance,  and 
comfort.  They  will  keep  a  range  of  blacks  and  leading  colors, 
embroidered  backs,  dome  fasteners,  at  $9  and  $11.50.  Orders 
placed  now  will  be  delivered  in  July. 


A    SAMPLE   SENT. 

Two  good  styles  in  castor  washing  gloves,  white  and  natural, 
are  offered  by  Fitzgibbon,  Schafheitlin  &  Co.,  Montreal.  These 
have  two  large  pearl  buttons  or  two  black  clasps  and  points,  for 
spring  and  summer  weather.  They  will  be  in  demand.  If  you 
have  not  ordered  this  line,  write  for  a  sample  pair  and  prices. 


MERCHANTS  DYEING  AND  FINISHING  COMPANY. 

The  Merchants  Dyeing  and  Finishing  Co.,  Caldecott,  Burton  & 
Spence's  successor,  are  showing  a  very  fine  range  of  plain  colored 
ribbons,  in  double  faced  satin  and  faille,  in  all  widths,  the  general 
consensus  of  opinion  is  that  ribbons  are  to  be  in  great  demand,  and  so 
far  the  sales  have  gone  far  to  justify  the  opinion.  RichLyons  brocade 
silks  for  blouses  are  in  great  request.  The  better  lines  are  being 
reflected  in  the  demand  for  better  goods  and  this  year  silks  are  selling 
more  freely  than  for  many  years.  This  house  is  showing  some  choice 
goods.  French  and  British  organdie  muslins  are  coming  into 
favor,  in  New  York,  London  and  Paris,  and  the  orders  placed 
in  advance  with  The  Merchants  Dyeing  and  Finishing  Co.  go  to 
show  that  these  exquisite  goods  will  sell  freely  in  Canada. 


NEW    IDEAS    IN  CARPETS,  ETC. 

Mr.  Mitchell,  carpet  buyer  for  John  Macdonald  &  Co.,  who  has 
just  returned  from  England,  reports  that  prices  there  are  inclined  to 
stiffen,  manufacturers  claiming  that  their  trade  with  Canada  in  some 
lines  did  not  pay,  and  desiring  to  raise  prices.  Among  new  spe- 
cialties secured  by  the  firm  are  some  drives  in  lace  curtains  and  a 
shipment  of  16-4  oilcloth  and  linoleum,  from  the  lowest  to  the  best 
trade.  Their  stock  is  now  complete  in  mats  and  rugs,  and  some 
special  lots  were  picked  up,  which  will  be  opened  this  week.  One 
of  these  was  several  hundred  Japanese  rugs,  secured  at  a  forced 
sale  and  ranging  from  hearth  size,  to  sell  at  $2,  up  to  3  x  4  yards, 
all  under  regular  values.  New  carpets  will  be  shown  with  the 
latest  golden  brown,  green  and  crimson  combination  tints  of  high- 
grade  furniture  covering  reproduced  in  a  medium  quality  of  carpets. 
These  promise  to  be  attractive  in  style  and  price. 


KYLE,    CHEESBROUGH    &    CO. 

Dress  tiimmings  of  all  kinds  are  an  important  feature  with  this 
house  just  now.  New  ideas  in  gimp,  in  braid,  tinsel  and  bead 
effects  are  having  a  good  sale,  while  plain  amazon  cloths  for  suit- 
ings with  mohair  and  tubular  braid  trimmings  to  match  are  some- 
thing special.  Numerous  novelties  in  blouses,  blouse  sets,  veilings, 
chiffons,  etc.,  may  be  obtained  from  them.  Their  stock  of  laces  is 
kept  well  assorted  and  includes  everything  that  careful  and  experi- 
enced buyers  should  select. 


ADVANCE     IN     RUBBER. 

The  Canadian  Rubber  Co.,  ot  Montreal,  and  the  Gutta  Percha 
and  Rubber  Manufacturing  Co.  of  Toronto,  Limited,  have  issued  a 
circular  announcing  that,  owing  to  the  increased  cost  of  crude 
rubber,  the  companies  are  reluctantly  obliged  to  notify  the  trade 
that  on  and  after  March  1  all  prices  will  be  advanced  10  per  cent. 


A  WESTERN   JOURNAL. 

The  Review  is  indebted  to  its  friends,  Rendall  &  Co.,  of 
Greenwood,  B.C.,  for  a  copy  of  The  Boundary  Creek  Times,  a 
weekly  journal  published  at  Greenwood.  It  indicates  a  healthy 
mining  development  in  that  region  and  lots  of  progressiveness. 


NEW    GDDD3    IN    THE    MARKET. 

THE  MARITIME  WRAPPER  CO.,  the  wide-awake  wrapper 
house,  at  Woodstock,  N.B.,  have  added  some  very  strong 
values  in  print  and  muslin  effects  to  their  already  attractive  line. 
Popular  prices  and  reliable  goods  form  the  foundation  on  which 
this  house  is  building  its  success,  and  these  latest  stylish  garments^ 
only  emphasize  the  success  of  the  firm  in  both  particulars. 

Laces  will  be  a  great  feature  this  spring  and  summer.  They 
were  very  scarce  last  year,  and  consequently  a  large  amount  of 
trade  was  lost.  James  Johnston  &  Co.,  anticipating  a  great  demand, 
have  placed  very  large  orders  with  the  manufacturers  and  will  be 
prepared  to  deliver  promptly. 

Both  in  London  and  Paris,  beads  and  sequin  trimmings  are  now 
worn  in  profusion.  Brophy,  Cains  &  Co.  promise  some  new  effects 
after  March  15. 

S.  Greenshields,  Son  &  Co.  have  recently  received  a  large  con- 
signment of  cotton,  lisle,  silk  and  cashmere  hosiery  ;  also  lisle, 
tafetta  and  silk  gloves  and  mitts.  Special  lines  of  embroideries  in 
cartoons  are  just  to  hand.  An  assortment  of  ladies'  "  Boulevard" 
umbrellas  is  noted,  and  ladies'  ties  and  shirt  waists  are  selling  fast. 
They  are  now  in  a  position  to  deliver  their  special  lines  of  black 
and  cream  silk  laces.  In  narrow  Valenciennes,  malines  and  cotton 
laces,  their  stock  is  complete. 

The  Alaska  Feather  &  Down  Co.  have  on  view  in  their  newly 
fitted  up  sample  rooms  a  line  of  silkaline  "Puritas"  comforters,  in 
exclusive  designs,  to  retail  at  $2.  Also  a  range  of  comforters  in  art 
muslin,  with  novel  chrysanthemum  effect  drsigns,  that  can  be  sold 
as  low  as  $1.50.  Both  these  comforters  are  made  and  finished  in 
the  same  style  as  the  more  expensive  lines.  A  quantity  of  pretty 
art  ticking  has  just  been  received. 

The  Canada  Fibre  Co.,  582  William  street,  Montreal,  have 
purchased  a  handsome  line  of  art  sateens  and  will  use  them  in  the 
manufacture  of  their  well-known  bed  comforters.  These  will  be 
something  special  and  will  shortly  be  offered  to  the  trade.  Their 
sleeping  bag  continues  in  good  demand,  and  the  factory  is  kept 
running  over  time  to  fill  orders.  Special  leaders  in  cotton  and 
down  quilts  promise  to  be  good  sellers. 

It  is  just  as  good  as  the  one  made  by  the  Toronto  Feather  & 
Down  Co.,  Limited,  is  the  argument  said  to  be  used  to  sell  inferior 
sleeping  beds.  To  the  buyers  of  these  goods  this  company  say  : 
"Do  not  handle  a  cheap  article,  get  the  best  procurable,  the  miner 
demands  it." 

The  Merchants  Dyeing  and  Finishing  Co.  have  entered  largely 
into  the  making  of  dress  skirts  in  all  desirable  fabrics  and  are  now 
showing  a  large  stock  of  these  goods.  Nothing  more  convenient  or 
stylish  could  be  preparedfor  ladies'  dresses,  and  with  a  nice  blouse  a 
lady  is  always  well  dressed.  The  Merchants  Dyeing  and  Finishing 
Co.  find  it  difficult  to  keep  up  with  the  demand  for  these  goods 

The  W.  R.  Brock  Co.,  Limited,  are  showing  a  very  effective 
line  of  prints  in  metal  printing,  embracing  all  the  newest  colorings 
and  designs. 

A  repeat  of  some  of  the  best  selling  patterns  has  just  come  to 
hand,  and  will  be  on  view  during  the  millinery  opening  week. 

John  Macdonald  &  Co.  are  showing  an  imitation  silk  crochet 
thread,  called  "San  Silk,"  that  is  having  a  very  large  sale.  It  is 
a  splendid  substitute  for  silk,  is  thoroughly  fast  in  color,  and  much 
cheaper  than  the  silk.  It  is  done  up  on  100-yard  spools  and  retails 
at  7c.     Can  be  had  in  plain  self  colors  or  variegated. 


SOMETHING  NEW. 

Merseretta  figure,  patent  finish,  fancy  black  goods,  is  a  novelty 
to  be  had  only  from  Brophy,  Cains  &  Co. 
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Gloves 


...AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will   not   regret  Buying 
W.  Cairnes  &  Co.'s 

GLOVES  AND  MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

"THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each  button. 


W.  CAIRNES  &  CO. 


Manufacturers 


W 


■BERLIN,  ONT. 


SYSTEMATIC 
SAVING 


«£§•  <j£  «c5*  <£$• 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 


Managing  Director. 


A     FEW    FACTS 
ABOUT      .      .       . 


The  New  Idea  Pattern 


It  has  always  been  a  LEADER,  never  an  miTATOR. 

We  were  the 

Original  10  cent  Pattern. 

We  never  had  any  other  price,  and  our  goods  are  GUARANTEED  TO  FIT  as 
good  as  any  other  pattern,  no  matter  what  its  name  or  price. 

We  were  the  FlRST  to  advertise  our  business  in  the  Dry  Goods  Journals,  now  they 
all  do  it. 

We  were  the  FIRST  House  to  offer  to  sell  merchants  paper  patterns  without  a  con- 
tract.    We  still  do  business  that  way,  and 


1475— Ladies'  Blouse  Waist 
Sizes  32,  34,  36,  38.  40. 


1,500    FIRMS 


1472— LADIES'  BLOUSE, 

Having  Fitted  Lining  which 

may  be  Omitted. 

Sizes,  32, 34,  35,  38, 40. 


think  with  us,  it's  the  best  plan. 

We  were  the  FIRST  to  show  how  PATTERNS  could  be  displaved  and  sold  without 
the  encumbrance  of  a  Pigeon- Hole  Case  full  of  last  year's  stvles.  We  have  built  up  our 
business  on  this  line,  and  any  merchant  can  satisfy  himself  of  the  success  of  the  plan  by  in- 
vesting $10  and  trying  it  our  way. 

We  were  the  first  to  furnish  the  Retailer  (without  charge) 

with  cuts  of  our  Patterns  for  advertising 

In  his  home  newspaper. 

"HE    NEW    IDEA.     Retails  at  one  uniform  price. 

It  is  up  to  date  in  style  ;  well  illustrated  ;  plainly  described  ;  and  because  we  make  no 
allowance  for  seams,  it's  the  most  Economical  in  the  use  of  material.  Any  lady  who  has 
once  used  them  will  be  convinced  of  this  saving  feature. 

Our  Monthly  Fashion  Sheet  is  the  lowest  in  price  of  any  on  the  market,  and  equally  as 
effective  as  an  advertising  medium. 

Do  not  make  any  deal  for  Paper  Patterns,  nor  renew  an  old  contract,  until  you  have 
consulted 


:5?-LADIES   FULL  WAIST. 

C  i  isiu  r  o  i  Slionlder  and 
(Jn  for  A'm 

Sizes  &,  34   3fc   33  40. 


^ 


t'446— LADIES'  RUSSIAN 
BLOUSE  JACKET. 

Sizes,  32,  34,  3G,  33,  40,  42. 


INI©\a/    Idea     Pattern     Company 

636-638  BROADWAY  (Near  Bleecker),  NEW  YORK.  233-237  FIFTH  AVE.,  CHICAGO. 


56 


THE 


DRY  -:-  GOODS  -:-  REVIEW 


5-yard  pieces,  1  dozen  in   a  box. 
3H-yard  reels,  1   irross   jn   a    hox, 

IN    BLACK  AND 
STAPLE   COLORS. 

If  your  Jobber  cannot  supply  you,  ask 
us  for  Sample  Card  and  Prices. 


will  outwear  any  other  Skirt  Braid,   Binding 
or  Facing  on  the  market. 

Try  it  and  you  will  always  buy  it. 


D.  Goff  &  Sons,  Pawtuctet,  R.I. 


5  Yds  Wa 


rr#(te 


DYED  IN  THE 

WOOL. 
SHRUNK    READY 

FOR    USE. 


Showing  Inside  of  Overcoat  with  Saddle. 


XJhe  Silk, 


^ 


% 


^ 


Satin,  or 

i/fohair 

Saddle 


WILL  BE  A  FEATURE  IN  OUR 

OVERCOATS    FOR    THE    FALL 
SEASON    OF    1898.  &  &  &  *  &  j* 


See  the  lines  made  in  this  style  when  our 
Traveller  calls  upon  you. 


THEY    WILL   BE   SELLERS. 


{/ 


The  Saddle  in  the  lining  is  a  comfort  much  appreciated  by  any 
one  who  has  ever  wont  an  Overcoat  so  lined. 

The  Overcoat  slips  on  and  off  easily  and  without  straining  the 
lining,  and  as  a  consequence  wears  better. 


Manufacturers  of  ...  . 

Shorey's  Ready-to- Wear-Clothing. 


H.  Shorey  &  Co., 


Montreal, 
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O  THE  TRADE 


<£ 


<& 


<& 


You  have  goods  coming  from  one  or  more 
of  the  following  Wholesale  Houses  almost 
every  day.       When  your  Stock  of  .  .  . 


as 

(US 


«r 


Feder's 
Pompadour 
Skirt  Protector 


r««s  /ozy  don't  hesitate  or  wait  to  make  up  the  assortment, 
but  send  orders  for  missing  shades  at  once  to  one  of  the 
firms  mentioned  below,  who  keep  a  full  assortment  of  colors. 

Write   to   the   nearest  located  to  your  territory,   thus  sav- 
ing express  or  freight  charge. 

Granite  Mills,     St.  Hyacinthe 


PQ. 


Sole  Manufacturers  and  Licensees  for  Canada, 


Toronto 

Alexander  &  Anderson 
A.  Bradshaw  &  Son 
W.  R.  Brock  &  Co. 
Merchants  Dyeing  and  Fin- 
ishing Co.,  Limited 
Gordon,  Mackay  &  Co. 
John  Macdonald  &  Co. 
Wyld,  Grasset  &  Darling. 


Ottawa 

St.  John,  N.B. 

Montreal 

J.  H.  Garland 

Manchester,  Robertson  & 

Wm.  Agnew  &  Co. 

J.  A.  Seybold  &  Co. 

Allison 

Brophy,  Cains  &  Co. 
Gault  Bros.  &  Co. 

Hamilton 

Hodgson,  Sumner  &  Co. 

Knox,  Morgan  &  Co. 

Liddell,  Lesperance  &  Co 

Halifax 

Quebec 

P.  P.  Martin  &  Co. 
Thibideau,  Frere  &  Co. 

Smith  Bros. 

Wm.   McLimont  &  Son. 

Hermann  H.  Wolff  &  Co. 
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A  PLEA  FOR  AN  INLAND  ROUTE. 

PRINCE  ALBERT'S  RIGHT  TO  A  SHARE  OF  THE  TRAVEL. 

rWO   STRONG    ARGUMENTS    IN   FAVOR  OK  AN    INEXPENSIVE 

WATER    KOI  ric—  IT   RUNS   THROUGH    ALL   BRITISH 

TERRITORY     \\D    WILL    HELP   SETTLEMENT 

IN   THE    PEACE    RIVER    DISTRICT. 

Written   for   The  Dry   Goods   Review   by  Mr.  Alex.   McNabb,  Secretary  Prince  Albert 
Hoard  of  Trade. 

IN  SETTING  forth  the  advantages  of  the  water  route  to  the  Yukon 
gold  mines  via  Prince  Albert,  Green  Lake,  the  Athabasca  and 
Mackenzie  rivers,  it  must  not  be  forgotten  that  one  great  element  o 
superiority  possessed  by  this  line  of  travel,  and  which  is  shared  by 
all  routes  having  their  starting  point  on  the  Saskatchewan,  lies  in 
the  circumstance  that  the  entire  distance  traversed  is  in  British 
territory.  This  fact,  the  importance  of  which  is  obvious,  cannot  be 
too  widely  made  known  in  the  interest  not  only  of  the  travelers 
themselves,  who  thus  escape  the  harassing  exactions  of  the  Customs 
houses  on  the  United  States  frontier,  but  of  the  Canadian  people  at 
large,  and  more  especially  of  the  mercantile  community  east  of  the 
Rocky  Mountains,  who,  by  the  adoption  of  either  of  these  routes 
will  be  the  recipients  of  a  considerable  portion  of  trade  profits  which 
are  now  diverted  into  other  channels. 

The  amount  of  business  which  has  already  been  so  diverted  has 
attained  such  large  proportions  simply  because  immense  numbers  of 
people  journeying  to  the  Klondyke  from  the  eastward,  being 
unaware  of  the  fact  that  the  gold  region  could  be  reached  by  a  safe, 
easy,  and  inexpensive  water  route  commencing  far  east  of  the 
mountains,  went  in  by  the  Alaska  coast  and  the  Chilcoot  and  other 
passes. 

This  renders  it  imperative  that,  in  view  of  the  great  rush  which 
may  be  expected  next  spring,  the  merchants  of  Montreal,  Toronto, 


and,  in  fact,  all  the  great  trading  centres  of  eastern  Canada  should, 
in  their  own  interest  and  for  the  general  benefit  of  the  country, 
leave  no  stone  unturned  to  keep  the  Yukon  traffic  within  the  Cana- 
dian boundary,  and  to  that  end  should  unite  in  their  endeavors  to 
make  known  by  all  means  in  their  power  the  existence  and  practical 
value  of  the  river  route  through  the  Northwest  Territories  above 
indicated,  but  the  iron  must  be  struck  while  hot,  and  energetic  mea  i 
sures  at  once  initiated.  Should  this  be  done  promptly  the  result 
will  doubtless  quickly  be  made  apparent  during  the  coming  summer 
in  the  steady  flow  through  Canada  of  the  stream  of  Klondyke 
immigration,  and  the  retention  in  this  country  of  the  large  amount 
of  trade  which  is  now  falling  into  the  hands  of  Americans  and 
others  on  the  western  side  of  the  Rocky  Mountains. 

Another  important  feature  to  be  taken  into  consideration,  in 
estimating  the  general  benefit  which  must  accrue  to  all  that  portion 
of  Canada  east  of  the  mountains  by  the  adoption  of  the  N.W.  Ter- 
ritorial water  route  to  the  Klondyke,  is  the  probable  opening  up  for 
settlement  of  the  vast  tract  of  land  known  as  the  Peace  River 
country. 

It  is  by  no  means  universally  known  that,  in  addition  to  the 
gold  signs  which  are  reported  by  surveyors  and  prospectors  to  exist 
in  many  places  along  the  Peace  river  and  its  tributaries,  a  very  large 
proportion  of  the  adjacent  country  is  well  adapted  for  agriculture 
and  ranching,  and  would  probably  long  ago  have  been  so  exploited 
had  there  been  any  means  at  hand  by  which  the  produce  could  be 
disposed  of. 

If,  as  there  seems  every  reason  to  predict,  the  mining  industry 
continues  to  spread  far  and  wide  in  the  Yukon  territory,  and 
extends  to  the  Liard  and  Peace  rivers  as  well,  a  ready  and  most 
extensive  market  will  be  created  for  grain,  cattle  and  every  product 
that  a  farmer  can  supply,  as,  by  following  the  great  waterways 
which  nature  has  provided,  such  produce  can  be  readily  freighted 
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to  all  the  mining  districts,  and  even  to  Dawson  City,  at  remunera- 
tive rates. 

It  may  safely  be  anticipated  that,  this  route  once  established 
and  recognized  as  the  cheapest  and  best  means  of  reaching  the  gold 
regions,  improvements  will  be  made  in  the  shape  of  tramways,  or 
even  railway  communication,  between  certain  points,  should  the 
amount  of  traffic  justify  the  outlay.  In  this  manner  the  route  will, 
in  the  natural  course  of  things,  be  utilized  lor  the  transmission  of 
merchandise  from  all  parts  of  Canada,  and  will  go  far  towards 
stopping  the  leak  which  threatens  the  well-being  of  the  commercial 
argosy  of  the  Dominion. 


REMNANTS. 


FROM    A    WOMAN  S    STANDPOINT. 
Wiitten  for  The  Dry  Goods  Review. 

Has  any  enterprising  jobber  in  dry  goods  ever  made  a  specialty 
of  remnants  ?  If  not,  why  not  ?  There  is  a  mine  of  possibilities  in 
a  well-assorted  stock  of  such  goods.  Under  the  general  term  rem- 
nants we  find  lengths  of  every,  or  almost  every,  fabric  known  to 
the  trade,  and  if  we  exclude  factory  ends  sold  by  the  pound  for  all 
sorts  of  uses,  at  a  very  small  cost,  they  are  of  real  value  to  people 
of  small  means,  or  those  who  prefer  economical  principles.  Speak- 
ing roughly,  remnants  range  from  one  to  three  yards,  although,  of 
course,  we  olten  see  longer  or  shorter  pieces,  but  taking  those 
lengths  as  fairly  representative,  and  remembering  the  enormous 
variety  of  stuffs,  qualities  and  colors,  sold,  as  they  usually  are, 
much  below  original  cost,  just  think  of  what  can  be  done  by  mode- 
rately industrious  and  thrifty  people  ! 

Among  the  more  obvious  uses  to  which  short  ends  can  be  applied 
is  the  remodelling  of  children's   clothing  ;   their  value  in  this  con- 


nection is  very  great.  The  fabrics  being  practically  without  limit, 
it  is  easy  to  have  exactly  what  is  wanted  if  one  takes  a  little  trouble 
beforehand.  There  is  no  sense  in  wailing  until  you  actually  are  at 
a  standstill  and  have  no  time  to  look  about.  A  little  money,  with 
a  good  deal  of  forethought,  will  put  you  in  possession  of  such  a 
stock  to  come  and  go  upon  as  most  housewives  would  glory  in. 
The  writer  has  made,  and  seen  others  make,  the  most  attractive 
and  serviceable  little  garments,  either  fashioned  entirely  from  a 
remnant  or  from  one  added  to  the  old  frock  jacket,  or  what  not, 
which  needed  renovation.  We  are  not  writing  of  a  makeshift  flounce, 
or  any  similar  device  which  those  who  run  can  read,  but  of  dainty, 
tasteful  combinations  such  as  any  mother  would  be  pleased  with. 
In  general  household  supplies,  remnants  are  beyond  measure  liked 
in  net  or  muslin  for  sash  curtains;  in  cretonne  or  sateen  for  cushion 
covers  ;  in  furniture  fringes,  gimps  or  tassels,  in  every  style  or 
color,  for  tidying  up  at  house-cleaning  time;  all  sorts  of  short  ends 
for  fancy  table  covers,  laces  and  ribbons  for  decorative  purposes. 
A  great  variety  of  goods  most  useful  in  art  and  other  fancy  needle- 
work can  be  picked  up  by  those  who  choose  to  take  the  oppor- 
tunity. 

Very  nice  remnants  of  table  linen  for  lunch  and  tray  cloths  can 
often  be  purchased  at  about  half  price.  If  one  is  interested  in 
Dorcas  work,  whether  parochial,  general  or  missionary,  and  can't 
afford  to  give  much  beyond  time  and  thought  ;  a  rich  harvest 
awaits  a  careful  remnant  buyer,  such  a  store  of  flannel,  print,  stuff 
of  every  kind,  odds  and  ends  of  good  wool  for  knitting,  bright 
chintzs  for  quilts,  scraps  of  carpet  for  mats,  all  good  and  service- 
able, with  many  more  of  which  we  have  no  space  to  speak,  though 
it  may  be  hinted  that  chiffons,  veilings,  etc.,  are  not  excluded  from 
the  remnant  list.  Holding  no  brief  for  the  jobber  of  the  future,  this 
is  written  for  readers  of  The  Dry  Goods  Review,  and  with  much 
of  its  work,  virtue  is  its  own  reward. 


%  n  P 

r  xi  '*■ 

H.  H.  Burrows,  Manager. 


1898 

Aft 

Squares 


SIZE  —  3X2K,    3X3.    3X3^,    3*4. 

3x5    yards  square. 
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Just  the  thing  for  a 
small  room  or  office,  no 
sewing,  cutting  or  match- 
ing. A  whole  carpet 
with    border. 


Try  a  sample  order. 


Popular  goods.      They  go  with  a  rush. 
Travellers  now  on  the  road. 
Your  inspection    is    solicited. 
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Penman  Manufacturing  Co. 
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Our  Samples  of . . . 


Spring  Goods 


are  now  in  the 

hands  of  the  wholesale  trade. 
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Full  lines  of  Summer  Weight   Half-Hose 
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THE  PROSPECTS  OF  INSOLVENCY. 
Si    John,  N.H.,  i 

THE  January  issue  of  The  Journal  of  the  Canadian  Hankers' 
Association  contains,  among  other  things,  the  annual  address 
of  the  president  of  the  association  at  the  sixth  annual  meeting  held 
at  Niagara  falls.  Mr.  Thomas,  of  the  Molson's  bank,  was  the 
president  last  year,  and  in  his  address,  among  other  matters  of 
importance,  he  discussed  the  proposed  insolvency  law.  lie  pointed 
out  that  in  1894,  when  the  matter  was  before  Parliament,  the  asso- 
ciation did  not  desire  the  passage  of  an  insolvency  law,  but  if  there 
was  to  be  a  law,  the  feeling  then  was,  that  it  should  provide  for 
prompt  and  inexpensive  distribution  of  estates,  discourage 
reckless  trading,  and  make  it  a  difficult  matter  for  fraudulent 
debtors  to  re-enter  business  circles.  Noting  the  continuance 
of  demands  made  for  such  an  act,  Mr.  Thomas  urged 
that  the  bankers  should  see  that  the  discharge  claims 
were  made  very  stringent  and  to  insist  upon  satisfactory  evidence 
being  produced  before  a  judge  that  the  debtor  had  not  failed  to 
keep  a  proper  set  of  books,  or  to  fully  dispossess  himself  of  his 
estate  to  his  creditors.  He  also  favored  the  creation  of  special 
judges  of  experience  in  commercial  jurisprudence  to  devote  their 
whole  time  to  insolvency  proceedings.  The  Dry  Goods  Review, 
which  published  a  special  number  of  much  excellence  at  the  first 
of  the  year,  expresses  strongly  its  fear  that  there  will  be  no  insolv- 
ency legislation  at  the  coming  session,  and  it  insists  strongly  that 
such  a  measure  should  be  introduced,  declaring  that  any  other 
policy  will  be  a  clear  breach  of  the  faith.  Doubt  of  this  may  be 
expressed.  The  Dry  Goods  Review  thinks  that  the  members 
of  Parliament  ought  to  be  whipped  into  the  passage  of  an  insolv- 
ency act,  but  this  cannot  be  done  if  the  members  do  not  look  with 
friendly  eye  upon  such  legislation. 


A   LETTER    FROM    A    FRIENDLY   CRITIC. 
EditOI    I  11  '.    1  1OODS   Revii 

DEAR  Sir, — I  have  examined  with  much  interest  and  approval 
your  special  number  of  The  Dry  Goods  Review,  which  reflects 
great  credit  upon  you  and  your  staff.  Hut  I  observe  some  features 
open  to  criticism.  Why  do  you  allow  so  much  free  advertising  in 
the  shape  of  suggestions  to  buyers,  such  as  often  appear  in  your 
paper  ?  If  you  say,  "  Hefore  placing  your  orders  you  should  see  thrf 
goods  Mr.  Hlank  is  offering,"  you  indirectly  discriminate  against 
Mr.  Dash,  who  may  have  even  a  better  line,  although  he  has  not 
asked  you  to  insert  a  puff  which,  if  it  appeared  at  all,  should  be 
part  of  Mr.  Hlank' s  ad.,  paid  for  as  such,  and  not  a  friendly  hint 
from  the  editor.  Without  fear  or  favor  should  be  the  motto  of  a 
high  class  trade  journal.  In  the  second  place,  let  me  ask  what 
class  of  retailers  are  supposed  to  profit  by  that  advice  from  a 
"Head  Clerk?"  His  reference  to  dusty  goods  and  windows  that 
need  washing  smacks  of  the  old-time  village  store, run  by  the  owner 
of  the  neighboring  grist  or  saw  mill  for  the  convenience  of  his  hands, 
who  knew  the  stock  by  heart,  and  would  have  had  no  use  for  the 
allurements  practised  by  the  up-to-date  retailer  now-a-days.  Per- 
haps the  "  Head  Clerk"  has  been  doing  business  in  Sleepy  Hollow, 
where  a  piece  of  paper  arranged  in  the  ingenious  manner  indicated 
would  contain  with  ease  a  record  of  all  the  sales  effected,  and  where 
the  people  have  not  awoke  to  a  sense  of  the  rather  obvious  fact  that 
careless,  slovenly  clerks  injure  trade.  Will  "  Head  Clerk"  give 
particulars  of  the  manufacturer  who  will  get  up  a  stock  of  white 
goods  giving  good  value  and  still  allowing  you  to  sell,  at  a  profit, 
below  others  in  a  line  and  at  a  time  where  and  when  keen  com- 
petition is  the  rule?  If  there  really  be  a  Utopia  in  which  our  own 
efforts  can  protect  us  from  being  undersold,  don't  let  mere  ignorance 
stand  in  our  light,  but  give  us  the  correct  address  and,  among 
those  who  will  rush  thitherward,  grip  sack  in  hand,  shall  be 

Your  obedient  servant, 
St.  John,  N.B.,  Feb.  10,  1898.  Retailer. 

[For  comments  on  this  letter  see  editorial  pages. — Ed.  Review.] 
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The  Merchants  Opt  *  Finishing  Co. 


Successors 
to 


CALDECOTT,  BURTON  &  SPENCE 

Warehouse  :  42  Front  Street  Works  :  Liberty  Street 

Toronto 

DRESS  GOODS  AND  SILK  CONVERTERS 

Specialist  Imports  %™™™;  &&&&£* 

The  stock  which  will  be  completely  opened  up  by  the  ist  March,  will  include  ; 

rVj,.--    /^/\/\rIc    in         Bayadere    Vigoureux,     Bayadere    Grenadines,     Bayadere    Poplins, 
L/I  vjj    vJUUU J    111         Bayadere     Velours,     Black     Blister   Crepons,     Henrietta     Cloths, 

Cashmere  Cloths,  French  Estamine  Serges,  Bicycle  Serges,  Cheviot 
Serges,  and   a  large   consignment   of  our  famous  German 

Silk  Finished  Henriettas  in  10  qualities 

Rich  Brocades,  in  all  assorted  shades. 

Swiss   Brocades  and   Shots,  every  color  and  combination. 

Taffetas,  all  colors.    Japanese  Silks,  great  variety. 
Peau  de  Soies,  Satins,  Failles,  etc.,  etc.,  etc. 

Choice  designs  in  French  and  British  Organdies. 

Lace  Effects,  Corded  Effects   in  all  colors,  and  in  Plain 

Muslins,  Linon  de  Syrie,  Cord,  and  Lappet  Muslins,  etc. 

Double  Faced  Satins,  all  colors,  Nos.  2  to  40,  3  qualities. 
Silk  Faille,  Black  and  Colored,  Nos.  2  to  40,  2  qualities. 
Black  Moire  Ribbons,  Baby  Ribbons,  etc,  etc. 

Valenciennes,  White,    Black  and  Colored,    Silk   Chantilly 
Laces,  Real  and  Imitation  Torchons,  Guipures,  etc.,  etc. 

All  the  new  things  now  in  demand. 


Silks  in 


Muslins  in 
Ribbons  in 

Laces  in 

Veilings  in 

Tailor-Made  Dress  Skirts.    To  r" h.thhe ,i"™g  deman,d  f°r  *« 

goods,  which  nil  a  great  want,  a  large  stock 
of  these  skirts  have  been  carefully  made  up  in  28,  30,  32,  36,  38, 
and  40  inch  4,  5,  and  7  gore  widths,  well  stitched,  carefully  bound 
with  velveteen,  and  splendidly  fitting,  in  the  newest  fashion. 


BUYERS   AND   ORDERS   WILL   HAVE   BEST   ATTENTION. 


THE 


Merchants  Dyeing  and  Finishing  Co. 


Attention  drawn  to  a  splendid  range  of  I.  F.  ASHTON  &  CO.'S  CHOICE 
BLOUSE  PRINTS,  SILK  FINISH  and   EXCLUSIVE  STYLES. 


Front  Street  and 
Liberty  Street, 


TORONTO 
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The  Harris  f/<  FRIEZES 


are   now  being  shown   for 


l 


R.  R.  Davis 

Selling  Agent 


3  Wellington  St.  East 
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THE  PREFERENCE  TO  BRITAIN. 

IMPORTANT    AND     SATISFACTORY     STATEMENT     IN    PARLIAMENT    BY 
THE    GOVERNMENT. 

ON  Friday,  Feb.  ii,  the  Secretary  of  State,  Hon.  R.  W.  Scott, 
made  an  important  statement  in  the  Canadian  Senate  regard- 
ing the  proposal  to  limit  the  preferential  tariff  to  Great  Britain  and 
her  colonies. 

"On  the  first  of  August  next,"  said  Mr.  Scott,  in  the  course  of 
a  reference  to  preferential  trade,  "Great  Britain  will  be  the  only 
country  that  will  enjoy  that  preference  in  our  markets." 

Sir  Mackenzie  Bowell — "Not  unless  you  change  your  law." 

"Senator  Scott — "We  propose  with  the  approval  of  Parliament 
to  bring  about  that  result." 

Senator  Macdonald — "Will  the  proposed  change  in  the  tariff 
block  out  the  favored-nation  clause  with  regard  to  China  and 
Japan  ?  " 

Senator  Scott — "  Yes.  The  countries  which  come  in  under  the 
favored  nation  clause  in  the  German  and  Belgian  treaties  secured 
the  same  advantages  in  our  markets  as  we  gave  to  the  Mother 
Country.  If  we  remove  that  privilege  from  Germany  and  Belgium 
by  denouncing  the  treaties,  then  no  other  countries  can  come  in  ex- 
cept those  that  have  rights  by  our  own  treaties  under  Act  of  Parlia- 
ment." 

Sir  Mackenzie  Bowell — "  In  making  this  change  in  the  tariff  you 
will  apply  preference  to  the  British  colonies  as  well  as  to  Great 
Britain?  " 


Senator  Scott — "  It  is  intended  that  they  shall  come  in  as  New 
South  Wales  (a  free  trade  colony)  does.  That  is  my  opinion.  Of 
course,  I  cannot  foreshadow  what  the  change  will  be,  but  there 
will  be  an  opening  for  the  British  colonies  to  come  in  certainly." 

THE    POSITION    AFTER   AUGUST    I. 

Until  August  i  next  any  favored  treatment  accorded  Great 
Britain  will  have  to  be  extended  to  Belgium  and  Germany, 
and  a  number  of  other  countries  with  which  Canadian  trade  is  insig- 
nificant. On  the  ist  of  August  the  year's  notice  necessary  to  abro- 
gate the  treaties  between  Great  Britain  and  those  countries  will  be 
completed.  The  Canadian  Government  at  this  session  will  recast 
the  preferential  trade  resolution,  so  as  to  make  it  apply  solely  to 
Great  Britain  and  the  British  colonies.  This,  there  is  no  doubt 
whatever,  Canada  can  do  without  bsing  obliged  to  extend  the  favor 
to  any  other  country.  It  is  expected,  therefore,  that  things  will 
remain  as  they  are  until  August  i,  after  which  date  Great  Britain 
alone,  and  such  colonies  as  give  us  equal  tariff  treatment,  will  enjoy 
preferential  treatment  to  the  extent  of  twenty-five  per  cent,  of  the 
present  duties.  The  bulk  of  the  purchases  now  being  made  by 
Canadian  buyers,  in  Great  Britain,  for  autumn  trade  will  come  in 
after  August  i  under  the  reduced  rates. 


Messrs.  James  Johnston  &  Co.,  of  Montreal,  are  selling  a  large 
number  of  the  "Practical"  ribbon  cabinets,  glove  cabinets  and 
piece  goods  fixtures.  Write  to  them  for  information  regarding 
this  line. 


k^^^^<^5><^5><^5XiS><^S><^5X(5XOi 


Sr/irl-Ubels^rjgers 

V/NfbERWE/^  LABELS 

INITIAL  LETTERS 

INfblVlbl/AL  NfAMES. 


^JlJIJllilAAAlltAAAVJIJ'Vlll^K 


KL'JGE  BROS. 


•  <• 


Proprietors 


^<£SV   274*276 CburcbSt "#Q 


^EWyORK. 

CREFELD  LONDON  PARIS 


jEHgaargggasngggggjHgggzsgagnggaagggma 


SilrjUoels^A&r/gers 

iNfECKWE/^  IMPELS 

bRESS  BELTS 
SHOE.  LABELS. 


j.Mj.TJ.MJjJM.i.i.n.M-m.i.r; 


Nigftr  Shirr  Trimmings. 


TORONTO  OFFICE:     ROOM    109    MoKINNON    BUILDING. 
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FRENCH    PiQi  CORSETS 


10 

GOLD 


MEDA 


Finley,  Smith 
&  Co. 


Importers  of 


The  celebrated  p,  r}a   Corsets  are 
in  the    lead  again,   having  received     ^ 
the    ist  prize  at  the  Universal  Ex- 
hibition in  Brussels  in  1897. 


KONIG  &  STUFFMANN 

Sole  Agents 
7,  9  and  11  Victoria  Square,  MONTREAL. 


WOOLLENS  an, 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


\VM.   C.    FINLEY 
J.    R.   SMITH 


Montreal 


Sole  Agents  for 


TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Thibaudeau  Bros. 


&  Co. 


f 


Importers    of- 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


RY 


S 


THIBAUDEAU  FRERES  <3c  CIE. 

Quebec, 

THIBAUDEAU  BROTHERS  dc  CO. 

London,  Eng. 

THIBAUDEAU  BROS.  <Sc  CO. 

332  St.  Paul  St. 
MONTREAL 


w 


E  ARE  SHOWING 
EXCLUSIVE  STYLES 
AND  LATEST  NOVELTIES 


IN£ 


^  > 


Woollens 


and 


Tailors'  Trimmings 


FOR   . 


<£    SPRING    1898     ^ 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


HONTREAL 
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WANTED. 


A  MANCHESTER  WHOLESALE  i>H\    GOODS    HOUSE   WANTS  A   FIRST- 
clam  Canadian  Agent  to  i  leading  retail  merchant*  in  Canada.     Apply— 

H.  S.  Aim  stirci,  BfancneaW,  E  (4) 

AGENCIES  WANTED   -  \"""<°  ™*  "»»»«! ><<°< 

(janadian  manuacturen  ol  wool- 
ens. Knitted  Goods,  Hosiery,  I  ind  Gloves.  By  Arm  having  Ai  connection 
with  Wholesale  rrade      Besi  references  given.     Address  :  -  Box  10,  I  >c\  < roods  Review. 



Paul  Campbell,  Assignee. 

Campbell    &   Campbell,  Accountants. 
McKinnon  Building,  TORONTO. 


•  ••• 


are 

in 

fashion    again 

We     make    them. 

Greatest     variety     of 

eading    styles.       Quality 

highest,  prices  lowest. 

Orders  promply  filled. 

JENNINGS    LACE   WORKS. 

Park  Ave.,  Brooklyn,  N.Y. 


w 


ESTERN 


Incorporated 
1851 


•    •    • 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARINE 


Head  Ott tee 

Toronto, 
Out. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


-  $2,000,000.00 

1,000,000.00 

-  2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


1898 


Winter  Sailings 


1898 


BEAVER  LINE  *s?  STEAMSHIPS 


Sailing  Weekly  between  St.  John,  N.B.,  and  Liverpool. 

CALLING    AT    HALIFAX    AND    MOVII.LE,    IRELAND,    EACH    WAV. 


From  Liver- 
pool 


Steamers. 


Sat. 


Fri. 
Sat. 


Feb. 
Mar. 
Mar. 
Apr. 


Lake  Huron 
Lake  buperior. . 

Gallia 

Lake  Ontario.... 
Lake  W  innipeg 

Lake  Huron 

Lake  Superior  . . 
Gallia  


From  St.  John 


Wed. ,  Mar.    g 

"      16 

"     23 

"         "    30 

Wed. ,  Apr.    6 

"    '3 

"20 

"         "     27 


From  Halifax. 


Thurs.  Mar.  10 

"     '7 

'     24 

_    "         "     3' 

Thurs.  Apr.    7 

"      '4 


U 


After  28th  April  Steamers  arrive  at  and  depart  from  Montreal. 

First  Cabin,  single,  $50  to  $60;  return,  $100  to  $114.  Second  Cabin, 
single,  $34  ;  prepaid,  $36.25  ,  return,  $66.75.  Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50,  and  all  other  points  at  lowest  rates. 

For  further  particulars  apply  to — 

D.  &  C.  MACIVER,  D.  W.  CAMPBELL, 

Tower  liuildin^s   22  Water  St.,  General  Manager, 

Liverpool  18  Hospi.al  St.,  Montreal 

T.  A.  S   DeWOLF  &  SON,  Halifax  and  St  John,  N.B 


SHOPLIFTING     IN     HAMILTON. 

LAST  month  Mrs.  Margaret  Neville,  was  taken  into  custody  at 
I'ratt  &  Watkins'  store  with  several  articles  in  her  basket 
which  she  had  picked  up  from  the  counters  and  deposited  therein 
without  settling  with  theclerks.  The  Rev.  C.  E.  W  hitcombe  made 
a  touching  plea  on  behalf  of  the  defendant.  He  said  he  had  know/ 
her  husband  and  family  for  nearly  ten  years,  and  they  had  always 
been  looked  upon  as  most  respectable.  She  is  the  mother  of  six 
children  who  are  yet  attending  school,  he  said,  and  he  was  sure 
that  she  had  received  a  lesson  which  would  prove  effective  through- 
out her  life.  Aid.  Pettigrew  and  Aid.  I'ernride  also  spoke  on  be- 
half of  Mrs.  Neville,  pointing  out  that,  like  many  other  families, 
circumstances  were  not  always  in  her  favor,  and  they  also  pleaded 
for  leniency. 

Judge  Jelfs,  commenting  on  the  case,  stated  that  from  authentic 
sources  he  had  learned  that  shoplifting  was  becoming  very  com- 
mon, and  he  regretted  to  say  that  it  is  practised  by  even  better 
classes  of  people  than  the  defendant.  Some  representatives  of  the 
richer  classes,  he  understood,  had  been  caught  in  the  act  of  steal- 
ing from  stores,  but  the  proprietors  thereof  had  declined  to  prosecute, 
owing  to  the  offenders'  rank  in  society.  However,  neither  rich  nor 
poor  would  make  any  difference  to  him  in  the  disfribution  of  justice, 
but  as  so  many  had  been  allowed  to  go  free  by  those  who  should 
have  been  the  prosecutors,  he  had  decided  to  set  Mrs.  Neville  at 
liberty  on  deferred  sentence.  She  was  warned  that  if  she  should 
ever  be  brought  before  him  again  this  conviction  would  be  used 
against  her. 


THE  BANKS  AND  INSOLVENCY. 

A  deputation  of  the  Bankers'  Association  waited  upon  the  Ot- 
tawa Government  recently,  and  Mr.  B.  E.  Walker  expressed  the 
view  of  the  banks  on  insolvency.  Mr.  Walker  said  that  the  labors 
of  the  banks,  the  boards  of  trade,  and  the  Government  during  the 
session  of  1895,  when  the  Insolvency  Act  was  then  before  Parlia- 
ment, showed  that,  except  upon  one  question,  there  was  no  material 
difference  between  the  banks  and  the  boards  of  trade  ;  that  the 
question  was  as  to  the  rights  of  holders  of  negotiable  paper  in  rank- 
ing upon  the  estate  of  the  endorser.  With  reference  to  this,  the 
banks  asked  simply  for  legislation  similar  to  that  in  force  in  England 
and  under  the  Act  of  1877  in  Canada,  and  if  this  were  granted,  their 
opposition  to  an  Insolvency  Act  would  disappear,  but  if  what  they 
believed  to  be  a  gross  injustice  were  attempted  to  be  forced  upon 
them,  they  would  be  compelled  in  simple  self-defence  to  use  all 
legitimate  means  to  oppose  the  legislation.  It  has  been  said  that 
the  banks  sought  double  ranking,  but  the  term  is  incorrect  and 
misleading.  The  banks  do  not  object  to  value  their  securities.  All 
they  ask  is  single  ranking  and  their  unimpaired  rights  under  the 
contracts  of  the  maker  and  endorser,  which  they  buy  and  pay  full 
value  for. 

A  KLONDYKE  WINDOW. 

Carsley  &  Co.,  of  Montreal,  have  a  cleverly  arranged  Klondyke 
window.  It  represents  a  miner's  camp,  and  in  the  foreground  is  a 
tent  fully  equipped  with  camp  stove,  bed,  bedding  and  everything 
else  required  for  the  gold  digger's  comfort.  A  figure  of  a  man 
dressed  in  heavy  waterproof  clothing  shows  what  the  hrm  are 
offering  in  that  line,  while  underwear,  socks,  etc.,  are  scattered 
promiscuously  about  the  tent.  All  sorts  of  evaporated  goods,  suitable 
for  the  Yukon  region,  are  shown,  as  well  as  sets  of  tools.  A  large 
card  announces  that  the  complete  outfit  can  be  purchased  for  5106 
net.  The  window  has  proved  a  strong  attraction,  almost  every 
passer-by  pausing  to  look  in.  The  public  is  keenly  interested  in 
Klondyke  just  now,  and  the  retailer  who  handles  mining  supplies 
may  find  a  window  display  such  as  this  an  inexpensive  and  satis- 
factory way  of  pushing  his  goods. 
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Featherbone 
Corsets . . . 


FIT  EVERYWHERE,  PINCH  NOWHERE. 


« ♦♦»  ♦♦♦♦  ♦♦♦♦  ♦♦♦♦  ♦♦♦♦  ♦♦  ♦♦♦♦ 


t  Ceatherbone    Corsets  as  t 

t  *      they  are  made  to-day,  ♦ 

j  sell  at  sight.  Make  it  easy  I 

t  for  your  corset  department  J 

♦  and   carry  these  goods —  t 

I  the  finest  line  on  the  road.  J 

▼ ▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼^ ▼▼▼▼▼▼▼▼ 


Canada  Featherbone  Co. 

LONDON,  ONT. 


THE  PRACTICAL  KID  GLOVE  CABINET 


Practical 


Counter 
Fixture. 


I 


The 
Practical 


Cabinet, 


Cabinet  (opens  from  four  sides.) 


NATURAL  OAK,  NICELY  FINISHED. 

SIMPLY  PULL  THE  KNOB  FORWARD -nrl  the  tray  opens  and  remains  so,  giving 
fufticie"t  room  to  r-  place  ihe  ribbons.     EVERY  DEALER,  sniaU  or  lar,e.  saves  the  price 
of    a  Cabinet  by  keeping  bright  and  c'fan    ribbons.     YOUR   RIBBONS  look  better,  keep 
brighter,  sell  faster,  if  displayed  in  a  PRACTICAL  RIBBON  CABINET. 
PRICE  LIST. 


No.  0  size  28  x  7  x  27,  50  bolts,  $  6.U0 
No.  1  size  28  x  15  x  27.  1U0  bolts,  10.00 
No.  2  size  28  x  15  x  34,  liO  bolts,    13.50 


No.  3  size  ?8  x  20  x  38,  250  bnlt3,  .$18.50 
No.  4  si/e  28  x  25  x  38,  3:'5  b  Its.  23.00 
No.  5  size  28  x  31  x  33,  400  bolts,    26.00 


A.  H.  RUSSELL  &  SOHS-m™**,,™  ILION,  N.Y. 

WE  SELL  THROUGH  JOBBERS  ONLY. 


For  Catalogues,   Price  Lists,  Information,  etc-,  write       ^^ 

J  AS.   JOHNSTON  <£    CO.                      -  - 

JOHN  MACDONALD  <£  CO.                 -  /  I  - 
JOHN.    M.    GARLAND 


Montreal 

Toronto 

Ottawa 


They're  Out 


OUR  SPRING   SAMPLES 


Ready  and  men  on  the  road  in  every  part  of  the  Dominion  showing  them.       Under- 
stand, we  have  spent  much  time  in  getting  up  this  season's  samples  of 


^~ 


SUSPENDERS 


:  t 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦+♦♦♦♦♦♦ 

♦  TRADE  ♦ 

t 


We  have  succeeded  in  procuring  the  very  latest  and  best  qualities  and  designs 
in'webs  the  market  affords.  We  have  used  the  newest  trimmings  to  add  ATTRAC- 
TIVENESS to  QUALITY.  These  goods  will  sell,  and  are  worthy  your  careful  con- 
sideration, as  we  believe  them  to  have  no  superiors  in  the  market. 

Our  range  of  BUTTONS  is  also  very  much  up-to-date.     Prices  always  right. 


i 


BERLIN 


MARK 


♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦ 

X  t 


Trial  order  solicited. 
Goods  shipped  promptly. 
We  guarantee  satisfaction. 


--"We  fear  nae  foe.' 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 
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ADVERTISING  A  DRY  GOODS  SALE. 

THE  REVIEW'S  young  man  dropped  in  to  have  a  chat  with 
Mr.  J.  P.  MtConnell,  Montreal,  manager  of  the  Slater  shoe 
advertising,  the  other  day.  Naturally  the  conversation  became 
deeply  indented  with  advertising  phraseology. 

"Tell  us  some  of  your  advertising  adventures,"  said  The 
Review  man. 

"  I  suppose  something  about  a  store  in  your  own  line  would  be 
most  interesting,"  said  he  of  the  famous  shoe.  "  Well  I  can  give 
you  something  very  recent  in  that  line.  I  refer  to  Messrs.  Ford  & 
Newcombe,  in  Petrolia.  As  they  are  your  subscribers  you,  no 
doubt,  are  aware  they  lately  bought  out  the  dry  goods  store  of 
Webb  &  Co.,  in  that  town.  Mr.  Ford  is  a  friend  of  mine  and  he 
wrote  me  in  regard  to  their  advertising,  asking  my  advice.  They 
took  possession  of  the  store  on  February  i  and  began  their  opening 
sale  on  the  following  Saturday.  This  was  liberally  advertised, 
accompanied  by  descriptive  price  lists  showing  a  comparison  of 
former  prices  with  the  sale  prices.  I  believe  nine-tenths  of  the 
effectiveness  of  most  advertising  is  lost  unless  accompanied  by 
prices.  The  first  principle  of  advertising  should  be  to  give  informa- 
tion about  the  goods  offered  and  the  basis  of  information  with  most 
folks  who  read  ads.  is — price.     Without  it  the  point  is  lost." 

•'  Do  you  believe  in  circulars  ?  " 

"  To  a  certain  extent,  if  done  properly.  The  circular,  like  the 
ad.,  must  be  information.  It  must  be  attractively  worded  and 
nicely  printed.  It  must  be  mailed  as  letter  postage.  I  don't 
believe  in  throwing  advertising  literature  in  at  doors,  and  I  haven't 
much  faith  in  '  hand  out '  circulars.  We  used  them  for  this  open- 
ing sale  to  good  effect.  We  had  envelopes  printed  specially,  the 
wording  on  the  outside  being  'A  dollar  saved  is  a  dollar  made,' 
set  the  same  as  a  businessman's  card  would  be.  The  circular  was 
a  four-page  affair,  printed  by  a  local  office,  and  the  principal 
feature  was  the  price  list.  These  were  mailed  to  a  carefully  selected 
list.  From  February  i  to  February  8  the  store  was  closed,  but  the 
windows  were  dressed  with  sale  bargains,  with  prices  on  tickets. 
Other  tickets  announced  the  day  of  the  opening  sale. 

"An  innovation  in  connection  with  this  sale  was  a  '  store  party.' 
This  was  also  advertised  in  connection  with  the  sale.  Friday  night, 
the  evening  before  the  sale,  the  store  was  opened  '  for  inspection 
only,'  as  we  advertised  it.  An  orchestra  was  in  attendance,  and 
every  effort  was  made  to  entertain  the  visitors,  but  not  a  dollar's 
worth  of  goods  were  sold  till  the  next  day,  the  advertised  beginning 
of  the  sale.  The  result  was  that  the  new  firm  got  acquainted  with  a 
large  number  of  Petrolia  citizens  who  were  induced  to  drop  into  a 
store  where  for  once  they  would  not  have  to,  in  fact,  could  not,  buy 
goods.  This  was  a  great  success,  and  the  store  was  crowded  from 
7  p.m.  till  iop.m.  The  occasion  was  improved  upon  to  show  the 
new  spring  goods,  and  many  future  sales  were  apparently  '  fixed  ' 
that  night. 

"  The  opening  next  day  was  a  grand  success,  and  was  a  record 
day  such  as  the  store  had  not  known  for  years." 

"  Why  didn't  you  have  the  orchestra  on  sale  day  ? " 

"Well,  I  don't  believe  in  mixing  music  with  a  dry  goods  busi- 
ness. I  believe  beer  can  be  sold  to  music  but  not  dress  goods.  A 
salesman  often  finds  it  difficult  enough  to  hold  the  attention  ot 
buyers  without  the  added  distraction  of  music.  No,  I  don't  believe 
in  extraneous  attraction  of  any  sort  during  business  hours,  and  that 
was  the  reason  I  advertised  the  store  party.  Results  have  shown 
the  correctness  of  my  contention. 

"This  sale  has  been  followed  up  with  what  I  call  '  educational ' 
advertising,  that  is,  ads.  directed  at  winning  the  confidence  of  the 
public.  I  have  adopted  the  phrase  'The  store  that  never  disap- 
points'   to  follow  the  firm's  name,  Ford  &   Newcombe,  whenever 


Beauty  and  Utility 


Are  found  together  in  our 


EMBOSSED 

METALLIC 

PLATES 

FOR    CEILINGS 
AND   WALLS. 


is    of   Jjffilding.     W= 
i  t;cf'  artistic  de-    — 


They  are    undoubtedly 
the  finest  interior  finish  for 
every    class 
We  make    15 

signs,     with    borders     and  A  Sample  Design, 

mouldings  to  match,  which  may  be  decorated  to  suit  your  taste. 

Besides  being  highly  ornamental,  they  are  fire-proof  and 
durable,  will  not  crack  or  peel  off,  can  be  easily  cleaned,  and  do 
not  harbor  vermin  or  germs. 

They  not  only  last  indefinitely,  but  retain  their  beauty  as  long 
as  they  last. 

Think  of  these  points  and  send  for  our  catalogue  to  learn  full 
details.     Prices  are  moderate  enough  to  suit  everyone. 

METALLIC  ROOFING  CO.,  Limited. 

1176  King  St.  West,  TORONTO. 

it  is  used  in  an  advertising  way.  This  is  a  wide  boast,  and  can  only 
be  made  good  by  increasing  effort  to  please.  We  invite  the  public 
to  make  us  prove  every  assertion  we  ever  put  in  print.  The  result 
has  been  most  gratifying,  and  I  had  a  letter  from  Mr.  Ford  only 
to-day,  in  which  he  tells  me  the  store's  sales  are  now  5600  ahead 
of  all  last  February,  when  Webb  &  Co.  had  it,  and  there  are  yet 
eight  days  left  of  the  month. 

"  The  firm  is  running  a  2-columnad.  in  each  of  the  local  papers, 
and  I  write  introductions  for  them,  based  on  weekly  information. 
Besides  writing  the  ads,  I  give  directions  for  the  selling  and  their 
advertising  policy  generally.  The  success  which  has  so  far  attended 
our  efforts  proves  that  the  right  advertising  principles,  properly  fol- 
lowed up,  can  be  successfully  handled  by  a  party  who  has  never 
seen  the  store,  or  even  the  town  where  it  is  located." 

Mr.  McConnell  gave  up  journalism  to  take  charge  of  the  Slater 
Shoe  advertising  at  the  beginning  ol  the  year. 

"Of  course  you  are  doing  other  advertising  work  besides  Slater 
Shoes  and  this  firm  ? "     Mr.  McConnell  was  asked. 

"  I  have  a  couple  of  other  large  concerns  here,  but  do  not  seek 
outside  work,"  he  replied.  "lam  doing  Ford  &  Newcombe' s  on 
personal  grounds.  Later  on,  when  I  have  increased  facilities  I  may 
offer  my  services  farther  afield,  but  not  at  present." 


The  Buffalo,  N.Y.,  city  council  have  passed  a  resolution  "that 
the  corporation  counsel  be,  and  is  hereby  directed,  to  prepare  and 
submit  to  this  board  at  as  early  a  date  as  possible,  an  ordinance 
providing  for  the  licensing  of  stores  commonly  known  as  'depart- 
ment stores,'  said  stores  to  pay  a  license  for  every  branch  of  busi- 
ness carried  on  by  them,  excepting  their  one  legitimate  business." 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


69 


Camp  Blanketing 


Is  an  article  of  which  we  make 
large  quantities  for 


iners  and  L 


NOTHING  DECEPTIVE 


ABOUT 


+ 


We  can  give  it  to  you  in  rolls 
of  about  30  yards,  either  72  or 
80  inches  wide,  or  we  will  cut  it 
into  blanket  sizes,  if  you  prefer. 

We  are  always  ready  to  send 
samples  of  any  of  our  lines. 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.5. 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "  North  Star  "  and  "  Crescent  "  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders.  £• 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


TENTS 


Flags,  Awnings,  and 
Camp  Furniture 


KLONDYKE  SUPPLIES  .  .  . 

Sleeping  Bags,  Kit  Bags 
Dunnage  Bags 
Tarpaulins,  etc.  .  .  . 

We  made  the  TENTS  for  Mr.  Ogilvie 
and  his  party,  and  also  for  Major 
Walsh's  expedition. 

Our  goods  are  equalled  by  none. 
203  Medals  and  First  Prizes  at  lead- 
ing exhibitions  all  over  the  world 
testify  to  their  superiority. 


Coles  National  Mfg.  Co. 


'orrespondence  Invited. 
'         Estimates  for  Special  Work 
Cheerfully  Furnished.    .    .    . 


.160  Sparks  Street,  OTTAWA 
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The  Bustle  is  Needed       m 

IN    THE    NEW    PALL    STYLES 
OF   DRESSES 

the  BRAIDED  WIRE  BUSTLE 

IS    THE    BEST 

LIGHT— GRACEFUL— ALWAYS    IN    SHAPE — HADE   IN   SEVERAL   VARIETIES. 

"  Empire."  "  Princess." 

"  La  Mode."  "  Combination  Hip  Pad." 

If  not  in  stock  send  sample  order. 

BRUSH  &  CO.     -     TORONTO 

Canadian  manufacturers   for  Weston   &  Wells  Mfg.   Co. 


D 


OMINION 
COTTON 
MILLS  COMPANY 


1898 


CPRIISG 


1898 


Whites,  Greys,  Ducks,  Cantons, 
Drills,     Bags,    Grey    Sheetings, 
Bleached      Sheetings,      Pillows, 
Towels,    Piques,    Yarns,    Prints 
Etc 


is 


Wholesale  trade  only  supplied. 


IN  SPRING  HOMESPUNS 

c 

—Stylish   and  Comfortable- 

Oxfords  Lead 

PURE  WOOL 
HANDSOME  DESIGNS 

Carried  by  leading  cloth  houses. 


Oxford  r\ig.  Co.,  Limited, 

W.  P.  Rodger,  Toronto  Agent.  OXFORD,  N.  S. 

THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE .— 

U  Catharine  St,  North. 


LATEST  NEWS  FROM  WINNIPEG. 


THE    AFTER 


EVENTS  OF  THE  BIG  FIRE 
BLOCK. 


IN    M'INTYRE'S 


NEW     GOODS     IN     THE       MARKET — CHANGES       IN       IIKMS — THE 
TRAVELERS'     BALL— OTHEB  ITEMS  OF  TRADE  INTEREST. 

From  The  Dry  Goods  Review's  Special  Correspondent. 

Winnipeg,  February  25,  1898. 

THE  dry  goods  world  of  Winnipeg  has  not  lacked  for  happen- 
ings during  the  past  month.  Perhaps  first  among  these  ranks 
the  big  fire  at  the  Mclntyre  block.  1  notice  in  looking  over  last 
month's  notes  that  the  Mclntyre  block  was  mentioned  as  the  home 
of  the  representatives  of  eastern  factories  and  wholesale  houses,  and 
now  the  fraternity  of  agents  are  homeless,  or  nearly  so.  It  is  diffi- 
cult for  many  of  them  to  get  anything  like  suitable  sample  rooms. 
As  to  the  fire,  it  is  ancient  history  to  most  of  your  readers  by  this 
time.  Suffice  it  to  say  that  it  cleaned  out  nine  retail  stores,  fifty 
law  offices,  the  Manitoba  University  rooms,  several  halls  for  frater- 
nal societies,  and  a  whole  colony  of  the  manufacturers'  agents 
aforesaid. 

The  cause  of  the  fire  is  as  much  a  mystery  to-day  as  it  was  the 
morning  of  the  2nd  inst. ,  when  the  people  were  roused  from  their 
beds  and  had  to  get  out  of  the  block  in  their  night  clothes.  There 
is  a  good  deal  of  speculation  rife  as  to  the  rebuilding  of  the  block, 
as  it  is  known  that  the  will  of  the  late  Alexander  Mclntyre  con- 
tained a  clause  forbidding  the  rebuilding  of  the  block  by  his  estate 
if  totally  destroyed.  The  site  is  such  an  important  one,  standing 
as  it  does  on  the  west  side  of  Main  street,  between  the  post  office 
and  Portage  avenue,  that  it  will  be  eagerly  coveted  for  buildings. 
In  fact,  it  is  rumored  that  already  a  bank  has  bought  fifty  feet  of 
the  site,  but  this  cannot  be  definitely  verified.  The  whole  frontage 
of  the  burned  block  was  about  225  feet.  Among  the  fire  sufferers 
were  Mackay  Bros.  &  Morris,  carrying  a  very  handsome  stock  of 
general  dry  goods,  to  which  they  had  added  the  day  before  some 
$1,500  worth  of  spring  goods,  and  on  this  stock  there  was  no 
insurance.  Their  loss  was  absolute  ;  in  fact,  the  whole  of  their 
store  was  consumed,  and  the  ceilings  had  fallen  in  before  one  of 
the  partners  knew  it  was  on  fire.  Up  to  the  present  they  have  not 
found  a  suitable  location  for  reopening  business. 

The  Arcade,  Furner  &  Co.,  one  of  the  largest  retail  millinery 
establishments,  was  also  situated  in  this  block,  and  their  stock  was 
a  total  loss.  Fortunately,  their  spring  goods  had  not  arrived,  so 
that  they  will  have  their  new  stock  to  open  with.  They  have 
secured  premises  in  the  Fould's  block,  a  few  doors  north  of  the 
Market  square,  and  will  commence  business  again  to-day.  Of 
course,  this  location  is  a  very  poor  one  compared  with  the  place 
they  had  to  leave,  but  it  was  Hobson's  choice.  Miss  Maycock, 
fancy  goods  and  toys,  another  fire  sufferer,  has  moved  into  the 
same  block. 

On  the  morning  of  the  fire  Craig  &  Co.,  Golden  Lion  depart- 
mental store,  assigned  to  the  official  assignee.  The  meeting  of 
creditors  has  been  held.  The  failure  is  looked  upon  as  rather  a 
bad  one,  as  the  liabilities  are  over  $80,000  and  the  assets  are  about 
$54,000.  It  is  currently  reported  that  Craig  &  Co.  will  not  resume 
business,  and  that  Mackay  Bros.  &  Norris  are  negotiating  for  the 
stock  and  stand.  The  building  is  on  the  corner  of  Main  and 
James  streets,  and  was  erected  specially  for  Craig  &  Co. 

Another  change  is  the  announcement  of  dissolution  of  partner- 
ship of  Dunwoody  &  Steen.  This  firm  occupy  a  good  stand 
directly  opposite  the  post  office.  The  Imperial  Dry  Goods  Co.  is 
seeking  incorporation  with  a  view  of  conducting  this  business  for 
the  future.  Some  of  the  members  are  from  the  east,  but  the  per- 
sonnel of  the  company  is  not  yet  public. 

Mr.  Whinnery,  chief  buyer  for  Stobart,  Sons  &  Co.  is  at  present 
in    Europe   on    a  purchasing  trip    and    when  your  correspondent 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


71 


called  everyone  was  too  busy  to  talk  much.  That  business  was 
rushing  was  evident  in  all  departments.  In  R.  J.  Whitla's  they 
were  busy  unpacking  forty  cases  just  arrived  from  Paris,  and  your 
correspondent  had  the  pleasure  of  seeing  some  of  the  latest  Parisian 
novelties  come  out  of  their  numerous  wrappings.  Among  these  things 
was  our  old  friend  the  jersey  waist.  Every  woman  will  rejoice  to 
,<:e  it  back  again  because  it  was  elastic  and  comfortable.  This  time 
the  bodices  are  very  handsome  indeed.  The  Russian  blouse  effect 
seems  to  be  the  prevailing  style,  and  many  of  these  have  fancy  braid 
patterns  woven  into  the  full  fronts  and  trimming  the  frill  up  the  left 
side.  Other  lines  are  the  plain  jersey  waist  made  for  adjustable  col- 
lar and  cuffs.  Another  line  that  especially  caught  the  eye  was  a  new 
make  of  blouse  silks  in  Roman  stripes,  part  of  the  stripe  being  an 
openwork  lace  effect.  The  tints  in  these  silks  are  most  delicate,  and 
show  combinations  of  pale  green,  white  and  yellow,  cream,  mauve 
and  fawn,  biscuit  and  pale  blue  and  many  others  equally  pretty. 
They  are  in  short  box  length,  double  fold,  40  inches  wide.  In  gloves 
the  new  lines  with  colored  stitchings  and  large  medallion  buttons 
are  very  fetching,  while  for  comfort  nothing  is  better  than  the  open 
weave  white  bicycle  gloves. 

It  is  good  news  to  all  that  the  cotton  blouse  will  be  still  with  us, 
and,  in  fact,  is  prettier  this  year  than  ever,  the  choicest  patterns  being 
in  reds  with  white  collars  and  cuffs.  Some  of  the  designs  are  white 
and  red,  but  the  handsomest  are  black  and  red.  Organdie  muslins 
are  the  most  popular  for  these  blouses.  The  French  taffetas  in 
combinations  of  mauve  and  pale  green,  pale  blue  and  fawn,  black 
and  white,  blue  and  brown,  cream  and  brown  are  the  most  effective 
dress  goods  of  the  season.  There  is  a  return,  too,  of  the  more  sub- 
dued colors  that  are  so  pleasing  and  restful  to  the  eye. 

By  the  way,  the  housekeeper  who  wants  to  have  her  house  look 
dainty  and  fresh  for  summer  should  invest  in  the  Moresque  or  Tam- 
boured curtains,  with  goffered  frills.  Whitla's  are  showing  a  very 
handsome  line  of  these  goods. 

Speaking  of  pretty  dress  goods  brings  us  to  the  travelers'  ball 
on  Tuesday,  the  15th,  where  there  was  a  great  array  of  pretty  girls 
and  pretty  gowns,  and  flowers  galore.  The  concert  and  ball  of  the 
city  travelers  has  gone  into  history  as  one  of  the  jolliest  nights  of 
the  season,  and  for  good  cause.  The  concert  was  good,  and  every 
number  went  with  spirit  and  vim.  Then  came  the  dancing  on  a 
perfect  floor,  and  to  splendid  music.  There  were  more  dancing 
men  than  maidens,  always  a  delightful  arrangement  for  the  maidens, 
and  there  were  any  number  of  young  girls  ;  in  fact,  it  was  very 
emphatically  a  young  people's  ball.  The  dance  programme  con- 
tained 18  numbers  and  three  extras,  but  even  that  did  not  exhaust 
the  energies  of  the  dancers,  as  numerous  encores  were  given, 
especially  to  the  "Two  Steps."  Supper  was  served  about  mid- 
night, and  in  spite  of  the  fact  that  there  were  250  guests,  there  was 
no  crowding,  and  the  service  was  prompt  and  satisfactory.  The 
decorations  of  the  tables  were  very  pretty.  The  committee,  to 
whose  exertions  the  success  of  the  entertainment  is  due,  was  com- 
posed of  W.  Blackadar,  VV.  W.  Burke,  D.  M.  Home  and  John 
Home. 

I  intended  this  month  to  give  a  brief  description  of  some  of  the 
leading  retail  dry  goods  stores,  but  copy  has  run  along  till  I  fear  the 
editor's  scissors,  and  will  leave  it  until  next  month.  I  must,  how- 
ever, mention  an  act  of  one  of  our  leading  retail  men  that  deserves 
record.  Jerry  Robinson's  large  departmental  store  adjoined  the 
burning  building,  and  was  only  saved  by  great  exertions  of  the  fire- 
men. During  the  fire  Mr.  Robinson  personally  superintended  the 
distribution  of  dry  mits  and  caps  to  the  firemen,  a  boon  that  can 
only  be  appreciated  by  those  who  stand  in  a  stiff  north  wind  with  the 
thermometer  10  below  zero  and  all  their  clothes  coated  with  ice. 
After  the  fire  Mr.  Robinson  sent  a  cheque  for  $$o  to  the  firemen's 
benevolent  fund. 


B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  ACQ.    -   TORONTO 

DOMINION  GLOVE  WORKS 

GLEN  WILLIAJIS,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
m6  GAUNTLETS 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 


Agents... 

GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 

THE  DRESS 

CLIPPING 

DEPARTMENT 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
01  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselve- 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  opens 
ings  for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industrits  or 
stores,  etc. 

Terms — $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING  DEPARTMENT 

Board  of  Trade,  MONTREAL 


YATISI 
MAGNETIC 
CONTOUR 
VICTORIA 

Hygeian 

Waists 

AND 

Standard 
Dress  Bones 
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NORTH   AMERICAN    LIFE. 

STILL    IN    THE     FROM     HANK. 

THE  annual  meeting  of  this  company 
was  held  at  its  head  office,  in  Toronto, 
on  January  25.  The  directors'  report 
presented  at  the  meeting  showed  marked 
proofs  of  continued  progress  and  solid  pros- 
perity in  every  leading  branch  of  the  com- 
pany's business. 

Summary  of  the  financial  statement  and 
balance  sheet  for  the  year  ended  December 
31.  1897: 

Cash  income $    699,550  49 

Expenditure  (including  death  claims, 
endowments,  matured  investment 
policies,  profits  and  all  other  pay- 
ments to  policy-holders 454,367  26 

Assets 2.773,177  22 

Reserve  fund 2,245,92000 

Net  surplus  for  policy-holders 427,121  33 

WM.   McCABE,  Managing  Director. 
Audited  and  found  correct. 

JAS.  CARLYLE,   M.A., 

Auditor. 

The  company's  consulting  actuary  re- 
ported to  the  directors  that  he  had  very 
carefully  examined  the  accounts  and  balance 
sheet  of  the  company,  as  at  December  31, 
1897,  and  found  that  in  every  branch  ofthe 
company's  work  tending  to  its  solid  progress 
and  prosperity  substantial  gains  had  been 
made. 

Your  obligation  for  investment  policies 
that  matured  in  1897  called  for  an  outlay  of 
over  $89,500 — the  individual  settlements 
not  only  being  generally  satisfactory,  but, 
as  a  matter  of  fact,  comparing  more  than 
favorably  with  the  settlements  made  by 
other  companies  upon  similar  forms  of 
policies. 

The  President,  Mr.  John  L.  Blaikie,  on 
moving  the  adoption  of  the  report,  said  : 

"As  on  many  previous  occasions,  you 
will  be  pleased  to  observe  that  in  everything 
that  goes  to  make  a  life  insurance  company 
successful  the  North  American  Life  again 
shows  progress,  solidity,  and  gain  for  the 
policy  holders. 

"For  example,  compare  the  business  of 
1897  and  1896  under  the  following  heads  : 

Per  cent- 
Increase        age  of 
over  1896.    Increase. 
Assets  as  at 

Dec.  31,  1897  $2,773,177.22  5257,343.81  10.2 

Cash  Income       699,550.49  57,768.41  7. 

Ins.  in  force  18,945,878.00  1,451,708.00  8.3 

Premium  In- 
come        582,131.96  42,670.41  7.9 

Interest  In- 
come         147,118.53  15,092.00  14.8 

"  The  assets  ofthe  Company  are  of  a 
high  class,  and  after  providing  for  every 
liability,  there  remains  a  net  surplus  of 
$427,121.33,  the  percentage  of  net  surplus 
to  liabilities  being  18.2,  and  the  percentage 
of  assets  to  liabilities  being  118.2. 

"A  year  ago  I  submitted  a  table  showing 
the  experience  of  eleven  companies  doing 
business  in  Canada,  the  amount  of  insur- 
ance issued,  the  total  terminations  each  had 
experienced,  and  what  the  percentage  was. 
The  North  American  made  a  far  better  show- 


ing than  any  of  the  eleven,  and  official 
figures  given  in  the  last  Dominion  Govern- 
ment report,  showing  a  like  experience, 
again  places  the  North  American  in  the  first 
position." 

The  Hon.  G.  VV.  Allan,  vice-president, 
said  : 

"  I  think  the  very  best  evidence  of  the 
excellent  character  of  the  assets  of  the  com- 
pany and  the  care  shown  by  the  directors  in 
the  investment  of  the  funds,  is  the  large 
increase  in  our  interest  income  for  the  year, 
namely,  $15,092,  and  the  fact  that  our  in- 
terest and  rents,  due  and  accrued,  at  the 
end  of  the  year,  should  show  a  decrease  of 
$1, 1 19.57  Now,  here  is  the  position  of  our 
assets.     We  have  invested  in — 

Percentage 
of  total 
Amount.       assets. 

Mortgages,  etc $1,108,563  93       40 

'Debentures 635,197  89      22.9 

*■  Real  estate 292,26383       10.5 

Stocks  and  bonds 203,331  44        7.3 

Loans  oft  policies 176.381  61         6.4 

Loans  on  stocks 157,780  00         5.7 

Outstanding    premiums     in 

course  of  collection,  and 

quarterly  and  half-yearly 

premiums,  being  balance 

of  year's    premiums    not 

yet  paid 100,460  37         3.6 

Cash  in  banks 57,743  07  ) 

Cash  on  hand 31  78  J 

Interest  and  rents,  due  and 

accrued 38,37695         1.4 

Reversions 3.04635  .1 

$2,778,177  22       100. 

*  Market  value  exceeds  this  by  $21,425. is. 
""Including  the  company's  building. 

"I  think  you  will  agree  with  me,  this  shows 
a  highly  satisfactory  state  of  affairs,  and 
must  be  doubly  reassuring  to  all  the  policy 
holders  of  the  company,  as  well  as  its 
excellent  agency  staff,  as  to  the  high  stand- 
ard this  company  has  attained  among  the 
life  companies  in  this  country.  So  far  as  I 
can  judge,  it  stands  at  the  head. 

"  Our  real  estate,  as  compared  with  last 
year,  shows  but  a  slight  addition  in  amount, 
except  that  we  have  now  added  thereto  our 
own  home,  this  handsome  building,  in  which 
we  are  holding  this  meeting.  It  was  an 
excellent  stroke  of  business  on  the  part  ot 
the  company  in  securing  this  property,  as 
we  have  now  every  accommodation  for  the 
proper  conduct  of  the  business;  in  fact,  one 
of  the  best  equipped  offices  in  the  city,  and 
the  cost  to  the  company  will  be  but  a  mod- 
erate one.  Already  the  space  we  have  to 
rent  is  well  tenanted,  and  the  one  office  at 
present  vacant  is  already  bespoken.  All 
the  properties  in  possession  of  the  company 
are  well  rented,  and  giving  the  company  a 
fair  return. 

Mr.  J.  N.  Lake,  in  moving  a  vote  of 
thanks  to  the  company's  provincial  man- 
agers, inspectors  and  agency  staff,  said  : 

"It  will  be  gratifying  to  everyone  interested 
in  the  company,  and  speaks  volumes  for  the 
energy  displayed  by  our  agents,  that  our 
new  business  this  month  is  the  best  business 
for  January  in  the  history  of  the    company. 

"It  is  interesting  to  note  the  great  progress 
this  company  has  made  during  the  last  ten 
years,  as  shown  by  the  following  table  : 

7th  Year.  12th  Year.  17th  Year. 

Cash  Income. ...  S    228232  61  $     431625  42  $     199.550  49 

Assets M.',318  99  1.413  978  UO  7,7/3,17/  00 

Ins.  in  force 6,97',39iijU  12,06  U'8  ■  00  18,9  ii,  878  no 

Net,  Surplus....          51,t9i  91  223,635  80  427,12133 

"  You  will  see  that  the  cash  income 
increased  over  three-fold  ;  assets   over   five 


times ;  insurance  in  force,  nearly  three- 
fold ;  and  net  surplus,  nearly  eight-fold — 
the  latter  indicating  that  the  company  is  a 
good  one  for  the  policy-holders." 

Mr.  McCabe,  managing  director,  said  he 
could  heartily  endorse  all  that  had  been  said 
as  to  the  efficiency  of  our  agency  staff,  at  ' 
the  energetic  and  satisfactory  manner  itfv 
which  they  had  accomplished  their  work 
during  the  year  just  closed.  He  knew  that 
the  agents  had  unusual  competition  during 
the  latter  part  of  the  year,  owing  to  four 
new  companies  having  commenced  opera- 
tions during  1897. 

In  this  connection  he  said  that,  of  all  the 
companies  starting  about  the  same  time  as 
the  North  American  or  subsequently,  not 
one  of  them  outside  of  our  own  has  met 
with  but  moderate  success. 

The  mere  fact  of  a  company  having  a 
large  capital,  and  especially  rushing  a  large 
amount  of  business  on  its  books  in  a  short 
lime,  means  a  very  large  liability  by  way  of 
the  reserve  required  by  the  Dominion  Gov- 
ernment, and  must  result  in  a  loss  to  the 
company.  This  experiment  had  been 
made  a  few  years  ago,  disastrously,  by  one 
ot  our  companies. 

Certain  methods  of  conducting  business 
may,  on  the  face,  have  the  appearance  of 
success,  but  ultimately  can  have  but  one 
result.  The  course  we  have  adopted  has 
been  a  conservative  one  in  every  way,  and 
we  propose  to  follow  that  course,  believing 
that  our  first  interests  must  be  those  of  our 
policy  holders,  and  that  ultimately  the  test 
of  the  business  between  the  different  com- 
panies is  "What  are  you  doing,  and  what 
are  you  likely  to  do,  for  your  policy 
holders  ?" 

Mr.  Galley,  in  referring  to  the  company's 
loans,  said  : 

"  In  looking  over  this  mortgage  list  I  was 
pleased  to  find  the  satisfactory  manner  in 
which  the  interest  had  been  paid  during 
1897.  The  interest  due  and  accrued  on  all 
loans  held  by  the  company  showing  a  de- 
crease, as  compared  with  1896,  of  $2,- 
201.73. 

"  The  position  of  the  company  is  highly 
satisfactory,  and  as  one  of  its  earliest  and 
large  policy-holders,  I  feel  very  pleased 
at  the  position  that  the  company  has 
attained." 

James  Thorburn,  M.D.,  medical  director, 
presented  a  full  and  interesting  report  ofthe 
mortality  experienced  by  the  companv  dur- 
ing the  past  year,  showing  that  the  actual 
loss  was  favorable  when  compared  with  the 
mortality  table. 

After  the  usual  vote  of  thanks  had  been 
passed,  the  election  of  directors  took  place  : 

President,  Mr.  J.  L.  Blaikie. 

Vice-Presidents,  Hon.  G.  W.  Allan,  Sir 
Frank  Smith. 

Managing  Director,  Wm.  McCabe, 
L.L.B.,  F.I. A. 

Secretary,  L.  Goldman. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely  No 


SE^kS**0™      "CELLULOID"  Interlined  Waterproof 

Collars  and  Cuffs    .    . 


TRADE 


EUuloiD 


Others  Genuine 


MARK 


ROMAN 

Sizes  15  T-^  l7'/2ln. 

Front       I  Vs   I  n. 
Back.    I      In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

F  ront  |  v*  |n. 
Back  I  Vz  In. 


Tl  TAN. 

Sizes  I372^20  In. 
Front    2'/z   In. 
Back    Z'M  In. 


ROYAL 

Sizes  l2'/2T_02O    la 
Fkoht  IVa   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION  ^  having  come  to  our  notice  that  certain  manufacturers 
^^^^^^^^^^■r  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

-izes  STPI  l/a  In. 

"*  "VlOTH  3  Vz  In. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9'/zTJ2\\'/zlr,. 
Width  3  V2  In. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE  IN  AMERICA 


Steel   TmnkS.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Haw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

aiso  a  fun  ime  of  and  Sample  Cases 

.  Common  Canvas  Extension  Cases  for  the  Trade. 


Cummings'  Pat.  Suspender  Trays. 

Patented  Dee.  22, 1892.  Patented  in  Canada. 


JOSIAH  CUMMINGS,  SON  &  CO. 


*T 


63,£65,  67,  69  Kingston  Street 


s/.  owe  e/vff  co  eosre/r 

Bosom  Shirt  Box  and  Trays. 


BOSTON. 


Co  the  trade 


i^?m&  Established  1849 


^  ^=>^5^=  £=>4=>^>  4&&^=>  ^>4=z4=i  £=4&&& 


. .  MARCH . . 


Think  Of  It 


About  two-and-a-quarier  acres  of  floor  space,  under  one  roof,  confined  to 
Wholesale  Dry  Goods,  Men's  Furnishings,  Haberdashery,  Carpets  and 
Woollens  ;  every  available  space  occupied  by  new  goods,  continually  on  the 
move,  coming  in  and  going  out,  a  sure  evidence  of  their   popularity. 


Do  You  Wonder 


that  we  hold  the  enviable  position  of  being  the  great  assorting  house  of  the 
Dominion,  when  such  facilities  as  these,  with  unlimited  capital  and  experienced 
buyers  at  our  command,  constantly  on  the  alert  for  the  newest  and  best  value 
in  the  markets  of  the  World  and  keeping  our  stock  fully  assorted  in  every 
department, 


That  We  Are 


doing  such  a  large  assorting  trade.  This  season  we  have  put  forth  special 
effort  to  have  our  stock  fully  equipped  for  the  assorting  season.  Our  travellers 
will  shortly  be  on  the  road  with  a  full  range  of  samples;  besides  a  full  range  of 
regular  lines  they  will  show  several  special  lines,  which  cannot  but  interest 
every  keen  buyer. 

Making  Letter  Orders  a  Specialty 

is  another  prominent  feature  of  our  business    and  one  that  is  extending  most 
rapidly.     Customers  are  daily  realizing  more  and    more  the    usefulness  of  our 
system  in  filling  their  letter  orders.     We  are  always  pleased  to  forward  samples, 
quotations  or  information   that  will    in  any  way  assist   our  mutual   benefit,  and  % 
to  see  merchants  and  their  buyers  in  our  warehouses. 

John  Macdotmld  &  Co. 

Wellington  and  Front  Sts.  E.         —c       — = TOfOtltO 
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HEALTH  BRAND 
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For  Men  .  . 

Women  and  Children 


Has  attained  the  most  remarkable  popu- 
larity of  any  Underwear  manufactured  in 
Canada. 

The  best  safeguard  to  "Health"  in  our  climate. 


Soft  and  velvety  to  the  most  sensitive  skin. 


Made  of  the  most  lusuriant.  silken-soft  material 


It  excels  all  other  makes    on  the    market, 
and  can  be  sold  at  popular  prices. 

Manufactured  by   .  .  . 


^1 


The  Montreal  Silk  Mills  Co.  -  Montreal 


i0> 


oN 


r^r 


'THEX 


^MCLEAN  PublishinqCs,* 
Trade  Journal  Publisher.?. 
TORONTO  ^  MONTREAL, 


^^0 


r 


Lister's  ^iik 

— —  Velvets 


For 


English  flake 


Millinery,  Mantles  and 
Dress  Trimmings 


c 


Cannot  be  excelled  for  Finish  and  Wear. 


EVERY    YARD    GUARANTEED 


IF  YOU  ARE  NOT  USING  THEM,  TRY  THEM,  AND  YOU  WILL  BUY  NO  OTHER 


v$ 


a.  ROOSTER 
BRAND" 


Special  lines  for 


%mM£ 


Klondike 


RUBBERIZED  DUCK  SUITS 

Mackinaw  lined,  Wind  and  Rain  Proof.     The  most 
reliable  Klondike  Suit. 

Mackinaw  D.B.  Reefers,  Corduroy-lined. 
S.B.  Coats,  unllned. 
Sweaters  and  Shirts. 
"  Pants  and  Jumpers. 

Corduroy   Reefers,  Tweed  lined. 
Pants,  Tweed  lined. 
"  Vests,  Kersey  lined. 

Extra  Quality  Shirts  and  Overalls,  all  kinds. 
Sleeping  Bags,  Dunnage  Bags,  etc.,  etc. 


Robert  C.  Wilkins, 


198  McGill 
Street, 
Manufacturer  of 


Montreal 


SHIRTS    AND    CLOTHING    SPECIALTIES. 


N.B. — Our  Travellers  are  now  on  the  road  with  regular  lines  for  Fall. 


As  a  Wide-Awake  Retailer  ,°L%pTc'alt^^,intr'd 


asks  for  your  attention. 


is  a  notion  that 


keep  waists  from  gaping  at  the 
oks  and  eyes. 

parting 


PRESS  FASTENERS.. 

MANY  A  WOMAN  HAS  had  an  evening  of  pleasure  spoiled  Bj 
consciousness  of  an  ill-fitting  waist.  TAILORMAID  GIVES  AN  UN- 
BROKEN FRONT,  instead  of  a  disjointed  series  of  hooks  and  eves.  It 
not  only  gives  the  dress  A  PRETTY  CURVE  at  the  waist  line,  but  it 
permits  of  a  quicker  opening  and  closing  oi  the  waist. 

SEND  FOR  A  SAMPLE  DOZEN. 


W.  E.  WALSH    t.. 


1180    ( 

13  St.  John  St.,  MONTREAL  J 

Branch  :    10  Notre  Dame.  Quebec 


Sole  Selling  Agent 
for  Canada. 
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S.  GREENSHIELDS,  SON  &  CO. 

*  MONTREAL  and  VANCOUVER,  B.C. 


Assorting  Season 


7> 


Six  FLOORS 

.  .   .  100  Feet  Square 

Filled  with  all  that  is... 

New  and  Seasonable 
in  Spring  and  Summer 

Dry  Goods 

Also  Sole  Agents  in  Canada  for 

BRIGGS  PRIESTLEY  &  SONS,    BRADFORD, 

E.  PEWNY  &  CO.,    GRENOBLE,   FRANCE 

and  "EVERFAST  STAINLESS   HOSIERY." 
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George  Armitage,  mm 

Water  Lane  Dye  Works,  BRADFORD,  England        * 


COTTON  SATINS, 
COTTON  ALBERTS  and 
all  COTTON  GOODS    Dyed  by 
the  Fast  Black  Process 
(NOIR  INALTERABLE) 
of  G.  A.,  Limited,  are 
rendered  unchangeable 
by  acid,  atmospheric  influences 
or  sea  water,  and  the  handle  of 
the  goods  is  equal  to  half- 
woolen  goods. 


ARE 


Dyers, 

Stovers,  Bleachers 
and  Finishers  of 


SATIN=DE=CHINES 

ITALIAN  CLOTHS 
MOHAIR  and  ALPACA  LININGS 
WORSTED  COATINGS 
WOOL  SERGES 
IHPERIAL  CLOTHS 
COTTON  GOODS  and 
DRESS  GOODS 
of  all   descriptions. 


HALF-WOOLEN    GOODS, 
SATEENS  and 
MOHAIR  LININGS 

should  all  bear 
the  undermentioned 
stamp  : 


DYED  AND  FINISHED 
BY 


LIMITED 


BRADFORD  YORK? 


Caution 

and 
Warning 


f 


TO  ALL  WHOM  IT  MAY  CONCERN: 

It  has  come  to  the  knowledge  of  GEORGE  ARMITAGE,  LIMITED,  of  BRADFORD, 
England,  that  certain  fabrics  of  inferior  dye  and  finish  are  being  shipped  which  are 
FALSELY  represented  as  having  been  dyed  and  finished  by  GEORGE  ARMITAGE,  LIMITED. 
In  some  cases  the  persons  guilty  of  this  fraudulent  practice  have  not  hesitated  to  insert  in 
the  lappets  "tissues"  printed  in  gold  and  bearing  the  words  "Dyed  and  Finished 
by  George  Armitage,  Limited." 

THIS  WARNING  is  given  that  all  users  and  sellers  of  LININGS  may  satisfy  themselves  that 
they  are  handling  the  genuine  Dye  and  Finish  of  George  Armitage,  Limited — the  well- 
known  merits  of  which  have  led  to  these  unscrupulous  deceptions — by  seeing  that  THE 
CLOTH  ITSELF  bears  one  or  other  of  the  trademarks  of  George  Armitage,  Limited, 
as  set  forth  above  or  below. 

FURTHER  NOTICE  IS  HEREBY  GIVEN  that  drastic  legal  proceedings  will  be  instituted 
against  any  one  falsely  representing  cloth  to  be  of  the  Dye  and  Finish  of  George 
Armitage,  Limited. 


BEAVER 
Permanent 
FINISH. 

(Registered  Trademark  and  Title.) 


Suitable  for  all  classes  of  LINING 
FABRICS  (Mohairs,  Alpacas,  Wor- 
sted and  Cotton  Italians,  Etc.) 

Will  not  mark  with  the  tailor's 
damp  cloth  and  hot  iron.  Will  not 
wear  greasy.  The  dye  is  also  made 
faster  by  this  process. 


THE  -:-  DRY  -;-  GOODS  -:-  REVIEW 


High=Class  Brands 


♦     * 


Corsets 


Corsets 


In  the  worship  of  cheapness,  quality  and  durableriess  get 
overlooked.  Smartness  and  effect  obscure  the  judgment,  but,  in 
the  end  there  often  comes  the  bitter  lament. 


Goods  with  the  quality  stamp  of  a  Trade  Mark  on  them  are 
becoming  increasingly  popular,  because  they  can  be  relied  upon  for 
uniformity  and  for  genuine  value. 


If  this  be  true  in  such  articles  as  Cocoa,  Tea,  Mustard  and 
other  natural  products,  how  much  more  is  it  true  in  manufactured 
goods,  where  design,  workmanship,  etc.,  come  in  ? 


P  &  S  Corsets  are  a  challenge  to  the  trade.  They  are 
made  by  a  firm  of  over  75  years'  experience.  "^  Every  known  appli- 
ance for  perfect  Corset  making  is  made  use  of. 


All  the  latest  machinery  for  saving  labor  and  cost  of  manu" 
facture — all  that  science  and  experience  suggest  is  brought  to  bear, 
and  these  Corsets  are  the  result. 


A  remarkable  feature,  is  that  the  NEW  RUSTLESS 
ZAIROID  replaces  Steel  in  the  busks  and  supports.  Iron-mould 
on  Underclothing  is  therefore  impossible. 


There  is,  in  fact,  all-round  excellence  in  these  P  &  S  Cor- 
sets. They  have  made  a  significant  impression  on  the  trade  and 
customers  are  everywhere  asking  for  them. 


Are  they  in  your  fixtures  ? 

There  is  money  in  these  goods.     They  will 
bring  you  prestige  and  profit. 


Write  us  for  prices  and  full  particulars.     . 


W.  PRETTY  &  SON,  Ipswich,  Eng. 


Wholesale  Only. 
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Thomson's  NEy"GL0VE-FiT-TiN^  Corsets. 

Transformed,  re-modelled,   and  brought  up  to  date,  and 

a  delight  to  all  who  wear  them.  /^»» 

Mrs.  W.  writes,— "  I  find  your  New  '  Glove-Fittino  '  Corset  perfect,  most  comfort 
able  to  wear  and  beautifully  finished.  I  can  think  of  no  words  that  would  describe  its 
perfection." 

Mrs.  M.  writes, — "  I  have  really  never  had  such  a  perfect  fit  before." 
Mrs.  G.  writes,—"  I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Glove-Fitting,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK  FOR   THOMSONS  NEW   "GLOVE-FITTING"    AND 

TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


APPERLY,  CURTIS  &  CO. 

....  Limited. 
WEST  OF  ENGLAND 

Woollen  Manufacturers 


^x-  ::t 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


Coatings 

Vicunas- 

Saxonys 

Serges 

Trouserings 


N.^^ 


DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W, 


21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 


A  pleasing  recognition  of  the  value  of  the   .    .    . 


ii 


PIRLE  Finish 


u 


{£&  Q£f*  t£T* 


is  shown  by  the  fact  that  the  leading  French  and 
German  Manufacturers,  in  addition  to  the  British, 
are  sending  Goods  to  Ripley's  to  be  "PIRLE' 
Finished.  Goods  do  not  spot  and  do  not 
cockle.  If  you  have  not  tried  this  Finish, 
particularly  suitable  for  the  Canadian  market, 
WJiy  Don't  You  ? 


EDWARD  RIPLEY  <£  SON 


Bowling  Dye  Works 


BRADFORD,  EISG. 
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For  Sports 

or  for  Dress 

Priestley's 
Covert  Suitings  reach  the  ideal  of  perfection  in  style, 
fit,  finish,  wear.  Cravenetted  —  hence  rain  and  damp 
proof.  The  highest  type  of  fashionable  Dress  Fabrics 
manufactured. 

Rich — firm — durable — original  in  design. 


Priestley's  Covert  Suitings 

are  in 
a  class  by  themselves,  and  are  so  recognized  by  particular  buyers  everywhere. 
"Priestley"  stamped  on  the  selvedge  of  every  fifth  yard. 

eravenetted 


Sold  by  Dry  Goods  Houses  everywhere. 


i 


I 


N  reaching  out  for  your  account,  we  invite  a  test  of  our  resources  and  methods 
•     •     •     •     in  supplying  your  UNDERWEAR  DEPARTHENT  with  the 


Diamond  Brand 
Underwear . . 


j& 


sk 


THE 


&> 


DIAMOND 


BRAND 


*&> 


5p 


3* 


You  will  find  great  advantages  to  be  received  from  our  line  of  Men's, 
Women's,  and  Children's  DIAMOND  BRAND.  It  will  pay  you  to 
await  the  arrival  of  our  salesmen  before  placing  orders  for  Fall 
delivery. 


Hermann  H.  Wolff  &  Co., 


170  McGill 
Street   .  . 


Montreal 
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Fashion 

dictates 

from  three 
centres — Paris,  London,  Berlin,  and  fashion  stamps 
Priestleys'  Black  Wool,  Figured  Fabrics  as  correct  in 
style  and  originality  of  design,  this  season.  But  that  is 
not  all  —  for  fineness  of  texture  and  durability  of  weave 

Priestleys' 

Black  Wool  Figured  Fabrics 

in  large 
and  small  designs,  Matalasse  effects,  Armurcs  and  Pebble  Cloths  are  unequalled. 
Ideal  in  their  draping  qualities.     Chic  and  stylish  in  the  effects  they  yield. 


. 


//£=* 


PATENT 


«^5  <£§•  «£§• 


L* 


Lock  Stitch  Hose 


Absolutely   necessary   for   boys 
WITH   KNEES, 


10  Fold  Knees 
8  Fold  Ankles 


CARRIED     BY 

LEADING 

WHOLESALERS. 


WILLIAMS  &  BELL,  Montreal 


Sole  Agents 
for  Canada. 
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The  Merchants  Dyeing 


&1 


- 


Successors 
to 


CALDECOTT,  BURTON  &  SPENCE 


Warehouse 


42  Front  Street  West 

TORONTO. 


Works  :  20  Liberty  Street 


Dress  Goods  Converters,  Silk  Dyers  and  Importers  of 
Hosiery,  Gloves,  Laces,  Ribbons,  Silks  and  Smallwares. 


STOCK    ALWAYS    WELL    ASSORTED. 


JUST  OPENED  UP  ssssrasr- 


Silk  .  . 
Department 


Dress  .  . 
Department 

Ribbon 
Department 

Trimming 
Department 

Attention  drawn  to 


Roman  Stripe  Surahs. 

Plaid  Surahs,  Plaid  Taffetas. 

Colored  IToire  Brocades. 

Black  fioire  Damasse. 

Colored  Shot  Taffetas. 

Fancy  Colored  Brocades,  for  Blouses,  37j^c.  to  $1.00. 

Black  Peau  de  Soies,  Black  Failles. 

Black  Satin  Duchesse,  Black  Crystaline  Bengaline. 

Iridescent  Goffers,  Satins,  all  colors. 

44=in.  Silk  Lyons  Grenadines. 

47=in.  Black  and  Colored  Chiffons. 

Black  and  Colored  Velveteens,  all  shades. 

Ladies'  Broadcloth,  Drab,  Fawn,  Brown,  Navy,  Myrtle,  Cadet. 

French  Mixed  Vigoreux,  assorted  shades. 

Plaids  All  Wool  Silk  Overcheck,  choice  patterns. 

Covert  Cloths,   English  and  German  make,  assorted  shades. 

Black  Brocade  Lustres,  Black  Crepons,  Black  Brocades. 

Two  Tone  Figure.     Two  Tone  Brocades. 

Organdie  Muslins,  and  all  the  Novelties  as  they  are  produced. 

Double  Faced  Satin  Ribbons,  all  colors,  all  widths. 
Silk  Faille  Ribbons,  all  shades  and  widths. 
Moire  Ribbons,  Baby  Ribbons,  Sash  Ribbons. 
Ribbon  Velvets,  all  widths  from  2  to  200. 

Black  and  Colored  Tubular  Braids,  all  widths. 

Fancy  and  Loop  Edge  Tubulars. 

Hercules,  Cream  and   Black,   20  up  to  800. 

Jet  Trimmings,  all  widths. 

Belts,  the  newest  things  as  produced. 


Tailor  Made  Costume  Skirts 


"Our  own  make."  Stylish  Goods,  Correct  Fit,  Splendidly  Made 
and  Bound,  120  to  150  in.  sweep,  34,  36,  38,  40  in.  depth,  in  Plain 
and  Brocade  Lustre,   Serges  and  Cashmeres. 

ORDERS  PROMPTLY  FILLED. 


The  Merchants  Dyeing  and  Finishing  Co.,  Toronto 
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K.  ISHIKAWA 


Ishikawa  Silks 
Colored  Habutai 
Silk  Handkerchiefs 
Art  Embroideries 
Windsor  Ties 
Rugs  and  Mattings 


OUR   TRAVELLERS 

are  on  the  road  with  Fall  samples. 
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Vol.  VIII. 


MONTREAL  AND  TORONTO,  APRIL,   1898. 


No.  4. 


THE  NOVA  SCOTIA  INSOLVENCY  BILL. 


THE  following  is  a  complete  copy  of  the  Insolvency  Act  passed 
at  the  last  session  of  the  Legislature  of  Nova  Scotia.  The 
Dry  Goods  Review  is  indebted  to  the  Attorney-General,  Hon.  J. 
W.  Longley,  for  a  copy  of  the  Act,  which,  according  to  a  foot  note 
made  by  that  gentleman,  goes  into  force  July  1,  next.  The  Act 
is  styled  ' '  An  Act  respecting  Assignments  for  the  benefit  of 
Creditors  "  : 

1.  In  case  any  person,  being  at  the  time  in  insolvent  circum- 
stances, or  unable  to  pay  his  debts  in  full,  or  knowing  himself  to 
be  on  the  eve  of  insolvency,  voluntarily  or  by  collusion  with  a 
creditor  or  creditors,  gives  a  confession  of  judgment,  cognovit 
actionem,  or  warant  of  attorney  to  confess  judgment  to  defeat  or 
delay  his  creditors  wholly  or  in  part,  or  with  intent  thereby  to  give 
one  or  more  of  the  creditors  of  such  person  a  preference  over  his 
other  creditors,  or  over  any  one  or  more  of  such  creditors,  every 
such  confession,  cognovit  actionem  or  warrant  of  attorney  to  confess 
judgment,  shall  be  deemed  and  taken  to  be  null  and  void  as  against 
the  creditors  of  the  party  giving  the  same,  and  shall  be  invalid  and 
ineffectual  to  support  any  judgment  or  writ  of  execution. 

2.  (1)  Subject  to  the  provisions  of  the  third  section  of  this  Act, 
every  gift,  conveyance,  assignment  or  transfer,  delivery  over  or 
payment  of  goods,  chattels  or  effects,  or  of  bills,  bonds,  notes  or 
securities,  or  of  shares,  dividends,  premiums,  or  bonus  in  any 
bank,  company  or  corporation,  or  of  any  other  property,  real  or 
personal,  made  by  a  person  at  a  time  when  he  is  in  insolvent 
circumstances,  or  unable  to  pay  his  debts  in  full,  or  knows  that  he 
is  on  the  eve  of  insolvency,  with  intent  to  defeat,  hinder,  delay  or 
prejudice  his  creditors,  or  any  one  or  more  of  them,  shall,  as  against 
the  creditor  or  creditors  injured,  delayed  or  prejudiced,  be  utterly 
void. 

(2)  Subject  also  to  the  said  provisions  of  the  third  section  of  this 
Act,  every  gift,  conveyance,  assignment  or  transfer,  delivery  over 
or  payment  of  goods,  chattels  or  effects,  or  of  bills,  bonds,  notes  or 
\T-urities,  or  of  shares,  dividends,  premiums,  or  bonus  in  any  bank, 
company  or  corporation,  or  of  any  other  property,  real  or  personal, 
made  by  a  person  at  a  time  when  he  is  in  insolvent  circumstances, 
or  is  unable  to  pay  his  debts  in  full,  or  knows  that  he  is  on  the  eve 
of  insolvency,  to  or  for  a  creditor  with  intent  to  give  such  creditor 
an  unjust  preference  over  his  other  creditors,  or  over  any  one  or 
more  of  them,  shall,  as  against  the  creditor  or  creditors  injured, 
delayed,  prejudiced  or  postponed,  be  utterly  void. 

(a)  Subject  to  the  provisions  of  Section  3,  aforesaid,  if  such 
transaction    with  or  for  a  creditor    has  the.  effect  of  giving  that 


creditor  a  preference  over  the  other  creditors  of  the  debtor,  or  over 
any  one  or  more  of  them,  it  shall  in  and  with  respect  to  any  action 
or  proceeding  which,  within  sixty  days  thereafter,  is  brought,  had 
or  taken  to  impeach  or  set  aside  such  transaction,  be  presumed  to 
have  been  made  with  the  intent  aforesaid,  and  to  be  an  unjust 
preference  within  the  meaning  hereof,  whether  the  same  be  made 
voluntarily  or  under  pressure. 

(b)  Subject  to  the  provisions  of  Section  3,  aforesaid,  if  such 
transaction  with  or  for  a  creditor  has  the  effect  of  giving  that 
creditor  a  preference  over  the  other  creditors  of  a  debtor,  or  over 
any  one  or  more  of  them,  it  shall,  if  the  debtor  within  sixty  days 
after  the  transaction  makes  an  assignment  for  the  benefit  of  his 
creditors,  be  presumed  to  have  been  made  with  the  intent  aforesaid, 
and  to  be  an  unjust  preference  within  the  meaning  hereof,  whether 
the  same  be  made  voluntarily  or  under  pressure. 

(3)  Where  the  word  "creditor"  in  this  section  indicates  the 
creditor  to  whom  a  preference  is  given  over  the  other  creditors  of 
the  debtor,  the  same  shall  be  deemed  to  include  any  surety,  and 
the  indorser  of  any  promissory  note  or  bill  of  exchange,  who  would 
upon  payment  by  him  of  the  debt,  promissory  note  or  bill  of 
exchange,  in  respect  of  which  such  suretyship  was  entered  into  or 
such  indorsement  given,  become  a  creditor  of  the  person  giving  the 
preference  within  the  meaning  of  subsection  (2)  of  this  section. 

3.  Nothing  in  the  preceding  section  shall  apply  to  any  assign- 
ment made  to  an  official  assignee  appointed  by  the  Governor-in- 
Council  for  the  county  in  which  the  debtor  resides  or  carries  on 
business,  within  the  Province  of  Nova  Scotia  (with  the  consent  of 
the  creditors  as  hereinafter  provided)  for  the  purpose  of  paying 
rateably  and  proportionately,  and  without  preference  or  priority  all 
the  creditors  of  the  debtor  their  just  debts  ;  nor  to  any  bona  fide 
sale  or  payment  made  in  the  ordinary  course  of  trade  or  calling  to 
innocent  purchasers  or  parties  ;  nor  to  any  payment  of  money  to  a 
creditor,  nor  to  any  bona  fide  gift,  conveyance,  assignment,  transfer 
or  delivery  over  of  any  goods,  securities  or  property  of  any  kind, 
as  above  mentioned,  which  is  made  in  consideration  of  any  present 
actual  bona  fide  payment  in  money,  or  by  way  of  security  for  any 
present  actual  bona  fide  advance  of  money,  or  which  is  made  in 
consideration  of  any  present  actual  bona  fide  sale  or  delivery  of 
goods  or  other  property  ;  provided  that  the  money  paid,  or  the 
goods  or  other  property  sold  or  delivered,  bear  a  fair  and  reasonable 
relative  value  to  the  consideration  therefor. 

(a)  In  case  of  a  valid  sale  of  goods,  securities  or  property,  and 
payment  or  transfer  of  the  consideration  or  part  thereof  by  the  pur- 
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chaser  to  a  creditor  of  the  vendor  under  circumstances  which  would 
render  void  such  a  payment  or  transfer  by  the  debtor  personally 
and  directly,  the  payment  or  transfer,  even  though  valid  as  respects 
the  purchaser,  shall  be  void  as  respects  the  creditor  to  whom  the 
same  is  made. 

(2)  Every  assignment  for  the  general  benefit  of  creditors,  which 
is  not  void  under  Section  2  of  this  Act,  but  is  not  made  to  the 
official  assignee  (nor  to  any  other  person  with  the  prescribed  con- 
sent of  creditors)  shall  be  void  as  against  a  subsequent  assignment 
which  is  in  conformity  with  this  Act,  and  shall  be  subject  in  other 
respects  to  the  provisions  of  this  Act  until  and  unless  a  subsequent 
assignment  is  executed  in  accordance  with  this  Act. 

(3)  In  case  a  payment  has  been  made  which  is  void  under  this 
Act,  and  any  valuable  security  was  given  up  in  consideration  of  the 
payment,  the  creditor  shall  be  entitled  to  have  the  security  restored 
or  its  value  made  good  to  him  before,  or  as  a  condition  of,  the 
return  of  the  payment. 

(4)  Nothing  herein  contained  shall  affect  any  payment  of  money 
to  a  creditor,  where  said  creditor  by  reason  or  on  account  of  such 
payment,  has  lost  or  been  deprived  of,  or  has  in  good  faith  given 
up,  any  valid  security  which  he  held  for  the  payment  of  the  debt 
so  paid,  unless  the  value  of  the  security  is  restored  to  the  creditor, 
or  any  substitution  in  good  faith  of  one  security  for  another  security 
for  the  same  debt  as  far  as  the  debtor's  estate  is  not  thereby 
lessened  in  value  to  the  other  creditors. 

(5)  The  debtor  may,  in  the  first  place,  with  the  consent  of  a 
majority  of  his  creditors  having  claims  of  #100  and  upwards,  com- 
puted according  to  the  provisions  of  Section  20,  make  a  general 
assignment  for  the  benefit  of  his  creditors,  to  some  person  other 
than  the  official  assignee,  and  residing  in  this  province. 

(6)  No  person  other  than  a  permanent  and  bona  fide  resident 
of  this  province  shall  have  power  to  act  as  assignee  under  an 
assignment  within  the  provisions  of  this  Act,  nor  shall  any  such 
assignee  have  power  to  appoint  a  deputy  or  to  delegate  his  duties 
as  assignee  to  any  person  who  is  not  a  permanent  and  bona  fide 
resident  of  this  province,  and  no  charge  shall  be  made  or  recover- 
able against  the  assignor  or  his  estate  for  any  service  or  other 
expenses  of  any  such  assignee,  deputy  or  delegate  of  any  assignee 
who  is  not  a  permanent  and  bona  fide  resident  of  this  province. 

4.  Every  assignment  made  under  this  Act  for  the  general  benefit 
of  creditors  shall  be  valid  and  sufficient  if  it  is  in  the  words  follow- 
ing, that  is  to  say  :  "All  my  personal  property  which  may  be 
seized  and  sold  under  execution,  and  all  my  real  estate,  credits  and 
effects,"  or  if  it  is  in  words  to  the  like  effect ;  and  an  assignment 
so  expressed  shall  vest  in  the  assignee  all  the  real  and  personal 
estate,  rights,  property,  credits  and  effects,  whether  vested  or  con- 
tingent, belonging  at  the  time  of  the  assignment  to  the  assignor, 
except  such  as  are  by  law  exempt  lrom  seizure  or  sale  under 
execution  ;  subject,  however,  as  regards  land  to  the  provisions  of 
Chapter  84,  Revised  Statutes,  Fifth  Series,  ' '  Of  the  Registry  of 
Deeds  and  Encumbrances  affecting  Lands." 

5.  The  property  and  assets  of  any  estate  of  which  an  assign- 
ment is  made  under  the  provisions  of  this  Act,  shall  not  be  removed 
out  of  the  province  without  the  order  of  the  county  court  judge  of 
the  county  in  which  the  assignment  is  registered,  and  the  proceeds 
of  the  sale  of  and  all  moneys  received  on  account  of  the  estate  shall 
be  deposited  by  the  assignee  in  one  of  the  incorporated  banks 
within  the  province,  and  shall  not  be  withdrawn  or  removed  without 
the  order  of  the  judge  of  the  county  court  aforesaid,  except  in  pay- 
ment of  dividends  and  charges  incidental  to  the  winding  up  of  the 
estate,  and  any  assignee  or  other  person  acting  in  his  stead,  or  on 
his  behalf,  violating  the  provisions  of  this  section,  shall  be  liable  to 
a  penalty  of  $400,  which  may  be  recovered  summarily  before  a 
judge  of  the  Supreme  Court  or  of  the  county  court  for  the  county  in 
which  the  assignment  is  by  sub-section  (2)  of  Section  13  of  this  Act, 


required  to  be  registered  :  and  one-half  of  the  said  penalty  shall  go 
to  the  person  suing  therefor,  and  the  other  half  shall  belong  to  the 
estate  of  the  assignor  ;  but  in  default  of  payment  of  the  said 
penalty  and  all  costs  which  may  be  incurred  in  any  action  or  pro- 
ceeding for  the  recovery  thereof,  such  assignee  or  other  person  may 
be  imprisoned  for  any  period  not  exceeding  thirty  days,  and  shall 
be  disqualified  from  acting  as  assignee  of  any  estate  while  such 
default  continues. 

6.  If  any  assignor  (or  assignors)  executing  an  assignment  under 
this  Act  for  the  general  benefit  of  his  (or  their)  creditors  owes  (or 
owe)  debts  both  individually  and  as  a  member  of  a  co-partnership, 
or  as  a  member  of  two  different  co-partnerships,  the  claims  shall 
rank  first  upon  the  estate  by  which  the  debts  they  represent  were 
contracted,  and  shall  only  rank  upon  the  other  after  all  the  creditors 
of  that  other  have  been  paid  in  full. 

7.  Whenever  an  assignment  is  made  of  any  real  or  personal 
property  for  the  general  benefit  of  creditors,  under  the  provisions  of 
this  Act,  the  assignee  shall  pay  in  priority  to  the  claims  of  the  ordi- 
nary or  general  creditors  of  the  persons  making  the  same,  the  wages 
or  salaries  of  all  persons  in  the  employment  of  such  person  at 
the  time  of  making  such  assignment  or  within  one  month  before 
the  making  thereof,  not  exceeding  three  months'  wages  or  salary  ; 
and  such  persons  shall  be  entitled  to  rank  as  ordinary  or  general 
creditors  for  the  residue,  if  any,  of  their  claim. 

8.  A  majority  in  number  and  value  of  the  creditors  who  have 
proved  claims  to  the  amount  of  $100  or  upwards,  may,  at  their 
discretion,  substitute  for  the  official  assignee  or  for  an  assignee  under 
an  assignment  to  which  sub-section  (2)  of  Section  3  of  this  Act 
applies,  a  person  residing  in  the  county  in  which  the  debtor  resided 
or  carried  on  business  at  the  time  of  the  assignment.  An  assignee 
may  also  be  removed  and  another  assignee  may  be  substituted  or 
an  additional  assignee  may  be  appointed  by  a  judge  of  the  Supreme 
Court,  or  of  the  County  Court  of  the  county  where  the  assignment 
is  registered. 

(2)  Where  a  new  assignee  is  appointed  the  estate  shall  forth- 
with vest  in  him  without  a  conveyance  or  transfer.  The  new 
assignee  may  register  an  affidavit  of  his  appointment  in  the  office  of 
the  clerk  of  the  County  Court  in  which  the  original  assignment  was 
filed.  Such  affidavit  may  also  be  registered  in  the  office  of  the 
Registrar  of  Deeds  for  the  county  in  which  the  assignment  is  made. 
The  registration  of  such  affidavit  in  the  office  of  the  Registrar  of 
Deeds  shall  have  the  same  effect  as  the  execution  and  registration 
of  a  conveyance. 

9.  Save  as  provided  in  the  next  succeeding  sub-section  the 
assignee  shall  have  an  exclusive  right  of  suing  for  the  rescission  of 
agreements,  deeds  and  instruments  or  other  transactions  made  or 
entered  into  in  fraud  of  creditors  or  made  and  entered  into  in  viola- 
tion of  this  Act. 

(2)  If  at  any  time  any  creditor  desires  to  cause  any  proceeding 
to  be  taken  which,  in  his  opinion,  would  be  for  the  benefit  of  the 
estate  ;  and  the  assignee  under  the  authority  of  the  creditors  refuses 
or  neglects  to  take  such  proceeding,  after  being  duly  required  so  to 
do,  the  creditor  shall  have  the  right  to  obtain  an  order  of  any  judge 
of  the  Supreme  Court  or  of  the  County  Court  aforesaid,  authorizing 
him  to  take  the  proceeding  in  the  name  of  the  assignee,  but  at  his 
own  expense  and  risk,  upon  such  terms  and  conditions  as"f.3 
indemnify  to  the  assignee,  as  the  judge  may  prescribe,  and  there- 
upon any  benefit  derived  from  the  proceedings  shall  belong 
exclusively  to  the  creditor  instituting  the  same  for  his  benefit  ;  but 
if,  before  such  order  is  granted,  the  assignee  shall  signify  to  the 
judge  his  readiness  to  institute  the  proceeding  for  the  benefit  of  the 
creditors,  the  order  shall  prescribe  the  time  within  which  he  shall  do 
so,  and  in  that  case  the  advantage  derived  from  the  proceeding,  if 
instituted  within  such  time,  shall  appertain  to  the  estate. 

10.  If  the  person  to  whom  any  gift,  conveyance.assignment, trans,- 
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fer,  deliver)'  or  payment,  as  in  Section  2  of  this  Act  is  mentioned,  has 
been  made,  shall  have  sold  or  disposed  of  the  property  which  was 
the  subject  of  such  gift,  conveyance,  assignment,  transfer,  delivery 
or  payment,  or  any  part  thereof,  the  moneys  or  other  proceeds 
realized  therefor,  may  be  seized  or  recovered  in  any  action  under 
the  last  preceding  section  as  fully  and  effectually  as  the  property,  if 
still  remaining  in  the  possession  or  control  of  such  person,  could 
Have  been  seized  or  recovered. 

11.  No  advantage  shall  be  taken  or  gained  by  any  creditor  of 
any  mistake,  defect  or  imperfection  in  any  assignment  under  this 
Act  for  the  general  benefit  of  creditors,  if  the  same  can  be  amended 
or  corrected,  and  if  there  be  any  mistake,  defect  or  imperfection 
therein,  the  same  shall  be  amended  by  any  judge  of  the  Supreme 
Court  or  the  County  Court  aforesaid,  on  an  application  of  any 
creditor  of  the  assignor,  or  of  any  assignee,  on  such  notice  being 
given  to  other  parties  being  concerned  as  the  judge  shall  think 
reasonable,  and  the  amendment,  when  made,  shall  have  relation 
back  to  the  date  of  said  assignment. 

12.  The  assignee  shall  receive  such  remuneration  as  shall  be 
voted  to  him  by  the  creditors  at  any  meeting  called  for  the  purpose, 
after  the  first  dividend  sheet  has  been  prepared,  subject  to  the 
review  of  the  judge  of  the  County  Court  for  the  county  in  which  the 
assignment  is  registered,  if  complained  of  by  the  assignee  or  any 
of  the  creditors. 

(2)  In  case  no  remuneration  is  voted  to  the  assignee  by  the 
creditors,  the  amount  shall  be  fixed  by  the  judge  of  the  County 
Court  aforesaid. 

13.  A  notice  of  assignment  made  for  the  general  benefit  of 
creditors  under  this  Act  shall,  as  soon  as  conveniently  may  be,  be 
published  at  least  twice,  in  The  Royal  Gazette  and  one  newspaper 
at  least,  having  a  general  circulation  in  the  county,  in  which  the 
property  assigned  is  situate. 

(2)  A  counterpart  or  copy  of  every  such  assignment  shall,  also, 
within  five  days  from  the  execution  thereof,  be  registered  (together 
with  an  affidavit  of  a  witness  thereto  of  the  due  execution  of  the 
assignment,  of  which  the  copy  filed  purports  to  be  a  copy),  in  the 
office  of  the  clerk  of  the  County  Court  of  the  county,  where  the 
assignor,  if  a  resident  in  Nova  Scotia,  resides  at  the  time  of  the 
execution  thereof,  or,  if  he  is  not  a  resident,  then  in  the  office  of 
the  clerk  of  the  County  Court  of  the  county  where  the  personal  pro- 
perty so  assigned  is,  or  where  the  principal  part  thereof  (in  case  the 
same  includes  property  in  more  counties  than  one),  is  at  the  time  of 
the  execution  of  the  assignment ;  and  such  clerk  shall  file  all  such 
instruments  presented  to  him  for  that  purpose,  and  shall  endorse 
thereon  the  time  of  receiving  the  same  in  his  office,  and  the  same 
shall  be  kept  there  for  the  inspection  of  all  persons  interested  therein. 
The  said  clerk  shall  number  and  enter  such  assignment,  and  shall 
be  entitled  to  receive  a  fee  of  fifty  cents  for  filing  such  instrument 
and  affidavit,  and  for  making  all  proper  endorsements  in  connection 
therewith. 

14.  If  the  said  notice  is  not  published  in  the  regular  number  of 
The  Royal  Gazette,  and  of  such  newspaper  as  aforesaid,  which 
shall  respectively  be  issued  first  after  five  days  from  the  execution 
of  the  assignment  by  the  assignor,  or  if  the  assignment  is  not 
registered  as  aforesaid  within  five  days  from  the  execution  thereof, 
tht>assignor  shall  be  liable  to  a  penalty  of  $25  for  each  and  every 
day  which  shall  pass  after  the  issue  of  the  number  of  the  newspaper 
in  which  the  notice  should  have  appeared  until  the  same  shall  have 
been  published;  and  a  like  penalty  for  each  and  every  day  which 
shall  pass  after  the  expiration  of  five  days  from  the  execution 
of  the  assignment  by  the  assignor,  until  the  same  shall  have  been 
registered. 

(2)  The  assignee  shall  be  subject  to  a  like  penalty  for  each  and 
every  day  which  shall  pass  after  the  expiration  of  five  days  from 
the  delivery  of  the  assignment   to   him,  or  of  five  days  after  his 


assent  thereto,  the  burden  of  proving  the  time  of  such  delivery  or 
assent  being  upon  the  assignee. 

(3)  Such  penalties  may  be  recovered  summarily  before  a  judge 
of  the  Supreme  Court  or  of  the  County  Court  of  the  county  in  which 
the  assignment  ought  to  be  published  or  registered  ;  one-half  of  the 
penalty  shall  go  to  the  party  suing,  and  the  other  half  for  the  benefit 
of  the  estate  of  the  assignor. 

(4)  In  case  of  an  assignment  to  the  official  assignee,  he  shall 
not  be  liable  for  any  of  the  penalties  imposed  in  this  section,  unless 
he  has  been  paid  or  tendered  the  cost  of  advertising  and  registering 
the  assignment,  nor  shall  he  be  compelled  to  act  under  the  assign- 
ment until  his  costs  in  that  behalf  are  paid  or  tendered  to  him. 

15.  In  case  the  assignment  be  not  registered,  and  notice  thereof 
published,  an  application  may  be  made  by  any  one  interested  in 
the  assignment  to  a  judge  of  the  Supreme  Court  or  of  the  County 
Court  aforesaid,  to  compel  the  publication  and  registration  thereof, 
and  the  judge  shall  make  his  order  in  that  behalf,  with  or  without 
costs,  or  upon  payment  of  costs  by  such  person  as  he  may  in  his 
discretion  direct  to  pay  the  same. 

16.  The  omission  to  publish  or  register  as  aforesaid,  or  any 
irregularity  in  the  publication  or  registration,  shall  not  invalidate  the 
assignment. 

17.  It  shall  be  the  duty  of  the  assignee  immediately  to  inform 
himself,  by  reference  to  the  debtor  and  his  records  of  account,  of  the 
names  and  residences  of  the  debtor's  creditors,  and  within  five  days 
from  the  date  of  assignment  to  convene  a  meeting  of  the  creditors 
for  the  giving  of  directions  with  reference  to  the  disposal  of  the 
estate,  by  mailing,  prepaid  and  registered,  to  every  creditor  known 
to  him  a  circular  calling  a  meeting  of  creditors  to  be  held  at  a  con- 
venient place  to  be  named  in  the  notice,  not  more  than  twelve  days 
after  the  mailing  of  such  notice,  and  by  advertisement  in  The 
Royal  Gazette  ;  and  all  other  meetings  to  be  held  shall  be  called  in 
like  manner. 

18.  (1)  In  case  of  a  request  in  writing,  signed  by  a  majority  of 
the  creditors  having  claims  duly  proved  of  $100  and  upwards,  com- 
puted according  to  the  provisions  of  Section  20  of  this  Act,  it  shall 
be  the  duty  of  the  assignee,  within  two  days  after  receiving  such 
request,  to  call  a  meeting  of  the  creditors  at  a  time  not  later  than 
twelve  days  after  the  assignee  receives  the  request.  In  case  of 
default  the  assignee  shall  be  liable  to  a  penalty  of  $25  for  every  day 
after  the  expiration  of  the  time  limited  for  the  calling  of  the  meet- 
ing until  the  meeting  is  called,  such  penalty  to  be  recovered  sum- 
marily as  prescribed  in  sub-section  3  of  Section  14  of  this  Act. 

(2)  In  case  a  sufficient  number  of  creditors  do  not  attend  the 
meeting  mentioned  in  Section  17  of  this  Act,  or  fail  to  give  direc- 
tions with  reference  to  the  disposal  of  the  estate,  the  judge  of  the 
County  Court  aforesaid  may  give  all  necessary  directions  in  that 
behalf. 

19.  At  any  meeting  of  creditors  any  creditor  may  vote  in  person, 
or  by  proxy  authorized  in  writing,  but  no  creditor  whose  vote  is 
disputed  shall  be  entitled  to  vote  until  he  has  filed  with  the  asignee 
an  affidavit  in  proof  of  his  claim,  stating  the  nature  and  amount 
thereof. 

20.  (1)  Subject  to  the  provisions  of  Section  8  of  this  Act,  all 

questions  discussed  at  meetings  of  creditors  shall  be  decided  by  the 

majority  of  votes,  and  for  such  purpose  the  votes  of  creditors  shall 

be  calculated  as  follows  : 

For  every  claim  of  or  over  $100,  and  not  exceeding  $200—1  vote. 
200,         "  500 — 2  votes. 

500,         "  1,000 — 3  votes, 

additional  1,000,  or  fraction  thereof — 1  vote. 

(2)  No  person  shall  be  entitled  to  vote  on  a  claim  acquired 
after  the  assignment  unless  the  entire  claim  is  acquired,  but  this 
shall  not  apply  to  persons  acquiring  notes,  bills  or  other  securities 
upon  which  they  are  liable. 

(3)  In  case  of  a  tie,  the  assignee,  or,  if  there  are  two  assignees, 
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then  the  assignee  appointed  by  the  creditors,  or  by  the  judge,  if 
none  has  been  appointed  by  the  creditors,  shall  have  a  casting 
vote. 

(4)  Every  creditor,  in  his  proof  of  claim,  shall  state  whether  he 
holds  any  security  for  his  claim  or  any  part  thereof ;  and  if  such 
security  is  on  the  estate  of  the  debtor,  or  on  the  estate  of  a  third 
party  for  whom  such  a  debtor  is  only  secondarily  liable,  he  shall 
put  a  specified  value  thereon,  and  the  assignee  under  the  authority 
of  the  creditors  may  either  consent  to  the  right  of  the  creditor  to 
rank  for  the  claim  after  deducting  such  valuation,  or  he  may 
require  from  the  creditor  an  assignment  of  the  security  at  an 
advance  of  ten  per  cent,  upon  the  specified  value  to  be  paid  out  of 
the  estate  as  soon  as  the  assignee  has  realized  such  security  ;  and 
in  such  case  the  difference  between  the  value  at  which  the  security 
is  retained  and  the  amount  of  the  gross  claim  of  the  creditor  shall 
be  the  amount  for  which  he  shall  rank  and  vote  in  respect  of  the 
estate. 

(5)  If  any  creditor  holds  a  claim  based  upon  negotiable  instru- 
ments upon  which  the  debtor  is  only  indirectly  or  secondarily 
liable,  and  which  is  not  mature  or  exigible,  such  creditor  shall  be 
considered  to  hold  security  within  the  meaning  of  this  section,  and 
shall  put  a  value  on  the  liability  of  the  party  primarily  liable 
thereon,  as  being  his  security  for  the  payment  thereof  ;  but  after  the 
maturity  of  such  liability  and  its  non-payment,  he  shall  be  entitled 
to  amend  and  re-value  his  claim. 

21.  (1)  Every  person  claiming  to  be  entitled  to  rank  on  the 
estate  assigned  shall  furnish  to  the  assignee  particulars  of  his  claim 
proved  by  affidavit,  and  such  vouchers  as  the  nature  of  the  case 
admits  of. 

(2)  In  case  a  person  claiming  to  be  entitled  to  rank  on  the  estate 
assigned  does  not,  within  a  reasonable  time  after  receiving  notice 
of  the  assignment  and  of  the  name  and  address  of  the  assignee, 
furnish  to  the  assignee  satisfactory  proofs  of  his  claim  as  provided 
by  this  and  the  preceding  sections  of  this  Act,  the  judge  of  the 
County  Court  of  the  county  wherein  the  debtor  at  the  time  of  making 
the  assignment  resided  or  carried  on  business,  may,  upon  a  sum- 
mary application  by  the  assignee  or  by  any  other  person  interested 
in  the  debtor's  estate  (of  which  application  at  least  three  days' 
notice  shall  be  given  to  the  person  alleged  to  have  made  default  in 
proving  a  claim  as  aforesaid),  order  than  unless  the  claim  be  proved 
to  the  satisfaction  of  the  judge  within  a  time  to  be  limited  by  the 
order,  the  person  so  making  default  shall  no  longer  be  deemed  a 
creditor  of  the  estate  assigned,  but  shall  be  wholly  debarred  of  any 
right  to  share  in  the  proceeds  thereof ;  and  if  the  claim  is  not  so 
proved  within  the  time  so  limited,  or  within  such  further  time  as  the 
judge  may  by  subsequent  order  allow,  the  same  shall  be  wholly 
barred,  and  the  assignee  shall  be  at  liberty  to  distribute  the  pro- 
ceeds of  the  estate  as  if  no  such  claim  existed,  but  without  prejudice 
to  the  liability  of  the  debtor. 

(3)  A  person  whose  claim  has  not  accrued  due  shall  neverthe- 
less be  entitled  to  prove  under  the  assignment  and  vote  at  meetings 
of  creditors,  but  in  ascertaining  the  amount  of  such  claim  a  deduc- 
tion for  interest  shall  be  made  for  the  time,  which  has  to  run  until 
the  claim  becomes  due. 

(4)  At  any  time  after  the  assignee  receives  from  any  person 
claiming  to  be  entitled  to  rank  on  the  estate  proof  of  his  claim, 
notice  of  contestation  of  the  claim,  may,  at  the  request  of  any 
creditor,  be  served  by  the  assignee  upon  the  claimant.  Within 
thirty  days  after  the  receipt  of  the  notice,  or  such  further  time  as  a 
judge  of  the  County  Court  of  the  county  in  which  the  assignment  is 
registered  may  on  application  allow,  an  action  shall  be  brought  by 
the  claimant  against  the  assignee  to  establish  the  claim,  and  a  copy 
of  the  writ  in  the  action  served  on  the  assignee  ;  and  in  default  of 
such  action  being  brought  and  writ  served  within  the  time  afore- 
said, the  claim  to  rank  on  the  estate  shall  be  forever  barred. 

(a)  The  notice  by  the  assignee  shall  contain   the  name  and 


place  of  business  of  one  of  the  solicitors  of  the  Supreme  Court, 
upon  whom  service  of  the  writ  may  be  made,  and  service  upon 
such  solicitor  shall  be  deemed  sufficient  service  of  the  writ. 

22.  Upon  the  expiration  of  one  month  from  the  first  meeting  of 
creditors,  or  as  soon  as  may  be  after  the  expiration  of  such  period, 
and  afterwards  from  time  to  time  at  intervals  of  not  more  than  three 
months,  the  assignee  shall  prepare  and  keep  constantly  accessible 
to  the  creditors,  accounts  and  statements  of  his  doings  as  such 
assignee,  and  of  the  position  of  the  estate,  and  he  shall  declare 
dividends  of  the  estate  whenever  the  amount  of  money  in  his  hands 
will  justify  the  division  thereof,  and  also  whenever  he  is  required  by 
a  majority  vote  of  the  creditors  to  do  so. 

23.  So  soon  as  a  dividend  sheet  is  prepared,  notice  thereof 
shall  be  given  by  letter,  posted  to  each  creditor,  enclosing  an 
abstract  of  receipts  and  disbursements,  showing  what  interest  has 
been  received  by  him  for  moneys  in  his  hands,  together  with  a  copy 
of  the  dividend  sheet,  noting  thereon  the  claims  objected  to,  and 
stating  whether  any  reservation  has,  or  has  not,  been  made  therefor; 
and  after  the  expiry  of  eight  days  from  the  date  of  mailing  such 
notice,  abstract  and  dividend  sheet  as  aforesaid,  dividends  on  all 
claims  not  objected  to  within  that  period  shall  be  paid. 

24.  The  law  of  set-off  shall  apply  to  all  claims  made  against 
the  estate,  and  also  to  all  actions  instituted  by  the  assignee  for  the 
recovery  of  debts  due  to  the  assignor,  in  the  same  manner  and  to 
tne  same  extent  as  if  the  assignor  were  plaintiff  or  defendant,  as 
the  case  may  be,  except  in  so  far  as  any  claim  shall  be  effected  by 
the  provisions  of  this  or  any  other  act  respecting  frauds  or  unjust 
preferences. 

25.  An  affidavit  authorized,  or  required  under  this  Act,  may  be 
sworn  before  any  person  authorized  to  administer  oaths  or  affidavits 
in  the  Supreme  Court  or  before  a  justice  of  the  peace. 

26.  The  provisions  of  this  Act  shall  not  be  held  to  apply  to 
assignments  made  under  the  provisions  of  any  Act  of  the  Parlia- 
ment of  Canada  relating  to  or  respecting  bankruptcy  or  insolvency. 

27.  The  Governor-in-Council  is  authorized  to  appoint,  in  pur- 
suance of  this  Act,  one  or  more  persons  in  each  county  who  shall 
be  designated  official  assignees,  who  shall  perform  the  duties  and 
exercise  the  powers  imposed  upon  such  official  assignees  by  this 
Act. 


M' 


NEW  SWISS  GOODS. 

R.  E.  FOREER  a  Swiss  manufacturer  of  embroidered  silk 
and  linen  handkerchiefs,  table  covers,  tea  cloths  and  printed 
silks  for  blouses  and  neckwear,  visited  Canada  last  month  with 
a  view  to  investigating  the  possibilities  of  this  market.  "  I  became 
interested  in  Canadian  trade,"  he  remarked  to  The  Review, 
"through  hearing  of  your  great  Klondyke  boom,  which  is  much 
talked  of,  even  in  Switzerland."  He  has  appointed  Mr.  M.  Markus 
his  sole  agent  for  Canada,  and  the  latter  is  now  prepared  to  receive 
import  orders  for  fall  trade.  The  range  of  printed  goods  includes 
many  exclusive  designs,  and  those  who  are  interrested  may  obtain 
samples  by  writing  Mr.  Markus,  at  30  Hospital  street,  Montreal. 


GOODS    FOR    THE    KLONDYKE. 

Wreyford  &  Co.,  of  85  King  street  west,  Toronto,  have  had 
great  success  with  their  "  Nansen  "  sleeping  bag.  Its  warmth, 
sanitary  properties  and  distinguishing  camel-hair  head  covering  lias 
proved  just  what  was  required  for  the  Klondyke  trade.  Wreyford 
&  Co.  report  that  the  enquiries  for  special  Klondyke  clothing  and 
underwear  continue  good. 


WILL  USE  THE  BRAND. 

The  cut  of  a  swan  will  be  printed  in  future  on  all  white  cushions 
and  cosie  goods  made  by  the  Toronto  Feather  &  Down  Co. ,  Limited. 
This  will  make  the  salesman's  task  a  pleasant  one,  as  the  brand  is 
known  throughout  the  Dominion. 
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Business  is  improving,  it's  going  to  be  better.  You  know  it. 
Xou  feel  the  improvement  every  day.  Your  customers  are  asking  for 
better  goods.  Don't  compel  them  to  send  to  the  large  cities.  Get  what 
they  want.  Hold  your  trade,  TWO  YEARS  AGO  many  houses  would  not 
buy  dress  goods  costing  over  55cts,  a  yard. 


TIMES  ARE  BETTER  NOW.  We  are  selling  these  same  houses 
dress  goods  at  75c,  85c,  $1.00,  $1.25,  $1.50,  $1.75,  $2.00,  $2.25, 
$2.50,  $2.75,  and  $3.00  per  yard. 


Easter  Lilies  are  not  more  attractive  than 

our  Dress  Goods  and  Silks. 


Don't  Humbug 


yourself  with  the  idea  that  by  selling  a  lot  of  cheap  goods  at  ridiculous 
prices  you  are  making  money  and  holding  trade.  Buy  good  goods.  Come 
to  us  for  them.  We  make  a  specialty  of  Dress  Goods  and  Silks.  MAKE 
A  NAME  FOR  YOURSELF  by  selling  goods  you  can  recommend. 


PUSH  SALES  OF  FINE  GOODS  NOW.  Take  your  customers'  money 
for  value  given. 

If  you  know  that  we  have  not  got  an  account  in  your  town,  write 
us  at  once  for  Black  Goods  ;  for  new  handsome  Colored  Dress  Goods  ;  for 
Silks  of  all  kinds  ;  for  White  Goods  ;  Cotton  Wash  Goods  ;  Curtains,  Cur- 
tain Nets  ;  Underwear,  Hosiery,  Gloves,  Laces,  Embroideries,  Trimmings, 
Smallwares,  and  regular  everyday  Staples. 


BROPHY,  CAINS  &  CO. 


23  St.  Helen  Street  mmmmm MONTREAL 
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THE    ART    OF    WINDOW    DRESSING. 


HINTS    FROM    A    PRACTICAL    TRIMMER. 

GOOD  window  dressing,  together  with  good  advertising,  is, 
from  my  experience,  the  surest  way  to  draw  customers  to 
your  counters,  provided  prices  are  as  they  should  be,  and  the  goods 
stylish  and  up-to-date. 

To  be  able  to  dress  a  good,  effective  window  is  the  one  aim  of 
a  great  many  salesmen,  but,  like  everything  else,  it  requires  experi- 
ence and  a  little  common  sense.  I  have  been  asked  frequently, 
"  Where  can  I  get  a  book  or  treatise  that  teaches  window  dressing  ?" 
The  answer  is  :  No  book  ever  printed  can  teach  window  dressing. 


To  dress  windows  requires  time  and  thought.  A  most  important 
part  of  window  dressing  is  the  proper  arrangement  of  colors.  I 
have  seen  windows  that  were  nicely  dressed,  and  would  otherwise 
have  proved  very  effective  had  the  trimmer  used  more  judgment  in 
the  arranging  of  colors.  Any  person  with  an  eye  can  see  when  two 
colors  do  not  blend.     This  is  a  particular  point. 

Another  very  important  fact  is  the  classification  of  qualities. 
For  instance,  a  20c.  a  yard  goods  should  not  be  allowed  in  a 
window  with  goods  worth  $1.50  or  $2,  as  the  poor  fabric  takes  the 
tone  off  the  better  one.     The  same  thing  applies  to  all  classes  of 


BRYSON,    CRAHAM   k   CO.  S   WINDOW   TRIM    WHICH    WON    FIRST   PRIZE.      DRESSED   BY    MR.    HOI.LINSWORTH. 


Any  ordinary  salesman, with  a  little  patience  and  study, can  in  time 
become  a  good  trimmer. 

It  requires  judgment.  The  one  trouble  with  most  trimmers  in 
Canada  is  that  they  are  handicapped  by  having  a  section  of  a 
department  under  their  charge,  and  are  expected  to  keep  up  their 
sales  amount,  or,  are  engaged  in  other  work  that  requires  all  their 
attention.  Therefore,  they  rush  the  window  through  any  way  at  all, 
and  are  satisfied  as  long  as  the  window  is  dressed  with  something 
and  expect  good  results  to  follow.  I  know  from  experience  that 
many  a  window  which  would  have  proved  a  big  attraction  has 
been  spoiled  by  my  being  called  to  serve  a  customer  or  do  some 
trifle  when  I  should  have  been  left  to  study  the  thing  out  and  do  it 
properly  after  careful  consideration. 


merchandise.  I  find  that  better  results  are  derived  from  displays 
of  one  kind  at  a  time.  For  instance,  make  a  show  of  plaids  one 
day  ;  next  time  take  mourning  goods  ;  then  fancy  costumes  ;  then 
gloves  ;  then  parasols,  etc.  ;  same  in  boots  and  shoes,  carpets,  etc. 
Where  windows  are  mixed  it  does  not  create  the  impression  that  a 
separate  display  would  make.  Of  course,  there  are  exception. 
When  you  have  a  dress  costume,  parasol,  gloves  and  hat  to  match, 
etc.,  or  something  complete,  then,  backgrounds  and  surround- 
ings should  be  in  harmony  with  the  goods  to  be  displayed. 

Then  there  is  the  question  of  display  forms  and  stands.  The 
day  for  wooden  benches  and  rough  pieces  of  boards  rudely  put 
together  with  nails,  which  tear  and  destroy  goods,  is  gone.  The 
investment  in  good  display  stands  will  amply  repay  itself.     No  up- 
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to-date  window  is  complete  without  them.  Most  employers  treat 
this  matter  gently,  and  usually  complain  of  the  expense  account 
being  too  high,  when  approached  by  the  window  trimmer  for  a  help 
in  the  way  ot  a  few  stands  and  forms.  It  is  not  necessary  to  get  a 
whole  outfit  at  once.  It  can  be  done  by  degrees,  and  the  expense 
will  not  be  noticed.  To  run  a  business  successfully,  nowadays,  it  is 
"necessary  to  spare  no  expense  in  making  the  windows  attractive, as 
they  must  be  considered  the  silent  salesmen  in  every  flourishing 
business.  Business  of  the  present  day  is  not  being  done  on  the  old 
system  our  forefathers  did  business  on,  and  demands  better  interest 
in  making  the  store  attractive.  When  purchasing  fixtures  I  would 
advise  getting  the  best,  as  poor  material  will,  in  a  short  time,  need 
replacing.     Especially  is  this  so  with  wax  figures. 

For  special  displays  originality  is  the  mainstay.  Don't  put  in  a 
copy  of  a  window  your  neighbor  had,  but  get  your  wheels  together 
and  plan  out  something  entirely  your  own  idea.  Then,  lastly,  see 
that  the  windows  are  kept  clean  on  the  inside  and  out.  Nothing 
looks  so  bad  as  a  nicely  dressed  window  hardly  visible  for  a 
dirty  pane  of  glass.  It  is  like  a  well-dressed  man  with  nice,  clean 
linen,  etc.,  and  his  boots  so  dirty  that  you  could  not  tell  whether 
they  were  black  or  tan.  I  would  strongly  advise  all  young  men  in 
the  window-trimming  business  to  take  a  trip,  at  least  once  a  year,  to 
New  York  and  Brooklyn,  where  ideas  are  plentiful.  There  are 
cheap  excursions  about  Easter,  and  that  is  the  best  time  to  see  them 
to  see  New  York,  and  if  one  goes  the  right  way  about  it  he  can  make 
his  expenses  very  mild. 

Harry  Hollinsworth, 
Messrs.  Bryson,  Graham  &  Co.,  Ottawa. 


A    SUCCESSFUL   TRIMMER    AND    HIS   WORK. 

The  foregoing  article  indicates  that  the  writer  is  a  thoroughly 
bright,  capable  and  active  practicer  in  the  art  of  window  dressing, 
and  his  suggestions  will  be  read  with  interest  by  many  a  dry  goods 
man  from  Nova  Scotia  to  British  Columbia.  Mr.  Hollinsworth  has 
been  devoting  some  of  his  talent  to  window-trimming  for  four  years, 
and  in  that  time  has  put  in  over  1,100  displays,  and  no  two  of 
them  were  alike  in  design.  At  the  Central  Canada  Exhibition,  in 
Ottawa,  last  autumn,  he  took  three  first  prizes  in  the  competitions 
there  and  the  diploma  for  the  best  exhibit.  At  the  same  time  you 
find,  on  talking  to  him,  that  he  does  not  profess  to  know  every- 
thing connected  with  window  dressing,  but  is  a  modest  man.  He 
says  :  "I  learn  something  new  every  day."  He  has  twelve  large 
windows  under  his  charge  in  the  establishment  of  Bryson,  Graham 
&  Co.,  a  thoroughly  successful  and  up-to-date  house.  Those  who 
visit  Ottawa,  as  the  editor  of  The  Review  did  the  other  day,  are 
well  aware  how  tastefully  many  of  the  windows  are  dressed,  and 
what  a  good  shopping  centre  the  capital  is.  To  succeed  in  that 
city  one  must  have  a  high  standard,  as  buyers  are  fastidious,  and 
there  are  a  great  many  fashionable  ladies  in  Ottawa,  from  the  wife 
of  the  Governor-General  down,  who  know  what  tasteful  displays 
are.  The  Review  presents,  in  this  issue,  a  copy  of  the  successful 
window,  which  won  the  first  prize  of  #40  in  gold  at  the  Ottawa 
exhibition,  and  which  was  due  to  Mr.  Hollinsworth's  skill.  As 
readers  know,  it  is  difficult  to  reproduce  from  photographs  of 
window  displays,  but  the  accompanying  illustration  will  give 
Canadian  trimmers  an  idea  of  a  really  successful  piece  of  work. 


DISPLAYING    SHIRT    WAISTS. 

Methods  of  displaying  shirts  waists  are  so  various,  says  The  Dry 
Goods  Economist,  that  to  choose  the  one  possessing  the  strongest 
features  is  a  puzzling  problem.  Studying  the  interior  or  department 
exhibit  the  writer  has  considered  it  from  the  standpoint  of  allowing 
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HAMILTON,    ONT. 


NEW  PRINTS 


For  Sorting  Season 
JUST  STOCKED. 


A  choice  lot  of  American  Prints — Standard  Cloths,  Fast  Colors, 
Green  Tints,  etc.,  and  ombre  effects,  itichiding  the  f amoves  Merri- 
mack Tartan  Reds.       These  Prints  are  being  rapidly  bought  tip. 


to  arrive : 


^\ 


Several  cases  of  Fancy 
Sateen  Prints.  We  will 
offer  them  at  a  close  price. 


Bleached  Turkish  Towels. 

Turkey  Tabling,  new  patterns. 

5/4  Table  Oil  Cloth,  new  American  designs. 


General  stock  well  assorted. 


In  LETTER  ORDERS  we  guarantee  satisfaction. 


Ask  for  a  sample  lot  of  above  lines. 
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the  customer  an  opportunity  to  take  in  the  vast  assortments  almost 
at  a  glance.  Another  feature  along  this  line  is  of  more  than  ordin- 
ary importance.  Quite  invariably  the  customer  has  a  desire  to 
handle  a  waist  that  she  may  get  at  the  facts  concerning  quality  of 
material,  style,  features,  sewing,  etc. 

In  addition  to  this,  the  arrangement  must  be  carried  out  on  such 
a  plan  as  to  show  all  sizes  and  the  variety  of  styles  in  each.  At  the 
same  time,  accessibility  should  not  be  forgotten,  for  on  the  latter 
greatly  depends  the  dispatch  with  which  business  is  conducted. 
Salesmen  who  have  experienced  the  trouble  of  searching  through  a 
lot  of  boxes  for  some  special-style  waist  for  a  customer,  at  the  expense, 
many  cases,  of  losing  the  sale  on  account  of  exhausting  the  cus- 
tomer's patience,  will  readily  appreciate  the  vital  importance  of 
saving  time. 

Now  that  the  shirt  waist  has  so  strongly  entrenched  itself  as  one 
of  the  important  items  of  woman's  wardrobe,  and  not  likely  to 
show  any  decline  as  such  for  many  years  to  come,  if  ever,  the  mer- 
chant is  wise  who  plans  his  department  so  that  the  garments  in 
stock  may  be  most  expeditiously  handled.  A  number  of  New 
York  stores  have  allotted  special  spaces  in  the  shelving  of  the 
department  that  facilitate  the  presentation  of  the  goods.  The  space 
devoted  to  this  stock  is  cut  up  into  small  bins  by  means  of  partitions, 
each  bin  just  the  width  of  the  average  waist  when  folded.  A  dozen 
waists  are  stored  in  each  space  and  are  ticketed,  so  that  the  size  can 
be  learned  with  the  least  possible  delay.  In  front  of  this  space  in 
one  of  the  stores  is  a  counter  with  glass  sides,  provided  on  the  in- 
side with  glass  shelving,  supported  by  nickel  brackets,  and  with 
incandescent  lights  in  the  top.  On  the  glass  shelves  are  displayed 
a  variety  of  waists,  each  stuffed  with  paper,  which  adds  much  to 
the  attractiveness  of  the  general  effect. 

The  best  plan  for  displaying  waists  so  that  the  customer  may 
examine,  and,  in  fact,  almost  wait  upon  herself,  is  to  provide  a 
table'or  counter  with  a  tray  to  cover  the  tops  and  divide  it  into 
boxes  to  show  the  various  styles.  Keep  it  well  filled  and  see  that 
the  assortment  is  constantly  replenished.  A  clean  card  setting 
forth  the  price,  quality,  etc.,  of  each  line  represented  will  do  its 
share  oi  the  selling.  The  plan  of  stufting  the  waists  with  paper  in 
making  interior  or  window  displays  has  grown  to  be  universally 
popular.  And  it  is  surely  not  without  merit  since  it  is  a  decided 
improvement  over  the  old  plan  of  littering  the  counter  with  the  goods 
in  a  chaotic,  unattractive  manner. 


THE   QUESTION  OF    FIXTURES. 

The  Review  is  often  asked  questions  regarding  simple,  inex- 
pensive fixtures  for  displaying  goods  in  the  window.  The  Mitchell 
spindle  is  a  useful  article  which  John  Macdonald  &  Co.  are 
handling  at  present.  It  is  of  white  metal,  and  is  adapted  for  drap- 
ing dress  fabrics.  Two  of  the  spindles  can  be  combined  so  as  to 
make  the  display  more  fully.     The  net  price  is  $i  per  dozen. 


DESERVED   SUCCESS. 

The  Maritime  Wrapper  Co.  are  doing  a  rushing  business  in 
spring  and  summer  wrappers.  To  judge  from  the  number  of 
'*  repeats  "  that  are  coming  in  it  would  seem  as  if  every  woman  in 
Canada  wanted  a  wrapper. 

This  firm  make  thoroughly  satisfactory  goods,  goods  that  sell 
quickly  on  their  merits,  give  good  profit  to  the  retailer  and  insure  a 
"comeback"  trade.  Merchants  who  find  their  stock  moving 
slowly  would  do  well  to  hurry  up  trade  a  bit  by  adding  some 
"  Maritime"   wrappers  ;  the  effect  will  be  instantaneous. 


THE    "HOLDFAST"     CURTAIN     RING 

On  this  page  are  shown  cuts  of  the  best  thing  in  curtain  rings 
The  REVIEW  has  yet  seen.  It  does  away  with  all  the  difficulties 
of  the  old  style,  re- 
(juiring  no  pins 
whatever.  By  using 
them  the  curtains 
can  be  adjusted  or 
taken  down  in  a  mo- 
ment, thereby  get- 
ting rid  of  all  the 
difficulties  met  with 
where  pins  are  used. 

They  are  very 
highly  spoken  of, 
and  a  card  to  Boulter 
&  Stewart,  Toronto, 
will  procure  a  sample 
and  price  list  at  once. 
To  introduce  them 
they  are  making  a 
special  offer  to  the 
effect  that  anyone 
ordering  a  gross  sets, 
or  over,  has  the 
privilege  of  sending 
in  a  list  of  their 
customers,  to  each 
of  whom  they  will 
mail  a  sample  ring 
and  circular.  This 
will  create  a  demand 
at  once.  An  illustrated  card,  showing  how  the  ring  works,  and 
giving  the  points  of  advantage,  has  also  been  got  out. 


KID  GLOVE  NOTES. 

THROUGH  the  courtesy  of  the  Gault  Bros.  Co.,  who  control 
the  agency  of  Fownes'  gloves  for  Canada,  The  Review  was 
given  a  glimpse  of  their  samples  of  ladies'  gloves  for  the  fall  of 
1898.  These  goods  are  manufactured  by  Mr.  L.  Cohn,  the  cele- 
brated Saxony  maker,  whose  goods  are  now  sold  in  Canada  and 
the  United  States  through  Fownes  Bros.,  and  include  every  imagin- 
able shade.  It  is  noticeable  that  greens  prevail  again,  though  in 
somewhat  deeper  shades,  while  purples  also  promise  to  be  in  de- 
mand. The  trade  will  shortly  have  an  opportunity  of  inspecting 
these  samples,  as  the  Gault  Bros.  Co.'s  travelers  will  begin  showing 
them  immediately  after  Easter. 

Fitzgibbon,  Schafheitlin  &  Co.  report  a  very  satisfactory  trade 
in  repeat  orders  for  their  new  styles  and  color  assortments  in  Jam- 
met  French  kid  gloves.  In  spite  of  an  unusually  heavy  surplus, 
these  lines  are  now  badly  broken  in  sizes,  but  up  to  date  all 
enquiries  have  been  satisfied.  A  good  demand  exists  for  white  two- 
clasp  gloves  at  $9,  and  washing  castors  at  $7.50  and  58.50,  which 
lines  are  still  assorted  in  stock. 


WILL  SUPPLY  SAMPLES. 

Samples  of  beaded  gimps  aed  other  ornaments,  including  a 
number  of  novelties,  may  be  had  by  applying  to  Mr.  M.  Markus, 
30  Hospital  street,  Montreal,  who  represents  several  German 
manufacturers  in  these  lines. 


NEW   ENGLISH    HAT    SAMPLES. 

Tress  &  Co.'s  new  shapes  for  fall,  1898,  in  English  silk  and 
felt  hats,  have  arrived  and  and  are  being  shown  this  week  by  their 
Dominion  agents,  Wreyford  &  Co.,  McKinnon  building,  first  floor. 


FANCY    ART    TICKINGS. 

Fancy  art  tickings  are  all  the  rage  now  for  bed  pillows  and 
couch  cushions.  A  large  range  in  these  is  shown  by  Mr.  J.  H. 
Parkhill,  of  Alaska  fame,  the  Arcade,  Toronto. 
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FASfilON  IN  FEATHERS 


Ostrich  Plumes  were  never  so  fashionable  as 
they  are  to-day. 

Everybody  wears  them  who  can  buy  them. 
They  must  be  in  fashion,  though. 

Last  year's  colors  won't  do  for  this  year's  feathers. 
Send  your  feathers  to  us  and  let  us  make  this  year's  fea- 
thers of  them. 

We  will  clean  them,  curl  them  and  dye  them  in  the 
latest  Parisian  shades. 

We  will  make  them  up  into  flats,  tips,  aigrettes,  mounts, 
etc.,  in  the  highest  style  of  the  fashion  makers'  art. 
Our  feather  department  manager  is   an  experienced,   skilled,   artistic  feather  manu- 
facturer— the  best  man  we  can  find. 

The  dyeing  is  done  under  the  personal  supervision  of  our  Mr.  Parker. 
When  we  have  finished  with   your  feathers,  nobody  else  in  your  town  can  show  any- 
thing so  beautiful,  so  artistic,  so  right-up-to-the-minute  in  style. 

IT   WON'T   COST   YOU    MUCH    EITHER. 


R.  PARKER  6c  CO. 

DYERS  AND  CLEANERS 


Head  Office  and  Works  : 
787-  79 1   Yonge  Street. 


TORONTO 
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THE  OUTLOOK  IN  ENGLISH  FASHIONS. 

A    FASHION    WRITER'S    ESTIMATE    IN  DRESSES,  TRIMMINGS 

AND    COLORS. 

From  The   London   Draper's  Record. 

THE  cold  snap  which  heralded  in  the  spring  has,  up  to  the 
present,  checked,  in  a  great  measure,  the  purchase  of  the 
lighter  toilets.  However,  there  is  every  reason  to  think  that  the 
coming  season  will  be  a  good  one,  and  those  who  are  responsible 
for  the  new  fashions  have  evidently  decided  that  the  summer  is  to 
be  gay  as  regards  entertainments,  and  salubrious  as  regards 
weather.  Our  English  climate  renders  tailor-made  costumes  a 
necessity,  and  in  these  beautifully  light  and  soft  cloths  of  home 
manufacture  are  in  great  variety,  checks  predominating  when  the 
material  is  not  plain .  The  sacque  coat,  made  now  with  three  seams,  is 
again  in  favor,  but  a  fitted  back,  with  short,  smartly-cut  basque, 
certainly  looks  more  stylish.  As  a  rule,  the  revers  taper  to  the 
waist-line,  and  some  of  the  newest  finish  off  strap-wise  with  a 
button.  Short,  round  revers  are  also  used,  and  the  collars  are  as 
high  as,  or  higher  than,  ever.  Braiding  on  cloth  costumes  has 
been  carried  to  what  might  be  said  to  be  perfection,  did  not  experi- 
ence teach  us  that  however  perfect  one  year's  goods  may  be,  the 
first  houses  will  manage  an  advance  on  them  the  following  season. 
Satin  ribbon  is  frequently  used  with  braid,  with  excellent  result  ; 
and,  although  many  skirts  are  braided  as  well  as  the  coats,  skirt 
ornamentation  is  not  so  much  de  rigueur  on  this  style  of  garment 
as  on  gowns  of  more  dressy  nature.  Strapping,  stitching,  piping, 
and  occasionally  tacking,  are  the  methods  most  in  vogue  to  give  a 
finish  to  the  tailor-made  article. 

Taffetta  may  be  said  to  be  the  rage  at  present,  and  that  pretty 
silk  is  offered  in  multitudinous  colors,  patterns,  and  qualities.  The 
hues  of  the  shot  taffetas  are  exquisite,  and  shades  of  pervenche, 
primulas,  turquoise-blue  are  in  in  great  demand.  Checks,  both 
large  and  small,  are  general,  and  fancy  stripes  crossing  bayadere, 
or  crossing  the  figure,  are  decidedly  more  novel  than  the  perpen- 
dicular lines  of  heretofore.  A  new  make  of  moire,  termed  "  Fleurs 
de  velours,"  which  has  a  dull  surface,  is  very  chic,  and  various 
makes  of  bengaline  and  satin  in  richest  tones  will  be  well  patronized. 

In  the  lighter  gowns  diaphanous  materials  will  be  used,  and  in 
canvases,  grenadines  and  gauzes  there  is  a  lovely  choice.  Very 
openwork  patterns,  either  in  black  or  colors,  will  look  well  over  a 
well-selected  silk  foundation,  and  silk  or  lace  stripes,  of  course 
bayadere,  are  to  be  had  in  bewildering  variety.  White  embroidered 
or  printed  muslins  are  ready  for  making  up,  should  King  Sol  prove 
generous  with  his  presence  during  the  coming  months. 

In  this  style,  of  what  may  be  termed  "dressy  dresses,"  the  silk 
foundation  is  almost  always  separate  from  the  skirt,  and  sometimes 
the  upper  material  is  greatly  cut  up  in  draperies,  richly  ornamented 
with  guipure,  lace  edging  or  embroidery,  and  caught  to  the  founda- 
tion here  and  there.  The  pouch  front  is  still  with  us,  but  the  days 
of  the  Russian  blouse  bodice  would  appear  to  be  numbered.  At 
the  same  time,  many  of  the  richest  bodice  garnitures  are  made  for 
that  special  style  of  corsage,  and  of  these  embroidered  garnitures 
nothing  that  can  be  said  could  convey  a  correct  idea  of  their 
exquisite  beauty  and  fine  work.  On  them  spangles  hold  their 
own,  jet,  steel  and  torquoise-blue  being  most  fashionable. 
Crystals  and  tinted  gems  are  mixed  in  with  tiny  beads— the 
whole  extremely  handsome  and  artistic.  Trimmings  have  been 
brought  to  a  wonderful  point  of  excellence  this  season,  whether  we 
cite  those  in  shaded  silks,  in  embroidered  gauze,  in  gimps,  braids, 
beads,  spangles  or  tinsels,  or  combinations  of  all.  Great  attention 
has  been  bestowed  in  order  to  make  them  chime  in  harmoniously 
with  all  the  multiple  tones  of  the  shot  stuffs,  and  the  result  is  quite 
satisfactory.  Bebe  ribbons,  both  in  silk  and  velvet,  are  in  favor, 
especially  on  the  silk  blouses.     The  blouses  more  than  hold  their 


own  in  the  feminine  wardrobe.  They  are  lavishly  trimmed  with 
lace,  embroidery,  or  those  plisse  frills,  which  are  one  of  the  season's 
most  favorite  garnitures.  There  is  the  same  vast  range  in  shirts, 
and  those  with  collars  and  cuffs  of  the  same  material  appear  to  be 
growing  in  popular  taste.  Belts  are  a  feature  of  the  day's  toilet. 
The  fancy  belts  in  old  silver,  imitation  of  mosaic  work,  jeweled 
and  finely  wrought,  are  essential  articles  in  a  chic  outfit.  Buttons 
to  match  are  now  supplied  with  the  belt  and  fittings,  and  so  beau- 
tiful are  many  of  these  that  they  may  almost  be  regarded  as 
jewelery. 

Of  the  ribbons  it  is  impossible  to  speak  in  detail,  as  they  follow 
the  lines  of  the  dress  and  millinery  silks  and  plisse  gauzes  in  shad- 
ing and  texture.  The  embroidered  gauze  ribbons  are  certainly  the 
daintiest  of  trimmings,  and  white  glace  ribbons  are  made  up  in  pro- 
fusion for  hat  and  bonnet  bows.  Satin  sashes,  embroidered  in  jet 
or  steel,  and  with  a  fringe  of  the  beads,  are  a  smart  finish  to  a 
gown  ;  and  lace  scarves,  wide  or  narrow,  promise  to  be  very  well 
worn.  Silk  scarves  and  tie  bows  are  another  feature  of  the  season, 
and  are  made  in  very  charming  silks. 

Plisse  silks,  chiffons,  satins,  and  gauzes  are  immensely  in 
request,  and  very  many  new  patterns  are  introduced  into  this  pretty 
mode  of  treatment. 

With  regard  to  millinery,  so  much  choice  is  allowed  that  it  is 
difficult  to  indicate  any  special  shape  as  being  particularly  chic. 
Sailor  straw  hats  are  always  in  great  demand,  and  are  now  finished 
at  the  crown  and  brim  with  the  "  pneumatic  tyre  "  edge.  Colored 
and  fancy  straws  are  used,  but  the  plain  straw  always  continues  the 
favorite  with  English  ladies.  On  the  other  fancy  hats  a  hundred 
and  one  evolutions  of  the  popular  "Tarn"  crown  appear — all 
raised  well  at  the  side.  A  pretty  shape  is  low  in  the  crown,  with 
tilted-up  back,  and  trimmed  rather  flat  on  the  brim,  and  with  tall 
ribbon  loops  behind.  One  West  End  milliner  is  showing  a  very 
low  hat,  with  no  trimming  raised  above  the  almost  flat  crown,  but 
with  masses  of  flowers  introduced  under  the  lifted  brim  at  the  back. 
The  satin  straw  or  embroidered  net  platteau  crowns  are  specially 
adapted  for  draping  up  in  the  many  fanciful  shapes  now  to  be  seen 
in  millinery,  and  a  skilful  milliner  can  evolve  out  of  them  quite 
original  and  fascinating  effects.  Ospreys,  wing  and  osprey  mounts, 
ostrich  plumes  (either  plain  or  spangled),  embroidered  gauze  quills, 
and  very  wide  jetted  natural  quills,  play  an  important  part  in  gar- 
niture. Flowers  are  used  in  profusion — heather,  fuchsias,  wall- 
flowers, and  poppies  and  roses,  in  periwinkle  and  turquoise-blue 
shades,  are  first  favorites. 

In  mantles  there  are  many  new  departures.  Beginning  with 
the  cloth,  the  triple  or  three-decker  is  very  much  worn.  This  is 
piped  and  braided,  and  lined  with  cream  or  shot  taffeta.  The 
collar  is  set  on  a  neck  band,  and  fits  comfortably  with  becoming 
effect.  A  collar  of  bright-toned  velvet,  and  buttons  of  the  same 
hue,  appear  on  some  chic  fawn  mantles,  and  the  silk  lining  repeats 
the  tone.  Grey  cloth  is  very  fashionable,  both  in  mantles  and 
gowns.  Finely-braided  short-fitted  coats  are  a  great  success, 
as  are  short-beaded  plush  and  velvet  jackets,  either 
with  loose  or  fitted  fronts.  In  the  black  fancy  mantles  the 
variety  is  excessive.  A  quantity  of  plisse  frills  is  used.  These 
frills  are  both  in  silk,  grenadine,  or  lace,  and  on  some  of 
the  best  mantles  all  three  appear  on  the  same  confection. 
Over  black  or  cream  satin,  or  silk  openwork,  garnitures  are  freely 
employed.  These  are  sometimes  in  rich  guipure,  and  sometimes 
in  fine  beading  or  massive  jetting.  The  neck  is  enframed  with 
very  high  frills,  with  bows  of  ribbon  introduced.  The  shawl  shape 
proper  is  not  likely  to  be  a  success,  but  mantles  coming  to  a  small 
point  back  and  front,  and  very  short  and  fussy  on  the  shoulders, 
are  extremely  smart.  Altogether,  in  every  line  of  feminine  attire, 
this  season's  articles  are  very  attractive,  and  show  a  decided  ad- 
vance on  those  of  any  previous  spring. 
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WE  WILL  REMOVE 


ABOUT 


APRIL  15th 


181  and   I 
IVIcGill 


Our  New  Premises  will  contain  More  Floor  Space,  which  will  en- 
able us  to  carry  a  larger  stock  to  meet  the  continued  and  Increasing 
Demand  for  our  lines  of 


M.  &  K.  SILCOTON 

M.  &  K.  Knitting  Cotton 
M.  &  K.  Embroidery  Cotton 
Victoria  Crochet  Thread 
Taylor's  0.  K.  Hose  Supporters 
Taylor's  Union  Belts 


Taylor's  Marlboro,  Redfern  and 

Rainbow  Dress  Stays 
Dunbar's  Linen  Thread 
Chadwick's  Spool  Cotton 
A,  B,  XX,  and  X  Wadding 
North  Star,  Crescent,  and 
Pearl  Batting,  etc.,  etc. 


t>~ 


ROBERT  HENDERSON  &  CO., 


Dry  Goods 
Commission  Merchants 


OOO    St-  James 
OlJ    Street, 


Montreal 


1898    Fall     1898 


"Maritime" 


Known  throughout  the  land  for 
their  individuality — admired  for 
their  exclusiveness  of  design  and 
perfection  of  fit,  and  handled 
everywhere  by  the  best  trade. 


^o 


Wrappers 


They  are  honestly  cut.  No  pains 
or  expense  is  spared  in  the  mak- 
ing, being  made  on  the  premises, 
right  under  our  own  supervision, 
and  not  in  sweat  shops. 


It  is  very  natural,  therefore,  that  the  article  we  produce  should  be  of 
superior  quality  and  greater  merit. 

OUR  LINE  THIS  SEASON  WILL  MORE  THAN  PLEASE  YOU. 


The  Maritime  Wrapper  Co.,  Limited,  Woodstock,  N.B, 

AGENCIES:     HALIFAX,    ST.  JOHN,  N.B.,     MONTREAL,    TORONTO,    WINNIPEG,    VICTORIA. 
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MEN'S  FURNISHINGS. 

A    FINE    NEW   WAREHOUSE. 

IN  The  Review's  advertising  pages  will  be  found  some  excellent 
illustrations  of  Glover  &  Brais'  new  warehouse.  The  building 
is  a  handsome  grey  stone,  five  storeys  high,  occupying  a  prominent 
position  on  one  of  Montreal's  principal  business  streets.  The  in- 
terior has  been  newly  decorated,  and  it  is  not  too  much  to  say  that 
it  is  now  one  of  the  handsomest  of  Canadian  business  houses.  The 
front  half  of  the  ground  floor  is  occupied  by  the  accountant,  cashier 
and  clerks,  with  a  large  private  office  for  the  head  of  the  firm.  Be- 
hind this  is  the  sample  room,  where  every  article  the  firm  handles 
is  on  view.  Neckwear,  shirts,  collars,  etc.,  are  arranged  on  long, 
baize-covered  tables,  while  umbrellas  and  similar  goods  are  dis- 
played on  racks  made  for  the  purpose.  The  effect  is  striking,  and 
should  convince  any  retailer  of  boundless  possibilities  of  men's 
furnishings  for  window  and  store  display. 

In  the  basement  the  shipping  staff  hold  sway,  and  excellent 
facilities  have  been  provided  for  prompt  handling  of  goods.  The 
tie  department  occupies  the  first  floor,  and  here  every  description 
of  neckwear,  from  the  cheapest  to  the  most  expensive,  is  to  be 
found.  On  the  floor  above  is  the  underwear  department.  This 
floor  is  subdivided  into  two  ;  one  given  up  to  the  expensive  im- 
ported goods  and  the  other  to  Canadian  and  American  makes. 
Specially  designed  racks  enable  the  staff  to  lay  their  hands  on  any 
quality  or  size  without  a  moment's  delay.  Shirts  occupy  the  top 
flat,  along  with  one  or  two  smaller  lines.  This  is  a  busy  depart- 
ment, and  gives  one  an  idea  of  the  business  the  firm  are  doing. 
The  building  is  lighted  by  electricity,  and  is  equipped  throughout 
with  every  labor-saving  appliance  imaginable. 


SOMETHING    SPECIAL    IN    BRACES,    ETC. 

S.  Greenshields,  Son  &  Co.  have  a  line  of  braces,  No.  5  D, 
that  is  having  a  wide  sale,  and  which  they  recommend  to  their 
customers.  They  carry  a  complete  stock  of  Balbriggan  underwear 
and  cotton  half-hose,  in  all  sizes  and  prices. 


A    NEAT    IDEA. 

Cookson,  Louson  &  Co.  have  mailed  their  retail  friends  an 
exceptionally  dainty  little  folder,  entitled  "Ties  that  Bind."  It 
contains  a  list  of  special  lines  the  firm  are  offering,  with  the 
announcement  that  their  representative  will  call  shortly.  The 
printing  and  general  get-up  are  excellent,  and  Cookson,  Louson  & 
Co.  have  received  many  encomiums  from  those  who  have  seen  it. 


ADDING    NEW     MACHINERY. 

C.  N.  Vroom,  manufacturer  of  suspenders  and  kindred  goods  at 
St.  Stephen,  N.B.,  reports  a  satisfactory  and  increasing  business. 
Heisadding  new  machines  to  facilitate  and  improve  his  work,  and 
at  present  has  his  factory  running  on  extra  time  to  get  his  spring 
orders  shipped. 

RUSHED    WITH    ORDERS. 

The  Niagara  Neckwear  Co.,  Limited,  have  been  so  crowded  with 
orders  since  January  1,  that  they  have  doubled  their  staff  of  em- 
ployes, and  are  working  at  night  every  week  to  catch  up  ;  as  it  is, 
they  are  about  three  weeks  behind  at  present.  Their  productions 
are  so  desirable  that  evidently  the  trade  throughout  Canada  appre- 
ciate stylish,  well-made,  up-to-date  neckwear. 

THE   WESTERN   TRADE. 

Mr.  R.  C.  Wilkins'  renowned  rooster  now  crows  as  far  west  as 
Vancouver,  where  his  Pacific  Coast  agent,  Mr.  R.  Stewart,  has 
permanent  quarters  at  the  Badmington  Hotel.  Another  "  Rooster" 
brand  representative,  who  is  en  route  for  Klondyke,  is  working  the 


Edmonton  district  at  present,  and  hopes  to  reach  Dawson  City  by 
June  1.  For  the  bicycle  season,  Mr.  Wilkins  has  prepared  a  neat 
dark  tweed  bicycle  suit,  made  up  in  good  style,  which  sells  at 
$3.50.      A  post  card  will  bring  further  particulars. 

TRADE    IN     HALIFAX. 

The  Review  called  on  Colwell  Bros.,  123  Hollis  street,  the 
leading  house  of  Nova  Scotia  in  this  line  of  goods.  This  fifth 
commenced  business  in  1891,  and  they,  on  accountof  handling  only 
the  very  best  quality  of  goods,  have  increased  the  volume  of  their 
business  wonderfully,  in  fact,  they  have  a  record,  all  over  the 
maritime  provinces,  of  having  one  of  the  best  assorted  stocks  of 
gents'  furnishings,  and  the  appearance  of  their  establishment  fully 
proves  this  fact.  This  firm  is  alive  to  the  wants  of  the  people. 
They  are  large  importers  and  carry  as  fine  a  stock  as  can  be  seen 
anywhere  in  Canada.  To  handle  their  increasing  business,  they 
are  on  the  eve  of  building  an  extension  to  the  store,  remodelling  the 
interior  and  placing  the  very  latest  kind  of  shop  fixtures  therein, 
and,  when  these  alterations  and  additions  are  completed,  their 
establishment  will  certainly  be  a  credit  to  the  "  city  down  by  the 
sea"  and  also  to  the  Dominion.  Mr.  Colwell  states  that  for  the 
last  two  years  they  have  been  gradually  narrowing  down  the 
credit  system,  and  sell  now  practically  for  cash.  They  have  brought 
this  change  about  in  such  a  manner  that  their  old  customers  have 
been  retained  and  a  large  number  of  new  ones  added,  their  sales 
book  showing  20  per  cent,  more  business,  in  1897,  than  in  any 
other  year. 

Mr.  Colwell  believes  in  a  Dominion  insolvency  law,  but,  per- 
sonally, it  does  not  concern  him  very  much  as  his  firm  buys  for 
cash  only. 

ONLY   SHOWS    SUSPENDERS. 

Mr.  Harry  Knowles,  Canada's  great  suspender  salesman,  is 
now  on  his  old  route  from  Toronto  to  Montreal  with  suspenders 
only,  in  the  interests  of  the  Dominion  Suspender  Co.,  Niagara  Falls. 

GONE    OUT    FOR    GOLD. 

Charles  J.  Doran,  representative  of  the  Dominion  Suspender  Co. 
and  Niagara  Neckwear  Co.  in  the  lower  provinces,  has  resigned  his 
position  and  gone  to  the  Klondyke. 

NEW    YORK    BOWS. 

The  Niagara  Neckwear  Co.,  Limited,  are  showing  the  latest  New 
York  novelties  in  bows,  made  up  by  them  in  over  500  different 
patterns  of  silk. 


FEATURES    OF     PRESENT     TRADE. 

Wyld,    Grasett   &  Darling  are  paying  special  attention  to  their 

men's  furnishings  department.     They  carry  some  attractive  lines  of 

cotton    neckwear,  including   lombards,   derbys  and   bows,   both  in 

American  and  German  goods.      Silk  ties  in  bright  colors,  tartans, 

checks,  Paisley  effects  in  green  and  brown  predominate.     White 

regatta  shirts  with  either  soft  or  laundried  bosoms  are  selling  freely. 

Cashmere,  Ceylon  and  Madras  regatta  shirts  with  silk  stripes,  either 

with  collars  or  with  white  bands  are  meeting  with  much  favor.   This 

-A 
firm  are  showing  some  exceptional   values  in    fast  black  and  tan 

cotton  and  lisle  half-hose. 

WHAT    ARE    SELLING    NOW. 

The  head  of  the  men's  furnishing  department  of  the  W.  R. 
Brock  Co.,  Limited,  says,  they  have  never  had  such  a  successful 
season  with  men's  regatta  and  neglige  shirts  as  the  present.  They 
have  just  passed  into  stock  four  new  lines  to  supplement  their 
already   large  stock.      Soft  and   starched    front,  plain  and  plaited 
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P err  in  s    Gloves 


s,0^vje79      ^IUDf,pWM;^ 


The 

Newest 

Shades. 

The 

Latest 
Styles 


The 
Best 
Goods 

..at  the.. 

Most 

Popular 

Prices, 


QUALITY     GUARANTEED. 

Our  travellers  will  be  out  shortly  with  our  Fall  samples,   which  are 
the  most  complete  we  have  ever  shown. 

Perrin   Freres    &    Cie. 
Montreal. 


44 


Perfection"  Brand 


Our  Goods  have  always  been  the  best.      This  year 
they   are  better  than  ever,  and  as  near   "  Perfection  "  as 


Money,    Experience 
make  them. 


and    Skilled   Labor   can 


Bed   Comforters 
Cushions 
Tea  Cosies,  Etc 


w 


ool,  Cotton  and  Down   Comforters 
Cushions  and  Tea  Cosies     ass*-. 


This  is  our  Speciality  and  we  acknowledge  no  Competitor.  Owing 
to  the  large  increase  in  our  business  last  season  we  were  compelled  to  add  to  our 
plant,   and  are  therefore  in  a  better  position  than  ever  to  give  satisfaction. 

It  will  pay  you  to  handle  our  Goods  for  we  have  some  lines  that  are  "eye  openers,"  both  in  quality  and  price.  All 
goods  turned  out  of  our  factory  are  ticketed  "  PERFECTION"  Brand,  and  that  ticket  is  a  guarantee  of  their  good  quality. 
Travellers  are  now  on  the  road  with  samples.         Be  sure  you  see  them  before  placing  orders. 


^ 


CANADA   FIBRE  CO., 


582  William 
Street, 


MONTREAL 


Manufacturers  of  Wool,  Cotton  and  Down  Comforters ;  Cushions  and  Tea  Cosies  of  every  description. 
Also  the  Celebrated  KLONDYKE  SLEEPING  BAG. 
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bosoms  are  in  the  selection.  The  department  also  invite  the  trade 
to  write  for  information  relative  to  bicycle,  golf  stockings  (for  both 
sexes\  sweaters,  suitable  underwear,  belts,  etc.,  in  all  of  which 
lines  there  is  something  new. 

From  London,  New  York  and  Canada,  weekly  shipments  are 
being  received  of  the  newest  fads  and  latest  ideas  in  neckwear  for 
both  ladies'  and  men's  wear. 


This  is  a  new  firm,  but  the  members  are  men  of  experience,  Mr.  A.  J . 
Watson  having  been  continuously  engaged  in  it  since  1879.  Mr. 
(ieo.  Johnston  is  a  well-known  cutter,  and  was  in  business  for  a 
number  of  years  under  the  name  of  Johnston  Bros.  Mr.  Fred.  W. 
Hardey  will  represent  the  firm  in  the  capacity  of  local  traveler. 


SEASONABLE  HINTS. 

John  Macdonald  &  Co.,  are  showing  overmakes  in  men's 
hosiery,  cotton  and  light  wool  goods,  as  well  as  top  shirts,  below 
mill  prices.  A  new  shipment  of  ties  in  plaid  patterns,  etc.,  for 
Easter  and  April  trade  generally  was  received.  A  special  purchase 
of  500  dozen  suspenders  at  extraordinary  value,  to  retail  from  10c. 
up  is  reported. 

AN    OLD    RETAIL    FIRM    MOVING. 

Wheaton  &  Co.,  who  have  so  long  occupied  the  premises  at  the 
corner  of  King  and  Jordan  streets,  Toronto,  will  remove  to  No.  13 
King  street  west,  where  more  modern  and  commodious  quarters 
have  been  provided.  The  new  store  has  been  fitted  up  with  every 
convenience  possible.  Pending  the  removal,  the  stock  on  hand  will 
be  sold  at  clearing  prices.  For  the  purpose  of  filling  orders  with 
greater  despatch  the  factory  of  Wheaton  &  Co.,  has  been  supplied 
with  an  electric  motor,  which  practically  doubles  the  amount  of 
work  which  can  be  turned  out. 


A    NEW     LONDON     FIRM. 

The  Watson  Johnston  Co.  have  just  opened  up  in  their  new 
stand,  239  Dundas  street,  London,  which  has  been  nicely  fitted  up 
and  is  a  very  suitable  stand  for  a  first-class  tailoring  establishment. 


IMPROVEMENTS  IN  A  GUELPH  STORE. 

EXTENSIVE  alterations  and  improvements  have  been  made  in 
the  store  of  Messrs.  E.  R.  Bollert  &  Co.,  Guelph.  In  the 
millinery  department  a  new  polished  hardwood  floor  has  been  laid. 
Enlarged  space  has  been  allotted  to  the  costumes  and  mantles. 
The  workrooms  of  the  milliners,  dressmakers  and  all  the  other 
departments  upstairs  have  been  repainted  and  generally  fitted  up. 
In  the  main  store,  the  dress  goods  and  dress  trimmings  department, 
which  was  located  at  the  front,  now  occupies  the  rear  half  of  both 
sides  of  the  main  store.  Extra  tables  and  counters  have  been  pro- 
vided for  the  display  of  muslins,  prints  and  other  wearing  materials, 
at  the  front  of  the  premises.  The  hosiery,  corset  and  underwear 
department  has  also  been  moved  forward.  One  of  the  im- 
provements has  been  in  putting  in  a  large  window  at  the  rear 
of  the  store,  constructed  of  Luxfer  prisms,  which  are  placed  at  such 
an  angle  as  to  throw  a  strong  light  over  the  dress  goods  counters 
and  shelves.  The  advantage  of  this  is  apparent  in  the  clear  and 
beautiful  light  under  which  these  goods  are  now  shown.  In  the 
clothing  store  increased  space  has  been  given  to  the  men's  and 
boys'  ready-made  clothing  department,  and  the  gents'  furnishing 
department  has  also  had  an  overhauling.  The  store  has  been 
repainted  and  kalsomined  throughout.  Messrs.  E.  B.  Bollert  & 
Co.  state  that  their  trade  this  year  shows  a  great  improvement  over 
that  of  any  preceding  year,  and  the  magnificent  premises  ought  to 
yield  even  more  gratifying  results. 


French  P.  D.  Corsets 


0  GOLD 
MEDALS 


These  celebrated 
corsets  are  absolute- 
ly without  rivals  for 
perfect  fit,  style  and 
durability. 

D  T\  corsets  are 
■  •  U-  sold  in  all 
civilized  countries, 
and  no  up-to-date 
corset  department 
can  be  without  them. 


i 


Konig  & 
Stuffmann 

7,  9,  and  11 
Victoria  Square 

MONTREAL 

Sole  Agents  for  Canada 


J 


Dress  Goods 
Silks 


—  AND  — 


Henriettas 


! 

; 
; 

t 
t 

; 
; 
; 


J 

!  WILLIAM  A6NEW  &  CO.  J 


305  St.  James  St. 


MONTREAL 


J 

! 
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Woven  Labels 


sfck^. 


...and... 


Imported  direct  into  Canada 
from  Qeimany. 

.  -Duty  paid  to  Her  Majesty's 
Customs. 


WOVEN  LABELS 


...Hangers 


for  Clothing,  Shirts,  Hats,  Caps,    Neck- 
wear,   Underwear,    Shoes     and    Waist- 
bands, in  any  design  and  color. 

PANT'S  BUTTONS  WITH  NAME  STAMPED  THEREON 

We  earn'  a  full  Stock  foi 

The  Wholesale  Trade  and   Manufacturers,  in 

Pant's  Buttons  of  every  description. 
Coat,   Vest  and  Overcoat  Buttons  in  Composition,  Cov- 
ered and  Soutache. 
Patent  Pant's  Buttons,  attached  by  machine. 
Anchor  Buttons.  Pearl   Buttons. 

Shirt  and  Underwear  Buttons. 
Pant's  Buckles  of  every  description. 
Pant's  Clasps  and  Hooks  and  Eyes. 
Overall  Buckles.  Bicycle  Buckles. 

Chain  and  Woven  Hangers.       Mohair  Braid. 
Rubber  Tissue. 

Tailor's  Chalk,  Wax  Crayons  and  Drafting  Lead,  etc.,  etc. 
Patent  Snap  Fasteners  for  Klondike  clothing. 


M.  MARKUS 


C- 


TORONTO : 
73  Bay   Street 


MONTREAL: 
30  HOSPITAL  STREET 


Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled, 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 

E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


Kyle,  Cheesbrough  &  Co.  "°ntreal 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 


Dry  Goods 
Trimmings 
Silks,  Braids 
Curtains 


Embroideries 
Gloves,  Hosiery 
Muslins  and 

Dress  Goods,  etc. 


i 


We  are  now  showing  an  entirely  new  set  of  Lace  Samples 
for  the  assorting  trip,  and  our  stock  in  all  departments  is 
larger  and  more  complete  than  it  has  ever  been  at  this  sea- 
son of  the  year.  All  orders  by  letter  or  through  our  travel- 
lers receive  prompt  and  careful  execution. 


^ 


Kyle,  Cheesbrough  &  Co. 


MONTREAL 
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(£imiXed) 


Have  succeeded  in  impressing  the  trade  with  the 
idea  that  their  stock  is  kept  well  assorted 

Travellers'  by  every  mail. 

Letter  by  every  post. 

Telegraph  and  Telephone  every  hour. 

More   visits    from    customers   during    March 
than   ever  heretofore 


New  Cotton  Goods 
New  Woollens  *•>*  Tailors'  Goods 
Newest  Dress  Materials 
Fresh  House  Furnishings 
Men's "-"  Women's  Furnishings 


ORDERS  SOLICITED. 


Many  Novelties  Every  Week 


Great  care  in  execution. 


"For  April" 
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WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


TWO    KINDS  OF  PEOPLE. 

THERE  are  two  classes  of  persons  whom  the  merchant — inter- 
ested but  not  absorbed  in  politics — can  afford  to  regard  with 
amusement.  There  are  the  men  who  told  us  that  if  there  was  a 
change  of  Government  in  1896  their  business  would  be  ruined.  The 
change  took  place.  The  tariff  was  remodelled,  Business  was  not 
ruined.  These  persons  are  not  heard  of  much  these  days.  They 
keep  quiet,  a  policy  which  shows  their  wisdom,  since — with  some  few 
exceptions — the  tariff  changes  have  not  torn  anyone's  business  up 
by  the  roots. 

Then,  there  is  another  class  of  persons  who  afford  us  a  cause  for 
laughter.  They  are  the  gentlemen  who  howled  for  free  trade  pre- 
vious to  1896.  They  went  about,  metaphorically  speaking,  tearing 
their  hair  for  free  trade.  Nothing  but  Cobdenism,  pure  and  unde- 
fined, would  satisfy  them  or  save  Canada.  No  middle  course  would 
do  for  them.  They  knew  what  the  country  wanted,  and  had  the 
true  remedy  all  written  out  and  ready  for  application.  Where  are 
these  worthy  men  now  ?  Watch  the  deputations  that  go  to  Ottawa 
and,  perchance,  you  will  find  some  of  them  asking,  not  for  lower 
duties,  but  for  higher  duties.  They  have  seen  light.  They  are  face 
to  face  with  actual  conditions,  and  are  now  forced  to  advocate  a 
policy  calculated  to  meet  those  conditions.  Before,  they  were  just 
theorizing  ;  now,  they  are  honestly  grappling  with  the  very  question 


that  all  Governments  must  tackle  :  how  best  to  adjust  the  tariff  in 
the  general  interest. 

The  moral  taught  by  the  inconsistencies  of  people  like  these  is, 
that  you  cannot  safely  dogmatize  on  matters  of  trade  tariff.  It  is  a 
large  question,  and  the  truth  often  rests  between  extremists  on  both 
sides.  The  Government  took  a  middle  course.  They  neither 
levelled  the  tariff  to  the  ground,  nor  did  they  leave  it  as  it  was. 
Probably,  the  moderate  course  was  the  wise  course.  The  result 
reached  was  not  perfect,  any  more  than  the  previous  condition  was, 
but,  on  the  whole,  it  has  given  satisfaction,  and  the  preferential 
phases  of  the  tariff  are  popular. 

As  for  persons  who — from  political  motives  only — used  to  tell 
us  exactly  what  Canada  ought  to  do  in  tariff  matters,  they  are 
simply  nuisances,  noisy  talkers,  like  most  of  the  professional  poli- 
ticians. Merchants  can  safely  ignore  advice  from  such  quarters. 
The  merchant  knows  what  is  good  for  his  business  far  better 
than  the  politician  can  tell  him.  They  are  usually  selfish  and  self- 
seeking  people  who  want  all  the  plums  of  public  life,  and  consider 
that  we  merchants  were  born  to  provide  them  with  the  necessary 
votes.  We  believe  the  day  of  these  humbugs  is  nearer  its  end  than 
a  few  years  ago  seemed  possible.  The  commercial  interests  are 
more  critical  of  legislation  and  policy  than  they  used  to  be,  and 
the  change  is  salutary. 

THE  GERMAN  TRADE  AFFECTED. 

GERMAN  manufacturers  do  not  view  with  equanimity  the  fact 
that  they  will  shortly  lose  all  preference  in  the  Canadian 
market,  while  their  British  competitors  will  enjoy  an  advantage  of 
25  per  cent.  The  Germans  sell  quantities  of  goods  in  Canada,  and 
they  do  not  propose  to  be  shut  out  without  a  struggle.  Mantle 
makers  are  specially  interested,  and  a  large  deputation  of  them 
recently  wailed  upon  the  Emperor  with  a  petition  that  some  steps 
might  be  taken  to  admit  Canadian  goods  on  such  favorable  terms 
as  would  secure  for  Germany  the  privilege  that  British  manufactures 
will  have  after  July  1,  next.  The  Emperor  appeared  to  be  much 
struck  with  the  force  of  their  arguments  and  the  matter  is  now 
before  the  Reichstag.  The  fact  that  Lord  Strathcona  recently  visited 
Berlin  at  the  request  of  the  Emperor,  combined  with  the  sudden 
recall  of  the  German  Consul-General  for  Canada,  looks  as  if  Ger- 
many   meant  business. 

THE  CASH   SYSTEM. 

A  visitor  to  The  Review  office  lately  remarked:  "Yes,  I 
inaugurated  the  cash  system  two  years  ago,  and  the  result  has  been 
satisfactory  ;  the  idea  of  doing  so  was  prompted  by  the  articles  in 
Dry  Goods  Review,  and  if  the  system  had  turned  out  badly  I 
would  have  come  down  and  punched  your  head."  Of  course,  our 
friend  was  joking,  but  doubtless  he  meant  that  in  some  way  we 
were  responsible  for  his  policy.  While  The  Review  stands  by  all 
its  opinions  of  the  cash  system,  and  recommends  it  as  strongly  as 
ever  to  the  merchant,  the  latter  must  realize  that  the  carrying  out 
of  the  policy  rests  with  him.  Upon  the  way  it  is  carried  out  often 
rests  the  success  or  non-success  of  it.  Buying  and  selling  for  cash 
is  the  true  up-to-date  basis  for  business,  and  while  there  may  be 
exceptional  circumstances  and  special  instances  where  it  would  not 
work,  we  have  yet  to  learn  of  any  other  system  for  meeting  the 
competition  of  big  city  departmental  stores. 
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COTTON  THREAD  MEN  IN  AGREEMENT. 

A   UNION   OF   FORCES  THAI'   MIGHT    INCREASE    PRICES. 

Tl  I  E  sewing  cotton  situation  is  getting  complicated.  The  Eng- 
lish combine  has  gathered  Alexander  &  Co.,  Limited — one 
of  the  few  large  concerns  that  did  not  join  the  new  company  at  its 
inception — into  the  fold,  and  now  controls  every  English  mill  of 
any  importance. 

The  combination  is  powerful,  and  its  operations  appear  likely 
to  attain  the  same  magnitude  as  Coats  Co.'s  have.  The  two  big 
fellows  thoroughly  understand  each  other,  however,  and  do  not 
intend  to  indulge  in  ruinous  competition.  Their  aim  is  to  advance 
prices  about  25  per  cent.,  and  with  this  end  in  view  they  have 
agreed  to  refrain  from  offering  any  special  inducements  to  buyers 
or  encroaching  on  each  other's  trade.  Their  prices  will  be  uniform, 
and  to  prevent  any  secret  cutting  the  books  of  both  companies  will 
be  inspected  regularly.  If,  however,  the  receipts  of  either  concern 
fall  behind  an  agreed  figure,  the  deficiency  may  be  made  up  by 
reducing  prices. 

With  such  an  amicable  arrangement  existing  between  the  two 
syndicates  who  control  the  market,  it  is  more  than  probable  that 
prices  would  advance  in  the  near  future  if  it  were  not  for  Belgian 
competition.  Belgian  thread  is  making  its  way  in  England,  and 
also  in  this  country.  It  is  said  that  the  Coats  Co.  are  seriously 
considering  the  advisability  of  buying  out  the  more  dangerous  of 
their  competitors.  It  is  known  that  Central  Agency  representatives 
have  been  quietly  collecting  data  as  to  the  amount  of  business  done 
here  and  in  Great  Britain  by  foreign  thread  houses,  and,  as  a  result, 
the  company  are  now  said  to  be  engaged  in  negotiations  with  at 
least  two  of  the  larger  Belgian  mills. 

The  purchase  of  six  big  American  mills  by  the  English  combine 
is  another  feature  which  will  add  to  the  uncertainty  of  the  situation. 
The  Willimantic  Thread  Co.,  of  Boston,  Mass.;  Kerr  &  Co.,  of 
Fall  River  ;  W.  Clark,  of  Westerly  ;  the  National  Thread  Co.  and 
Merrick  Thread  Co.,  of  Chicago,  will  shortly  be  formed  into  a 
joint  stock  company,  with  gi8, 000,000  capital.  The  directorate 
will  be  American,  but  a  well-known  English  thread  manufacturer 
comes  out  as  general  manager,  and  the  English  company  will  prac- 
tically own  and  control  the  entire  combination.  Mr.  Algernon 
Dewhurst,  president  of  the  English  company,  arrived  in  New  York 
on  April  2,  and  the  minor  details  are  now  being  arranged. 


BUYING  CHEAP. 

A  SUBSCRIBER  of  The  Review,  in  a  letter  referring  to 
another  matter,  winds  up  with  a  complaint  that  he  had  bought 
goods  and  could  get  no  deliveries,  and  asks  how  a  merchant  can 
make  up  a  loss  occasioned  by  non-arrival  of  seasonable  goods  on 
which  he  expected  to  do  a  nice  trade.  Without  knowing  the  class 
of  goods,  and  the  circumstances  under  which  our  friend  does  his 
business,  it  would  be  difficult  to  make  an  intelligible  reply.  Often 
the  merchant  suffers  a  good  deal  by  non-delivery,  and  the  houses 
from  whom  he  buys  also  suffer  by  the  delay  attending  their  own 
shipments.  It  sometimes  happens  that  the  goods  are  bought  low  by 
the  retailer  from  sample  where  no  stocks  are  carried  in  this  country 
at  all.  Here  both  Canadian  seller  and  buyer  are  at  the  mercy  of 
the  foreign  shipper.  Perhaps  there  is  no  profit  in  the  order, 
perhaps  the  Canadian  representative  cannot  force  speedy  shipment, 


or  perhaps  for  other  reasons  the  goods  are  not  sent  and  the 
merchant  finds  himself  without  the  supplies  he  expected.  We  can 
well  understand  the  importance  of  having  the  goods  at  the  time  you 
can  sell  them.  As  a  general  rule  it  is  not  safe  to  place  an  order, 
even  where  a  lower  price  is  the  attraction,  if  you  are  not  sure  of 
delivery.  The  man  across  the  street  may  have  paid  a  slightly 
higher  price,  but  he  has  made  arrangements  with  a  large  concevtv 
who  ensure  prompt  delivery.  Having  the  goods  when  wanted, 
your  competitor  is  able  to  get  his  own  trade  and  yours  too  in  this 
particular  line.  The  merchant  must  decide  for  himself  in  such 
cases.  Know  the  facilities  of  your  house  or  the  man  from  whom 
you  buy,  or  cheap  goods  may  turn  out  a  dear  investment  after  all. 


SMUGGLING. 

SINCE  the  remarks  in  The  Review  last  month  anent  the  ex- 
tensive smuggling  going  on  along  the  border  of  Ontario,  the 
daily  papers  have  taken  up  the  matter,  published  lengthy  accounts 
and  worked  up  quite  a  sensation.  It  is  said  the  Customs  Depart- 
ment will  send  out  special  officers  to  check  the  evil. 

Mr.  Thomas  Robinson,  of  Windsor,  Ont.,  propounds  a  remedy 
for  the  practice.  He  says  :  "The  wholesale  merchants  of  Toronto 
and  other  Canadian  cities  have  the  remedy  to  prevent  smuggling  in 
their  own  hands  inasmuch  as  that  they  can  sell  their  goods  to  the 
retailers  along  the  frontier  at  such  a  rate  as  would  turn  the  tide  the 
other  way,  making  it  profitable  for  our  American  cousins  to  engage 
in  the  questionable  practice  of  smuggling.  As  an  old  frontiersman 
I  merely  throw  out  the  suggestion  to  our  Toronto  business  concerns. 
By  adopting  the  above  plan  they  would  find  the  morals  of  our 
American  friends  no  higher  than  our  own,  and  at  the  same  time  re- 
lieveour  Government  of  an  unprofitable,  not  to  say  unpleasant.duty." 

Now,  does  our  friend  really  mean  this,  or  is  it  just  a  little  joke 
to  pass  the  time  away  ?  Of  course,  the  Toronto  wholesalers  must 
be  very  wicked  to  sell  their  goods  at  a  profit  when  the  tendency  is 
to  sell  at  any  price,  and  to  educate  the  public  down  to  low  prices, 
but  we  fear,  even  if  wholesalers  attempted  to  do  away  with 
smuggling  by  meeting  any  competition,  there  would  still  be  left 
myriads  of  persons  who  would  go  on  smuggling  just  for  the  fun  of 
the  thing.  There  is  no  antidote  to  smuggling  except  an  application 
of  the  law.  It  is  not  always  true  that  people  are  attracted  to  buy 
away  from  home  by  lower  prices.  Other  influences  operate. 
There  are  ladies  in  Toronto  who  travel  miles  into  the  centre  of 
the  city  to  save  ten  cents  on  a  purchase.  They  spend  five  cents 
getting  in  and  five  cents  going  back  on  the  cars.  If  you  under- 
took to  prove  that  they  hadn't  saved  a  cent  by  the  operation 
you  would  be  wasting  your  breath.  There  are  ladies  who  go  into 
town  every  day  for  a  week  until  they  have  finally  selected  their  new 
spring  dress.  On  bargain  day,  perhaps,  they  do  at  last  pick  up 
something  under  the  market  value.  But  the  whole  margin  B»s 
disappeared  in  car  fare,  footwear,  weariness  and  loss  of  temper. 
Yet  they  will  argue  hotly  in  defence  of  their  conduct. 

The  same  way  with  smuggling.  It  has  an  attraction  for  human 
nature  which  no  ordinary  man  or  woman  can  resist.  It  is  not 
always  done  to  save  money,  nor  does  it  invariably  result  in  saving 
money.  Half  the  time  it  is  a  fad,  and  the  person  who  indulges  in 
it  ought  to  pay  the  penalty. 
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RECIPROCITY. 

SEVERAL  commercial  bodies  in  the  New  England  States  have 
been  passing  resolutions  in  favor  of  reciprocity  with  Canada: 
One  gentleman,  in  speaking  to  a  motion  of  this  kind,  said  reci- 
procity with  Canada  was  a  necessary  factor  in  the  future  prosperity 
of  the  New  England  States.  A  protectionist  organ  in  Pennsyl- 
vania, representing  some,  at  least,  of  the  industries  in  that  great 
manufacturing  state,  also  discourses  favorably  on  reciprocity  with 
this  country. 

We  wonder  if  the  family  name  of  these  gentlemen  is  Van 
Winkle,  and  whether  they  are  descended  from  the  famous  Rip  Van 
Winkle,  who  slept  for  twenty  years  and  then  woke  up  to  find  the 
world  considerably  changed.  Where  have  they  been  all  these  years 
while  Canada  has  been  endeavoring  to  get  reciprocity  with  the 
States  ?  If  they  had  expressed  these  favorable  opinions  at  a  time 
when  the  subject  was  up  and  Canada  was  anxious  to  enlarge  its 
relations  with  the  American  market,  practical  results  might  have 
been  achieved.  Under  present  conditions  they  will  have  to  agitate 
and  agitate,  whereas,  formerly,  Canada  was  ready  waiting  for  an 
arrangement. 

The  answer  of  these  business  authorities  may  be  that  they 
always  favored  reciprocity,  and  that  the  politicians  blocked  the 
way.  Why  did  they  allow  the  politicians  to  block  the  way  ?  Repre- 
sentatives from  Canada  have  gone  to  Washington  again  and  again, 
but  of  late  years  they  received  mighty  little  encouragement.  They 
were  not  kicked  down  the  steps  of  the  capitol.  For  all  they  accom- 
plished they  might  just  as  well  have  been.  Higher  and  higher  rose 
the  duties  against  Canadian  products,  until  at  last  the  Canadian 
Government  turned  to  another  big  customer  of  the  Dominion  and 
made  terms  with  her.  That  is,  Great  Britain.  The  results  of 
a  year's  preferential  tariff  show  an  extraordinary  expansion  in 
Canadian  exports. 

In  the  nine  months,  from  June,  1897,  when  the  new  tariff  went 
into  force,  to  February,  1898,  the  exports  of  Canada  have  increased 
S32,ooo,ooo  over  the  exports  for  the  corresponding  nine  months  of 
the  previous  year.  There  has  been  an  increase,  each  month,  of 
over  $3,000,000.     The  result  is  satisfactory. 

It  would  not  be  surprising  at  all  if  the  business  men  of  the 
United  States  were  left  to  fight  the  greater  part  of  the  struggle  for 
reciprocity  themselves. 


SMALL  BUT  IMPORTANT. 

A  merchant  reader  draws  attention  to  a  grievance  which  con- 
tains a  warning  for  others  similarly  situated.  The  merchant  ad- 
vanced a  sum  of  money  to  a  commercial  traveler  for  a  well-known 
firm.  The  money  has  not  been  repaid,  and  the  merchant  naturally 
feels  annoyed  about  it.  The  traveler  is  not  now  covering  that 
territory,  and  has  either  forgotten  to  pay,  or  is  too  hard  up  to  do 
so.  An  inquiry  has  shown  that  the  firm  he  represented  is  not 
responsible,  as  the  money  was  borrowed  by  himself  in  his  own 
name. 

It  would  be  well  for  merchants  to  remember  that,  while  com- 
mercial travelers,  with  few  exceptions,  are  a  trustworthy  and  hon- 
orable body  of  men,  it  is  well  to  know  the  man  to  whom  you 
advance  money,  and  also  the  terms  on  which  it  is  advanced. 
Unless  an  order  from  the  firm  he  represents  is  shown  they  are  not 


responsible.  In  the  case  of  money  payments  of  every  kind, 
the  best  policy  is  always  to  have  things  on  a  strictly  busi- 
ness basis.  If  the  merchant  is  well  acquainted  with  the 
traveler  who  wants  a  small  advance,  owing  to  the  non -arrival 
ot  a  cheque  for  expenses,  that  is  another  matter  entirely.  Then  it 
becomes  a  personal  matter,  and  on  that  we  have  nothing  to  say. 
But,  as  a  practice,  casual  advances  should  be  governed  with  some 
care  when  the  borrower  and  the  firm  he  represents  are  only  slightly 
known  to  you,  as  mere  business  acquaintances.  We  can  easily 
understand  that,  owing  to  the  general  confidence  felt  in  commer- 
cial travelers  as  a  class,  a  confidence  warranted  by  the  standing 
and  personality  of  the  bulk  of  their  members,  the  merchant  is  not, 
perhaps,  so  businesslike  in  a  personal  matter  with  one  of  their 
number  as  he  might  be. 


MR.    FORTIN'S    BILL. 

THE  insolvency  bill  has  been  brought  in  by  a  private  member 
of  the  House  of  Commons,  Mr.  Fortin,  but  what  its  chances 
are  we  cannot  tell.  Sir  Wilfrid  Laurier  announced  that  the  present 
Government  desired  the  measure  to  be  treated  not  as  a  political, 
but  a  purely  commercial  question.  This  is  wise,  but  surely  the 
Premier  does  not  suppose  that  the  Government  can  wash  its  hands 
of  all  responsibility  for  the  passage  or  non-passage  of  the  measure  ? 
The  Ministers  have  a  majority  of  supporters  in  the  House  who  will 
often  vote  for  or  against  a  measure  as  they  are  asked.  Does  the 
Government  want  this  bill  to  pass  ?  If  so,  it  will  certainly  go 
through  the  House  of  Commons,  and  the  Senate  must  then  shoulder 
responsibility  for  acceptance  or  rejection.  Sir  Wilfrid  Laurier 
spoke  favorably  of  the  Fortin  bill,  but,  on  the  whole,  the  remarks 
made  were  of  a  non-committal  character.  Sooner  or  later  those 
who  oppose  a  national  bankruptcy  law  will  have  to  show  their  hand 
and  give  reasons  why  the  objections  they  raise  cannot  be  met  and 
provided  against  in  framing  the  details  of  the  Fortin  bill. 

There  is  a  report  that  some  members  of  the  Toronto  Board  of 
Trade  were  offended  at  a  bill  emanating  from  a  Montreal  M.P. 
without  their  being  consulted.  But  did  not  the  Toronto  men  inti- 
mate several  months  ago  that  the  efforts  on  foot  in  Montreal  to  push 
insolvency  had  their  general  countenance  and  approval?  Assuming 
this  to  be  correct,  we  cannot  see  why  Mr.  Fortin  should  trot  about 
the  country,  showing  the  bill  to  this  board  or  that  board,  as  if  he 
were  handling  a  novelty  that  he  wanted  all  the  trade  to  see.  No 
particular  board  of  trade  has  a  monopoly  of  the  wisdom  of  this 
world.  The  Montreal  merchants,  and  especially  Mr.  Edward 
Greenshields,  have  done  much  to  expound  the  true  needs  of  Canada, 
relative  to  insolvency,  and  we  happen  to  know  that  the  remarks  of 
Mr.  Greenshields  on  two  occasions — first,  in  an  interview  in  The 
Review  some*  months  ago,  and,  second,  his  address  to  the  Govern- 
ment before  the  Montreal  deputation — have  done  much  to  remove 
objections  entertained  by  retail  merchants  against  a  federal  law. 
Honor  to  whom  honor  is  due.  It  matters  very  little  to  The  Review 
where  the  bill  originates — in  Toronto,  Montreal,  the  shore  of  James' 
bay,  or  the  village  of  Caughnawaga.  What  is  wanted  is  the  law. 
That  is  the  main  point.  We  want  to  see  faith  kept  with  the  British 
commercial  interests.  We  do  not  wish  them  to  say  :  "  You  invite 
us  to  sell  more  goods  in  Canada  by  enacting  a  preferential  tariff, 
and  yet,  when  shipments  increase  accordingly,  you  do  not  give  us 
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an  adequate  or  an  equal  chance  to  collect  our  debts.''  That  pos- 
sible condition  must  be  avoided,  and  it  will  be  a  lasting  reproach  to 
Sir  Wilfrid  Laurier  if,  after  all  his  fine  speeches  and  moving  elo- 
quence in  Great  Britain,  he  omits  to  exercise  his  personal  authority 
to  get  this  bill  passed. 

In  this  issue  we  give  up  much  valuable  space  to  the  new  Nova 
Scotia  Insolvency  law.  The  full  text  will  doubtless  be  of  value  to 
many  Canadian  and  English  readers. 


THE    BUSINESS    END    OF    IT. 

THE  TORONTO  GLOBE  has  been  publishing  interviews  with 
business  men  in  various  Canadian  cities,  pointing  out  that  the 
Senate's  interference  with  the  Yukon  railway  bill  meant  loss  in 
trade  to  Canadian  business  concerns.  Of  course,  the  Senate  paid 
no  attention  to  these  protests.  Politicians  rarely  do.  Both  in  the 
House  of  Commons  and  the  Senate,  the  principal  arguments  dealt 
with  political  considerations  :  Were  not  the  contractors,  Mackenzie 
and  Mann,  getting  too  much  ?  Why  were  tenders  not  called  for  ? 
Did  the  treaty  of  1871  fully  protect  us  from  United  States  inter- 
ference in  navigating  the  Stickeen  river  ?  These  and  other  points 
were  discussed,  over  and  over  again,  in  different  lauguage,  until 
the  ordinary  reader  of  the  newspaper  reports  has  groaned  in  spirit. 

Now,  we  are  not  denying  that  these  questions  deserve  some 
attention,  but  are  they  the  main  points  at  issue?  Surely,  the  business 
aspect  is  the  chief  feature  and  ought  to  be  kept  in  mind  all  through. 
Our  woolen,  cotton,  outfitting,  importing,  rubber  and  other  indus- 
tries are  all  busy  doing  something  for  the  Klondyke  trade.  This 
trade  must  be  done  now.  Choose  a  route  into  the  Klondyke  which 
can  as  easily  be  reached  from  the  United  States  cities,  and  the 
chances  are  that  the  gold-hunters  from  foreign  countries  will  outfit 
in  the  States. 

The  real,  and  the  only  certain,  Klondyke  boom  for  us  is  the 
trade  of  theJYukon.  There  may  be  vast  gold  finds  in  that  region, 
but  there  may  not.  What  we  want  is  the  trade  of  supplying  the 
thousands  of  people  who  are  willing  to  risk  the  dangers  and  priva- 
tions of  going  to  the  Yukon.  It  is  their  risk,  not  ours.  Many  will 
make  fortunes,  perhaps — at  a  cost  in  physical  suffering  and  mental 
anguish,  which  the  average  mortal  shrinks  from.  Many  will  be 
disappointed.  Yet,  they  will  all  spend  a  certain  amount  of  money 
in  making  the  experiment.  It  is  in  supplying  the  wants  of  these 
people  that  the  solid  benefit  to  our  commercial  interests  accrues. 

Was  the  Government  justified  in  drawing  up  a  bargain,  hastily 
and  with  some  defects,  in  order  to  rush  a  Canadian  route  through  ? 
That,  we  submit,  is  the  question.  It  is  not  easy  to  answer.  We 
do  not  profess  to  know  all  about  it.  We  do  not  care  who  gets  the 
contract,  and  what  Government  passes  it.  It  is  a  purely  business 
question.  Was  the  Government  granting  too  much  ?  Let  business 
men  decide.  They  know  what  trade  the  rush  of  people  is  yielding 
them,  and  are  in  the  best  position  to  judge  what  price  it  was  worth 
while  to  pay. 

Why  did  not  the  House  of  Commons  and  the  Senate  make  a 
special  effort  to  get  business  men's  evidence  :  (a)  as  to  the  actual 
conditions  that  attract  the  outfitting  trade  to  Canadian  centres  ;  (b) 
as  to  how  much  we  are  getting  now  ;  (c)  would  a  few  months'  delay 
send  valuable  trade  to  the  United  States,  and  several  other  matters 
on  which  merchants  and  manufacturers  are  best  posted.  The 
probabilities  are  that  the  commercial  aspect  would  have  had  due 
consideration.  But,  except  at  election  times,  politicians  are  not 
concerned  much  to  know  how  business  men  feel. 


HINTS  TO  RETAILERS. 

By  a  Hkau  Clerk. 

EASTER  is  near  at  hand,  and,  as  a  rule,  trade  being  consider- 
ably better  than  the  preceding  months,  competition  in  many 
cases  is  fiercest. 

Be  careful  and  lay  your  plans  so  as  to  obtain  the  greatest 
amount  of  benefit.  A  fight  between  merchants  at  this  time  nearly 
always  results  in  a  loss  to  them,  when,  if  a  little  thinking  and  com- 
mon business  sense  were  used,  profits  might  have  been  made.  This 
kind  of  competition  is  very  poor  as  regards  trade  making. 

The  people  become  frantic,  and  one  side  cannot  convince  the 
other  that  they  are  selling  cheaper.  It  too  often  happens  that  when 
a  time  comes  when  there  is  something  to  be  made,  one  store  thinks 
that  by  a  little  cutting  it  will  gain  all  the  trade.  Far  from  it.  Other 
stores  are  forced  to  do  the  same  thing.  The  consequences  are  that 
in  nine  cases  out  of  ten,  you  not  only  lose  the  profit  you  might  have 
made,  but  some  of  the  principal  as  well. 


Easter  is  not  the  time  to  push  the  sale  of  cheap  stuff  that  would 
find  a  ready  sale  the  week  after  or  at  any  other  time.  Customers 
want  good  goods  at  this  season.  Therefore,  provide  good  mer- 
chandise for  your  Easter  sales,  the  best  that  you  can  possibly  give 
at  a  fair  popular  price.  If  the  goods  have  been  well  bought  and 
are  well  advertised,  your  trade  will  be  all  that  you  could  desire. 

This  is  about  the  time  for  the  removal  of  storm  doors  and 
putting  awnings  in  order.  It  is  like  throwing  aside  the  store's 
winter  wraps  and  getting  its  summer  suit  ready  for  use.  Have  you 
ever  noticed  what  a  difference  these  things  make  in  the  appearance 
of  the  store  ?  It  is  more  emphatic  than  the  song  of  the  first  robin 
announcing  that  spring  is  here.  It  seems  almost  of  sufficient 
importance  to  be  marked  as  a  special  event  in  the  season's  business 
and  to  call  for  some  extra  attention.  This  much  can  certainly  be 
done  by  every  merchant :  He  can  so  arrange  the  goods  and  depart- 
ments near  the  entrance  that  they  will  present  a  newer,  brighter 
and  more  attractive  appearance  than  they  ever  did  before.  Then, 
customers,  who  are  not  at  all  slow  to  notice  things,  having  their 
attention  called  to  the  fact  that  the  store  is  literally  thrown  open  for 
summer  business,  will  be  favorably  impressed  by  its  improved 
appearance. 

If  a  store  is  run  entirely  by  the  proprietor  and  the  boy,  and  con- 
tains only  half-a-dozen  lines  of  staple  dry  goods,  it  should,  in  a 
measure,  be  departmentalized.  That  is,  each  line  of  goods  should 
be  kept  in  an  orderly  way,  in  its  own  particular  part  of  the  store, 
and  not  mixed  up  indiscriminately,  but  there  should  be  a  proper 
place  for  everything,  and  everything  should  be  in  its  proper  place. 
That  place  is  a  department. 

-i 
Because  the  store  is  small  is  no  reason  why  it  should  not  look 

businesslike.  A  small  store  can  be  made  just  as  orderly,  attractive 
and  important-looking,  in  its  way,  as  any  of  the  big  city  depart- 
ment stores.  An  air  of  businesslike  order  about  a  store — even  the 
smallest — helps  to  sell  goods.  It  inspires  customers  with  confi- 
dence. It  tells  them  plainly  that  the  man  who  runs  that  store 
knows  his  business,  and  is,  therefore,  to  be  relied  upon  in  the 
matter  of  style  and  price.     It  adds  weight  to  the  salesman's  argu- 
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ment  or  suggestion.  It  materially  improves  the  appearance,  and, 
therefore,  the  saleableness  of  the  goods.  It  prevents  overstocking, 
and  also  loss  of  trade  by  the  disappointing   "  fust  sold  out  "    reply. 


Even  the  counter  showcases  should  be  kept  in  department 
order.  A  mixed  up  lot  of  odds  and  ends  carelessly  thrown  under 
a  glass  cover  will  never  result  in  sales.  Better  one  line  of  spool 
thread,  decently  arranged,  than  a  whole  sample  stock  of  notions 
playing  tag  from  one  end  of  the  case  to  the  other.  Some  of  the 
counter  cases  seen  in  many  stores  are  merely  catch-alls  for  lazy 
clerks,  and  give  customers  a  bad  impression  of  the  whole  store. 


There  is  only  one  reason  why  the  umbrella  season  should  not  be 
the  biggest  in  years.     That  is,  a  lack  of  those  showers    that    are 
usually  so  plentiful  during  the  early  spring  months  as   "  wheels  " 
on  the  highway.     The  best  and  only  way  to  ensure  a  good  season's 
business  is  to  have  a  well-assorted  stock  of  up-to-date  goods  at  right 
prices.     With  this  assured,  a  merchant  can  laugh  at  all  the  extra- 
ordinary and  fantastic  schemes  his  neighbors  wish  to  indulge  in. 
Look  out  for  good  drives,  to  be  used  as  special  sales  when  needed. 
Of  course,  the  time  to  use  them  is  when  it  rains.     Then  use  them 
so  that  they  will  be  irresistible  advertisers  and  trade  makers  for 
your  umbrella  department.     People  are  always   in    need  of  um- 
brellas.    They  are  forever    being   lost.     Advertise    your  popular 
drive  as  cheap  enough  to  lose  ;  good  enough  to  use.     Just  like  re- 
covering the  one  you  lost. 

Last  month  a  Review  subscriber  made  some  comment  on  an 
article  in  this  column.  The  article  appeared  in  January  issue,  on 
untidy  stores,  redressing  windows,  caring  for  stock  and  store 
arrangements.  He  thought  that  the  one  who  wrote  it  might  have 
been  a  clerk  in  some  small  country  store.  It  is  sufficient  to  reply 
that  his  experience  comes  from  one  of  Canada's  largest  dry 
goods  stores,  where  everything  is  conducted  in  the  most  improved 
style.  No  store  in  Canada  affords  more  opportunities  for  a  clerk 
to  get  a  training  in  the  dry  goods  line.  The  writer,  however,  could 
not  help  but  notice  what  came  under  his  observation.  This  is  not 
imaginary,  but  happened  in  one  of  the  largest  cities  in  Canada. 
He  wrote  an  article  on  it,  so  that  those  whose  stores  were  in  any 
such  way  might  take  a  hint  and  do  a  little  cleaning,  if  nothing 
else.  The  gentleman  who  criticized  has,  no  doubt,  one  of  the 
brightest  dry  goods  stores  that  out  country  can  produce.  The 
article,  therefore,  would  not  apply  to  him,  nor  to  others  like  him. 
I  am  sorry  to  say  that  there  are  a  good  many,  throughout  the 
country,  who  need  to  turn  over  a  new  leaf  and  take  a  fresh  start. 
The  article  on  the  white  goods'  sale  was  also  mentioned.  It 
stated,  for  an  example,  to  have  a  run  on  shirts,  collars  and  cuffs, 
and  such  material,  that  they  could  be  sold  below  your  competitor 
and  be  good  value  for  the  money.  This  has  been  done  by  a  large 
dry  goods  firm  and  found  profitable.  The  goods  are  manufactured 
at  a  quiet  time,  the  manufacturer  being  willing  to  have  less  profit 
in  order  to  keep  his  hands  at  work.  Then,  again,  a  merchant 
does  not  expect  as  large  a  profit  in  January  as  at  other  seasons. 
It  being  a  quiet  month  he  is  willing  to  sell  a  little  closer,  and,  when 
everything  is  taken  into  consideration,  you  are  having  a  very  fair 
profit  for  the;time  of  year. 
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LONDON     SHOPS. 

mow    THE    BEST  TRADE  GETS    RID   OP   OLD    AND    UNSALEABLE 

STOCK. 

ONE  thing  that  arrests  attention  just  now,  says  the  London, 
Eng.,  correspondent  of  Haberdasher,  is  certainly  the  hosiers' 
sale,  corresponding  to  the  "bargain  day"  which  so  constantly 
beguiles  the  gentler  half  of  humanity,  but  not  coming  quite  so 
often.  Now,  I  fancy  that  we  work  these  things  somewhat  differ- 
ently here  to  the  way  you  run  them  in  America,  and  it  may  be 
interesting  to  tell  about  them.  To  begin  with,  the  best  stores,  as 
you  call  them,  the  best  "shops,"  as  we  say  in  England,  do  not 
have  any  sales  at  all.  These  best  shops  lie  (nearly  all  of  them)  in 
an  area  of  less  than  a  square  mile.  This  observation  imputes  no 
reflection  on  their  proprietors'  veracity.  Bond  street,  Piccadilly, 
and  the  two  Arcades  which  connect  the  two  (one  running  obliquely 
from  a  couple  of  doors  behind  Bond  street  to  Piccadilly,  the  other 
running  from  Bond  street  itself  to  a  small  street  turning  into  Picca- 
dilly), contain  pretty  much  all  the  most  conspicuous  of  the  shops 
patronized  by  the  smart  crowd  in  London.  These  shops  do  not 
have  sales  ;  but  there  are  just  one  or  two  cheaper  and  inferior 
shops  located  there,  not  belonging  to  the  smart  set  at  all,  but  trading 
on  the  strength  of  their  proximity  to  their  betters,  may  have  them, 
but  not  often.  It  will  have  been  perceived  that  while,  speaking 
generally,  all  the  best  shops  are  in  the  area  named,  not  all  shops 
in  that  area  are  best  shops. 

It  will  be  asked,  no  doubt,  "What  do  the  proprietors  of  these 
stores  do  with  their  outdated  goods,  or  with  goods  manufactured  in 
anticipation  of  a  demand  that  does  not  'come  off?'  "  The  answer 
is  that  they  sell  them  back  either  to  the  manufacturers  or  to  dealers 
ad  hoc,  and  the  goods  find  their  way  to  the  third  and  fourth  rate 
shops.  Thus,  you  will  often  buy,  if  you  choose  to  do  so,  at  the 
latter  class  of  shops,  goods  that  were  fashionable  at  three  or  four 
times  the  price,  a  season  agone.  They  are  there  mingled  with 
cheap  imitations  of  really  fashionable  articles.  I  call  to  mind  one 
shop  on  Arcadia,  where  a  series  of  Indian  printed  cotton  ties  and 
bows  of  quite  unique  hideousness  have  been  displayed  as  a  sort  of 
forlorn  hope  for  three  years,  to  my  personal  recollection.  It  is 
hardly  to  be  conceived  that  any  of  these  atrocities  are  ever  disposed 
of;  but  year  in,  year  out,  there  they  hang. 

The  second-rate  shops  have  a  sort  of  perennial  sale.  They  don't 
blow  about  it,  but  they  keep  their  outdated  stock  stowed  away 
and  let  it  loose  upon  "green  customers"  who  complain  that  the 
seasonable  goods  are  "  very  dear."  It  must  be  remembered  that 
only  shops  of  practically  the  highest  class  get  out  protected  designs 
of  their  own.  The  second-raters  buy  from  manufacturers,  or  more 
often  from  jobbers,  and  their  prices  vary — decreasing  as  you  go 
east  up  to  a  certain  point,  then  increasing  again  for  about  a  mile, 
then  disappearing  altogether.  Readers  who  know  the  topography 
of  London  will  recognize  my  landmarks.  The  second-rate  shops 
get  rid  of  as  much  outdated  stock  as  they  can  at  wholesale,  to  be 
passed  on  to  their  inferiors. 


BUYING    ABROAD. 


Mr.  Tooke  and  Mr.  Edgar  are,    at  present,    on  the   continent 
selecting  silks  for  their  neckwear  manufacturing  department. 


BRIGHTEN  THE   STORE     IN    AND   OUT. 

The  importance  of  giving  the  store  interior,  as  well  as  the 
window  displays,  a  spring-like  appearance  these  April  days  cannot 
be  too  strongly  emphasized.  The  heavy,  sombre  stocks  of  winter 
look  and  are  out  of  place  when  the  smell  of  growing  things  fills  the 
air.  Customers  will  not  enter  an  unattractive  store  any  more  than 
a  discriminating  trade  will  deal  with  a  merchant  who   bedizens  his 


store  with  a  lot  of  cheap,  gaudy  decorations.  Plants  lend  them- 
selves to  artistic,  pleasing  decorations.  The  appearance  of  a  store 
is  a  pretty  safe  index  as  to  the  general  character  of  the  proprietor, 
and  to  create  a  wrong  impression  in  this  direction  is  apt  to  produce 
results  af  a  most  harmful  kind.  Just  now,  it  should  be  recalled, 
plants  and  flowers  may  be  secured  at  a  very  low  price. — D.  G. 
Economist. 


THE  ENGLISH  COTTON  TRADE. 

BETTER    OUTLOOK,    AND    PROPOSALS    FOR    SEVERAL    COMBINATIONS. 
Manchester,   Eng..  Corres.  N.V.    E-onomisi. 

THE  state  of  the  cotton  trade  is  decidedly  improving,  although 
the  great  plain  cloth  trade  is,  in  most  branches,  not  very 
profitable.  Such  well-known  houses  as  Horro^kses,  Crewdson  & 
Co.  are  always  busy  at  good  prices,  but  the  great  majority,  without 
such  a  name  to  conjure  with,  are  just  emerging  from  a  period  of 
decided  depression. 

The  fine  branch  of  the  spinning  trade  is  on  the  point  of  being 
amalgamated.  The  object  of  this  combine  is  not  because  trade  has 
been  bad,  as  this  is  the  one  branch  of  the  cotton  trade  which  has 
prospered  through  all  the  bad  time.  Some  of  the  firms  in  the  com- 
bination have,  indeed,  been  working  night  and  day  for  a  long  time 
past. 

SPUN-SILK    SPINNERS. 

Another  combine  which  has  been  threatened  is  that  of  the  spun- 
silk  spinners.  A  meeting  was  held  last  week,  but  in  the  absence 
of  two  or  three  of  the  largest  firms  in  the  trade  nothing  was  done, 
and  it  is  scarcely  likely  that  anything  will  be  done  in  this  matter  at 
present  at  any  rate. 

A  combine  which  is  practically  decided  upon  is  that  of  the  York- 
shire yarn  and  slubbing  dyers.  This  will  include  over  20  firms, 
and  will  have  a  large  capital,  as  it  is  a  big  industry. 

An  attempt  is  also  being  made  to  form  a  combination  of  the 
linen  bleachers  in  Scotland.  There  has  recently  been  great 
competition  in  this  trade,  which  has  taken  the  form  of  allowing 
large  discounts — often  20  to  25  per  cent.  The  matter  is  not 
settled,  although,  1  am  told,  there  are  great  prospects  of  carrying 
the  plan  into  effect. 

TO  PUBLISH  DAILY  SALES. 

Many  of  your  readers  will,  no  doubt,  be  interested  in  hearing 
that  a  serious  effort  is  being  made  by  an  influential  body  of  manu- 
facturers, merchants,  etc.,  to  have  the  sales  of  cotton,  yarns,  and 
cloths  published  each  day,  as  is  done  with  raw  cotton.  The  leader 
of  the  movement  is  Pickup  Holden,  and  he  has  many  influential 
supporters. 

On  account  of  the  aforementioned  heavy  buying  in  February 
many  spinning  mills  are  sold  up  for  three  or  four  months  ahead  at  a 
good  margin  of  profit,  and  shares  in  the  Oldham,  Limited,  are 
higher  than  they  have  been  for  half  a  dozen  years.  Some  shares, 
which  a  year  ago  could  have  been  had  for  the  asking  on  account  of 
the  possibility  of  calls,  are  now  worth  good  prices. 

NEW    SPRING    GOODS. 

The  new  spring  goods  are  not  yet  fairly  shown  in  the  retail 
shops,  but  a  week  or  two  will  make  a  lot  of  difference  in  this 
respect.  Speaking  generally,  there  is  a  demand  for  goods  of  the 
best  qualities.  Cheap  imitations  are  being  neglected.  Good  piques 
are  in  large  demand,  in  both  whites  and  dyes  and  prints.  Tweed 
effects  in  prints  are  again  to  the  fore,  and  will  be  seen  in  many  rich 
colorings  in  new  patterns. 

The  silk  departments  here  report  trade  quiet.  Black  and  white 
checks  are  in  good  demand,  for  blouses,  etc. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


31 


A  TALK  WITH  CLOTHING 
DEALERS^ 


THE    CHIEF    POINTS   THAT    MAKE    CLOTHING    A 
PROFITABLE    PAYING    BUSINESS   ARE: 


Perfect  Fitting  Goods 
Nice  Neat  Patterns 
Well  Made  Garments 
Well  Trimmed  Garments 
Good  Wearing  Tweeds 
Prompt  Delivery  of  Orders 

All  these  points  we  carefully  look  after.  Our  goods  are 
earning  for  us  a  reputation  in  the  Clothing  trade.  We  get  the  newest 
ideas  each  season  and  our  Fall  samples  will  be  a  genuine  surprise  to  you. 

Beavers,  Tweeds,  and  Montagnais  will 
be  the  favorite  Overcoats. 


For  Fall  '98. 


We  are  increasing  our  facilities 
for  selling  and  delivering  goods, 
and  keep  right  up-to-date  all  the 

time.     Anyone  who  has  not  tried  our  goods  before  should  not  miss 

this  opportunity. 


A.  S.  CAMPBELL  &  CO. 


256  St.  James  Street, 


MONTREAL 


s«ft 
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THE  AMENDED  CANADIAN  TARIFF  OF  1898. 

THE     CHANGES  ANNOUNCED  IN    MR.    FIELDING' S  BUDGET    SPEECH — 

THE    PREFERENTIAL    RATES   TO    APPLY    ONLY    TO    BRITISH 

AND  SOME  COLONIAL  PRODUCTS  AFTER  AUGUST   I 

— A    WARNING    TO    MANUFACTURERS — THE 

QUESTION    OF     PERMANENCE. 

From  The  Dry  Goods  Review's  Special  Correspondent. 

OTTAWA,  April  5. — The  budget  speech  of  the  Finance 
Minister,  Hon.  W.  S.  Fielding,  made  in  the  House  of  Com- 
mons to-day,  is  chiefly  interesting  to  readers  of  The  Review  on 
account  of  its  references  to  present  and  future  tariff  policy.  I  shall, 
therefore,  omit  the  financial  portions  of  the  speech,  and  summarize 
briefly  the  leading  points  relating  to  the  tariff,  adding  the  exact 
words  ofthe  Minister  on  these  points. 

The  principal  features  of  the  amended  tariff  are  : 

1.  The  preference  of  25  per  cent,  ofthe  duty  is  confined,  on  and 
after  August  1  next,  to  Great  Britain  and  Ireland  and  certain  British 
colonies  whose  tariffs  are  favorable  to  Canada.  It  seems,  therefore, 
that  in  accordance  with  the  tariff  of  last  year  the  full  preference  of 
one-fourth  of  the  duties  will  take  effect  July  1  and  continue  for  one 
month  towards  British  and  nearly  all  foreign  goods.  Importers  of 
German,  French,  and  other  goods  will  thus  get  the  full  extent  of  the 
25  per  cent,  reduction  during  July,  and  in  order  to  reap  this  the 
bringing  in  of  as  many  fall  shipments  as  possible  before  August  1 
will  probably  be  the  policy  of  importing  merchants. 

2.  The  changes  in  the  sugar  duties  are :  An  advance  in  the 
duty  on  raw  sugar  from  50c.  to  62^c.  per  100  lbs.;  the  duty  on 
refined  yellow  sugar  will  be  advanced  from  $1  per  100  lbs.  to 
$1.08  ;  refined  granulated  sugar  will  pay  a  duty  of  $1.24^  per  100 
lbs.,  instead  of  $1  per  100  lbs.,  as  heretofore.  The  West  Indies 
sugar  will  come  in  under  the  preferential  rate  after  August  1,  this 
being  an  effort  to  help  those  sister  colonies  now  so  distressed. 
There  is  slight  change  in  the  levying  of  the  tobacco  duty. 

3.  The  general  tariff  is  left  as  it  is,  the  Minister  warning  the  pro- 
tected manufacturers  that  the  demand  for  lower  duties  would  con- 
tinue, and,  in  time,  prevail. 


PREFERENTIAL  trade. 
Mr.  Fielding  dealt  at  some  length  with  preferential  trade.  He 
said  the  purpose  of  the  policy  last  year  was  to  bring  about  pre- 
ferential trade  with  the  Mother  Country,  although  they  had  presented 
their  proposal  in  a  form  that  did  not  confine  it  to  Britain.  Now 
that  the  German  and  Belgian  treaties  would  come  to  an  end  on 
August  1 ,  the  preference  would  be  confiined  to  Britain  and  certain 
other  colonies.  He  thought  if  Great  Britain  ever  gave  preferential 
rates  to  Canadian  products  in  her  market  it  would  be  a  voluntary 
act  of  frindliness  and  not  on  account  of  any  huckstering  of  ours. 
Mr.  Fielding  continued:  "I  have  spoken  of  the  effect  of  the 
Belgian  and  German  treaties  on  our  tariff  policy,  and  now  I  must 
say  something  with  regard  to  another  class  of  treaties,  commonly 
called  the  favored-nations  treaties.  Great  Britain  has  treaties  with 
many  nations,  containing  what  is  called  the  favored-nation  clause. 
I  have  here  a  statement  showing  the  several  countries  which 
have  been  brought  under  the  operation  of  the  Canadian 
preferential  tariff  :  Countries  admitted  by  the  reciprocal 
character  of  their  tariffs — New  South  Wales,  British  India,  the 
Netherlands,  Japan.  Countries  admitted  under  the  Belgian  and 
German  treaties — Belgium  and  Germany.  Countries  admitted 
under  the  favored-nations  treaties — France,  Algeria  and  the  French 
colonies.  In  the  case  of  France,  Algeria  and  the  French  colonies, 
that  was  governed  by  our  own  Franco-Canadian  treaty,  which  had, 
of  course,  received  the  approval  ofthe  Canadian  Parliament.  In 
the  other  cases,  however,  the  favored-nations  treaties  had  never 
received  the  approval  of  the  Canadian  Parliament,  but  they  were 


nevertheless  held  to  apply  to  Canada.  Thus  it  will  be  seen  that 
the  preference  we  wished  to  give,  and  the  preference  we  actually 
did  give,  for  several  months  to  Great  Britain,  had  to  be  extended 
to  the  countries  I  have  named  ;  and  we  refunded  to  importers  the 
duties  which  had  been  collected  in  the  interim  on  the  goods  from 
these  several  countries.  But  all  this  will  come  to  an  end  at  the 
end  of  July  in  the  present  year.  At  the  end  of  July  in  the  present 
year  the  Belgian  and  German  treaties  will  expire. 

"Canada  will  rot  then  be  obliged  to  give  the  preference  to 
either  Belgium  or  Germany.  With  the  fall  ofthe  treaties  the  claim 
of  favored  nations  to  receive  equal  advantage  will  also  fall.  Canada 
will  then  be  free  to  confer  the  advantages  of  a  preferential  tariff 
upon  the  Mother  Country,  and  open  such  colonies  as  in  the  judg- 
ment of  Canada  should  be  admitted. 

REQUEST    FOR    TARIFF    CHANGES. 

"  I  think  it  will  be  admitted  that  frequent  tariff  changes  are  not 
desirable.  Something  in  the  nature  of  tariff  stabiliiy  is  much  to  be 
desired.  It  is  better  even  that  we  should  bear  with  some  injustices 
that  may  exist  than  suffer  the  greater  evils  which  would  arise  from 
frequent  tariff  changes.  We  have  had  representations  made  by  a 
number  of  interests,  which  interests  ought  to  receive  consideration. 
Some  of  these  had  cases  which  have,  to  some  extent,  commended 
them  to  our  judgment,  and  if  we  were  opening  up  the  general 
revision  of  the  tariff,  or  a  revision  to  any  considerable  extent,  we 
would  be  able  to  lend  a  willing  ear  to  some  ot  the  representations 
that  have  been  made  to  us.  But  it  is  not  our  intention  to  make  any 
numerous  changes  in  the  tariff  at  the  present  session. 

A    WARNING   TO    MANUFACTURERS. 

"  We  wish  to  guard  against  frequent  changes  in  the  tariff, 
against  tariff  tinkering,  but  let  us  be  careful  how  we  convey  the 
expression  to  the  public,  because  we  do  not  mean  it  that  we  regard 
the  tariff  as  final.  Let  it  not  be  supposed  that  the  tariff  is  settled 
for  ten  years,  or  even  for  five  years.  So  long  as  there  are  high 
duties  there  must  be  demands  for  tariff  changes.  Nothing  is 
settled  until  it  is  settled  in  accordance  with  the  right,  and  so  long 
as  there  are  high  duties  we  may  expect  agitation  for  reduction. 
I  am  afraid  there  is  no  rest  for  the  protected  manufacturers.  I  am 
inclined  to  think  that  he  will  find  eternal  vigilance  to  be  the  price 
of  his  protection  ;  he  must  be  on  guard  all  the  time  against  the 
attack  that  he  knows  must  always  come.  So  long  as  there  are 
high  duties  there  will  also  be  consumers  to  protest  against  them, 
and  I  think  that  the  manufacturers  will  best  show  the  best  under- 
standing of  their  own  position  and  best  consult  their  own  permanent 
interests,  the  permanent  interests  of  manufacturing  enterprises,  if 
they  will  realize  that  very  important  fact.  It  is  well,  if  they  are 
to-day  in  a  position  which  affords  them  some  comfort  and  advantage, 
that  they  should  apply  their  time  and  use  their  opportunity  to  get 
their  business  upon  such  a  basis  that  it  will  be  as  little  as  possible 
dependent  on  tariff  aid.  The  tendency  of  a  high  tariff  policy  is  to 
lead  men  to  look  too  much  to  tariff  and  too  little  to  the  efforts 
they  should  make  for  the  benefit  of  their  business.  What  a  world 
of  good  might  have  been  accomplished  for  the  true  interests  of 
manufacturers  in  the  Dominion  of  Canada  if  all  the  time,  energy, 
labor  and  money  that  have  been  expended  in  the  last  20  years  in 
tariff  watchings  and  wire-pulling  at  Ottawa  had  been  expendecVin 
the  factories,  in  the  developement  of  business,  in  the  discovery  of 
new  inventions,  in  finding  means  for  the  use  of  labor-saving 
machinery,  in  learning  what  might  he  done  with  waste  products,  in 
dealing  with  all  those  forms  of  industrial  progress  which  had  to  be 
dealt  with  by  the  manufacturer  when  he  has  keen  competition. 
We  would,  therefore,  say  to  the  manufacturer  that  if  he  desires  per- 
manency in  the  tariff  he  must  never  expect  permanency  until  the 
tariff  gets  down  to  a  moderate  point.  Today  there  are  duties  in 
the  tariff  so  high  that  I  am  sure  the  Government  are  not  prepared 
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to  treat  them  as  part  of  a  permanent  tariff.  I  say  this  in  no  spirit 
but  that  of  friendliness  to  the  manufacturing  interests.  While  the 
manufacturers  are  in  a  (airly  good  position  to-day,  it  would  be  a 
mistake  for  them  to  fail  to  realize  the  fact  that  Canada  has  turned 
her  face  away  from  the  high  tariff  policy,  and,  though  we  may  pro- 
ceed slowly,  whatever  progress  we  make  from  this  time  forward 
must  and  should  be  in  the  direction  of  greater  freedom  of  trade." 

EXACT  WORDING  OF  THE  NEW  SCHEDULE. 

Mr.  Fielding  then  read  the  wording  of  the  new  schedule,  which 
will  govern  the  25  per  cent,  reduction  of  duty  on  British  goods  on 
and  after  Aug.  1 ,  as  follows  : 

"That  it  is  expedient  to  provide  that  section  17  of  'The  Customs 
Tariff,  1897,'  shall  be  repealed  on  and  after  the  first  day  of  August, 
in  the  present  year,  1898,  and  that  the  following  section  shall  be 
substituted  therefor  :  (17)  Articles  which  are  the  growth,  product, 
or  manufacture  of  any  of  the  following  countries  may,  when  im- 
ported direct  into  Canada  from  any  of  such  countries,  be  entered 
for  duty  or  taken  out  of  warehouse  for  consumption  in  Canada  at 
the  reduced  rate  of  duty,  provided  in  the  British  preferential  tariff, 
set  forth  in  schedule  D  to  this  Act  :  (a)  The  United  Kingdom  of 
Great  Britain  and  Ireland  ;  (b)  the  British  colony  of  Bermuda  ; 
(c)  the  British  colonies  commonly  called  the  British  West 
Indies,  including  the  following  :  The  Bahamas,  Jamaica,  Turk's 
Island  and  the  Caicos  Islands,  the  Leeward  Islands  (Antigua,  St. 
Christopher-Nevis,  Dominica,  Montserrat  and  the  Virgin  Islands), 
the  Windward  Islands  (Grenada,  St.  Vincent  and  St.  Lucia).  Bar- 
badoes,  Trinidad  and  Tobago,  British  Guiana,  (d)  Any  other 
British  colony  or  possession  the  Customs  tariff  of  which,  on  the 
whole,  is  as  favorable  to  Canada  as  the  British  preferential  tariff 
herein  referred  to  is  to  such  colony  or  possession.  Provided,  how- 
ever, that  manufactured  articles  to  be  admitted  under  such  prefer- 
ential tariff  shall  be  bona-fide  the  manufactures  of  a  country  or 
countries  entitled  to  the  benefits  of  such  tariff,  and  that  such  benefits 
shall  not  extend  to  the  importation  of  articles  into  the  production  of 
which  there  has  not  entered  a  substantial  portion  of  the  labor  of  such 
countries.  Any  question  that  may  arise  as  to  any  article  being 
entitled  to  such  benefits  shall  be  decided  by  the  Minister  of  Customs, 
whose  decision  shall  be  final. 

"The  Minister  of  Customs,  with  the  approval  of  the  Governor-in- 
Council,  shall  determine  what  British  colonies  or  possessions  shall  be 
entitled  to  the  benefits  of  the  preferential  tariff  under  clause  (d)  of 
this  section. 

"  The  Minister  of  Customs  may,  with  the  approval  of  the  Gov- 
ernor-in-Council,  make  such  regulations  as  may  be  deemed  neces- 
sary for  carrying  out  the  intention  of  this  section. 

"That  it  is  expedient  to  provide  that  schedule  D  to  'The 
Customs  Tariff,  1897,'  shall  be  repealed  on  and  after  the  first  day 
of  August,  in  the  present  year,  1898,  and  that  the  following 
schedule  shall  be  substituted  therefor  :  Schedule  D — On  articles  the 
growth,  product  or  manufacture  of  the  United  Kingdom  of  Great 
Britain  and  Ireland,  or  of  any  British  colony  or  possession  entitled 
to  the  benefits  of  this  preferential  tariff  under  section  17,  the  duties 
mentioned  in  schedule  A  shall  be  reduced  as  follows  :  The  reduc- 
tion shall  be  one-fourth  of  the  duty  mentioned  in  schedule  A,  and 
the  duty  to  be  levied,  collected  and  paid  shall  be  three-fourths 
of  the  duty  mentioned  in  schedule  A.  Provided,  however,  that 
this  reduction  shall  not  apply  to  any  of  the  following  articles, 
and  that  such  articles  shall  in  all  cases  be  subject  to  the  duties 
mentioned  in  schedule  A,  viz.  :  Wines,  malt  liquors,  spirits, 
spirituous  liquors,  liquid  medicines  and  articles  containing  alcohol; 
tobacco,  cigars  and  cigarettes.  Provided  further,  that  the  reduc- 
tion shall  only  apply  to  refined  sugar  when  evidence  satisfactory 
to  the  Minister  of  Customs  is  furnished  that  such  refined  sugar  has 
been  manufactured  wholly  from  raw  sugar  produced  in  British 
colonies  or  possessions." 


A  BERMUDA    MERCHANT 

HAS    A    (HAT    IN    NEW    VOKK    ABOUT    THE    WAY    HE    DOES 

ins   BUSINESS. 

ALTHOUGH  Bermuda  is  a  British  colony,  and  will  after  Aug.  1 
enjoy  Cadada's  preferential  tariff,  a  merchant  from  Bermuda, 
Mr.  T.  J.  Pearman,  was  buying  in  New  York  the  other  day,  and 
had  a  chat  with  a  Dry  Goods  Chronicle  man.  ^ 

The  singular  feature  of  this  gentleman's  business  is  that  it  is 
located  on  the  highway,  midway  between  the  two  towns,  Hamilton 
and  St.  George,  and  draws  its  trade  away  from  both. 

In  a  community  like  ours,  where  even  the  right  or  the  wrong 
side  of  the  street  is  considered  of  consequence,  it  seems  certainly 
odd  that  a  man  would  think  of  locating  outside  town  lines  entirely 
with  any  prospect  of  success.  Yet  such  is  the  case,  and  success- 
fully so,  in  this  instance. 

This  particular  Bermuda  store  is  isolated  from  its  competitors  ; 
it  is  approximately  six  miles  or  more  from  either  town  ;  people  who 
go  there  go  to  trade,  not  to  shop.  The  business  ranks  about  third 
on  the  island. 

The  inducement  which  draws  the  trade  is  lower  prices.  The 
store  has  the  reputation  for  selling  goods  at  lower  prices  than  its 
competitors  in  the  towns,  and  as  the  trade  catered  to  is  chiefly  of  the 
middle  class,  this  price  inducement  counts. 

Theie  are  two  newspapers  on  the  island,  one  weekly,  the  other 
semi-weekly.  About  a  year  and  a  half  ago  Mr.  Pearman  began  to 
advertise  in  these  papers,  and  the  improvement  in  his  business  was 
marked  and  immediate. 

The  other  stores  do  not  advertise,  so  my  progressive  friend  has 
virtually  a  monopoly  of  this  strong  auxiliary,  and  he  is  not  modest 
in  giving  it  credit  for  what  it  does. 

He  believes  in  the  power  of  price.  His  isolation  and  certain 
buying  advantages  that  he  enjoys  give  opportunities  in  this  regard 
which  he  makes  the  most  of.  In  his  advertisements  these  price 
advantages  are  brought  to  the  front. 

Most  of  the  dry-goods  consumed  in  Bermuda  are  brought  from 
abroad,  but  this  merchant  visits  the  New  York  market  for  some 
lines,  particularly  in  cottons  and  kindred  things,  which  he  makes  a 
practice  of  buying  there. 

"I  wouldn't  give  much  for  the  advertising  in  my  case,"  said 
he,  "  except  for  prices  quoted.  I  advertise  much  on  the  lines  that 
you  do  over  here." 

Mr.  Pearman  is  about  to  open  another  store  in  one  of  the  towns 
mentioned  and  he  believes  that  with  the  experience  he  has  gained 
in  advertising,  he  must  certainly  make  a  booming  success  of  the 
new  venture. 


THE   MONTMORENCY   COTTON   CO. 

A  bill  is  before  the  Dominion  Parliament  to  incorporate  the 
Montmorency  Cotton  Mills  Co.,  with  a  capital  of  $1,000,000, 
divided  into  $100  shares.  The  provisional  directors  are  Thomas 
Pringle,  Charles  R.  Whitehead,  Leslie  Gault  Craig,  James 
Nasmith  and  D.  A.  Pringle,  of  Montreal,  and  Herbert  M.  Price,  of 
Quebec.  The  bill  gives  the  company  extensive  powers  relative  to 
the  operation  of  woolen  and  cotton  mills,  electric  power,  etc.,  and 
permission  to  increase  the  capital  stock  to  a  sum  not  exceeding 
$2,000,000  when  50  per  cent,  of  the  first  million  is  paid  up. 


CANADIAN  NECKWEAR  FOR  FALL. 

From  all  The  Review  can  learn,  buyers  of  neckwear  for  the 
coming  fall  trade  will  not  order  ahead  as  freely  as  heretofore,  pre- 
ferring to  wait  for  the  newer  effects  that  will  be  submitted  by 
Canadian  manufacturers. 
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Clapperton's 
•Thread 

CATCHES  THEM 


h 


The    best    thread    for    Sewing,  Fish- 
ing, or  anything  else. 


WRITE  FOR  SAMPLES. 


Wm.Clapperton&Co, 

165  St.  James  St., 

MONTREAL. 


FUTURE  DUTIES  ON  BRITISH  AND 
FOREIGN  GOODS. 

AFTER  August  1  next,  British  goods  will  enjoy  quite  an  advan- 
tage in  this  market.  This  can  hardly  fail  to  make  itself  felt, 
although  it  is  difficult  to  point  out  the  particular  lines  in  which  the 
British  manufacturer  will  distance  his  present  foreign  competitor  in 
the  Canadian  market.  For  these  reasons  :  Freight  rates  ;  the 
nearness  of  the  United  States  manufacturer  to  Canada  ;  the  adapta- 
bility of  goods  made  in  the  States  to  Canadian  tastes,  and  other 
causes  will  operate  in  certain  lines.  Time  alone  will  show  in 
exactly  what  lines  the  British  makes  will  capture  the  bulk  of  the 
importing  trade  of  Canada. 

Something  will  also  depend  on  how  the  goods  are  pushed,  and 
some  of  the  German,  French  and  United  States  makers  are  said  to 
be  pretty  resolute  about  holding  what  Canadian  trade  they  have 
nfrw,  in  spite  of  the  differential  duty  that  will  prevail  against  them 
after  August  1 .  In  the  case  of  the  United  States  manufacturers 
especially,  who  are  known  for  enterprise  and  determination,  it  is 
said  they  will  not  be  ousted  from  a  market  on  this  continent  if  push 
can  hold  it. 

However  that  may  be,  The  Review  has  prepared  a  short  table, 
selecting  a  few  classes  of  goods  in  which  British,  German  and 
United  States  makers  now  compete  in  Canada.     This  table  shows  : 


(1)  The  amount  of  imports  from  these  three  named  countries  last 

year  ;  (2)  the  tariff  rate  that  will  go  into  force  in  August : 

Duty  after 
Aug.  1,  1898. 
On  Brit.  On  for. 
Imported  in  1897  from        goods,    goods. 
Britain.  U.S.     Germany.  p.c.     p.c. 

Cotton  fabrics,  printed  or  dyed  $1,520,745     $559,536    $42,839        26K       35 

Sewing  thread  on  spools 232,530        54,668  2,932        18K       25 

Cotton  clothing,  corsets,  etc. .        107,500      158,204        12,247        26^       35 

Curtains  169.462        58,745  1,675        26K       35 

Artificial   flowers 109,352        Si,795  482        22K       30 

Gloves  and  mitts 228,060        21,245       I41.789        26K       35 

Hats  and   caps 407,563       272,132  1,478         22^       30 

Ready-made  woolen  clothing.        376,792        53.3°3      374,849        26K       35 

Combs 35,622         16,712         14,269        265^       35 

Gray,  unbleached  cottons 21,962        76,658        18K       25 

Cotton  socks  and  stockings. . .  29,610  2,410         40,766         26!^       35 

Laces  and  lace  goods 442,627         15,962        29,692        22K       30 

Woolen  knitted  goods 105,915         16,944        32>635        26^       35 

Of  course,  the  above  are  but  a  few  of  the  classes  of  imports  that 
will  be  affected.  But  an  interesting  comparison  can  be  made. 
English  prints  stand  to  get  the  better  of  Americans  if  a  difference  of 
one-quarter  more  duty  on  the  latter  can  do  it.  German  gloves  and 
mitts  may  be  expected  to  get  hit,  if  English  makes,  suited  to  Can- 
ada, are  made  known  to  our  trade.  So  with  German  mantles  and 
ready-made  clothing  generally,  which  the  English  houses  will 
probably  make  a  big  push  to  supeisede.  American  hats  and  caps 
will  also  now  be  pressed  hard  by  the  English  manufacturers.  Ger- 
man cotton  hosiery  and  woolen  knitted  goods,  as  will  be  seen,  will 
in  future  have  to  fight  for  their  share. 
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A  COMMERCIAL  AGENCY  IN  ENGLAND. 

in   CANADA    LETTING    HER   CHANCE  SLIP   BY? 

MR.  JAMES  D.  ALLAN,  of  Toronto,  who  has  lately  returned 
from  his  annual  trip  to  Europe,  was  asked  by  The  Review 
regarding  the  prospects  of  Canadian  trade  development  abroad. 
Mr.  Allan  replied  that  while  this  country  was  getting  an  advantage 
by  reason  of  the  Klondyke  boom,  efforts  should  be  made  to  see  that 
all  Canada,  and  not  merely  one  section  of  the  mining  region,  bene- 
fited from  the  awakened  interest  abroad. 

"  There  can  be  no  doubt,"  he  continued,  "that  other  parts  of 
the  British  Empire,  like  Australia,  are  beginning  to  recognize 
Canada  as  a  serious  competitor  in  British  favor,  and  have  found  it 
necessary  to  inspire  press  articles  aimed  at  discrediting  the  relia- 
bility of  accounts  that  have  been  furnished  ot  our  new  Canadian 
Eldorado.  Returned  adventurers  have  filled  such  auditoriums  as 
Albert  hall  with  interested  audiences  eager  to  learn  what  had  been 
accomplished  by  men  who,  but  a  few  years  before,  left  England  in 
the  steerage  and  in  ten  years  found  a  competency  in  the  quartz 
beds  of  Canada,  and  whose  utterances  have  increased  the  already 
awakened  sentiment  in  our  favor.  But,  to  sentiment  we  must 
add  knowledge.  And  at  present  blank  ignorance,  regarding  the 
immense  possibilities  of  development  of  Canada's  resources,  is 
characteristic  of  the  average  Englishman. 

"That  development,  in  spite  of  all  some  claim  we  have  accom- 
plished, is  as  yet  only  begun.  The  leading  thought  in  the  mind  of 
a  student  of  our  economic  geography,  who  is  not  animated  by  the 
conceit  of  the  average  stay-at-home,  must  be  the  number  of  profit- 
able industries  that  are  entirely  neglected  on  every  hand.  The 
country  cries  aloud  for  men  to  come  and  take  her  wealth,  and  yet 
our  Government  acts  as  though  it  were  unconscious  of  the  varied 
stores  of  potential  wealth,  content  to  allow  strangers  to  ring  the 
praises  of  our  gold  mines  and  wheat  fields,  our  forests  and  our 
fisheries. 

"There  is  tremendous  interest  being  evinced  in  everything 
Canadian  in  all  European  centres,  and  anxiety  for  reliable  infor- 
mation is  a  pleasing  proof  that  at  last  we  have  caught  the  eye  of 
populous  and  wealthy  Europe.  But  who  is  there  to  answer 
enquirers  and  explain  our  advantages  ?  The  Canadian  Office  ? 
Who  ever  thinks  of  visiting  it,  far  removed  from  any  business 
centre  ?  A  few  traveling  Canadians  and  casual  visitors  desiring  a 
perusal  of  Canadian  papers.  What  evidence  is  there  of  its  exis- 
tence ?  A  paragraph  occasionally  in  an  obscure  corner  of  the  great 
London  dailies,  without  any  head-lines  to  give  the  notice 
prominencei  which  reads  somewhat  as  follows  :  '  Lord  Strathcona 
will  be  pleased  to  hear  from  any  intending  emigrants  to  Canada, 
and  will  gladly  furnish  them  with  any  information  concerning  it.' 

"And  this  is  evidently  the  '  vigorous  policy  '  that  our  depart- 
ment of  trade  and  commerce  considers  worthy  of  our  new  found 
fame.  It  will  be  interesting  to  know  how  many  enquirers  seek  for 
information  at  this  office.  If  any  record  is  kept  it  would  be  found 
that  not  one  for  every  100  who  seek  for  information  at  the  C.P.R. 
office  on  King  William  street.  There  are  to  be  found  views  of  the 
country  that  are  attractive  and  intelligent,  with  painstaking  assist- 
ants to  answer  enquiries.  But  it  must  not  be  forgotten  their 
primary  object  is  to  secure  the  longest  distance  to  charge  for  his 
transportation,  and  here  is  the  necessity  for  some  one  to  represent 
the  country  and  catch  the  desirable  emigrant,  dispel  the  many 
erroneous  ideas  with  which  his  mind  has  been  filled  and  make  him 
feel  that  he  is  safe  in  accepting  the  advice  and  direction  given.  Our 
present  attitude  seems  to  be  to  allow  the  fame  ot  the  Klondyke  to  be 
our  only  magnet  to  attract  emigrants,  and  these  are  largely  of  a 
transient  class  rather  than  the  muscular  humanity  that  comes  to 
stay  and  add  real  wealth  to  the  country.  Accept  the  benefit  of  the 
advertisement  ;    make   the   advantages    of    Canada,  agricultural, 


industrial  and  commercial  known  ;  show  our  British  kinsman  that 
in  this  land  under  the  same  old  flag  are  conditions  more  favorable 
to  the  advancmentof  his  intereststhan  the  congested  state  of  the  tight 
little  island  will  allow ;  dispel  erroneous  ideas  concerning  the 
climate  and  he  will  strive  for  that  material  prosperity  which 
economy,  perseverance  and  energy  will  secure  for  him  here,  and 
add  another  to  the  increasing  number  who  would  gladly  cast  in  their 
lot  with  us  if  only  a  little  zeal  were  shown  in  honestly  and  efficient:^ 
explaining  the  advantages  Canada  can  offer." 


A  SUCCESSFUL  RECORD. 

IN  announcing  their  17th  anniversary  lately,  Geddes  Bros.,  of 
Strathroy,  drew  up  an  interesting  advertisement  for  the  local 
paper,  which  makes  good  reading  for  merchants  in  any  part  of  the 
country.  In  the  course  of  this  well  thought-out  address  to  their 
patrons,  Geddes  Bros,  said  : 

"  The  history  of  this  business  is  growing.  Seventeen  years  of 
progress  is  a  record  that  we  are  proud  of.  You  have  seen  a  good 
many  signs  go  up  and  down  in  all  these  years,  but,  until  we  went 
over  the  records  of  advertisements,  we  had  no  idea  that  sixty  dif- 
ferent firms  had  done  business  in  our  iines  since  we  put  out  our 
modest  board,  that  is  still  doing  service.  Some  of  these  firms 
attained  success,  and  worked  for  it  in  an  honorable  fashion  ;  others 
blew  a  bighorn,  only  to  find  that  it  takes  more  than  wind  to  run 
successfully  even  a  dry  goods  store.  The  motto  we  planted  on 
every  leading  road  into  Strathroy  is  now  the  watchword  of  every 
business  on  modern  methods  in  this  country  :  '  Goods  sold  on  their 
merits  for  cash  and  at  one  price,'  and  it's  the  only  right  way  for 
buyer  and  seller.  We  don't  ask  you  to  pay  your  neighbor's  debts 
by  getting  long  prices,  and  the  long  bills  don't  come  in  by  our 
methods,  and  when  hard  times  come  you  have  no  debts  to  face. 
You  have  made  this  store  grow  by  your  appreciation  of  all  our 
efforts.  You  are  just  as  proud  of  it  as  we  are.  You  want  your 
friends  to  see  what  you  have  in  Strathroy,  and  you  are  right.  The 
man  who  spends  a  dollar  outside  of  his  own  town  makes  himself 
poorer  by  the  profit  his  neighbor  ought  to  have.  How  is  a  town  to 
pay  its  expenses  if  any  business  it  ought  to  get  goes  for  any  reason 
to  some  other  point?  '  Canada  for  Canadians,'  is  the  right  motto, 
and  the  precept  applies  to  Strathroy." 

The  Review  believes  that  the  whole   announcement  has  the 
ring  of  success,  as  well  as  common  sense. 


QUEER  ORDER  FOR  THE  KLONDYKE. 

"  There's  a  big  order  for  the  Klondyke,"  said  a  man  the  other 
day,  alluding  to  a  large  number  of  cases  packed  with  goods  bought 
for  the  Yukon  ;  "  now,  what  would  you  think  was  in  them  ?  The 
value  of  the  consignment  is  $6,000."  The  Review  could  not 
guess.  "Well,"  continued  the  man,  "they  are  kid  shoes  and 
slippers,  all  colors,  and  they  are  being  sent  in  by  a  rich  trading 
company  that  knows  exactly  what  the  trade  of  the  region  is,  and 
what  goods  to  consign."  As  The  Review's  informant  is  noted  for 
his  strict  veracity  (outside  of  business  hours)  and  is  a  pillar  in  the 
kirk,  his  statement  may  be  accepted  without  question. 


PRICES  OF  CANADIAN  COLORED  COTTONS. 

The  schedule  of  prices  for  Canadian  colored  cottons  has  been 
issued  since  the  last  Review  went  to  press,  but  there  is  no  change 
in  price  to  note.  The  tendency  seems  to  be  firm.  One  line,  A 
ginghams,  has  advanced  nearly  10  per  cent.,  and,  except  lor  some 
clearing  lines,  which  may  make  their  appearance  later  on  in  the 
season,  the  jobbing  trade  anticipates  no  downward  prices.  The 
mills  are  always  busy,  and  are  talking  fall  business  on  a  firm  basis 
as  to  price. 
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are  pictured  - 

We  are 

aim  is  now  (It 
ful    Canadia 
the  world. 

Will  y< 
goods  than 
trade  agains! 

Leavinji 


CHICAGO  OFFICE 


SAN  FRANCISCO  OFI 


CHICAGO : 

194,  196,  198 
Fifth  Ave. 

H.  C.  STILPHEN,  Mgr. 
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5  LEADING  CORSET 


•  Equipment  and  Inducements 

his  notice  with  a  view  to  securing  your  business. 

[ling  every  first-class  dealer  in  the  United  States,  and  our 
cted  towards  the  recognition  and  appreciation  of  success- 
Merchants,   with  the  best   line    of  popular   sellers   in 


3uy  a  line  of  W.  B.  Corsets  if  we  promise  you  better 
i  have  had,  guaranteed  to  hold  your  Department 
my  kind  of  competition  ? 

:ntiment  out  of  the  question,  let  us  send  you  samples,  pre- 
paid, and  make  comparison  with  other  lines 
now  in  stock  to  prove  this  assertion. 

Our  line  ranges  in  price  from  $4.25  to 
$130.00  per  dozen. 

Our  $1.00  and  $1.25  styles  are  acknowl- 
edged trade-winners  everywhere. 

Will  it  influence  you  if  we  say  we  are 
sufficiently  confident  of  the  result,  to  guar- 
antee yOU  against  lOSS  if  you  de- 
cide to  handle  W.  B.  Corsets  ? 

We  have  been  busy  right  through  the 
dull  times,  and  have  enlarged  our  facilities  to 
handle  Canadian  business.  We  can  increase 
your  corset  sales  and  profits. 


I 


LET'S  GET  ACQUAINTED. 


k 


n  Brothers 


r    =     NEW  YORK 


SAN  FRANCISCO : 
226  Bush  Street 

ROBINSON  BROS.,  Mgrs. 
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IMPORT  DOLLS 


Quality  the  Best. 


SEASON    1898. 


Prices  the  Lowest. 


Direct  Importation  Orders 
have  been  for  years  with  us  a 
specialty. 

Our  European  house  places 
us  in  direct  touch  with  the  best 
manufacturers,  and  our  success 
in  this  branch  justifies  us  in 
saying  that  we  are  the  largest 
importers  in  Canada,  and  it  is 
therefore  not  surprising  that  we 
show  the  finest  line  of  dolls  in 
the  trade. 


/> 

ft '     1 

i 

w 

1      ■*    LL^J 

577/1 

OUR  FULL  ASSORTMENT  NOW  READY, 


It  will  certainly  pay  you 

to  see  our  samples  before  plac- 
ing your  order,  and,  if  our 
representative  does  not  call  on 
you  drop  us  a  card  and  we  will 
do  our  best  to  give  you  an 
opportunity  of  inspecting  our 
assortment,  which  comprises 
over  200  lines  of  the  most 
desirable  goods  to  be  had,  and 
at  prices  that  defy  competition. 
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NERLICH  &  CO., 


35  Front  Street  West, 


Toronto. 
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MILL  NO.    I 


MILL.     NO.    2 


The 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,    ONT. 


Limited 
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MILL  NO.    3 


Our  Samples  of . . . 


Spring  Goods 


are  now  in  the 

hands  of  the  wholesale  trade. 


MILL   NO.   4 


Ask  for  our 


BALBRIGGAN 
UNDERWEAR 


and  take  no  inferior  substitutes. 


Full   lines   of   Summer  Weight   Half-Hose 
and  Underwear  of  all  kinds. 


'.  i   i:  5 


\.T> 


MILL    No.    S 
SELLING   AGENTS 


MILL   NO.   6 


D.    MORRICE,    SONS   &   CO.,      Montreal  and  Toronto. 


44 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


Oh 


z 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


45 


A 


CURRENT  NEWS  OF  THE  TRADE. 

JOINT  STOCK  company,  with  a  capital  of  about  $6,000,  has 
been   formed  at  Wellesley,  Ont.,  for  the  purpose  of  running 


the  flax   mills  next  summer, 
been  rented  for  5200  a  year. 


It  is  understood  that  the  mills  have 


*  '  Hugh  Thomson,  proprietor  of  a  general  store  at  Blair,  Ont., 
and  a  prominent  Conservative  of  South  Waterloo,  was  found  dead 
in  bed. 


The  Hudson's  Bay  Company  have  established  an  agency  in  Chi- 
cago to  collect  Klondvke  business. 


W.  E.  Sanford  &  Co.,  of  Hamilton,  have  received  the  contract 
from  the  Dominion  Government  for  the  supply  of  military  clothing 
for  the  next  three  years.  This  probably  means  that  the  Rosamond 
Woolen  Co.,  of  Almonte,  will  have  the  work  of  manufacturing  the 
cloth,  as  heretofore.  Their  mill  is  specially  fitted  for  the  produc- 
tion of  the  necessary  quality  of  cloth. 


The  bankrupt  stock  of  0'Meara&  Hodgins,  general  merchants, 
of  Quyon,  Que.,  was  purchased  by  Tierney  Bros.,  of  Arnprior,  who 
got  it  at  the  rate  of  40c.  on  the  dollar.  They  are  retailing  it  at 
Quyon. 


George  Thatcher,    of  Ridgetown,     has  decided   to    locate    in 
Windsor,  Ont.,    where  he  has  purchased  a  dry  goods  business. 


James  Belden,  formerly  of  Wingham,  has  purchased  a  tailoring 
business  in  Molesworth,  Ont.,  and  will  take  possession  this  month. 


A.  E.  McLeod,  who,  for  a  number  of  years,  has  been  successfully 
engaged  in  merchant  tailoring  at  Parrsboro,  N.S.,  has  sold  out  his 
stock  and  business  to  B.  Starratt,  formerly  cutter  for  Maxwell  & 
Walsh,  and  Rupert  McMurray,  late  chief  clerk  with  L.  O.  Price. 


The   stock    of  J.    Brasier,    Belleville,  has   been  sold  to    Mrs. 
Brasier  at  a  price  sufficient  to  pay  creditors  40c.  on  the  dollar. 


At  the  adjourned  meeting  of  the  creditors  of  W.  Graydon, 
general  store,  Mono  Road,  Ont.,  in  the  office  of  Assignee  Barber, 
it  was  decided  to  wind  up  the  estate  and  sell  the  assets. 

Gray  Bros.  &  Co.,  Owen  Sound,  having  branch  stores  at  Mea- 
ford  and  Wiarton,  have  dissolved  partnership,  S.  A.  Gray  taking 
the  Meaford  and  J.  F.  Gray  the  Wiarton  store. 

The  Retail  Merchants'  Association,  of  Toronto,  have  formed  a 
branch  in  Brantford. 

T.  R.  Preston,  of  Tweed,  Ont.,  who  has  been  doing  a  successful 
business  there  for  four  years,  is  going  to  enlarge  the  handsome  new 
store  he  bought  a  year  ago.  The  extension  will  be  back  25  feet, 
making  the  whole  building  two  storeys  high.  At  the  rear  of  this 
extension  a  neat  and  commodious  office  will  be  erected.  When 
completed,  Mr.  Preston  will  have  one  of  the  finest  business  blocks 
y  in  town,  and  one  that  would  do  credit  to  a  large  city. 


PEWNY'S    GLOVES    FOR    FALL. 

Mr.  R.  Patton,  manager  for  the  Pewny  &  Co.  glove  department 
of  S.  Greenshields,  Son  &  Co.,  and  Mr.  Myers,  the  Ontario  repre- 
sentative, were  in  Toronto  this  week  with  the  fall  samples  of  these 
gloves.  The  range  of  shades  for  fall,  which  Mr.  Myers  is  just 
about  to  show  the  Ontario  trade,  is  more  extensive  than  ever,  and 
includes  the  newest  tints  that  are  at  the  present  time  leaders  in  Paris 
and  London  fashions. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto 


Remington 

New  Models  for  1898  are  the  Improved 
No.  6  and  the  New  No.  7. 

Pamphlets  on  application. 

EDISON'S  MIMEOGRAPH-^ ™  »£ 

original.     Circulars  produced  '  j  cost  of  printing. 

Chas.  E.  Archbald,  &£delaide  St-  Toronto 

Lithographing  and  Printing  a  Specialty. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA    CONCENTRATED 

Put  up  in   i,  2,  3,  4,  6,   8,  and  16 
ounce   bottles. 

And  the  Celebrated 


■r  Ml  Crown  Lavender  Salts 


Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in   perfumery. 


MERCHANTS 

when    buying    Mackintoshes    will 
do  well  to  ask  for 

BEAVER  BRAND 

Mackintosh     Coals.       They    are 
guaranteed  never  to  get  hard. 

If  your  jobber  does  not  keep 
them  write  direct  to  the  manufac- 
turers for  samples  and  prices. 


BeaverRabber  Clothing  Co. 

Wholesale    Manufacturers 


»    1490  Notre  Dame  St. 


MONTREAL 


1898 


Winter  Sailings 


1898 


BEAVER  LINE  *s?  STEAWgSHlPS 

Sailing  Weekly  between  St.  John,  N.S.,  and  Liverpool. 

CALLING    AT    HALIFAX    AND    MOVILLE,    IRELAND,    EACH    WAV. 


From  Liver- 
pool. 


Steamers.         |  From  St.  John 


Sat. 

Mar. 

19 
26 

•' 

Apr. 

2 
9 

Lake  Winnipeg 

Lake  Huron 

Lake  Superior  . . 
Gallia   


Wed. 

Apr.    6 

'■    13 

"     20 

"     27 

From  Halifax. 


Thurs.  Apr.    7 


o 


After  28th  April  Steamers  arrive  at  and  depart  from  Montreal. 

First  Cabin,  single,  $50  to  $60;  return,  5100  to  5114.  Second  Cabin, 
single,  §34  :  prepaid,  §36.25  ,  return,  §66.75.  Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  §22.50,  and  all  other  points  at  lowest  rates. 

For  further  particulars  apply  to — 

D.  &  C.  MACIVER,  D.  W.  CAMPBELL, 

Tower  Buildings,  22  Water  St.,  General  Manager, 

Liverpool  18  Hospital  St.,  Montreal 

T.  A.  S.  DeWOLF  &  SON,  Halifax  and  St.  John,  N.B. 
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A  GOOD  MILLINERY  SEASON 

F.  McKINNON, 
conversation 
Review,  said:  "It  is  very 
rarely  that  the  spring  season  opens 
up  so  favorably  for  millinery  as  it 
spring.  Just  think  of  it.  Not  one 
single  rough  or  stormy  day  during  the  month 
of  March.  Not  only,  as  already  mentioned  through  the  columns  of 
your  valuable  paper,  was  our  opening  a  great  success,  but  the 
exceptional  weather  since  that  date  has  had  the  effect  of  bringing 
on  trade  early,  with  the  result  that  business  with  us  has  been  good 
all  through  the  month,  giving  us  a  big  lead  over  the  corresponding 
month  for  last  year. 

"  Our  past  experience  has  gone  to  show  that  an  early  spring 
usually  means  a  good  season  for  millinery,  as  it  is  sure  to  extend 
far  into  the  summer,  no  matter  whether  the  spring  opens  early  or 
late.  Another  important  factor  is  the  early  date  at  which  Easter 
comes  in.  As  we  all  know,  that  is  the  season  when  so  many 
appear  for  the  first  time  in  their  new  spring  millinery,  thus  creating 
a  heavy  demand  comparatively  early,  and  likely  to  tend  to  a  second 
visit  to  the  favorite  milliners  later  in  the  summer. 

' '  Therefore,  if,  as  the  old  adage  says,  a  good  beginning  goes 
far  towards  a  good  and  successful  ending,  we  may  certainly  look 
for  a  heavy  millinery  season."  This  firm  went  on  to  say  that  they 
are  in  fine  shape  to  meet  even  a  very  large  demand  ;  having  just 
received  a  big  batch  of  foreign  invoices  of  special  lines  selected  by 
their  resident  European  buyer  directly  on  his  return,  early  in  March, 
after  having  spent  two  weeks  on  this  side. 

The  goods  represented  on  those  invoices,  just  mentioned, are  due 
here,  and  will  be  arriving  from  the  seventeenth  of  this  month,  and 
buyers  are  requested  to  make  a  note  of  these  facts. 

THE   LOCAL   OPENINGS. 

It  is  the  custom  now  in  every  up-to-date  store  which  boasts  a 
millinery  department,  to  have  every  spring  a  special  display  in  this 
department,  in  short,  to  have  a  spring  millinery  opening.  Granting 
this  a  good  move,  it  must  be  admitted  that  every  step  tending 
toward  making  this  display  known  to  the  public  is  a  step  in  the  right 
direction.  The  realization  of  this  fact  is  amply  evidenced  by  the 
merchants  of  Sarnia,  who  held  millinery  openings  this  spring.  A 
recent  issue  of  The  Sarnia  Post  devoted  over  three  columns  to  a 
description  of  these  openings,  three  columns  of  matter  which  would 
be  interesting  to  every  feminine  reader  of  that  paper,  and  of 
material  profit  to  the  merchants  whose  millinery  openings  were  thus 
described.     This  example  might  be  followed  in  every  locality,  as  a 


little    persuasion,   backed    up 
(if  necessary),  by  a  little  cash, 
would    convince  almost  every  publisher  of  a   country 
weekly  that  such  a  description  of  the  local  millinery  open- 
ings would  be  appreciated  by  the  readers  of  his  paper. 

THE    JOHN    D.    IVEY    CO.,    LIMITED. 

The  John  D.  Ivey  Co.,  Limited,  report  a  most  successful  season, 
their  business  being  largely  increased,  and  as  a  result  of  their  send- 
ing their  buyers  so  frequently  to  the  markets  their  stock  in  every 
department  is  well  assorted  with  the  newest  novelties  and  require- 
ments for  high-class  millinery  trade.  At  present  the  most  fashion- 
able colors  are  burnt  orange  and  turquoise.  These  shades  are 
shown  in  all  kinds  of  material  and  garnitures,  and  combine  very 
charmingly  with  other  colors  of  a  lighter  shade.  The  leading 
flowers  are  unmounted  roses,  violets,  lilacs,  iris  and  jonquils  (these 
being  particularly  spring  flowers). 

Round  hats,  turbans  and  trimmed  sailors  are  early  season  hats, 
and  the  large  ones  are  for  more  elegant  wear,  the  most  popular 
being  the  "Shepherdess,"  a  large  hat  with  straight  brim,  droop- 
ing at  the  back,  with  band  underneath  and  a  profusion  of  flowers 
on  it.  The  large  tulle  hats  of  this  season  are  particularly  elegant 
and  artistic.  On  many  are  shown  very  handsome  crowns  of 
sequins  and  metallic  treads  with  irridescent  effects,  and  so  much 
are  they  in  vogue  that  this  firm  have  cabled  repeat  orders  for  them 
several  times.  Tulles  in  all  shades  are  a  necessity  for  spring 
trimming,  for  they  are  used  for  veiling  flowers  aswell  as  for  making 
hats.  Bicycle  hats  are  shown  in  endless  variety,  such  as  walking 
hats,  turbans,  sailors;  the  more  simply  they  are  trimmed  the  better 
they  look  for  that  purpose. 

The  most  popular  sailor  hats  are  in  rustic,  plain  colors  and 
mixed  straws.  The  newest  shapes  are  the  "  Peconic  "  and  "Cli- 
max ' '  ;  both  these  have  ' '  Tarn  ' '  crown  effect.  The  Java  or 
Panama  makes  are  elegant  trimmed  hats,  with  under  brim  trim- 
ming of  flowers.  The  most  effective  turban  is  the  "London." 
The  brim  is  made  of  rustic  straw,  "  tire"  effect,  and  crown  of 
mohair  braid  in  contrasting  colors. 

This  is  decidedly  a  ribbon  season.  The  new  trimming  of  shirred 
rosettes  requires  great  quantity  to  give  the  necessary  fulness  to  this 
style  of  hat  trimming.  White  gauzes,  chiffons,  nets  (plain,  fluted 
or  shirred)  are  in  great  demand.  Ostrich  feathers  (Prince  of  Wales' 
Plume),  in  ^  length,  are  the  correct  thing,  and  very  short  baby 
tips  are  used  for  brim  trimmings. 

The  second  spring  opening  of  this  firm  is  announced  elsewhere 
for  April  19. 

NEARLY  A  QUARTER  CENTURY  CELEBRATION. 

In  connection  with  the  splendid  millinery  opening  with  Messrs. 
Pratt  &  Watkins,  Hamilton,  March  17,  it  happened  opportunely 
that  the  date  was  also  the  23rd  anniversary  of  the  firm's  starting. 
A  local  journal,  speaking  of  the  event,  says  that  "  other  firms  may 
come  and  go,  but  Pratt  &  Watkins  goon  forever,"  continuing: 
"  Taking  it  as  a  whole,  the  grand  opening  held  by  Messrs.  Pratt  & 
Watkins  was  only  another  evidence  to  the  public  of  the  up-to- 
datedness  of  this  enteprising  firm.      The  many  years  they    have 
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WHOLESALE  MILLINERY... 


Our 

Post-Easter 

Display. 


QJ 


3 

Since  we  originated  the  idea  a  few  years  ago  of  holding  a 

Second  Grand  Display 

each  Spring  and  Summer  season  it  has  developed  into  a  fixture  and  is  now  looked 
forward  to  by  the  Trade  with  no  less  interest  than  that  which  characterizes  the  first 
event  of  the  season.  As  before,  we  have  decided  to  hold  our  Opening  immediately 
after  Easter, 

April  12,  13  and  14. 

A  most  opportune  period  of  the  season  to  replenish  stocks  and  secure  the 


Latest  Productions  from  the  European  and  New  York  Markets* 

Our  Trimmed  Millinery  display  will  comprise  only  the  Newest  Ideas.  It  will 
greatly  repay  every  merchant  and  milliner  to  visit  our  warehouse  on  this  occasion.  We 
extend  to  the  Trade  our  usual  hearty  welcome. 


the  D.  McCALL  COMPANY,  u*i 


l5CCI       ll    lOWS       to   reta^   at   I1-00   per   Pair   and   upwards. 
CottOn    Filled    QuiltS,    to  retail   at   $1.25    and    upwards. 


•  GREAT    RANGE    OF    COVERINGS. 


t- 


stf> 


...  oO 


M^6  :<a  coS 


Cr    d/l 


6fd// 
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St 
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RAND 


",il'--'--K-i'>" 


SEE    OUR    SAMPLES    BEFORE    PLACING    ANY    ORDERS. 


THE  TORONTO  FEATHER  &  DOWN  CO.,  u*i 

Office,  Sample  Room  and  Factory,  74  King  St.  West,  TORONTO. 
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stood  before  the  public  as  a  synonym  of  fair  and  square  dealing  and 
with  the  very  large  cash  capital  which  they  possess,  combined  with 
the  peculiar  advantages  in  purchasing  and  importing  goods  from 
European  markets,  they  are  enabled  to  place  their  stock  before  the 
public  at  such  prices  that  very  often  the  public  are  surprised  to 
know  how  they  really  can  afford  to  sell  so  cheap.  Twice  a  year  a 
buyer  is  sent  to  Europe,  while  in  between  times  they  have  their 
agents  on  the  other  side  of  the  ocean  who  attend  to  their  many 
wants  as  the  occasion  may  require." 


THE    D.    M  CALL    CO.,    LIMITED. 

The  D.  McCall  Co.,  Limited,  are  making  big  preparations  for 
their  post  Easter  opening,  which  takes  place  Tuesday,  Wednesday 
and  Thursday  April  12,  13  and  14.  They  are  receiving  large  ship- 
ments of  new  goods,  and  each  department  will  be  replete  with  all 
the  latest  novelties.     Their  millinery  display  will  be  very  attractive, 

and  they   will  show  only 
the   newest  ideas. 

The  millinery  special- 
ties of  this  firm,  this 
season,  are  numerous, 
and  a  visit  to  the  show- 
rooms reveals  a  great 
collection  of  fashionable 
material  :  chiffons  are 
much  in  demand  and  a 
new  shipment,  in  plains, 
black,  white  and  cream, 
and  in  colors,  has 
arrived  ;  crimped  chiffons 
in  all  colors  are  also  in 
stock.  Curled  ospreys, 
also  black  and  colored 
tips  are  selling  fast,  and 
special  attention  has  been 
given  to  wings  and  quills. 

The  Popular  Hat— The  "Shepherdess  "             Grass    effects   are    shown 
The  D.  McCall  Co.,  Limited,  are  showing  large  variety     in  large  assortment.      All 
in  Plain  Chip  and  Fancy  Braids.  ,       ,  <■ ,.        j 

'  shades  of  muslin  de  soie 

are   in  demand.     Fancy  gauze,  washing  veils  and  scarfs,  etc.,  are 
to  be  seen  in  profusion. 

The  flower  department  is  in  great  shape,  there  being  a  full 
assortment  in  all  the  most  desirable  lines.  There  is  still  great 
demand  for  foliage.  Lilies  and  roses  are  the  leading  lines  in 
flowers,  although  nasturtiums  are  also  in  great  demand,  and  corn 
flowers  sought  for.  The  McCall  Co.  state  they  never  had  such  a 
splendid  stock  of  sailors,  short  backs,  in  abundance,  in  Javas,  chip, 
and  fancy  braids  ;  in  plain  and  fancy  mixed  colors.  They  are  also 
showing  some  exceptionally  good  lines  in  trimmed  sailors. 

NEW    FIRM    AT   ARNPRIOR. 

Miss  Dale  is  opening  a  large  millinery  emporium  in  Miss 
McCredie's  old  stand  on  John  street,  Arnprior,  and  Mr.  John 
Farmer,  who  has  bought  Miss  McCredie's  stock,  will  open  a  fancy 
goods  and  music  store  near  the  post  office. 

M'KINNON'S    SUMMER   OPENING. 

S.  F.  McKinnon  &  Co.  will  hold  their  summer  millinery  open- 
ing on  Tuesday,  the  19th  of  this  month.  Large  shipments  of  new 
goods  are  coming  forward  foi  this  occasion,  and  the  trade  are 
invited. 

ENTERPRISE   AT    MONCTON. 

Mr.  H.  G.  Marr  has  secured  the  services  of  Miss  Kearns,  of 
New  York,  who  has  been  very  highly  recommended  to  Mr.  Marr  by 


leading  New  York  houses.  Miss  Kearns,  who  has  reached  Moncton, 
has  had  a  wide  experience  in  the  business.  In  addition  to  Miss 
Kearns,  Mr.  Marr  has  secured  the  services  of  Miss  Keenan,  of 
Montreal,  who  has  been  in  the  employ  of  Thomas  May  &  Co.  seven 
years.  The  spring  opening  took  place  on  the  evening  of  March 
22,  an  orchestra  discoursing  a  first-class  programme  of  music. 

THE     "NOVELTY    OF   THE   SEASON." 

The  D.  McCall  Co.,  Limited,  have  received  a  large  assortment 
of  shaded  plumes  in  coque  de  Roche  and  turquoise.  The  very 
newest  goods  in  the  market,    and  are  bound  to  find  ready  sale. 

NOTES. 

Mr.  Will  Rupert,  the  hat  buyer  for  the  D.  McCall  Co.,  Limited, 
has  just  returned  from  an  extended  trip  to  New  York,  where  he  has 
been  in  search  of  novelties  for  their  post  Easter  opening  April  12, 
13  and  14. 

In  connection  with  the  openings  at  James  A.  Ogilvy  &  Sons, 
St.  Catherine  street,  Montreal,  the  firm  issued  a  neat  little  booklet 
called  "  Miniatures  from  Paris,"  which  shows  the  leading  designs 
from  life  by  the  great  Parisian  modistes. 

S.  F.  McKinnon  &  Co.  make  a  specialty  of  ribbons  of  all  kinds, 
but  refer  particularly  to  their  blacks,  which  have  won  the  favor  of 
the  trade  ;  stock  of  these  lines  always  thoroughly  assorted. 

Miss  Corridan,  head  modiste  for  the  D.  McCall  Co.,  Limited, 
has  recently  paid  a  visit  to  the  metropolis.  She  states  she  has  all 
the  latest  and  best  that  New  York  has  produced  in  store  for  their 
opening  April  12. 

S.  F.  McKinnon  &  Co.  say  they  have  the  correct  goods  in  mil- 
linery arrangements,  in  crystal,  steel,  and  jet,  in  darts,  cabuchons, 
bars,  bows,  wings,  bands,  and  crown  coronets,  all  in  high  favor. 

Perhaps  no  article  of  ladies'  wear  is  more  popular  or  more 
widely  distributed  than  veilings.  S.  F.  McKinnon  &  Co.  give 
great  attention  to  this  department,  which  is  now  thoroughly  as- 
sorted with  strong  selling  numbers. 

Particular  attention  is  directed  to  a  well-assorted  stock  of  child- 
ren's shapes  and  leghorns  by  S.  F.  McKinnon  &  Co.  This  branch 
of  their  hat  business  deserves  more  than  passing  notice.  All  the 
leading  shades  and  full  assortment  of  blacks  in  straw  braids  are 
also  shown.     New  patterns  are  being  added  continually. 


THE  NECKWEAR  TRADE  IN  CANADA. 

It  is  generally  admitted  that  the  sale  of  imported  neckwear  in 
this  market  is  getting  less  and  less  every  year.  Many  difficulties 
have  to  be  contended  with,  chief  among  which  is  the  manner  in 
which  some  of  the  foreign  ties  are  made,  and  the  great  uncertainty 
in  delivery  of  goods.  The  pioneers  in  the  trade  have  been  credit- 
able manufacturers,  doing  a  large  trade,  and  they  will  soon  have 
some  strong  houses  competing  for  their  share  of  it.  Among  others, 
Tooke  Bros,  are  adding  this  branch  to  their  business.  Their 
reputation,  as  manufacturers,  is  so  well  and  favorably  known  that 
they  will  display  the  same  ability  in  turning  out  well-finished 
articles,  and  will  display  the  same  taste  in  the  selection  of  patterns 
as  they  do  in  their  shirt  department. 


JAPANESE  SILKS. 


K.  Ishikawa  &  Co.,  Japanese  silks,  report  their  travelers  now 
out  with  the  fall  samples,  which  contain  numerous  new  features. 
The  import  orders  for  fall  and  Christmas  trade  are  now  coming  in, 
and  the  trade  are  placing  heavy  orders  for  China,  Japan  and  surah 
silks,  which  will  be  much  used  this  season.  A  stock  of  these,  in 
black  goods,  is  carried  by  Ishikawa  &  Co. 
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THE  TRADE  IS  WELCOMED  TO 

our  ArTER=EASTER 

Millinery  "Opening"  on 

TUESDAY,  APRIL  19th 

AND  FOLLOWING  DAYS.  WE  TRUST  TO  REPEAT 
THE  SUCCESS  OF  OUR  EARLY  OPENING  — AND 
MORE  ABUNDANTLY— IF  NOVELTY  AND  LOTS  OF 
IT  WILL  HAVE  IT  THAT  WAY  IT'S  A  FOREGONE 
CONCLUSION. 


NOTE   THE   DATE,    APRIL   19th. 


OUR  RESIDENT  FOREIGN   BUYER  sends 

us  advices  of  a  large  shipment  of  the  very  latest  novelties 
which  quick  wits  and  good  tasty  judgment  could  gather 
together  on  the  continent — they're  to  be  here  and  opened 
by  April  9th — a  hint  is  all  that's  needed  to  get  you  here. 
We're  satisfied  with  nothing  short  of  absolute  leadership 
in  every  department — and  the  emphasis  on  millinery  novel- 
ties just  here. 

We've  made  bountiful  provision  in  everything  that 
heart  could  wish  or  fashion  dictate  in  millinerydom. 
Big  trade  grows  to  bigger,  because  we  always  have 
what  we  say,  and  plenty  of  it.  Competence  and 
confidence  are  joined  for  big  success. 
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REDUCED  PRICES  DRAW. 

CF.  PETERSON,  of  New  Windsor,  III.,  knows  well  the 
.  vicissitudes  of  merchandising  in  a  small  town.  "It  is 
strange,"  said  he,  "  how  far  some  people  will  come  to  take  advan- 
tage of  a  reduction  of  a  few  cents  on  the  price  of  some  article  of 
merchandise.  Whenever  I  advertise,  I  make  it  a  point  to  give 
some  inducement  in  the  way  of  low  prices,  and  the  results  of  this 
advertising  are  most  noticeable  in  the  number  of  new  customers 
from  a  far  distance  that  come  to  trade  and  enquire  about  the  special 
prices.  This  certainly  shows  that  the  advertising  is  effective,  and 
yet  I  do  not  gain  so  much  by  it,  because  the  chances  are  that  these 
people  will  never  come  again,  except  to  take  advantage  of  some 
other  bargain,  in  which  there  is  little  or  no  profit  for  me. 

**  Our  town  is  so  small  that  it  does  not  support  a  newspaper,  so 
my  advertising  is  done  in  the  papers  of  neighboring  towns.  I  use 
them  only  at  certain  times  of  the  year,  and  then  always  make  an 
offer  that  attracts  attention,  changing  it  every  week  while  the  ad. 
runs.  I  have  tried  premium  goods,  but  believe  that  the  scheme  is 
now  worn  out.  People  are  suspicious  of  anything  of  that  kind  now, 
and  nothing  is  to  be  gained  by  offering  them." — Chicago  D.G. 
Reporter. 


able  to  sell  his  entire  output,  and  everywhere  is  the  same  experi- 
ence met. 

Bias  tucks  running  both  ways  and  forming  diamond  squares  from 
one  and  one-half  to  two  inches,  make  the  newest  and  most  popular 
effect  at  present.  Not  only  is  the  body  of  the  shirt  waist  tucked  in 
this  way,  but  the  sleeves,  collar,  cuffs  and  front  plait  are  also  treated 
to  tucks.  Plain  color  taffeta  silk  and  satin  duchesse  are  favored 
materials.  Turquoise  and  royal  blues,  cerise  cardinal,  sage  and 
emerald  greens,  beige,  castor  and  tan  color  are  the  most  popular 
shades.  A  fair  proportion  of  blacks  are  also  selling. — Chicago 
D.  G.  Reporter. 


HIS  LITTLE  JOKE. 

Dry  goods  men  have  their  joke  occasionally  like  other  people. 
Two  of  them  were  chaffing  one  another  good  naturedly  the  other 
day.  The  Liberal  said  to  the  Conservative:  "Well,  I'll  use  my 
influence  at  Ottawa  to  get  you  appointed  to  the  Senate,  old  man." 
Retorted  the  other  quickly  :  "  No,  don't,  it  mightn't  be  congenial, 
for  there  seems  to  be  more  grit  in  the  Senate  than  I  expected." 


CRAZE  FOR  TUCKED  WAISTS. 

The  silk  waist  trade  has  from  all  appearances  gone  mad  on 
tucks.  Fancy  waists  and  shirt  waists  in  silk,  tucked  in  all  the  styles 
that  can  be  imgained,  are  the  craze  of  the  season.  Manufacturers 
showing  desirable  lines  are  unable  to  fill  the  orders  on  such  goods. 
One  manufacturer,  who  turns  out  from  500  to  600  waists  per  week, 
says  that  if  he  could  make  as  many  by  the  day  he  would  still  be 


CANADIAN    GOODS    AT    PARIS    IN    1900- 

The  Ottawa  Government  has  put  $20,000  in  the  estimates  to 
pay  preliminary  expenses  in  preparing  for  an  exhibit  of  Canadian 
manufactures  and  natural  products  at  the  Pans  Universal  Exposition 
in  1900.  The  sum  seems  small.  Canada  should  not  grudge  a 
large  sum  to  make  up  a  fine  exhibit  for  Paris  two  ]years  hence — 
something  that  will  command  attention  and  show  originality.  It 
needn't  all  be  cheese.  Nor  should  the  arrangements  be  put  into 
the  hands  of  political  hacks. 


Collars,  Cuffs 

and  r 

Shirt  Bosoms 
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WATERPROOF." 


THE 
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Only  the 

Best  Materials 

Used 


SUPERIOR  TO  ANY  PRODDCED 


The  A.  B.  Mitchell  Co. 

16  Bar-  TORONTO 

Agent— DUNCAN  BELL,  Montreal 
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KD  GLOVES 


AGENCY 


EUGENE 


JAMMET'Sk 


FRENCH 

id  Gloves 


SPECIALS  IN  STOCK 


FRENCH    CASTOR.      Choice   washing   quality,    with    2 
large  pearl  buttons,  or   oxydized   clasps,    7.50  and 

SELECTED  LAMB.      2    clasp,    fancy    colors   and    white 

And  full  range  of  Jammet's  Staples,       White 
including  a  specially   attractive   lot       Green  j-  points 
of  Gabrielle  3  clasp  black     .     .      .       Violet 


8.50 
9  00 

1 1.50 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 


MONTREAL, 
April,  '98. 
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Second  Spring  Opening 


—  COfiriENCING 


Tuesday,  April  19th,  1898 


Immense  display  of- 


Trimmed  Pattern  Hats  and  Bonnets, 
and  Up-To-Date  Novelties  in 
every  Department. 

The  Trade  Invited.     Letter  and  Telegraph  Orders  Solicited. 


The  JOHN  D.  IVEY  GO..  Limited,  Toronto 


* 


-*- 


Jewelled  Leather  Belts 
and  Metal  Girdles 


>- 


The  latest  novelty  is  a  jewelled  leather  belt.     We  are  now  making  up  original 
and  exclusive  patterns,  and  will  show  samples  in  a  few  days. 


PHILLIPS  &  WRINCH 

3    Wellington  Street  East,    TORONTO 
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PARIS   TASTES   FOR   THE   COMING    SEASON. 

APPARENT     I'l.NDKNi   IKS    l\    SKIRTS,     I  'KIM  wises,     HATS,    l.i'   . 

THE  "clou  "  or  great  attraction  of  the  new  season  upon  which 
we  are  entering,  writes  Jeanne,  to  The  London  Draper's 
Record,  are  those  summer  silks  which  imitate  to  perfection,  in  a 
lighter  quality,  the  richest  materials  ;  those  silks  of  which  it  is  said 
"they  stand  alone."  These  silks  are  moires,  pekins,  lampas, 
and  especially  fleur  de  velours ;  the  latter  is  quite  a  novelty  and 
promises  to  be  the  greatest  success  of  the  season.  This  material, 
which  is  a  kind  of  silk  poplin,  is  seen  in  green,  mauve,  and  red. 
All  these  materials  are  rich,  soft  and  supple,  and  are  accompanied 
with  wide  ribbons — also  soft  and  supple — in  moire  taffetas,  crepe 
de  Chine,  trellis,  taffetas,  crepes,  and  fleur  de  velours.  Ribbons  in 
fleur  de  velours,  especially,  will  be  used  much  for  trimming  ;  the 
reflections  on  it  are  so  soft  as  to  appear  sometimes  like  grains  of 
gold  or  silver,  according  to  the  shade. 

Favorite  colors  will  be  President  reds — in  all  shades  of  purple  ; 
Bengal  roses,  Menier  blue — a  sweet  color — and  majolica  blue, 
having  the  same  appearance  as  that  enamel,  grey,  beiges  suede, 
chestnut  brown,  orange  yellow,  and  shades  in  violet,  eveque, 
Parma,  heliotrope,  Ophelie,  in  a  pale,  lilac  tone.  These  shades 
appear  in  all  the  new  materials,  such  as  draps-mousselines,  cache- 
meres — always  favorites — and  the  veilings  with  twists  of  plaid  silk. 
The  woolen  grenadines  are  plain  or  with  drawn  threads,  imitating 
the  open-stitched  hems  one  sees  in  linen.  There  are  also  pleated 
veilings  with  gaufre  ribbons  tissued  in  the  material,  grenadines, 
woolen  and  silk  druggets,  over  which  run — forming  stripes — a 
design  of  small  flowers,  roses,  or  fancy  checks.  These  are  in  great 
variety;  also  quadrilles  in  silk  and  wool,  woven  grenadines  and 
glace  cameleons.  For  tailor-made  dresses  repps  with  thick  stripes, 
imitating  corduroy,  will  be  much  adopted,  especially  in  light  shades, 
such  as  beige,  ivory,  or  white.  An  immense  variety  also  is  shown 
in  tartans,  from  the  largest  stripes  and  squares,  composed  of  several 
colors,  to  the  very  smallest  checks  or  damiers. 

The  style  of  dress  to  be  in  vogue  is  the  "Princesse,"  both  for 
soiree  and  a  la  ville.  These  dresses  are  absolutely  tight  fitting 
from  the  bodice  to  the  hips,  and  a  new  corset  has  been  especially 
manufactured  for  them,  so  that  the  bodice  and  hips  should  appear 
to  be  in  one  line,  and  not  go  in  too  much  at  the  waist.  The  new 
ceintures  have  bows  at  the  back  of  the  dress  with  long  ends.  They 
come  from  the  side  of  the  bodice  underneath  the  arms  and  turn 
round  the  back  without  touching  the  front.  The  materials  used  for 
afternoon  dresses  are  drap  de  soie,  very  rich  and  supple,  peau  de 
soie,  broche  and  plain,  cachemire  d'Ecosse,  and  crepe  de  Chine. 
They  are  trimmed  with  passementerie,  pendeloques,  soutaches, 
embroideries  and  applications,  so  as  to  make  them  less  stiff-looking, 
and  enable  them  to  properly  set  off  a  slight  figure. 

The  sleeves  are  quite  flat  and  much  attention  must  be  called  to 
the  cut  of  the  skirts,  which  are  tight-fitting  and  flat  at  the  top, 
coming  out  in  a  very  artistic  manner  at  the  bottom  without,  how- 
ever, forming  godets.  The  cut  is  quite  new  and  resembles  much 
the  fashion  prints  of  1830,  with  this  difference — that  they  are  long 
all  round,  even  in  the  front.  They  are,  however,  so  well  cut  as  to 
be  easy  to  hold  up,  and  when  they  are  down  they  do  not  in  any 
way  interfere  with  walking.  There  is  little  doubt  that  the  new  skirts 
enhance  very  much  the  ensemble  of  the  toilette.  It  may  justly  be 
said  that  the  new  fashions  are  running  on  contrary  lines  to  those  of 
last  year,  when  hats,  dresses,  sleeves  and  skirts  were  made  to  give 
an  extraordinary  wide  and  large  look  to  the  individual.  Now 
everything  is  a  la  ligne. 

For  evening  wear,  the  "Princesse"  dresses  are  made  up  in 
satin,  "Liberty"  silk,  and  crepe  de  Chine.  Much  trimming  is 
worn  with  them,  such  as  tulle,  volants  of  tulle,  echarpes  of  tulle, 


choux  of  tulle,  passing  over  the  shoulder  on  one  side  only,  and 
flowers  are  also  seen  in  this  way.  A  novelty  is  a  bow  of  white 
tulle  placed  acheval  (straddle  wise)  on  the  left  shoulder,  the  ends 
falling  to  the  bottom  of  the  dress,  which  was  a  "  Princesse"  with 
high  bodice  trimmed  with  thick  passementerie. 

In  evening  dresses,  much  silk  muslin  will  be  worn  in  the  most 
tender  shades,  and  crepe  de  Chine,  trimmed  with  all  kinds  of  lace 
application,  Venetian  point,  Chantilly,  black  and  white. 

A  great  deal  of  foulard  will  be  worn,  and  those  on  a  cream 
ground  will  have  the  preference,  although  they  are  shown  in  all 
shades.  They  are  covered  with  little  motifs  ;  spots  and  groups  of 
spots,  broken  sticks,  and  vermicelli  mixed  with  half  moons,  stars, 
flowers,  are  amongst  the  designs.  Of  course,  the  marine  blue 
color  with  small  white  impressions  will  always  hold  its  own.  There 
are  many  styles  in  plaid  taffetas  for  blouses  which  will  be  tight  fitting 
and  not  pouched.  The  favorite  trimmings  are  flowers  for  evening 
dresses,  ruches  in  "  crin  "  and  the  finest  lace.  There  are  also 
cut  out  applications  of  Chantilly,  of  white  blonde  entredeux,  and 
motifs  in  trimming  to  be  applicated  onto  tulle.  Many  of  the  skirts 
are  covered  with  these  applications,  and  the  effect  is  extremely 
elegant. 

The  sleeves  will  not  be  long  for  evening  wear,  but  tight  fitting  to 
above  the  elbow,  finished  off  with  a  volant  of  lace  or  material  of  the 
Marie  Antoinette  style.  For  ball  dresses  they  will  be  quite  short,  a 
small  plisse  of  lace  or  a  narrow  satin  band  hidden  by  flowers  which 
form  epaulettes.     All  evening  dresses  have  trains. 

As  to  hats  their  form  also  has  entirely  changed,  they  are  low, 
flat,  and  round,  and  the  trimming  also  has  a  quiet,  modest  effect. 
At  Virot's  I  saw  a  toque  made  of  white  tulle  veiled  with  black 
Chantilly,  which  had  for  sole  trimming  an  antique  buckle  in  silver 
in  the  centre. 

A  great  many  toques  are  seen  made  up  of  flower  petals,  pea- 
cock's feathers,  and  swan  feathers.  An  attempt  is  being  made  at 
velvet  toques  forming  draped  turbans  trimmed  with  a  large  bird, 
exactly  like  the  headgear  of  Madame  de  Stael  under  Napoleon  the 
First  ;  they  are  shown  in  miroir  velvet,  satin  and  lace,  but  it  is  not 
certain  that  they  will  "  take."  A  handsome  hat  is  in  white  velvet, 
covered  with  black  Chantilly,  with  a  large  black  feather  on  the 
side.  Another  toque  is  in  bleu  roi  velvet  with  three  couteaux 
feathers  on  the  side  forming  a  fan  and  covered  with  blue  paillettes. 
They  are  fastened  down  with  a  chou  of  velvet  and  handsome  strass 
buckle.  All  the  straw  hats  are  in  the  same  shades  as  the  dresses, 
namely,  mauve,  red,  violet  prune,  pink,  cherry  color.  A  lovely 
new  straw  is  called  "  paille  de  soie,"  because  of  its  satine  surface. 
A  pretty  round  hat  in  this  color  has  a  chou  of  cherry  color  silk 
muslin  in  the  centre,  and  on  each  side  an  amazone  feather  in  mixed 
shades  of  red.  Blue  grey  and  red  are  the  dominating  colors  for 
the  spring. 

Here  are  some  models  in  walking  dresses  :  Polonaise  in  nickel 
grey  cloth  made  over  white  cloth  ;  triple  revers  in  black  moire 
edged  with  guipure.  The  corsage  is  held  together  from  the  revers 
to  the  waist  by  brandebours  of  a  darker  grey  and  olive  buttons, 
chemisette  thickly  gathered  in  white  silk  muslin,  large  bow  of  the 
same  tucked  under  the  chin  ;  sleeves  very  tight  fitting  and  slightly 
gathered  on  the  shoulders. 

Here  is  a  redingot  with  small  revers  in  blue  satin  English  cloth, 
edged  with  a  narrow  passementerie  in  dead  black  ;  skirt  in  blue 
cloth  with  the  bottom  of  the  front  covered  with  applications  of 
black  guipure ;  ceinture  and  collar  in  draped  satin  ;  chemisette 
in  pleated  taffetas  glace,  black  and  blue  ;  empiecement  of  black 
guipure. 

Specialities  of  the  coming  season  are  the  boas  made  entirely  of 
flowers.     One  in  wood  violets  was  exceedingly  pretty. 
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NOBBY  STYLES. 


|  i 

I        White  Pique  f 

I  Colored  Crashes  i 

{        Cycle  Cloth  j 

i  Venetian  Cloth  | 

♦  ♦ 

I        Navy  Serges  J 

Perfect  Fitting. 


Fancy  Plaid  and  Silk  Linings. 


OUR  SUIT  DESIGN,  No.  528 


OUR  SKIRT  and  RUSSIAN  WAIST,  No.  512 


SEPARATE  SKIRTS, 


All   Kinds 


White  Piques  to  be  the  Correct  Thing. 


FRILLED  UNDER  SKIRTS, 


Silk  Frills 


Hade  in  Stylish  Imitation  Silk,  in  Plaids  and  Stripes. 


v    Newest  in  Waists 

WHITE    PIQUES    AND    PLAIDS-RUSSIAN    STYLE. 


Novelty  Belts 

ALL    JEWELED.  40  STYLES. 


Boulter  &  Stewart 
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LAIDLAW    AND    NICOL'S    CREDITORS. 

A  MEETING  ol  the  creditors  of  the  estate  of  Laidlaw  &  Nicol, 
general  merchants,  of  Stayner  and  Coldwater,  was  held  at 
Stayner,  March  30.  Upwards  of  70  local  creditors  were  present, 
those  of  Toronto  being  represented  by  Mr.  A.  II.  Heaton,  for  the 
firms  of  Alexander  &  Anderson,  Reid,  Taylor  &  Bayne,  Warren 
Bros.  &  Co.,  Lailey,  Watson  &Co.,  Gowans,  Kent  &  Co.,  Gillespie, 
Ansley  &  Dickson,  and  S.  F.  McKinnon  &  Co.  Mr.  Malcolm, 
of  Toronto,  for  Wyld,  Grasett  &  Darling,  and  Mr.  W.  R.  Hamilton 
for  W.  B.  Hamilton,  Sons  &  Co.,  the  W.  R.  Brock  Co.  and  Davidson 
&  Hay.  A  statement  was  presented  by  Mr.  J.  A.  Cameron,  assignee, 
showing  assets  amounting  to  about  552,000,  with  liabilities  amount- 
ing to  about  #33,000,  leaving  a  nominal  surplus  of  about  #19,000. 
While  it  is  hoped  the  estate  will  yield  a  dividend  of  40c.  on  the 
dollar,  it  is  generally  supposed  that  the  surplus  will  disappear  in  the 
liquidation.  The  appointment  of  Mr.  John  A.  Cameron  as  assignee 
was  confirmed  by  the  meeting,  and  the  following  inspectors  were 
appointed  :  Mr.  M.  Gartlan  and  Mr.  D.  Mathers,  of  Stayner,  and 
Mr.  W.  B.  Hamilton,  of  Toronto.  Should  no  satisfactory  offers  be 
received  for  the  stock  by  April  4,  the  inspectors  will  then  dispose  of 
the  stock  by  public  auction  in  Toronto.  The  origin  of  Mr.  Laidlaw' s 
financial  difficulty  is  his  connection  with  the  Farmers'  Loan  Co.,  of 
Toronto. 


however,  is  not  entirely  satisfactory,  owing  to  the  insane  policy  of 
the  merchants  in  cutting  prices.  As  a  consequence,  the  profits  are 
cut  to  pieces  on  all  outfit  goods,  including  groceries  and  clothing, 
and  Klondykers  can  get  better  and  cheaper  goods  by  far 
in  Vancouver  than  they  can  in  Seattle,  in  spite  of  the 
duty.  However,  for  some  unexplained  reason  the  great  majority 
are  drifting  through  to  Seattle,  even  at  Mission  Junction, 
where  the  C.P.  R.  connections  are  made  for  the  States,  manj 
Klondikers  pick  up  their  packs  and  take  the  train  for  Seattle.  The 
Seattle  agents  and  agents  of  Yankee  roads  have  an  organized  sys- 
tem of  lying  and  misrepresentation  all  over  the  continent,  and  the 
Canadian  coast  trade  is,  in  consequence,  seriously  handicapped, 
while  the  Washington  authorities  are  aiding  in  making  a  laughing- 
stock of  the  British  Columbia  merchants,  who,  fearing  that  the  rush 
will  not  last,  are  altogether  too  eager  to  unload  their  big  stocks." 


COMPLAINTS    OF    CUTTING. 

"Seattle,"  says  a  Vancouver  letter,  "  is  outfitting  50  per  cent, 
of  the  Klondyke  trade  at  present  ;  the  rest  is  about  equally  divided 
between  San  Francisco,  Vancouver,  and  Victoria.  Vancouver, 
however,  is  so  busy  and  such  great  crowds  are  on  her  streets,  that 
she  has  the  appearance  of  a  city  as  large  as  Toronto.     The  trade, 


THE    NEWEST    BUTTONS. 

THE  newest  buttons,  says  a  New  York  fashion  writer,  are  shown 
in  three  distinct  sizes  for  the  jacket,  skirt  and  bodice.  Many 
of  the  smaller  buttons  are  veritable  jewels  in  their  artistic  beauty  of 
color  and  design,  and  many  are  set,  like  actual  gems,  in  low 
mountings  of  cut  steel  and  silver  or  pure  gold.  Jet,  opal,  plomb 
colored  enamel  and  old  bronze  buttons  set  in  riveted  points,  fram- 
ing dainty  miniatures,  medallions,  etc.,  are  familiar  styles,  but 
many  of  the  expensive  jet  and  cord  passementeries  have  buttons  to 
match,  which  are  not  intended  to  have  any  strain  upon  them,  but 
merely  finish  strap  ends,  mock  buttonholes  on  skirt  fronts,  etc. 
When  used  upon  the  bodice  they  are  generally  fastened  on  the 
outside  or  very  often  in  the  centre  of  handsome  jewel  trimmings 
en  applique,  the  bodice  closing  with  strong  hooks  and  eyes  set  upon 
a  fly  underneath. 


Wyld,  Grasett  &  Darling 

ySMALLWARE     DEPARTMENT.  ^ 

HERCULES  BRAIDS 

Black  and  Cream,  all  Nos.,  20  to  1,200. 

MILITARY  BRAIDS 

Black,  all  widths. 

TUBULAR  BRAIDS 

In  Moss,  Myrtle,  Brown,  Seal,  Navy,  Cream, 
Cardinal  and  Black. 

RIBBONS    .... 

Complete    assortment    of  colors    in    double 
face  Satins,  Faille  and  Moire  Antique. 

BLACK  VELVET  RIBBONS 

All  Nos.  from  6  to  100. 

BLACK  VELVET  RIBBONS 


HOSIERY 


Satin  back  from  3  to  16. 


GLOVES 


Stock  well  assorted  in  all  the  popular  prices 
of  Plain  and  Ribbed  Cashmere  and  Cotton 
Hose,  excellent  value. 

.      • 

Lisle,  Taffeta  and  pure  Silk  in  Black,  Brown 
and  Cream. 

Wyld,  Grasett  &  Darling,  Toronto 


Wreyford 

&Co. 


Manufacturers 
and  Agents. 


Latest  Shapes  and 
Designs  for- 


C^ 


McKinnon 
Building, 

Toronto 

MERCHANTS  should 
note  the  25  per 
cent,  reduction  of 
duty  on  all  English 
goods  after  July  31st. 


FALL,  1898 


have  arrived  from  following 
English  manufacturers  :. 

Young  &  Rochester 

Shirts,  Neckwear  and 
Dressing  Gowns. 


Tress  &  Co. 

High-class  Hats   and 
Caps. 


A.  L  Thomas 

(Late  Nicol  A  Thom.nsl 

Celebrated   English 
Skin  Gloves. 
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Iryin?  Umbrella  Co. 

^^  LIMITED 


MANUFACTURERS 


Parasols 


/^ 


and 


Umbrellas 


C 

20  FRONT  STREET  W.,    TORONTO 


Fringed  Windsors 


All  widths,  in 


ROMAN  STRIPES 
FANCY  CHECKS 
AND  TARTANS 


L- 


All  shades  in  Plain    Colors 
and  Black.     .     . 


NOTHING  BUT  NECKTIES 


E.  &   S.  CURRIE 


Cor.  Bay  and  Front 


TORONTO 


s 


s  WAIST  SETTS  «w®  f 

Belt  Supporters  ft       § 


The  latest  Adjustable  Belt  Fastener. 


Ladies'  Belts 


Established  1855. 


A  full  assortment  of  the  latest  styles.  & 


WM.  CROFT  &  SONS 


53  Bay  Street,  TORONTO. 


i; 
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OBITUARY. 

nil-:    LATE    w.    II.     STOREY,    OF    ACTON. 

WILLIAM  HYSLOP  STOREY,  founder  of  the  Canada 
Clove  Works,  and  reeve  of  Acton,  Ont.,  died,  after  a  six 
week's  illness,  on  Mach  6,  aged  61.  Mr.  Storey  was  born  in  York- 
shire, Eng.,  in  1837,  and  came  to  Canada  with  hisparentsin  1845, 
settling  in  York  county,  <  >nt.  Soon  after  he  was  left  an  orphan, 
both  parents  dying,  and  he  apprenticed  himself  to  John  G.  Rogers, 
of  Lambton  Mills,  to  learn  the  saddlery  business.  Having  com- 
pleted his  apprenticeship  in  1856,  he  commenced  business,  in  the 
fall  ot  that  year,  in  Acton,  in  partnership  with  J.  F.  Taylor,  under 
the  firm  name  of  Storey  &  Taylor,  saddlers.  In  1859  the  saddlery 
business  was  dissolved  by  mutual  consent,  Mr.  Taylor  removing  to 
(ieorgetown.  The  business  was  continued  under  Mr.  Storey's 
personal  supervision  until  1868,  and  the  work  turned  out  was 
always  of  a  superior  class,  both  as  to  quality  and  workmanship. 
In  the  latter  year  the  nucleus  of  the  present  large  business  enter- 
prise, known  from  the  Atlantic  to  the  Pacific  as  the  Canada  Glove 
Works,  was  laid.  From  the  outset  success  attended  the  enterprise, 
which,  from  a  small  beginning,  has  grown  to  the  immense  business 
which  employs  its  two  hundred  skilled  operatives,  and  whose  pro- 
ducts are  on  sale  in  nearly  every  city,  town  and  hamlet  in  the  broad 
Dominion.  For  a  number  of  years  the  business  was  conducted 
the  firm  name  of  W.  H.  Storey  &  Co.,  Mr.  James  Moore  being  the 
silent  partner.  Mr.  Moore  subsequently  retired  from  the  business 
and  Mr.  Storey's  eldest  son  Fred,  was  then  admitted  to  partner- 
ship and  the  business  name  was  changed  to  W.  H.  Storey  &  Son, 
which  it  has  ever  since  remained. 

A  few  months  after  this  change  his  son  Fred,  died.  This 
bereavement  was  the  heaviest  blow  that  Mr.  Storey  ever  experi- 
enced, and  it  was  many  months  before  he  could  become  reconciled 
to  his  great  loss.  The  past  six  years  his  son,  William  A.,  has  been 
his  partner  in  business  and  has  shared  with  him  the  exacting  cares 
of  their  large  and  growing  business,  and,  with  the  additional  assist- 
ance of  his  sons-in-law,  Messrs.  Alex.  Secord  and  A.  E.  Nicklin,  at 
the  heads  of  departments,  he  has  been  relieved  from  personal 
attention  to  many  of  the  details,  and  enjoyed  more  the  leisures  of 
life  which  naturally  come  to  a  man  after  years  of  faithful  applica- 
tion. The  career  of  Mr.  Storey,  says  The  Action  Free  Press,  gives 
manifest  evidence  of  what  enterprise,  economy,  and  untiring  busi- 
ness energy  can  accomplish.  The  business  to-day  is  the  largest  of 
its  class  in  the  Dominion.  It  is  housed  in  the  finest  and  best 
appointed  buildings  which  could  be  devised  for  the  purpose,  and  was 
built  upon  a  basis  so  soiid  and  secure  that  it  will  go  forward  under 
the  management  of  Mr.  William  A.  Storey  without  interruption. 

This  is  rendered  the  more  certain  in  that  the  late  Mr.  Storey  left 
life  insurance  aggregating  $53,000,  of  which  $30,000  goes  to  W. 
A.  Storey,  the  new  head  of  the  business.  The  recently  deceased 
gentleman  was  a  man  of  enterprise  and  nobility  and  owed  his 
success  to  his  own  efforts.  A  few  months  ago  he  called  upon  The 
Dry  Goods  Review,  of  which  he  was  a  staunch  friend  and  patron. 
He  contributed  an  article  to  its  columns  lately,  and  The  Review 
joins  sincerely  in  the  many  expressions  of  regret  for  the  death  of 
such  a  valuable  citizen. 


THE    LATE    CHARLES    HUTCHISON,    OTTAWA. 

The  many  friends  of  Charles  Hutchison,  commercial  traveler, 
will  regret  to  learn  of  his  death,  which  occurred  at  his  residence, 
Kent  street,  Ottawa,  March  15.  Deceased  had  been  suffering  from 
locomotor  ataxia  for  the  last  five  years,  and  this  was  the  cause  of 
his  demise.  The  late  Mr.  Hutchison  was  54  years  of  age.  He  was 
one  of  a  family  of  five  brothers  and  two  sisters,  all  children  of  the 
late  William  Hutchison,  for  many  years  clerk  of  works  in  the  Gov- 
ernment.    In  his  early  life  the  late  Mr.  Charles   Hutchinson  was  a 


well  known  athlete,  and  engaged  in  sports  of  all  kinds.  He  was 
one  of  the  celebrated  Hutchison  curlers,  but  was  not  so  prominent 
in  this  sport  as  were  his  other  brothers.  He  was  a  commercial 
traveler  for  over  25  years,  being  of  late  with  the  Gault  Bros.  Co., 
Limited.  He  had  lived  in  Ottawa  for  eight  years,  and  leaves  to 
mourn  his  loss  a  widow,  two  sons  and  two  daughters. 


NTREAL. 


i, 


Jos.  Allen,  manager 

,  March  15,  from  his 

and  was  largely  at- 

members  of  Mount 


THE    LATE   J. 

The  funeral  of  the  late 
of  the  British  American  Dy 
late  residence,  in  Montreal 
tended,  among  those  in  th 
Royal  Lodge,  No.  32,  A, 
and  of  Loyal  Montreal 
M  U.,  of  which  the  deceas 
member.  The  deceased 
Springs,  whither  he  had 
ago  in  the  hope  of  impr 
The  news  of  his  deat 
Hon.  J.  S.  Hall.  Mr. 
young  man.  He  h 
chemistry,  as  applied  to  dye\j/g,  under  Prof.  J.  T.  Donald,  also  at 
Bishop's  college,  after  which  he  took  a  full  course  at  Yorkshire 
college,  Leeds,  England,  on  the  chemistry  and  technology  of  dye- 
ing, winning  first  prize  at  the  college,  and  also  first  prize  and  medal 
at  the  City  and  Guilds  of  London  Institute  in  1887,  the  first  such 
medal  ever  taken  from  the  British  Isles. 

THE    LATE    MALCOM    MCDONALD,     HALIFAX. 

Malcolm  McDonald,  the  well  known  north  end  merchant,  died 
at  his  home  in  Halifax,  on  March  10,  in  his  50th  year.  Deceased 
was  a  great  sufferer  from  inflammatory  rheumatism,  and  had  been 
confined  to  his  home  for  the  past  three  months.  Mr.  McDonald 
was  a  native  of  Antigonish,  and  came  to  Halifax  35  years  ago.  He 
was  one  of  the  city's  "old-time  firemen,"  and  was  esteemed  for 
his  manly  qualities  and  generous  disposition.  During  his  illness 
he  had  suffered  much,  and  finally  a  dropsical  malady  developed, 
which  culminated  in  death. 


THE  FIRM  RE-CONSTRUCTED. 

The  business  of  Runians  &  Butler,  London, recently  in  financial 
difficulties,  has  been  taken  over  by  the  new  firm,  the  Runians, 
Gray,  Carrie  Co.  A  large  staff  of  employes  were  busy  before 
April  1,  checking  over  and  re-marking  the  stock  preparatory  to  the 
reopening  sale.  The  new  firm  is  composed  of  Mr.  E.  O.  Runians 
and  Messrs.  Gray  and  Carrie,  two  of  Woodstock's  leading  and 
prosperous  merchants.  The  business  will  be  conducted  in  a  way  to 
win  the  confidence  and  support  of  the  public  and  at  the  same  time 
avoid  antagonizing  the  trade.  Changes  are  in  contemplation,  and 
it  is  possible  that  some  new  departments  may  be  added  and  some 
f  those  now  run  may  be  dropped. 


BUSINESS    CHANGING    HANDS. 

Hon.  C.  H.  Labillois  and  Ernest  Sumner  have  purchased  the 
general  store  business  of  Geo.  Haddow,  at  Dalhousie,  N.B.,  and 
took  possession  on  April  1.  Mr.  Labillois  has  been  clerk  iif 
the  store  for  some  years  past  and  will  be  the  managing  partner 
under  the  new  arrangement. 

U/ANTED   FOR   EARLY  TRIP 

¥¥  WITH   FALL  SAMPLES 

An  experienced  Traveller  in  special  lines  Woollens  and 
Tailors'  Trimmings  ;  also  Dress  Goods  and  Hosiery.  Must  have 
travelled  in  Maritime  Provinces.  Apply,  stating  age,  experience, 
salary  and  references  to  A.  B.C.,  care  D.G.  Review  office,  Montreal. 
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|  f\UR    TRAVELLERS    are    now 

4  y^    out  with  new  lines  in  English 

Natural  Wool  and   fancy   tints 
in    Underwear.       Also    a   very  large 
«f  assortment  of  Canadian   Goods  at  all 

«  prices  and  in   all   styles.      Scotch,   in 

J|  Knit  and  Ribbed  Goods. 

■M W WM W WW y w w wy w w w wwwwiy wyw w^  Extra,  lie&vy   vvcicjh-ts  in  oil 

KAAAAAAAAAAAAAAAAAAAAAJUIAK  sizes    from   34  to   43    inches. 


» 

3» 

3» 


FALL  1  ° 
1898 


IN    BLACK 


Cashmere  Half-Hose 


OUR    MARKED   NUMBERS   ARE  \ 

3,758  at  $2.00  3,808  at  #2.40 

3,761  at     2.25  3,760  at     3.50 

3,810,   lock  stitch,  at  $4.00 

3,813,   lock  stitch,  at     3.50 


English  Collars 

Taunton,    1%,  2,  2%.  2%. 
Sefton,   i}(,  2,  2X.  2^, 
Strand,   i},{>  2,   2^,  2^,  2}£. 
Waterloo,  i%(,  2.  2X.  2^,  2^. 
Preston,    i#,  2,  2%,  2^,  2^. 
Grafton,   i^,  2,  2X,  2)^,  2^. 
Colonel,   1%,  2,  2#,  2^,  2^. 

English  Cuffs 

Rival,  to  sell  at  25c.  Premier,  to  sell  at  25c. 

Portland,  to  sell  at  25c.         Rideau,  to  sell  at  25c. 


German  Collars 


AMALPI,   2%,  2}4,  2^. 

Canadian,  2%,  2%,  2% 


Chico,   2#,  2%,  2%. 
Electric,  turn  down. 


Shirts 


The  celebrated  Wolff  &  Glaserfeld's  always 
in  stoclt. 

No.   2,   Open  Front,   bands. 
No,  3,  Open  Front,  cuffs. 


English  Hand-Sewn 
Braces 

OUR     OWN     SPECIALTY. 


* 
* 


New  Lines  in 

PUFFS;  V 

BowS 


Rubber  Coats,   Umbrellas 
Handkerchiefs,    Etc. 


for  sorting  trade  in 


Graduated  Derbys 
and  Paris  Ties. 


1 

:;::v;| 

1^ 

,  Towers 

«^^6^^  73  St.  Peter  Street  ^>^^^> 

MONTREAL. 


Co. 


u 
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WOOLENS    AND    CLOTHING. 

MONTREAL    MERCHANT   TAILORS. 

ON  Friday  evening,  March  25,  the  Merchant  Tailors'  Associa- 
tion, of  Montreal,  held  their  annual  meeting,  the  retiring 
president,  Mr.  W.  St.  Pierre,  presiding.  The  treasurer  and  secre- 
tary read  their  annual  reports  which  were  considered  highly  satis- 
factory. It  was  pointed  out  that  the  association  had  been  success- 
ful in  bringing  about  a  diminution  of  smuggling  and  had  thus  put 
a  stop  to  the  unfair  competition  from  which  the  trade  had  long 
suffered.  The  association  have  a  valuable  system  of  exchanging 
information  so  that  a  man  who  persistently  refuses  to  pay,  soon  gets 
known. 

The  election  of  officers,  for  the  ensuing  year,  resulted  as  follows: 
President,  Wm.  Paterson  ;  vice-president,  Lachlan  Gibb  ;  hon. 
treasurer,  R.  Desjardins  ;  hon.  secretary,  F.  W.  Richards.  Board 
of  management  :  Messrs.  Wm.  St.  Pierre,  Wm.  Seath,  Irving 
Smith,  W.  H.  Walsh,  A.  Brault,  F.  Koehn,  D.  McEntyre,  R. 
Charlebois  and  Jos.  Lamoureux. 

NEW    LINES    IN    CLOTHS. 

The  Gault  Bros.  Co.  promise  the  trade  a  big  range  of  costume 
cloths,  in  mixture  twills,  vinette  cloths,  fancy  Cheviots,  homespuns, 
box  cloths,  covert  suitings,  and  the  celebrated  "Columbian" 
costume  cloths,  in  new  designs  and  colors.  Perle  cycling  cloths 
will  be  a  feature  with  them.  They  are  arranging  for  many  novel- 
ties in  mantle  cloths  for  the  coming  fall  and  winter  seasons. 

A    NEW    MACHINE. 

A.  S.  Campbell  &  Co.,  of  Montreal,  have  recently  installed  in 
their  factory  a  machine  for  properly  staying  pockets.  This  is  a  new 
invention,  and  is  creating  a  good  deal  of  interest  in  the  United 
States.  Campbell  &  Co.  are  the  first  Canadian  clothing  manufac- 
turers to  experiment  with  it,  and  they  speak  favorably  of  its  work. 
Their  travelers  will  shortly  start  out  with  fall  goods,  including  Mon- 
tagnai,  beaver,  curl  and  fancy  tweed  overcoats,  lined  with  quilted 
satin,  quilted  Italians  and  fancy  linings. 

The  movement  in  clothing,  as  everyone  knows,  is  toward  better 
goods,  and  this  firm  claim  that  their  long  attention  to  fit  and  quality 
entitles  them  to  be  ranked  as  wholesale  tailors  instead  of  ready- 
made  clothing  makers. 

NEW    MIXTURES. 

Finley,  Smith  &  Co.  announce  they  have  just  opened  out  repeats 
in  blue  tone  suitings  and  herringbone  mixtures.  They  always  have 
in  stock  their  celebrated  "Trafalgar,"  Britannia"  and  "Royal 
Navy ' '  serge  cloths.    They  are  as  popular  as  ever  this  season. 


FOR    SPRING   OVERCOATS. 

Amongst  the  novelties  for  this  season  shown  by  Finley,  Smith 
&  Co.,  are  the  blue  vicunas  for  spring  overcoats.  These  are  to  be 
had  in  both  plain  and  fancy  weaves. 


NEW    SUITINGS    IN    TWEEDS. 

The  W.  R.  Brock  Co.,  Limited,  have  added  several  new  ranges 
of  the  very  latest  tweed  suitings  to  their  already  large  assortment, 
making  their  stock  in  this  department  very  attractive.  They  have 
just  received  repeats  of  their  celebrated  Blantyre  serges,  which 
have  made  a  decided  hit  with  the  tailoring  trade. 

OXFORD    TWEEDS    IN    THE    WEST. 

A  new  move  has  lately  been  made  in  the  west  by  the  Oxford 
Manufacturing  Co.,  Limited,  of  Nova  Scotia,  their  samples  having 
been  placed  with  Mr.  John  Ranton,  Winnipeg,  who  will  carry  them 


from  Fort  William,  Ont ,  to  the  Coast,  covering  an  i,  800-mile  trip. 
There  are  already  signs  of  increased  western  appreciation  of  these 
fine  goods.  Additions  to  the  company's  plant  enable  them  to  cope 
with  larger  trade. 

A  NUMBER  oi-  SPECIALS. 
This  is  a  time  of  clearing  and  special  lines.  At  John  Macdonal^ 
&  Co.'s  were  seen  some  specials  in  6-4  Scotch,  Irish  and  Canadian 
suitings.  Two  lines  of  black  and  blue  serges  are  worth  enquiry. 
Several  clearing  lines  in  3-4  Canadian  tweeds,  below  mill  prices, 
are  being  offered,  and  also  a  special  job  line  in  3-4  Scotch  tweed 
suitings,  and  a  drive  in  3-4  Canadian  blue  serge  to  retail  at  25c. 
Shipments  of  40-inch  fancy  silesias,  in  the  newest  designs,  have 
just  come  to  hand. 


A  DECIDED  NOVELTY  FOR  TAILORS. 

READERS  of  The  Review  may  count  upon  seeing  a  decided 
novelty  in  asking  for  Moore's  patent  pocket.  It  is  now  in 
use  for  custom  tailoring.  The  benefits  of  this  invention  are  two- 
fold :  It  absolutely  prevents  the  contents  of  coat,  trousers,  or  vest 
from  tumbling  out  when  they  are  accidentally  turned  upside  down; 
secondly,  it  prevents  the  contents  oi  pockets  from  sagging  or  pulling 
the  garment  out  of  shape.  The  handkerchief  does  not  crease  the 
coat,  nor  does  the  trouser  pocket  stay  open  with  a  flap  after  the 
hand  is  withdrawn.  The  pencil,  the  watcK,  the  small  change,  etc., 
all  remain  in  when  the  vest  is  turned  upside  down.  It  looks 
like  magic,  at  the  first  glance,  but  is,  after  all,  a  simple 
affair,  as  most  cute  inventions  are.  The  edge  of  the  pocket 
is  fitted  on  one  side  with  an  elastic  ribbon,  on  the  other  with  a  nar- 
row steel  band.  The  two,  acting  together,  contract  the  opening  of 
the  pocket  when  the  hand  is  withdrawn.  The  inventor  has  con- 
structed his  little  improvement  with  an  eye  to  the  tailor's  needs. 
The  steel  will  not  rust ;  the  elastic  will  not  be  cut  by  it  ;  the  sewing 
in  is  easily  done.  In  fact,  all  reasonable  objections  seem  to  have 
been  met.  It  has  the  appearance  of  working  a  revolution  in 
pocket-making.  Review  readers  who  would  like  fuller  particulars, 
may  write  to  the  Moore  Patent  Pocket  Co.,  207  St.  James  street, 
Montreal. 


VISITING  THE  CANADIAN  TRADE. 

Mr.  Herman  Greeff,  representing  Greeff,  Bredt  &  Co.,  of  Barmen, 
Germany,  has  been  in  Toronto,  and  other  Ontario  cities,  visiting 
the  Canadian  trade  in  behalf  of  that  long-established  concern. 
Mr.  Greeff  is  on  his  way  to  Quebec  and  the  maritime  provinces  and 
may  go  west  to  Winnipeg  and  the  Pacific  coast  this  autumn.  His 
company  make  a  specialty  of  covered  buttons,  etc.,  and  have  a 
large  manufactory  at  Barmen,  in  Rhenish  Prussia,  a  city  of  126,000 
inhabitants.  The  firm  find  Canadian  trade  better  than  last  year, 
and  the  abolition  of  the  preference  toward  German  goods  next 
July  will  make  no  difference  in  their  Canadian  sales.  The  United 
States  duties  are,  however,  too  high  for  them. 


REPRESENTING    THE    W.  B.   CORSET. 

Mr.  Oscar  Weingarten,  of  Weingarten  Bros.,  New  York  (whose 
announcement  regarding  the  W.B.  corsets  will  be  found  on  pages 
40  and  41),  is  coming  to  Canada  in  a  few  days  to  push  the  Canadian 
trade  in  his  goods.  Mr.  Weingarten  is  a  man  whom  the  trade  will  be 
glad  to  meet,  a  typical  American  business  man,  full  of  energy,  with 
magnetic  qualities  and  a  talent  for  organizing.  He  has  perfect 
confidence  in  the  excellence  of  the  goods  he  manufactures  and  has 
the  faculty  of  impressing  that  belief  on  others.  The  firm  do  an 
immense  business  all  over  the  United  States  and  are  making  a 
strong  bid  for  Canadian  trade  this  season. 
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MONTREAL. 
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I   MILLER  BROS.  &  CO. 

P  Manufacturers  30-38  Dowd  St.,   MONTREAL        «( 

JT  Toronto   Branch  J5 

£    Q.  B.  FRASER,  Agent,  3W«o?os£.East      J 


COLLARS 

CUFFS  - 

SHIRT  BOSOMS 

If  you  want   the  best,  not   only  in  style  and  fit,  but  in  value, 
these  are  the  goods  to  buy. 

Linen  Interlined  Waterproof 
Linenized  Waterproof 
and  Waterproof. 


Look  for  this 
TRADE   l-lp^H^   MARK 


Take  no  other. 
All  goods  bright  and  tresh—no  old  stock. 


i<- 


James  Johnston  &  Co. 

Wholesale  Dry  Goods  Importers  and  Jobbers 

MONTREAL 

We  have  secured  the  Canadian  agency  for  the  sale  of  the  justly- 
celebrated  "  Cluze  "  Patent  Thumb  Kid  Glove.  The  advantage  of  this 
make  of  glove  fully  explains  itself,  as  it  is  almost  impossible  to  tear  the 
thumb  when  pulling  it  on,  as  too  often  happens  with  the  cut  of  glove 
now  on  the  market.  We  are  now  showing  a  full  range  of  these  goods 
for  fall  (July  delivery)  in  Black  and  all  new  shades,  at  $9.00  and  $11.50 
per  doz. 


THE 

CLUZE 

MTUT 
THUMBS 

GLOVE 


This  glove  is  an  improvement  on  anything  previously  shown  in 
Canada,  and  is  a  "money-maker."  No  first-class,  up-to-date  dry  goods 
house  can  afford  to  be  without  a  supply.  Our  travelers  will  show  a  full 
range  of  samples  on  this  journey,  and  will  explain  their  merits.  Let  us 
have  your  order,  and  in  a  short  time  you  will  do  the  glove  trade  of 
your  town. 


LETTER  ORDER   DEPARTMENT 


We  pay  special  attention  to  Letter  Orders,  and  spare  no  trouble  to  pro- 
cure, if  necessary.     Don't  hesitate  to  write  for  samples. 
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NEW  FEATURES  IN  WHOLESALE  TRADE. 

THE    w.    R.    BROCK    CO.,    LIMITED. 

FURTHER  shipments  of  laces  and  veilings,  all  makes,  are 
reported.  The  firm  are  showing  a  large  assortment  of  what 
is  wanted  in  torchons,  cambric,  Swiss,  and  flannelette  em- 
broideries. 

The  uncertainty  of  the  weather  during  this  month  compels 
people  to  provide  themselves  with  waterproof  clothing  and  um- 
brellas. The  firm  have  just  opened  out  a  very  special  black 
diagonal  india  rubber  coat,  with  deep  detachable  cape  and  sewn 
seams  ;  also  black  and  navy  blue  cravenette  mantles,  in  latest  up- 
to-date  shapes. 

The  firm  are  opening  a  new  lot  of  silks,  consisting  of  shots, 
tartans,  and  broches,  a  large  range  of  elegant  colorings,  and  mar- 
velously  cheap  fabrics.  The  report  from  the  silk  market  is  to  the 
effect  that  fancies  are  scarce,  so  the  W.  R.  Brock  Co.,  Limited, 
consider  themselves  fortunate  in  being  able  to  secure  this  lot. 
During  the  present  month  a  large  shipment  of  organdie  muslins 
and  lappets,  comprising  a  lot  of  very  choice  colorings  and  designs, 
will  be  shown  the  trade. 

A  32-inch  heavy  domestic  print,  to  retail  at  10c,  is  a  feature  at 
present.  The  range  of  dress  linings  is  complete.  Linenettes  are 
having  as  big  a  run  as  ever. 


JOHN    MACDQNALD    &    CO. 

Featherbone  for  dress-making  purposes  is  shown  in  all  widths. 
It  is  now  being  largely  used  lor  stiffening  skirts,  dress  steels,  etc., 
and  is  also  to  be  had  in  dress  stay  lengths.  New  ideas  in  jeweled 
belts  and  girdles  are  just  in. 

In  dress  goods  five  lines  of  low-priced  colored  fabrics  are  clear- 
ing at  a  price,  in  colors  and  weights  to  suit  the  present  season. 
Four  lines  of  American  lappet  muslins  are  being  jobbed.  A  ship- 
ment of  27  cases  of  American  sateen  prints,  in  three  numbers,  to 
retail  ot  I2j£c,  is  just  in.  A  lot  of  Valenciennes  and  fancy  cotton 
laces  have  just  arrived.  In  imported  cashmere  hosiery  there  are 
two  very  special  job  lines,  to  retail,  in  the  large  sizes,  as  low  as 
25c  ,  with  children's  sizes  in  proportion. 

New  arrivals  include  fancy  silks,  satins  and  colored  taffettas  for 
blouse  purposes,  which  Mr.  Davidson,  the  buyer,  has  just  sent  over 
from  London  and  Paris. 

WM.    CROFT    &   SONS. 

This  old  firm,  whose  announcement  will  be  found  on  another 
page,  and  who  have  been  in  existence  since  1855,  are  offering  some 
specially  new  goods  in  ladies'  belts,  belt  fasteners  and  waist  sets. 
They  carry  a  large  range  in  these  goods,  showing  every  new  idea. 
The  Croft  needles,  brass  pins,  etc.,  and  other  staple  lines  carried 
for  so  many  years  by  the  firm,  are  well  known  to  the  trade.  In 
hair  ornaments,  some  new  lines  were  shown  The  Review,  and 
others  are  on  the  way — shapes  not  seen  here  yet. 

THE    MERCHANTS    DYEING   AND   FINISHING   CO. 

Everything  that  constitutes  a  dress  being  the  objective  aim  of 
this  firm,  and  prints  coming  under  this  caption,  they  have  placed 
before  the  trade  a  fine  range  of  British,  Canadian  and  American 
prints,  and  are  showing  a  number  of  choice  lines  in  exquisite  effects. 
Heavy  sales  are  reported  of  these  useful  goods,  Roman  stripes  and 
neat  crossover  checks  being  the  favorite  lines  in  demand.  The 
firm  carry  a  very  large  assortment  of  jet  trimmings  in  every  width, 
and  also  the  newest  things  in  tinsel  braids,  in  colorings  to  match 
dress  fabrics. 

An  enormous  silk  season  is  reported,  specially  in  rich  black 
Lyons  damusse  silks,  and  which  certainly  indicates  a  return  of  buy- 
ing  power  to  our   consumers.      Like    jewelry — silks  indicate   the 


wealth  of  a  people  and  it  is  a  good  sign  to  find  our  people  pur- 
chasing large  quantities  of  silk  and  other  expensive  dress  fabrics. 
Ribbons  and  tubular  braids  are  being  heavily  bought  for  trimming 
purposes. 

THE  GAULT  BROS.  CO.,  LIMITED. 
With  the  Gault  Bros.  Co.,  lace  curtains  are  an  important  feature 
this  month.  Their  range  includes  Nottingham  curtains  and  nets 
in  great  variety — with  a  large  number  at  very  special  prices,  Irish 
point,  tamboured  and  muslin  curtains  and  nets  at  all  prices.  Ask 
to  see  lace  curtains  Nos.  11 35,  1004,  1006  and  1212  ;  these  are 
special  lengths  and  widths,  for  little  money. 

Ladies'  shirt  waists,  which  are  commanding  a  great  deal  of 
attention  this  season,  will  be  found  in  great  variety  with  this  house. 
Designs  are  new  and  include  exclusive  patterns.  Ladies'  neckwear 
for  Easter  and  summer  trade  is  shown  by  the  Gault  Bros.  Co.  in 
endless  variety.  The  new  butterfly  pattern,  in  chiffons,  fancy  silks 
and  cottons,  is  one  of  the  prettiest  things  ever  shown  for  ladies' 
bows.  The  latest  ideas  are  large  bows  of  spotted  Breton  nets,  puff 
shapes  of  white  and  colored  piques,  etc.,  and  fancy  Windsors,  all 
of  which  are  having  a  large  sale. 

An  extensive  range  of  ladies'  belts  in  elastic,  leather,  white  kid, 
velvet,  etc.,  plain  and  fancy,  which  come  within  the  reach  of  all, 
is  a  specialty  here.  New  designs  of  jewelled  varieties,  in  all  styles, 
are  selling  fast. 

S.    GREENSHIELDS,    SON    &   CO. 

In  the  dress  goods  department  of  S.  Greenshields,  Son  &  Co. 
a  full  stock  of  black  crepons,  in  various  designs,  is  noted.  Black 
grenadines  are  in  great  demand,  and  are  selling  well.  They 
have  just  received  a  new  shipment  of  black  glace  silks,  shot 
glaces,  black  broches  and  colored  broches.  Some  special  values^ 
in  black  dress  goods  are  just  to  hand.  Large  sales  of  covert 
suitings  are  reported. 

Their  carpet  department  is  well  stocked  with  tapestry,  Brussels, 
Wilton  and  Axministers.  Their  range  contains  special  values, 
and  samples  are  worth  seeing.  In  Tay,  Clova,  Vandnara,  wool 
and  union  squares,  they  have  a  full  stock  in  all  sizes.  Repeat 
orders  for  Nottingham  and  Swiss  lace  curtains  have  just  come  to 
hand. 

Umbrellas  at  all  prices,  with  latest  shaped  handles  ;  men's 
rubber  coats,  with  and  without  capes,  and  sweaters,  in  all  colors, 
are  specialties  in  their  men's  furnishing  department. 

The  smallwares  department  of  this  house  reports  the  arrival  of 
a  large  consignment  of  wide  moire  and  shot  ribbons,  in  black  and 
colors  ;  also  wide  black  glaces. 

KYLE,    CHEESBROUGH    &    CO. 

According  to  Kyle,  Cheesbrough  &  Co.,  this  season's  blouse 
business  has  been  something  phenomenal.  Their  travelers  are 
showing  something  special  in  dress  good  for  the  sorting  trip. 

Owing  to  the  large  quantity  of  "Coiffure"  combs  sold  in 
Canada  the  firm  have  been  able  to  conclude  such  favorable  arrange- 
ments that  they  can  now  furnish  the  trade  with  this  article  at  a 
lower  figure  than  formerly. 

WYLD,    GRASETT    &    DARLING. 

Wyld,  Grassett  &  Darling  are  pushing  some  special  bargains  in 
their  staples  department.  The  specialties  include  a  large  line  of 
30-31  inch  Dominion  standard  flannelette,  a  big  assortment  of  30-31 
plain  shaker  flannel  in  grey,  pink  and  cream,  a  great  line  of  heavy 
cream  Domet  shakers,  offered  at  prices  which,  they  state,  are 
causing  no  little  excitement  to  the  trade.  They  have  also  cleared 
a  large  line  of  7-4  and  8-4  plain  and  twill  unbleached  sheeting 
offered  much  below  mill  prices.     Owing  to  the  flood  at  the  Hoche- 
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Our  travellers  are  now  out 

on  their  respective  routes* 


Range  larger  than  ever. 
Newest  Designs. 

Novelties  in  Boys'  Clothing. 

Inspection  Cordially  Invited. 

Sample  Suits  on  Application. 


Ontario  Travellers  start  out  about  1st  April  with  Sorting  Samples. 


Wm.  Parks  &  SofCl 


imlted 


^^^toflL^&pinhers, 

an^  flanujacturers 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


Jfwd 


E   ONLY  "WATER  TWIST1 


Agents    .    .    . 

J.  SPROULSMIT^I^Wellington  Street  West,  Toronto 
DAVID  KAY, ^m  Building,  Montreal. 

JOHN  HM0MA,  83  Front  Street  East,  Toronto,  Special  Agent  for 
BwriWarps  for  Ontario. 


YARN  MADE  IN  CANADA 

NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.MOHN,  N.B. 


HILLS 
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laga  mills  there  has  been  some  difficulty  in  getting  certain  widths  of 
bleached  sheetings  and  pillow  cottons,  thereby  causing  a  scarcity  of 
these  goods,  which  scarcity,  however,  it  is  hoped  will  be  remedied 
within  the  next  two  weeks.  In  the  dress  goods  department  of  this 
firm  an  active  demand  is  noted  for  all  kinds  of  fancy  fabrics.  I'lain 
goods  are  asked  for  in  coverts,  serges,  cashmeres,  etc.,  but  the 
larger  sales  are  being  made  in  novelty  effects.  Black  goods  are 
very  popular,  and  are  shown  in  a  large  range  in  both  plain  and 
fancies.  Wash  goods  of  all  kinds  are  fast  sellers,  and  are  called  for 
in  organdies,  lappets,  piques,  brilliants,  etc.  Velveteens  are  still 
popular,  and  are  selling  in  blacks  and  all  staple  colorings,  a  special 
brand,  the  Diana,  proving  a  great  favorite  with  the  trade.  Wyld, 
Grasett  &  Darling  have  in  stock  all  numbers  of  black  velvet  ribbons 
from  6  to  ioo  ;  all  Hercules  braids  in  black  and  cream  from  No.  20 
to  1,200.  They  have  the  new  military  braid  in  all  widths  and  in 
full  range  of  colors.  In  ribbons  they  are  showing  special  value  in 
black  silk,  faille,  moire,  antique  and  double  faced  satin.  Their  fast 
black  cotton  hose,  Hermsdorf  dye,  full  fashioned,  40  guage  are 
extra  value  to  retail  at  15,  20  and  25c.  In  Canadian  cotton  hose 
their  brand  of  seamless  goods  known  as  "  Best  Yet,"  is  special 
value,  to  retail  at  2  pairs  for  25c.  They  have  a  complete  range  of 
cashmere  hose  to  sell  at  popular  prices.  The  favorite  laces  are 
Oriental,  Chantilly  in  butter  and  cream,  and  Valenciennes  in  white 
and  butter  colors.  They  have  a  very  special  line  of  Taffeta  gloves 
in  black,  brown  and  cream,  to  retail  at  25c,  and  a  full  assortment 
of  pure  silk  gloves  to  sell  at  various  prices.  The  newest  thing  in 
belts  is  the  velvet  belt  with  steel  trimmings.  This  firm  carry  a  full 
line  of  these  goods,  as  well  as  plaid  and  leather  belts. 


A    MONTREAL  FAILURE. 

J.  K.  Paquin  &  Co.,  dry  goods  merchants,  267  St.  Lawrence 
street,  Montreal,  have  made  a  voluntary  assignment.  Their  liabili- 
ties will  reach  536,000,  and  are  divided  amongst  the  following  : 
Thibaudeau  Bros.  &  Co.,  $5,197  ;  Thomas  May  &  Co.,  $3,688  ;  J. 
J.  Mackenzie  &  Co.,  $2,882  ;  Fitzgibbon,  Schafheitlin  &  Co., 
$2,693  ;  James  Johnston  &  Co.,  $2,711  ;  S.  Greenshields,  Son  & 
Co.,  $2,453;  John  Macdonald  &  Co.,  Toronto,  $1,766;  Gauli 
Bros.  &  Co.,  $1,376;  Caldecott,  Burton  &  Spence,  Toronto, 
$1,078  ;  Brookenheld  Linen  Co.,  $1,008;  P.  P.  Martin  &  Cie., 
$860;  Liddell,  L'Esperance  &  Co.,  $677;  P.  Garneau  &  Fils, 
Quebec,  $675  ;  J.  Fisher,  Sons  &  Co.,  $594  ;  Mclntyre,  Sons  & 
Co.,  $606;  I).  McCall  &  Co.,  Toronto,  $529  ;  Tooke  Bros-,  $532. 


SOMETHING  NEW  PROMISED 

The  W.  R.  Brock  Co.,  Limited,  report  that  they  have  been 
unusually  successful  in  placing  their  contracts  for  fall  hosiery  and 
underwear;  a  number  of  lines  are  made  specially  and  only  for 
them.  Merchants,  they  say,  will  be  looking  after  their  interests  by 
refraining  from  buying  goods  till  they  have  inspected  this  range  of 
hosiery,  holf-hose,  ladies'  and  children's  vests,  drawers  and 
underwear  of  every  description  for  fall  1898. 


LADIES'  AND  MISSES'  UNDERWEAR. 

The  W.  R.  Brock  Co.,  Limited,  have  full  stock  of  all  good  value 
and  desirable  lines  of  vests  and  drawers  in  white  and  ecru,  with 
half-sleeves,  long  sleeves,  and  no  sleeves  at  all. 


NEW   OUTFITTING    ESTABLISHMENT. 

Vancouver  is  to  have  another  large  outfitting  house.  The 
Donaldson  Trading  Co.,  of  Manitoba,  are  opening  out  at  74  Cor- 
dova street  with  a  large  and  extensive  stock  of  men's  and  boys' 
ready-made  clothing,  gents'  furnishings,  hats  and  caps,  and  Klon- 
dyke  supplies.  The  manager,  D.  Donaldson,  is  well  known  in 
that  city. 


Why  Buy  Foreign 


When  you  can  purchase  Canadian  make,  save 
money,  and  have  equally  as  good  an  article  ? 


We  Manufacture 


Scotch  Tweed  Suitings,  Homespun  Suitings,  Fine 
Trouserings,  Meltons,  Kersevs,  Beavers,  Vene- 
tians, Irish  Frieze,  Overcoat  Linings,  GolfCloak- 
ings,  Ladies'  Homespun  Dress  Goods,  Travelling 
Rugs,  made  from  domestic  wool,  warm  and  com- 
fortable, in  tartan  colors,  plain  colors  and  rever- 
sible ;  fine  Australian  Rugs,  plain  and  reversible. 

All  our  goods  arc  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are 
of  the  newest  and  nobbiest  patterns,  color  guaranteed,  and 
workmanship  of  the  very  best.  We  are  selling  to  the  retail 
trade.     Correspondence  solicited. 


Boyd,  Caldwell  &  Co. 


Gloves 


^ 


...AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will    not   regret  Buying 
W.  Cairnes  &  Co.'s 

GLOVES    AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

"THE  MAPLE  LEAF— OUR  EMBLEM  DEAR."  appears  on  each  button. 


W.  CAIRNES  &  CO. 


Manufacturers 


^ BERLIN,  ONT. 
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m.R.  Storey  $$on 


i 


CLOVE    MANUFACTURERS 

ACTOIN,   PINT. 


^~ 


Co  the  trade  of  the  Dominion 

Gentlemen:  We  are  exhibiting  through  our 
representatives  the  largest  range  of  QLOYC5, 
niTT5,  r\0CCd5IN5,  5H0E  PdC5 
and  TRdYELLINQ  3AQS  ever  shown  by 
a  single  firm.  Our  KLONDYKE  Goods  are  high- 
ly recommended  by  those  who  have  seen  them. 
See   these   goods  before  placing  your  Orders. 

QUALITY  FIR5T-CL/1JJ,  FRKE5 
RIQHT.  Every  customer  will  be  waited 
upon  in  good  time. 

W.  H.  Storey  &  Son. 


OME  OF  YOUR  CUSTOMERS 
1     WILL  WANT  A     .     .     .     . 


Klondyke  Outfit 

OF   VERY    WARM   AND  STRONG 

UNDERWEAR 


''7i 


Warranted 
TurnbulVs 


if 


We  are  making  a  Special  Line  of  Men's  Woolen  Under- 
wear in  Shirts,  Drawers  and  Sweaters,  in  weight  from  t^  lbs. 
to  2  lbs.  each  garment.  Full  Fashioned,  and  of  Fine,  Soft  Wool. 

WRITE    FOR    PRICES  AND    SAMPLES. 


GOULDING  &  CO. 

27  Wellington  St.  East 

TORONTO 


JOS.  W.  WEY 

6  Bastion  Square 

VICTORIA,  B.C. 


THE  C.  TURNBULL  CO.  OF  CALT 


LIMITED 


FUR5 


Our  Travelers  are  now  out  with  a  choice 
range  of  samples.  Early  purchases  in  a  rising 
market  enable  us  to  offer  exceptionally  good 
value  in  Racoon  and  Wombat. 


JAMES  CORISTINE  &  CO 


MONTREAL. 


HATS 


We  are  showing  some  natty  shapes  in 
Fedoras,  especially  selected  for  the  sorting  trade 
and  at  right  prices. 
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fiREEFF-BREDT  <Sc  CO, 


o 


Barmen,  Germany. 

ESTABLISHED  1830. 

The  oldest  manufacturers  of    COVCTCC!     I"5llttOri^ 

—  EXPOR  1  BRS  '  »F  — 

Dry  Goods,  Tailors'  Trimmings,  Fancy  Vestings, 

Braids,  Buckles,  Hooks  and  Eyes,  Coat  Chains, 

Fancy    Trimmings,    Combs  and  Brushes. 

Wholesale  Trade  Exclusively.  L/ 

We  visit  Canada  every  Spring  and  Fall  with  a  full  range  of  the 
latest  novelties. 

The  Bustle  is  Needed — ^ 

IN    THE    NEW    FALL    STYLES 
OF    DRESSES 

the  BRAIDED  WIRE  BUSTLE 

IS    THE    BEST 

LIGHT — GRACEFUL — ALWAYS    IN    SHAPE — MADE   IN   SEVERAL   VARIETIES. 

"  Empire."  "  Princess." 

"  La  Mode."  "  Combination  Hip  Pad." 


If  not  in  stock  send  sample  order- 


BRUSH  &   CO. 


TORONTO 


Canadian  manufacturers   for   Weston  &   Wells  Mfg.   Co. 


Metal  Ceilings  are  now  being 
recognized  as  the  most  desirable 
covering  for  Private  Houses, 
Club  Rooms,  Public  Buildings, 
etc.  They  are  very  handsome 
in  appearance,  will  not  crack 
and  fall  off,  and  compare  favor- 
ably in  price  with  any  good 
ceiling. 

Fully  illustrated  catalogues 
sent  on  request.  Estimates  fur- 
nished on  receipt  of  plans. 


The  Pedlar  Metal  Roofing  Co. 

OSHAWA,  ONT. 


K 


NEW  THINGS    IN    HOUSEFURNISHINGS. 

IN  housefurnishings,  carpets,  etc.,  trade  is  reported  active.  John 
Macdonald  &  Co.  have  just  passed  into  stock  i.ooo  rolls  of 
China  matling, direct  from  the  makers,  and  as  it  was  late  in  arriving 
they  have  decided  to  clear  it  out  at  a  much  lower  figure  than  was 
anticipated.  Several  thousand  pairs  of  lace  curtains,  principally 
low  priced  goods,  have  just  been  put  in  stock.  This  firm  have 
also  opened  up  another  repeat  of  their  sash  and  curtain  muslins, 
consisting  of  white  and  colored  muslins,  grenadines,  frilled  muslins, 
fancy  colored  scrims,  Madras,  Brussels  net  and  Swiss  muslins. 
These  are  now  done  up  in  short  ends,  so  that  an  assortment  maybe 
had  for  little  money. 

A  new  line  of  Axminster  rugs  and  squares  to  sell  from  $1  up 
to  $50  are  being  shown.  For  the  convenience  of  customers  who 
wish  to  make  sales  of  large  sizes  without  carrying  stocks,  photos 
will  be  sent  on  application  with  a  small  mat  to  show  the  quality. 
The  firm  are  also  showing  a  new  line  of  tapestry  and  velvet 
squares,  from  1%  x  3  up  to  4  x  4,  also  a  full  range  of  sizes- and 
large  assortment  of  patterns  in  union  squares.  A  repeat  order  of 
the  best  selling  patterns  in  tapestsy  and  Brussels  carpets  has  arrived. 
Another  shipment  of  the  special  satin  quilt,  in  i%  and  \x/z,  is  to 
hand.  A  big  drive  of  ioo  pieces  of  8-4  English  oils,  to  retail  at 
25  and  30c.  per  yard,  and  especially  made  for  Canada,  will  interest 
the  trade.  A  full  line  of  patterns,  some  very  fine  floral  effects,  in 
2-yard  and  4-yard  wide,  oilcloths  and  linoleums.  In  going  over 
all  these  goods  The  Review  was  shown  many  exclusive  lines  con- 
fined to  this  house. 

RAGE   FOR   FIGURED  LUSTRES. 

The  figured  lustre  demand  this  season  has  been  something 
phenomenal,  and  it  has  busied  the  works  of  the  Merchants  Dyeing 
and  Fnishing  Co.  to  their  utmost  limits.      These  goods  are  said  to 


be  popular  because  they  combine  brightness  and  smartness  of  appear- 
ance with  great  moderation  of  price,  and  when  made  up  have  the 
appearance  of  silk  brocades.  The  company,  it  is  understood,  dye 
these  with  the  famous  Congo  black  dye,  which  insures  the  color 
against  fruit  juices,  sun  or  rain. 


EASTER   GLOVES. 

The  W.  R.  Brock  Co.,  Limited,  have  just  passed  through  the 
Customs  full  lines  of  their  well  known  lines  of  Josephine.  Laura  and 
Ava  kid  gloves  in  tans  and  black  ;  they  also  have  in  stock  an 
immense  assortment  of  fabric  gloves  and  mitts  in  Lisle,  taletta  and 
pure  silk,  containing  a  number  of  novelties  and  new  creations. 
Their  numbers  to  retail  at  the  popular  prices  of  25  and  50c.  hold 
their  own  customers  and  attract  new  ones  continually. 


RUSSIA   COMPETING  WITH   OUR   FLAX. 

Mr.  Forrester,  ot  Clinton,  Ont.,  informs  The  Goderich  Star  that 
the  flax  mills  are  not  likely  to  run  this  season,  because  the  competi- 
tion with  foreign  flax  is  so  great  that  there  is  no  profit  in  it.  Russia 
is  the  worst  competitor. 


STARTING  FOR  HIMSELF. 

Mr.  G.  P.  Bateman,  formerly  with  Haughton  &  Co.,  Moun- 
Forest,  has  launched  out  for  himself,  with  a  choice  stock  of  general 
dry  goods  and  groceries.  The  Dry  Goods  Review  wishes  him 
every  success. 


ADOPTED    A     BRAND. 

All  goods  manufactured  by  the  Canada  Fibre  Co.  will  hereafter 
be  known  as  "Perfection  Brand."  Their  comforters  and  cushions 
have  always  been  of  the  best  quality,  and  they  are  making  a  special 
effort  this  year  to  make  them  as  near  perfection  as  'possible. 
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WOOLLEN    DEPARTMENT 

Our  great  range  of  samples  of  Imported  and  Canadian  Woollens, 
combined  with  those  of  Messrs.  Auguste  Dormeuil  &  Co.,  London 
and  Paris,  for  whom  we  are  sole  agents,  is  now  on  the  road. 
WAIT  AND  SEE  THEM -they  are  simply  immense. 

TAILORS'  TRIMMINGS  to  match  everything. 

We  would  like  the  Trade  to  remember  our  special  leaders  in  Coat- 
ings  and   Serges  :   Pirle   Finish  Venetians,  Landslide  and  Fitzsim- 
'  mons   Twills,   Victory,  Viking  and  Oceanic  Serges.     Tremendous 
range  of  Belwarps. 

FULL     RANGE    OF     MARTIN'S    COATINGS     EVERY     LINE    A    SPECIAL    LEADER. 

C  A  RiLlS  -  -Specially  Attractive  New  Lines  for  Spring  Trade. 


Wiltons 

Unions 

8/4,  16/4  Linoleums 

Brussels  Squares 

Brussels 

Hemps 

16/4  Floorcloths 

Tapestry   Squares 

Tapestries 

Cork  Carpets 

Rugs,  Mats 

Wool  Squares 

Wools 

Inlaid  Linoleums 

Hemp  Squares 

Union  Squares 

MOST    COMPLETE    CARPET    STOCK     IN    THE     DOMINION. 


GENTS'  FURNISHINGS   DEPARTMENT 

A  look  at  our  Hosiery  is  sure  to  interest   merchants   who    wish   to 
push  this  department  of  their  business. 

CASHMERE    HALF-HOSE.       Full  Range  in  stock. 

c  Nos.  90,  and  143.      Can  be  retailed  at  20c. 

EADERS       \  Nos-   ,41»  ,42'  144,  ,45'  Two  Thread>  Double  Sole,  etc.      Can  retail,  25c. 
I  Nos.  146,  147,  1  12x,  108a,  Silk  Spliced,  etc.      Can  retail,  40c.  to  50c. 

COTTON  HALF-HOSE — Special  value  in  Blacks  and  Tans.      Full  fashioned  fast  dye,  Black,  Nos.   ia  and  1,  Tan, 
No.  266.     Can  retail  10c.  to  i2^c.  Double  sole,  maco  yarn,  etc.,  Black,  Nos.  3,  4,  5,  Tan,  Nos.  267,  268. 

Can  retail,   i2^c.  to  20c. 

LIGHT   WEIGHT   NATURAL   WOOL  UNDERCLOTHING.      EXTRA  VALUE,  can  be  retailed  at  75c.     Nos. 
V  397,  397X  and  403X — all  sizes  in  stock. 

Sole  Agents  for  Fownes'  Celebrated  Gloves. 


THE  GAULT  BROS.  CO.,  u-m.  MONTREAL 
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THE     KINGSTON     COTTON     MILLS. 

THE  DOMINION  COTTON  MILLS  CO.  are  asking  the  city 
council  of  Kingston,  Ont.,  for  a  bonus  of  550,000,  to  assist 
them  in  enlarging  and  refitting  their  mill  at  that  place.  It  is 
claimed  that  this — like  others  of  the  smaller  mills  controlled  by  the 
Dominion  company — has  not  been  paying  for  some  time,  and  the 
only  way  to  put  it  on  a  profitable  basis  is  to  double  its  capacity. 
The  policy  of  the  new  management  is  to  make  every  mill  thoroughly 
efficient,  and  this  the  mill  at  Kingston  certainly  is  not.  It  the  city 
of  Kingston  is  not  willing  to  assist,  the  company  may  close  up  the 
mill  and  move  the  plant  to  one  of  the  larger  mills.  The  present 
capacity  is  20,000  lbs.  per  week,  with  290  looms.  If  the  proposed 
improvements  are  carried  out,  it  will  mean  employment  ior  a  large 
number  of  hands,  as  well  as  a  big  outlay  for  machinery  and  supplies. 


A   WANT    SUPPLIED. 

Now  that  "  Ready  to  Wear"  ladies'  costumes  are  in  such  demand 
it  is  gratifying  to  know  that  they  can  be  had,  made  equal  in  every 
way  to  the  best  ordered  suits,  which  cost  more  than  twice  the  price. 
Boulter  &  Stewart  are  making  a  big  push  for  this  trade  and  the 
samples  shown  are  certainly  equal  to  anything  The  Review  ever 
saw  in  the  highest  grade  of  ordered  work. 

They  are  cut  by  an  "A  1  "  American  cutter  and  all  goods  are 
guaranteed  as  to  fit  and  finish.  Their  travelers  are  out  now  with  a 
large  range  of  the  latest  New  York  designs,  in  white  pique,  colored 
crash,  covert  and  cycle  cloths,  and  they  draw  special  attention  to 
the  fact  that  all  goods  are  carefully  shrunken  before  making  up. 
It  will  pay  you,  they  say,  to  see  their  lines  if  you  want  the  latest. 


THE  SEASON  FOR  BELTS. 

Nothing  like  it  has  every  been  seen  previously.  No  other  fad 
or  fashion  has  become  so  universal  or  been  so  pronounced  as  that 
of  wearing  metal  belts  or  girdles.  Manufacturers  have  brought  out 
many  beautiful  designs  and  exquisite  finishes,  among  them  the 
house  Of  Phillips  &  Wrinch,  Toronto,  who  have  achieved  a  high 
reputation  for  their  very  excellent  patterns.  They  have  goods  at 
all  prices,  to  please  all  tastes. 


THE  ANCHOR  KNITTING  CO. 

A  joint  stock  company  composed  of  Pembroke,  Almonte,  Perth 
and  Ottawa  capitalists  has  been  formed  to  operate  the  knitting  mill 
at  Almonte,  Ont.,  formerly  owned  by  the  late  D.  M.  Fraser.  The 
new  company  will  be  called  the  Anchor  Knitting  Co.,  Limited,  and 
will  be  capitalized  for  $50,000.  Between  fifty  and  sixty  hands  will 
be  employed,  and  the  plant  is  now  being  improved  and  added  to. 
Hosiery  and  underwear  will  be  manufactured,  and  the  output  will 
be  sold  direct  to  the  retail  trade. 


A  NEW    FABRIC. 

James  Johnston  &  Co.  are  handling  a  new  decoration  crepe  for 
dressing  stores  and  store  windows,  and  for  general  decorative  pur- 
poses. It  is  also  suitable  for  making  fronts  for  ladies'  blouses. 
It  can  be  obtained  in  "  Basket"  or  "  Crinkle"  effect,  and  in  fifteen 
shades.  This  is  something  entirely  new,  and  has  already  met  with 
a  flattering  reception  from  the  trade. 


THE   BELT   FAD. 

With  the  return  again  of  the  Russian  blouse,  the  leather  belt  pro- 
mises to  receive  universal  favor  during  the  coming  season.  The 
volume  of  business  already  transacted  is  largely  in  excess  of  any 
previous  year  in  this  department.  The  makers  are  vying  with  each 
other  in  the  production  of  novelties,  although  everything  offered 
sells.  The  distinctive  feature  of  this  season's  offerings  is  the  large 
variety  of  jewelled  and  metal  embellishments.     Large  buckles  are 


YOUR  ROOF 

<£  «£  Is  the  Vulnerable  Point, 

If  it  is  not  perfect  the  whole  building  suffers. 
But  if  you  use  our  celebrated 


Eastlake 

Steel.,. 
Shingles 


\ — i 

— —  N— 

:_t_ 

L \_ 

\         \ 

Shows  One  Shinglo. 


Your  roof  will  be  invulnerable — fire,  lightning,  rust  and  stormproof. 
These  shingles  are  either  galvanized  or  painted,  and  have  a  patented  side  lock 
that  gives  them  precedence  over  all  others. 

They  are  the  quickest  laid  shingles  made,  and  the  most  durable — adding 
a  fine  appearance  as  well  as  staunch  protection  to  any  building.     • 

If  you've  used  them  you  know  all  this  and  more — if  you  haven't,  write 
us  for  full  information. 

All  over  the  country  Eastlakes  are  giving  the  very  best  economical 
satisfaction.  §r 

Metallic  Roofing  Co.,  Limited 

1176  King  Street,  West.  ^^""™""        TORONTO. 

also  quite  popular.  Every  conceivable  variety  of  design  and  color 
is  offered,  many  odd  and  gaudy,  others  delicate  and  rich.  Phillips 
&  Wrinch,  Toronto,  are  now  making  up  the  latest  novelties,  which 
include  leather  belts  set  with  jewels  and  fancy  ornaments.  Some 
very  pretty  things  will  be  shown  by  this  firm  in  a  few  days. 


CHANGE    OF    NAME. 

The  name  of  the  company  who  manufacture  the  "Lip"  and 
"Tube"  dress  binding  has  been  changed  from  the  Lip  Dress 
Binding  Co.  to  the  Protector  Manufacturing  Co.  They  will  in 
future  make  dress  stays  and  shields,  under  the  name  "  Protector," 
as  well  as  skirt  bindings. 


NEW    THINGS     IN    CUSHIONS. 

The  Alaska  Feather  &  Down  Co.,  of  Montreal,  are  out  with  an 
attractive  range  of  cretonne,  repp  and  denim  cushions  for  the  sea- 
side and  lawn.  Cord  is  largely  used  in  the  finish,  and  the  filling 
is  an  imitation  down  which  has  all  the  appearance  of  the  genuine 
article  and  keeps  the  price  down  to  a  popular  level.  The  leading 
cushion,  this  spring,  they  find  to  be  their  French  repp,  cushion, 
22  x  22,  which  retails  for  $2  and  far  surpasses  in  style  and  attract- 
iveness the  finest  silk  or  satin. 


THE   OLD    FLAG. 

The  W.  R.  Brock  Co.,  Limited,  have  just  passed  into  stock  a 
large  assortment  of  cotton  flags,  consisting  of  Union  Jacks,  Royal 
Standards,  Canadian,  Scotch  and  Irish  ensigns,  tri-colors,  etc.,  etc 
The  merchant  should  see  that  he  has  flags  in   stock  before   Her 
Majesty's  birthday. 

THE  SWAN  BRAND. 

The  Toronto  Feather  &  Down  Co.,  Limited,  have  won  a  splen- 
did reputation  for  bed  pillows,  and  justly  so,  as  the  Swan  brand  is 
one  of  the  best  in  the  market,  so  the  users  say. 
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TO  THE  TRADE 


You  have  goods  coming  from 
one  or  more  of  the  following 
Wholesale  Houses  almost  every 
day.      When  your  Stock  of 


Feder's 
Pompadour 

Skirt 
Protector 


runs   low   don't   hesitate   or  wait  to  make  up  the  assortment,  /_ 

but    send   orders   for   missing    shades   at  once  to  one   of  the 
firms  mentioned  below,  who  keep  a  full  assortment  of  colors. 
Write   to   the   nearest  located  to  your  territory,   thus  sav- 
ing express  or  freight  charge. 

Granite  Mills,     St.  Hyacinthe 


PQ. 


Sole  Manufacturers  and  Licensees  for  Canada* 


t 

Toronto 

Ottawa 

St.  John,  N.B. 

Alexander  &  Anderson 

J.  H.  Garland 

Manchester,  Robertson  & 

A.  Bradshaw  &  Son 

J.  A.  Seybold  &  Co. 

Allison 

W.  R.  Brock  &  Co. 

Merchants  Dyeing  and  Fin- 

Halifax 

Hamilton 

ishing  Co.,   Limited 

Smith  Bros. 

Knox,  Morgan  &  Co. 

Gordon,  Mackay  &  Co. 
John  Macdonald  &  Co. 

London,  Ont. 

Quebec 

Wyld,  Grasset  &  Darling. 

R.  C.  Struthers  &  Co. 

Wm.  McLimont  &  Son. 

Montreal 

Wm.  Agnew  &  Co. 
Brophy,  Cains  &  Co. 
Gault  Bros.  &  Co. 
Hodgson,  Sumner  &  Co. 
Liddell,  Lesperance  &  Co. 
P.  P.  Martin  &  Co. 
Thibideau,  Frere  &  Co. 
Hermann  H.  Wolff  &  Co. 
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"PRIDE  OF  CANADA." 

Colors—Black,  Pecan  and  Maple.    One  inch  Satin  Bands. 


THIS  IS  THE  HAT 


Dressy  Young  Men  are  looking  for. 
Be  wise  and  order  at  once 
A  Profit  Winner  for  you. 

Our  Travellers  are  now  on  the  road  with  all  the  latest  ideas 
in  Hats,  Caps,  Straws,  etc.     Your  inspection  invited. 


A.  A.  ALLAN  <£  CO. 


SI  Bay  Street, 


Wholesale  Hats,  Caps  and 
Straw  Goods. 


TORONTO. 


THE   BITER   BIT. 

NEW  YORK  departmental  stores  have  an  effective  way  of 
fighting  each  other,  when  prices  are  cut  too  low.  Not  long 
ago  one  of  them  commenced  selling  the  Standard  Dictionary  ior 
$12.  A  rival  put  the  price  at  $9.98.  Number  one  cut  to  $8.88. 
The  rival  came  to  $6.98,  a  dollar  or  so  less  than  the  two  houses 
were  paying  for  the  books  apiece  in  1,000  lots,  but  a  fight  was  on, 
and  blood  was  hot.  Number  1  then  hit  a  brilliant  idea.  "  We  soon 
mustered  about  40  salesmen  and  saleswomen  from  our  forces  and 
armed  them  with  $7  each.  They  were  instructed  to  attend  the  diction- 
ary sale.  Within  two  hours  we  had  bought  a  whole  wagon  load  of  our 
competitors'  books,  one  by  one,  at  $6.98 — dollars  and  cents  below 
cost.  At  1 1  a.m.  that  day  the  sale  was  stopped,  we  having  secured 
all  the  books  sold  at  a  very  low  price,  except  about  twenty.  Our 
competitors  got  on  to  the  game,  and  restored  the  price  to  regular 
business." 


HOW  KLONDYKE    AFFECTS    TRADE. 

The  influence  of  Klondyke  outfitting  on  British  Columbia  trade 
is  shown  by  the  Customs  house  statistics.  The  total  outputs  at  Vic- 
toria for  February  were  valued  at  $376,052,  as  against  $222,866 
for  the  same  month  of  last  year,  and  the  duty  collected  was  $73,- 
574,  against  $51,096  last  year.  The  free  imports  for  February  came 
to  $115,839. 

PATENT    FELT     MATTRESS. 

When  interviewed  about  the  success  of  the  patent  felt  mattress, 
which  is  now  being  manufactured  in  Canada  for  the  first  time,  Mr. 
Boissevain,  of  the  Alaska  Feather  and  Down  Co.,  showed  the 
reporter  a  respectable  pile  of  order  sheets,  ready  to  be  sent  in  to  the 
factory  as  soon  as  the  latter  was  prepared  to  take  them.      "  The  de- 


mand for  this  mattress  is  even  larger  than  we  expected  ;  it  seems 
to  fill  the  existing  want  for  a  soft,  buoyant,  sanitary  and  durable 
mattress  at  a  moderate  price.  Several  of  our  dry  goods  friends 
have  ordered  one  or  two  for  their  own  use  and  for  friends,  and, 
although  the  trade  discount  is  supposed  to  apply  only  to  bale  lots, 
we  readily  make  an  exception  in  such  cases,  because  we  find  that 
when  the  mattress  is  placed  in  a  few  good  homes  its  reputation 
spreads  like  wild-fire,  and  the  sale  continues  right  along." 

N  

THE  QUEEN'S   STOCKING  WORKER. 

John  Meakin,  an  old  weaver,  of  Derby,  is  the  proudest  man  in 
England  just  now.  He  has  just  received  from  Queen  Victoria  her 
autograph  portrait,  in  recognition  of  the  fact  that  he  has  made  Her 
Majesty's  stockings  for  40  years.  She  desired  him  to  send  her  his 
portrait  in  return. 


A  CUT   IN  WHEELS- 

As  John  Macdonald  &  Co.  are  clearing  out  their  bicycle  depart- 
ment, they  are  offering  the  Dayton  wheel,  listed  last  year  at  $100, 
for  $50.  This  is  a  high  grade  wheel  and  the  price  is  only  being  cut 
to  clear  them  out. 


CANADIAN  AGENT. 

Mr.  J.  J.  Dewar,  Toronto,  has  been  appointed  Canadian  agent 
for  Charles  Bayer,  manufacturer  of  the  C.  B.  corsets,  London, 
England. 


The  Royal  Carpet  Co.,  of  Guelph,  have  been  rushed  with  orders 
during  the  past  few  weeks,  and  the  men  are  working  night  and  day 
to  keep  up  with  the  demand.  The  company  have  been  making 
several  large  shipments  of  emblematic  carpets. 


The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A   YARD    WIDE 


J* 


IT    HAS 
NO    EQUAL 


Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Harpet,  and  makes  it  feel  Richer  and 
Thicker 

No  house  is  completely  furnished  without  this  lining  beneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes — V»,  K,  Vi. 

We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

For    sale  by  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 
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E  ARE  SHOWING 
EXCLUSIVE  STYLES 
AND  LATEST  NOVELTIES 


IN: 


^  ^ 


Woollens 


and 


Tailors'  Trimmings 

FOR  .... 

<£    SPRING    1898     «* 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


MONTREAL 


Thibaudeau  Bros. 


&  CO. 


Importers    of" 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


w 


s 


THIBAUDEAU  FRERES  dc  CIE. 

Quebec. 

THIBAUDEAU  BROTHERS  &  CO. 

London,  Eng. 

THIBAUDEAU  BROS.  <Sc  CO. 

332  St.  Paul  St. 
MONTREAL 


t 


1/  Finlayson's 


W    ■ '    Mr 

w  9 


"The  LINEN  THREAD  that  sells." 


*5 


it  is  uniform,  and  strong  as  wire  cable ;  never  knots, 

and  will  outwear  any  garment  that  is  sewn  with  it.     Full  length. 
Full  Weight.      Best  for  you  because  it  satisfies  your  customers. 


AGENTS  FOR  CANADA 


John  Gordon  &  Son, 


MONTREAL. 
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TRADE    IN     THE    GROWING    WEST. 

BUSINESS  ACTIVE  WITH    WINNIPEG    MERCHANTS. 

AN     ENTERPRISING     MILLINERY     FIRM'S     DISPLAY — A    SKETCH     OF 

RETAIL    DRY    GOODS    HOUSES — LATE    NEWS 

OF   CHANGES.    ETC. 

From  Our  Own  Correspondent. 

Winnipeg,  March  24. 
lUSlNESSis  still  rushing,  and  wholesale  houses  having  shipped 
first  and  second  deliveries,  are  hurrying  to  send  out  their 
travelers  with  assorting  samples.  These  will  include  many  of  the 
latest  novelties  in  pin  check  dress  goods,  muslins,  laces,  lace 
collars,  ties,  sequin  trimmings  and  summer  silks. 

One  of  the  events  of  the  month  has  been  the  opening  of  whole- 
sale millinery  show  rooms  by  the  D.  McCall  Co.,  of  Toronto.  Mr. 
John  McRae,  who  has  represented  this  firm  in  the  west  for  a  num- 
ber of  years,  saw  the  need  and  advantage  of  such  a  step,  and 
secured  premises  on  Notre  Dame  street  west,  a  central  location  for 
the  city,  and  near  good  hotels  for  visitors  from  outside  points. 

Already  the  venture  has  proved  a  great  success,  as  milliners 
from  all  over  the  province  have  availed  themselves  of  the  oppor- 
tunity of  seeing  one  of  the  finest  displays  of  hats  and  trimmings 
ever  seen  in  Winnipeg. 

Last  year,  many  of  the  styles  in  hats  were  a  positive  offence  to 
the  eye,  but  this  season  the  shapes  are  graceful,  the  colors  soft  and 
delicate,  blending  in  perfect  harmony,  while  the  flowers,  of  which 
there  are  great  profusion,  are  almost  natural  enough  to  deceive 
the  bees  themselves. 

Among  the  latest  novelties,  and  one  likely  to  be  very  popular, 
is  the  wide  hat  with  the  tire  brim.  This  style  is  particularly  effec- 
tive in  panama,  while  the  number  and  beauty  of  the  fancy  braids 
for  making  up  shapes  is  really  wonderful. 

Plisse  canvass  called  zephyr,  Batavia  and  machine  shirred 
ribbons  are  among  the  new  trimmings.  In  flowers,  the  favorites 
are  nasturtiums,  wallflowers,  fuschias,  red,  yellow  and  pink  clover, 
maiden  hair  fern,  Johnny -jump-ups  and  violets. 

Burnt  orange  is  the  color  par  excellence,  and  one  hat  that  par- 
ticularly caught  the  eye  was  a  white  chip  with  tire  brim,  trimmed 
round  the  crown  with  a  heavy  coil  and  knot  of  burnt  orange  tulle. 
The  light  through  this  delicate  fabric  made  it  look  like  a  coil  of 
lambent  flame.  At  the  side  were  rosette,  bows  and  deep  points  of 
a  rich  white  ribbon,  with  stripes  of  burnt  orange  in  three  shades  on 
the  edge.  Under  the  brim,  and  resting  on  the  hair,  were  great 
clusters  of  wallflowers,  showing  every  shade  from  black  to  a  light 
reddish  yellow. 

Some  of  the  prettiest  styles  are  seen  in  the  mourning  hats  and 
bonnets,  the  dull  black  in  gophered  and  crinkled  chiffon  and  crepon 
being  much  in  advance  of  crape  as  a  trimming. 

Jewelled  crowns  and  pins  are  used  in  great  profusion.  The 
crowns,  by  the  way,  though  made  of  gold  bullion,  are  not  very 
expensive,  as  some  of  the  handsomest  retail  at  from  #2.25  to  $2.50 
per  crown. 

The  short-backed  sailor  is  likely  to  be  a  favorite  as  they  trim 
readily  to  suit  both  old  and  young  faces.  In  walking  hats  there  is 
a  great  range  of  styles,  in  both  satin,  straw  and  linen.  Ribbons 
are  in  heavy  cord  or  gauze  and  frequently  the  two  effects  are  com- 
bined, while  Roman  stripes  and  plaids  are  very  much  in  evidence. 

When  your  correspondent  called  Mr.  McRae  was  extremely 
busy  filling  orders,  but  kindly  made  time  to  show  the  stock,  which 
embraces,  in  addition  to  millinery,  laces,  fancy  neckwear,  veilings 
and   many  other  novelties. 

RETAIL    DRY    GOODS    TRADE. 

In  order  to  redeem  the  promises  of  last  month,  that  something 
should  be  said  about  the  retail  dry  goods  trade,  your  correspondent 


has  been  going  over  the  events  of  the  past  sixteen  years  to  see  who 
was  who  and  when  they  came,  and  it  is  surprising  the  change  in 
personnel  of  the  retail  dry  goods  men  these  reminiscent  thoughts 
reveal.  In  the  bygone  days,  of  the  early  eighties,  we  had  the 
Hudson's  Bay  Co.,  Wright's,  Jerry  Robinson's,  Arnett's  Golden 
Lion,  Murchison  &  Bryce,  Blair  &  Lamour,  Peddie  &  Co.,  Alfred 
Pearson,  Thos.  Brownlow,  and  others  whose  very  names  are  for- 
gotten. 

Stobart,  Sons  &Co.  were  just  changing  from  retail  to  wholesale, 
the  firm  then  being  Stobart,  Eden  &  Co.;  R.  J.  Whitla's  had  but 
recently  assumed  the  dignity  of  a  wholesale  house.  Of  the  firms 
mentioned  none  remain  with  us  to-day  except  the  Hudson's  Bay 
Co.,  Wright's  and  Jerry  Robinson's.  Three  words — death,  failure 
and  exchange — tell  the  fate  of  the  others. 

The  Hudson's  Bay  Co.  naturally  come  first  when  matters 
mercantile  are  talked  of  in  Winnipeg,  but  it  has  been  written  about 
so  often  and  from  so  many  standpoints  that  it  would  not  be  well  to 
speak  at  any  length  here.  The  Hudson's  Bay  Co.  was  here  before 
Winnipeg,  and  catered  successfully  for  the  taste  of  the  Indian 
women,  then  its  only  customers  for  fancy  dry  goods,  and  is  still,  in 
this  year  of  grace,  1898,  meeting  with  equal  success  in  supplying 
the  needs  and  fancies  of  Manitoba's  most  fashionable  dames. 

Archibald  Wright,  or  Wright  Bros.,  as  it  was  in  those  days, 
opened  business  in  1 881  in  a  small  store  on  Portage  avenue,  but 
now  they  occupy  a  fine  site  on  the  corner  of  Main  and  Portage 
avenue,  in  the  Western  Canada  block.  The  business  has  grown 
almost  beyond  recognition,  but  one  feature  has  not  changed — the 
quality  of  the  goods.  The  lines  handled  are  not  numerous,  but 
quality  has  always  been  the  first  consideration.  At  a  time  when 
direct  importation  was  more  difficult  and  infinitely  more  expensive 
than  now,  Wright's  linens,  wools,  baby  linen,  young  children's 
goods,  fine  dress  materials,  laces  and  embroideries,  won  a  reputa- 
tion that  made  the  saying  common  "for  a  really  choice  thing  goto 
Wright's,"  and  the  reputation  earned  in  those  difficult  times 
remains  untarnished  to-day.  Dropping  in  the  other  day  to  see 
someiecent  importations  your  correspondent  was  filled  with  envy, 
malice  and  all  uncharitableness,  because  one  small  purse  will  not 
buy  a  whole  store.  Paris  blouses  of  silk  embroidered  linen,  with 
ruffles  galore  of  cobweb  lace  ;  gauze  sash  ribbons,  gophered  silk 
silk  chiffons  and  crepons  knotted  with  chenile,  silk  skirts,  overdresses 
of  rich  black  lace  ;  embroideries  almost  as  delicate  as  lace ;  silk 
embroidery  for  children's  wear — the  silk  is  imported  direct  from 
China  and  sent  on  from  here  to  Switzerland  to  be  embroidered  in 
patterns  specially  chosen  by  Mr.  Wright — ready-made  skirts  of  fine 
cloth  handsomely  braided  ;  tartan  hose  in  lisle  thread  and  cash- 
mere (if  you  want  to  be  strictly  up-to-date  you  must  wear  tartan  hose 
this  season);  dress  trimmings  of  green  and  blue  sequins  combined 
with  jet;  fancy  blouse  silks  of  every  shade  ;  charming  assortments 
of  fancy  neckwear,  such  as  silk  ties  with  lace  ruffles,  chiffon  cravat 
bows  and  the  like.  A  well  managed  and  growing  branch  of  the 
business  is  the  mail  order  department. 

JERRY    ROBINSON    &    CO. 

Robinson  &  Co.,  or,  to  speak  more  familiarly,  "Jerry's,"  is 
one  of  the  institutions  of  Winnipeg.  Mr.  Robinson  came  here 
from  London,  Ont.,  about  17  years  ago,  and  opened  business  in 
the  Dundee  block,  then  but  newly  erected.  At  that  time  he  rente- 
but  one  store  in  the  block ;  now  he  owns  the  block,  occupies  the 
first  floor  entire,  part  of  the  second,  and  has  erected  large  exten- 
sions in  the  rear  of  the  original  building  ;  in  fact,  having  covered 
all  the  ground  belonging  to  his  own  building,  he  has  borrowed  one 
of  his  neighbor's  back  yards  and  built  on  that.  Originally,  the 
business  was  dry  goods  exclusively  ;  now  it  is  one  of  the  most 
complete  and  best  managed  departmental  stores  west  of  Toronto, 
the  last  department  to  be  added  being  boots  and  shoes.  It  would 
be   impossible  to  enumerate  the  different  lines  carried,   but  each 
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Eureka  Homespuns 


7 


are  made  to  wear.  They  are  made  of 
wool.  Not  an  ounce  of  cotton  is  used. 
We  make  all  weights. 


Eureka  Blankets 


sold  better  than  ever  last  year.  We  ex- 
pect to  sell  a  great  many  more  this  year. 
If  you  are  interested  in  any  of  our  lines, 
we  would  be  pleased  to  send  samples. 

/ 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.S. 


THE  PRACTICAL  KID  GLOVE  CABINET 


No.  3  Cabinet  (opens  from  four  sides.) 
NATURAL  OAK,  NICELY  FINISHED. 

SIMPLY  PULL  THE  KNOB  FORWARD  »nd  the  tray  opens  and  remains  so,  giving 
sufficient  room  to  replace  the  ribbons.  EVERY  DEALER,  small  or  lar^e,  saves  the  price 
of  a  Cabinet  by  keeping  bright  and  clean  ribbons.  YOUR  RIBBONS  look  better,  keep 
brighter,  sell  faster,  if  displayed  in  a  PRACTICAL  RIBBON  CABINET. 

PRICE  LIST. 

No.  0  size  28  x  7  x  27,  50  bolts,  $  6.00 
No.  1  size  28  x  15  x  27,  100  bolts,  10.00 
No.  2  size  28  x  15  x  33, 150  bolts,    13.50 


No.  3  size  28  x  50  x  38,  250  bolts,  §18.50 
No.  4  size  28  x  25  x  38,  325  bolts.  23.00 
No.  5  size  28  x  31  x  38,  400  bolts,    26.00 


A.  H.  RUSSELL  &  SONS  *«*—  ILION,  N.Y. 

WE  SELL  THROUGH  JOBBERS  ONLY. 


For  Catalogues,  Price  Lists,   Information,  etc.,  write 

JAS.   JOHNSTON  £    CO. 
JOHN  MACDONALD  £  CO. 
JOHN.    M.    GARLAND 


Montreal 

Toronto 

Ottawa 


"Ties  that  Bind" 

Neckwear 

«— >-*-  a  Specialty 


T 


O 

HE 

RADE. 


Some  of  our  Lines 


Coobson,  £ou5on    &  Co. 

Importers  and  Manufacturers  of 

MEN'S  FURNISHINGS 

16  Lemoine  St.        -       Montreal. 


Our  First  Season 


StockJJfen^leirted. 

Have  you  seen  our  Neckwear? 

Notice  our  values  in  Waterproof 
Coats,  Bicycle  Hose,  Sweaters  and 
all  Furnishing   lines. 

Travellers  now  on  the  road. 
Yours  faithfully 

C00KS0N,  L0US0N  &  CO. 

LETTER  *  ORDERS 
Promptly|Attended  To. 


r 


1 
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ARMLETS 
BRACES,  all  kinds 

BELTS 

BATHING  SUITS 

BICYCLE  CAPS,  HOSE  AND  SWEATERS 

COLLARS,    Linen,   Cotton,  Celluloid  and  Paper 

CUFFS 

CARDIGAN   JACKETS 

COLLAR  AND  CUFF  BUTTONS 

CUFF  FASTENERS 

GLOVES,  all  kinds 

GOLF  HOSE 

GARTERS 

HANDKERCHIEFS,  Linen,  Cotton,  Silk 

JERSEYS 

MUFFLERS,  Excellent  Values 

MITTS 

MEN'S  HOSE,  Endless  Varieties 

NECKWEAR  (in  Latest  Designs) 

NIGHT  SHIRTS 

OVERALLS 

SHIRTS  AND  DRAWERS,  in  all  the 

different  lines. 

SATEEN  SHIRTS 

WHITE  SHIRTS 

COLORED  SHIRTS 

REGATTA  SHIRTS 

UNLAUNDRIED   SHIRTS 

FLANNEL  SHIRTS 

TOP  SHIRTS 

WOOL  SHIRTS  BOATING  SHIRTS 

SHIRTS  MADE  TO  ORDER 

TIES  (We  excel  in  this  line) 

TIE  FASTENERS 

UMBRELLAS 

VESTS 

WATERPROOF  COATS  (Best  Makes,  etc.,  etc.) 
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5-yard  pieces,  1  dozen  in   a  box. 
36-yard  reels,  1  j£r°*»*»   *n  *»    box. 

IN    BLACK  AND 
STAPLE  COLORS. 

If  your  Jobber  cannot  supply  you,  ask 
us  for  Sample  Card  and  Prices. 


will  outwear  any  other  Skirt  Braid,    Binding 
or  Facing  on  the  market. 

Try  it  and  you  will  always  buy  it. 


D.  Goff  &  Sons,  Pawtucket,  R.I. 


imfWr^ 


DYED  IN  THE 

WOOL. 
SHRUNK    READY 

FOR    USE. 


5  Vds  Warranted 


%^,fW' 


department  has  a  full  and  carefully  selected  stock,  well  displayed, 
with  all  goods  marked  in  plain  figures.  The  building  is  well 
lighted,  giving  every  facility  to  shoppers,  and  the  advantages  of  the 
establishment  are  fully  appreciated,  for,  from  January  i  to  Decem- 
ber 31,  it  is  like  a  fair,  *'  We  got  it  at  Jerry's  "  or  "  Let  us  go  to 
Jerry's"  being  frequently  heard  on  the  street  and  at  afternoon  teas. 
Here  also  is  a  mail  department  with  an  ever-growing  business. 

Before  passing  on  to  speak  of  new-comers,  it  may  be  of  interest 
to  note  some  of  the  things  that  have  led  to  the  firms  just  mentioned 
weathering  the  battle  and  the  struggle  that  succeeded  the  boom 
days  of  odious  memory.  First,  these  men  understood  their 
business  in  all  its  branches  ;  secondly,  they  carefully  watched  the 
tastes  of  their  customers  and  the  needs  of  the  climate  ;  thirdly,  they 
personally  superintended  every  detail  of  their  business,  and  last, 
but  not  least,  they  have  always  paid  good  salaries  to  efficient 
clerks. 

Among  later  arrivals  are  Carsley  &  Co.  The  members  of  this 
firm  hail  from  Montreal,  and  are  connected  with  the  Montreal  house 
of  that  name.  The  do  a  general  retail  dry  goods  business,  carry  a 
large  stock,  and  attend  strictly  to  business.  Burke  Bros.,  depart- 
mental store,  catering  particularly  to  the  French-Canadian  trade  ; 
Preston  &  Co.,  general  dry  goods  and  millinery  ;  the  Imperial  Dry 
Goods  Co.,  successors  to  Dunwoody  &  Steen.  This  is  a  joint  stock 
company,  with  a  charter  wide  enough  to  allow  them  to  open  a 
departmental  store,    when  they    feel  that  business    warrants.     At 


present  they  are  engaged  in  remodelling  their  premises  and  enlarg- 
ing their  stock  and  bringing  it  up-to-date. 

George  Craig  &  Co.,  the  Golden  Lion,  have  again  opened  after 
the  recent  failure,  having  succeeded  in  getting  sufficient  backing  to 
warrant  paying  50c.  on  the  dollar  for  the  old  stock.  A  great  bank- 
rupt sale  is  now  going  on.  It  is  generally  understood  that  after 
the  present  stock  is  sold  the  business  will  cease  to  be  departmental. 

Of  course,  this  sketch  does  not  include  all  the  dry  goods  houses 
of  Winnipeg,  but  it  is  fairly  representative. 

PERSONAL. 

A.  F.  Banfield  has  just  returned  from  Algiers  and  Morocco, 
where  he  made  extensive  purchases  of  rugs,  tapestries,  etc.,  for  his 
carpet  and  housefurnishing  warehouse. 

Myron  McBride,  for  many  years  head  accountant  forG.  F.  &  J. 
Gait,  has  bought  the  business  lately  owned  by  Cornell,  Spera  & 
Co.,  who  failed  last  month.  Mr.  Cornell  will  also  be  a  member  of 
the  new  firm,  and  the  business  will  be  conducted  pretty  much  on  the 
old  lines,  general  gents'  furnishings,  but  the  stock  will  be  larger  and 
better  in  each  department,  and  their  travelers  will  visit  every  town 
in  Manitoba,  the  Territories,  and  British  Columbia. 

Mr.  Ham,  manager  for  the  Imperial  Dry  Goods  Co.,  went  east, 
Sunday,  on  a  purchasing  trip. 

Mr.  Campbell,  buyer  for  R.  J.  Whitla  &  Co  ,  is  at  present  in 
Europe. 


l^S^G^S?^^^ 


St?ir|-Ubel5^f]gers 

V/rtbERWEAR  LABELS 

INITIAL  LETTERS 

INlblVlbV/AL  NfAMES. 


KLUGE  BROS. 


•        !• 


Proprietors 


Q^NV   274&276CburcbSt  4ig(£ 


/tfEWyORK. 

CREFELD  LONDON  PARIS 


SilrjUbels^A^gers 

f^ECKWEy\R  L/^ELS 

bRESS  BELTS 
SMOE  LABELS. 


Nigbf  Shirr  Trimmings. 


TORONTO  OFFICE  :     ROOM    109    McKINNON    BUILDING. 
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Featherbone 
Corsets  . . . 


FIT  EVERYWHERE,  PINCH   NOWHERE. 


i 


: 
: 

! 

i 


Ceatherbone    Corsets  as  ♦ 

'      they  are  made  to-day,,  t 

sell  at  sight.  Make  it  easy  I 

for  your  corset  department  I 

and   carry  these  goods —  f 

the  finest  line  on  the  road,  1 


/ 


??T?T?T?ffffffff  ??????"?? 


Canada  Featherbone  Co. 

LONDON,  ONT. 


NOTHING  DECEPTIVE 


ABOUT 


+ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "  North  Star  "    and   "Crescent"   for    1898   will  show  very      ^ 
decided   improvements   in   whiteness    and    quality.     No   other 
cotton    bat  will  retail  as    satisfactorily    nor   call  for   as    many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


A    FEW    FACTS 
ABOUT     .      .      . 


The  New  Idea  Pattern 


•««2"55*«  - 


1475— Ladies'  Blouse  Waist 
Sizes  32,  34,  3G.  S3,  40. 


4J  PiJLj 


It  has  always  been  a  LEADER,  never  an  1MITATOK. 

We  were  the 

Original  10  cent  Pattern. 

We  never  had  any  other  price,  and  our  goods  are  GUARANTEED  TO  FIT  as 
good  as  any  other  pattern,  no  matter  what  its  name  or  price. 

We  were  the  FIRST  to  advertise  our  business  in  the  Dry  Goods  Journals,  now  they 
all  do  it. 

We  were  the  FIRST  House  to  offer  to  sell  merchants  paper  patterns  without  a  con- 
tract.    We  still  do  business  that  way,  and 

1,500    FIRMS 

think  with  us,  it's  the  best  plan. 

We  were  the  FIRST  to  show  how  PATTERNS  could  be  displayed  and  sold  without 
the  encumbrance  of  a  Pigeon-Hole  Case  full  of  last  year's  styles.  We  have  built  up  our 
business  on  this  line,  and  any  merchant  can  satisfy  himself  of  the  success  of  the  plan  by  in- 
vesting $10  and  trying  it  our  way. 

We  were  the  first  to  furnish  the  Retailer  (without  charge) 

with  cuts  of  our  Patterns  for  advertising 

In  his  home  newspaper. 

"HE    NEW    IDEA.      Retails  at  one  uniform  price. 

It  is  up  to  date  in  style  ;  well  illustrated  ;  plainly  described  ;  and  because  we  make  no 
allowance  for  seams,  it's  the  most  Economical  in  the  use  of  material.  Any  lady  who  has 
once  used  them  will  be  convinced  of  this  saving  feature. 

Our  Monthly  Fashion  Sheet  is  the  lowest  in  price  of  any  on  the  market,  and  equally  as 
effective  as  an  advertising  medium. 

Do  not  make  any  deal  for  Paper  Patterns,  nor  renew  an  old  contract,  until  you  have 
consulted 

he     INJoxa/    Idea     Pattern     Co 

636-638  BROADWAY  (Near  Bleecker),  NEW  YORK.  233-237  FIFTH  AVE., 


TH-LADIES   FULL  WAIST, 

Closing  o'i  Shoulder  and 

Under  A'm 

Sues  st,:n  3b  38  40. 


I 


1472— LADIES'  BLOUSE, 

Having  Fitted  Lining  which 

may  be  Omitted. 

Sizes,  32,  34,  36,  33,40. 


(•446-LADIES*  RUSSIAN 
BLOUSE  JACKET. 

Sizes,  32,  34,  36,  38,  40,  42. 

mpany 

CHICAGO. 
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A  BLUNDER  THAT  MADE  A  FORTUNE. 

SOMEWHERE  about  the  autumn  of  1856,  a  man  was  in  search 
of  a  particular  wool  warehouse,  situated  in  a  certain  street  in 
the  city  of  London.  He  had  forgotten  the  number,  and,  not  being 
familiar  with  the  exterior  of  the  building  in  question,  he  was  some- 
what puzzled.  However,  he  "spotted"  a  likely  looking  place  and 
entered  ;  but,  finding  it  to  be  a  silk  warehouse,  instead  of  the 
woolen  emporium  he  was  looking  for,  he  apologized  and  turned  to 
leave. 

At  that  instant  his  keen  gaze  lighted  upon  a  pile  of  rubbish 
which  strongly  attracted  his  attention.  He  had  never  seen  any- 
thing like  it  before.  He  enquired  what  it  was,  and  was  told  that 
it  was  waste  silk. 

"What  do  you  do  with  it  ?  "   he  asked. 

"Sell  it  for  rubbish,"  was  the  reply  ;  "  it  is  impossible  to  do 
anything  else  with  it." 

The  visitor  felt  it,  poked  his  nose  into  it,  and  pulled  it  about  in 
a  manner  that  astonished  the  London  warhouseman. 

It  was  neither  agreeable  to  the  feel,  the  smell,  nor  the  touch, 
but  was  simply  a  mass  of  knotty,  dirty,  impure  stuff,  full  of  broken 
bits  of  stick,  dried  leaves,  dead  silkworms,  and  pierced  cocoons. 
Nevertheless,  in  the  end,  an  offer  of  a  halfpenny  a  pound  was 
made  for  the  "rubbish,"  and  promptly  accepted,  the  vendor  being 
naturally  delighted  to  get  rid  of  it  on  such  advantageous  terms. 

Just  an  ordinary,  everyday,  commonplace  blunder,  such  as  we 
have  most  of  us  made  more  than  once  in  our  lives — the  mistaking 
of  one  place  for  another.  But  it  was  a  mistake  that  put  twenty 
millions  of  pounds  sterling  into  the  pockets  of  the  man  who  com- 
mitted it.     For  the  blunderer  was  none  other  than  he  who  became 


afterwards  known  to  fame  as  Sir  S.  Cunliffe-Lister,  merchant  prince 
and  mill  owner  ;  and  from  that  evil-smelling  agglomeration  of  silk 
waste  was  evolved,  after  ten  years  of  patient  experimenting,  and 
the  expenditure  of  more  than  ,£350,000,  a  new  and  beautiful 
fabric,  known  to  all  the  world  to-day  by  the  name  of  plush. 


"W.  B."  CORSETS  TO  INVADE  THE    DOMINION. 


V 


Mr.  Oscar  Weingarten,  one  of  the  members  of  the  firm  of 
Weingarten  Bros.,  377-379  Broadway,  New  York,  manufacturers 
of  "  W.B.,"  America's  leading  corsets,  will  visit  the  principal  cities 
of  Canada  during  the  month  of  May,  with  a  view  of  becoming 
acquainted  through  personal  observation  with  the  wants  of  the 
Canadian  trade  in  corsets,  and  also  for  the  purpose  of  making 
arrangements  with  a  first-class  house  to  represent  the  "W.B."  line 
in  the  Dominion. 

The  firm's  announcement  in  the  advertising  columns  of  this 
issue  will  convey  a  fair  idea  of  its  resources.  The  best  evidence  of 
the  esteem  in  which  the  firm  is  held  in  the  United  States  will  be 
found  in  the  rapid  growth  of  its  business  during  the  past  few  years. 
Weingarten  Bros,  show  a  very  complete  line,  and  are  always  add- 
ing new  styles  as  fast  as  demands  are  anticipated.  The  firm's  fac- 
tory is  equipped  with  the  most  modern  machinery,  and  is  capable 
of  turning  out  thousands  of  dozens  of  corsets  per  week. 


PROGRESS. 

It  will  be  noticed  from  their  ad.  in  this  issue  that  Messrs. 


R. 


Henderson  &  Co.  are  moving  to  larger  and  more  commodious 
premises.  Increasing  trade  for  their  "  M.  &  K."  silcoton,  and 
other  lines  carried  by  them  necessitates  more  warehouse  accommo- 
dation.    Their  new  quarters  are  at  181  and  183  McGill  street. 


I  Wm.  Taylor  Bailey 


■ 


27  and  29  Victoria  Square 

MONTREAL 


■ 

J  Upholstery  and  .  .  . 
I      ...  Drapery  Goods 


Selling  Agents  for 


■ 
■ 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &.    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  Hiller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Finley,  Smith 
&  Co. 


Importers   of 


WOOLLENS  an,      v 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.   R.   SMITH 


Montreal 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 
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"IMPORTANT  FOR  CANADIAN 
COMMISSION  MERCHANTS  OR 
MANUFACTURERS'  AGENTS." 


We  are  about  to  place  on  the  Canadian  market  a  new 
article  which  will  be  used  very  extensively  in  every  dry  goods 
store  in  the  Dominion  of  Canada. 

The  same  is  registered  as  a  trade  mark,  and  is  covered  by 
Letters  Patent  granted  by  the  Dominion  of  Canada,  as  well 
as  United  States  Letters  Patent,  and  Royal  Letters  Patent 
of  Great  Britain. 

The  article  is  manufactured  in  the  United  States  of 
America,  and  is  superior  to  either  Haircloth  or  Canvas,  and 
is  just  the  right  article  for  the  prevailing  fashions. 

We  desire  a  responsible  Commission  Merchant, 
or  Manufacturers'  Agent,  who  would  undertake  the 
sale  of  these  goods  for  the  Dominion  of  Canada. 
Only  such  as  have  large  aquaintance  with  the  large 
retail,  as  well  as  wholesale  houses  need  apply. 


ADDRESS 


ED.  H.  BYRNES,     ' 

Room  25,  Times  Building,     Ne\V   YOfk    City,    N.  Y. 


Clothing 


Boys' 

Boys' 

Boys' 

Juvenile 

Juvenile 

Juvenile 

Men's 

Men's 

Men's 


One  of  the  largest 
and  best  equip- 
ped clothing  fac- 
tories in  the  Do- 
minion of  Can- 
ada. 

If  our  travel- 
lers don't  call  on 
you  please  write 
for  our  pamph- 
let and  price  list. 


Clayton  &  Sons,  Halifax,  N.S. 


SUSPENDERS ! 


We  are  turning  out  a  line  of  these 
goods,  for  which  we  do  not  hesitate  to 
claim  that  they  are  the 


^ 


Every  pair  undergoes  careful  inspec- 
tion before  leaving  the  factory,  ensuring 
proper  work  and  finish.  We  give  our 
customers  stylish  and  attractive  goods, 
and  the  best  values. 

If  you  are  not  already  among  our 
customers,  give  us  a  trial  order. 

0 


IN.  VROOM 

ST.  STEPHEN,    N.B. 


SYSTEMATIC 
SAVING 


<£      <£      <£      <£ 


Can  be  accomplished  by  taking  out  an 


Unconditional  Accumulative 
Endowment  Policy 


IN  THE 


Confederation  Life 
Association 


HAED    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  any  of  the  Association's  Agents. 


/" 


W.  C.  MACDONALD, 

Actuary. 


K.  MACDONALD, 

Managing  Director. 
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Dnv  Cooos 
HEVEiw. 


Hi|H!Mi|^ti 


HARRIS  &  CO.,  MC0TJr 


MAM   I  AC  I  L'KI.KS    or 


Friezes  and  Homespuns 


R.  R.  Davis 

Selling  Agent 


3  Wellington  St.  East 

...TORONTO 


M 


GOOD  PROSPECTS  AT  CALGARY. 

R.  ALEX.  ALLAN,  of  A.  Allan  &  Co.,  dry  goods  mer- 
chants, Calgary,  was  in  Toronto  the  other  day.  The  object 
of  his  visit  was  partly  his  own  business  and  partly  the  mining 
interests  with  which  he  is  connected. 

"  Is  Calgary  receiving  much  benefit  from  the  Klondyke  trade?" 
he  was  asked. 

' '  Yes,  we  are  receiving  quite  a  share  of  the  trade.  The  dry 
goods  houses  have  fitted  out  a  good  many  parties.  And  then,  the 
whole  country  round  is  being  benefited.  Quite  a  demand  has 
sprung  up  for  our  small,  native  ponies,  or  cayuses,  as  we  call  them. 
A  year  ago  these  cayuses  could  be  bought  for  $5  or  $6  each.  Now, 
they  are  selling  by  the  carload  at  $25  per  head.  Then  we  have 
had  an  active  demand  for  cattle  at  good  prices,  while  the  good 
crops  of  last  year  gave  the  farmers  quite  a  send  off.  The  Klondyke 
gold  fields  and  the  Crow's  Nest  Pass  railway  are  doing  a  great  deal 
for  Calgary." 

"  Is  the  population  of  Calgary  increasing  ?  " 

"  For  a  while  our  population  was  decreasing,  owing  largely  to 
the  attractions  of  the  Kootenay  gold  mines;  but  Calgary  is  now  again 
filling  up."  «  , 

Mr.  Allan  is  an  enthusiastic  admirer  of  the  Northwest  Terri- 
tories. "Why,  my  dear  sir,"  hje  said,  "for  500  miles  north  of 
Edmonton  we  have  the  finest  farming  -land  man  ever  set  eyes  upon, 


■i 


while  the  Hay  and  Liard  rivers  are  rich  in  gold.  Only  a  few  weeks 
ago  a  party  brought  $35,000  in  gold  out  of  the  Hay  river,"  he 
concluded. 


TO  FIGHT  PRINTS  WITH  GINGHAMS. 

The  Canada  Colored  Cotton  Co.  have  made  some  extensive 
additions  to  the  plant  of  their  St.  Croix  mill,  and  are  going  in  for 
the  manufacture  of  cotton  dress  goods  on  a  more  extensive  scale 
than  ever.  Fashion  authorities  in  the  big  American  centres,  say- 
that  ginghams  are  going  to  supersede  prints  in  feminine  favor  next 
season,  and  the  company  are  getting  ready  to  meet  the  increased 
demand  for  them.  Their  improved  facilities  will  prevent  any  of 
the  annoying  delays  in  filling  orders,  which  have  sometimes  occurred 
in  the  past. 


A  NEW  GLOVE. 

The  "  Cluze  "  patent  thumb  glove,  for  which  Jas.  Johnston  & 
Co.  are  sole  Canadian  agents,  will  be  shown  to  the  trade  by  the 
firm's  travelers  on  their  next  trip.  The  glove  is  highly  spoken  of 
by  those  who  have  handled  it,  and  it  is  probable  that  the  Canadian 
trade  will  not  be  slow  to  appreciate  its  good  qualities. 


SEND     FOR    A    CATALOGUE. 

Tooke  Bros,  have  a  number  of  new  styles  in  ladies'  collars.  A 
call  to  them  will  bring  an  illustrated  catalogue  giving  full  par- 
ticulars. 


SPECIAL 


Low  freight  arrangements    have  recently 
been  made  for  these  goods,  reducing  cost 


to  customers 


V 


No.  2  Secretary  Bookcase 
$50  Premium  <*&&<* 


Fine  Antique  Oak  Finish,  2  Brass  Chains 
Curtain  Rod  only,  Lock  and  Key  ;  60  in 
high,   27   in.  wide,    12  in.  deep. 

Two  in  Crate  ;    100  lbs. 

LOW     PRICES        EXCELLENT    QUALITY 

7£i<~-  Order  Sample  Crate  and  gel  Quantity  Quotations  ""' 
Others  Make  Money  Handling  these  Goods      Why  Not  You  ? 
iH&-  Hi  v   Diuici    r.\    Mail  -:>••£ 


HOURD   &   COMPANY 


■Wholesale  Furniture 
Manufacturers 


London,  Can. 
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H.  H.  Burrows,  Manager. 


1898 

Art 
Squares 


SIZE—  3X2#,    3x3,    3X3K,    3x4, 

3x5   yards  square. 
QUALITY— Union  Art  Squares. 

Wool  Filling  C.C.  Squares. 

Standard  Extra  Super  Squares. 


STYLES 

DESIGNS 

COLORS 


Just  the  thing  for  a 
small  room  or  office,  no 
sewing,  cutting  or  match- 
ing. A  whole  carpet 
with   border. 


Try  a  sample  order. 


Popular  goods.       They  go  with  a  rush. 
Travellers  now  on  the  road. 
Your  inspection   is    solicited. 


Royal  Carpet  Co.,  Guelph,  Ont. 
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Cbc  tiger  Brand 
£amb$'  Klool  Underwear 


Manufactured  by 


Cbe  Gait  Knitting  Co. 
Gait,  Ont. 


is  the  best  and  most  reliable  made  in  this 
or  any  other  country 
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TRADE  MARK 


The  retail  trade  only  supplied 


They're  Out 


C.  K.  HAGEDORN,  Manager 


OUR  SPRING  SAMPLES 


>%♦»♦  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

J  TRADE 

1       BERLIN 

♦  MARK 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦» 
t  t 


Ready  and  men  on  the  road  in  every  part  of  the  Dominion  showing  them.       Under- 
stand, we  have  spent  much  time  in  getting  up  this  season's  samples  of 

SUSPENDERS 

We  have  succeeded  in  procuring  the  very  latest  and  best  qualities  and  designs 
in  webs  the  market  affords.  We  have  used  the  newest  trimmings  to  add  ATTRAC- 
TIVENESS to  QUALITY.  These  goods  will  sell,  and  are  worthy  your  careful  con- 
sideration, as  we  believe  them  to  have  no  superiors  in  the  market. 

Our  range  of  BUTTONS  is  also  very  much  up-to-date.     Prices  always  right. 


Trial  order  solicited. 
Goods  shipped  promptly. 
We  guarantee  satisfaction. 


--"We  fear  nae  foe.' 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 
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OMINION 
COTTON 
MILLS  COMPANY 


1898 


CPRING 
1898 


Whites,  Greys,  Ducks,  Cantons, 
Drills,  Bags,  Grey  Sheetings, 
Bleached  Sheetings,  Pillows, 
Towels,    Piques,    Yarns,    Prints, 

I  .<  L  C  •  •••••••• 


Wholesale  trade  only  supplied. 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAHS,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
and  GAUNTLETS       „ 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 

Agents... 

GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 


Suggestion 

of  what's  coming    and 
the  need  of 

Nobby 
Homespun  Suiting 

OXFORDS  are  unequalled.     Made  of  pure  wool,  in  stylish 
designs,  and  for  sale  at  leading  cloth  houses  and  tailors. 

^.RWIftTHF         Oxford    Mfg.     CO.,   Limited 

ASk» Oxford,  N.  S. 

THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

V 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE .— 

24  Catharine  St,  North. 


A   RETAILER'S   VIEWS   RE    INSOLVENCY   LAWS. 

THE  DRY  COOIJS  REVIEW  had  a  chat  the  other  day  with 
Mr.  George  Brasher,  a  Tilsonburg  merchant.  During  the 
conversation  the  subject  of  a  uniform  insolvency  law  came  up. 
Mr.  Brasher  quite  believes  that  the  law  in  Canada  in  regard  to 
insolvency  requires  remodelling,  but  he  is  decidedly  opposed  to  t 
bankruptcy  Act  as  ordinarily  understood. 

"I  have,"  he  said  in  reply  to  a  question,  "discussed  the  matter 
with  a  large  number  of  retail  men  in  different  sections  of  the  coun- 
try, and  I  have  never  yet  found  one  who  favors  a  general  bank- 
ruptcy law.  We  retailers  consider  the  old  law  a  stain  upon  the 
statute  book.  It  was  the  most  iniquitous  law  we  ever  had.  And 
no  law  this  country  ever  had  tended  to  the  extent  it  did  to  make 
merchants  dishonest.  Remembering  that,  we  retailers  consider 
it  in  the  best  interest  of  the  country  that  a  bankruptcy  law  should 
not  pass.  If  the  people  who  are  moving  in  this  matter  will  only 
keep  their  nose  out  of  it,  business  will  right  itself.  Don't  you 
make  any  mistake  about  that!" 

"But  do  you  not  think  there  is  necessity  for  some  kind  of 
legislation  in   this  direction?"  asked  The  Dry  Goods  Review. 

"Certainly,  I  do,"  replied  Mr.  Brasher,  as  he  threw  one  leg 
over  the  other  and  laid  the  index  finger  of  one  hand  on  the  palm 
of  the  other.  "There  is  necessity  for  a  law  of  some  kind  :  There 
is  necessity  for  a  law  to  prevent  the  bankers  and  wholesalers  from 
injuring  one  another.  What  I  mean  is  that  there  should  be  a  law 
doing  away  with  preferences.  It  is  not  right  that  creditor  '  A ' 
should  get  from  debtor  *  B  '  an  assignment  of  book  debts  or  of 
stock,  or  perhaps  of  both,  and  leave  nothing  for  creditor  '  C 
Then,  one  thing  which  is  very  much  needed  is  a  law,  uniform  the 
Dominion  over,  which  shall  make  the  collection  of  debts  easier 
than  at  present." 

"  What  about  the  discharge  of  insolvents?" 

"  If  you  make  discharges  a  matter  of  legislation,  why,  you  must 
necessarily  have  a  bankruptcy  law.  But,  as  I  have  already  said, 
there  is  no  need  of  such  a  law.  If  a  man  goes  into  business  in 
this  country  with  sufficient  capital,  and  he  cannot  succeed,  he  has 
mistaken  his  calling,  and  ought  to  go  out,  and  stay  out,  of  busi- 
ness." 

"Supposing  a  man  with  capital  and  capability  fails  in  business 
through  circumstances  over  which  he  has  no  control  ?" 

"  Of  course  there  are  failures  of  the  kind  you  mention,  but  the 
merchants  who  have  thus  failed  have  always  been  dealt  with 
leniently  by  their  creditors  and  always  will  be.  No,"  continued 
Mr.  Brasher,  "  we  do  not  want  a  bankruptcy  law.  The  old  law  was 
a  case  of  life  or  death  to  merchants  doing  a  legitimate  business." 

"  In  what  way  ?  " 

"Well,  because  of  it  bankrupt  stocks  were  being  continually 
placed  upon  the  market." 

"Yes,  but  you  must  remember  that  times  were  very  hard  during 
the  last  few  years  of  the  old  bankruptcy  law,  and  was  not  that 
largely  the  cause  of  the  stocks  you  refer  to' being  on  the  market  ?  " 
queried  The  Dry  Goods  Review. 

"  I  know  quite  well  times  were  hard  then,  but  the  bankrupt! 
law  had  more  to  do  with  bankrupt  stocks  being  placed  on  the  mar- 
ket than  even  the  hard  times.  I  tell  you  what  it  is,"  declared  Mr. 
Brasher  with  considerable  emphasis,  "  if  there  was  a  merchant  who 
had  a  crooked  part  in  his  body  that  old  bankruptcy  law  brought  it 
out.  The  fact  of  the  matter  was  this  :  the  ease  with  which  a  man 
could  go  through  the  bankruptcy  court  induced  men  to  assign.  Let 
me  give  you  an  instance  by  way  of  illustration.  One  day,  back 
before  the  old  bankruptcy  law  was  repealed,  I  was  on  my  way  to 
Toronto.       In  the  car  was  a  merchant   whom  I  knew,  and  who 
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had,  within  a  comparatively  short  space  of  time,  passed  through 
the  bankruptcy  court  no  less  than  three  times. 

"  '  Hello  '    I  said,  '  where  are  you  off  to  ?  ' 

'*  '  Toronto.' 

«'  'What  for  ?' 

"  'Oh,  I'm  going  through  the  bankruptcy  court.' 
-V' '  What,  again  ? ' 

— t  *' '  Yes,  again  !  Say,  Brasher,  I  think  you  are  a  fool.  Why 
don't  you  assign  once  and  a  while.  Look  at  the  advantage  it 
gives  you.  Here  you  and  me  go  and  buy  a  certain  article  at  say 
$12  per  dozen.  You  put  the  article  into  your  window  and  ticket 
it  at  51.25.  I,  however,  ticket  it  at  $1,  or  even  75c.  I  sell 
mine  ;  you  can't  sell  yours.  You  say  I  am  selling  at  a  loss.  Am 
I  ?  I  go  down  to  Toronto,  go  through  the  bankruptcy  court  and 
pay  my  creditors  50c.  on  the  dollar.  Now,  how  am  I  selling  at 
a  loss  ? ' 

"  Now,  after  such  experiences  as  we  had  with  the  old  bank- 
ruptcy law,  how  can  we  retailers  who  try  to  do  a  legitimate  and 
honest  business  be  expected  to  favor  another?"  concluded  Mr 
Brasher. 


DYEING    FOR   THE   TRADE. 

AND  evidently  it  is  cheerful  work  with  R.  Parker  &  Co..  who 
for  a  score  of  years  have  been  prominent  as  dyers  and 
cleaners.  A  visit  to  their  establishment,  at  this  time,  shows  that  the 
inspiration  and  boom  of  spring  business  has  thoroughly  settled  down 
on  these  large  works. 

In  all  departments  the  firm  are  very  busy.  They  report  large 
orders  coming  in  from  the  trade,  in  all  parts  of  the  Dominion. 
Merchants  have  learned  that  it  means  money  to  them  to  watch 
their  stocks  of  dress  goods  and  other  fabrics,  and  as  they  become 
faded,  shelf-worn,  or  are  ruled  off-color  by  fashion,  it  is  well  to 
send  and  have  them  dyed  and  made  practically  new  and  saleable 
goods. 

This  firm  are  giving  very  large  and  satisfactory  attention  to  the 
dyeing  and  cleaning  of  feathers  and  plumes.  The  very  finest 
goods  can  safely  be  left  in  their  hands.  And  it  means  a  good  deal 
to  those  in  the  dry  goods  and  millyiery  trades  that  expensive  plumes 
can  be  made  saleable  by  being  made  the  fashionable  color  of  the 
season. 


TRADE  GOOD  AT  TRURO. 

The  Review's  representative  reached  Truro,  N.S.,  last  month, 
and  can  report  both  the  wholesale  and  retail  trades  of  the  town  in 
a  flourishing  condition. 

Mr.  Blanchard,  of  the  firm  of  Blanchard,  Bentley  &  Co.,  one 
of  the  largest  dry  goods  houses  in  the  province,  informed  The 
Review  that  their  travelers'  orders  for  spring  are  fully  25  per  cent, 
ahead  of  last  year,  and  from  the  appearance  of  their  well  regulated 
establishment  and  the  large  and  finely  assorted  stock  they  carry, 
they  well  deserve  to  be  appreciated  by  retail  houses  within  their 
reach.  Truro  is  a  good  distributing  point,  and  the  wholesale 
houses  in  nearly  every  line  appear  to  be  wide  awake  and  steadily 
increasing  their  business.  Truro  offers  many  advantages  to  buyers, 
and  the  business  men  are  alive  to  the  fact. 


MAKING    A    CHANGE. 

Boulter  &  Stewart  inform  The  Review  that,  on  account  of  their 
largely  increased  trade  during  the  past  year,  they  have  decided  to 
devote  more  time  to  their  own  immediate  lines  and,  in  consequence, 
they  have  given  up  the  agency  of  the  Toronto  Feather  &  Down  Co. 

They  have  also  increased  their  traveling  staff  by  two  new  men, 
Mr.  Ed.  Faulds  who  will  devote  his  entire  attention  to  Western 
Ontario,  and  Mr.  Bronsdon,  who  will  cover  Manitoba.  We  be- 
speak a  largely  increased  trade  for  this  pushing  firm. 


THE  TARIFF 

has  made  it  possible  for  Fingering  and  Knitting  Yarns  to  come  into  OOr  market 
in  competition  with  the  yarns  made  from  Canadian  Wools.  These  imported  yarns 
have  a  nice  appearance,  but  are  very  much  inferior  in  durability  to  our  own  make. 

MERCHANTS  AND  KNITTERS  !  !  ! 

Be  sure  and  have  the  Label  of  a  Canadian  firm  on  every  spindle  of  yarn— it  will  be  a 
guarantee  of  quality.  If  you  encourage  these  inferior  yarns,  you  will,  in  a  very  short 
time,  have  as  much  dissatisfaction  with  your  Fingerings  as  you  are  now  having  with  your 
Wheelings.  And  let  me  tell  you  further  that  Hosiery  made  from  these  yarns  will  not  begin 
to  wear  with  the  Hose  made  from  our  own  good  sound  wools.  Think  this  over  carefully 
when  placing  your  orders,  and   insist   on   getting  Canadian    made  yarn.     You   will  never 


regret  it. 


Yours  truly, 


Thos.  D.  Wardlaw,  Dundas,  Ont. 

Mfr.  of  Fingering  and  Knitting  Yarns. 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


•    • 


ASSURANCE 
COMPANY. 


FIRE 

AI\D 

MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

THE  PRESS 

CLIPPING 

DEPARTMENT 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  opens 
ings  for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms— $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING  DEPARTMENT 

Board  of  Trade,  MONTREAL 


PROMPTON'S 
UORSETS 

Are  the  Best. 

YA  TISI 

MAGNETIC 

CONTOUR 

VICTORIA 

CLEO 

QUEEN  MOO 

Hygeian  Waists 

..  AND  .. 

Standard  Dress  Bones 


u 
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WANTED. 


AMANCHESTl  R  WHOLESALE  DRV   GOODS   HOUSE  WANTS  A    FIRST 
cUuu  l  :.ni  to  call  on  iti'-  leading  retail  merchants  in  Canada.    Apply 

H.  S.  Asliburner,  Ann  street,  Manchester,  Enj(.  (4) 


BUSINESS  CH/VNCE. 


RARE  CHANCE  FOR  A  DRY  GOODS  STORK  THE  STORE  LATELY 
occupied  by  Win.  Hewson  &  Co.  on  Erie  Avenue,  Niagara  Falls,  Canada,  i-.  now 
to  let.  Ii  is  in  the  very  centre  of  business  in  the  town,  lias  always  been  a  well  kept  Dry 
Goods  stand,  is  immediately  fronting  the  new  Hank  of  Hamilton,  carries  :t  low  rate  of 
insurant  e  and  1^  probably  the  most  desirable  Dry  Goods  Stand  in  Western  Ontario  to-day. 
For  particulars,  address  W  !    EiBwsoM,  Niagara  Falls,  Canada. 

AGENCIES     WANTED     J°r  Toronto  and   Montreal,   for 

Canadian  manuacturers  of  Wool- 
ens, Knitted  Goods,  Hosiery,  Underwear  and  Gloves.  By  firm  having  A  i  connection 
with  Wholesale  Trade.     Best  references  given.     Address: — Box   10,  Dry  Goods   Review 

Paul  Campbell,  Assignee. 

Campbell    &   Campbell,  Accountants. 
McKinnon  Building,  TORONTO.     /, 


are 
in 


L 


fashion    again. 
We    make    them. 
Greatest    variety     of 
eading    styles.       Quality 

highest,  prices  lowest. 

Orders  promply  filled. 

JENNINGS   LACE   WORKS, 

Park  Ave.,  Brooklyn,  N.Y. 


</ 


TUBULAR  BRAID 
COVOURT  GIMP 

BRAID  GIMPS  and  SETS 


Barrel  Buttons,  Cords,  Tassels,  Fringes, 

all  our  own  manufacture. 

MOULTON  &  CO. 

12  St.  Peter  Street,  ^      'MONTREAL 


B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays! 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.    -    TORONTO 


A   LESSON   IN   ADVERTISING. 

A  WHOLESALER  had  one  of  the  brightest  and  most  impres- 
sive lectures  on  advertising  read  to  him  by  a  country  mer- 
chant last  week  that  he  has  ever  heard  in  his  life,  says  an  ex- 
change. This  merchant  is  not  one  of  the.  ordinary  merchants. 
He  is  a  character  in  his  way,  a  Hibernian,  and  with  his  full  share 
of  the  proverbial  wit.  This  merchant  lives  in  a  small  city  in£ 
state,  and  buys  the  better  part  of  his  goods  in  this  city.  He  was  in 
on  a  buying  trip,  and  passing  a  wholesale  house,  he  observed 
paper  napkins  in  the  windows.  He  went  in  to  look  at  them,  for 
he  had    sale  for   such  things  in  his  store. 

"An'  do  ye  have  paper  napkins  to  sell?"  he  asked  of  the 
wholesaler.  He  did  have  them,  he  said.  "  An'  how  the  divil  do 
I  be  knowin'  that  ye  have  paper  napkins  to  sell,  if  I  don't  come 
down  here  and  happen  to  see  them  in  the  windy?  Why  don't  ye 
till  a  man  ye  have  paper  napkins  ?  Why  don't  ye  advertise.  Thin 
we'd  know  what  ye  had  to  sell."  The  wholesaler  told  him  that 
he  did  advertise,  which  was  true. 

"Ah,  yis,"  said  the  merchant,  "  an,  how  do  ye  advertise  ?  Ye 
put  a  cut  of  yer  buildin'  in  the  paper.  Now,  what  the  divil  do  I 
be  wantin'  to  see  the  cuto'  yer  building  for?  I  don't  care  for  yer 
old  buildin'.  It's  what's  in  yer  buildin'  that  interests  me.  If  ye  have 
paper  napkins,  say  ye  have  paper  napkins,  and  don't  be  a  showin' 
us  a  picture  of  your  big  sthore.  That's  the  way  I'm  a  goin'  to  sell 
these  paper  napkins  I  am  buyin'  of  ye.  I  put  an  advertisement  in 
me  paper  at  home  to  till  the  people  of  me  town  thet  I  have  paper 
napkins  to  sell  and  the  price  they  have  to  pay  for  thim,  and  be  the 
powers  they  come  and  buy  them."  This  wholesaler  told  me  that 
he  had  more  good  advertising  sense  rubbed  into  him  in  ten  minutes 
by  this  merchant  than  he  had  found  in  books  in  the  past  ten 
years. 


A  FIRM  DOING  WELL. 

On  March  1,  the  firm  of  Smith  &  Power,  dry  goods  merchants, 
of  Halifax,  N.S.,  dissolved  partnership.  Mr.  Geo.  T.  Smith, 
having  purchased  Mr.  Power's  interest  in  the  business,  became  the 
proprietor  from  that  date.  The  old  firm  did  a  successful  business 
for  over  nine  years.  Mr.  Smith  informed  The  Review  that  the 
spring  trade  opened  up  so  rapidly  he  was  forced  to  increase  his 
staff,  and  he  already  finds  that  doing  two  men's  work  will  be  too 
confining,  and  as  soon  as  he  can  find  the  right  man  capable  of 
filling  the  position  of  manager  in  his  absence,  and  assist  in  buying, 
etc.,  he  will  secure  his  services.  What  he  wants  is  a  young,  un- 
married man,  willing  to  devote  his  energies  to,  and  take  an  active 
part  in,  the  business. 


CUSHIONS  RETAILING  AT    50c. 

The  Toronto  Feather  &  Down  Co.,  Limited,  are  making  a 
specialty  of  fancy  covered  cushions  for  the  spring  trade,  and  are 
showing  four  lines,  all  of  different  material,  and  which  can  be 
retailed  at  50c.  The  coverings  are  really  handsome,  and  every 
retailer  should  stock  these  goods. 


THE   DUTY  WILL   MAKE  A   DIFFERENCE. 

Importers  would  do  well  to  remember  the  25  per  cent,  reductl 
from  duty,  off  all  Eglish  goods,  after  July   31   next.     Wreyforo    & 
Co.,   manufacturers'   agents,   of   McKinnon  building,   report   that 
this  fact  promises  to  largely  increase  this  season's  trade. 


THE    OLD    CHINTZ      PATTERN. 

The  Canada  Fibre  Co.  are  making  a  line  of  cushions  specially 
adapted  for  boating,  etc.  The  covering  is  of  good,  strong  Holland 
chintz,  and  colors  fast,  so  that  wetting  and  rough  usage  will  not 
harm  it. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 
manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolutelv  No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


IlLUlQlD       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-^  1 7  '/a  I  n. 

Front       I  Ve   I  n. 
Back.    I      In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

Front  I  3/+  In. 
Back  I  72  I  n. 


TITAN. 

Sizes  l3'/2^20ln. 
Front    2  Vz  In. 
Back    2'A  In. 


ROYAL 

Sizes  l2*/2T_02O   In, 
Fkoiit  I J^a   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  live  button-holes. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
•^^^^^■■^^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

Pizes  STPI  I  Vain. 
"»  Width  3  ^2ln. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9>/zr°\\'/2lr>. 
WiDTH3ya.ln. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE  IN  AMERICA 


Steel   Trunk8.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Cummings'  Pat.  Suspender  Trays. 

Patented  Dee.  22,  1892.  Patented  in  Canada. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 
and  Sample  Cases  <- 


Also  a  full  line  of 

Common  Canvas  Extension  Cases  for  the  Trade. 


JOSIAH  CUMMINGS,  SON  k  CO. 


63,  65,  67,  69  Kingston  Street 


Jtaae eve  co ecsru/r 

Bosom  Shirt  Box  and  Trays. 


BOSTON. 


TO  THE  TRADE 


ESTABLISHED 
1849 


laily  to  our  rapidly  extending  volume  of  business,   is  the  surest 
indication  to  us  of  continued  prosperous  times. 

Assigning  reasons  for  this  healthy  state  of  affairs,  we  men- 
tion :    a  greater  yield  in  the  products  of  the  country,  with  better 
markets ;   many  retail  merchants  realizing  that  they  can  buy  to 
>etter  advantage  at  home  than  abroad  ;   the  goods  we  show  are 
tew,  fashionable   and   best  value  ;    careful  execution  of  orders, 

rquirements  of  the  trade,  in 


ipmings 


)&  trie  alert   to  welcome   customers  in   our  warehouses, 
ijtig  then|i|ij|i||jjSteurteous  reception;  always  having  special  lines 

IlilllTTffllllll  I  lUltftllllUJ 

jties,   Manufacturers'   Clearing  Lots,  Overmakes,  Odds 
Resides  our  extensive   assortment   of  regular  goods. 


g  them  a  specialty. 


MACDONALD  &  CO. 


Wellington  and  Front 

Streets  East  


TORONTO 


w 
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THE  . 


HEALTH  BRAND 


For  Men  .  . 

Women  and  Children 

Has  attained  the  most  remarkable  popu- 
larity of  any  Underwear  manufactured  in 
Canada. 

The  best  safeguard  to  "Health"  in  our  climate. 
Soft  and  velvety  to  the  most  sensitive  skin. 


Made  of  the  most  luxuriant,  silken-soft  material 


It  excels  all  other  makes   on  the   market, 
and  can  be  sold  at  popular  prices. 

Manufactured  by   .  .  . 


<* 


><"  I 


^ 
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The  Montreal  Silk  Mills  Co.  -  Montreal 


ft 


« 


>CV 


$ 
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^ Mc  LEAN  Publishing;  (2^ 
Trade  Journal  Publisher^. 
TORONTO  &  MONTREAL, 


^^  Velvets 


For 


.  .  English  flake  .  . 


Millinery,  Mantles  and 
Dress  Trimmings 

Cannot  be  excelled  for  Finish  and  Wear. 

r 

EVERY   YARD   GUARANTEED 

J     IF  YOU  ARE  NOT  USING  THEM,  TRY  THEM,  AND  YOU  WILL  BUY  NO  OTHER 


ARE  YOU 
ALIVE  .  . 


to  keeping  the  most 
fashionable  goods 
in  America  ? 

If  so,  see  that  you 

have  the     .     . 


4t 


ROOSTER  BRAND 


f  > 


Irish  Linen  Crash  Suits — 3  pieces. 
Irish  Linen  Crash  Skirts — full  width. 
White  Duck  Coats  and  Pants — proper  cut. 
White  Duck  Skirts — for  Tennis,  etc. 
Bicycle  Suits — "up-to-date." 

THESE  GOODS  ARE  ALL  TAILOR-MADE. 


Robert  C.  Wilkins,  iSS0111  Montreal 

Manufacturer 
SHIRTS    AND    CLOTHING    SPECIALTIES. 


woman  will  never 
consent  _ 


to  do 
without  our  "Tailormaid" 
Waist  Fastener  if  you  once 
show  her  its  merits.  For  who 
would  fume  and  fret  under  a 
Shapeless  waist  when  she 
can  get  grace  and  comfort  with 
a  perfect  fastener  ? 


WITH     TA1  Millll  Wl> 


The  very  thin?... 


a  flexible  steel  wire,  funning  a  continuous  eye 
that  is  inseparable  from  the  waist  There  can  be 
no  wrinkled  material  or  gaping  fronts  where 
TAlLomiAin  is  used,  it  is  a  quick-selling, 
profit-making  specialty-  indispensable  to  a  good 
Notion  Department, 

PRICE:  $18  Per  Gross. 

Blade  in  black,  white  ami  slate,  8,  r.  3, and  9 
Inches,    snail  we  send  you     -  gross  assorted? 


W.  E.  WALSH 

13  St.   John  St. 

TEL-  118°  ...MONTREAL 


Sole  Selling  Agent  for  Canada 
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S.  GREENSHIELDS,  SON  &  CO 

MONTREAL  and   VANCOUVER,  B.C. 


J&RY  1898 


Special  Clearing  Lines 


DURING  THIS   MONTH 


In  ALL  Departments 


.    of  .    .    . 


Spring  and  Summer  Goods 


Before  Stocktaking 


Sole   Agents   in  Canada  for 

BRIGGS  PRIESTLEY  &  SONS,  BRADFORD, 

E.  PEWNY  &  CO.,   GRENOBLE,  FRANCE 

and  "EVERFAST  STAINLESS  HOSIERY." 
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George  Armitage,  ^m 

Water  Lane  Dye  Works,  BRADFORD,  England        * 


COTTON  SATINS, 
COTTON  ALBERTS  and 
all  COTTON  GOODS    Dyed  by 
the  Fast  Black  Process 
(NOIR  INALTERABLE) 
of  G.  A.,  Limited,  are 
rendered  unchangeable 
by  acid,  atmospheric  influences 
or  sea  water,  and  the  handle  of 
the  goods  is  equal  to  half- 
woolen  goods. 

DYE-DBYU.M.T, 


ARE 


Caution 

and 
Warning 


Dyers, 

Stovers,  Bleachers 
and  Finishers  of 


SATIN=DE=CHINES 

ITALIAN  CLOTHS 
MOHAIR  and  ALPACA  LININGS 
WORSTED  COATINGS 
WOOL  SERGES 
IHPERIAL  CLOTHS 
COTTON  GOODS  and 
DRESS  GOODS 

of  all   descriptions 

TO  ALL  WHOM  IT  MAY  CONCERN: 


HALF-WOOLEN    GOODS, 
SATEENS   and 
MOHAIR  LININGS 
should  all  bear 
the  undermentioned 
stamp : 


DYED  AND  FINISHED 
BY 


LIMITED 

>RD  YORK? 


It  has  come  to  the  knowledge  of  GEORGE  ARMITAGE,  LIMITED,  of  Bradford, 
England,  that  certain  fabrics  of  inferior  dye  and  finish  are  being  shipped  which  are 
FALSELY  represented  as  having  been  dyed  and  finished  by  GEORGE  ARMITAGE,  LIMITED. 
In  some  cases  the  persons  guilty  of  this  fraudulent  practice  have  not  hesitated  to  insert  in 
the  lappets  "tissues"  printed  in  gold  and  bearing  the  words  "Dyed  and  Finished 
by  George  Armitage,  Limited." 

THIS  WARNING  is  given  that  all  users  and  sellers  of  LININGS  may  satisfy  themselves  that 
they  are  handling  the  genuine  Dye  and  Finish  of  GEORGE  ARMITAGE,  LIMITED — the  well- 
known  merits  of  which  have  led  to  these  unscrupulous  deceptions — by  seeing  that  THE 
CLOTH  ITSELF  bears  one  or  other  of  the  trademarks  of  George  Armitage,  Limited, 
as  set  forth  above  or  below. 

FURTHER  NOTICE  IS  HEREBY  GIVEN  that  drastic  legal  proceed!  .gs  will  be  instituted 
against  any  one  falsely  representing  cloth  to  be  of  the  Dye  and  Finish  of  George 
Armitage,  Limited. 


BEAVER 
Permanent 
FINISH. 

(Registered  Trademark  and  Title.) 


Suitable  for  all  classes  of  LINING 
FABRICS  (Mohairs,  Alpacas,  Wor- 
sted and  Cotton  Italians,  Etc.) 

Will  not  mark  with  the  tailor's 
damp  cloth  and  hot  iron.  Will  not 
wear  greasy.  The  dye  is  also  made 
faster  by  this  process, 
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THE  HIQH=CLASS  HATERIAL 


MARKED 


► 


For  Ladies' 

Nightdresses 
Knickerbockers 
Cycling  and  Boating 

Costumes 
Dressing  Gowns 

etc.,  etc. 


For  Children's 

Frocks 
Nightdresses 

etc.,  etc. 


For  Men's 


Golfing  and   Boating 

Jackets. 

Tennis  Suits 

Day  and  Nightshirts 

Pyjamas 

etc.,  etc. 


Viyella 

REG'D. 


Does  not  Shrink 


The  "Queen"  says: 

"  The  warmth  of  flan- 
nel and  the  softness  of 
lawn."     .     .     . 


DAY  AND 

NIGHT 
WEAR 


The  "Field"  says: 

"Most  acceptable  both 
for  day  and  night  wear." 


REGISTERED   TRADE   MARK. 


Every  Genuine  piece  of  "  Viyella  '    bears  the  "  Viyella"  label,  every 

5  yards,  on  the  selvage. 


u- 


WM.  HOLLINS  &  CO.,  Limited 

Nottingham,  and  9  Friday  St.,  London,  England 

Spinners  and  Manufacturers 


Canadian   Agent 

MR.  J.  A.  ROBERTSON 

Board  of  Trade  Building 

MONTREAL 
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SOMETHING  NEW 
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FITS 


lb A- 


Thomson's 


NEW  "  GLOVE-FITTING 


Corsets. 


Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 

Mrs.  W.  writes,— "  I  find  your  New  '  (Jlovk-Fittino  '  Corset  perfect,  most  comfort 
able  to  wear  and  beautifully  finished.  I  can  thiuk  of  no  words  that  would  describe  its 
perfection." 

Mrs.  M.  writes,  — "  I  have  really  never  had  such  a  perfect  tit  before. " 
Mrs.  G.  writes,—"  I  have  much  pleasure   in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Gt.ove-Fitting,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK  FOR   THOMSONS   NEW   "GLOVE-FITTING" 
TAKE  NO  OTHER. 


A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


AND 


APPERLY,  CURTIS  &  CO. 

...       Limited. 

WEST  OF  ENGLAND 

Woollen  Manufacturer* 


-v::t£4 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 


U 


-~*fc 


.<;-:. 


■ 


DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 


21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 


A  pleasing  recognition  of  the  value  of  the 


ii 


PIRLE  Finish 


V 


t£r*  G0^*  t£r* 


is  shown  by  the  fact  that  the  leading  French  and 
German  Manufacturers,  in  addition  to  the  British, 
are  sending  Goods  to  Ripley's  to  be  "PIRLE' 
Finished.  Goods  do  not  spot  and  do  not 
cockle.  If  you  have  not  tried  this  Finish, 
particularly  suitable  for  the  Canadian  market, 
WJiy  Don't  You  ? 


m 
m 


EDWARD  RIPLEY  &  SON 


£  DOW 


Bowling  Dye  Works 


BRADFORD,  EISG. 
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Patois 


Famed  a\J  »ver  the  world  for 

DURABILITY,   RICHNES^0FV\O&0R  AND  HIGH  QUALITY. 

Weldon's  Journal  says  :  'flK  fine\  Paton's  Wools,  from  first  to  last,  are 
unapproachable  in  quality,  cViljjrina  .and  finish,  meeting  every  demand  and 
giving  entire  satisfaction.''  t\     f  K  J   \ 

FOR  KNITTING,  BICYCLE 
and  GOLFING  HOSE. 

These  yarns  come  in  very  beautiful  mixtures 
to  match  the  newest  tweeds  and  costume  cloths, 
and  include  the  Forbes,  Gordon,  Stewart  and 
McKenzie  Tartans. 

Samples  and  prices  on  application. 


F.  ROBERTSON  &  CO. 

20  Front  St.  West,         -         -        TORONTO, 


Wreyford 

&Co. 


Manufacturers 
and  Agents. 


^*^* 


McKinnon 


Building, 

Toronto 


MERCHANTS  should 
note  the  25  per 
cent,  reduction  off 
duty  on  all  English 
goods  after  June  30. 


Latest  Shapes  and 
Designs  for  m 


FALL,  189$ 

have  arrived  from  following 
English  manufacturers  : 

Young  &  Rochester 

Shirts,  Neckwear  and 
Dressing  Gowns. 

Tress  &  Co. 

High-class  Hats   and 
Caps. 

Dr.  Jaeger's 

Sanitary  Woollen  Un- 
derwear and  Comfort 
Specialties. 


With  full  ranges  of  above,  Mr. 
Wreyford  will  be  at  Windsor  Hotel, 
Montreal,  first  week  in  May,  follow- 
ing weeks  at  St.  John,  N.  B.,  and 
Halifax,  N.  S.,  and  will  be  pleased  to 
arrange  to  meet  merchants  in  Quebec 
and  Maritime  Provinces. 


Full  Shelves 


Empty  Store 


You   cannot   expect   people  to  buy  those  old-fashioned, 
undesirable  Dress  Goods  of  yours. 

Even  when  you  cut  their  price  below  the  cost  mark  they 
drag  and  hang.     People  won't  even  let  you  lose  money. 
Why  don't  you  have  them  dyed  ?   We  can  give  them  the  very  latest  and  most  popular  shade. 
Cloths  dyed  by  us  never  fade.    The  color  never  crocks.    The  old  color  never  shows  through. 
The  lustre  is  perfect — no  one  can  tell  that  they  have  been  re-dyed. 
The  cost  is  small. 
Ask  for  booklet  and  price  lists  that  will  tell  you  all  about  it. 


R.  PARKER  &  CO. 


787-791  Yonge  Street,  TORONTO. 

1958  Notre  Dame  Street,  MONTREAL,  QOE. 
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/7  Front  Street  West, 


.We  are  showing  an  immense  range  of  the 
Latest  Novelties  in     .     . 

NECKWEAR 


7Y)  E>/1  TYfT^f)  I        BOW  TIES — Exceptionally  good  values  ;  style  and  quality 

"1V  ■*■  "■  5  being  first-class,  while  prices  are  away  down. 


New  fork  Novelties 


We  have  a  choice  assortment  of 

LOMBARDS,    DERBYS,    KNOTS 
AND    BOWS     .     .     . 

;"   rare  colorings — 


IN   SUMMER   GOODS.  SILKS  and   COTTONS. 


From  34  to  46  in.,   in  four  qualities, 
also  in  Bovs'   Sizes. 


Balbriggan  Shirts  and  Drawers 

Natural  Wool  Shirts  and  Drawers— ^^ST,^ 

Letter  Orders  Carefully  and  Promptly  attended  to — — ^^^^^k.  y 


Caulfeild,  Henderson  &  Burns 

I     PO    VOU    SELL     „ 

I  Wall  Paper? 


IF  SO,  YOU  WANT  THIS. 

If  you  sell  Wall  Paper,  send  us  your  name  and  address  (mentioning 
"  Dry  Goods  Review  ")  on  a  post  card,  and  we  will  forward  FREE  and 
postpaid,  an  ARTICLE  that  every  Wall  Paper  Dealer  will  find  useful. 


i 


SEND    FOR    IT    TO-DAY 


~\  y 


M.  STAUNTON  &  CO. 


WALL    PAPER    MANUFACTURERS 

TORONTO,  ONT. 


FOR  WALL  PAPER  DEALERS  ONLY. 
DON'T  FAIL  TO  MENTION  THIS  JOURNAL. 


w 
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The  Merchants  Dyeing 


Successors 


5P 

LIMITED 


CALDECOTT,   BURTON   &   SPENCE 


manufacturers,  Warehouse  :  42  Front  Street  West  )    TORONTO 

m*  Jobbers.  Works:  20  Liberty  Street  j  - 

Have  made  great  preparations  for  the  May  Sorting  Trade 
and  offer  a  number  of  attractive  lines. 


DRESS  DEPARTMENT. 


Organdie  Muslins,  Spot  Muslins,  Victoria  Lawns,  Black  Lustres,  Brocade  Lustres, 
Brocade  Crepons,  French  and  German  Vigoreux,  Fancy  Silk  Checks,  Box  Cloths, 
Bicycle  Serges,  Henrietta  Serges,  Coating  Serges,  Estamine  Serges,  Covert 
Coatings. 


SILK  DEPARTMENT. 


Fancy  Silks  from  35c.  to  90c.  24  in.  Rich  Black  Satins,  assorted  qualities,  Rich 
Black  Brocade  and  Figured  Silks,  Black  and  Colored  Moire  Silks,  Roman  Stripes, 
Checks  and  Plaid  Silks,  Black  Damasse,  Peau  de  Soies,  Satin  and  Duchesse,  Plain 
Japanese  Lining  Silks,  20  to  27  inch. 

Hosiery  and  Glove  Department. 

Black,  13  in.,  4  Buttons,  Taffeta,  $1.80  to  $3.00.  Colored,  13  in.,  4  Buttons, 
Taffetta,  $1.80  to  $3.00.  Black  and  Colored  Lisle,  all  qualities.  Pure  Silk  Gloves, 
Black  and  Colored,  at  $2.25,  $3.00,  $3.60,  $4.50,  great  value.  Black  Cotton  Hosiery 
from  50c.  to  $4  50,  fast  dye.  Cashmere  Hose,  full  range  of  our  special  lines.  Kid 
Gloves,  Black  and  Colored  Laceing,  4  Buttons,  4  Dome,  to  retail  50c.  to  $1.25,  and 
the  famous  Cluze  Patent  Thumb  Kid  Glove,  2  Domes. 

Ribbon  and  Smallware  Department. 

Jet  Trimmings,  Tubular  Braid  Trimmings,  Tinsel  Braids,  Silk  Braids  all  colors 
and  widths,  and  a  splendid  collection  of  Laces  in  Valenciennes,  Silk  Chantilly, 
Oriental,   Torchon   and    Fancy  Thread.     Veilings  in  all  the  Latest  Styles. 

IN  TAILOR-MADE  SKIRTS 

the  sale  has  been  phenomenally  large,  because  they  are  well  and  stylishly  made, 
correctly  sized,  and  are  so  convenient  to  wear.  Stock  kept  in  Serges,  Lus= 
tres  and  Brocades.       Black,  Navy  and  Browns — 34,  36,  38,  40,  42  inch. 

ORDERS     CAREFULLY     FILLED. 


The  Merchants  Dyeing  and  Finishing  Co.  urn* 


t- 


TORONTO 
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W.  R.  Brock  Company,  Limited 

CAN 

Keep  your  stock  well  assorted. 

Sell  you  correct  up-to-date  goods. 

Give  you  good  value  in  all  depts. 

Fill  your    letter  orders  ^correctly 
and  promptly. 

Make  terms  liberal. 


SPECIAL 

We  have  cleared,  for  cash,  manufacturer's  surplus 

stock  of 

36-inch  Wauregan  Regatta  Prints 

English  Pink  Twill  Shakers,  "two  lines" 

Embroidered  Apron  Cloths 

One  line  Oxford  Shirting  j   y         special 

One  line  Indigo         do  )  / 

Black  and  White,  Black  Broche,  and  Fancy 

Colored  Silks 
A  clearing  line  of  Tweed  Suitings 
Underwear,  Hosiery,   Ladies'  Shirt  Waists, 
Men's  Fancy  Regatta  and  White  Shirts, 
Waterproof  Coats,  Sporting  Belts. 

Just  what  you  want  to 
Stimulate 


May  Trade 


™DRY'GOODS'ReVI€W 
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ITEMS  OF  THE  TRADE  HERE  AND  THERE. 

NOW    A  JOINT  STOCK  COMPANY. 

THE  firm  of  Finlayson,  Bousfield  &  Co.,  linen  thread  manu- 
facturers, of  Johnstone,  Scotland,  and  North  Grafton,  Mass., 
has  been  formed  into  a  joint  stock  company,  with  a  capital  stock 
of  $1,750,000,  divided  into  550  shares.  The  principal  stockholders 
are:  James  Finlayson,  W.  J.  Finlayson,  James  Finlayson,  jr.,  A. 
W.  Finlayson,  Jas.  Coats,  jr.,  Sir  Thomas  Glen  Coats,  George  Coats, 
W.  A.  Coats  and  Andrew  Coats. 

It  will  be  noticed  that  the  new  company  is  practically  controlled 
by  the  leading  spirits  of  the  great  Coats  sewing  cotton  syndicate. 


AN  ENTERPRISING  ANTIGONISH  HOUSE. 

The  Review  early  in  April  reached  Antigonish,  N.S.,  and  was 
shown  through  the  establishment  of  McCarthy  &  Co.  by  the  enter- 
prising proprietor,  who  had  recently  returned  from  the  European 
markets.  The  spring  importations  were  just  placed  in  stock  and 
the  large  store  looked  as  if  the  markets  of  the  world  had  been 
ransacked  to  fill  it  with  choice  and  fashionable  wares.  Beautiful 
goods  were  displayed  in  the  dress  goods  and  millinery  departments. 
The  latter,  situated  on  the  second  floor,  was  in  process  of  preparation 
for  the  spring  opening,  and  displayed  taste  and  skill.  The  mantle, 
carpet,  staples  and  dressmaking  departments  are  stituated  on  the 
second  floor  and  each  was  being  filled  with  new  goods. 

In  January,  of  this  year,  the  firm  decided  to  remain  in  darkness 
no  longer.  They,  therefore,  procured  and  put  in  an  electric  light 
plant  of  their  own.  They  have  sufficient  power  to  light  their  own 
premises  and  supply  a  few  others  in  town.  It  is  the  intention  to 
increase  the  plant  in  the  near  future  and  supply  the  whole  town 
with  light. 


COTTON    SILK    EFFECTS    IN    CANADA. 

The  enterprising  agents  of  the  Montreal  Cotton  Co.,  Stevenson, 
Blackader  &  Co.,  are  constantly  introducing  new  lines  of  goods. 
Their  latest,  are  Simla  silk  effects.  These  goods  are  so  beautifully 
finished  that  they  appear  likely  to  be  dangerous  competitors  of  the 
Pongee  silks.  They  are  in  various  colors  and  may  be  used  for 
many  different  purposes. 


TO  MAKE  COTTON  AND  WOOLLEN     MILL   MACHINERY. 

Valley  field,  Que.,  is  to  have  a  new  manufacturing  establish- 
ment. The  Northrop  Loom  Co.  has  been  formed,  with  a  capital 
of  $100,000,  for  the  purpose  of  manufacturing  looms  and  other 
machinery  used  in  weaving  cotton  and  woollen  goods.     The  com- 


pany will  have  control  for  Canada  of  the  patents  held  by  the 
Draper  Co.,  of  Hopedale,  Mass.  The  factory  will  be  operated  by 
electric  power,  leased  from  the  Montreal  Cotton  Co.  The  pro- 
moters are  :  A.  F.  Gault,  the  Draper  Co.,  R.  R.  Stevenson,  S.  H. 
Ewing,  and  Louis  Simpson. 


A    NEW    HALIFAX    FIRM. 

The  new  firm  of  A.  B.  Boak  &  Co.,  Halifax,  N.S.,  report  a  satis- 
factory opening  business  and  state  that  they  are  receiving  every 
encouragement.  In  many  lines  repeat  orders  have  been  numerous 
and  the  demand  for  the  class  of  goods  they  are  carrying  is  very 
extensive.  This  firm  have  one  of  the  most  attractive  warerooms  in 
Canada  and  their  stock  of  fancy  dry  goods  is  entirely  new  and 
bright.  In  this  issue  they  call  attention  to  several  lines  in  ladies' 
wear,  in  which  they  are  showing  special  values. 


NEW    COTTON    MILL    UNDER   CONSTRUCTION. 

Work  has  begun  on  the  new  mill  of  the  Montreal  Cotton  Co., 
which,  in  spite  of  rumors  to  the  contrary,  is  to  be  built  at  Valleyfield. 
It  will  have  60,000  spindles,  and  will  probably  employ  about  500 
hands       Fine  yarns,  hitherto  imported,  will  be  manufactured. 

The  mill  will  probably  not  be  ready  for  use  before  next  spring. 

The  increased  business  of  the  company  has  necessitated  the 
building  of  a  new  cotton    warehouse  with    improved  picker  rooms. 


NEW    FIRM     IN    WESTVILLE,     N.S. 

On  the  1st  day  of  March,  Messrs.  Sutherland  &  Co.,  of 
Westville,  N.S.,  opened  their  doors  to  the  public.  The  firm  con- 
sists of  J.  R.  H.  Sutherland  and  F.  G.  Konig. 

They  carry  a  stock  of  dry  goods  and  boots  and  shoes,  and 
intend  to  do  a  strictly  cash  business.  The  building  which  they 
occupy  has  been  remodelled  under  their  own  supervision,  and  the 
interior  presents  a  neat  and  attractive  appearance. 

Mr.  Sutherland  has  traveled  for  the  Whitham  Shoe  Co.,  of 
Montreal,  for  a  number  of  years,  and  is  a  practical  man  in  that 
department.  Mr.  Konig  has  been  connected  with  the  dry  goods 
trade  in  Westville  for  over  ten  years,  and  fully  understands  the 
wants  of  their  customers. 

When  The  Review  representative  called  on  them,  about  the 
close  of  the  first  month,  Mr.  Konig  said  :  "I  have  been  a  reader  of 
The  Review  for  years,  and  intended  sending  in  our  subscription. 
It   is  the  finest  trade  journal  that  we  have  subscribed  for." 

In  reply  to  The  Review,  Mr.  Konig  said  :  "  Our  first  month's 
trade  has  been  fully  up  to  our  expectations,  and  the  prospects  for 
the  season's  business  are  good." 
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HINTS  TO  RETAILERS. 

Bv  a  Hi\i>  ClsrKi 
UCH  has  been  said  and  written  against  the  mere  copyist. 
People  who  have  not  an  iota  of  originality  in  themselves 
have  been  most  severe  in  their  denunciation  of  others  for  no  other 
reason  than  a  confessed  want  of  the  same  virtue.  But  there  are 
many  worse  fellows  than  the  imitator  in  the  dry  goods  business. 

The  one-idea  man,  who,  right  or  wrong,  is  so  wedded  to  his 
pet  method  that  he  will  allow  no  change  in  his  store  ;  that  man 
who  is  opposed  to  everybody  else's  ways  or  ideas  simply  because  he 
was  not  the  originator ;  the  old-fogey-stay-in-therut  and  scared- 
to-death,  will  always  be  behind  the  merchant  who  looks  for  and  is 
anxious  to  adopt  the  likely  methods  of  other  genius. 

If  your  neighbor  hangs  out  a  more  attractive  sign  than  he  has 
been  using  for  the  past  ten  years,  that  is  no  reason  why  you  should 
be  compelled  to  struggle  along  with  your  own  antiquated  name 
plate.  If  an  influential  and  successful  merchant  who  has  built  up 
an  immense  business  shows  you  a  better  method  of  reaching  the 
public  through  the  daily  press  than  the  one  you  are  using,  there  is 
no  reason  why  your  business  should  be  allowed  to  suffer  because 
you  did  not  think  of  that  method  before  any  one  else. 

But  in  adopting  new  and  up-to-date  methods  in  your  business 
you  need  not  make  yourself  obnoxious  to  your  neighbors  and 
ridiculous  to  your  customers  by  continually  trying  to  steal  a 
competitor's  thunder. 

This  is  a  kind  of  follow  the  leader  that  loudly  proclaims  you  to 
be  behind  in  the  race,  and  will  never  land  you  in  first  place  either 
as  a  man  of  business  or  in  the  esteem  of  your  best  and  most 
intelligent  customers. 

When  adopting  the  ideas  of  others  be  sure  of  your  ideal.  Try 
to  improve  on  the  pattern  and  do  not  be  carried  away  with  brilliant 
and  noisy  pyrotechnics  that  may  amuse  and  dazzle  for  a  moment, 
but  end  in  smoke  and  ashes. 

It  is  often  the  case  with  people  who  do  not  get  along  well  in  life, 
to  profess  to  know  it  all.  It  only  too  frequently  happens  with 
merchants.  You,  Mr.  Merchant,  may  profit  by  the  knowledge  of 
others  who  know  some  of  it.  Presumably  you  buy  where  you  think 
you  can  get  the  best  value  for  your  money,  in  order  that  you  will  be 
enabled  to  give  your  customers  good  value  in  return.  Also  you 
buy  just  what  you  think  your  trade  is  most  likely  to  demand,  often 
examining  various  lines  of  goods  and  making  careful  comparison. 
You  use  you  own  judgment,  of  course.  Is  judgmeut  of  others  of 
no  value  to  you,  even  though  they  may  be  disinterested  ? 

With  some  it  is  not.  They  will  not  allow  themselves  to  be  ■ 
biased  in  the  least  degree.  Their  judgment  is  with  them  supreme, 
even  though  it  be  formed  in  some  sleepy  hollow  remote  from  the 
acknowledged  centres  ot  trade  and  fashion.  Perhaps  this  is  the 
reason  for  their  complaint  of  the  best  trade  stopping  away  from 
them. 

All  men  are  not  created  equal  in  all  things.  Some  are  success- 
ful merchants,  others  are  successful  lawyers,  doctors  or  farmers. 
Would  it  not  be  wise  for  the  merchant  who  would  be  successful,  or 


would  add  to  his  success,  to  consult  other  successful  merchants, 
listen  to  their  advice  and  judgment  and  consult  their  methods  ? 

In  all  lines  of  business  at  the  present  day  there  are  comparatively 
new  beginners  who  have  rapidly  come  to  the  front;  also  old  and 
well  established  houses  who  have  made  rapid  strides  and  have 
distanced  other  houses  of  like  standing  in  the  race  for  fame  am* 
fortune. 


CANADA  WELL  SPOKEN  OF  IN  ENGLAND. 

^  IN  England  more  is  said  about  Canada  now  than  one  used  to 
1  hear,"  said  Mr.  Davidson,  dress  goods  buyer  for  John 
Macdonald  &  Co.,  who  returned  last  week  from  Europe,  "and 
they  are  glad  to  see  revived  trade  here.  The  new  tariff  is  popular, 
since  it  promises  to  increase  their  Canadian  business.  I  would  not 
be  surprised  to  see  a  far  larger  flow  of  British  capital  and  emigra- 
tion to  Canada  during  the  next  few  years.  As  to  the  brilliant  pros- 
pects of  the  Klondyke,  British  commercial  men  are  apt  to  be 
cautious,  in  fact,  dubious.  They  have  witnessed  a  certain  amount 
of  collapse  in  South  African  investments,  and  are,  therefore, 
more  disposed  to  regard  Canada  favorably  on  account  of  its  im- 
proved trade  than  the  gold  fields." 

Speaking  of  the  markets,  Mr.  Davidson  reports  that  silk 
manufacturers  on  the  continent  are  all  busy,  in  view  of  the  in- 
creased demand  for  silks.  Stocks  for  immediate  deliveries  are 
hard  to  get,  while  for  future  deliveries  the  tone  of  the  market  in- 
dicates an  advance  in  price  of  7^  per  cent.  The  English  silk 
manufacturers  are  showing  some  very  nice  goods  this  season.  In 
dress  fabrics,  the  taste  is  getting  down  to  plain  stuff,  although 
some  nice  fancies  are  still  shown.  The  latest  feature  is  the  cross- 
over, or  travers  pattern,  a  zig-zag  pattern  running  across  the 
material  instead  of  down.  In  woollen  fabrics,  both  the  continental 
and  Bradford  manufacturers  are  showing  braided  effects,  in  plain 
and  Vandyke  patterns,  both  for  black  and  colored  goods.  It  is 
early  to  speak  of  colors,  but  green  and  its  combinations  prevail, 
and  purple  shades  show  largely,  while  a  light  blue  is  coming  to  ihe 
front.  There  is  the  usual  run  on  blacks.  Samples  will  be  ready 
next  week  to  show  for  fall  purchases. 


THE  DOMINION  COTTON  CO. 

The  Dominion  Cotton  Co.  held  their  annual  meeting  on  April 
4,  at  the  offices  of  the  company,  316  St.  James  street,  Montreal. 
A  fairly  large  number  of  shareholders  were  present,  and,  after  the 
annual  reports  had  been  read  and  considered,  the  following  direc- 
tors were  elected  :  Messrs.  A.  F.  Gault,  Jacques  Grenier,  S.  H. 
Ewing,  Hon.  J.  O.  Villeneuve,  C.  E.  Giult,  Samuel  Finley,  Chas. 
R.  Whitehead. 

At  a  subsequent  meeting,  Messrs.  Gault,  Grenier,  and  Shannon 
were  re-elected  to  their  respective  offices  of  president,  vice-presi- 
dent, and  secretary-treasurer.  Mr.  Chas.  R.  Whitehead  will  con- 
tinue to  act  as  general  manager,  while  his  brother-in-law,  Mr. 
Leslie  G.  Craig,  will  look  after  financial  matters,  as  heretofore. 


PRICES  OF  NEW  BLACK  DRESS  GOODS- 

Brophy,  Cains  &  Co.  write  to  The  Review  :  "We  have  had 
to  disappoint  many  of  our  best  friends  the  past  three  weeks  through 
inability  to  fill  their  orders  for  black  crepons  and  rough  black 
mohair  goods.  With  your  permission,  we  wish  to  make  use  of  you 
and  help  them  by  saying  that  we  have  just  received  some  new  and 
very  handsome  lines  in  these  goods — the  very  latest  novelties.  Our 
prices  are  75c,  85c,  90c,  95c,  $1,  $1.15  and  51.25.  We  would 
ask  the  trade  to  please  order  at  once  ;  do  not  wait  for  our  travelers, 
or  for  samples  to  be  sent,  or  you  may  again  be  disappointed. 
Write  us,  giving  quantity  and  price.  All  orders  will  be  filled  the 
same  day  as  received.     We  have  only  a  few  cases  of  these  goods. 
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HOW  TO  BUILD  UP  A  BUSINESS. 

A    PRACTICAL  TALK  ON    THE    QUALITIES    THAT    TELL 

IN    LIFE. 

A    YOUNG    MAN'S    FIRST    START THE    HABIT    OF    THRIFT STEAD- 
FASTNESS   OF    PURPOSE  IS  THE  SECRET — HOW    SUCCESSFUL 
•  ->                      MERCHANTS     CARVED     OUT     THEIR     CAREERS. 

FORTY  years  ago  I  thought  that  the  successful  business  man 
was  the  possessor  of  some  mystic  power  that  lifted  him  above 
the  rank  of  other  men .  For  many  years  I  have  been  aware  that 
there  was  no  truth  in  my  boyish  fancy.  The  successful  business 
man  of  to-day  is  the  painstaking,  earnest,  forceful  man  who  goes 
at  his  work  with  a  will,  who  follows  the  little  things,  who  masters 
the  field  in  which  he  is  laboring. 

Once  in  a  great  while  some  one  discovers  a  gold  mine,  and  so 
becomes  rich  with  a  rush.  Now  and  then  a  business  man,  with  a 
long  look  ahead,  gets  such  control  of  some  phase  of  the  market 
that  he  makes  a  fortune  in  a  few  months,  or  a  few  days.  But  the 
great  mass  of  business  men  who  attain  success  grow  slowly,  and  so 
healthily.  I  have  often  thought  that  the  growth  of  character  in  a 
man  and  the  growth  of  ability  in  business  are  very  much  alike, 
and  that  both  resemble  the  growth  of  coral  under  the  sea. 

When  I  advise  a  young  man  as  to  a  business  career  I  say  to 
him,  "What  are  your  natural  leanings?  In  what  direction  do  you 
think  you  would  prefer  to  grow  ?"  Very  few  young  men  can  tell 
me  with  any  definiteness  what  lines  they  would  choose.  After  the 
days  when  to  be  a  circus  man,  or  a  street  car  driver,  or  a  pugilist, 
is  the  height  of  his  ambition,  comes  a  time  of  great  uncertainty.  As 
a  young  man  sees  the  world  a  little  more  clearly,  he  begins  to 
realize  that  success  may  not  come  for  the  asking  ;  that  there  must 
be  effort  to  back  intelligence,  and  that  deciding  upon  a  career  is 
one  of  the  most  momentous  events  in  his  life. 

I  have  never  yet  known  a  young  man  to  start  out  in  any  worthy 
calling  and  follow  it  intelligently  and  earnestly  without  making  a 
success  out  of  it.  Whether  it  is  banking,  or  blacksmithing,  or 
teaching,  or  trading,  with  health  and  energy  and  singleness  of  pur- 
pose, there  is  but  one  result.  "Singleness  of  purpose"  stands  for 
a  great  deal.  Look  into  the  causes  which  lead  to  most  of  the  busi- 
ness failures  and  you  will  find  that  outside  speculation  is  at  the 
bottom  of  the  trouble. 

SHIFTLESSNESS  AND  EXTRAVAGANCE. 

As  a  boy  on  a  north  Pennsylvania  farm,  I  was  impressed  with 
the  almost  invariable  tendency  to  shiftlessness  shown  by  farm  hands. 
In  those  days  they  received  perhaps  twelve  dollars  a  month  and 
board.  There  really  was  no  need  for  them  to  spend  much  beyond 
the  small  amount  needed  for  clothes.  Yet,  of  perhaps  fifty  of  these 
men  that  I  knew  well  in  the  course  of  half  a  dozen  years,  I  recall 
but  one  who  saved  anything.  Some  of  them  would  spend  more 
than  a  twentieth  of  an  entire  year's  earnings  for  ahorse  and  buggy 
on  a  single  holiday.  They  were  sure  to  repeat  the  same  extrava- 
gance at  every  opportunity.  Many  of  these  men  I  know  now.  As 
a  rule  they  married  women  as  shiftless  as  themselves,  and  have 
lived  in  a  sort  of  hand-to-mouth  way  every  since. 

The  one  exception  that  I  recall  was  rather  the  butt  of  his  asso- 
ciates. Not  over  bright  we  thought  him  then,  and  I  am  sure  now 
that  he  was  not  particularly  brilliant,  as  brightness  is  apt  to  be 
measured.  At  first  he  could  not  command  more  than  ten  dollars 
a  month — two  dollars  less  than  the  standard.  But  he  was  a  care- 
ful, uncomplaining  workman,  and  while  I  was  still  intimate  with 
him,  he  had  saved  $500,  which  was  working  for  him — bringing  $30 
a  year,  for  he  was  content  with  a  certain  per  cent,  rather  than  ven- 
ture after  an  uncertain  usurious  rate.  By  this  time  he  was  regarded 
as  a  promising  man.       Farmers   were  glad  to   pay   him  more  than 


the  ruling  rates,  because  he  was  reliable  and  earnest,  and  took  the 
same  sensible  interest  in  his  employer's  affairs  that  he  always  took 
in  his  own. 

More  than  thirty  years  slipped  by  before  I  got  into  the  old 
neighborhood  again.  Some  of  the  men  I  had  known  there  were 
dead,  some  had  "gone  west,"  most  of  them  were  the  shiftless 
heads  of  shiftless  families,  and  still  working  out,  or  farming  on 
shares.  The  wealthiest  man  for  miles  around,  the  owner  of  most 
farms,  and  the  recognized  leader  in  general  business  affairs,  was 
the  one  we  had  regarded  as  not  over  bright.  Looking  back  at  it 
all,  I  cannot  see  why  every  one  of  these  farm  hands  had  not  at 
least  an  equal  "  opportunity  "  with  the  solitary  one  who  succeeded. 

HOW  THE  PUBLIC  ARE  ATTRACTED. 

But  this  is  not  "  building  a  business  "  in  the  full  sense  in  which 
I  propose  to  discuss  it.  The  qualifications  that  make  a  farm  hand 
a  wealth-getter  are  important  for  the  business-builder  in  a  broader 
field.  But  he  must  have  more.  The  great  success  of  a  business 
comes  from  so  conducting  it  that  public  support  is  assured.  That 
can  only  be  had  by  appealing  to  the  self-interest  of  the  public. 

Taking  retail  stores  devoted  to  general  merchandise  for  the 
illustration,  it  will  be  found  that  where  equal  goods  can  be  had  for 
the  least  money  most  people  will  go.  If  to  this  can  be  added 
better  conveniences  and  more  liberal  treatment,  the  advantage 
increases. 

Where  any  business  has  grown  phenomenally,  it  will  be  found 
that  somewhere  in  its  management  is  a  person  with  an  exceptional 
force  of  character  ;  some  one  who  saw  clearly  where  rivals  groped  or 
guessed.  But  it  will  also  be  found  that  his  method  of  doing  busi- 
ness is  surprisingly  simple,  that  the  only  "  secrets  ' '  about  it  are  a 
little  more  common  sense  in  the  appeal  to  the  self-interest  of  his 
possible  customers,  and  a  little  more  solicitude  for  their  comfort. 

I  can  name,  at  least,  four  great  and  prosperous  business  houses 
in  leading  eastern  cities  whose  pedigrees  run  straight  back  to  push- 
carts and  peddlers'  outfits,  and  that,  too,  not  so  long  ago. 

A    GREAT    MERCHANT'S    HUMBLE    START. 

John  Wanamaker  delivered  his  first  order  in  a  wheelbarrow. 
He  had  just  started  Oak  Hall  in  Philadelphia.  He  and  his  father 
together  had  barely  $4,000  capital.  There  was  rent  to  pay  in  ad- 
vance. There  were  goods  to  buy — cash  a  little,  credit  a  great  deal. 
There  was  help  to  hire  and  fitting  up  to  do.  The  $4,000  was 
stretched  to  its  utmost.  When  the  first  order  came,  everyone  was 
on  edge  to  fill  it  the  best  possible,  and  the  head  of  the  house  put 
the  big  bundle  in  a  barrow  and  wheeled  it  to  the  customer.  More 
than  that ;  the  $34  he  received  was  taken  to  a  printing  office  and 
all  paid  for  an  advertisement  of  the  new  firm. 

In  a  country  town  of  perhaps  a  thousand  people,  years  ago,  I 
knew  a  trader  whose  entire  stock,  at  starting,  did  not  exceed  one 
hundred  dollars  in  value.  If  any  of  the  other  dealers  noticed  him 
at  all,  it  was  only  to  laugh  at  him  and  make  fun  at  his  expense. 
But  whatever  he  had  to  sell  was  good.  If  he  agreed  to  furnish 
butter  or  apples  to  a  customer  there  was  never  any  question  as  to 
quality  or  quantity.  The  butter  was  fresh,  the  eggs  were  fresh, 
the  apples  were  never  "topped  out."  Anyone  who  had  been 
served  by  him  once  was  pretty  sure  to  go  again  and  advise  others  to 
go.  In  a  year  or  so  he  was  doing  a  very  tidy  business,  and  other 
merchants  were  very  serious  when  they  talked  of  the  competition 
he  gave  them.  Within  four  years  he  had  the  largest  trade  of  any 
store  in  all  that  section.  He  simply  did  business  better  than  his 
rivals  were  doing  it,  and  self-interest  turned  the  people  to  him. 

Again,  I  say  that  the  "  genius  "  that  builds  a  business  is  single- 
ness of  purpose,  tireless  industry,  wise  economy,  and  such  a 
presentation  as  will  appeal  to  the  self-interest  of  the  public — if  the 
business  is  one  that  depends  upon  free  will  popular  support. — 
Manley  M.  Gillam,  in  Success. 
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DUTIES   OF  THK   window    ARTIST. 

DOl  BTLESS  there  are  stores  in  Canada  where  the  windows 
are  trimmed  because  they  look  nice  and  for  no  other  reason. 
Rut  do  you  realize  that  properly  dressed  windows  are  salesmen  ? 
Like  a  good  ad.,  they  bring  business.  When  the  merchant  scores 
a  point  in  buying,  he  does  a  good  thing  for  his  business  ;  but  no 
better  than  if  he  takes  care  that  his  window  displays  shall  be  one 
means  of  selling  his  goods.  On  this  point  the  remarks  of  The  Dry 
(ioods  Economist,  a  few 
days  ago,  as  to  the  impor- 
tance and  responsibilities  of 
the  window  artist,  strikepne 
as  quite  to  the  poinW^'The 
iter 
aW.  the  i 
Sox 
s 
end, 
..  :  demand  upon  / 
his  time  a  e  seldonyfiree  front 
his  hand;,  whenYothers/are 
to  be  picked  ,yp 
in  thi£""c©nriection  it- may  be 
wise  fce-a^kihow  many  young 
men  are  fo  be  ttfund  holding 
positions/  of  this  kind  who 
fully  fjeeV  the  keen  business 
responsibilities  that  they 
should  ?  Rut  few  men  feel 
the  kind  of  interest  in  the 
work  of  a  salaried  position 
that  they  should.  Try  as 
one  will  to  influence  such 
efforts  as  might  prove 
elevating  and  profitable,  the 
attempts  ofttimes  prove  a 
waste  of  endeavor  and 
thought. 

To  come  down,  however, 
to  the  real  subject,  that  of  the 
decorative  artist  and  his  in- 
fluence in  planning  and  de- 
veloping the  scenes  of  a  retail 
store  :  First  of  all,  he  is  re- 
sponsible for  the  appearance 

c     .,  t_-i_*..     i_    t_-     j    .1  Carpet  and  Curtain  Window,  la 

of    the    exhibit    behind  the 

shining  plate  glass  front ;  he  is  responsible  for  whatever  enthusiasm 
or  lack  of  interest  Ihe  passing  throng  may  or  may  not  manifest  in 
his  decorative  creations  ;  he  is  also  responsible  for  the  ever-shifting 
scenes  of  interior  department  trims,  and  upon  his  shoulders  should 
rest  the  responsibility  of  sale  displays. 

For — referring  to  the  latter — who,  if  not  the  window  artist,  can 
best  direct  and  plan  that  important  part  of  store  detail  ?  He  is  the 
man  at  the  wheel,  and  should  be  regarded  as  such.  Rut — say 
nothing  of  the  efficiency  of  the  average  window  artist  to  shape  the 
daily  selling  displays  into  impressive  movers  of  merchandise — what 
application  does  he  make  of  this  ability  ?  What  amount  of  mental 
care  and  heart-felt  interest  does  he  manifest  in  these  demands  upon 
his  time  and  talent?     A  well  conducted   advertising  column  is  a 


rich  mine  for  the  artist  who  follows  its  daily  announcements,  and 
this  he  should  do,  for  displays  should  be  in  full  accord  with  lines 
thus  offered.  The  advertising  man  has  performed  his  duty  well. 
Can  as  much  be  said  of  the  display  artist  ? 

Kxperience  forces  the  confession  that  many  artists  wait  to  be 
prodded.  Why  some  of  these  clever  idea  men — and  that  coinage 
seems  appropriate — should  restrain  their  ambition  is  inconceivable 
when  a  little  reasoning  would  plainly  show  them  their  folly.  The 
man  who  waits  to  be  told  of  his  duties  in  business  affairs,  no  matter 
what  his  natural  abilities,  lacks  that  which  begets  success.  The 
time  has  passed  when  businessmen  overlook  the  shortcomings  ot 
those  to  whom  business  duties  are  intrusted.  Successes  that  are 
made  to-day  by  young  men  are  made  by  those  who  are  consci- 
entious thinkers  and  untiring  workers. 

When  the  window  artist 
learns  to  devote  the  same 
thought  to  his  work — on 
which  so  much  depends  in 
retailing — as  does  the  ad- 
vertising man  in  his  sphere, 
then  he  will  prove  himself 
of  incalculable  value  to  his 
employer  and  a  helper  of  a 
most  important  kind. 

A    CARPET    AND    CIRTAIN 
WINDOW. 

In  this  issue  The  Review 
presents  a  photograph  of  a 
well  dressed  window  i  n 
Charlottetown,  P.E.I.,  at  the 
enterprising  house  of  James 
Paton  &  Co.  It  was  designed 
to  show  carpets  and  curtains, 
and  the  verdict  of  the  firm  is 
that  the  display  actually  sold 
goods.  No  better  evidence 
of  success  is  wanted  than 
this.  In  taking  the  photo- 
graph of  the  window  it  was 
found  impossible,  owing  to 
the  reflection,  to  get  a  front 
view.  At  the  same  time,  as 
window  dressers  will  ob- 
serve from  the  cut,  which 
gives  a  side  view,  it  must 
have  been  a  rich  and  im- 
posing display.  In  the  front 
row  the  trimmer  placed  five 
largejardinieres  full  of  spring 
flowers,  back  of  which  were 
arranged  five  or  six  lar^e 
sized  velvet  rugs,  folded  with  the  point  up.  The  sides  were  draped 
with  point  curtains  down  to  the  looking-glass.  The  front  and  side 
of  the  glass  were  draped  with  Scotch  or  Nottingham  curtains,  the 
back  top  of  the  window  with  lace  curtains.  The  background  con- 
sisted of  Rrussels  and  Crossley's  velvets,  the  middle  and  to  prows 
being  borders  and  stairs.  An  examination  will  show,  as  nearly  as 
it  is  possible  for  a  photograph  to  do,  how  well  the  trimmer  had 
selected  his  goods.     There  were  24  pieces  in  all. 

PRACTICAL    SUGGESTIONS. 

A  bow  of  wide  ribbon  fastened  at  the  top  of  a  cone  of  wash 
goods  is  a  pleasing  addition.  The  ribbon  must  harmonize  in  color, 
of  course,  representing  the  combination  that  is  most  suited  for  the 


mes  Paton  &  Co.,  Charlottetown. 
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We  have  all  widths  in  Black  Velvet  Rib- 
bons for  TRAVERSE  STRIPES. 

Black,  Turquoise   and   Cerise   Silk   for 
LINING  AND  DUST  FRILLS. 

The  New  Silk-like  Lining  Dress  Founda- 
tion for  Grenadines. 


NOTE. — We  have  just  received  a  new  rang©  of  Blouse 
Silks,  to  retail  at  25  cents.      Without  doubt  the  best  value  shown. 

New  Pongees,   Satins  and   Black  Glaces  just  received. 

There  is  a  good  demand  for  Black  Silk  Grenadine. 

We  have  Stripes,  Checks  and  Fancy  patterns.  You  want  the  B.  C. 
&  Co.  Black  Silk  Check  Grenadine,  with  Velour  effect,  the  Very 
latest  novelty.  Our  Silk  Grenadines  are  the  handsomest  and 
richest  goods  ever  brought  into  Canada. 

Plain"  Black  Dress  Goods  and  Fancy  Black  Dress  Goods,  in  all 
the  new  patterns  and  weaves.  Our  Colored  Dress  Goods  comprise 
all  that  fashion  calls  for,  or  good  taste  desires. 

Still  a  few  thousand  pieces  of  Cotton  Wash  Goods,  Leno  Woven 
Checks,  Lappet  Mulls,  Organdie  Etoile,  Mulhouse  Organdie,  Jac- 
onet Duchesse,   Guipure  Lattice,    Foulard  de  Lyon,   etc. 


BROPHY,  CAINS  &  CO. 

23  5t.  Helen  Street  MnMTDCAl 
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trimming  of  the  completed  dress.  When  a  wax  figure  of  a  lady 
is  used  in  connection  with  a  display  it  is  not  always  easy  to  place 
her  arms  so  that  they  hang  naturally  and  gracefully.  It  is  easier 
to  give  them  a  natural  position  if  something  is  placed  in  the  hand. 
For  this,  a  bunch  of  roses  or  a  parasol  are  suggested,  and  it  might 
be  well  to  use  both,  putting  one  in  each  hand. 

Shoes  are  suspended  with  invisible  wire  in  many  displays.  The 
wire  is  black  and  very  fine,  and  is  hung  in  a  V-shape  loop  so  that 
the  shoes  cannot  turn  or  swing  so  easily. 

One  of  the  largest  Chicago  shoe  stores  is  accustomed  to  display- 
ing its  shoes  in  pyramids,  and  the  gentleman  who  has  charge  of 
the  window  is  very  strong  in  his  opinion  that  this  has  made  their 
displays  uncommonly  effective.  It  certainly  has  an  advantage  in 
permitting  a  large  number  of  shoes  to  be  shown,  and  at  the  same 
time  not  bewildering  the  observer  with  too  much  variety.  Each 
pyramid  consists  of  a  single  style  of  shoes  selling  at  the  same  price. 
It  is  labeled  with  a  neat  price  ticket.  There  are  probably  from  a 
dozen  to  twenty  pyramids  on  the  floor  of  the  window,  and  there  are 
suspended  a  few  single  styles  from  ribbons  or  wires,  or  shown  on 
small  stands.  Each  pyramid  will  consist  of  seven  or  five  shoes, 
piled  five  or  three  in  the  bottom  tier,  and  three  or  two  in  the  second. 
The  "Fair"  has  a  fine  display  of  handkerchiefs,  arranged  on 
scroll  work,  and  given  color  with  a  liberal  sprinkling  of  artificial 
roses.  A  palm  is  the  centrepiece.  In  the  large  corner  window  of 
this  store  is  a  display  of  ladies'  suits,  or  complete  outfits,  for  it 
consists  wholly  of  wax  figures  dressed  in  street  costumes.  The 
background  is  a  scenic  piece  showing  through  a  design  of  fret- 
work.— Chicago  D.G.  Reporter. 


LATEST  NEW  YORK  IDEAS. 

Novel  ideas  are  something  every  window  trimmer  is  in  search 
of,  and  the  unwritten  law  among  window  artists  makes  it  perfectly 
proper  to  use  the  happy  thoughts  of  one  another.  The  following 
description  of  an  original  kid-glove  window  in  one  of  the  large  Sixth 
avenue  stores  will  undoubtedly  prove  interesting,  and  may  result  in 
numerous  reproductions  throughout  the  country.  It  was  a  simple 
arrangement  and  apparently  easily  executed.  Boards  were  nailed 
together  making  a  base  for  the  trim,  which  covered  the  entire  floor 
space.  This  base  was  tilted  at  an  angle  of  about  45  degrees,  and 
covered  with  a  rich  shade  of  red  plush.  Several  rows  of  nickel 
upright  stands,  about  8  inches  in  height,  were  placed  in  position, 
over  each  of  which  was  placed  a  pair  of  gloves  in  a  crossed  effect. 
Around  each  stand,  flat  on  the  plush,  were  kid  gloves  forming  a 
wheel  in  a  spokelike  effect.  Jotted  about  between  the  wheel  were 
kid  gloves  folded  in  various  artistic  effects.  While  the  trim  was 
particularly  attractive  and  accomplished  its  purpose  in  gaining  the 
attention  of  the  street  crowds,  it  might  have  been  an  improvement 
to  have  used  green  plush  instead  of  red. 

So  pleasing  was  a  silk  window,  witnessed  recently,  that  it  seems 
worthy  of  brief  description.  Upright  posts  were  placed  at  the  back 
of  the  window,  and  on  the  top  of  each  was  a  board  about  6  inches 
wide  and  as  long  as  the  silk  was  wide.  On  top  of  this  board  was 
placed  the  bolt  of  silk,  with  two  or  three  folds  drawn  out  to  the  full 
length  of  the  post,  these  folds  draped  down  in  front  and  served 
to  hide  the  post  from  view.  Projecting  from  the  bolt  were  three 
puffs,  which  finished  the  trim  off  in  a  most  perfect  manner. 
Each  trim  of  posts  ran  the  full  length  of  the  window,  and  as  there 
were  four  of  them  it  was  neccessary  for  each  one  to  drop  about  7.% 
feet  in  height,  so  that  those  displayed  in  the  background  could  be 
easily  seen.  Such  a  window  can  be  easily  arranged,  as  it  requires 
but  little  skill  once  the  posts  for  the  arrangement  are  properly  placed 
in  position.  After  completing  the  portion  of  the  trim  above  de- 
scribed, in    order  to  render  the    display    thoroughly    finished,  it  is 


necessary  to  puff  a  piece  of  silk  of  some  harmonizing  shade  about 
the  floor. 

Many  houses  within  a  radius  of  a  few  hundred  miles  of  New 
York  are  allowing  their  window  dressers  to  visit  the  metropolis  once 
a  season  to  catch  a  glimpse  of  what  is  going  on  in  metropolitan 
stores,  and  giving  the  men  a  chance  to  freshen  up  on  their  ideas. 
There  is  no  question  but  that  this  policy  pays,  only  there  ought  to 
be  more  of  it.  We  have  frequent  calls  from  window  dressers  visiting 
the  city.  They  all  admit  that  this  opportunity  to  get  acquainted 
with  the  work  of  their  contemporaries  in  the  largest  stores  in 
America,  thus  breaking  the  monotony  of  the  season's  work  besides, 
is  of  incalculable  value.  Of  course  it  is  not  practicable  for  most 
houses  to  send  their  decorator  to  New  York,  but  there  is  no  reason 
why  the  men  living  within  a  fair  radius  of  Chicago,  Boston,  St. 
Louis  and  other  cities  of  the  first  rank  shouldn't  have  an  oppor- 
tunity to  visit  those  cities.  By  spending  a  few  days  amid  new  sur- 
roundings and  methods,  the  value  of  their  work,  when  they  return, 
would  be  increased  to  a  degree  more  than  offsetting  the  expense  of 
the  trip. — Dry  Goods  Economist,  N.Y. 

NOTES. 

In  giving,  last  month,  the  illustration  of  Mr.  Harry  Hollins- 
worth's  prize  window  display  at  Bryson,  Graham  &  Co.'s,  Ottawa, 
it  should  have  been  stated  that  the  competition  in  which  he  won 
was  inaugurated,  not  in  connection  with  the  Ottawa  Exhibition,  but 
by  the  Bissell  Carpet  Sweeper  Co.,  Grand  Rapids,  Mich.  This 
company  gave  the  prize  of  $40  in  gold  which  Mr.  Hollinsworth  so 
well  won. 


IN    THEIR    FINE     NEW   STORE. 

T.  Seli  &  Co.,  of  St.  Mary's,  Ont.,  are  settled  in  their  hand- 
some new  store,  corner  Queen  and  Wellington  streets.  The  whole 
building  has  been  remodelled  and  repainted,  repapered  and 
repaired.  Seli  &  Co.  have  added  more  space  as  well  as  more 
light  ;  they  have  enlarged  the  show  windows,  erected  a  neat  office, 
and  a  most  attractive  millinery  show-room  ;  they  have  introduced 
the  Lamson  cash  system,  and  installed  an  acetylene  gas  plant ;  in 
a  word,  transformed  the  place  into  a  most  inviting  up-to-date 
modern  dry  goods  house.  Under  the  acetylene  gas  they  claim 
their  patrons  have  the  advantage  of  being  able  to  distinguish  colors 
in  buying  equally  as  well  by  gaslight  as  in  daytime.  The  firm  will 
make  a  specialty  of  fine  dress  goods,  millinery  and  mantles.  Their 
millinery  show-rooms  are  very  attractive,  and  the  dainty  feminine 
headwear  is  in  keeping  with  the  surroundings. 


GOVERNMENT  OUTFITS  FOR  THE  KLONDYKE. 

Ottawa  supplied  the  regulation  outfits  for  the  Yukon  field-force, 
but  orders  for  the  necessary  comforts,  including  "  Nansen  "  sleep- 
ing bags  with  camelhair  head-covering,  field  coat  and  breeches, 
and  Dr.  Ja;ger's  underwear,  were  placed  with  Wreyford  &  Co.,  of 
Toronto.  The  Victorian  nurses  were  also  equipped  with  Dr.  Jaeger's 
sanitary  woollen  combination  garments,  in  different  textures,  to 
meet  the  requirements  of  the  long  Arctic  winter  and  excessive  heat 
of  the  short  summer  of  the  Klondyke. 


THE  SLEEPING  BAG  VS.  BLANKETS. 

Writing  Mr.  Karel  Boissevain,  of  the  Alaska  Feather  &  Down 
Co.,  from  Lake  Bennett,  M.  Auzias  Turenne,  the  Klondyke  corres- 
pondent of  Le  Temps,  of  Paris,  says  :  "There  is  nothing  like  a 
sleeping  bag  to  keep  one  warm  out  here.  Three  of  our  party, 
besides  myself,  are  equipped  with  the  '  Alaska '  bag,  and  we  have 
been  twice  as  comfortable  as  our  comrades  who  weighted  them- 
selves down  with  blankets." 


THE 
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AN    "  AT  HOME." 


THE    FINE    PREMISES    OF    \V.      L.      KANE    ft    CO. 
ON    VIEW   TO   THE    PUBLIC. 


HALIFAX, 


HALIFAX  witnessed  a  novel  and  successful  spring  opening  last 
month  when  the  handsome  premises  of  W.  L.  Kane  &  Co. 
were  thrown  open  to  a  host  of  patrons  and  visitors.  The  occasion 
^vas  really  a  kind  of  "at  home,"  when  the  magnificent  new  store 
could  be  inspected  at  leisure  without  the  worry  and  pressure  inci- 
dent to  a  buying  day.  A  Halifax  writer  has  thus  described  the 
event :  "A  large  number  of  visitors  were  present  at  W.  L.  Kane 
&  Co.'s  spring  opening.  The  splendid  store  occupied  by  this 
enterprising  firm  is  undoubtedly  one  of  the  finest  in  the  Dominion, 
being  up-to-date  in  every  particular. 

"The  premises  extend  a  distance  of  120  feet  from  Barrington 
street  to  Granville  street,  and  the  elegant  plate  glass  windows  at  the 
entrance  would  attract  the  passer-by  even  in  London,  Paris  or  New 
York.  The  shelves,  stands  and  fittings  were  tastefully  laid  out 
with  the  choicest  and  daintiest  materials  in  the  dry  goods  line,  and 
the  skilful  drapery  attracted  great  admiration.  The  stock  is  under 
the  supervision  of  Mr.  Fred.  Reed,  long  and  favorably  known  to 
the  buying  public  of  Halifax  from  his  connection  with  G.  M.  Smith 
&  Co.,  as  well  as  with  the  lat  firm  of  John  Silver  &  Co.  The 
decorations  were  further  enhanced  by  a  display  of  beautiful^  palms 
of  unusual  size  and  freshness. 

"Among  noticeable  features,  the  trying-on  room  for  ladies 
commends  itself  as  filling  a  long  felt  want,  perfect  seclusion  and 
every  possible  facility  for  securing  a  satisfactory  purchase  being 
ensured.  In  addition  there  is  a  ladies'  waiting  room,  with  a 
davenport  and  writing  materials,  and  marble  fitted  lavatory 
adjoining.  The  office  of  the  firm  is  also  in  the  most  central  portion 
of  the  store.  The  cash  system,  Lamson's  patent,  is  controlled  from 
this  point,  in  full  view  of  the  whole   floor.     Many   expressions  of 


admiration  were  heard  about  the  glass  counters  and  stands,  which 
have  never  been  seen  in  Halifax  before  on  such  an  extensive  scale. 
The  immense  windows  at  the  Granville  street  side  of  the  store 
throw  a  perfect  flood  of  light  in  a  direction  where  many  of  our 
Halifax  business  places  are    deficient,   the  rear  end  of  premises. 

"The  very  best  natural  light  obtainable  in  every  section  has 
evidently  been  made  a  study  in  Roy's  building,  as  the  centre  is  as 
brilliantly  supplied  by  efficient  glass  skylights  as  any  other  portion. 
The  windows  at  the  Granville  end  swing  on  an  ingenious  pivot,  not 
only  providing  for  perfect  ventilation,  but  also  affording  every 
facility  for  handling  and  cleaning  such  large  panes  with  ease.  The 
basement  under  this  modern  establishment  communicates  with 
Granville  street  at  the  rear  by  trolley  rails  directly  communicating 
with  a  convenient  entrance,  ample  room  being  provided  for 
removing  goods  at  once  from  the  sidewalk,  in  any  quantity,  in  the 
space  adjacent  to  the  trolley  line.  Luxfer  prisms  throw  a  soft, 
bright  light  throughout  the  basement,  which  is  provided  with 
counters  and  every  convenience  for  rapid  disposal  of  goods  on 
arrival,  dispensing  with  the  confusion  incident  to  a  busy  day. 

"Light  refreshments  were  served,  by  the  young  ladies  in  Messrs. 
Kane's  establishment,  with  much  grace  and  courtesy  to  all,  while 
the  strains  of  Amerino's  string  band  could  be  heard  from  the  private 
office  of  the  firm.  No  goods  were  offered  for  sale  at  Wednesday's 
*  at  home,'  which  was  continued  yesteiday  afternoon  and  evening 
at  the  same  hours." 

THE    CANADIAN    DEMAND. 

"  Canadians  want  the  best,"  is  what  the  Maritime  Wrapper 
Co.,  Limited  say  in  regard  to  the  new  lines  of  wrappers  they  are 
showing.  They  are  well  made,  and  how  they  can  be  placed  on  the 
market  at  such  a  low  figure  is  something  that  the  company  only  can 
explain. 


Knox,  florgan  &  Co. 


...Wholesale  Dry  Goods... 


_HAMILTON,    ONT. 


YOUR  SORTING  FROM  OUR  STOCK  THIS  MONTH 


You  will  find  our  prices  right  in  the  following  lines  : 


MEN'S    BALBR1GGAN 

UNDERWEAR. 
NEGLIGEE  SHIRTS. 
UMBRELLAS. 
SUSPENDERS. 
GENTS'  TIES. 

VICTORIA  LAWNS. 
DRESS  SERGES. 


v_ 


LACE  CURTAINS, 
VEILINGS,  LACES  and 
EDGINGS. 
(J  SUMMER  CORSETS. 

CASHMERE  HOSIERY.       * 
LADIES'  BELTS. 

SWISS  SPOT  MUSLINS. 
BLACK  and  COLORED  CASHMERES. 


LETTER    ORDERS Best   a"ention  given  in  filling  and  despatching.     TRY  US. 

i^-  STAPLE    DEPARTMENT     WELL    ASSORTED. 
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PRESENT  FASHIONS  IN  LONDON. 

GREV   THE   COLOR    i«'i<  AFTERNOON  DRESSES — PLOWERS  ADORNING 

mi     HAIR    -LACE    MUCH  USED  FOR  TRIMMING  — 

SOME    SMART    I  I  »S1  UMES    FOR 

STREET     WEAR. 

FLOWERS  are  being  worn  in  the  hair,  not  very  generally,  but 
sufficiently  often,  to  indicate  a  revival  of  the  old  fashion, 
writes  the  London  fashion  authority  in  The  Draper's  Record.  No 
single  (lower  with  its  attendant  foliage  appears  fastened  with  appar- 
ent carelessness  at  the  side  of  the  coiffure  as  of  old,  but  circlets,  or 
a  trail  of  small  blossoms,  twining  round  the  lofty  coil,  which  is  so 
much  in  favor  here.  Geraniums  lend  themselves  readily  to  this 
style  of  hair  decoration,  also  pompadour  roses.  Lately,  too,  at  the 
theatre,  jetted  ostrich  tips  have  been  seen  more  frequently  on  smart 
people  than  the  aigrette.  The  ostrich  feathers  require  a  skilful 
hand  to  place  them  in  the  hair  without  giving  a  heavy  effect,  and 
here  the  experience  of  the  lady's  maid  asserts  itself  over  the  best 
efforts  of  the  amateur.  On  one  lady's  sunny  hair  no  less  than  four 
jetted  tips  were  deftly  fastened  so  as  to  appear  softly  enframing — 
or  drooping  over  the  various  twists  of  the  hair — the  two  which  rose 
above  the  head  being  secured  with  a  beautiful  diamond  ornament. 

As  yet,  the  novel  and  the  chic  are  only  to  be  seen  in  the  show- 
rooms of  the  best  dressmakers.  Later  on  in  the  season  there  will 
be  ample  opportunity  for  observing  dress  in  its  highest  fashion  in 
the  streets  or  park.  Grey  continues  to  be  quite  the  most  popular  of 
colors  for  afternoon  gowns.  At  a  concert  recently  a  tall  lady  came 
in  a  dove-grey  cloth  gown,  the  skirt  made  with  the  shaped  flounce 
piece,  so  often  seen  at  present,  and  simply  headed  and  finished  by 
a  piping  of  cream  satin.  The  bodice  was  hidden  under  a  very 
smart  mantle  of  grey  velvet,  cut  loose  from  the  silk  foundation,  and 
held  down  to  it,  here  and  there,  with  oval-shaped  turquoises. 
Beneath  the  velvet  was  a  border  of  blue-fox  fur,  and  the  high 
collar  was  to  match.  A  scarf  of  lace  was  tied  in  a  large  bow  at  the 
neck,  and  worn  with  some  fine  pearl  and  diamond  brooches.  The 
toque  of  silvered  grey  tulle  was  lifted  at  the  side  with  a  cluster  of 
turquoise-blue  quills,  powdered  with  jet. 

Lace  is  profusely  used  on  mantles  and  evening  gowns.  A  pale 
hyacinth-colored  satin  gown  had  the  skirt  trimmed  with  three 
flounces  of  old  lace.  The  arrangement  was  novel,  the  lace  being 
very  narrow  down  each  side  of  the  front  seams,  then  festooned  and 
continued,  gradually  widening  from  the  start  to  the  centre  of  the 
back  where  it  was  sufficiently  wide  to  cause  the  flounces  to  come 
well  up  the  waist,  whereas,  in  the  commencement,  they  were 
scarcely  towards  more  than  three  inches  across. 

On  the  corsage  there  was  a  pleated  vest  of  white  chiffon,  flecked 
with  seed  pearls,  matching  in  tone  the  satin  of  the  dress.  This 
vest  was  set  in  with  a  frill  of  Brussels  lace,  brought  from  a  point  at 
the  waist  to  gradually  expand  as  it  reached  the  shoulders,  where  it 
fell  in  creamy  fulness  to  form  the  sleeves.  This  lace  garniture  was 
enhanced  by  an  embroidery,  following  the  outlines  of  the  design, 
and  carried  out  in  brilliants  and  mauve  and  natural-hued  pearls. 
The  long  lace  sash  tied  behind  was  brightened  at  the  ends  with 
similar  embroidery,  and  a  spray  of  pale  green  shaded  silk  poppies 
was  introduced  at  the  right  side  of  the  bust.  The  green  of  the 
poppies  was  repeated  in  the  wings  worn  in  the  hair,  which  were 
diamantes,  and  mixed  in  with  great  tulle.  A  sap-green  poult  de 
soie,  made  en  princesse,  was  remarkable  for  the  sumptuous 
embroidery  which  decorated  the  right  side  of  the  skirt  and  the 
opposite  side  of  the  bodice.  This  took  the  form  of  an  extremely 
large  white  lily,  simulated  in  hand-painted  velvet,  the  stalk  and 
slender  leaves  worked  in  green  ribbons  and  gold  and  silver 
spangles,  still  further  enriched  by  pale  emeralds  and  yellow 
topazes.  The  effect  of  this  was  particularly  gorgeous,  and  the  toilet 
was  completed  by  an  ample  scarf  of  net,  appliqued  with  Brussels 
lace,     which    formed   a  small  bow  and  short  ends  on    the    right 


shoulder,  and  was  carried  across  the  figure,  front  and  back,  held 
at  the  waist  by  a  diamond  and  emerald  buckle,  and  then  spreading 
out  in  fan-ends,  so  as  to  entirely  veil  half  of  the  skirt. 

For  less  dressy  occasions  was  a  gown  of  emerald  green  plisse 
gauze,  the  front  of  the  low  bodice,  and  the  skirt,  relieved  by  a  light 
make  of  black  Chantilly  lace,  richly  jewelled,  and  put  on  over  shell- 
pink  satin.  The  long,  rucked  sleeves  were  of  this  jewelled  lace, 
headed  by  shoulder-straps  of  small  pink  roses,  and  a  chiffon  sash  61 
a  lighter  green  than  the  rest  of  the  gown  was  tied  in  a  careless  knot 
slightly  to  the  side  of  the  waist.  A  very  dressy  tea- gown,  for  the 
same  trousseau,  was  of  deep  cream  silk,  veiled  in  black  lace,  the 
bottom  of  the  skirt  shaped  in  large  scollops.  This  was  fitted  at  the 
back,  but  in  front,  hung  in  straight  lines,  quite  separate  from  an 
under  dress  of  pink  accordion  mousseline  desoie,  held  to  the  figure 
by  a  jewelled  girdle.  The  sleeves  were  of  the  cream  silk  and  black 
lace,   and   the  open  neck  was  softened  by  frills  of  the  pink   fabric. 

Some  walking  costumes  are  as  smart  in  their  way  as  any  of  the 
evening  gowns.  One  of  hare-bell  colored  cloth  was  trimmed  with 
cream  braid,  lightly  touched  with  steel.  The  braid  was  brought 
from  the  waist  in  two  lines,  about  a  finger  apart.  Towards  the  foot 
they  widened,  and  sharply  turned  to  edge  the  bottom,  forming  at 
intervals  floral  motifs.  A  second  braiding  showed  inside  the 
former  on  front,  but  came  scarcely  more  than  half  way  down  the 
skirt,  'producing  the  effect  of  a  tunic.  The  perfectly-shaped  bodice 
was  very  short  on  the  hips,  and  brought  down  in  a  point  before  and 
behind.  The  revers,  very  wide  over  the  shoulders,  were  lost  in  a 
mere  line  of  braid  at  the  waist,  which  was  encircled  with  a  suede 
belt  with  steel  buckle  and  fittings.  The  revers,  basque,  and  cuffs 
were  finished  with  braid,  and  an  ostrich  feather  ruche  formed  the 
collar  and  border  for  a  cream  silk  vest,  with  short  lace  scarf  round 
the  neck.  The  grey  satin  straw  hat  worn  with  this  dainty  gown  was 
flat  and  trimmed  with  two  choux   of  hare-bell  toned  tulle  in  front. 


AN     INTERESTING    VISIT    TO     KENTVILLE. 

ON  A  RECENT  trip  to  Kentville,  Nova  Scotia,  The  Review 
called  at  the  White  Hall  and  formed  the  acquaintance  of 
the  proprietor,  Mr.  J.  W.  Ryan,  one  of  the  leading  dry  goods  mer- 
chants of  the  Province. 

The  beautiful  town  of  Kentville  is  situated  in  the  centre  of  the 
fruit-growing  district  of  the  Annapolis  Valley.  It  was  incorporated 
in  1886.  It  is  a  county  town,  and  the  headquarters  of  the  Dominion 
Atlantic  Railway.  The  municipality  owns  the  waterworks  system 
and  also  the  electric  light  plant.  Mr.  Ryan  has  been  in  the  dry 
goods  business,  in  Kentville,  for  over  a  quarter  of.  a  century,  the 
business  being  established  in  1868.  At  present  a  large  stock  of 
dry  goods,  carpets  and  clothing  is  carried.  Besides  attending  to 
business,  Mr.  Ryan  devotes  considerable  time  to  other  important 
interests  affecting  the  welfare  of  the  town.  He  served  a  number  of 
years  at  the  council  board,  and  occupied  the  mayor's  seat  for  two 
years.  He  is  also  major  commanding  the  King's  Canadian  Hus- 
sars, a  very  efficient  corps.  The  squadron  is  up  to  full  strength, 
all  ranks  numbering  87  men,  and  each  man  owns  his  mount. 

Learning  that  The  Review  representative  was  interested  in 
military  matters,  an  invitation  was  given  him  to  visit  and  inspect 
the  armoury  of  the  squadron,  which  is  situated  on  the  second  floor 
of  Major  Ryan's  establishment.  The  armoury  is  well  fitted  up,  and 
the  same  business  methods  that  characterize  each  department  in 
the  dry  goods  establishment  were  observable  here.  The  arms, 
clothing,  accoutrements  and  saddlery  were  in  good  order.  Each 
man's  equipment  was  neatly  put  away  and  numbered,  the  non- 
commissioned officers'  being  numbered  in  red.  A  circular  arm  rack, 
the  invention  of  the  major,  and  which  occupies  very  little  space, 
holds  the  arms  and  belts  of  each  troop.  The  work  of  enumerat- 
ing and  inspecting  every  article  in  this  armoury  could  be  performed 
by  an  inspecting  officer  in  a  very  short  time. 
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We  Have  Removed 

«####??  TO  OUR  NEW  PREMISES  «##e® 

181  and  183  McGill  Street 

Where    we     are    carrying     a    larger    stock,    to    meet   the 
increasing   demand    for   our    lines    of 


M.  &  K.  SILCOTON 

M.  &  K.  Knitting  Cotton 
M.  &  K.  Embroidery  Cotton 
Victoria  Crochet  Thread 
Taylor's  0.  K.  Hose  Supporters 
Taylor's  Union  Belts 


Taylor's  Marlboro,  Redfern  and 

Rainbow  Dress  Stays 
Dunbar's  Linen  Thread 
Chadwick's  Spool  Cotton 
A,  B,  XX,  and  X  Wadding 
North  Star,  Crescent,  and 
Pearl  Batting,  etc.,  etc. 


ROBERT  HENDERSON  &  CO., 


Dry  Goods  I8f  and  183 

Commission  Merchants  McGiii  street, 


Montreal 


L8 
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Our  "  Good  Advertising  "  departmenti  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


I  AM  REQUESTED  to  say  what   I  think  of  this  ad.,    and  in 
publishing  it,   to  omit  the  name  at  the  bottom,  which  I  have 
clipped  off: 

Something  New  For 
Spring,  1898, 

The  Newest  Designs  in  Blouses* 

I  have  repeated  these  goods  already.     Selling  fast. 

Pretty  lines  FANCY  DRESS  GOODS,  from  35c.  to 
$1.50  per  yard.  Handsome  Black  Figured  Dress  Goods,  35c.  to 
ji.50  per  yard. 

CRETONNES,  from  11c.  to  20c.  Cannot  be  beat  as 
regards  pattern  or  quality. 

SIL-VERTA  in  Pretty  Designs,  color  guaranteed  fast,  at 
25c.  per  yard. 

UNBLEACHED  SHEETINGS,  two  yards  wide,  at  14c. 

BLEACHED  SHEETINGS,  two  yards  wide,  at  19c, 
good  quality.     This  line  of  sheeting  is  selling  on  first  sight. 

LACE  CURTAINS,  45c  to  $3.60  per  set. 

REMEMBER  we  have  a  good  line  of  Ladies'  and  Men's 
Ties,  at  12c.  to  60c.  each. 

MEN'S  BRACES,  with  leather  ends.  These  ends  are 
made  of  the  strongest  leather  on  earth. 

The  People's  Cash  Store. 

I  think  it  is  a  very  good  looking  ad.  In  the  original  it 
occupied  55  lines,  two  columns  wide.  It  is  well  displayed,  and  the 
idea  of  having  the  names  of  the  goods  stand  out  boldly  is  a  good 
one.  The  ad.,  however,  does  not  appear  to  be  one  calculated  to 
get  much  direct  business.  It  is  too  indefinite.  "Fancy  Dress 
Goods,  from  35c.  to  $1.50  a  yard,"  is  too  indefinite.  "Cretonnes, 
from  lie.  to  20c."  is  too  indefinite.  "Lace  Curtains,  45c.  to 
$3.60  per  set,"  is  too  indefinite.  "Ladies'  and  Men's  Ties,  at 
12c.  to  60c."  is  too  indefinite.  Probably  half  the  people  who  read 
the  ad.  don' t  know  what "  sil-verta  "  is,  except  that  it  sometimes  comes 
in  pretty  designs  and  guaranteed  colors.  Probably  the  best  line  in 
the  ad.  is:  "Men's  Braces,  with  leather  ends.  These  ends  are 
made  of  the  strongest  leather  on  earth."  But  this  line  is  spoiled 
by  the  price,  or  prices,  being  left  out.  If  the  ad.  had  said  "  A  line 
of  fancy  dress  goods,  36  inches  wide,  in  the  new  black  check 
patterns  so  much  the  rage  in  Paris  this  season,  at  75c.  a  yard,"  it 
would  have  been  better.  Definite  information  and  the  art  of 
bringing  out  in  an  ad  the  really  strong  and  desirable  points  about 
the   goods   advertised  are    two    things    the    advertiser    ought   to 

strive  for. 

*         *         * 

How  is  a  country  merchant  to  advertise  to  advantage  when  his 
local  newspaper  or  newspapers  have  next  to  no  circulation,  or,  if  it 
be  located  in  so  small  a  place  that  there  is  no  local  newspaper  at 
all  ?  When  the  circulation  of  a  newspaper  is  very  small — say  a  few 
hundred — it  is  obvious  that  the  publisher  don't  sell  his  space  at  as 
low  a  rate  per  line  per  thousand  of  circulation  as  the  big  publisher 
in  the  city  can.     In    other  words,  it    costs  the    dealer  in   a  small 


country  place  more  to  reach  the  people  through  an  advertisement 
than  his  advertisement  costs  his  city  competitor.  In  country  places 
the  personal  element  is  also  more  in  evidence  than  in  the  city. 
That  is  to  say,  there  is  more  friendship  trade.  Some  country 
merchants  are  related  by  blood  or  by  marriage  to  a  very  large  pro- 
portion of  the  people  in  their  respective  localities.  Church  associa- 
tion and  other  influences  often  are  very  potent.  All  these  things 
frequently  guide  the  course  of  business,  while  in  the  cities  they 
have  but  little  influence. 

It  is  clear,  then,  that  the  country  merchant  is  up  against  a  more 
difficult  task  when  he  depends  on  advertising  to  increase  his  trade 
than  is  his  city  brother.  Another  thing  that  makes  the  task  still 
more  difficult  is  that  there  is  not  such  a  quick  and  general  response 
to  advertisements  in  the  country  as  in  the  city.  In  the  country  the 
advertisement-reading  habit  is  not  so  prevalent,  because,  like  other 
habits,  this  habit  grows  by  what  it  is  fed  on.  It  is  not  so  prevalent, 
because  there  are  comparatively  few  advertisements  in  the  country 
papers  for  the  people  to  read.  And  a  great  many  of  the  advertise- 
ments which  are  there  are  so  indefinite  and  pointless,  and  so  dead- 
and-alive  that  they  excite  no  interest  and  do  no  good  to  anyone 
except,  perhaps,  the  men  who  publish  the  papers.  But  the  country 
merchant,  even  if  without  family  connection  or  personal  influence  of 
any  other  kind,  need  not  despair.  He  has  advantages  over  the  city 
merchant,  because  his  expenses  are  so  much  smaller  and  because 
the  ties  of  locality  are  in  his  favor.  And,  if  he  understands  his 
business  and  has  the  advertising  instinct  he  will  find  some  way  of 
drawing  trade  to  his  store.  Most  people,  especially  women,  if  put 
to  the  test,  will  show  that  they  love  a  bargain  more  than  they  do 
their  relatives.  If  money  is  to  be  saved,  the  ties  of  church  or 
other  associations  referred  to,  don't  really  withstand  the  temptation 
of  lower  prices  and  better  assortments  of  goods  for  any  great  length 
of  time.  Human  nature  is  human  nature,  and  he  who  understands 
it  best  will  be  sure  to  forge  ahead  whether  he  is  located  in  a  country 
village  or  a  great  city. 

But  let  us  look  at  some  of  the  ways  in  which  our  friend  the  small 
country  dealer  can  advertise  to  advantage  in  these  places  where  the 
newspaper  is  out  of  the  question  : 

Signs. — Besides  the  usual  sign  over  the  door,  others  can  be  set 
up  here  and  there  in  the  district  naturally  tributary  to  the  store.  A 
good  sign  would  be  a  blackboard  set  up  over  the  store  on  which  the 
special  offerings  of  the  day  can  be  chalked.  Arrangements  could 
also  be  made  to  set  up  these  blackboards  in  each  of  the  sheds  con- 
nected with  the  hotels  of  the  place.  If  it  is  found  to  work  better, 
printed  bills  could  be  substituted  for  the  chalk  talk.  But  these 
printed  bills  should  be  changed  very  frequently — every  day  if 
possible,  but  certainly  once  a  week. 

Another  good  location  for  signs  is  inside  the  store.  These  inside 
store  signs  should  not,  of  course,  be  large,  nor  have  much  reading 
matter  on  them.  They  can  be  easily  made  out  of  cardboard  and 
wooden  type.       It   is   important  that  these  signs,  too,   should  be 
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Just  Received 


All  Wool  Coteline  Cords  in  latest 
shades 

WHITE  CORDS 

SPOTTED  MUSLINS 
VICTORIA  LAWNS 
BLOUSE  SILKS 
BLACK  BROCHE 
BLACK  ALPACAS 

And  all  Seasonable  Medium  and  High- 
Class  Novelties. 

WILLIAM  AGNEW  &  CO. 


305  St.  James  St. 


MONTREAL 


Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 

E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


1898    Fall    1898 


Wmhiuhumm  immmmW 


"Maritime" 


Known  throughout  the  land  for 
their  individuality — admired  for 
their  exclusiveness  of  design  and 
perfection  of  fit,  and  handled 
everywhere  by  the  best  trade. 


Wrappers 


is 


TJtey  are  honestly  cut.  No  pains 
or  expense  is  spared  in  the  mak- 
ing, being  made  on  the  premises, 
right  under  our  own  supervision, 
and  not  in  sweat  shops. 


H»ltllMMIMM  tUMMHJl 

It  is  very  natural,  therefore,  that  the  article  we  produce  should  be  of 
superior  quality  and  greater  merit. 

OUR  LINE  THIS  SEASON  WILL  MORE  THAN  PLEASE  YOU. 


The  Maritime  Wrapper  Co.,  Limited,  Woodstock,  N.B. 

AGENCIES:    HALIFAX,    ST.  JOHN,  N.B.,     MONTREAL,     TORONTO,    WINNIPEG,    VICTORIA. 
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changed  frequently.  With  a  little  practice  considerable  skill  can  be 
acquired  by  a  person  of  ordinary  intelligence  in  writing  and  printing 
this  useful  form  of  advertising. 

CIRCULARS  are  good  if  they  are  properly  got  up  and  properly 
distributed,  but  a  handbill  is  not  of  much  use.  A  good  plan  would 
be  to  get  out  a  circular  of  several  pages  every  week,  to  take  the 
form  of  a  newspaper.  This  paper  could  be  called  "Store  News," 
or  some  such  name.  If  the  advertisements  were  to  be  interspersed 
with  genuine  and  interesting  news  items  it  might  be  an  improve- 
ment in  most  localities.  If  there  happens  not  to  be  a  good  enough 
printing  office  in  the  village,  get  it  printed  in  the  nearest  city  or 
large  town.  A  good  size  would  be  ioto  12  inches  by  4  to  5  inches. 
It  might  even  be  desirable  to  work  in  as  an  advertiser  some  other 
dealer  in  the  same  village  whose  goods  would  not  conflict.  This 
would  distribute  the  expense  somewhat,  and  give  more  of  a  variety 
to  the  advertising.  This  paper  could  be  distributed  through  the 
mails  on  payment  of  postage,  but  it  might  be  sent  out  by  hand  to 
the  people  of  the  village.  A  specially  large  edition  could  be  got 
out  for  such  an  occasion  as  the  county  or  township  fair.  If  this  fair 
is  at  a  distance  from  the  village,  a  few  thousand  copies  of  the  paper 
could  be  sent  there  to  be  distributed  by  reliable  persons.  Advan- 
tage should  be  taken  of  any  large  or  suitable  gathering  of  people  in 
our  merchant's  neighborhood  to  distribute  copies  of  his  advertising 
paper.  As  an  auxiliary  to  this  publication,  smaller  circulars  relat- 
ing to  certain  special  lines  of  goods  ought  to  be  placed  in  each 
basket  or  box  containing  goods  going  out  of  the  store.  Other  small 
circulars  ought  to  be  wrapped  up  in  each  of  the  parcels  sent  out. 
In  all  these  mediums  particular  care  should  be  taken  to  have  the 
advertising  bright,  interesting  and  fresh.  Get  up  some  new  adver- 
tisements, and,  if  possible,  some  new  advertising  ideas  each  busi- 
ness day.  If  the  merchant  discovers  that  anyone  of  his  clerks 
evinces  a  particular  aptitude  for  ad. -writing  or  sign-writing,  let  him 
encourage  him  along,  instead  of  keeping  the  youth  scraping  out 
sugar  barrels  or  washing  crockery  and  glassware,  give  him  a 
chance  to  learn  something  about  advertising  by  the  study  of  books 
and  other  publications  bearing  on  the  subject.  May  be  the  young 
man  will  turn  out  to  have  decided  talent  as  an  advertiser. 

*  #  * 

The  store  that  comes  to  the  front,  other  things  being  equal,  is 
the  store  that  does  the  best  advertising.  It  is  the  fashion  among 
certain  small  dealers  to  rail  at  the  department  store  and  blame  it 
for  their  own  lack  of  success.  It  is  very  handy,  of  course,  to  have 
a  scapegoat  when  you  feel  the  need  of  one,  but  a  little  reflection 
will  readily  show  that  this  department  store  question  is  really  very 
largely  a  question  of  advertising.  The  growth  of  the  big  stores 
has  kept  step  with  the  growth  of  the  daily  newspaper  press.  This 
is  not  at  all  a  mere  coincidence.  Without  the  big  city  daily  paper 
the  big  city  store  could  not  exist.  It  is  clear,  then,  that  newspaper 
advertising  is,  to  a  great  extent,  responsible  lor  the  modern  depart- 
ment store.  Ten  to  twenty  years  from  now  some  of  the  smallest 
stores  in  the  big  cities  will  have  grown  to  be  big  department  or 
other  kind  of  stores,  and  they  will  "get  there"  mainly  through 
their  skill  as  advertisers.  There  is  a  lesson  in  this  for  many  a 
small  dealer  in  Toronto,  Montreal  and  elsewhere,  who  is  lament- 
ing the  fact  that  the  big  stores  are  getting  bigger  and  the  small 
stores  smaller. 

It  makes  no  difference  which  of  the  leading  cities  you  take,  in 
either  the  United  States  or  Canada,  it  will  be  found  that  the  ones 
which  do  the  most  advertising  do  the  most  business.  The  subject 
of  advertising,  then,  is  one  which  the  young  man  going  into  mer- 
cantile  life  should  make  a  careful  study  of.      And  here's  to  his 

success  ! 

*  *         # 

The  two  following  advertisements,  taken  from  an  Ingersoll, 
Ont.,  paper  exemplify  two  distinct   kinds  of  advertising— the  kind 


that  will  sell  goods  and  the  kind  that  probably  won't.  The  Forman 
advertisement  starts  right  and  tells  you  in  large  type  that  it  is  about 
patent  medicines. 

The  Mitchell  advertisement,  while  much  prettier  than  the 
other,  gives  you  no  hint  as  to  what  it  is  about  until  you  start  to  read 
the  smaller  type.  Of  course,  it  is  ahead  of  the  average  country 
newspaper    advertisement,  but  it  is    about  no    particular    kind   0/ 


YOU 


Area  house-keeper,  we  presume,  and  have  become  tired  of  a  lot 

of  the  old-fashioned,  t  ctl  furniture  you  have  had  in  vour 

home  for  a  long,  long  time  DOW,  and  are  wondering  how  you 


CAN 


arrange  to  get  rid  of  it,  and  get  something  up-to-date  without  too 
large  an  expenditure,  for  times  have  been  bard,  and  although 
they  are  brightening  and  feeling  easier  all  around,  you  still  feel 
that  you  must 


MAKE 


every  dollar  count  in  your  business  transactions.  This  is  as  it 
should  be.  and  we  invite  you  to  call  and  see  how  well  we  can  do 
for  you.  We  want  to  serve  you  ;  your  interests  are  ours,  for  once 
a  customer  you  are  always  a  customer,  and  the  goods  you  can  get 
for  a  little 


MONEY 


in  this  age  of  rapid  production  and  keen  competition  will  surprise 
you.  Well  made,  too,  and  will  last  a  life-time.  Good,  honest 
stuff,  of  which  you  may  be  proud. 

Have  you  seen  our  new  Extension  Table  ?     It  is  the  house- 
keepers' delight. 

WE    INVITE    INSPECTION. 

MITCHELL  &  CO'Y, 

KING  STREET,    OPPOSITE  TRADERS  Bank. 

furniture,  except  that,  at  the  bottom,  two  lines  are  given  to  "  Our 
new  extension  table."  This  ad.,  therefore,  will  not  sell  anything 
in  particular,  except,  perhaps,  one  or  more  extension  tables,  which, 
doubtless,  are  good  things.  But  haven't  Mitchell  &  Co.  got  plenty 
of  other  good  things  in  their  store  that  people  are  presumably 
desirous  of  possessing  ?  Besides  this,  I  don't  see  how  Mitchell  & 
Co.  can  tell  whether    their  advertising,  if  all    like    this,  is    paying 

Patent  Medicines 

AT  THE  FAIR. 

$1.00  Medicines  for  75c. 

Hood's  Sarsaparilla,  Ayer's  Sarsaparilla,  Avers  Cherry 
Pectoral,  Paine's  Celery  Compound. 

And  at  80c. 
Pierce's  Medical  Discovery  and  Favorite  Prescription. 

50c.  Medicines  for  40c. 

Scott's  Emulsion,  Dr.  Williams'  Pink  Pills,  Dodd's  Liver 
Pills,  Doan's  Liver  Pills. 

25c.  Medicines  for  19c. 

Ayer's  Pills,  Chase's  Pills,  Pierce's  Pellets,  Carter's  Little 
Liver  Pills,  Davis'  Pain  Killer,  Thomas'  Eclectric  Oil, 
Minard's  Liniment,  Allan's  Lung  Balsam,  Chase's 
Catarrh  Cure.  We  also  sell  Castoria,  Mrs.  Seigel's 
Syrup,  and  other  medicines,  at  FAIR  prices. 

Monsoon  Tea. 

One  of  the  finest  package  Teas,  put  up  by  The  People 
Who  Grow  the  Tea  in  India  and  Cevlon — Delightful 
E-X-Q-U-I-S-I-T-E,  Try  It;  and  Don't  Forget  Our 
Coffees.     THE  FAIR  is  the  place  to  trade. 

W.  C.  FORMAN. 

them  or  not.  They  are  quite  in  the  dark  as  to  this  important  point, 
simply  because  there  is  no  way  of  checking  returns  for  such  adver- 
tising, should  it  bring  any.  The  patent  medicine  ad.,  I  am  satis- 
fied, brought  business  to  Mr.  Forman,  because  it  gives  definite 
information  about  something  in  particular,  and  because  it  quotes 
low  prices, 
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Pemn  s    Gloves 


S,0MCY_IS79      IWUMlBm^ 


The 

Newest 

Shades. 

The 

Latest 
Styles 


The 
Best 
Goods 

..at  the.. 

Most 

Popular 

Prices. 


■*- 
QUALITY     GUARANTEED. 

Our  travellers  are    now  out  with  our  Fall  samples,    which  are   the 
most  complete  we  have  ever  shown. 

Perrin   Freres    &    Cie. 
Montreal. 


"Perfection"  Brand 


Our  Goods  have  always  been  the  best.      This  year 
they   are  better  than  ever,  and  as  near   "  Perfection  "  as 

Money,    Experience    and    Skilled   Labor   can 
make  them. 


Bed   Comforters 

Cushions 

Tea  Cosies,  Etc 


w 


ool,  Cotton  and  Down  Comforters 
Cushions  and  Tea  Cosies 


of  every 
Description. 


This  is  our  Speciality  and  we  acknowledge  no  Competitor.  Owing 
to  the  large  increase  in  our  business  last  season  we  were  compelled  to  add  to  our 
plant,  and  are  therefore  in  a  better  position  than  ever  to  give  satisfaction. 

It  will  pay  you  to  handle  our  Goods  for  we  have  some  lines  that  are  "eye  openers,"  both  in  quality  and  price.  All 
goods  turned  out  of  our  factory  are  ticketed  "  PERFECTION"  Brand,  and  that  ticket  is  a  guarantee  of  their  good  quality. 
Travellers  are  now  on  the  road  with  samples.         Be  sure  you  see  them  before  placing  orders. 


CANADA   FIBRE  CO., 


582  William 
Street, 


MONTREAL 


Manufacturers  of  Wool,  Cotton  and  Down  Comforters ;  Cushions  and  Tea  Cosies  of  every  description. 
Also  the  Celebrated  KLONDYKE  SLEEPING  BAG. 


•1-1 
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A.  B.  BOAK  &  CO. 


Wholesale  Dry  Goods 


HALIFAX,  N.S. 


Blouses 


i 


The  variety  and  attractiveness  of  our  stock  in  this 
line  cannot  be  excelled  elsewhere  in  Canada. 
We  have  none  but  the  latest  materials,  newest 
patterns,  and  most  catchy  designs. 


Wrappers 


Our  range  includes  all  the 
up-to-date  styles  and  pat- 
terns, in  trimmed  and  un- 
trimmed  flannelette  and  cot- 
ton, at  prices  which  defy 
competition. 


Corsets 


The  "P.  C."  is  our  leader,  but  we  have  over 
thirty  varieties  suited  to  all  classes  of  trade.  We 
are  making  a  specialty  of  this  department,  and 
invite  inspection  of  our  values. 


Our  Travellers  always 
on  the  road- 


Letter  Orders  will  receive 
careful  attention. 


IS 


IMPORTING    GOODS    FROM    ENGLAND. 

CHARGE     THAI      THE      DECLAKED     VALUE      OF      PARCELS      SENT      BV 

POST    FROM     A    MANCHESTER    FIRM    IS   LESS 

I  HAN    IT    SHOULD    BE. 

THE  Customs  Department  have  issued  a  circular  to  collectors 
of  Customs  advising   them  that  John    Noble,    Limited,    Man- 
chester, England,  are  sending  goods  (costumes,  etc.,)  to  Canada  by 
parcel  post,  with  a  declaration  of  their  value  less  than  the  invoice, 
and  instructing  collectors  to  demand  the  correct  invoice. 
The  exact  wording  of  the  circular  is  as  follows  : 

Ottawa,  April  22,  1898. 
The  Department  is  in  possession  of  information  showing  that  the  firm  of 
John  Noble,  Limited,  of  Manchester,  England,  send  goods  (wearing  apparel) 
bj  parcel  post  to  their  customers  in  Canada,  making  the  Customs  declaration 
of  value   which  is  attached  to  the  parcels,  lower  than  the  invoice  value. 

I  have,  therefore,  to  instruct  you  that  on  all  importations  from  above 
named  firm,  you  will  demand  from  the  importer  the  production  of  the  original 
invoice,  duly  certified,  before  accepting  entry  of  the  goods ;  and  in  no  case  are 
you  to  accept  the  value  as  shown  on  the  Customs  declaration  attached  to  the 
parcel,  for  duty  purposes,  without  first  satisfying  yourself,  after  comparing  same 
with  invoice,  that  it  is  correct. 

John  McDougald, 

Commissioner. 


THE    BUFFALO   MOVEMENT  AGAINST    BIG  STORES. 

AN  organization  exists  in  Buffalo  directed  against  departmental 
stores,  and  is  known  as  the  "  Single  Line  Dealers'  Associa- 
tion of  the  State  of  New  York."  Its  list  of  members  includes  all 
lines  of  retail  trade,  as  well  as  many  professional  men.  A  bill 
emanating  from  this  association  provides  a  set  of  taxes  on  dry 
goods  stores  dealing  in  other  commodities,  the  effect  of  which  is  to 
prohibit  the  business.  Eighty  classes  of  goods  now  dealt  in  by 
department  stores  are  specified,  and  these  are  arranged  in  thirty- 
six  groups.  No  store  in  a  city  of  10,000  population  or  over  shall 
be  used  for  the  sale  ot  goods  where  other  goods  are  kept 
for  sale  or  sold  than  are  comprised  in  any  of  these 
classes  or  groups,  except  by  obtaining  licenses  from  the 
mayor.  Such  prohibited  use  of  a  store  is  constituted  a  nuisance. 
For  selling  the  goods  comprised  in  one  of  the  groups,  as  dry  goods 
or  furniture,  the  store  must  pay  an  annual  tax  of  $1.  For  adding  to 
its  business  a  second  group,  it  must  pay  $100  ;  for  a  third,  S^ooo  ; 
for  a  fourth,  $10,000  ;  for  a  fifth,  $20,000  ;  for  a  sixth,  $40,000  ; 
for  a  seventh,  $80,000.  By  pa>ing  $100,000  a  year  it  may  add  any 
or  all  of  the  other  groups.  In  other  words,  a  department  store 
must  pay  that  sum  in  order  to  continue  its  present  business. 


HARD  TO   DISTINGUISH   GOODS. 

In  the  House  of  Commons,  April  25,  Mr.  Foster  asked  for  a 
return  of  the  goods  entered  under  the  reciprocal  tariff,  according  to 
nations. 

In  reply,  Mr.  Paterson,  the  Minister  of  Customs,  said  :  "  It  is 
practically  impossible  to  give  the  required  information  for  the  reason 
that  the  certificates  of  origin  which  accompany  shipments  of  goods 
imported  from  England,  which  are  the  growth,  produce,  or  manufac- 
ture of  other  countries  entitled  to  the  benefits  of  the  preferential 
tariff,  do  not  give  specific  information  as  to  the  country  of  origin  of 
each  particular  item  of  goods  mentioned  in  the  shipment,  it  being- 
merely  set  forth  in  such  certificate  that  the  goods  in  shipment  are 
the  growth,  produce  or  manufacture  of  certain  countries  which  are 
entitled  to  the  benefits  of  the  reciprocal  tariff." 


THE    REVIEW    BELIEVES   IN    BRANDS. 

The  course  pursued  by  The  Toronto  Feather  &  Down  Co., 
Limited,  in  branding  all  their  goods  "  Swan  Brand  "  is  a  wise  one. 
It  is  an  evidence  of  their  faith,  and  must  result  in  benefit  to  the 
company. 
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James  Johnston  &  Co 

Wholesale  Dry  Goods  Importers  and  Jobbers 

. M  ONTREAL 


We  have  secured  the  Canadian  agency  for  the  sale 
of  the  justly  celebrated  "  Cluze  "   Patent    Thumb    Kid 
Glove.     The  advantage  of  this  make  of  glove  fully  ex- 
plains itself,  as  it  is  almost  impossible  to  tear  the  thumb 
when  pulling  it  on,  as  too  often  happens  with  the  cut 
of  glove  now  on  the  market.     We  are  now  showing  a 
full  range   of    these    goods  for    fall  (July    delivery)   in 
Black  and  all  new  shades,  at  $9.00  and  $11.50  per  doz. 
This   glove   is  an  improvement   on    anything  pre- 
viously shown   in    Canada,    and    is    a    "  money-maker." 
No  first-class,  up-to-date  dry  goods  house  can  afford  to 
be    without    a   supply.     Our  travelers  will  show  a    full 
range  of  samples  on  this  journey,  and  will  explain  their  merits.      Let  us  have  your  order,  and  in  a 
short   time  you   will  do  the  glove  trade  of  your  town.         ..... 


LETTER  ORDER   DEPARTMENT 


We  pay  special  attention  to  Letter  Orders,  and  spare  no  trouble  to  pro- 
cure, if  necessary.     Don't  hesitate  to  write  for  samples. 


Kyle,  Cheesbrough  &  Co.  i^eai 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 

Dry  Goods  Embroideries 


Trimmings 
Silks,  Braids 
Curtains 


Gloves,  Hosiery 
Muslins  and 

Dress  Goods,  etc. 


We  are  now  showing  an  entirely  new  set  of  Lace  Samples 
for  the  assorting  trip,  and  our  stock  in  all  departments  is 
larger  and  more  complete  than  it  has  ever  been  at  this  sea- 
son of  the  year.  All  orders  by  letter  or  through  our  travel- 
lers receive  prompt  and  careful  execution. 


J 


Kyle,  Cheesbrough  &  Co. 


M01STREAL 
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DRESS  GOODS 

SILKS,  LINENS 

Owing  to  the  largely  increased  trade  in  these  departments 
we  have  moved  them  down  to  the  FIRS1  FLOOR  of 
our  Warehouse,  where,  with  additional  light  and  more 
room,  we  have  greater  facilities  for  showing  goods  and 
keeping  a  larger  variety. 

DRESS  GOODS.  Our  Black  Goods  Department  is  fully 
assorted,  and  there  is  still  a  nice  lot  of  Fancy 
and  Plain  Goods  to  select  from,  also,  some  special 
clearing  lines. 

SILKS.  Some  special  lines  in  low  Fancy  Blouse  Silks, 
just  received. 

LINENS.     Full  stock  of  all  lines. 

VELVETEENS.      Just  received,  a  shipment  of  New  Shades 

and  Blacks. 

MUSLINS.      A  complete  stock  of  Plain  and  Fancy  Muslins. 
An  immense  variety  for  Fall  in  above  departments. 

Sole  Agents  for  Fownes'  Celebrated  Gloves. 
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Hugh  C.  MacLean, 
Toronto. 


The  MacLean  Publishing  Co.,  Limited 

President,  Treasurer, 

John  Bavne  MacLean, 
Montreal. 

Publishers  of  Trade   Newspapers  that  circulate  in  the  Pro- 
gs   of   British   Columbia,    North-West  Territories, 
MANITOBA,    Ontario,    Quebec,     Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 
Montreal,       (Telephone  1255)      Board  of  Trade  Building. 
Toronto,  (Telephone  2148)  -        26  Front  St.  West. 

London,  Eng.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  Street. 
New  York,         (M.  J.  Henry)        -  14  Irving  Place. 

Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.         Published  the  First  of  each  Month 
Cable  Address  in  London,  "Adscript." 


MONTREAL  AND  TORONTO,  MAY,  1898. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


THE   INSOLVENCY    BILL   FIASCO. 

SEVERAL  months  ago,  before  Parliament  met,  The  Review 
sounded  a  warning  that  a  Dominion  insolvency  law  might  not 
be  passed  this  session.  Our  statement  was  based  on  private  infor- 
mation, given  in  confidence,  and  the  name  of  the  authority  could 
not  possibly  be  divulged.  Nothwithstanding  the  usual  accuracy  of 
our  informant's  political  knowledge,  we  preferred  to  believe  at  the 
time  that  he  must  be  mistaken. 

It  is  now  evident  that  he  was  quite  correct.  The  Government, 
we  understand,  do  not  intend  to  lift  a  finger  to  pass  the  law. 
Without  making  it  a  Government  measure,  there  are  ways  in  which 
its  passage  through  the  House  could  be  facilitated.  This  is  well 
known  to  everyone  conversant  with  parliamentary  procedure.  But 
the  Ministers  do  not  intend  to  help  Mr.  Fortin's  bill.  Sir  Wilfrid 
Laurier's  speech,  on  the  introduction  of  the  bill,  apparently  favor- 
ing insolvency  legislation,  was  pure  humbug.  Mr.  Fielding's 
courteous  and  seemingly  sympathetic  hearing  of  the  grievances  of 
British  merchants  in  England  was  likewise  humbug.  The  com- 
mercial community  may  be  pretty  well  convinced  that  without 
drastic  measures,  without  telling  the  Ministers  outspokenly  and 
unceremoniously  what  is  thought  of  their  conduct,  there  will  be  no 
Dominion  Act  to  stop  fraudulent  insolvency. 

The  late  P.  T.  Barnum,  who  made  a  fortune  in  the  circus  busi- 
ness, said  the  people  liked  to  be  fooled.  Now,  we  belong  to  a  class 
of  people  who  do  not  like  to  be  fooled.  Commercial  men  generally 
are  rather  averse  to  being  made  game  of.  In  this  case  the  Govern- 
ment have  certainly  got  the  best  of  it.     They  have  kept  the  matter 


dangling  for  months,  until  it  is  too  late  in  the  session  to  do  anything 
effective.  They  have  got  rid  of  responsibility  for  a  year,  and,  unless 
the  advocates  of  insolvency  legislation  stand  to  their  guns  and 
threaten  the  Ministers  with  loss  of  votes,  they  will  never  get  a 
straight  answer,  yes  or  no,  out  of  this  Government.  That  is  our 
opinion,  and  it  is  based  on  a  careful  survey  of  the  situation. 

The  late  Sir  John  Macdonald  was  a  prince  of  diplomacy,  and 
managed  to  dodge  awkward  issues  with  a  skill  which  commanded 
the  admiration,  and  often  tickled  the  fancy  of  the  very  men  whom 
he  outwitted.  It  is  clear  that  Sir  Wilfrid  Laurier  is  trying  the  old 
role,  and  wants  to  see  how  it  will  work.  You  go  to  Ottawa  on  public 
business  fervently  believing  that  this  new  Government,  after  all  their 
promises,  and  with  the  bad  example  of  their  predecessors  to  warn 
them,  will  do  the  right  thing.  You  meet  Sir  Wilfrid  Laurier,  who  gives 
you  a  warm  shake  of  the  hand  and  a  charming  smile,  and  you  feel 
sure  that  all  will  be  right.  But,  on  returning  home  and  sitting 
down  for  reflection,  you  find  that  you  are  just  where  you  were  be- 
fore. This  is  the  experience  of  the  advocates  of  insolvency  reform. 
We  hope  they  like  it. 

What  the  English  commercial  interests  will  think  is,  of  course, 
that  the  Government  are  indifferent  to  the  demands  of  commercial 
morality  ;  that  we  do  not  intend  to  give  better  protection  to  the 
English  houses  ;  that,  having  framed  a  tariff  designed  to  induce 
larger  sales  of  British  goods  in  Canada,  Parliament  is  not  going  to 
remove  defects  in  the  bankruptcy  system  that  have  been  plainly 
and  forcibly  pointed  out,  that  are  a  source  of  annoyance  and  loss 
to  honest  merchants,  and  that  injure  our  credit  abroad.  The 
English  merchants  will  not  be  able  to  understand  that  we,  in  this 
country,  have  no  sympathy  with  fraud,  that  we,  as  a  community, 
are  anxious  to  give  a  fair  chance  to  the  creditor  in  the  Mother 
Country,  and  that  the  real  cause  of  delay  in  this  matter  is  the 
inveterate  tendency  of  Canadian  politicians  to  shillyshally,  to  weigh 
this  vote  against  that,  to  temporize,  and  to  put  off  doing  anything 
as  long  as  they  possibly  can. 


THE   INTEREST  ON   SMALL   DEPOSITS. 

The  decision  of  the  Dominion  Government  to  reduce  the  rate  of 
interest  on  the  deposits  in  the  Post  Office  and  Government  savings 
banks  to  2^  per  cent,  is  poor  policy.  These  deposits  are  mostly 
small  sums.  In  the  majority  of  cases  the  depositors  are  not  well 
off.  They  accumulate  a  little  surplus  cash,  and  they  seek  the 
absolute  safety  which  a  Government  institution  presents.  It  is 
right  that  thrift  should  be  encouraged,  and  if  the  interest  allowed  is 
higher  than  the  chartered  banks  care  to  pay,  why  should  it  not  be 
higher  ?  We  do  not  suppose  that  the  chartered  banks  own  this 
country  or  the  Government,  and,  therefore,  their  wishes  in  this 
matter  should  not  be  consulted.  The  small  depositors  are  a  class 
that  deserve  encouragement.  You  cannot  easily  find  safe  invest- 
ments for  sums  of  a  few  hundred  dollars  ;  the  only  practicable 
course  for  a  man  who  saves  a  little  out  of  his  yearly  income  is  to 
put  it  in  the  savings  bank.  The  cost  to  Canada  of  the  money  she 
borrows  is  figured  out  to  be  more  than  2  %.  per  cent.  Should  the 
Government  not  pay  more  interest  to  its  own  people,  who  lend  in 
small  sums,  than  to  the  big  capitalists  abroad  ?  But  a  sounder 
reason  for  paying  more  is  that  national  thrift  is  encouraged.  The 
Government  has  made  a  great  mistake  in  this  matter. 
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INEQUALITIES   IN   THE   TARIFF. 

0\K  of  the  chief  difficulties  about  the  present  tariff  is  that  it 
reveals  inequalities  in  parts.  The  unfairness  of  the  cotton 
duties  and  the  duties  on  articles  made  of  cotton  affords  one  instance. 
There  is  also  the  case  of  carpet  manufacturers  in  Canada  who  find 
that  the  margin  of  protection  between  some  of  their  raw  material 
and  the  complete  article  is  quite  inadequate.  When  the  full  pre- 
ferential tariff  goes  into  force  the  duty  on  imported  carpets  will  be 
26^  per  cent,  and  the  duty  on  carpet  yarns  22 y2  per  cent.  Is  a 
margin  of  3J/  percent,  any  protection  at  all  as  we  understand  the 
policy  in  this  country  ?  Of  course,  it  may  be  said  that  other  raw 
material  for  carpets,  such  as  jute  yarn,  comes  in  free  and  that  the 
Canadian  woollen  yarn  industry  is  an  important  one.  So  it  is,  but 
surely  the  manufacture  of  carpets  is  also  an  industry  that  fairly  de- 
serves consideration.  There  is  no  possible  justification  for  protect- 
ing one  industry  at  the  expense  of  another.  That  kind  of  tariff 
arrangement  never  lasts.  It  is  bound  to  come  to  grief  some  time, 
and  that  is  why  demands  for  tariff  re-arrangement  are  so  frequent 
and  vexatious.  It  is  probably  true  that  the  Canadian  carpet  con- 
cerns are  doing  a  good  business  this  season,  and  in  that  way  encour- 
age the  opinion  that  the  tariff  cannot  be  so  bad  for  them.  But  this 
is  probably  temporary.  Owing  to  the  high  price  ol  wool  abroad 
foreign  carpet  manufacturers  do  not  find  it  pays  to  sell  in  Canada 
this  year  at  current  prices.  The  Canadian  factories  are,  therefore, 
doing  some  trade  that  went  to  the  foreigner,  but  that  cannot  be 
reckoned  on  as  a  permanent  condition.  The  tariff  may  be  better, 
as  a  whole,  than  its  predecessor.  But  it  is  far  from  perfect,  and  for 
the  Government  to  assume  that  because  in  1897  they  fixed  duties 
these  duties  are  to  remain  fixed  forever  is  childish  nonsense.  Tariff 
tinkering  is  a  bad  thing,  so  say  we  all.  But,  if  a  duty  was  badly 
arranged  in  1897  does  that  settle  it  for  all  time?  These  troubles 
arise  from  the  absence  of  business  men  in  Governments.  The  pro- 
fessional men  who  try  to  frame  tariffs  mean  well,  but  do  not  know 
enough. 


ASKING  LOCAL  ASSISTANCE. 

THE  REVIEW  has  always  favored  Canadian  enterprises, 
Canadian  goods — in  fact,  every  national  undertaking  that 
had  proved  its  right  to  existence.  For  this  reason  we  have  con- 
tended that  to  apply  abstract  free  trade  in  Canada,  while  a  great 
competing  neighbor,  the  United  States,  remained  attached  to  high 
protection,  was  an  impossible  and  foolhardy  proposition. 

Looking  at  the  subject  from  the  merchant's  standpoint  alone, 
there  was  reason  to  object  to  any  sudden  application  of  severe  out- 
side competition,  since  every  town  or  village  with  a  factory  popula- 
tion would  feel  the  loss  in  the  diminished  wages  paid  to  mill  hands. 
At  the  same  time  there  must  be  a  limit  to  the  principle  of  protection 
to  home  industries.  The  proverb  about  paying  too  dear  for  one's 
whistle  applies  here.  It  will  often  pay  a  community  to  bonus  an 
industry.  Each  proposal  should  be  figured  out  on  its  merits,  just 
as  any  private  business  venture  would  be,  and  the  decision  arrived 
at  should  be  strictly  in  accordance  with  actual  net  results. 

We  are  led  to  express  these  views  by  the  recent  proposals  of 
several  cotton  mills  in  different  town  for  bonuses  from  the  munici- 
pality.    The  mills  need  enlargement,  perhaps,  and  the  owners  do 


not  see  their  way  to  expending  all  the  capital  required  for  this 
purpose.  They  come  to  the  town  and  say  :  "  It  will  pay  us  to  spend 
so  much  ;  if  you  give  so  much  in  cash  and  exemption  trom  taxes 
we  will  put  in  our  share  and  enlarge.  Otherwise,  it  would  be  better 
for  as  to  close  altogether  and  concentrate  operations  at  our  other 

mills." 

« 

Our  advice  to  merchants  who  are  consulted  in  such  cases  by  the 
municipal  authorities  is  to  see  the  thing  figured  out.  These  demands 
from  manufacturers  are  often  reasonable,  and  result  in  mutual  profit 
to  the  town  and  the  factory  concerned.  It  is,  however,  a  strictly 
business  proposition,  and  on  that  basis  aloneit  ought  to  be  decided. 


THE   NEED  OF  BUSINESS  MEN. 

SOME  readers  may  think  The  Review  is  inclined  to  to  lay  too 
much  stress  upon  the  necessity  of  having  business  men  in  the 
House  of  Commons,  in  the  legislatures  and  in  the  municipal  bodies. 
But  the  fact  is  we  have  only  expressed  in  a  very  mild  way  the  abso- 
lute loss,  inconvenience  and  injury  entailed  upon  trade  and  com- 
merce by  the  bungling  of  professional  politicians.  Not  only  in 
Canada,  but  elsewhere,  the  disgust  with  political  dilatoriness  and 
incompetence  in  administering  public  affairs  is  approaching  pretty 
near  the  boiling  point.  A  century  ago  the  official  classes  ruled,  and 
perhaps,  under  the  circumstances,  they  were  best  fitted  to  do  so.  But 
commerce  was  not  then  what  it  is  now.  To-day,  in  a  new  country 
like  Canada,  it  is,  in  one  form  or  another,  the  occupation  of  the 
whole  population.  Its  interests  are  vital.  Even  in  England,  the 
landed  aristocracy  and  the  immense  accumulations  of  private 
wealth  have  a  direct  concern  in  the  state  of  trade.  This  almost 
complete  reversal  of  conditions  ought  to  have  been  followed  by  a 
corresponding  change  in  the  system,  methods  and  personnel  of 
Governments.  Notoriously  it  has  not  been  so.  Our  Governments, 
in  fact,  all  Governments,  are  loaded  down  with  stupid,  incapable  or 
ignorant  persons  as  far  as  their  ability  to  administer  affairs  from  a 
commercial  standpoint,  are  concerned.  The  British  Trade  Journal 
has  been  pointing  out  in  a  pungent  paragraph,  a  certain  condition 
of  affairs.     It  says  : 

"  Representations  have  been  made ' '  has  become  a  stereotyped 
phrase  in  the  letters  of  the  British  Foreign  Office,  as  well  as  in  the 
speeches  of  the  Foreign  Office  representatives  in  Parliament. 
' '  Representations  have  been  made  ' '  by  Lord  Salisbury  with  refer- 
ence to  the  infringement  of  international  law  on  the  part  of  the 
French  as  regards  Madagascar ;  ' '  representations  have  been 
made"  to  the  same  Government  with  reference  to  the  imposition 
of  higher  duties  on  many  classes  of  English  cotton  goods  ;  "  repre- 
sentations have  been  made"  with  reference  to  the  high  tariffs 
levied  on  British  goods  sent  into  the  hinterland  of  West  Africa ; 
"  representations  have  been  made  "  about  the  export  duties  which 
the  French  propose  to  levy  on  palm  kernels  exported  from  Dahomey 
through  Lagos.  So  far,  all  these  series  of  representations  have 
produced  no  effect.  It  has,  however,  been  suggested  to  us  that 
perhaps  the  taking  of  steps  to  levy  duties  on  French  silks  and 
ribbons  imported  into  this  country  might  save  the  time  of  the  British 
Foreign  Office  in  their  present  useless  system  of  making  represen- 
tions.  The  plan  suggested  would  certainly  be  infinitely  less 
expensive  than  naval  and  military  operations,  and  might  be  equally 
effective. 

At  the  root  of  this  difficulty,  we  may  be  sure,  although  our  con- 
temporary does  not  say  so,  is  official  apathy  regarding  commercial 
interests.  The  British  people  have,  doubtless,  the  best  Government 
in  the  world,  in  point  of  ability,  integrity,  and  the  power  to  grapple 
with  the  largest  questions.     But,  in  some  respects,  its  policy  isslo 
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and  erroneous  in  commercial  matters.  The  Ministers  are  men  of 
talent  and  high  character,  but  the  inoculation  of  a  little  commercial 
knowledge  and  sound  business  sense  would  be  valuable.  It  is  so 
easy  to  twirl  the  thumbs  and  look  wise.  But  it  is  very  expensive 
when  other  nations  are  eating  into  your  trade. 


THE  COTTON  IMPORT  TRADE. 

THE  year  1898  has  opened  with  an  increase  in  the  import 
cotton  trade.  This  is  of  some  importance  from  two  different 
points  of  view.  There  is  the  effect  on  the  Canadian  cotton  trade, 
and  also  the  possible  stimulus  of  our  business  with  England,  since 
most  of  our  imported  cottons  come  from  there. 

In  both  respects  the  figures  of  the  first  three  months  are  satis- 
factory. We  have  compiled  with  care,  from  the  official  returns  at 
Ottawa,  a  somewhat  detailed  tabular  statement  covering  the  first 
quarter  of  the  three  years,  1896,  1897  and  1898,  which  will  be 
found  worth  analyzing.      It  is  as  follows  : 

IMPORTS  OF  COTTON  MANUFACTURES. 

Class  of  Goods.                                          1896.                1897.  1898. 

J     Ian    $52,045            $33,856  $7L7i6 

Cottons,  white  or  grey Feb  44.516             38.059  63,796 

(    March  . .          60,700             3.4615  72,562 

$157,261  $115.53°         $208,074 

I    Jan   $503,739  $368,485  $410,927 

Cottons,  dvcd  or  colored  ..<     Feb 399, 163  312,923  30L827 

(    March 360,961  259,733  337.475 

$1,263,863         $941,141       $1,050,229 

f    Jan    $47,839  $25,974  $29,737 

Cotton  clothing    Feb   39.819  4°. 485  42,289 

{    March 57,200  50,677  57,071 

$144,858  $117,136  $129,099 

(    Jan    $3o,952  $10,633  $22,029 

Cotton  thread,  yarn  01 warp       Feb 39.819  10,651  20,413 

(    March 15,398  io,544  22,511 

$86,t69  $31,828  $64,953 

f    Jan    $33.96i  $3L570  $30,800 

Cotton  thread  on  spools <     Feb 20,883  26,328  27,100 

(    March 16,333  29,788  30,825 

$71,177  $87,686  $88,725 

I    Jan   $58,859  $53,327  $76,876 

Cotton,  other  manufact'es  of       Feb  66,014  58.114  67,428 

(    March 71,836  73,101  92,400 

$196,709  $184,542  $236,704 

Total  cotton  imports  for  three  months. .  $1,920,037       $1,477,863       $1,777,784 

From    these   figures  it  will   be    seen  that    1898  shows  over  a 

quarter  million  dollars  increase  from  1897,  but  the  totals  do  not  run 

as  high  as  in  1896,  so  that  there  is  no  evidence  of  any  swamping 

of  the  local   market  by  excessive  importations.     More  white  and 

grey  cottons  have  come  in,  and  this  will  probably  be  more  marked 

as  time  goes  on,  especially  in  English  goods.     As  to  colored  goods, 

there  is  an  increase  over    1897,  but  a  drop  from    1896.      Spool 

cotton  imports  increased   over  both  years,  and  in  miscellaneous 

lines,  not  classified  in  the  returns,  there  is  also  an  expansion  all 

round. 

The  trade  for  March,  1898,  will  strike  the  reader  as  significant. 
The  increase  of  imports  for  that  month,  as  compared  with  the  same 
month  in  the  two  previous  years,  extends  over  white  or  grey 
cottons,  cotton  yarns,  spool  cotton,  and  other  lines.  The  talk  of 
revived  trade,  which  is  heard  on  all  sides,  is  indicated  clearly 
enough  by  the  March  cotton  imports.  As  we  goto  press  on  May  2, 
the  April  returns  are  not  yet  added  up  by  the  Customs  authorities. 


THE    MERCHANTS'   POLITICAL   INFLUENCE. 

OUR  readers,  on  both  sides  of  politics,  are  aware  that  one  of 
the  principal  sources  of  political  disputes  at  present  is  the 
division  of  spoils.  To  the  outsider,  it  looks  like  a  pretty  cynical 
scramble  by  the  ward  heelers  and  professional  politicians  to  get 
livings  at  the  public  expense. 

Where  do  the  merchants  come  in  in  this  interesting  and  edifying 
spectacle  ?  As  a  class  we  merchants  do  not  waste  any  time  pester- 
ing the  politicians  for  offices.  We  attend  to  our  business,  and, 
while  belonging  to  one  party  or  other,  leaving  the  wire-pulling  to 
other  people.  But  is  it  wise  to  let  this  angry  squabbling  go  on 
without  a  single  rebuke  from  the  mercantile  community  ?  The 
merchant's  interest  is  to  see  that  the  offices  are  filled  by  competent 
men.  If  a  merchant  happens  to  be  the  most  competent  man  in  his 
locality,  he  should  be  appointed — without  having  to  canvass,  with- 
out pulling  wires,  without  hanging  about  alter  politicians  who  owe 
all  the  prominence  they  have  in  this  world  to  our  influence  and  our 
votes. 

There  is  no  valid  objection  to  the  rule  that  the  party  in  power 
should  give  its  own  political  friends  any  vacancies  in  the  public 
service  that  happen  to  occur.  But  surely  the  best  men  should 
be  chosen.  If  we,  as  a  body,  allow  our  party  to  go  on 
unrebuked  and  put  all  sorts  of  persons  in  office,  we  may 
be  sure  that  the  influence  of  merchants  will  steadily  decline 
in  public  affairs,  until  we  are  simply  hewers  of  wood  and 
drawers  of  water  for  the  professional  politicians.  If  the  party 
organizations  really  need  men,  as  some  say  they  do,  to  look 
after  voters'  lists,  to  canvass  the  electors,  to  organize  for  a  contest, 
or  to  do  any  kind  of  work  that  demands  time,  let  these  men  be  paid. 
But  why  give  them  places  for  which  they  are  not  fitted  ?  It  means, 
in  the  long  run,  that  the  control  of  our  politics  will  get  into  the 
hands  of  a  class  of  hacks  and  heelers  who  want  to  earn  an  office 
for  themselves,  and  who  can  thus  dictate  to  a  considerable,  and 
often  to  an  injurious  extent,  the  policy  of  the  party  in  power.  To 
what  other  influence  can  we  attribute  the  numerous  wretched 
appointments  that  have  been  made  in  the  public  service  these  last 
twenty  years  in  Canada  ?  We  do  not  know  that  the  present  Gov- 
ernment at  Ottawa  is  any  worse  than  its  predecessor  in  this  respect ; 
perhaps  it  is  better,  but  the  point  to  be  noted  is  that  the  tendencies 
are  in  the  same  old  direction. 

So  far  as  the  Province  of  Ontario  is  concerned,  we  do  not 
recollect  any  period  where  discontent  with  both  parties  was  stronger 
or  where  there  was  a  greater  assertion  of  independence  of  party  ties 
than  there  is  now.  There  is  a  perceptible  tendency  to  hold  aloof  ; 
to  judge  politicians  by  their  acts  rather  than  their  professions  ;  to 
give  a  vote  to  the  best  man,  regardless  of  his  political  opinions. 
The  tending  is  a  good  one.  We  hope  to  see  a  day  when  a  Govern- 
ment which  does  wrong  will  have  to  face  a  wholesale  "  slump  "  in 
its  following,  and  not  be  able  to  depend  on  the  abject  support  of  its 
friends  who  will  stick  to  it  through  thick  and  thin,  and  who,  from 
some  craven  notion  that  a  man  shouldn't  change  his  coat,  will 
permit  the  most  indefensible  things  to  be  done,  the  most  deliberate 
sacrifice  of  public  interests  to  be  made.  Any  man  or  any  Govern- 
ment will  make  mistakes.  That  is  a  different  thing.  What  we 
refer  to  is  unbusinesslike,  reckless  and  sometimes  corrupt  acts. 
These  should  be  punished  every  time. 
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R.  FLAWS  &  SON 


Dry  Goodi  Commuaiop  Agent! 

Manchester   BIdg.,   Meltmla  St. 


ToROfTO 


Remington 

New  Models  for  1898  are  the  Improved 
No.  6,  the  New  No.  7  and  the  New  No.  8. 

Pamphlets  on  application. 

EDISON'S  MIMEOGRAPH—?  ne    DopHa" 


I     *  'ui  ulars  1  cost  oj  i>i  in  ting 


,000  or  more  copies  from  i>ne 


Chas.  E.  Archbald,  &£«>■"«*•  Toronto 

Lithographing  and  Printing  a  Specialty. 


n  />ne 


World  Wide  Popularity 


The  Delicious  Perfume. 


XTRA  CONCENTRATED 

B 


Crab  Apple  Blossoms 

EXTRA    CONCENTRATED 

Put   up   in    1,   2,   3,   4,  6,   8,  and  16 

ounce  bottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 


SiS£goMSj|THE  CROWN  PERFUMERY  CO.  p^Sfe^ 

newbondstlonodJP  1?7  New  Bond  St.,  London,  Eng. 


By  all  principal  dealers   in   perfumery. 


WAR!  WAR! 

War  has  been  declared  between  the  United  States  and  Spain, 
but  the  Canadian  merchants  need  not  be  uneasy  about  the 
"  Beaver  Brand  "  Mackintosh  Coats. 

The  Beaver  Rubber  Clothing  Co.  are  still  keeping  up  the 
manufacture  of  their  well  known  "  Beaver  Brand  "  Mackintosh, 
and  merchants  buying  the  same  can  be  sure  to  be  at  peace  with 
the  whole  world,  especially  with  their  customers.  The  "Beaver 
Brand  "  Mackintosh  Coats  are  guaranteed  never  to  get  hard, 
and  are  thoroughly  waterproof. 

Ask  for  the  "  Beaver  Brand  "  Mackintosh,  manufactured  by 

THE  BEAVER  RUBBER  CLOTHING  CO.  " 


1490  Notre  Dame  St., 


MONTREAL 


1898 


Summer  Sailings 


1898 


BEAVEft  LINE  *s?  STEAMSHIPS 

Sailing  Weekly  between  Montreal  and  Liverpool. 

CALLING    AT    RIMOUSKI,    AND    MOVILLE,    IRELAND,    EACH    WAY. 

From  LIVERPOOL.  STEAMERS.  From  MONTREAL. 

Lake  Ontario      Wed.  May  4 

Lake  Winnipeg "             "  11 

Lake  Huron        "  18 

Sat.   May    7     Lake  Superior     "            "  25 

"        "     14      Gallia                   "  June  1 

"         "      21      Lake  Ontario       "            "  8 

"          "      28     Lake  Winnipeg "              "  15 

"     June     4     Lake  Huron         "             "  22 

First  Cabin,  single,  §50  to  $65;  return,  $100  to  $125.50.  Second  Cabin, 
single,  $34  ;  prepaid,  $36.25  ,  return,  $66.75.  Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50,  and  all  other  points  at  lowest  rates. 

For  further  particulars  apply  to — 

D.  &  C.  MACIVER,  D.  W.  CAMPBELL, 

Tower  Buildings,  22  Water  St.,  General  Manager, 

Liverpool  18  Hospital  St.,  Montreal 

G.  M.  WEBSTER  &  CO.,  Quebec 


A    QUARTERLY    STATEMENT. 

THE  expansion  of  home  trade  is  not  merely  confined  to  domestic 
manufactures,  but  includes  imported  goods  as  well.  A  com- 
parison between  the  first  quarters  of  1897  and  1898  shows  this. 
This  time  last  year  business  was  distinctly  better  than  it  had  been 
in  1896,  but  the  imports  were  low  in  anticipation  of  tariff  changes*. 
Now  the  new  tariff  is  at  work,  and  the  increases  of  imports  in  every 
line  of  dry  goods  are  to  be  seen.  The  following  table  covers  a 
good  many  departments  of  the  dry  goods  trade  : 

IMPORTS    I'M      IIIRKK   MONTHS— JANUARY,    FEBRUARY   AM)  MARCH. 

Class  of  goods.                                                                  1897.  1898. 

Cotton  manufactures,  all  kinds $1,477,863  St. 777. 784 

Laces,  collars,  netting,  etc 243oS°  347. 7°i 

Hats  and  caps 580,136  704,250 

Silk  manufactures,   all  kinds 640,937  980,858 

Woollen  carpets,  Brussels  and  tapestry 250,230  306,267 

Woollen  cloths,  worsteds,  coatings,  etc 678,532  762,441 

Woollen  dressgoods 912,981  1,197.172 

Woollen  knitted  goods 136,103  150,063 

With  the  details  of  the  cotton  business  we    deal  in  an  article 

elsewhere.     In  every  other  line,    also,   the  demand  for  imported 

goods  is  strong.     This  affects  laces  and  silks  ;  hats  and  caps  to  a 

very   considerable   extent  ;    woollens,   which   come   almost  wholly 

from  Great  Britain,  are  also  much  more  freely  imported.       The 

carpet  trade  is  well  to  the  front   with  a  larger  import  in  the  three 

months  of  over  $50,000.     The  sale  of  dress  goods  seems  to  have 

expanded  wonderfully,  and  the  imports  for  spring  and  early  summer 

trade  are,  up  to  April  1,  $250,000  over  those  of  last  year.      Knitted 

goods  show  an  increase,  but  not  a  very  large  one,  since  it  is  almost 

impossible  to  better  the  domestic  manufactures. 


WILL  LEND  CUTS  TO  THE  TRADE. 

Mr.  Robert  C.  Wilkins  is  in  receipt  of  a  letter  from  a  Nova 
Scotia  firm,  reading  as  follows  :  "  Your  goods  and  invoice  to  hand, 
and  we  must  say  there  is  nothing  to  beat  the  '  Rooster  '  brand. 
If  you  have  a  cut  of  the  '  Rooster,'  that  you  could  either  loan  us 
for  a  short  while,  or  sell  to  us  cheap,  send  it  by  mail,  and  we  will 
remit  the  price." 

Mr.  Wilkins  wishes  to  inform  his  retail  friends  that  he  will  be 
glad  to  lend  a  cut  of  the  "Rooster"  to  any  firm  which  handles  these 
goods,  and  which  may  wish  to  advertise  them  locally.  Alinetohim 
will  bring  it. 


FIRE   IN   A   KINGSTON   STORE. 

A  fire  started  on  Thursday  afternoon,  April  28,  in  the  upper 
storey  of  J.  C.  Hardy's  dry  goods  house,  Kingston.  In  about  20 
minutes  the  fire  was  under  control.  It  was  confined  to  the  upper 
part,  where  a  quantity  of  blankets  and  rugs  were  stored.  The 
flames  started  from  a  defective  chimney.  The  water  deluged 
Hardy's  stock.  The  loss  is  set  at  $17,000,  with  insurance  to  cover 
the  full  amount. 


SEASONABLE  STUFF   IN    DRESS   GOODS. 

Black  goods  are  having  a  big  run  in  neat  figured  designs  in 
mohair  and  wool  and  silk  and  wool,  while  plain  serges,  cashmeres 
and  soleils  are  in  good  demand.  Covert  cloths  are  selling  well, 
and  are  wanted  principally  in  better  qualities.  In  low  priced  dress 
goods  neat  figured  designs  and  two-toned  effects  are  the  chief 
sellers.  White  goods  promise  to  be  a  feature  during  the  coming 
season,  especially  piques,  diametta  cloths,  Swiss  spot  muslins, 
organdies,  lawns,  etc, 
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A  TALK  WITH  CLOTHING 
DEALERS 


THE   CHIEF    POINTS  THAT    MAKE   CLOTHING   A 
PROFITABLE    PAYING    BUSINESS   ARE: 


Perfect  Fitting  Goods 
Nice  Neat  Patterns 
Well  Made  Garments 
Well  Trimmed  Garments 
Good  Wearing  Tweeds 
Prompt  Delivery  of  Orders 

All  these  points  we  carefully  look  after.  Our  goods  are 
earning  for  us  a  reputation  in  the  Clothing  trade.  We  get  the  newest 
ideas  each  season  and  our  Fall  samples  will  be  a  genuine  surprise  to  you. 

Beavers,  Tweeds,  and  Montagnais  will 
be  the  favorite  Overcoats. 


U 


For  Fall  '08. 


We  are  increasing  our  facilities 
for  selling  and  delivering  goods, 
and  keep  right  up-to-date  all  the 

time.     Anyone  who  has  not  tried  our  goods  before  should  not  miss 

this  opportunity. 


A.  S.  CAMPBELL  &  CO. 


256  St.  James  Street, 


MONTREAL 


:m 
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THE  SEASON   FOR  LADIES'  GOODS. 

Rl  \  I\  ED  trade  and  the  present  fashions  both  account  for  the 
large  demand  for  lines  of  goods  especially  to  do  with  the 
adornment  of  the  fair  sex.  As  one  Review  reader  puts  it  :  "  The 
'98  girl  is  a  girdled  girl.  Also  a  much-padded  fjirl.  Likewise  is 
she  a  belted  girl.  Then,  too,  she  is  a  bustled  girl.  As  well  as  a 
braided  girl.  And,  to  be  sure,  a  hoop  skirted  girl.  She  is  a  pom- 
padoured  girl.  And  a  buckled  girl.  But,  though  a  bespangled 
and  a  bejewelled  girl,  she  is  still  the  same  old  shirt-waisted  girl." 

As  to  neckwear,  the  present  trade,  as  an  experienced  manufac- 
turer informs  The  Review,  runs  to  ties  in  stripes  and  very  bright 
colors.  In  bows,  fringed  end  Windsors  and  a  large  puff  tie  are  in 
demand.  As  for  colors,  geranium  red  satin  is  popular,  made  in 
small  square  end  bows,  and  point  end  bows.  The  red  satin  puff 
is  also  good,  while  black  is  nearly  as  good  as  black,  judging  by 
the  demand. 

The  cool  weather  has  kept  the  trade  in  belts  a  little  backward, 
most  retail  houses  not  yet  having  moved  their  spring  purchases, 
although  some  good  repeats  are  reported.  Houses  with  new  things, 
in  the  shape  of  jewelled  goods,  are,  however,  booking  some  nice 
orders. 

The  accompanying  illustrations  of  new  goods  will  interest  the 
trade.      Last  year  military  hat  pins  were  the  craze.     Now,  leather 

belts  with  military   buckles    seem 
likely  to  have  a  run.     Phillips  & 
Wrinch   are    bringing    out    some 
lines  which  are  sure  to  be   favor- 
ites.    Belts  that    will    make    the 
feminine  heart  leap  with  joy   are 
They  are  made  in  real  seal,  goat,  and 
These  belts  are  to  be 
had  in  a  multiplicity  of 
designs    and     colors. 
The  combinations  are 
pretty    and    effective. 
P  They    are    some      of 
Phillips    &    Wrinch' s 
new    things,    and  are 
Phillips  &  Wrinch.  likely  to  be  good  sel- 

lers. The  same  firm,  since  last  month,  have  sold  immense  quan- 
tities of  jeweled  leather  belts  and  are  working  night  and  day  to 
keep  up  with  their  orders.  They  have  them  at  all  prices.  Velvet 
and  satin  belts,  plain  and  jeweled  will,  no  doubt,  meet  with  a  good 
deal  of  favor.  The  firm  will  make  up  some  new  ideas  in  a  day  or 
two,  as  soon  as  they  catch  up  with  orders  for  their  jeweled  leather 
goods. 

Large  harness  buckles  are  still  popular,  and  probably  will  be 
for  some  time  to  come. 


Phillips  &  Wrinch. 

among  the  latest  novelties. 

other  leathers,  tastefully  studded  withjewels. 


The  new  styles  of  leather  belts  are  of  a  much  superior  quality 
than  have  ever  been  placed  on  sale  before.  There  has  never  been 
in  the  past  such  a  large  and  elaborate  line  of  belts  and  girdles  on 
the  market.  Oxydized,  gilt,  silver,  and  jeweled.  All  are  rich  as 
skill  and  good  taste  can  make  them. 

A  pretty  card  in  colors  has  been  sent  The  Review  by  Fitzgib- 
bon,  Schafheitlin  &  Co.  It  is  intended  to  illustrate  the  appearance 
and  finish  of  two  lines  of  Jammet's  kid  gloves.  The  green  and  blue 
styles  are  well  brought  out  by  a  deep,  flesh-colored  background. 

Among  scarce  goods  just  now  may  be  mentioned  white  fancy 
Bretonne  and    point  d' esprit  handkerchief  footings,    a   supply    of 


which  The  W.  R.  Brock  Co.,  Limited,  have  just  received.  In  the 
same  warehouse,  70  cases  of  ladies'  blouses  and  shirt  waists  have 
just  been  opened.  Of  these  new  lines,  sample  boxes,  to  retail  at 
50c,  75c,  $1,  $1.25  or  $1.50  each,  may  be  sent  for. 

Beauty  and  value  seem  to  be  the  distinguishing  characteristics 
of  the  ladies'  jeweled  belts  this  season,  and  John  Macdonald  &  Co. 
report  these  goods,  as  well  as  blouse  distenders  and  novelties  ii/ 
blouse  sets,  low  and  medium  grades.  The  latter  are  very  attractive, 
and  do  not  require  very  extensive  capital  to  carry  a  full  assortment 
in  stock. 


Knglish-made  underclothing  and  baby  linen  this  season  con- 
tain some  novelties  which  the  Canadian  trade  may  wish  to  know 
about.  In  another  column,  W.  F.  Lucas  &  Co.,  of  London,  Eng., 
who  are  extensive  manufacturers  of  Oxford  flannels  and  flannelette 
underclothing  and  baby  linen,  offer  to  send  price  lists  to  Canadian 
merchants  who  handle  these  lines. 


The  Review  had  the  chance  of  inspecting  the  new  novelties  in 
belts,  belt  fasteners,  and  blouse  setts,  which  Wm.  Croft  &  Sons  have 
just  imported.  Last  week,  when  stock  of  some  late  goods  was  just 
arriving,  Mr.  Croft  courteously  spared  a  few  minutes  from  his  busy 
time  to  show  a  few  of  the  most  original  and  taking  styles.  The 
jeweled  leather  belts  are  in  all  colors,  scarlet,  green,  fawns,  etc., 
and  are  beautifully  jeweled.  Some  handsome  metal  girdles,  gilt 
and  silver,  are  also  noteworthy.  In  belt  fasteners  the  butterfly 
design  and  leaf  design  at  once  strike  the  attention.  In  skirt  sup- 
porters, silver  and  gilt,  the  maple  leaf  is  an  appropriate  design,  and 
a  line  of  leather-covered  and  jeweled  supporters  is  among  the  new 
things.  The  Grecian  knot  pattern,  in  bright  and  Roman  gold  hues, 
is  also  new.  The  jewel  designs  on  all  these  new  goods  this  season 
are  made  from  the  dies  and  models  of  the  most  expensive  jewellery, 
and,  therefore,  a  high  class  of  merit  is  achieved.  In  blouse  setts, 
lines  retailing  from  25  to  50c.  partake  of  the  same  bright  and  ori- 
ginal designs,  the  Grecian  knot,  a  clover  leaf  enameled,  plaid  pat- 
terns, etc.,  being  noticed.  There  are  links  to  match  all  the  sett 
goods. 

ITEMS   OF    TRADE    INTEREST. 

ANEW  company  for  the  making  of  corsets  has  been  organized, 
at  Farnham,  under  the  name  of  Farnham  P.  A.  Corset  Co., 
with  a  capital  stock  of  $50,000.  Over  half  of  the  capital  stock 
has  been  subscribed  for  in  Farnham. 

The  Canada  Clothing  Co.,  of  Ottawa,  has  applied  for  a  charter. 
The  capital  stock  is  $100,000.  It  is  proposed  to  deal  in  all  kinds 
of  goods  generally  handled  in  department  stores,  as  well  as  to 
manufacture  clothing. 

The  Tilsonburg  Woollen  Mills,  owned  by  D.  Tillson  &  Co., 
were  purchased  by  Mayor  Rumpel,  of  Berlin.  Arrangements  were 
also  completed  whereby  the  mills,  which  have  all  along  been  in 
operation,  will  at  once  be  relieved  of  the  machinery,  which  will  be 
shipped  to  Berlin,  where  the  greater  portion  of  it  will  be  utilized  in 
Mr.  Rumpel's  factory. 

Sutes  &  Co.,  Parrsboro',  N.S.,  have  commenced  business  in 
dry  goods  and  men's  furnishings  in  the  store  formerly  occupied  by 
Taggart  &  Harrison. 

The  Hudson's  Bay  Knitting  Co.  are  seeking  incorporation. 
The  applicants  are  J.  J.  Westgate,  C.  L.  Higgins.  B.  W.  Higgins, 
H.  E.  Higgins  and  and  R.  Lucas.     The  capital  will  be  $50,000. 


DRY  GOODS  CLERKS'  ASSOCIATION. 

The  dry  goods  clerks,  of  Berlin,  have  formed  an  association. 
The  officers  are  :  President,  E.  D.  Lang;  vice-president,  Menno 
M.  Eby  ;  secretary  treasurer,  J.  Wiegand  ;  standing  committee,  E. 
H.  Chart,  A.  H.  Kimmel,  F.  Shantz,  Harry  Clemens,  H.  P.  Lang, 
Oliver  Masten,  and  E.  Shantz. 
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High=Class  Brands 

+       *        *        +        ~        *        *       *         *       +        J         *        *        J        ?        *       *        *        *       *        *       *       *        *       *       3=       *~ 


Corsets 


Corsets 


In  the  worship  of  cheapness,  quality  and  durableness  get 
overlooked.  Smartness  and  effect  obscure  the  judgment,  but,  in 
the  end  there  often  comes  the  bitter  lament. 


Goods  with  the  quality  stamp  of  a  Trade  Mark  on  them  are 
becoming  increasingly  popular,  because  they  can  be  relied  upon  for 
uniformity  and  for  genuine  value. 


If  this  be  true  in  such  articles  as  Cocoa,  Tea,  Mustard  and 
other  natural  products,  how  much  more  is  it  true  in  manufactured 
goods,  where  design,  workmanship,  etc.,  come  in  ? 


P  &  S  Corsets  are  a  challenge  to  the  trade.  They  are 
made  by  a  firm  of  over  75  years'  experience.  Every  known  appli- 
ance for  perfect  Corset  making  is  made  use  of. 


All  the  latest  machinery  for  saving  labor  and  cost  of  manu- 
facture— all  that  science  and  experience  suggest  is  brought  to  bear, 
and  these  Corsets  are  the  result. 


A  remarkable  feature,  is  that  the  NEW  RUSTLESS 
ZAIROID  replaces  Steel  in  the  busks  and  supports.  Iron-mould 
on  Underclothing  is  therefore  impossible. 


There  is,  in  fact,  all-round  excellence  in  these  P  &  S  Cor- 
sets. They  have  made  a  significant  impression  on  the  trade  and 
customers  are  everywhere  asking  for  them. 


Are  they  in  your  fixtures  ? 

There  is  money  in  these  goods.     They  will 
bring  you  prestige  and  profit. 


Write  us  for  prices  and  full  particulars.     .     . 

W.  PRETTY  &  SON,  Ipswich,  Eng. 


Wholesale   Only. 
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Kvyvvyvyyvvvvvvvvyvvvvvvvvvvyvvvvvvvvvvvvv:<s     off  at  the  comers     ]t  comes  .n  co]ors  as 

£  9      well  as  black,  and  seems  not  unlikely  to  be 

w  2       a  favorite    for  fall.      It   gives  height  and  a 

Cbc  fiat  and  Cap  Crade.  «  Tr^T""T",r:1 

)»                        w                 "                                     *^      r  «(           The  linen  hat    has  a  good    run,  and,  if  it 

J      takes  with  the  consumer,  may,  to  some  ex- 
KAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA AAAAAAAAAAH      tent-  displace  the  summer  straws.     But  the. 

dealer  has  to  be  stocked  up  in  both,  as  there 

where  we  GET  imported  hats.  is  a  staple  demand  for  neat  straws. 

Tl  1 1  ■".  fact  that  the  imports  of  hats  and  caps  into  Canada  have  

remained  about  stationary  the  last  five  years  does  not  warrant  THE  CLERK  IN'  THE  store. 

any  of  the  following  beliefs  :  (a)  That  we  are  wearing  less  hats  than  The  thoroughly  practical  and  beau  ideal  assistant  is  the    man 

we  used  to  wear  ;  (b)  that  the  rising  generation  is  being  trained  to  for  whom  many  retailers  are  in  search-     But  he   not  only  is  t0  be 

wear  other  headgear  ;    (c)  that  any  portion  of  the  population  has  found-  but  has  been   found  in    not  a   few  cases-     He  is  not  the 

taken  to  going  hatless.     The  imports  from  1893  to  1897,  however,  ga,tered  y°un&  gentleman   ^miliar  with  the  billiard  cue.     He  is 

have  shown  no  marked  fluctuations,  the  official  returns  of  the  value  <lulck  wlthout  beinS  brusclue  •  Polite  t0  a11  without  beinS  effusive  ! 

of  imported  hats,    caps  and  bonnets  being  :     1893,   $1,414,000  ;  mildlX  ^d  courteously  suggestive  of  what  suits  the  customer,  rather 

.                        .0   -    »,  „-„„,.„.     ,«„,:    »,  ,o.-^n.     ,o„-  than  dictatorial.     He  is  the  young  man  who  has  an  eye  to  having  a 

1894,  $1,311,000  ;    1895,  $1,357,000  ;     1896,  $1,484,000  ;     1897,  .      .            ...                          /        6                              ,    ,.            .        f 

,              ™.    •     ,    .      ... „  , „,„„.„  l,(c  OT,  j  *nrn-  mn,„,:,i  business  of  his  own  at  one  time  or  another.     He  believes  that  his 

$1  •516, 000.     This  includes  some  women  s  hats  and  some  material 

.,'•<-        r          _  i„t-„    n,„„      tv,«  »<K^;»ir  a~  ~~*  A\„\A*>  own  interests  are  best  served  by  considering  the  interests  of  his 

brought  in  free  for  completing  them.      1  he  officials  do  not  divide  '                     b 

the  figures  very  clearly.     The  bulk  of  men's  hats  come  from  Great  employer.     To  sell  hats  retail  requires  tact  and  business  skill.     To 

Britain  and  the  United  States,  in  the  proportion  of  about  half  and  make  a  casual  buyer  of  a  hat  int0  a  customer  requires  something 

half.     If  the  hat  makers  of  either  country  pushed  the  Canadian  more  than  mere  bustlinS  around  and  makinS  the  customer  go  away 

trade  hard  they  would  probably  down  the  other.     An  analysis  of     W1  in^'  

the  dutiable  imports  during  1897  yields  the  following  results  :  an  englis~itor  here. 

Britain.              U.S.         France.   Germany.  »»       t-     t     tt    j              r     ^       e           r  ^              uttj            , .     .      . 

Hats  of  beaver,  silk  or  felt $407,563       $272,142       $2,319       $1,478  Mr.  E.  J.  Hudson,  of  the  firm  of  Gaunt  &  Hudson,  Limited, 

Hats  of  straw,  grass  or  chip  ...    158,653         113,002         2,526         3,025  Leeds,   England,    manufacturers   of  tweed    and    golf    caps,   paid 

Otherhats 126,397            94,47°          4,677           1,806  °                                                                                                      f       c 

a  visit  to  Montreal  the  last  of  April.  This  is  his  first  trip  to  Canada, 

Total $692,613        $479,6io       $9,522        $6,309  ,  ,      .                      ..  .           ...   ,. 

and  he  is  very  much  taken  with  the  country. 

The   reason  oi    the    stationary    imports,    notwithstanding  the  The  firm  of  Gaunt  &  Hudson  was  founded  by  Sir  Edwin  Gaunt, 

increase  of  population,  is  due  to  several  causes,  among  which  fall  „_„      „.        ..         ...              ,           . ,                         ..    ,       .  .. 

UU-1C             v  *            •                                            .            t.  in  jScS.     Since  then   it  has  made    rapid  progress,  so  that,  at  the 

in  nrice    wearing  of  furs,  etc.,  may  be  put.      But  the  chief  is  the  ti,     ,                      ,    ,               .  ...  -                , 

in  pin.*.,               &                                j        r  present  time,  it  is  one  of  the  largest  manufacturing  establishments  of 

making  of  hats  in  Canada,  which  has  grown  steadily.     These  hats  .    ..    ,.    .,     .      ,         ....     ,         c  ..                           ..     - 

iudKiug  ui                                                  b                      j  lts  kind  in  England.       At  the  first  of  the  present  year  the  firm  was 

do    not   specially    label  themselves  as    Canadian,     but  they   are  ,          ,  .                      .     .                    r                         ,  c      ., 

uu     nui   *v          j                                                                               j  formed  into  a  joint  stock  company  for  private  and  family  reasons, 

honestly  made,  of  good  material,  and  sell  at  a  reasonable  price.  ...   _.    „,    .     „                        .,            ....        ,  .           „                  . 

uuiicsii>   niauv.,        f,                                                                      ?  wit^  gir  jt^^jjj.  Gaunt   as  president.     Although  he  is  80   years  of 

Probably  many  a  person  who   thinks  he  is  wearing  a  London  or  „.    „,    .           ,            ,               ..         ~.  _     .   „     ,  .    ,          .. 

riu        J          ;      *                                                       b  age,  Sir  Edwin  is  always  down  at   the   office  at  8  o  clock    in  the 

New  York  hat  has  on  one  that  was  "  made  in  Canada."  ,     .„  .  .,                                    ..       ~  .       ,  . 

incw     uii^  nai                              ^  morning,  and  still  takes  an  active  part  in  the  affairs  of  the  company. 

hatters'   windows. 

,     ,        ,    ..       ,    ..      ,  _.  j                  .    ,  _.  ,    .._    ..  united  states  hats  in  canada. 
We  doubt  whether  hatters   windows  ever  looked  better  than 

they  do  at  the  present  time,  says  the  London  Hatters'  Gazette.  In  As  United  States  hat  manufacturers  don't  push  their  brands  in 
no  other  period  of  the  hat  trade  has  more  taste  been  displayed  in  Canada,  but  leave  it  to  the  dealer,  there  has  never  been  much 
arranging  the  windows,  and  never  did  hats  display  to  so  much  question  here  as  to  the  comparative  value  (as  to  the  wear  and 
advantage.  The  showing  of  hat  linings  and  the  introduction  of  retention  of  color)  of  English  and  American  made  hats.  The 
ladies'  felt  hats  have  been  a  distinct  gain  in  bringing  the  mixture  average  Canadian  contends  that  hats  of  English  manufacture  always 
of  colour  so  necessary  for  effective  display.  In  the  very  early  retain  their  shape  and  color  better.  Still  some  Canadian  traders 
history  of  The  Hatters'  Gazette  we  threw  out  a  hint  that,  for  the  have  enquired  for  American  shapes,  which  are  rather  more  pro- 
higher  rows  of  hats  in  the  window,  the  use  of  thread  hung  from  the  nounced.  Tress  &  Co.,  manufacturers  of  London,  Eng.,  are  among 
ceiling  was  preferable  to  the  use  of  the  usual  brass  rods .  This  was  the  recognized  leaders  in  the  ' '  West  End  "  for  exclusive  shapes  in 
largely  adopted  at  the  time.  We  do  not  think  that  the  window-  best  quality  hats,  and  the  fact  that  Knox,  of  New  York,  is  their 
fitting  firms  have  done  as  much  for  the  hat  trade  as  they  might  United  States  agent,  gives  the  opportunity  for  getting  the  best  of 
have  done.  The  fittings  are  too  stereotyped  in  shape  and  the  American  styles.  The  shapes  for  fall  in  felts,  silk  and  ladies' 
character.  Why  should  not  aluminum  or  nickled  iron  be  more  walking  hats  are  now  being  shown  by  their  Dominion  agents, 
used  ?  The  former  metal  is  light  in  weight  and  now  less  expensive  Wreyford  &  Co.,  Toronto, 
than  was  a  few  years  ago  the  case. 

BRIEFS. 

hat  styles  IN  the  CANADIAN  market.  If  you   wouid  lure  lasting  prosperity  your  way,    handle   goods 

To  predict  the  course  of  the  stiff  hat  trade  in  advance  is  difficult,  that  possess  merit,  hats  that  can  be  sold  at  a  profit, 

as  the  trade  is  as  capricious  as  the  tastes  of  the   wearers   of  hats.  While  remembering  that  you  must  have  hats  to  sell  hats,  do  not 

Judges  say,  however,  that  the  demand  for  the  stiff  hat  promises  to  overlook  the  fact  that  paying  consumers  must  have  styles, 

develop,  especially  in  cities  and  larger  towns,  as  time  goes  on,  and  Paying  promptly  proves    profitable    more  often  than  settling 

that  the  fedoras  will  be  for  the  cheaper  trade.      The  latest  stiff  hat,  slowly,  and  always  avoids  the  necessity  of  the  sheriff's  assistance, 

an  American  make,  shown  The  Review,  is  a  becoming  style,  and  The  wise  merchant  insures  his  stock,  paying  in  advance.     The 

its  success  would  not  be  surprising.     It  shows  a  tendency  in  shape  wisest  insures  his  continuance  in  business  ;  prompt  pay  is  the   only 

to  drop  into  the  semi  square,  a  little  flat  on  the   top,  and    rounded  premium. — N.Y.  Hat  Review. 
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NO  PREFERENTIAL  TARIFF 


will  affect  the  sale  of  the 


German  White  Shirts 
Collars  and  Cuffs  .  . 


Manufactured  by- 


THE  WORLD. RENOWNED  FIRM 

Wolff  &  Glaserfeld,  Berlin,  Germany. 


They  are  celebrated  for  Fit,  Finish,  and  Laundry. 


M.  MARKUS 


IS 


Sole  Agent  for  Canada 


MONTREAL  :    30  Hospital  Street. 
TORONTO  :   73  Bay  Street, 

Threlkeld  &  Fenwick,  Agents. 


Address  to  Dry  Goods  Merchants 

GENTLEMEN 

if  you  want  your  business  to 
succeed  you  must  always  buy 
the  best  goods,  and  amongst 
the  most  important  lines  in 
your  store  is  THREAD. 
Think,  gentlemen,  how  much 
depends  on  this  article.  We 
have  all  had  the  sad  experi- 
ence of  buttons,  etc.,  giving 
way  at  the  most  inconvenient 
times,  and,  gentlemen,  if  you 
want  to  overcome  this  diffi- 
culty in  future  and  do  your  customers  a  good  turn, 
buy  nothing  but 

Clapperton's 
Celebrated  Thread 

which  is  by  far  the  strongest  and  best  brand  on 
the  market.      Samples  sent  to  any  firm. 

Wm.  Clapperton  &  Co. 


165  St.  James  Street 


^Montreal. 


The  BEAMS  and  RAFTERS 


are  to  a  building  just  what 
the  staying  is  to 


SHOREY'S 

Ready-to  Wear  Clothing 

The  inside  of  one  of  Shorey's  Coats  is  here  illustrated  by  a 
drawing  made  from  a  photograph.  The  great  advantage  of  a  coat 
properly  stayed  is  that  it  keeps  it  shape  until  it  is  worn  out,  and  does  not  look  like  an  old  garment  after  a 
few  weeks'  wear.  An  ordinary  ready-made  garment  may  look  well  at  first,  but  it  is  made  to  sell  not  to  wear. 
Goods  that  possess  the  merits  of  Shorey's  Clothing,  and  are  known  to  your  customers  to  possess 
merit,  are  not  only  much  easier  to  sell,  but  can  be  sold  for  a  better  profit  than  goods  that  are  unknown. 
You  can  hold  your  trade  on  these  goods,  and  can  tell  your  customers  that  the  guarantee  card  in  the 
pocket  means  satisfaction  or  money  refunded. 


H.  SHOREY  <£  CO. 


MONTREAL 


::i 
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large  centres,  see  all  the  new 
styles  and  pick  up  pointers. 


their 
been, 


THE    TRADE    OUTLOOK. 

F.  McKINNON  & 
CO.,  during 
versation  with  The  Review,  on 
Saturday,  April  30,  regarding  the 
millinery  trade  generally,  said  that 
experience  went  to  show  that  trade  had 
and  was  going  to  be,  good  in  nearly 
all  secticms  of  the  Dominion  ;  that  within  the  past  month  their 
different  representatives  have  visited  nearly  all  the  principal 
towns  in  the  country,  doing  a  satisfactory  trade  in  the  majority 
of  places.  Their  April  trade,  they  say,  like  that  of  the  preceding 
months  of  the  season,  is  a  long  way  in  excess  of  the  corresponding 
month  for  last  year. 

In  referring  to  their  summer  opening,  held  on  April  19,  they 
had  more  buyers  present  on  that  occasion  than  at  any  previous 
midsummer  opening.  In  fact,  they  continued,  "  Whether  or  not 
due  to  what  we  have  already  said  through  the  columns  of  The  Dry 
Goods  Review  with  regard  to  buyers  making  frequent  visits  to  the 
market,  we  believe  that  at  least  50  per  cent,  more  buyers  have 
visited  our  warehouse  so  far  this  season  than  usual.  This,  we 
believe,  is  as  it  should  be.  Not  only  because  we  think  that  our 
warehouse  is  headquarters  for  all  that  is  new  and  correct  in  ladies' 
wear,  but  also  feel  certain  from  experience,  that  any  buyer  is 
bound  to  profit  by  occasional  trips  to  centres  of  fashion  as  the 
season  advances,  and,  particularly  is  this  applicable  to  millinery 
dealers." 

"By  keeping  buyers  in  Europe  we  strive  to  keep  in  perfect 
touch  with  the  markets,  and  thereby  be  in  a  position  to  show  the 
newest  ideas  as  quickly  as  it  is  possible  for  them  to  be  placed  on 
this  market.  To  this,  we  think,  belongs  at  least  part  of  the  credit 
for  the  large  and  steady  increase  in  our  millinery  business.  We 
.have  made  provision  for  a  heavy  May  trade  which  is  certain  to 
materialize.  Since  the  beginning  of  this  month  we  have  passed  into 
stock  large  shipments  of  summer  goods,  such  as  are  billed  for  the 
May  trade,  including  taffeta,  faille  and  satin  ribbons  in  the  leading 
colors,  with  plenty  of  creams,  tuscans,  gomes,  blues,  greens  and 
blacks  ;  chiffons  in  all  manner  of  effects  in  the  same  assortment  of 
colors  ;  also,  white,  black,  cream  and  butter  laces,  which  are  all 
sure  to  be  strong  sellers.  We  also  guarantee  that  in  hats,  flowers  and 
feathers  our  stock,  all  through  May,  will  lack  nothing,  either  in 
abundance,  character  or  assortment." 

The  Review  would  like  to  add  its  own  opinion,  that  buyers 
visiting  the  market  do  a  wise  thing.  This  is  true  in  other  lines 
besides  millinery.     But  in  millinery  it  is  especially  valuable  to  visit 


TRIMMED    HATS    IN    PARIS. 

In  spite  of  the  immense  favor  extended  to  straw, 
says  the  Paris  correspondent  of  the  N.Y.  Millinery 
Trades  Review,  every  milliner  has  on  show  some  specimens  of 
hats  or  toques  in  drawn  or  gathered  mousseline  de  soie,  crape,  or 
tulle,  mounted  on  wire  shapes,  and  I  have  lately  come  across  some 
hats  made  of  piped  foulard.  But,  it  is  as  trimming  that  gossamer  is 
chiefly  required.  For  broad-brimmed  hats  generally  in  the  shape 
of  voluminous  draperies,  composed  of  several  layers,  or  big  coils 
made  of  many  yards  of  fabric  closely  gathered.  All  sorts  of  com- 
plicated ways  of  ruching  and  gathering  thin  materials  are  re- 
sorted to.  Some  of  the  smaller  hats  are  bordered  with 
frillings  of  gossamer,  bordered  in  their  turn  with  tiny 
triple  bouillonnes,  giving  at  a  slight  distance  the  ap- 
pearance of  a  wreath  of  flowers.  When  mauve  gossa- 
mer is  treated  in  this  way,  the  effect  obtained  is  very 
much  that  of  a  chapletof  Parma  violets  ;  while  pale  blue  bouillonnes 
on  a  background  of  green  straw  suggest  forget-me-nots,  bunches 
of  these  several  flowers  being  generally  added  as  a  trimming. 
Milliners  also  make  large  balls  of  frothed  tulle  or  lisse,  which  they 
introduce  among  thick  chaplets  of  flowers  ;  balls  of  bluet  blue  tulle, 
for  instance,  into  the  trimming  of  a  toque  consisting  of  forget-me- 
not  leaves  and  flowers,  and  of  cerise  crape  into  an  arrangement, 
the  rest  all  pink.  Balls  are  also  made  of  loops  of  ribbon,  a  large 
quantity  being  required,  as  they  are  set  very  closely  together. 
Different  kinds  of  silk,  principally  taffetas  and  peau-de- 
soie,  are  likewise  used  for  draperies,  alone  or  with  the 
addition  of  a  layer  of  tulle  or  crape  of  some  other  tint, 
and  also  for  making  bows  composed  of  two  or  more  loops  and 
pointed  ends  in  different  shapes.  There  is  an  increasing  demand 
for  ribbon,  especially  in  wide  widths.  A  new  way  of  using  a  very 
wide  plaid  ribbon  is  to  drape  it  about  a  small  straw  shape  so  that  it 
entirely  covers  the  brim,  a  portion  of  it  being  folded  underneath,  and 
to  arrange  the  ends  in  a  flat  bow  at  the  side  with  an  elegant  brooch 
or  buckle.  Dark  blue  and  green  plaids  crossed  with  scarlet, 
yellow,  or  white  lines  are  often  chosen  for  this  purpose,  the  bunch 
of  flowers  for  the  ornamentation  being  of  the  same  color  as  the  line. 


DEATH    OF    A    WELL-KNOWN    BUSINESS    WOMAN. 

Miss  Pinning,  who  for  the  past  1 5  years  has  held  a  position  as 
head  of  the  trimmed  millinery  department  with  the  wholesale  firm 
of  S.  F.  McKinnon  &  Co.,  Toronto,  died  April  29. 

Although  only  absent  from  business  one  month,  Miss  Pinning 
has  not  been  in  good  health  for  two  or  three  years,  and,  notwith- 
standing that  she  enjoyed  a  long  holiday  between  seasons,  it  was 
evident  for  some  time  to  those  who  knew  her  that  her  constitution 
was  breaking  up,  and  having  contracted  a  severe  cold  in  March,  she 
was  unable  to  throw  it  off,  and  rapid  consumption  brought  an 
energetic  and  useful  life  to  a  sudden  end.  Few  business  women,  if 
any,  were  more  widely  known  than  the  deceased.  She  enjoyed  the 
confidence  of  her  employers  in  a  large  degree.  Her  general 
knowledge  of  the  trade,  good  taste  and  judgment  as  a  buyer,  lead 
to  her  being  often  sent  on  business  trips  through  the  European  and 
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WHOLESALE  MILLINERY... 


MID-SUMMER 
OPENING. 


0) 


B 


Our  Mid-Summer  display  takes  place 

Tuesday  and  Wednesday, 
May  10th  and  11th. 

When  we  will  show    a  most  attractive  collection  of 


TRIMMED  MILLINERY 

particularly   suitable   for   Mid-Summer   Trade. 


™a  D.  HcCALL  COriPANY,  u— 
DOWN  COMFORTERS 


ALL  PRICES. 


Cotton  Filled  Quilts. 

Bed  Pillows,  Art  Tickings.      Handsome  Coverings. 


^% 


SWANT  BtfAND 

ASK    FOR    PRICE    LISTS. 

Letter    Orders    filled    promptly    and    accurately. 


Sat 


THE  TORONTO  FEATHER  &  DOWN  CO.,  w 

Office,  Sample  Room  and  Factory,  74  King  St.  West,  TORONTO. 
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American  markets,  thus  gaining  for  herself  a  wide  reputation,  her 
name  being  familiar  in  millinery  circles  all  over  the  Dominion 
Miss  Tinning  in  her  life  wielded  an  influence  for  good,  having  a 
high  sense  of  honor  and  sterling  principles.  She  was  fearless  and 
outspoken.  In  business,  as  in  her  private  life,  justice  was  the 
ruling  characteristic.  The  grace  of  charity  was  highly  developed 
and  practised  by  this  practical  woman,  and  there  are  many  who 
will  miss  her,  but  more  who  will  remember  the  kind  words  and 
deeds  done  by  her  while  in  this  life. 

THE    CURRENT   STYLES. 

The  John  D.  Ivey  Co.,  Limited,  are  very  busy  opening  up  new 
goods  in  preparation  for  their  midsummer  opening,  which  takes 
place  on  Tuesday,  May  10,  when  each  department  will  be  replete 
with  the  most  attractive  and  desirable  requisites  for  high-class 
millinery  trade. 

This  firm  are  again  making  a  magnificent  display  of  exclusive 
designs  in  pattern  hats,  the  most  fashionable  hat  at  present  being 
the  short-back  sailor,  which  is  trimmed  with  a  great  profusion  of 
flowers  and  tulle.  The  newest  style  in  trimming  is  the  "comb 
effect."  This  stands  high  above  the  crown,  and  is  made  of 
flowers  (solidly  banked),  or  velvet  or  ribbon  ;  the  front  of  the  hat 
has  two  very  handsome  sequin  quills,  falling  over  left  side  of  brim, 
and  bow  of  Roman  ribbon  constitutes  the  trimming  on  the  right 
side,  with  flowers  under  brim  at  back,  which  makes  a  very  smart 
hat.  Another  striking  hat  is  an  approach  to  the  walking  hat  in 
shape,  but  the  brim  does  not  roll  quite  so  much;  it  is  made  entirely 
of  purple  violets  with  comb  of  white  lilies-of-the-valley  at  back,  and 
scarf  of  applique  black  and  white  lace  for  front  trimming,  rosettes 
of  cut  ends  of  ribbon  under  brim  at  back. 

An  exceedingly  swell  Leghorn  hat  is  made  by  cutting  the  brim 
half-way  round  and  turning  it  over  the  crown,  making  a  double 
brim  for  the  front  of  the  hat,  veiled  with  fine  tucks  of  white  tulle, 
trimmed  at  the  back  with  a  comb  of  jeweled  lace,  ostrich  tips,  and 
burnt  orange  roses  falling  on  the  hair.  The  "tire"  effect  for 
trimming  sailor  hats  is  also  very  popular,  these  tires  being  made  of 
all  kinds  of  materials  ;  the  most  elegant,  however,  are  made  of  a 
roll  of  fine  white  tulle,  veiled  over  with  black  and  white  applique 
lace. 

The  flowers  most  in  demand  at  present  are  bluette,  cornflower, 
poppy  red,  violets,  nasturtiums  and  roses,  while  grasses,  wheat, 
oats  and  palms  are  much  used  for  standing  effects.  The  founda- 
tion of  all  millinery  hats  are  made  of  very  fragile  material,  such  as 
tulle,  net,  gauze  and  chiffon.  These  goods  are  a  necessity  for  the 
millinery  of  this  season,  for  it  is  so  light  and  artistic  in  appearance 
that  heavier  material  does  not  employ  in  so  satisfactory  a  manner. 

The  untrimmed-hat  flat  is  well  worth  a  visit  from  everyone 
engaged  in  the  trade,  the  stock  comprising  all  that  is  novel  as  well 
as  staple,  and  the  firm  are  well  prepared  to  meet  the  demand  for 
straw  hats  for  midsummer,  for  either  dress  or  outing  hats.  Their 
new  crash  bicycle  hat  is  one  of  the  latest  novelties,  while  every 
style  in  tailor  hats  are  shown  in  great  quantities.  Another  feature 
of  this  season  is  veiling,  so  this  firm  show  a  large  range  of  nets  and 
tulles  for  this  purpose,  either  plain  or  jetted,  and  chiffon  being  more 
popular  than  ever  as  a  trimming,  customers  can  easily  select  from 
so  complete  an  assortment  of  colors  in  this  material. 

NOTES. 

S.  F.  McKinnon  &  Co.  say  that  they  have  large  shipments  of 
summer  millinery  novelties  constantly  arriving,  the  selections  of 
their  resident  European  buyer. 

White  tips,  cream  tips,  roses,  lilly-of-the-valley,  lilacs  and 
foliage  are  going  to  be  very  popular  for  May  trade.  S.  F.  McKin- 
non &  Co.  are  prepared  to  meet  a  heavy  demand  for  these  lines. 


WHO    IS   THE    ACCUSER? 

Loododj   Eng.,   Draper's   Record. 

A  Toronto  correspondent  has  contributed  an  interesting  article 
to  a  contemporary  upon  the  subject  of  "  Why  is  Canada  I  nenter- 
prising  ? "  the  answer  in  brief  being  because  of  "  A  Grandmotherly 
Legislature."  "The  business  temper  of  the  Canadian  people  has 
been  spoiled,"  he  says,  "  by  too  much  Government  assistance,  am.v 
it  is  not  incorrect  to  say  that,  as  a  result,  Canadians  are  among  the 
most  unenterprising  people  in  the  world.  .  .  .  Manufacturing 
concerns  commencing  business,  or  any  old  concerns  changing 
their  places  of  business,  never  scruple  to  ask  municipal  aid  in 
return  for  establishing  their  factory  within  the  limits  of  the  com- 
munity paying  the  bonus.  The  highest  bidder  gets  the  factory." 
I  fancy  that  when  Canadians  read  the  article,  which  is  a  particularly 
scathing  one,  and  a  strong  indictment  against  a  whole  country,  the 
"unenterprising"  of  their  number  will  make  the  quarters  of  the 
enterprising  journalist  warm  for  him.  The  experience  of  the 
London  dry  goods  trade,  in  its  relations  with  Canada,  has  been 
chiefly  in  the  nature  of  dividends,  but  few  bonuses  yet. 


PRACTICALLY  A  NEW  SCIENCE. 

Advertising  and  the  preparation  of  advertisements  is  now  pratic- 
ally  a  science  in  itself  and  men  devote  their  whole  time  to  it. 
Several  wholesale  houses  in  Toronto  employ  Mr.  Peter  Rutherford, 
an  advertising  expert,  to  do  this  branch  of  their  business  for  them. 
Some  of  the  ads.  you  see  in  The  Dry  Goods  Review  come  from 
his  pen,  and  it  shows  how  new  lines  of  work  grow  up  and  men 
must  be  trained  to  follow  them.  Mr.  Rutherford  has  his  office  in 
the  McKinnon  building,  Melinda  street,  Toronto,  and  makes  a 
regular  profession  of  writing,  designing  and  suggesting  illustrations 
for  advertisements. 


FALL  and  WINTER  1898 


v 


A.  A.  Allan  &  Co. 

Respectfully  announce  the  completion  of  their  fall  and  winter 
samples,  which,  for  variety,  style  and  value,  exceed  any  previous 
efforts,  which  is  saying  a  great  deal. 

Out  Fin  Value  and  Novelties  unsurpassed. 
The  products  of  out  Cloth  Cap  Factory  un- 
surpassed  

We  ask  from  the  trade  an  inspection  of  our  range.     "Close 
prices  and  liberal  terms,"  our  motto. 


Our  Travelling   Staff  are 


A.  A.  Allan  &  Co. 

51  Bay  Street 
TORONTO 


D.  SHAW,  Maritime  Provinces 

W.  H.  HARVEY,  Ontario  East 

W.  R.  PRICE,  "  " 

W.  H.  McCULLOUGH.  Northern  Ontario 

J.  R.  REYNOLDS,  G.  T.  R.  West,  and 

Wellington,  Grey  and  Bruce 
F.  CARNELL,   Southern  Division 
J.  D.  ALLAN.  Manitoba 
C.  A.  GODSON,  British  Columbia 
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Importers  of  fine  London,  Paris  and  New  York  Millinery  and 
Millinery  Novelties.      Makers  of  high  quality  Mantles. 


1  MILLINERY— For  Summer 
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We  have  to  congratulate  ourselves  and  thank  you  for  the  splendid  trade  that  has 
come  our  way  this  season.  Our  early  and  later  "opening"  days  were  immense  suc- 
cesses, and  practical  demonstrations  that  the  trade  in  Canada  are  quick  to  appreciate 
selecting  from  stocks  so  excellent  in  quality,  so  comprehensive  in  assortments,  and  so 
close  to  date  in  styles. 

This  is  the  way  we  mean  to  keep  it  always,  and  to-day  we  are  abundantly  able  to 
take  care  of  the  biggest  kind  of  business  in  millinery  and  novelties  for  summer  wear. 
New  York  is  visited  at  close  intervals  by  our  American  buyer,  and  our  resident 
European  buyer  lets  nothing  slip  past  him  that's  new  and  desirable — we  are  in  receipt 
of  a  parcel  from  him  on  almost  every  steamer  that  sails  this  way.  For  May  trade  we 
have  just  opened  a  splendid  range  of  light  hats  for  summer,  and  a  lot  of  scarce  rib- 
bons, chiffons,  laces,  etc. 
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I  MANTLES— For  Autumn 


McKinnon-made  mantles  have  had  a  most  successful  introduction.  In  every 
quarter  that  our  representatives  have  shown  them  their  reception  has  been  enthusiastic, 
the  styles  and  qualities  praised,  the  enterprise  welcomed  and  commended,  and  orders 
have  been  generously  large.  There  is  nothing  of  the  trashy,  low  quality  order  in  the 
whole  line. 

At  an  early  date  our  representatives  will  make  a  supplementary  trip,  visiting  all 
points  in  Canada.  In  the  interval  many  handsome  models  have  been  added,  and 
there's  not  a  style  that  will  be  shown  in  the  leading  fashion  centres  and  right  down  to 
date  that  we  have  not  captured. 

No  unsalables — no  Customs  worry — you  avoid  the  tariff — and  have  more  profit 
in  McKinnon-made  mantles. 


L 


S.  F.  McKINNON  &.  CO. 

71-73  York  Street,  2  Doors  South  of  Rossln  House. 
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OTTAWA    CORRESPONDENCE. 

OUR     I  KADIC    with    [AMAH  A. 

01  I'.WYA,  May  5  (Special). — The  Department  of  Trade  and 
Commerce  have  just  received  a  report  from  the  Canadian 
Government  agent  in  Jamaica,  in  which  bitter  complaint  is  made 
of  the  injury  being  done  Canadian  trade  by  the  inefficient  steam- 
ship service.  There  are  but  three  steamers  per  month  between 
Halifax  and  Jamaica,  and,  as  they  call  at  Bermuda,  it  takes  some 
ten  days  to  make  the  trip.  The  direct  line  of  ships  trading  to  New 
York  do  it  in  five  days,  and,  as  they  run  weekly,  almost  the  whole 
of  the  trade  goes  to  New  York.  The  people  living  in  Jamaica 
have  been  using  British  and  Canadian  goods  largely,  and  prefer 
them,  but,  on  account  of  this  inefficient  steamship  service,  are 
being  driven  to  the  United  States  altogether. 

NEW    TARIFF    REGULATIONS. 

The  regulations  to  be  issued  by  the  Customs  Department  cannot 
now  be  issued,  but  have  to  be  held  until  the  Act  is  amended. 
They  will,  however,  be  ready,  and  will  be  sent  out  at  the  same 
time  as  the  amendment  passes  the  House. 

F.J.D. 


A  TRIBUTE  TO  THE   LATE    MR.   W.   H.  STOREY. 

AT  THE  April  meeting  of  the  Canadian  Manufacturers'  Associa- 
tion in  Toronto,  the  following  resolution  regarding  the  late 
Mr.  Storey,  of  the  Canada  Glove  Works,  Acton,  Ont.,  was  passed  : 

"Whereas,  the  Canadian  Manufacturers'  Association  have 
learned  of  the  death  of  Mr.  W.  H.  Storey,  of  Acton,  Ont.,  a  former 
president  of  this  association,  and  one  of  its  most  active  and  loyal 
members  ;  and,  whereas,  industrial  pioneers  such  as  Mr.  Storey  are 
not  only  an  honor  to  their  country,  because  of  their  integrity  and 
public  spirit,  but  also  worthy  of  the  highest  respect  of  their  fellow- 
citizens,  because  of  their  efforts  to  introduce  and  foster  manufactur- 
turing  industries  in  Canada  ;  and, 

"  Whereas,  the  death  of  such  captains  of  industry  as  Mr.  Storey, 
is  a  real  and  sad  loss  to  the  country  at  large  ;  therefore,  be  it 
resolved,  that  this  association  place  upon  record  their  sincere  and 
heartfelt  sorrow  at  the  death  of  such  an  eminent  and  esteemed 
member. 

"William  H.  Storey  was  a  successful  business  man,  a  sincere* 
friend  and  a  model  citizen.  He  was  more  than  these — in  his  home 
life  he  was  a  loving  and  affectionate  husband  and  father.  In  the 
bosom  of  his  family  the  kindliness  of  his  strong  nature  manifested 
itself.  To  know  his  home  life  was  to  love  and  admire  him,  and 
those  who  knew  him  best  loved  most  the  simple  manliness  that 
actuated  him.  His  life,  public  and  private,  is  a  lesson  that  needs 
no  translation.  Such  men  are  the  builders  of  great  nations,  and 
we  sorrow  in  his  loss. 

"Resolved,  that  the  secretary  be  instructed  to  engross  these 
resolutions  in  the  minute  book  of  the  association,  and  to  send  a 
copy  of  the  same  to  Mr.  W.  H.  Storey,  jr.,  to  be  transmitted  to  the 
family." 


M1: 


A   VISITOR    FROM    MANITOULIN    ISLAND. 

1.  R.  W.  Neilson,  of  Mr.  A.  Neilson's  general  store,  Mani- 
towaning,  Ont.,  was  in  Toronto  this  week  on  a  buying  trip. 
Mr.  Neilson  came  by  boat,  navigation  being  open  much  earlier 
than  usual  this  season.  The  boat  made  two  trips  in  April  this 
year,  which  is  rather  an  exception  to  the  general  rule. 

Trade  in  Manitoulin  Island  is  much  better.  The  farmers, 
who  have  gone  a  good  deal  into  stock  raising,  got  higher  prices 
last  fall,  and  the  present  outlook  is  even  better.  Last  year, 
perhaps  a  thousand  head  of  cattle  went  from  Manitowaning  and  two 
thousand    from    the    rest  of    the   island.     Of  sheep    and   lambs, 


perhaps  three  times  as  many  were  exported.  Besides  local  buyers, 
there  are  buyers  from  Owen  Sound,  Guelph,  Fergus,  and  other 
Ontario  points,  for  the  stock.  The  island  is  well  adapted  to  this 
industry,  as  there  is  plenty  of  grazing  land  on  which  stock  can  be 
turned  loose  in  the  spring  and  left  there  till  the  fall. 

The  railway  for  the  island  is  not  yet  under  way,  and  the  charter 
of  the  present  company  expires  in  June.  The  line  would  run  fror\ 
Little  Current  on  the  north  shore  to  join  the  C.P.R.  on  the  main- 
land, a  lew  bridges  being  necessary  to  join  the  island  with  the 
shore.  A  local  deputation  went  to  Ottawa  and  the  answer  of  the 
Government  indicated  that  the  next  time  Parliament  voted  railway 
subsidies  the  Manitoulin  line  would  not  be  forgotten.  There  is 
plenty  of  power  for  an  electric  railway  connecting  Manitowaning 
with  Little  Current  if  one  was  thought  necessary. 

A  good  many  tourists  go  to  the  island  in  summer,  and  there  is 
excellent  trout  and  bass  fishing  as  well  as  good  boating.  Mr. 
Neilson  spoke  well  of  Manitowaning  as  a  prettily  situated  place  on 
a  fine  big  bay,  He  is  a  good  type  of  the  energetic  healthy  young 
Canadian. 

CANADIAN    ADVERTISING  is  best  done  by  THE  E.   DESBARATS 
ADVERTISING  AGENCY,   MONTREAL'. 

GENERAL  STORE  FOR  SALE. 

GENERAL  STORK  FOR  SALE.  —  A  WELL-ESTABLISHED  GENERAL 
Store  Business  in  splendid  farming  district  of  the  Northwest  Territory,  on  main 
line  of  C.P.R.  New  and  well-assorted  stock.  Business  prosperous  and  increasing,  but 
the  owner  has  other  business  which  needs  his  attention,  and  will  sell  if  taken  at  once. 
(Post  Office  is  kept  in  same  store.)     Address  P.O.  Box  442,  Regina,  N.W.T. 

SITUATION  WANTED. 

A  YOUNG  MAN,  3S  YEARS  OF  AGE,  WITH  AN  EXPERIENCE  OF  SEVEN- 
teen  years  in  a  general  store  and  not  afraid  of  work,  wishes  a  situation  as  Traveller 
for  the  Maritime  Provinces,  for  either  Boots  and  Shoes,  Dry  Goods,  Groceries,  or  Tea  and 
Spices.  Can  furnish  team  if  required,  and  will  accept  moderate  salary  for  a  permanent 
situation.  Good  references.  Apply  by  letter  toT.S.,  Mac  Lean  Publishing  Co  .  Limited, 
Toronto.  (5) 

FOR  SALE. 

GENERAL  STORE  FOR  SALE.  — A  \VELL-ESTABLI>HED  GENERAL  STORE 
Business  in  splendid  farming  district  of  the  Northwest  Territory,  on  main  line  of 
C.  P.  R.  New  and  well-assorted  stock.  Business  prosperous  and  increasing,  but  the 
owner  has  other  business  which  need*  his  attention,  and  will  sell  if  taken  at  once.  (Post 
Office  is  kept  in  same  store.)     Address  P.  O.  Box  442,  Regina,  N.W.  T.  (5) 

HOTELS  FOR  COMMERCIAL  MEN. 

Halifax,  N.  S Halifax  Hotel 

"  '*      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen' s  Hotel 

Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

"SILCOTON" 

V 

SILCOTON  is  put  up  in  ioo  yard  spools,  10 
balls  in  a  box.  These  goods  are  made  by  the 
Morse  &  Kaley  Manufacturing  Co.,  which  of  itself 
is  a  guarantee  that  they  are  the  best  in  the  market. 
Other  makes  are  being  offered,  put  up  12  balls 
in  a  box  ;  these  do  not  run  100  yards  to  a  spool. 
If  you  want  that  class  of  goods,  12  to  a  box,  ask 
your  jobber  for  "SILKO." 
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PEWNY'S    ftd 
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The  acme  of  .  .  . 

Fit,  Fashion  and 
Wearing  Qualities. 

S.  Greenshields,  Son  &  Co. 

Sole  Agents  for  Canada,  a. 

Montreal,  and  Vancouver,  B.C. 


a--- 


CELLULOID 

COLLARS 

CUFFS  - 

SHIRT  BOSOMS 

If  you  want   the  best,  not   only  in  style  and  fit,  but  in  value, 
these  are  the  goods  to  buy. 

Linen  Interlined  Waterproof 
Linenized  Waterproof 
and  Waterproof, 


Look  for  this 


MARK 


Take  no  other. 


All  goods  bright  and  fresh— no  old  stock. 


MILLER  BROS.  &  CO. 

Manufacturers  30-38  Dowd  St.,   MONTREAL 

Toronto   Branch 

Q.  B.  FRASER,  Agent,  >W£K:.E"' 


■       III  III  — 

J 


L 


r 


>*♦> 


►*♦< 


>♦+• 


►4*^^**« 


>++< 


►  4+' 


Yes,  I  see  it  all  now  ! 

The  Reason  Why 

SHOREY'S 


READY-TO-WEAR 
CLOTHING... 


is  better  in  style  and  finish  than  what  I  can  get  from  my  tailors. 

Of  course,  a  large  concern  like  Shorey's  can  keep  a  staff  of 
experienced  workmen  upon  one  class  of  work  from  year  to  year 
until  they  become  absolutely  perfect,  while  a  tailor's  hands  pro- 
duce a  sack  coat  to  day,  a  dress  coat  to-morrow  and  so  on, 
consequently,  they  cannot  be  expected  to  attain  the  proficiency 
of  Shorey's  workmen. 

Shorey's  Guarantee  Card  in  the  pocket  of  every  garment 
shows  that  the  firm  is  bound  to  give  perfect  satisfaction  in 
every  instance. 


The  above  is  the  argument  that  will  be  used  by  your  customer,  and  is  another  and  very  potent  reason  why 
you  should  place  your  Fall  order  with  our  travelers,  who  are  now  on  the  road  in  the  Lower  Provinces,  British 
Columbia,   Manitoba  and  the  Northwest  Territories. 
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•         Have  you   heard  of  the         ? 

I         "EVER-READY"         j 


1  Dress  Binding?  i 

It's  just  out ; 
It's  the  kind  you  want; 


J 
It's  the  kind  you  want; 

Of  a  quality  and  at  a  price  you  want  it ! 


WATERPROOF  and  DUSTPROOF 


i 


Black,  Navy,  Myrtle,  Brown,  Cardinal. 


Put  up  36  yards  in  a  box, 
$5-5°  Per  gross.  regular. 

Order  a  box  of  each  color  or  send  for  samples. 


{, 


the  EVER-READY  DRESS  STAY  Co.  j 

I  WINDSOR     ONTARIO  f 


WINDSOR,  ONTARIO 


1 


ER  OPENING 


Trimmed 
Patterns 

'for  Midsummer) 

May  10th. 


Stock  for  Summer 
fully  assorted  in  every 
department. 


•-**8%se£ 


Letter  Orders 
Solicited. 


1/ 


The  John  D.  hey  Co. 


TORONTO- 


Limited. 


The 


Leading 
Carpet 
Manufacturers 
of  Canada. 


The  Toronto  Carpet  Mfg.  Co. 


Special... 


...  Limited 


We  have  much  pleasure  in 
notifying  the  trade  that  we  are  now  making  two   qualities  in 


SMYRNA  RUGS 


in  these  sizes  :— 36x72,  30x60,   26x54,  21x45,   16x32.        At   prices  much    lower 
than  ever  before  offered  to  the  Canadian  trade. 


See  our  new  WOOL-BACK   AXMINSTER    RUGS 

in  these  sizes  : — 36x72,  27x54,  30x30,  13x29.      Newest  designs,  latest  coverings. 
Suitable  for  highest  and  other  trade.     Values  never  before  equalled. 


1/ 


CARPET  LININGS  and  STAIR  PADS  -Si'SS^S±^S^ 

good   carpet  lining  under  every  carpet  they  lay.       We  have  the   BEST  in  Value,   Assortment,   Quality. 


THE  TORONTO  CARPET  MFC.  CO,  limited,  TORONTO 
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WHAT  ABOUT  THE  TARIFF? 

THE    QUESTION    OF    THE    EXTRA    PREFERENCE    AFTER    JULY     I. 

IMPORTING  merchants  have  been  discussing  coming  tariff  rates 
lately  with  considerable  interest  and  eagerness.  Under  the  law, 
as  it  stands,  the  extra  preference  of  %  of  the  duty  comes  off  on  July 
I  as  regards  British  goods,  and  the  goods  of  all  those  European 
countries  covered  by  the  German  Treaty.  That  practically  means 
all  the  countries  we  do  business  with  except  the  United  States. 
But,  on  August  i  the  whole  preference  of  %  of  the  duty  disappears 
toward  all  countries,  except  Great  Britain  and  most  of  her  colonies. 
That  is  the  date  when  the  German  treaty  ceases  to  operate.  The 
consequence  is  that  the  large  dry  goods  imports,  consisting  of  dress 
goods,  trimmings,  clothing,  hosiery,  etc.,  from  France  and  Germany, 
must  pass  through  the  Canadian  Custom  Houses  and  pay  duty 
betweeen  July  i  and  July  31,  if  the  importer  wishes  to  get  the 
advantage  of  the  %  reduction  in  duty.  All  this  was  pointed  out  in 
the  last  number  of  The  Dry  Goods  Review.  It  is  a  point  of  much 
importance  to  all  Canadian  inporters  in  the  dry  goods  trade. 

It  is  said  that  the  Government  lately  considered  the  question  of 
postponing  the  second  preference  of  %  of  the  duty  until  August  1 . 
This  would  have  confined  the  full  preference  to  British  goods.  The 
Government's  discussions  in  Privy  Council  are  private,  and,  there- 
fore, nothing  is  definitely  known.  Some  weeks  ago  a  heavy 
importing  house  inquired  of  a  Custom  House  and  was  informed 
that  the  tariff  arrangements  were  as  stated  above,  "  unless  other- 
wise ordered."  The  Review  learns  that,  up  to  the  day  of  going 
to  press  (Monday,  May  2),  the  Customs  authorities  knew  of  no 
contemplated  change.  Importers,  therefore,  are  hurrying  forward 
their  French  and  German  orders,  so  as  to  pay  duty  before  August 
1,  on  autumn  importations.  It  does  not  matter  about  British  goods, 
as  they  will  enjoy  the  %  preference  after  August  1 .  The  chances 
are  the  Customs  Houses  will  be  busy  during  July. 

DIFFICULTY    THAT    WILL    COME     UP    LATER. 

But,  when,  after  August  1,  British  goods  alone  can  come  in  at 
one-fourth  reducation  under  tariff  rates,  will  the  Customs  authorities 
be  able  to  distinguish  British  and  foreign  goods  when  all  are  con- 
signed from  some  English  centre  ?  May  not  German  and  French 
goods  be  shipped  from  London,  so  that  it  will  be  impossible  to  tell 
the  difference  ?  This  is  the  point  on  which  The  Review  has  had 
the  opinion  of  an  able  and  thoroughly  posted  dry  goods  man.  A 
German  lace  manufacturer  said  to  him  :  "  We  must  do  the  Can- 
adian business  as  before,  and  we  intend  to  do  it."  By  having  an 
agent  in  London  who  consigns  the  goods  in  his  own  name,  and,  by 
having  these  goods  sent  to  England  not  made  up,  it  is  said  to  be 
possible  for  continental  manufacturers  to  secure  the  British  prefer- 
ence, if  they  are  so  minded.      There  will  always  be  this  loophole." 


THE  DUTY  ON  FUR  LININGS. 

The  Customs  officials  have  reached  a  decision  regarding  the 
rate  of  duty  to  be  charged  on  the  squirrel  fur  linings  for  coats, 
which  come  into  Canada  sewn  together,  somewhat  in  the  shape  of 
a  garment.  The  disposition  was  at  at  first  to  consider  them  as 
manufactured  articles.  This  they  are  not,  as,  apart  from  the  gar- 
ment in  which  they  form  the  lining,  they  are  unmarketable.  It 
was  finally  decided  to  consider  them  as  linings  and  not  garments. 


BOMBARDMENT. 

The  W.  R.  Brock  Co.,  Limited,  write:  "Action  has  already 
commenced,  and  a  fierce  attack  has  been  made,  by  customers,  on 
the  '  special  lines  '  they  have  cleared  out  from  the  various  mills 
and  manufactures  for  May  trade.  See  the  *  May  Pointers '  on 
page  8" 


mm 


N  AMI  W 
W.N  AND  W 
DOWN  AND  tt'Allll 
FOB  DOWN  AND  WADDED 
It  FOB  DOWN  AND  WADDED  COM 
OBDEB  FOB  DOWN  AND  WADDED  COMFOB 
Y  OBDEB  FOR  DOWN  AND  WADDKII  ((IMPORTER 
CE  .MY  OBDEB  FOR  DOWN  AND  WADDED  COMJFOBTEBS  E 
I  PLACE  MY  ORDER  FOR  DOWN  AND  WADDED  COMFORTERS  BABL 
I  PLACE  MY  ORDER  FOR  DOWN  AND  WADDED  COMFORTERS  EARLY 
I  PLACE  MY  ORDER  FOR  DOWN  AND  WADDED  COMFORTERS  EARLY 
I  PLACE  MY  ORDER  FOR  DOWN  AND  WADirED  COMFORTERS  EABLY 
I  PLACE  MY  ORDER  FOR  DOWN  AND  WADDED  COMFORTERS  EARLY 
I  PLACE  MY  ORDER  FOR  DOWN  AND  WADDED  COMFDRTERS  EARLY 
I  PLACE  MY'  ORDi;R  FOR  DOWN  AND  WADDED  COMFORTERS  i;ARLY 
I  PLACE  MY  ORDER  FOR  DOWN  AND  WADDED  COMFORTERS  EARLY 
I  PLACE  MY'  ORDER  FOR  DOWN  AND  WADDED  COMFORTERS  EARLY 
I  PLACE  MY  ORDER  FOR  DOWN  AND  WADDED  COMFORTERS  EARLY' 
I  PLACE  IT  WITH  A  COMPANY  WHO  GUARANTEE  THEIR  GOODS 
I  PLACE  IT  WITH  A  COMPANY  WHO  GUARANTEE  THEIR  GOODS 
I  PLACE  IT  WITH  A  COMPANY  WHO  GUARANTEE;  THEIR  GOODS 
I  PLACE  IT  WITH  A  COMPANY'  WHO  GUARANTEE  THEIR  GOODS 
I    PLACE:    IT     WIT  EE    THEIR    GOODS 

EE  THEIR  GOODS 
EE  THEIR  GOODS 
F;E  THEIR  GOODS 
EE    THEIR    GOODS 


1  place:  it  wit 
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Woollens  and  Clothing. 


NEW  FACTOR*  FOR  PROOFING  cloth. 
The  demand  for  Rigby  bicycle  suits  and  Rigby  waterproofed 
spring  overcoats  has  increased  so  largely  this  spring  that  H.  Shorey 
&  Co.  have  been  obliged  to  open  up  a  separate  factory  devoted 
entirely  to  the  proofing  of  cloths.  To  give  an  idea  of  the  extent  of 
this  work,  The  Review  saw  their  record  for  one  day  last  week, 
which  was  10,000  yards  of  frieze  for  Rigby-proofed  frieze  ulsters, 
intended  for  next  winter's  trade. 

WELL    MADE    GARMENTS. 

H.  Shorey  &  Co.,  of  Montreal,  reproduce  in  another  column  the 
fac-simile  of  an  advertisement  they  are  running  in  400  newspapers 
in  Canada,  showing  the  inside  of  one  of  their  coats,  drawn  fiom  a 
photograph.  It  costs  at  least  one-third  more  to  make  a  coat  that  is 
properly  stayed,  as  the  edge  of  the  coat  must  necessarily  be  drawn 
in  and  pressed  into  shape  with  the  edge-stay  ;  the  stitching  that  is 
done  on  the  lapel  and  shoulder  of  the  coat,  and  the  pressing  that 
gives  it  its  form,  which  it  will  properly  retain  if  well  stayed,  is  a 
considerable  part  of  the  work  of  making  the  garments.  In  order  to 
enable  their  customers  to  see  that  their  garments  are  properly 
stayed,  Shorey  &  Co.  are  leaving  the  lining  open  at  the  bottom  of 
their  coats  and  overcoats,  so  that  an  examination  of  the  "  vitals" 
of  the  garment  can  be  made. 

THE    COMING    FALL   TRADE. 

H.  Shorey  &  Co.  report,  as  a  result  of  their  travelers'  sales  in 
the  Lower  Provinces,  Manitoba  and  British  Columbia  for  the 
coming  fall,  a  very  gratifying  increase  over  last  year.  Their  men 
have  been  on  the  road  only  three  weeks,  and  indications  point  to  a 
very  successful  fall  trade.  This  is  not  confined  to  the  clothing 
business  alone,  but  to  many  other  lines  as  well. 

PRESENT    TRADE. 

A  large  jobbing  house  reports  to  The  Review  that  in  Scotch 
suitings,  olive  and  brown  tints  continue  to  grow  in  general  favor. 
Fancy  worsteds,  and  blue  and  black  serges,  especially  the  latter, 
are  also  becoming  very  popular,  and  are  expected  to  meet  with  an 
unusual  sale  this  summer.  Worsteds  in  Cheviots  are  still  leaders 
for  dress  and  frock  coatings.  Fancy  trouserings  in  sombre  or  quiet 
patterns  are  quite  fashionable.  The  demand  for  whipcords  is  now, 
and  is  expected  to  continue  to  be,  incessant. 

ITEMS    OF    THE    TRADE. 

The  woollen  mill  at  Garden  Hill,  Ont. ,  is  about  to  resume 
operations,  under  the  management  of  Mr.  John  Reid,  late  of 
Almonte.  The  Ferguslea  woollen  mill,  at  Renfrew,  will  also  com- 
mence work  in  the  course  of  a  few  weeks. 

L.  Bergevin  &  Frere,  merchant  tailors,  Mountain  Hill,  Quebec, 
have  just  completed  improvements  to  their  establishment.  They 
have  greatly  enlarged  the  premises  by  extending  them  the  full 
length  of  the  building,  which  they  have  also  had  decorated  with 
taste,  and  now  it  is  one  of  the  neatest  tailoring  establishments  in 
the  ancient  capital. 

Philip  Dwyer,  who  for  23  years  was  cutter  for  the  well-known 
firm  of  C.  Martin  &  Co.,  has  opened  a  tailoring  establishment  at 
No.  65  King  street  west,  Toronto. 


In  wholesale  woollens  several  jobbers 
are  offering  special  lines  this  month.  John 
Macdonald  &  Co.  have  some  job  lines  in 
Canadian  suitings  and  pantings,  a  special 
line  of  fancy  worsted  trouserings,  and  have 
received  a  shipment  of  light  colored  whip- 
cords which  are  rather  scarce  at  present, 
and   several  new  designs  in  6  4  Canadian 

and  Scotch  tweed  suitings.     New  shipments  of  clay  twill  worsteds 

and  fine  dressed  German  worsteds  are  reported. 

Wholesalers    report   fall    orders   good    so   far.      The   sales   of 

mantle  cloths,  curls,  beavers,  etc.,  are  much  higher. 


I'KICES    OF    WOOL    ABROAD. 

A  buyer  lately  returned  from  Europe  says  the  upward  tendency 
in  wool  is  doubtless  justified  by  the  Australian  shortage,  which  will 
be  considerable.  He  found  the  textile  industries  in  England  not  so 
active  as  might  be  expected,  not  undergoing  so  distinct  a  revival  as 
the  machinery  trade  had  experienced  since  the  conclusion  of  the 
strike.  This  is  attributed,  rightly  or  wrongly,  to  the  greater  com- 
petition in  textiles. 

SUSSEX    WANTS    A    WOOLLEN    MILL. 

Sussex,  N.B.,  is  talking  of  offering  a  bonus  for  a  new  woollen 
mill.  At  a  recent  meeting  of  the  Board  of  Trade  the  question  was 
discussed,  and  a  gentleman  present  volunteered  to  give  one-third 
of  the  sum  required.  A  subscription  list  is  to  be  circulated  amongst 
the  local  merchants  to  make  up  the  balance. 

ENLARGED    THEIR    PREMISES. 

Clayton  &  Sons  have  added  another  building  to  their  premises, 
four-storey  brick,  30  x  90  feet.  With  this  extra  room  and  increased 
facilities,  they  will  be  enabled  to  make  prompt  delivery  in  the 
future.  The  spring  trade  has  been  very  good  with  them  all  over 
the  lower  Provinces. 

A     MILLION    DOLLAR    COMPANY    FORMED. 

The  Boas  Manufacturing  Co.  has  been  formed  to  take  over  the 
granite  mills  and  the  plant  of  the  St.  Hyacinthe Manufacturing  Co., 
both  of  St.  Hyacinthe,  Que.  The  authorized  capital  is  $1,000,000. 
The  granite  mills  have  always  been  well  managed  and  successful, 
and  as  the  outlook  fort  he  Canadian  woollen  trade  was  never  brighter 
— particularly  in  the  lines  manufactured  at  St.  Hyacinthe — there  is 
every  reason  to  believe  that  the  new  company  will  be  a  highly 
profitable  enterprise. 

A  SUIT  OF    INTEREST  TO   MERCHANTS. 

Judge  McDougall,  of  Toronto,  has  given  decision  in  the  suit  of 
Charles  Jackson,  linen  manufacturer  of  Falkland,  Scotland,  against 
Nicholas  Rooney,  Toronto.  The  action  was  to  recover  $383.52 
for  a  quantity  of  goods  which  the  defendant  claimed  did  not  come 
in  time,  and  so  refused  to  receive  them.  The  judgment  is  for  the 
plaintiff  for  the  full  amount,  with  interest  at  5  per  cent,  from 
October  4,  1896. 

FOREIGN   COMPETITION    IN    ESSEX   COUNTY. 

It  is  charged  that  Detroit  Hebrews  have  been  doing  a  big  busi- 
ness in  Essex  county  and  Windsor,  Ont.,  by  peddling  goods  brought 
from  Detroit.  Two  special  Customs  officials  examined  a  quantity 
of  goods  entered  at  the  Customs  by  these  traders  at  $29.72  and 
declared  that  the  actual  value  of  the  goods  was  about  $100.  It 
was  decided  to  seize  the  goods  and  to  prosecute  for  undervaluation. 
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FANCY  FURS  FOR  WOMEN. 

THERE  are  very  dainty  and  beautiful  fur  garments  lor  women 
in  the  market  this  season,  and  the  travelers  of  the  fur  houses 
are  now  showing  them  to  the  trade.  Hut  some  merchants,  who 
could  profitably  handle  a  few  fur  capes  and  caperines  and  jackets, 
may  not  see  these  samples.  For  the  benefit  of  these,  The  Review 
proposes  to  describe  a  few. 

The  racoon  jackets  for  women  will  be  popular  again.  The 
fashion  "caught  on  "  in  the  States  last  year,  that  market  absorbed 
a  good  many  skins,  and,  consequently  prices  are  a  trifle  higher  here. 
But  a  nice  jacket,  well  lined  and  finished,  to  retail  at  540  or  $50, 
or  less,  can  be  had.  There  is  a  pretty  fur,  called  electric  chin- 
chilla, made  into  caperines,  with  a  high  collar,  altogether  a  bright 
and  dressy  fur  for  a  young  girl.  The  combinations  of  this  fur  with 
stone  marten,  with  black  thibet,  with  grebe,  etc.,  are  most  attrac- 
tive. The  linings  are  all  of  fine  figured  satin  in  the  fashionable 
colors.  Grebe  is  going  to  be  fashionable,  both  as  trimming  and  in 
the  solid  garment.  It  is  bright  and  warm  looking,  exactly  in  accord 
with  the  present  fashions.  Electric  seal  caperines  are  trimmed 
with  grebe,  and  the  contrast  is  striking.  The  styles  favor  the  fancy 
furs,  which  are  ornamented  with  tails  and  heads  and  the  bright 
linings  already  mentioned. 

Another  new  fur,  the  blue  lynx,  a  soft,  long  fur,  is  admirable 
for  trimming  other  furs.  A  jacket  of  Russian  reindeer  is  also  very 
bright,  warm  and  captivating  for  women.  It  is  not  expensive,  and 
looks  well  with  a  dark,  high  collar  relieving  the  almost  whitey- 
brown  fur.  The  Russian  reindeer  is  also  being  used  for  men's 
coats.  None  of  these  goods  seem  expensive.  Several  of  the  com- 
binations could  retail  at  $20  and  yield  a  good  profit.  The  Review 
has  not  space  to  go  into  further  details,  but  the  list  may  be  obtained 


from  A.  A.  Allan  &  Co.,  Toronto.  Mention  must  be  made,  how- 
ever, of  cloth  capes,  fur  lined  and  fur  trimmed,  as  pretty  combina- 
tions as  one  can  imagine. 


CARPET  MAKING  IN  CANADA. 

A  FEW  days  ago,  through  the  good  nature  of  Mr.  J.  P.  Murray, 
The  Review  was  allowed  to  take  a  walk  through  the  estab- 
lishment of  the  Toronto  Carpet  Co.  It  is  probable  that  few  Can- 
adians realize  the  plane  which  carpet  manufacturing  in  Canada  has 
reached.  So  extensive  a  factory,  on  such  a  large  and  complete 
scale,  one  is  hardly  prepared  to  find.  Many  looms  are  at  work  on 
orders  for  the  Canadian  trade  and  a  better  class  of  goods,  in  design, 
finish  and  coloring,  it  would  be  difficult  to  find. 

The  various  manufacturing  operations  require  a  technical  know- 
ledge to  describe,  but,  into  every  department  the  visitor  went,  the 
dyeing,  weaving,  designing,  etc.,  and  saw  the  wonderful  machines 
which  make  the  patterned  carpets.  One  department  Mr.  Murray 
indicated  with  considerable  pride — the  room  with  pine  shelves  where 
the  dyed  yarns  were  stored  pending  their  use  in  manufacturing,  for 
if  the  yarns  were  oily  or  not  well  cleaned,  the  wooden  shelving 
would  show  stains.  But  there  was  no  trace  of  such  a  thing,  a 
tribute  to  the  material  of  which  Canadian  carpets  are  being  made. 

The  rug  and  carpet  square  trade  is  very  active  and  the  factory  is 
turning  out  some  very  fine  goods.  In  Canadian  axminsters  also 
the  demand  indicates  a  great  deal  of  popularity  for  these  goods. 
In  a  lew  days  samples  of  the  new  designs  will  be  shown  the  trade, 
who  will  have  an  opportunity  of  judging  how  well  made  and  taste- 
fully designed  Canadian  carpets  are  now.  The  establishment  is  a 
well-ordered  one,  and  the  system  and  arrangement  of  every  detail 
in  all  departments  deserves  a  word  of  praise,  which  The  Review 
is  glad  to  give. 
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NEW  FEATURES  IN  WHOLESALE  TRADE. 

KYLE,    CHEESBROUGH    ft    CO. 

KYLE,  CHEESBROUGH  &  CO.  report  an  increasing  popu- 
larity for  chiffons.  Their  6-in.  and  12-in.  plain,  in  black 
and  a  variety  of  colors,  are  having  a  tremendous  run,  while  their 
6-in.  accordion  pleated  chiffons  are  also  selling  well.  The  new 
satin  dress  trimming  may  be  obtained  from  them  in  blacks  and 
colors,  in  three  or  four  different  widths.  According  to  fashion 
authorities,  this  trimming  should  be  worn  in  bands  around  both 
skirt  and  bodice.  The  lower  bands  are  inclined  to  be  wide,  and 
narrow  bands  are  used  on  the  upper  portions,  producing  a  very 
pretty  effect. 

A  big  stock  of  silk,  mohair  and  cotton  grenadines  is  noted, 
ranging  in  price  from  25c.  to  $1.50.  White  flouncings  are  being 
eagerly  bought  up,  from  which  it  may  be  presumed  that  white 
dresses  will  be  popular  for  hot  weather  wear. 

BROPHY,    CAINS    &    CO. 

Brophy,  Cains  &  Co.  have  just  received  a  shipment  of  black 
crepons,  new  designs,  very  choice  goods.  The  demand  for  rough 
black  goods  never  was  better  than  at  present  and  the  firm  have  just 
received  some  new,  handsome  styles. 


WM.    AGNEW    &    CO. 

Wm.  Agnew  &  Co.  have  something  very  special  in  all 
silk,  colored  broches  for  blouses  this  month.  They  have  recently 
received  a  range  of  black  broches  and  black  alpacas.  This  firm 
have  the  reputation  of  keeping  their  stock  well  assorted  at  all  times, 
and  orders  sent  in  by  mail,  or  through  travelers,  are  sure  of  prompt 
attention. 


JOHN    MACDONALD  &  CO. 

In  dress  fabrics,  several  special  job  lines  are  to  be  noted  this 
month  in  black  lustres  to  retail  at  25  and  35c;  also  a  job  in  52  in. 
Sicilian,  retailing  at  40c.  A  45  in.  heavyweight  lawn,  for  retailing 
at  ioc,  is  shown,  as  well  as  manufacturers'  jobs  in  ribbed  and 
plain  black  cashmere  hosiery.  Some  new  things  in  fancy  blouse 
silks  are  reported,  and  also  shot  serges  for  lining.  A  case  of  wash 
veilings,  embroidered  spots  and  plain,  has  just  been  opened,  and 
the  latest  novelties  in  Lyons  veilings  comprise  all  the  fashionable 
combinations  of  color.  In  laces,  narrow  and  medium  Valen- 
ciennes, orientals,  fancy  cottons  and  torchons  are  the  leading  lines. 
A  line  of  dress  serge,  particularly  navies  and  blacks,  adapted  for 
cycling  costumes,  will  retail  at  50c,  and  is  worth  noting. 

In  carpets,  the  last  repeats  of  best  selling  patterns  for  this  season 
are  being  opened.  Many  are  tapestries  with  borders  to  match.  In 
oilcloths  and  linoleums,  two  special  jobs  in  8-4  English  oils  and 
two  jobs  in  84  linoleums  are  offered.  The  China  matting  trade  is 
active.  An  advance  in  the  prices  of  hemps  is  expected,  on  account 
of  the  war,  but  the  present  stock  will  he  cleared  at  the  old  rates. 


WYLD,    GRASETT    &    DARLING. 

The  April  sorting  trade  in  laces,  hosiery,  ribbons,  etc..  has 
been  very  brisk  this  year,  and  the  prospects  for  May  are  unusually 
bright.  Domestic  cotton  hose,  "  Best  Yet,"  have  had  a  large  sale. 
They  can  be  sold  at  two  pairs  for  25c.  Forty  gauge,  full  fashioned, 
Hermsdorf  dye  cotton  hose,  to  retail  at  15,  20  and  25c.  per  pair, 
are  in  demand.  Special  lines  of  cashmere  hose,  either  plain  or 
ribbed,  with  seamless  feet,  extra  weight,  to  retail  at  25,  35  and 
50c,  are  shown.  In  fabric  gloves,  taffeta  and  pure  silk  are  meet- 
ing with  greatest  sale,  the  leader  in  the  former  goods  being  No.  14, 
to  sell  at  25c.  This  line  is  extra  bright,  good  weight,  and  is  sold 
in  all  sizes.     There  is  a  large  movement  in  ladies'  underwear,  both 


bleached  and  unbleached,  at  prices  for  retailing  lrom  5  to  25c. 
The  season's  favorite  laces  include  Valenciennes,  orientals  and  silk 
chantilly.  Ladies'  collars,  especially  straight  bands,  stand  up  and 
half  turn  down,  and  stand  up  and  full  turn  down,  with  cuffs  to 
match,  will  be  good  property  this  season.  There  is  special  activity 
in  double  face  satin,  moire  antique  and  silk  faille  ribbon.  Narrow 
velvet  ribbons  are  having  a  big  run  in  all  numbers  from  4  to  ioc 
and  especially  Nos.  4,  6,  8,  10,  12  and  16.  Fancy  leather  ladies' 
belts  are  in  much  favor.  The  newest  thing  on  the  market  is  a 
black  velvet  belt,  with  steel  ornaments. 

THE    W.     R.    1SROCK.    CO.,     LIMITED. 

Tartan  cashmere  hose  in  women's  and  children's  sizes  have 
just  been  passed  into  stock.  During  May,  shipments  of  cashmere 
and  cotton  tartan  hose,  from  4  to  9^  in.,  are  expected.  Some  pretty 
tartan  socks  for  children  are  shown. 

A  new  assortment  of  new  designs  and  colorings  in  tapestry 
table  covers,  some  nice  lines  of  men's  waistcoats  in  cotton  and 
cashmere  effects  at  popular  prices,  and  waist  extenders,  made  of 
featherbone,  and  light  and  inexpensive,  are  among  the  new  goods. 

S.    GREENSHIELDS,    SON    ft    CO. 

Have  just  received  a  shipment  of  grenadines  in  silk  and  wool 
and  all  silk.  Latest  novelties  in  Priestley's  fancy  blacks  are  just 
to  hand.  They  report  a  big  demand  in  black  satins,  surahs,  and 
peau-de-soie,  while  black  and  colored  velveteens  in  the  Stanley 
make  are  selling  well. 

In  the  carpet  department  new  shipments  of  Nottingham  and 
Swiss  curtains  have  arrived.  Novelties  in  cretonnes,  art  muslins, 
etc.,  are  noted.  Their  carpet  stock  is  fully  assorted  in  all  grades 
and  prices  of  hemp,  tapestry,  Brussels,  etc. 


THE    MERCHANTS    DYEING    AND    FINISHING    CO. 

Ribbons  being  a  specialty  here,  a  lot  of  sash  ribbons  have  been 
sold,  cable  repeats  in  all  colors  of  satin,  plain  silk  and  moire  being 
reported.  Laces  are  in  demand.  Muslin  dress  fabrics  are  regarded 
as  good  property  this  season,  and  the  latest  effects  in  organdie  or 
spotted  muslins  are  reported.  In  May,  shipments  of  cotton  hosiery, 
taffeta  and  pure  silk  gloves  and  mitts  will  be  ready  for  the  trade. 


TWO  CONTRACTS    FOR    CANADIAN   CARPETS. 

Two  nice  contracts  have  just  been  awarded  to  the  Toronto 
Carpet  Co.  The  Albany  Club,  the  principal  Conservative  club  in 
Ontario,  has  leased  a  new  club  house  on  King  street  east,  and  is 
refitting  and  refurnishing  throughout.  The  carpets  will  all  be  specially 
made  in  Canada  by  the  Toronto  Carpet  Co.,  the  designs  being 
selected  by  the  club  management  and  manufactured  according  to 
order. 

The  other  contract  is  for  new  carpets  for  the  steamer  Chicora, 
one  of  the  three  famous  boats  which  run  between  Toronto  and 
Niagara,  across  Lake  Ontario.  The  idea  of  awarding  Canadian 
contracts  to  Canadian  concerns,  when  other  things  are  equal,  is  a 
policy  The  Review  thoroughly  approves  of,  especially  when,  as  in 
this  case,  the  Toronto  Carpet  Co.  has  proved  its  ability  to  make  the 
finest  goods,  with  the  artistic  quality,  good  finish  and  durability 
required. 

THIS   POINTER    IS  GOOD. 

A  Toronto  company,  noted  for  the  manufacture  of  pillows  and 
similar  goods  with  taking  qualities,  suggests  that  the  season  for  June 
weddings  is  a  time  when  the  retailer  may  safely  stock  pillows  with 
fancy  art  ticking  covers.     They  are  captivating  for  presents. 
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Ifloved  and  moving 
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Vv  e  have  MOVED  our  warehouse 

TO  &*1  v^1  *&* 

J  8  St-  Helen  Street 

where  we  carry  a  full  stock  of  the 
finest  goods,  which  are  always  ON 
THE  MOVE. 

Your  order  for  any  of  the  follow- 
ing lines  will  receive  prompt  attention : 

Foreign  and  Domestic  KNITTED  UNDERWEAR 
"METROPOLE"  Shirts,  Collars,  and  Cuffs 
"EXCELLENCE  "  Collars. 

Austrian  Manufacture. 

Kid  Gloves  Linings  Linens 

Neckties  Quilts  Towels, 

Tweeds,  etc.,  etc. 


U- 


The 


Canadian  Underwear  Co. 


Sole  Agents  for 

"  SELVYT  "  Polishing  Cloth. 


^MONTREAL. 


(ID  GLOVES 


AGENCY 


FRENCH 


EUGENE 


JAMMET'SKidS' 


oves 


OUR  FALL  SAMPLES 

are   a    revelation  to  many    buyers    in 
FIT,  STYLE  and  DETAIL.    If  you 

want  to  see  them  drop  us  a  card. 


Full  ranges  of  leading  staples  in  stock.  Choice 
2-clasp  lamb  puffed  fingers  at  $9.00  ;  white  glace, 
and  washing  castors,  etc,,  etc. 


A 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 


MONTREAL, 


# 
# 


Finlayson's 

"  The  LINEN  THREAD  that  sells." 


it  is  uniform,  and  strong  as  wire  cable ;  never  knots, 

and  will  outwear  any  garment  that  is  sewn  with  it.      Full  length. 
Full  Weight.      Best  for  you  because  it  satisfies  your  customers. 


AGENTS  FOR  CANADA 


John  Gordon  &  Son 
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d,  Grasett  &  Darling 


"Smallware 


Dept." 


STOCK    COMPLETE. 


New  Laces. 


Repeats  now  to  hand  of  Cream  and 
Black  Silk  Chantilly  Laces.  Valen- 
ciennes, Irish  Point  and  Orientals,  in 
White,  Cream  and  Butter. 


Ribbons. 


Stock  fully  assorted  in  Double 
Face  Satin,  Faille  and  Moire.  Black 
and  Colors.  Baliy  Ribbons,  all 
Colors,  Satin,  Silk  and  Moire.  Black 
Velvet  Ribbons  from  No.  6  to  80. 


Hosiery. 


Complete  ranges  of  Plain  and  Rib- 
bed Cashmere  and  Collon  Hose  for 
sorting  trade. 


Collars  and  Cuffs. 

New  shapes  for  Ladies  in  stock. 


a 


DRESS 
Dept." 


Stock  Complete 

with  Seasonable  Goods. 


Victoria  Lawns 

42  and  45  inch. 

Swiss  Spot  and 
Coin  Spot  Muslins 

Lappet  Muslins 

Diamettas. 
Lace  Stripes,  etc. 

Lace  Curtains 

"  Special    Values." 

Black  and  Colored 

Velveteens 

(/ 


Wyld,  Grasett  &  Darling,  Toronto 


French  P.  D.  Corsets 


P.D.uo  769 

1 1  inch,  long  cut, 
long  waisted. 


10  GOLD 
MEDALS 

P    0     corsets  are  the 

"  *"'  only  corsets  en- 
joying a  universal  repu- 
tation, and  are  recog- 
nized in  all  civilized 
countries  as  the  standard 
of  perfection. 

Whenever  exhibited 
P.  D.  Corsets  have  ob- 
tained the  first  prizes  for 
their  scientifical  cut  and 
fine  workmanship. 


Konig  & 
Stuffmann 

7,  9,  and  11 
Victoria  Square 

MONTREAL 

Sole  Agents  for  Canada. 


Lip  Dress  Bindings 
Tube  Dress  Bindings 


FEDER'S   POMPADOUR   SKIRT  PROTECTOR. 
DRESS  STAYS,  and  NOTIONS 

for  Ladies'    Wear. 


-^  The  Protector  Mfg.  Co.,  Montreal        ^- 
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Cashmil 


37S8  38oft,.i:.| 

376i  37<5<5 

3810,  lock  stitch, 

3813,  lock  stitch. 


English  C 

Taunton,     i|/,   2,   2#,   3j£. 

SEFTON,     I#,    2,    2j(,,    2^!l)   I 

Strand,   i|^,   2,  2#,  2>£,   : 

Waterloo,   itf,   a^  a  %  >  ..%$$\;$^\ 
Preston,    \%,  2,  2%,  2x/2,   2; 
I    Grafton.   \%f„2,  2%,  2*4,  M 

English  Cuffs 

Rival,  to  sell  at  25c.  Premier,  to  sell  at  25c, 

Portland,  to  sell  at  25c.         KittEAu,  to  sell  at  25c. 


UR  TRAVELLERS  are 
out  with  new  lines  in  English 
Natural  Wool  and  fancy  tints' 
in  Underwear.  Also  a  very  large" 
assortment  of  Canadian  Goods  at  all 
prices  and  in  all  styles.  Scotch,  in 
Knit  and  Ribbed  Goods. 


Extra  heavy  weights  in  all 
sizes    from  34  t<p,  48   inches, 


erman  Coll 


?!,,  z%,  zyz,  2tf. 


CHICO,    2%\ ""2%,   2%(. 

Electric,  turn  down, 


hi  Wm 


erman  Shin 


The  celebrated  Wolff  &  Glaserfeld's1  always 
in  stock, 

i', '"{z', '"Open  Front,  bands. 

lish  Hand-Se 
Braces    ;.,;» 

OWN     SPECIAETST^ 


les  in 


Ties 


for  sorting  trade  ir 


Puffs 
Bows 


Graduated  Derhvs 
and  Paris  Ties. 


Rubber  Coats,    Umbrellas 
Handkerchiefs,    Etc 


****.*.*  73  St.  Pet 


MONTREAL. 
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men's  furnishings. 


M 


MR.     MATTHEWS      TRIP   TO    THE    COAST. 

R.  CHAS.  MATTHEWS,  of  Matthews,  Towers  &  Co.,  has 
returned  from  a  flying  visit  to  the  Pacific  Coast,  delighted 
with  the  improved  condition  of  business. 

"  There  is  a  tremendous  boom  on,"  he  remarked  as  he  shook 
hands  with  The  Review,  "but,  all  the  same,  I  wouldn't  advise 
anyone  to  go  out  there  with  the  intention  of  going  into  business.  The 
trade  is  overcrowded  now.  When  the  rush  first  started  hundreds 
went  in  for  outfitting  at  Victoria  and  Vancouver,  and  bought  heavy 
stocks.  Now,  competition  is  so  keen  that  they  have  to  cut  prices 
till  all  the  profit  is  gone." 

"Are  the  Canadian  cities  getting  their  share  of  the  Klondyke 
trade  ? ' ' 

"Yes,  in  spite  of  everything  the  Yankees  say,  our  people  are 
doing  a  fair  proportion  of  the  outfitting.  They  deserve  it,  too, 
because  the  outfits  supplied  by  Canadian  dealers  are  excellent  in 
every  way.  The  quality  is  good,  and  everything  is  well  made. 
Then  the  dealers  take  any  amount  of  pains  to  please  the 
miners — fix  the  Customs  papers  for  them  and  pack  the  goods  for 
transportation  through  the  Pass.  On  the  other  hand,  our  Seattle 
friends  are  turning  out  cheap,  shoddy  stuff.  They  give  quantity 
but  not  quality,  and  I  believe  that  half  of  the  awful  suffering  en 
route  to  Dawson  City  is  due  to  the  inferior  clothing  that  the  argonauts 
who  outfit  at  United  States  ports  are  wearing." 

According  to  Mr.  Matthews,  the  whole  of  Western  Canada  is 
booming  as  it  never  boomed  before.  The  country  is  becoming 
known,  a  good  class  of  emigrants  are  settling  there,  and  trade  in  the 
towns  and  cities  is  on  a  firmer  basis  than  it  has  been  for  many  a  day. 
Mr.  Matthews  is  an  old  western  traveler,  and  knows  whereof  he 
speaks. 


ENGLISH    COLLARS. 

Messrs.  Young  &  Rochester's  new  range  of  collars  is  of  excep- 
tional value  and  style.  Coupled  with  this,  the  fact  that  about  a 
year  ago  the  duty  on  English  collars  was  35  per  cent,  and  10c.  per 
dozen.,  practically  45  per  cent,  on  4^  doz.  collars,  and  more 
on  lower  qualities,  while  after  July  1  it  will  be  only  26^  per  cent., 
is  sufficient  to  account  for  the  increased  amount  of  Canadian  orders 
being  placed  with  these  manufacturers  through  their  Dominion 
agents,  Wreyford  &  Co.,  McKinnon  building,  Toronto. 


INTO    NEW    QUARTERS. 

Messrs.  McGiffin,  the  Sparks  street,  Ottawa,  men's  furnishers 
are  moving  into  their  new  store  in  the  Scottish  Rite  Chambers. 
-They  are  bright  men,  and  do  a  good  trade. 


THE    COMING    SEASON. 

The  buyers  for  the  big  wholesale  houses,  who  have  been  in 
Europe  for  the  past  few  weeks  selecting  men's  furnishings  for  fall, 
are  now  returning,  and  in  a  short  time  travelers  will  be  visiting  the 
trade  with  samples.  Until  the  buyers  arrive  and  samples  can  be 
examined,  all  reports  must  necessarily  be  very  meagre,  but  from 
what  The  Review  can  learn,  there  are  no  particularly  marked 
changes  in  any  department,  either  in  style  or  colors.  So  far  as  the 
latter  are  concerned,  red  and  blue  appear  to  be  first  in  popular 
favor,  although  green  continues  to  keep  its  end   up.     Checks  and 


tartan  effects  prevail  in  every  branch  of  fur- 
nishings— even  hat  bands  are  made  in  the 
check  patterns.  In  ties,  derbys  are  likely 
to  be  immensely  popular,  and  will  be  made 
a  shade  wider  than  heretofore.  There  is 
nothing  new  to  report  in  shirts.  This  is 
not  surprising,  however,  for  fall  styles  sel- 
dom contain  any  pronounced  novelties.  A 
few  new  shapes  in  collars  are  noted,  but  the  changes  are  not  very 
marked.  One  rather  novel  feature  is  a  collar  made  much  higher  in 
front  than  behind,  thus  overcoming  the  inevitable  sinking  of  the 
shirt  in  front. 


BEGINNERS  IN  BUSINESS. 
In  recent  years  some  bright  young  men  have  gone  into  men's 
furnishings  and  done  well.  For  city  trade  the  outlook  has  gener- 
ally been  considered  good,  inasmuch  as  big  department  stores  can- 
not attract  the  best  class  of  customers.  Young  men  of  taste,  as  a 
rule,  prefer  to  spend  their  money  at  a  nice  store.  If  the  dealer  is 
himself  a  young  man,  he  becomes  friendly  with  others,  and  in  this 
way  comes  to  take  an  interest  in  their  amusements  and  sports.  He 
should,  however,  be  careful  to  attend  to  business  first.  The 
Review  happened  to  be  mentioning  this  to  Mr.  John  Mac- 
donald,  of  John  Macdonald  &  Co.,  last  week,  and  he  replied  : 
"  There  is  some  truth  in  what  you  say.  A  young  mer- 
chant who  has  started  in  men's  furnishings  with  sufficient 
capital  and  energy  should,  from  the  first,  look  after  the  manage- 
ment. If  money  is  made  in  the  first  few  months,  it  should  be 
saved  rather  than  spent  and  personal  expenditures  kept  down. 
It  will  not  do  to  go  to  the  races  or  the  games  because  other 
young  men  are  going,  nor  is  it  wise  to  smoke  two-for-a-quarter 
cigars,  and  take  a  new  tie  from  the  store  because  it  '  costs  nothing.' 
These  are  apparently  trifles,  but  they  tell  in  the  long  run."  And 
The  Review  considers  Mr.  Macdonald' s  advice  sound  and  to  the 
point. 

MEN'S    WATERPROOF    COATS. 

The  W.  R.  Brock  Co.,  Limited,  have  purchased  for  cash  a 
manufacturer's  overmakes  of  the  newest  patterns  and  shapes  of 
men's  indiarubber  coats,  at  prices  which  enable  them  to  quote  at 
and  below  the  closest  mill  prices. 

THE     BOW     TIE. 

The  bow  tie  is  the  style  of  neckwear  most  suitable  for  spring 
and  summer  wear,  no  matter  what  the  cashmere  may  be. 
Caulfeild,  Henderson  &  Burns  are  showing  a  very  large  range  of 
really  superb  goods,  which  merchants  handling  can  retail  at  popu- 
lar prices. 

REGATTA    SHIRTS. 

Men's  furnishings  buyers  on  the  hunt  for  snaps  should  call 
and  inspect  a  line  of  men's  (fashionable  checks)  regatta  shirts, 
bought  by  the  W.  R.  Brock  Co.,  Limited,  at  a  great  sacrifice. 
The  line  is  a  regular  75c.  line,  and  Brock's  will  sell  it  at  a  price 
that  will  allow  of  retailing  at  50c.  each.     Assorted  sizes  to  dozen. 

THE    TRADE    IN    SWEATERS. 

Sweaters  in  both  men's  and  boys'  sizes,  form  a  leading  feature 
in  the  men's  furnishings  department  of  Wyld,  Grasett  &  Darling, 
and  appearances  indicate  that  the  demand  is  likely  to  increase  as 
the  season  advances.  The  staple  style  with  general  trade  is  2-1 
rib,  honeycomb,  with  plain  roll  collar,  though  for  finer  furnishing 
trade,  laced  collars  striped  with  white  are  asked  for.  The  leading 
colors  are  cardinal,  myrtle,  tan,  navy,  black  and  a  myrtle  and  red 
mixture.     Bicycle  hose  are  shown  in  great  variety.     Plain  heather, 
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GLOVER  &  BIS 


LARGEST    IMPORTERS 


Gems'. . . . 

furnishings 


GLOVER  &  BRAIS' 

|  "Hygienic" 
1  Underwear 


Every  Garment  bearing 
our  TRADE  MARK 

is  warranted  <£•  <$• 

Non-Shrinkable 
Non-Irritating 

and   to  possess  the 
HYGIENIC   features 
claimed  by  us. 


Montreal. 


M3M 


52 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


MEN'S  FURNISHINGS.— (continued 

navy  and  black  legs  with  fancy  tops  are  leaders,  though  large  broken 
checks  are  much  wanted  in  some  localities.  Regatta  shirts  with 
soft  bodies  and  white  collars  are  having  a  big  run  this  season. 
Broken  checks  and  stripes  in  grey  or  blue  are  good  property.  Brown 
and  natural  balbriggan,  light  weight  natural  wool  and  merino 
underwear  are  the  makes  principally  asked  for.  Orders  for  fall 
underwear  are  being  booked  more  freely  than  usual,  and,  as  a  num- 
ber of  mills  have  enough  work  to  keep  them  going  until  October, 
prices  are  firm.  The  make  and  finish  has  been  much  improved 
this  season. 

THE   NEW    BRAND   OF    UNDERWEAR. 

The  manufacturers  of  "  Hygienic  "   fleeced  underwear  go  upon 
the  principle  that  sheep's   wool,  loose  and  unspun,  will  retard  the 


"  Hygienic"  Fleeced  Underwear — Girls'  Suits— Glover  &  Brais. 

passage  of  heat  more  perfectly  than  when  spun  into  yarn,  and  for 
the  same  reason  will  better  serve  its  purpose  of  absorption,  con- 
ducting the  moisture  from  the  body  as  soon  as  formed.  The  fleece, 
which  is  next  the  skin,  is  as  soft  as  lambs'  wool  and  will  not 
roughen  with  washing.  The  garments  are  absolutely  non-shrink- 
able,  and  each  one  bears  a  guarantee  tag  from  the  makers.  The 
directions  for  washing  are  :  Thoroughly  soak  in  warm  soapsuds  ; 
then  rub  out  gently,  on  the  outside  or  knit  back.  Avoid  rubbing 
fleece  side.  Rinse  in  warm  water  and  hang  up  full  length.  Iron 
before  entirely  dry,  and  draw  garments  lengthwise. 

SUMMER   GOODS. 

It  is  perhaps  a  little  late  to  be  talking  of  what  the  trade  should 
buy  for  summer,  but  a  few  tips  from  the  New  York  fashion  authori- 
ties will  not  do  any  harm.  String  ties  are  all  the  rage  in  the  States, 
in  fact,  they  appear  likely  to  be  the  tie  of  the  season,  but  Canadians 


do  not  take  kindly  to  them.  They  sell  well  enough  in  some  parts 
of  Ontario,  where  the  taste  is  more  or  less  affected  by  American 
influences,  but  the  fashion  leaders  in  the  Maritime  Provinces  and 
the  Northwest  give  them  the  cold  shoulder.  Crash  goods,  by  the 
way,  bid  fair  to  be  an  important  item  this  summer.  Grey  crash 
hats,  which  made  their  appearance  late  last  summer,  are  likely  to 
have  a  big  run.  They  are  light  and  cool,  and  the  demand  for 
them  in  the  American  cities  has  been  so  great  that  the  manufacturers 
are  scarcely  able  to  cope  with  it.  Crash  suits,  also,  are  coming  into 
vogue.  A  crash  knickerbocker  suit,  with  cotton  bicycle  hose  and 
a  crash  hat,  is  spoken  of  as  a  delightfully  cool  and  comfortable 
holiday  costume. 

UNDERWEAR. 

Knickerbocker  drawers  are  being  made  in  quantities  for  fall 
and  winter  wear.  This,  of  course,  is  scarcely  a  new  venture,  but  they 
have  never  been  pushed  as  extensively  as  they  will  be  this  year. 
The  legs  of  the  drawers  are  made  to  come  just  below  the  knee, 
with  a  loose  elastic  band  at  the  bottom  so  as  not  to  impede  the 
circulation.  The  English  knickerbocker  suits  are  popular  for 
skating  and  other  cold  weather  sports,  and  drawers  of  this  kind 
are  just  what  is  wanted  to  go  with  them. 


A    TRADE    OPINION. 

A  well-posted  neckwear  man,  speaking  of  present  and  imme- 
diate future  trade,  says  checks  and  stripes  are  good  property,  and 
that  some  brocade  patterns  are  always  selling.  The  prevailing 
shape  is  going  on  to  a  bow  tie  and  this  is  the  immediate  future  out- 
look.     Puffs,  however,  have  had  a  big  run  and  are  still  selling. 


A    RAPID    GLANCE    OF    THE    EVE. 

The  extraordinary  value  that  John  Macdonald  &  Co.  are  show- 
ing in  a  big  purchase  that  they  have  lately  made  of  men's  Ameri- 
can braces  can,  they  say,  be  seen  without  magnifying  glasses. 

Bicycle  hose  with  feet  and  without  feet  are  being  shown  in  a 
complete  range  of  prices. 


FALL    NECKWEAR. 

The  samples  of  fall  neckwear  which  have  arrived  from  Europe 
contain  a  great  deal  that  is  pretty  and  new.  The  colors  are  varied, 
but,  as  noted  elsewhere,  green  continues  strong  and  pervades 
many  of  the  new  effects.  Checks  are  undoubtedly  popular.  They 
come  in  every  imaginable  form  and  color,  and  the  desire  to  pro- 
duce novel  check  effects  seems  to  have  largely  influenced  the 
manufacturers.  The  "bar  matt"  pattern  occurs  frequently  and  is 
very  pretty.  A  bar  of  some  strong  color  is  woven  across  a  matt 
silk  of  a  contrasting  color.  Taffeta  checks  seeem  to  have  a  popu- 
larity of  their  own,  and  are  made  up  in  a  number  of  shapes. 
Printed  foulards,  also,  are  in  many  dainty  colors  and  patterns. 


The  opinion  seems  to  be  that  Ascots,  puffs,  flowing  end  scames 
and  pointed  end  string  ties,  will  be  the  shapes  most  worn.  The 
string  tie  is  spoken  of  elsewhere  on  account  of  the  great  run  it  is 
having  in  New  York,  and  reports  speak  of  its  enjoying  equal  popu- 
larity in  Europe.  Derbys  and  bow  ties  will  continue  to  be  worn 
more  or  less  also.  The  tie  with  the  biggest  sale  in  Great  Britain 
at  present  is  a  plain  black,  with  straight  stripes  of  white  running 
through  it.  This  is  tremendously  popular  over  there,  and  the 
Canadian  trade  will  have  an  opportunity  of  testing  its  selling 
qualities  this  season.  Despite  the  all  prevailing  "  duck"  pattern, 
many  pretty  stripe  ties  are  being  sold,  and  those  who  do  not  care 
for  striking  effects  in  the  former  will  have  a  wide  range  of  the 
latter  to  choose  from. 

NOTES. 

A  black  sateen  shirt  that  John  Macdonald  &  Co.  are  showing, 
to  retail  at  75c,  No.  J  3,  appears  to  be  a  line  that  a  retailer  should 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


53 


fr 


Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


Selling  Agents  for 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  Hiller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  aad 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.    R.    SMITH 


Montreal 


Sole  Agents  for 


TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


ONLY  "WATER  TWIST"  YARN    MADE  IN  CANADA 

Dn  Street  West,  Toronto  1*1  ILLS  I  NEW  BRUNSWICK  COTTON  MILLS 


'uilding,  Montreal. 
;  Front  Street  East,  Toronto,  Special  Agent  for 


ST.  JOHN  COTTON  MILLS 


i'arps  for  Ontario 


ST.  JOHN,  N.B. 


.  I 
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MEN'S  FURNISHINGS.- (Continued). 

have.     They  are  also  showing  a  job  line  in  regatta  shirts  (plaids)  ; 

only  limited   quantity. 

For  a  really  first-class  range  of  neckwear,  the  merchant  visiting 
the  city  should  make  a  point  of  seeing  that  at  17  Front  street  west. 
Having  the  choice  of  the  Furopean  markets  to  obtain  silks  in, 
and  manufacturing  their  own  goods,  variety  is  not  difficult  to  obtain 
from  Caulfeild,  Henderson  &  Burns. 

Hosiery  and  underwear  is  a  special  department  which  great 
attention  is  paid  to  at  Caulfeild,  Henderson  &  Burns'.  They  are 
drawing  their  customers'  attention  to  their  various  ranges  in 
Balbriggan  and  natural  wool  underwear,  all  sizes.  The  difficulty  in 
obtaining  boys'  sizes  in  Balbriggan  goods  can  now  be  overcome 
by  ordering  from  them. 


TWO   HANDSOME    NEW  STORES. 

GRAVES,  BEAN  &  CO.'S  new  stores  at  Tilsonburg,  Ont., 
are  highly  spoken  of,  and,  from  a  local  writer's  description, 
the  following  is  taken  :  Fronting  the  right-hand  window  in  the 
south  store  is  one  of  those  "  small  wares  "  counters  that  tempts  the 
average  purse  to  empty  itself  without  going  farther  by  its  pretty 
knick-knacks  in  dress  accessories,  including  some  of  the  prettiest 
belts  ever  seen  in  town,  sets  of  handsome  collar  and  cuff  studs  for 
shirt  waists,  and  other  pretty  things  too  numerous  to  mention.  Be- 
yond these  are  the  shirt  waists  themselves,  of  every  style,  color  and 
quality,  and  the  underwear  departments. 

On  the  left  hand  side  in  this  south  store,  the  shelves  ot  fine 
dress  goods  and  the  lines  overhead  full  oi  pretty  silks  and  delicate 
muslins  command  the  gaze  for  some  time.  A  table  near  by  is  full 
of  prints,  indicating  good  taste  on  the  part  of  the  buyer  by  their 
choice  patterns  and  handsome  colors,  especially  in  the  new  striped 
goods.       At  the  lower  end   of  the  store  are  the  gents'  furnishings, 


then  the  carpets,  curtains  and  ready-made  clothing  in  a  room  by 
themselves.  Here  a  skylight  and  a  wide  French  window  show  up 
the  goods  in  excellent  style,  again  accenting  the  firm's  determina- 
tion to  have  the  best  lighted  store  in  town. 

The  cashier's  desk  is  just  here,  in  the  archway  between  the  two 
stores,  and  it  is  but  a  step  past  into  the  boot  and  shoe  and  the 
grocery  departments.  The  color  of  the  paint  is  changed  now  fronv 
the  neutral  tint  in  the  dry  goods  department  to  that  vermilion  hue 
which  makes  shelving  and  counters  seem  so  clean  and  bright. 
And  the  goods  are  all  arranged  so  neatly,  and  there  is  such  an  air 
of  spaciousness  between  the  counters  that  the  general  effect  is  very 
fine.  In  the  back  of  this  store,  provisions  occupy  the  largest  space. 
In  one  corner,  over  the  basement  stairs,  next  the  vault,  a  private 
office  is  to  be  partitioned  off  later,  where  the  partners  may  have 
their  desks.  It  is  the  intention  of  the  firm  to  turn  night  into  day, 
as  far  as  possible,  as  the  arrangement  of  the  electric  lights,  clus- 
tered under  reflectors,  will  be  most  effective. 


THE  ANCHOR  KNITTING   CO. 

The  Anchor  Knitting  Co.,  of  Almonte,  Limited,  was  duly  con 
stituted  at  a  meeting  in  Almonte,  attended  by  the  following  gentle 
men  (representing  over  $25,000  of  the  subscribed  capital),  viz. 
Messrs.  H.  K.  Pinhey,  Geo.  R.  Lyon,  Ottawa  ;  R.  Bowie,  Brock 
ville  ;  F.  Barette,  A.  Bisson,  J.  Lemieux,  Hull,  Que.;  H.  Colton 
Robt.  Russell,  J.  G.  Forgie,  J.  E.  Whelan,  Pembroke  ;  Geo.  F 
Francis,  Pakenham  ;  A.  J.  McAdam,  Jos.  Ainley,  L.  H.  Lemoine 
T.  R.  White,  H.  W.  Lundy,  F.  Scantlion,  and  W.  P.  .McEwen 
Almonte.  The  following  were  chosen  as  directors  :  President,  H 
K.  Pinhey  ;  vice-president,  A.  J.  McAdam  ;  secretary-treasurer 
H.  W.  Lundy.  Mr.  A.  M.  Greig  was  appointed  solicitor.  By 
laws  were  adopted  and  arrangements  made  for  carrying  on  the 
manufacturing  of  knitted  underwear  and  hosiery  on  a  large  scale. 


Why  Buy  Foreign 


When  you  can  purchase  Canadian  make,  save 
money,  and  have  equally  as  good  an  article? 


We  Manufacture 


Scotch  Tweed  Suitings,  Homespun  Suitings,  Fine 
Trouserings,  Meltons,  Kerseys,  Beavers,  Vene- 
tians, Irish  Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods,  Travelling 
Rugs,  made  from  domestic  wool,  warm  and  com- 
fortable, in  tartan  colors,  plain  colors  and  rever- 
sible ;  fine  Australian  Rugs,  plain  and  reversible. 

All   our  goods  are  manufactured   from  pure  wool  only,  and         , 
are,   therefore,    clean  and  bright  looking.     Our  designs  are    \j 
of  the  newest  and  nobbiest   patterns,  color  guaranteed,  and 
workmanship  of  the  very  best.      We  are  selling  to  the  retail 
trade.     Correspondence  solicited. 


Boyd,  Caldwell  &  Co. 

Clyfe  Woolen       LA!S(ARK,     OlST. 


Gloves 


...AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will   not   regret  Buying 
W.  Cairnes  &  Co.'s 

GLOVES    AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price.         *■ 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

"THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each  button. 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 
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THE  PRACTICAL  KID  GLOVE  CABINET 

Practical 
devolving 
Counter 
Fixture. 

The" 
Practical 


S^SiifiS? 


Cabinet 


No.  3  Cabinet  (opens  from  four  sides.) 
NATURAL  OAK,  NICELY  FINISHED. 


SIMPLY  PULL  THE  KNOB  FORWARD  mid  the  tray  opens  and  remains  so,  giving 
Fuflicient  room  to  replace  the  ribbons.  EVERY  DEALF.R,  small  or  lar^e,  saves  the  price 
of  a  Cabinet  by  keeping  bright  and  clean  ribbons.  YOUR  RIBBONS  look  better,  keep 
brighter,  sell  faster,  if  displayed  in  a  PRACTICAL  RIBBON  CABINET. 

PRICE  LIST. 


No.  0  size  28  x  7  x  27,  50  bolts,  |  6.00 
No.  1  size  28  x  15  x  27,  100  bolts,  10.00 
No.  2  size  28  x  15  x  33, 150  Holts,    13.50 


No.  3  size  ?8  x  20  x  38,  250  bolts,  .^18.50 
No.  4  size  28  x  25  x  38,  325  b  lis.  23.00 
No.  5  size  28  x  31  x  38,  40J  bolts,    26.00 


A.  N.  RUSSELL  &  SONS  "*— .  ILION,  N.Y. 

WE  SELL  THROUGH  JOBBERS  ONLY. 
For  Catalogues,  Price  Lists   Information,  etc.,  write 

J  AS.   JOHNSTON  <«    CO.  -  -  Montreal 

JOHN  MACDONALD  &  CO.  -  -      \f  Toronto 

JOHN.    M.    GARLAND  -  -  -  Ottawa 


Clothing 


Boys' 

Boys' 

Boys' 

Juvenile 

Juvenile 

Juvenile 

Men's 

Men's 

Men's 


One  of  the  largest 
and  best  equip- 
ped clothing  fac- 
tories in  the  Do- 
minion of  Can- 
ada. 

If  our  travel- 
lers don't  call  on 
you  please  write 
for  our  pamph- 
let and  price  list. 


Clayton  &  Sons,  Halifax,  N.S. 


i/ 


FELT  HATS. 


Of  course  you  wish  to  sort  up  in 

We    have    them —  Natty,     new 

American  shapes  that  are  having  a  big  run.      Write  or  wire  us  for  a 

few  sample  half-dozens  to  brighten  up  your  stock. 


We  Carry  a  Full  Stock  of  Felt  and  Straw  Hats. 

James  Coristine  &  Co 


In     placing     your     orders     for       I  ^1    TI"3      f^\C\C\  1^\^ 
bear   in  mind   that    we  lead  in       1      U  l\      vJv/V/L/O 

high-class    goods  of  superior  workmanship.      It  will   pay   you    to  see 
our  travellers'  samples. 

We  are  Showing  Exceptional  Value  in  Raccoon  and  Wombat  Coats. 

JAMES  CORISTINE  &  CO. 

St.  Paul  Street,  MONTREAL. 


A 
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ENGLISH  COTTONS  COMING  IN. 

WHAT  KlITi  C  I'll  IN  MA1.  HAVE  ON  CANADIAN  PRICES,  AND  OPIN- 
IONS OF  THE  TRADE  AS  TO  THEIR  QUALITY. 
IT  IS  REPORTED  that  a  quantity  of  English  white  cottons  have 
been  sold  in  Montreal  for  July  delivery.  Some  months  ago  a 
few  wholesale  houses  considered  the  question  of  importing  white 
cottons,  but  found  that  the  duty  practically  prohibited  their  doing 
so.  Recently,  however,  several  large  retail  concerns  are  believed 
to  have  made  heavy  purchases.  The  goods  are  different  to 
domestics,  and  it  is  a  question  if  they  will  suit  the  Canadian  trade. 
In  any  case,  whatever  purchases  are  made  this  season  will  be 
largely  experimental. 

A  Montrealer,  who  is  well  posted,  summed  the  case  up  as  fol- 
lows :  "  It  is  doubtful  if  these  English  white  cottons  will  prove 
very  dangerous  to  the  domestic  article.  The  people  are  used  to  a 
different  class  of  stuff  and  will  not  take  to  the  imported.  Anyway 
the  Canadian  mills  won't  stand  by  and  see  their  market  taken 
from  them.  Prices  are  inclined  to  be  shaky  as  it  is,  and  there  is 
not  the  same  solid  understanding  between  the  Dominion  and  Mer- 
chants' companies  that  there  used  to  be.  It  would  be  a  mistake 
to  buy  any  quantity  of  English  goods,  for  as  soon  as  the  importa- 
tions amount  to  anything  you  will  see  a  drop  in  prices." 

Another  gentleman  to  whom  The  Review  spoke,  ventured  the 
opinion  that  the  trade  will  certainly  see  a  drop  in  cotton  prices  by 
June.  "  The  shirt  men,"  said  he,  "  buy  their  goods  in  July  and 
August,  and  it  is  likely  that  the  Canadian  mills  will  issue  a  new 
price  list  before  the  25  per  cent,  preferential  clauses  come  into 
operation.  That  will  give  them  a  chance  to  '  scoop  '  the  English 
manufacturers. 

In  any  case,  the  fact  of  either  the  wholesale  or  retail  trade  buy- 
ing imported  cottons  in  any  quantity  must  have  the  affect  of 
unsettling  the  price  of  domestics. 


THE  ARTIST  HAD  SOME  FUNNY  EXPERIENCES. 

There  is  a  good  story  behind  the  original  ads.  in  The  Review 
which  the  Dominion  Suspender  Co.  are  now  running.  The  artist 
had  to  look  for  a  young  colored  boy  who  would  act  as  model.  It 
was  decided  to  arrange  the  scenes,  photograph  them,  and  then 
make  the  drawings  from  the  photographs.  You  don' t  suppose  an 
artist  could  get  a  boy,  white  or  colored,  to  sit  still  in  an  awkward 
position  long  enough  to  make  a  drawing  from  life  ?  Anyway,  the 
first  thing  Mr.  Laughlin,  the  artist,  had  to  do  was  to  find  his  coon. 
He  consulted  an  officer  of  a  prominent  political  organization  in 
Toronto  with  many  colored  members.  The  colored  gentleman 
pointed  out  that  the  boys  were  sensitive,  and  their  mothers  still 
more  so.  Colored  lads  have  more  scruples  about  "posing  for  the 
Altogether"  than  white  boys  (or  girls,  for  that  matter).  Finally, 
the  politician  could  not  find  a  model,  and  the  artist  started  out  to 
hunt  one  up  himself.  He  found  them,  as  described,  apt  to  be  coy 
and  sensitive.  Their  mothers  would  object  to  a  costume  suitable 
enough  for  the  Congo  (where  you  are  in  full  dress  if  your  costume 
consists  of  a  collar  and  a  pair  of  slippers),  but  not  popular  in 
Toronto.  Finally,  a  coon  was  caught.  His  mother  was  not  to  see 
the  photograph,  or  he  would  get  a  "lickin'."  So  he  posed,  and 
the  happy  results  may  be  seen  in  these  columns  this  and  following 
months. 


PRESENT  STATE  OF  THE   FLAX  TRADE. 

The  shareholders  of  the  Shelburne  Flax  Co.,  Limited,  held  a 
meeting  at  Shelburne,  Ont.,  on  April  22.  The  meeting  was  called 
for  the  purpose  of  deciding  whether  the  business  should  be  continued 
or  closed  down  for  a  year.  Wm.  Jelly,  president,  explained  that 
the  past  year  had  not  been  favorable  for  the  rotting  of  the  flax  and 


that  consequantly  the  sample  was  not  as  good  as  it  should  be,  and 
the  demand  for  tow  was  very  limited.  The  United  States,  it 
appears,  was  flooded  with  the  material  just  before  the  duty  was  put 
on  a  year  ago  and  consequently  there  is  no  demand  from  that 
quarter  for  the  raw  material.  G.  M.  Vance  was  appointed  secre- 
tary of  the  meeting  and  he  read  a  statement  of  the  affairs  of   the 

company  since  commencement.       After  considerable  discussion  i' 

X  - 
was  decided  that  no  seed  would  be  given  out  this  year  and  that  the 

mill  would  be  closed  as  soon  as  the  present  stock  was  run  out. 


A    NEW    MAN    FOR    THE    MARITIME    PROVINCES. 

The  dry  goods  and  woollen  trade  down  by  the  sea  will  be  inter- 
ested to  hear  that  The  W.  R.  Brock  Co.,  Limited,  are  sending  Mr. 
Fred.  W.  Sterling  as  their  representative  in  the  territory  east  of 
Quebec.  Mr.  Sterling  has  been  in  the  warehouse  of  The  Brock 
Co.,  Limited,  for  many  years,  having  previously  traveled  for  a 
large  wholesale  house  in  the  west,  and  held  positions  with  T.  E. 
Mara  &  Co.,  of  London,  and  John  White  &  Co.,  of  Woodstock. 
Mr.  Sterling  intends  making  his  home  at  some  central  point  in 
Nova  Scotia  or  New  Brunswick,  as  he  believes  in  residing  among 
his  constituents.  The  Review  thinks  he  is  wise  in  this  decision 
and  wishes  him  every  success. 


A    FIRE    AT    MURPHY'S. 

John  Murphy  &  Co.'s  big  department  store  on  St.  Catherine 
street,  Montreal,  got  badly  scorched  on  April  29.  The  flames, 
though  confined  to  the  dress  material  and  show  goods  around  the 
windows  of  the  first  flat,  practically  wrecked  the  beautiful  plate  glass 
front  of  the  store,  only  two  plates  on  the  St.  Catherine  street  side 
remaining  intact.  The  show  goods,  among  which  the  fire  started, 
were  also  destroyed,  and  the  woodwork  around  the  walls  was  badly 
scorched. 

The  origin  of  the  fire  could  not  be  determined,  but  it  was  sup- 
posed to  have  caught  from  the  electric  wires  communicating  with 
the  buiiding. 


ENDORSES    AN     INSOLVENCY    LAW. 

We  notice  that  Mr.  Fortin's  insolvency  bill  has  been  endorsed 
by  the  Kingston  Board  of  Trade.  It  would  be  a  wonderful  help  to 
the  trade  and  commerce  of  the  Dominion  it  a  good  insolvency 
measure  were  crystallized  into  law.  A  law  that  will  give  every 
creditor  his  share  of  an  insolvent's  estate,  lessen  law  expenses, 
relieve  honest  misfortune  and  punish  rascality  would  be  a  welcome 
addition  to  the  Dominion  statute  books.  —Bradford  (Ont.)  Witness. 


AN    EARLY   CLOSING  ARRANGEMENT. 

The  merchants  of  Mount  Forest,  Ont.,  will  close  their  places  of 
business  at  6  o'clock  each  evening,  commencing  on  Monday  even- 
ing next,  May  2,  with  the  exception  of  Wednesday  and  Saturday 
evenings  and  evenings  before  holidays. 


WILL    NOT    INCREASE    THE    PRICE. 

Though  German  goods  will  have  to  pay  the  full  amount  of  duty 
after  July  30,  Messrs.  Wolff  &  Glaserfeld,  through  their  Canadian 
agent,  Mr.  M.  Markus,  announce  that  there  will  be  no  advance  in 
the  price  of  their  shirts.  These  goods  continue  to  sell  well  and 
Messrs.  Matthews,  Towers  &  Co.,  who  handle  them  extensively, 
report  having  sold  almost  twice  as  many  this  season  as  last. 


DEMAND   IS    FOR    BETTER  GOODS- 

The  enquiry  for  better  goods  is  one  of  the  most  hopeful  signs  of 
returning  prosperity.  The  Toronto  Feather  &  Down  Co.,  Limited, 
report  this  to  be  so  in  regard  to  their  high  grade  products. 
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LOTHING 


& 


For  Sorting  Trade 


We  have  a  nice,  clean  assortment  of  Men's,  Youths',  Boys'  and 
Children's  Clothing  in  desirable  shades  of  color  and  popular 
patterns  of  cloth 


PROMPT  DELIVERIES  ON  ALL  ORDERS  SO  LONG  AS  OUR 
LIMITED  STOCK  LASTS. 


The  goods  are  of  correct  design. 
The  making  is  thoroughly  honest. 
The  styles  are  of  acknowledged  vogue. 


Special  Attention  paid  to  Letter  Orders 


W.  E.  CHALCRAFT  &  CO. 


Makers  of  Fine  Clothing 


TORONTO 


PATENT 


«^5       fc|5        «^5 


Lock  Stitch  Hose 


Absolutely   necessary   for    boys 
WITH   KNEES. 


10  Fold  Knees 
8  Fold  Ankles 


CARRIED     BY 

LEADING 

WHOLESALERS. 


WILLIAMS  &  BELL,  Montreal 


Sole  Agents 
for  Canada. 
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HAVE  WE  KICKERS   IN  CANADA? 

WK  note  that  one  of  the  commercial  agencies  is  inclined  to 
include  in  its  reports  a  statement  whether  a  retailer  is  what 
may  be  termed  a  professional  kicker.  There  are  some  merchants 
who  make  a  practice  of  putting  in  reclamations  for  goods,  claiming 
that  shipments  were  not  up  to  samples.  Whether  this  class  is  large 
enough  to  justify  special  reports  we  do  not  know,  but  if  the  agency  in- 
tends to  report  retailers  it  should,  as  a  matter  of  justice,  include  whole- 
sale kickers  as  well.  From  what  we  know  we  are  inclined  to  think  that 
there  are  just  as  many,  or  more,  professional  kickers,  in  proportion 
to  numbers,  among  wholesalers  than  there  is  in  the  retail  trade. 
Judging  from  Eastern  manufacturers'  journals,  there  is  more  counter- 
manding of  orders,  claims  for  reclamation  and  other  unmercantile 
conduct  among  jobbers  than  there  is  among  retailers.  We  do  not 
have  reference  particularly  to  dry  goods  jobbers,  but  jobbers  in  all 
lines  of  business.  If  the  agency  wants  to  enter  the  field  let  it  report 
the  whole  kicking  fraternity,  and  not  single  out  the  retailer.  It  is 
this  habit  of  seeking  to  specify  retail  dealers  that  has  caused  so 
much  opposition  to  mercantile  agencies  among  the  retail  trade. — 
St.  Louis  D.G.  Reporter. 


FORTUNES  FOR  TWO  DRY  GOODS  MEN. 

The  estate  of  the  late  John  Blythe,  of  Brockville,  the  wealthy 
merchant,  whose  death  is  chronicled  in  another  column,  is 
being  wound  up,  and  by  its  bequests  two  of  Brantford's  well- 
known  citizens  will  receive  each  a  large  sum  of  money.  Mr. 
Robert  Blythe,  for  a  number  of  years  with  Mr.  J.  Stanley,  and  Mr. 
R.  W.  Robertson,  of  the  well-known  Colborne-street  dry  goods 
store,  are  the  legatees,  the  former  a  brother,  and  the  latter  a  nephew 
of  the  deceased.  There  is  only  one  other  legatee,  and  the  estate  is 
said  to  be  worth  $60,000,  to  be  divided  equally  among  the  three. 
Mr.  Blythe  has  severed  his  connection  with  the  Big  22  and  will  in 
future  reside  in  Montreal. 


WRAPPERS    AND  DRESS   SHIRTS. 

The  fabrics,  styles  and  finish  of  the  wrappers  and  dress  shirts 
made  by  the  Maritime  Wrapper  Co. ,  Limited,  are  certainly  very 
attractive.  The  business  already  done  in  these  lines  is  very  satis- 
factory. The  company  put  it  :  "  See  our  lines  and  you  will  not 
want  to  see  any  others." 


WHAT   SUCCESS    MEANS. 

Chauncey  M.  Depew  said,  in  a  recent  speech  :  "As  an  employer 
of  35,000  men,  my  experience  leads  me  to  believe  that  men  fail 
because  they  do  not  grasp  the  opportunities  before  them.  I  went 
into  the  office  of  a  great  lawyer,  and  said  to    him,    '  You  are  work- 


ing yourself  to  death  '  ;  he  replied,  '  I  know  it,  and  I  will  tell  you 
why.  It  is  because  everyone  in  this  roomful  of  clerks  is  watching 
to  see  when  I  go  out,  so  that  he  can  fool  away  his  time,  or  watching 
the  clock  for  the  hour  to  quit  work.  If  there  was  a  single  one  who 
would  take  up  a  case  and  work  on  it  all  afternoon,  and  into  the 
night  if  necessary,  as  I  did,  I  would  make  him  my  partner ;  but 
there  is  not  one,  and  so  I  am  working  myself  to  death.'  ' 


SILVERIZED  PENNY  AS  A  HALF-DOLLAR. 

A  young  saleswoman  in  the  employ  of  Pratt  &  Watkins, 
Hamilton,  was  handed  an  English  penny  coated  with  silver  to  make 
it  resemble  a  50c.  piece,  in  payment  for  some  dry  goods  she  had 
sold  a  woman.  Shortly  after  the  purchaser  had  left  the  counter 
girl  detected  that  she  had  been  given  a  silverized  penny, 
and  she  immediately  went  in  search  of  the  customer  she  got  it  from. 
Fortunately  she  found  her,  and  the  woman  accepted  the  poor 
counterfeit  coin,  and  gave  her  in  return  a  real  half-dollar.  The  clerk 
was  thankful,  and  the  purchaser  started  out  to  find  the  person  who 
she  alleged  gave  ic  to  her  in  the  market. 


THE  JAPANESE  HANDKERCHIEF  TRADE. 

There  seems  to  have  been  a  remarkable  falling  off  in  the  ex- 
ports of  silk  handkerchiefs  from  Japan  last  year.  A  Japanese 
native  paper  has  compiled  the  following  comparative  table,  show- 
ing the  value  and  quantity  of  the  exports  of  these  goods  from  Japan 
in  each  of  the  past  four  years  : 

Value.  Quantity. 

Yen.  Dozens. 

!894 3,628,129  1,935.674 

!895 5.339.955  1.855,574 

1896 4,617,720  1.729,337 

!897 3.390.I4S  1. 157. 913 

The  paper  suggests  that  the  revised  United  States  tariff  may,  at 
least  partly,  account  for  the  decline. 


MODERN  LUXURY   IN    BEDDING. 

Travelers  in  Canada,  visiting  the  ancient  capital,  have  often 
remarked  on  the  perfection  of  the  bedding  in  the  Chateau  Frontenac 
at  Quebec.  It  is  said  to  be  one  of  the  most  luxurious  beds  in  ex- 
istence, being  made  on  sanitary  principles  and  embodying  all  the 
newest  inventions  in  springs  and  upholstering.  It  is  the  same  bed 
as  supplied  to  the  Waldorf-Astoria,  the  palace  hotel  in  New  York, 
and  was  made  for  the  Chateau  Frontenac  by  the  Alaska  Feather  and 
Down  Co.,  of  Montreal.  Dealers,  private  persons,  or  institutions 
wishing  to  receive  a  description  and  price  list  of  this  bed  may  get 
it  by  writing  to  the  secretary  of  the  company  at  their  office,  290 
Guy  street,  Montreal. 


The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A   YARD    WIDE 


& 


IT    HAS 
NO    EQUAL 


Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chioker 

No  house  is  completely  furnished  without  this  lining  heneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes — }i,  2*.   7A. 
We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

Kor   sale  by  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 
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NOTHING  BUT 


I 
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I  neckties 


*▼▼▼▼▼▼▼▼ WW W W ' 


Ladies'  Neckties 
Men  s  Neckties 


We  are  too  busy  to  advertise. 
f 


E.  6c   S.  CURRIE 


Cor.  Bay  and   Front 


TORONTO 


K.  Ishikawa 
&Co. 


Main  Office  :  Canadian  Office  : 

Yokohama,  *       24  Welli"gton  St-  w' 

Japan.  TORONTO. 


r 


i 


N  reaching  out  for  your  account,  we  invite  a  test  of  our  resources  and  methods 
*     °     o     o     in  supplying  your  UNDERWEAR  DEPARTHENT  with  the 


*3 


amond  Brand 


f*M 


<*& 


THE 


2* 


nderwear 


DIAMOND 


I  I 


BRAND 


^ 


You  will  find  great  advantages  to  be  received  from  our  line  of  Men's, 
Women's,  and  Children's  DIAMOND  BRAND.  It  will  pay  you  to 
await  the  arrival  of  our  salesmen  before  placing  orders  for  Fall 
delivery. 


U 


Hermann  H.  Wolff  k  Co., 


170  McGill 
Street    .   . 


Montreal 


v5 
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RIBBONS  RULE  THE  HOUR. 

PARIS    iasik    EMPLOYS   THEM     FOR    MANY    PURPOSES — HOW    GOWNS 

ARE  TRIMMED  -NEW  SUNSHADES  with  FANCY  HANDLES — 

OTHER    ITEMS   OF   THE   CENTRE   OF    FASHION. 

AT  the  debut  of  each  season  Dame  Fashion  has  her  favorite  cut 
and  her  favorite  trimming.  At  present,  says  Jeanne,  writing 
from  Paris  to  The  London  Drapers'  Record,  ribbon  triumphs 
among  all  others,  and  has  even  taken  the  place  of  galons.  It  is 
employed  in  all  widths  and  in  all  colors.  The  comete  ribbons,  which 
are  what  we  term  baby  ribbons,  trim  volants  of  silk  muslin,  some- 
times in  several  rows,  and  at  others  forming  the  most  fantastic 
arabesques.  It  also  trims  the  fronts  of  ladies'  ties,  and  borders 
necklets  and  collars.  Most  beautiful  ruches  are  made  up  entirely 
of  ribbon  loops.  Petticoats  are  covered  with  ribbons  arranged  to 
form  trellis  work.  Underlinen  is  trimmed  with  ribbons  in  the  most 
exquisite  shades  ;  chemises  for  evening  wear  have  the  arms  tied 
up  with  bunches  of  ribbon,  and  drawers  have  rows  and  rows  of 
ribbon  insertion.  Stays  are  made  up  entirely  of  ribbons  half  an 
inch  wide,  in  moire  or  satin,  the  whalebones  being  placed  at  the 
sides  and  back  only,  the  busk  being  very  supple  in  the  front.  These 
stays  are  extremely  comfortable,  and  are  highly  recommended  for 
bicvcling.  Ladies'  cloth  and  light  costumes  follow  the  same  idea, 
and  are  trimmed  with  ribbons. 

Here  are  two  pretty  models.  The  first  is  a  dress  in  black  crepe 
de  Chine  over  a  soft  colored  transparent.  The  border  is  embroi- 
dered with  incrustations  of  black  blonde,  forming  back  and  front 
tunique  Juive,  and  striped  on  the  sides  from  top  to  bottom  with 
black  satin  ribbons.  The  upper  part  of  the  corsage  is  trimmed  with 
ribbons  placed  in  groups  of  threes  and  on  the  cross.  They  are 
each  finished  off  with  loop  bows  of  the  same  ribbon.  The  tight- 
fitting  sleeves  are  entirely  embroidered.  The  ceinture  is  of  black 
satin,  and  the  tricorne  hat  in  straw  is  turned  up  in  the  front  with 
wings  which  are  held  down  with  choux  of  velvet. 

The  other  dress,  also  black,  is  in  striped  taffeta,  the  stripes 
forming  pleats  in  the  material.  The  front  is  trimmed  in  tablier 
fashion  with  volants  of  tiny  ribbons,  which  also  encircle  the  skirt 
above  the  volant.  The  tight-fitting  corsage  has  a  large  empiece- 
ment  of  white  satin,  which  forms  point  in  the  front.  The  tight- 
fitting  sleeves  are  trimmed  on  the  upper  part  with  ribbons  to  match 
those  on  the  skirt.  The  ceinture  is  in  black  and  white  feathers 
and  a  black  satin  chou. 

Very  pretty  trimmings  are  also  made  with  incrustations  of  taffeta 
in  relief  and  goffered  ;  also  cut  out  in  pretty  flower  motifs,  and 
forming  a  kind  of  embroidery.  This  kind  of  trimming  is  seen  on 
all  materials,  but  especially  on  cloth. 

Here  is  a  beautiful  toilette  for  evening  wear  in  white  tulle,  made 
up  over  white  Liberty  satin.  The  upper  part  of  the  skirt  is  circled 
with  two  large  bands  of  velvet  ribbon,  and  incrusted  in  the  centre 
and  round  the  bottom  with  entre-deux  of  point  de  Venise.  The 
corsage,  which  slightly  blouses,  is  trimmed  in  the  same  way,  with 
the  difference  that  the  velvet  ends  are  attached  to  the  sleeves  over 
and  under  the  arms,  crossing  at  the  back  and  brought  round  to  the 
front  to  pass  under  a  diamond  buckle.  The  decollete  is  embroi- 
dered with  a  ruche  of  lace  forming  epaulettes. 

Another  more  elegant  toilette  in  Liberty  satin  has  a  train  paillete 
with  gold  and  covered  with  tulle  lace.  The  skirt  is  cut  up  on  the 
side  to  form  a  tunique,  trimmed  with  gathered  muslin,  which  turns 
round  and  round  serpent-wise.  The  corsage  is  of  lace  paillete 
with  gold,  and  the  ceinture  is  of  different  colored  stones. 

Here  is  a  pretty  model  seen  at  the  horse  show  :  The  costume  is 
in  bleu  de  roi  cloth.  The  upper  part  of  the  soft  falling  skirt  forms 
corselet.  The  corsage,  which  fastens  imperceptibly  under  the  arm, 
is  draped  on  the  cross,  and  fits  tightly  under  a  very  narrow  em- 
piecement  of  yellow  guipure  over  white  satin.     On  the  upper  part 


BETTER  FRESHEN  UP 

voiit  bouse,  store  01  office  bj   covering  the 

ceilings  and  walls  with  our 

Embossec 


Plates 


One  of  many  designs. 

They  make  the  most  reliable,  enduring  and  artistic  finish  you  can  obtain, 
can  be  easily  applied — over  plaster,  if  necessary,  and  may  be  decorated  to  suit 
your  taste. 

Think  of  their  fireproof  and  hygienic  qualities,  and  the  economy  of  having 
a  finish  that  doesn't  need  renewing! 

Better  mail  us  an  outline  giving  shape  and  measurements  of  your  walls  and 
ceiling,  and  we  will  send  you  an  estimate  with  full  particulars. 

Our  metal  finish  is  a  success — not  an  experiment. 


METALLIC  ROOFING  CO.,  Limited 

1176  King  St.  West,  TORONTO. 

of  the  sleeves,  which  are  very  tight-fitting  and  match  the  empiece- 
ment,  are  two  volants  of  cloth,  placed  one  above  the  other,  forming 
epaulettes.  The  same  costume  is  just  as  pretty  in  grey,  violet,  or 
havane. 

The  new  sunshades  have  the  handles  in  laquered  wood,  termin- 
ating with  a  bow  in  Louis  XV.  style  worked  in  the  wood  and 
incrusted  with  cabuchons  or  similis,  according  to  the  shade  of  the 
wood.  Many  are  incrusted  with  real  stones,  such  as  emeralds, 
rubies,  or  strass.  Some  have  the  Prince  of  Wales'  feathers  artis- 
tically wrought  and  set  off  with  precious  stones.  The  material  of 
the  sunshade  should  match  the  wood  of  the  handle.  They  are 
generally  made  up  large,  and  in  soft  shades.  Favorites  are 
white  poult  de  soie,  rose,  pale  blue,  and  tender  green.  No  orna- 
ments or  trimmings  are  seen  apart  from  lace  incrustations,  which 
are,  however,  not  found  convenient,  as  the  sun  filters  through  them 
in  the  most  alarming  manner. 

For  mourning  sunshades  there  are  extremely  handsome  black 
handles.  Heads  are  also  seen,  such  as  rabbits,  donkeys,  swans, 
etc.  Pretty  for  summer  are  handles  forming  a  bunch  of  violets 
tied  with  a  ribbon.  Charming  en  tout-cas  are  those  with  the 
handles  very  slight,  and  of  white  or  orange-colored  wood,  tinted  so 
cleverly  as  to  make  a  glace  effect  as  to  match  the  silk.  The  shades 
adopted  are  orange  and  white  ;  green  and  mauve  ;  green  and  blue 
sunshades  for  country  and  garden  wear  are  in  ecrue  batiste,  lined  t 
with  green  or  blue  taffetas. 


OPENING  A  BRANCH. 

James  R.  McLean,  merchant  tailor,  of  Sussex,  N.B.,  and  also 
of  the  firm  of  McLean  &  Ryan,  Petitcodiac  and  Elgin,  has  pur- 
chased the  good  will  and  business  of  J.  A.  McKinnon,  of  Hamp- 
ton, and  is  opening  a  branch  there.  Mr.  McLean  is  an  enterprising 
merchant,  and  his  new  branch  at  Hampton  is  expected  to  meet 
with  much  favor  from  the  people  of  that  place. 
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MILL    No.    I 


MILL.     NO.    2 


The 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,     ONT. 


Limited 
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MILL   Nil.    3 


MILL   NO.   4 


Full  lines  of  our   r  i\JLL   vjCJOIJo  now  being 
shown  by  the   wholesale   trade. 


n 


Is 


MILL   NO.    5 


MILL   NO.   6 


selling  agents      D     MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 


r;-j 


THE   •:■   DRY  -:-  GOODS  -;-   REVIEW 


SAMPLES 


FOR 


are  now  in  the  hands  of  our  Travellers. 


See  our  line  before  buying  . 


Woollens 


and 


v 


Tailors'  Trimmings 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


nONTREAL 


Eureka 
Blankets 


fc 


e 


Are  the  Best  Blankets  made — they 
are  ALL  WOOL,  and  good  wool  too, 
not  an  ounce  of  cotton  or  stock  of  any 
description  in  them  except  wool.  They 
are  also 


V$»    «c£ 


Fun 


SIZE  and 
WEIGHT. 


We  would  be  pleased  to  express  you  a 
sample  pair. 

Don't  place  your  Blanket  Order 
Until  you  have  seen  them. 


EUREKA  WOOLEN  MFG.  CO. 

Limited 

EUREKA,  N.S. 


T.  EATON  CO.,  LIMITED,  QUEEN  ST.  SECTION 

Lighted  with   Luxfer   Prisms. 


,..  Mfft 

T.  EATON  CO.,  LIMITED,  YONGE  ST.  SECTION 

Lighted  with  ordinary  glass  and  light  wells. 


+ 


* 


3,000  Square  Feet  of  Floor  Space  Saved  by  using 

LUXFER    PRISMS 


For   Catalogue   or    Estimate,  write 


LUXFER  PRISM  COMPANY,  Limited 


58  Yonge  St.,  TORONTO 
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TO  THE  TRADE 


You  have  goods  coming  front 
one  or  more  of  the  following 
Wholesale  Houses  almost  every 
day.      When  your  Stock  of 


Feder's 
Pompadour 
Skirt 
Protector 


runs  low  don't  hesitate  or  wait  to  make  up  the  assortment, 
but  send  orders  for  missing  shades  at  once  to  one  of  the 
firms  mentioned  below,  who  keep  a  full  assortment  of  colors. 
Write  to  the  nearest  located  to  your  territory,  thus  sav- 
ing express  or  freight  charge. 

Granite  Mills,     St.  Hyacinthe 


Sole  Manufacturers  and  Licensees  for  Canada* 


PQ. 


Toronto 

k  Alexander  &:  Anderson. 
A.  Bradshaw  &  Co. 
W.  R.  Brock  &  Co. 
Merchants  Dyeing  and  Fin- 
ishing Co.,   Limited. 
Gordon,  Mackay  &  Co. 
John  Macdonald  &  Co. 
Wyld,  Grasset  &  Darling. 

Hamilton 

Knox,  Morgan  &  Co. 


Ottawa 

J.   M.  Garland. 

J.  A.  Seybold  &  Co. 

St.John,  N.B. 

Manchester,   Robertson  & 
Allison. 

Halifax 

Smith  Bros. 

A.  B.  Boak  &  Co. 

Murdocks*  Nephews. 


Montreal 

Wm.  Agnew  &  Co. 
Brophy,  Cains  &  Co. 
Gault   Bros.  &  Co. 
S.  Greenshields,  Son  &  Co. 
Hodgson,  Sumner  &  Co. 
James  Johnston  &  Co. 
Liddell,  Lesperance  &  Co. 
P.  P.  Martin  &  Co. 
Thibideau,  Frere  &  Co. 
Hermann  H.  Wolff  &  Co. 


Quebec 

Wm.  McLimont  &  Son. 
Thibaudeau,  Frere  &  Co. 
P.  Garneau,  Fils  &  Cie. 
Joseph  Hamel  &  Co. 

London,  Ont. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 
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WARDLAW  YARN  MILLS" 

Thos.  D.  Wardlaw 

■itfcii         "u  rl  )      Ont. 

Worsted  and  Woollen 

Fingering  and  Knitting  Yarns 

THE  PRESS 

CLIPPING 

DEPARTMENT 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  opens 
ings  for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms — $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING   DEPARTMENT 


Board  of  Trade,  MONTREAL 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  •  *  COMPANY. 


FIRE 

AISD 

MARINE 


Head  Office 

Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Nan.  Director. 

C.  C.  FOSTER,  Secretary. 


Crompton's  Corsets 


.  r 


Ken  Moo 

1 .  \ 
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Are  the  Best. 

Y  ATI  SI 
MAGNETIC 
CONTOUR 
VICTORIA 
CLEO 
QUEEN  MOO 

Hygeian  Waists 

..  AND.. 

Standard  Dress  Bones 


HOW  GERMANY  PUSHES  TRADE. 

EVERY  merchant,  retail  or  wholesale,  will  admire  the  persist- 
ence and  push  which  characterize  German  traders.  The 
German  Government  is  wide  awake  in  opening  up  markets  for 
traders  to  follow  up.  A  recent  evidence  of  this  comes  from 
Morocco.  Before  1870  Germany  neither  received  from  nor  s^; 
anything  to  Morocco  ;  but  since  then  its  art  manufactures  have 
been  appearing,  and  are  yearly  increasing,  in  all  the  towns  of 
Morocco.  Two  German  clerks  were  put  by  their  Government  in 
relation  with  a  large  number  of  German  manufacturers,  whose 
goods  they  sold  in  all  the  districts  of  Morocco  on  credit,  without 
troubling  as  to  the  solvency  of  the  buyers.  But  the  object  was  that 
the  German  productions  and  their  cheapness  should  everywhere  be 
talked  of,  and  that  they  should  become  known  and  appreciated.  Many 
of  the  buyers  on  credit  did  not  pay,  but  the  German  Government 
generously  made  good  the  losses,  and  well  rewarded  their  active 
trade  pioneers.  The  latter,  moreover,  went  about  and  bought 
native  goods  of  every  description,  carefully  catalogued  them,  and 
sent  them  to  Germany,  accompanied  by  these  catalogues  and  by 
any  remarks  they  deemed  expedient  to  make.  German  merchants, 
as  already  stated,  now  do  a  good  trade  there. 

THE  DEMAND  FOR  BRADFORD  GOODS. 

Only  makers  of  mohair  yarns  and  fine  yarns  of  the  merino 
class  suitable  tor  dress  goods  are  finding  any  special  improvement 
in  the  home  trade,  says  an  English  correspondent.  Usually,  by 
the  Easter  holidays,  some  definite  line  of  taste  in  dress  goods  has 
become  firmly  established,  and  there  is  an  outcry  for  deliveries  ot 
the  special  fabric  in  vogue,  but  this  has  hardly  been  the  case  this 
year,  and,  although  Bradford  has  obtained  a  larger  share  than 
usual  of  the  apparelling  of  the  middle  classes,  no  one  class  of  dress 
goods  has  had  the  usual  predominance  of  favor. 

Coating  costumes  for  coats  and  skirts  are  as  much  worn  as  ever, 
and  no  class  of  fabrics  are  retaining  their  position  for  this  purpose 
more  fully  than  the  Bradford-made  covert  cloths  and  serges,  all  the 
best  qualities  being  shower  proof. 

Shepherd  checks,  tartans,  and  mercerized  fancies  have  also  sold 
well,  and  the  black  mercerized  mohairs  have,  to  a  large  extent, 
replaced  the  fancy  black  dress  fabrics,  which  used  to  be  sent  so 
largely  from  France  and  Germany. 


MADE-UP  DRESSES  FOR  AUTUMN  TRADE. 

The  Review  used  to  get  frequent  enquiries  from  retailers  in 
Canada  for  ladies'  skirts,  articles  which  at  that  period  were  not  on 
the  market.  During  the  last  season  or  two,  however,  a  number  of 
jobbers  have  shown  nice  lines,  and  a  good  trade  has  been  done  in 
them.  Some  lines  are  very  carefully  made,  and,  even  where  the 
material  used  is  not  expensive,  the  goods  are  superior  in  style  and 
finish.  Another  step  in  this  trade  is  being  taken,  and  the  Mer- 
chants Dyeing  and  Finishing  Co.  inform  The  Review  that  for  the 
coming  fall  season  they  will  not  only  make  up  skirts,  but  also  full 
dresses  in  the  latest  styles  of  fashion. 


THE    REVIEW    IN     NEW     BRUNSWICK. 

The  Review,  homeward  bound  from  the  east  in  April,  stopped 
at  the  enterprising  town  of  Chatham,  N.B.,  located  at  the  head  of  * 
navigation  on  the  Miramichi  river  and  noted  for  its  pulp  and  lumber 
mills.  Calling  on  Mr.  R.  A.  Murdock,  dry  goods  and  clothing 
merchant,  who  is  an  old  subscriber,  The  Review  was  informed  by 
Mr.  Murdock  that  he  had  subscribed  for  a  number  of  years  to 
several  of  the  leading  journals  of  the  continent,  including  The 
Review,  and  finally  came  to  the  decision,  after  carefully  perusing 
them  all,  that  The  Review  contained  all  necessary  information  for 
the  dry  goods  trade.  "  I  am  now,"  said  he,  "  subscribing  to  The 
Review  only  and  I  am  well  satisfied  with  the  information  therein." 
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be  up-to-date 
and  put  the 

Moore 

Patent 

Pockets 

in  all  your  suits. 


What  happens  when  you  don't   have   the  Moore 

Patent  Pockets  in  your  clothes. 

Head  Offices,  207  St.  James  St.,  Montreal 

Everyone 

who  has  seen  the 

Moore   Patent  Pocket 

is  enthusiastic  in  its  praise, 
and  declares  it  will  work  a 
revolution  in  pocket  mak- 
ing, and,  they  say,  now 
that  they  have  seen  them, 
they  would  not  have  their 
clothes  made  without  them 
at  any  price. 


TAIL0RS  Thibaudeau  Bros. 


&  CO. 


Importers    of" 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


DRY  ulllJUo 


THIBAUDEAU  FRERES  <£  CIE. 

Quebec. 

THIBAUDEAU  BROTHERS  &  CO. 

London,  Eng. 

THIBAUDEAU  BROS,  dc  CO. 

332  St.  Paul  St. 
MONTREAL 
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Some  Special  Values 
in  Neckwear 


BEST  VALUES   AT 
LOWEST  PRICES 


We  have  secured  for  Sorting  Trade  a  splendid  range  of   new  Neckwear  in 
fashionable  plaid  and  check  patterns,  which  are  confined  to  us  for  Canada. 
These  goods  are  exceptionally  fine,  and  equal  in  quality  and  finish  to 
lines  usually  sold  at  $4.00  and  $4.50.      Made  in  all  styles  : 

Puffs,  Graduates,  Derbys,  String  Ties 
and  Bows,  all  to  retail  at  25c. 

Our  travellers  start  on  ist  May  with  complete  range  of  Fall  Samples  in 
Men's  Furnishing  Goods,  including  Neckwear,  Hosiery,  Sweaters, 
Underwear,  Shirts  and  Collars,  Waterproofs,  etc. 


1     C00KS0N,  LOUSON  &  CO.,   Montreal 
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HARRIS  &  CO.,  R0^r 


MAM    I  ACTUREKS    OF 


Friezes  and  Homespuns 


R.  R.  Davis 

Selling  Agent 


3  Wellington  St.  East 

...TORONTO 


THE  OLD    FIGHT    AGAINST   DEPARTMENTALS. 

IN  CHICAGO,  the  legal  attempts  of  the  small  traders  against  the 
big  stores  having  failed  for  the  time  being,  the  merchants  are 
trying  co-operation  among  themselves.  Two  plans  are  now  under 
consideration,  both  co-operative  in  nature,  but  differing  consider- 
ably in  their  details.  The  promoters  of  one  company  now  in  pro- 
cess of  organization  propose  to  sell  memberships  to  several  hundred 
retailers  in  outlying  districts,  establish  a  central  store  in  the  down- 
town district,  rent  out  the  departments,  and  carry  on  rather 
a  complicated  system  of  co-operation  between  this  store  and 
those  of  the  members  in  the  association.  Another  plan  has 
been  laid  before  the  Retail  Grocers'  and  Butchers'  Association. 
If  a  sufficient  number  of  merchants  in  the  different  lines  agree  to 
support  it,  an  organization  called  the  Retail  Merchants'  Purchasing 
Association  will  be  formed.  The  iunction  of  this  association  will 
be  to  look  after  the  purchasing  and  advertising  of  its  members,  and, 
on  account  of  the  large  quantities  to  be  bought,  it  is  expected  that 
the  department  stores  can  be  undersold.  Many  merchants  believe 
this  will  come  nearer  solving  the  department  store  problem  than 
any  scheme  yet  proposed. 


A  KNIT  GOODS  COMBINE   IN   THE  STATES 

A  meeting  has  been  held,  in  New  York,  to  agree  upon  a  union 
of  knit  goods  manufacturers  in  several  eastern  States.  The  follow- 
ing makers  propose  to  go  in  :  The  Wayside,  of  Troy  ;  the  Eagle, 
Montgomery,  Red  Star,  Gardiner  &  Warring,  Green,  Atlas  and 
Spartan,  of  Amsterdam  ;  the  Empire,  Halcyon  and  Star,  of 
Cohoes  ;  the  Star  Knitting  Mill,  of  Hagermans  ;  the  Johnstown,  of 
Johnstown  ;  Fall  Kill,  of  Poughkeepsie  ;  Clyde,  of  Waterford  ; 
Summit,  R.  &  H.  Newland  and  Newland  and  Dennison,  of  Still- 
water, and  Newland  &  Nelson,  of  Mechanicsville.     The  plan  is  to 


form  a  $30,000,000  incorporated  company,  to  pool  expenses,  and 
reduce  the  cost  of  manufacturing.  The  union  would  make  under- 
wear only.  It  is  not  hoped  to  control  the  market,  since  there  are 
234  knit  goods  mills  in  the  States,  of  which  177  are  in  New  York 
State. 


THE  DEATH    OF  MR.  BLYTH. 

Mr.  John  Blyth,  a  former  well-known  dry  goods  merchant  of 
Brockville,  who  died  in  Montreal  last  month,  was  born  in  Had- 
dington, near  Edinburgh,  Scotland,  64  years  ago,  and  was  for 
many  years  a  member  of  the  dry  goods  firm  of  J.  &  R.  Blyth,  of 
Brockville.  He  retired  from  business  some  years  ago,  and,  after 
spending  a  few  years  in  England  and  on  the  Continent  of  Europe, 
had  resided  in  Montreal  for  some  time.  He  was  unmarried,  and 
leaves  one  brother,  Mr.  Robert  Blyth,  of  Brantford,  and  a  sister, 
who  is  married  to  the  Rev.  James  Douglas,  a  Presbyterian  minis- 
ter, of  High  Bluff,  Manitoba.  He  had  amassed  a  considerable 
fortune.  The  remains  were  interred  in  the  family  plot  at  Brock- 
ville. 


THINK  OF  ENLARGING  THEIR  FACTORY. 

The  Allen  Manufacturing  Co.,  Toronto,  contemplate  purchas- 
ing a  parcel  of  ground,  165  feet  in  all,  immediately  in  rear  of  their 
present  building  on  Simcoe  street,  but  between  this  factory  and  the 
property  they  wish  to  acquire  is  a  lane,  which  the  company  have 
asked  the  city  to  remove  so  they  may  have  one  large  factory.  The 
Allen  Co.,  who  do  a  large  whitewear  trade,  at  present  employ  410 
hands,  but  when  they  acquire  this  property  they  intend  to  erect  a 
building  twice  the  size  of  their  present  one,  and  expect  to  increase 
their  staff  to  from  1,000  to  1,200  hands.  The  price  agreed  on  is 
$90  a  foot. 


5-yard  pieces,  1  dozen  in  a  box. 
36-yard  reels,  1  gross  in  a    box. 

IN   BLACK  AND 
STAPLE  COLORS. 

If  your  Jobber  cannot  supply  you,  ask 
us  for  Sample  Card  and  Prices. 


DYED  IN  THE 

WOOL. 
SHRUNK  READY 

FOR  USE. 


will  outwear  any  other  Skirt  Braid,    Binding 
or  Facing  on  the  market. 

Try  it  and  you  will  always  buy  it. 


D.  Goff  &  Sons,  Pawtucket,  R.I. 


B  Yds  Warranted 
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Featherbone 
Corsets  .  .  . 


FIT  EVERYWHERE,  PINCH  NOWHERE. 


>♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦» 


Ceatherbone    Corsets  as  I 


i 


1  they  are  made  to-day, 
sell  at  sight.  Make  it  easy  } 
for  your  corset  department  < 
and  carry  these  goods —  < 
the  finest  line  on  the  road.   < 

♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦< 


Canada  Featherbone  Co. 

LONDON,  ONT. 


NOTHING  DECEPTIVE 


ABOUT 


-+ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "  North  Star  "  and  "  Crescent  "  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


SUSPENDERS ! 


We  are  turning  out  a  line  of  these 
goods,  for  which  we  do  not  hesitate  to 
claim  that  they  are  the 


BEST  IN  CANADA. 


Every  pair  undergoes  careful  inspec- 
tion before  leaving  the  factory,  ensuring 
proper  work  and  finish.  We  give  our 
customers  stylish  and  attractive  goods, 
and  the  best  values. 

If  you  are  not  already  among  our 
customers,  give  us  a  trial  order. 


IN.  VROOM 

ST.  STEPHEN,    N.B 


SYSTEMATIC 
SAVING 


«^»       <eS5       fe^8       <j£ 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN   THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director 
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HOW  TRADE  GOES  IN  THE  WEST. 

THE  SEASON  FOR  HOUSEFURNISHINGS  AND  CARPETS. 

A    GLANCE     AT     BANFIELD'S   STOCK,    WINNIPEG— NEW     GOODS    AT 

THE    IOBBERS — AN    EXCELLENT   SORTING    SEASON — 

MACKIE    BROS.'    NEW   STORE — THE 

MILLINERY   SEASON. 

From  'I'm    Review's  Special  Correspondent. 

Winnipeg,  April  20,  1898. 

HOUSECLEANING  is  in  full  blast  in  Winnipeg,  and,  as  a 
natural  sequence,  housefurnishings,  such  as  carpets,  rugs, 
curtains,  drapes,  and  all  the  hundred  and  one  things  that  go  to 
make  the  modern  home  a  thing  of  beauty,  are  in  brisk  demand. 
Many  of  the  dry  goods  houses — notably,  the  Hudson's  Bay — have 
large  and  well-selected  stocks  of  carpets,  etc.,  but  Banfield's  is  the 
only  house  in  the  city  devoted  exclusively  to  that  trade.  Hearing 
that  Mr.  Banfield's  recent  purchases  in  the  Orient  had  arrived, 
your  correspondent  sauntered  in  on  Saturday  evening  and  found 
Mr.  Banfield  and  his  able  lieutenant,  Mr.  Alfred  Allan,  busy,  ar- 
ranging the  most  beautiful  goods  in  the  housefurnishing  line  that 
have  yet  reached  the  west.  Inlaid  tables  from  Morocco,  curtains 
from  Bagdad,  exquisite  models  of  some  of  the  arches  and  doorways 
of  the  Alhambra  (all  the  glory  of  white,  crimson,  blue,  and  gold 
faithfully  reproduced),  tapestry  panels,  Venetian  table  covers,  and 
genuine  Persian  rugs  were  a  few  of  the  things  that  evoked  admira- 
tion and  called  up  all  that  one  had  ever  read  of  the  mysterious  and 
changeless  east.  The  patient  handwrought  articles,  so  suggestive 
of  infinite  leisure  and  absence  of  competition,  represent  a  state  of 
things  so  entirely  opposite  to  the  rush,  machine  labor,  keen  com- 
petition and  general  hurly-burly  of  the  west,  as  to  be  absolutely 
fascinating.  Who  were  the  women  that,  with  no  pattern  before 
them,  executed  those  strange  designs  on  the  Bagdad  curtains,  who 
the  men  that,  from  a  veritable  chaos  of  color,  produced  those  rugs, 
the  beauty  of  whose  shades  are  hardly  surpassed  by  the  rainbow  ? 
What  did  they  think  about  ?  What  did  the  fifty  generations  who 
preceded  them  think  about,  as,  day  after  day,  they  wrought  in 
precisely  the  same  way  ?  Who  invented  the  wonderful  dyes,  so 
impervious  to  time  that  they  but  brighten  and  grow  more  beautiful 
with  the  passing  years  ? 

But  we  must  come  back  from  the  east  and  its  mystery  to  the 
west  and  its  enterprise,  for  here  is  the  latest  product  of  the  weavers' 
art  in  curtains.  Plushettes,  of  the  most  beautiful  combinations  of 
blue  and  silver,  crimson  and  gold,  black  and  gold,  and  other  shades 
in  endless  variety,  and  while  you  admire  you  hear  "and  so  cheap, 
too,  only  $1.40  a  yard,  and  look  at  the  width."  That  is  the  west 
all  over,  from  curtains  to  carpets,  carpets,  carpets.  What  stock  do 
you  carry  ?  we  ask,  as  tiers  seem  endless.  ' '  Well,  we  have  a  car 
on  the  track,  and  when  that  is  in  we  will  have  1,000  rolls  in  the 
house,  but  come  and  look  at  the  squares  and  rugs."  And  we  go 
and  look  and  wonder  and  admire.  After  all  it  is  good  to  belong 
to  the  west.  It  is  western  push,  and  plod,  and  enterprise  that  place 
within  the  reach  of  almost  the  poorest  a  carpet  or  art  square,  perfect 
in  coloring,  pretty  in  design,  and  if  2,000  or  4,000  others  have  just 
the  same  pattern  of  carpet,  what  of  it  ?  They  don't  all  live  neigh- 
bors. But  floors  are  covered  with  other  things  besides  carpets, 
and  the  linoleums,  both  inlaid  and  otherwise,  come  under  review, 
Japanese  mattings,  floor  oils,  and  even  the  old  line  druggets.  This 
house  carries  everything  that  can  possibly  be  required  for  the  modern 
house. 

This  is  an  off  season  in  the  wholesale  dry  goods  trade.  In  fact, 
though  assorting  business  is  good,  there  are  few  changes  to  report 
and  few  new  lines  being  shown.  There  are  some  reproductions 
of  lines  already  mentioned  in  new  designs.  The  trade  in  blouses 
has  been  so  phenomenal  that  fresh  stocks  have  just  been  received 


by  both  Stobart's  and  Whitlas'.and  in  these  are  seen  the  latest  evo- 
lutions of  the  Russian  blouse.  The  prettiest  of  these  blouses  is 
made  of  Scotch  zephyr  gingham,  trimmed   with  a  profusion  of  lace. 

Whitlas,  by  the  way,  are  making  a  special  push  in  hosiery  just 
now,  or,  more  properly  speaking  certain  lines  carried  by  this  house. 
Nos.  65,  775  and  360,  are  meeting  with  an  unusually  large  sale. 
Business  is  also  good  for  Lisle  thread  and  cotton  goods.  WrigJtife 
celebrated  fleece  and  comfort  brands  of  men's  underwear  are  con- 
trolled by  this  house,  for  the  west,  and  fall  orders  are  coming  in 
rapidly.  The  packing  of  these  lines  is  quite  a  feature,  each  set 
having  a  box  of  its  own. 

John  W.  Peck  &  Co.  are  now  showing  their  fur  samples  for  next 
winter.  Staple  furs,  such  as  coon,  wombat,  beaver  and  Russian 
buffalo  are  all  going  to  be  dearer  next  winter,  owing  to  a  shortage 
in  supply  and  a  very  general  increase  in  demand.  Peck  &  Co. 
are  having  a  great  run  on  their  Klondyke  coats,  and  find  business 
generally  very  satisfactory.  Their  trade  is  increasing,  no  boom 
but  the  steady  enlargement  from  year  to  year  which  guarantees 
stability. 

Myron,  McBride  &  Co.,  men's  furnishings,  report  their  first 
month  of  business  under  the  new  name  very  gratifying.  Travelers 
are  sending  in  plenty  of  orders,  more  especially  for  a  line  of  water- 
proof coats,  which  are  being  made  a  speciality  of  this  month. 

Robinson,  Little  &  Slater,  London,  Ont.,  are  now  comfortably 
settled  in  their  new  quarters  in  the  Dundee  block.  Trade,  which  is 
now  confined  pretty  much  to  sorting  orders,  is  very  good.  This 
house  are  agents  for  the  Canadian  Underwear  and  Blanket  Co., 
and  are  receiving  many  orders  for  a  line  of  men's  underwear  known 
as  P478. 

Bryce  &  Co.,  agents  for  Thos.  May  &  Co.,  Montreal,  and  other 
good  houses,  are  just  moving  into  most  commodious  and  well-fitted 
sample  rooms  over  Ashdown's  retail  hardware  store.  They  have 
held  their  samples  at  the  Manitoba  Hotel  since  the  Mclntyre  fire, 
and  will  not  be  settled  for  another  week. 

Mackie  Bros.,  victims  also  of  the  fire,  have  opened  temporary 
quarters  at  243  Portage  avenue.  Mr.  Morris,  who  was  a  partner  in 
the  firm  prior  to  the  fire,  is  now  in  British  Columbia.  For  the  future, 
as  in  the  past,  this  firm  will  make  a  specialty  of  men's  furnishings 
and  house  linen,  in  which  lines  they  have  opened  new  stocks  up-to- 
date  in  every  particular.  One  of  the  partners  being  in  Toronto  at 
the  time  of  a  recent  fire,  secured  a  line  of  flannelettes,  slightly 
marred  by  water,  and  these  formed  a  bargain  feature  on  opening 
the  new  premises. 

The  Imperial  Dry  Goods  Co.  have  completed  their  improve- 
ments and  have  their  new  stock  well  in  hand.  One  line  carried 
by  this  house,  and  which  is  sure  to  be  well  patronized  by  lady 
cyclists,  is  Manchester  duck,  in  fawns  and  browns,  with  neat 
patterns.  This  material  is  light,  substantial  and  just  the  thing  for 
either  wheeling  or  walking  in  hot  weather.  This  company  also 
show  some  special  values  in  organdie  muslins. 

"Fit  Reform"  is  the  last  new  thing  in  men's  furnishings.  It 
is  a  patent  arrangement  of  cabinets,  in  which  clothing  is  arranged 
for  sale.  The  idea  is  from  the  fertile  brain  of  W.  J.  Kennedy,  who 
was  for  some  years  in  the  Hudson's  Bay  Company  here.  Houses 
are  being  opened  by  "The  Fit  Reform"  in  Montreal,  Toronto  and 
Winnipeg,  and  later  in  British  Columbia.  The  great  advantage 
gained  is  the  fact  that  the  goods  are  displayed  to  the  greatest  possible' 
advantage,  and,  when  inspection  is  complete,  a  push  sends  the 
whole  thing  back  into  its  cabinet,  where  the  clothing  is  perfectly 
free  from  dust  and  crushing.  The  house  opened  here  is  very  hand- 
somely fitted  with  plate  glass  anulirs  on  marble  bases,  the  anulirs 
at  the  same  time  serving  as  showcases. 

MILLINERY. 

Owing  to  the  charming  spring  weather,  inaugurated  by  Good 
Friday,  the  sale  of  millinery  has  been  very  large.  The  retail  houses 
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Kill  Storey  $$on 

+         CLOVE    MANUFACTURERS 

ACTON,   PINT. 

Co  ibc  trade  of  the  Dominion 

Gentlemen:  We  are  exhibiting  through  our 
representatives  the  largest  range  of  QLOYC5, 
r\ITT5,  r\0CCdSIN5,  5H0E  P/IC5 
and  TRdYELLINQ  DrtQS  ever  shown  by 
a  single  firm.  Our  KLONDYKE  Goods  are  high- 
ly recommended  by  those  who  have  seen  them. 
See   these   goods  before  placing   your  Orders. 

QUALITY  F1R5T~CL4JJ,  FRICE5 
RIQHT.  Every  customer  will  be  waited 
upon  in  good  time. 

W.  H.  Storey  &  Son. 


SOME  OF  YOUR  CUSTOMERS 
WILL  WANT  A     .     .     .     . 

Klondyke  Outfit 

OF   VERY    WARM   AND  STRONG 

UNDERWEAR 


''7.1 


Warranted 
TurnbulVs 


We  are  making  a  Special  Line  of  Men's  Woolen  Under- 
wear in  Shirts,  Drawers  and  Sweaters,  in  weight  from  1%  lbs. 
to  2  lbs.  each  garment.  Full  Fashioned,  and  of  Fine,  Soft  Wool. 

WRITE    FOR    PRICES   AND    SAMPLES. 


GOULDING  &  CO. 

27  Wellington  St.  East 

TORONTO 


JOS.  W.  WEY 

6  Bastion  Square 

VICTORIA,  B.C. 


THE  C.  TURNBULL  CO.  OF  GALT 


LIMITED 


#miimM&®mmmmmmimmimimmMm^ 


I  LADIES'  BELTS 


in  plain  and  ORNAMENTAL  Leather. 
We  are  making  new  designs  in  these 
goods 


Splendid  values  in 

Full  assortment  of  ^ 


Metal  Belts  | 

WAIST  SETTS  DRESS  PINS  » 

BELT  HOLDERS  BABY  PINS  g 

And  a  genera!  line  of  Jewelry  suitable  for   the  Dry  Goods  Trad''.      It   will    pay    you  »Q 

to  inspect  our  Samples  ^Sl 


WM.  CROFT  &  SONS 


Established  1855. 


„„  53  Bay  Street,  TORONTO.    | 


7»» 
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all  had  their  spring  openings  during  the  month,  and  report  business 
unusually  active.  The  hats  are  pretty  enough  to  tempt  anyone  with 
a  penny  in  their  pockets.  I).  McCall  &  Co.  have  received  a  num- 
ber of  new  lines  in  untrimmed  straws,  which  are  extremely  pretty. 
They  are  showing  this  week  their  fall  jackets. 


M 


CHAT  WITH  A  MARKDALE  MERCHANT. 

R.  W.  J.  MACFARLANE,  of  Markdale,  was  in  Toronto  this 
week,  and  The  Dky  Goods  Review,  of  which  he  is  an 
old  subscriber,  had  the  pleasure  of  a  few  minutes'  chat  with  him. 
Mr.  Macfarlane  is  not  only  one  of  Markdale' s  leading  business 
men,  but  he  is  the  pioneer  business  man  of  the  town.  When  he 
went  there,  thirty-five  years  ago,  Markdale  had  neither  railway 
nor  store.  In  fact,  there  was  only  one  building  there,  and  that 
was  a  log  structure.  "  Now,"  to  use  Mr.  Macfarlane' s  own  words, 
"  Markdale  is  one  of  the  best  business  towns  of  its  size  in  Canada." 
Its  business  structures  are  of  brick,  its  streets  are  well  paved  and 
lit  by  electricity. 

Mr.  Macfarlane,  besides  conducting  a  large  general  store, 
in  which  nearly  a  dozen  clerks  are  employed,  is  also  an  extensive 
grain  buyer,  and  has  been  ever  since  he  settled  there.  "  In  the 
early  days  before  we  had  the  railways,"  he  said,  "we  had  to 
team  all  our  grain  to  Colling  wood,  36  miles  away."  The  advanc- 
ing market  in  grain  is  quite  agreeable  to  Mr.  Macfarlane,  who 
is  the  happy  holder  of  about  70,000  bushels,  principally  coarse 
grains  such  as  peas  and  oats.  "  Our  part  of  the  country,"  he  ex- 
plained, "does  not  raise  much  wheat.  It  is  principally  coarse 
grains  we  now  raise.  We  did  at  one  time  grow  a  great  deal  of 
barley  and  wheat,  but  the  loss  of  the  United  States  market  put 
a  stop  to  barley  producing.  We  are  now,  however,  going  a  little 
more  into  wheat  than  we  did  during  the  last  few  years." 
"  How  is  your  part  of  the  country  for  live  stock  ?  " 
"Good.  We  raise  a  good  many  cattle  and  hogs.  O,  yes," 
concluded  Mr.  Macfarlane,  "  ours  is  a  good  part  of  the  country  for 
nearly  everything."  Mr.  Macfarlane  is  gradually  turning  his 
business  into  a  cash  one,  and  is  much  pleased  with  the  results. 


IN   NEW  QUARTERS. 

Robert  Henderson  &  Co.  are  now  ensconced  in  their  new  ware- 
rooms,  Nos.  181-3  McGill  street,  Montreal.  The  premises  occupy 
three  airy,  well-lighted  flats,  giving  ample  accommodation  for  the 
many  lines  handled  by  the  firm.  The  offices,  which  are  on  the 
first  floor,  have  been  newly  fitted  up  and  are  particularly  ^bright. 
The  Review  believes  it  is  voicing  the  sentiment  of  the  trade 
generally  in  wishing  Henderson  &  Co.  a  continuance  of  the  success 
which  has  necessitated  their  moving  into  larger  quarters. 


PROFIT    FROM   FOREIGN    VISITORS. 

There  are  likely  to  be  a  good  many  visitors  from  the  United 
States  this  summer,  who  will  help  trade  by  spending  money,  many 
of  them  renting  houses  in  our  cities,  towns  and  summer  resorts. 
A  gentleman  from  Port  Hope  told  The  Review  he  had  just  rented 
his  house,  furnished,  to  an  American  family,  for  $50  a  month.  A 
few  weeks  ago  he  would  have  been  glad  to  take  #15  for  it. 


DO  YOU   SELL  WALL    PAPER? 

There  are  a  good  many  general  merchants  who  handle  wall 
paper,  and  there  are  a  good  many  who  do  not  who  should.  M. 
Staunton  &  Co.,  the  well  known  wall  paper  manufacturers,  of 
Toronto,  are  advertising  in  another  column  to  the  effect  that  every 
reader  ot  The  Dry  Goods  Review  who  sells  wall  paper  can,  on 
mentioning  this  journal,  receive,  free  and  post  paid,  an  article  that 
he  will  find  useful  in  the  wall  paper  branch  of  his  business.  Send 
for  one. 


D 


OMINION                              1898 
COTTON                        SPRING 
MILLS  COMPANY  *~* ■ 

9  1898 

Whites,  Greys,  Ducks,  Cantons,      i- 
L  Drills,     Bags,    Grey    Sheetings, 
Bleached      Sheetings,      Pillows, 
Towels,    Piques,    Yarns,    Prints, 
Etc 


Wholesale  trade  only  supplied. 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAJ1S,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
an*  GAUNTLETS      ' 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 

Agents... 

GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 


Suggestion 

of  what's   coming    and 
the  need  of 

Nobby 
Homespun  Suiting 

OXFORDS  are  unequalled.     Made  of  pure  wool,  in  stylish 
designs,  and  for  sale  at  leading  cloth  houses  and  tailors. 

E^tESirfSS;™      Oxford  Mfg.   CO.,  Limited 


-Oxford,  N.  S. 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF         / 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE.— 

U  Catharine  St,  North, 
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THE 


Canadian 

BRAND 


THINK  OF  IT. 


A  two-ply  carpet  made  from  pure  fleece  Can- 
adian wool,  three-ply  and    twisted  yarn. 

The  same  in  quality  throughout,  on  English 
worsted  warp. 

Nothing  in  the  market  to  excel    it  for   wear 
and  fast  colors. 


A  GUARANTEE  WITH  EACH  ROLL. 
A  TRIAL  ORDER  SOLICITED. 


(/ 


Royal  Carpet  Co.,  Guelph,  Ont. 
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the  Cider  Brand 
Lambs'  Olool  Underwear 


Manufactured   by 


Cbe  Gait  Knitting  Co. 
Gait,  Ont 


is  the  best  and  most  reliable  made  in  this 
or  any  other  country 
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TRADE  MARK 


The  retail  trade  only  supplied 


C.  K.  HAGEDORN,  Manager 


They're  Out 


U 


OUR  SPRING  SAMPLES 


♦  ♦ 

♦  ♦ 

k ▼▼▼▼▼▼▼▼▼▼▼▼▼▼"▼ ▼  ▼"  ▼ 
**     ♦  TRADE 

|      BERLIN 

X  MARK 

A  A  A  A A  A  A  A A A  A  A AAAAAAAA 
▼▼"▼▼ TTTTTT? ▼▼▼▼▼▼▼▼ 


Ready  and  men  on  the  road  in  every  part  of  the  Dominion  showing  them.       Under- 
stand, we  have  spent  much  time  in  getting  up  this  season's  samples  of 

SUSPENDERS 

We  have  succeeded  in  procuring  the  very  latest  and  best  qualities  and  designs 
in  webs  the  market  affords.  We  have  used  the  newest  trimmings  to  add  ATTRAC- 
TIVENESS to  QUALITY.  These  goods  will  sell,  and  are  worthy  your  careful  con- 
sideration, as  we  believe  them  to  have  no  superiors  in  the  market. 

Our  range  of  BUTTONS  is  also  very  much  up-to-date.     Prices  always  right. 


Trial  order  solicited. 
Goods  shipped  promptly. 
We  guarantee  satisfaction. 


--"  We  fear  nae  foe.' 


The  Berlin  Suspender  and  Button  Co.,  Berlin.  Ont. 
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OLD-ESTABLISHED  HOUSES. 

In  Great  Britain,  and,  in  fact,  throughout  nearly  all  Europe, 
considerable  pride  is  taken  by  business  houses  of  long  standing  in 
the  circumstance  that  they  are  among  the  oldest  in  the  district  to 
which  they  belong,  and  it  is  only  right  that  this  should  be  so.  Any 
mercantile  or  professional  establishment  that  can  lay  claim  to  such 
a  measure  of  success  as  enabled  it  to  continue  for  years  with  an  un- 
broken and  uninterrupted  record  has  good  cause  to  feel  proud. 

The  Review  is  pleased  to  notice  that  this  feeling  is  gaining 
ground  in  Canada,  and,  after  making  some  enquiries,  it  finds  that 
the  following  firms  can  lay  claim  to  being  among  the  oldest  whole- 
sale dry  goods  houses  at  present  doing  business  in  Canada  ;  that 
is,  those  which  have  the  longest  unbroken  records  : 

Thibaudeau  Bros.,  of  Montreal  and  Quebec,  established  in  1811. 

J.  G.  MacKenzie  &  Co.,  of  Montreal,  established  in  1829. 

John  Vassie  &  Co.,  of  St.  John,  N.B.,  established  in  1832. 

S.  Greenshields,  Son  &  Co.,  of  Montreal,  established  in    1833. 

If  any  readers  know  of  a  wholesale  dry  goods  house  or  houses 
dating  back  as  far  as  those  above  mentioned,  The  Review  would 
be  obliged  by  their  notifying  it  of  such  fact. 


CANADIAN    RETAILERS    ORGANIZING. 

At  the  last  meeting  of  the  Toronto  Merchants'  Association,  a 
resolution  was  passed  to  the  effect  that  the  various  retail  businesses 
of  the  city  should  be  divided  into  sections,  and  that  five  members  be 
appointed  as  a  committee  out  of  each  section.  A  municipal  and 
legislative  committee,  composed  of  28  members,  was  elected, 
and  Mr.  E.  M.  Trowern  was  appointed  secretary  of  the 
association.  The  executive  committee  was  instructed  to  make 
arrangements  for  securing  permanent  offices.  The  association  does 
not  believe  that  a  business  tax  of  7^  per  cent,  would  be  in 
their  interests,  or  that  the  proposed  new  insolvency  bill  has  been 
framed  to  suit  the  requirements  of  the  retailers.  A  motion  was 
introduced  and  carried,  to  the  effect  that  as  the  business  streets  of 
the  city  are  not  properly  watered,  a  deputation  should  wait  on  the 
city  council  and  demand  a  better  watering  system. 

Messrs.  James  Stewart  and  T.  H.  Smith,  of  Toronto,  have 
organized  a  local  branch  of  the  Ontario  Retail  Merchants'  Associa- 
tion in  London.  The  following  officers  were  elected  :  D.  W. 
Blackwell,  president  ;  J.  Pocock,  vice-president,  and  E.  Sutton, 
secretary. 

REMOVAL. 

The  Canadian  Underwear  Co.,  of  Montreal,  has  moved  from 
301  St.  James  street  to  the  spacious  warehouse  until  lately  occupied 
by  Lonsdale,  Reid  &  Co.,  at  18  St.  Helen  street.  This  move  is 
the  result  of  increasing  business  and  the  acceptance  of  a  couple  of 
New  England  agencies,  requiring  additional  floor  space  to  carry 
stock.  The  company  will  hereafter  be  in  a  position  to  make  a 
good  display  of  the  various  lines  of  underwear,  gents'  furnishings, 
tweeds  and  general  dry  goods  which  it  always  has  on  hand. 


DRIVES     IN     STAPLES- 

Wyld,  Grasett  &  Darling  are  congratulating  themselves  because 
they  have  placed  some  exceptionally  large  contracts  for  cotton  at 
a  price  they  could  not  now  be  had  for,  on  account  of  the  firmer 
feeling  in  cottons  created  by  the  war.  They  have  also  some  big 
drives  in  flannelettes. 


WILL   REPRESENT  THE   ROYAL. 

The  Royal  Carpet  Co.,  of  Guelph,  have  engaged  Mr.  R.  J. 
Chambers,  late  of  the  carpet  department  of  the  Robert  Simpson 
Co.,  Toronto,  as  their  eastern  representative, 


The  Bustle  is  Needed 


IN    THE    NEW    I'M. I.    STYLES 
OF    DKESSKS 


the  BRAIDED  WIRE  BUSTLF 

IS    THE    BEST 

LIGHT— GRACEFUL— ALWAYS    IN    SHAPE— MADE  IN   SEVERAL  VARIETIES. 


f  „ 


•*  Empire."  "  Princess." 

La  Mode."  "  Combination  Hip  Pad." 


If  not  in  stock  send  sample  order. 

BRUSH  &  CO.     -     TORONTO 

Canadian  manufacturers   for   Weston  &   Wells  Mfg.   Co. 


"1m 


Halls.Theatres.Public 
Buildings,  Private 
Residences.  Schools 
LodgeRooms.3tore5.eic 


Not  a  Substitute 

but  superior  to  lath  and  plaster, 
will  not  crack  and  fall  off,  absolutely 
fire-proof,  handsome  in  appearance. 
Send  for  our  beautiful  catalogues  show- 
ing three  hundred  designs  ;  free  for  the 
asking.     Estimates  furnished  on  receipt 

of  plans. 

^> 
The   .. 
PEDLAR     METAL     ROOFING     CO. 
Oshawa,  Ont. 


^.^■xiy^v^v/nv/iv^./ii>,^w>i»>./ii>.A^^w^k  IBB 
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B.  &  C.  Corsets 


V 


Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


A 


Manufactured  only  by 


BRUSH  &  CO.    -    TORONTO 


The  Celluloid  Company 


30,  32,  34,  36 
'Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely  No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


EUuloiD 


Others  Genuine 


MARK. 


ROMAN 

Sizes  15  Ts  1 7  72 In. 

r>ont       I  5/8   I  n. 
Back.     I      In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

F  ront  I  v*  In. 
Back   I  72  In. 


TITAN. 

Sizes  I3  72^20  In. 
Front    2  72  In. 
Back    2V4  In. 


ROYAL 

Sizes  l2'/2T_02O    In, 
Fkoiit  I5^a   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  cither  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^^^^^^■^^^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

Sizes  8  T°l  I /a  In. 
"•  Width  3  /eln. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9</zT°l\'/2\n. 
Width  3/2  In. 


fc- 


Sample  Trunks  and  Sample  Cases 

BEST   MAKE   IN  AMERICA 


Steel  Trunks.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Round  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


'  " '  *— 
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Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

a.so  a  fu..  .me  of  and  Sample  Cases 

Common  Canvas  Extension  Cases  for  the  Trade. 


Cummings'  Pat.  Suspender  Trays. 

Patented  Dec.  22,  1892.  Patented  in  Canada. 


JOSIAH  CUMMINGS,  SON  &  CO. 


63,  65,  67,  69  Kingston  Street 


Bosom  Shirt  Box  and  Trays. 


BOSTON. 


Established    1849. 


^^ 


:k 


To  the  Trade 


AL4y... 


is  a  month  of  many  changes  ;  nature  puts  on  a  new  mantle,  the  husbandman  completes 
his  work  of  placing  into  the  earth  that  from  which  he  expects  a  golden  harvest.  The 
thrifty  wife  has  directed  and  assisted  in  the 


OPERATIONS 


of  giving  the  home  a  newness  and  freshness  that  only  a  woman  can  do.  Oceans,  Seas, 
Lakes,  and  Rivers  are  dotted  with  vessels  of  every  nation,  all  of  which  assist  in  mak- 
ing respiration  of  the  lungs 


OF  COMMERCE 


regular  and  easy.  In  the  midst  of  all  this  activity  we  are  preparing  for  our  semi- 
annual stocktaking  on  June  ist,  by  selling  at  reduced  prices  all  clearing  lines  and  odds 
and  ends.     These  lines  are  seen  to  better  advantage 


IN  OUR  WAREHOUSES 


than  from  sample,  and  in  many  of  them  our  travellers  have  no  sample,  the  quantity 
being  too  small.  We  here  mention  a  few  of  the  lines,  and  as  you  will  see  there  is  a 
representation  from  each  department. 


THE  MOST  STRIKING 


are  Prints,  Cretonnes,  Shirtings,  Top  Shirts,  Men's  Socks,  Underwear,  Braces  and 
Neckwear.  Handkerchiefs,  Ladies'  Belts,  Dress  Goods  and  Trimmings,  Silks, 
Ribbons,  Muslins,  Laces,  Hosiery.  6/4  Blue  and  Black  Serges,  Light  Fancy  Vestings, 
Low  Priced  Canadian  Tweeds,  Suitings  and  Trouserings.  Colored  Quilts,  40  inch 
Colored  Scrim,  Best  1 1/4  Canadian  White  Quilts,  8/4  English  Floor  Oil  Cloths 
(2  qualities),  8/4  Linoleum.  We  shall  be  pleased  to  see  you  in  our  warehouses,  and 
assure  you  of  a  cordial 


WELCOME. 


Filling   Letter   Orders   A    SPECIALTY. 


John  Macdonald  &  Co. 

Wellington  and  Front  Sts.  East       at  ae  at         TORONTO. 


I 
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HEALTH  BRAND 


For  Men  .  . 

Women  and  Children 


Has  attained  the  most  remarkable  popu- 
larity of  any  Underwear  manufactured  in 
Canada. 

The  best  safeguard  to  "  Health  "  in  our  climate. 
Soft  and  velvety  to  the  most  sensitive  skin. 
Made  of  the  most  luxuriant,  silken-soft  material. 

It  excels  all  other  makes   on  the   market, 
and  can  be  sold  at  popular  prices. 

Manufactured  by   .  .  . 

The  Montreal  Silk  Mills  Co 


Mc  LEAN  Publishing^ 

Trade  Journal  Publisher^ 

TORONTO  &  MONTREAL 


I  Lister's  Silk        * 

^^  Velvets 


For 


.  .  English  Hake  .  . 


Millinery,  Mantles  and 
Dress  Trimmings 

Cannot  be  excelled  for  Finish  and  Wear. 
EVERY    YARD    GUARANTEED 

IF  YOU  ARE  NOT  USING  THEM,  TRY  THEM,  AND  YOU  WILL  BUY  NO  OTHER 


Wm.  Simpson, 
Sons  &  Co. 

PHILADELPHIA  and  NEW  YORK. 


Represented  in  Canada  by 


DAVID  KAY, 
Frazer  Building,  Montreal. 


F.  FLAWS  &  SON, 
Manchester  Building,  Toronto. 


SOLID  BLACK  PRINTS 

Black  and  White  and  Silver  Greys. 

FANCY  PRINTS,  NOVELTIES  and 
3=4  PERCALES 

Wm.  Simpson  &  Sons1  3-4  and  7-8  Satines 

LANCASHIRE  FINE  PERCALES 
BRANDENBURG  CLOTH.    .    .    . 

GOBELIN   ART  DRAPERY 

Berlin  Aniline  Fast  Black 
and  Colored  Satines  .  .  . 

All  Grades 

TAFFETA  LINING.  SILKALINE 

BERLIN  ART  SHADES,  Etc. 


Tailormaid 


The  construction  of  a  waist 

is  under  all  conditions  a  difficult 
thing,  but  without  a  good  fast- 
ener is  an  impossibility.  If  you 
want  the  edges  to  meet  in  a 
perfect  line,  without  gaps  or 
wrinkles,  you  must  use 


The  cT^""^eobd/s  Tailormaid  "  is  abroad 
in  the  l«id^*i)ojf  t  you  believe  it !  There 
isn't  a  ""*"""  tlti"*"""  made  that's  as  good  as 
Tailormaid.  Tim  pniiriplr  nf  Ihr  rnnlinnnir 
eye  alone  raises  it  far  abo?L'  ull«iither  dress- 
closing  devices.  It's  going  quickly" 
stores  that  sell  it. 

Have  you  ordered  a  sample  ? 


W.  E.  WALSH 

13  St.  John  St. 

tel.  1180  ...MONTREAL 


Sole  belling-  Agent  for  Canada 
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Specialties 

FOR  SUMMER  TRADE 

Full  assortment  of  .   .   . 

ORGANDY  MUSLINS 

SILK  FINISH  FOULARDS 

AND  OTHER  WASH  GOODS 

Special  Bargains^— - 

m  COTTON  \  STAPLE  DEPARTMENTS 

WRITE  FOR  SAMPLES 


OUR  TRAVELLERS 

ARE  NOW  SHOWING  FULL  RANGE  OF 

FALL  SAMPLES 


IN 


ALL  DEPARTMENTS 


S.  6REENSHIELDS,  SON  &  CO 


MONTREAL,  AND  VANCOUVER,  B.C. 

BRIGGS  PRIESTLEY 
EMIL  PEWNY  &  CO. 


J£22  BRIGGS  PRIESTLEY  &  SONS 
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James  Johnston  &  Co. 

Wholesale  Dry  Goods  Importers  and  Jobbers 

^-^MONTREAL 

We  have  secured  the  Canadian  agency  for  the  sale 
of  the  justly  celebrated  "  Cluze  "  Patent  Thumb  Kid 
Glove.  The  advantage  of  this  make  of  glove  fully  ex- 
plains itself,  as  it  is  almost  impossible  to  tear  the  thumb 
when  pulling  it  on,  as  too  often  happens  with  the  cut 
of  glove  now  on  the  market.  We  are  now  showing  a 
full  range  of  these  goods  for  fall  (July  delivery)  in 
Black  and  all  new  shades,   at  $9.00  and  $1 1.50  per  doz. 

Silk  Department  Specials  for  June. 


Shot  Glace — Newest. 

Fancy  Checks — Beauties. 


27-inch  White,  Cream,  Black  and 
Colored  Pongees. 


LETTER  ORDER   DEPARTMENT 


We  pay  special  attention  to  Letter  Orders,  and  spare  no  trouble  to  pro- 
cure, if  necessary.      Don't  hesitate  to  write  for  samples. 


Kyle,  Cheesbrough  &  Co.  fetr^ 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 


Dry  Goods 
Trimmings 
Silks,  Braids 
Curtains 


Embroideries 
Gloves,  Hosiery 
Muslins  and 


Dress  Goods,  etc 


Dress  Goods  and  Trimmings. 

We  are  now  offering  the  balance  of  our  Spring  importation  in  these  lines  at 
sacrifice  prices  to  move  them  out  and  make  room  for  the  Autumn  goods. 

Fall,  1898 

Most  of  our  samples  of  Dress  Goods,  Velvets,  Velveteens,  Skirtings,  etc., 
are  in  our  travellers'  hands  and  form  one  of  the  most  tasty  collections  to  be 
found  in  the  trade.  No  retailer  handling  these  lines  can  afford  to  miss 
seeing  the  styles  and  values  we  are  showing. 


KYLE,  CHEESBROUGH  &  CO. 


MONTREAL. 
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THE  HIGH=CLASS  HATERIAL 


MARKED 


Viyella 

REG'D 


Does  not  Shrink 


For  Ladies' 

Nightdresses 
Knickerbockers 
Cycling  and  B  oating 

Costumes 
Dressing  Gowns 

etc.,  etc. 


For  Children's 

Frocks 
Nightdresses 

etc.,  etc. 


For  Men's 


Golfing  and   Boating 

Jackets. 

Tennis  Suits 

Day  and  Nightshirts 

Pyjamas 

etc.,  etc. 


Wh/,  yours 

has  nol" shrunk! 


The  "Queen"  says: 

"  The  warmth  of  flan- 
nel and  the  softness  of 
lawn." 


NO.of course  nor.ifs'VIYELLA". 


DAY  AND 

NIGHT 
WEAR 


The  "Field"  says: 

"Most  acceptable  both 
for  day  and  night  wear." 


REGISTERED   TRADE    MARK. 


Every  Genuine  piece  of  "  Viyella  '    bears  the  "  Viyella"  label,  every 

5  yards,  on  the  selvage. 

PRICES    AND  SAMPLES  SUBMITTED   ON   APPLICATION. 


WM.  HOLLINS  &  CO.,  Limited 

Nottingham,  and  9  Friday  St.,  London,  England 

Spinners  and  Manufacturers 


Canadian   Agent 

MR.  J.  A.  ROBERTSON 

Board  of  Trade  Building 

MONTREAL 
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SOMETHING  NEW 
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Thomson's  nfmBmnt;  Corsets. 


Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes, — "  I  find  your  New  '  Glove-Fitting  '  Corset   perfect,   most  comfort 
able  to  wear  and  beautifully  finished.     I  cau  think  of  no  words  that  would  describe  its 
perfection." 

Mrs.  M.  writes,—"  I  have  really  never  had  such  a  perfect  tit  before.  " 
Mrs.  G.  writes,—"  I  have  much  pleasure   in  stating  that  I  have  never  worn  a   more  per- 
fect fitting  Corset  than  your  New  'Qt.ove-Ftttixo,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK  FOR    THOMSON'S  NEW   "  GLOVE-FITTING "    AND 
TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


APPERLY,  CURTIS  &  CO. 

....  Limited. 
WEST  OF  ENGLAND 

Woollen  Manufacturers 


i   =? 


-^ 

■    5  P 

Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 


MDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 


21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE: 


r 


A  pleasing  recognition  of  the  value  of  the 


■*? 


ii 


PIRLE  Finish 


^*        ^*        tr* 


is  shown  by  the  fact  that  the  leading  French  and 
German  Manufacturers,  in  addition  to  the  British, 
are  sending  Goods  to  Ripley's  to  be  u  PIRLE' 
Finished.  Goods  do  not  spot  and  do  not 
cockle.  If  yon  have  not  tried  this  Finish, 
particularly  suitable  for  the  Canadian  market, 
WJiy  Don't  Yon  ? 


u 


EDWARD  RIPLEY  (S  SON 

wling  Dye  Works  ■  BRADFORD,  E1\G. 


A- 
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Brice,  Palmer  !&  Co. 


MANUFACTURERS 

OF 


THE   CELEBRATED 


"EMINENT"  Srproof 

Largest  selection  in  the  trade. 


Agents  in 


J.  E.  SNIDER  &  GO 

5  King  St.  West 
TORONTO 


Canada 


Who  have  a  range  of  samples  for 
winter,  as  well  as  of  Tailor=made 
Jackets  and  Capes,  Children's 
Reefers,  etc. 


Wholesale  and  Export,  90,  92,  94  and  96  City  Road 
Warehouse,  14  Cannon  Street 


Telegrams, 

"Eminent,"  London 


LONDON,  ENGLAND 


>ANADIAN   ADVERTISING  is  best  done  by  THE  E.   DESBARATS 
*      ADVERTISING  AGENCY,   MONTREAL. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA    CONCENTRATED 

Put  up  in   i,  2,   3,  4,  6,  8,  and  16 
ounce   Dottles. 

And  the  Celebrated 

I  Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
•  Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  of 

FISH  HOOKS  and 

FISHING  TACKLE. 


NEEDLES 


WINDSOR  MILLS    -     REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


E    CELEBRATED    OXFORD 
FLANNELETTE  AND  FLANNEL  UNDERCLOTHING  AND  BABY  LINEN 


Factories  : 

LONDON        BANBURY 
OXFORD         CASTLEFIN 


NEW    PRICE  t/SrSJ 
UPON   APPLICATION. 


Ortora  "  underclotM 

(1167) 


W.  F.  Lucas  &  Co. 

129^  London  Wall 

London,   England. 


"Oxford"  Underclothing.        (999)       (939) 
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Now  is  the  Time. 

Whether  your  customers  are  going       \  A  /  U*  ^  f- *—        T  k-k  O  X^  /\    —  ^-v  . 

to  the  Seaside  or  staying  just W  w    I    I  ^^  I    ^^  111  K^  jf         ^^  I    C9 

THIS  IS  THE  TIME  to  lay  in  a  supply  of  "SILCOTON"  for  fancy  work 

Be  sure  you  ask  for  the  "M.&K.  SILCOTON  "  and  you  will  get  ioo 
yards  on  each  spool,  some  makes  do  not  run  ioo  yards.     NOTE  THIS. 

ASKJFOR 

M.  &  K.  SILCOTON 

M.  &  K.  Knitting  Cotton 
M.  &  K.  Embroidery  Cotton 
Victoria  Crochet  Thread 
Taylor's  0.  K.  Hose  Supporters 


Taylor's  Marlboro,  Redfern  and 

Rainbow  Dress  Stays 
Dunbar's  Linen  Thread 
Chadwick's  Spool  Cotton 
A,  B,  XX,  and  X  Wadding 
North  Star,  Crescent,  and 


Taylor's  Union  Belts  Pearl  Batting,  etc.,  etc. 

ROBERT  HENDERSON  &  CO.,   c^Ll^*    l*iaZVlL,   Montreal 

Of  course  you  wish  to  sort  up  in     I  ^  I  ?f     *Tp    U    A  T^^ 
We    have    them  —  Natty,     new     JT   C1M-4  1      1  l/\  1  0« 

American  shapes  that  are   having  a  big  run.      Write  or  wire  us  for  a 
few  sample  half-dozens  to  brighten  up  your  stock. 

We  Carry  a  Full  Stock  of  Felt  and  Straw  Hats. 

James  Coristine  &  Co. 


In     placing     your     orders     for       I  ^1    IT)      {~i(^\(^\  \T\^. 
bear  in  mind   that   we  lead  in       *     U  ly.     VJ-VrV^L/^ 

high-class    goods  of  superior  workmanship.      It  will   pay   you   to  see 
our  travellers'  samples. 

We  are  Showing  Exceptional  Value  in  Raccoon  and  Wombat  Coats. 

JAMES  CORISTINE  &  CO. 

■  St.  Paul  Street,  MONTREAL. 
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Nothing  but  Neckties 
Everything  in  Neckties 


E.  &  S.  CURRIE 


Cor.  Bay  and  Front 


TORONTO 


L  Ishikawa 
&Co. 


Main  Office  :  Canadian  Office  : 

Yokohama,  t        *4  Wellington  St.  W.,  m 

Japan.  TORONTO. 


T.  EATON  CO.,  LIMITED,  QUEEN  ST.  SECTION 

Lighted  with   Luxfer  Prisms. 


T.  EATON  CO.,  LIMITED,  YONGE  ST.  SECTION 

Lighted  with  ordinary  glass  and  light  wells. 


3,000  Square  Feet  of  Floor  Space  Saved  by  using 

LUXFER    PRISHS 


For   Catalogue   or    Estimate,  write 


LUXFER  PRISM  COMPANY,  Limited 


58  Yonge  St.,  TORONTO 
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MONTREAL  AND  TORONTO,  JUNE,   1898. 


No.  6. 


I   Color  in  tbc  Dry  Goods  Cradc.   f 

/|j  How  Fabrics  are  Dyed,  How  Colors  Combine,  and  How  yff 

iw^  They  are  Arranged.  Kh 


Specially  re-written  for  The  Dry  Goods  Review  from  a  recent  English  lecture. 

THE  subject  of  color  harmonies  is  one  of  the  utmost  importance 
to  all  engaged  in  the  sale  of  textile  fabrics,  as  a  proper  appli- 
cation of  the  color  element  has  much  to  do  with  the  beauty  of  the 
fabric.  A  cloth  may  be  well  made  and  a  good  article  of  wear,  yet 
because  of  the  lack  of  proper  color  combination  it  loses  its  value 
and  becomes  almost  unsalable. 

Those  who  h2.ve  studied  the  subject  agree  that  in  recent  years 
there  has  been  a  great  improvement  in  the  general  taste  of  the 
public.  A  comparison  of  some  of  the  old  pattern  books,  from  the 
Sixties  down  to  the  present,  show  at  once  that  the  taste  is  not  so 
vulgar  in  regard  to  strong  contrast;  that  much  softer  tones  and  tints 
are  now  in  use.  As  the  general  taste  has  improved,  there  should 
be  corresponding  improvement  in  the  knowledge  of  color  harmonies 
on  the  part  of  those  engaged  in  the  arrangement  or  sale  of  all 
textile  fabrics. 

A.  M.  Chapman,  of  the  Shipley,  Eng.,  technical  school,  gave 
some  practical  information  along  this  line  in  a  recent  address.  He 
said  that  many  people  were  deficient  in  the  power  of  judging  color 
harmonies,  just  as  some  people  lacked  the  power  to  judge  musical  har- 
monies. Some  of  them  would  make  combinations  which  are  in  viola- 
tion of  all  the  laws  of  harmony.  This  is,  in  some  cases,  due  to  lack 
of  study  of  the  effect  of  color  ;  in  other  cases,  to  color  blindness, 
which  generally  takes  the  form  of  blindness  to  one  of  the  three  pri- 
mary colors — generally  red — which  means  that  they  cannot  see  red 
or  any  compound  that  has  red  in  its  composition.  It  is  estimated 
that  5  per  cent,  of  males  and  3  per  cent,  of  females  are  deficient  in 
this  power  to  judge  colors,  which  is  significant,  as  it  points  out  that 
this  deficiency  is  largely  due  to  the  disuse  of  the  powers  of  color 
perception,  as  males  do  not  exercise  their  taste  in  color  to  the  same 
extent  that  females  do. 

The  intensity  of  a  color  in  textiles  varies  much,  according  to 
the  class  of  material  which  may  be  reflecting  it.  Any  material 
that  has  a  polished  surface  will  enrich  a  color,  while  a  dull  body 
will  have  just  the  opposite  effect.     This  is  easily  seen  by    dyeing 


pieces  of  silk,  cotton  and  wool  to  the  same 
depth  of  shade,  when  the  color  on  the  silk 
will  be  found  much  more  brilliant  than  the 
others,  while  the  wool  is  brighter  than  the 
cotton.  In  making  color  combinations  one 
must  consider  the  material  one  is  using,  and 
also  the  use  to  which  it  has  to  be  put.  What 
will  do  for  a  floor  or  wall  will  not  generally 
do  for  dresses  or  suits. 
In  making  textiles  three  factors  have  to  be  taken  into  considera- 
tion, viz.,  weave,  or  the  order  in  which  the  threads  are  interlaced  to 
give  stability  to  the  fabric,  design  or  form,  and  color.  The  most 
beautiful  fabrics  are  those  in  which  these  three  factors  are  com- 
bined to  produce  a  harmonious  result.  In  worsteds,  the  colorings 
are  soft  in  tone,  depending  more  on  tints  than  full  bright  tones  ;  in 
woollens,  they  are  more  pronounced,  especially  in  fancy  tweeds, 
rugs,  shawls  and  mantlings.  In  silk,  the  high  lustre  and  fineness 
of  the  fabric  makes  it  possible  to  reach  the  nearest  to  perfection  in 
textile  coloring. 

What  is  color  ?  To  answer  this  the  light  theory  must  be  under- 
stood. Color  is  reflected  light  ;  the  surface  of  an  object  reflects 
back  the  light  falling  upon  it  from  a  luminous  body.  This  lio-ht 
strikes  the  eye  in  innumerable  light  waves,  and  sets  vibrating  a 
sensitive  skin  behind  the  eye,  called  the  retina.  The  optic  nerve 
connects  the  retina  with  the  brain,  where  the  vibration  is  turned 
into  sight. 

All  light  is  primarily  from  the  sun,  and  all  colors  are  separately 
reflected  colors,  the  sum  total  of  which  is  the  white  sunbeam. 
Bodies  have  no  color  of  themselves,  but  have  powers  of  absorption 
and  reflection,  so  that  on  the  light  falling  on  them  they  absorb 
certain  colors  or  portions  of  the  ray  of  white  sunlight,  and  reflect 
others,  which  are  the  colors  we  see.  If  we  see  red,  it  is  because 
the  body  absorbs  all  but  the  red  portion  of  the  light  falling  on  it. 
The  colors  of  the  spectrum  are  violet,  indigo,  blue,  green,  yellow, 
orange  and  red,  similar  to  what  we  see  in  the  rainbow. 

The  theory  upon  which  textile  colorists  work  is  called  the  pig- 
ment theory,  or  the  results  that  we  know  are  gotten  by  mixing- 
pigments  or  paint.  All  colors  are  divided  into  primary,  secondary, 
and  tertiary  classes,  as  follows  : 

Primaries — Red,  yellow  and  blue. 

(  Green,  by  mixing  blue  and  yellow. 
,  Orange,  by  mixing  red  and  yellow. 
I  Purple,  by  mixing  red  and  blue. 
(  Russet,  by  mixing  orange  and  purple. 
I  Citrine,  by  mixing  orange  and  green. 
(  Olive,  by  mixing  purple  and  green. 


Secondaries . 


Tertiaries 
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Each  of  these  colors  may  be  given  a  tone  by  allowing  one  of 
the  colors  in  the  mixture  to  be  in  excess  of  the  other.  For  example, 
a  yellowish  green  may  be  made  by  having  more  of  the  yellow  than 
the  blue  present  in  the  mixture,  or  a  reddish-purple  by  having  more 
of  the  red  than  the  blue  in  the  mixture. 

Red  is  a  very  brilliant  color,  conveying  a  sense  of  warmth,  and 
is  one  of  the  most  useful  colors  for  textiles,  but  requires  very  care- 
ful application.  As  a  rule,  very  little  has  the  power  to  give  the 
necessary  amount  of  warmth  or  cheerfulness  to  the  combination. 
For  dress  fabrics,  it  is  seen  to  the  best  advantage  in  stripes,  over- 
checks,  or  small  specks  or  spots  in  figuring.  In  worsteds  or  woollen 
trouserings,  suitings,  etc.,  a  single  thread  of  solid  red  is  often 
found  to  be  too  strong  and  prominent,  but  still  its  brightness  is 
wanted.  In  such  a  case,  twist  or  grandrell  yarns  are  useful.  The 
effect  of  these  yarns  is  seen  by  twisting  a  black  thread  round  a  red 
one,  when  the  red  appears  only  in  small  specks,  and  the  result  is 
sufficient  to  give  the  warm  character  required. 

Blue  conveys  a  sense  of  coldness,  which  fact  makes  pale  blue 
dresses  a  comfortable  and  fashionable  shade  in  the  hot  summer 
weather.  It  is  one  of  the  most  useful  colors,  because  of  the  number 
of  soft,  pleasing  tints  and  shades  that  are  got  from  it.  By  mixing 
blue  with  red  we  get  purple  tones,  and  with  the  addition  of  white, 
and  excess  of  blue  or  red  as  required,  we  get  heliotrope  and  crushed 
strawberry  shades. 

Yellow  is  the  lightest  and  purest  of  all  the  primary  elements, 
and  when  placed  along  with  dark  colors  is  extremely  vivid,  so  if 
used  on  black  or  dark  grounds,  must  be  in  very  small  quantities. 
Because  of  its  exceedingly  vivid  character  it  is  generally  used  as  a 
decorative  color,  to  give  light  and  character  to  other  colors  in  a 
combination,  ior  instance,  as  a  line,  in  stripes,  checks  or  in  spots. 

The  secondary  colors  are  more  used  than  the  primaries,  be- 
cause they  are  not  so  pronounced  in  character.  They  are  most 
useful  when  reduced  to  tints  and  tones,  when  they  can  be  used  as 
the  basis  of  color  combinations,  with  the  primaries  to  brighten 
them  up.  One  essential  of  all  combinations  is  that  the  contrast 
shall  be  distinct,  and  of  a  well-balanced  character,  not  too  strong, 
as  is  the  case  when  loud  colors  are  placed  together,  nor  too  light, 
as  where  tints  are  combined  which  are  very  near  each  other,  or 
tones  nearly  alike  in  character  or  weight.  Contrasting  colors  may 
be  divided  into  two  classes  :  First,  by  means  of  tints  of  the  same 
color,  as  for  example,  light  and  dark  brown,  or  light  and  dark 
blue  ■  second,  by  combining  different  colors  or  tones,  as  red  and 
green  or  yellow  and  purple. 

The  first  class  is  the  most  extensively  used  of  any  system  of 
coloring  in  textile,  the  reason  for  this  being  the  soft  and  pleasing 
effects  produced.  They  are  simple  in  character,  but  their  very 
simplicity  gives  beauty,  as  there  is  nothing  obtrusive  about  them, 
and  the  balancing  of  the  light  and  dark  gives  repose.  In  the  second 
class,  by  which  is  had  contrast  in  color  as  distinct  from  tints  and 
tones  of  the  same  colors,  it  is  seen  that  each  color  has  a  modifying 
effect  on  the  other.  By  placing  stripes  of  red  and  yellow  together, 
the  red  appears  slightly  violet,  and  the  yellow  sightly  green,  a  result 
of  the  absence  of  green. 

When  looking  at  the  solar  spectrum,  the  eye  distinguishes  the 
seven  colors,  and  takes  them  all  in  at  once,  and  in  so  doing  is  per- 
fectly at  rest,  but  if  one  of  the  primary  elements  be  withdrawn  the 
eye  will  soon  tire,  causing  the  remaining  colors  to  suffer  in  inten- 
sity and  appear  rather  dim.  The  color  which  is  absent  is  known  as 
the  complementary.  The  complementary  color  to  red  is  green  ;  to 
yellow  is  purple  ;  to  blue  is  orange  ;  to  green  is  red  ;  to  purple  is 
yellow  ;  and  to  orange  is  blue. 

When  colors  are  placed  together,  which  are  complementary  to 
each  other,  they  become  intensified  by  contact.  For  instance, 
place  green,  the  complementary  to  red  beside  it,  and  they  will  both 


look  richer.  On  the  other  hand,  two  colors,  say  yellow  and  green, 
that  contain  the  same  common  element,  they  both  suffer.  The 
yellow  is  not  as  pure  in  tone  and  the  green  is  flatter. 

Black  or  dark  colors  affect  light  ones  considerably,  and  vice 
versa.  The  effect  of  colors  on  black  was  nicely  illustrated  by 
Chevruel,  in  his  book  on  color.  A  firm  of  merchants  instructed 
their  printers  to  print  black  spots  on  pieces  of  red,  bluish  violet 
and  blue  fabrics.  When  submitted,  the  spot  on  red  cloth  bore  a 
greenish  tinge,  that  on  the  bluish  violet  a  dark  greenish-yellow 
tinge  and  that  on  the  blue  a  copper  tinge.  The  printers,  by  cut- 
ting pieces  of  paper,  covering  the  ground  of  the  fabric  with  it,  and 
leaving  the  spots  exposed,  showed  at  once  that  they  were  black  all 
right,  but  were  affected  by  the  color  of  the  cloth. 

Black  and  white  are  very  useful  for  neutralizing  any  bad  effect 
occurring  by  placing  colors  together  which  detract  too  much  from 
each  other.  They  represent  the  two  extremes,  light  and  darkness, 
and  have  a  neutralizing  influence  over  all  colors  in  which  they  are 
placed  in  contact.  Harmony,  in  regard  to  colors  in  textiles,  is 
very  difficult  to  define  in  laws  ;  it  certainly  is  that  which  gives  us 
pleasure.  It  is  not  possible  to  say  that  certain  quantities  of  colors 
should  be  in  every  combination  to  produce  it  with  such  a  multitude 
of  tones,  tints,  colors  and  hues  of  colors,  as  we  have.  Calculations 
of  this  sort  are  not  of  any  practical  value;  it  must  depend  upon 
personal  judgment  or  taste.  Colors  combined,  such  as  yellow  and 
green,  yellow  and  orange,  red  and  purple,  which  possess  the  same 
common  element,  do  not  look  well  together  ;  while  a  color  and  its 
secondary,  such  as  red  and  green,  blue  and  orange,  yellow  and 
violet,  look  well  together,  providing  the  massing  and  depth  of  color 
is  considered. 


MERCERIZED  COTTON  :  WHAT  IS  IT? 

ONE  hears  talk  on  all  sides  of  mercerization,  similarization, 
plating,  etc.,  writes  R.  H.  Megraw  in  The  Dry  Goods 
Guide.  The  process  of  preparing  cotton  yarns  to  imitate  or 
similarize  wool  or  silk  has  been  known  to  the  foreigner  for  many 
years.  Up  to  the  present  time  it  was  not  necessary  to  use  cotton 
to  anv  great  extent  in  the  manufacture  of  dress  fabrics,  but  now  the 
unique  conditions  of  the  tariff  compel  the  manufacturers  to  cheapen 
all  fabrics. 

The  process  of  the  preparation  of  the  yarn  or  fabric  containing 
cotton  is  a  very  simple  one.  It  was  first  generally  used  by  the 
Chemnitz  hosiery  manufacturers  and  no  secret  was  made  of  it.  It 
has  been  taken  up  by  the  French  and  English  manufacturers  gener- 
ally for  the  cheapening  of  dress  fabrics.  Any  mill  possessing  room 
enough  can  prepare  yarn  in  the  following  way  :  The  cloth  in  the 
gray  or  yarn  is  immersed  in  a  bath  of  caustic  soda,  or 
to  be  technical,  hydrate  of  soda,  the  immersion  to  be  for 
a  length  of  time  sufficient  to  give  the  desired  smoothness  or 
brilliancy  to  the  yarn  or  cloth  according  to  the  use  to  which 
it  is  to  be  put.  The  strength  of  the  solution  also  enters  into  this 
part  of  the  process.  That  generally  required  for  the  similarization 
of  silk  being  20  deg.  Baume.  While  in  the  bath  a  shrinkage  of 
about  10  per  cent,  usually  takes  place.  When  it  is  removed  it  is 
necessary  to  stretch  the  yarn  or  cloth  to  its  original  length.  This 
can  be  done  while  it  is  still  wet,  or  after  it  has  dried,  by  sprinkling 
with  pure  cold  water,  which  I  am  told  by  some  operators  imparts  a 
brighter  lustre  or  a  greater  resemblance  to  spun  silk  than  when 
allowed  to  dry  during  the  stretching  process  without  a  sprinkling  or 
rinsing  in  cold  water.  The  effect  of  the  soda  is  to  plate  the  yarn 
or  put  it  in  condition  for  a  high  smooth  finish.  As  it  relates  to 
dress  fabrics  it  has  been  found  that  better  results  are  obtained  in 
those  of  light  shades.  Therefore,  for  American  use  it  has  been 
largely  confined  to  spring  business  ;  but  the  same  can  be  said  of 
spun  silk  or  silk  in  any  shape  used  in  connection  with  wool.  In 
medium  or  dark  shades  it  loses  its  brilliancv. 
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HINTS    TO    WINDOW    TRIMMERS. 

IN  THE  list  of  important  essentials  in  successful  window  decorat- 
ing, says  The  New  York  Dry  Goods  Economist,  complete 
changes  come  first  of  all.  Patching  up  a  window  by  using  the  same 
background  from  week  to  week  is  an  ineffectual  method,  so  far  as 
making  the  most  of  space  and  effort.  It  saves  work  for  the  deco- 
rator, it  is  true,  but  the  merchant  reaps  no  benefit  from  this  method. 
The  artist  who  aims  for  the  best  results  need  not  be  told  that  the 
plan  is  to  be  condemned  from  various  standpoints. 

Another  feature  connected  with  window  dressing,  which  deserves 
more  attention  than  many  of  the  best  artists  are  found  to  give  it,  is 
cleanliness.  It  is  not  uncommon  to  witness  a  window  beautifully 
arranged  and  a  dirty,  finger  besmeared  plate  glass  through  which  to 
look  at  it.  The  shining  front  has  much  to  do  with  the  impressions 
of  interior  arrangements. 

While  watching  the  work  of  a  window  dresser  a  few  days  ago, 


who  is  particularly  posted  in  this  line,  "  that  you  will  find  it  worthy 
of  your  attention."  The  truth  of  the  prediction  was  completely 
proved.  It  was  a  study  from  beginning  to  end,  partaking,  as  it  did, 
of  the  general  atmosphere  of  the  store,  it  forms  a  division — a  store 
that  is  nothing  if  not  pleasing. 

The  goods  which  comprise  the  stock  of  such  a  department,  it  is 
quite  true,  always  appeal  to  one.  Putting  aside  all  that  might  be 
said  of  the  novel  styles  that  adorned  and  lent  beauty  to  the  displays, 
the  more  important  issue  of  this  article  is  stock  arrangement  of  the 
department  trims.  One  in  particular  deserves  a  detailed  descrip- 
tion. 

On  entering  the  department  one  is  impressed,  first  of  all,  with 
the  attentive,  businesslike  manner  of  the  salesforce,  and  then  with 
the  general  cheerfulness  which  pervades  everywhere.  The  furniture 
is  neat  and  well  arranged.  The  stock  is  well  cared  for  and  depicts 
clearly  the  skilful  management  that  even  those  with  no  trained 
knowledge  of  merchandising  detail  could  not  fail  to  observe. 
Wherever  the  stock  for  active  selling  was  placed  it  was  properly 
folded  and  carefully  lined  up.  Wherever  the  little  garments  were 
hung  upon  racks  they  were  classified  according  to  style,  price  and 
size.  This,  in  itself,  told  the  story  of  law  and  order  in  the  depart- 
ment.     This  orderly  appearance  of  stock  should  exert  a  trade  win- 


Interior  of  Messrs.  F.  A.  Quigley  &  Co.'s  Store,  Amherst,  N.S. 


as  he  stood  behind  the  plate  glass  draping  a  dress  pattern  on  a 
rough  wooden  form,  a  remark  made  by  a  lady  who  stood  nearby 
caused  the  writer  to  do  a  little  serious  thinking  on  the  subject  of 
window  trimming  with  no  curtains  drawn  to  shield  the  process  of 
work  from  the  gaze  of  all  who  passed.  The  comment  was  :  "There 
is  a  lot  of  rubbish  behind  the  scenes  of  a  show  window."  Profes- 
sionally speaking,  to  trim  a  window  with  the  street  throng  looking 
on  with  curiosity  is  not  desirable.  In  the  first  place,  no  first-class 
decorator  would  enter  into  his  work  until  the  curtains  were  drawn  ; 
in  the  second  place,  it  is  best  never  to  allow  the  public  to  see  how 
ihe  work  is  done,  for  the  reason  that  if  they  do  not  see  the  rough 
framework  necessary  as  the  foundation  of  most  window  trims  they 
better  appreciate  the  effects. 


ning  influence,  to  say  nothing  of  the  attractive  displays  which  graced 
every  nook  and  corner. 


INTERIOR    ARRANGEMENTS. 

On  a  recent  tour  of  investigation  of  the  retail  stores  of  New  York, 
continues  the  same  writer — having  mapped  out  interior  arrange- 
ment and  department  decoration  as  the  theme  of  study — concluded 
to  make  a  special  visit  through  the  infants'  and  children's  wear 
department  of  the  leading  houses.    "  I  think,"  said  his  companion. 


INTERIOR    OF    AN    AMHERST    STORE. 

The  illustration,  reproduced  from  a  photograph,  of  an  interior 
portion  of  Messrs.  T.  A.  Quigley  &  Co.'s  store  at  Amherst,  N.S., 
indicates  nice  work  on  the  part  of  the  store  managers.  The  section 
shown  is  that  of  dress  goods  and  wash  goods.  The  store  is  a  fine 
establishment,  situated  on  the  main  business  street  in  the  centre  of 
the  town,  opposite  Victoria  square.  The  large  show  windows,  which 
are  8  feet  deep,  are  fitted  with  large  plate  glass  mirrors,  and  are 
enclosed  with  glass  in  the  rear,  making  them  dust  and  frost  proof. 
The  store  is  beautifully  fitted  in  hardwood,  the  counters  walnut,  and 
the  ceiling  is  laid  off  in  15  panels,  no  two  alike,  of  varnished  cedar. 
The  store  is  lighted  from  the  rear  by  two  large  windows.  At  night 
two  arc  lights  and  seven  incandescent  lights  illuminate  the  interior. 
The  fixtures,  which  include  the  cash  carrier  system,  are  all  strictly 
modern,  and  the  business,  which  was  founded  three  years  ago,  has 
steadily  increased  since.  A  specialty  is  made  of  ladies'  goods,  a 
fine  stock  of  them  being  carried.   The  window  displays  and  interior 
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arrangements  are  the  themes  of  many  compliments  from  visitors  to 
Amherst,  as  being  equal  to  those  in  large  cities.  The  photograph 
from  which  the  illustration  in  THE  REVIEW  was  made  was  taken  at 
night  by  electric  flash  light.  A  photograph  of  one  of  the  fine 
window  displays  was  hardly  clear  enough  to  have  given  readers  a 
good  idea  of  the  arrangement. 

a  junk   DISPLAY. 

A  suggestion  for  a  June  window  is  made  by  The  Chicago  Dry 
Goods  Reporter's  window  artist,  that  is,  a  beautiful  display  of  wash 
goods,  silks,  millinery,  or  a  number  of  other  lines  of  especial 
importance  during  the  summer  months.  The  back  of  the  window 
is  a  mass  of  green,  plenty  of  foliage  being  procurable  at  this  time  of 
the  year.  Let  branches  or  palms  overhang  the  arch  at  the  back 
corners,  filling  in  that  vacant  space.  The  back  of  green  is  visible 
through  the  radiations  in  the  skeleton  arch.  The  design  proper  is  a 
simple  conception  of  the  arrival  of  summer,  representing  a  fashion- 
ably dressed  lady  coming  through  opened  doors.  The  arch 
and  the  doors  are  the  mechanical  part  of  the  production,  and  can  be 
made  quickly  and  easily  with  thin  boards  and  bending  strips.  The 
end  is  covered  with  puffed  cheese  cloth,  and  set  with  about  15 
incandescent  lights  with  frosted  globes.  The  outline  of  the  doors  is 
puffed  and  the  central  part  is  plaited,  the  plaits  overhanging  toward 
a  button  or  rosette  in  the  middle.  All  the  puffing  so  far  should  be 
white.  The  interior  to  be  seen  through  the  open  doors  is  concave, 
and  should  look  hazy  and  distant.  This  effect  is  best  attained  by 
covering  it  with  a  light  green  cloth,  and  over  this  place  a  puffing  of 
gauze. 

A  wax  figure,  such  as  is  necessary  for  the  lady  or  impersonation 
of  summer,  ought  to  be  in  the  possession  of  every  well  regulated 
dry  goods  store,  and  the  dressing  ot  this  figure  is  a  matter  which  the 
taste  of  the  trimmer  can  govern.  The  floor  in  front  of  the  figure  is 
strewn  with  flowers,  and  overhead,  suspended  by  an  invisible  wire, 
is  a  white  dove  presenting  the  card  which  reads:  "Arrival  of 
Summer."  A  stand  and  jardinier  of  flowers  can  add  to  the  deco- 
ration of  either  or  both  sides.  The  design  is  elevated  by  several 
steps  from  the  floor  level  of  the  window.  These  steps  are  covered 
with  white,  and  on  them  are  displayed  whatever  goods  desired. 
June  being  the  month  of  flowers,  no  limit  is  placed  on  the  use  of 
them  in  working  out  this  display.  They  should  be  strewn  along 
the  carpeted  path  leading  from  the  doors,  and  can  be  intermingled 
with  the  white  puffing  very  profusely.  The  lighting  for  the  display 
is  rather  an  important  feature.  The  incandescents  on  the  arch  are 
more  for  decoration  than  anything  else,  the  strongest  lights  being 
concealed  just  inside  the  open  doors  and  focused  on  the  figure, 
making  it  appear  as  entering  with  a  flood  of  light. 

NEW    YORK    WHOLESALERS    IN    LINE. 

Broadway  wholesalers,  that  is,  some  of  them,  says  The  Dry 
Goods  Guide,  are  going  in  for  window  dressing  in  a  way  that  is 
generous  and  artistic.  The  millinery  houses  have  been  doing  so 
for  some  time.  Now  the  fancy  goods,  notions,  and  corset  men  are 
bringing  their  wares  attractively  to  the  front.  The  scheme  is  a 
good  one.  It  makes  the  great  thoroughfare  doubly  interesting,  and 
the  wholesale  merchants  themselves  say  that  it  stimulates  trade. 
Not  all  the  windows  are  utilized  that  might  be  made  sightly.  There 
are  not  lacking  merchants  who  still  incline  to  the  notion  that  a 
gloomy  front  and  a  faded  signboard  are  evidences  of  well  grounded 
prosperity. 

AGENCY  FOR  SWISS  LACE. 

Mr.  M.  Markus,  who  is  at  present  in  Europe,  writes  his  firm  that 
he  has  secured  the  Canadian  agency  for  a  well-known  firm  of  Swiss 
lace  makers,  and  will  presently  submit  samples  to  the  trade. 

His  representatives  are  now  showing  many  lines  of  fabric  gloves 
and  hosiery. 


HINTS    TO    RETAILERS. 

liv  a   Head  Clerk 

IT  IS  presumable  that  no  business  man  hires  more  clerks  than  is 
necessary  to  run  his  business  properly,  or  spends  more  money 
in  advertising  than  is  necessary  to  make  his  wares  known.  If  he 
adds  new  departments  without  increasing  both  his  salesforceand  his 
advertising  space,  how  is  he  going  to  give  the  new  departments  the 
necessary  care  and  attention  to  build  them  up  without  robbing  those 
already  established  ? 

New  departments  are  often  given  a  commanding  position  in  the 
store — the  one  it  has  displaced  has  to  occupy  an  interior  place.  This 
certainly  is  a  change;  is  it  always  an  improvement?  Increase 
your  business  by  adding  new  departments  as  much  as  you  please, 
but  do  not  let  them  interfere  with  its  steady  progress  or  impair  its 
efficiency.  Keep  up  the  character  of  your  store.  Do  not  change  a 
first  class  dry  goods  store  into  a  second  class  jewelery  store,  to  be 
in  its  turn  driven  to  the  rear  by  an  indifferent  and  poorly  assorted 
stock  of  hardware,  that  your  neighbor  in  that  kind  of  business  could 
readily  discount.  A  man  that  is  all  things  by  turns  and  nothing 
long  will  soon  find  himself  less  than  nothing  in  nowhere. 

Stickers  are  like  noxious  weeds,  which,  unless  kept  under  by  a 
firm  hand,  soon  kill  flowers.  The  best  plan  to  keep  departments 
free  from  hard  stock  is  to  keep  hard  stock  out. 

Eternal  vigilance  is  the  price  of  a  clean  stock.  Watch  the  stock; 
watch  your  trade  ;    watch  the  course  of  fashions  and  events. 

Watch  the  stock  for  the  slightest  symptom  of  the  genus 
"  sticker,"  and  then  go  for  it  until  its  selling  pace  is  accelerated. 
Do  not  allow  it  to  take  root.  Find  out  why  the  goods  are  slow.  Of 
course,  you  do  not  knowingly  buy  slow  sellers,  but  buyers  are  not 
infallible,  and  the  best  ot  them  are  liable  to  run  counter  to  the 
customers'  tastes  occasionally.  Teach  the  clerks  to  be  observant, 
and  to  give  you  the  customers'  reasons  why  such  lines  are  not 
appreciated.  Your  taste  may  have  been  at  fault,  your  judgment 
may  have  been  poor,  you  may  have  paid  too  much  money  for  the 
goods.  There  may  be  other  reasons  that  do  not  occur  to  you  ; 
therefore,  get  other  people's  opinions.  Ask  questions — a  business 
man  should  be  a  perambulating  interrogation  point  if  he  would 
make  the  most  of  his  opportunities. 


Goods  that  are  quick  sellers  in  one  locality  may  be  the  slowest 
kind  of  stock  in  another,  and,  unless  a  buyer  is  tolerably  certain  of 
his  trade  he  had  better  go  slow.  A  plunger  will  always  have  hard 
battles  to  fight  with  hard  stock,  but  who  neglects  to  keep  himself 
thoroughly  posted  on  his  customers'  wants  and  necessities  will  be 
overwhelmed.  Watch  the  trend  of  events  and  fashions.  Duplicates 
and  reorders  are  very  nice  things  for  the  jobbers  and  manufacturers, 
and  reordering  is  a  pleasant  and  easy  way  to  keep  up  stock.  Some- 
times it  is  so  effecutal  that  the  second  delivery  hangs  fire  through 
the  balance  of  the  season. 

Know  beforehand  what  is  the  best  thing  to  buy  and  the  best 
place  to  buy  it.  If  it  proves  to  be  a  quick  seller  find  out  before 
duplicating  it  if  there  is  not  something  still  better  in  the  market  to 
take  its  place. 

Because  first  deliveries  sold  quickly  do  not  make  the  mistake  of 
overloading  on  future  orders.  You  have  already  supplied  part  of 
your  trade,  and  it  is  just  possible  to  have  too  much  of  a  good 
thing. 
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The  RICHEST,  BEST  and  LATEST  novel- 
ties are  what  we  have  to  show  you  for 
the  INCOMING  SEASON. 

We  believe  the  trade  in  Canada  has  never,  heretofore,  seen 
such  a  collection   of   choice,  handsome  goods  in  any  one  house* 

It  was  thought  impossible  to  surpass  our  previous  displays 
of  Black  and  Colored  Dress  Goods,  but  we  have  done  it,  and 
the  result  is  that  the  most  beautiful  goods  ever  made  await 
your  commands* 

To  hold  the  trade  you  have,  and  to  add  to  it,  you  must 
have  Fashionable  Dress  Goods,  Silks,  Habit  Cloths,  Amazons, 
Venetians,  Covert  Coatings,  etc*,  etc*  WE  HAVE  THEM 
FOR  YOU* 

We  have  a  grand  range  in  Dress  Goods,  Black  and  Colored, 
to  retail  at  popular  prices,  50c,  75c*  and  $1*00  ;  also  in  ex- 
pensive lines  up  to  $3*00  per  yard* 

Please  Wait  for  US.  Our  Mr.  Fred  L.  Cains,  Mr.  James 
Brophy,  Mr.  Allan  Parsons,  Mr.  J.  C.  Burt,  Mr.  Frank  Rodden,  Mr. 
Harry  Hewson,  Mr.  W.  J.  Fgan,  Mr.  A.  M.  Johnston,  Mr.  A.  H. 
Burton,  Mr.  Louis  Lafond  and  Mr.  A.  R.  Melrose,  on  their  usual  routes, 
will  have  the  pleasure  of  being  with  you  as  soon  as  possible. 


23  St.  Helen  Street 

MONTREAL 


BROPHY.  CIS  &  CO. 
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THE  FALL  DRESS  GOODS  TRADE. 

i.u.k     Willi     A     LATELY     RETURNED    BUYER  —  THE    OUTLOOK    IN 
MATERIALS   AND   SHADES — THE   QUESTION   OF    I'KICE. 

THERE  is  a  general  expectation  that  the  fall  dress  goods  season 
this  year  will  be  much  above  the  average,  both  as  to  extent 
of  the  trade  to  be  done  and  the  profit  likely  to  be  made  out  of  it. 
The  heavy  imports  for  spring  trade,  which  were  much  above  the 
average,  have  resulted  in  a  good  retail  trade  being  done  all  over 
the  country,  and,  if  we  are  to  judge  from  the  reports  of  Canadian 
buyers  who  have  lately  returned  from  Europe,  the  imports  which  will 
come  in  during  July  and  August,  for  the  coming  autumn,  will  be  much 
larger  than  in  the  same  months  last  year.  One  of  the  last  Canadian 
wholesale  buyers  to  leave  the  market  was  Mr.  13.  13.  Cronyn,  of 
The  W.  R.  Brock  Co.,  Limited.  The  Review  asked  him  a  num- 
ber of  questions  regarding  dress  goods  last  week,  and  received 
some  interesting  information. 

It  is  prophesied  that  the  demand  for  the  coming  season  will  be 
entirely  for  plain  materials.  Such,  probably,  will  be  the  case  as  far 
as  Great  Britain  and  the  continent  are  concerned,  and  the  same 
applies  to  a  certain  extent  to  America,  but  it  is  not  so  with  Canada. 
A  great  many  Canadian  buyers  last  year  based  their  expectations  on 
a  plain  season,  which  did  not  fully  materialize,  and  it  seems  certain 
that  there  will  be  a  run  on  both  plains  and  fancies  in  Canada  this  fall. 
As  one  large  English  manufacturer  remarked,  "  Your  buyers  are 
all  talking  plains  and  buying  fancies."  A  factor  in  the  making  of 
low  priced  dress  goods,  particularly  noticeable  in  Bradford,  is  the  use 
of  mercerized  cottons,  which  gives  the  material  a  rich,  bright 
appearance,  almost  identical  with  silk,  at,  of  course,  a  very  much 
lower  price  than  could  be  obtained  with  the  use  of  silk.  This 
mercerized  cotton  is  being  used  almost  exclusively  in  the  manufac- 
ture of  cotton  warp  fancies,  as  well  as  in  black  cotton  Italians,  and 
will,  no  doubt,  make  these  lines  much  more  popular.  Among  the 
higher  class  novelties  that  are  sure  to  be  in  demand  may  be  mentioned 
the  following  materials  :  Sedan  vigoureux,  soutache-jacquards, 
pied-de-poules,  caniches,  gratinies,  la  vagues,  nuageux,  cyranos, 
roxanes,  boursouffles,  elastic  coatings,  elastic  covert  coatings,  and 
all  wool  friezes,  in  mixture,  shades  and  checks. 

Tartans  will  certainly  be  strong  again,  and,  if  anything,  the 
demand  will  be  more  for  high  priced  goods  than  formerly.  The 
new  features  in  tartans  are  all  wool,  and  silk  mixtures,  and  heavy 
cords  with  silk  checks.  There  will  not  only  be  the  regular  tartans, 
but  also  fancy  effects,  ombre,  etc. 

As  to  fancy  blacks,  if  there  is  any  question  regarding  how  far 
fancies  will  run,  there  can  be  no  doubt  at  all  as  to  the  popularity 
of  fancy  blacks,  the  past  seasonhaving  been  a  large  one  ;  in  fact, 
for  medium  and  good  stuff  there  had  been  a  scarcity.  Its  success 
for  the  coming  fall  is,  therefore,  sure.  There  will  be  a  certain 
demand  for  bright  goods,  mohairs,  figured  satins,  lizards,  and,  in 
the  best  materials,  the  crepon  effect  will  still  be  in  evidence,  but 
quite  apart  from  the  old-fashioned  stripes.  These  fancy  blacks,  with 
the  crepon  effect,  comprise  cracqualines,  merserettas,  caraculs  and 
pierolas.  There  are  some  handsome  designs  in  the  fashionable 
braid  effects,  shown  both  in  cheap  and  high-priced  goods,  but  it  is 
difficult  to  say  whether  they  will  do  as  well  for  town  as  for  large  city 
trade. 

In  plain  goods,  one  starts  off  with  Amazons,  Sedans  and  coverts, 
which  are  likely  to  have  a  big  run.  The  two  latter  will  be  seen  in 
dark  shades  and  mixtures,  introducing  the  new  blue  in  a  variety 
of  shades,  with  greens  in  similar  shades  to  those  so  much  in  demand 
che  past  season,  and  staple  colors,  myrtle,  browns,  navies,  etc. 
Serges  are  also  strong,  but  the  outlook  points  to  their  being  confined 
to  staple  colors.  The  same  applies  to  velour  henriettas  and  cash- 
meres. Speaking  of  colors,  the  most  conspicuous  and  prominent 
color  seen  in   the  costumes  in   foreign  capitals  just  now  is  the  vivid 


blue,  the  new  color  which  is  a  near  approach  to  the  cornflower  hue. 
After  that  comes  pearl  or  opal  gray,  but  quite  behind  the  new  blue. 
Bright  cocquilicot  comes  next  ;  then  a  few  violet  shades  and  fawn, 
which  they  are  predicting  will  be  the  fashionable  shade  for  spring 
of  1899. 

"  What  is  said  regarding  prices  ?  " 

"  Well,  prices  are  stiff.  No  doubt  the  manufacturer  who  holds 
a  stock  of  wool,  or  has  goods  in  the  grey,  would  be  willing  to  put 
through  an  order  at  last  season's  prices  for  a  good  customer,  but 
when  he  has  to  go  into  the  market  and  buy  the  wool  he  simply  cannot 
make  at  the  old  figures.  An  advance  has  taken  place  on  some  lines 
already,  and  there  seems  little  doubt  that  there  will  be  a  general  in- 
crease in  the  near  future.  One  thing  can  certainly  be  said,  that  most 
of  the  Canadian  stuff  cannot  be  repeated  at  the  same  prices.  In  the 
case  of  silks,  they  have  already  all  advanced  in  price.  That  reminds 
me  that  I  bought  a  fine  range,  for  early  fall  delivery,  of  evening 
silks  and  brocades  in  every  shade.  It  was  really  a  salvage  stock 
from  a  large  manufacturer  in  Lyons,  and  they  will  be  in  the  ware- 
house about  the  first  of  July.  It  is  anticipated  that  this  lot  will 
contain  some  values  not  seen  before  in  this  market.  It  includes 
black  satin  broches,  black  surah  broches,  black  gros  grains,  moire 
velours,  a  range  of  twenty-four  inch  colored  satins  in  all  shades, 
some  high-priced  cream  brocades,  and  six  lines  of  fancy  brocades 
in  all  shades." 


COTTON  THREAD  TRUST. 

ORGANIZATION    TO    INCLUDE    ALL    THE    MANUFACTURERS    IN    THE 
UNITED    STATES    AND    CANADA. 

New  York,  May  4. — Local  representatives  of  thread  companies 
said  to  be  interested  in  the  new  cotton  thread  trust  would  neither 
affirm  nor  deny  to-day  the  rumor  that  an  organization  had  been 
practically  consummated.  The  undertaking  is  being  pushed,  it  is 
understood,  by  representatives  of  the  English  and  American  com- 
bination known  as  the  Coates'  trust,  which  is  formed  of  the  manu- 
facturers of  "  six  cord  "  high-grade  thread.  The  organization  is 
to  include  all  the  thread  manufacturers  in  the  United  States  and 
Canada. 

As  the  English  or  "  Coates  "  combination  is  understood  to  have 
taken  a  large  amount  of  the  stock,  the  two  organizations  are 
thought  to  be  practically  one,  and  will  be  interdependent  and  allied 
in  their  workings.  It  is  understood  that  as  a  result  of  the  move- 
ment, all  the  thread  works  in  the  country,  except  those  making 
"  six  cord"  thread,  will  be  practically  abandoned,  with  the  excep- 
tion of  the  works  at  Willimantic,  Conn.,  which  will  be  the  manu- 
facturing headquarters  of  the  concern.  It  is  thought  that  a  similar 
concentration  will  take  place  in  England. 


HINTS  TO  SALESMEN. 

Don't  try  to  explain  every  point.  Let  your  customers  discover 
some  of  them  for  themselves.  They  will  think  better  of  the  goods, 
the  salesman  and  themselves.  But  a  good  hint  that  will  insure 
them  getting  on  the  right  track  is  always  allowable. 

The  brightest  element  of  successful  retailing  is  in  turning  your 
stock  quickly  and  frequently.  Selling  must  be  vigorous.  No 
matter  how  well  the  goods  have  been  bought,  if  they  are  neglected 
and  allowed  to  take  root  in  your  shelves  there  is  bound  to  be 
trouble.  Don't  blame  the  cook  because  you  allow  your  cake  to  get 
stale. 

Consult  your  customers  frequently  on  all  new  moves  you  intend 
making,  whether  it  is  in  the  store  alterations,  putting  in  new 
departments,  or  making  additions  to  lines  already  in  stock.  It 
gives  them  a  sort  of  proprietary  interest  in  your  business,  which 
cannot  fail  to  make  them  firmer  than  ever  in  their  allegiance  to 
you  and  your  store. — N.  Y.  Economist. 
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A    MONTREAL      LANDMARK. 

SOME    REMINISCENCES    OF     MUSSEN'S     DRY    GOODS    STORE,    ON 
NOTRE    DAME    STREET. 

AN  INTERESTING  landmark  of  the  dry  goods  trade  has  passed 
away  with  the  closing  of  Mussen's  old  store  in  Montreal. 
Founded  in  1827,  the  business  was  carried  on  without  interruption 
for  more  than  seventy-one  years,  and  its  development  was  marked 
by  as  much  courage  and  ability  as  even  the  modern  department 
store  kings  can  show. 

Thomas  Mussen  was  a  young  Englishman  who  came  to  Canada 
early  in  the  century,  and  entered  the  employment  of  W.  R.  Smith 
&  Co.,  of  Montreal,  at  that  time  among  the  most  prominent  of 
wholesale  general  merchants.  Remaining  with  them  for  several 
years,  he  acquired  a  small  capital,  and  decided  to  invest  it  in  a 
business  of  his  own.  He  opened  a  small  dry  goods  store  at  the 
east  end  of  St.  Paul  street,  then  the  retail  business  street  of  the 
town,  but,  shortly  after,  moved  into  larger  premises  on  the  very 
spot  where  J.  G.  MacKenzie  &  Co.'s  warehouse  now  stands.  The 
business  prospered,  and  Mr.  Mussen  determined  to  make  a  bold 
dash  and  move  up  into  the  residential  quarter  of  the  town,  which 
at  that  time  comprised  Notre  Dame,  St.  James  and  a  few  smaller 
streets  in  the  vicinity.  Accordingly,  in  1841,  he  opened  a  store  at 
the  corner  of  St.  Gabriel  and  Notre  Dame  streets,  a  locality  now  in 
the  far  southeast  of  the  city,  but  at  that  time  considered  well  into 
the  north  or  fashionable  quarter.  To  his  fellow  merchants  the 
move  seemed  simple  madness,  and  many  were  loud  in  their  pro- 
phecies that  the  business  would  not  last  long  ;  but  they  were  mis- 
taken. It  continued  to  flourish,  and,  within  three  years,  becoming 
emboldened  by  success,  Mr.  Mussen  purchased  a  site  at  the  corner 
of  St.  Lambert  Hill  and  Notre  Dame— historically  famous  as  the 
spot  where  the  famous  French  officer,  Lamothe  Cadilla,  the 
founder  ot  Detroit,  had  lived — and  proceeded  to  erect  a  handsome 


store,  fitted  with  every  appliance  that  the  leading  builders  of  the 
day  could  suggest.  When  finished,  it  was  looked  upon  as  one  of 
sights  of  the  city,  and  people  would  walk  miles  to  see  the  plate 
glass  windows,  introduced  for  the  first  time  in  Canada. 

In  1865  the  store  had  to  be  rebuilt  on  account  of  the  widening 
of  the  street.  The  business  practically  came  to  an  end  with  the 
death  of  Mr.  Mussen  in  1892,  but  by  the  terms  of  his  will  the  store 
was  to  be  kept  open  for  six  years  after  his  death. 

For  upwards  of  half  a  century  Mussen's  was  looked  upon  as  the 
leading  dry  goods  store  in  the  country,  and  ladies  in  all  parts  of 
Canada  who  wished  to  secure  the  latest  and  most  correct  styles 
always  dealt  there.  The  old  ledgers  are  positive  directories  of  the 
"  swells  "  of  the  period,  and  contain  the  names  of  many  a  promin- 
ent family.  Amongst  others  are  Capt.  Fenwick  Williams,  after- 
wards General  Williams,  the  hero  of  Kahrs,  and  Major  Wolseley, 
the  present  Commander-in-Chief  of  the  British  Army. 

Old  fashioned  and  out-of-date,  the  store's  day  was  done  and  its 
end  was  inevitable,  but  one  cannot  help  feeling  a  certain  amount  of 
regret  at  the  removal  of  this  link  with  the  past.  Its  record  was 
honorable  and  in  its  time  it  had  served  the  public  with  admirable 
efficiency,  but  the  everchanging  tide  of  trade  which  once  surged 
around  its  doors  has  swept  on  and  left  it  stranded — a  quaint  old 
timer  quite  out  of  keeping  with  the  present  age  of  hurry  and  bustle. 


NEW    ADDITION   TO  A    MONTREAL    STORE. 

Haycock  &  Dudgeon,  of  St.  Catherine  street,  Montreal,  have 
recently  opened  a  large  addition  to  their  store.  The  new  wing, 
which  faces  on  Peel  street,  contains  over  3,000  square  feet  and  will 
be  occupied  by  the  silk  department.  What  makes  the  success  of 
Haycock  &  Dudgeon  more  significant  is  that  the  business  flourishes 
with  big  stores  in  the  immediate  neighborhood.  Hamilton's  is 
opposite  Murphy's,  and  Morgan's  to  the  east  and  Ogilvie's  to  the 
west. 


Knox,  Morgan  &  Co. 
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...Wholesale  Dry  Goods... 


-HAMILTON,    ONT. 


FALL  UNDERWEAR  8p,endvda«gh.. 

Large    Number   of    Orders    Already    Booked. 

WE  ADVISE  EARLY  BUYING.     Mills  have  sold  so  freely  in  Fall 
lines  already  that  they  are  refusing  some  repeat  orders. 

Cotton  Blankets  ^Domets 

We  have  been  the  largest  handlers  of  American  and  Canadian  makes, 
and  are  showing  exceptional  values  this  year. 

Gents9  Furnishings 


We  have  made  arrangements  to  do  a  much  larger  trade  in  this  Depart- 
ment.    Our  samples  will  be  in  Travellers'  hands  this  month. 


TERMS    LIBERAL. 
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Uloollens  and  Clothing.       1 


to  carry  on  at  a  profit.  The  machinery  in 
most  of  the  mills  is  not  of  the  best  kind,  and 
altogether  the  industry  is  disappointing.  In 
1895  there  were  in  the  colony  five  woollen 
mills,  employing  242  hands  of  both  sexes  ; 
the  quantity  of  woollen  cloth  manufactured 
during  that  year  being  613,500  yards. 


MK. 


ENGLISH    VISITORS. 

R.  FREDK.  WM.  HUIST,  representing  Brooke,  Wilferd 
&  Co.,  woollen  manufacturers,  Carlinghow  Mills,  Battey, 
England,  was  in  Montreal  the  first  of  this  month.  This  is  Mr. 
Huist's  second  trip  to  Canada.  He  was  pleased  and  rather  surprised 
to  find  the  Canadians  conducting  everything  on  such  good  business 
principles,  and  the  courteous  manner  in  which  the  buyers  use  their 
Old  Country  friends. 

Mr.  Sckyes,  of  the  firm  of  Hudson.  Sckyes&  Bouffield,  woollen 
manufacturers,  Leeds,  England,  is  at  the  Windsor  Hotel,  Montreal. 
Mr.  Sckyes  is  making  his  regular  annual  tour,  showing  samples  for 
spring,  1899.  "One  thing  very  noticable,"  he  said,  "is  that 
several  Old  Country  firms  are  sending  representatives  out  to  this 
country  who  never  did  such  a  thing  before." 

BETTER    FEELING    OUT    WEST. 

Reports  from  the  Northwest  and  British  Columbia  show  that  the 
tailoring  trade  in  those  portions  of  Canada  exhibits  marked  im- 
provement. There  is  more  money  in  the  country,  and,  when  people 
have  the  cash  to  spend,  they  order  custom  made  clothing.  The 
woollen  jobbers  report  sales  for  fall  much  ahead  of  last  year,  and 
there  is  a  demand,  also,  for  a  better  class  of  stuff.  A  great  many 
people  in  the  west  wear  ready-mades,  but  there  is  always  room  for 
the  tailor  when  times  are  good.  The  outlook  for  the  future  is 
improving.     This  is  certainly  the  case  at  present. 


CLOTHING    MADE    AT    HOME. 

Under  the  new  regulations  governing  militia  clothing  contracts 
all  goods  must  be  made  up  in  the  contractor's  workrooms.  This 
provision  was  evidently  made  with  the  intention  of  preventing 
"sweating,"  but  it  will  really  be  the  means  of  depriving 
hundreds  of  women  and  girls  of  work  which  now  affords  them  a 
good  living.  There  are  many  cases  where  it  would  be  impossible 
for  widows  and  others  with  children  to  spend  their  time  away  from 
home,  yet  the  work  they  receive  from  clothing  manufacturers  is 
their  only  means  of  livelihood.  Scores  of  girls  living  with  their 
parents  in  villages  surrounding  the  larger  cities  are  able  to  support 
themselves  and  materially  assist  their  families  by  making  coats  and 
other  garments  in  their  spare  time.  They  live  at  home,  and  are 
removed  from  the  temptation  of  city  life. 

If  clothing  manufacturers  are  compelled  to  employ  a  large  staff  of 
regular  workwomen  and  equip  their  factories  with  expensive 
machines,  to  secure  the  militia  contracts,  it  will  not  only  eat  up  their 
profit,  but  will  deprive  many  of  these  honest,  hardworking  women 
of  a  living.  It  is  to  be  hoped  that  the  Department  will  take  the 
matter  up  at  once  and  have  this  palpable  injustice  rectified  with  as 
little  delay  as  possible. 

WOOLLEN    MANUFACTURING    IN    N.S.W. 

As  a  wool-growing  country  New  South  Wales  is  apparently 
specially  adapted  for  the  manufacture  of  woollen  goods,  and,  accord- 
ingly, that  industry  was  one  of  the  earliest  organized  in  the  colony. 
The  endeavor  to  promote  the  local  manufacture  of  woollen  goods, 
however,  has,  so  far,  met  with  little  success.  Several  factories  have 
struggled  along  for  some  time,  but  have  made  no  headway,  the 
largest  establishments  finding  it  needful  to  add  to  their  business  the 
making  of  slop  clothing,  by  which    means  they  have  been    enabled 


LONDON     CLOTHING      FASHIONS. 

The  red  waistcoat,  it  would  appear,  is  making  its  way,  and, 
indeed,  red  is  very  much  in  the  air  just  now.  At  a  ball  the  other 
night,  says  the  London  correspondent  of  Gibson's  Clothing  Gazette, 
I  saw  that  a  man  was  wearing,  just  inside  the  opening  of  his  waist- 
coat, a  sort  of  false  collar  of  red  twill  silk,  of  which  a  very  narrow 
line  was  visible,  all  round  the  opening.  This  was  a  novelty  to  me, 
but  I  conceive  that  it  must  have  been  fairly  wide,  and  probably  its 
function  was  to  keep  the  sides  of  the  shirt  bosom  in  place.  If  so, 
this  is  a  very  good  idea  because,  with  the  present  wide  vest  open- 
ings, it  is  extremely  difficult  in  dancing  to  prevent  even  a  well-cut 
shirt  from  bulging  out,  so  that  the  edges  of  the  starched  portion  be- 
come visible.  Now,  a  false  collar  worn  inside  the  vest,  and  passing 
under  the  suspenders,  will  obviate  this,  if  wide  enough  ;  and,  as 
there  is  no  reason  why  it  should  not  be  black,  to  match  the  vest 
itself,  it  need  'not  show.  So,  if  the  idea  has  not  been  tried  on 
your  side  of  the  water,  I  recommend  some  one  to  make  false  collars 
for  the  purpose  named.  A  couple  of  years  ago,  when  widely- 
opening  day  vests  were  popular,  and  even  fashionable,  false  collars 
of  white  pique  were  a  good  deal  worn  by  business  men.  This  red 
false  collar  which  I  saw  had  by  no  means  an  unpleasing  effect, 
however,  even  to  my  austere  eye  ;  and  if  anyone  cares  enough 
about  these  desultory  letters  to  read  them  every  month,  he  must  be 
fairly  well  acquainted  with  the  fact  that  I  am  no  friend  to  innova- 
tions in  evening  dress. 

The  red  day  waistcoat  is  made  of  a  smooth  cloth,  usually  with 
small  white  spots.  It  is  single-breasted  always,  and  cut  rather 
high  in  the  opening.  The  buttons  may  be  plain,  flat  and  bur- 
nished gilt,  with  a  shank  ;  or  they  may  be  of  fancy  pebble,  and 
globular  in  form.  This  is  much  the  smartest  fancy  vest  just  now. 
I  saw  an  Englishman  in  the  train  the  other  day,  on  my  way  to 
London  from  Paris,  who  wore  an  ordinary  suit  with  a  vest  of  this 
character,  and  over  it  a  dark-green  cape  overcoat.  The  effect  was 
supremely  pleasant. 

For  country  wear  and  very  informal  occasions,  a  double-breasted 
blue  serge  jacket  is  always  right.  It  is  not  particularly  smart,  but 
it  is  comfortable  and  does  not  encumber  one's  movements,  while, 
at  the  same  time,  for  suitable  occasions,  it  is  unexceptionally 
correct.  This  jacket — which  forms  part  of  an  all-alike  suit  of  blue 
serge — is  now  cut  with  a  short  slit  in  the  centre  of  the  back,  so  that 
it  may  not  crease  when  worn,  as  it  always  ought  to  be  worn  but- 
toned up.  In  no  circumstances  must  a  fancy  vest  be  worn  with 
such  a  suit. 

The  morning  coat  shows  no  signs  at  present  of  ousting  the  frock 
coat  from  its  position  of  supremacy  for  all  formal  day-time  occa- 
sions. The  probabilities  are,  that  the  morning  coat  will  assume  its 
proper  place,  the  place  implied  by  its  name,  and  will  be  worn  in 
the  morning,  when  it  is  worn  at  all.  At  afternoon,  for  calls  and  . 
tea-time  visits  (which  are  always  paid  between  half-past  four  and 
half-past  five),  the  frock  coat  will  be  by  far  the  most  correct  thing, 
and  will  usually  be  accompanied  by  a  single-breasted  waistcoat,  I 
fancy,  though  with  fancy  suits,  double-breasted  waistcoats  are  being 
freely  made.  The  tendency  of  trousers  for  frock  and  morning  coat 
suits  to  run  into  checks,  seems  to  have  weakened,  and,  in  spite  of 
the  way  they  were  run  into  the  ground  last  year,  stripes  of  one  kind 
or  another  will  still  hold  their  place.  Where  checks  are  worn  the 
trousers  will  be  cut  a  little  snugger  than  is  usually  the  case.     The 
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PREFERENTIAL  TARIFF 


will  affect  the  sale  of  the 


German  White  Shirts 
Collars  and  Cuffs  .  . 


Manufactured  by 


THE  WORLD. RENOWNED  EIRM 

Wolff  &  Glaserfeld,  Berlin,  Germany. 

They  are  celebrated  for  Fit,   Finish,  and  Laundry. 


M.  MARKUS 

Sole  Agent  for  Canada 

MONTREAL  :    30  Hospital  Street. 
TORONTO  :   73  Bay  Street, 

Threlkeld  &  Fenwick,  Agents. 


Clapperton's 
Sewing  Cotton 


Best   and    strongest   on  the   market. 

WRITE     FOR     PRICES    AND    SAMPLES. 


Wm.  Clapperton  &  Co. 


165  St.  James  Street 


^Montreal. 


44 


Perfection"  Brand 


Our  Goods  have  always  been  the  best.      This  year 
they   are  better  than  ever,  and  as  near  "  Perfection  "  as 

Money,    Experience    and    Skilled   Labor   can 
make  them. 


Bed   Comforters 

Cushions 

Tea  Cosies,  Etc. 


w 


ool,  Cotton  and  Down   Comforters 
Cushions  and  Tea  Cosies 


of  every 
Description. 


This   is  our  Speciality  and  we  acknowledge  no  Competitor.      Owing 

to  the  large  increase  in  our  business  last  season  we  were  compelled  to  add  to  our 
plant,  and  are  therefore  in  a  better  position  than  ever  to  give  satisfaction. 


It  will  pay  you  to  handle  our  Goods  for  we  have  some  lines  that  are  "eye  openers,"  both  in  quality  and  price 
goods  turned  out  of  our  factory  are  ticketed  "  Perfection"  Brand,  and  that  ticket  is  a  guarantee  of  their  good  qi 
Travellers  are  now  on  the  road  with  samples.         Be  sure  you  see  them  before  placing  orders. 


All 
quality. 


CANADA   FIBRE  CO., 


582  William 
Street, 


MONTREAL 


Manufacturers  of  Wool,  Cotton  and  Down  Comforters  ;  Cushions  and  Tea  Cosies  of  every  description. 
Also  the  Celebrated  KLONDYKE  SLEEPING  BAG. 
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WOOLLENS  AND   CLOTHING.— Continued. 

check  known  as  shepherd's  plaid  (exclusively  black  and  white, 
small  squares),  can  always  be  used  with  safety,  however,  and  it  is 
rather  a  handy  material  for  men  with  thin  legs,  as  a  check  undoubt- 
edly makes  the  limbs  look  larger  round  than  a  stripe.  On  the  other 
hand,  short  men  find  that  stripes  add  to  the  apparent  length  of  the 
leg,  and  are  therefore  more  eligible. 

THE    MOORE    PATENT    POCKET    CO. 

Messrs.  John  Moore,  manufacturer  ;  William  Albert  Magor, 
Hamilton  ;  —  Gault,  merchant  ;  William  Copeland  Finlay,  mer- 
chant, and  Charles  Albert  Duclos,  advocate,  Montreal,  are  seeking 
incorporation  as  the  Moore  Patent  Pocket  Co.,  for  the  manufacture 
and  sale  of  tailors'  devices,  clothing,  etc.  Readers  of  The  Review 
are  already  familiar  with  the  clever  invention  which  promises  to  be 
so  valuable  an  ally  to  the  tailor's  art.  The  appearance  it  imparts 
to  the  clothes,  as  to  the  hang  of  the  coat  and  the  close  set  of  the 
trousers'  pockets,  can  hardly  be  realized  until  one  sees  it  in  place. 

RUMORED    APPOINTMENT. 

It  is  reported  in  Toronto  that  the  Dominion  Goverment  think  of 
appointing  J.  A.  Ellard,  who  is  in  the  tailoring  business  at  the 
corner  of  St.  Joseph  and  Yonge  streets,  Toronto,  as  an  appraiser  of 
woollens  at  the  Custom  House. 

ARGENTINE    WOOLS    THIS    SEASON. 

The  actual  clip  of  the  Argentine  Republic  for  this  year  is  cal- 
culated at  218,000  tons,  more  or  less,  the  same  total  as  that  of 
previous  season.  The  fact  ot  there  being  no  increase  now  for 
some  years  is  ascribed  to  heavy  mortality,  and  the  augmented 
demand  for  live  stock  and  chilled  meat  for  export.  As  regards  the 
quality  of  the  clip,  it  is  described  as  below  the  mark,  due  to  the 
severe  winter  and  drouth  keeping  the  condition  of  the  flocks  down. 


The  best  parcels  were  from  the  south  of  the  province,  and  the 
worst  from  Rio  Colorado,  Patagones,  Pampa  Central,  Trenque 
Lauquen,  Puanand  Guamini,  possibly  the  most  inferior  wools  seen 
in  the  market  for  many  years.  The  north  wools  in  general  were 
fair,  as  also  some  from  the  west.  The  Entre  Rios  clip  was  very 
uneven,  due  to  the  drouth; 

The  manufacturers  of  "  Tailormaid  "  are  well  satisfied  with  the 
way  Canadians  have  taken  up  this  article.  The  sales  are  rapidly 
increasing,  and  it  seems  likely  to  become  very  popular.  Mr.  W. 
E.  Walsh,  13  St.  John  street,  Montreal,  is  the  sole  Canadian  agent. 


GOVERNMENT  CLOTHING    CONTRACT. 

The  Dominion  Government  have  awarded  a  contract  for  three 
years'  supplies  of  great  coats  for  the  North-West  Mounted  Police  to 
H.  Shorey  &  Co.,  Montreal.  The  garments  will  be  waterproofed 
by  the  Rigby  process,  and  are  sure  to  be  satisfactory,  as  this  firm  are 
old  contractors  for  clothing  and  understand  their  business 
thoroughly. 

In  connection  with  the  award  of  contracts  by  the  Department  of 
Militia,  complaints  are  being  made  that  on  the  change  of  Govern- 
ment in  1896  the  old  contracts  for  militia  clothing  were  cancelled. 
New  tenders  were  called  for  and  the  contracts  awarded  to  a  different 
firm.  This  firm,  however,  decided  to  relinquish  the  contract  and 
the  former  contractors  received  it.  But  the  cloths  were  not  to 
come  from  the  same  mill,  as  it  was  owned  and  operated  by  a  Con- 
servative. Now,  it  is  reported  that  the  new  mill,  not  having  been 
notified  in  time,  and  not  being  accustomed  to  make  the  kind  of 
cloth  required  for  militia  purposes,  cannot  finish  the  supply  needed. 
There  is  delay,  therefore,  in  the  uniforms  of  rifle  green  cloth  for  the 
militia.  The  story,  as  told  The  Review,  indicates  a  regrettable 
interference  with  business  for  political  reasons. 


Collars,  Cuffs 

and 

Shirt  Bosoms 


u 


WATERPROOF." 


THE 


CO. 


Only  the 

Best  Materials 

Used 


SUPERIOR  TO  ANY  PRODDCED 


The  A.  B.  Mitchell  Co. 

16  i?reepeptard  TORONTO 

Agent— DUNCAN  BELL,  Montreal 


KID  GLOWS 


AGENCY 


EUGENE 


JAWIMET'Sk 


FRENCH 


id  Gloves 


OUR  FALL  SAMPLES 

are   a    revelation  to  many    buyers   in 
FIT,  STYLE  and  DETAIL.    If  you 

want  to  see  them  drop  us  a  card. 


Full  ranges  of  leading  staples  in  stock.  Choice 
2-clasp  lamb  puffed  fingers  at  $9.00  ;  white  glace, 
and  washing  castors,  etc,,   etc. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 


MONTREAL. 
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House  Gowns 
Morning  Gowns 
Lounging  Gowns 
Tea  Gowns 


Special  Features 


Skirts  3^  to  4  yards  in  width. 
Bound  Shoulder  Seams. 
Turned  in  Waist  Seams. 
Fitted  Lining,  faced  with  Wrapper 
Material.     Fly  Front. 


See  our  line  and  you  will  not  want 
to  buy  from  any  others. 


The  Maritime  Wrapper  Co. 


LIMITED 


J.  H     PARKHILL, 

46  Arcade,  Toronto. 


Woodstock,  N.B. 
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UNDERWEAR 


TIGER 


BRAND 


TRADE  MARK 

Made  in  sizes  from  20  in    to  46  in. 


Unexcelled  for  Durability,  Style  and  Finish. 


Dealers  can  assort  their  stocks  at  any  season 
of  the  year. 


Cbc  Gait  Knitting  Co. 
6alt,0nt. 


RETAIL    ONLY. 
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The  Fads  of 
Fickle  Fashion 


make  trouble  for  the  dry  goods  man. 

That  stock  of  Dress  Goods  that  was  the  pride  of  his   heart  is   out  of 
style  before  it's  half  sold. 

/^^--^^^S  There's  no  occasion,  though,  for  losing    a   single  penny  on    a  single 

yard  of  it. 

Send  it  to  us  to  be  dyed.     No  one  will  know  it  except  you  and  us. 
The  sharpest-eyed  woman  in   your  town  will  fail  to  detect  the  fact  that  those  fresh,  stylish,  lustrous 
goods  have  been   re-dyed. 

It  won't  come  out  in  the  wear,  either.     Our  dyes  last  until  the  fabric  is  worn   out.     They  never  crock. 
We've  saved  lots  of  money  for  scores  of  the  best  merchants  in  Canada,  and  we  haven't  received  a 
single  complaint  yet. 

Can't  we  save  money  for  you  ?         Write  us  about  it. 


R. 


El  &  CO.  s 


787-791  Yonge  Street,  TORONTO. 
1958  Notre  Dame  Street,  MONTREAL. 
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\         men's  furnishings.         | 


FALL    NECKWEAR     NOW    HE1NG    SHOWN. 

THE  samples  of  fall  neckwear,  which  travelers  are  showing  to 
the  trade,  bear  out  the  prediction,  in  last  month's  Review,  that 
checks  would  be  the  most  popular  pattern.  The  range  of  them  is 
endless  and  many  of  the  effects  are  quite  new.  Judging  from  what 
the  jobbers  say,  the  colors  that  promise  to  be  most  worn  are  black 
and  white,  cardinal  and  black,  black  and  gold,  and  black  and 
green.  The  latter  predominates  in  many  of  the  newest  ideas,  while 
rich  cardinal  effects  seem  likely  to  have  their  share  of  popularity. 
The  silks  themselves  play  such  an  important  part  that  they  are 
worth  describing.  An  authority  on  neckwear  told  The  Review 
that  the  most  fashionable  and  really  up-to-date  ties  were  made 
from  "Louisine"  silk — a  French  production  of  great  richnesss — 
Jacquard  brocades,  ombre,  printed  twills  and  Roman  stripes. 
These  are  the  latest  and  best  productions  of  the  Lyons  silkmakers, 
and  London  and  Parisian  neckwear  artists  are  using  them  almost 
exclusively.  The  shapes  which  appear  to  be  taking  best  are  bows 
and  puffs.  In  the  latter,  The  Review  saw  two  French  designs 
which  are  worthy  of  note.  The  *'  Ideale"  is  a  very  full  pufl,  made 
in  one  piece,  with  a  wide  neckband.  Its  shape  may  be  altered  at 
will,  and  it  is  as  chic  and  handsome  a  tie  as  anyone  could  wish  to 
possess.  The  "  Boulevard  "  is  a  rich  black  satin  puff,  remarkable 
for  its  fullness.  It  is  something  after  the  "Distingue"  pattern, 
but    there  was  a  certain  style  about  it  which  the  owner   termed 


"essentially  Parisian."  Lombards  and 
"Paris"  ties  are  also  to  be  found  in  many 
shapes. 

HUSINESS    IN    WINNIPEG. 

The  Review's  Winnipeg  correspondent 
writes:  "The  Myron  McBride  Co.  report 
business  very  fair  in  men's  furnishings,  though  the  coldness  of  the 
spring  has  retarded  the  sale  of  some  lines.  This  difficulty  is  now 
overcome,  for  the  hot  weather  has  descended  upon  us  with  a 
vengeance." 


MR.    SMITH  S    NEW    POST. 

Mr.  E.  H.  Smith,  who  now  represents  Matthews,  Towers  &  Co., 
in  the  Northwest  and  British  Columbia,  was,  for  some  years,  with 
the  firm  of  Cornell,  Spera  &  Co.,  Winnipeg,  and  is  so  well  known 
as  an  old  western  man  that  he  needs  no  introduction.  Mr.  Smith 
will  reside  in  Montreal  when  not  out  for  business  and  will  do  well 
there,  for  he  is  thoroughly  in  touch  with  his  house  and  his  goods. 

NECKWEAR    MADE    IN    CANADA. 

The  trend  of  the  neckwear  trade  seems  to  be  towards  manufac- 
turing in  Canada.  Until  recently,  Messrs.  E.  &  S.  Currie  were  the 
only  firm  in  this  country  making  their  own  goods,  but,  as  announced 
some  months  ago,  Tooke  Bros,  have  added  this  branch  to  their 
business,  arid  The  Gault  Bros .  Co.  are  also  equipping  a  neckwear 
factory.  It  is  likely  that  the  near  future  Cookson,  Louson  &  Co. 
will  follow  in  the  footsteps  of  the  other  houses  named. 

*     NEW    BRACES     THIS    SEASON. 

There  are  many  new  lines  of  braces  on  the  market  this  season. 
They  include  all  grades  of  strength,  from  the  heavy  Klondike  style, 


SAMPLES 


FOR   . 


I 


are  now  in  the  hands  of  our  Travellers. 


c 


See  our  line  before  buying 


Woollens 


and 


Tailors'  Trimmings 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


HONTREAL 


Eureka 
Blankets 


k 


Are  the  Best  Blankets  made — they 
are  ALL  WOOL,  and  good  wool  too, 
not  an  ounce  of  cotton  or  stock  of  any 
description  in  them  except  wool.  They 
are  also 


<J£  ts|5 


Fun 


SIZE  and 
WEIGHT. 


We  would  be  pleased  to  express  you  a 
sample  pair. 

Don't  place  your  Blanket  Order 
Until  you  have  seen  them. 


EUREKA  WOOLEN  MFG.  CO. 

Limited 

EUREKA,  N.S. 
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Perrin's  Gloves 


S^0HE«MB'9       ™<-*0ELPhllAlfi 


PERRIN  FRERES  &  CIE. 


7  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


of  all  Styles 
and  .  . 
Qualities  .  . 


A  complete  assortment  always  on  hand. 
Write  for  samples. 


(( 


ROOSTER   BRAND"   Specialties 


Summer  Clothing— SS 


Shirts 


rash  and  White 
ck  Suits. 


Overalls 


llraM5 


Bar,  Barbers',  and  Waiters'  Coats. 

Long  Coats  for  Butchers,  Fishmongers, 
Hardwaremen,  Furriers,  etc. 


WHITE  DUCK  APRONS. 


Manufactured  by- 


ROBERT  C.  WILK1NS 

MONTREAL. 


r 


Cookson.  Louson  &  Co.   FALL  l898 


~i 


New  samples  now  on  the  road  include  all  lines  of  Men's  Furnishings  in  values  and  at  prices 
never  before  offered.  Our  buyer,  Mr.  Cookson,  was  in  the  European  markets  early  and  secured 
the  exclusive  control  for  Canada  of  several  lines,  especially  in  silks.     As  usual,  our  specialty  is 

NECKWEAR  .  . 

In  this  department  we  claim  to  excel.  We  have  an  immense  variety  in  all  styles  and  at  all 
prices.  Special  attention  is  called  to  our  $1.35  range  of  Derbys,  Bows  and  String  Ties  ;  also  to 
our  $2.00  Puffs  (satin  lined),  both  of  which  are  really  remarkable  values. 

We  also  show  a  strong  line  in  Undepweap,  Hosiepy,  Watepppoofs.  Umbrellas,  Caps, 
Bpaces,  Shirts,  and  Collars  in  Linen  and  Celluloid,  Walking-  Sticks,  etc. 

A  department  to  which   we  give    special  attention  is    BLACK  NECKWEAR. 

We  keep  stock  well  assorted  at  all  times,  and  carry  all  shapes  in  Silk  and  Satin. 
Please  see  our  samples  before  placing  your  Fall  Order. 


U 


COOKSON,  LOUSON  &  CO., 


16  LEMOINE 
STREET 


Montreal 
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MENS  FURNISHINGS— Continued. 

warranted  to  hold  up  a  pocket 


t 

S 


Glover  &  Brais. 

braces  are  coming  into 
popular  favor  again,  and 
European  houses  are  manu- 
facturing them  in  quanti- 
ties. A  new  brace  that  is 
"selling  well  is  made  of 
lapanese  leather,  a  light 
material,  that  is  practically 
unbreakable,  in  fact,  the 
fibres  are  so  interwoven 
that  it  can  scarcely  be  cut 
with  a  knife. 



FASHIONS. 

The  golf  player,  says 
\The  Haberdasher,  will 
year  the  same  clothes  as 
the  wheelman,  adding  very 
heavy  shoes  and  leggings. 
But  in  warm  weather  a 
flannel  or  silk  shirt  should 


full  of  nuggets,  to  the  light 
French  makes.  "Unique," 
which  is  illustrated  here,  is 
an  entire  novelty.  The 
shoulder  bands  are  not  elastic, 
but  the  buckles  contain  a 
spring  which  answers  the 
same  purpose,  while  it  re- 
lieves the  strain  on  the 
shoulders.  The  "Ambu- 
lance" brace — Fig.  2 — has 
but  one  band,  which  works 
on  a  roller  attachment  at  the 
back.  It  is  said  to  be  very 
easy  and  comfortable,  and  is 
made  on  the  best  hygienic 
principles.  The  "Seculem  " 
brace  has  a  handy  attachment 
for  supporting  the  drawers. 
The  old-time  Berlin  wool 


Glovf.r  &  Brais. 


Glover  &  Brais. 

be  worn  with  trousers  of  flan- 
nel. The  trousers  are  made 
quite  long,  so  as  to  permit  of 
a  liberal  turn  up  at  the  bottom. 
The  flannels  are  in  slates, 
grays,  browns  and  creams, 
with  colored  stripes  of  a  con- 
trasting color.  These  trousers 
will  be  worn  at  the  seaside 
and  on  the  yacht,  in  fact, 
wherever  comfort  is  the  ob- 
ject they  will  displace  knick- 
ers and  white  ducks. 


NOTES. 

There  are  some  excellent 
ideas  in  men's  leather  belts, 
with  pouches,  for  bicyclists, 
shown  by  John  Macdonald  & 
Co.  These  look  well  with 
white  duck  overalls.   In  neck- 


wear, checks  and  tartans  prevail,  and  also  some  good  effects  in 
English  foulards.  Bicycle  hose,  feetless.  with  kilt  tops,  are  shown 
much  below  regular  cost,  being  a  manufacturer's  surplus.  Club 
striped  Jerseys  and  men's  and  boys'  sweaters  are  at  present  in  de- 
mand. 

NEW    STORE     IN    PORT    ARTHUR. 

A.  B.  Simard,  formerly  of  Sault  Ste.  Marie,  has  opened  a  new 
store  in  men's  furnishings  at  Port  Arthur,  Ont.  The  stand  is  a 
good  one,  in  the  St.  Louis  block. 

THE     HABERDASHER'S     HERO. 

He  had  worn  a  colored  blazer  on  the  Nile, 
He  had  sported  spats  in  Persia  just  for  style  ; 

With  a  necktie  quite  too  utter,  in  the  streets  of  old  Calcutta, 
He  had  stirred  up  quite  a  flutter  for  a  while. 

The  maids  of  Java  thronged  before  his  door, 
Attracted  by  the  trousers  that  he  wore  ; 

And  his  vest — a  bosom-venter — shook  Formosa  to  its  centre, 
And  they  hailed  him  as  a  mentor  by  the  score. 

On  his  own  ground,  as  a  masher  on  the  street, 
He  outdid  a  Turkish  pasha,  who  stood  treat  ; 

He  gave  Shanghai  the  Jumps,  and  their  cheeks  stuck  out  like 
lumps 
At  the  patent-leather  pumps  upon  his  feet. 

But  he  called  upon  a  Saanich  girl  one  night 
With  a  necktie  ready-made,  which  wasn't  right  ; 

And  she  looked  at  him,  this  maid  did,  and  he  faded  and  he 
faded, 
And  he  faded  and  he  faded  out  of  sight. 

— From  The  Victoria,  B.C.,  Nation. 


WHAT     IS   IT,   ANYWAY? 

A  case  is  likely  to  come  before  the  Board  of  General  Appraisers 
of  the  United  States,  upon  an  appeal  from  a  decision  of  the  Col- 
lector of  Customs  at  New  York,  regarding  the  proper  classification 
of  cotton  goods  that  have  passed  through  the  process  of  merceriza- 
tion.  The  point  at  issue  is  whether  cotton  goods  thus  subjected 
should  be  classed  with  those  which  have  been  bleached  or  colored, 
or  not  bleached  or  not  colored.  The  Collector  claimed  that  the 
process  of  mercerizing,  by  which  a  silk  effect  is  imparted,  is  in  the 
nature  of  bleaching  or  coloring,  and,  therefore,  such  goods  are 
subjected  to  a  duty  more  than  that  imposed  on  those  not  bleached 
or  not  colored.  As  is  well  known,  cotton  yarn  and  cotton  goods 
are  divided,  for  United  States  tariff  purposes,  into  two  classes,  as 
not  colored,  bleached  or  dyed,  and  as  colored,  bleached,  dyed 
and  combed,  the  latter  carrying  an  increased  rate  of  duty. 


REGULATING    A    RETAIL    PRICE. 

The  Retail  Dry  Goods  Association,  of  New  York,  has  taken 
action  toward  regulating  the  price  of  proprietary  goods,  such  as 
patent  medicines,  lotions,  etc.,  which  are  important  items  in  the 
stock  of  department  stores.  The  price-cutting  on  this  class  of  goods 
has  been  so  severe  that  in  numerous  cases  the  sale  of  them  has 
been  rendered  absolutely  profitless,  and  something  had  to  be  done 
to  prevent  losses.  It  has  been  agreed  that  a  scale  of  prices  shall 
be  drawn  up  which  will  put  these  goods  on  a  profitable  basis.  This 
action  of  the  retail  dry  goods  men  is  noteworthy,  because  it  is  the 
first  concerted  attempt  ever  made  by  them  to  regulate  the  price  of 
any  line  of  merchandise. 


IN    NEW    QUARTERS. 

The  Nipissing  Dry  Goods  Co.,  at  North  Bay,  Ont.,  have  moved 
into  larger  and  more  commodious  premises.  They  are  now  in  the 
store  recently  vacated  by  Messrs.  T.  &  W.  Murray,  North  Bay. 
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CORDETTE 

o     The  Gault  Bros.  Co,,  Limited 
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SOLE  AGENTS   FOR   CANADA. 


"Tliere's  magic  in  the  web  of  it."— Shakespeare. 


CofdcttC    is  the  latest  invention  of  Nineteenth  Century  ingenuity. 

ItS  peculiar  weave  gives  it  an  elasticity  and  resiliency  which  is  not  at- 
tained by  any  other  fabric. 

It  has  been  tested  by  the  most  critical  buyers,  and  the  claims  made  for 
it  substantiated.  It  will  keep  any  garment  it  is  put  into  in  perfect 
and  permanent  shape. 

JTciffS;    the  great  centre  of  fashion,  has  enthusiastically  endorsed. 

v-tOfdcttC  will  be  a  synonym  for  the  most  perfect  shape  giving  fabric  of 
the  future. 


F,  AFTER  THE  TROUBLE  OF  SELECTING  DRESS  GOODS, 
OF  CONSULTING  THE  DRESSMAKER  AS  TO  DESIGN, 
AND  HAVING  NUMEROUS  FITTINGS,  A  HANDSOME 
GOWN  IS  EVOLVED,  IS  IT  NOT  AGGRAVATING  IF  THAT 
GOWN  LOSES  ITS  SHAPE  IN  A  WEEK'S  WEAR  THROUGH 


NOT  BEING  PROPERLY  INTERLINED? 

CORDETTE  will  save  any  such  annoyance 


MENTS    WILL    KEEP    IN 

CORDETTE  is  used. 


PERFECT    AND    PERMANENT 


GAR- 
SHAPE    IF 


|       CORDETTE       j 

^         The  Perfection  of  a  Shape-Giving  Fabric.         J 


PATENTED  IN 
EUROPE. 


PATENTED  IN 
CANADA. 


PATENTED    IN 
U.S. 


The  success  of  CORDETTE  is  not  an  ephemeral  one— it  has  taken  a  permanent  place  in  the  market — and  in  order 
to  retain  the  degree  of  favor  with  which  it  has  been  received,  this  high  standard  of  its  excellence  will  be  scrupulously 
maintained  by  the  most  rigid  adherence  to  the  processes  of  manufacture  by  which  it  is  now  produced. 

CORDETTE  comes  in  two  qualities,  O  and  00. 

Style  00  is  30  inches  wide,  and  is  used  for  Stock  and  Flare  Collars  and  for  Revers  and  Cuffs,  also  for  narrow 
facings  around  the  bottoms  of  Skirts.      Price  19c. 

Style  0  is  27  inches  wide,  and  is  used  for  the  bottoms  of  Skirts  and  wherever  a  lighter  material  is  required.    Price  18c. 

CORDETTE  is  made  in  Black,  Brown,  White,  Tan  and  Slate,  and  is  put  up  in  rolls  of  about  50  yards  to  the  piece. 
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I'llK    LATE    K.    (,.    LAMBERT,    OP    HARRISTON. 

THE  unexpected  death  of  Mr.  R.  G.  Lambert,  of  R.  G.  Lam- 
bert &  Sons,  of  Ilarriston,  Ont.,  on  May  19,  caused 
great  regret  among  a  wide  circle  of  friends.  Mr.  Lambert  was 
apparently  in  his  usual  good  state  of  health  on  the  morning  in  ques- 
tion. He  went  to  the  store  from  his  house  shortly  before  nine 
o'clock,  walked  back  to  the  office,  and  sat  down  to  read  the  paper. 
In  a  moment,  his  sons  heard  him  draw  some  heavy,  gasping 
breaths,  and  rushed  in,  to  find  him  leaning  back  in  the  chair  with 

eyes  closed.  One  son  remained 
with  him,  while  the  other  ran  for 
the  doctor.  The  latter  came  at 
once,  but  it  was  too  late,  death 
having  apparently  come  suddenly 
from  an  affection  of  the  heart.  The 
shock  to  his  family  was  great,  and 
they  have  the  sincere  sympathy  of 
all,  in  the  loss  of  a  kind  father  and 
husband. 

Mr.  Lambert  was  born  in  Brant- 
ford,    of  Scotch   parents,    in    1838. 
Being    left   an  orphan   at  an    early 
The  Late  Mr.  LamUrt.  age,    he  was  brought  up  by  friends 

at  Lansing,  York  county,  until  he  started  out  for  himself  when  17 
years  old.  He  started  in  the  world  with  courage,  energy  and 
integrity,  and  these  qualities  made  him  a  respected  and  successful 
man.  Alter  filling  a  clerkship  in  a  Georgetown  store,  he  conducted, 
for  some  years,  a  store  at  Lansing,  buying  grain  from  the  farmers, 
until  1869,  when  he  sold  the  business  and  removed  to  Harriston. 
There,  he  embarked  in  the  fonndry  and  implement  business,  but, 
in  1882,  feeling  disposed  to  return  to  dry  goods,  he  opened  a  store 
in  that  line  at  Harriston.  For  some  years  he  had  a  branch  at 
Hespeler,  but  latterly  concentrated  the  business  at  Harriston.  His 
enterprise  flourished,  and,  in  his  long  mercantile  career,  he  always 
paid  100c.  on  the  dollar,  and  became  a  prosperous  merchant,  influ- 
ential in  his  locality  and  highly  respected.  Several  years  ago,  his 
sons,  E.  W.  and  A.  Lambert,  were  admitted  to  partnership,  so  that 
the  firm's  interests  are  left  in  good  hands. 

Mr.  Lambert  was  an  active  member  of  the  Methodist  Church 
for  over  40  years,  was  frequently  a  member  of  Conference,  and 
was  twice  a  delegate  to  the  General  Conference.  In  politics,  he 
was  a  consistent  Reformer,  and  was  more  than  once  spoken  of  as 
a  probable  and  acceptable  candidate  for  his  party  in  the  riding. 
He  was  also  interested  in  municipal  affairs,  sat  on  the  high  and 
public  school  boards,  and  was  a  prominent  Mason.  He  was  buried 
with  Masonic  honors,  the  funeral  being  the  largest  ever  seen  in 
Harriston.  There  were  over  200  Masons  present,  and  friends 
came  from  Mount  Forest,  Drayton,  Walkerton,  Alma  South, 
Toronto,  and  other  places.  There  were  Masonic  delegates  from 
Listowel,  Palmerston,  Drayton,  Goderich,  Clifford,  Mount  Forest, 
Arthur,  and  Elora.  Thus  was  the  career  of  a  respected  man 
honored  and  his  death  lamented  by  those  who  knew  him  best,  a 
man  essentially  self-made,  who  made  every  dollar  he  had  by  his 
own  endeavors  and  his  own  thrift. 


THE    LATE    JOHN    PATTERSON,     OF    HAMILTON. 

In  the  death  of  Mr.  John  Patterson,  sen.,  who  passed  away  last 
month,  in  his  70th  year,  after  a  brief  illness,  Hamilton  loses  one  of 
her  oldest  and  most  respected  citizens.  Mr.  Patterson  was  a  native 
of  Berwickshire,  Scotland,  and  came  to  Canada  in  1855,  settling 
in  Hamilton,  and  for  many  years  carried  on  a  merchant  tailoring 
business  in  that  city.      He  was  a  member  of  MacNab  street  Presby- 


terian church,  and  of  Barton  Lodge,  A.F.  and  A.M.,  and  was  a 
lifelong  Liberal.  The  deceased  leaves  a  widow  and  family  of 
grown  up  sons.     The  funeral  was  conducted  with  Masonic  honors. 

THE    LATE    J.    P.    I'UGH,    OF    GOLDEN,     Ii.C. 

The  death  is  announced,  at  Golden,  B.C.,  of  J.  F.  Pugh,  aged 
46,  who,  in  February,  1897,  started  a  tailoring  business  in  that 
town.  Mr.  Pugh  was  a  native  of  Liverpool,  England,  and  for 
twenty  years  before  coming  to  Canada  had  conducted  a  large 
tailoring  and  clothing  establishment  in  that  city,  employing  an  aver- 
age staff  of  over  forty  hands.  Three  years  ago  he  left  Liverpool, 
under  engagement  to  the  Hudson's  Bay  Company,  to  take  the 
management  of  the  cutting  and  tailoring  department  of  the  com- 
pany's Winnipeg  house.  From  there  he  removed  to  a  similar 
position  in  the  Calgary  branch  of  the  company's  business.  Con- 
cluding that  there  was  a  first-class  opening  for  a  tailoring  business  in 
Golden,  he  removed  there.  His  businessshowed  a  steady  increase, 
and  he  became  a  great  favorite  with  his  customers,  and,  in  fact, 
with  all  who  came  in  contact  with  him. 


THE  BELT  TRADE. 


The  warmer  weather  has  had  the  effect  of  moving  stocks  of 

belts  in  the 
hands  of  retail- 
ers, some  o  f 
whom  are  plac- 
ing good  as- 
sorting o  r  - 
ders.  Phillips  & 
Wrinch,  Toron- 
to, have  discon- 
tinued advertis- 
ing them,  being 
loaded  up  with  orders,  especially  for  their  jeweled  novelties. 


MR.  ROSS  TO  VISIT  BRISTOL. 

The  Bristol,  Eng.,  authorities  have  been  anxious  that  a  number 
of  representative  Canadians  should  visit  that  old  city  this  year  in 
connection  with  the  British  Association  meeting  and  a  commemo- 
ration ceremony  associated  with  the  discovery  of  Canada.  Among 
those  who  have  been  invited  by  the  mayor  of  Bristol,  Sir  R.  H. 
Symes,  is  the  president  of  the  Ottawa  Board  of  Trade,  Mr.  Craw- 
ford Ross.  In  accepting  the  invitation,  Mr.  Ross  wrote  :  "I  beg 
to  acknowledge  receipt  of  your  letter  extending  me  an  invitation  to 
the  meeting  of  the  British  Association  and  the  opening  of  the  Cabot 
memorial  tower,  Sept.  7  to  14.  There  is  no  event,  among  the 
many  of  interest  to  this  western  continent,  which  more  deserves 
commemoration  than  the  sailing  of  the  little  Bristol  vessel  four 
hundred  years  ago — the  results  of  which  voyage  gave  a  continent  to 
the  English  race.  I  take  great  pleasure,  therefore,  in  accepting 
the  invitation,  and  will  endeavor  to  be  present  at  that  time." 

As  a  representative  dry  goods  man,  Mr.  Ross  will  go  with  the 
good  will  of  his  confreres.  Apart  from  the  scientific  meeting  and 
the  historical  episode  commemorated  by  the  erection  of  a  Cabot 
tower,  a  visit  to  Bristol  has  its  business  aspect  as  well.  Bristol  is 
the  distributing  centre  for  a  good  deal  of  Canadian  trade,  and 
direct  steamers  ply  between  that  city  and  our  maritime  province 
ports.  It  is  sound  policy  to  draw  closer  the  commercial  connec- 
tion with  Great  Britain,  and  the  presence  in  Bristol  of  influential 
commercial  men  from  Canada  will  have  a  good  effect  in  that  direc- 
tion. That  the  delegation  from  this  country  will  include  men  like 
Mr.  Ross  is  an  augury  that  any  opportunity  of  interesting  more 
Englishmen  in  Canada  will  not  be  lost  sight  of. 
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HIGH-CLASS 
UP-TO-DATE- 

PRODUCTIONS 
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NIAGARA  NECKWEAR  Co. 

LIMITED)    . 

fck,  NIAGARA  FALLS. 


'I  have  de 
utmost 
confidence  in 
dese  Suspenders. 
Dey's 
DOniNION." 


L>ti 
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WRIGHT'S  HEALTH  UNDERWEAR 


It  is  the  one  Underwear  which  gives  solid  comfort 


. 


They  are  made  only  of  pure,  undyed,  selected  wools 
of  the  finest  kinds  suitable  for  our  purposes. 


Do  not  fail  to  secure  a  line  of  these  goods  for  fall  sea- 
son '98.    You  will  not  be  without  them  thereafter. 


Wright's  Health  Underwear  is  on  every  garment. 
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INTH6  INTCRCSTS  OF  THE-DRY  COOPS,  MUXgjgRY,  CLOTHING  AND  HAT  TRADE 


The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers   of  Trade   Newstapers   that  circulate  in   the   Pro- 
vinces   of   British    Columbia,    North-West   Territories, 
M  initoba,    Ontario,    Quebec,     Nova    Scotia,    New 
Brunswick.  P.  E.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,       (Telephone  1255)      Board  of  Trade  Building. 

Toronto,  (Telephone  2148)         -        26  Front  St.  West. 

London,  Eng.    (J.  Meredith  McKim)   109  Fleet  Street,  E.C. 

Manchester,  Eng.    (H.  S.  Ashburner)      18    St.    Ann  Street. 

New  York,         (M.  J.  Henry)        -         -  14  Irving  Place. 

Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.         Published  the  First  of  each  Month 
Cable  Address  in  London,  "Adscript." 

MONTREAL  AND  TORONTO,  JUNE,   1898. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


WHY    NOT    GO    TO    RETAILERS? 

UNLESS  a  merchant  regards  public  affairs  with  his  eyes  shut, 
he  must  see  that  Parliament's  refusal  to  pass  any  insolvency 
T  legislation  this  session  is  due  to  the  profound  contempt  which  pro- 
minent politicians  feel  for  a  merely  commercial  agitation.  What 
caused  the  bill  to  be  pushed  aside  ?  There  were  no  deputations  to 
Ottawa  against  it.  There  was  no  organized  movement  perceptibly 
in  opposition  to  it.  Certain  influential  retail  merchants  were  known 
to  be  opposed  to  a  law  that  would  make  credits  easier  or  would 
erect  an  expensive  machinery  for  administrating  insolvent  estates. 
But  publicly  they  made  no  fuss.  We  agree  with  them  that  a  law 
of  that  sort  would  be  objectionable,  and  never  contemplated  for 
one  moment  supporting  legislation  that  would  produce  those  results. 
But  candid  and  reasonable  criticism  from  retailers  was  not  the 
cause  of  the  bill's  failure  to  pass.  A  Government — any  Govern- 
ment— in  this  country  pays  about  as  much  attention  to  merchants, 
retail  or  wholesale,  on  a  purely  business  question,  as  they  do  to  the 
bleatings  of  a  flock  of  sheep.  It  is  only  when  you  make  a  question 
political,  namely,  of  party  interest,  that  you  get  any  attention  from 
politicians  in  power.  Consequently,  our  retail  friends  need  not  sup- 
pose that  it  was  any  consideration  for  their  feelings  which  caused  the 
Government  to  block  insolvency  reform.  The  retailers,  like  the  whole- 
sale merchants  and  the  boards  of  trade,  must  expect  to  play  second 
fiddle  in  politics.  Individually,  they  may  come  in  for  a  little  polite 
attention  from  the  politicians,  and  may,  if  thought  worth  while,  be 
subjected  to  that  process  known  by  the  school  boys  as  "jollying." 


As  a  body,  when  speaking  on  a  trade  question,  passing  the  most 
carefully  worded  resolutions,  protesting  solemnly  against  some  com- 
mercial grievance,  the  merchants,  in  the  eyes  of  politicians,  are 
nothing  more  or  less  than  ciphers — not  worth  serious  attention.  It 
is  an  unpleasant  thing  to  admit.  It  indicates  no  very  salutary 
state  of  affairs.  But  to  any  one  who  knows  how  politics  are  managed 
by  the  two  great  political  parties  in  Canada,  it  is  an  absolutely  incon- 
trovertible fact. 

Surely,  if  the  Government  paid  any  serious  attention  either  to 
the  demand  for  insolvency  reform,  or  the  complaints  of  retailers 
against  a  certain  law,  the  proper  answer  would  have  been:  "Gentle- 
men, you  are  the  representatives  of  our  commercial  system  ;  you 
differ  on  this  question  ;  it  is  a  highly  important  subject  ;  wewant  to 
do  what  is  right,  but,  the  members  of  the  Cabinet  not  being  business 
men,  we  want  to  consult  expert  opinion  ;  we  shall  take  the  views 
of  those  in  favor  of  a  bill  and  those  against  a  bill  and  then  we  shall 
make  up  our  minds."  On  the  contrary,  the  Government  gives  no 
satisfaction  to  any  one.  It  does  not  say  yea  or  nay  directly  and 
manfully.  It  keeps  the  matter  dangling.  There  is  no  committee 
of  enquiry  or  discussion.  The  commercial  men  are  simply  turned 
loose  to  like  it,  or  resent  it,  as  they  see  fit. 

Now,  The  Review  is  not  tied  up  to  any  insolvency  measure. 
All  we  want  to  see  is  a  law  which  will  prevent  a  house  sell- 
ing goods  in  Canada  from  complaining  that  our  commercial  morality 
is  nil,  and  that,  as  a  community,  we  do  not  deserve  the  investment 
of  outside  capital.  This  is  the  real  force  behind  the  demand  for 
insolvency  reform.  If  the  Government  really  wished  to  meet  the 
views  of  all  sections  of  the  trade,  why  are  not  efforts  made  to  know 
how  all  classes  of  traders  feel  about  it  ?  Let  the  Government  go  to 
the  retail  trade  for  an  insolvency  bill,  if  the  boards  of  trade  and  the 
wholesalers  are  unworthy  of  confidence  or  belief.  Let  the  retailers 
who  have  views  on  the  question  be  consulted,  and  there  will  pro- 
bably be  evolved  a  measure  that  would  prove  acceptable  all  round. 
\  Look  at  the  long,  tedious,  expensive  and  complicated  enquiry  which 
took  place  when  the  tariff  was  rearranged  in  1897.  There,  of 
course,  you  touch  votes.  The  manufacturer  is  a  dangerous  man  to 
stir  up  with  a  long  pole.  The  heavy  importer  is  also  a  person 
whose  feelings  had  better  be  consulted  before  you  cram  a  contra- 
dictory jumble  of  tariff  rates  down  his  throat.  Accordingly,  the 
Ministers  spent  thousands  of  dollars  finding  out  how  these  impor- 
tant persons  felt  before  altering  the  tariff — and  the  country  footed 
the  bill.  Then,  there  is  a  prohibitory  liquor  law.  The  Government 
will  spend,  it  is  said,  $250,000  to  find  out  how  the  people  feel  before 
any  legislation  is  attempted.  Just  imagine  a  quarter  of  a  million 
spent  on  asking  people  what  they  think  about  licensing  the  liquor 
traffic  !  But  to  solve  the  insolvency  problem,  to  clear  Canada's 
good  name  in  British  eyes,  not  one  solitary  stiver.  Merchants  will, 
therefore,  kindly  make  a  note  of  the  influence  they  have  on  a  vital 
business  question  with  the  politicians. 

So  far  as  The  Review  is  concerned  it  does  not  care  a  brass 
farthing  which  party  is  in  office.  One  Government  seems  to  be 
pretty  much  like  another  in  this  country.  In  fact,  we  are  rather  in 
the  position  of  the  woman  who  calmly  watched  her  husband  in  a 
tussle  with  a  bear,  and  who  said  it  was  the  first  fight  she  ever  saw 
where  she  did  not  care  which  won.  Let  the  politicians  go  on  with 
their  struggle  for  office,  but  let  them  attend  to  business  questions, 
and  give  us  a  good  insolvency  law. 
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APRIL    IMPORT  TRADE. 

THE  April  import  figures  for  the  four  years  are  some  indication 
of  current  trade.  They  indicate  an  activity  almost  equal  to 
that  of  April,  1895,  and  certainly  greater  in  many  lines  than  the 
trade  of  last  year.     The  following  are  the  details  : 

IMPORTS   OF    I'KY    (.nuns    FOB    APRIL    1896,  1896,  1897    AM)    1898, 

1895.  L896.  1897.  L898, 

Cottons,  not  dyed (48,888  $  35,387  $  25,802  S  48,999 

dyed  or  colored 214,054  183,156  157,792  170,061 

Cotton  clothing 52,847  41  .mm  37,950  39.187 

•'      thread,  yarn,  etc 21,889  29,483  10,823  18,994 

"      thread,  on  spools 21,12]  19,547  16,585  29,118 

Other  cotton  goods 60,747  55,653  49,966  64,687 

Bracelets,  braids  and  fringes....  51,430  51,837  61,60*  10,277 

es,  collars,  nettings,  etc 58,719  51,501  16, 785  71,074 

Furs,  manufactures 58,113  32,050  28,978  34,872 

Hats,  caps  and  bonnets  (silk,  felt 

or  beaver) 56,795  34,128  38,514  56,111 

Hats,  caps    and    bonnets,   other 

kinds 64,963  62,278  70,506  83,999 

Silk,  manufactures 191,881  157,082  155,855  236,489 

Brussels  and  tapestry  carpets. . . .  99,416  87,007  54,270  70,880 

Woollen  clothing 55,890  55,863  38,944  70,315 

"       cloths,   worsteds,    coat- 
ings, etc 135,458  138,013  84,152  114,847 

Woollen  dress  goods 188,688  207,080  122,925  175,965 

knitted  goods 26,991  46,048  31,120  40,669 

"       shawls 4,464  2,628  1,555  3,340 

"       yarns 9,174  13,564  8,381  9,418 

"       other  manufactures....  47,229  44,900  32,783  47,855 

COMMENCED   TRAINING  IN    PUBLIC  LIFE. 

IT  is  well  to  observe  how  healthful  an  influence  in  public  affairs 
is  the  commercial  origin  of  eminent  statesmen.  The  death  of 
Mr.  Gladstone  directs  attention  to  the  fact  that  his  father  was  a 
Liverpool  merchant,  who  gave  his  gifted  son  an  education  fitting 
him  for  public  life.  It  is  not  so  generally  pointed  out  as  it  might 
be  that  Gladstone's  principal  capacity  exhibited  itself  in  his  mastery 
of  financial  questions.  The  other  great  issues  with  which  his  name 
is  associated  were  political  rather  than  commercial.  In  his  handling 
of  the  figures  regarding  revenue,  Customs,  taxation,  and  trade 
policy,  his  nearness  to  commercial  life  was  always  evident.  He 
took  the  free  trade  side  in  1846  with  his  leader,  Sir  Robert  Peel, 
and  never  afterwards  abandoned  that  view.  Of  late  years,  how- 
ever, he  devoted  no  time  to  the  newer  commercial  conditions  that 
confronted  England,  such  as  the  vast  increase  of  foreign  competi- 
tion and  the  high  tariffs  imposed  on  British  goods  by  other  coun- 
tries. It  is  quite  conceivable  that  if  Mr.  Gladstone  had  thought 
some  policy  more  adapted  to  English  commercial  interests  than 
free  trade  he  would  have  promptly  accepted  it.  His  was  no  stub- 
born mind  that  held  on  to  an  idea  after  it  had  ceased  to  be  prac- 
ticable or  beneficial.  No  statesman  better  exemplifies  the  old 
proverb  :   "A  wise  man  changes  his  mind,  a  fool  never." 

Another  English  statesman  who  has  come  to  the  front  rapidly 
in  recent  years,  and  whose  origin  and  training  are  entirely  com- 
mercial, is  Mr.  Joseph  Chamberlain.  The  son  of  a  Birmingham 
manufacturer,  Mr.  Chamberlain  was  in  business  himself  for  some 
years,  but  finally  retired,  with  an  ample  fortune,  to  devote  his 
whole  time  to  public  affairs.  His  knowledge  of  trade  and  commerce 
is  of  immense  advantage  to  him  and  to  the  British  Empire.  He  is 
now  62  years  of  age,  but  English  statesmen  are  so  well  preserved 
that  he  is  probably  good  for  20  years  of  service  yet.  An  instance 
pf  Mr.  Chamberlain's  acute  commercial  sense  was  afforded  a  few 


days  ago.  In  granting  a  new  charter  to  Rhodesia,  the  South 
African  colony  now  undergoing  reconstruction,  Mr.  Chamberlain 
was  offered,  by  the  Company  which  controls  the  colony,  a  tariff 
preference  for  British  goods.  The  same  offer  was  made  previously 
to  Lord  Rosebery's  Government,  but  declined. 

The  scene  in  the  House  of  Commons,  when  the  fact  transpired 
that  Mr.  Chamberlain  had  accepted  this  offer,  was  a  curious  one. 
The  Opposition  chiefs,  like  Sir  William  Harcourt  and  Mr.  Morley, 
and  hard-and-fast  free  traders,  like  Mr.  Leonard  Courtney,  pro- 
tested. They  said  it  was  the  beginning  of  an  Imperial  Zollverein 
and  was  opposed  to  free  trade  principles.  Mr.  Chamberlain  fear- 
essly  met  this  criticism,  from  his  thorough  grasp  of  what  the  com- 
mercial interests  desired.  He  said,  in  effect  :  "Great  Britain  is 
going  to  accept  preferential  terms  for  her  goods  from  Canada,  or  a 
crown  colony  like  Rhodesia,  just  as  often  as  she  gets  them." 
And  there  was  great  cheering  at  this.  Mr.  Chamberlain  knows 
what  English  manufacturers  want.  He  is  aware  that  they  are  not 
lying  awake  at  night  worrying  over  free  trade.  They  wish  to  sell 
their  goods,  and  when  a  colony  offers  a  lower  tariff  on  British  pro- 
ducts than  on  ioreign  products  they  are  pleased.  Being  a  business 
man,  and  in  touch  with  business  life,  Mr.  Chamberlain  scored  a 
point.  A  lawyer,  a  theoretical  free  trader,  or  a  professional  man 
without  commercial  knowledge  or  training,  would  have  been  afraid 
to  take  this  stand. 

There  is  another  notable  example  of  a  business  man  in  political 
life  at  present.  M.  Faure,  the  President  of  France,  is  one  of  the 
very  few  commercial  men  in  French  political  circles.  France  is 
overrun  with  professional  politicians.  That  is  one  great  drawback 
from  which  she  suffers.  M.  Faure  was  an  active  member  of  the 
commercial  classes  and  has  still,  we  believe,  large  trade  interests 
at  Havre.  He  has,  so  far,  been  a  distinct  success  as  President, 
and  if  he  is  overthrown  by  political  intrigues  it  will  not  be  in 
accordance  with  the  wishes  of  the  element  he  so  well  represents. 

We  do  not  claim,  for  a  moment,  that  business  men  absorb  all 
the  wisdom  in  the  world.  Our  point  is  that  modern  Governments 
have  more  commercial  questions  to  settle  than  ever  before.  Trade 
is  now  the  ruling  international  force.  Consequently,  there  ought  to 
be,  in  every  Government,  men  with  the  practical  knowledge  to  deal 
with  these  matters.  But  it  is  notorious  that  Governments  are  made 
of  entirely  different  material. 


IS  IT  OVERDONE? 

OUR  Winnipeg  correspondent  has  interviewed  a  recently 
returned  traveler  from  British  Columbia,  who  thinks  eastern 
manufacturers  and  jobbers  are  magnifying  the  Klondyke  trade. 
The  full  text  of  his  remarks  may  be  read  in  another  column. 

Caution  is  always  a  good  quality  in  business,  and  we  are  not 
disposed  to  undervalue  it.  But  the  energy  of  Canadian  manutac- 
facturers  and  jobbers  in  reaching  out  for  the  Klondyke  trade  is  not 
to  be  condemned.  Some  one  had  to  do  it,  and  they  resolved 
wisely  that  they  would  be  the  ones.  For  the  moment,  of  course,  the 
influx  into  the  mining  regions  has  been  checked,  as  was  expected  it 
would  be.  Sales  for  outfitting  purposes  may  not  be  quite  so  active 
as  they  were  when  the  streets  of  Victoria  and  Vancouver  were 
crowded  with  jostling  gold-seekers  eager  to   make  up  their  kits  and 
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be  gone.       When  the  results  of  the  winter  gold  finding  are  sent 
down  in  August  the  real  future  of  the  Klondyke  movement  may  be 

known. 

The  results  may  prove  disappointing.  There  is  no  knowing, 
since  all  the  gold  booms  are  attended  with  risk  and  uncertainty. 
But  it  must  be  borne  in  mind  that  in  British  Columbia  itself,  we 
have  one  of  the  richest  and  most  promising  areas  in  the  whole  world, 
and  we  shall  be  greatly  disappointed  if  its  expansion  during  the 
next  five  years  does  not  bear  out  every  expectation  formed  of  it  in 
Eastern  Canada. 

Canada  has  never  yet  overestimated  or  overworked  her 
resources.  The  fact  is,  we  have  usually  undervalued  them,  and 
allowed  foreigners  to  come  in  and  tell  us  what  a  great  country  we 
have.  At  the  present  time,  however,  there  is  a  spirit  of  real  pluck 
and  confidence  being  shown,  and  we  are  not  disposed  to  regard  it 
with  suspicion  and  check  its  exuberance. 


THE  COLORED  COTTON  CO.'S  MEETING. 

JUDGING  by  the  reports  that  are  circulated,  the  recent  annual 
meeting  of  this  company,  while  harmonious  in  a  way — that  is 
to  say,  no  one  called  names,  or  threw  a  brick  at  the  window — 
developed  the  existence  of  a  dissatisfied  element  among  the  share- 
holders. It  seems  that  a  few  of  the  largest  shareholders,  who  have 
the  labor  of  managing  the  business,  draw  salaries  or  emoluments, 
and  when  these  and  other  necessary  working  expenses  are  sub- 
tracted from  the  year's  surplus,  the  propriety  of  declaring  a  divi- 
dend does  not  commend  itself  to  the  majority. 

Now,  the  view  of  the  dissatisfied  element  appears  to  be  that 
there  should  be  a  dividend.  These  gentlemen  receive  no  emolu- 
ments from  the  business,  it  is  true,  but  then  they  have  other  priv- 
ileges. They  possess  the  stock  certificates  for  the  shares  they  own. 
Their  names  appear  in  the  list  of  shareholders.  They  are  regularly 
summoned  to  the  annual  meetings.  They  may  go  there  (either  in 
a  cab  or  the  street  car,  in  fact,  no  objection  would  be  raised  to  a 
private  carriage).  They  are  allowed  to  speak  at  the  meetings.  If 
anyone  moves  a  resolution  they  are  at  perfect  liberty  to  vote  for  or 
against  it.     And  yet  they  are  not  contented  ! 

We  fear  greatly  that  these  gentlemen  are  disturbing  factors  in 
an  otherwise  peaceful  community.  Let  them  contemplate  the 
shareholders  who  happen,  for  valuable  services  rendered,  to 
receive  emoluments  from  the  business.  These  persons  clamor  for 
no  dividend.  Whatever  strong  inclination  they  cherish  is  repressed; 
whatever  feeling  they  have  is  admirably  concealed.  From  them  no 
discordant  jangling,,  no  idle  recrimination,  emanates. 

Surely,  then,  the  dissenting  element  should  emulate  this  excel- 
lent example;  should  cultivate  a  spirit  of  contentment  and  endeavor 
^  to  look  pleased.     They  would  not  like  a  cynical  generation  to  con- 
clude that  the  happiness  of  others  gives  them  no  pleasure,  and  that  life 
has  no  charms,  unless  they  get  a  dividend  on  the  money  invested  ? 


well  known,  is  an  old  and  rich  bank,  its  reserve  fund  being  equal 
to  its  capital,  a  unique  and  satisfactory  feature  which  makes  a 
financial  institution  practically  impregnable.  The  business  of  the 
Dominion  Bank  during  the  past  year  has  resulted  in  a  clear  net 
profit  of  J! 1 82, 462.  The  balance  carried  forward,  after  the  payment 
of  four  quarterly  dividends,  was  $32,388,  against  a  similar  balance 
last  year  of  $29,925.  The  bills  under  discount  and  call  loans 
amount  to  $10,709,000,  and  the  note  circulation  is  $1,264,016. 
The  assets  of  the  bank  are  very  large,  and  the  price  of  its  stock  in 
the  money  market  indicates  an  unequalled  position.  The  annual 
statement  is  instructive  and  inspiring. 


THE   DOMINION   BANK. 

One  indication  of  the  commercial  prosperity  at  present  being 
felt  in  Canada  is  to  be  found  in  the  reports  of  the  chartered  banks. 
The  report  of  the  annual  general  meeting  of  the  Dominion  Bank 
shareholders  will  be  read  in  another  column,     This  institution,  as  is 


A    GRAVE     ACCUSATION. 

DAME  RUMOR  has  charged  the  Dominion  Government  with 
an  offence  which  the  friends  of  the  Administration  indig- 
nantly repudiate.  It  was  said  that  the  staff  of  the  Toronto  Customs 
House  was  to  be  supplemented  by  a  clerk  who  would  discharge,  or 
assist  in  discharging,  the  duty  of  appraising  the  imports  of  woollens. 
The  gravity  of  the  accusation  rests  in  the  fact  that  the  person 
chosen  is  in  the  tailoring  business,  knows  something  about  woollens, 
and  would,  therefore,  be  a  competent  official. 

One  can  well  understand  the  eagerness  of  Government  sup- 
porters to  repel  the  hideous  insinuation  that  an  office  was  to  be 
filled  by  a  man  qualified  to  fill  it.  No  Government  in  this  country 
could  afford  to  pursue  such  a  reckless  course.  Think  what  a  bad 
precedent  it  would  create  !  The  public  might  get  to  like  having 
officials  who  understood  their  business,  and  then  what  would 
become  of  the  army  of  hungry  applicants  who  work  for  the  profes- 
sional politicians  ? 

No,  no,  let  us  not  embark  on  any  such  dangerous  path.  If 
there  is  a  woollen  appraisership  to  fill,  let  the  Ministry  select  a  man 
who  was  formerly  in  the  milk  business,  or  one  who  had  been  an 
expert  in  discovering  mines,  or,  best  of  all,  some  individual  who 
had  been  a  disastrous  failure  at  everything  he  had  tried.  Put  an 
individual  of  this  kind  to  appraise  woollens  ;  the  public  interests 
will  suffer  ;  but  the  wheels  of  political  machinery  will  move 
smoothly  on. 

In  the  late  Government,  as  all  the  world  knows,  the  Minister  of 
Agriculture  was  a  practising  physician.  He  knew  that  apples  grew 
on  trees  and  were  not  dug  up  out  of  the  ground  in  the  fall,  that 
potatoes  can  safely  be  boiled  with  the  skins  on,  and  he  possessed  a 
vast  store  of  other  agricultural  knowledge.  Consequently,  he  made 
a  good  Minister.  The  other  day,  the  Postmaster-General  appointed 
for  deputy  a  country  doctor  who  must  have  posted  and  received 
many  letters  in  his  time  and  who  was,  therefore,  thoroughly  experi- 
enced to  administer  the  great  postal  department  of  the  country.  He 
replaced  Col.  White  who  had  spent  a  lifetime  in  mastering  the  de- 
tails of  the  service,  and  who  was  very  properly  superannuated  at  the 
public  expense. 

The  Review  humbly  corrects  the  statement  that  a  man  who 
knows  woollens  is  to  be  made  woollen  appraiser.  The  place  should 
be  held  open  till  someone  with  a  practical  experience  in  pork,  tin 
plates,  surgery,  agricultural  implements  or  toothpulling  comes  to 
claim  it. 
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WAR    AND    BUSINESS. 

A  FIRST  effect  on  United  States  business  ot  the  Spanish  war,  as 
near  as  one  can  ascertain,  is  that  the  retail  trade  is  timid 
about  fall  purchases.  This  may  not  continue,  but  it  is  at  present 
being  felt  to  some  extent.  Commerce  is  always  disturbed  by  war. 
At  present,  no  doubt,  the  trade  in  provisions,  canned  meat,  cattle 
and  military  stores  of  all  kinds  is  active.  But  in  dry  goods,  the 
iron  trade  and  some  other  staple  industries  the  immediate  effect  is 
bad. 

This  is  one  of  the  penalties  of  war,  which  may  be  glorious,  but 
is  also  expensive.  The  trade  with  Cuba  and  Spain  must,  for  the 
present,  be  greatly  interfered  with,  if  not  destroyed.  Last,  year  the 
United  States  sold  to  Spain  over  $10,000,000  worth  of  goods.  Of 
cottons  alone,  109,500,000  bales  were  sent  there,  and  the  business 
done  in  tobacco,  coal  oil  and  provisions  was  large.  As  to  Cuba, 
we  have  not  the  exact  figures  of  United  States  exports  therein  1897, 
but  to  all  the  West  Indies  the  value  of  products  sent  was  $25,000,- 
000.  You  cannot  destroy  a  trade  like  this  without  suffering  a  loss. 
Then,  the  war  taxes  raised  by  Congress,  and  the  possibility  that 
the  fighting  may  be  prolonged  disturbs  business  considerably  and 
makes  merchants  very  conservative  about  buying. 

So  far  as  Canada  is  concerned,  we  cannot  see  that  this  country 
will  be  either  benefited  or  injured  by  the  war  to  any  extent.  Our 
West  Indian  business  from  Halifax  and  St.  John  may  be  rather 
interfered  with,  but  the  higher  prices  which  prevail  will  ultimately 
repay  the  loss.  In  the  long  run,  the  poor  Spanish  taxpayer  will 
have  to  pay  for  everything.  The  United  States  will  demand  a  large 
war  indemnity,  and,  when  the  conflict  is  over,  business  will  be  very 
brisk  all  over  this  continent.  War  is,  indeed,  a  costly  affair.  That 
in  the  Crimea  in  the  fifties  cost  about  $300,000,000;  the  Franco- 
German  struggle  of  1870  about  $1,000,000,000,  and  who  were  the 
better  for  them  ? 


WILL  PRICES  GO  UP  OR  DOWN? 

IT  is  poor  policy  for  a  merchant  to  over  buy  ;  to  purchase  more  on 
account  of  an  expected  rise  and  then  to  find  too  late  that  prices 
have  fallen.  The  Review  is  particularly  anxious  not  to  encourage 
its  readers  in  that  direction. 

There  are  now  some  indications  of  an  upward  tendency  in  price. 
The  high  prices  that  prevail  for  food  products,  the  new  additions  to 
the  world's  stock  of  gold,  the  Spanish-Uncle  Sam  war,  the  general 
uneasiness  lest  a  greater  war  may  break  out  soon — these  are  all 
factors  in  inducing  a  general  rise  of  prices. 

As  to  the  Canadian  dry  goods  trade,  it  is  not  likely  that  much 
increase  will  be  asked  for  fall  orders  placed  in  the  next  few  months. 
In  some  lines  there  may  be,  but  on  the  whole,  certainly  in  Canadian 
goods,  prices  are  about  the  same.  On  repeats  for  imported  goods 
there  may,  in  specified  cases,  be  marked  advances.  But  here, 
again,  notice  must  be  taken  of  the  fact  that  the  tariff  will  lower  by 
one-eighth  all  round  after  July  1.  The  drop,  however,  is  not  great, 
and  only  in  a  few  staple  lines  may  it  have  any  effect.  For  example, 
some  people  expect  that  a  duty  of  18%  per  cent,  on  English  white 
and  grey  cottons  may  induce  greater  competition  with  the  Canadian 
makes.     It  will  not  do  to  bank  too  much  on  this. 

What  The  Review  deems  of  equal  importance  to  the  retailer  as 
a  change  in  price  is  the  opportunity  now  afforded  of  pushing  better 


goods.  There  is  more  money  in  Canadian  pockets  at  present  and, 
therefore,  a  chance  of  persuading  people  to  buy  the  more  expensive 
and  durable  goods.  Cheap  has  been  King  long  enough.  Let  us 
have  a  reign  of  King  Value.  You  will  make  more  profit  out  of 
selling  five  yards  of  a  dress  fabric  at  $1 .25  than  out  of  ten  yards  at 
30c.     This  is  true  of  the  whole  list. 

THE    SLOW   COACH    IN    OFFICIALDOM. 

ONCE  more  we  have  to  direct  the  attention  of  the  Minister  of 
Customs  to  the  very  slow  methods  of  the  officials  in  making 
up  the  monthly  returns  of  Canadian  exports  and  imports.  Last 
month  the  delay  was  again  noticeable.  The  returns  for  the  month 
of  April  were  not  published  by  the  Department  until  May  28. 

Compare  this  with  the  English  system.  The  returns  are  always 
ready  by  the  15th  of  the  month,  and  often  before.  The  April 
returns  of  British  imports  and  exports  were  published  in  time  to 
reach  Canada  by  May  23,  while  our  own  April  figures  were  not  at 
that  date  available  !  There  is  no  valid  excuse  for  such  diliatory- 
ness,  especially  as  Canadian  returns  are  not  nearly  so  detailed  as 
the  British,  and   cannot  require  the  same  amount  of  clerical  work. 

Prompt  publication  of  these  figures  is  a  good  index  finger  of 
trade,  and  they  ought  to  be  in  the  hands  of  the  commercial  com- 
munity as  early  as  possible.  We  ought  to  know  exactly  what  the 
importers  and  exporters  are  doing  from  time  to  time,  and  the 
quarterly  returns  of  the  Department  of  Trade  and  Commerce 
should  not  and  cannot  be  allowed  to  displace  in  interest  the  regular 
monthly  returns.  We  hope  Mr.  Paterson,  who  is  both  an  efficient 
and  obliging  Minister,  will  give  an  order  to  all  the  Customs  houses 
to  forward  promptly  the  figures  from  each  port,  and,  when  they 
reach  Ottawa,  see  that  they  are  added  up  without  delay. 

Besides  that,  we  can  see  no  valid  reason  why  the  yearly  volume, 
covering  each  fiscal  year  ending  June  30,  should  not  be  out  three 
months  after  the  close  of  that  period,  rather  than,  as  now,  six  to 
eight  months  afterwards. 

THE   "OPEN  DOOR"  TO  BRITISH  GOODS. 

British  goods  are  already  coming  into  Canada  more  freely  as  a 
result  of  the  preferential  tariff. 

The  Canadian  selling  agents  for  Lister,  the  great  English  silk 
and  plush  goods  manufacturer,  inform  us  that  the  orders  for 
autumn  delivery  greatly  exceed  those  of  previous  years.  In  velvets 
and  mohair  plushes  the  tariff  is  throwing  Canadian  orders  to  Eng- 
land, as  against  Germany  and  the  United  States  for  these  lines. 

Of  other  lines  connected  with  the  dry  goods  trade  the  same  is 
true.  The  English  statistics  for  the  first  three  months  of  1898 
indicate  this.  It  appears  that  for  those  three  months,  comparing 
1897  and  1898,  the  following  increases  are  recorded  : 

3  months  3  months 

of  1897.  of  1898. 

Cotton  piece  goods,  gray  or  unbleached $    8,166  $      13,028 

bleached 67,963  74.518 

printed 296.657  349.237 

dyed 280,651  351.943 

Linens  of  all  kinds 173.876  211,934 

Silk  laces 9.967  16,294 

Silks 29,224  36,617 

Woollen  tissues 348.191  3OI.7°5 

Worsted  tissues 865,741  1,009.887 

Carpets  (not  rugs) 315,414  366,260 

While  these  figures  show  no  wild  expansion  they  should  comfort 
British  traders.  The  increase  may  be  due  partly  to  improved 
business  conditions  in  Canada,  but,  from  whatever  cause,  it  is  a 
satisfactory  tendency  from  the  British  standpoint. 
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HOW  WEATHER  AFFECTS  TRADE. 

A    NEW    YORK    OPINION    AS    TO    WHO    IS    VICTIM. 

THE  worst  effect  of  unseasonable  weather  is  not  in  its  immediate 
effect,  i.e.,  preventing  the  sale  of  goods,  it  is  what  follows  as 
a  natural  result  of  this  damming  up  of  trade  channels  that  produces 
the  most  havoc.  As  a  result  of  such  conditions,  New  York  depart- 
ment stores  are  offering  many  lines  of  goods  at  prices  below  the  cost 
of  production. 

This  condition  affects  eastern  trade  more  than  it  does  business 
in  the  west.  Western  buyers,  owing  to  their  distance  from  the  big 
market,  are  compelled  to  buy  in  advance  of  their  eastern  brethren 
in  order  to  be  sure  of  the  goods  in  stock  when  the  season  opens  up. 
This  forces  them  to  rely  almost  entirely  on  the  hope  that  April, 
May  and  June,  and  particularly  the  two  former  months,  will  bring 
warm,  balmy  days  instead  of  the  cold,  wet  period  that  has  thus  far 
marked  spring. 

To  a  certain  extent  this  is  also  true  of  the  eastern  buyer,  but  he 
has  one  advantage  which  he  rarely  neglects  to  utilize.  He  is  near 
the  market,  and  when  it  becomes  necessary  for  him  to  stock  up  on 
seasonable  goods  he  is  so  placed  as  to  be  enabled  to  do  it  quickly. 
Therefore  he  holds  off  until  the  last  moment. 

If  spring-like  days  should  come  no  ill  effect  is  felt,  but  when 
coid,  rainy  days  follow  one  another  in  discouraging  succession  there 
is  another  story  to  tell.  The  cautious  retailer  is  not  the  one  to 
suffer  ;  it  is  the  manufacturers  who  bear  the  brunt  of  the  heavy  loss 
that  the  contrary  meteorological  conditions  have  imposed.  The 
market  has  been  clogged  with  goods,  and  so  long  as  the  spell  of 
bad  weather  is  not  unusually  protracted  there  is  a  fair  certainty 
that  the  goods  will  move  in  due  time  ;  for  manufacturers  have 
learned  to  gauge  the  requirements  of  the  trade  pretty  accurately, 
and  are  not  at  all  fearful  of  surplus  stocks  if  conditions  areat  alias 
they  had  a  right  to  expect  they  would  be. 

When  unseasonable  days  drag  along,  however,  and  hope  is  de- 
ferred until  it  "maketh  the  heartsick,"  manufacturers  are  com- 
pelled to  seek  what  safety  they  may  in  disposing  of  the  stocks  upon 
the  most  favorable  terms  dictated  by  the  retailer.  The  result  is, 
that  enormous  quantities  of  manufactured  goods  are  thrown  upon 
the  market  at  figures  which  mean  the  elimination  of  all  profit,  and 
very  frequently  at  a  heavy  loss.  The  further  effect  of  this  is  to 
demoralize  the  entire  market  in  the  lines  thus  sacrificed,  and  the 
dealer  who  bought  in  the  hope  that  spring  would  be  spring  and  not 
fall,  suffers  in  common  with  the  manufacturer. 

This  is  one  of  the  conditions  of  dry  goods  retailing  for  which 
there  is  no  remedy.  Manufacturers  are  as  prudent  and  as  cautious 
as  they  well  can  be,  and  exercise  all  possible  care  to  avert  disaster; 
but,  until  the  regulation  of  the  weather  is  intrusted  to  the  makers  of 
millinery,  cloaks,  costumes  and  other  articles  of  feminine  apparel 
we  can  hope  for  no  improvement. — Dry  Goods  Economist. 


and  also  submitted  to  a  number  of  prominent  houses  in  the  dress 
goods,  silk  and  millinery  lines.  As  far  as  it  can  be  safely  done  at 
this  date,  a  forecast  is  given  of  the  colors  which  will  have  the  lead. 
Predictions  of  this  kind  at  the  present  moment,  however,  are  largely 
in  the  nature  of  guesswork,  for  buyers  have  not  had  an  opportunity 
of  showing,  by  their  orders,  a  preponderance  in  favor  of  any  one  or 
more  shades.  Nor  have  importers  received  their  fall  lines.  The 
color  cards  themselves  show  the  line  of  shades  which  manufacturers 
on  the  other  side  will  use,  rather  than  give  any  reliable  information 
as  to  what  colors  will  be  in  demand. 

So  far,  however,  as  experience  and  careful  investigation  of  the 
ideas  entertained  in  this  market  go,  it  seems  pretty  safe  to  say  that 
in  millinery  and  ribbons,  the  colors  most  in  vogue  during  the  coming 
season  will  be  six  shades  of  a  lavender  blue  cast  and  two  shades  of 
the  crushed  strawberry  tint  which  was  so  fashionable  several  years 
ago. 

In  dress  goods,  browns  are  likely  to  lead,  with  a  tendency,  the 
strength  of  which  it  is  difficult  now  to  gauge,  in  favor  of  blues. 
Grays  seem  to  be  a  strong  third.  Greens  are  likely  to  have  a  fair 
demand. 


NEW  YORK  OUTLOOK  IN  COLORS. 

The  color  cards,  issued  in  Paris  by  the  syndicates  of  French 
manufacturers,  showing  the  colors  in  which  these  producers  have 
agreed  to  dye  their  various  products  for  the  fall  season  of  1898,  have 
been  carefully  considered  by  The  New  York  Dry  Goods  Economist, 


BIG  ENGLISH  COTTON  COMBINE. 

THE  manufacturing  and  commercial  classes  of  Great  Britain 
have  just  completed  an  experience  of  half  a  century  of  unre- 
stricted and  unlimited  competition.  Judging  from  the  trend  of 
current  movements,  it  has  not  been  found  entirely  satisfactory.  For 
years  it  has  been  felt  that  competition  was  too  keen,  and,  for  the 
producing  classes,  had  reduced  profits  to  the  vanishing  point.  The 
problem  was  how  to  diminish  it  legally,  honorably,  and  without  in- 
volving in  ruin  a  large  number  of  investors  in  productive  indus- 
tries. This  was  the  subject  of  long  thought,  and  finally  the  prin- 
ciple of  combination  was  thought  to  offer  the  best  solution.  It  was 
first  tried  on  an  extensive  scale  in  the  United  States,  and  the  suc- 
cesses achieved  were  noted  with  great  interest  on  this  side.  Various 
industries  tried  it  on  a  small  scale,  and  the  results  were  found 
satisfactory.  This  gave  a  stimulus  to  the  movement,  which  was 
then  taken  up  with  a  great  deal  of  enthusiasm  in  the  textile  indus- 
tries and  cognate  trades.  It  would  be  superfluous  even  to  enumer- 
ate the  combinations  already  formed  and  projected,  but  they 
aggregate  a  capital  approximating  to  $40,000,000  in  the  textile 
industries  alone.  Among  the  most  notable  of  these  is  the 
Fine  Cotton  Spinners  and  Doublers  Association,  Limited,  which 
has  been  formed,  and  has  been  at  work  for  a  month  or  two. 
Owing,  however,  to  circumstances  that  need  no  enumeration  here, 
but  which  must  be  obvious  in  the  formation  of  a  gigantic  company 
such  as  this,  it  has  not  hitherto  appealed  to  the  public  to 
subscribe  its  capital.  As  will  be  from  the  prospectus, 
this  appeal  is  now  made.  The  company  offers  £6,000,000  of 
capital  for  subscription  in  the  following  forms:  ,£2,000,000  in  or- 
dinary shares  of  £1  each,  £2,000,000  in  cumulative  preference 
shares,  and  £2,000,000  in  first  mortgage  debenture  stock.  The 
particulars  of  the  present  issue  will  be  found  embodied  in  the  pros- 
pectus. It  is  quite  unnecessary  that  we  should  commend  this  com- 
pany's shares  as  an  investment  to  our  readers.  It  constitutes  the 
cream  of  the  cotton  trade,  and  includes  almost  every  important 
firm  engaged  in  the  fine  branch.  Practically,  it  obviates  all  com- 
petition. But  we  believe  there  is  no  intention  to  take  advantage 
of  this  fact  by  extorting  high  prices  from  either  dealers  or  consumers, 
but  simply  to  obtain  a  reasonable  remuneration  for  the  capital, 
skill  and  commercial  ability  invested,  which,  in  this  trade,  as  in 
many  others,  has  not,  for  a  considerable  time,  been  obtained. — 
Textile  Mercury. 
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CANADIAN  COLORED  COTTON  CO. 

ANNUAL   MEETING    HELD    IN    MONTREAL   LAST  WEEK. 

MR.     A.     P.     (iAULT    RETIRES     EROM     THE     PRESIDENCY     AND     MR. 

DAVID    HORRICE    TAKES    HIS     PLACE — THE    MEETING 

HARMONIOUS     THOUGH     SOME    QUESTIONS 

WERE    ASKED — THE  YEAR'S    PROFIT. 

THE  annual  meeting  of  the  Canadian  Colored  Cotton  Co.  was 
held  in  Montreal  on  May  25.  It  had  been  prophesied  by 
outsiders  that  some  very  sensational  developments  would  be  forth- 
coming, but,  on  the  whole,  the  meeting  was  harmonious. 

Those  present  were  :  Messrs.  T.  King,  D.  Morrice,  D.  Morrice, 
jr.,  A.  Roy,  J.  Grenier,  Hon.  A.  W.  Ogilvie,  C.  O.  Dixter,  E. 
Lichtenheim,  W.  Weir,  F.  L.  Beique,  C.  D.  Owen,  A.  C.  Clark, 
P.  R.  Gault,  E.  C.  Spragge,  S.  H.  McDowell,  W.  B.  S.  Reddy, 
James  Crathern,  Jos.  Wilson,  Geo.  Caverhill,  Ed.  Neild,  Hill 
Campbell,  Jas.  Rodger,  M.  Thompson,  W.  J.  Morrice,  R. 
McDonald,  M.  L.  Henderson,  A.  Skaife,  J.  T.  Molson,  Wm. 
McMaster,  S.  H.  Ewing,  J.  L.  Marler  and  Aid.  Clearihue. 

In  the  absence  of  president  Gault,  Mr.  C.  D.  Owen  presided. 
The  financial  statement  showed  a  profit  on  the  year's  business  of 
Jno.ooo.  Some  thought  this  unsatisfactory,  in  view  of  the  large 
output  and  general  improvement  in  business.  Several  shareholders 
questioned  the  directorate  on  different  points  in  connection  with  the 
management  of  the  company's  affairs,  and  Mr.  James  Crathern 
made  some  pointed  enquiries  as  to  the  salaries  of  officials.  The 
replies,  however,  were  disappointing,  and  a  portion  of  the  share- 
holders, at  least,  left  the  meeting  feeling  far  from  satisfied. 

Before  proceeding  with  the  election  of  officers,  it  was  announced 
that  Mr.  A.  F.  Gault  had  decided  to  retire  from  the  presidency.  Mr. 
David  Morrice  was  chosen  to  succeed  him,  and  Mr.  C.  D.  Owen  was 
reelected  vice-president.  The  two  remaining  directors,  Messrs. 
T.  King  and  D.  Morrice,  jr.,  were  also  reelected,  while  Mr.  W.  J. 
Morrice  was  selected  to  fill  the  vacancy  on  the  board,  caused  by 
Mr.  Gault' s  retirement.  This,  however,  is  said  to  be  merely  a 
temporary  arrangement,  and,  within  the  next  month,  it  is  expected 
that  Mr.  W.  J.  Morrice  will  retire  in  favor  of  some  more  represen- 
tative shareholder — possibly  Mr.  Crathern. 

Talking  with  different  shareholders,  The  Review  found  that 
there  is  a  feeling  of  dissatisfaction  among  the  shareholders  with 
the  policy  of  the  company.  No  dividend  was  declared  and  there 
was  no  promise  of  one.  The  cost  of  selling  the  output  is  be- 
lieved to  be  somewhere  in  the  neighborhood  of  $60,000  per 
annum,  and  a  salary  is  paid  to  general  manager  Owen,  who 
resides  in  Boston  and  who  does  not  spend  his  whole  time  in 
Canada.  Some  shareholders  think  that  expenses  might  be 
materially  reduced  without  impairing  the  efficiency  of  the  com- 
pany's mills.  Some  of  the  Montreal  stockholders  complain  that 
their  opinions  have  no  weight  with  the  management,  and  that  the 
affairs  of  the  company  are  practically  in  the  hands  of  Messrs. 
King,  Owen  and  the  Morrices,  who  are  said  to  control,  between 
them,  over  70  per  cent,  of  the  stock. 


LIBERAL  ADVERTISING. 

Of  course  The  Review  believes  in  advertising  and  points  with 
satisfaction  to  such  firms  as  The  Maritime  Wrapper  Co.,  of  Wood- 
stock, N.B.,  who  claim  to  owe  a  large  amount  of  their  success  to  a 
liberal  use  of  the  pages  of  The  Review. 


MANUFACTURER  versus  MERCHANT 

A  Story  with  a  Moral. 

THE  Merchant. — What  does  it  really  mean  that  you  guarantee 
your  Down  Quilts  ? 

The  Manufacturer. — It  means  that  we  warrant  them  to  be  per- 
fect, and  wish  you  to  warrant  them  as  such  to 
your  customers. 

The  Merchant. — You  mean  in  regard  to  them  being  odorless 
and  correct  in  size,  and  so  on  ? 

The  Manufacturer. — Yes,  that  and  a  lot  more.  It  warrants 
the  quilt  to  be  perfectly  stitched  without  "skip- 
ping," and  to  have  the  quilting  pattern  executed 
faultlessly,  but  above  all  it  guarantees  the  quilt 
NEVER  TO  SHED  THE  DOWN. 

The  Merchant. — That  is  certainly  an  advantage.  But  suppose, 
notwithstanding  your  guarantee,  a  quilt  starts 
leaking,  what  then  ? 

The  Manufacturer. — Yes,  this  occurs  occasionally  when  there 
is  a  fault  in  the  weaving  of  the  cloth.  In  such  a 
case  we  RE-COVER  THE  QUILT  FREE  OF 
CHARGE. 

The  Merchant. — That  is  to  say,  that  you  allow  us  to  give  our 
customer  another  quilt  in  exchange  and  you  give 
us  a  new  one  for  the  one  returned  ? 

The  Manufacturer. — Exactly,  that  is  what  our  guarantee  means, 
as  it  is  printed  on  a  tag  sewed  in  to  every  Down 
Quilt  we  manufacture,  and  we  could  not  afford  to 
have  this  standing  offer  to  the  trade  if  our  experi- 
ence did  not  show  that  the  privilege  thus  awarded 
is  very  rarely  used  ;  on  the  contrary,  it  is  said  that 
"  every  Alaska  Down  Quilt  sold,  sells  another." 

The  Merchant. — Then  there  is  absolutely  no  risk  as  regards  the 
quality  of  the  goods,  in  handling  Alaska  Brand 
Comforters  ? 

The  Manufacturer. — None  whatever,  and  what  I  said  regarding 
our  Down  Quilts  also  applies  to  our  Puritas  Wad- 
ded Comforters  and  to  our  Down  Cushions.  The 
system  of  guaranteeing  every  article  of  our  output 
has  been  our  policy  since  the  inception  of  the 
Company  and  we  find  it  to  give  satisfaction  all 
around. 

The  Merchant. — What  is  it  that  enables  your  Company  to  guaran- 
tee your  goods  at  small  risk,  whilst  other  brands  of 
Down  goods  are  notorious  for  the  trouble  they  give  ? 

The  Manufacturer. — Ah,  now  you  touch  the  heart  of  the  ques- 
tion. The  manufacture  of  Down  Quilts  is  not 
everybody's  business.  For  a  long  time  it  was  a 
very  strict  monopoly,  and  even  now  we  have 
machines  at  work,  invented  and  perfected  by  our- 
selves, which  would  be  worth  their  weight  in  gold 
to  other  makers.      But  they  are  not  for  sale. 

The  Merchant. — Well,  much  obliged  for  the  information  ;  and, 
by  the  way,  what  about  designs  ? 

The  Manufacturer. — How  do  you  mean? 

The  Merchant, — Can  I  have  control  of  some  of  your  designs  foi 
my  town  ? 

The  Manufacturer — It  depends  on  the  way  in  which  you  buy. 
If  you  stand  close  to  us,  we  stand  close  to  you  ; 
that  is  to  say,  if  you  buy  all  your  Down  goods  and 
bedding  from  the  Alaska  Company,  and  place 
your  order  early,  you  have  the  first  choice  of  their 
exclusive  designs  for  your  fall  trade,  which  will 
enable  you  to  sell  twice  as  many  quilts  as  you 
would  without  exclusive  designs,  and  get  your  own 
prices  for  them  too. 

The  Merchant. — Then,  according  to  you,  it  is  poor  policy  for  a 
Down  Quilt  buyer  to  nibble  at  the  samples  of  every 
agent  who  comes  along,  because,  by  doing  so,  he 
is  not  treated  as  a  ground-floor  customer  by  any 
of  the  manufacturers,  and,  so  to  say,  falls  between 
two  chairs  ? 

The  Manufacturer. — Exactly.  In  other  words,  BUY  FROM 
ONE  HOUSE  ONLY  AND  THAT  HOUSE 
THE  ALASKA  FEATHER  &  DOWN  COM- 
PANY, OF  MONTREAL,  the  largest  manufac- 
turers of  Down  Goods  and  Mattresses  in  Canada. 
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A  TALK  WITH  CLOTHING 


DEALERS 


o 


THE    CHIEF    POINTS   THAT    MAKE    CLOTHING    A 
PROFITABLE    PAYING    BUSINESS   ARE: 


Perfect  Fitting  Goods 
Nice  Neat  Patterns 
Well  /Wade  Garments 
Well  Trimmed  Garments 
Good  Wearing  Tweeds 
Prompt  Delivery  of  Orders 

All  these  points  we  carefully  look  after.  Our  goods  are 
earning  for  us  a  reputation  in  the  Clothing  trade.  We  get  the  newest 
ideas  each  season  and  our  Fali  samples  will  be  a  genuine  surprise  to  you. 

Beavers,  Tweeds,  and  Montagnais  will 
be  the  favorite  Overcoats. 


For  Fall  '98. 


We  are  increasing  our  facilities 
for  selling  and  delivering  goods, 
and  keep  right  up-to-date  all  the 

time.     Anyone  who  has  not  tried  our  goods  before  should  not  miss 

this  opportunity. 


A  S.  CAMPBELL  &  CO. 


256  St.  James  Street, 


MONTREAL 
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ORIENTAL    RUGS. 
Written  for  The  Review  by  K.  James  t;U>-  in,  of  V.    \.  Vanillic  &  Cj.,  New  York. 

THE  origin  of  rug  weaving  is  lost  in  remote  antiquity.  The 
Hindus,  it  is  known,  were  versed  in  the  art  of  weaving  as 
early  as  i ,  500  years  before  the  Christian  era  It  is  probable  that 
Abraham,  when  resting  in  the  cool  summer  evenings  at  the  door  of 
his  tent  sat  on  an  oriental  rug  or  carpet.  The  Arabs  of  the  desert, 
who  are  said  to  be  his  descendants  through  Ishmael,  do  exactly  the 
same  thing  at  the  present  day.  And  it  is  the  proud  boast  of  these 
fierce  eastern  warriors  that  their  manners  and  customs  have 
remained  unchanged  since  the  time  of  their  great  ancestor. 

The  various  Oriental  nations  have  been  from  the  earliest  ages 
and  they  are  now  the  great  rug  makers  of  the  world.  The  eastern 
rug  weaver,  whether  Turk  or  Persian  or  East  Indian,  does  not  look 
upon  the  rug  he  weaves  as  merely  an  article  of  merchandise.  As 
its  beautiful  color  combinations,  patterns  and  designs  are  brought 
into  existence  by  his  skilful  fingers  and  artistic  brain  he  rejoices  as 
an  artist  rather  than  as  an  artizan.  It  is  the  same  as  regards  the 
other  articles  of  merchandise  which  the  Orientals  produce — whether 
it  is  a  vase,  or  a  piece  of  bronze,  or  silverware,  or  porcelain,  or  ivory 
carving,  or  what  not. 

Probably  the  most  fascinating  thing  about  an  Oriental  rug  is  its 
artistic  beauty.  The  Oriental  rug  weaver  has  acquired  his  skill  as 
a  weaver  and  his  artistic  taste  from  a  long  line  of  ancestors  who 
were  engaged  in  weaving  the  same  kind  of  rugs  in  the  same  way 
for  perhaps  hundreds  of  years.  His  skill,  therefore,  is  inherited,  as 
well  as  acquired. 

It  is  the  custom  to  start  working  at  this  weaving  at  a  very 
tender  age,  and  most  of  it  is  done  in  Turkey  and  Persia  by  girls 
and  women.  It  is  not  uncommon  in  these  countries  to  see  whole 
families,  from  the  youngest  to  the  oldest,  engaged  in  weaving  the 
same  rug.  It  can  easily  be  seen,  then,  that  patterns  and  designs 
which  have  been  worked  over  and  over  again  through  innumerable 
generations,  reach  a  perfection  that  cannot  be  equaled  by  any 
other  method.  In  Persia,  it  is  the  custom  for  each  family  of  rug 
weavers  to  have  its  own  special  design,  which,  as  a  rule,  is 
worked  into  small-sized  rugs  only.  The  designs  of  the  larger-sized 
rugs  are  generally  the  property  of  the  village  or  district  in  which 
the  rugs  are  woven  ;  thus  Sereband  rugs  have  a  design  of  their 
own;   Khorassan  rugs  have  their  own  design,  and  so  on. 

Oriental  rug  weavers  have,  in  an  unexampled  degree,  the  faculty 
of  combining  various  colorings.  They  can  take  any  of  the  primary 
colors  and  produce  from  them  the  most  wonderfully  artistic  com- 
binations and  effects.  But,  after  all,  Old  Father  Time  is  the  best 
rug  artist  among  the  Orientals,  as  elsewhere.  After  a  lapse  of 
many  years  the  colors,  which,  perhaps,  when  the  rug  was  first  made 
were  somewhat  crude,  take  upon  themselves  an  extraordinary  rich- 
ness and  mellowness  of  tone  which  cannot  be  imitated. 

The  Orientals  have  also  the  habit  of  washing  their  rugs  at  least 
once  a  year.  This  is  done  by  placing  them  over  a  rope  in  a  run- 
ning stream,  where  they  are  left  about  twenty-four  hours.  The 
rugs  are  then  exposed  to  the  sun  to  be  dried.  This  has  the  effect 
of  helping  to  soften  and  mellow  the  colors  and  give  them  that  in- 
describable gloss  and  polish  which  most  antique  Oriental  rugs 
possess. 

Oriental  rugs  are  made  to  last.  With  proper  care  they  are 
practically  indestructible.     Of  course,  our  mode  of  using   rugs  is 


different  from  the  eastern  custom.  In  the 
East,  a  rug  is  never  trodden  on  with  shoes. 
In  coming  into  a  temple,  mosque,  or  private 
house,  the  people  remove  their  shoes.  Be- 
sides this,  no  article  of  furniture  is  ever 
placed  on  a  rug.  But  even  with  hard  usage, 
an  Oriental  rug  will  last  from  10  to  100  years. 
As  just  stated,  when  properly  taken  care  of,  there  is  no  limit  to  its 
durability.  A  friend  of  the  writer  of  this  article  has  seen  rugs  in  use 
in  the  eastern  mosques  which  have  a  well-authenticated  pedigree, 
dating  from  the  filteenth  century.  He  also  knows  of  a  certain 
small  prayer  rug  in  a  mosque  in  Pergamos,  in  Asia  Minor,  which 
actually  was  on  the  floor  of  the  mosque  for  over  300  years,  and  its 
present  condition  is  perfect.  It  has  a  turquoise  blue  centre,  with  a 
magnificent  cream  border  in  Arabesque  design.  The  size  is  only 
about  4  by  6  feet,  yet  #400  has  been  offered  and  refused  for  it. 
This  particular  rug  has  been  stolen  three  times  from  the  mosque, 
and  three  times  it  has  been  recaptured  by  the  mosque  authorities 
before  it  got  out  of  the  country. 

An  important  point  in  favor  of  the  use  of  Oriental  rugs  is  their 
greater  healthfulness,  as  compared  with  ordinary  carpeting.  This 
arises  from  the  fact  that  they  are  much  more  easily  kept  clean.  It 
is  now  quite  the  custom  in  this  country  to  have  polished  hardwood 
floors,  covered  with  Oriental  rugs.  The  rugs  can  easily  be  taken 
up  frequently  and  thoroughly  cleaned,  thus  preventing  the  accumu- 
lation of  disease  germs.  In  the  case  of  houses  not  furnished  with 
hardwood  floors,  it  is  the  fashion  here,  as  it  is  in  the  east,  to  cover 
the  floors  with  Japanese  or  Chinese  mattings,  with  rugs  placed  over 
them. 

A  very  curious  and  interesting  eastern  rug  is  the  one  known 
as  Dandoor,  erroneously  called  in  this  country,  Trinaclia. 
A  very  beautiful  specimen  of  this  rug,  shown  to  the  writer 
in  a  large  Broadway  house,  has  the  customary  four  divisions — one 
for  the  host  and  his  family  to  sit  on,  and  one  each  on  either  side 
for  the  guests,  while  the  centre  division  is  for  the  serving  of  refresh- 
ments. This  is  a  custom  that  prevails  in  Persia  and  all  through 
the  Caucasus. 

In  the  East,  Oriental  rugs  are  very  extensively  used  as  wall 
hangings,  portieres,  and  couch  covers.  They  are  also  used  for 
these  purposes  in  this  country. 

A  plentiful  use  of  Oriental  rugs  in  houses  gives  them  a  charm- 
ingly artistic  appearance,  which  contrasts  delightfully  with  the 
usual  furnishings  of  a  modern  household. 

The  mode  of  rug  weaving  as  practised  in  the  Orient  is  as  follows  : 
The  loom  consists  of  two  hortzontal  bars  of  common  wood,  set  on 
two  uprights.  Both  of  these  bars  are  movable.  The  whole  con- 
trivance is  exceedingly  simple  and  primitive.  The  construction  of 
the  loom  probably  has  not  changed  in  any  particular  from  time 
immemorial. 

The  loom  is  usually  from  six  to  eight  feet  high,  and  from  six  to 
twenty  feet  wide.  The  number  of  weavers  is  regulated  according 
to  the  width  of  the  rug.  A  space  of  two  or  three  feet  is  usually 
allotted  to  each  weaver.  The  first  operation  consists  in  winding  a 
large  number  of  woollen  strands  around  the  top  horizontal  bar  of 
the  loom.  The  length  of  these  strands  is  governed  by  the  size  of 
the  rug.  The  bottom  ends  of  the  strands  are  fastened  to  the  lower 
part  or  roller  of  the  loom.  At  this  stage  of  the  operation  the  woollen 
strands  have  somewhat  the  appearance  of  the  strings  of  a  harp,  and 
the  closeness  of  the  strands  depends  on  the  quality  of  the  rug  to 
be  woven.  For  example,  a  common  rug  which  will  have  six  to 
seven  strands  to  the  inch,  will  require  for  a  rug  nine  feet  wide  756 
strands,  and  if  there  are  fourteen  strands  to  the  inch  it  will  have 
twice  that  number. 

In  order  to  keep  the  strands  tightly  rolled,  a  wooden  peg  is  used 
to  roll  the  top  horizontal  bar  around.     As  soon  as  these  strands  are 
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WYLD.GRASETT&  DARLING 


Stock  well  assorted  ia  all  departments. 


Further  deliveries  of 


Dress  Linens, 
French  Elastic  Canvas, 
Damask  Tablings,  etc. 

Repeats  to  hand  of  leading  lines  in  Lace  Curtains. 
Smallwares  Department  well  assorted. 

Travellers'  and  Letter  Orders  Solicited. 
Inspection  of  stock  invited. 

WYLD,  GRASETT  &  DARLING 


Wreyford 

&Co. 


Manufacturers 
and  Agents. 


McKinnon 
Building, 


Toronto 


^*4^"* 


MERCHANTS  should 
note  the  25  per 
cent,  reduction  off 
duty  on  all  English 
goods  after  June  30. 


Latest  Shapes  and 
Designs  for 


FALL,  1898 

have  arrived  from  following 
English  manufacturers  : 

Young  &  Rochester 

Shirts,  Neckwear  and 
Dressing  Gowns. 

Tress  &  Co. 

High-class  Hats   and 
Caps. 

Dr.  Jaeger's 

Sanitary  Woollen  Un- 
derwear and  Comfort 
Specialties. 


Full  ranges  of  above  can  be 
seen  at  our  showrooms,  First  Floor, 
McKinnon  Building,  Toronto,  or 
our  representative  will  call  on  you 
by  arrangement. 


FALL  and  WINTER  1898 


A.  A.  Allan  &  Co. 

Respectfully  announce  the  completion  of  their  fall  and  winter 
samples,  which,  for  variety,  style  and  value,  exceed  any  previous 
efforts,  which  is  saying  a  great  deal. 

Out  Fur  Value  and  Novelties  unsurpassed. 
The  products  of  our  Cloth  Cap  Factory  un- 
surpassed  


We  ask  from  the  trade  an  inspection  of  our  range. 
^     prices  and  liberal  terms,"  our  motto. 


'Close 


Our   Travelling   Staff  are  : 


A.  A.  Allan  &  Co. 

51  Bay  Street 
TORONTO 


D.  SHAW,  Maritime  Provinces 

W.  H.  HARVEY,   Ontario  East 

W.  R.  PRICE,  "  " 

W.  H    McCULLOUGH,  Northern  Ontario 

J.  R.  REYNOLDS,  G.  T.  R.  West,  and 

Wellington,  Grey  and  Bruce 
F.  CARNELL,   Southern  Division 
J.  D.  ALLAN,  Manitoha 
C.  A.  GODSON,  British  Columbia 


Clothing 


Boys' 

Boys' 

Boys' 

Juvenile 

Juvenile 

Juvenile 

Men's 

Men's 

Men's 


One  of  the  largest 
and  best  equip- 
ped clothing  fac- 
tories in  the  Do- 
minion of  Can- 
ada. 

If  our  travel- 
lers don't  call  on 
you  please  write 
for  our  pamph- 
let and  price  list. 


Clayton  &  Sons,  Halifax,  N.S. 
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CARPETS  AND  UPHOLSTERY.— Continued. 

put  in  order,  and  the  frame  tightened  up,  the  operation  of  weaving 
the  rug  begins.  First  the  balls  of  colored  wool  are  hung  on  the 
horizontal  bar  near  the  top  of  the  loom,  and  the  deft  fingers  of  the 
weavers  commence  their  work.  As  the  operation  progresses  the 
finished  part  of  the  rug  is  wound  up  from  the  bottom. 

Some  of  the  patterns  are  copied  from  designs  given  the  weavers 
by  Kuropean  and  American  rug  importers.  In  that  case  they  have 
the  design  before  them,  and  copy  from  it  as  they  go  on.  But  if 
more  than  one  rug  is  woven  of  the  same  pattern  the  design  is  dis- 
carded, as  by  the  time  that  one  rug  is  woven  the  weavers  have  the 
pattern  well  fixed  in  their  minds  and  work  from  memory.  Very 
often  the  designs  are  entirely  of  their  own  conception,  and  in  that 
case  the  weavers  do  not  work  from  designs,  but  from  their  own 
ideas  as  the  work  progresses. 

It  is  very  interesting  to  stand  by  and  watch  one  of  these  rugs 
being  woven.  The  balls  of  wool  are  deftly  unwound,  and  as  the 
work  goes  on  the  design  develops  itself,  and  a  beautiful  one  it  gen- 
erally is.  After  the  rug  is  finished  it  is  cut  down  from  the  loom, 
and  should  there  be  any  little  tufts  of  wool  left  on  the  surface,  it  is 
sheared  and  swept. 

Probably  the  most  difficult  part  of  rug  weaving  is  to  properly 
tie  the  knots.  These  knots  are  made  by  passing  the  wool  between 
two  of  the  strands,  putting  one  over  and  one  under,  the  knot  being 
tied  tightly,  and  cut  with  a  sharp  knife.  This  leaves  a  small  end 
of  the  wool  hanging,  and  this,  as  already  stated,  is  sheared  off  line 
by  line,  the  width  of  the  rug.  This  is  done,  however,  after  it  is 
combed  down  tight  and  put  in  its  proper  place. 

The  dyes  used  by  Oriental  rug  weavers  are  mostly  vegetable. 
Some  few  are  animal  dyes,  such  as  cochineal.  Mineral  dyes  are 
seldom,  if  ever,  ased. 

A  great  part  of  the  beauty  of  Eastern  rugs  is  due  to  the  skill  of 
the  Orientals  in  producing  these  dyes,  the  secret  of  the  manufacture 
of  many  of  them  being  known  only  to  certain  tribes.  These  secrets 
have  been  handed  down  from  father  to  son,  and  are  jealously 
guarded. 

The  selection  of  the  wool  is  also  a  matter  of  great  care.  Many 
of  the  wandering  tribes  of  the  interior  of  Asia  are  exclusive  owners 
of  flocks  of  sheep,  whose  wool  is  peculiarly  adapted  for  rug  weaving. 
The  fine  quality  of  the  wool  is  due  to  climatic  conditions,  and  also 
to  the  pasturage.  The  experiment  has  been  tried  of  acclimatizing 
these  sheep  in  other  countries,  but  without  success.  It  is  even 
found  that  in  different  districts  of  the  same  countries  of  Asia  there 
is  a  difference  in  the  quality  of  the  wool.  This  is  owing  to  the 
difference  in  the  pasturage  and  water.  For  example,  the  wool 
grown  in  the  Vilayet  of  Broussa,  where  the  celebrated  Ushak  rugs 
are  produced,  is  finer  than  the  wool  of  the  Vilayet  of  Hounavendi- 
kiar,  which  produces  the  Ghiorde  rugs.  This  is  the  reason  for  the 
difference  in  the  quality  of  these  two  weaves  of  rug. 

The  principal  countries  of  production  of  Oriental  rugs  are 
Turkey,  Persia  and  India.  In  Turkey,  as  well  as  Persia,  they  are 
mostly  made  by  nomad  tribes,  none  being  made  in  factories  as  is 
the  custom  in  European  and  American  countries.  Each  rug  is 
generally  the  product  of  a  whole  family's  work,  the  dyeing,  shear- 
ing and  cleaning  usually  being  done  by  the  grown-up  male  members 
of  the  family.  The  weaving  proper,  as  already  stated,  is  done  by 
the  women  and  children. 

Each  country  turns  out  different  kinds  of  rugs.  For  in- 
stance, rugs  made  in  Turkey  are  generally  known  as  Ghiordes, 
Ushaks,  Demirdjiks,  Koniahs,  Ak  Hissars,  etc.  Rugs  made  in 
Persia  are  known  as  Savalans,  Ferehans,  Tabreezs,  Ispahans, 
Teherans,  etc.  Rugs  made  in  India  are  Candahars,  Amritsurs, 
Agras,  Cashmeres,   Delhis,   etc. 

In  these  three  Eastern  countries  the  seat  of  the  rug  industry  is 


usually  in  the  mountain  districts.  In  the  Caucasus  district,  which 
is  now  a  part  of  Asiatic  Russia,  they  make  the  following  :  Shirvan, 
Daghestan,  Soumac,  Carabagh,  Kazak  and  Guenjec  rugs.  In  the 
Trans-Caspian  district,  which  is  also  in  Asiatic  Russia,  the  rugs 
woven  are  Afghans,  Khivas,  Bokarahs,   Samarkands,   Herats,   etc. 

Constantinople  is  the  central  market  for  Oriental  rug  buying. 
Some  of  the  American  houses,  however,  send  their  buyers  as  far 
as  the  interior  of  the  Caucasus  and  to  Persia,  where  the  buyer 
encounters  many  hardships  and  perils,  and  where  it  is  the  hardest 
work  to  buy  rugs. 

Originally,  the  rugs  were  purchased  from  the  weavers  by 
wandering  buyers,  who  got  one  here  and  another  there,  and  so  on. 
When  one  of  these  small  dealers  has  accumulated  ten,  twelve,  or 
fifteen  rugs,  he  brings  them  to  the  chief  village  of  the  district  and 
sells  them  to  an  agent  there,  who  in  his  turn  sells  them  to  the  big 
rug  dealers  in  Tiflis  or  one  of  the  other  large  cities,  in  that  part  of 
the  country.  From  there  the  rugs  usually  find  their  way  to  the  great 
rug  bazaars  in  Constantinople,  from  whence  they  are  distributed  to 
all  parts  of  the  world. 

The  operation  of  buying  Oriental  rugs  is  very  tedious,  as  well  as 
interesting.  It  generally  takes  from  three  to  four  days  to  finish  a 
bargain.  After  many  cups  of  coffee  and  tea,  and  cigarettes  are 
consumed  and  many  a  quarrel  between  seller,  buyer,  and  broker, 
finally  the  bargain  is  concluded,  when  all  parties  concerned  shake 
hands,  as  a  finality.  It  is  the  custom  for  the  buyer  to  immediately 
remove  his  rugs  after  purchasing  them  for  fear  of  stealing  or  substi- 
tution being  practised.  To  the  Oriental  mind  the  occidental  custom 
of  having  one  price  for  a  thing  and  sticking  to  it  is  incomprehensible. 
It  is  usually  the  custom  for  the  seller  to  ask  from  five  to  ten  times 
as  much  as  he  is  willing  to  sell  the  goods  for.  The  buyer,  knowing 
this  peculiarity,  offers  for  the  goods  much  less  than  he  is  willing  to 
finally  pay.  It  is  through  this  game  of  give-and-take  that  the  price 
is  actually  agreed  upon,  after  a  great  deal  of  dickering. 

The  rugs  are  always  sold  in  bale  lots,  and  a  bale  usually  con- 
sists of  from  ten  to  seventy  rugs,  according  to  the  size  and  quality  of 
the  rugs.  In  one  of  these  bale  lots  there  may  be  a  number  of  very 
valuable  rugs,  as  well  as  a  number  of  rugs  of  comparatively  poor 
quality.  A  selection  is  never  allowed  ;  the  buyer  must  take  all  the 
bale  or  none. 


A  NOVELTY  IN  RUGS. 

A  new  thing  this  season  is  a  range  of  rugs  for  baby  carriages. 
They  are  of  white  goat  skin,  are  lined  and  can  be  retailed  at  Si  .75 
each. 

TORONTO  CARPETS  AGAIN  ON  TOP. 

The  Carlton  Street  Methodist  Church,  of  Toronto,  has  placed 
the  order  for  Axminster  carpet  for  the  entire  church. 

Another  carpet  of  this  favorite  make  has  just  been  laid  in  the 
large  dining-room  of  the  C.P.R.  station  in  Montreal. 


POINTERS    FROM    A    CARPET    DEPARTMENT. 

This  is  a  busy  season  in  the  jobbing  trade,  and  many  novelties 
in  curtains  and  drapery  goods  are  being  shown.  In  conversation 
with  the  head  of  this  department,  at  John  Macdonald  &  Co.'s,  The 
Review  was  informed  that  novelties  this  season  are  seen  in  Swiss 
spots  and  figures,  tambour  nets,  twilled  muslins,  and  a  large  variety 
in  white  and  colored  Scotch  muslins,  scrims  and  Madras  muslins. 
Tapestry  curtains,  for  making  up  portieres,  are  shown  in  leading 
shades.  Chenille  and  tapestry  curtains  come  in  leading  art  shades 
this  season.  Late  shipments  of  China  mattings  show  a  nice  assort- 
ment of  medium  priced  goods.  There  is  a  heavy  run  on  wool  and 
union  carpets,  and  union  art  squares,  which  will  retail  at  50c.  per 
square  yard,  can  be  had.  The  handsome  inlaid  linoleums,  which 
are  being  imported  from  Scotland  freely,  can  be  had  in   two  new 
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Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


^♦♦♦♦♦♦♦♦-^ 


Selling  Agents  for- 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  and 

TAILORS9 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.    R.    SMITH 


Montreal 


Sole  Agents  for 


TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples    for    FALL    TRADE    1898,    now    ready. 


imited 


FLANNELETTES 


Stripes  and  Checks 


\ 


Domet  Flannels 
Shaker  Flannels 
Courtenay  Flannels 
Flannelette  Sheeting 

Agents    .    .    . 

J.  SPROUL  SMITH,  39^  Yonge  Street,  Toronto 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


Cottonades 

Denims 

Tickings 

Galateas,  Yarns,  etc. 


HILLS 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 


ST.  JOHN,  N.B. 


•10 
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CARPETS  AND  UPHOLSTERY.— Continued. 

floral  designs,  the  material  being  two  yards  wide.  Tapestry  and 
raw  silk  coverings  have  gimps  to  match.  In  the  line  of  quilts,  this 
particular  firm,  having  just  cleared  a  few  mill  lots,  show  one  num- 
ber in  a  good  11.4  white,  and  also  two  numbers  in  colored.  Ruga 
and  squares  are  very  much  in  demand,  and  a  large  stock  of  these 
goods  is  shown,  in  a  number  of  sizes,  up  to  12  x  15  feet,  consisting 
of  hemp,  tapestry,  union,  wool  and  Axminster. 

CANADIAN   VS.    UNITED    STATES    OILCLOTHS, 

Of  late,  United  States  oilcloth  manufacturers  have  endeavored 
to  get  into  the  Canadian  market  more  largely,  and  a  lew  recent 
shipments  of  their  goods  showed  this  intention.  Last  week,  how- 
ever, the  Canadian  manufacturers  decided  to  hold  their  own  market 
and  have  met  prices  of  imported  lines  both  in  floor  and  table  oils. 
Last  year,  the  imports  of  all  United  States  oilcloth — whether  floor, 
table,  shelf,  stair,  cork  matting  or  linoleum — into  Canada  only 
amounted  to  90,000  square  yards.  These  were  mostly  lines  not 
made  in  Canada.  The  general  excellence  of  the  Canadian  floor 
and  table  oils  in  popular  use  enables  them  to  control  this  market. 

NOTES. 

S.  Greenshields,  Son  &  Co.  have  a  large  assortment  of  China 
and  Japan  matting  just  to  hand.  These  goods  have  been  delayed 
for  months  in  transit,  but  the  firm  are  now  able  to  fill  all  orders. 

The  illustration  on  page  8  of  this  issue  shows  what  the  new 
warehouse  of  The  W.  R.  Brock  Co.,  Limited,  will  look  like  when 
the  new  addition  is  finished.  It  is  expected  to  be  ready  for  occupa- 
tion this  month  or  early  in  July.  A  special  feature  will  be  a  new 
carpet  and  upholstery  department. 


PLEASING  THE   CUSTOMER. 

ENEMIES  of  department  stores  often  wonder  why  they  are  so 
popular  with  customers,  says  The  St.  Louis  Dry  Goods  Re- 
view. One  reason,  no  doubt,  is  that  they  are  very  careful  to  retain 
the  good  will  of  buyers,  even  at  a  loss  sometimes  to  themselves. 
A  recent  instance  came  under  our  observation  where  a  customer 
took  advantage  of  a  bargain  sale  to  buy  a  pattern  for  a  silk  dress. 
As  is  the  case  with  many  women,  the  goods  were  laid  away  for 
a  couple  of  years  before  being  made  up,  and  when  the 
dressmaker  cut  the  dress  and  undertook  to  put  it  together 
she  found  the  material  so  rotten  that  it  would  not  even  hold  the 
stitches.  With  the  usual  inconsistency  in  a  business  transaction 
as  shown  in  women,  the  customer  took  the  dress  back  to  the 
department  store  and  wanted  to  know  what  they  were  going  to  do 
about  it.  Very  likely  the  department  manager  was  surprised 
at  such  a  request,  but  the  customer  in  her  turn  was  more 
surprised  when  she  was  handed  the  price  of  the  dress  without 
any  hesitation.  She  was  also  informed  that  the  rotting  of  the  silk 
was  undoubtedly  due  to  its  being  kept  too  long  ;  that  the  same 
thing  had  taken  place  with  goods  on  the  shelves  which  had  been 
kept  over  from  season  to  season.  We  know  of  instances  of  other 
department  stores  which  have  refunded  money  where  the  customer 
had  no  legitimate  claim.  Is  it  any  wonder  that  pursuing  such  tactics 
as  this  that  department  stores  are  popular  with  the  buyers  ? 


A  growth  of  traffic  on  the  Manchester  ship  canal  is  noted  by 
The  Manchester  Textile  Mercury.  For  the  first  four  months  of  the 
current  year,  the  advance  upon  the  earnings  of  last  year  is  ,£8,916. 
This  year's  returns  are  ,£70,281,  against  ,£61,365  for  last  year. 
With  the  foundation  of  a  line  of  locally  owned  steamers,  the  ad- 
vance is  expected  to  be  greatly  accelerated. 


Q  loves 


..AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will   not   regret   Buying 
W.  Cairnes  &  Co.'s 

GLOVES   AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

"  THE  MAPLE  LEAF   -OUR  EMBLEM  DEAR,"  appears  on  each  button. 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 


THE 


Canadian 


BRAND 


H.   H.  Burrows,lManager. 


d^s 


THINK  OF  IT. 


A  two-ply  carpet  made  from  pure  fleece  Can- 
adian wool,  three-ply"  and    twisted  yarn. 

The  same  in  quality  throughout,  on  English 
worsted  warp. 

Nothing  in  the  market  to  excel    it  for   wear 
and  fast  colors. 

A  GUARANTEE  WITH  EACH  ROLL. 
A  TRIAL  ORDER  SOLICITED. 


Royal  Carpet  Co.,  Guelph,  Ont. 
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living  Umbrella  Co. 


D 


LIMITED 


* 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


C 


20  FRONT  STREET  W., 


TORONTO 


h»  i    1 1 1   ii  1 1 1    ■  ■      1 1 1  III  —  1 1 1  —  4». 


J         Have  you   heard  of  the 

J         "EVER-READY" 

t  Dress  Binding?  j 

It's  just  out ; 
It's  the  kind  you  want; 
Of  a  quality  and  at  a  price  you  want  it 


WATERPROOF  and  DUSTPROOF 


Black,  IVavy,  Myrtle,  Brown,  Cardinal. 

Put  up  36  yards  in  a  box, 
55.50  per  gross,  regular. 

Order  a  box  of  each  color  or  send  for  samples. 


f 

f 
f 


{  the  EVER-READY  DRESS  STAY  Co.  | 


WINDSOR,  ONTARIO 


I 


OUR  LINE  OF 

13 


iQVTnA* 


Waist  Sets,  Links 
Cuff  and  Collar  Buttons 
Belt  Holders, 
Stick  Pins,  etc. 

:::  is  the  largest  in  the  market 

The  Styles  are  up-to-date 
The  Prices  are  right 


PHILLIPS  &  WRINCH 

MANUFACTURERS 

3  Wellington  Street  East,  TORONTO 
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WHERE  TO  BUY 
HOW  TO  BUY 


AND 


A 


HpHE   trade   to-day  asks  for    Novelties  in    Shape, 

A      Pattern,  and  General  Effect    This  can  only 

be  obtained  by  selecting  goods  made  in  Canada. 

As  soon  as  a  new  design  is  produced  samples  are 
submitted  to  those  firms  who  have  proper  business 
connections  formed.  Manufacturers  here  are  thus 
enabled  to  offer  the  newest  effects  shortly  after  the 
goods  leave  the  looms. 

Buy  Your  Neckwear  from  piece  goods,  select 
your  designs  and  have  them  made  in  any  shape  your 
trade  requires.  This  all-important  advantage  can 
only  be  obtained  by  buying  from  the  manufacturer 
direct.  The  newest  goods  are  not  out  yet.  Wait 
for  three  or  four  weeks  longer,  when  the  very  latest 
designs  will  be  submitted  to  you  in  "up-to-date' 
Neckwear  manufactured  by 

TOOKE  BROS. 
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CHILDREN'S  HEADWEAR. 

A  CHILD'S  costume  nowadays  is  fully  as  important  a  matter  as 
the  costume  of  any  of  its  elders.  Every  season  sees  more 
and  more  consideration  given  the  outfitting  of  the  little  people,  but 
it  has  remained  for  this  spring  to  place  the  headwear  of  infants  and 
children  on  a  plane  of  unprecedentd  importance.  At  present,  the 
hat  most  in  vogue  for  all  children  from  one  to  sixteen  is  the  straw 
crowned  hat,  with  an  organdie  or  mull  rim.  To  be  exact,  straw 
and  one  or  the  other  of  these  two  fabrics  are  combined  in  countless 
ways  on  the  season's  most  popular  hats. 

Straw  crowns  are  in  the  steeple  shape,  or  else  quite  low  and 
rounded  ;  one  extreme  or  the  other  is  used  in  every  case.  Some- 
times half  the  crown   only  is  of  straw,  and  the  remainder  of  the 


season's  hats.  Both  harmonize  well  with  the  light  and  airy  styles 
that  rule.  Baby  ribbon  in  satin  and  gros-grain  is  applied  to  the 
organdie  wherever  possible,  and  from  one  to  five  rows  appear  on 
every  ruffle.  Baby  lace  is  also  in  great  favor  as  an  edge  for 
ruffles  and  bows.  Tiny  pompoms  of  lace  are  dotted  at  intervals  all 
over  many  hats,  and  shirred  tucks  with  lace  edges  are  on  many 
crowns. 

Cord  shirrings  are  the  rule  for  rims  and  crown  bands,  while 
Tarn  O'Shanter  crowns  in  Japanese  silk  and  silk  mull  are  thread 
shirred  in  dozens  of  different  ways.  Shirrings  of  mousseline  de  soie 
are  set  on  the  edges  of  satin  and  faille  ribbon  bows  and  ends,  and 
make  the  hats  look  lighter  and  more  flower-like  than  any  other 
single  touch  that  is  given.  A  big  satin  bow  can  hardly  help  being 
stiff,  but  this  soft  edge  gives  it  an  entirely  different  character. 


A  TWO  THOUSAND  DOLLAR  TEAM. 

Everyone  admires  a  One  horse,  and  Tiik  Review  knows  its  readers  will  be  interested  in  the  abovelillustrationjof  the  spanlof  handsome  driving  horses  which  won  the  first 
prize  at  the  Canadian  Horse  Show,  in  Toronto,  last  month.  These  fine  animals  are  owned  by  Mr.  S.  F.  McKinnon,  the  well-known  wholesale  milliner  and  mantle  manufacturer, 
and  it  is  creditable  that  the  leisure  moments  of  a  merchant  prince  should  be  devoted  to  the  selection  and  care  of  fine  horses.  These  splendid  animals,  which  are  named  "Monte 
Christo  "  and  "  St.  Elmo,"  have  won  the  first  prize  two  years  in  succession  at  the  Show,  there  being  10  entries  against  them  on  the  first  occasion  and  13  entries  on  the  second.  It  is 
impossible  to  bring  out  in  an  engraved  photograph  the  qualities  of  the  horses,  or  show  the  perfect  unison  of  their  movements.  The  universal  opinion  of  the  people  at  the  Horse 
.show  was  that  the  award  of  the  prize  was  just  and  deserved.     Mr.  McKinnon  has  refused  si  ,500  for  the  span. 


organdie  or  of  plaided  ribbon — a  very  popular  fancy.  Where 
straw  is  used  for  the  rim  it  is  overlaid  with  soft  full  ruffles  of  the 
other  material,  be  it  lace,  organdie,  or  lawn,  and  no  effort  is  spared 
to  obtain  fullness.  The  material,  in  many  cases  accordion  pleated, 
is  box  pleated  in  addition,  and  a  very  good  effect  is  produced  by 
leaving  a  narrow  box  pleated  heading  close  to  the  crown. 

The  extreme  fullness  is  usually  held  in  place  by  tiny  bows  or 
little  clusters  of  flowers  arranged  around  the  rim,  and  flowers  are 
used  for  face  trimmings  in  many  of  the  prettiest  hats.  Indeed,  the 
craze  for  them  has  increased  rather  than  diminished  since  the 
opening  of  the  season,  and  they  appear  alike  on  the  hat  that  sells 
for  S2.50  per  dozen  and  the  one  at  $16  apiece. 

Gauze  and  straw  ribbon  play    important  parts  in  trimming  the 


The  Tarn  O'Shanter  crown  is  in  favor  in  a  dozen  different 
shapes,  in  fact,  the  name  is  applied  to  any  crown  that  hangs  over 
the  least  bit,  or  that  has  been  flattened. 

Fancy  braids  arranged  as  bows  or  in  loops  lying  on  ruffled  rims 
are  popular,  and  are  often  used  as  an  insertion  in  organdie  ruffles 
and  in  mull,  where  the  under  rim  is  of  lightly  shirred  material  and 
a  little  extra  body  is  required. 

Leghorn  is  coming  rapidly  into  favor,  and  in  this  season  of  ex- 
tremes is  equally  popular  with  the  roughest  and  broadest  of  braids. 
A  leghorn  rim  with  a  shirred  Japanese  silk  crown  after  the  Tarn 
O'Shanter  style  is  one  of  the  season's  favorites. — Women's  and 
Children's  Furnisher. 
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"We  are  showing  an   immense  range  of  the 


Latest   Novelties  in     . 


NECKWEAR 


77  Front  Street   West,        [ 

TV*  r>/~*  nrTV~»  BOW  TIES — Exceptionally  good  values  ;  style  and  quality 

-*  IslYiJlX  1  Is.  j  being  first-class,  while  prices  are  away  down. 


Ciimmpr  PlnthiiKr  N  White  Duck  Coats 

JHlilllllLl     L1U1111I1&     Fancy  Linens.  Tweeds,  etc.  an(j  JrOUSerS. 


New  York  Novelties 


We  have  a  choice  assortment  of 

LOMBARDS,    DERBYS,    KNOTS 

AND    BOWS,  in  rare  colorings. 
IN    SUMMER    GOODS.  SILKS  and  COTTONS. 


Balbriggan  Shirts  and  Drawers- -^^^  in  fou  q"aH  ies 
Natural  Wool  Shirts  and  Drawers---^^,^!^  from 

Letter  Orders  Carefully  and  Promptly  attended  to — — ^^^^w 

Caulfeild,  Henderson  &  Burns 


1  flEEDLiES 

g  CROFT'S  I    Gold  E-vccl   Sharps 

I  CELEBRATED 


Drilled  Eyed  Betweens 
English  Brass  Pins 


▼5  In   use  over  45  YEARS  anc^  stl"   maintaining  their  standard. 

1        SEWING  MACHINE  NEEDLES 

ih       Dry    (ioocls    Sundries  and    Notions.       Stock  complete  in   all   departments.       It    will 
^5}      pay  merchants  to  inspect  our  lines  before   purchasing. 

Wm.  Croft  &  Sons 

53  BAY  STREET . . .  establ.sh.h  „55.  TORONTO 
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Che  Rat  and  Cap  trade. 


go  into  one  of  our  stores  and  a  dozen  hats 
are  offered  me  to  try  on.  Instead  of  noting 
what  I  want  and  getting  it,  I  am  made  a 
trying-on  post  for  ten  or  fifteen  minutes." 
But  this  gentleman  is  a  grumbler,  as  The 
Review  well  knows. 


TO    AVOID    INSECTS    IN    MINING    REGIONS. 

A  MINING  expert,  \V.  G.  Scott,  has  been  at  work  on  a  hat 
suited  to  the  summer  weather  of  Yukon  and  Klondyke  and 
other  mining  sections  where  mosquitoes,  gnats,  flies  and  other 
troublesome  insects  abound,  as  it  is  found  that  these  insects  are  even 
more  objectionable  and  unendurable  than  rigorous  winter  climate. 
It  is  to  be  called  the  Alaska,  says  The  New  York  Hat  Review,  and 
is  provided  with  a  combination  attachment  of  masks,  so  arranged 
that  they  rotate,  fold  and  lie  against  the  crown  when  not  in  use  ; 
the  hat  may  be  made  of  cork,  paper,  compressed  pulp  or  any  other 
like  substance,  and  it  is  to  be  covered  with  a  waterproof  fabric 
impervious  to  both  sun  and  rain  ;  the  mask  screen  consists  of  wire 
cloth  of  fine  aluminum  non-corrosive  wire,  which  is  very  light  in 
weight  and  in  every  respect  superior  for  the  purpose  ;  the  cloth  for 
protecting  the  neck,  and  which  is  attached  to  the  mask,  may  be  of 
linen,  scrim,  cheesecloth,  light  silks  or  other  suitable  fabrics  ;  a 
ventilating  band  is  provided  between  the  sweat  band  and  the  rim. 

AN    OPINION    OF    FANCY    BRAIDS    ON    STIFF    HATS. 

There  has  been  some  thought,  probably  only  a  moderate 
amount,  devoted  to  the  idea  of  finishing  stiff  hats  with  fancy  bands 
— just  how  fancy  would  depend  upon  the  development  of  the  idea 
following  the  beginning  of  its  employment — As  the  result  of  a  com- 
parison of  views,  we  conclude  that  such  trimmings  on  stiff  hats 
would  not  meet  with  anything  like  a  favorable  reception,  as  they 
would  detract  from  the  general  excellence  of  stiff  hats  for  dress, 
business  and  general  wear.  Fanciful  trimmings  may  do  very  well 
for  tourists  and  crushers,  but  that  is  the  limit  in  desirability. — N.Y. 
Hat  Review. 


SOFT    BROWNS    IN    LONDON. 

I  was  surprised  the  other  day,  says  Gibson's  London  corres- 
pondent, to  note  the  prominence  of  soft  felt  fedora  hats  in  Lincoln 
&  Bennet's  window.  Both  here  and  at  Heath's  (which  has  lately 
been  made  a  public  company)  these  hats,  in  light  brown,  in  grey 
and  in  black,  are  freely  shown.  The  black  fedora  is  a  singularly 
uncomely  hat.  It  always  looks  too  small,  and  has  a  certain  Ger- 
man-like appearance  about  it.  On  the  other  hand,  the  brown 
fedora  is  very  becoming  to  some  people,  particularly  to  those  who 
wear  their  hair  at  all  longer  than  the  usual  fashion  would  decree. 
Hard  felt  hats  (which  are  now  always  black,  never  brown)  have  the 
crown  higher  and  the  brim  wider  than  last  year,  but  the  brim  is 
well  curled. 

A    LONDON    HATTER'S    SHOP. 

The  formation  of  Henry  Heath  &  Co.'s  business  into  a  company 
is  an  event  of  passing  note  in  the  Fmglish  hat  trade.  Heath  enjoys 
the  Royal  patronage,  and  over  the  door  is  the  usual  coat-of-arms. 
The  retail  establishment  is  on  Oxford  street,  east  of  Regent  street, 
and  an  impressive  appearance  it  has,  outside  and  in.  A  Canadian 
buyer,  who  wanted  a  Heath  hat,  says  he  went  in  and  described 
briefly  to  a  polite  salesman  what  he  wanted.  The  man  listened 
attentively,  and  asked  what  price  the  customer  desired  to  pay.  The 
sum  was  mentioned.  The  salesman  retired  for  perhaps  three 
minutes,  and  the  customer  was  beginning  to  feel  a  little  impatient, 
when  the  man  returned  with  the  identical  hat  required.  In  a 
moment  the  sale  was  effected.      "You  see,"  said  the  Canadian,  "  I 


ENGLISH    GOODS    GOING    IN    ARGENTINE. 

It  appears  that  French  hats  are  not  so  popular  in  Argentine, 
South  America,  as  they  were.  The  French  Chamber  of  Commerce 
at  Rosario,  Argentine  Republic,  refering  to  the  fiscal  year  1896- 
1897,  report  that  the  imports  of  French  articles  continued  to 
decline  in  volume  and  value,  being  largely  replaced  by  goods  of 
English,  German,  and  to  some  extent  Italian  manufacture.  This 
change  is  principally  noted  with  regard  to  hats,  nearly  all  of  which 
were  formerly  imported  from  France,  but  which  are  now  of  English 
manufacture. 

OUTING   CAPS. 

For  outing  caps,  one  large  firm  reports  the  feeling  to  be  away 
from  the  loud  checks  for  general  trade,  and  some  nice  goods  in 
camel's  hair  cloth,  Harris'  homespuns,  and  neat  West  of  England 
tweed  effects  are  coming  in. 

OPENING    NEW    STORE    IN    WINNIPEG. 

Mr.  Jas.  Rogers,  the  well-known  Toronto  furrier,  has  decided 
to  rebuild  the  Winnipeg  store.  Many  years  ago  Mr.  Rogers 
bought  twenty-five  feet  of  Main  street  property,  opposite  the  pre- 
sent Hotel  Manitoba,  paying  therefor  $800  a  foot.  He  erected  a 
three-storey  block  upon  it,  and  placed  his  son,  James  Rogers,  in 
charge  of  the  branch.  The  building  a  few  months  ago  showed 
signs  of  collapse,  and,  after  a  thorough  examination  of  the  building 
with  an  architect,  it  was  decided  to  take  off  the  top  storey,  place  a 
good  foundation  under  it,  and  make  improvements  to  the  interior. 
Men  have  already  started  on  the  work.  The  second  floor  will  be 
used  as  living  apartments,  and  will  be  fitted  up  with  all  modern 
conveniences.  The  space  on  the  first  floor  and  basement  will  be 
occupied  by  Mr.  Rogers  as  a  store,  with  Mr.  W.  N.  Brown  as 
manager.     The  opening  will  be  about  July  1. 


The    Fraser    Cap   and 
Limited,  have  obtained  a  charter. 

J.    B.  Allenby,    of  J.  B.  Allenby  &  Co 
London,  is  dead. 


NOTES. 

Fur    Manufacturing   Co.,    of    London, 


cap    manufacturers, 


AN    ENGLISH   AGENCY. 

Mr.  J.  E.  Snider,  5  King  street  west,  Toronto,  is  representing 
in  Canada  the  English  manufacturing  concern,  Brice,  Palmer  & 
Co.,  who  make  the  waterproofs,  showerproof  cloaks  and  mantles, 
so  well  adapted  to  Canadian  trade.  Mr.  Snider  is  a  competent 
man,  has  been  eight  or  nine  years  associated  with  this  class  of 
trade,  and  is  well  thought  of  by  the  merchants  to  whom  he  will 
show  the  samples. 


WELL-KNOWN    UNITED   STATES  UNDERWEAR. 

In  another  column  will  be  read  the  announcement  of  Wright's 
health  underwear,  which  is  being  pushed  in  the  Canadian  market 
this  season  with  some  special  features,  which  render  it  interesting 
to  retailers  who  are  making  up  fall  orders  for  underwear.  The 
Canadian  agents,  Prime  &  Rankin,  50  Bay  street,  Toronto,  will 
furnish  particulars  to  merchants  who  want  to  know  something  of 
this  United  States  make  of  underwear. 
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HANDSOME  GIFT   BY   LORD   MASHAM. 

THE    HEAD    OK     THE      GREAT      LISTER      COMPANY      PRESENTS    A 

CARTWRIGHT    MEMORIAL     HALL   TO    BRADFORD — IS 

ENGLISH     TRADE    DECLINING? 

THE  city  of  Bradford  has  just  received  the  splendid  gift  of 
$200,000  from  Lord  Masham,  the  chief  of  the  great  Lister 
silk  concern,  the  goods  of  which  are  so  well  known  to  the  Cana- 
dian trade.  The  money  is  intended  to  form  the  nucleus  of  a 
memorial  to  Edmund  Cartwright  (1743- 1823),  the  famous  English 
inventor,  to  whose  genius  modern  manufacturing  owes  the  power- 
loom,  machines  for  combing  wool,  making  rope,  etc.  Cartwright, 
in  his  lifetime,  was  a  Fellow  of  the  Royal  Society,  and  received  a 
grant  of  ,£10,000  from  the  Government.  In  recent  years,  the  inven- 
tive activities  and  push  of  the  Germans  have  brought  home  to 
Englishmen  the  necessity  of  reviving  technical  training  at  home, 
and  encouraging  the  exercise  of  skill  and  ingenuity  among  artisans. 

A  movement  is  now  on  foot  to  honor  Dr.  Cartwright' s  memory, 
and  Lord  Masham,  with  his  usual  sound  practical  sense,  suggests 
that  better  than  any  statue  would  be  an  "  inventor's  institute,"  to 
be  called  after  Cartwright.  Writing  to  the  press,  his  lordship  says  : 
"  Its  object  should  be  two-fold,  first  to  encourage  invention  in  every 
branch  of  industry,  by  offering  money  prizes,  and  also  honorary 
awards,  and,  at  the  same  time  to  aid  and  assist  those  (it  might  be 
with  an  old-age  pension)  who,  after  a  life  of  struggle  and  of  honor- 
able toil  and  endeavor,  are  suffering  from  a  penurious  old  age,  for 
such  was  Cartwright' s  unhappy  fate,  although  a  Government  grant 
of  ,£10,000  (never  better  deserved)  did  ease  and  brighten  his  de- 
clining years.  These  should  be  the  primary  objects,  and  would 
embrace  not  alone  the  mechanical  and  textile,  but  all  the  industries 
of  Great  Britain.  Donations  limited  to  ,£10,  together  with  a  yearly 
subscription  of  a  guinea,  should  be  sufficient  to  raise  a  fund  capable 
of  doing  an  immense  amount  of  good. 

"  There  is  no  question  but  that  we  are  gradually,  but  only  too 
surely,  losing  ground  in  all  our  great  industries.  The  patient, 
painstaking,  industrious,  well-educated  and  thrifty  German,  is 
certainly  supplanting  us  in  the  markets  of  the  world,  and  even  in 
the  home  market  each  year  the  foreigner  takes  up  a  stronger  position. 
No  doubt  this  is  largely  owing  to  the  undoubted  fact  that  as  a  nation 
we  have  become  rich,  and  are  more  luxuious,  and  that  all  classes 
alike  are  less  disposed  to  work  than  was  the  case  when  I  began  busi- 
ness 60  years  ago.  It  is  not,  however,  lor  me  to  say  by  what  means 
Cartwright' s  work  and  noble  life  should  be  honored,  but  I  sincerly 
hope,  lor  the  credit  of  the  nation,  that  it  will  meet  with  a  hearty 
response  in  some  form  or  other." 

In  presenting  the  $200,000  to  Bradford,  Lord  Masham  has 
modestly  asked  that  it  be  associated  with  the  name  of  Cartwright 
rather  than  his  own.  The  money  will  be  expended  in  erecting  a 
substantial  building  in  Lister  Park,  part  of  the  building  being  util- 
ized as  a  technical  museum  and  art  gallery.  Lord  Masham' s  own 
career  is  an  evidence  of  what  courage,  ability  and  character  can 
accomplish.  He  has  been  able,  by  skill,  invention  and  the  capacity 
for  promoting  large  undertakings,  to  do  much  lor  the  silk  industry 
of  England,  so  nearly  overborne  by  the  stress  of  foreign  competition. 
Lord  Masham  is  no  theorist  and  his  controversies  on  free  trade  and 
protection  are  among  the  best  expositions  on  this  subject  that  have 
appeared  in  the  last  twenty  years.  The  men  of  the  text  books  still 
cling  to  free  trade  theories,  vainly  supposing  that  because  England 
places  no  duties  on  manufactured  goods,  the  country  enjoys  free 
trade.  In  Canada,  we  call  that  jug-handled  free  trade,  believing 
that  free  trade  which  is  not  reciprocated  is  one-sided.  If  the  United 
States  abolished  protection,  Canada  would  soon  follow  suit,  being 
only  driven  to  it  by  the  high  tariff  ot  the  republic.  The  decline 
of  English  trade  is  bringing  home  to  English  business  men  the 
necessity  of  doing  something  to  check  the  tendency.  Lord  Masham, 
now  over  80  years  of  age,  is  a  good  example  of  the    courageous 


Englishman  who  is  the  architect  of  his  own  fortunes,  who  acts 
while  other  men  theorize,  and  who — as  shown  by  the  gift  to  Brad- 
ford— realizes  the  utility  of  practical  benefit  to  the  manufacturing 
arts,  rather  than  the  rhetorical  flourishes  of  the  political  economists. 


THE    FLAG    TRADE. 

THERE  is  a  great  craze  in  the  United  States  for  flags,  due  to 
the  war  excitement.  Of  flag  factories,  there  are  few  in  the 
country  of  any  considerable  size.  One  of  the  largest  is  located  at 
Rossville,  in  Binghampton,  N.Y.;  fifty  hands  are  employed,  and 
still  it  is  impossible  to  fill  the  orders  that  are  coming  in.  One 
noticeable  thing  in  regard  to  these  orders  is  that  the  trade  in  flags 
has  been  worked  up  entirely  through  correspondence,  no  drummers 
being  employed  to  sell  them. 

Every  seam  of  the  flags  is  double  stitched,  and  the  new  double- 
stich  machines  combine  two  operations  into  one.  The  flags  made 
are  from  2x3  feet  in  size  to  those  40  feet  in  length.  The  average 
size  is  5  x  8  feet.     From  200  to  300  per  day  are  turned  out. 

In  the  manufacture  of  the  flags  one  set  of  girls  is  engaged  in 
measuring  and  cutting  off  the  red,  white  and  blue  stripes,  the  rolls  of 
bunting  being  unrolled  on  long  tables  for  this  purpose.  From 
these  cutters  the  stripes  are  taken  to  the  machine  operators  where 
they  are  stitched  together.  The  employes  in  another  department 
are  engaged  in  the  manufacture  of  the  unions.  One  girl  cuts  out 
the  blue  union  field.  Another  takes  the  field,  spreads  it  on  a  table, 
and  on  it  places  the  45  muslin  stars  in  just  the  order  they  are  sup- 
posed to  occupy.  From  her  table  the  field  is  slid  to  another,  care 
being  taken  not  to  move  the  placed  stars,  and  there  another  girl 
deftly  bastes  the  stars  in  place,  running  from  star  to  star  with  the 
same  thread. 

These  cut  stars,  which  are  basted  on  one  side  of  the  field,  are 
cut  out  in  a  die  press  by  a  man,  a  large  number  of  them  being  cut 
with  each  stroke  of  the  die.  The  stars  lor  the  larger  flags  are  nine 
inches  in  diameter.  After  the  stars  are  basted  in  place  on  one  side 
of  the  field,  it  is  passed  to  another  operator,  who  bastes  a  strip  of 
white  muslin  over  the  entire  field  on  the  other  side.  The  fields  are 
then  passed  to  the  girls  at  the  machines,  who  rapidly  double  stitch 
through  the  bunting  and  muslin  on  each  side  around  every  star. 
After  this  stitching  is  done  the  fields  are  passed  to  other  operators, 
who  turn  to  the  side  entirely  covered  with  muslin,  and  with  scissors 
following  the  stitching  cut  away  all  of  the  muslin  except  the 
stitched-in  stars,  which  are  in  this  manner  placed  on  both  sides  of 
the  flag  exactly  opposite  each  other. 

The  fields  are  then  ready  to  be  passed  to  the  other  machines 
where  they  are  stitched  in  with  the  stripes,  and  the  flag  is  ready  to 
be  pressed  and  shipped.  Not  only  are  American  flags  made,  but 
there  is  now  a  large  demand  tor  the  tri-color,  triangle  and  star  of 
Cuba. — D.  G.  Chronicle. 


THE  CORRECT  SLEEVE   FOR  SUMMER. 

Though  sleeves  are  small  they  are  not  perfectly  tight,  but  retain 
a  wide  appearance  at  the  top  without  any  excessive  fullness.  The 
extra  puff  has  disappeared  in  favor  of  the  moderate  fullness  cut  in 
one  with  the  two-piece  sleeve,  which  is  gathered  as  usual  into  the 
arm  size.  Before  it  is  gathered,  however,  there  are  three  to  seven 
quarter-inch  or  smaller  tucks  run  crosswise  just  below  the  shoulder,  . 
or  rows  of  lace  insertion,  braid,  velvet  ribbon,  frills  of  narrow 
edging,  or  whatever  the  gown  is  trimmed  with  ;  the  tucks  are  used 
on  all  fabrics. 


REBUILDING  GOING  ON. 

Work  has  been  begun  on  the  improvements  to  be  effected  in 
the  west  store  of  John  White  &  Co.'s  dry  goods  establishment,  at 
Woodstock,  Ont.  The  store  will  be  rebuilt  and  it  is  possible  that 
storeys  will  be  added  to  the  two  west  stores. 
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COLLARS 
CUFFS  <*» 
SHIRT  BOSOMS 


Your  customers  "want"  the  best. 
You  must  "have"  the  best. 
OURS  "are"  the   best. 


ALL  GENUINE  GOODS  are 

stamped  with  our  TRADE 

Trade  Mark 


MILLER  BROS.  &  CO. 

30  DOWD  STREET,  MONTREAL 
Toronto  Agent 

G.  B.  FRASER,  3  Wellington  St.  East 


s>^  AM. 


-m 


Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 


E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


A.  B,  BOAK  &  CO. 


All  live  merchants  should  see  the  range  of  Gent's  Fur- 
nishings, Hats  and  Caps  and  Fancy  Dry  Goods,   for 

immediate  and  fall  delivery,  now  being  shown  by  our  travellers. 
They  have  the  most  interesting  lines  of  samples  on  the  road. 


HALIFAX,   N.S- 


PEW  NY'S    ftd 


The  acme  of  .  .  . 

Fit,  Fashion  and 
Wearing  Qualities. 


S.  Greenshields,  Son  &  Co. 

Sole  Agents  for  Canada, 

Montreal,  and  Vancouver,  B.C. 
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and  that  our  colossal  stock  of 
ribbons  contains  an  abundance 
of  whites,     creams,    tuscans, 


OUTLOOK    IN    MILLINERY. 

F.  McKINNON  & 
CO.  say  of  the  May 
trade,  that,  generally  speaking,  it  has 
been  very  satisfactory.  Not  only 
does  this  apply  to  their  own  business, 
but,  they  believe,  to  nearly  all  sections  of  the 
Dominion.  Of  course,  they  say,  it  must  be 
admitted  that  the  weather  through  the  month  has  been  cool,  and, 
therefore,  at  no  time  in  this  usually  heavy  millinery  month  did 
trade  in  the  country  rise  to  an  exciting  pitch,  but  that  a  good, 
steady  trade  has  been  done  since  it  opened,  and,  they  believe  that 
when  summed  up  from  beginning  to  end  the  month  just  closed  will 
show  big  results  in  millinery  departments. 

This  firm  go  on  to  say,  in  speaking  of  the  character  of  goods  in 
greatest  demand  for  May  trade,  that,  according  to  general  expecta- 
tion, light,  soft,  gauze,  plisse  and  chiffon  effects,  in  plain  and 
goffered,  were  leading  features,  being  combined  in  perfect  harmony 
with  flowers,  tips,  three  quarter  ostrich  tips,  straight  wings,  taffeta, 
faille  and  satin  ribbons.  Their  hat  department  has  been  unusually 
busy,  and,  for  the  past  two  or  three  weeks,  sailors'  have  been,  and 
are  still  very  popular  with  the  trade,  and,  when  speaking  along  this 
particular  line,  rather  regretted  this  fact,  claiming  that  thousands 
of  these  popular  sailors  pass  on  to  the  wearer  almost  as  turned  out 
of  the  factory,  and,  therefore,  never  come  in  contact  with  the  trim- 
ming department,  but  simply  pass  on  from  the  factory  to  the  con- 
sumer without  any  additional  trimming  having  been  added,  but,  at 
the  same  time,  claim  that  if  the  trade  decide  that  sailors  are  the 
correct  thing,  then  all  left  for  them  to  do  is  to  provide  plenty  of  the 
favorite  styles,  which  they  have  done  and  are  doing  still. 

"  What  about  the  outlook  for  the  balance  of  the  summer?" 
"  Well,  with  regard  to  our.  millinery  specialties,  it  is  good.  In  the 
first  place,  as  all  are  aware,  the  season  opened  very  early,  which  is 
a  guarantee  of  a  long  season.  Spring  hats  thus  bought  early  get 
worn  out  and  have  to  be  supplemented  by  one  later  on  for  the 
summer  months.  Again,  the  fact  of  everything  that  has  a  root 
giving  such  promise  for  fall,  the  whole  community  are  in  good 
spirits,  and,  therefore,  not  holding  the  bag  strings  so  tight  as  can 
be  done  when  the  outlook  is  less  favorable." 

Trimmings  employed  for  the  fall  of  the  season  are  likely  to  be 
much  of  the  same  character,  light  chiffon,  lisse  and  gauze  effects 
will  undoubtedly  be  strong,  while  taffeta,  faille  and  satin  ribbons, 
flowers,  tips  and  straight  wings  will  come  in  for  a  big  share  of  the 
favor.  Not  only  are  these  our  ideas,  but  you  can  let  the  trade 
know  that  our  stock   is  thoroughly  assorted  all  along  these  lines, 


NEW    STYLES    AT    WINNIPEG. 

The  Review's  Winnipeg  correspondent  wtites  :  "The  D.  Mc- 
Call  Co.  are  showing  some  special  lines  of  hats  just  in.  Among 
these,  your  correspondent  noticed  a  short-backed  sailor  of  panama, 
with  the  tire  brim  that  is  very  pretty.  Another  dainty  thing  in 
panama  is  the  shepherdess  pattern.  Sailors  seem  to  be  the  rage  in 
hats,  however,  and  some  very  stylish  novelties  are  shown  among 
this  stock  :  White  tape  crown  with  Jap.  straw  brims  in  red,  blue, 
fawn,  green  and  blown,  and  the  "Niagara,"  a  very  graceful  sailor, 
with  crown  of  mixed  colors  and  plain  cream  brim.  The  material  is 
a  tape  braid  and  very  light.  Children's  hats  are  shown  in  an  endless 
variety  of  fancy  braids.  White  hats  are,  no  doubt,  the  prettiest  for 
children,  but  the  colored  straws  are  more  serviceable, and  the  shades 
are  so  numerous  that  it  is  possible  to  suit  all  complexions." 

THE    RIBBON    TRADE. 

The  ribbon  trade  is  very  good,  the  popular  demand  being  for 
plain  taffetas,  failles  and  double-faced  satins,  in  all  widths.  Par- 
ticularly heavy  call  for  taffetas  in  widths  30,  40  and  60,  also  black 
moires  up  to  width  No.  80,  and  even  100.  S.  F.  McKinnon  &  Co. 
claim  to  have  the  largest  ribbon  stock  in  the  trade,  which  is  at 
present  thoroughly  assorted  in  all  popular  makes  and  shades. 

BLUE    IS    THE    PARIS    COLOR    JUST    NOW. 

The  following  toilettes  have  just  been  finished  for  a  fashionable 
marriage,  and  are  for  the  bridesmaids.  They  are  in  blue  taffeta,  a 
pale  blue  glace  white,  veiled  with  blue  silk  muslin,  on  which  are 
posed  undulations  formed  of  a  group  of  small  volants,  in  which 
tulle,  bordered  with  a  gathering  of  very  narrow  white  satin  ribbon, 
is  placed  one  against  the  other  to  resemble  almost  a  boa,  which 
winds  round  serpent-like  at  the  bottom  of  the  skirt.  The  chemisettes 
are  in  blue  taffeta,  veiled  from  the  top,  and  only  half-way  with  a 
series  of  little  volants.  Round  empiecement  and  upper  part  of  the 
sleeves  are  in  blue  silk  muslin,  very  finely  pleated.  The  corselet- 
ceinture  have  bow  on  the  cross  fastened  at  the  back.  The  sleeves 
are  in  glace  blue  taffeta.  Very  small  hats,  known  as  "Lampions," 
is  silver  gray-straw,  trimmed  with  garlands  of  pompon  roses  ; 
accompany  the  dresses,  each  of  which  has  an  aigrette  of  forget- 
me-nots  and  draperies  of  white  tulle.  The  shoes  are  in  blue 
crushed  morroca,  and  the  blue  silk  stockings  are  striped  with 
white. — Paris  Correspondent  Draper's  Record. 


RIBBON    TRIMMING    IN 

is    certainly   the  trimming 


ENGLAND. 

par  excellence   for  spring 


Ribbon 

frocks,  says  The  London  Millinery  Record  for  May.  It  is  used  for 
rucfiings  and  frillings,  and  sometimes  whole  costumes  are  plaided 
with  it,  in  which  case  no  other  ornamentations  are  used,  saving 
only  the  indispensable  tie  of  lace  or  embroidered  Brussels  net.  A 
lovely  theatre  bodice  of  Roman-blue  peau  de  soie  is  plaided  with 
inch- wide  velvet  ribbon  and  satin  bebe  ribbon,  the  three  materials 
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WHOLESALE  MILLINERY 


To  the  Trade 


■"■> 


SPECIAL 
LINES 


From  this  date  till 
end  of  season  we 
will  be 

CLEANING  UP 

Special     inducements     to 
clear  lines 

IN 

EVERY 

DEPARTMENT. 


^  D.  flcCALL  COMPANY,  ;* 

DOWN  COMFORTERS 


COTTON  FILLED  QUILTS 


White  Cambric 
Covered  Cushions, 
Cosie  and  Head-rest 
Forms 


BED  PILLOWS 


Lawn,  Camping 
and  Verandah 
Cushions  in  Great 
Variety.  .  .  . 


ASK    FOR    PRICE    LISTS. 

Letter    Orders    filled    promptly    and    accurately. 


THE  TORONTO  FEATHER  &.  DOWN  CO.,  u-mei 

Office,  Sample  Room  and  Factory,  74  King  St.  West,  TORONTO. 
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MILLINERY.— Continued. 

being  of  the  same  tone  ;  while  a  handsome  walking  costume  which 
lately  made  its  debut  on  this  side  of  the  channel  had  the  skirt  of 
china-blue  cuir  satin  plaided  from  the  knee  down  with  black  velvet 
ribbon. 

BOYCOTTING    FRENCH    MILLINERY    IN    THE    UNITED    STATES. 

The  attempt  to  boycott  goods  of  French  manufacture,  which 
has  been  started  by  the  Colonial  Dames  of  Washington  and  Phila- 
delphia, and  which  a  number  of  chapters  of  the  same  organization 
in  western  cities  have  taken  up,  may  prove  to  be  quite  a  serious 
affair.  The  influence  of  this  society,  composed  as  it  is  of  the  lead- 
ing ladies  in  this  country,  says  The  Chicago  Dry  Goods  Reporter,  is 
something  formidable  in  carrying  on  a  crusade  of  this  kind.  It  is 
stated,  on  reliable  authority,  that  a  number  of  importers  have  taken 
cognizance  of  this  movement,  and  have  cabled  buyers  who  are  now 
abroad  to  go  slow  on  purchasers  of  French  goods. 

How  tar-reaching  the  movement  will  be  in  the  United  States  is 
a  question  that  is  giving  importers  some  concern.  Chicago  mer- 
chants profess  not  to  have  noticed  any  decline  in  the  popularity  and 
sale  of  French  ribbons,  silks  and  other  goods,  and  it  is  just  possible 
that  the  matter  has  been  considerably  exaggerated  in  the  reports 
that  come  from  other  cities. 

Whether  due  to  the  threatened  retaliation  or  not,  it  is  a  fact  that 
the  despatches  that  have  come  irom  Paris  within  the  last  week  or  ten 
days  show  a  decidedly  more  friendly  feeling  towards  the  cause  of 
the  United  States  in  the  present  war.  Several  prominent  French- 
men, some  of  them  merchants,  declare  that  the  attitude  of  the 
French  people  has  been  grossly  misrepresented  by  the  press,  and 
that  in  reality  only  a  small  minority  is  hostile  to  the  United  States. 

Several  western  cities  have  been  heard  from  on  this  matter.  The 
ladies  of  St.    Louis  are  reported  to  be  much  exercised  over   the 


attitude  of  the  French,  and  are  anxious  to  join  in  the  boycott.  At 
Omaha,  Neb.,  the  Society  of  the  Daughters  of  the  Revolution,  it  is 
said,  have  resolved  no  more  to  follow  French  fashions,  and  they  have 
received  assurances  of  cooperation  from  women  in  other  cities. 
Another  report  from  St.  Joseph,  Mo.,  says  that  seventy  ladies,  all 
of  prominent  families  at  that  place,  have  decided  neither  to  buy  nor 
wear  French-made  goods,  and  they  will  discourage  the  merchants 
whom  they  patronize  from  handling  French  products. 


NEW   BRADFORD  GOODS. 

The  Bradford  manufacturers  who  are  best  employed,  says  The 
Draper's  Record  correspondent,  are  those  who  have  devoted  their 
attention  to  the  production  of  the  better  class  of  fancy  black  goods 
of  thecrepon  order  or  to  cloth  costume  cloths  for  ladies'  tailor-made 
garments.  I  notice  in  connection  with  these  close-fitting  tailor- 
made  costumes  that  the  lighter  and  more  flimsy  cloths  are  being 
gradually  discarded,  and  that  the  most  satisfactory  fabrics  for  this 
purpose  are  firm,  closely-milled  cloths,  in  weights  nearly  equal  to 
men's  suitings,  and  it  certainly  seems  reasonable  that  a  fabric 
which  is  too  light  to  be  made  to  retain  its  shape  well  in  a  man's 
wear  suit  should  also  be  unsatisfactory  when  made  into  an  almost 
similar  garment  for  a  lady. 

It  may  be  fairly  claimed  that  these  Bradford-made  costume 
cloths  have  recently  more  than  held  their  own  in  competition  with 
cloths  produced  on  the  Continent,  and  this  is  accounted  for  by  the 
fact  that  the  home-made  fabrics  are  not  filled  in  any  way,  as  is 
shown  by  most  of  them  being  shower-proofed,  which  would  be  im- 
practicable if  the  fabrics  were  filled  ;  goods  furnished  in  this  way, 
too,  are  not  liable  to  show  rain  spots. 

Following  Jthe  black  and  white  shepherd  checks,  which  have 
been  so  fashionable  for  summer  wear,  some  very  handsome  check 
styles  are  being  made  in  dark  combinations  of  colors. 


BLACK  CREPONS 
COLORED  SILK  BROCHES 


Just  to  hand. 


Our  Specialties- 


DRESS  GOODS 

SILKS  and 

HENRIETTAS. 


'♦♦* 


WILLIAM  A6NEW  &  CO. 


305  St.  James  St. 


MONTREAL 


Fac=5imile  of  label  on  our  regular  goods. 


we  guarantee  material  used 

to  be  prepared  cotton 

Absolutely 

PURE,  SWEET  and  CLEAN 

SOLD   TO  THE  TRADE  ONLY 


Hamilton  0 nt 


THE  PRESS 

CLIPPING 

DEPARTMENT 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  — $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    DEPARTMENT 

Board  of  Trade,  MONTREAL 
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Our  representatives  are  well  on  the  way  on  the  supplementary  mantle  trip,  and  carry  with  them 
a  full  complement  of  McKinnon-made  mantle  models,  which  includes  a  great  many  new  and 
handsome  styles — the  pick  of  the  best  Paris  and  New  York  ideas— added  since  the  introduc- 
tory trip. 

At  every  point  where  shown  they  have  had  a  hearty  reception,  and  so  flattering  have  been  the 
comments  on  the  quality,  the  style  and  the  workmanship,  and  the  generous  orders  placed,  that 
the  success  of  McKinnon-made  garments  is  assured. 

The  samples  are  proving  the  strongest  arguments  why  it  will  best  pay  the  retailer  to  quit  the 
old  German  importing  idea — and  adopt  the  new  method — buying  the  McKinnon-made. 

On  this  trip  our  representatives  are  showing  every  style  that  can  be  had  in  a  McKinnon-made 
garment  for  Fall,  1898,  trade,  and  holding  back  of  orders  for  a  possibility  of  something  later  in 
style  will  likely  mean  disappointment. 

Samples  are  complete  now,  and  orders  must  be  placed  now  to  insure  filling  at  all,  for  we  antici- 
pate that,  large  as  our  facilities  are,  they  will  be  taxed  in  filling  on  time  orders  already  received, 
and  orders  which  will  come  through  our  travellers  and  by  letter. 

Garments  ordered  now  will  be  shipped  you  in  August. 

McKinnon-made  mantles  are  selling  on  their  merits — made  in  high-priced  and  low-priced,  but 
not  a  trashy  inferior  grade  submitted. 

Exit — the  German-made  ! Avoid  the  Tariff ! 


S.  F.  McKINNON  &  CO. 

71=73  YORK  STREET 

TORONTO 
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NEW  FEATURES  IN  WHOLESALE  TRADE. 

S.    GREENSHIELDS,    SON    £    CO. 

IN  Swiss  spot  muslins  this  house  have  a  complete  stock  in  white, 
white  ground  and  colored  dots,  black  ground,  with  colored  dots, 
and  self  grounds,  with  white  dots. 

In  taffeta,  lisle  and  silk  gloves,  they  have  a  full  assortment  in 
black,  tan,  white  and  cream,  at  popular  prices.  Their  range  of 
cotton  and  cashmere  hosiery  is  complete  in  all  leading  lines,  and 
they  are  showing  new-made  shades  in  summer  weight  cotton  and 
cashmere  hosiery. 

The  firm  report  a  large  sale  of  grenadines.  They  have  a  com- 
plete assortment  now  on  hand.  In  black  lustres,  plain  and 
broches,  they  have  a  full  range  at  popular  prices. 

THE    W.    K.     BROCK     CO.,     LIMITED. 

In  the  dress  goods  department,  fancy  blouse  silk  and  printed 
muslins,  organdies,  etc.,  will  be  a  special  feature  during  June. 
The  silks  are  job  lines  bought  below  regular  value,  are  new  goods, 
and  suited  to  every  class  of  trade.  Special  mention  is  made  of  a 
range  of  silk  tartans  and  fancy  plaids.  The  same  firm  announce 
the  arrival  of  another  lot  of  their  celebrated  silk  and  wool  tartan 
dress  goods,  No.  936. 

In  linens,  several  lines  of  ladies'  linen  suitings,  new  and  fashion- 
able goods,  are  shown  ;  also  five  numbers  of  bleached  damask 
tablings,  made  for  the  United  States  market,  but  shut  out  of  there 
by  the  new  weight  duty.  For  immediate  delivery  the  balance  of 
the  stock  of  the  original  No.  205,  32-in.  flannelette,  has  been 
secured,  and  are  offered  at  a  special  price  for  assorted  cases.  A 
drive  in  white  honeycomb  quilts  is  being  offered  at  a  special  price 
for  cases  of  50. 

"Laura"  and  "Ava"  are  the  names  of  two  popular  brands  of 
kid  gloves  kept  by  this  house.  A  large  stock  of  both  lines  in  black 
and  new  tan  shades  has  just  been  received,  and  back  orders  can 
be  filled  at  once.  Washing  clubs,  bows,  puffs  and  novelties  for 
ladies'  and  men's  neckwear  is  being  shown  in  a  great  variety  of 
patterns  and  prices,  all  the  latest  New  York  styles. 

Merchants  who  wish  to  sort  up  hosiery  and  underwear  stock  are 
invitedto  send  letter  orders,  asBrock's  stock  is  large  and  well  assorted 
in  all  lines,  sizes  andpricej.  The  company  have  just  purchased  for 
cash  fully  ioocases  of  men'sregatta  and  outing  shirts,  ladies'  blouses 
and  shirt  waists  at  a  great  reduction  in  price.  They  are  new,  up-to- 
date  goods  in  style,  pattern  and  finish,  from  15  to  25  per  cent,  below 
good  value  prices,  and  the  trade  are  asked  to  send  for  sample  dozens, 
and  be  convinced. 


JOHN    MACDONALD    AND    CO. 

A  special  line  of  ladies'  umbrellas,  novelty  handles,  steel  rods, 
will  retail  at  $1.  A  strong  demand  for  black  satins  is  met  by  a 
recent  shipment  at  a  full  range  of  prices.  Washable  foulard  silks 
for  summer  wear,  navy  and  white,  black  and  white,  and  two-color 
printed,  are  in  for  present  trade.  A  shipment  of  plaid  cashmere 
stockings,  for  ladies  and  children,  is  now  coming  in. 

This  firm  are  clearing  out  the  balance  of  the  season's  stock  of 
wash  fabrics,  muslins  and  dimities,  at  about  half  price.  Swiss  spot 
muslins,  plain  white,  navy  with  white  spots,  black  with  white  spots 
and  white  ground  with  colored  spots,  are  selling  freely. 

The  woollen  department  reports  a  good  trade  in  mantlings  and 
curls,  plain  beavers  and  boxcloths.  There  is  a  feeling  for  sealette 
mantlings.  Several  special  lines  in  black  and  blue  worsteds  and 
serges  for  fall  are  going  freely.  This  firm  have  exclusively  for 
themseves  two  makes  of  heavy  weight  blue  and  black  serges,  26 
and  29  oz.,  this  season.  The  names  are  Yukon  and  Alaska.  A 
fine  range  of  6-4  Scotch  tweed  suitings  sell  well,  as  do  also  fancy 


worsteds  for  suitings.  Several  new  weaves  have  been  added  this 
year  to  the  Belwarp  serges.  A  fall  novelty  is  shown  in  checked 
Italians.  A  range  of  Italian  cloth,  both  3-4  and  6-4  goods,  con- 
tains several  special  lines  of  black  and  twilled,  at  special  values. 

S.    F.   M'KINNON    k    CO. 

Veilings  being  one  of  this  firm's  specialties,  they  have  a  large 
stock  of  correct  lines  at  right  prices.  June  trade  always  brings  a 
big  demand  for  ribbons,  but  especially  for  whites,  greens,  luscans 
and  blacks,  and  S.  F.  McKinnon  &  Co.  have  provided  for  this 
demand  as  usual. 

TORONTO    FEATHER    k     DOWN    CO. 

White  cambric  covered  cushions  are  in  everyday  demand.  The 
high  grades  made  by  the  Toronto  Feather  &  Down  Co.,  Limited, 
are  great  favorites.  The  show  room  of  the  company  is  well  worthy 
a  visit.  No  expense  has  been  spared  to  make  it  bright  and  attrac- 
tive, and  the  artistic  manner  in  which  their  handsome  goods  are  dis- 
played is  an  evidence  of  progressiveness. 


BREVITIES  OF  THE  TRADE. 

H.  K.  Ridley,  Chatham,  Ont.,  having  purchased  the  Ridley  & 
Co.  stock  of  hats,  men's  furnishings  and  clothing,  has  opened  on 
the  cash  system. 

The  Beaver  Rubber  Clothing  Co.,  of  Montreal,  are  now  show- 
ing a  double-breasted  velvet  collar,  box  covert  coat,  guaranteed  to 
be  absolutely  waterproof,  which  is  a  leader  in  make,  fit,  style,  and 
price. 

James  Lazier  &  Co.,  proprietor  of  the  Lonsdale  Woollen  Mills, 
is  dead.  Deceased  was  79  years  of  age,  and  was  well  known  and 
highly  respected.  He  was  the  father  of  Mr.  Edward  Lazier,  well 
known  in  Napanee. 


The  manufacturing 
introduced  to  Ottawa, 
established  a  factory  in 
manufacture  spinning 
barrel  buttons,  curtain 
kinds  of  passementerie, 
and  have  all  the  latest 
Harris  is  the  manager. 


CORD  FACTORY. 

of  cords  and  tassels  is  the  latest  industry 
The   Ottawa    Cord   and   Tassel  Co.  have 

the  Bishop's  Block,  Sussex  street,  and  will 
and  upholstering  cords,    silk  and    mohair 

loops,  silk  pom-poms  and  tassels,  and  all 

The  concern  will   employ  about  30  girls, 

and  most  improved  machinery.      Mr.  A. 


REPRESENTATIVES  WANTED. 


OLD-ESTABLISHED  HOUSE  AT  BRADFORD  (ENG.)  REQUIRES  INFLU- 
ential  Representatives  to  sell  (on  commission)  English  and  Colonial  Wool  Tops, 
Noils  and  Waste.  Address  "Wool  Agency,"  offl;e  of  Dry  Goods  Review,  109  Fleet 
Street,  London,  Eng.  (6) 

BEAVER  LIKE  %»•  STEAMSHIPS 

Sailing  Weekly  between  Montreal  and  Liverpool. 

CALLING    AT    KIMOUSKI,    AND    MOVILLE,    IRELAND,    EACH    WAY 
TO    EMBARK    PASSENGERS    AND    MAILS. 


From  LIVERPOOL. 


STEAMERS. 


From  MONTREAL. 
Wed.,   June 


Sat.  May  14  Gallia 

"         "      2i  Lake  Ontario       .  " 

"         "     28  Lake  Winnipeg     "                     15 

"     June     4  Lake  Huron         '                      22 

"         "     it  Lake  Superior     "            "      29 

"      18  Gallia                     "         July      6 

"         "     25  Lake  Ontario       "            "      »3 

'■     July     2  Lake  Winnipeg     

"         "       9  Lake  Huron         " 

First  Cabin,  single,  $50  to  $65  ;  return,  $100  to  $125.50.  Second  Cabin, 
single,  $34;  prepaid,  $36. 25  ,  return,  $66.75.  Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50,  and  all  other  points  at  lowest  rates. 

For  further  particulars  apply  to — 
D.  &  C.  MACIVER, 

Tower  Buildings,  22  Water  St., 

Liverpool 

G.  M.  WEBSTER  &  CO.,  Quebec. 


D.  W.  CAMPBELL, 

General  Manager, 

1 3  Hospital  St.,  Montreal 
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SKIRT  BINDING  SHOULD  NOT  BE 
BOUGHT  FOR  THE  SAKE  OF  HAV- 
ING IT ;  IT  SHOULD  BE  BOUGHT 
ONLY,  WHEN  BY  THE  SELLING 
OF  IT,  PROFIT  AND  REPUTATION 
WILL  BE  MADE*  *£  <&  <£  <&  <£  ^  <£ 


Half  the  skirt  bindings  are  worthless  and  part  of  the  balance  are  worth 
but  little.  It  is  better  to  have  one  good  binding  that  outwears  the  skirt  than 
to  have  many  that  wear  out  the  skirt. 

Feder  s  Pompadour  Skirt  Protector 

has  the  recommendation  of  all  skirt  wearers  back  of  it.  It  makes  business 
and  holds  business.  It  has  lifted  the  skirt  binding  business  out  of  a  doubtful 
atmosphere  into  the  clear  and  trustful  air  of  success.  It's  not  what  it  seems 
to  be  but  what  it  is  that  sells  it.  It  possesses  the  quality,  style  and  durable- 
ness  satisfactory  to  the  merchant  and  consumer.  A  binding  that  women 
know  about  and  recommend  sells  twice  as  readily  and  more  than  a  binding 
they  know  nothing  about  and  cannot  recommend.  Women  everywhere 
know  and  recommend  Feder's. 

Granite  Mills,     St.  Hyacinthe 


Sole  Manufacturers  and  Licensees  for  Canada* 

Write   to   the   wholesale  house  nearest  located  to  your  territory,   thus 
saving  express  or  freight  charge. 


P.Q. 


Toronto 

Alexander  &  Anderson. 
'A.   Bradshaw  &  Co. 
W.  R.  Brock  &  Co. 
Merchants  Dyeing  and  Fin- 
ishing Co.,   Limited. 
Gordon,  Mackay  &  Co. 
John  Macdonald  &  Co. 
Wyld,  Grasset  &  Darling. 

Hamilton 

Knox,   Morgan  &  Co. 


Ottawa 

J.   M.  Garland. 

J.  A.  Seybold  &  Co. 

St.  John,  N.B. 

Manchester,   Robertson  & 
Allison. 

Halifax 

Smith  Bros. 

A.  B.  Boak  &  Co. 

Murdocks'  Nephews. 


Montreal 

Wm.  Agnew  &  Co. 
Brophy,  Cains  &  Co. 
Gault  Bros.  &  Co. 
S.  Greenshields,  Son  &  Co. 
Hodgson,  Sumner  &  Co. 
James  Johnston  &  Co. 
Liddell,   Lesperance  &  Co. 
P.   P.   Martin  &  Co. 
Thibideau,  Frere  &  Co. 
Hermann  H.  Wolff  &  Co. 


Quebec 

Wm.   McLimont  &  Son. 
Thibaudeau,  Frere  &  Co. 
P.  Garneau,  Fils  &  Cie. 
Joseph  Hamel  &  Co. 

London,  Ont. 

R.  C.  Struthers  &  Co. 
Robinson,  Little  &  Co. 


:>4 
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AUTUMN   SHADES. 

A     PKENl  ii     SYNDK  Alls    FORECASTS    OF    COLORS     in    CLOAKINGS 
and     DRESS     PABRII  S. 

ANI'.W  color  card  for  the  fall  and  winter  season  is  out.  U  is 
issued  by  the  "  Chambre  Syndicale  de  la  Confection  et  de  la 
Couture,"  and  governs  the  shades  for  outer  garments,  cloakings 
and  dress  fabrics.  There  are  probably  more  new  tones  than  were 
introduced  in  the  spring  card,  and  there  is  undoubtedly  a  greater 
variety  of  colors,  some  of  which  will  be  very  acceptable,  particu- 
larly the  new  browns,  reds  and  castors.  The  new  card  is  notable 
for  its  number  of  red  shades,  both  yellow-reds  and  pink-reds,  its 
beautiful  assortment  of  greens,  shown  in  more  variety  than  usual, 
excellent  choice  of  blues,  the  range  of  shades  embracing  about 
everything  in  blue  from  the  delicate  sky  tint  to  the  darkest  navy. 
Reds  and  blues  are  certainly  enjoying  extended  favor,  but  just  why 
so  much  prominence  is  given  to  the  orange-yellows  and  orange- 
reds  it  would  probably  be  difficult  to  understand,  in  the  light  of 
present  knowledge  that  United  States  manufacturers  are  really 
afraid  of  the  yellows. 

NASTURTIUM      SHADES. 

First  place  on  the  new  color  card  is  accorded  to  orange,  rang- 
ing in  shade  from  a  light  tint  to  the  darkest  color.  These  oranges 
have  been  quite  distinguished  during  the  present  season  and  are 
again  introduced  as  the  "coq"  shades,  running  the  gamut  from 
"  chant  ducoq"  to  "coquelin,"  and  including  "  coq  de  roche  " 
and  "  coq  de  village."  "Coquelin,"  that  deep  yellow-red  which 
was  such  a  decided  favorite  several  seasons  ago,  is  destined  to  come 
in  for  a  share  of  attention  now  that  the  deep  reds  are  again  to  the 
front. 

These  beautiful  orange  reds  are  the  nasturtium  shades  that  are 
always  admired  and  adopted  by  the  fashionable  world  very  readily 
when  introduced.  For  the  forthcoming  season  the  nasturtium 
shades  will  be  fitting  companions  for  the  beautiful  pinks  and  flame- 
reds  the  rich  and  brilliant  scarlets,  or  bright  reds,  indicating  strongly 
that  the  closing  half  of  the  present  year  will  be  markedly  partial  to 
reds. 

GRAYS. 

Notwithstanding  the  present  prominence  given  to  all  blues,  a 
position  of  importance  is  given  to  rock-grays  by  the  syndicate. 
These  grays  are  rich  in  tone,  ranging  from  pale  silver  gray 
"fjords,"  to  the  darkest  rock-gray  "  Christiania." 

There  are  three  pearls,  one  silver  and  two  steel  ;  three  castors, 
light,  medium  and  dark  ;  an  excellent  apricot,  and  a  bewitching 
tint  of  green,  "aquarium,"  resembling  the  light-greens  of  the  moss 
at  the  bottom  of  an  aquarium. 

BLUES. 

Following  the  rock-grays  are  the  pretty  blues — peacock-blues, 
ranging  from  an  extremely  light  peacock-blue  to  the  most  beau- 
tiful, "oeil  de  paon,"  or  peacock's  eye. 

There  are  five  shades  of  bluet  blue  and  three  cadets,  the  latter 
being  light,  medium,  and  extremely  dark — "  barde,"  "oriental," 
and  "  levantin." 

There  are  several  very  good  dark  blues,  "salacia, "  "Nep- 
tune" and  "  triton,"  the  first  being  a  marine,  the  second  a  beautiful 
navy,  and  the  third  an  extremely  dark  navy.  There  are  other 
blues,  but  none  is  believed  to  be  so  good  as  those  mentioned. 

Not  the  least  important,  but  better  undoubtedly  for  millinery 
silks  and  ribbons  than  anything  else,  are  the  three  pretty  azure 
blues  grouped  as  "  azur,"  "  deck  "  and  "  barbeau." 

REDS. 

The  first  real  red  series  on  the  card  shades  down  from  a  very 
pale  salmon  pink  to  a  rich  salmon,  bright  scarlet,  a  brilliant  red, 
garnet,  and  finally  deep  maroon.     Following  these  are  the  pinks, 


toning  from  the  palest  possible  coral  pink  to  the  deepest  rose, 
known  as  "cadets  de  gascogne."  The  two  most  beautiful  pinks 
known  are  included  in  the  series  of  evening  shades  ;  they  are 
"conque,"  taken  from  the  pretty  conch  shell,  and  "azalee," 
which  is  more  on  a  lilac-pink. 

The  series  of  flame-reds  begins  with  the  color  of  the  flame, 
"  flamme,"  and  increase  in  density,  as  is  implied  by  the  names 
"brazier,"  "pocharde,"  "gnome,"    "  geolier  "  and  "  ancetres." 

There  are  but  three  shades  of  cerise,  "libertine,"  "Maine" 
and  "  filibuster."  Also  three  geranium  reds,  a  delicate  pink, 
"ibis,"  "peronelle"  and  "geranium." 

GREENS. 

The  syndicate  undoubtedly  believe  in  according  long  life  to  the 
greens,  as  there  are  several  collections,  some  of  which  are  old 
favorites,  and  others  new  for  the  present,  while  a  number  of  the 
greens  in  the  old  card  are  reintroduced.  The  first  series  of  green 
tones  from  a  "  nile"  through  a  number  of  very  bright  greens,  and 
terminates  with  a  bottle-green.  There  are  also  the  vivid  emeralds, 
lawn-green,  resembling  the  shades  of  freshly  cut  younggrass  ;  three 
pea-greens,  "blette,"  "  cardon "  and  "concombre";  three 
sage-greens,   apple-green  and   "prairie,"  a  delicate  bronze-green. 

BROWNS. 

Two  excellent  series  of  browns  give  unusual  prominence  to 
browns  for  the  autumn  season,  and,  according  to  the  best  authori- 
ties, browns  will  be  in  the  front  rank  with  reds,  blues  and  grays. 
The  first  series  begins  with  cafe  au  lait  shade,  named  "  stalagmite," 
goes  through  four  intermediate  shades  to  a  dark  chocolate,  called 
"  pain  brule, "  burnt  bread,  giving  something  of  the  color  of  the 
burnt  crust  of  bread. 

The  second  series  of  browns  is  known  as  the  golden-brown 
shades,  beginning  with  the  shade  of  very  ripe  wheat  to  a  medium 
golden-brown  called  "lynx,"  which  is  preceded  by  a  lighter  shade, 
"oeil  de  lynx,"  lynx  eye,  and  ending  in  a  very  dark  brown, 
"monacal,"  or  monk's  brown. 

PURPLES    AND    HELIOTROPES. 

Violets  have  not  been  forgotten,  being  the  eighth  series  in  the 
card,  shading  from  pale  lilac  to  rich  bishop's  purple.  The  parme 
shades  begin  with  the  lightest  and  run  to  the  darkest  dahlia.  Three 
heliotropes  are  also  included. 

YELLOWS. 

The  yellow  series  tone  from  the  faintest  shade  of  straw,  through 
light  and  dark  straw,  golden  wheat,  to  the  deepest  golden  shade, 
called  "Alaska."  Brighter  yellows  are  found  in  "  bouton  d'or," 
or  button  gold,  and  "  eldorado." — N.  Y.  Dry  Goods  Chronicle. 


COLLAR  AND   CUFF  COMBINE. 

What  promises  to  be  the  most  formidable  collar  and  cuff  com- 
bine ever  organized  is  reported  as  being  under  way  at  Troy,  N.Y. 
The  entire  collar  and  cuff  interests  of  that  city  are  to  be  consoli- 
dated, so  as  to  form  a  gigantic  trust.  A  New  York  syndicate  re- 
presentative is  alleged  to  have  gone  to  Troy  to  secure  options  for 
unconditional  purchase  on  a  cash  basis.  Several  large  concerns 
have  named  the  figures  for  their  plants,  business,  stock,  accounts, 
machinery  and  real  estate.  It  is  said  that  the  cash  options  already 
secured  are  sufficient  to  warrant  the  establishment  of  a  huge  or-  t 
ganization. — New  York  D.G.  Chronicle. 


CIVILITY  IN  CANADA. 

Mr.  M.  E.  Stern,  representing  E.  J.  Bass  &  Co.,  sterling  silver 
manufacturers,  of  New  York,  was  at  the  Windsor  hotel,  Montreal, 
a  few  days  ago.  Mr.  Stern  said  that  one  very  important  feature 
he  found  about  Canada  is  that  the  buyers  are  more  courteous,  and 
give  the  travelers  a  better  opportunity  to  show  their  goods  than  the 
Americans  do. 
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High= Class  Brands 

*        *        *        *        *        *        *      ~         *        *        ?         *         *        +        *         *        *        *         *        *        *        *        *        *        *        5=        ~ 


Corsets 


Corsets 


In  the  worship  of  cheapness,  quality  and  durableness  get 
overlooked.  Smartness  and  effect  obscure  the  judgment,  but,  in 
the  end  there  often  comes  the  bitter  lament. 


Goods  with  the  quality  stamp  of  a  Trade  Mark  on  them  are 
becoming  increasingly  popular,  because  they  can  be  relied  upon  for 
uniformity  and  for  genuine  value. 


If  this  be  true  in  such  articles  as  Cocoa,  Tea,  Mustard  and 
other  natural  products,  how  much  more  is  it  true  in  manufactured 
goods,  where  design,  workmanship,  etc.,  come  in  ? 


P  &  S  Corsets  are  a  challenge  to  the  trade.  They  are 
made  by  a  firm  of  over  75  years'  experience.  Every  known  appli- 
ance for  perfect  Corset  making  is  made  use  of. 


All  the  latest  machinery  for  saving  labor  and  cost  of  manu- 
facture— all  that  science  and  experience  suggest  is  brought  to  bear, 
and  these  Corsets  are  the  result. 


A  remarkable  feature,  is  that  the  NEW  RUSTLESS 
ZAIROID  replaces  Steel  in  the  busks  and  supports.  Iron-mould 
on  Underclothing  is  therefore  impossible. 


There  is,  in  fact,  all  round  excellence  in  these  P  &  S  Cor- 
sets. They  have  made  a  significant  impression  on  the  trade  and 
customers  are  everywhere  asking  for  them. 


Are  they  in  your  fixtures  ? 

There  is  money  in  these  goods.     They  will 
bring  you  prestige  and  profit. 


Write  us  for  prices  and  full  particulars.     . 


W.  PRETTY  &  SON,  Ipswich,  Eng. 


Wholesale   Only. 
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DOMINION   BANK. 

PROCEEDINGS   OF   THE  TWENTY -SEVENTH  ANNUAL  MEETING  OF 
THE   STOCKHOLDERS,   HELD  AT  THE   BANKING    HOUSE 

OF    THE    INSTITUTION    IN    TORONTO,    ON 
WEDNESDAY,    MAY    25,      1 898. 

THE  annual  general  meeting  of  the  Dominion   Bank  was  held 
at  the  banking  house  of  the  institution,   Toronto,  on  Wednes- 
day, May  25,  1898. 

Among  those  present  were  noticed  Sir  Frank  Smith,  Col.  Mason, 
Messrs.  S.  Alcorn,  Wm.  I  nee,  W.  Crocker,  A.  E.  Webb,  John 
Fletcher,  H.  D.  Gamble,  Wm.  Ramsay,  J.  Lome  Campbell,  W.  R. 
Brock,  Thos.  Long,  John  Long,  J.  Risley,  Wm.  Spry,  E.  Leadlay, 
M.  Boulton,  E.  B.  Osier,  Wm.  Hendrie,  John  Stewart,  Walter  S. 
Lee,  W.  D.  Matthews,  Chas.  Cockshutt,  H.  M.  Pellatt,  Wm.  Ross, 
A.  W.  Austin,  Geo.  W.  Lewis,  Thos.  Walmsley,  J.  K.  Niven, 
George  Robinson,  R.  D.  Gamble  and  others. 

It  was  moved  by  Mr.  E.  B.  Osier,  seconded  by  Mr.  E.  Leadlay, 
that  Sir  Frank  Smith  do  take  the  chair. 

Mr.  W.  D.  Matthews  moved,  seconded  by  Mr.  W.  R.  Brock, 
and 

Resolved — That  Mr.  R.  D.  Gamble  do  act  as  secretary. 

Messrs.  Walter  S.  Lee  and  M.  Boulton  were  appointed  scru- 
tineers. 

The  secretary  read  the  report  of    the  directors  to  the    share- 
holders, and  submitted  the  annual  statement  of  the  affairs  of  the 
bank,  which  is  as  follows  : 
To  the  shareholders  : 

The  directors  beg  to  present  the  following  statement  of  the  result 

of  the  business  of  the    bank  for  the    year    ending   30th  of  April, 

1898  : 

Balance  of  profit  and  loss  account  30th  of  April,  1897 $  29.92S  75 

Profit  for  the  year  ending  30th  of  April,  1898,  after  deducting 
charges  of  management,  etc.,  and  making  full  provisions  for  all 
bad  and  doubtful  debts 182,462  30 

$212,388  05 

Dividend  3  per  cent,  paid  1st  of  August,  1897 $45,000  00 

Dividend  3  per  cent,  paid  1st  of  November,  1897 45,000  00 

Dividend  3  percent,  paid  1st  of  February,  1898 45.000  00 

Dividend  3  per  cent.,  payable  2nd  of  May,  1898 45,000  00 

gi8o,ooo  00 

Balance  of  profit  and  loss  carried  forward $  32,388  05 

During  the  past  year  two  new  offices  of  the  bank  have  been 
opened,  one  in  Winnipeg,  Man.,  in  June,  under  the  management 
of  Mr.  F.  L.  Patton,  and  one  in  Montreal,  to  which  Mr.  C.  A. 
Bogert  was  appointed  manager.  Both  of  these  offices  promise  to 
be  of  substantial  advantage  to  the  bank. 

Frank  Smith,  President. 

Sir  Frank  Smith  moved,  seconded  by  Mr.  E.  B.  Osier,  and 
resolved  that  the  report  be  adopted. 

It  was  moved  by  Mr.  S.  Alcorn,  seconded  by  Mr.  T.  Walmsley, 
and  resolved,  that  the  thanks  of  this  meeting  be  given  to  the 
president,  vice-president  and  directors  for  their  services  during  the 
past  year. 

It  was  moved  by  Mr.  Hendrie,  seconded  by  Mr.  J.  Risley,  and 
resolved  that  the  thanks  of  this  meeting  be  given  to  the  general 
manager,  managers  and  agents,  inspectors  and  other  officers  of  the 
bank  for  the  efficient  performance  of  their  respective  duties. 

It  was  moved  by  Mr.  Geo.  W.  Lewis,  seconded  by  Mr.  Anson 
Jones,  and  resolved,  that  the  poll  be  now  opened  for  the  election  of 
seven  directors,  and  that  the  same  be  closed  at  2  o'clock  in  the 
afternoon,  or  as  soon  before  that  hour  as  five  minutes  shall  elapse 
without  any  vote  being  polled,  and  that  the  scrutineers,  on  the  close 
of  the  poll,  do  hand  to  the  chairman  a  certificate  of  the  result  of 
the  poll. 

Mr.  Thomas  Long  moved,  seconded  by  Mr.  W.  S.  Lee,  and 
resolved,  that  the  thanks  of  this  meeting  be  given  to  Sir  Frank 
Smith  for  his  able  conduct  in  the  chair. 


The  scrutineers  declared  the  following  gentlemen  duly  elected 
directors  for  the  ensuing  year  :  Messrs.  A.  W.  Austin,  W.  R. 
Brock,  Wm,  Ince,  E.  Leadlay,  Wilmot  D.  Matthews,  E.  B.  Osier 
and  Sir  Frank  Smith. 

At  a  subsequent  meeting  of  the  directors,  Sir  Frank  Smith  was 
elected  president,  and  Mr.  E.  B.  Osier  vice-president,  for  the  ensu- 
ing term. 

GENERAL   STATEMENT, 

LIABILITIES, 

Capital  stock  paid  up $  1 ,500,000  00 

Reserve  fund 1 ,500,000  00 


Balance  of  profits  carried  forward  . 
Dividend  No.    62,  payable  2nd   May. 

Former  dividends  unclaimed 

Reserved  for  interest  and  exchange.  . 
Rebate  on  bills  discounted 


32,388  05 
45,000  00 
73  So 
112,090  91 
34,084  80 


$  3,223,637  26 

Notes  in  circulation 1 ,264,016  00 

Deposits  not  bearing  interest 1, 803, 735  52 

Deposits  bearing  interest 11,223,425  10 

Balance  due  to  London  agents 156,279  21 


ASSETS. 


specie 

Dominion  Government  demand  notes 

Deposit  with  Dominion  Government  for  security  of  note  circu- 
lation   

Notes  and  cheques  of  other  banks 

Balances  due  from  other  banks  in  Canada 

Balances  due  from  other  banks  in  United  States 

Provincial  Government  securities 

Municipal  and  other  debentures 

Bills  discounted  and  current  (including  advances  on  call) 

Overdue  debts  (estimated  loss  provided  for) 

Real  estate 

Mortgages  on  real  estate  sold  by  the  bank 

Bank  premises 

Other  assets  not  included  under  foregoing  heads 


$17,671,093  09 

$      548,098  03 
798,060  00 

77,250  00 

304,643  78 

i36. °77  58 

745.037  69 

330.177  71 

3,658,062  50 

10,709,000  96 

44,666  66 

39,567  65 

7,371   19 

263,703  64 

9.375  70 


Dominion   Bank,  Toronto,  30th  April,  18 


$17,671,093  09 
D.  GAMBLE, 

General  Manager. 


HOW  WINDSOR  WOMEN   SMUGGLE  GOODS. 

A  special  Customs  officer,  who  has  been  operating  against 
smuggling,  at  Windsor,  Ont.,  is  making  arrangements  to  enforce 
drastic  measures  against  persons  who  are  known  to  be  smuggling 
goods  from  Detroit,  concealed  on  their  persons.  He  has  come  to 
the  conclusion  that  Windsor  merchants  are  suffering,  not  so  much  as 
a  result  of  persons  bringing  small  parcels  from  Detroit,  as  from  the 
operations  of  persons  who  conceal  goods  beneath  their  clothing. 
Mr.   Stunden  says  this  is  practised  mainly  by  women. 


A  VISITOR   FROM   TIVERTON. 

Mr.  Norman  Mclnnes,  general  merchant,  of  Tiverton,  Ont., 
was  in  Toronto,  on  a  buying  trip,  last  week,  and  The  Review  had 
a  pleasant  chat  with  him.  Mr.  Mclnnes  reports  business  better 
than  it  was  last  year.  General  farming  is  carried  on  in  the  district ; 
some  fall  wheat  is  grown  and  butter  and  cheese  made.  The 
Tiverton  cheese  factory  made  butter  all  winter,  and  the  result  was 
a  success,  the  product  being  all  sold  for  the  English  market  at  19c. 
per  lb.  Up  to  the  present  the  factory  is  continuing  to  make  butter 
as  it  pays  so  well. 


NEW  STORE   IN   IROQUOIS. 

The  Dry  Goods  Review  paid  a  visit  recently  to  Iroquois, 
Ont.,  and  while  there  met  Mr.  J.  H.  Shannon  who  had  been  with 
the  firm  of  C.  &  M.  Mills  for  over  nine  years.  Mr.  Shannon  has 
rented  the  corner  store  in  the  Fisher  block  in  the  business  centre  of 
the  town. 

His  stock  will  consist  of  groceries  and  gent's  furnishings,  and 
will  be  up-to-date  in  every  particular. 

Mr.  Shannon  became  a  subscriber  to  The  Dry  Goods  Review 
and  The  Canadian  Grocer.  The  Dry  Goods  Review  wishes  him 
success  in  his  business  undertaking. 


THE  -;-  DRY  -:-  GOODS  -:-  REVIEW  57 


The  Merchants  Dyeing— Finishing  Co. 

LIMITED 


Successors 
to 


Manufacturers, 
Importers, 


CALDECOTT,    BURTON   &   SPENCE 

Warehouse  :  42  Front  Street  West  )    TORONTO 
jobbers'.  Works :  20  Liberty  Street  j  _ 

The  June  Sorting  Trade 

promises  to  be  large,  and  for  this   business  we  offer  a  well  assorted  stock  of 

Seasonable  Goods. 

Organdie   Muslins.     Choice  patterns. 
Blouse   Prints.      Imitation  Silk  styles. 
White  Spot  Muslins.     Every  size  of  spot. 

Victoria  Lawns.    All  prices. 
Colored  Spot  Muslins.    All  colors. 
Goffered  Trimming  Silks.    All  shades. 

46-in.    Chiffons.      In  every  fashionable  color. 

Colored  Velvets.    Every  color. 

Black   Velvets.      Every  price  from  6oc.  up. 

Black  and  Colored  Velveteens.    Full  assortment. 

NEW  BLUE  DRESS  FABRICS  in  Henrietta  and  Coating  Serges. 

NEW  BLUE  DRESS  FABRIC  in  Covert  Coatings. 

NEW  BLUE  DRESS  FABRICS  in  Fancy  Styles. 

Fancy  Black  Brocade  and  Lustre  Fabrics  from  i8j^c.  to  $i  oo. 

24-in.  Black  Satins.     Choice  Lyons  make. 

Fancy  Blouse  and  Trimming  Silks  from  35c.  to  $1.20 

Japanese  Silks.      Our  own  dyeing,   20c.  up. 

Plaid  and  Roman  Stripe  Silks.    All  shades. 
Black  and  Colored  Moire  Sash  Ribbons  and  Double  Satin. 
Black  and  Colored  Double  Satin  Ribbons.  All  widths,  full  assortment. 
FANCY  TARTAN  AND  PLAID   RIBBONS.     Nos.  16,  30,  80.     This 

line  will  arrive  15th  June,  orders  should  be  sent  at  once. 

Val.,  Torchon  and  Silk  Laces.    All  widths  and  prices. 
Silk  and  Mohair  Soutache  Braids.    Large  variety. 

Fabric  Gloves.     All  sizes  and  colors,  in  Pure  Silk,  Taffeta,  Lisle. 
Lace   MittS.     Splendid  collection,  Child's,  Misses' and  Ladies'. 

TAILOR-MADE  SKIRTS.     ^or  ec'ly  siSdv ft  °  f • 

.-  44    inch.       Stylishly    made. 

Handsomely  lined  and  bound.     Just  the  goods  ladies  need  for   Bicycle  Riding  Skirts. 
In   Lustres,   Brocades,   Serges  and    Tweeds. 

ORDERS  CAREFULLY  FILLED. 


The  Merchants  Dyeing  &  Finishing  Co.,  Limited   -  Toronto 
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TRADE  IN   THE  WEST. 

AN   opinion   OF   COAST    BUSINESS    AND    THE    KLONDYKE    TRADE  — 

NEW    GOODS    IN   THE    WINNIPEG    MARKET — BUILDING 

OPERATIONS   BV    RETAILERS. 

Krom  The  Rsvibw's  special  correspondent. 

Winnipeg,  May  21,  1898. 

THERE  is  little  to  report  this  month  as  there  has  been  too  much 
cold  weather  to  call  tor  any  great  rush  in  summer  goods. 
1!  isiness,  however,  is  good  and  there  is  a  general  air  of  well  being 
among  our  business  men. 

Mr.  Robt.  Bryce,  of  R.  Bryce  &  Co.,  representing  Thomas 
May,  of  Montreal,  and  other  eastern  houses,  has  just  returned  from 
an  extended  trip  to  the  Coast  cities.  He  reports  things  as  looking 
very  well,  although  Klondyke  business  has  very  much  lessened 
temporarily,  but  in  July  will  no  doubt  show  a  great  improvement, 
when  a  very  large  amount  of  gold  will  be  brought  out.  From 
private  information  this  amount  is  much  larger  than  generally  sup- 
posed, and  from  July  until  the  middle  of  September  Klondyke 
outfitting  will  be  very  brisk  indeed.  From  September  until  February 
very  little  will  be  done,  as  this  year  has  proved  that  it  is  impossible 
during  those  months  to  get  in  with  any  quantity  of  supplies.  How- 
ever, if  the  supplies  taken  in  by  The  Alaska  Commercial  Co.  and 
The  Northwest  Trading  Co.  are  sufficient  to  warrant  going  in  with- 
out a  year's  supplies,  considerable  business  may  be  done  even  in 
the  winter  months. 

As  to  business  generally  in  the  west,  continued  Mr.  Bryce,  it  is 
good,  but  eastern  manufacturers  are  being  carried  away  with  the 
idea  that  the  volume  of  business  is  very  much  larger  than  is  really 
the  case,  with  the  result  that  almost  every  business  house  in  the 
east  has  been  represented  out  here.  Now  the  truth  is  that  the  total 
increase  of  business  outside  Klondyke  trade  has  not  been  by  any 
means  phenomenal.  British  Columbia  and  the  Territories  are 
receiving  a  very  marked  influx  of  population,  but  this  will  not  mean 
any  larger  increase  in  the  demand  for  dry  goods  and  clothing  for 
two  or  three  years  at  least.  The  bulk  of  the  people  arriving  bring 
a  good  stock  with  them  and  will  not  need  anything  much  for  the 
first  two  years  of  their  residence  The  number  of  retail  merchants 
in  the  Province  is  amply  sufficient  to  cope  with  all  the  trade  that 
will  be  done  for  some  years,  and  the  wholesale  trade  of  the  west  is 
as  well  done  as  in  any  part  of  Canada. 

The  new  sample  rooms  of  this  company  are  now  filled  up  with 
a  large  stock  of  samples  and  present  a  verys  pacious  and  inviting 
appearance. 

Mr.  Campbell,  buyer  for  R.  J.  Whitla,  returned  last  week  from 
a  two  months'  sojourn  in  Europe.  A  few  of  his  many  purchases 
arrived  at  the  same  time,  and  your  correspondent  had  a  peep  at 
some  of  them.  This  house  for  the  future  will  carry  fans,  and  a 
large  stock  of  Vienna  feather  and  Paris  gauze  and  tinsel  fans  have 
just  been  received.  Oriental  and  novelty  laces  in  white  and  butter 
color,  and  fedora  lace,  in  butter  and  ivory,  are  among  the  prettiest 
of  dress  trimmings  for  muslin  and  wash  goods  generally.  Ladies' 
scarfs  are  being  made  a  specialty  of  this  month,  and  the  very  latest 
in  English,  American  and  Canadian  designs  are  shown.  Windsors 
are  one  new  line,  and  the  butterfly  bow  in  thin  plaid  silk  is  another 
dainty  affair,  sure  to  be  a  favorite.  Blouses  still  arrive  in  new 
designs,  though  it  is  difficult  to  imagine  there  being  any  design  not 
already  used. 

Wool  golfers  in  fancy  plaids,  with  tarns  to  match,  are  among 
the  fall  lines,  and  will  be  popular  here,  as  they  are  stylish  and 
warm,  without  being  as  heavy  as  a  coat,  and  are  just  the  thing  for 
our  bright,  cool  October  days.  Mr.  Campbell  told  your  correspon- 
dent that  the  interest  displayed  throughout  England  in  all  things 
Canadian  was  surprising. 

The  stores  on  the  ground  floor  of  the  Trust  and  Loan  Co.'s  new 
building,  at  the  corner  of  Fort  street  and  Portage  avenue,  are  to  be 


THEY'RE  RELIABLE 

That's  why  they're  popular. 


Steel 
Shingles 


One  Shingle. 

Can't  Leak,  Can't  Rust,  Can't  Burn  !  And  they  can  be 
laid  more  quickly  than  others,  because  of  their  perfect  con- 
struction— they're  the  only  shingles  made  with  our  patent  cleat 
and  water  gutter. 

There's  true  economy  in  using  Eastlakes,  they've  never 
yet  failed  to  give  thorough,  durable,  roof  protection. 

Write — let  us  tell  you  more  about  them. 


Metallic  Roofing  Co.,  Limited 

1176  King  Street  West,  -  TORONTO 

occupied  by  f.  Furner's,  millinery,  and  MackieBros.,  general  dry 
goods,  respectively.  The  building  is  being  pushed  very  rapidly, 
and  Jerry  Robinson  &  Co.  are  putting  another  storey  on  the  rear 
addition  on  their  building. 

Very  active  preparations  are  now  going  on  for  the  great  indus- 
trial fair  in  July.  Many  English  and  Scotch  manufacturers  have 
alreadv  secured  space  for  exhibits. 

E.  C.    H. 


ACTIVITY  AT    REGINA. 

The  merchants  and  traders  of  Regina  are  just  now  showing 
great  activity.  In  addition  to  the  departmental  store  in  course  of 
erection  for  the  Regina  Trading  Co.,  Mr.  Hugh  Armour  has  given 
the  statutory  notice  of  his  intention  to  divert  the  Qu'Appelle  river 
for  irrigation  purposes  on  his  farm.  Mr.  R.  H.  Williams  has  pur- 
chased the  lot  adjoining  his  present  store,  the  Glasgow  House,  and 
is  about  to  build  an  addition  to  his  premises,  and  Mr.  C.  Willoughby, 
lumber  merchant,  has  taken  Mr.  W.  H.  Duncan  into  partnership, 
and  the  new  firm  are  about  to  build  a  store  on  Scarth  street,  hav- 
ing added  hardware  to  the  business. 


WILL  AFFECT  U.S.  PRICES  OF  JAPANESE  SILK. 

The  Secretary  of  the  Treasury,  upon  investigation,  has  found 
that  the  Government  of  Japan  pays  an  export  bounty  on  raw  silk 
exported  from  that  country,  and  therefore  he  has  instructed  officers 
of  the  United  States  Customs  to  collect  countervailing  duties  on 
such  importations,  equal  to  the  export  duties  paid.  Three  grades 
of  raw  silk  are  specified,  upon  which  the  export  bounty  paid  is  50, 
30  and  20  yen  per  100  catties,  respectively.  The  countervailing 
duty  will  be  the  same  as  the  bounty.  The  present  value  of  a 
Japanese  yen  is  49  8-ioc,  and  a  cattie  is  equal  to  1  '3  pounds. 
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MILL.     NO.    2 


The 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,     OKT. 


Limited 


tsi-i  '*■ 


MILL   No.    3 


MILL   NO.   4 


Full  lines  of  our   r  i\L/L/   vjCJOUo  now   being 
shown  by  the   wholesale  trade. 
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MILL   NO.    5 


SELLING   AGENTS 


MILL  NO.   6 


D.    MORRICE,    SONS   &   CO.,      Montreal  and  Toronto. 
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HARRIS  &  CO., 


ROCKWOOD, 

Ontario 


MAM    hAC  I  LkK.I'S    Ol 


Friezes  and  Homespuns 


R.  R.  Davis 

Selling  Agent 


3  Wellington  St.  East 

...TORONTO 


SUMMER  NOVELTIES. 

THERE  are  some  pretty  things  in  the  market  of  the  novelty 
character.  Ladies  are  always  ready  for  a  new  idea  and 
gloves,  for  instance,  are  no  exception  to  this  rule.  The  W.  R. 
Brock  Co.,  Limited,  are  showing  stock  of  a  new  glove  that  is  taking 
well.  The  novelty  is  a  pure  silk  glove  to  retail  at  50c,  with  three 
dome  fasteners,  in  white,  cream,  new  greens,  resedas,  tans,  greys 
and  new  spring  colorings.  They  also  show  navy  and  greens  and 
beaver  and  slates  in  pure  silk  jersey  gloves. 

The  comfort  bicycle  garter  is  another  timely  article.  The 
makers  claim  for  it  that  it  neither  slips  nor  binds.  It  is  made  in 
all  grades,  finished  in  all  kinds  of  fabrics  such  as  cloth,  velvet,  silk, 
leather,  etc.  It  is  provided  on  its  inner  surface  with  a  rubber  lin- 
ing, having  soft  rubber  teeth  or  projections  which  enter  into  and 
engage  the  meshes  of  the  stocking  or  other  article  to  be  held.  The 
tension  in  the  garter  is  no  greater  than  is  required  to  hold  the 
garter  in  place,  and  consequently  the  pressure  exerted  is  not 
sufficient  to  produce  any  discomfort  or  inconvenience,  therefore  the 
garter  does  not  interfere  with  the  circulation  of  the  blood,  while  at 
the  same  time  it  cannot  slip  or  budge.  They  are  made  for  both 
sexes. 

The  ieatherbone  waist  front  is  an  article  that  will  be  highly 
appreciated  by  the  feminine  world  so  long  as  shirt  waists  are  in 
such  high  favor.  It  is  simply  a  haircloth  and  featherbone  arrange- 
ment that  adjusts  itself  to  the  form  and  prevents  the  waist  from 
clinging  to  the  figure.  The  present  popularity  of  the  Russian 
blouse  makes  an  arrangement  of  this  kind  suitable  for  many 
figures. 


The  Toronto  Feather  &  Down  Co.,  Limited,  are  showing  a 
down  comforter,  with  a  wide  border  of  pretty  figured  satin,  that  is 
fairly  captivating  the  trade.  And  so  it  might,  as  it  is  a  beauty. 
The  pretty  blending  of  color  reveals  the  master  hand. 

A  hat  pin  stand  for  ladies  contains  a  series  of  handsome  pins, 
with  jewel  effects,  comprising  emeralds,  rubies,  amethysts,  brilliants, 
agates,  etc.     The  pins  will  retail  at   10c.  each. 

An  extensive  stock  of  shell  French  back  combs  was  observed  at 
John  Macdonald  &Co.'s,  the  demand  just  now  being  for  back  and 
wing  combs  rather  than  side  combs.  In  belts,  the  gilt  jeweled 
girdles  are  reported  as  having  the  first  call,  with  a  good  demand 
for  elastic  and  leather,  with  harness  buckles.  In  belt  fasteners, 
jewel,  enamel,  oxydized,  black,  and  other  effects  are  seen.  Blouse 
sets  in  rolled  plate,  enamels,  pearls,  etc.,  are  in  style. 

Black  mending  cotton  on  cards  is  being  put  in  attractive  glass 
and  metal  cabinets.  The  same  idea  is  shown  in  fast  red  marking 
cotton.     The  boxes  do  not  add  to  the  price. 

A  new  idea  is  shown  in  sansilk,  the  new  embroidery  material, 
in  the  "Dewey"  effect,  red,  white  and  blue,  called,  of  course, 
after  the  victorious  admiral  at  Manila. 

The  bicycle  season  is  producing  all  the  requisites  for  it.  One 
Toronto  house  is  showing  a  large  range  of  cycle  supplies,  bloomers, 
hosiery,  shirt  waists,  etc.,  for  ladies  ;  sweaters,  hosiery  with  and 
without  feet,  belts,  outing  shirts,  etc.,  for  men  and  boys. 


The  Folded  Paper  Carpet  Lining 


k  Ni 


ALL    PAPER    AND 
A   YARD    WIDE 


J* 


IT    HAS 
NO    EQUAL 


Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Rioher  and 
Chicker 

No  house  is  completely  furnished  without  this  lining  heneath  the  carpet. 


STAIR  PADS 


In  Three  Sizes— %,  K,  %. 
We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

For   sale  by  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 
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Delicate 


yet  Firm 


Sold  by  Leading  Dry  Goods 
Houses  Everywhere. 


soft 
and  rich,  fadeless,  exquisite  in  design — 
Priestley's  plain  and  figured  Black  Grenadines 
are  ideal. 

In  Silk  and  Wool,  all  Silk  and  Silk  Mohair 
— used  over  a  silk  foundation  in  shot  effects 
the  result  is  incomparable. 

Priestley's 
Black  Grenadines 

are  distinctly 
original  in  the  special  designs  of  open  work 
shown.     Exquisite — durable. 


Why  Buy  Foreign 


When  you  can  purchase  Canadian  make,  save 
money,  and  have  equally  as  good  an  article  ? 


We  Manufacture 


> 


Scotch  Tweed  Suitings,  Homespun  Suitings,  Fine 
Trouserings,  Meltons,  Kerseys,  Beavers,  Vene- 
tians, Irish  Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods,  Travelling 
Rugs,  made  from  domestic  wool,  warm  and  com- 
fortable, in  tartan  colors,  plain  colors  and  rever- 
sible ;  fine  Australian  Rugs,  plain  and  reversible. 


All  our  goods  are  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are 
of  the  newest  and  nobbiest  patterns,  color  guaranteed,  and 
workmanship  of  the  very  best.  We  are  selling  to  the  retail 
trade.     Correspondence  solicited. 


Boyd,  Caldwell  <£  Co. 

M%£.w?f"    LANARK,  ONT. 


Featherbone 
Corsets . . . 

FIT  EVERYWHERE,  PINCH  NOWHERE. 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

♦  Ceatherbone  Corsets  as  i 
|  *■  they  are  made  to-day,  ♦ 
X  sell  at  sight.  Make  it  easy  J 
t  for  your  corset  department  t 

♦  and  carry  these  goods —  * 
I  the  finest  line  on  the  road.  I 

$♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Canada  Featherbone  Co. 

LONDON.  ONT. 
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DRY  GOODS  BUSINESS  WANTED. 


Sn  ii  K   Ml  M   BE  CI. I  AN   AND  WELL   UOUGHT— AN  OPENING  FOR   AT 
ia  S50.000  per  aniiiim  business.     Advertiser  is  prepared  to  pay  cash.     Address, 
with  full  particulars,  naming  very  lowest  price,   N.  O   W.,  care  MacLean   Publishing  Co., 

r  i.nuo.  (6) 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  B)dg.,  Melinda  St. 


Toronto 


HOTELS  FOR  COMMERCIAL  MEN 

Halifax,  N.  S Halifax  Hotel 

Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

•'     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

"         Walker  House 

Winnipeg Leland 

Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


Canadian 
Patent    for  sale 


Pat'd  Sept.  17,  1605,  No.  540,420.. 
May  12,  1896,  No.  559,970. 

colors  and  finish 


A  Good  Investment  tor  some  Enter- 
prising Firm  In  Canada,  ou-  time  and 
facilities  being  taxed  to  supply  the  United  States 
demand.  Send  for  circular  and  all  information. 
Sample  pairs  mailed  on  receipt  of  25  cents  :  All 
Cloth,  Velvet,  Silk,   Leather,  etc. 


Comfort  Garter  Co.,  415  Broadway,  New  York 

Remember  the  Maine 

Point  of  a  Mackintosh  Coat  is  to  be  thoroughlv  WATER- 
PROOF and  to  stand  all  CLIMES.  The  only  MACKINTOSH 
in  this  MARKET  that  has  these  qualities  is  the  CELEBRATED 
Beaver  Brand  Mackintosh.  We  absolutely  guarantee  the  Beaver 
Brand  Mackintosh  to  be  thoroughly  WATERPROOF  and  NEVER 
to  get  HARD.  If  your  jobber  does  not  keep  them,  please  write  for 
sample  coat  direct  to  us. 

We  are  now  showing  a  line  of  Covert  Coatings,  in  Double 
Breasted  Box,  that  will  enable  you  to  sell  at  sight — the  fit  and 
make  guaranteed. 

THE  BEAVER  RUBBER  CLOTHING  GO. 


Sole  Manufacturers  of  the  Celebrated 
"  Beaver  Brand  "  Mackintosh. 


1490  Notre  Dame  St., 

MONTREAL. 


Crompton's  Corsets 


w 


Are  the  Best. 

YA  TISI 
MAGNETIC 
CONTOUR 
VICTORIA 
CLEO 
QUEEN  MOO 

Hygeian  Waists 

..  AND.. 

Standard  Dress  Bones 


M 


A  RETAILER'S  OPINION. 

MR.   HORSE;  OF    LEAMINGTON,  ASKED   FOR    His   VIEWS   REGARDING 
LOCAL.    ADS.    AND   THEIR    RESULTS. 

R.  S.  G.  MORSE,  the  successful  dry  goods  merchant,  of 
Leamington,  was  asked  by  a  journalistic  friend  for  his 
opinion  about  advertising,  and  replied  ;  J 

"  In  answer  to  the  question,  '  Does  it  pay  to  advertise?'  I  do 
not  know  any  better  way  to  prove  to  you  that  it  does  than  by  giving 
you  my  own  personal  experience.  Of  course,  behind  the  advertis- 
ing, to  make  it  effective,  you  have  got  to  attend  closely  to  business, 
and  see  that  customers  are  well  served  and  made  to  feel  at  home 
in  your  place  of  business.  But,  to  return  to  my  starting  point,  re 
my  beginning  in  the  dry  goods  business.  I  purchased  an  established 
business  from  parties  who,  at  that  time,  did  a  very  small  amount  of 
advertising.  I  immediately  made  arrangements  for  a  column  space 
in  the  local  paper,  and  commenced  telling  my  customers  each  week 
of  some  particular  line  of  goods  in  my  store,  but  seldom  mentioned 
prices.  Fully  two  months  had  gone  by  before  results  began  to  be 
seen.  Then  frequent  enquiries  would  be  made  by  customers  for 
some  particular  line  mentioned  in  my  advertisement.  The  en- 
quiries kept  increasing  on  until  the  end  of  the  year,  and  at 
stock  taking  time  I  found  my  business  had  increased  over  thirty 
per  cent,  above  that  of  my  predecessor.  I  then  commenced 
mentioning  prices.  Not  cut  prices  by  any  means,  but  just  telling 
what  kind  of  goods  I  had  for  sale  and  at  what  prices  ;  also,  I  had 
semi-annual  sales  in  the  months  of  February  and  August. '  I  do 
not  know  that  these  sales  were  profit-makers,  but  they  were  the 
means  to  an  end,  viz.,  clearing  out  at  each  end  of  the  season  what 
goods  I  had  left  that  would  have  been  unsalable  a  month  later. 

"  At  the  end  of  the  next  year  I  found  that  my  sales  were  $700 
over  twice  as  much  business  as  had  been  done  by  my  predecessor. 
This  has  proven  to  me  that  advertising  pays,  and  pays  big  at  that. 
Of  course,  I  believe  in  a  moderate  use  of  printers'  ink.  The  first 
year  of  my  business  I  spent  between  3  and  4  per  cent,  of  business 
done  in  advertising.  The  following  year  I  did  not  spend  as  much, 
and  as  my  business  increases  I  find  I  do  not  need  to  spend  as  large 
a  percentage  of  my  sales  as  I  did  at  first.  Of  course,  my  adver- 
tisement in  the  papers  I  never  dispense  with,  but  have  it  in  every 
issue.  I  never  advertise  cut  prices  except  during  my  semi-annual 
sale.  Price  cutting,  if  kept  up,  soon  loses  its  power,  and  if  it  is 
actually  done  soon  eats  into  the  profits.  But  price  cutting  in  your 
advertisement  and  not  in  the  store  makes  a  customer  soon  lose 
confidence  in  you.  My  rule  always  has  been  to  advertise  goods 
exactly  as  they  are.  Then  your  customer  gets  just  exactly  what 
she  expects,  and  if  the  salespeople  have  been  courteous  and  oblig- 
ing she  will  be  sure  to  return.  Another  rule  of  mine  is  never  to 
allow  salespeople  to  misrepresent  any  article,  and  I  give  one  price 
to  all.  Selling  to  different  people  at  different  prices  causes  trouble 
and  loss  of  customers." 

The  Review's  opinion  of  this  is  that  it  indicates  clear  headed 
business  sense  as  well  as  honesty. 


STARTING    FOR    HIMSELF. 

Mr.  Fred  R.  Williams,  who  has  been  with  Mr.  David  Kay, 
agent  of  the  Parks  Cotton  Co. ,  for  the  past  two  years,  has  started 
on  his  own  account  as  a  manufacturer's  agent.  He  has  a  good  ) 
connection  with  the  wholesale  dry  goods  trade,  and  is  open  to 
accept  agencies  for  dry  goods  or  kindred  wares.  His  office  is  at 
Room  8,   17  St.  John  street,  Montreal. 

MOVED  TO   LARGER    PREMISES. 

The  Wilkes-WestwoodCo.,  Limited,  Toronto,  have  been  obliged, 
owing  to  increase  of  trade,  to  remove  from  Yonge  street  to  62  Bay 
street.  They  deal  exclusively  in  smallwares  and  fishing  tackle,  and 
have  a  large  warehouse  full  of  these  goods. 
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T be  most  Comprehensive 
v      Range  of  * 


^  -^ 


'  ^ 


QLOYE5  and  niTT5 
r\0CCfl5IN5  and  SHOE  PdC5 
TRdYELLINQ  DdQ5 
WOnEN'J  and  flEN'J  BELTJ 
and  OTHER  LEATHER  QOODJ 

ever  shown  by  any  single  firm  in  the  Dominion  is 
now  in  the  hands  of  our  representatives.  Make 
it  a  point  to  see  our  goods  before  placing  your 
Orders.  We  guarantee  quality  first-class 
and  prices  right.  Special  lines  in  Suede  Goods 
at  unrivalled  prices. 

m.|y  Storey  $$on 

THE  CLOVERS  OF  (ANA&A 

-ACTON,     ONT. 


SOME  OF  YOUR  CUSTOMERS 
WILL  WANT  A     .     .     .     . 

Klondyke  Outfit 

OF   VERY    WARM    AND   STRONG 

UNDERWEAR 


Warranted 
TurnbulVs 


is 


We  are  making  a  Special  Line  of  Men's  Woolen  Under- 
wear in  Shirts,  Drawers  and  Sweaters,  in  weight  from  x1/^  lbs. 
to  2  lbs.  each  garment.  Full  Fashioned,  and  of  Fine,  Soft  Wool. 

WRITE    FOR    PRICES   AND    SAMPLES. 


GOULDING  &  CO. 

27  Wellington  St.  East 

TORONTO 


JOS.  W.  WEY 

6  Bastion  Square 

VICTORIA,  B.C. 


THE  C.  TURNBULL  CO.  OF  GALT 


LIMITED 


PATENT 


«^5        «^C        «^5 


Lock  Stitch  Hose 


Absolutely    necessary   lor    boys 
WITH   KNEES, 


10  Fold  Knees 
8  Fold  Ankles 


< — «m 


CARRIED     BY 

LEADING 

WHOLESALERS. 


WILLIAMS  &  BELL,  Montreal 


Sole  Agents 
for  Canada. 


64 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


D 


OMINION 
COTTON 
MILLS  COMPANY 


1898 
SPRING 

1898 


Whites,  Greys,  Ducks,  Cantons, 
Drills,  Bags,  Grey  Sheetings, 
Bleached  Sheetings,  Pillows, 
Towels,  Piques,  Yarns,  Prints, 
Etc 


Wholesale  trade  only  supplied. 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAHS,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
aD</  GAUNTLETS 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 


Agents. 


GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 


Sometime  in  June 

we  expect  to  enter  our  nein  home 

No.  j   Wellington  St.  West 
TORONTO. 


K  C.  DANIEL  &  CO. 

Wholesale  Fancy  Dry  Goods  and 
Mfrs.   Children's  lleadwear. 


Oxford  Woolen  Mills 

OXFORD,  NOVA  SCOTIA. 


In  Successful  Operation  since  1867. 

PURE  WOOL  TWEEDS 

AND  HOMESPUNS. 

Standard  never  has  been  lowered,  and  NEVER  WILL  BE. 
Canadians  are  appreciating  this  more  every  season. 
We  believe  our  Fall  Goods  will  suit  you. 


Oxford  Mfg.  Co.,  Limited,  ■  Oxford,  IN.S. 


PRESENT  POPULARITY  OF  THE  BUSTLE. 

For  two  years  past  the  bustle  question  has  been  occupying  the 
minds  of  women  the  world  over.  At  first,  objections  were  raised 
from  a  hygienic  standpoint,  but  quickly  silenced  ;  for,  while  pads  of 
hair  or  other  heating  material  are  undoubtedly  injurious,  it  has 
been  proven  beyond  a  doubt  that  a  properly  ventilated,  light  and. 
elastic  bustle  is  decidedly  beneficial.  The  drag  on  the  back  is 
relieved  as  the  weight  of  the  skirt  is  distributed.  All  excuse  for 
over-tight  lacing,  so  often  resorted  to,  to  produce  an  appearance  of 
breadth  of  hip,  is  done  away  with.  Everyone  must  admit  that  the 
bustle,  if  it  fits  the  figure  and  is  the  proper  size,  is  an  essentially 
graceful  adjunct  to  woman's  dress.  Most  women  have  a  hollow 
just  below  the  waist,  and  many  have  either  an  ungraceful  flat  place 
on  the  hips,  or  no  hips  at  all.  These  little  faults  of  figure  are  over- 
come and  corrected  by  the  bustle.  Perhaps  its  use  has  been 
hastened  by  the  introduction  of  the  new  short  corset;  at  any  rate  the 
bustle  has  been  the  fashion  for  nearly  a  year  and  is  becoming  more 
popular.     Women  realize  its  advantages  and  will  have  it. 


TAKES     UP    INSURANCE. 

Mr.  William  Montgomery,  well  known  to  the  trade  in  eastern 
Ontario,  has  laid  aside  his  samples  of  dry  goods  and  woollens  and 
taken  up  life  insurance.  He  received  his  appointment  and  con- 
tract, a  formidable  looking  document,  a  few  days  ago,  from  the 
general  manager  of  the  Royal  Victoria  Life  Insurance  Company  — 
head  office,  Montreal.  Undoubtedly,  Mr.  Montgomery's  many 
friends  will  be  pleased  to  hear  of  his  appointment  to  the  general 
agency  for  Ottawa  city  and  the  counties  of  Lanark,  Carleton, 
Russell,  Prescott,  Renfrew  and  Nipissing.  Mr.  Montgomery  is 
well  fitted  for  his  new  duties,  and  his  many  friends  in  Brockville, 
where  he  resided,  while  wishing  him  every  success,  regret  that  they 
lose  him  and  his  family  as  residents.  Mr.  Montgomery  has  repre- 
sented firms  like  D.  Mclnnes  &  Co.,  McMaster  &  Co.  and  Gordon, 
MacKay  &  Co.  for  many  years,  and  bears  an  enviable  reputation 
for  integrity,  energy  and  capacity. 


PAINFUL  ACCIDENT  TO  A  MERCHANT. 

Mr.  A.  H.  Lofft,  dry  goods  merchant,  St.  Mary's,  Ont.,  met 
with  a  serious  accident,  which  confined  him  to  his  room  for  some 
time,  and  which  might  have  been  attended  with  the  gravest  results. 
Mr.  Lofft  was  up  with  a  sick  child  and  on  retiring  mistook  a  hallway 
at  the  head  of  the  back  stairs  for  his  bedroom  and  was  precipitated 
headlong  down  to  the  first  turn  in  the  stairway.  The  back  of  his 
neck  was  so  seriously  injured  that  he  was  scarcely  able  to  move  his 
head  without  assistance  and  suffered  very  much  pain.  Much  sym- 
pathy, says  The  St.  Mary's  Journal,  is  felt  for  Mr.  Lofft  and  family, 
who  have  had  their  full  share  of  sickness  the  past  three  months, 
while  the  services  of  Mr.  Lofft  as  a  valued  member  of  the  Public 
School  Board  and  Methodist  Church  Board  will  be  greatly  missed 
while  he  is  unable  to  attend  to  public  matters. 


DEMAND   FOR  HIGHER   CLASS  GOODS. 

The  Maritime  Wrapper  Co.,  who  are  the  pioneer  wrapper  house 
in  Canada,  report,  that  with  the  return  of  good  times,  the  demand 
for  better  and  more  expensive  goods  is  increasing.  This  firm  have 
never  catered  for  cheap  trade,  as  that  term  is  popularly  under-' 
stood,  but  have  always  endeavored  to  sustain  a  better  class  trade 
by  offering  suitable  lines  at  very  close  prices.  And  it  is  satisfactory 
to  note  they  are  meeting  with  continued  success. 


PRICES    OF  CASHMERE   HOSIERY  AFFECTED. 

The  price  of  English  cashmere  hosiery  has  gone  up  about  3d.  a 
dozen  all  round.  Many  orders  were  placed  before  the  rise,  but 
some  were  not,  buyers  being  sceptical  about  the  increase  which  had 
been  threatened  for  some  time. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


65 


TAILORS 

be  up-to-date 
and  put  the 

Moore 
Patent 
Pockets 

in  all  your  suits. 


What  happens  when  you  don't  have   the  MoOPe 

Patent  Pockets  in  your  clothes. 

Head  Offices,  20T  St.  James  St.,  Montreal 

Everyone 

who  has  seen  the 
Moore   Patent   Pocket 

is  enthusiastic  in  its  praise, 
and  declares  it  will  work  a 
revolution  in  pocket  mak- 
ing, and,  they  say,  now 
that  they  have  seen  them, 
they  would  not  have  their 
clothes  made  without  them 
at  any  price. 


Thibaudeau  Bros. 


&  CO. 


Importers    of" 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


ii  uUUUu 


THIBAUDEAU  FRERES  &  C1E. 

Quebec. 

THIBAUDEAU  BROTHERS  <3c  CO. 

London,  Eng. 

THIBAUDEAU  BROS.  <Sc  CO. 

332  St.  Paul  St. 
MONTREAL 


Vankce  Grit 


w'/t 


It  is  often  said  that  the  Canadian  merchant  is  more  conservative 
than  his  cousin  across  the  border,  and  does  not  take  kindly  to  all  of 
his  "  Hurrah  "  business  methods. 

Our  methods  may  be  right  or  wrong,  but  there  is  a  certain  "  get 
there  "  flavor  about  them. 

Success  is  not  a  sectional  but  a  universal  issue — no   merchant 
wil^ever/fthA  fault  with  the  man  who  gave  him  a  useful  hint. 

\   \)|ir  latest  fad,  and  it  is  innocent  enough,  is 


ouvenir  Sales  on  certain  days  of  the  week  or  month. 
Are  they  successful  ?     Well,  we  should  say  so. 

Here's  a  Wall  Matchsafe  which  has  been  used  largely  for  the  purpose.  You  can 
have  it  plain  bronze,  finished  like  cut,  or  with  your  name  and  business  cast  on  the 
front  piece. 

250   Lots  for    $  33    )     terms 
500       "         "  60 

1000       "         "        105 


2%  io  days  or 

30  days  Net. 
F.O.B.  Toronto. 


We  have  a  full  line  of  similar  goods  at  our  branch  office,  72  Bay  Street,  Toronto,  where  all  enquiries  will  find  prompt 
attention. 


HE    REGEN 


M 


182    and    184    Wabash    Ave.,      CHICAGO 
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HE  WARDLAW  YARN  MILLS 

m— i  n i  ir in  '       ont. 

Worsted  and  Woollen  Fingering  and 
Knitting  Yarns. 

This  is  an  up  to  date   Mill   in  bvi            peel      Saved  $300  last  Winter  by 
using   ACETYLENE   CiAS-     The  mill  has  been   running    night   and   day. 
Several  Acetylene  Gas  Machines  were  tried,  but  proved  useless  ;  they  clo 
the  burners  and  made  too  much  mess,     All  these  difficulties  were  overw 

and  a  machine  was  finally  built  on  the  premises  that  fulfilled  every  require- 
ment, absolute!}  automatic,  safe,  economical,  and  a  child  could  manage  it.  If 
am  of  my  V;irn  Customers  are  interested  in  this  light  it  will  be  a  pleasure  to 
answer  any  questions. 

MORAL-    Nevei  hide  your  light  under  a  bushel,     When  you  have  a  good 
thing,  push  it  along:    Then  push  along  Wardlaw's  Yarns! 

Thos.  D.  Wardlaw,  Dundas,  Ont. 


The  "Nature"  Corset 


Patented  by  a  celebrated  Physician. 

Is  the  outcome  of  anatomical  research  by  a  Physician,  and 
is  made  to  impart  a  graceful  figure  to  the  wearer  without 
injuring  the  vital  organs  of  the  body.  Ask  for  Leaflet  on  the 
"  Nature  "  Corset  of  the  makers  of  the  so  celebrated  P.  C. 
Corsets,  which  have  no  equal  on  the  market. 


Parisian  Corset  Mfg.  Co. 


73  and  75  Colomb  St. 


QUEBEC 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AISD 

M  AROSE 


Head  ottice  Capital  Subscribed 

Toronto,     cftapital  PaFd  Up    ■ 

Assets,  over 
Oflt.  Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Nan.  Director. 

C.  C.  FOSTER,  Secretary. 


Bustles 


Full  range  of  New  Shapes. 

THE  IMPERIAL 
HIP  PAD. 

The  latest  novelty. 


Sample  Orders  Solicited. 


Brush  &  Co.    -     Toronto. 


MODERNIZING   A    COTTON   MILL. 

PROPOSITION    01    THE     dominion    COTTON   CO.    TO   KINGSTON. 

THE  Dominion  Cotton  Mills  Co.'s  request  for  a  bonus  of  $50- 
000,  to  assist  in  defraying  the  cost  of  new  equipment  for  their 
Kingston  mill,  and  the  council's  refusal,  are  subjects  of  consider- 
able interest  in  the  Limestone  City  at  present.  The  company 
claim  that  the  mill  is  being  operated  at  a  loss,  and,  unless  a  quantity 
of  new  plant  is  purchased,  it  will  be  necessary  to  close  it.  If,  how- 
ever, the  money  is  forthcoming,  the  capacity  will  be  increased  to 
500  looms,  and  employment  will  be  found  for  150  more  hands. 

Three  Kingston  journalists,  accompanied  by  Mr.  Alex.  Make- 
piece,  western  manager  of  the  Dominion  Cotton  Mills  Co.  visited 
the  Montmorency  and  Hochelaga  mills,  at  the  invitation  of  general 
manager  Whitehead,  to  ascertain  what  constitutes  a  thoroughly 
up-to-date  cotton  mill.  They  came  back  strongly  impressed  with 
the  urgent  necessity  of  some  action  on  the  part  of  the  city  council 
to  assist  in  improving  the  local  mill.  One  of  the  party  asked  Mr. 
Whitehead  about  the  proposition  made  by  his  company.    He  said  : 

"The  plan  I  prepared  for  submission  to  your  council  is  still 
before  that  body  for  consideration.  The  mill  was  built  in  1880, 
and  acquired  by  the  Dominion  Company  in  1891.  The  state  of  the 
machinery,  and  the  fact  that  the  mill  is  now  run  at  a  loss,  has 
caused  the  directors  to  consider  the  proposal  of  closing  it  up.  But. 
after  due  deliberation,  the  company  have  expressed  their  willing- 
ness to  modernize  the  mill,  provided  the  city  gives  assistance  in  the 
matter.  We  are  aware  that  the  council  has  declined  us  a  bonus 
of  $50,000.  We  await  their  decision  as  to  what  they  can  give. 
Our  plan  is  to  remodel  the  machinery,  increase  the  capacity  to  500 
looms  at  least,  and  provide  new  power  plant.  The  expense  will 
!>e  $150,000  or  more.  The  change  will  necessitate  the  employment 
of  350  hands,  instead  of  200,  as  at  present.  The  increase  will 
double  the  pay  roll.  It  is  $45,000  now  ;  we  guarantee  it  will  be 
£90,000  per  year.  If  assistance  is  not  granted,  the  mill  will  not  be 
remodeled.     If  given,  let  me  read  what  the  company  agree  to  do. 

"  The  company  will  also  enter  into  an  engagement  to  refund  a 
proportionate  part  of  the  bonus  and  to  submit  a  cancellation  of  the 
exemption  for  the  remainder  of  the  exempted  term,  if  at  any  time, 
during  the  ten  years,  the  company  fail  to  comply  with  any  of  the 
conditions. 

"  The  company  will  agree  to  comply  with  all  the  terms  regard- 
ing the  remodeling  of  the  mill  before  it  asks  any  payment  on 
account  of  the  bonus  if  it  be  granted." 

"The  mill,"  continued  Mr.  Whitehead,  "has  lost  money  ever 
since  we  secured  it.  I  am  told  it  never  yielded  a  dividend.  The 
mill  at  Montmorency  pays  8  per  cent.,  and  has  for  seven  years  ; 
the  whole  plant  of  the  company  yields  6  per  cent.,  and  has  done  so 
for  six  years;  What  is  lost  in  Kingston  is  made  up  elsewhere,  but 
the  profit  is  reduced  that  much.  We  want  all  the  mills  to  pay,  or 
we  will  close  them  out.  If  the  bonus  is  granted  we  will  proceed 
with  construction  within  a  reasonable  period." 

"You  are  asking  Brantford  for  a  bonus?  Are  you  trading  one 
against  the  other  ?  " 

"No,  we  are  not  by  any  means,"  said  Mr.  Whitehead.  "  Each 
place  stands  alone.  If  we  get  a  bonus  at  Kingston  it  means  that 
we  will  do  as  we  state — modernize  the  mill.  We  would  not  thinW 
of  putting  Brantford  machinery  in  the  Kingston  mill.  It  is  26 
old,  and  the  next  move  it  takes  will  be  to  the  scrap  heap.  T 
same  is  likely  to  be  the  case  with  the  Kingston  machinery.  \\  c 
want  to  have  the  latest  machinery  in  use  ;  it  is  the  best ;  for  with  it 
we  can  compete  with  other  mills,  while  the  weekly  production  with 
the  new  devices  is  largely  increased." 

The  present  management  believe  that  the  export  cotton  trade 
can  be  greatly  developed,  and,  if  the  Kingston  mill  is  enlarged, 
they  intend  to  export  the  surplus  output.  The  success  of  Mr. 
Whitehead's  mill  at  Montmorency  is  an  evidence  of  the  possibilities 
of  this  trade. 
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SYSTEMATIC 
SAVING 


*§B       <£       <£       <& 


Can  be  accomplished  by  taking  out  an 


Unconditional  Accumulative 
Endowment  Policy 


IN  THE 


Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  anv  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director 


NOTHING  DECEPTIVE 


ABOUT 


-+- 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "  North  Star  "  and  "Crescent"  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


r 


DO    YOU    S 


~l 


-.J- 


Wall  Paper? 

IF  SO,  YOU  WANT  THIS. 

If  you  sell  Wall  Paper,  send  us  your  name  and  address  (mentioning 
"  The  Dry  Goods  Review")  on  a  post  card,  and  we  will  forward  FREE 
and  postpaid,  an  ARTICLE  that  every  Wall  Paper  Dealer  will  find  useful. 


SEND  FOR  IT  TO-DAY  = 


2> 


M.  STAUNTON  &  CO. 


WALL    PAPER    MANUFACTURERS 


tv 


FOR  WALL  PAPER  DEALERS   ONLY. 
DON'T  FAIL  TO  MENTION  THIS  JOURNAL. 


TORONTO,  ONT. 
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Peerless 

Skirt  and  Waist 
Supporter. 


PATENTED    MAV     HTM,    18 


The  only  supporter  made  that  is  complete  in  itself;  holding 
the  skirt  up  and  the  shirt  waist  down,  without  the  necessity 
of  sewing  attachments  on  to  the  garments. 

The   supporter  is  concealed   by   waist  and   skirt  excepting 
small  sections  of  the  pins  which  the  narrowest  belt  will  cover. 


Sample  Orders  Solicited. 


BRUSH  &  CO. 


TORONTO 


LOOP 


TUBULAR 


BRAID 


GIMPS 


SETS 


Barrel  Buttons,  Cords,  Tassels,  Fringes 

Manufactured  by__— ^^aMi^^k. 

MOULTON  &  CO. 

12  St.  Peter  St.,        =        =        MONTREAL 


ooooooooooooooooooooo 


§  with  care  and  judgment  in  O 


O  any  country,  and  especially  § 
§  so  in  Canada.  o 

O  All  our  products  are  con-  § 
q  structed  for  use  in  Canada,  O 
O  and  ample  provision  is  al-  2 
g  lowed  for  contraction  and 
O  expansion,  and  we  guaran- 
g  tee  them  to  be  water,  wind, 
O  and  storm  proof. 
O 


Up-to-date  information  and 
fully  illustrated  catalogues  of 
Steel  Roofings,  Sidings  and  Ceil- 
ings sent  free  for  the  asking. 


The  Pedlar  Metal  Roofing  Co. 

OSHAWA,  ONT. 

OOOOOOOOOOOOOOOOOOOOO 


♦•♦♦•♦ 


■+m~** 


TWO  "ANGLO-SAXON"    ANECDOTES 

A  TORONTO  gentleman,  who  keeps  an  eye  on  international 
relations,  happened  to  be  in  a  Buffalo,  N.Y.,  store  on  May 
23.  He  was  conversing  with  an  official,  when  the  proprietor 
bustled  up  and  said  to  his  clerk  :  "  Let  us  get  out  our  British  flags 
and  hang  them  up  for  decoration  purposes."  The  Toronto  man 
struck  in:  "Yes,  do;  to-morrow  is  Queen  Victoria's  birthday. '>f 
"Quite  so,"  said  the  Buffalo  merchant,  "it's  patriotic  to  use  them.' 
( ' '  Patriotic ' '  is  good. ) 

This  reminds  The  Review  of  another  story  related  by  a  worthy 
ex-M.P. ,  who  was  in  a  Detroit  hotel  the  other  day.  The  next  table 
to  his  was  occupied  by  a  party  of  United  States  citizens,  who  were 
discussing,  loudly  and  cordially,  the  remarkable  speech  of  Mr. 
Chamberlain  at  Birmingham.  The  Canadian  listened  awhile  with- 
out joining  in,  and  then  turned  to  the  colored  gentleman  who  acted 
as  waiter,  and  said  :  "What  do  you  think  about  this  Anglo-Saxon 
alliance  ?"  The  colored  gentleman  folded  his  arms  in  a  dignified 
way,  and  responded:  "  It's  the  correct  thing,  sah  ;  we  are  all 
Anglo-Saxons,  sah,  after  all." 


BREVITIES  OF  THE  DRY  GOODS  TRADE. 

Emily  E.  Greenall  has  commenced  a  dry  goods  business  at 
Yorkton,  Assiniboia. 

The  woollen  mill  of  W.  N.  Andrews  &  Co.,  at  Thornbury, 
Ont.,  was  burned  May  25. 

Flynn  &  Smith,  general  store,  of  Port  Hood,  N.S.,  have  dis- 
solved, John  M.  Smith  continuing  the  business. 

W.  R.  Smallpiece,  of  The  W.  R.  Brock  Co.,  Limited,  has  just 
returned  from  atrip  to  the  neighboring  republic. 

Contracts  for  the  Montreal  firemen's  uniforms  have  been  secured 
by  J.  G.  Mackenzie  &  Co.  and  S.  Greenshields,  Son  &  Co. 

Messrs.  Wyatt  &  Purvis,  of  Otterville,  Ont.,  have  dissolved 
partnership,  and  Mr.  Chas.  B.  Purvis  continues  the  business. 

A  big  contract  for  mohair  plush  for  the  seats  of  electric  cars  has 
just  been  awarded  by  the  Toronto  Railway  Co.  The  goods  will  be 
English,  made  by  Lister  &  Co. 

This  month,  the  firm  of  F.  C.  Daniel  &  Co.,  wholesale  fancy 
goods,  Scott  street,  Toronto,  intend  to  move  to  new  and  commo- 
dious quarters  at  No.  3  Wellington  street,  west. 

George  Mortimer,  of  Port  Medway,  has  bought  out  the  stock  of 
dry  goods  of  W.  H.  Wetmore,  Liverpool,  N.S.,  and  is  carrying  on 
the  business  in  the  same  store,  with  good  prospects. 

At  a  meeting  of  the  board  of  directors  of  the  W.  R.  Brock  Co., 
Limited,  held  May  25,  a  half-yearly  dividend  was  declared.  The 
amount  was  not  stated,  but  the  company  report  business  excellent. 

Messrs.  Baker  &  Brown,  manufacturers'  agents,  Montreal,  have 
moved  from  260  St.  James  to  larger  offices  in  the  Fraser  building, 
43  St.  Sacrement  street.  Their  new  quarters  are  conveniently 
situated,  and  are  handsomeand  well  lighted. 


IF  YOU    HAVE  A   BY-LAW   ENFORCE   IT. 

What  is  the  use  of  having  a  by-law  and  letting  it  be  a  dead 
letter.  The  merchant  should  see  that  the  by-law  is  put  into  force 
regarding  men  and  boys  being  properly  clothed  when  bathing,  and 
would  sell  a  great  many  more  bathing  suits  and  trunks.  The  \Y 
R.  Brock  Co.,  Limited.,  can  supply  them  at  prices  to  retail  fret, 
5c.  to  $1  per  garment.  U  _* 

SHORT  LENGTH. 

The  Review  has  several  times  had  its  attention  called  to  the 
fact  that  some  manufacturers  put  up  goods  in  short  length  and  short 
weight.  All  goods  bearing  name  of  Morse  &  Kaley  are  guaranteed 
lull  weight  and  full  length.  Their  silcoton  runs  100  yards  to  a 
spool,  and  their  Victoria  crochet  thread  runs  200  yards  to  a  spool. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely  No 


SS^^rer8dofONLY        'CELLULOID"  Interlined  Waterproof 

Collars  and  Cuffs    .    . 


TRADE 


EUuloiD 


Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-5  l7'/2ln. 

Front       I  Vb   I  n. 
Back.    I      In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

Front  I  V*  I  n. 
Back   I  '/2  In. 


Tl  TAN. 

Sizes  l3'/a^20  In. 
Front    2/2  In. 
Back    Z'M  In. 


ROVAL 

Sizes  l2'/2T_02O  in 
From  1^8  In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^^^^^■■■^■■r  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

.Sizes  8T°l  l/2ln. 
"*  Width  3  Vs\n. 


The  Celluloid  Company 


FIFTH  AVE. 
Sizes  9^Tfll^ln. 
Width  3/2 In. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE   IN  AMERICA 


Steel   TmnkS.    Only  Manufactured  in  U.S. 

Eaw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Cummings'  Pat.  Suspender  Trays. 

Patented  Dec.  22, 1892.  Patented  in  Canada. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
Hub  Fibre"  Trunks 
and  Sample  Cases 


to 


Also  a  full  line  of 

Common  Canvas  Extension  Cases  for  the  Trade 


JOSIAH  CUMMINGS,  SON  &  CO. 


63,  65,  67,  69  Kingston  Street 


ji.oxe ehg  co  earrar 

Bosom  Shirt  Box  and  Trays. 


BOSTON, 


Wholesale 


Established    1849 


.  ^t  fcSSORTING  T/f4D 

\  Filling  Letter  Orders  a  Specialty.  ^^ 


We  are  Specialists  in . 


General  Dry  Goods 
Men's  Furnishings 
Haberdashery 
Woollens  and  Carpets 


1 


JOHN  MACDONALD  &  CO. 


Wellington  and 
Front    Streets    East, 


ronto 


the  DRY  GOODS  UEVIEW 

Canada 


Printed  hy  Thk  Biiv  Gonns  Heview. 
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LADIES* 


MEN'S 


fpont2?Uin       back Z'Ain 
.,      2      ,.  '  •      I3/*     - 


MEN'S 


NEW  SHAPES  of 
Collars  and  Cuffs 

made  in  our  celebrated 

Special  Quality 


FOR  LADIES 


AND 


Extra  Quality 


FOR  MEN 


*> 


July  Delivery 


% 


TOOKE  BROS 


MONTREAL 


LADIES' 


MEN'S 


ROYAL       j 

: 

s 

m 

FRONT Zft  IN 

,.      2/,  ,. 

BACK  2.'A   IN 

,      I       - 

MEN'S! 


LADIES' 


MEN'S 


LADIES' 
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OUR  TRAVELLERS 


ARE  NOW  SHOWING  SAMPLES 


FOR  THE  COMING  SEASON. 


YOU  WILL  FIND 


OUR  STOCK 


FULLY  ASSORTED  AND  COMPLETE  IN 


COMPRISING  LATEST  NOVELTIES  IN 


EVERY  DEPARTMENT 

STAPLES 

DRESS  GOODS 

CURTAINS,  CARPETS 
SMALLWARES,etc. 


CAREFUL   INSPECTION   INVITED. 


S.  GREENSHIELDS,  SON  &  CO 

MONTREAL,  AND  VANCOUVER,  B.C. 

Sole  Selling  Agents 

PRIESTLEY'S  DRESS  FABRICS 
PEWNY'S   KID  GLOVES 
"EVERFAST  STAINLESS  HOSIERY." 
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Wyld,  Grasett  &  Darling 


Departments 


/is 


Staples 


—Including; 


Factory  Goods 
Dress  Goods 
Smallwares 


Imported 
and 
Canadian 

Woollens 
Linens 

--AND-- 

Men's 
Furnishings 


Stock  for  Fall  trade  will  be  found  very  complete  and  attractive 
in  all  departments.  We  are  giving  special  attention  to  Smallwares, 
which  will  be  kept  fully  assorted  all  the  year  round. 

Specialties:  CASHMERE  HOSE,  WOOL  HOSE, 
CASHMERE  and  RING  WO  OD  GLOVES,  WOOL 
MITTS,  Ribbons,  Laces,  Trimmings,  and  large 
range  of  LADIES'  UNDERWEAR,  Etc. 

Our   Factory   Goods— Pants,  of  all   kinds,    Overalls,    Reefers  and 
Ulsters — will  be  found  extra  value,  well  finished  and  right  cut. 

TRAVELLERS'  AND   LETTER   ORDERS   SOLICITED. 


Wyld,  Grasett  &  Darling 


TORONTO 
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HAVE  YOU  ORDERED 

"Maple  Leaf  Brand  ? 


n 


THE" 


Limited 


Goderich  Knitting  Co. 

-GODERICH- 

are  Leaders  in  Fine  Grades  of 


HOSIERY 


Fleeee-Lined,  and 

FINE    MITTS. 


Bicycle  Hose  a  Specialty. 


J.  Y.  SHANTZ. 


D.    B.   SHANTZ 


The 


Jacob  Y.  Shantz  &  Son  Co 


BERLIN 


ONTARIO 


Limited. 


A.  .=o      ''  i  l  l  1  I  I  1  I  i  i  ■    I       ii    >i    >■'  |!    .' 


V 


Manufacturers  of 


Fine  Lines  of  Buttons 

IVORY,  HORN,  PEARL,  PEARLETTE. 

All  leading  Wholesale  Houses  handle  our  goods  in  Canada, 
and  leading  Button  Houses  in  the  U.S.,  who  recognize  our 
goods  as  of  the  best  manufactured  on  the  continent. 


FACTORIES : 

BERLIN,  ONT.,  BUFFALO,  N.Y. 


WAREHOUSE : 

CHICAGO,  ILL. 


PATENT   ^    .*    oe 

LOCK  STITCH  HOSE 


For  Men,  Women,  and  Children. 


OUR 


10  Fold  Knees  /  6  Fold  Ankles 


are  an  absolute 
necessity  for 

BOYS  and  GIRLS 
WITH  KNEES. 


CARRIED     BY 

LEADING 

WHOLESALERS. 


WILLIAMS  &  BELL,  Montreal 


Sole  Agents 
for  Canada. 


THE  ■:    DRY  -:-  GOODS  -:•  REVIEW 


THE  H1GH=CLASS  ITATERIAL 


MARKED 


Viyella 

REG'D. 


Does  not  Shrink 


For  Ladies' 

Nightdresses 
Knickerbockers 
Cycling  and  Boating 

Costumes 
Dressing  Gowns 

etc.,  etc. 


For  Children's 

Frocks 
Nightdresses 

etc.,  etc. 


For  Men's 

Golfing  and   Boating 

Jackets. 

Tennis  Suits 

Day  and  Nightshirts 

Pyjamas 

etc.,  etc. 


Why,  yours 
has  not" shrank! 


The  "Queen"  says: 

"  The  warmth  of  flan- 
nel  and    the  softness  of 

lawn."     .      .     . 


NO.of  course  not  its  "VIYELLA". 


y*-s 


DAY  AND 
NIGHT 
WEAR 


The  "Field"  says: 

"Most  acceptable  both 
for  day  and  night  wear." 


REGISTERED    TRADE    MARK. 


Every  Genuine  piece  of  "  Viyella  "   bears  the  "  Viyella"  label,  every 

5  yards,  on  the  selvage. 

PRICES    AND  SAMPLES  SUBMITTED   ON   APPLICATION. 


Canadian   Agent 


WM.  HOLLINS  &  CO.,  Limited 

Nottingham,  and  9  Friday  St.,  London,  England 

Spinners  and  Manufacturers 


MR.  J.  A.  ROBERTSON 

Board  of  Trade  Building 

MONTREAL 
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WRAPPERS  and  TEA  GOWNS 

Complete  Fall  line  now  being  shown 

Comprising  novelties  and   excellent  value  in 

Wash  Goods,  Flannels  and  Cashmeres 


"•■ 


Our  line  gathers  strength  as  the  season  ad- 
vances. It  is  marked  by  the  expression  of 
unique  fashion  ideas,  and  carries  on  its  face 
the  strongest  arguments  why  every  buyer 
should  inspect  it. 

The  garments  appeal  to  the  judgment 
of  those  who  know  good  values  when 
they  see  them. 


Factory  and  Home  Office,  Woodstock,  N.B. 

ONTARIO  MANITOBA  AND  N.W.T.  QUEBEC  BRITISH  COLUMBIA  MARITIME  PROVINCES 

J.  H.  PARKHILL  STRACHAN  &  COUSE  W.  R.  BAINE  R.  E.  COOPER  &  CO.  R.  J.  HURST 


Toronto 


Winnipeg 


Montreal 


Victoria 


St.  John 
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THE  WATSON,  FOSTER  COY.  Limited.  Montreal. 

SEASON    1898-9 

Our  New  Wall  Paper  Samples 


WILL  BE 


THE  FINEST  LINE  FOR  CANADIAN 

TRADE  EVER  SHOWN  IN  CANADA 


Comprising 


BROW  IS  BLANKS 

WHITE  BLANKS  (with  blended  borders). 

GLIMMERS  (with  blended  borders). 

LIQUID  GILTS  (with  i  and  2  band  blended  borders). 

VARISISH!  GILTS  (blended  and  clouded  borders). 

EMBOSSED  GILTS   (blended  and  clouded  borders) 


SPECIALTIES 

22y2  in.  HEAVY  FANCY  EMBOSSED  GILTS 

12  Color  Floral  Effects. 
TAPESTRIES,   22%  in. 
INGRAINS  (20  shades)  with  9,    18,   22^  in.  Flitter  Friezes. 

Travellers  will  show  our  samples  in  Maritime  Provinces,  commencing  June  20th,  and  in  Ontario  July  4th. 
Buyers  are  kindly  requested  not  to  place  their  orders  until  they  have  an  opportunity  of  inspecting  our  goods. 
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"WHAT  WE  HAVE  WE'LL  HOLD 

We  have  been  doing  more  than  holding 
our  own — for  every  year  our  business  is 
increasing  largely  and  many  new  cus- 
tomers  are  added  to  our  books. 

This  is  PROOF  POSITIVE  that  our 


95 


WALL  PAPERS 

find   ready  sale   and  are  profitable  to   the 
dealer 

OUR    NEW    LINE  is  now  on  THE  ROAD 


DON'T  FAIL  TO  SEE  IT  BEFORE  ORDERING. 


M.  STAUNTON  &  CO. 


Hanufacturers 

^TORONTO,  ONT. 
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The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL    and   ONLY  M 

Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .     . 


TRADE 


EUulqid  -2«s 


ers  Genuine 


MARK. 


ROMAN 

Sizes  15  T-?  1 7/2  In. 

Front       I  Vb   In. 
Back.    I      in. 


VULCAN 

Sizes  13  12  18  '/2  In. 

Front  I  V*  I  n. 
Back  I  '/a  in. 


Tl  TAN. 

Sizes  l3'/2^20  In 
Front    2  Vz   In. 
Back    2'A  In. 


ROYAL 


Sizes  12 
Fron 


'/2T_02O  in, 

Tl'/e  In. 


2~^\ 

1  ■&- 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
-^^■^^^■^■r  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

.Sizes  STiM  l/2ln. 
**  Width  3  ^2ln. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9'/zrS\l'/2\r,. 
Width  3/2 In. 
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MILL  NO.    I 


MILL.     NO.   2 


The 


Head    Office  :    PARIS,    ONT. 


Penman  Manufacturing  Co. 

RETURN£_ 


Limited 

14      r 


MILL    NO.    4 


Full  lines  of  our   r  ALL   VjrOOL/o  now  being 
shown   by  the   wholesale   trade. 


guy  .j|piim 


^ 


'.'. 


RETURNED 


fe 


/ 
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MILL  NO.    5 


MILL   NO.    6 


SELLING    AGENTS 
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MONTREAL  AND  TORONTO,  JULY,   1898. 


No.   7. 


CANADA'S 

SHORT  ROUTE  BETWEEN 

Advantages  of  Situation  Enjoyed  /^/^IVPT'T'N.TThIVT'T'Q 

by   Canada -Her  Sea  Routes  to  V^V^IN    1   11 NCLN    1   ^* 

Europe  and  Asia  a  Vital  Feature 
ot  Her  Expansion. 

Specially  Written  fur  The  1)u\   Goods  REVIEW. 

HAVE  you  ever  considered  what  geography  has  done  for 
Canada  ?  By  occupying  the  northern,  instead  of  the  middle 
or  southern,  zone  of  the  North  American  continent,  Canada  owes 
to  Nature  certain  priceless  advantages — somewhat  slowly  utilized  it 
is  true — but  becoming  more  and  more  evident  as  international 
trade  by  sea  and  land  gets  to  be  the  determining  factor  in  the 
modern  relations  of  great  countries. 

It  took  generations  to  realize  the  real  facts.  The  United  States 
developed  first,  by  reason  of  its  being  the  oldest  settled  part  of  the 
continent  by  the  English  race.  Population  poured  in  there,  and 
the  resistless  wave  of  emigration  westward  carried  English  civiliza- 
tion to  the  Pacific  coast — but  first  in  territory  acquired  by  the  United 
States.  The  first  transcontinental  railway  was  constructed  across 
the  plains  and  through  the  mountains  to  a  harbor  in  the  United 
States,  whose  outlook  was  Asia,  Australia  and  the  Islands  of  the 
Eastern  Seas.  Capital  naturally  poured  in  first  to  a  country  thus 
developed  and  thrown  open  to  the  world.  By  the  year  i860  the 
United  States  had  a  long  start.  The  native  energy  of  its  people 
did  much  ;  capital  and  settlers  from  abroad  did  more  ;  the  facilities 
already  provided  for  expansion  accomplished  the  rest. 

Now,  Canada  began  to  wake  up.  From  1800  onward,  at 
intervals,  the  thought  had  occurred  to  a  few  men  here  and  there 
that  a  Britannic  Union  of  the  northern  Provinces  would  result  in  a 
New  Empire  from  the  Atlantic  to  the  Pacific.  The  obstacles  were 
real  and  seemed  unsurmountable.  The  great  plains  were  the 
hunting  grounds  of  the  Hudson's  Bay  Company.  It  was  not  the 
duty  or  the  interest  of  the  company  to  tell  the  world  that  the  region 
was  more  than  the  habitat  of  fur-bearing  animals  ;  that  it  had  the 
soil,  climate  and  resources  which — by  the  labor  of  men — expand 
into  a  great  country.  The  Rocky  Mountains  were  (of  course  !) 
a  natural  impassable  barrier.  What  could  you  do  with  Provinces 
separated  by  nature,  supposed  to  have  a  somewhat  forbidding 
climate  and  dwarfed  in  the  eyes  of  Europe  by  the  splendid  develop- 
ment of  the  United  States  ? 

Still  the  idea  lingered  in  the  minds  of  men.  It  found  its  way 
into  politics,  and  was  discussed  as  a  sort  of  magnificent  dream.    As 


steam  applied  to  transportation,  and  elec- 
tricity to  instant  communication,  came  to 
the  fore,  Canadians  were  found  to  be  fore- 
most in  utilizing  these  forces.  Two  Cana- 
dians, Samuel  Cunard  and  Hugh  Allan, 
were  the  pioneers  of  Atlantic  steam  navig- 
ation on  a  large  scale.  Gisborne,  another 
Canadian,  projected  and  helped  to  lay  the 
first  Atlantic  cable — the  credit  for  which  was 
afterwards  claimed  by  the  capitalists,  who  found  the  money.  But 
the  Canadian,  Gisborne,  was  the  pioneer. 

Finally,  a  plan  of  union  forced  its  way  into  Canadian  politics. 
It  fell,  curiously  enough,  to  the  lot  of  two  Scotsmen,  one  with  the 
shrewd  sense  and  mental  strength  of  the  Lowlander,  the  other  with 
the  courage  and  the  imagination  of  the  Highlander,  to  join  forces 
and  re-create  in  America  for  the  English  Crown,  which  both  men 
served  so  loyally,  a  new  Empire,  to  replace  that  which  George  III., 
and  Shelburne,  and  Charles  Fox  had,  in  1783,  so  stupidly  and 
senselessly  thrown  away.  When  history  comes  to  be  written,  the 
uniting  of  two  men  of  strongly  antagonistic  party  interests,  like 
George  Brown  and  John  A.  Macdonald,  to  carry  the  Canadian 
Dominion  into  existence  in  1867  will  be  related  as  a  crucial  episode 
in  the  annals  of  the  Colonial  Empire. 

Since   1867— the  date  of  the  real   beginning  of  Canada the 

Intercolonial  railway  has  been  built  from  the  Atlantic  Coast  into 
Central  Canada,  and  the  Canadian  Pacific  railway  now  spans  the 
continent — these  two  lines  providing  a  route  by  rail  entirely  through 
British  Canadian  territory  and  connecting  at  both  coasts  with  British 
fast  steamship  lines  to  Europe,  Asia,  and  Australia. 

In  this  way  Canada  has  become  a  highway  of  commerce  between 
three  other  continents.  Its  midway  position  in  this  respect  is  now 
clearly  demonstrated.  It  is  the  natural,  because  the  shortest  route 
for  all  quick  freight,  for  passengers  and  for  mails.  While  all-sea 
routes  still  give  lower  rates,  owing  to  the  cheapness  of  water  carriage 
as  compared  with  railways,  and  while  this  condition  will  continue 
for  some  time,  the  tendency  is  toward  the  short  route.  Time  is 
more  and  more,  an  object  in  modern  commerce.  No  longer  do 
staple  products  form  to  the  producer  the  most  profitable  part  of  sea- 
borne freights.  Perishable  products  are  an  important  factor  in 
foreign  trade.  Wherever  agriculture  is  the  chief  occupation  of  a 
people,  and  the  former  is  enough  wideawake  to  seek  markets 
abroad  as  well  as  at  home  for  special  lines,  the  geographical  situa- 
tion of  the  country  is  of  vast  import. 

No  one  who  consults  a  map  of  the  world  can  fail  to  notice  the 
Canadian  advantage  in  point  of   situation — first,   the    Dominion's 
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proximity  to  Kurope  ;  second,  its  nearer  intermediate  position 
between  Europe  and  Asia ;  thirdly,  its  natural  connection  with 
.Australia,  enhanced  by  the  political  tie  that  binds  them  together. 
Consider  what  this  means  now,  and  what  it  portends.  The  clear 
outline  map  of  Canada  and  the  Continents,  which  accompanies  this 
article,  indicates  the  central  idea — Canada  as  a  convenient  produc- 
ing centre  and  highway  of  commerce.  The  Atlantic  ports  of  the 
Canadian  coast  furnish  the  shortest  ocean  routes  to  Europe — Halifax 
and  St.  John  are  nearer  Liverpool  by  a  day's  journey  than  New 
York  and  Boston.  <  Hiebec  and  Montreal  enjoy  a  similar  advant- 
age.    The  comparison  is  instructive  and  apt  to  be  overlooked  : 

Liverpool  to    Halifax 2,445   miles 

"  "   St.  John 2,721      " 

"  "   (hiebec 2,634     " 

"  "   New  York 3.025      " 

"  "   Boston 2,790 

The  fact  that  low  freights  might  draw  traffic  to  ports  south  of 
Canada  is  met  by  two  conditions  which  must  soon  come  into  play  : 
The  Canadian  Atlantic  fast  line,  to  be  in  operation  in  eighteen  months, 
gives  a  quicker  and  shorter  sea  and  land  voyage  for  travelers  between 


in  the  future  of  eastern  trade.  The  distance  from  Liverpool  to 
Hong  Kong,  via  Halifax  and  Vancouver,  is  11,994  miles,  while  the 
distance  from  Liverpool  to  Hong  Kong  via  New  York  and  San 
Francisco  is  1 2, 879  miles.  The  difference  in  favor  of  the  Canadian 
route  is  thus  over  800  miles,  and  this  is  further  distinguished  by 
the  fact  that  navigators  prefer,  on  account  of  the  prevailing  winds, 
the  direct  line  towards  Vancouver,  even  when  the  ultimate  destina- 
tion of  the  vessel  is  San  Francisco.  In  the  carrying  trade  of  China, 
Japan  and  the  farther  east,  these  points  are  of  consequence  where 
a  through  route,  partly  sea  and  partly  land,  is  employed. 

Victoria  is  4,320  miles  from  Yokohama,  Japan,  and  5,949  from 
Hong  Kong,  China.  San  Francisco  is  4,750  miles  from  Yokohama 
and  6,379  miles  from  Hong  Kong.  At  present,  the  steamers  from 
Canadian  ports  are  the  fastest,  which  still  more  prominently 
augments  the  difference  in  favor  of  Canada. 

In  spite  of  the  advanced  development  of  the  United  States  and 
the  existence  of  its  thriving  shipping  ports  on  the  Pacific  many 
years  before  any  Canadian  ports  were  in  existence  ;  in  spite  of  the 
fact  that  Pacific  Ocean  trade  done  by  Canada  in  her  own  name  is 
a  thing  of  yesterday,  the  commercial  growth  of  the  past  five  or  six 
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the  two  continents  than  any  other  ;  the  deepening  of  the  Canadian 
canals,  to  be  finished  next  year,  will  enable  vessels  to  penetrate  up 
the  St.  Lawrence  into  the  interior  of  the  continent,  at  the  head  of 
Lake  Superior,  2,400  miles  from  the  ocean.  In  truth,  Canada  is  on 
the  verge  of  revolutionizing  freight  rates  and  quick  routes  between 
this  continent  and  Europe. 

The  possession  of  Vancouver  Island,  with  its  rich  stores  of  coal, 
and  the  coast  line  of  British  Columbia,  estimated,  with  bays  and 
inlets,  to  be  7,000  miles  long,  are  of  great  value  to  the  Canadian 
Dominion.  The  Rockies,  once  thought  to  be  impassable,  are  now 
crossed  by  the  Canadian  Pacific  at  an  altitude  of  5,300  feet  above 
sea  level,  and  the  gradients  are  the  easiest  of  all  the  transcontinental 
railways.  The  land  connection  with  the  Atlantic  coast  is,  therefore, 
perfect  and  continuous  by  a  well-constructed  and  equipped  modern 
railway,  the  trains  of  which  can,  when  advisable,  break  the  record 
in  flying  across  the  continent.  This  was  demonstrated  when  the 
Imperial  authorities  wished  to  test  the  Canadian  route  by  land  and 
sea  between  London  and  Hong  Kong.  The  time  of  the  journey 
via  Canada  beat  that  of  the  route  through  the  Suez  Canal. 

Canada's  Pacific  Coast  connections  are,  therefore,  vital  factors 


years  is  reassuring.  In  1891,  the  imports  and  exports  of  British 
Columbia  were  valued  at  56,000,000  (,£1,200,000).  In  1897  the 
same  trade  had  expanded  to  $14,000,000  (,£2,800,000).  It  must 
be  borne  in  mind  that  Canada  on  the  Pacific  is  a  rich  country — 
rich  in  timber,  in  fish,  in  coal,  in  gold  and  other  metals.  Besides 
the  through  trade  which  shorter  distances  secure  to  her,  there  is  a 
local  trade  obtained  by  the  possession  of  apparently  limitless  re- 
sources. Perhaps  the  most  curious  of  all  the  beneficent  gifts  of 
nature  to  the  Pacific  region  is  that  the  coal  deposits  are  of  better 
steam-producing  power  than  the  coal  areas  south  of  the  Canadian 
territory. 

There  is  also  the  connection  with  Australia.  The  possibility  of 
making  commerce  and  travel,  between  Canada  and  Australia,  grow 
into  proportions  worthy  of  competing  with  other  routes,  was  con- 
sidered an  idle  dream  not  so  many  years  ago.  But  possessing  the 
Canadian  Pacific  Railway  and  the  shortest  Atlantic  route,  Canada 
has  been  able  to  put  in  a  plea  both  for  through  traffic  and  to  set  up 
a  little  trade  of  her  own  with  the  colonies  under  the  Southern 
Cross.  A  small  export  trade,  to  Australia,  of  5500,000  (,£100,000), 
in  1891,  had  grown  to  one  of  51,500,000  (,£300,000),  in  1897,  and 
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if  we  had  the  results  of  the  present  year  they  would  show  the  same 
health  and  expansion. 

There  is  a  monthly  steamship  service,  for  passengers,  from 
Vancouver  to  Sydney,  and  the  Englishman  of  to-day  travels  from 
London  to  Australia  under  his  own  flag,  and  in  less  time  by  taking 
the  trip  through  Canada. 

The  distance  from  Liverpool  to  Sydney,  via  Canada,  is  12,800 
miles  so  that  whereas  the  traveler  from  Canada  or  the  United  States  a 
few  years  ago  would  be  apt  to  choose  the  Mediterranean  voyage — 
longer  and  warmer — he  has,  to-day,  first-class  lines  of  railways  and 
steamships  via  Canada,  and  a  shorter  and  cooler  journey.  These 
are  a  few  of  nature' s  gifts  to  the  Dominion,  only  available  since 
rivers  have  been  spanned  by  bridges,  mountains  penetrated  by 
railways  and  oceans  provided  with  fast  steamers.  A  short  table  of 
distances,  at  this  point,  is  convenient : 

Liverpool  to  St.  John,    N.B 2,721   miles 

St.  John,  N.B.,  to  Vancouver,  B.C.  (C.P.R.)  3,387      " 
Vancouver,  B.C.,  to  Sydney,  N.S.W 6,780 


12, 


The  community  of  interest  thus  set  up,  when  joined  to  political 
affiliation,  is  a  powerful  lever  in  modern  life.  "  It  is  true,"  as  Dr. 
George  Parkin,  C.M.G.,  has  eloquently  written,  "that  we  cannot 
shorten  space,  but  we  can  shorten  time,  and  in  point  of  time 
oceans  now  separate  much  less  than  they  did  50  years  ago.  We 
cross  the  Atlantic  with  steamships  in  as  many  days  as  it  once  took 
weeks  by  sailing  vessels.  Britain  and  Australia  are  less  than  30 
days  apart.  This  is  not  all.  The  telegraph  wire  stretches  under 
the  sea  as  well  as  over  the  land,  and  puts  remote  parts  of  the 
world  into  almost  instant  touch  with  each  other.  You  can  send  a 
message  from  England  to  Canada  or  Australia  and  get  an  answer 
in  a  few  hours,  or  even  in  a  few  minutes.  It  is  said  that  the  sum 
of  one  thousand  pounds  is  spent  every  day  in  paying  for  messages 
between  Australia  and  Britain  alone." 

Here,  again,  Canada's  midway  position  serves  the  union  of 
Imperial  forces  and  Imperial  communications.  At  great  cost  land 
telegraph  lines  have  been  built  from  Nova  Scotia  to  British  Col- 
umbia, between  3,000  and  4,000  miles  altogether  on  Canadian 
soil.  The  principal  cable  lines  under  the  Atlantic  land  on  Cana- 
dian soil. 

It  is  now  proposed  that  a  Pacific  cable  from  Vancouver  to 
Australia  shall  be  laid,  thus  completing  the  chain  of  all-British 
communication.  The  importance  of  the  cable  is  being  demon- 
strated in  the  Spanish-American  war  now  going  on.  Especially  is 
this  true  of  a  Sea  Empire  with  its  naval  forces  and  land  possessions 
remotely  separated  by  distance  over  the  world  from  the  central 
point.  On  the  basis  now  being  arranged,  Canada  would  pay  one- 
third  the  cost  of  the  cable,  Great  Britain  one-third,  and  the  Aus- 
tralian colonies  one-third. 

The  English  poet  pictured  England  as  the  weary  Titan  groaning 
under  the  yoke  of  empire.  But  Canada  having  built  an  ocean  to 
ocean  railway,  having  chartered  fast  steamships  on  three  ocean 
routes — Europe  to  Canada,  Asia  to  Canada,  Australia  to  Canada, 
having  shouldered  all  the  cost  of  land  telegraphs,  and  having  agreed 
to  pay  one-third  the  cost  of  the  last  link  in  the  globe- encircling 
British  cable,  may  fairly  claim  to  be  sharing  the  burden. 


Take  another  look  at  the  outline  map.  The  central  position  of 
Canada  gives  her  the  trade  routes.  The  naval  stations  at  Halifax 
and  Victoria,  each  with  adjacent  coal  fields,  the  land  and  cable 
communications  constitute  her  an  indispensable  link  in  the  British 
Empire.  But  there  is  more  than  that.  Canada,  with  its  timber, 
coal,  and  iron,  is  a  shipbuilding  country.  Possessing  rich  fisheries 
on  both  oceans,  it  has  a  large  population  of  seafaring  men.     In 


other  words,  it  has  the  potentiality,  as  well  as  the  partial  position, 
of  a  maritime  power. 

Its  shipping  is  even  now  of  consequence.  The  tonnage  of 
Canadian  vessels  trading  all  over  the  world  is  779,135,  and  the 
number  of  vessels  7,279.  The  tonnage  of  all  sea-going  shipping 
entered  and  cleared  at  Canadian  ports  is  about  12,000,000  regis- 
tered tonnage  a  year.  Not  merely,  therefore,  by  reason  of  geo- 
graphical situation,  but  by  maritime  strength,  does  the  Dominion 
look  forward  with  confidence  to  the  next  five  years. 

C. 


FRIENDLY  FEELINGS  A  FACTOR  IN    TRADE. 

From  the  London,  Ent;. ,  Diaper's  Record. 

THE  commercial  world  is  watching  with  the  greatest  interest  the 
growing  rapprochement  between  this  country  and  the  United 
States.  Business  men  are  generally  pretty  hard-headed,  and  do 
not  hastily  allow  themselves  to  be  swayed  by  sentimental  considera- 
tions. That  Venezuela  business  is  too  recent  to  allow  us  to  think 
that  Cousin  Jonathan  entertains  any  very  disinterested  affection  for 
John  Bull.  But  it  is  desirable  to  remember  that  many  solid  facts 
justified  a  considerable  measure  of  dislike  on  the  part  of  Americans 
for  this  country,  while  nothing  in  particular  contributed  to  create  a 
better  feeling.  But  the  outbreak  of  war  between  the  United  States 
and  Spain  brought  a  number  of  new  feelings  and  emotions  into  play. 
In  the  first  place,  public  sentiment  in  this  country  was  naturally  ad- 
verse to  Spanish  domination,  quite  clearly  comprehending  its  incom- 
petence, rapacity,  and  cruelty.  In  the  second  place,  while  not  believ- 
ing all  they  have  been  told  about  the  purely  humantarian  motives  of 
Congress,  our  people  generally  have  been  convinced  that  sympathy 
with  intolerable  suffering  had  a  good  deal  to  do  with  precipitating 
the  struggle.  Moreover,  everybody  has  felt  that  so  long  as  a  clean 
sweep  was  made  of  Spanish  misgovernment  in  Cuba,  it  did  not 
greatly  matter  that  some  of  the  motive  power  behind  the  broom  was 
not  wholly  disinterested.  Again,  one  of  the  combatants  is  English- 
speaking  ;  and  the  world  will  never  cease  to  be  reminded  that  blood 
is  thicker  than  water.  Thus  it  has  come  about  that  the  sympathies 
of  Britions  are  almost  wholly  with  America  in  the  present  struggle. 
Down  to  the  present  the  notable  but  not  surprising  fact  cited 
above  has  not  had  time  to  produce  much  in  the  way  of  concrete 
results.  True,  when  recently  a  measure  came  before  Congress  for 
the  purpose  of  providing  the  necessary  sinews  of  war,  and  it  was 
found  that  one  clause  would  act  adversely  upon  trade  between 
England  and  America,  the  provision  was  promptly  expunged.  The 
point  to  be  considered  is  whether  this  country  will  be  benefited  by 
more  acts  of  the  same  sort,  or  whether  our  sympathetic  attitude  will 
be  rewarded  only  in  kind.  We  are  inclined  to  think  that  the 
former  will  be  the  case,  and  for  this  reason  :  except  the  nature  be 
utterly  selfish,  the  birth  of  a  kind  feeling  towards  anyone  prompts 
to  kind  acts.  Our  colonies  have  recently  been  stirred  in  this  way 
towards  the  Mother  Country,  with  the  result  that  Canada  has 
accorded  us  special  tariff  advantages  in  return  for  our  free  trade 
policy,  and  other  of  the  colonies  are  clearly  meditating  some  similar 
step.  Thus  it  may  come  about  that  with  the  arousal  of  warmer 
feelings  towards  the  British  power  and  people  the  United  States 
may  improve  commercial  relations  between  the  two  countries  by 
tariff  rearrangements.  That  this  would  be  a  most  desirable  result 
needs  no  emphasizing. 


THE    QUALITY    OF  SHETLAND  WOOL. 

Shetland  hose  is  known  to  excel  in  the  unusual  fineness  of  the 
wool  used  for  it,  which  is  furnished  by  the  lean'  Shetland  sheep. 
The  wool  of  this  animal,  which'  is  thriving  in  a  comparatively  raw 
climate  under  scanty  conditions,  is  not  obtained  by  means  of  shear- 
ing, but  by  plucking,  which  is  said  to  be  harmless  as  far  as  the 
animal  is  concerned. 
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CHARGE  OF  THE  BARGAIN  BRIGADE. 


iWuh  propel  0  Tcnnys 


u 


B 


ARGAIN  sale  !  Bargain  sale  !  " 
Newspapers  thundered. 
Up  to  the  palace  of  trade 

Strode  the  Six    Hundred. 
"  Forward  !     Our  fortune's  made  ! 
Charge  on  the  clerks  !  "   they  said. 
Into  the  palace  of  trade 
Rushed  the  Six  Hundred. 

"  Goods  sold  for  half  their  worth." 
Was  this  a  cause  for  mirth  ? 
Women  who  saw  the  sign 

Not  even  wondered. 
Theirs  not  to  make  reply, 
Theirs  not  to  reason  why, 
Theirs  but  to  simply  buy, 
Buy  in  the  palace  of  trade — 
Thought  the  Six  Hundred. 

Bargains  to  right  of  them, 
Bargains  to  left  of  them, 
Front  of  them — back  of  them — 

Volleyed  and  thundered. 
What  they  bought  none  knew  well, 
Weak  ones  grew  faint  and  fell, 
Tho'  dresses  ripped,  ker-r-r-rack  ! 
Into  the  push  pell-mell 

Dove  the  Six  Hundred  ! 

Boldly  and  well  they  fought  ; 
Then  home  her  spoil  brought 

Each  wife  and  daughter. 
Let  this  be  their  defense, 
All  saved  at  least  ten  cents — 

Some  saved  a  quarter. 


—Puck. 


HAMMOCKS   FOR  HOUSE  AND  OUTDOOR  USE. 

Hammocks  are  likely  to  play  a  more  prominent  part  than  ever 
in  summer  housefurnishing  this  season.  Besides  their  positive  use 
as  a  veranda  adjunct,  and  their  potential  benefit  when  the  house 
party  happens  to  outnumber  the  beds,  it  now  appears  as  a  parlor 
embellishment,  according  to  an  authority  on  decorative  matters. 
Hung  across  a  corner,  or  before  an  alcove,  it  has  a  way  of  break- 
ing up  the  lines  and  angles  of  an  apartment  most  successfully.  The 
favorite  hammock  for  this  purpose  is  of  a  good  gray  color  and  of 
plainest  fish  net  weave.  Gay  cushions  of  tartan,  bandanna,  give  it 
color  as  well  as  comfort.  The  highly  colored  hammocks  of  fancy 
weave  and  fringed  and  self-upholstered  were  never  in  good  taste, 
and  this  year  they  have  not  even  the  zest  of  novelty.  For  indoor 
service,  especially,  the  plainest  hammocks  are  to  be  preferred. 


THE  CLERK  HAD  HIS  REVENGE. 

A  clerk  in  a  Toronto  store  had  sweet  revenge,  the  other  day, 
on  a  woman  who  had  annoyed  him.  She  wanted  to  look  at 
baskets,  and  for  that  purpose  the  clerk  took  from  the  shelves  a 
large  assortment,  until  all  but  two  were  scattered  over  the  counter. 
The  woman  did  not  want  to  buy,  so  she  turned  away,  making  the 
excuse,    "  I  only  came  in  to  look  for  one  of  my  friends." 

The  clerk  felt  rather  exasperated,  and  replied,  "Madam,  if 
you  have  the  slightest  idea  that  your  friend  is  in  either  of  those 
two  baskets  still  on  the  shelves,  I  shall  be  pleased  to  take  them 
down  for  you  to  examine." 


CHALK  IN  OIL-CLOTH  AND  WALL  PAPER. 

Of  the  many  ifnportant  crude  materials  which  are  used  in  the 
United  States  for  manufacturing  purposes,  perhaps  the  only  one  for 
which  they  are  compelled  to  rely  upon  the  foreign  supply  is  chalk, 
and  while  it  is  true  that  there  have  been  a  few  chalk  beds  discovered 


in  the  I  'nited  States,  the  expenses  of  mining  it  have  been  so  great  that 
they  have  virtually  no  chalk  product  of  their  own.  The  greatest 
chalk  beds  in  the  world  are  found  at  Dieppe  on  the  Thames  River,  in 
England,  and  there  is  also  another  great  bed  near  Copenhagen,  Den- 
mark. About  1 25,000  tons  of  it  are  annually  shipped  to  the  United 
States  and  admitted  without  duty.  It  arrives  in  a  crude  condition, 
and  the  processes  for  purifying  and  handling  it  are  many  and  varied. 
As  is  well  known,  it  is  essential  in  the  manufacture  of  oil-cloth,  wall 
paper,  rubber  and  many  other  articles.  Canada  imports  most  of  its 
chalk  via  the  United  States.  It  comes  in  the  crude  condition  and  is 
prepared  for  use  here. 


NEW    IDEA    IN    UMBRELLAS 

A  revolution  in  the  umbrella  trade  is  expected  to  result  from  an 
ingenious  design  just  patented  by  an  ingenious  Irishman,  which  is 
to  be  placed  on  the  market  at  once.  The  ribs,  instead  of  being 
fixed  round  a  runner,  end  in  T-shaped  heads,  and  slip  into  two- 
grooved  rings,  which  are  closed  by  a  screw.  When  a  rib  is  broken 
the  owner  can,  by  a  turn  of  the  screw,  put  in  a  new  rib  in  two 
minutes.  The  most  useful  part  of  the  invention  is  the  cover  attach- 
ment. The  ribs  terminate  with  claws,  and  the  cover  is  provided 
with  silk  loops  which  correspond,  while  an  outside  ferrule  keeps  the 
top  in  place.  One  cover  may  be  replaced  by  another  by  simply 
twining  the  screw,  and  slipping  the  loops  out  of  the  claws. 


BELIEVES  IN  HIGHER   PRICES  IN  THE  STATES. 

The  effect  of  the  war  on  prices  in  the  United  States  is  a  puzzle 
to  many  Canadians.  They  are  not  sure  what  the  effect  will  be. 
Mr.  O.  P.  Denman,  president  of  the  Gilbert  Manufacturing  Co., 
New  York,  wrote  a  letter  recently  to  a  customer  out  west,  which 
indicates  belief  in  a  long  period  of  higher  prices.  He  said  :  "  We 
are  in  the  midst  of  a  war  with  a  stubborn  foe,  and  the  longer  that 
war  continues  the  higher  will  prices  be  for  goods.  Every  individual 
in  the  United  States  must  have  food  to  eat  and  clothes  to  wear,  and 
somebody  is  going  to  get  this  business.  Such  concerns  as  have  the 
courage  and  the  money  to  buy  goods  will  surely  come  out  ahead. 
There  never  was  a  war  where  all  kinds  of  goods  did  not  increase 
in  value.  Every  portion  of  the  United  States — not  only  the  manu- 
facturing interests  but  in  the  agricultural  departments — are  going 
to  be  benefited,  because  so  long  as  the  Government  is  expending 
$300,000,000  a  year  extra,  almost  the  entire  amount  going  into  the 
hands  of  our  own  people,  business  will  be  good.  Tell  your  friends 
not  to  hesitate  about  buying  goods,  for  there  are  to  be  no  lower 
prices  for  goods  in  the  next  five  years." 


SHORTER  LENGTHS,  NOT  LOWER  PRICES. 

The  crusade  for  shorter  lengths  is  bearing  good  fruit.  The  time 
when  the  average  retailer  could  satisfy  his  trade  with  a  limited 
number  of  pieces  in  staple  colors  and  regular  grades  has  long  since 
passed  away.  From  two  to  four  times  as  many  are  now  necessary, 
says  the  St.  Louis,  D.  G.  Reporter,  and,  to  meet  the  new  condi- 
tions, jobbers  had  to  begin  cutting  lengths  long  before  the  mill  men 
saw  the  point.  Some  of  the  factories  sought  to  rise  to  the  emer- 
gency by  cutting  prices  instead  of  lengths,  but  this  was  a  short- 
sighted view,  as  was  very  quickly  demonstrated  when  some  of  the 
mills  begun  to  put  up  smaller  pieces.  The  greater  variety  offered 
under  the  new  system  proved  even  more  attractive  than  the  cuts 
in  price.  Many  of  the  foreign  manufacturers  still  adhere  to  the 
old  plan  of  putting  up  their  products  in  so-called  "full"  pieces, 
and  prefer  to  "  make  prices"  rather  than  get  out  of  an  antiquated 
rut.  A  foreign  exchange  suggests  to  these  houses  thai  it  might  be 
better  for  them  to  pay  more  attention  to  cutting  lengths  and  let 
prices  alone.     All  of  which  is  eminently  correct. 


THE 


DRY  -:-  GOODS 


REVIEW 


15 


THE  USES  OF  THE  SELVEDGE. 

ITS    PRACTICAL    UTILITY    AND    THE    AESTHETIC    PURPOSE    IT 
MAY    SERVE. 

SELVEDGES  on  the  woollen  fabric,  and  indeed  on  all  fabrics, 
servea  two-fold  purpose.     One  of  these  is  aesthetic  in  its  nature, 
the  other  is   utilitarian.      Neither  feature  of  the  selvedge  can  be 
a  neglected   without  serious  loss   to  the  piece,   and  consequent  dis- 
advantage to  the  manufacturer.     To  understand  the  full  significance 
of  the  selvedge  we  will  have  to  go  somewhat  into  detail. 

The  observer  who  enters  a  wholesale  house,  or  even  the  tailor's 
establishment,  cannot 
help  but  notice,  as  he 
looks  at  the  pieces  of 
woollen  cloths  In  rows 
and  piles  about  the 
shelves  and  counters,  the 
selvedges  of  the  goods. 
If  the  observer  looks  more 
closely,  takes  a  piece  in 
his  hand,  and  unrolling  it, 
holds  it  up  to  view,  then, 
even  more  than  before, 
the  selvedge  makes  its 
impress  upon  him.  We 
would  be  slow  to  assert 
that  the  observer  is  al- 
ways conscious  of  the  ap- 
pearance and  presence 
of  the  selvedge.  This  will 
depend  largely  upon  the 
success  in  its  manufacture 
and  construction.  But 
whether  conscious  or  un- 
conscious, its  impression 
and  its  general  effect  is  a 
matter  of  considerable 
reality. 

A  buyer  takes  up  a 
piece,  and,  looking  at  it, 
makes  up  his  mind  that 
he  does  not  like  it.  He 
does  not  know  just  why. 
If  he  were  asked,  per- 
haps he  could  not,  with- 
out some  thought,  give 
his  reasons.  But  on  con- 
sidering the  matter  thor- 
oughly, it  would  finally 
appear  that  the  selvedges 
were  the  feature  that 
caused  the  note  of  dis- 
cord. Unless  a  man  is  a  technical  man,  unless  he  has  some 
interest  at  stake,  he  will  hardly  even  consciously  observe  the 
selvedge.  But  this  does  not  destroy  the  truth  of  the  fact  that 
selvedges,  when  properly  made  and  finished,  go  a  long  way  to 
enhance  and  beautify  the  general  effect  of  the  goods.  On  the  other 
hand,  any  observer,  even  the  most  casual,  will  admit  that  a  poorly 
made,  badly  colored,  miserably  finished  selvedge  is  a  positive  detri- 
ment to  a  piece  of  cloth  from  start  to  finish.  The  true  result  of  the 
use  of  a  selvedge,  so  far  as  the  aesthetic  feature  is  concerned, 
should  be  a  condition  of  perfect  harmony  and  accord  between  the 
selvedge  and  the  body  of  the  goods.  If  the  selvedge  is  really 
correctly  managed  it  will  have  the  double  effect  of  setting  off  the 


beauties  of  the  cloth,  and  of  not  attracting  conscious  attention  to 
itself.  To  do  this,  and  do  it  well,  requires  no  little  amount  of  skill 
and  judgment. 

So  much  for  the  aesthetic  side  of  the  use  of  the  selvedge.  As 
to  its  utilitarian  purpose,  we  all  know  that  it  is  so  made  that  it  will 
serve  to  protect  the  outside  edges  of  the  piece.  It  is  strong  enough 
to  hold  the  outside  warp  threads  firmly.  Without  the  selvedge,  the 
continual  pull  on  the  outer  warp  by  the  filling  would  curl  them  over  or 
under  on  to  the  body  of  the  cloth,  and  thus  make  an  exceedingly 
poor  finish,  or  no  finish  at  all,  at  the  edges  of  the  piece.  In  the 
finishing  department  there  are  many  processes  that  could  not  be 
satisfactorily  undergone  upon   the  whole  face  surface  of  the  piece, 

unless  the  selvedge  was 
there  to  support  and 
strengthen  the  edges  of 
the  goods.  In  these  ways 
the  selvedge  becomes  a 
very  useful  and  indispens- 
able feature. 

While  we  may  say  all 
the  above  regarding  the 
two-fold  purpose  of  the 
selvedge,  it  may  be  furth- 
er remarked  that  it  is  a 
mistake  to  suppose  that 
the  selvedges  can  be  neg- 
lected in  any  way  without 
harm  and  injury  to  the 
cloth.  Personal  experi- 
ence has  shown  that  there 
are  some  finishers  who  do 
not  have  the  right  idea 
regarding  this  apparently 
trifling  part  of  the  work. 

Let  us  never  forget  a 
point  of  vast  import  in 
connection  with  this 
whole  question  ;  and  that 
is,  that  a  correctly  made 
selvedge,  one  which 
fulfils  both  purposes,  as 
explained  above,  and 
does  it  completely,  is  an 
indication  of  a  carefully 
managed  mill ;  and  if  we 
know  that  the  mill  is  well 
managed,  we  have  at 
once  a  good  recommen- 
dation for  the  mill's 
output.  Look  at  this 
assertion  in  the  light  of 
its  J  opposite  extreme. 
You  take  up  a  piece  of 
cloth  ;  the  selvedges  you  at  once  observe  are  chopped  and  wrinkled, 
turned  in  and  worn  away,  badly  colored  and  badly  woven.  The 
natural  inference  is,  at  once,  that  that  cloth  was  made  by  a  care- 
less overseer,  turned  out  by  a  shiftless  finisher,  and  probably  indi- 
cates a  mill  which  is  managed  with  looseness  and  laxity. 
In  the  vast  majority  of  instances,  where  such  a  state  of  affairs  exists, 
or  where  the  selvedge  has  had  to  be  trimmed  off  because  it  was  not 
presentable,  you  will  make  this  most  natural  inference  regarding  the 
finisher  and  the  mill  itself.  The  question  of  correct  selvedges  thus 
becomes  one  which  may  well  demand  attention,  not  only  from 
manufacturers  throughout  the  country,  but  also  from  retailers. — 
Textile  World. 


"THE  QUEEN,  GOD  BLESS  HER." 
This  is  an  interesting  reminiscence  of  Her  Majesty's  Jubilee  in  Loudon  last  year. 
When  the  royal  procession  inarched  up  Ludgate  Hill,  and  into  St.  Paul's  Churchyard, 
stopping  in  front  of  the  Great  Cathedral  for  the  open  air  service.  His  Royal  Highness 
the  Prince  of  Wales  advanced  to  address  a  word  to  the  Queen.  The  kindly  face  of  the 
Queen  broke  into  a  smile.  At  that  instant  a  photographic  snap  shot  reproduced  the 
royal  smile.  The  picture  is  probably  the  only  one  ever  secured  of  the  Queen  smiling. 
The  Review  produces  it  for  the  first  time  in  this  country. 
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STORE  DISPLAY  FIXTURES. 

HE     MAKING    OF      iiii.m     ii  \s     BECOME    A     REGULAR    BUSINESS    1\ 
PRANCE    AND    THE    UNITED  STATES. 

MAN  in  New  York  has  taken  the  trouble  to  write 
up  the  extent  to  which  the  making  of  store  dis- 
play fixtures  has  become  a  business.  Inci- 
dentally he  quotes  New  York  prices  for  them 
which  are  higher  than  one  in  Canada  can 
easily  realize.  Generally  speaking,  these 
fixtures  include  everything  which  is  expressly 
made  and  used  for  the  purpose  of  exhibiting 
goods  to  be  sold,  in  the  ways  best  fitted  to  display  their  good  points, 
and  to  attract  the  eyes  of  possible  customers.  The  demand  for 
them  has  been  steadily  growing  during  the  last  ten  years,  and  has 
been  greatly  stimulated  by  the  increased  attention  paid  to  show- 
window  decoration,  or  "dressing,"  in  various  lines  of  business. 
This  decoration  is  an  art  in  itself,  and  in  a  large  city  every  extensive 
dry  goods  firm  or  department  store  has  a  man  especially  employed 
to  take  charge  of  it.  The  window  displays  are  frequently  changed, 
and  the  decorator  arranges  them  according  to  elaborate  schemes  of 
form  and  color,  which  are  sometimes  worked  out  from  plans  and 
sketches  made  in  advance  and  submitted  to  his  employers  for  their 
approval.  The  taste  and  knowledge  of  a  skilled  man  in  this  voca- 
tion are  seldom  questioned,  and  in  large  establishments  they  enable 
him  to  draw  a  big  salary. 

INTERIOR    FIXTURES. 

In  the  interior  of  a  store,  as  well  as  in  its  windows,  there  are 
many  devices  for  the  attractive  display  of  goods,  the  idea  being  to 
show  each  customer  not  only  the  different  varieties  of  the  article 
which  he,  or  especially  she,  came  to  buy,  but  to  lead  to  the  pur- 
chase of  other  things  exhibited,  which  might  not  be  thought  of,  or 
desired,  if  they  were  simply  piled  up  on  shelves  and  counters. 
Among  the  most  useful  of  these  appliances  are  the  cornice  fixtures, 
so  called,  consisting  of  brackets,  with  cross  rods,  projecting  over  a 
counter,  the  goods  being  suspended  from  the  rods.  The  new  styles 
of  these  are  made  of  steel-lined  brass  tubing,  often  nickel  plated, 
or,  in  the  very  latest  designs,  with  oxidized  finish  in  brass  or  copper. 
Formerly  the  rods  were  suspended  from  the  ceiling  by  cords  or 
wires,  and  this  method  is  used  in  Europe  to  this  day.  The  new 
pattern  displays  goods  to  much  greater  advantage.  Cornice  fix- 
tures are  made  in  great  variety,  according  to  the  size  of  the  store 
and  the  character  of  the  goods.  Many  of  the  brackets  are  provided 
with  notched  arms,  adjustable  at  any  angle,  the  cross  rods  being 
placed  in  any  notches  desired.  Metal  frames  are  also  used,  either 
suspended  from  the  ceiling  by  a  standard  or  resting  upon  the  floor, 
with  easily  adjustable  combinations  of  arms  and  rods.  These  are 
designed  both  for  interior  and  window  display,  and  some  of  them 
permit  the  exhibition  of  an  astonishing  number  of  articles  in  a  com- 
paratively small  space. 

VARIOUS    MERCHANTS    USE    THEM. 

The  greatest  demand  for  display  fixtures  is  from  the  general 
dry  goods  trade,  and  the  next  from  men's  furnishing  stores,  while 
the  general  shoe  stores  come  third  in  the  use  of  them.  They  are 
required  more  or  less  in  shops  of  all  kinds,  and  are  manufactured 
with  special  reference  to  different  sorts  of  trade.  A  very  conveni- 
ent device  for  the  millinery  trade  is  a  curved  metal  bracket,  project- 
ing from  the  wall,  with  a  velvet-covered  top  to  support  a  hat. 
Millinery  hat  stands,  resting  upon  the  floor  or  counter,  are  made  in 
various  heights  of  artistically  turned  woods  or  metal,  the  latter 
having  a  very  hard,  unbreakable  base,  formed  of  a  material  called 
adamant.  This  is  a  clay  composition  imported  from  Staffordshire, 
England,  and  is  made  in  either  jet  black  or  ivory  finish,  with  gold 


ornamentation.  The  same  material  is  used  for  flower-stands, 
shaped  like  cones,  with  fluted  adornment,  for  the  men's  hat  trade 
there  are  many  styles  and  sizes  of  metal  frames,  showing  from  five 
to  fifty-three  hats  on  projecting  arms,  paralleled  rods,  or  curved 
brackets.  Frames  in  equal  variety  are  supplied  for  the  display  of 
boots  and  shoes,  some  of  the  larger  having  a  tier  of  glass  shelves 
between  metal  standards,  as  well  as  an  almost  bewildering  assemb- 
lage of  convoluted  brackets  or  arms. 

Other  articles  in  the  display-fixture  line  are  stands  specially  de- 
signed for  the  exhibition  of  neckties  and  gloves,  handkerchiefs 
collars  and  cuffs,  umbrellas  and  canes,  silks  and  laces,  parasols, 
pipes,  pistols,  and  baseballs  ;  showcase  fixtures,  wire  shirt  easels, 
box-goods  fixtures  for  counter  display,  counter  mirror  stands, 
adjustable  draping  stands,  and  glass-shelf  stands,  of  many  sizes 
and  patterns,  for  china,  glassware,  druggists'  supplies,  fancy  goods, 
jewelry,  bric-a-brac,  stationery,  candy,  bakers'  goods,  light  hard- 
ware, and  many  other  things.  Special  stands  are  now  made,  even 
for  the  display  of  dolls. 

WHY    THEY    ARE    MADE. 

The  demand  for  display  fixtures  comes  from  towns  all  through 
the  country,  but  is  greatest,  of  course,  from  the  large  cities.  It  is 
supplied  chiefly  by  three  firms.  While  these  do  the  bulk  of  the 
business,  there  are  other  smaller  concerns,  making  about  a  dozen 
in  all.  A  representative  of  a  Connecticut  factory  said  that  it  ex- 
ported goods  to  Great  Britain,  France,  Germany,  South  America, 
Canada,  Australia,  South  Africa,  Jamaica,  the  Sandwich  Islands 
and  Japan.  The  fixtures  made  in  Europe,  of  which  the  French 
are  the  best,  are  much  cheaper,  but  they  are  more  clumsy  and  are 
inferior  in  both  material  and  finish  to  the  American  goods,  which 
they  do  not  equal  in  variety.  Therefore,  people  in  foreign  countries 
who  want  novelties  send  to  the  States  for  them. 

The  manufacture  of  paper  mache  forms,  wax  heads,  etc.,  is 
generally  separated  from  the  other  parts  of  the  display  fixture 
business,  but  they  are  sold  by  all  engaged  in  the  general  supply. 
The  number  of  manufacturers  in  this  special  line  is  about  a  dozen, 
of  whom  five  are  in  New  York,  while  there  is  one  large  firm  in 
Boston.  These  forms  are  made  in  various  sizes  for  the  display  of 
all  kinds  of  wearing  apparel  for  men,  women  and  children.  They 
are  required  in  cloak  and  suit  departments,  by  dressmakers,  tailors, 
men's  outfitters,  etc.  Those  made  in  France,  at  least  the  best  of 
them,  are  far  superior  to  the  American,  and  are  from  moulds  taken 
from  life.  The  finest  have  wax  heads  and  arms  attached,  and  they  also 
come  full-jointed,  so  that  the  legs,  arms  and  hands  and  feet  can  be 
moved,  and  a  figure  can  be  made  to  appear  to  run  a  bicycle,  which 
is  really  operated  by  electricity.  Such  forms  cost  from  $60  to  $100 
each  in  Paris,  and  are  not  imported,  because  of  their  expense, 
while  the  inferior  grades  of  French  goods,  which  are  much  cheaper, 
are  also  kept  out  of  the  States  by  the  high  tariff.  Very  good  forms 
are  made,  however,  on  this  continent  and  supply  all  practical 
purposes.  Large  mechanical  dolls,  which  revolve  and  dance,  and 
are  placed  in  show  windows  to  attract  notice  to  them,  are  imported 
from  France  and  sold  in  the  States  to  a  considerable  extent.  Their 
cost  is  about  $ioo  apiece.  Other  articles  imported  are  the  wooden 
arms  and  hands  for  the  display  of  gloves,  which  came  from  Berlin, 
and  are  sold  at  $4.50  to  $10  a  pair. 

A  woman's  cloak  form,  consisting  simply  of  the  bust  and  a  wire 
skirt,  with  a  metal  top,  costs  only  from  £3  to  $4,  but  when  a  wax 
head  and  a  pair  of  arms  are  added  it  sells  for  from  S30  to  560  in 
domestic  make,  and  from  #75  to  ?ioo  if  imported.  Men's  full 
forms,  with  metal  tops,  cost  $6  or  $7,  but  with  wax  heads  and 
jointed  arms,  the  price  is  S30  to  S50.  For  boys  and  misses'  forms 
the  price  is  according  to  size.  A  domestic  made,  full-jointed,  or 
bicycle  form,  life  size,  male  or  female,  costs  from  550  to  $So. 
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CANADA'S  PROSPECTS  OF  GOLD  PRODUCTION. 

POSSIBLE  EFFECTS  OF  THE  KLONDYKE  OUTPUT 
ON   THE   WORLD'S   TRADE. 

THE    OUTLOOK    IN    BRITISH     COLUMBIA    REASSURING AN    ENTHUSI- 
ASTIC      ESTIMATE      FROM      THE       NORTH   WHAT       CANADIAN 

EXPORTS    OF     MINERALS    ARE — DOUBLED     IN     FIVE     YEARS. 

HOSE  who  are  dubious  of  the  future  of 
trade  in  British  Columbia  should  read 
an  article  in  The  Vancouver  Province. 
It  is,  of  course,  enthusiastic.  But  there 
are  some  facts  which  must  be  borne  in 
mind,  and  the  writer  brings  them  out 
with  a  confidence  which  has  an  interest 
for  the  manufacturers  and  merchants  of 
Central  and  Eastern  Canada.  The 
Province  points  out  that  anyone  who  thinks  the  Yukon  '  'excitement' ' 
is  dead,  or  is  in  any  danger  of  dying,  has  only  to  note  the  desper- 
ate struggles  of  thousands  to  be  first  over  every  one  of  the  numer- 
ous trails  into  the  new  Eldorado.  Many  thousands  more  are  on 
the  way,  or  are  already  on  the  Coast  outfitting.  When  the  cargoes 
of  gold  dust  begin  to  come  out  next  summer  a  new  impetus  will  be 
given  to  what  is  already  one  of  the  greatest  rushes  known  in  the 
history  of  mining. 

Meantime  many  reach  the  coast  of  British  Columbia,  and  find, 
on  closer  inspection,  that  the  admitted  hardships  of  the  northern 
country  are  not  so  much  to  their  tastes  as  they  appeared  when 
viewed  from  a  greater  distance.  Unwilling  to  return  home  without 
doing  something,  they  are  becoming  interested  in  the  many  oppor- 
tunities offered  by  the  mineral  regions  of  British  Columbia.  They 
find,  on  investigation,  that  the  half  has  never  been  told  of  the 
possibilities  of  this  Province,  and  already  heavy  investments  in 
many  directions  attest  to  their  appreciation  of  these  facts. 

Mining  "schemes"  there  are  in  British  Columbia,  as  in  every 
mining  country  under  the  sun.  But  millions  of  tons  of  rich  ore 
have  already  been  produced  ;  dividends  are  steadily  flowing  in  ; 
reports  irom  men  whose  word  carries  weight  throughout  the  mining 
world,  and,  above  all,  heavy  investments  by  shrewd  mining  men, 
all  attest  to  the  fact  that  there  is  much  more  than  "  booming  "  and 
"scheming"  going  on  in  the  Province. 

The  recent  activity  in  smelter  building  and  the  formation  in 
England  of  several  smelting  companies  with  ample  capital  and  the 
coast  of  British  Columbia  as  an  objective  point,  is  one  of  the  most 
encouraging  features  of  recent  progress.  These  men  are  not 
"scheming"  or  "gambling,"  but  have  carefully  considered  the 
situation,  and  see  clearly  a  legitimate  business  opening.  The 
frothy  period  is  past,  and  the  British  Columbia  mineral  industry  is 
down  to  a  solid  basis.  To  succeed  only  needs  the  same  amount  of 
business  caution  and  common  sense  that  should  govern  other  trans- 
actions. The  "  something  for  nothing"  gambler  usually  has  him- 
self largely  to  blame  if  he  loses  his  all. 

WHAT    WILL    THE    KLONDYKE    YIELD  ? 

^  In  spite  of  the  present  positive  reports  of  Klondyke  gold  yields, 

it  is  probable  that  several  weeks  must  elapse  before  we  really  know 
whether  the  addition  of  the  world's  stock  of  gold  from  the  Yukon 
and  Alaskan  district  is  going  to  be  a  vital  factor  in  the  world's 
trade  or  not.  S.  W.  Wall  has  sent  to  a  San  Francisco  journal  an 
estimate  of  this  year's  output.  He  visited  the  creeks,  and  from 
talks  with  the  miners,  in  advance  of  the  clean-up,  estimated  from 
the  daily  pannings  that  the  yield  would  be  $27,640,000.  It  looks 
like  a  circumstantial  statement,  and  is  given  in  detail  as  follows, 
covering  the  Klondyke  and  Indian  river  divisions  of  the  Yukon 


mining    districts,   and  based    on    a    personal  inspection  of    every 
working  mine  : 

Bonanza  Creek 512, 465. 000 

El  Dorado  Creek 10,727,000 

Big  and  Little  Skookum  Gulches,  including  the  bench  claims 1,000,000 

Hunker  Creek 2,138,000 

Bear  Creek 500,000 

Dominion  Creek 150,000 

Sulphur  Creek ".  .  .  150,000 

Gay  Gulch 300,000 

Last  Chance  Creek 100,000 

Gold  Bottom  Creek 60,000 

All  other  creeks  in  the  two  divisions 50,000 

But,  after  all,  is  it  not  guess-work,  no  matter  how  conscien- 
tiously the  investigator  made  the  inspection  ?  Last  year,  the 
excitement  which  was  felt  all  over  the  world  was  based  on  little 
more  than  a  million  of  actual  gold.  It  was  the  reported  richness 
of  the  finds  and  the  immense  possibilities  of  the  future  that  sent 
adventurous  spirits  in  Europe,  Australia  and  America  into 
hysterics. 

If  the  Klondyke  actually  panned  out  as  the  prophets  hope,  the 
effect  on  international  commerce  might  be  very  important.  After 
the  Australian  and  Californian  discoveries  in  the  Forties  a  great 
store  of  gold  was  added  to  the  world's  supply  and  filtered  into  trade 
everywhere.  Prices  went  up,  and  a  period  of  prosperity  ensued. 
Each  year,  now,  the  population  of  the  world  increases,  but  the  gold 
yield  does  not  keep  pace  with  that  increase,  and,  since  1873,  tne 
prices  of  staple  commodites  have  declined  with  consequent  strin- 
gency and  periods  of  severe  depression.  If  Klondyke  gold  pours 
down,  as  so  many  hope,  the  commercial  results  may  be  far-reaching. 

Canada's  actual  mineral  wealth. 
But,  getting  down  to  hard  facts,  what  has  Canada  been  doing 
these  last  five  years  in  the  matter  of  mineral  production  ?     In   1893 
the  products  of  the  mine  exported  were  valued  at  $5,625,526.    The 
total  for  the  five  years  are  : 

1893. $  5,625,526 

1894 6,055,894 

1895  7,214,666 

1896  8,401,760 

1897  11,550,087 

1898  (estimated)   15,000,000 

That  is,  mineral  production  has  doubled  in  five  years.  The 
export  of  gold  and  silver  together  in  1897  amounted  to  $5,500,000 
—equal  to  the  entire  export  of  mineral  products  of  1893.  That  is 
a  pretty  good  indication  of  how  the  natural  wealth  of  the  country  is 
steadily  augmenting. 

The  returns  for  the  year  ending  June  30,  1898,  have  not  yet 
been  made  up.  But  the  returns  for  ten  months  (from  July  1897  to 
April  1898)  are  available.  It  appears  that  in  these  ten  months  of 
the  fiscal  year  1898  Canada's  exports  of  mineral  products  have 
been  valued  at  $12,500,000.  The  year  will  probably  produce 
fifteen  millions  of  exports  in  minerals.  Taking  1897  it  is  found  that 
the  exports  of  the  precious  and  other  metals  in  detail  were  : 

Gold $2,804,101 

Silver 2,613,  l73 

Copper  55°.577 

Lead 524, 181 

Nickel 498, 5 1 5 

These  are  indisputable  facts,  probably  understated,  as  figures  of 
exports  usually  are.  So  that,  no  matter  what  becomes  of  Klon- 
dyke, Canada  as  a  producer  of  minerals  is  on  the  up  grade. 


IMPROVEMENTS  AT  WATERLOO. 

Mr.  J.  Uffelman,  oneof  Waterloo,  Ont.'s  well-known  merchants, 
has  purchased  the  block  at  present  occupied  by  him  from  Mr.  John 
Shuh  for  $5,000.  Rooms  in  the  second  flat  will  be  used  as  dental 
parlors  by  J.  W.  Hagey,  D.D.S.  Mr.  Uffelman  is  also  contem- 
plating the  enlargement  of  his  store  towards  the  rear. 
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DUNCAN    M'GREGOR    MACDONALD. 

THE  accompanying  cut  is  a  true  likeness  of  Mr.  Duncan 
McGregor  Macdonald,  fourth  son  of  the  late  Hon.  Senator 
John  Macdonald,  born  June  6th,  1873,  at  Oaklands,  Toronto,  the 
family  residence,  which  architects  pronounce  the  finest  in  the  city, 
where  he  still  resides.  He  finished  his  education  at  Upper  Canada 
College,  a  seat  of  learning  that  has  produced  more  eminent 
scholars  and  business  men  than  any  other  in  the  land,  and  of 
which  Mr.  D.  McGregor  Macdonald  was  one  of  the  most  successful 
students  during  his  course  of  studies.  He  is  now  recognized  as  one 
of  the  brightest  and  keenest  business  men  of  his  age  in  Canada,  the 
influence  he  wields  in  the  affairs  of  the  firm,  of  which  he  is  a 
member,  being  the  surest  evidence  of  the  fact.  He  entered  the 
firm  of  John  Macdonald  &  Co.  as  an  employe  at  the  age  of  16 
years,  and  his  aggressive  abilities  were  so  marked  that  in  a  few 
years  he  was  sent  to  represent  the  firm  as  a  commercial  traveler 
over  one  of  their  most  important  territories.  Success  following  his 
efforts  in  this  capacity,  his  brothers,  Messrs.  John  Macdonald  and 
James  Fraser  Macdonald,  who  were  the  sole  partners,  seeing  their 
business  growing,  a  bright  future  for  the  firm  and  the  exceptional 
business  ability  of  their  brother,  offered  him 
a  partnership,  which  he  at  once  accepted. 
In  religion,  he  is  a  strong  Methodist ;  in 
politics,  independent ;  in  society,  a  rising 
young  man  ;  in  business,  most  popular  with 
his  compeers,  and  in  the  home  circle  the 
idol  of  his  family. 


you  never  push,  etc.  Such  cuts  I  always  returned  to  the  senders 
with  a  letter  ol  thanks.  In  this  way  I  had  on  hand  only  cuts  I  had 
use  for.  After  a  supply  of  cuts  is  complete,  it  is  a  good  idea  to  send 
them  to  your  printer  and  have  a  few  hundred  or  so  proofs  pulled  of 
the  whole  lot,  arranged  by  departments.  From  these  proofs  you 
can  clip  out  any  particular  picture  and  paste  it  in  your  copy  before 
it  goes  to  the  printer,  showing  just  which  cut  you  wish  used  and 
just  where  you  wish  it  placed. 

Well  regulated  advertising  offices  should  have  a  clearing  out  of 
cuts  every  season.  If  not,  your  stock  will  accumulate  until  it  will 
fill  too  much  space.  And  you  will  also  lose  a  lot  of  time  going 
through  dead  cuts.  Cuts  of  garments,  for  instance,  are  seldom 
good  for  more  than  one  season. 


CUTS    FOR    USE. 

There  is  no  good  reason  why  every  store 
should  not  have  a  good  cut  to  illustrate 
nearly  every  article  carried  in  stock.  These 
cuts  can  be  made  without  any  expense  to 
the  store.  In  taking  charge  of  the  adver- 
tising of  several  large  stores  in  the  east, 
writes  S.  E.  Whitmire,  in  a  New  York 
paper,  I  found  them  without  a  supply  of 
serviceable  cuts.  I  at  once  called  upon  the 
head  of  every  department  to  furnish  me  with 
a  list  of  the  houses  from  which  he  purchased 
goods.  To  each  of  these  houses  I  sent  a 
polite  letter,  saying  that  we  intended  to  use 
more  and  better  pictures  in  our  advertising, 
and  that  we  desired  cuts  of  every  article  of 

theirs  we  handled.  I  showed  the  manufacturers  and  wholesalers 
how  it  was  greatly  to  their  advantage  to  have  pictures  of  their  goods 
printed  in  our  advertising.  More  than  90  per  cent,  responded, 
about  50  per  cent,  sending  cuts  by  return  express.  Others  stated 
that  they  would  have  cuts  made  and  forwarded,  and  in  a  few  cases 
we  were  directed  to  have  cuts  of  goods  made  at  the  expense  of  the 
manufacturers. 

It  is  always  best  to  tell  the  manufacturer  just  what  size  cuts  you 
need.  If  not  he  will  ship  you  a  lot  of  big,  space  killing  blocks  that 
will  be  of  little  if  any  use.  Also  state  that  you  want  clear  outline 
cuts  for  newspaper  use.  Then  you  will  not  get  a  lot  of  half-tones 
and  finely  etched  black  cuts  that  will  not  show  up.  In  a  Brooklyn 
department  store,  where  I  had  charge  of  the  advertising,  I  collected 
more  than  3,000  good  cuts  in  about  a  month.  I  had  a  large  cabinet 
made,  and  to  each  department  I  gave  one  or  more  drawers,  and  in 
these  drawers  I  had  the  cuts  of  goods  handled  in  that  department 
carefully  filed.  When  I  went  to  write  an  ad.  about  soap,  for 
instance,  I  could  pull  out  the  soap  drawer  and  pick  up  a  neat  cut 
to  illustrate  any  brand  we  were  ready  to  push.  Many  cuts  are  sent 
that  for  some  reason   are  not  serviceable — too  large,  of  goods  that 


MEXICO  TO  MAKE  HER  OWN  COTTONS. 

Hardly  less  important  to  the  old  established  cotton  manufac- 
turing countries,  and  especially  to  Great  Britain  and  her  colonies, 
than  the  rise  of  Japan  is  the  rapid  development  of  the  cotton 
manufacturing  industry  of  Mexico.  An  English  consul,  referring 
to  the  Mexican  industry,  reports  that  the  native  mills  will  be  able, 
in  a  few  years,  to  furnish  all  of  the  coarse 
cotton  goods  required  by  that  country,  thus 
striking  a  severe  blow  to  England's  trade 
with  the  republic.  In  1897  new  plants 
installed  represented  the  minimum  produc- 
tion of  300,000  pieces,  and  those  now  build- 
ing or  likely  to  be  built  this  year  will  add 
750,000  pieces  to  the  annual  production. 
As  the  average  annual  importation  of 
foreign  cottons  is  now  only  about  40,000,- 
000  square  meters,  and  Mexico  promises  to 
add  21,000,000  square  meters  to  her  pro- 
duction, foreign  manufacturers  are  likely  to 
meet  with  considerable  opposition,  more 
particularly  as  the  high  protection  afforded 
by  the  tariff  on  cotton  goods  will  tend  to 
further  encourage  home  industry.  The 
extensive  use  of  water-power  gives  Mexican 
manufacturers  an  advantage  over  their 
rivals.  Nearly  half  of  all  the  mills  in  the 
country  are  driven  wholly  by  water,  and 
only  28  out  of  107  entirely  by  steam.  The 
consul's  recommendation  to  the  English 
manufacturers  is  to  exert  themselves  to  in- 
troduce new  articles  direct  to  the  consumers,  instead  of  being 
content  merely  to  supply  goods  for  which  there  is  already  a  demand 
— a  demand,  by  the  way,  which  is  steadily  on  the  decline. 


THE    BEST   KIND  OF  AN   ALLIANCE. 

New  York  Dry  Goods  Economist. 

If  our  Uncle  Samuel  has  got  to  pick  out  a  "best  girl  "  among 
the  sister  nations  of  Europe,  we  cannot  help  approving  his  choice 
of  Britannia.  She  is  a  lady  of  great  strength  of  mind  and  body,  of 
honesty  and  good  reputation,  and  seems  to  have  tastes  more  akin 
to  those  of  Uncle  Sam  in  regard  to  con.mercial,  social,  religious  and 
other  impoitant  matters  than  any  other  ;  but  even  with  Britannia 
we  urge  that  he  should  have  only  a  platonic  friendship — no  marry- 
ing—  none  of  the  "  With  all  my  ships  and  men  I  thee  endow." 


SATISFIED  WITH   THE   MOVE. 

Jas.  Park,  general  store,  who  moved  from  Granton  to  Lucan 
about  10  months  ago,  is  more  than  pleased  with  the  change.  He 
does  the  dry  goods  trade  ot  Lucan. 
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You  will  be  interested  in  knowing  some- 
thing about  the  novelties  we  are  showing 
for  the  incoming  season.  Here  are  a  few 
of  them  : 

Plain,  Fancy  and  Waved  Traver's* 

Plun  Vatis,  G-IC   175. 

Reye  Cotelle,  G.K.  179. 

Ondule  Sole,  GJC   199. 

Carde  Pointille,  B  277. 

Carreau  Epingle,  D  124. 

Mohair  Caracul,  Z  656. 

Silk  Caracul,  G.K.  196. 

Black  Faconne,  G.K.  180,  181. 

Electric  Cashmeres.    All  Wool  and  Silk  Melrose. 

Figured  Russell  Cords.     Silk  Warp  Glorias. 

An  extreme  novelty— Zig  Zag  Freize  Crepon,  G.K.  192. 

Full  ranges  in  Plain  and  Mixture  Costumes  and  Suitings. 

Mixture  Coverts,   Mixture  Serges,   and   Mixture  Whip  Cords. 

We  beg  to  draw  the  attention  of  the  trade  to  our  exceptionally  large 
range  of  BLACK  DRESS  GOODS.  Every  live  Retailer  should 
see  them. 

SILKS.  SILKS.  SILKS. 

We  have  them. 

VARIETY.    STYLE.    VALUE. 

Chiffon--plain  and  plisse. 

Plisse  Pongee  Plisse  Taffeta.  Plisse  Silk.  Plisse  Silk  Velvet. 

Velveteens.  Velvets.  Sealettes. 

Ulsterings.  Cloakings.  Mantlings. 

In  Imported  Flannelettes,  we  have  over  200  new  patterns. 


D„-„LW         f*~S«~       9      P~  23  St.  Helen  St. 

brophy,  UainS  a  00.,        ...Montreal 
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WINDOW    DRESSING.     ! 
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SOME   GOOD    SUMMER    DISPLAYS. 

IS  not    surprising  that    a   window 
display  which  presents  a  suggestion 
of  the  greenness,  freshness  of  rural 
life  should  attract  more  than  ordin- 
ary attention  during  the  warm  sum- 
mer days.  Some  of  the  large  estab- 
lishments on    Yonge   street,  Toronto,  have  made 
use  of  this  fact  to  advantage  already,  and  the  in- 
dications are  that  the  idea  will  not  be  dropped  for 
some  time  at  least. 

The  first  of  the  displays  of  this  nature  was  seen 
about  June  ist,  when  a  large  departmental  store 
had  two  of  its  windows  dressed  as  "suggestions 
for  June  weddings."  In  one  of  these,  fir  trees  were 
formed  into  a  fresh,  green  background.  The 
floor  was  covered  with  grass  sods,  a  gravel  path 
running  lengthwise  to  a  bench  at  one  end  of  the 
window.  Upon  the  bench  was  seated  the  bride, 
while  the  groom  stood  behind  leaning  on  it.  The  figures  were  wax, 
but  as  both  were  dressed  in  most  suitable  attire,  the  display,  from 
an  advertising  standpoint,  must  have  been  of  considerable  value. 

The  display  in  the  other  window  was  of  a  similar  nature,  the 
newly  wedded  couple  in  this  case,  however,  being  seated  in  a 
democrat,  to  which  was  attached  a  full-sized  and  well-painted 
wooden  horse. 

During  the  second  week  in  June  another  unique  display  filled 
the  window  of  this  store.  This  time  the  display  was  intended  to 
advertise  campers'  supplies.  The  background  was  of  fir  trees, 
with  a  rail  fence  in  front  of  the  trees.  A  medium  sized  tent,  setup 
as  if  beside  some  quiet  lake  or  stream,  filled  one  end  of  the  window. 
In  the  tent  was  an  assortment  of  the  goods  suitable  for  such  an 
occasion.  On  the  floor,  as  in  the  previous  displays,  were  grass 
sods,  with  a  fireplace  a  few  feet  from  the  tent.  A  full-sized  canoe 
was  placed  slanting  from  the  floor  to  the  ceiling,  and  in  it  were 
placed  fishing  tackle,  etc.  A  fine  likeness  of  a  "coon"  boy  in 
stone  was  seated  on  a  chair  minding  the  fireplace.  During  the  first 
couple  of  days  of  the  displays,  a  barrel  labelled  "campers'  sup- 
plies," was  placed  at  the  end  of  the  window  opposite  the  tent. 
From  the  barrel  the  camper  was  taking  his  supplies,  a  choice 
assortment  of  canned  goods,  jams,  pickles,  etc.,  being  arranged 
beside  the  barrel.  After  the  second  day,  the  camper  was  seen 
sitting  on  a  chair,  reading  a  morning  paper  with  his  supplies 
arranged  in  a  prominent  position  in  the  window. 

The  finest  display  of  this  kind,  however,  was  in  the  window  of 
Hobberlin  Bros.,  tailors,  Yonge  street,  Toronto.  The  window  was 
a  corner  one,  too,  which  is  hard  to  dress  well.  A  brick  wall  was 
built  (of  painted  wood)  to  form  a  background,  with  firs  standing 
back  of  it,  and  reaching  above  it.  The  centre  of  attraction  was  a 
small  boy,  endeavoring  to  surmount  the  fence,  but  unable  to  do 
so  because  of  the  fact  that  a  dog  had  a  good  grip  on  the  seat  of 
his  trousers.  The  picture  was  interesting,  in  that  it  suggested  to 
the  ordinary  man  many  an  incident  in  his  own  boyhood,  and  it 
was  made  more  interesting  by  the  appearance  of  a  farmer  coming 
with  a  stick  after  the  boy. 

The  value  of  the  exhibition,  as  an  advertisement,  was  enhanced 
by  a  card  with  the  moral:  "Do  not  steal  ;  but  if  you  are  ever 
tempted,  never  wear  Hobberlin' s  pants.  No  dog  can  tear  them." 
Another  neat  card  gave  the  information  that  Hobberlin  Bros,  were 


offering  special  values  in  clothing  during  the  month  of  June.  These 
displays  cannot  but  suggest  some  good  ideas  to  general  merchants 
and  others  in  small  towns  as  well  as  large  ones. 

CARDS    IN   PARIS   STORES. 

It  is  interesting  to  learn  that  the  managers  of  the  great  Paris 
retail  stores  are  believers  in  window  and  store  cards.  A  Paris 
correspondent  of  The  Dry  Goods  Economist,  writes  as  follows  on 
this  subject  :  It  is  not  going  too  far  to  say,  that  in  Paris  the  social 
status  of  a  store  may  be  decided  on  this  alone.  At  all  first-class, 
and  even  many  of  the  second-class  establishments,  the  expense  of 
fresh,  elegantly  printed  cards  is  never  begrudged,  and  when  these 
are  carelessly  got  up,  or  are  allowed  to  remain  on  view  after  they 
are  soiled,  the  storekeeper  either  writes  himself  down  an  incom- 
petent business  man,  or  runs  the  risk  of  being  considered  on  the 
high  road  to  bankruptcy. 

At  most  of  these  special  shops,  and  also  in  the  best  window's 
at  the  big  novelty  stores,  price  tickets  are  dispensed  with.  But  not 
so  all  cards.  The  latest  new  name  of  a  fashionable  material  or 
color  written  on  a  narrow  card,  straight  or  curved,  does  not  vul- 
garize the  show,  while  it  is  very  useful  in  drawing  attention  to  any 
particular  exhibit.  In  the  interior,  placards  meet  the  eye  at  every 
turn,  now  hung  over  a  counter  and  describing  the  goods  beneath, 
now  at  the  entrances  of  galleries  and  halls  to  direct  the  customer 
which  way  to  turn  his  footsteps.  These  placards  are  much  larger 
than  those  used  in  the  windows,  and,  when  intended  to  be  hung 
much  above  the  line  of  vision,  the  lettering  is  at  least  a  foot  high. 
a  woman's   views    on   trims. 

A  woman  writer,  last  month,  made  a  tour  of  the  New  York 
stores  for  The  Chronicle,  observed  the  windows,  and  wrote  up  a 
series  of  suggestions,  many  of  which  are  well  suited  to  Canadian 
stores.     The  first  suggestion  dealt  with  millinery. 

A  millinery  window  hung  with  pale  green,  the  whole  back- 
ground festooned  with  white  lilies,  wisteria  and  daisies,  the  sides 
with  the  same  or  some  of  the  wild  flowers  now  so  popular — bunches 
of  daisies,  poppies,  clover,  etc.,  would  be  a  pretty  sight. 

The  chandelier  might  have  ivy  turned  around  its  branches, 
with  here  and  there  a  sprig  of  holly  to  brighten  it  up  with  its  glossy 
red  berries  on  the  dark  green  leaves.  If  these  flowers  cannot  be 
found  at  hand,  wisteria,  or  any  trailing  vine  or  grass  will  do.  A 
piece  of  green  plush  should  be  laid  on  the  window  floor  in  a  soft 
way,  so  as  to  look  like  tiny  waves  on  a  lake  in  calm  weather,  and 
on  this  a  few  large  majolica  or  any  kind  of  broad  vases  laid. 

In  the  centre  a  taller  one  should  be  filled  with  the  flower  that 
is  most  in  vogue,  or  long  branches  of  lilac,  white  or  lavender. 
Under  this  vase,  a  little  way  on  one  side,  fill  a  low,  broad  basket 
with  violets,  get  a  pretty  price  card  with  colored  figures,  or  a 
colored  border,  and  put  it  on  the  handle  of  the  basket.  On  the 
opposite  side  a  tray,  or  basket  of  a  different  shape,  filled  with  roses, 
bearing  a  ticket  with  the  price.  One  of  these  two  baskets  might  be 
marked  at  the  lowest  possible  price,  as  they  would  attract  instant 
attention  from  their  position. 

The  handsome  and  more  expensive  flowers  should  then  be  put 
in  the  large  vases,  violets  with  their  long  soft  stems  massed  into 
one  that  would  permit  them  to  fall  over  an  uneven  brim  of  the  vase 
in  a  graceful  way.  The  dark  green  leaves  of  the  violet  scattered 
along  the  brim  and  trailing  down  the  side,  a  bunch  of  the  same 
foliage  in  the  centre. 

This  vase  may  be  modified  in  many  ways,  such  as  using  two  or 
three  tones  of  violets,  mixing  white  with  them,  etc. 

A  large  star  of  mixed  flowers  might  be  laid  in  the  foreground, 
and  the  other  vases  filled. 

A  window  so  decorated  would  be  infinitely  more  attractive  than 
mere  boxes  of  flowers  laid  together. 

The  trimmed    hat   window  might   have   flowers  or   untrimmed 
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Some  One  Has  Said 

THAT "  there  is  a  tide  in  the  affairs  of  men  which,  taken  at  the  flood,  leads  on  to  fortune. ' 
It  would  seem  sometimes  that  the  same  proverb  would  apply  to  success  in  business. 


^ 


Some  lines  of  business,  constantly  adhered  to  for  a  period  of  time,  have  become  almost  a  monopoly, 
and  the  manufacturer,  encouraged  by  his  success,  gets  to  be  exacting,  then  aggressive,  and  finally  overbearing. 
So  of  recent  years  with  the  successful  manufacturing  of  Paper  Patterns  ;  the  prices  were  high,  the  large 
volume  of  business  contributed  to  immense  profits,  and  they  became  very  exacting  with  the  merchant  handling  the 
goods.  As  patterns  grew  in  favor  with  the  people,  they  insisted  that  their  contracts  should  be  fulfilled  to  the 
letter,  always  at  the  expense  of  the  merchant,  and  if  he  failed  to  comply,  threatsof  removal  to  a  rival  house  were 
resorted  to.  So  that  when  four  years  ago  there  appeared  in  the  columns  of  a  Trade  Journal  the  announcement  of 
a  new  candidate  for  the  public  favor  in  the  form  of 

THE  NEW  IDEA  PATTERN 

which  was  offered  to  one  merchant  in  every  town  in  the  Country,  absolutely  without  written  contract,  and  shorn 
of  all  the  objectionable  features  which  were  attached  to  the  old  method  of  handling  patterns,  the  Mercantile 
Community  was  at  once  attracted  to  it,  and  twelve  months'  advertising  resulted  in  obtaining  upwards  of  FIVE 
HUNDRED  FIRMS  who  quickly  "  caught  on  "  to  the  NEW  IDEAS  introduced  by  the  new  concern;  one  of 
the  special  features  of  which  was 

The  Uniform  Retail  Price  of 

TEN  CENTS 

(Fifteen  Cents  in  Canada  and  the  Provinces) 

then  the  doing  away  with  large  stocks  kept  in  cases,  and  the  substituting  of  a  COUNTER  DISPLAY  OF  THE 
PATTERNS  THEMSELVES,  nicely  illustrated  on  printed  envelopes,  and  the  using  of  small  cuts  for  newspaper 
advertising.     The  result  was 

A  Revolution  in  the  Pattern  Business 

and  the  rapid  growth  of  a  NEW  IDEA,  in  harmony  with  the  up-to-date  methods  pursued  by  other  lines  of  trade, 
and  has  compelled  a  reduction  in  price  on  all  patterns  sold  at  retail  to-day,  as  well  as  many  concessions  in  the 
interest  of  the  merchant.  Thus,  the  NEW  IDEA  PATTERN  has  become  a  public  benefactor  in  the  saving  it 
has  made  in  cost  to  the  people. 

As  no  successful  venture  in  any  line  was  ever  permitted  to  advance  far  without  opposition,  so  in  this  case 
several  rivals  have  appeared  to  divide  the  public  favor,  but 

THE  NEW  IDEA  PATTERN  COMPANY 

is  entitled  to  the  claim  of  having  ORIGINATED  THE  UNIFORM  PRICE  OF  10c.  at  Retail,  as  well  as 
the  other  NEW  IDEAS  in  handling  patterns  now  in  vogue,  and  we  are  prepared  to  prove  that,  handled  by  our 
methods,  it  will 

OUTSELL  any  other  Pattern  now  on  the  Market. 


THE  NEW  IDEA  PATTERN  (0. 


Home  Offices  : 

Nos.  636  &  638  Broadway 

NEW  YORK. 


Canada  Office  : 
Comstoch  Building,  75-77-79  Victoria  St. 
TORONTO 


Western  Office  : 

Medinah  Building,  237  Fifth  Ave. 

CHICAGO,  ILL. 
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WINDOW  DRESSING— Continued. 

hats  in  the  background.      For  instance,  colored  hats  could  be  hung 
to  form  strips  or  plaids. 

A  window  seen  uptown  had  a  pretty  arrangement  of  red,  white, 
green  and  yellow  straw  hats  so  arranged  that  they  gave  the  effect 
of  a  brilliant  Scotch  plaid. 

Another  trimmed  hat  window  was  draped  in  green  plush  with  a 
border  of  violets,  jasmine  and  foliage.  In  the  centre  a  wax  figure 
with  yellow  satin  fichu  and  black  lace  wore  a  pretty  watteau  hat  in 
several  tones  of  yeilow  and  a  garland  of  roses  covered  with  black 
lace. 

It  served  to  bring  out  the  black  hats  that  were  grouped  around, 
which  would  otherwise  have  looked  rather  sombre,  and  failed  to 
attract  attention. 

Many  ladies  will  wear  only  quiet  hats  in  black  and  violet  or 
white  trimming,  and  these  in  a  window  fail  to  catch  the  eye  unless 
some  bright  color  in  harmony  or  contrast  enlivens  the  whole.  In 
this  case  nothing  could  have  been  prettier  than  the  yellow  hat  with 
its  roses  and  black  lace. 

Of  course,  any  other  color  would  do,  provided  it  were  the  proper 
one  for  the  other  hats  displayed. 

When  hats  of  all  colors  are  put  in  a  window  the  main  thing  is 
to  get  the  right  ones  together. 

A  ribbon  and  notion  window  had  a  white  background,  against 
which  a  lot  of  broad  ribbons  in  white,  cerise,  yellow,  turquoise  and 
other  shades  were  hung  from  a  line  at  the  top  in  such  a  way  that 
each  ribbon  showed  the  full  width,  and  the  white  came  near  cerise, 
yellow  near  crimson,  turquoise  grey,  etc.  These  were  then  brought 
to  another  line  at  the  bottom,  where  they  lapped  over  each  other  as 
at  the  stem  of  a  fan,  thus  forming  a  perfect  fan  of  ribbons  in  all 
colors  on  both  sides  of  the  window. 

In  front  a  large  tray  with  a  mirror  in  it,  on  which  were  laid 
rhinestone  daggers,  cabochons,  etc.,  rolls  of  ribbon,  and  other 
articles  around. 


A  display  of  silk  was  called  a  "  study  in  grasshoppers."  A 
lot  of  grass-green  silk  lay  in  rippling  folds  on  the  window  floor. 
Silks  in  various  harmonious  shades  of  green  hung  around  the  back 
and  sides.  In  the  back  corner  four  large  grasshoppers  stood  on 
hind  feet,  as  if  surveying  the  pretty  things  around  them.  It  was  a 
most  attractive  sight,  at  which  a  number  of  ladies  were  gazing  with 
great  interest. 

Japanese  goods  in  a  window  were  very  beautifully  arranged  in 
pale  red,  blue  with  white. 

A  border  of  twisted  crepe  paper  in  these  colors  framed  window 
and  background,  the  latter  being  three  strips  of  crepe  paper  in 
broad  bands  of  red,  white  and  blue. 

Shirt  waists  of  white  and  red,  and  blue  and  white  striped  per- 
cale, and  the  same  in  silk,  were  prettily  arranged  with  neckties  of 
red,  white  and  blue  satin,  and  other  colors  hung  in  rows  in  the 
background. 

Children's  white  dresses  and  all  the  dainty  lingerie  for  the  little 
ones  looked  attractive  in  a  window  hung  entirely  with  the  pretty 
lace  trimmed  dresses. 

In  the  front,  dolls  of  several  sizes  were  dressed  in  the  suits,  and 
white  caps  or  hats.  A  large  doll  in  front  had  a  dainty  handkerchief 
in  her  hand,  and  another  was  taking  a  little  lace-trimmed  bib  from 
a  satin-lined  corbeille  filled  with  everything  necessary  to  baby's 
toilet. 

Blue  dresses  were  put  on  figures  in  another  window,  with  white 
pique  waists  with  a  polka  dot  of  red  or  blue.  The  waists  set  off 
the  blue  dresses,  and  attracted  a  great  number  to  look  at  them. 

A  window,  in  which  rugs  and  carpets  were  shown,  had  portieres 
hung  all  around,  and  rugs  spread   about  in  the    window.      A    few 


rolls  of  carpet  stood  on  end  in  the  corners,  and  two  in  the  back, 
and  on  these  stood  majolica  vases  filled  with  palms.  This  window 
had  a  most  distinguished  air,  whereas  nothing  could  be  more  dull 
and  unattractive  than  these  goods  if  merely  hung  around  in  a  care- 
less way. 

If  things  look  bright  and  interesting,  people  will  stop  to  look 
at  them,  and  a  great  many  of  those  who  look  will  want  to  know  the 
price,  if  it  is  not  already  on  the  article. 

It  is  only  one  more  step  to  bujing,  provided  the  saleswoman 
inside  is  amiable  and  shows  a  desire  to   please. 

Brighten  up  the  windows,  especially  when  cheap  goods  are 
shown  ;  rich,  handsome  things  are  pretty  anywhere. 

A  few  pretty  ornaments,  pictures  or  picture  frames  of  the  photo 
size,  chains  and  pins,  some  art  needlework,  sofa  cushions  in 
linen,  on  which  the  Stars  and  Stripes  have  been,  or  are  to  be, 
worked,  these  would  attract  when  plain  vests,  stockings,  hand- 
kerchiefs, etc.,  would  look  dull  and  uninteresting.  Vases  of 
flowers,  ribbons  and  colored  neckties  give  brightness  to  dull 
colors. 

A  window  of  white  goods  could  be  made  beautiful  by  fes- 
tooning-the  borders,  pillars,  chandelier,  etc.,  with  green  smilax. 

The  same  flowers  or  other  decorative  appliances  may  be  used 
on  many  occasions,  and  it  is  well  worth  the  trouble  and  cost,  for 
it  will  attract  people  and  bring  them  into  the  store. 

Even  if  only  one  in  a  hundred  should  buy  at  first,  the  fact  of 
the  crowd  being  there  will  certainly  attract  other  crowds  ;  the 
reputation  of  the  store  grows,  and  a  rushing  business  follows.  Try 
the  plan  ;  the  result  will  be  more  than  satisfactory. 

The  people  who  see  the  windows  will  gain  ideas  in  art  and 
refined  taste,  and  the  store  will  gain  a  great  increase  in  business. 


HUMAN  ATTRACTIONS  IN  THE  WINDOW. 

Perhaps  the  first  instance  where  human  forms  were  displayed 
in  show  windows  was  when  the  "Seven  Sutherland  Sisters"  showed 
their  long  hair  to  the  admiring  gaze  of  New  Yorkers,  and  sold 
thereby  thousands  of  bottles  of  their  hair  tonic.  This  was  some 
forty  years  ago.  Cigar  dealers  hire  Turks  to  roll  Turkish  cigarettes 
in  their  windows  ;  shirt  makers  put  a  girl  with  a  sewing  machine  in 
the  centre  of  the  window  to  show  just  how  the  garment  is  made  ; 
milliners  and  cloak  makers  hire  beautiful  creatures  to  sit  in  their 
windows  and  try  on  a  succession  of  hats  and  capes.  And  the 
people  watch  them — are  intensely  interested.  At  Siegel,  Cooper  & 
Co.'s  New  York  store,  a  dentist  works  all  day  filling  the  teeth  of  a 
pretty  girl  seated  in  the  operating  chair,  and  throngs  of  people 
watch  him.  One  doesn't  dare  wonder  how  she  happened  to  have 
so  many  unfilled  teeth,  or  why  this  much  advertised  dentist  can 
work  a  week  on  one  month  without  ruining  his  reputation  for  speed. 
At  Fred.  Greisheimer's  Chicago  store,  a  man  lately  rode  a  bicycle 
eight  hours  each  day  for  six  days,  and  purchasers  at  the  counter 
guessed  how  many  miles  he  would  cover  in  that  time,  the  nearest 
guesser  winning  a  suit  of  clothes.  The  bicycle  was  set  in  a  frame 
at  the  centre  of  the  window,  and  the  rider  worked  as  hard  revolving 
the  pedals  as  if  he  were  on  the  boulevards.  One  of  the  most  curious 
examples  of  human  window  displays  was  shown  in  Pixley  &  Co's 
store  at  Terre  Haute,  Ind.,  recently.  "Prof."  Harry  Mack,  a 
young  hypnotist,  hypnotized  his  wife,  a  very  attractive  lady,  at  2 
p.m.,  before  throngs  of  people,  and  left  the  lady  sleeping  in  the 
window  until  8  o'clock,  when  he  awakened  her.  No  one  passed 
near  in  the  interim  who  did  not  pause  to  examine  the  sleeping 
beauty — even  men  did  not  disdain  to  gaze  curiously  upon  the 
hypnotized  form. 
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The  only  perfect  Waterproof  Coat 
in  the  market  is  the  celebrated 


Beaver 

Brand 

Mackintosh 


We  challenge  the  world  to  produce  another  coat  having  the 
same  advantages. 

The  manufacturers  of  the  Beaver  Brand  Mackintosh  absolutely 
guarantee  that  their  coats  will  never  harden  or  decompose  and 
that  they  are  thoroughly  waterproof. 

If  you  order  other  makes  without  giving  us  a  trial  you  will  be 
losing  money.  The  cut,  make  and  finish,  and  price  of  the 
Beaver  Brand  practically  defy  competition.  If  your  jobber  does  not 
keep  our  make  please  send  order  for  sample  Coat  direct  to  us. 

SPECIAL  LINES 

We  are  now  showing  a  range  of  fashionably  cut  Covert  Coatings,  double-breasted, 
with  handsome  velvet  collar,  in  three  shades,  that  can  be  retailed  at  $6.00,  and  still  leave 
an  A  1   profit  for  the  merchant. 

Good  value  in  Diagonals,  in  Black,  Blue  and  Brown,  to  retail  at  $6  00. 

Send  for  Sample  Coat  and  see  for  yourself. 
When  ordering  please  mention  The  Dry  Goods  Review. 


u 


The  Beaver  Rubber  Clothing  Co. 

1490  Notre   Dame  St.,    ,    .    „    MONTREAL. 

Sole  manufacturers  of  Beaver  Brand  Macintosh. 


*$ 
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THE  WOMAN  SHOPPER'S  FOIBLES. 

HOW    A    RICH    CUSTOMER   MUST    BE    SATISFIED    AND    what    IT   COST 

IN   ONE    INSTANCE. 

Told  by  the  Departmental  Head  of  a  Big  Store. 

SOMETIMES  it  seems  to  me  that  our  big  stores  are  run 
primarily  for  the  convenience  of  shopping  women,  and,  in  the 
background,  the  firm  gets  a  little  profit,  if  it  may.  Certainly  the 
shopping  women  do  not  hesitate  to  demand  the  most  extraordinary 
concessions. 

A  woman  came  into  the  carpet  department  the  other  day  to 
look  at  floor  coverings.  She  was  extremely  hard  to  please,  and 
finally  the  salesman  said  that  he  would  send  home  to  her  a  roll  of 
carpet  that  she  might  spread  it  on  the  floor  and  see  if  it  harmonized 
with  her  hangings  and  furnishings,  it  being,  she  explained,  very 
difficult  for  her  to  carry  their  coloring  in  her  eye.  This  was  done, 
and  a  second  visit  from  the  customer  followed.  She  wasn't  quite 
sure  that  the  shade  was  quite  right,  and  would  we  mind  sending  up 
another  roll  which  showed  a  little  darker  design  ?  This  was  done, 
and  the  day  after  she  came  in  enthusiastic.  The  carpet  was  per- 
fectly suitable  in  every  way,  and  we  might  go  ahead  and  make 
it  up. 

It  was  a  handsome  moquette  carpet,  and  the  room  was  large, 
with  several  deviations  from  regularity.  Measures  were  taken  and 
the  order  finished  at  the  prescribed  time.  It  left  the  house  one 
Thursday  morning,  and  was  put  down  before  night.  On  Friday 
she  appeared  at  the  store.  In  a  few  moments  the  salesman  who  had 
conducted  the  proceedings  thus  far  sent  for  me.  I  found  the 
woman  in  one  of  the  most  difficult  moods  we  encounter  in  custom- 
ers. She  threw  herself  absolutely  on  our  mercy.  She  said  that  we 
had  done  everything  in  our  power,  and  she  had  supposed  that  the 
carpet  was  a  perfect  success;  "but,"  she  said,  "instead,  it  is 
absolutely  intolerable.  On  the  floor  made  up  it  looks  very  different 
from  what  it  did  on  the  floor  spread  out.  It  cheapens  everything 
I've  got  in  the  room,  takes  the  color  out  of  some  things  and  gives 
to  others  a  most  unaccountable  glare.  Why,  when  I  enter  that 
room  a  feeling  of  nausea  comes  over  me.  I  cannot  describe  it,  but 
I  cannot  live  with  that  carpet.    Now  what  will  you  do  about  it  ? " 

The  question  was  rather  a  poser  to  me,  for  she  was  a  good 
customer,  and  I  knew  that  the  firm  would  want  to  do  everything 
possible.  I  suggested  that  it  would  be  cheaper  to  have  an  inex- 
pensive new  papering  put  on  the  walls,  which  was  possibly  the 
cause  of  this  aesthetic  disturbance.  But  no,  she  had  just  had  new 
paper  put  on  ;  that  could  not  be  changed.  The  carpet  must  come  up, 
and  she  would  never  have  another  one  down  there.  She  would 
have  a  hardwood  floor.  I  suggested  that  we  would  like  to  furnish 
her  estimates  on  the  hardwood  floor,  but  this  she  would  not  listen 
to  until  we  could  do  something  with  the  carpet,  as  she  could  not 
afford  two  floor  coverings.  Well,  in  the  end  I  sent  for  the  carpet. 
I  agreed  to  deduct  the  value  of  the  laying  and  making  from  her  bill, 
and  the  carpet  I  would  attempt  to  sell.  We  did  make  an  effort, 
showing  it  to  several  persons,  but  the  fact  that  it  had  been  a  misfit 
aroused  everybody's  suspicion,  and  we  could  not  dispose  of  it. 
Finally  we  sent  it  to  an  auction  room,  getting  about  half  of  the  sell- 
ing price.  On  referring  the  matter  to  the  firm  it  was  decided  that 
half  of  the  loss  should  be  borne  by  the  house  in  order  to  hold  the 
customer,  although  there  was  not  the  slightest  blame  on  our  side, 
and  we  had  done  more  than  we  were  really  expected  to  do  in  an 
effort  to  please  the  woman.  An  Old  Stager. 


to  the  Toronto  Carpet  Co.,  after  negotiating  with  them  for  some 
months,  we  would  like  to  have  the  council  make  it  known  that  the 
property  is  offered  for  sale  at  $25,000  cash,  or  if  the  sale  could  be 
made  within  a  reasonable  short  time  the  company  would  accept  an 
offer  for  even  a  smaller  sum." 


THE  INJURY  FROM  VEILS  THEORY. 

Kvery  now  and  again  the  world  is  startled  by  some  statement 
made  on  real  or  imagined  authority  that  some  common  habit  of 
eating,  drinking,  wearing,  and  the  like,  is  eminently  dangerous  to 
health.  One  day  we  hear  of  "  death  in  the  jam  pot,"  another  day 
it  is  tight  lacing,  then  oysters,  and  so  on.  More  than  once  a  great 
outcry  has  been  raised  about  the  harmfulness  of  veils  to  the  sight. 
The  Scientific  American  states  that  certain  tests  of  the  effect  of  veil- 
wearing  have  just  been  made  by  Ur.  G.  A.  Wood,  of  Chicago. 
The  experimenter  selected  a  dozen  typical  specimens  of  veilings, 
and  applied  the  ordinary  tests  of  ability  to  read  while  wearing 
them;  and  these  tests  show  that  every  description  of  veil  affects, 
more  or  less  the  ability  to  see  distinctly,  both  in  the  distance  and 
near  at  hand,  the  most  objectionable  being  the  dotted  sort.  Other 
things  being  equal,  vision  is  interfered  with  in  direct  proportion  to 
the  number  of  meshes  per  square  inch,  and  the  texture  of  the 
material  also  plays  an  important  part  in  the  matter.  Thus,  when 
the  sides  of  the  mesh  are  single,  compact  threads,  the  eye  is  much 
less  embarrassed  than  when  double  threads  are  used,  the  least  ob- 
jectionable veil,  on  the  whole,  being  that  which  is  without  dots, 
sprays,  or  other  figures,  but  with  large  and  regular  meshes  made 
with  single  and  compact  threads.  Dr.  Wood  pertinently  remarks 
that,  while  eye  troubles  do  not  necessarily  result  from  wearing 
veils — for  the  healthy  eye  is  as  able  as  any  other  part  of  the  body 
to  resist  legitimate  strain — weak  eyes  are  injured  by  them. 


A   FINE  STORE    IN   ST.  JOHN    N.  B. 

FA.  DYKEMAN  &  CO.,  King  street,  St.  John  N.B.,  have 
,  added  greatly  to  their  establishment  having  acquired  the 
whole  of  the  McArthur  building  on  Charlotte  street  with  the  excep- 
tion of  a  small  part  of  the  second  floor.  The  new  store  is  three 
storeys  in  height.  A  large  entrance  has  been  cut  through  from  the 
King  street  store,  and  the  new  store  has  been  thoroughly  renovated, 
and  presents  a  most  attractive  appearance.  All  the  fittings  and 
fixtures  are  new  and  of  the  latest  design,  and  allow  the  large  stock 
to  be  shown  to  the  best  advantage.  The  floor  is  of  birch,  as  is 
also  the  floor  of  the  King  street  establishment. 

One  side  of  the  ground  floor  of  the  new  store  will  be  devoted 
to  gents'  furnishings,  and  it  is  Mr.  Dykeman's  intention  to  go  more 
extensively  into  this  branch  of  the  business  than  ever  before.  The 
other  side  will  be  devoted  to  dress  goods  and  silk  entirely,  of  which 
a  splendid  stock  is  shown.  The  second  floor  will  be  devoted  to 
dress  and  mantle  making,  a  new  department,  and  the  third  floor 
will  be  devoted  to  the  reserve  stock.  The  improvements  have  not 
been  confined  to  the  new  store  only,  as  to  the  left  of  the  King  street 
store  is  a  comfortable  little  room  devoted  exclusively  to  ladies' 
goods.  The  premises  as  they  are  at  present  are  quite  extensive. 
From  Charlotte  street  they  run  back  one  hundred  and  twenty  feet 
and  from  King  street  they  extend  clear  through  to  Market  street. 
At  the  formal  opening  to  the  public  each  purchaser  was  presented 
with  a  souvenir  piece  of  music. 


THE    DUNDAS  COTTON    MILLS. 

In  writing  to  the  municipal  council  of  Dundas,  Ont. ,  anent  the 
the  sale  of  the  cotton  mills  the  agent  for  the  buildings  said  recently  : 
"  As  we  have  been  unable  to  dispose  of  our  cotton  mill  in  Dundas 


SIX  THRIVING  STORES. 

Northway  &  Anderson  having  purchased  the  Ham  dry  goods 
stock  at  Chatham,  are  continuing  the  business  under  the  firm  name 
of  John  Northway  &  Co.  Mr.  Anderson  purchased  stock  for  the 
new  store,  which  opened  last  month  under  the  new  management. 
This  firm  now  conduct  large  dry  goods  stores  in  St.  Thomas,  Simcoe. 
Tilsonburg,  Chatham  and  Orillia. 
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Large   purchase  of  over    15,000  pieces  of 

COTTON   GOODS,  suitable  for  present 
Trade  :-- 

Comprising 


Dress  Goods 


Ginghams 

Flannelettes 

All  to  be  sold  at  less  than  |-J#*|  flT  O  p. 

manufacturers'  prices.  -*-        M.    m  M.  M  ^4^^ 


Travellers  are  now  showing  these  lines. 

Should  they  not  call  promptly,    Send    for    Samples 


•  i      • — -m- — •      i< 


S.  Greenshields,  Son  &  Co. 

MONTREAL,  and  VANCOUVER,  B.C. 
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l$6$ 


FOR   THE 


wiling) 


jna  crjid€ 


We  are  showing  the  most  comprehensive 
range  of 


l$9$ 


is 


0  loves  and  mittens 

|flocca$in$  and  Shoe  Pacs 


gravelling  Bags  in  all  styles 

Somen's  and  mens  Belts 


and  other  Leather  Goods 


Ever  exhibited  by  any  single  firm  in 
the  Dominion. 


During  the  30  years'  success  of  our  business,  we  have  always  been  at  the  front  in  all  that 
pertained  to  improvements  in  the  production  of  Gloves  and  MittS.  We  have  brought  out 
new  ideas.      We  have  given  the  Trade  splendid  values — goods    which    have    possessed   style, 

given  satisfaction,  and  long  service.     Our  unsurpassed  facilities  for  manufacturing 

place  us  in  the  front  rank  in   ability  to  furnish  our  customers  with  the  best  goods  made,  either  in 

Europe  or  America,  keeping  in  view  the  maximum  in  value  at  the  minimum  of  cost. 


OUR  TRAVELLERS  WILL  GALL  ON  YOU  IN  DUE  SEASON,  IF  NOT,  KINDLY  WRITE  US. 


We  solicit    your  valued   and  continued   patronage. 


KJ.  ft  Storey  $  Son 

—-Acton,    Ont. 


"be  Glovers  of  Ganada 
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I  Fall  and  Winter 


I 


3 


Underwear 


We    manufacture    everything    your    customer 
can    ask   for   in  .  .  . 


INFANTS',  GIRLS' 
and  BOYS' 
LADIES'  and  MEN'S 


«tx  mix  m*x  xik  *•>.  «m  Mm  ««  *ik  xik  *ik  «k  *ik  *♦* 

s»*  atS  ■• w  Si?  si?  ;•;  si? si?  s«?  si? si?  s»?  sis  Si?  l,_ 

xik  j; »  giK  mj  * •  j  jn  at*  {(«  *»*  *•*  mm  *•£*•■>  *•  j   Fv 
Hi*  xi*  xi*  Si?  Si?  Si?  Si?  Si?  555  xi?  xi«  Si  ?  Si?  Si? 

Si?  Si?  Si? 

S!SS!SSiS 
SiSxiSSi? 

£!S2!5S!S 
iiSxixxi? 

£!££!££!£ 
M?5i?Si? 

Six  Six  Si? 

XtXMKXJji 


£IKdgk£*k 

Si?  Si?  Si? 

SiSxixxt? 

S!SS!S£iS 

Si?  Si?  Si? 

!!SS!SS!S 

■ix  Six  Six 

Si?  5J5  »»Jf 
Six  Six  Six 

» * x  llKik  XIX HK Xl»  AH.  *•»  />•■  Xlk  «r«  XIX  Xlfc  XI* 

Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si? 

SIX  WKMK  XIX  XIX  XIX  XIX  XIX  XIX  XIX  XIX  XIX  XIX  XIX 
i?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si? 


Our  Full-Fashioned  Underwear 
bears  our  label,  "TURNBULL'S." 


The 


Limited 


2 

§ 


C.  TURN  BULL  CO., 

GALT,   ONT 


ESTABLISHED 
1859 
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EVERYTHING  THAT  IS  SUCCESSFUL 

IS  UNSUCCESSFULLY  IMITATED.'' 


Already  have  numerous  imitations,  but  to  imitate  is  by  no  means  to  equal. 

"  Si  \rs  "  fit  the  man,  wear  like  iron,  are  double  stitched,  have  mechanically 
attached  buttons  (guaranteed  to  stay  on  until  garments  are  worn  out),  riveted 
pockets  and  worked  button  boles. 

Insist  on   having   the  genuine  "STARS."      All    reputable   merchants  sell 
them.     Buy  no  others. 

.  .  Made  by  .  . 

J.  B.  GOODHUE,  Rock  Island,  P.Q. 


A  POSITIVE  FACT  ! 

"  Everything   that  4s   Successful    Is  Unsuccessfully   Imitated." 

jejpe  are  already  numerous  imitators  of 


frOCKS, 
)^VOL  ^ssSL  S  H I RTS  &C 

But  their  comparison  is 

A   HOLLOW   MOCKERY. 

The  "  STARS  "  are  the  only  ones  that  fit  the  man  and  hold  together  until 
worn  out. 

The  only  ones  made  wholly  in  a  factory  equipped  with  modern  machinery, 
run  by  power,  and  operated  by  skilled  hands. 


Double  Stitched, 
Riveted  Pockets, 


Patent  Buttons, 
Worked  Button  Holes. 


INSIST  ON    HAVING  THEM. 


Manufactured  by 


J.  B.  GOODHUE,  Rock  Island,  P.Q. 


"JUST  AS  GOOD 

AS  THE 


STARS" 


That  is  the  argument  which  rival  manufacturers  are  using  to  sell  their 
goods.  Is  not  this  an  admission  on  their  part  that  the  "  Stars  "  are  the  acme 
of  perfection  ? 

The  kind  of  Overalls  you  want  to  wear  are  those  which  other  people  are 
trying  to  imitate. 


&$ 


but       TO   IMITATE 
not  TO  EQUAL. 


o^vMs 


Are  the  only  ones  not  carelessly  chopped  out  and  then  sent  around  the  town 
o  be.  stuck  together  by  "  Sue,"  "Sal"  and  "Sis." 

SURELY 

Such  people  cannot  compete  with  a  factory  equipped  with  the  finest  machinery 
iinl  operated  by  experts. 

BE  CONVINCED,  and  BUY  "STARS." 

Manufactured  by 

J.  B.  GOODHUE,  Rock  Island,  P.Q. 


STORY  OF   AN  OVERDUE   TAILOR'S    BILL. 

AN  l.nglish  paper  relates  a  story  of  an  overdue  tailor's  bill.  A 
young  military  man  was  ordered  off  to  India  and  left  a 
London  tailor's  bill  for  £yo  unpaid.  Owing  to  infrequent  postal 
communication  he  was  only  dunned  about  twice  a  year,  and  still 
did  not  pay.  Thirty  years  went  by.  The  military  man  returned  to 
England  with  a  higher  rank  in  the  service  and  a  feeling  that  he 
ought  to  look  up  that  tailor  and  discharge  the  debt.  The  shop  was 
on  his  right,  looking  just  the  same  as  ever,  but  new  men  stood 
behind  the  counter,  and  the  Colonel  felt  somewhat  strange.  "  I 
believe  I  owe  a  small  bill  here,"  he  said,  with  a  glow  of  honest 
pride  at  his  magnanimity.  "  Indeed,  sir  !  "  said  the  polite  shop- 
man, taking  from  a  shelf  a  book  labelled  "Debts,  Volume  I." 
"Jones,  did  you  say,  sir?  Jones — J — J,"  running  his  finger  down 
the  list.  "Jones,  of  the  99th.  No,  sir;  we  have  no  account 
against  you."  "  It  would  be  in  'Bad  Debts,'  I  should  say,  for  it 
is  a  long  while  ago,"  and  the  Colonel  felt  his  honesty  in  owning  up 
was  really  quite  exemplary.  But  "Bad  Debts,  Volume  II."  was 
searched,  and  no  account  could  be  found.  "I  wish  you  would  let 
me  take  some  order  for  you  this  morning,  sir,"  and  the  shopman 
opened  a  book  of  samples.  Now,  one  of  the  jokes  against  Jones 
was  that  he  never  had  trousers  except  in  dozens  and  half-dozens. 
Finding  he  owed  nothing  now  he  with  a  light  heart  ordered  the 
twelve  garments  and  strolled  out,  congratulating  himself  that  that 
wretched  £jo  bill  was  somehow  wiped  out.  With  airy  step  and 
jaunty  mien  he  walked  "down  Piccadilly  way,"  when  a  voice 
behind  stopped  him.  "Oh,  sir,"  panted  the  shopman,  "we  have 
found  it,  we  have  found  it."  "  Found  what,  man  ?"  "Why,  the 
debt,  sir  ;  your  little  account,  sir."  "  But,  my  dear  fellow,  youjust 
went  through  Volume  I.,  'Debts,'  and  Volume II.,  'Bad  Debts,' 
and  my  name  was  not  there."  "Yes,  sir  ;  but,  if  you  please,  sir, 
we  have  a  Volume  III.,    '  Damn  Bad  Debts,'   sir!" 


BATTERED  COINS  BOTHER  MERCHANTS. 

There  are  a  good  many  complaints  from  merchants  about 
battered  and  injured  silver  coins  in  circulation.  A  Hamilton  coin 
collector  makes  a  suggestion  that  the  Government  should  exchange 
injured  coins  for  good  ones.  It  might,  he  thinks,  be  worked  in 
this  way  :  Let  the  Dominion  Government  make  an  arrangement 
with  all  the  banks  and  fix  a  certain  period,  of  a  month,  during 
which  the  banks  shall  accept  mutilated  coin  at  its  face  value  ;  then 
let  the  Government  take  over  the  coin  from  the  banks  at  its  face 
value.  By  this  means,  it  is  believed,  the  bulk  of  the  bad  money 
in  circulation  throughout  the  Dominion  would  be  called  in  and  the 
nuisance  would  be  abated.  Of  course,  the  arrangement  would 
mean  a  loss  to  the  Government,  but  it  would  not  amount  to  much 
in  comparison  with  the  relief  afforded  to  the  business  community. 

The  trouble  is,  the  Government  won't  like  this  idea.  It  means 
loss  to  the  Finance  Department.  The  banks  would  be  the  best  in- 
fluence to  induce  them  to  adopt  the  reform.  Of  course,  the  banks 
feel  it  is  no  concern  of  theirs.  But  it  strikes  The  Review  that 
the  banks,  if  they  are  wise,  will  do  all  they  can  to  make  the  present 
circulation  acceptable,  and  thus  stave  off  agitations  for  a  silver 
currency  standard,  or  bi-metallism,  or  some  other  fads  which  dis- 
turb other  parts  of  this  continent. 


FRIENDLY    WORD   FROM    A    SUBSCRIBER. 

Mr.  E.  A.  Gerolamy,  of  Tara,  is  kind  enough  to  write  as 
follows  : 

Enclosed  please  find  P.  O.  order  to  renew  my  subscription  to  the  Dkv  Goods  Review. 
Kindly  continue  paper  and  notify  me  should  I  at  any  time  neglect  to  forward  my  sub- 
scription fee.     The  paper  is  up-:o-date. 
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Clapperton  s  Thread 


"  He  can't  touch  us  Sambo !    He's  tied  with  CLAPPERTON'S  THREAD." 

Clapperton's  NEW  FINISH  6-cord  Threads  now  excel  anything  on  the 

market*     Blacks  are  absolutely  fast  dye* 


WM.  CLAPPERTON  &  CO. 


Write  for  Samples. 


165  St.  James  Street,    MONTREAL. 
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PEW  NY'S   m 


The  acme  of 


.   Fit,  Fashion  and 
Wearing  Qualities. 

S.  Greenshields,  Son  &  Co. 

Sole  Agents  for  Canada, 

Montreal,  and  Vancouver,  B.  C. 


T 


THE 


ndianola 


Self- Ad  justing 
All  Leather 

Suspender 

has,  on  account 
of   its    GREAT    MERIT, 

attained  a  world  wide  popu- 
larity such  as  no  other  sus- 
pender on  the  market  has. 

The  [NDIANOLA  is  made  ENTIRELY  OF  LEATHER,  fine  selected 
stock,  and  the  SINGLE  ROUND  gives  perfect  adjustment  and  prevents 
all  strain  on  the  buttons,  no  matter  what  position  the  body  is  in.  The 
iNDIlbrOLA  is  the  only  suspender  on  the  market  that  WILL  NOT  PULL 
THE^UTTONS.  It  is  extensively  ADVERTISED,  therefore  is  EASY 
to  sell  because  everyone  knows  the  Indianola. 

Our  line  of  Gents'  and  Ladies'  Belts  is  unequalled  for  price  and 
quality.  Write  us  for  samples  and  prices.  Your  mail  orders  will  have  our 
prompt  attention. 

Truly  yours, 

Indianola  Suspender  Co., 

58-62-N.  Jefferson  Street 

-^—  CHICAGO,    ILL. 


Window=Shades 

(WHOLESALE) 

Every   Retail  Dry  Goods  Store  should   try 
a  line  of  our 

Plain,  Dado,  Laced  and  Fringed 
Window-Shades       ^    ^ 

Our  specialty  is  «  PIECE   GOODS," 

30-yard  lengths,  all  colors  and  widths. 


aspaj 


The  HUGMAN  WINDOW-SHADE  CO. 


MANUFACTURERS 


P.O.  Box  549. 
Telephone  2771. 


120  and  122  William  Street,    MONTREAL. 
MAIL   ORDERS   PROMPTLY   ATTENDED    TO. 
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Irving Umbrella  Co- 


3 


LIMITED 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


C 


20  FRONT  STREET  W., 


TORONTO 


Hi.  ♦»«  III  ♦»»—♦«♦  IIK 


ESTABLISHED     1830 


gENNINQ  &  BARSALOU 

Oldest  Auction    House  in    Canada 

Trade  Auctioneers  and  Commission  Merchants 

86  and  88  St.  Peter  Street,  MONTREAL,  Can. 
REGULAR  SEMI-WEEKLY  SALES  OF 

Dry  Goods,  Clothing,  Boots  and 
Shoes  and  General  Merchandise 

Best  opening  in  Canada  for  Manufacturers  and  Merchants 
wishing  to  dispose  of  surplus  stock.  Liberal  advances  made 
on  all  kinds  of  Merchandise  consigned  to  our  care. 

REFERENCES  —  Bank  of  Montreal  La  Banque  d'Hochelaga 

Correspondence  and  Consignments  solicited. 

The  Patterson 
Acetylene  Gas 
Generator. 

Perfectly  Automatic. 

The  only  light  having  sun- 
light properties,  showing 
colors  as  by  day.  Every 
dry  goods  house  should 
have  one  of  these  ma- 
chines. Manufactured  and 
owned  by 

The  Zryd  Gas  Machine  Co. 

Of  HeSpeler.  Limited 

Write  for  Prices  and  Pamphlets. 


A.  B.  Boak  &  Co. 


WHOLESALE    IMPOR 
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SlTTafiwares . . . 

Gents'  Furnishings 
Hats  and  Caps 
Tailors'  Trimmings 


»»il*!ii 


k'± 


n- 


IBfl 


151  Granville  Street 

HALIFAX,  N.S. 


MONTREAL  FRINGE  &  TASSEL 
WORKS 


LOOP 


BRAID 


GIMPS 


TUBULAR 


SETS 


Barrel  Buttons,  Cords,  Tassels,  Fringes 

Manufactured  by__^^iHH& 

MOULTON  &  CO. 

12  St.  Peter  St.,        -        -        MONTREAL 
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A  CHAT   ON  CASH  DISCOUNTS. 

THE  SYSTEM  RECOMMENDED  TO  MERCHANTS  AS  A  PROFITABLE  ONE. 

IN  almost  every  line  of  trade  a  discount  is  allowed  for  prompt 
cash,  for  cash  in  ten  days,  and  for  cash  in  thirty  days.  The 
discount  for  cash  ranges  from  the  minimum  of  a  quarter  ol  i  per 
cent,  up  to  10  per  cent.,  and  even  to  15  per  cent,  in  some  cases. 
The  discount  for  cash  is  a  very  important  factor  in  business  deal- 
ings, and  yet,  strange  to  say,  it  is  recognized,  apparently,  by  very 
few  retailers. 

The  shrewd,  alert  retailer,  perceiving  the  advantages  of  cash 
discounts,  will  make  it  the  earnest  purpose  of  his  business  career  to 
reach  the  point  where  he  can  discount  all  his  purchases.  It  is  not 
possible  for  all  retailers  to  pay  cash  for  all  their  purchases  at  all 
times,  but,  in  his  own  interest,  it  is  the  duty  of  every  retailer  to  take 
the  advantage  that  the  terms  of  sales  offer  up  to  the  limit  of  his 
ability. 

Let  us  examine  into  these  advantages.  If  the  face  value  of  a 
bill  matures  at  90  days,  and  the  time  of  sale  is  subject  to  a  discount 
of  1  per  cent,  per  month,  then  3  per  cent,  on  the  amount  will  be 
saved  by  cash  payment.  The  ambition  of  the  retailer  should  be 
to  make  this  entire  amount,  but  failing  to  accomplish  that  he  should 
save  as  much  of  it  as  possible,  say,  at  least  1  per  cent. 

To  arrange  one's  financial  system  so  that  he  may  acquire  the 
habit  of  discounting  bills,  should  be  the  aim  of  every  enterprising 
merchant.  It  will  be  a  surprise  to  those  merchants  who,  at  present, 
feel  that  they  are  selling  at  sufficient  profit  to  be  able  to  disregard  a 
small  profit  like  1  per  cent,  a  month,  to  see  how  fixed  the  discount- 
ing habit  will  become  if  it  is  only  indulged  in.  It  is  a  most  admir- 
able habit,  because  it  is  a  profitable  habit. 

Anticipating  payments  by  the  retailer  may  be  likened  to  the 
morning  opening  of  his  business  place.  If  he  opens  fifteen  min- 
utes earlier  than  usual,  the  fifteen  minutes  thus  gained  will  appear 
to  be  the  longest  fifteen  minutes  of  the  whole  day.  So  it  is  with  a 
dollar  saved  by  discounting.  While  it  is  only  a  dollar,  yet  it  seems 
larger  than  an  ordinary  dollar,  because  it  comes  as  a  special  reward 
for  the  capable  administration  of  the  finances  of  the  business. 

The  time-honored  terms  of  the  dry  goods  trade,  for  example,  6 
per  cent.  10  days,  or  5  per  cent.  30  days,  with  datings,  were 
undoubtedly  devised  to  induce  retailers  to  anticipate  their  pay- 
ments. Large  profits  follow  from  the  acceptance  of  these  terms. 
For  example,  a  bill  sold  subject  to  6  per  cent,  in  10  days,  or  5  per 
cent,  in  30  days,  with  30  days  dating,  practically  gives  the  retailer 
6  per  cent,  off  40  days,  or  5  per  cent,  off  60  days.  Note  that  for 
the  20  days  the  buyer  loses  1  per  cent.,  or  in  other  words,  that  by 
neglecting  the  discount  he  pays  interest  at  the  rate  of  18  per  cent, 
per  annum  for  that  interval.  On  terms  of  30  days  net,  or  1  per 
cent,  for  cash  in  10  days,  the  same  loss  of  discount  occurs  if  the  bill 
is  permitted  to  reach  maturity.  Successful  merchants  improve  these 
opportunities  to  make  money  ;  hence  the  advantage  of  cultivating 
the  discounting  habit. — John  R.  De  Zeller. 


UNSHRINKABLE    UNDERWEAR. 

AFTER  years  of  experimenting  the  Truro  Knitting  Mills  Co., 
of  Truro,  Nova  Scotia,  have  been  rewarded  with  the  very 
greatest  success,  something  that  was  considered  by  all  manufacturers 
as  impossible,  viz.,  to  make  all  wool  underwear  perfectly  unshrink- 
able. 

The  undearwear  manufactured  by  these  mills  has  been  registered 
as  "Stanfield's  Unshrinkable  Underwear,"  in  honor  of  the  dis- 
coverer, C.  E.  Stanfield,  one  of  the  most  successful  woollen  manu- 
facturers in  Canada.     These  goods  are  not  like  the  bulk  of  un- 


shrinkable underwear,  nearly  all  cotton.  Stanfield  unshrinkable 
underwear  is  made  of  nothing  but  pure  Nova  Scotian  wool,  which 
is  noted  for  its  great  wearing  qualities  Some  people  are  always 
cold.  To  these,  unshrinkable  underwear  is  specially  recommended 
as  the  drawers  are  of  heavier  material  than  the  shirts,  thus  insuring 
perfect  comfort  for  the  wearer. 

Anyone  can  wash  this  underwear,  boil  them  in  a  pot,  send  them 
to  the  laundry,  spend  all  the  time  washing  them,  but  they  are  always 
the  same — all-wool  and  unshrinkable. 


OTTAWA  COMPANY   INCORPORATED. 

Letters  patent  have  been  issued  at  Ottawa,  incorporating 
Thomas  William  Albert  Lindsay,  Ottawa,  merchant  ;  William 
Creighton,  Montreal,  merchant;  Henry  Carleton  Monk,  barrister  ; 
William  Arnold,  merchant  ;  Charles  Henry  Carriere,  gentleman  ; 
Alfred  William  Elton  Hellyer,  accountant,  all  of  Ottawa,  to  carry 
on  the  business  of  general  wholesale  and  retail  merchants,  includ- 
ing the  manufacture  of  and  dealing  in  dry  goods  and  clothing  of 
all  kinds,  the  operations  of  the  company  to  be  carried  on  at  Ottawa 
by  the  name  of  The  Canada  Clothing  Company,  Limited,  with  a 
*otal  capital  stock  of  $100,000. 


THE  LECTURE  FAD  IN  BIG    STORES. 

The  latest  fad  in  the  big  department  stores  is  "lectures." 
Batterman,  in  Brooklyn,  has  been  having  lectures  on  cooking  by 
the  well-known  Mrs.  Rorer.  A  New  York  gas  range  company  has 
had  Mrs.  Lemcke  at  Wanamaker's  demonstrating  the  advantages 
of  gas  for  cooking.  Her  classes  have  been  well  attended  by  ladies, 
carrying  their  notebooks  to  take  down  the  recipes  of  the  goodies 
this  splendid  cook  knows  how  to  create.  A  Brooklyn  house  has 
sought  to  popularize  its  book  department  by  giving  a  series  of 
readings  from  the  works  of  standard  authors  by  a  professional 
reader. 

WEAVING  MACHINE  THAT  WILL  REVOLUTIONIZE. 

The  process  of  displacing  man  by  machinery  in  the  productive 
industries  of  the  world  still  steadily  goes  on.  A  remarkable  ex- 
ample in  point  is  furnished  by  a  new  invention  of  a  young  Vien- 
nese, named  Szczepanik.  By  utilizing  photography  for  weaving 
purposes,  he  is  said  to  be  now  able,  in  a  single  quarter  of  an  hour, 
to  accomplish  in  textile  production  what  it  would  take  a  designer 
months  or  years  to  complete,  according  to  the  size  of  the  design. 
This  is  done  by  the  use  of  photography,  coupled  with  electricity. 
The  process,  though  quickly  carried  out,  is  decidedly  elaborate. 
One  of  the  new  looms  will  be  on  view  at  the  Paris  Exhibition. 
Before  the  eyes  of  the  public  it  will  weave  silk  pocket-handkerchiefs. 
In  three  minutes  the  purchaser  of  such  a  handkerchief  will  be  photo- 
graphed by  an  apparatus  in  the  loom  itself,  the  design  plate  will  be 
prepared  by  the  same  machine,  and  then  it  will  make  a  silk  hand- 
kerchief with  the  purchaser's  likeness  woven  into  it,  so  that  in  not 
more  than  half  in  hour  from  the  time  when  the  portrait  was  taken 
the  buyer  will  be  able  to  take  away  with  him  as  a  memento  of  the 
exhibition  a  handkerchief  with  the  inwoven  portrait,  and  all  for  a 
mere  bagatelle. 

As  the  process  referred  to  above  is  applicable  to  all  kinds  of 
pattern  textiles,  it  might  seem  to  threaten  with  extinction  all  the 
machinery  at  present  employed  in  the  industry,  But  this  is  not 
contemplated  by  Heir  Szczepanik.  "  It  is  clear,"  he  told  his  inter- 
viewer, "  that  it  would  be  most  difficult  all  at  once  to  abolish  all 
the  looms  now  in  use,  thus  annihilating  the  great  capital  invested 
in  them.  Accordingly,  economic  considerations  induced  me  to 
devise  a  middle  course,  in  order  immediatelly  to  enable  the  manu- 
facturer to  produce  more  cheaply  and  to  afford  him  an  opportunity 
of  introducing  the  electric  looms  gradually."  Even  this  will  mean 
the  abolition  of  thousands  of  handicraftsmen,  their  place  taken  by 
the  photo-electric  apparatus. 


To  the  gateway  of  the 
markets  of  the  world. 


v 
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The  W.  R.  BROCK  CO. 

Limited 

Use  it  to  enable  them  to 
bring    before  their  cus- 
tomers  continually, 
such  values  as  cannot 
be  secured  othi2rwise. 
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DEPARTMENTS 


A 


Canadian  Staples 


■    ■ 
Blankets 

Tickings 

Flannels 

Cottonades 

Shirts  and  Drawers 

Denims 

Top  Shirts 

Bags 

Cottons 

Warps 

Shirtings 

Battings 

B 


Prints 

Flannelettes 
Dress  Linings 
Canvases 
Italian  Cloths 
and  Serges 


Sleeve  Linings 
Towels 
Towellings 
Table  Linens 
Etc.,  etc. 


c 


Plain  and  Fancy  Dress  Goods 
Silks 

Velveteens 
Silk  Velvets 
Crepes,  etc.,  etc. 


D 


Canadian  Woollens 

Whip  Cords 

64  Frieze  Suitings 

64  Beavers  and  -Meltons 

Ladies'  Cloakings,  Mantle  Cloths 
and  Astrachan  Curls,  etc.,  etc. 
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Corner  Bay   and 
Wellington  Streets 
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DEPARTMENTS 
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Imported  Woollens 
f    Black  and  Fancy  Trouserings 
f    Flannel  Suitings 
t    Brock's  Special  Black  Worsteds 

Cheviot  Overcoatings,  etc.,  etc. 

Mitrholl'c  anrl   Toilrirc'    Rauinwi 


Mitchell's  and  Tailors'  Review 

Fashion  Plates. 


F 


Our 


(  Third  Floor 
i  Bee  Hive 


Hosiery  and  Gloves  (pet  departments). 

Underwear  (all  kinds,  sizes,  prices)!  ; 

Fancy  Knitted  Goods  and  Yarns. 
Smallwares  and  Tailors'  Trimmings. 
Cycle  and  Golf  Requirements. 

Fflnrv  GnnHc     I  Ribbons-  Lac^  Lawns, 
rancy  bOOdS     [:  Embroideries,  Veilings,  etc. 

(Neckwear,  Braces, 
Mufflers,  Shirts. 


Q 


Entry  and  Packing  Rooms,  etc. 


H 


Carpets,  Art  Squares,  Linoleums, 
Oil  Cloths,  Stair  Linens,  Cocoa 
Matting,  Felts,  Lace,  Chenille, 
Tapestry  and  Oriental  Curtains, 
Cretonnes,  Furniture  Covering, 
Quilts,  Comforters,  etc. 
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New  York  Styles  in  Pattern  Hats 

These  grow  in  favor  with  the  Canadian  trade  each  season. 
We  now  supply  many  retailers.  We  wish  to  supply  more 
for  the 

FALL  AND  WINTER,  1898-9 

Our  "Advance  Information,"  an  original  and  copyrighted 
abstract  of  the  coming  styles,  ready  about  July  25,  sent  free 
to  retailers  of  Millinery  who  request  it  before  that  date. 

Please  call  when  in  New  York,  or  correspond  with  us  about 
the  Fall  Styles. 

-    Importers 


Hill  Brothers 


806  and  808  Broadway,  NEW  YORK. 


London,  Paris,  Berlin, 
Lyons,  Calais — 
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The  W.  R.  Brock 

Company,  Limited 


N 


Increased   space  enables    us  to  add  a  Carpet  and 
House  Furnishing  department  to  our  business,  which  in 
M     future  will  be  known  as 


DEPARTMENT  H 


ljg  where  may  be  seen  such  goods  as  are  in  daily  demand 
for  the  masses.  Every  piece  and  pattern  new  and  up= 
to=date.  Prices  and  values  will  be  of  interest.  We  spec- 
ially invite  inspection  by  the  trade.      Wholesale  only. 

Brussels,  Tapestry,  Axminster,  Wool,  Union  and 
I  Jute  CARPETS ;  Rugs,  Mats,  and  Art  Squares ;  Floor 
III     Oil  Cloths,  Linoleums,  Stair  Oils,  Table  Oils. 

Damasks,    Brocades,    Draperies,   and  Curtains  of  all 
kinds,  Quilts,  Comforters,  etc.,  etc. 


fc 


^  w.  R.  Brock  Company,  u— 

TORONTO 

...WHOLESALE  DRY  GOODS... 
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These  grow  in  favor  with  the  Canadian  trade  each  season. 
We  now  supply  many  retailers.  We  wish  to  supply  more 
for  the 

FALL  AND  WINTER,  1898-9 

Our  "Advance  Information,"  an  original  and  copyrighted 
abstract  of  the  coming  styles,  ready  about  July  25,  sent  free 
to  retailers  of  Millinery  who  request  it  before  that  date. 

Please  call  when  in  New  York,  or  correspond  with  us  about 
the  Fall  Styles. 

-    Importers 


Hill  Brothers 


806  and  808  Broadway,  NEW  YORK. 


London,  Paris,  Berlin, 
Lyons,  Calais. 
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Carpets,  Curtains  and  Upholstery. 


THE    COSTLIEST    CARPETS    IN    EXISTENCE. 

T  is  a  moot  point  whether  the  largest  carpet  now 
in  existence  is  at  the  Carlton  Club,  London,  or 
at  Windsor  Castle.  Both  of  the  carpets  qualified 
to  compete  lor  the  title  are  noteworthy,  the 
former,  it  is  asserted,  having  cost  a  sum 
($40,000) — rather  a  large  amount  to  be  trampled 
upon — and  the  latter  containing  almost  6o,ooo,- 
000  stitches,  and  having  occupied  twenty-eight 
weavers  during  fourteen  months  to  make. 

One  of  the  most  remarkable  of  carpets  will,  it  is  announced, 
become  the  property  of  Dr.  Nansen  ere  long,  a  number  of  enthus- 
iastic Russian  ladies  having  put  in  hand  a  carpet,  embodying  a  map 
of  the  North  Polar  regions  embroidered  in  silks  in  the  design, 
which  it  is  intended  to  present  to  the  great  explorer.  The  places 
visited  by  him  during  his  great  exploits  are  to  be  worked  in  silver 
and  gold  thread. 

Of  carpets  intended  to  be  used  as  coverings  for  the  floor,  the 
one  ordered  by  Napoleon  III.,  and  at  present  on  the  shelves  of  the 
tapestry  factory  at  Gobelins,  is  doubtless  the  most  valuable ;  it  is, 
indeed,  said  to  be  worth  $50,000,  but  the  jewelled  carpets  belong- 
ing to  the  Shah  of  Persia,  the  Sultan  of  Turkey,  and  the  Maharajah 
of  Baroda  are  far  more  costly.  Decorated  with  rare  pearls  and 
diamonds,  both  the  carpets  of  the  Shah  and  the  Sultan  are  valued 
at  $2,500,000  apiece,  while  the  carpet,  10  by  6  feet,  stored  in  the 
Maharajah's  treasure  room,  is  reputed  to  have  cost  $1,000,000. 

The  latter  carpet  took  three  years  to  weave,  but  that  is  not  sur- 
prising, for  we  are  told  that  it  is  woven  with  strings  of  pure  pearls, 
with  a  centre  and  corner  circle  of  diamonds.  It  is  interesting  to 
note  that  the  sum  spent  on  this  latter  specimen  of  floor  covering  if 
converted  into  sovereigns  would  make  a  pretty  little  golden  carpet 
10  by  6  feet,  the  design  embracing  11,272  reproductions  of  the 
Queen's  head;  as  the  carpet  would  contain  seventeen  layers  of 
sovereigns,  no  one  could  cavil  at  its  want  of  '"pile." 


DECORATIVE    BURLAPS    FOR    SMOKING    DENS. 

The  very  latest  thing  for  a  smoking-room,  according  to  an 
expert  on  decorative  subjects,  is  to  have  the  walls  hung  with  bright 
red  burlap  and  the  wainscotting  formed  by  broad  wood  strips, 
nailed  up  so  as  to  form  the  stiles  and  rails  of  paneling,  thus  allow- 
ing the  burlap  background  to  form  the  actual  panels.  This, 
following  out  the  general  tone  of  all  the  woodwork  in  the  room,  is 
painted  black,  with  enough  varnish  in  the  last  coat  of  paint  to  give 
it  a  dull  gloss.  At  the  windows  are  inside  shutters  of  Japanese 
lattice,  also  painted  black.  In  the  great  arch  of  the  rough  red 
brick  fireplace  must  be  placed  a  camp-kettle,  hung  by  iron  chains. 

The  sombre  shade  of  the  woodwork  is  relieved  by  the  cheerful- 
ness of  the  red  burlap  background,  and  by  a  medley  of  bright 
Navajo  blankets  thrown  on  the  floor  in  lieu  of  rugs.  The  couch  in 
the  corner  is  covered  with  white  and  brown  bear  and  deer  skins, 
while  on  the  walls,  in  artistic  confusion,  hang  rifles  and  shotguns, 
stags'  heads  and  snowshoes,  Indian  stone  pipes  and  tomahawks, 
gay  beadwork  and  curious  pottery,  and  other  fantastic  trophies  of 
outdoor  life. 

NEW    USE    FOR    WALL    PAPER. 

A  novel  and  decorative  use  for  the  surplus  paper  remaining 
after  the  walls  are  finished  is  making  valances  and  lambrequins  for 


the  windows  and  doors  of  a  room.  A  re- 
cently completed  suite  of  rooms  shows  ex- 
amples of  this  idea  in  styles  appropriate 
to  the  decorative  features  of  each  apartment ; 
no  poles  are  used,  and  the  continued  line  of 
wall  pattern  across  the  window  and  door 
openings  is  appropriate  and  effective. 
The  practical  part  of  the  work  is  simple  enough.  The  wall 
paper  is  pasted  to  cheese  cloth  or  sheeting,  and  cut  out  to  the 
desired  shape,  the  trimming  being  fluting  or  ruching  of  the  same 
stuff,  with  pipes  or  jabots  at  discretion.  The  cornices  of  light  pine 
are  covered  with  cloth  lined  paper,  and  are  given  a  touch  of 
ornamentation  by  the  use  of  ruching  similar  to  that  trimming  the 
valances.  Long  curtains  of  Singapore  lattice.  Calcutta  net  or 
Colonial  muslin  are  hung  on  light  rods  inside  the  cornices,  and 
may  be  drawn  aside  without  interfering  with  the  draped  effect. 
These  window  and  door  headings  are  easily  kept  clean,  and  may 
remain  in  place  when  the  lower  curtains  or  portieres  are  removed 
for  the  summer. 

Why  the  ingenious  idea  has  not  occurred  to  anyone  before, 
in  view  of  the  recurring  difficulty  of  obtaining  fabrics  which  go 
with  wall  papers,  is  a  matter  to  be  wondered  at,  but  its  simplicity 
and  appropriateness  are  sure  to  make  it  popular,  now  that  it  has 
been  discovered  and  put  in  practicable  shape. 

PERPLEXITY. 

Scene — A  Big  Department  Store. 

"Where  are  the  curtains  kept?"  she  asked. 

"  Down  stairs,"  was  the  reply. 
She  sweetly  smiled  and  grabbed  her  train, 

And  quickly  hastened  by. 
Once  down,  she  ventured  to  inquire, 

"The  curtains,  are  they  here?" 
"  Just  three  rooms  over  to  the  right 

And  straight  back  in  the  rear." 
At  last  she  reached  the  point  proposed. 

"  The  curtains,"   like  a  crash 
The  answer  came  across  the  ship — 

"  They're  six  rooms  over — Cash  !  " 
Again  she  jostled  through  the  crowd, 

And  faintly  asked  the  clerk  : 
"  The  curtains,  please?"    "Upstairs,"  he  said, 

With  tantalizing  smirk. 
She  reached  the  top,  quite  out  of  breath, 

"The  curtains,  sir?"  she  said. 
"  In  the  annex  building,  five  floors  up, 

And  then  walk  straight  ahead." 
Accomplishing  the  long  ascent, 

Her  temper  sorely  tried, 
She  sharply  asked  the  man  in  charge, 

With  wrath  she  could  not  hide  : 
"  Will  you  tell  me  where  the  curtains  are, 

Or  if  they're  in  the  store?" 
"  We  used  to  keep  them,  ma'am,"  he  smiled. 

"  But  do  not  any  more." 

ART    TICKINGS. 

The  line  of  art  tickings  for  fall  shown  this  season  is  certainly 
larger  and  more  beautiful  than  ever  before.  The  old  conventional 
blue  and  white  stripe  which  has  been  in  use  for  so  many  years 
seems  to  be  relegated  to  the  rear,  certainly  for  all  better  purposes 
at  least.  Besides  their  uses  for  mattress  coverings,  they  are  now 
used  and  are  adopted  for  all  kinds  of  fancy  draperies,  wall 
hangings,  chair  coverings,  cushion  tops,  etc.  In  artistic  features 
they  remind  on»  of  fancy  cretonnes  or  French  chintzes,  but  are 
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We  Invite  Special  Attention  to  our  attractive  range  of  Samples  for  the  Coming 
Season.  Our  offerings  are  so  numerous  and  well  selected,  that  live  men  will 
do  well  to  Inspect  them  before  placing  their  orders. 


our  DEPARTMENTS  are 


Staples — of  all  kinds. 

Linens — full  assortment. 

Silks — of  every  description. 

Velvets — Blacks  and  Colors. 

Ribbons— a  full  range. 

Trimmings — splendid  variety. 

Dress  Goods — Blacks,  Colors  and  Fancies. 

Velveteens — here  we  shine. 

Hosiery  and  Gloves — a  pet  department. 


u 


Gents'  Furnishings — complete  all  round. 
Smallwares — from  a  needle  to  an  anchor. 
Muslins — endless  assortment. 
Laces — we  cannot  be  beaten. 
Embroideries — in  Cotton  and  Flannelette. 
Fancy  Hosiery — Canadian  and  Imported. 

Handkerchiefs,  L/nen  -I^bnro^esdtitched  and 
Handkerchiefs,  Lawn—%££0?£™Tched  and 

Handkerchiefs,  Silk—  British  and  Japanese. 


Some  Firms  Claim  to  control  Some  of  the  above  Departments. 

We  don't.     We  are  not  the  only  ones. 
There  are  others. 

WE  DO  CONTROL  Scw..Pf°.' Thnmb 


Letter  Orders  specially  looked  after 
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CARPETS  AND  CURTAINS -Continued. 

of  sufficient  weight  to  hang  gracefully  and  drape  beautifully.  All 
plain  colors  are  used  as  well  and  these  come  in  the  delicate 
timings  and  shades  of  high-priced  materials.  Manufacturers  of 
cushion  tops  use  this  line  extensively  for  stamped  effects,  which, 
when  embroidered,  form  beautiful  combinations. 

HOW  TO  TELL  REAL  ORIENTAL  RUGS. 

In  buying  an  Oriental  rug  one  can  discriminate  between  the 
imitation  and  genuine,  not  by  the  color  or  pattern,  which  may  be 
copied,  but  by  a  careful  examination  to  see  if  each  stitch  is  knotted. 
If  the  stitch  is  knotted  and  it  is  impossible  to  pull  it  out,  the  rug 
is  genuine  Turkish,  whether  the  warp  is  cotton  or  wool,  but  if  one 
can  pull  the  stitch  out  it  is  imitation,  no  matter  how  closely  color 
and  pattern  follow  the  original.  The  manner  of  testing  the  quality 
of  the  rug  is  as  follows :  A  live  coal  is  dropped  on  the  rug  and 
allowed  to  burn  a  little.  When  it  is  removed,  a  yellowish  mark 
will  be  left.  If  this  can  be  brushed  off  with  the  fingers,  leaving  the 
original  colors  unaltered,  it  is  a  sure  proof  of  the  genuineness  of  the 
rug.  It  is  necessary,  however,  for  one  to  be  a  connoisseur  in  rugs 
in  order  to  be  able  to  discriminate  between  the  qualities  of  rugs  of 
various  countries,  and  to  understand  the  age  of  the  rug  from  the 
intensity  of  lustre.  Some  of  the  rugs  which  find  their  way  here 
have  been  damaged,  but  so  skilfully  restored  that  to  the  eye  of  the 
uninitiated  they  seem  in  perfect  condition.  Many  of  these  have 
been  "cropped"  to  remove  signs  of  wear,  which  reduces  not  only 
the  richness  and  depth  of  the  pile,  but  affects  the  durability  of  the 
rug  as  well.  Damaged  spots  are  also  frequently  touched  up  with 
water  colors  and  a  fine  brush — a  deception  easily  discovered  if  the 
colors  are  wiped  over  with  a  soft  cloth  somewhat  moistened. — New 
York  Carpet  Review. 

NEW    IDEA    FOR    OILCLOTH. 

Would  you  take  up  the  very  latest  idea  ?  Then  cover  your 
bathroom,  walls,  ceiling  and  floor,  every  inch  of  it,  with  oilcloth. 
This  is  a  plan  that  has  aroused  much  enthusiasm,  and  the  oil 
clothed  bathroom  is  now  exceedingly  correct.  Oilcloth  is  less 
expensive  than  tiling,  and  even  easier  to  keep  clean.  It  is  made 
nowadays  in  so  many  patterns  that  everyone's  tastes  can  be  suited, 
and,  though  those  who  have  never  seen  a  bathroom  decked  in  this 
manner  may  not  be  inclined  to  think  so,  a  bathroom  that  from  top 
to  toe,  as  it  were,  is  of  oilcloth,  is  a  very  artistic  affair.  The  oil- 
cloth chosen  should  be  of  a  pattern  that  closely  resembles  tiling, 
and  it  is  best  to  varnish  it  thoroughly.  One  of  the  prettiest  designs 
in  the  market  is  a  white  ground  with  a  blue  figure.  Another  good 
pattern  is  of  green  and  white. 

RUGS    GROW    IN     POPULARITY. 

There  is  scarcely  a  carpet  manufacturer  in  the  United  States, 
according  to  The  N.Y.  Dry  Goods  Chronicle,  who  does  not  fully 
realize  that  rugs  of  all  kinds  are  rapidly  taking  the  place  of  carpets 
as  floor  coverings.  While  carpets  will  naturally  always  be  sold, 
and  while  the  qualities,  style  or  colorings  will  not  grow  less,  the 
quantities  sold  will  gradually  decrease.  There  is  hardly  any  limit 
to  the  kind  of  rugs  which  are  now  sold.  In  the  domestic  grades 
are  found  the  richest  productions  in  all  sizes,  which  for  excellence 
of  fabrics,  richness  of  color  effect,  as  well  as  novelty  and  beauty  of 
design,  are  recognized  in  all  markets  of  the  world.  Domestic 
manufacturers  are  also  making  splendid  lines  of  carpet  sizes,  such 
as  6  x  9,  7  l/i  x  10^,  9X  12,  etc.,  all  in  handsome  patterns.  Besides 
the  great  wealth  of  domestic  productions,  the  trade  has  almost  every 
country  in  the  world  to  draw  upon  for  some  particular  make  of  rug. 
Germany  and  Saxony  are  rapidly  coming  to  the  fore,  while  the 
genius  and  art  of  the  rug  industry  in  far  eastern  countries  are  too 
well  known  to  require  any  repetition.  The  Japanese  rug  trade, 
which  only  a  few  years  ago  was  quite  small,    has  also  grown   to 


wonderful  proportions.  These  goods  are  particularly  desirable  for 
summer  homes  where  the  white  and  blue  or  blue  and  white  effects 
are  abundantly  used. 

NEW    IDEAS    I  OR    THE    VERANDA. 

The  large  verandas  of  country  houses  and  suburban  homes  have 
developed  a  new  taste  in  furnishings,  says  The  Dry  Goods  Econo- 
mist, New  York.  Time  was  when  a  few  rockers,  more  or  less  com- 
fortable, were  the  only  articles  of  furniture  upon  the  verandas  ;  then 
came  the  old-fashioned  hammock,  to  be  followed  by  the  more 
luxurious  hammock  chairs,  in  which  one  could  recline  or  sit  in  about 
twenty  different  positions.  These  will  probably  be  in  use  for  many 
years  to  come.  They  have  been  followed,  however,  by  the  equally 
old-fashioned  swing,  coming  in  though  in  a  new  guise,  being  made 
of  heavy  black  oak  or  walnut,  some  of  rare  Eastern  woods,  and  all 
beautifully  carved.  They  are  "  large  enough  for  two,"  and  are 
made  with  back  and  sides  and  suspended  by  heavy  iron  chains. 
These  swings  will  undoubtedly  retain  the  popularity  achieved  by 
their  prototypes,  the  ancient  swings,  made  of  two  hickory  poles  and 
hung  from  the  stout  branch  of  a  tree.  There  are,  however,  many 
other  conveniences  and  comforts  which  are  necessary  to  the  ver- 
anda and  which  go  far  to  make  that  portion  of  the  house  attractive. 

An  entire  set  of  furniture  placed  around,  settees  of  odd,  peculiar 
designs,  and  for  two,  three  or  more  persons,  tete-a-tete  chairs, 
corner  seats,  tables,  armchairs,  rocking  chairs,  in  bamboo  or  wicker, 
or  in  the  old-fashioned  forest-green  rush,  give  an  air  of  comfort  to 
the  piazza,  which  it  long  needed,  and  which,  in  their  colorings  of 
dark  green,  red,  and  glossy  white,  seem  to  say  these  summer  days, 
"  Here  you  will  find  rest." 

The  chairs  and  tables  are,  many  of  them,  made  to  fold  up,  so 
that  they  can  be  easily  taken  indoors,  if  desired.  Then,  to  keep 
off  the  sun,  Japanese  bamboo  screens  or  sadaris  are  used,  as  are 
also  Venetian  blinds.  Then,  too,  there  is  a  chair,  large  in  size  and 
with  back  of  heavy  wood,  which  may  be  converted  into  a  table  by 
merely  turning  the  back  over  on  to  the  front  legs,  making  a  con- 
venient table  for  cards,  5-0' clock  teas  or  other  purposes.  On  the 
floor  are  placed  a  number  of  straw  mats  and  straw  cushions,  all  of 
different  artistic  colors,  and  scattered  about  are  numerous  work- 
baskets  of  quaint-patterned  cretonnes,  the  pockets  forming  places 
for  embroidery,  wools,  needles,  etc. 

REVIVED    FAD    FOR    RAG    CARPET    RUGS. 

The  rag  carpet,  after  many  years,  has  returned.  It  is  once 
again  fairly  popular,  and  the  rags  that  for  a  quarter  of  a  century 
have  been  going  to  the  ragman  are  now  being  treasured  up,  since, 
if  they  are  of  wool,  they  are  almost  worth  their  weight  in  gold.  Why 
the  rag  carpet  ever  did  go  out  of  style  it  is  hard  to  determine,  and 
its  reappearance  is  not  difficult  to  understand.  Properly  put  together, 
and  made  of  a  good  assortment  of  rags,  it  is  exceedingly  pretty, 
and  withal  easy  to  manufacture,  all  the  knack  needed  being  the  skill 
necessary  to  cut  the  rags  into  strips,  sew  these  together  in  lengths  and 
wind  them  into  a  ball.  For  a  small  sum  the  rag  carpet  weaver  does 
the  rest.  Bathroom  and  study  rugs  are  the  chief  uses  of  the  rag  carpet 
of  to-day,  and  it  is  not  so  much  rag  carpets,  in  fact,  as  it  is  rag 
carpet  rugs.  The  rag  carpet  rug  is  not  large,  as  a  rule.  Six  feet 
by  three  would  be  quite  an  extraordinary  size.  The  idea  is  to  have 
quite  a  number  of  them,  and  these  much  smaller.  They  clean 
easily  and  wear  like  iron.  These  facts  especially  commend  them. 
Then,  too,  there  is  much  sociability  in  their  making.  A  rag  carpet 
party  is  a  jovial  event,  and  a  "function"  that,  long  neglected,  is 
coming  in  again.  1  he  girls  meet  of  an  afternoon  and  sew  rags 
until  5  or  5.30.  Then  the  men,  especially  asked  for  this  hour, 
begin  to  drift  in,  and  there  is  afternoon  tea.  It  is  the  modernizing 
of  the  old-time  "sewing  bee,"  and  it  works  marvelously  well  as  an 
amusement  — N.Y.  Carpet  Tnde  Review. 
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Our  Autumn  productions  are  now 
ready  for  your  inspection. 
We  can  produce  no  better.   They  are 
the  height  of  our  endeavor. 


42 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


•^.  -s*-  •>-•>>•  -^  -s^  s*-  •  ■*■  •?*  -V 


LUXFER  PRISMS 

The  Greatest  Invention  of  the  Victorian  Era. 


i 


I     Save  Money  Save  Eyesight 

*  Save  Artificial  Light 


f 


T.  EATON  CO.,  LIMITED,   QUEEN  ST.  SECTION 

Lighted  with  Luxfer  Prisms. 


T.  EATON  CO.,  LIMITED,  YONGE  ST.  SECTION  # 

Lighted  with  ordinary  glass  and  light  wells.  ^4^ 


All  Progressive  Merchants  are  fitting  their  stores  with 

LUXFER  PRISMS 

And  save  enough  money  on  gas  bills  to  pay  for  them  within  a  year. 


For  Catalogue  and  Estimate,  write 


% 


LUXFER  PRISM  COMPANY,  Limited,  58  Yonge  St,  TORONTO     | 
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WRIGHT'S  HEALTH  UNDERWEAR 


It  is  the  one  Underwear  which  gives  solid  comfort 


X  » 


PURE 
SELECT 


TO  THE  KNIT  UNDERWEAR  TRADE. 

We  would  call  attention  to  our  line  of  WRIGHT'S  HEALTH 
UNDERWEAR  for  the  season  of  1898,  which  is  now  ready  and  will  be 
found  to  be  complete  in  every  detail,  and  to  include  a  larger  and  more 
varied  assortment  of  samples  than  in  any  previous  season. 

The  strong  reputation  enjoyed  by  our  goods  has  been  earned  by 
years  of  careful  and  reliable  manufacturing,  and  buyers  will  find  them 
easy  to  sell  to  the  best  as  well  as  the  popular  trade. 

Every  garment  made  by  us  has  our  guarantee,  and  all  deliveries 
are  made  with  absolute  promptness. 

As  our  mills  run  throughout  the  year,  duplicates  can  be  furnished 
on  all  our  numbers  as  required,  and  thus  broken  lots  are  avoided. 

Yours  truly, 

WRIGHT'S  HEALTH  UNDERWEAR  CO. 


They  are  made  only  of  pure,  undyed,  selected  wools 
of  the  finest  kinds  suitable  for  our  purposes. 


Do  not  fail  to  secure  a  line  of  these  goods  for  fall  sea- 
son '98.    You  will  not  be  without'them  thereafter. 


Wright's  Health  Underwear  is  on  every  garment. 
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FORESHADOWINGS    FROM    PARIS. 

FEATURES  BROUGHT  OUT  AT  THE  GRAND  PRIX   in  J1  nk. 

THE  race  known  in  Paris  as  the  Grand  Prix  was  run  early  last 
month,  and,  although  a  midsummer  event  and  not  a  display 
ol  autumn  fabrics  or  colors,  the  prevailing  tastes  and  colors  and 
costumes  are  pretty  well  exhibited  there.  In  a  leading  article 
reviewing  the  event  The  Dry  Goods  Economist  says:  "The 
lessons  of  this  year's  race,  it  seems  to  us,  are  rather  easier  to  under- 
stand than  is  frequently  the  case.  While,  with  very  few  exceptions, 
at  each  holding  of  this  annual  event  some  dominant  note  has  been 
struck,  seldom  has  there  been  such  an  overwhelming  tendency 
toward  any  one  shade  or  material  as  has  this  year  made  itself 
apparent  in  regard  to  lace.  Lace  was  everywhere  and  in  such 
profusion  that  it  would  seem  that  an  excellent  lace  season  is  assured. 
Very  marked  also  was  the  use  of  chenille  applications,  galloons  and 
colored  embroideries  as  trimmings,  the  innovation  in  this  direction 
following  naturally  upon  the  adoption  of  piece-dyed  dress  goods, 
which  readily  lend  themselves  to  quantities  of  rich  ornamentation. 
The  fabrics  worn,  being  suited  to  the  present  season,  are  not 
adapted  for  fall  use  ;  therefore,  it  would  be  very  unsafe  to  construe 
the  employment  of  cashmeres 
and  nun's  veiling  as  an  indica- 
tion of  future  popularity  for 
these  fabrics,  although  some 
will  be  used.  It  does  serve  to 
show,  however,  that  goods  of 
somewhat  similar  character, 
such  as  broadcloths,  Venetians 
and  poplins  will  lead  during  the 
coming  season. 

"The  abandonment  of 
novelty  dress  goods  in  favor  of 
plain  fabrics  is  naturally  carried 
out  in  silks,  and  it  is  clear  that 
such  tissues  as  taffeta,  peau  de 
soie  and  faille  will  rule. 

"As  to  colors,  the  state- 
ment made  recently  in  regard 
to  the  new  color  cards  received 
from  Paris  are  fully  borne  out 
by  the  tendency  of  taste  shown 
at  the  Grand  Prix.     While  the 

shades  worn  were  light,  as  is  consistent  with  summer  gowns,  they 
point  the  way  for  the  deeper  tints  of  the  same  colors.  Therefore,  it 
is  safe  to  say  that  in  fabrics  the  range  of  colors  for  the  coming 
season  will  consist  of  grays,  beige  and  brown,  with  some  blues  and 
violets  and  a  fairly  extensive  use  of  black,  while  in  millinery  the 
colors  chosen  will  be  lavender  blues,  beige,  orange,  lilacs  and 
pinks. 

"  As  to  the  style  of  making  up  materials,  the  important  features 
are  the  entrance  of  the  train,  the  slightness  of  the  changes  in  the 
shape  of  sleeves,  and  the  abandonment  of  the  blouse  front.  The 
tablier  was  apparently  adopted,  to  a  considerable  extent,  at  the 
Grand  Prix,  but  as  this  is  a  style  which  has  never  commended 
itself  to  American  women,  it  will  not  do  to  look  for  the  free  adop- 
tion of  it  here. 

"In  millinery  'medium  sizes'  and  '  off-the-face '  are  the 
keynotes,  with  a  preference  shown  for  large  toques  and  for  capotes. 
The  liberal  use  of  lace  will  extend  also  to  this  branch.  Flowers 
will  also  be  extensively  employed,  while  the  use  of  feathers  will 
include  quills,  wings,  ostrich  tips  and  plumes." 

The  daughter  of  the  President  of  France  wore  a  mauve  dress 
trimmed  with  lace  and  a  mauve  straw  bonnet  with  trimming  of  lace 
and  feathers. 


STORE  CHANGES  IN  PORT  HOPE. 

The  business  firms  on  Walton  street,  Port  Hope,  have  been 
making  some  removals.  The  first  change  was  the  removal  of  Mr. 
W.  Williamson  into  the  store  occupied  by  H.  H.  Jones,  and  the 
removal  of  L.  15.  Randall  into  the  old  Williamson  quarters.  I  he 
latter  move  was  made  to  make  way  for  the  large  dry  goods  house 
of  J.  &  T.  Wickett,  who  will  shortly  vacate  the  Smart  premises  and 
move  into  the  large  and  commodious  double  store  in  the  Tempest 
block  formerly  occupied  by  Mr.  D.  E.  Scott  as  a  grocery  and  Mr. 
L.  B.  Randall  as  a  stationery  store. 


View  of  Messrs.  White  &  May's  Store,  St.  Mary's,  Out. 


A    LONG-ESTABLISHED    RETAIL    BUSINESS. 

The  Review's  artist  happened  to  get  a  snap  shot  of  White  & 
May's  retail  store  in  St.  Mary's,  Ont.,  the  other  day  and  presents 
herewith  a  view  of  it.  This  business  stand,  which  is  in  one  of  the 
best  towns  in  Ontario,  has  now  been  established  for  thirty- five 
years,  and  is  one  of  the  oldest  in  the  county  of  Perth.  It  was 
begun  in  1862  by  Mr.  G.  B.  Smith,  who  carried  it  on  for  over  fifteen 
years.  To  him  succeeded  Henderson  &  White.  In  a  year,  the 
firm  became  White  &  Co.,  Mr.  Smith  remaining  a  partner.  Mr. 
White  then  bought  out  the  Smith  interest,  both  in  the  building  and 

stock.  A  few  years  later,  in 
1 89 1,  the  present  partnership  of 
White  &  May  was  formed. 
The  firm  have  steadily  increased 
their  trade,  especially  during 
the  past  five  years.  The  part- 
ners have  had  a  long  training 
in  business,  Mr.  White  having 
had  thirty-five  years'  experience 
in  handling  general  dry  goods, 
while  Mr.  May  learned  the 
business  with  his  present  part- 
ner and  has  besides  spent  three 
years  in  a  large  wholesale  ware- 
house. Both  gentlemen  are 
widely  known  in  all  parts  of 
the  southern  district  of  Perth 
county. 

The  store  is  situated  on  Queen 
street,  St.  Mary's,  and  extends 
back  100  feet.  There  are  three 
floors.  On  the  first  floor  are 
carried  the  stocks  of  dress  goods,  smallwares,  men's  furnishings, 
staples,  tweeds,  millinery  and  mantles  ;  the  second  floor  is  devoted 
to  carpets,  oilcloths,  clothing,  blankets,  etc.,  while  on  the  third 
floor  is  reserve  stock.  The  firm's  staff  are  seen  in  the  accompany- 
ing picture.  The  figure  on  the  left  is  Mr.  R.  W.  Pentecost,  one  of 
the  pioneer  travelers  of  the  western  ground,  who  happened  to  be 
there  when  the  photograph  was  taken. 


WOMEN  FRONTIER  SMUGGLERS  CAUGHT. 

A  dozen  women  were  pounced  upon  as  they  came  off  the  ferry 
at  Windsor  a  few  evenings  ago  and  taken  into  the  Windsor  Custom 
House.  Smuggled  goods  were  found  concealed  on  their  persons  to 
the  value  of  $10  each.  The  addresses  of  the  women  were  taken 
with  a  view  to  prosecuting  them.  A  female  official  of  the  Dominion 
Government  is  acting  as  a  "spotter"  in  Detroit. 


THE   WOMAN   WHO    HAD  JUST    MOVED   IN. 

Wife  :  "  The  first  thing  we  want  to  do  is  to  tear  down  those  old 
curtains  those  people  have  left." 

Husband  :  "It  seems  you  have  no  reverence  for  the  shades  of 
the  departed," 
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William  Agnew  &  Co 


OUR  SPECIALTIES: 


305  St    James  St.,     MONTREAL. 


Dress  Goods,  Silks  and  Henriettas 


Bengaline 

Box  Cloth 

Crepon  Broche 

All  Wool  Tartans 

Silk  and  Wool  Tartans 

Two-toned 

Covert  Coatings 


»¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥» 


Travers  Epingline 
Pique  Cords 
Peau  de  Soie 
Satin  Duchesse 
Satin  Merveilleux 


A85  Black  Henrietta,  Velour  Finish,  45-46  inches  wide,  38c. 


fffl  |  ff 


Strong,  Healthy  Boys 

SHOULD  NOT  BE  PUT  INTO 

Weak,  Ill-Made  Clothes 


IT    IS 


Shorey's 
Boys'  Clothing 

is  made  for  BOYISH  BOYS.     Sewn  with  LINEN 

THREAD.    The  cloth  is  fully  sponged  and  shrunk, 

and  the   workmanship   FULLY  GUARANTEED. 

They  are  goods  you  can  HOLD  YOUR  TRADE 

with.     .     .     . 


BAD  FOR  THE  BOYS 
BAD  FOR  THE  CLOTHES 

BAD  FOR  THE  P0CKETB00K 


and 


VERY  BAD  FOR  THE  MER- 
CHANT WHO  SELLS  THEM 


See  our  Traveller's  Samples  when  he  calls. 


H.  Shorty  &  Co.,  Montreal  t 


m 


i<; 


THE  -;-  DRY  -:-  GOODS  -;-  REVIEW. 


Acetylene 
Gas 


PERFECT  LICHT 
PERFECT  SAFETY 


Our  machine  IS  AUTOMATIC,  SAFE,  and 
sold  under  approval  of  underwriters.  No  Globe 
Valves  to  open  or  close. 

For  terms,  inquire  of  your  local  hardware 
dealer.    ...... 


For  Catalogue,  etc. 


THE 


GUELPH  ACETYLENE  GAS  GO 

LIMITED 

GUELPH    -    ONTARIO 


For  the    Hot   \A/ 


ther. 


WATERPROOF 


Bosoms 

Always  fresh, 
up-to-date  and 
the  best  skill 
can  produce. 


Trade 

Mark 

on  all 

our 

stock 

as 

shown 

here. 


ONE 

Size 


j 


WATERPROOF 


EHimM33I3 


CANADA 


Inspection 
invited. 


See  them. 


Agent: 


Duncan  Bell,  Montreal,  J)ue. 


Factory  The  A.  B.  MITCHELL  CO. 

Wareroom:    TORONTO,    ONT. 
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i  The  Ten  following  Novelties  1 


WILL    BE    PRESENTED    BY    THE 

GILBERT  MFG.  COMPANY 
for  the  Autumn  of  1898. 

We  think  no  buyer  will  be  able  to  satisfy  his  company  who  does  not  personally  and  thoroughly  inves- 
tigate this  line  of  dress  linings. 

We  shall  double  our  office  force  of  salesmen  to  be  able  to  properly  attend  to  the  new  accounts  we 
expect  to  open  this  season. 

1st.  XXX  Sublime  Silk  Premier  ;  superb  goods. 

2d.  Commodore  Fabric  ;  a  great  novelty  for  waist  linings. 

3d.  No.  10  Sea  Island  Silk  ;  wanted  by  every  lady  in  the  land. 

4th.  No.  20  Sea  Island  Silk  ;  wanted  by  every  lady  in  the  land. 

5th.  Sea  Island  Silk  Skirting ;  wanted  by  every  lady  in  the  land. 

6th.  Satin  Duplex  Skirting  ;  as  handsome  as  a  woven  fabric. 

7th.  Sublime  Illuminated  Skirting;  excelling  them  all. 

8th.  No.  100  La  Reine,  fast  black  ;  for  petticoats  only. 

9th.  No.  110  La  Reine,  fast  black  ;  for  petticoats  only. 

10th.  No.  120  La  Reine,  fast  black  ;  for  petticoats  only. 

We  shall  also  offer  our  regular  representative  standard  goods,  a  few  of  which  we  will  notice  as  follows  : 


Silver  Sheen, 
Brocade  Silk  Premier, 
Mineola  Skirting, 
Roman  "A"  Skirting, 


Silk  Premier, 
F.  S.  Skirting, 
Sublime  Fancy  Skirting. 


Also  a  line  of  our  justly  celebrated  Gilbert  fast  black  Henriettas  and  fast  black  Linings. 
Also  a  full  range  of  colors  and  BETTER  qualities  than  ever  of  our  3-leaf  Twills. 
Also  a  new  range  of  patterns  in  fast  black  Padded  Goods. 
In  Satines  we  make:   SATIN  MARQUISE,   SATIN  SURAH,   SUPER  SATIN  SURAH. 

Making  altogether  a  line  of  Linings  unapproached  in  this  or  any  other  country. 

From  this  date  we  shall  offer  all  of  our  Combed  Yarn  stock,  composed  of  Organdies,  Dimities  and  Grena- 
dines, at  sixty  cents  on  the  dollar,  which  will  make  the  net  prices  from  4}4  cents  a  yard  up.  Send  for  samples 
before  the  line  is  broken  up. 


Gilbert  Hfg.  Company 

380-382  Broadway     *  <*     NEW  YORK 


ssrasssKJra 
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THE    LADY    SHOPPER. 

HER    HUSBAND   TELLS   THE   STORY,    AS    HE     mas   a    RIGHT   TO,    FOB 
HE    FOOTED   THE    HILL 


i  C   I  \  J  E  really  must  have  the  drawing-room  done  up  this  year," 
V  V     said  my  wife. 

"  I'll  tell  you  what  we'll  do,  Jack  :  We'll  go  out  shopping  to- 
gether tomorrow.  The  January  sales  are  still  on,  and  you  can 
help  me  choose  the  things  at  Frampton's." 

"My  dear,"  I  said,  firmly,  "  I  shall  be  very  glad  for  you  to 
have  your  drawing-room  done  up,  but" — still  more  firmly — "I 
cannot  possibly  come  with  you.     I " 

"Oh,  Jack,  do  come,"  interrupted  my  wife;  "you  have  such 
excellent  taste,  and  " — coaxingly — "  you  are  so  clever,  and  will  be 
such  a  help." 

Of  course  I  went,  but  I  had  my  misgivings  before  we  started.  I 
used  to  wonder  why  a  man  who  goes  shopping  with  a  woman 
always  looks  such  a  complete  fool,  but  I  know  now,  for  I  once 
went  with  my  wife  to  Liberty's  to  choose  a  wall  paper.  It  took  us 
three-quarters  of  an  hour  of  earnest  controversy  to  decide.  I 
wanted  green  ;  she  insisted  upon  blue.  Needless  to  say,  we  bought 
the  blue  !  Of  course,  I  am  master  in  my  own  house  as  a  rule,  but 
I  gave  way  on  this  occasion  because  she  said  :  "  Now,  do  leave  it 
to  me,  you  dear  old  silly,  and  go  outside  and  smoke."  However 
delightful  it  may  be  to  be  called  a  "dear  old  silly  "  at  home,  I  don't 
like  it  before  seven  grinning  shopmen,  so  I  went  outside,  but  I 
believe  I  swore.  I  felt  sure  I  should  probably  be  made  a  fool  of 
over  this  drawing-room  furniture  business,  although  I  could  not  as 
yet  conceive  in  what  way— but  I  went. 

We  stopped  at  several  shops  on  our  way  to  Frampton's,  and  I 
noticed  my  wife  at  nearly  every  shop  bought  something  quite  differ- 
ent from  what  she  had  gone  in  to  buy.  I  was  a  little  astonished  at 
this,  as  I  had  often  heard  her  say  the  only  way  not  to  waste  money 
at  a  sale  is  to  know  what  you  want  before  you  start — an  excellent 
maxim.     I  only  wish  she  had  followed  it. 

"  I  wish  to  see  some  brocade  for  covering  furniture,"  said  my 
wife  to  the  shopwalker  at  Frampton's. 

He  took  us  through  a  long  room  hung  at  either  end  with  hideous 
bamboo  beaded  curtains. 

"Wouldn't  you  like  one  of  these  for  the  morning-room," 
whispered  my  wife.  "  They  are  so  nice  in  the  summer  with  the 
window  open.     Shall  I  order  one?" 

"No  thank  you,  my  dear,"  I  replied,  "nor  any  wax  flowers 
under  a  glass  case." 

My  wife  gave  me  a  scathing  glance,  but  said  nothing.  In  the 
meantime  a  very  stately  gentleman  was  laying  out  for  our  inspec- 
tion endless  rolls  of  silk.  His  manner  was  a  little  stiff  and  con- 
descending at  first,  but  my  wife  soon  took  the  starch  out  of  him. 

"  Isn't  that  lovely,"  she  whispered  to  me,  "but  it's  too  thin. 
It  might  almost  do  for  a  tea  gown,"  she  continued  meditatively, 
and  held  it  up  against  her  cheek.     How  does  it  suit  me,  Jack  ? ' ' 

"  Well,  I  think  there's  too  much  green  in  it,"  I  said;  "  it  makes 

you  look  a  little " 

"  Oh,  never  mind,"  she  interrupted,  hastily  putting  it  down.  "  I 
don't  much  care  about  it."  She  carefully  examined  and  commented 
on  different  silks  ;  then  she  suddenly  remembered  that  she  had  not 
brought  the  pattern  of  the  wall  piper  the  silk  had  to  match,  so  she 
told  the  disgusted  commercial  Lord  Chamberlain  who  was  attending 
us  that  she  "must  come  again  "  about  the  furniture  !  She  said  she 
would  choose  the  curtains  now,  as  she  knew  quite  well  the  color  she 
wanted,  so  he  brightened  up  again.  After  looking  at  several  dozens 
of  silk  brocades  and  velvets,  she  said  she  felt  worn  out,  and  stopped 
for  tea  in  the  Japanese  room.     Then,  like  a  giantess  refreshed,  she 


returned  to  the  attack.  After  half  an  hour  or  so  I  whispered  in 
despair  :   "  It  is  7  o'clock,  Klsie." 

"  Good  gracious  !  "  said  my  wife,  "do  make  haste  then,  Jack. 
There — this  one  will  do  ;  now,  dear,  where  are  the  measure- 
ments ? " 

There  was  a  moment's  blank  silence,  and  I,  feeling  as  though  I 
were  back  at  school  and  about  to  get  into  a  jolly  good  row,  said 
blankly  :   "  What  measurements  ? " 

My  wife  looked  incredulously  at  me.  "  You  don't  mean  to  say 
you  never  measured  the  window,  Jack  ?  " 

I   felt  strongly  tempted  to the   window,  but  I  couldn't,  of 

course,  swear  at  my  wife  in  a  shop,  so  I  put  it  off,  and  merely  said  : 
"  No,  I  hadn't." 

She  turned  to  the  shopman.  "  My  husband  hasn't  brought  the 
measurements,"  she  said,  with  co'd  dignity,  "so  we  cannot  get  the 
curtains  to-day  ;  give  me  some  patterns,  please." 

It  was  past  closing  time,  and  we  left  by  the  back  door — in  fact, 
we  were  practically  swept  out  with  straw.  We  drove  home  in  almost 
complete  silence. 

"What  a  pity,  isn't  it?"  sighed  my  wife,  but  I  did  not  answer 
her.  I  felt  it  was  not  the  time  of  day  when  I  could  reply  with  my 
usual  courtesy. 

She  came  down  to  dinner  looking  fresh.  It  is  extraordinary  the 
amount  of  real  physical  labor  a  small,  fragile  woman  can  get  through 
without  turning  a  hair  !  As  I  sat  with  my  tired  head  leaning  on  my 
hand,  my  brain  still  in  a  whirl,  she  said  :  "  What  a  jolly  day  we've 
had.  Jack,  haven't  we?" 

"  Very  jolly,  indeed."  I  answered  abstractedly,  for  I  was  doing 
sums,  and  I  had  just  reckoned  up  that  my  "jolly  day"  had  cost 
me,  including  the  guinea  toward  the  hat,  lunch  and  cabs, 
£3  J7s.  5d- 

"Let's  have  some  champagne,  Jack,  in  honor  of  my  new  hat." 
"We  will,  dear,"  I  answered,  cheerfully.  "It  will  be  a  nice 
cheap  finish  to  a  nice  cheap  day  !  " — Ex. 


A  SPECIAL  OFFER  REGARDING  CLOCKS. 

The  special  attention  of  readers  of  The  Review  is  called  to  the 
exceptional  offer  of  The  Regent 
Manufacturing  Co.  .Chicago,  whose 
advertisement  app  ears  in  this  issue. 
They  are  the  most  progressive 
and  largest  manufacturers  of 
bronzed  clocks,  and,  for  the  time 
being,  are  offering  their  goods  at 
such  a  price  that  every  merchant 
should  grasp  the  opportunity  to 
secure  some.  Clocks  are  a  staple 
article,  not  subject  to  seasons  or 
fashion,  but  will  sell  at  any  and 
all  times. 


SMILES   FOR   THE   DINNER    HOUR. 

"Brown  is  weak    financially,  isn't   he?"      "  He  hasn't  much 
money,  but  he  gives  employment  to  a  great  many  men." 
are  they  ?  "      "Other  people's  bill  collectors." 


Who 


Mr.  Hardman  (to  new  boy  who  had  not  seen  him  before) — I 
suppose  you  understand  what  your  duties  are  here  ?  New  Boy — 
Sure.  The  cashier  said  that  all  I  had  to  do  was  to  hustle  when  old 
Hardman  was  looking  and  it  would  be  all  right. 

"  You  say  his  credit  is  bad?"  "Bad!  Why  it  has  got  so 
that  he  can't  even;borrow  trouble  !  " 
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WHOLESALE    DRY   GOODS  HOUSES, 
CLOTHING  AND   SHIRT    MANU- 
FACTURERS  DO  NOT  NEED  TO 
CARRY     THE    FOLLOWING     LINES    IN 
STOCK:        .... 

Pants  Buttons, 

Compo.  Buttons, 

Covered  Buttons, 

Gilt  Anchor  Buttons. 
Pants  Buckles, 

Vest  Buckles, 

Bicycle  Buckles, 

Overall  Buckles. 
Pants  Clasps, 

Mohair  Braid, 

Rubber  Tissue. 
Tailors'  Chalk, 

Drafting  Lead, 

Wax  Crayons. 
Chain  Coat  Hangers, 

Woven  Coat  Hangers,  Etc.,  Etc. 

As  we  carry  constantly  a  full  stock  of   Tailors' 
Trimmings  and  Smallwares. 


M.  MARKUS 

30  Hospital  Street,     -    MONTREAL 


ii 
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STONE. 

BRICK 

CLAPBOARD 

CoR^ 
Etc 


EE 


For 

Stores,  Houses,  Halls, 
Barns,  Sheds,  Churches. 
Entirely  water,  wind,  storm 
and  fire  proof.  Will  last 
100  years  and  always  look 
well. 

Cheaper  than  matched  Lum- 
ber. Shipped  from  factory 
all  ready  to  z.pply.  Fully 
illustrated  catalogue  sent 
on  request. 

The 

PEDLAR  METAL   ROOFING  CO. 

Oshawa,    Ont. 


»•»»•♦ 


The  Canadian  Rubber  Co. 

of  MONTREAL. 


Manufacturers    of    High  Grades  of 


RUBBER  BOOTS -SHOES 

in  all  lines.     NEWEST  STYLES— BEST  FINISH. 


And  also- 


BELTING,  HOSE,   PACKING,   Etc. 

HEAD    OFFICE-MONTREAL.  BRANCHES— TORONTO    AND    WINNIPEG. 


Our  New  Shoe  Catalogue  is  just  out  and  will  be  sent  on  application. 


.-)() 
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MARRIAGE  OF  MR.  ROBERTSON'S  DAUGHTER. 

THE  daughter  of  a  leading  member  of  the  St.  John,  N.15.,  dry 
goods  trade  was  married  at  St.  Paul's  church,  Rothesay,  June 
14th.  This  was  Miss  Elizabeth  Emma  Robertson,  daughter  of  Mr. 
lames  F.  Robertson,  of  the  firm  of  Messrs.  Manchester,  Robertson 
&  Allison,  the  groom  being  Mr.  T.  E.  G.  Armstrong,  of  the  British 
Bank  staff  at  Brantford,  Ont.,  son  of  Mayor  Armstrong,  of  St. 
John.  The  church  was  beautifully  decorated  with  flowers.  The 
bride  wore  a  beautiful  dress  of  white  satin  broche,  draped  with  a 
rich  and  beautiful  old  English  lace  shawl,  trimmed  with  orange 
blossoms.  She  carried  a  large  shower  bouquet  of  white  bridal  roses. 
Her  sister,  Miss  Helen  C.  Robertson,  was  her  maid  of  honor.  She 
wore  a  charming  gown  of  light  blue  taffeta,  silk  corded,  with  muslin 
de  soie  ;  a  shirred  chiffon  hat  with  blue  plumes,  and  carried  a  large 
bunch  of  yellow  roses  and  mignonnette.  The  bridesmaids  were 
Miss  Alice  Armstrong,  sister 
of  the  groom,  Miss  Mabel 
Gordon  Thomson  and  little 
Miss  Elizabeth  Curry.  Miss 
Armstrong  and  Miss  Curry 
wore  dresses  of  white  silk 
with  yellow  chiffon  sashes, 
and  had  large  yellow  and 
white  chiffon  hats  with  white 
plumes,  and  carried  large 
bouquets  of  yellow  roses. 
Little  Miss  Curry  looked 
bewitching  in  a  very  pretty 
white  silk  dress,  wearing  a 
white  leghorn  hat  trimmed 
with  chiffon  and  white 
feathers,  and  carrying  one 
large  yellow  rose.  Mr.  and 
Mrs.  Armstrong  have  taken 
up  their  residence  in  Brant- 
ford. 


modern  improvements,  have  realized  the  value  of  electric  power. 
The  contract  is  to  run  for  twenty  years,  and  the  fact  that  the  power 
taken  may  be  doubled  from  1,500  horse-power  to  3,000  horse-power 
is  regarded  as  an  indication  of  possible  extension  of  the  works  in 
the  future. 


CHIP  TRIMMINGS  ARE  DUTIABLE. 

Fancy  hat  trimmings  made  from  wood,  known  to  the  trade  as 
"chip,"  have  been  passed  at  some  Custom  Houses  free,  under 
item  563  of  the  Customs  tariff,  when  they  properly  come  under 
item  362,  as  braids,  etc.,  at  35  per  cent. 


THE    REITRX    OF    THE     PRODIGAL. 


MUTUAL  INTEREST. 

A  salesman  who  looks 
upon  his  road  work  as  cam- 
paigning against  an  enemy 
makes  a  mistake.  A  much 
better  view  is  that  which 
sees  the  community  of  in- 
terest between  manufacturer 
and  retailer,  and  endeavors 
to  promote  the  progress  of 
the  former  through  the  pros- 
perity of  the  latter.  There  is  a  better  chance  to  carry  out  this 
theory  of  business  relationship  in  the  corset  trade  than  in  most 
lines  of  business,  because  the  brand  system,  under  which  corsets 
are  sold,  encourages  the  manufacturer  to  aid  in  the  sale  of  his 
goods  over  retail  counters.  His  interest  in  his  goods  does  not 
cease  when  the  goods  have  once  passed  into  the  retailers'  hands. — 
Women's  and  Infants'  Furnisher. 


Jack  CANUCK  (the  stay-at-home) 
Jonathan  coming  back,  but  don't  foiget, 
calf  myself. — The  Toronto  World. 


CANADA'S  NEW  LINE  TO  MANCHESTER. 

The  Canadian  Parliament,  before  adjourning  June  13,  voted  a 
subsidy  to  the  new  steamship  line  between  Montreal  and  Manches- 
ter.      The    Manchester   correspondent  of  The  London   Drapers' 

Record  says  of  the  first  trip  : 
"  The  new  steamship  line 
between  Manchester  and 
Canada  has  now  got  to  work, 
the  Parkmore,  which  came 
up  the  canal  on  Saturday 
from  the  Dominion,  having 
already  booked  over  1,000 
tons  of  cargo  from  Man- 
chester for  her  first  trip  to 
Montreal.  As  far  as  piece 
goods  are  concerned,  the 
volume  of  traffic  from  Man- 
chester for  Canada  is  not 
likely  to  prove  considerable. 
The  trade  in  cotton  goods 
with  the  Canadian  houses  is 
between  two  and  three 
million  yards  a  month,  and 
this  does  not  mean  much 
cargo  for  a  regular  line  of 
steamers.  The  great  hope 
of  the  new  service  is  in  the 
miscellaneous  traffic,  in- 
wards and  outwards.  The 
Parkmore' s  inward  cargo 
included  388  head  of  cattle, 
a  trade  which  may  be  culti- 
vated with  very  satisfactory 
results  in  this  large  con- 
suming district.  It  should 
be  remembered  that  Glasgow 
houses  have  developed  the 
Canadian  trade  with  great 
energy  and  success,  and  that  a  considerable  percentage  of  dry  goods 
shipments  to  the  Dominion  will  continue  to  go  from  the  Clyde. 
It  is,  I  believe,  generally  admitted  that  the  Glasgow  houses  have 
cultivated  the  colonial  trade  with  greater  success  than  Manchester 
firms." 


,    to   Mr.    Bill:      I'm   glad   to  see 
father,  that  I'm  rather  partial  to  fatted 


ELECTRIC  POWER  FOR  COTTON  MILLS. 

The  Dominion  Cotton  Mills  Company,  Limited,  have  given  a 
contract  to  the  Royal  Electric  Company  to  supply  electric  power  to 
operate  their  two  big  cotton  mills  at  Hochelaga,  Montreal.  The 
event  is  regarded  as  an  important  one,  industrially  and  commer- 
cially. The  mills  are  among  the  very  largest  manufacturing  enter- 
prises in  Canada.     The  company,  appreciating  the  advantages  of 


THE  COSTUME  IS  A  PUZZLER. 

A  biker  asked  a  farmer, 
"  Has  a  lady  wheeled  this  way  ?" 
And  the  farmer  told  the  biker, 
"It's  mighty  hard  to  say, 
From  the  costumes  they  are  wearing, 

From  the  mountains  to  the  sea, 
If  the  biker  is  a  she  one, 

Or  a  biker  is  a  he  !  " 
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K.  ISHIKAWA 
&  CO,     Y2E2E2 


Manufacturers  of 


Ishikawa  Silks 
Colored  Habutai 
Silk  Handkerchiefs 
Art  Embroideries 
Windsor  Ties 
Rugs  and  Mattings 


25c.  retail  Habutai  Silks  in  all  staple 

colors  in  stock.      Send  for  samples. 
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NEW  RULE  FOR  RETURNING  GOODS. 

CONCESSION    BY   THE    CUSTOMS   AUTHORITIES   TO 
[MPORTING     MERCHANTS. 

FOR  many  years  the  importing  merchants,  who  wished  to  return 
imported  goods  not  according  to  order,  have  been  governed 
by  an  order-of-council  dated  October  23,  1868.  This  allowed  the 
export  of  such  goods  within  one  month  of  their  arrival.  This  order 
was  a  follows  : 

Goods  having  been  entered  for  duty  and  having  passed  into 
the  hands  of  the  proprietor,  incases  where  said  goods  are  found 
not  to  be  the  goods  ordered,  notice  of  such  fact  may  be  given  to 
the  Collector  of  Customs  at  the  port  of  entry,  within  one  month  of 
the  date  of  such  entry,  accompanied  by  a  request  for  leave  to  return 
the  said  goods  to  the  place  and  party  where  and  from  whom  the  same 
were  purchased,  and  that  the  duties  paid  thereon  be  refunded  ; 
whereupon  the  collector,  having  verified  the  statement  of  the 
importer,  and,  having  ascertained  that  the  package  to  be  exported 
is  a  whole  package,  and  that  its  contents  are  identically  the  same 
as  originally  entered  for  duty,  shall  report  the  same  to  the  Depart- 
ment, and  the  Minister  of  Customs  shall  thereupon  issue  an  order 
to  the  Collector  to  refund  the  duties  upon  due  proof  of  exportation: 
Provided  that  if  such  goods  are  not  actually  exported  within  one 
month  from  the  date  of  such  order  it  shall  be  void  and  of  no  effect. 

The  Customs  Department  have  resolved  to  relax  this  rule  some- 
what for  the  convenience  of  importers.  In  future,  the  local  Collector 
need  not  forward  to  the  Department  the  application  for  permission 
to  export  until  the  goods  are  actually  exported.  The  notice  must, 
as  before,  be  given  within  one  month,  but  three  months  are  given 
for  actual  export.  An  official  memorandum  to  the  Collectors  of 
Customs  has  been  issued  from  Ottawa  on  these  lines.  The  mem- 
orandum states  : 

You  will  note  that  under  this  regulation,  importers  must  give 
notice  and  request  the  return  of  the  goods  which  are  not  according 
to  order,  within  one  month  from  the  time  of  entry. 

In  order,  however,  to  expedite  the  return  of  such  goods,  the 
application  of  the  importer  for  the  return  of  the  goods  is  not  here- 
after required  to  be  forwarded  by  the  Collector  to  the  Customs 
Department  until  the  goods  have  been  exported  :  Provided,  how- 
ever, that  notice  (in  duplicate)  for  the  return  of  the  goods  shall  be 
given  within  one  month  as  prescribed,  and  that  the  goods  shall  be 
duly  entered  outwards  at  Customs  and  actually  exported  within 
three  months  from  the  date  of  the  import  entry. 

Collectors  of  Customs  are  directed  to  mark  the  date  of  receipt 
with  the  Customs  stamp  on  all  notices,  which  are  given  to  them  for 
leave  to  return  imported  goods. 


something  radically  wrong  in  public  opinion  when  the  merchant 
places  a  secret  mark  upon  his  goods."  "It  is  better  to  have  ten 
men  receiving  $1,000  each  than  to  have  one  receiving  $10,000." 
"  We  must  endeavor  to  attain  the  golden  medium  between  annihi- 
lation and  readjustment."  **  There  is  a  law  of  progress  that  will 
in  some  way  meet  the  difficulties."  "Equal  rights  for  all  and 
special  privilege  for  none." 


REV.   MR.   WOOD  ON    DEPARTMENTAL   STORES. 

Rev.  Morgan  Wood  addressed  the  Toronto  Retail  Merchants' 
Association  recently  on  the  modern  departmental  store. 

Mr.  Wood  said  that  he  was  not  a  socialist,  reformer,  political 
economist,  or  anything  else  in  that  connection  ;  he  was  there 
merely  because  he  took  an  interest  in  the  universal  problem  of  the 
concentration  of  wealth  by  the  few  and  the  struggle  for  a  livelihood 
by  the  masses.  There  is  a  phase  or  element,  said  Mr.  Wood,  in 
the  commercial  world  which  might  be  termed  unnatural  monopoly. 
There  are  certain  monopolies  which  must  be  recognized  ;  they  are 
just  and  natural.  The  railways,  telegraph  and  similar  concerns, 
heat,  light  and  power  companies,  etc.,  these  are  all  natural  monopo- 
lies, for  all  of  the  people  must  control  them.  No  one  man  should 
cater  to  all  the  demands  of  a  community.  It  is  unnatural  for  a  dry 
goods  merchant  to  endeavor  to  sell  boots  and  shoes  and  jewelery. 
Let  him  sell  all  the  dry  goods  consumed  in  the  community  if  he 
can,  but  he  has  not  a  moral  right  to  try  to  take  from  another  source 
another's  means  of  subsistence.  The  departmental  store  is  an 
unnatural  monopoly  ;  it  is  the  natural  result  of  an  unnatural  con- 
dition of  society.     Some  of  Mr.  Wood's  remarks  were  :    "  There  is 


A  DRY  GOODS  MAN  GOES  TO  NEW  YORK. 

A  pleasant  event  took  place  at  E.  R.  Bollert  &  Co.'s  Palace 
dry  goods  store  in  Guelph  recently.  Mr.  Chas.  W.  Morton's  in- 
tended early  removal  to  New  York,  deeply  regretted  by  all  the 
staff,  was  the  cause  of  the  gathering.  At  the  close  of  the  day's 
business,  the  principals  and  employes  met  Mr.  Morton  in  the  store, 
and  Mr.  Bollert  announced  that  the  object  of  their  gathering  was  to 
express  their  regret  at  Mr.  Morton's  departure,  especially  so  on 
account  of  the  immediate  cause  of  the  change  being  the  unsatisfac- 
tory state  of  his  health.  Mr.  Bollert  said  that  Mr.  Morton  had  en- 
tered the  business  as  a  boy  and  had  grown  with  it,  and  was  looked 
upon  as  a  member  of  the  family.  The  best  wishes  of  all  his 
associates  would  follow  him,  and  their  hope  was  that  the  object  of 
his  leaving  would  be  realized.  As  a  remembrance  of  former  days 
Mr.  Morton  was  asked  to  accept  from  the  firm  and  staff  a  couple  of 
souvenirs,  which  were  handed  to  him  by  Miss  Lennox.  The  gifts 
were  a  handsome  gold  locket,  with  initial  monogram,  in  heavy 
raised  letters,  and  engraved  on  the  reverse  side  the  inscription  : 
"Presented  by  E.  R.  Bollert  &  Co.,  and  their  employes,  June  4, 
1898."     The  other  present  was  a  gold  pen  and  pencil  combined. 

JAPANESE   UMBRELLAS   IN   THE   VERY   FAR   WEST. 

Japan  has  completely  driven  Glasgow  and  Manchester  umbrellas 
from  the  markets  of  the  Straits  Settlements,  according  to  a  report 
by  the  Colonial  Governor.  She  produces  a  strong,  well-shaped 
article  at  a  very  low  price,  but  the  cloth  is  of  wretched  quality, 
says  The  Manchester  Textile  Mercury,  and  not,  as  a  rule,  water- 
proof, which  defect  has  had  a  tendency  to  cause  a  feeling  in  the 
bazaar  against  Japan  makes.  Japan  imports  the  cloth  and  steels 
from  Europe,  and  that  she  can  offer  her  goods  at  such  prices  points 
to  cost  of  labor  as  the  direct  cause  of  cheapness.  French  umbrellas 
are  of  silk,  and  a  fair  trade  continues  to  be  done  in  these.  It  must 
not  be  forgotten  that  paper  umbrellas  are  largely  used,  and  Europe 
has  no  trade  in  this  class.  Thus,  in  1890,  the  last  year  when 
separate  returns  were  given  in  the  different  classes  of  umbrellas,  in 
a  total  import  of  nearly  $450,000,  paper  umbrellas  accounted  for 
$274,000,  cloth  and  alpaca  umbrellas  for  $140,000,  and  silk  for  the 
balance.  Prices:  (1)  Paper,  Japan,  85c,  to  $1.80  per  dozen, 
according  to  quality.  (2)  Cloth,  Japan,  $3. 50,  $4.50,  $5  to  $7.50 
and  $8  per  dozen.  (3)  Silk,  Japan,  $15  to  $16,  low  qualities; 
good,  $20,  $25  and  $30  per  dozen. 


THE  DISCOVERER   OF   MERCERIZED  COTTON. 

The  death  of  Lord  Playfair  (formerly  Sir  Lyon  Playfair)  in  Eng- 
land recently  recalls  the  fact  that  he  was  the  chemist  associated 
with  the  investigator  who  tested  and  made  practicable  the  process 
of  mercerizing  cotton  yarns  and  fabrics,  a  process  being  consider- 
ably shown  in  the  Canadian  market  this  season.  Nearly  60  years 
ago  Playfair  was  appointed  chemist  at  the  Primrose  Calico-Printing 
Works,  Clitheroe,  belonging  to  Thompson  &  Co.,  which  then  stood 
in  the  very  front  rank  of  the  establishments  of  its  class.  Here  he 
came  into  contact  with  the  late  John  Mercer,  afterwards  of  Oaken- 
shaw,  near  Accrington,  who,  in  association  with  the  printing  estab- 
lishments in  the  Accrington  district,  achieved  a  considerable  reputa- 
tion as  an  investigator  in  industrial  chemistry.  One  of  Mercer's 
discoveries  was  the  treatment  of  cotton  fabrics  referred  to.  Lord 
Playfair  was  one  of  the  "  Manchester  School  "  of  freetraders  now 
rapidly  disappearing. 
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golin  mcflrihur  &  Co. 


1030  Notre  Dame  St., 

^  ^  Montreal. 

July    ist,    1898. 
Dear  Sir, — 

The  increased  patronage  of  our  valued  customers 
has  led  us  to  greatly  enlarge  our  factory  during  this  year,  and 
to  add  to  our  large  plant  thousands  of  dollars  worth  of  the 
newest  and  most  perfect  mechanical  appliances,  so  that  our 
capacity  is  doubled  and  our  facilities  for  fine  finish  better 
than  ever. 

We  realize  that  we  must  be  abreast  of  the  times,  and 
we  keep  in  touch  with  the  latest  ideas  in  design  and  coloring 
both  in  Europe  and  America. 

Knowing  that  the  interests  of  manufacturer  and  dealer 
are  identical  and  mutual,  we  aim  to  produce  artistic  goods 
that  sell  readily,  and  the  warm  words  of  appreciation  sent  us 
during  the  past  season  prove  that  our  efforts  are  successful 
and  fully  appreciated. 

This  year,  we  will  break  the  record  for  elegant  designs 
and  richly  colored  effects  at  moderate  prices,  and  our  new 
blended  Friezes  are  unsurpassed  on  the  continent. 

Our  line  of  Ingrains  is  more  extensive  than  in  former 
years  and  all  are  matched  beautifully  with  a  new  line  of 
Friezes  and  Ceilings. 

Our  travellers  will  soon  notify  you  of  their  annual 
visit,  and  we  ask  you  not  to  place  any  order  till  you  have 
carefully  examined  our  large  line. 


DESIGN    NO.  716. 


Yours  respectfully, 

Colin  mcflrtbur  $  €0. 
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The  Truro  Knitting  Mills  Co. 

TRURO,  NOVA  SCOTIA 


Manufacturers  of  the  famous  elastic  rib  all   wool  underwear 
known  and  registered  as—..- 
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THESE  GOODS  are  warranted  all 
wool  and  guaranteed  not  to 
shrink  in  the  washing.    .    . 
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Stanfields 

Unshrinkable 

Underwear 
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StanfiekTs   Unshrinkable   Underwear    is  especially  suited  to  our  severe 

winters    as    the  men's  drawers  are  made  of  heavier  material  than  the  shirts,   thus  en- 
suring warmth  to  the  unprotected  legs,  besides  making  them  wear  twice  as  long. 

You    can't    shrink    them,    and    they    -wear    like    iron. 

Our    Yukon      (Klondlkers)     ShirtS     weigh  from  21   to  30-oz.  each,  and  are 
the  best  heavy  all  wool  shirt  on  earth.     A  few  of  the  advantages  are 


Pure   Natural    Wool 
Elastic    Rib 


Fleeced    Lined 
Unshrinkable 


Seamless  Shoulders 
Popular    Prices 


WRITE    ANY    OF    THE    FOLLOWING    WHOLESALE     HOUSES     FOR    SAMPLES 


MONTREAL— 

Gault  Bros.  &  Co. 
James  Johnston  &  Co. 
S.  Greenshields,  Sons  &  Co. 
Tooke  Bros. 

QUEBEC— 

P.  Garneau,  Fils  &  Cie. 
Thidaudeau,  Frere  &  Cie. 
Ganvreau,  Belleau  &  Cie. 


OTTAWA— 

J.  M.  Garland. 

J.  A.  Seybold  &  Co., 

ST.   JOHN,   N.B 

Manchester,  Robertson  &  Allison. 
John  Vassie  &  Co. 

HALIFAX,  N.S. 
Smith  Bvos. 
Clayton  &  Sons. 
W.  &■  C.  Silver. 


BRITISH  COLUMBIA— 

S  Greenshields.  Sons  &  Co.,  Vancouver. 
John  Piercy  &  Co.,  Victoria. 

MANITOBA— 

Stobart,  Sons  &  Co.,  Winnipeg. 
John  W.  Peck  &  Co.,  Winnipeg. 

TRURO,  N.S 

Blanchard,  Bentley  &  Co. 
Wm.  CummiDgs  &  Sons. 
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WHAT  WAS  SAID  IN  PARLIAMENT. 

GRIEVANCE    OF    THE    SHIRT    INDUSTRY    VENTILATED. 

MR,    monk    STATES    THE    CASE    FOR     THE     MANUFACTURERS — THE 
MINISTER    OF   FINANCE    DECLINES   TO   CHANGE   THE    D1   Mis 
DID   THE    PRESENT    PREMIER    MAKE   PROMISES   THAT  ARE  NOT 

BEING    FULFILLED  ? 

(Reported  by  The  Dry  Goods  Kkviku's  Ottawa  Correspondent.) 

R.  MONK,  the  member  for  Jacques  Cartier,  has  laid  before 
the  House  of  Commons  the  facts  connected  with  the  shirt 
and  collar  industry  and  its  treatment  under  the  present  tariff.  He 
described  the  industry  as  one  built  up  under  the  old  tariff.  "The 
moment  the  industry  was  given  sufficient  protection,  a  considerable 
number  of  manufacturers  came  in  from  the  United  States,  and  a 
number  of  skilled  employees  as  well.  I  might  give,  as  an  instance, 
the  case  of  Williams,  Green  &  Co.,  an  American  firm,  who,  as  soon 
as  the  new  tariff  was  introduced  in  1879,  established  themselves  at 
Berlin,  Ontario.  That  firm,  finding  that  the  tariff  gave  them 
sufficient  protection,  started  an  industry  employing  300  operatives, 
most  of  them  coming  from  the  United  States. 

EXTENT    OF   THE    INDUSTRY. 

"  The  industry  to-day  employs  within  the  Dominion  of  Canada 
over  8,000  operatives,  who  receive,  on  the  average,  wages  of  $4  a 
week  for  sixty  hours.  Ninety  per  cent,  of  these  operatives  are 
females,  a  very  large  proportion  of  them  are  the  sisters,  wives  and 
daughters  of  our  farmers  in  the  Provinces  of  Ontario  and  Quebec. 
In  the  immediate  vicinity  of  Montreal,  there  are  a  very  large 
number  of  farmers'  wives  and  daughters  employed  by  the  shirt  and 
collar  manufacturers  in  the  city  of  Montreal,  and  to  whom  this 
industry  is  a  very  great  boon  indeed.  I  said  the  wages  were  $4  a 
week  for  sixty  hours  ;  the  House  is  perhaps  not  aware  that  these 
wages  are  greatly  in  excess  of  those  paid  in  Europe  for  similar 
work.  In  Europe,  the  wages  are  only  $2.20  per  week  of  seventy- 
six  hours,  and  it  is  a  well-known  fact  that  there  are  no  operatives 
so  poorly  paid  as  the  seamstresses  in  England.  As  to  skilled 
labor,  the  operatives  in  this  industry  command  wages  of  about 
$1.50  per  day,  and  there  are  a  very  large  number  employed  in  the 
factories  in  the  city  of  Montreal,  as  well  as  in  the  adjoining 
district. 

"As  to  the  capital  engaged  in  this  industry,  statistics  will  bear 
me  out  when  I  say  over  $  1,500,000  is  invested  in  the  shirt  and 
collar  factories  of  this  Dominion.  The  wages  paid  annually  exceed 
81,500,000,  and  the  annual  sales  amount  to  $2, 500,000.  The 
material  purchased  in  Canada  by  the  manufacturers  is  of  the  value 
of  $500,000,  and  the  raw  material  brought  in  from  elsewhere  and 
employed  by  the  manufacturers  in  the  Dominion  exceeds  in  value 
$250, 000.  As  the  Minister  of  Finance  is  well  aware,  there  is  no 
combination  in  this  industry.  There  are  a  number  of  rival  factories, 
and  it  is  well  known  that  the  consumer  gets  fair  value  as  regards 
the  goods  which  are  the  products  of  those  factories.  The  American 
and  foreign  manufacturers  get  their  raw  material  at  from  25  to  30 
per  cent,  lower  than  the  raw  material  can  be  obtained  by  ourselves. 
They  have  cheaper  money,  machinery  at  fir-t  hand,  and  their 
general  charges  are  lower. 

ITS    CONDITION    UNDER    THE    PRESENT    TARIFF. 

"It  seems  to  me  these  circumstances  invite  the  particular 
attention  of  the  Minister  of  Finance,  because,  as  the  House  will  re- 
member, when  the  new  tariff  was  brought  down  the  Minister  stated 
that  whatever  might  be  his  own  views  in  regard  to  the  opposing 
theories  of  free  trade  and  protection  the  Government  were  anxious 
not  to  sacrifice  in  any  way  existing  industries,  and  that  was  the 
governing  principle  under  which  the  present  tariff  was  framed.  Let 
us  look  for  one  moment  at  the  condition  of  the  tariff  as  it  was 
previous  to  the  introduction  of  the  present  arrangements.     Under 


the  tariff  as  it  existed  under  the  previous  Government,  shirts, 
collars,  cuffs  and  blouses  received  a  protection  of  25  percent. 
Shirts  had,  in  addition,  a  specific  duty  of  $1  per  dozen  ;  collars, 
24c.  per  dozen  ;  cuffs,  24c.  per  dozen,  and  blouses,  $1 
per  dozen.  The  change  introduced  by  the  new  tariff  is 
very  considerable.  Upon  all  the  articles  I  have  just  named 
the  duty  is  a  uniform  one  of  35  per  cent.,  less,  of  course, 
the  preferential  duty  in  favor  of  the  countries  which  have 
the  benefit  of  that  preference.  As  regards  the  raw  material  under 
the  previous  tariff,  printed  shirting  was  30  per  cent.  The  changes 
increased  the  protection  up  to  about  35  per  cent.  Dyed  shirting 
was  30  per  cent.;  it  has  been  increased  to  35  per  cent.  Linen 
shirting  was  20  per  cent.;  it  has  been  increased  to  25  per  cent. 
Woven  shirting  was  30  per  cent.;  it  has  been  increased  to  35  per 
cent.  Bleached  cotton  was  22^  per  cent.;  increased  to  25  per 
cent.  Soap,  under  the  previous  tariff,  bore  a  specific  duty  of  ic. 
per  pound,  and  that  has  been  maintained.  Starch,  under  the 
previous  tariff,  was  i^c.  per  pound;  this  also  has  not  been 
disturbed.  As  to  the  protection  afforded  the  industry  on  whose 
behalf  I  am  speaking,  it  has  been  reduced  under  the  present  tariff, 
whereas  the  protection  afforded  to  the  raw  material  has  been  con- 
siderably increased.  It  seems  to  me  that  this  discrimination  is 
unfair. 

REMEDIES     REQUIRED. 

Mr.  Monk  reminded  the  House  of  the  modification  in  the  tariff 
which  had  been  prepared  last  year.  This  modification  would  have 
given  some  relief  to  the  shirt  industry.  Conflicting  interests,  that 
is  the  cotton  industry,  forced  the  Minister  to  abandon  his  amend- 
ment. Since  then  the  shirt  and  collar  industry  has  steadily  de- 
clined. Manufacturers  abroad  were  now  flooding  this  market  at 
prices  so  low  as  to  defy  Canadian  competition.  The  Eaton  Co.,  of 
Toronto,  the  speaker  continued,  were  advertising  collars  made  in 
Troy,  N.Y.,  (and  sold  there  at  25c.  each)  for  sale  here  at  60c. 
per  dozen.  The  Canadian  shirt  and  collar  manufacturers  proposed 
certain  alternative  remedies.  1.  They  advocated  an  increase  in 
the  present  ad  valorem  duty  to  the  extent  of  20  p.c.  2.  Or,  to 
restore  the  specific  duties.  3.  Reductions  to  shirt  and  collar  manu- 
facturers of  the  duties  on  their  raw  materials,  cottons  and  linens, 
soap  and  starch. 

REPLY    OF    THE    MINISTER    OF    FINANCE. 

Mr.  Fielding  said:  "I  am  very  much  afraid,  Mr.  Speaker, 
that  at  this  late  stage  of  the  session  it  will  be  difficult,  if  not  indeed 
impossible,  to  reopen  the  consideration  of  the  question  in  the  manner 
indicated  by  my  hon.  friend  from  Jacques  Cartier  (Mr.  Monk). 
Though  I  referred  to  the  late  period  of  the  session,  I  confess  that, 
even  though  the  matter  were  brought  to  my  attention  at  an  earlier 
date,  1  think  the  difficulties  in  the  way  would  have  been  so  verv 
considerable  as  to  possibly  prevent  the  accomplishment  of  what  the 
hon.  gentleman  (Mr.  Monk)  desires.  There  is  really  nothing  much 
that  can  be  said  to  day  that  is  new  on  this  question  of  the  shirt  and 
collar  industry.  All  the  information  which  my  hon.  friend  (Mr. 
Monk)  has  referred  to  has  certainly  been  laid  before  the  Govern- 
ment very  fully  last  session,  and  to  some  extent  during  this 
session.  The  situation  is  simply  this  :  The  shirt  manu- 
facturers find  that  in  purchasing  what  they  call  their 
raw  material,  it  bears  a  duty  of  25  per  cent,  on  white  cottons  and 
35  per  cent,  on  colored  cottons,  while  the  duty  on  the  finished 
article  is  35  per  cent.,  being  the  same  rate  as  on  the  colored  cottons 
which  they  call  their  raw  material.  Of  course,  in  a  discussion  of 
the  tariff  question  we  are  apt  to  constantly  get  into  the  difficulty 
that  what  is  one  man's  raw  material  is  another  man's  finished  pro- 
duct. There  is  no  such  thing  as  raw  material  for  the  shirt  manufac- 
turer. That  which  my  hon.  friend  calls  raw  material  is  the  finished 
product  <j(  the  cotton  manufacturer.  Therefore,  if  we  are  to  reduce 
the  duty  01.  that  so-called  raw  material,  we  are  reducing  it  on  a  fin- 
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w 

THEY  ARE  MUCH  WORN  AT  PRESENT 

THE  BRAIDED  WIRE 
THE  IMPERIAL  HIP  P 


ARE  THE  BEST. 


IS  THE  LATEST. 


Send  for  descriptive 

(Circular 

Manufactured  only  by 

BRUSH  &  CO. 

TORONTO 


Everyone 

Engaged  in  the  Clothing  Business 
between  Sydney,  Cape  Breton, 
and  Victoria,  British  Columbia, 

should  see  some  of  our 

SPECIAL  LINES  IN 

Boys'  and 
Children's  Snits 


Shall  be   pleased  to  send   samples 
on  receipt  of  post  card. 


CLAYTON  &  SONS 


Best  Equipped  Clothing  Factory 
in  Dominion  of  Canada. 


HALIFAX,  N.S. 


FROM  HALIFAX      .*    * 

TO  VANCOUVER 


«^8        «^8 


We  have  been  asked  for  sample  pairs  of 

Eureka  Blankets 

For  this  part  of  it  we  give  credit  to  The  Review,  but 
for  the  many  orders  that  have  followed,  we  think  the  credit  is 
due  to  the  quality  of  our  Blankets. 

We  guarantee  them  full  size,  full  weight  and  pure  wool. 

If  you  want  the  best  blanket,  let  us  send  you  a  pair  of  our 
make  as  a  sample. 


The  Latest  Novelty 
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EUREKA  WOOLEN  MFG.  CO. 


Limited 


EUREKA,  N.S. 
H.  B.  Muir  &  Co.,  ^etHelen    Montreal 

Agents  for  Quebec  and  Ontario, 


COMPLETE  IN  ITSELF. 

Only    one    supporter   required   for   any 
number  of  costumes. 


Manufactured  only  by_ 


Brush  &  Co.,  Toronto 
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Neckties 
Everything  in 
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Cor.  Bay  and  Front  Sts.,  Toronto 
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EVER-READY 

Dress  Binding! 

For  Street  Costumes  and  Bicycle  Suits. 
Water  and  Dust  Proof. 


Black,  Navy,  Myrtle,  Brown,  Cardinal 

Put  up  36  yds.  in  a  box. 
$5.50  per  gro.  regular. 

Order  a  box  of  each  color  or  send  for  samples. 
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WHAT  WAS  SAID  IN  PARLIAMENT— Continued. 

ished  product  of  another  manufacturer ;  and  which  of  these  two 
manufacturers  can  best  bear  the  change  is,  of  course,  a  fair  question 
for  consideration.  Last  year,  we  did  propose  an  amendment  at  one 
stage,  such  as  that  quoted  by  my  hon.  friend  as  355a  in  the  tariff 
resolutions,  whereby  we  proposed  to  fix  a  special  duty 
on  cotton  goods  for  the  use  of  shirt  manufacturers.  The 
idea  of  having  a  special  rate  on  goods  to  be  used  by  manulacturers 
was  found  to  a  considerable  extent  in  the  tariff  before,  and  to  some 
extent  it  still  remains.  There  are,  however,  difficulties  in  the  way 
of  working  that  out.  In  the  first  place,  it  would  have  been,  I 
think,  an  advantage  to  the  large  manufacturer  of  shirts,  rather  than 
to  the  small  one.  The  proposal  was  to  allow  materials  to  be 
imported  and  cut  in  bond,  under  the  supervision  of  a  Customs 
officer,  at  the  reduced  rate  of  15  per  cent.  The  Customs  Depart- 
ment found  that  it  was  very  difficult,  from  their  point  of  view  ;  in 
fact,  the  Minister  of  Customs  said  it  could  not  be  worked  out.  But, 
even  if  there  were  no  difficulties  from  the  Customs  point  of  view, 
this  plan  would  have  imposed  disadvantages  on  the  smaller  manu- 
facturer of  shirts,  while  the  larger  manufacturer  would  be  able  to 
profit  by  it.  For  these  two  reasons,  we  found  that  we  could  not 
proceed  on  that  line. 

A    DRIVE    AT    THE    PROTECTIONISTS. 

"One  of  the  difficulties  in  the  discussion  of  all  those  tariff  ques- 
tions is  that  we  differ  as  to  what  is  the  effect  of  a  high  tariff.  Men 
who  oppose  a  high  tariff  generally  consider  that  when  a  high  duty 
is  imposed  on  an  article,  the  home  producer  of  an  article  of  like 
character  will  take  the  full  benefit  of  it.  Therefore,  the  free  trader 
or  the  revenue  tariff  man  generally  adds  the  duty  to  the  price.  The 
advocates  of  a  high  tariff  usually  dispute  that,  claiming  that  the 
duty  is  not  added  to  the  price,  but  that  its  effect  is  simply  to  secure 
a  home  market  without  the  price  being  affected  ;  though  I  notice 
that  whenever  a  protectionist  comes  to  use  an  article  manufactured 
in  Canada,  he  insists  that  the  duty  is  added  to  the  price  ;  and  so, 
the  hon.  member  for  Jacques  Cartier  (Mr.  Monk),  says  that  the 
cotton  manufacturers  take  the  full  advantage  of  the  tariff  on  their 
cotton,  and  in  that  case  the  duty  is  to  be  added  to  the  price.  I  call 
my  hon.  friend's  attention  to  the  fact  that,  in  using  that  argument, 
he  is  rather  cutting  the  ground  from  under  the  feet  of  the  gentlemen 
who  usually  associate  with  him  in  the  advocacy  of  protection.  We 
were  told  last  year  by  the  cotton  manufacturers  that  that  was  not 
done — that  the  additional  duty  did  not  increase  the  price  of  cottons. 
We  were  told  that  they  would  not  take  full  advantage  of  that  duty, 
but  would  produce  their  cottons  at  a  fair  price,  and  would  give  such 
terms  to  the  shirt  makers  as  would  remove  all  cause  of  trouble.  Of 
course,  that  was  a  mere  understanding  between  the  cotton  manu- 
facturers and  the  shirt  industry.  I  remember  at  one  interview, 
when  we  were  fortunate  enough  to  get  both  industries  together, 
which  is  always  an  advantage  in  dealing  with  the  tariff  question, 
the  cotton  manufacturers  intimated  that  their  facilities  were  such 
that  they  would  be  able  to  produce  cottons  at  a  reasonable  rate,  and 
that  the  shirt  manufacturers  would  have  no  trouble  in  buying  from 
them.  I  am  told  that  the  shirt  manufacturers  claim  that  that 
understanding  has  not  been  carried  out,  but  that  the  cotton  manu- 
facturers have  charged  the  full  amount  of  the  duty. 

OBJECTS    TO    THE    PROPOSED    REMEDIES. 

"  However  that  may  be,  the  remedies  suggested  are  three.  One 
is  that  to  which  I  have  already  alluded — making  a  specially  low  rate 
for  the  importation  of  cottons  for  manufacturing  purposes,  and 
cutting  them  in  bond.  The  disadvantages  and  difficulties  in  the 
way  of  that  I  have  already  mentioned.  The  second  it  that  we 
shall  add  20  per  cent,  to  the  duty  ;  that  is  to  say,  where  we  have  a 
duty  of  35  per  cent,  on  shirts  and  collars,  we  shall  call  it  55  per 
cent.  1  doubt  if  many  hon.  members  on  either  side  of  the  House 
would  advise  us  to  adopt  a  change  of  that  kind.     The  third  sugges- 


tion is  that  we  should  adopt  the  system  of  specific  duties.  The 
representatives  of  the  shirt  and  collar  industry  have  generally  put 
forward  the  specific  duty  as  the  one  they  prefer.  The  chief 
advantage  of  a  specific  duty  is  that  you  are  able  to  charge  a  very 
high  duty  without  letting  the  public  know  what  it  amounts  to. 
There  are  at  present  specific  duties  in  the  tariff,  and  I  am  not  pre- 
pared to  say  that  they  are  the  best  features  of  the  tariff ;  but  if 
we  were  to  adopt  thesuggestion  of  the  shirt  and  collar  industry  and 
impose  specific  duties  which  would  amount  to  55  or  Go  per  cent., 
and  in  some  instances  more,  I  am  inclined  to  think  the  public 
would  say  that  we  were  going  far  beyond  the  limits  of  legitimate 
protection.  That  the  shirt  and  collar  industry  is  placed  at  a  disad- 
vantage as  compared  with  some  industries,  1  am  prepared  to  admit; 
but  while  the  duty  on  cotton  goods  is  25  per  cent. — I  am  speaking 
of  white  goods — the  duty  on  shirts  and  collars  is  35  per  cent.,  so 
that  there  is  a  difference  of  10  per  cent,  in  their  favor.  I  am  aware 
that  the  duty  on  colored  goods  is  35  per  cent.,  and  the  duty  on 
shirts  and  collars  is  the  same. 

"But  the  labor  must  be  considered,  because,  although  the  duty 
is  the  same  the  difference  in  value  may  give  a  reasonable  protection 
to  the  industry,  and  that  is  exactly  what  has  happened  in  the  case 
of  the  shirt  and  collar  industry.  The  manufacturers  buy  a  certain 
raw  material  bearing  35  per  cent,  duty,  but  they  are  protected  on 
the  article  they  manufacture  to  the  extent  of  the  labor  that  passes 
into  it.  That,  of  course,  will  be  admitted.  It  is  only  a  question 
whether  that  is  sufficient,  and,  in  some  branches  of  the  industry, 
under  the  tariff,  undoubtedly,  the  protection  afforded  them  is  more 
than  that.  I  do  not  see  that  we  are  in  a  position  to  offer  any  relief. 
If  the  situation  is  not,  in  all  respects,  as  favorable  as  some  would 
like,  I  am  afraid  that  the  divergence  of  opinion  as  to  what  are  the 
remedies  will  lead  to  difficulties.  Any  one  of  the  three  proposals 
would  be  open  to  grave  objections.  While  I  sympathize  with  the 
position  of  my  hon.  friend  representing  the  interests  referred  to,  I 
do  not  think  the  position  of  the  shirt  and  collar  industry  is  quite  as 
bad  as  he  pictures  it.  If  he  means  to  say  that  it  is  not  in  as  good  a 
position  as  some  industries,  still  it  is  in  a  fair  position,  and  it  will  be 
found  that  this  industry  will  have  a  fair  chance  to  do  business. 
Though  it  may  not  make  as  much  money  as  in  past  years,  still  it 
will  have  as  fair  a  share  of  the  business  as  it  could  reasonably  ex- 
pect. Even  if  it  is  not  in  as  good  a  position  as  some  industries,  I 
am  not  in  a  position  to  adopt  any  of  the  three  remedies  proposed." 

THE    OPPOSITION   CRITIC. 

Mr.  Foster  (ex-Minister  of  Finance)  made  a  strong  protest 
against  the  Government  doing  nothing  in  this  matter.  "  I  am  told 
that  the  Premier  (Sir  Wilfrid  Laurier),  before  the  election,  specifi- 
cally promised  his  friends  among  the  shirt  manufacturers  that  the 
shirt  duty  would  not  be  unreasonable  or  unfair.  And  since  this 
tariff  has  been  brought  down,  I  am  told,  he  specifically  promised 
that  these  duties  would  be  made  right.  Does  the  promise  of  the 
Premier  count  for  nothing  after  the  election  is  once  over,  or  are 
these  gentlemen  saying  what  is  untrue  when  they  state  specifically 
that  they  have  letters  in  their  possession  conveying  this  promise  of 
the  right  honorable  Premier  ? 

"This  industry  employs  a  capital  of  $1,500,000,  pays  wages  of 
$1,500,000,  and  has  annual  sales  to  the  extent  of  $2,500,000.  For 
all  these  reasons,  it  is  an  important  factor  in  the  life  and  business  of 
the  country,  and  I  think  more  regard  should  be  paid  to  it  than  the 
Finance  Minister  and  the  Government  appear  to  have  paid.  Why 
did  they  not  stick  to  what  they  declared  to  be  right  as  a  matter  of 
tariff  ?  Why  did  they  recede  from  it  ?  For  political  reasons  ? 
Then,  the  reasons  were  not  worthy  reasons.  Why  has  not  the 
Prime  Minister  implemented  the  promise  he  gave  ?  Because  of 
superior  pressure  ?  A  Prime  Minister  ought  to  be  ready  to  imple- 
ment his  promise  against  all  pressure  ;  or  he  ought  to  leave  his 
position  as  Prime  Minister." 
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When  Appearance  is 
a  Consideration 

SHOREY'S 

Ready=to=Wear  Clothing 


Is  always  asked   for  by   your  customers.     We   study  the  wants  of 
the  people,  and  our  trade  depends  upon  supplying  those  wants. 


OUR    CLAR 


Ul 


made  from  PURE  WORSTED  stock,  absolutely  FAST  DYE,  20  oz.  in  weight,  lined  with  Wool 
Italian  Lining,  Pullar's  Sleeve  Lining,  WELL  TAILORED,  and  up-to-date  in  every  particular,  can 
be  retailed  PROFITABLY  FOR  $12  00,  and  will  DO  YOUR  TRADE  GOOD.  The  same  goods, 
not  any  better  made,  are,  to  our  knowledge,  sold  by  tailors  for  $30. 

WRITE    US    FOR    A    SAMPLE    OF    THE    CLOTH,    WITH     PRICE. 


H.  SHOREY  &  CO., 


MONTREAL. 


PUTNAM'S 
CLOTH 
CHART 


Price,  $4.00 


Will  measure  all  piece  goods  and  ribbons  quickly  and  accurately  without  un- 
winding.       Write   for   particulars. 

Works  just  like  a  Lumberman's  Board  Rule,  just  as  simple. 

In  use  throughout  the  United  States,  in  Canada,  in  England  and  South  Africa. 

A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  checking  invoices. 
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Manufacturer : 

A.  E.  Putnam 


Canadian  Patent,   June  25,  '97. 

RIGHTS    FOR    SALE. 


Canadian  Agent: 

E.  J.  JOSELIN 

33  Melinda  St.,    Toronto,    Ont* 
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BUYING    AWAY    FROM    HOME  — WHY? 

LOCAL  MERCHAN  IS  should  sei/.e  the 
summer  season  to  get  their  home  papers 
at  workj:>ointing  out  plainly  the  duty 
of  people  to  buy  in  their  own  town  in  preference 
to  other  places.  The  Moosomin  Spectator  has 
had  just  such  an  article  as  is  meant.  "  There  seems 
to  be  a  perfect  fascination,"  it  declares,  "  for  some 
people  to  do  business  away  from  home.  They  seem 
to  think  that  it  raises  their  social  standing  to  be  able 
to  say  that  this  or  that  article  was  bought  at  Toronto  or 
some  other  large  centre.  The  cost  of  the  article  cuts  no  figure  with 
a  certain  class  ;  they  are  willing  to  pay  for  the  supposed  gain  to 
their  standing  in  the  social  arena." 

After  administering  a  sharp  rap  over  the  knuckles  of  such  peo- 
ple as  that,  the  editor  next  takes  in  hand  the  case  of  those  who  buy 
away  in  some  distant  city  because  they  think  they  can  get  better 
bargains.  "Does  the  gain  of  a  few  dollars,"  asks  the  editor, 
"justify  the  men  and  women  of  any  neighborhood  or  locality  in 
sending  their  money  away  from  their  own  neighborhood  ?  To  what 
end  does  such  a  method  of  business  lead  ?  Every  right  thinking  man 
and  woman  can  come  to  only  one  conclusion  ;  that  it  is  a  short 
sighted  policy.  The  better  the  home  places  are  supported  the  better 
will  these  places  be  enabled  to  cater  to  the  wants  of  their  customers. 
The  larger  any  business  man's  purchases  are  the  better  will  be  his 
buying  prices,  and  therefore  the  better  will  be  his  selling 
prices.  Besides,  the  wider  the  town's  business  grows  and 
the  greater  the  volume  of  its  trade  becomes  the  more 
will  the  town  be  benefited.  More  money  will  be  spent  in 
public  improvements.  The  invested  wealth  in  permanent  insti- 
tutions will  be  increased.  And  thus  the  town  will  become  possessed 
of  advantages  which  tend  to  make  life  easier  and  brighter  for  its 
inhabitants.  The  same  can  be  said  for  the  people  of  the  surround- 
ing country.  The  better  the  town  the  better  for  all  concerned.  We 
feel  strongly  on  this  matter.  Support  home  institutions,  is  our 
motto.  Build  up  the  town.  Tramp  selfishness  down.  Let  broad 
business  principles  prevail.  Why  should  we  in  this  district  support 
far-away  rich  corporations  ?  We  get  our  living  here,  let  us  spend 
our  money  here.  We  admire  the  loyalty  of  the  man  who  says  that 
he  would  rather  pay  $25  to  a  home  merchant  for  a  suit  of  clothes 
than  $20  to  some  city  establishment.  That  is  the  kind  of  spirit  we 
like  to  see,  and  that  is  the  spirit  that  will  help  to  make  our  town 
equal  to  all  the  demands  from  all  sources.  Encourage  our  home 
business  men,  and  assist  in  putting  our  town  on  a  solid  founda- 
tion." 

Every  local  merchant  is  entitled  to  a  share  of  his  town's  trade, 
and  ought  not  to  be  asked  to  compete  with  big  establishments 
hundreds  of  miles  away. 


star  measures  14  inches.  They  are  arranged  in  alternating  rows  of 
seven  and  eight,  according  to  army  regulations.  The  flag  cost 
$290.  Big  as  it  is,  it  can  be  packed  in  a  large  traveling  trunk,  and 
will  not  weigh  more  than  200  or  250  pounds. 


THEY  HAVE  GOT  THE  FLAG  READY. 

The  average  patriotic  United  Stateser  has  no  doubt  that  Havana 
will  be  taken,  and  that  the  Stars  and  Stripes  will  fly  from  its  forts 
(although  President  McKinley  has  announced  that  Cuba  when  cap- 
tured from  Spain  will  be  handed  over  to  the  Cubans).  A  patriotic 
man  of  Wall  street,  New  York,  has  had  a  flag  made  all  ready  to 
lly  over  Havana.  It  is  120  feet  in  length  and  43^  feet  in  width, 
and  it  is  believed  that  it  breaks  the  record  for  size.  It  is  so  big  that 
special  bunting  was  made  for  it  in  Boston.  The  bunting  measured 
42  inches  across  in  the  rough.  Made  up  in  the  flag,  allowing  for 
seams,  each  stripe  measures  40  inches.  It  took  a  full  piece  of  40 
yards  for  each  stripe,  except  where  they  run  into  the  jack.  The 
jack  measures  40  feet  in  length  and  covers  the  space  of  seven 
stripes.     The  stars  are  not  very  large.     From  point  to  point  each 


CARE    AS   TO   THE    LIGHTS. 

Some  merchants  seem  possessed  with  the  erroneous  idea  that 
incandescent  electric  lamps,  such  as  are  used  in  stores,  diffuse  no 
heat,  and  may,  therefore,  be  placed  near  or  in  close  contact  to 
inflammable  fabrics  without  fear  of  igniting  them.  This  is  a  great 
mistake.  As  is  well  known,  the  carbon  filament  of  the  lamp  is  a 
substance  offering  great  resistance  to  the  passage  of  the  current, 
and  the  products  of  this  resistance  are  light  and  heat.  It  is  an 
instance  of  the  translation  of  one  form  of  energy  into  another.  It 
is  not.  however,  generally  known  that  the  light  produced  is,  after 
all,  only  a  small  percentage  of  the  energy  thus  manifested — some 
5  or  6  per  cent  only,  at  the  most.  It  is  true  that  the  lamp  when 
working  is  not  comparable  with  a  flame,  or  naked  light,  but  at  the 
same  time  the  heat  evolved  is  such  as  may  lead  to  ignition,  and 
several  serious  fires  in  stores  have  been  caused  in  this  way. 


NEW    FIRM    IN    MOUNT    FOREST. 

It  is  understood  that  Mr.  James  Morison,  of  Mount  Forest, 
has  sold  his  business  to  Messrs.  Dill  &  Dalgleish.  Mr.  Dill  has 
lately  resided  in  Toronto,  but  has  had  twenty-five  years'  business 
experience  in  Bracebridge.  Mr.  Dalgleish  is  at  present  in  business 
in  Wilford  and  will  close  up  there  before  removing  to  Mount  Forest. 
The  new  firm  will  take  possession  on  July  1,  and  will  doubtless 
continue  to  do  as  large  a  trade  as  Mr.  Morison.  The  business  has 
been  steadily  increasing,  the  present  six  months  showing  a  large 
increase  over  the  past  six  months. 


W.    H.   STOREY  &  SON. 

This  well-known  firm  whose  productions  are  on  sale  in  almost 
every  city,  town  and  village  from  the  Atlantic  to  the  Pacific,  is  now 
in  the  thirtieth  year  of  its  existence. 

Established  in  a  small  way  by  the  late  W.  H.  Storey,  in  1868, 
its  success  and  growth  has  been  continued  and  uninterrupted,  and 
it  is  now  one  of  the  largest  concerns  of  its  kind  on  this  continent. 
Their  range  of  goods  for  the  ensuing  fall  season  is  unusually 
varied  and  comprehensive  and  show  excellent  values. 

They  have  some  special  lines  in  gloves  and  mitts  in  suede  and 
domestic  kid  at  prices  which  they  claim  are  unrivalled,  and  which 
should  interest  every  merchant. 


SEPARATE  SKIRTS. 

A  long-felt  want  is  filled  by  the  popular  tailor-made  skirt. 
These  garments  are  made  in  serge,  covert  cloths,  brocade  satins, 
etc.,  and  are  perfect-fitting.  The  popularity  of  these  goods  has, 
with  the  blouse  waist,  come  to  stay,  and  has  become  a  necessity  in 
every  well-appointed  stock.  Boulter  &  Stewart  are,  as  usual,  up- 
to-date  on  all  ready-made  garments,  and  are  manufacturing  a  very 
large  range.  Their  line  comprises  all  the  newest  in  cut  and  finish 
of  the  New  York  markets.      Skirts  to  retail  from  >3  up  to  $10. 


IN    OPERATION    BY     OCTOBER. 

The  inaugural  meeting  of  the  shareholders  of  the  Northrop 
Loom  Co.  was  held  in  Montreal  on  June  16.  Mr.  A.  F.  Gault  was 
elected  president,  Mr.  Louis  Simpson,  vice-president,  and  Messrs. 
R.  R.  Stevenson,  S.  Finlay,  S.  H.  Ewing  and  Geo.  Otis  Draper, 
directors.  Work  on  the  company's  factory,  which  is  to  be  located 
at  Valley  field,  Que.,  will  be  commenced  at  once,  and  it  is  hoped 
that  the  mill  will  be  in  running  order  by  October. 
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Watch  for  our 


New  Colorings  4ie 


"CROMER" 


TOOKE   BROS. 


"AMERICAN" 

As«d.   35,  36  and  37  inches. 

Oui  representatives  are  now  out  with  the  «*it 
"Up-to-date"  Neckwear  shown  tha  beacon. 


MONTREAL 
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TAKE  NOTE  OF  THE  WORKMANSHIP  IN  OCR  OWN  MANUFACTURED  GOODS 


"AUTOCRAT" 


"DUDLEY" 

All  shapes  will  also  be  found  in  our  Black  Goods  Department. 
We  draw  special  attention  to  our  $2.00  and  $2.25  Black  Silk  and  Satin  "All   Round"  Graduates. 


TOOKE  BROS. 


MONTREAL 
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REGISTERED 


TRADE  MARK 


The  Tailor  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 


This  Trade  Mark  means  that  the  goods  are 

Salts  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limited,     Montreal 
John  Macdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 
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Publishers  of  Trade   Newspapers  that  circulate  in  the   Pro- 
vinces   of   British   Columbia,    North-West   Territories, 
Manitoba,    Ontario,    Quebec,    Nova    Scotia,    New 
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OFFICES  : 
Montreal,       (Telephone  1255)      Board  of  Trade  Building. 
Toronto,  (Telephone  2148)  -        26  Front  St.  West. 

London,  Eng.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C. 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  Street. 
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Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.         Published  the  First  of  each  Month 
Cable  Address  in  London,   "Adscript." 


CANADIAN  BUYERS  IN  GREAT  BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed 
\till  be  kept  or  forwarded  according  to  instructions. 

MONTREAL  AND  TORONTO,  JULY,   1898. 

12  000  C0P*es  °f  this  issue  have  been  printed 
and  distributed  throughout  the  Pro- 
vinces of  Ontario,  Quebec,  British  Columbia, 
Manitoba,  Nova  Scotia,  New  Brunswick,  Prince 
Edward  Island  and  the  Northwest  Territories. 
Copies  are  also  being  sent  to  importers  in  Great 
Britain,  South  Africa,  Australia,  New  Zealand, 
etc.,  for  the  benefit  of  Canadian  exporters. 

THE  REVIEW'S  AUTUMN  ISSUE. 

THE  present  number  of  The  Canadian  Dry  Goods  Review 
goes  to  every  merchant  in  Canada  doing  business  in  any  line 
of  that  trade,  and  to  numerous  addresses  abroad  as  well.  No 
effort  has  been  spared  to  make  The  Review  worthy  of  its  position 
and  of  those  who  patronize  it. 

The  growth  of  trade  journalism  is  a  remarkable  feature  of 
modern  publishing.  The  advertiser  and  the  buyer  are  brought  to- 
gether by  a  trade  paper  as  no  other  medium  of  communication  has 
hitherto  been  able  to  bring  them.  It  is  necessary  that  a  high 
standard  of  merit  in  typesetting  and  printing  should  be  reached. 
The  paper  used  must  be  excellent.  The  Review  has  endeavored 
to  aim  at  the  best  results  obtainable  by  the  modern  printing  art,  by 
good  ink  and  good  paper.  The  printing  in  colors  has  been  brought 
to  a  high  stage  of  merit,  and  we  modestly  ask   if  any  dry  goods 


journal  in  the  world  can  show  better  results  than  this  special 
number  shows  ? 

Every  line  on  every  page,  from  front  cover  to  back  cover,  was 
printed  in  The  Review's  own  office. 

The  advertisements  are  well  set  and  well  displayed,  otherwise 
the  buyer  would  not  read  them.  The  Review  has  always  made  a 
point  of  urging  this  cardinal  truth  upon  the  advertiser  :  That  if  he 
has  anything  to  say  to  the  trade,  it  must  be  well  said  and  well 
presented.  A  poorly  set,  slovenly  printed  journal,  with  the  ideas 
of  fifty  years  ago,  is  like  a  merchant  who  is  trying  to  do  business  in 
1898  on  the  methods  that  answered  in  1848.  That  will  not 
succeed. 

It  is  also  absolutely  necessary  that  the  advertiser  should  feel 
that  his  announcements  are  read,  and  this  result  can  only  be 
achieved  by  the  journal  in  which  thev  appear  being  attractive, 
readable  and  in  the  confidence  of  the  trade.  It  is  The  Review's 
pride  to  feel  that  its  friends  and  readers  number  many  thousand 
from  Nova  Scotia  to  British  Columbia,  and  by  frequent  letters 
they  testify  to  its  arrival  being  welcome  in  the  most  successful 
establishments  in  Canada. 

In  a  new  country,  with  the  most  thickly  settled  portions  separated 
by  long  distances,  with  changes  in  firms  continually  taking  place, 
and  new  men  going  into  business,  the  task  of  issuing  a  trade 
journal  is  no  easy  one.  Canvassers  must  be  kept  at  work  all  the 
year  round,  from  the  Atlantic  to  the  Pacific,  to  add  new  names  to 
the  list  and  keep  the  paper  in  touch  with  the  retail  merchants  for 
whom  it  is  published.  This  costs  money,  but  the  publishers  of  The 
Review  undertake  it  cheerfully  as  the  only  means  of  meeting  one 
of  the  difficulties  that  beset  business  in  Canada. 

The  paper  is  thus  a  regular,  frequent  messenger  to  the  merchants, 
who  get  the  latest  information  of  what  goods  are  in  the  markets, 
since  it  is  impossible  to  expect  commercial  travelers  to  cover  every 
town  and  village  in  the  Dominion  as  frequently  as  the  paper  is  able 
to  visit  them. 

WHAT    OF    THE   FALL    TRADE? 

IT  is  not  The  Review's  aim  to  boom  business  unduly.  That 
simply  helps  to  cause  trade  to  be  overdone,  with  a  consequent 
reaction  that  is  far  worse  than  over-caution  in  buying.  We  have 
been  at  pains  to  find  out,  from  the  most  trustworthy  sources,  what 
the  present  outlook  is  for  fall  trade,  and  there  is  considerable  evi- 
dence going  to  confirm  the  encouraging  reports  in  the  daily  press 
from  all  quarters. 

During  the  past  two  months  many  retail  merchants  have  called 
at  the  Montreal  and  Toronto  offices  of  the  paper,  and  the  inquiry 
has  invariably  been  put  to  each  :  "  How  does  business  in  your 
locality  this  year  compare  with  last  ?  "  And  the  answer  has  never 
been  unsatisfactory.  Visitors  from  some  districts,  who  are  not  prone 
to  be  enthusiastic,  have  replied  :  "A  much  more  hopeful  feeling 
than  before."  It  seems  to  be  generally  admitted  that  the  farmers 
are  in  far  better  shape  than  during  many  years  past,  and  they  are 
the  foundation  of  prosperous  times  in  this  country.  With  prices 
low  for  all  sorts  of  grain  and  produce,  and  these  prices  steadily 
declining  as  they  have  of  recent  years,  with  a  few  exceptions,  the 
wonder  is  our  trade  has    been  as  good  as  it  was.     The  farmer, 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


with  all  his  faults,  is  responsive  to  good  times.  If  he  has  the  money 
he  will  buy.  Cut  down  his  prices  on  all  farm  products  to  the  lowest 
notch,  and,  of  course,  he  calls  out  for  bargains,  cheap  lines,  de- 
partment store  prices  and  all  the  rest  of  it.  Now,  our  information 
is  that  there  is  a  decidedly  better  feeling  abroad  in  the  land,  and 
that  more  expensive  goods  are  selling. 

Canada  is  certainlyjn  a  healthier  condition  than  has  probably 
been  the  case  since  1882  ;  some  say  since  the  Union  of  the  Provinces 
in  1867.  We  are  aware  of  the  fallacy  of  seeking  to  prove  national 
prosperity  by  means  of  statistics,  but  some  figures  do  indicate 
increased  business.  The  earnings  of  the  Grand  Trunk  and  Cana- 
dian Pacific  Railways  for  the  first  five  months  of  1898  were  $19,- 
000,000  ;  for  the  same  period  in  1897  the  earnings  were  $16,000,- 
000.  That  is  one  excellent  sign  of  increased  business  activity. 
The  annual  bank  reports  are  all  satisfactory.  The  volume  of  money 
in  circulation  is  greater.  The  discounts  given  by  banks,  which  is 
one  indication  of  the  extent  of  financial  and  commercial  transac- 
tions, exceed  last  year's.  Here  and  there,  for  the  moment,  trade 
may  be  quiet,  but  the  outlook  is  altogether  good. 

The  basis  of  this  hope  is  the  improved  position  of  the  farmer, 

and  The  Review  has  had  compiled  a  comparative  list  of  prices, 

which  go  to   show  the  advances  of  June,  1898,  over  June,    1897. 

The  following  list  is  well  worth  studying  : 

June  15,  1897.  June  15,  1898. 

Wheal,  No.  1  Fort  William 72  to     73c.  $1.10 

,    Oats 23  to     2454c.  34  to  35c. 

Peas 46KC  55c. 

Hay $11  -00  to  $12.50     $7.ooto$8.5o 

Cheese  at  factory 8^c.  6%  to     7'Ac 

Butter,  dairy  tubs io  to  11  He.  12^  to  13KC 

Butter,  creamery IS  to  16c.  16c. 

Eggs 9  to  9KC.  10  to  10'Ac. 

Bacon,  long  clear 7%  to  7^c.  8%  to  9c. 

Hams,  heavy 10c.  10  to  nc. 

Hogs,  light,  per  cwt $5.65  $5. 20 

Cattle,  for  export,  per  cwt $4.00  $4.001084. 20 

Horses,  general  purpose $60.00  to  $80.00  $80.00  to  $110.00 

Hides,  No.  1 7^c.  8'Ac. 

Wool,  fleece i6Kc.  16  to  17c. 

Now,  on  the  whole,  this  is  a  very  encouraging  list,  and,  with  the 
excellent  crop  prospects,  ought  to  bring  about  a  fine  fall  trade. 


TRADE    MISSIONS    DECIDED    ON. 

The  Review  understands  that  the  Ottawa  Government  will 
shortly  despatch  agents  to  the  West  Indies  and  to  South  Africa,  to 
look  into  the  prospects  of  direct  trade  with  those  portions  of  the 
British  Empire. 

As  regards  the  West  Indies  the  line  of  products  in  which  an 
increased  trade  may  be  done  are  food  products,  and  perhaps  a  few 
manufactures.  The  present  preferential  tariff  on  West  Indian 
sugar,  given  voluntarily  by  Canada  without  any  reciprocal  tariff  con- 
cessions from  the  West  Indian  Islands,  ought  to  furnish  our  com- 
missioner with  a  weapon  which  may  prove  useful. 

As  to  South  Africa,  shipments  of  Canadian  cotton,  wall  paper, 
and  other  domestic  manufactures  have  already  been  made  to  Cape 
Colony.  A  tentative  offer  has  also  been  made  by  the  Cape  Gov- 
ernment to  join  with  Canada  in  subsidizing  a  line  of  steamers  run- 
ning direct  from  a  port  in  the  Dominion  to  Cape  Town,  the  capital 
of  the  colony. 

We  hope  that  Sir  Richard  Cartwright  will  see  that  capable  busi- 
ness men  are  sent  on  these  missions,  and,  that  the  expenses  are  not 
out  of  proportion  to  the  possible   commercial   benefits  resulting. 


THE  LABORS  OF   ONE  SESSION. 

AS  a  result  of  the  session  of  Parliament  which  has  lately  closed 
some  1  20  different  bills  were  passed  into  law.  How  much 
real  benefit  accrues  to  the  business  community  from  these  enact- 
ments? We  are  not  advocates  of  too  many  Acts  of  Parliament,  by 
any  means.  In  fact,  legislation  tinkering  is  a  distinctively  evil 
tendency  in  our  time. 

But,  as  Parliament  saw  fit  to  pass  120  different  measures,  it  is 
well  we  should  know  what  the  commercial  interests  of  Canada 
secured  from  House  and  Senate  in  1898.  The  greatest  proportion 
of  the  bills  dealt  with  railways,  some  lines  seeking  amendments  to 
their  charters,  others  asking  for  more  powers,  others  securing 
ratification  of  new  agreements,  etc.,  etc.  Much  of  this  legislation 
concerns  corporations  which  have  already  powers  and  privileges 
enough.  Here  and  there,  doubtless,  are  new  railway  arrangements 
which  may  affect  certain  localities  beneficially,  but  the  bulk  of  the 
railway  bills  were  at  the  request  of  the  railway  corporations  and 
were  passed  in  their  interest.  We  can  see  no  benefit  in  this 
constant  willingness  of  Parliament  to  concede  the  demands  of 
corporations,  while  declining  to  put  the  insolvency  system  on  a 
sound  basis. 

There  were  several  divorce  bills,  a  question  that  ought  not  to 
be  dealt  with  in  Parliament  at  all,  but  by  a  regularly  constituted 
court  of  law. 

The  incorporation  of  several  commercial  concerns,  like  the 
Montmorency  Cotton  Co.,  the  Tobique  Manufacturing  Co., 
Limited,  several  companies  and  a  bank  relating  to  the  Klondyke 
seem  to  be  objects  deserving  of  Parliamentary  attention,  provided 
the  laws  are  properly  framed.  The  franchise  law  is  probably  an 
improvement  on  the  old,  but,  until  our  whole  electoral  system  is 
remodeled  on  a  different  basis,  so  that  dishonesty  and  boodling  are 
reduced  to  a  minimum,  we  regard  ail  the  election  laws  so  far  pro- 
posed as  a  mere  game  of  battledore  and  shuttlecock  between  the  two 
contending  parties.  One  is  out  and  wants  to  get  in  ;  the  other  is  in, 
and  is  engineering  matters  so  as  to  stay  in.  The  measure  to  take 
a  national  vote  on  prohibition  we  regard  as  pure  bunkum. 

The  new  arrangements  regarding  cold  storage  for  exports  to 
Great  Britain,  to  define  the  bounty  system  on  native  iron  and  steel, 
to  provide  cheaper  postage,  abolishing  the  old  superannuation 
method  of  retiring  public  officials,  protecting  the  fisheries,  provid- 
ing for  the  administration  of  the  Yukon  district,  are  all  in  the  right 
direction.  But  the  trouble  is,  that  these  proposals  are  not  all  well 
carried  out.  The  postage  law,  for  instance,  imposes  postage  on 
some  newspapers  and  not  on  others.  That  is  a  manifest  injustice, 
which  could  only  emanate  from  a  lawyer.  A  business  Minister 
would  have  imposed  charges  on  all  alike. 

On  the  whole,  the  session  was  barren  of  the  kind  of  legislation 
which  a  community,  which  exists  by  reason  of  two  industries,  agri- 
culture and  commerce,  should  have.  It  is  quite  clear  that  until  we 
business  men  work  and  vote  for  men  of  honesty,  who  have  succeeded 
in  everything  they  have  undertaken,  regardless  of  party,  we  can 
never  hope  to  be  more  than  the  dupes  of  unscrupulous  ward  heelers, 
who  pocket  our  taxes,  and  treat  us  as  if  they  were  the  owners  of  the 
country. 
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THE  DANGER  OF  FRAUD  ON  THE  CUSTOMS. 

•S^ft  HE  danger  of  fraud  under  the  new 
Canadian  preferential  tariff,  which  goes 
into  effect  on  August  i,  is  no  light 
matter.  On  several  occasions  we  have 
referred  to  the  question,  in  the  interest 
of  honest  importing,  and  we  now  do 
so  again,  as  the  date  is  fast  approach- 
ing when  the  preferential  rate  of  one- 
-I^F'^S?  ""*  quarter  of  the  whole  duty  is  confined 

to    British  imports  alone. 

The  position  of  affairs  ought,  by  this  time,  to  be  well-known  to 
the  trade.     The  Canadian  tariff,  which  went  into  force  in    April, 

1897,  applied  to  all  countries  except  Great  Britain,  which  was  to 
enjoy  a  preference,  first,  of  yi   of  the   duty,  and  then,  after  July, 

1898,  of  a  second  yi,  in  all  %.  This  is  now  in  force.  But,  up  to 
the  present,  Canada  has  been  obliged  to  give  other  countries,  like 
Germany,  France,  and  a  dozen  other,  the  same  privilege,  owing  to 
the  existence  of  Imperial  treaties  which  were  binding  on  Canada. 
These  cease  to  operate  on  August  1.  On  Monday,  August  1,  the 
preference  will  be  confined,  at  all  Canadian  ports  of  entry,  to 
British  and  British  colonial  goods  alone. 


Now,  the  very  important  question  arises:  How  are  British  goods 
to  be  distinguished  from  goods  not  British,  but  which  are  simply 
shipped  from  British  ports  ?  The  Review  has  been  at  great  pains 
to  look  into  this  subject.  We  have  carefully  examined  samples  of 
British  and  foreign  goods,  have  compared  the  styles  and  patterns, 
and  in  a  number  of  lines  it  is  going  to  puzzle  a  Philadelphia  lawyer, 
much  more  a  Customs  officer,  to  tell  the  difference.  Such  goods 
as  black  and  tartan  velvets,  made  in  Germany  and  England,  French 
and  Bradford  serges,  French  and  Nottingham  laces,  contain  such 
points  of  resemblance  that  even  experts  can  hardly  tell  the 
difference. 

But  the  difference  is  there.  And  the  trouble  is  going  to  be  that 
when  a  retail  or  wholesale  merchant  has,  in  good  faith,  got  the 
preference  and  passed  his  goods  in  safety,  he  can  be  overhauled 
by  the  Customs,  his  imports  forfeited,  and  he,  himself,  heavily 
fined.  The  law  is  very  strict  in  the  matter.  Even  a  merchant 
who  has  innocently  offended  is  liable  to  it. 


For  the  benefit  of  the  honest  importer  in  Canada,  as  well  as  a 
warning  to  any  agent  abroad  who  might,  wittingly,  or  unwittingly, 
evade  it,  we  quote,  from  the  Revised  Customs  Act,  the  sections 
that  govern  in  this  matter  : 

PROTECTION  OF    THE   REVENUE. 

123.  If  any  goods  are  found  which  do  not  correspond  with  the  goods 
described  in  the  invoice  or  entry  or  if  the  description  in  the  invoice  or  entry 
has  been  made  for  the  purpose  of  avoiding  payment  of  the  duty  or  for  any  part 
of  the  duty  on  such  goods,  or  if  in  any  entry  any  goods  have  been  undervalued 
for  such  purpose  as  aforesaid,  such  goods  shall  be  seized  and  forfeited. — 
(46  V..  c.  12,  s.  108.) 

FORFEITURES   AND    PENALTIES. 

192.  If  any  person  smuggles  or  clandestinely  introduces  into  Canada  any 
goods  subject  to  duty,  or  makes  out  or  passes  or  attempts  to  pass  through  the 
Customs  House  any  false,  forged  or  fraudulent  invoice,  or,  in  anyway  attempts 
to  defraud  the  revenue  by  evading  the  payment  of  the  duty,  or  of  any  part  of  the 
duty  on  any  goods,  such  goods,  if  found,  may  be  seized  and  forfeited,  or  if  not 
found  but  the  value  thereof  has  been  ascertained,  the  person  so  offending  shall 
forfeit  the  value  thereof  as  so  ascertained;  and  every  such  person,  his  aiders 
and  abettors  shall,  in  addition  to  any  other  penalty  to  which  he  and  they  are 
subject  for  such  an  offense,  forfeit  a  sum  equal  to   the   value  of  such   goods, 


which  sum  may  be  recovered  in  any  court  of  competent  jurisdiction,  and  shall 
further  be  liable  on  summary  conviction  before  two  justices  of  the  peace,  or  any 
other  magistrate  having  the  powers  of  two  justices  of  the  peace,  to  a  penalty 
not  exceeding  two  hundred  dollars,  and  not  less  than  fifty  dollars,  or  to 
imprisonment  for  a  term  not  exceeding  one  year,  and  not  less  than  one  month, 
or  to  both  fine  and  imprisonment. — (51  V.,  c.  14,  s.  35.) 

201.  If  any  person  makes  or  sends,  or  brings  into  Canada,  or  causes  or 
authorizes  the  making,  sending  or  bringing  into  Canada,  any  invoice  or  paper, 
used  or  intended  to  be  used  as  an  invoice  for  Customs  purposes,  in  which  any 
goods  are  entered  or  charged  at  a  less  price  or  value  than  that  actually  charged, 
or  intended  to  be  charged  for  them,  or  in  which  the  goods  are  falsely  described, 
no  sum  of  money  shall  be  recoverable  by  such  person,  his  assigns  or  representa- 
tives, for  the  price  of  such  goods  or  any  part  thereof,  or  any  bill  of  exchange, 
note  or  other  security,  unless  in  the  hands  of  an  innocent  holder  for  value  with- 
out notice,  made,  given  or  executed  for  the  price  of  such  goods  or  any  part  of 
such  price. — (51  V.,  c,  14,  s.  39.) 

202.  The  production  or  proof  of  the  existence  of  any  other  invoice, 
account,  document  or  paper  made  or  sent  by  any  person,  or  by  his  authority, 
wherein  goods  or  any  of  them  are  charged  or  entered  at  or  mentioned  as 
bearing  a  greater  price  than  that  set  upon  them  in  any  such  invoice  as  in  the 
next  preceding  section  mentioned,  or,  in  which  the  goods  are  falsely  described, 
shall  be  prima  facie  evidence  that  such  invoice  was  intended  to  be  fraudulently 
used  for  Customs  purposes  ;  but  such  intention,  or  the  actual  fraudulent  use  of 
such  invoice,  may  be  proved  by  any  other  legal  evidence. — (51  V.,  c.  14,  s.  39.) 

203  Every  importer  of  goods  into  Canada,  and  every  person  on  his  behalf, 
who  presents  or  causes  to  be  presented,  with  intent  to  make  entry  thereunder, 
any  false  or  fraudulent  invoice,  such  as  described  in  the  two  sections  next  pre- 
ceding, shall  incur  a  penalty  equal  in  amount  to  the  value  of  the  goods  repre- 
sented in  such  invoice,  and  the  goods  shall  also  be  seized  and  forfeited. — (46  V., 
c.  12,  s.  94.) 

264.  If  any  entry  passed  at  any  Customs  house  is  false  in  any  particular, 
to  the  knowledge  of  any  person  connected  with  the  making  thereof,  all  the 
packages  and  goods  included  or  pretended  to  be  included,  or  which  ought  to 
have  been  included  in  such  entry,  shall  be  forfeited. — (51  V.,  c.  14,  s.  40.) 


It  may  be  thought  that  the  British  merchant  will  be  sufficient 
protection  in  this  matter,  and  that  he  will  not,  in  filling  orders  for 
Canada,  designate  any  goods  British  when  they  are  not  so.  But 
it  should  be  borne  in  mind  that  the  British  merchant  is  not  con- 
cerned to  trouble  himself  about  it  at  all.  His  interests  and  the 
interests  of  the  British  manufacturer  are  not  identical.  The  mer- 
chant buys  and  sells  indiscriminately  in  all  the  markets  of  the 
world,  and  will  not  push  British  goods  unless  profitable  to  him. 
When  the  Canadian  purchaser  buys  direct  from  the  British  manu- 
facturer, doubtless  no  trouble  is  likely  to  arise,  but  this  is  not  in 
many  cases  the  practice.  It  should  also  be  remembered  that  there 
are  a  great  many  merchants  domiciled  in  Britain  who  are  not 
British,  and  it  is  inconceivable  that  they  will  worry  about  passing 
foreign  goods  on  to  Canada  and  letting  the  Canadian  take  the  risk. 
It  is  also  asserted  that  branches  in  England  of  foreign  houses  are 
going  to  claim  the  privilege  of  the  preference  in  Canada.  But,  as 
the  Canadian  law  distinctly  bars  foreign  goods  from  the  preference, 
the  attempt  can  only  result  in  heavy  forfeiture  and  fine  to  the 
Canadian  importer. 


ENGLISH  YARNS  CAPTURING  TRADE. 

Our  information  is  that  Canadian  yarns  are  being  much  affected 
this  season  by  English  competition. 

It  is  reported  that  one  of  the  largest  importing  houses  placed  an 
order  with  the  English  manufacturers  for  130,0001b.  of  worsted 
yarns  this  season,  most  of  which  were  formerly  supplied  by  Cana- 
dian mills.  While  no  definite  action  has  lately  been  taken,  the 
Canadian  yarn  men  feel  sore  at  the  loss  of  this  trade. 

Another  importer  informed  The  Review  that  he  had  been 
obliged  to  place  a  $6,000  or  $7,000  order  for  yarns  with  the  English 
manufacturers  in  consequence  of  the  favorable  price  they  offered. 
This  had  last  season  come  from  one  Ontario  mill.  The  present 
reduced  duty  on  Engling  yarns  is  15  per  cent,  and  other  lines  22^ 
per  cent.,  and  this  is  claimed  by  the  Canadian  mills  to  be  in- 
sufficient to  meet  the  competition  of  the  English  makers. 
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WHY    RETAILERS    IMPORT. 

IT  IS  useless  for  the  wholesale  trade  to  conceal  from  themselves 
the  fact  that  every  time  they  cut  prices  down  on  goods  of  Cana- 
dian manufacture,  they  incite  the  retailer  to  import.  We  do  not 
contend  that  the  wholesalers  are  responsible  for  all  the  cutting  that 
goes  on  in  domestic  goods.  But,  in  cases  where  they  are  respon- 
sible, the  effect  is  what  we  have  stated. 

The  reason  is  not  far  to  seek.  The  wholesalers  who  sell  an 
article  of  Canadian  manufacture,  practically  at  cost,  to  the  retail 
merchant  give  the  latter  reason  to  believe  that  that  is  the  ratio  of 
profit  on  all  the  Canadian  goods  they  are  selling  to  him.  He 
naturally,  thinks,  therefore,  that  they  must  be  getting  an  abnormal 
profit  out  ot  him  on  the  imported  goods.  He  concludes  to  import  a 
little  himself  and  save  this  margin.  The  practice  of  slaughtering 
domestic  goods  in  this  way,  whether  it  is  done  by  manufacturer  or 
wholesaler,  thus  tends  to  destroy  the  success  of  all  trade  in  Cana- 
dian goods,  and  the  retailer  is  not  to  blame  for  the  condition  which 
he  has  not  created. 

And  this  cutting  of  prices  has  another  effect.  It  leads  other 
wholesalers,  who  do  a  direct  trade  with  English  factories,  to  meet 
Canadian  designs  and  patterns  which  have  a  special  value  in  this 
market,  by  getting  the  English  manufacturers  to  turn  out  something 
like  them.  These  are  brought  into  this  market,  and  Canadian 
goods  cannot  be  expected  to  face  such  a  competition.  The  result  is 
always  mischievous,  because,  we  do  not  admit  that  even  the  con- 
sumer is  benefited  by  filling  the  market  with  cheap  goods  he  is  led 
to  buy  without  actually  needing  them. 

The  consequence  is  that  when  the  retailer  loses  his  confidence 
in  domestic  goods  he  betakes  himself  more  and  more  to  importing, 
often,  doubtless,  to  his  own  injury,  by  over-buying.  But  who  has 
the  right  to  warn  him  against  this  ?  Certainly  not  the  jobbers  who 
have  convinced  him  that  they  are  getting  a  handsome  profit  on 
imported  lines  in  order  to  sell  him  Canadian  goods  at  prices  that 
leave  no  reasonable  margin,  either  to  the  manufacturer  or  the  man 
who  handles  them.  We  are  opposed  to  price  cutting,  either  by 
wholesaler  or  retailer,  because  it  is  not  good  business  and  not  legiti- 
mate competition.  At  a  time  like  the  present,  when  trade  is  active 
and  the  country  more  prosperous  than  it  has  been  for  many  years, 
the  efforts  of  all  should  be  toward  better  prices,  and  the  people  who 
ought  to  begin  the  good  work  are  the  manufacturers  and  the  whole- 
salers. The  retailer  will  fall  into  line  when  his  turn  comes.  To 
blame  him  for  all  the  evil  is  just  moonshine,  and  he  knows  it. 


THAT    $7,000  TRADE    MISSION. 

The  mission  of  Mr.  Sheppard  to  South  and  Central  America 
cost  $7,000,  and  there  has  been  some  grumbling  about  it.  The 
mission  resulted  in  little  more  than  the  discovery  that  Canada  can- 
not hope  for  much  export  trade  to  those  regions.  We  could  have 
told  the  Government  that  much  if  they  had  only  given  us  notice. 
The  criticism  bestowed  upon  the  affair  has,  unfairly  as  we  think, 
been  devoted  as  much  to  the  commissioner  and  the  fee  of  $2, 800  he 
received,  as  to  the  Government  which  planned  the  mission,  sent  Mr. 
Sheppard  upon  it,  and  now  asks  the  country  to  foot  the  bill. 

The  Government  must  bear  the  whole  responsibility.  The  com- 
missioner is  a  man  of  capacity  and  vigor  who  would  have  done  his 


duty  no  matter  where  he  was  sent.  What  an  earth  has  he  to  do 
with  the  policy  of  the  Government  in  deciding  to  exploit  countries 
which  can  yield  us  neither  trade  nor  immigration  ?  That  is  the 
Ministers'  business.  If  they  like  to  make  fools  of  themselves,  the 
mistake  should  not  be  put  on  the  wrong  shoulders. 

The  markets  to  exploit  are  not  in  Peru,  or  Mexico,  or  Greenland, 
or  the  South  Pole,  but  in  Europe.  Great  Britain  buys  annually 
from  abroad  $600,000,000  worth  of  the  twelve  principal  products 
of  the  farm.  Canada  has,  so  far,  only  obtained  a  limited  share  of 
that  immense  custom,  and  mostly  by  individual  enterprise.  If 
Government  is  going  to  spend  public  money  in  exploiting  new 
markets — and,  if  wisely  spent,  we  are  not  disposed  to  quarrel  with 
the  outlay  for  this  purpose — why  not  develop  trade  in  the  right 
quarters  ?  No  wonder  business  men  are  disgusted  with  senseless 
expenditure  and  are  becoming  sceptical  of  all  politicians  and  of 
both  parties. 

THE    EXTRA  ONE-EIGHTH  OFF. 

SOME  merchants  expect  a  good  deal  from  the  one-eighth  drop 
in  duty,  which  went  into  force  on  the  1st  inst.  Without 
attempting  to  forecast  the  future  with  a  prophetic  eye,  we  would  be 
surprised  if  these  expectations  are  all  fulfilled. 

Supposing  the  duty  on  a  line  of  goods  is  30  per  cent.  One- 
eighth  off  that  leaves  the  duty  at  26 %  per  cent.,  and  the  drop  is 
only  on  British  goods.  Of  course,  if  prices  abroad  were  station- 
ary, we  might  expect  to  get  the  benefit  of  the  drop  in  duty, 
which,  in  the  particular  case  we  have  cited,  applies.  But  the  ques- 
tion of  price  is  a  large  one,  and  several  things  besides  the  rate  of 
duty  in  Canada  affect  it.  For  example,  if,  as  we  hear,  the  English 
prices  for  certain  lines  of  dress  goods  have  gone  up,  we  do  not 
suppose  for  a  moment  that  our  lower  duty  can  check  the  cor- 
responding advance  in  this  market.  That,  at  least,  is  our  opinion, 
based  upon  enquiry  and  past  experience. 

No  one  denies  that  the  preference  of  %  of  the  duty  is  a  very 
substantial  concession  to  British  goods.  They  will  come  into  Can- 
ada in  much  larger  quantities.  But,  in  a  large  measure,  this  will 
mean  not  so  much  a  decrease  in  price  as  a  crowding  out  of  foreign 
goods — French,  German  and  United  States,  which  will  be  displaced 
by  British  manufactures.  The  British  merchant's  advantage  is 
real.  But  we  doubt  if  the  Canadian  consumer  is  going  to  get 
much.  He  will  simply  buy  an  English  cotton  instead  of  an  Ameri- 
can, a  Bradford  serge  instead  of  a  French  serge,  and  so  on.  It 
was  never  intended  to  cause  a  crash  of  prices  in  Canada  by  the 
new  tariff.  Its  purpose  mainly  was  to  give  a  decided  preference  to 
British  goods,  and,  on  August  1,  when  the  Imperial  Treaties  are 
got  rid  of,  the  British  merchant  will  enjoy  what  was  offered  to  him. 

It  should  also  be  kept  in  view  that  when  the  tariff  was 
readjusted,  in  April,  1897,  provision  was  made  for  the  decrease  in 
duty  by  raising  the  rate  on  a  large  number  of  staple  lines.  This, 
in  some  lines,  actually  left  the  duty  higher,  or  a  mere  shade  lower, 
than  before.  Consequently,  the  market  was  prepared  for  the  two- 
eighths  reductions,  one  of  which  went  into  force  in  April,  1897, 
and  the  other  on  the  first  of  the  current  month.  Besides,  the  re- 
duction applies  only  to  British  imports,  the  duties  being  actually 
increased  on  foreign  imports  to  the  old  figures. 

For  the  reasons  given,  therefore,  we  hope  our  importing  mer- 
chants, whether  wholesale  or  retail,  will  not  let  the  consuming 
public  imagine  that  they  are  going  to  get  everything  surprisingly 
cheap  because  the  duty,  since  July  1,  has  been  lower  than  it  was 
before. 
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Fall  Samples 


Complete  and  in  travellers'  hands. 

Large  variety  of  leading  lines  at  popular  prices,  in 
every  department.     We  invite  your  inspection. 

DlilioO    OvJODO  """"  Particularly   attractive    showing    in   medium   and   high-class 
novelties  in  Canadian,   English,  French  and  German  makes — 6c.  to  85c.  per  yard. 
Tartans   and   Fancy   Plaids,    3/4,  from  6c.  up.        French    Wool    Tartans    and  Plaids,    6/4, 
35c.  to  65c.      Black  Figures,  in  latest  designs,  at  24c,  30c,  35c,  55c.  and  70c. 

vJlilN  lu      IN  tLvyrvW  HAti  Larger    assortment    than    ever    of    very    latest 

styles.       Novelties  in  Cashmere  and  Silk   Mufflers. 

^AzVvJlN  IO  """"  Five  splendid  lines  in  opera  shades,  to  retail  at  5c, 6c, yc, 8c.  and  10c. 

American  and  Canadian   Domets  and   Flannelette 

^neetin^S"""" Large  range  and  prices  right. 

rlUOiliriY         '  We  are  showing  a  very  large  range  in  Wool  and  Cashmere. 

Please  note  one  special  line  of  Ladies'  Cashmere  Hose,  "  D  90,"  to  retail  at  25c.     Also  in 
Children's  sizes.     Our  sales  for  this  line  have  been  unprecedented. 

MEN'S  and  LADIES'  UNDERWEAR  -  We  advise  our  cus- 

tomers  to  place  orders  now  for  Underwear  if  they  wish  to  get  prompt  delivery,  as  mills 
are  already  refusing  repeat  orders. 

I  PTfPR     flRflFR^     tor  'mrnediate  requirements 
LLI  I  Lll    UIIULIIU     wi,i  receive  careful  attention. 


Knox,  Morgan  &  Co. 

w"S?So„         -^Hamilton,  Ont 
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THE  HEAD  OF   AN  OLD  HOUSE  GONE. 


A     l)KV    GOODS    MAN     PROMINENT    IN    ENGLAND    AND    CANADA 
DIES    IN    LONDON. 


M 


K.  WM.  MILLER,  senior  partner  in  the  wholesale  dry  goods 
firm  of  Murdoch's  Nephews,  Halifax,  died  in  London,  Eng., 
on  June  18.  He  had  been  poorly  for  some  time,  but  it  was  not 
supposed  that  his  condition  was  dangerous,  so  that  his  death  came 
as  a  shock  to  his  friends  in  this  country.  Mr.  Miller  came  to  Halifax 
from  Greenock,  Scotland,  in  1838,  and  entered  the  employment  of 
his  uncle,  Wm.  Murdoch,  of  the  wholesale  dry  goods  firm  of  W. 
J.  Murdoch  &  Co.  This  house  was  founded  in  1823  by  two  brothers 
— William  and  James  Murdoch,  who  came  out  from  Scotland,  and 
went  into  business  in  Halifax  in  the  premises  now  known  as  the 
Army  and  Navy  Corner.  Subsequently  James  Murdoch  died,  and 
Charles,  another  brother,  was  admitted  to  partnership,  and  the 
style  of  the  firm  was  changed  to  W.  &  C.  Murdoch.  William 
Murdoch  retired  from  the  firm  in  1859,  but  the  remaining  partner 
conducted  the  business  under  the  old  name  until  1871,  when  he 
sold  out  to  two  of  his  employes,  Messrs.  Robertson  and  McLeod, 
who,  however,  retired  in  the  course  of  a  few  years. 

The  Halifax  Mail,  in  commenting  on  this  old  house,  with  which 
Mr.  Miller  had  been  so  long  connected,  says  : 

"  The  year  after  William  Murdoch's  departure  from  Halifax, 
his  nephew,  William  Miller,  followed  him,  having  recently  been 
married.  He  had  frequently  crossed  the  Atlantic  in  the  firm's 
employ,  but  after  this  time  permanently  resided  in  London.  Wm. 
Murdoch  never  married,  and  Charles  had  no  children.  On  the 
death  of  William  Murdoch,  the  firm  name  was  changed  to  that  of 
Murdochs'  Nephews,  William  Miller  and  his  brother,  Robert,  con- 
stituting the  firm  as  it  has  continued  till  the  present. 

"About  1848,  William  Miller  and  John  Doull,  who  had  come 
from  Pictou,  and  had  been  in  the  employ  of  W.  &  C.  Murdoch, 
opened  on  their  own  account,  in  the  Donaldson  property,  Barring- 
ton  street,  now  occupied  by  Cragg  Brothers.  Thence  they  removed 
to  the  premises  now  occupied  by  John  Starr's  electrical  warehouse 
and  the  merchant  tailoring  establishment  of  E.  Maxwell  &  Son, 
Granville  street.  From  this,  the  firm  changed  its  warehouse  to  the 
Thompson  property,  Hollis  street,  now  the  Metropole  building.  In 
March,  i860,  having  erected  the  magnificent  warehouse  at  the 
corner  of  Hollis  and  Prince  streets,  they  removed  thither.  This 
corner  had  for  years  been  the  site  of  St.  Matthew's  church.  Here 
they  continued  in  business,  under  the  same  name— Doull  &  Miller 
— till  1888.  In  1862,  they  admitted  Alexander  K.  Doull  as  a 
member  of  the  firm.  One  of  the  men  most  lamented  in  the  sad 
loss  of  the  steamship  City  of  Boston  was  Alexander  Keith  Doull — 
a  benevolent  and  kind-hearted  philanthropist.  After  the  death  of 
Alexander,  Frank  H.  Doull  and  William  Doull,  sons  of  John 
Doull,  were  admitted  as  partners.  The  firm  thus  continued  till 
1888,  when  the  business  was  liquidated  by  the  retirement  of  the 
three  Doulls — William  Miller  continuing  as  sole  partner,  under  the 
name  of  the  English  house — Murdoch's  Nephews. 

"A  branch  of  the  business  of  Murdoch's  Nephews  in  London 
was  opened  in  New  York  in  1888,  and  is  still  in  operation. 

"William  Miller  was  the  founder  of  the  Halifax  Young  Men's 
Christian  Association,  and  he  encouraged  the  enterprise  by  liberal 
benefactions  as  well  as  by  personal  work  when  opportunity  offered. 
He  was  actively  interested  in  other  organizations  of  this  kind  and 
in  church  work  generally.  He  was,  as  well  as  being  a  successful 
business  man,  a  close  student  and  a  voluminous  writer.  The 
London  Times  and  other  English  journals  have  published  many 
columns  from  his  pen.  He  wielded  a  facile  pen,  and  his  letters  on 
imperial  federation  stamp  him  as  a  forceful  and  thoughtful  writer. 
He  was  a   strong  Liberal  in   British  politics,   and  on  one  occasion 


contested  Lambeth  as  a  candidate  for  Parliament  and  supporter  of 
Gladstone.  He  was  an  admirer  of  Parnell,  and  endorsed  Glad- 
stone's Home  Rule  policy.  Henry  George  found  in  him  a  cordial 
supporter.      He  was  a  friend  of  Father  McGlynn,  of  New  York. 

"  William  Miller's  last  visit  to  Halifax  was  in    1888. 

"  It  is  understood  that  the  business  of  Murdoch's  Nephews,  in 
this  city,  will  be  continued  as  usual  under  the  present  management." 


A  DOLL-DRESSING   CONTEST. 

The  Callender,  McAuslan  &  Troup  Co.,  of  Providence,  R.I.,  is 
making  an  effort  to  increase  its  summer  trade  by  holding  a  doll- 
dressing  contest  for  the  benefit  of  the  children  of  its  constituency. 
The  concern  offers  to  the  little  girl  who  brings  to  the  store  the  best- 
dressed  doll  any  garment  in  the  store  for  her  own  use  to  the  value 
of  $1$.  Second  and  third  prizes,  amounting  to  $10  and  $5  worth 
of  children's  goods,  will  also  be  awarded.  One  of  the  employes  has 
been  appointed  to  receive  all  the  entries  at  the  bundle  desk.  The 
dolls  are  to  be  placed  on  exhibition  in  the  children's  furnishing 
department  for  two  days,  after  which  the  prizes  will  be  awarded 
according  to  the  judgment  of  three  ladies  of  the  city.  All  dolls  will 
be  returned  to  their  owners. 

This  method  of  attracting  trade  in  summer  may  be  found  prac- 
ticable by  other  concerns. 


THE    JAPANESE   SILK    TRADE. 

Advices  from  Japan  to  K.  Ishikawa  &  Co.,  from  Mr.  Ishikawa, 
who  is  now  there,  state  that  the  Christmas  goods  to  be  shown  in 
this  market  shortly  are  unusually  varied  and  attractive.  The  line 
will  be  ready  early  for  the  trade  and  comprises  handkerchiefs,  ties, 
draperies,  fancy  silks,  etc.  Owing  to  the  Canadian  tariff  arrang - 
ments  this  year,  import  orders  for  fall  will  be  delivered  early  in  the 
season,  except  those  which  the  looms  of  the  company  in  Japan  are 
at  work  upon. 

The  firm  have  received  some  silks  in  all  staple  colors  for  sum- 
mer or  early  autumn  trade. 


THE  PRICES   OF  CASHMERE   HOSIERY. 

In  cashmere  hosiery,  S.  Greenshields,  Son  &  Co.  have  a  large 
assortment  for  fall  trade,  all  bought  before  recent  advances  in 
prices  of  these  goods.  Most  of  the  principal  manufacturers  have 
now  advanced  prices  from  5  to  10  per  cent.,  and  further  advances 
may  be  looked  for,  prices  for  all  classes  of  merino  wools  being 
dearer  at  last  London  sales  than  at  previous  series. 


CANADIAN   BUYERS   IN  THE  STATES. 

The  present  condition  of  trade  in  the  States  warrants  Canadian 
buyers  going  there  just  now  to  pick  up  novelties  which  are  appre- 
ciated in  Canada.  Mr.  Blackie,  of  John  Macdonald  &  Co.,  made 
a  tour  of  the  knitted  goods  mills  in  the  east  last  week,  and  after- 
wards went  to  New  York  to  select  some  novelties  in  haberdashery 
and  men's  furnishings.  Mr.  Davidson,  dress  goods  buyer,  has  just 
returned  from  New  York  and  other  eastern  markets.  Mr.  Mitchell, 
carpet  buyer,  has  also  been  in  Philadelphia  and  New  York,  with 
results  that  are  noted  elsewhere.  Five  of  the  firm's  buyers  leave 
for  Europe  in  the  next  fortnight. 


THREE     POUNDERS. 

When  you  go  fishing  for  good  value  in  men's  wool  socks  be 
sure  you  see  the  3-lb.  mixed  grey  wool  socks  shown  by  The  W.  R. 
Brock  Co.,  Limited,  who  also  claim  to  show  the  largest  range  and 
best  value  of  all-wool,  merino  and  cashmere  half-hose  ever  shown 
in  Canada.      Inspect  their  lines  to  retail  at  25c.  per  pair. 
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The  Merchants  Dyeinc  -  Finishing  Co. 

Of  Toronto,  Limited 

CALDECOTT,   BURTON   &   SPENCE 


Successors 
to 


Warehouse,  42  Front  St.  West 

Telephone    137 


Works,  Liberty  Street 

Telephone    5291 


Dyers,    Finishers  and  Converters  of  British,    French  and 
German  Dress  Fabrics,  and  Japanese  Silks. 

Wholesale    Importers  of  every  class  of    Dress    Materials, 
Linings,  Trimmings,  Laces  and  Ribbons. 

Specialists  in  Gloves  and  Hosiery. 

JUT    Autumn     ^^IITinlPQ     now    on    tne    road.    comprise: — German    Dyed  and   Finished 
\JU\     MUlUMHl    %JO  Ml  pi  CO     Henriettas,  consigned   to   us  and   sold  on   commission; 

British  and  French  Serges,  Satin  Cloths,  Armures,  Granites,  Cheviots,  Cote  Chevals, 
Ariesiennes,  Coverts,  Mixtures,  Cloths,  Vigoreux,  Sedans,  Amazons,  Jacquards,  and 
a  very  large  range  of  Plaids  and  Checks  :  Black  Goods,  special,  from  18c.  to  $r .75,  in 
Serges,  Jacquards,  Mohair  Figures,  Novelties. 

Cr>gpja|__we  shall  show  this  autumn  Permanent  Finish  Satin  Cloths,  Plain  and  Figured, 
Henriettas,  our  own  work.  You  can  put  a  damp  cloth  on  them,  apply  the  hot  iron, 
and  the  finish  will  not  be  affected. 

l^jn^UiPCp       ■lllf**      ^ur  own  ^ye  an<^  Finish,  4  qualities;  colors  will  always  be  kept  assorted. 
jauancoc    Wlirvo  Black   peau   de   Soie)    Lux0rs,    Surahs,     Mervs,    Taffetas,     Failles, 

Moires,  Moire  Velours,  Bengalines,  Cristallines,  Damasse.  Shot  Taffetas — Colored 
Failles,  Satins,  Mervs,  Bayaderes,  Reps,  etc.      Fancies — Checks,   Stripes,  Figures. 

Y6lVetS    and    VelVeteenS--Fullrange  of  prices,  Blacks  and  Colors. 

PlhhnnC      Complete  ranges  in  Blacks  and  Colors  in  Double  Satin  and  Faille;   Black  Moire — all 
IMUUUIIO      widths;  Sashes — Blacks,  Colors  and  Tartans;  Tartan  and  Plaid  Ribbons,  special  ranges 
and  value. 


Vals,  Torchons,  Orientals,  Craquelet,  Silk,  Black  and  Cream. 


Laces-- 

HoQIPril      Assortment  better  than  ever.     Cashmere,  Plain,  Ribbed,  Seamless,  Spliced,  Fashioned, 
I IUOICI  J" "Tartans  Novelties,  Embroidered. 

OlOVcS""    Cashmere  Ringwood,  Ladies'  and  Men's,  very  large  ranges. 

KlH    Pln\/PQ       Domes,   Buttons,   Lacet,    Plain,   Fancy  Points,  Welts,    Embroidery,    Novelties. 
■»■"    wlUiOO" Value  unexcelled,  wear  recommended. 

Note  the  new  address  and  come  and  see  the  new  bright  warehouse. 


7^ 


THE  -:-  DRY  -:    GOODS  -:-  REVIEW 


woman    to    rejoice. 

*  piophesy  at    all  as 

or    the    manner    of 


THE    COMING    STVLES    IN 
MILLINERY. 

?   IS  too  early  in  the   season  to 

make  a  definite  forecast  of  the 

fall  fashions  in  millinery,  but  a  good 

many  [straws — principally    spangled    ones — are 

scattered  about,  showing  which  way  the  wind  is 

likely  to  blow. 

Although  this  is  supposed  to  be  the  dull  season — being  betwixt 
and  between,  so  to  speak — The  Review,  in  a  tour  through  the 
leading  wholesale  houses,  gathered  many  useful  hints  as  to  the 
coming  season's  styles.  Decidedly  the  most  prominent  feature  of 
the  season  is  spangles.  It  appears  as  though  fancy  feathers,  tips, 
wings  and  quills  would  be  more  fashionable  than  anything  else,  and 
in  nearly  all  of  these  are  found  the  glittering  sequins.  In  many 
cases  they  are  arranged  so  as  to  form  a  pattern,  and  the  effect  is 
exceedingly  pretty.  The  quills  come  in  all  colors,  turquoise  blue 
and  royal  blue  being  particularly  prominent.  In  fact,  The  John 
D.  Ivey  Co.,  say  that  royal  blue  promises  to  be  one  of  the  most 
fashionable  colors,  the  popularity  of  turquoise  blue  being  a  trifle  on 
the  wane.  On  some  of  the  light  colored  quills  large  chenille  dots 
take  the  place  of  sequins,  and  are  very  effective.  Plain  quills  are 
also  shown,  but  will  be  entirely  cast  in  the  shade  by  the  gayer 
spangled  ones.  Coque  feathers  are  again  to  be  worn,  both  plain 
and  spangled,  and  form  an  exceedingly  pretty  trimming. 

The  Audubon  Society  to  the  contrary  notwithstanding,  birds 
will  be  as  fashionable  as  ever,  and  will  take  a  prominent  place  in 
the  fall  millinery.  The  birds  will  be  seen  especially  in  small  and 
medium  sizes,  in  both  black  and  colors.  This  will  certainly  afford 
food  for  meditation  to  those  interested  in  the  crusade  against  the 
use  of  birds  for  trimming.  The  same  remark  applies  to  the  fact 
that  the  osprey  is  as  fashionable  as  ever,  the  long,  graceful,  droop- 
ing kind  being  much  worn  in  London  and  Paris.  Long  black 
feathers,  Thos.  May  &  Co.  told  The  Review  reporter,  will  be  but 
little  worn,  their  place  being  taken  by  black  and  colored  tips,  which 
will  again  be  popular. 

Steel,  turquoise  and  rhinestone  ornaments  will  be  used  in 
trimming  the  fall  chapeaux,  as  well  as  jet,  both  bright  and  dull. 
Nothing  having  as  yet  been  discovered  that  will  wholly  take  the 
place  of  jet,  it  is  pretty  sure  of  being  always  more  or  less 
popular. 

It  is  pleasant  to  know  that  chenille  trimming  will  be  much  used 
again,  as  well  as  a  great  deal  of  velvet,  in  fact,  on  dit  that  this  is  to 
be  a  particularly  good  velvet  season.       Chenille  and  velvet  are 
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both  so  becoming  that  this 
news  should  cause  the  heart  of 
It  is,  of  course,  too  soon  to 
to  the  shapes  which  will  be  worn 
trimming  which  will  be  most  in 
favor.  A  letter  from  Paris  mentions  that  at  present  everything 
is  worn,  and  it  is  probable  everything  always  will  be  worn.  Hats 
are  turned  up  in  the  back,  turned  up  in  the  front,  tipped  over  the 
eyes,  tipped  to  one  side,  or  set  square  on  the  head,  so  it  is  difficult 
to  predict  at  this  early  date  in  which  of  these  many  attitudes  our 
headgear  will  be  found  three  months  hence.  Of  one  thing  we  may 
feel  certain,  and  that  is  that  our  old  friends,  the  walking  hat  and 
the  sailor,  will  be  as  much  worn  as  ever,  though  the  shapes  will 
vary  slightly  from  those  worn  earlier  in  the  season.  A  new  fall 
shape  resembles  very  much  an 
ordinary  "Derby."  The  accom- 
panying illustration  (No.  i)  will 
give  a  good  idea  of  its  general 
appearance.  The  crowns  of  most 
of  the  new  walking  hats  are  rather 
narrower  than  formerly  and  taper 
towards  the  top.  In  sailors  the 
low  crowns  will  be  worn.      The 

Review  reporter  had  her  attention  called  to  a  hat  which  it  is  pro- 
phesied will  prove  a  good  seller.  It  has  a  rather  low,  square  top, 
and  a  tire  or  curling  brim.  This  comes  in  all  colors  and  will 
probably  be  much  worn  for  a  general  purpose  hat.  The  sketch 
shows  this  hat,  which  is  called  the  "Wheel"  (No.  2).     The  John 

D.  Ivey  Co.  have  a  sample  of  the 
sombrero  or  cowboy  hat  which  is 
being  much  worn  at  present  in  the 
United  States  by  young  women  and 
girls.  Canadians  do  not,  as  a  rule, 
take  readily  to  anything  fantastic  or 
unusual,  but  the  cowboy  hat  (No.  3) 
is  picturesque,  and,  at  least  for  young  girls  and  children,  would 
make  a  pleasing  change  from  the  sailor  and  Tarn  O'Shanter. 

The  colors  which  promise  to  be  most  fashionable  for  the  fall  are 
coq  de  roche,  burnt  orange  (though  the  popularity  of  the  latter 
is  diminishing),  royal  blue,  turquoise 
blue,  emerald,  Nile  and  sapphire. 
These  will  all  be  much  worn,  as 
well  as  the  ever  favorite  black  and 
white.  With  such  a  list  as  this  to 
choose  from,  we  may  hope  to  see 
some  very  charming  combinations 
and  color  schemes  at  the  approaching  millinery  openings. 

ladies'  neckwear. 
It  is  too  soon  to  tell  with  any  certainty  what  will  be  most  in 
vogue,  but  it  is  pretty  safe  to  say  that  lace  and  silk  scarves  will 
again  be  much  worn.  Chiffons,  both  plain  and  embroidered, 
promise  to  be  very  much  used  again  and  are  too  becoming  to  lose 
their  popularity  for  some  time.     There  are  so  many  pretty  arrange- 
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Fall  1898 

S.  F.  McKINNON  &  CO. 

Millinery— Mantles 

OUT     1  raVSllBTS    are  on  the  way  with  a  full  range  of  samples — 
they  are   carrying  everything  likely   to  be   in    demand    for  fall  trade — past 
successes  and  the  satisfaction  of  selecting  from  samples  so  wide  in  their  range 
warrant  you  in  waiting  for  our  men. 

All    Canada  will  be  covered — from  the  Atlantic  to  the  Pacific — 
every   buyer  will  have   his   opportunity    of  seeing   and    selecting  from    the 
grandest  lot  of  samples  it  has  been  our  pleasure  and  privilege  to  introduce. 

MlllinGry — We've    ransacked    the    world     to    have    perfection    in 
point  of  most  saleable  and  stylish  novelties  in  trimmings  and  millinery  needs 
generally. 

Mantl6S — McKinnon-made  mantles  are  now  past  the  experimental 
point,  the  best  judges  of  worth  and  style  have  been  the  most  generous  in 
placing  orders  for  fall  garments.      Full  range  of  McKinnon  Mantle  Samples 
at  the  warerooms — visiting  buyers  note  this. 

S.  F.  HcKINNON  &  CO.                           A/\TATT    T 

71=73  York  Street,    TORONTO.                                      "     -".A  A         • 

FOR 

McKINNON 
TRAVELLERS  I 
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MILLINERY- Continued. 

merits  for  the  neck  at  present  that  she  must  indeed  be  an 
unfortunate  woman  who  cannot  find  a  style  both  becoming  and 
fashionable.  With  silk  waists,  which  continue  to  be  worn,  taffeta 
and  liberty  silks,  chiffon  and  lace  are  all  used  for  bows,  ties  and 

collars.  One  very  becom- 
ing scarf  has  already  been 
a  good  deal  worn  in  New 
York.  This  is  made  of  net, 
either  white  or  black,  and 
must  be  at  least  two  yards 
long  to  allow  of  going  twice 
around  the  neck,  and  is 
tied  in  a  large  bow  in  front, 
the  ends  being  frilled,  or 
edged  with  wide  lace  (No.  4). 
Ribbon  ties  are  very  pretty 
which  go  twice  around  the 
neck  and  tie  in  front  in  a 
sailor  knot. 

A    NEW    MUFF    CHAIN. 

A  pretty  muff  chain,  which 
is  prettier  and  newer  than 
the  ribbons  fastened  with  buckles  which  have  been  worn  so  much,  is 
made  of  either  four  or  six  silk  cords  fastened  together,  at  intervals, 
with  jet,  as  shown  in  the  illustration  (No.  5). 

TRIMMINGS. 

For  evening  as  well  as  ordinary  house  wear,  colored  tinsel  and 
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becoming.  On  black  velvet  capes,  for  instance,  nothing  could 
be  prettier  than  this  trimming,  the  soft  leather  collar  forming  a 
frame  for  the  face  which  throws  out  the  beauty  of  a  fair  skin. 

RIBBONS. 

The  craze  for  ribbon  trimming  of  all  kinds  still  continues.  It 
would  be  hard  to  imagine  m6re  beauty  and  variety  of  colors  and 
designs  than  is  shown  this  season  in  ribbons.  Certain  it  is,  from  a 
glance  at  the  samples  shown  in  the  wholesale  houses,  that  the  stripe 
is  the  favorite,  though  large  quantities  of  plaids  are  shown,  as  well 
as  plain  ribbons,  reversible  satins,  checks,  stripes  and  velvet  ribbons, 
embroidered  satin  and  heavy  plain  satin  in  all  the  fashionable  colors, 
as  well  as  the  new  shaded  ribbons,  which  gradually  melt  from  light 
into  dark.  One  very  handsome  ribbon  is  of  shaded  blue-green,  on 
which  are  laid  narrow  green  lines,  and  toward  either  edge  a  strip  of 
dark  velvet. 

In  the  striped  ribbons  much  ingenuity  is  displayed  in  order  to 
get  a  pleasing  variety.     In  some  ribbons  the  pattern  is  bounded,  if 


Ko.fc 


beaded  trimmings  will  be  in  great  favor.     Leather  trimming  is  also 
very  much  worn,  both  black  and  colored,  and  is  undoubtedly  very 


one  may  use  the  expression,  by  outside  stripes  of  contrasting  colors. 
One  handsome  ribbon  has  a  green  ground  with  horizontal  yellow 
lines  and  vertical  stripes  in  mauve.  All  these  ribbons  are  as  wide 
as  ever  and  very  beautiful.  Sashes  are  still  fashionable,  most  of  the 
summer  gowns  having  belts  of  ribbon  with  long  ends  reaching  to 
the  hem  of  the  skirt. 

LACE. 

One  wholesale  house  is  showing  some  beautiful  novelties  in  lace 
overskirts  and  fronts,  as  well  as  entire  lace  waists.  It  is  difficult  to 
find  a  name  for  the  latter,  as  they  can  hardly  be  called  boleros,  and 
yet  are  not  fronts  alone,  as  they  cover  the  entire  waist.  These  are 
very  handsome  made  over  silk  gowns.  The  lace  is  escurial,  com- 
monly known  as  soutache.     (No.  6). 

Lace  is  also  being  much  used  in  trimming,  and  this  is  certainly 
a  godsend  to  women  who  wish  to  remodel  old  gowns. 
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Wholesale   HiHinery 


THE 


m 


LEADERSHIP 


The  Leadership  in    the  Wholesale    Millinery  Trade  is 
not  the    open  question  it  has    been  in   the  past. 

The  Season   just  closed    has    strongly  entrenched 
us  in  that   position. 

That  we  will  maintain 

THAT  REPUTATION 

an  inspection  of 

OUR  SAMPLES  FOR  FALL 

will  demonstrate. 


Our  travellers  are  now  out  on  their  respective   routes  with  complete  range,  and  we  re- 
spectfully invite  the  Trade  to  reserve  their  orders  until  they  have  inspected  same. 


The 


* 


D.  flcCALL  CO. 


Limited. 


Down  Comforters 

White  Cushions  and  Cosies.     Cotton  Quilts. 


Bed  Pillow  Specials 

Acme,  6  lbs,  $1,50 
Pride,  6  lbs,,  1.75 
Monarch,  6  lbs,,  2.00 

All  feather  filled. 

Fancy  art  tick  coverings. 


Cushions 


$WAW  BR'AND 

ASK  FOR  PRICE  LISTS. 


PARLOR 

LAWN 

VERANDAH 

An  immense  range. 
Beautiful  coverings. 


Letter  orders  filled  promptly  and  accurately. 


The  TORONTO  FEATHER  &  DOWN  CO.,  m* 

Office,  Sample  Room  and  Factory:   No.  74  King  St.  West,  Toronto 
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MILLINERY— Continued. 

A  t  mat  Alioi  C  ai  TUMN  TRADE. 
The  John  I).  Ivey  Co.,  Limited,  told  The  Review  that  the 
spring  season  just  passed  has  been  a  record  breaking  one,  being 
fa>  ahead  of  any  previous  season.  Their  travelers  have  been  out 
with  fall  samples  for  the  past  two  weeks,  and  orders  are  coming  in 
freely.  Velvets  and  velveteens  are  selling  very  strong,  and  it  will, 
without  doubt,  be  the  biggest  velvet  season  we  have  had  in  years. 
Wide-awake  merchants  will  place  their  orders  for  these  lines  early 
during  the  month  of  July,  before  the  advance  in  duty  takes  effect. 
Ribbons  in  checks  and  stripes  are  shown  in  profusion  in  all  widths 
for  ties  and  trimmings.  For  the  better  trade,  plain  taffeta  effects 
will  be  most  in  demand.  They  are  also  showing  a  very  large 
range  of  hats.  Walking  hats,  sailors  and  cable  brim  effects  will 
be  very  largely  worn  for  the  early  trade.  This  house  is  showing 
some  very  pretty  exclusive  designs  in  trimmed  walking  hats  not  to 
be  found  elsewhere.  In  trimmings,  mercury  wings  in  plain  and 
spangled  effects,  with  osprey,  will  be  the  proper  things. 

PRESENT    TRADE    AND    AUTUMN     PROSPECTS. 

S.  F.  McKinnon  &  Co.,  when  asked  about  the  June  trade,  said 
that  so  far  as  they  were  concerned,  it  had  been  most  satisfactory, 
and,  like  the  four  preceding  months,  their  sales  show  a  big  increase 
over  the  corresponding  month  for  last  year.  This  firm  believe  that, 
taking  the  millinery  trade  as  a  whole,  the  business  for  the  month 
just  closed  had  been  satisfactory,  and  that  reports  from  different 
directions  lead  them  to  believe  that  stocks  are,  generally  speaking, 
in  good  shape  and  will  be  low  when  the  season  closes,  one  great 
point,  in  their  opinion,  to  be  aimed  at. 

June  trade  was  marked  by  a  steady  demand  from  all  parts  of 
the  Dominion  for  sailors,  black  and  white  wings,  plain  ribbons 
and  chiffons,  with  an  unusual  demand  for  fancy  tie  ribbons  and 
black  moire  ribbons,  particularly  in  the  wide  or  sash  widths.  There 
will  be  a  continued  big  demand  for  these  lines  through  July.  So 
sure  are  they  of  this  demand,  that,  within  the  past  ten  days,  cable 
repeats  have  been  sent  over  for  nearly  all  the  above  lines. 

"You  ask  what  we  are  thinking  or  rather  what  we  are  doing 
with  regard  to  the  coming  fall.  Well,  we  have  been  both  thinking 
and  acting.  In  looking  into  the  business  future,  from  the  present 
bright  outlook,  we  think  that  the  prospects  are  most  encouraging, 
as  the  country  certainly  gives  prospects  of  an  abundant  harvest, 
and,  unless  something  unforseen  occurs  to  mar  these  bright  pro- 
spects, we  do  not  require  to  be  prophets  to  predict  a  big  fall  trade. 
And,  therefore,  in  view  of  the  very  cheerful  condition  of  things, 
we    have  practically   passed  the  thinking   stage  and  ring  out  the 


proclamation  that  we  have  made  and  are  making  further  great 
preparations  for  the  fall.  We  make  it  plain  and  clear  through  this, 
your  valuable  and  widely  circulated  journal,  so  that  the  echo  may 
be  heard.  And,  in  support  of  our  argument,  as  you  are  aware,  in 
addition  to  our  resident  Kuropean  buyer,  who  has  been  operating  in 
the  foreign  markets  since  early  in  March,  we  had  two  extra  buyers 
sail  by  the  ss.  Majestic  on  the  15th  June  to  assist  in  selecting  trimmed 
patterns  and  the  latest  English  and  Parisian  novelties  for  our  mil-  ' 
linery  opening  and  general  fall  trade.  With  regard  to  the  goods 
themselves,  it  is  hard  to  say  at  this  early  date  just  what  the  leading 
features  on  extreme  novelties  may  be,  but,  at  the  same  time,  many 
strong  features  are  pronounced  and  at  this  date  being  brought 
before  the  trade  for  their  inspection.  A  careful  look  through  our 
collection  of  samples,  which  is  now  in  the  hands  of  our  representa- 
tives, reveals  a  newness  of  character  and  reflects  a  style  and 
effectiveness  which  tells  us  that  the  millinery  lor  the  coming  season 
will  mark  a  forward  step  in  this  all  important  article  of  ladies' 
wear. 

"  Velvets,  plain,  fancy  and  mirior,  will  be  largely  employed  in 
the  manufacture  of  fall  and  winter  millinery.  In  plain  faille  ribbons, 
double-faced  satins,  moires,  taffetas  and  fancy  ribbons,  many 
entirely  new  designs  and  colors,  are  showing,  such  as  will  blend  in 
perfect  harmony  with  the  different  weaves  in  velvets  and  other 
trimmings.  Wings,  birds,  fancy  feathers,  quills  and  ostrich  effects 
will  also  all  be  important  factors  in  the  season's  collection  of  hat 
adornments." 

FASCINATING    FRILLINGS. 

It  would  be  difficult  to  imagine  a  more  beautiful  assortment  of 
laces,  frillings,  and  fancy  goods  generally,  than  is  shown  this  season 
by  E.  &  H.  Tidswell  &  Co.,  Wood  street,  London,  Eng.  They 
have  gathered  together  in  their  warehouse  veilings,  nets,  fichus, 
bows,  fans,  cravats,  silks  and  trimmings,  in  such  bewildering  variety 
that  nothing  short  of  a  personal  visit  could  do  them  full  justice. 

Those  in  search  of  smart  and  dressy  trifles,  such  as  women  of 
fashion  love,  should  endeavor  to  acquire  some  of  their  leading 
lines.  If  personal  examination  is  impossible,  drop  them  a  line  for 
particulars.     Their  advertisement  appears  in  this  issue. 

WHITE  SAILORS. 

The  demand  for  white  sailors,  during  the  month  of  July  promises 
to  be  large.  S.  F.  McKinnon  &  Co.,  have  made  special  provision 
and  have  in  stock  the  latest  and  best  selling  styles.  The  range 
comprises  whites,  black  and  colors,  in  the  leading  shapes  and 
popular  prices. 


E.  T.  Wright 

Manufacturers  of 

Tubular,   Cold  Blast 
and  Search  Light 
Lanterns. 

Bird  Cages,   Mouse 
Traps,  Flour  Sifters. 

Stamped,  Re  tinned  and  Japanned 

.  .  .  TINWARE 


Hamilton,  Canada. 


Boss 
Washer 

Walter  Woods 


.Hamilton 
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FALL  MILLINERY 


Our  travellers  are 
now  on  their  way  to 
see  you,  with  the  most 
complete  range  of  sam- 
ples we  have  ever  had 
the  pleasure  of  placing 
before  you. 


We  would  beg  for 
them  your  usual  kind 
consideration,  and  trust 
that  you  will  not  place 
your  orders  elsewhere 
before  seeing  what  they 
have  to  offer  you. 


TRIMMED    MILLINERY  A  SPECIALTY. 


The 


JOHN  D.  IVEY  COMPANY 


Limited 


TORONTO. 
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SHOREYS 


2« 
S.r 


Rigby  Waterproofed 
Frieze  Ulsters 


In  eight  shades 


O 


Black,  Blue,  Claret,  Mid  Brown,  Dark  Brown 
Blue  Mix.,  Olive  Mix.,  and  Heather  Mix. 

Made  with  Raised  Seams,  open  at  the  Bottom,  5  pockets,  deep 
facings,  stylish  linings,  unshrinkable.  Made  from  All-Wool  Friezes, 
and  at  a  price  to  ensure  you  the  trade  in  this  line.  Send  for  Sam- 
ples and  Prices. 


H.   SHOREY  <£  CO., 


MONTREAL 
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New  Fashionable  Corsets 

QUEEN  MOO  CONTOUR 

MAGNETIC  VICTORIA 

YA  TISI  7 HELM A 

Hygeian  Waists  and  Standard  Dress  Bones. 


Manufactured  by  ...  . 

The  Crompton  Corset  Co.,  Limited  oxtak 


Never   before— Never  again,   but  just  now 

we  will  give  you  the  choice  of  16  patterns  of  rich 

Bronzed  Clocks — never  sold  for  less  than  §15.00  per  dozen — 


at  $9.00  per  dozen 


Terms,  2     10  days  or  30  days  net 
fob.  Chicago. 


They  are  NOT  seconds  or  job  lots,  but  regular  standard  size  and  finish,  movements  guaranteed, 
and  they  can  be  laid  down,  if  distance  is  not  too  great,  for  a  dollar  each  or  less. 

Here  is  a  chance  to  sell  these  goods  at  a  good  profit  at  the  U.S.  manufacturers'  prices. 
Order  at  once,  this  offer  will  only  hold  for  a  little  while. 


Toronto  Office,  72  Bay  Street       The    R6g©flt    Mfg.    Co. 

182  and  184  Wabash  Ave.,    CHICAGO 


Chas.   Edwards,   Mgr. 


THE  DRESSY  YOUNG  MAN 

Is  the  Gentleman  you  expect  to  sell  clothing  to. 
HE  HAS  LEARNED  that  he  can  buy 

SHOREY'S- — ^ 

READY-TO-WEAR  CLOTHING 

Guaranteed  in  every  particular,  for  less  than  half 
the  money  it  used  to  cost  him  to  get  his  clothes 
made  by  a  tailor. 

You  Will  Need  These  Goods  to  Catch  His  Trade. 

Our  travellers  are  now  on  the  road,  and  an  inspection  of  our 
samples  will  convince  you  more  than  any  other  argument  that 
it  will  pay  you  to  keep  our  goods. 


H.  SH0REY  &  CO. 


MONTREAL. 
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Special  Manufacturers  of  Travellers'  Com= 
mercial  Sample  Trunks. 

J.  EVELEIGH  &  GO. 


MONTREAL. 


Commercial  Travellers'  Trunks  and  Sample  Cases — of  every  description — 
made  to  order — Dry  Goods.  Boots  and  Shoes,  Hardware,  Crockery,  Per- 
fumerv,  etc.      Regular  sizes  kept  in  stock.     Special  sizes  made  to  order. 


Makers  also  of  Trunks  and  Travelling  Bags — of  all  kinds — Portmanteaux, 
Valises,  Gladstone,  Club,  Dress  Suit  Cases,  English  Kit  Bags,  Telescope 
Cases,  Furnished  Bags,  Wicker  .Basket  Trunks  for  Ladies',  etc.     Send  postal. 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  *  *  COMPANY. 


FIRE 

AISD 

MARIISE 


Head  otttce  Capital  Subscribed 

Toronto,     caapit+al  Pa!d  Up    " 

Assets,  over 
Out.  Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Nan.  Director. 

C.  C.  FOSTER,  Secretary. 


Hiram  Johnson 


IMPORTER  AND 
EXPORTER 


Wholesale  Manufacturer 
of  all  kinds  "f 


for  Gentlemen,  Ladies  and   Children 

OVERCOATS  CAPES 

CLOAKS  ROBES 

Makes  a  specialty  of  exporting   Furs      The  best  market 
price  will  be  paid  for  ali  kinds  of  Raw  Furs. 


N.  B. — The  best  price  paid   for  Beeswax  and   for  Ginseng. 


THE. 


c 


494  St.  Paul  Street,  MONTREAL 


ANAOIAN   COLORED 

COTTON 

MILLS  COMPANY 

•  • 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  GO,,  AGENTS 

MONTREAL,  and  TORONTO 


Rockwood 
Woolen  Mills 


HARRIS  &  CO. 


The  attention  of  the  trade  is  respectfully  called  to  the 

Harris '/» Standard  and  Heavy-Weight  Friezes 

FOR  SALE  BY  THE  LEADING  WHOLESALE  HOUSES. 


R.    R.    DAVIS,   Selling  Agent,    -    3  Wellington  St.  East,  T0l0nt0 


-i; 
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THE    WINNIPEG    DRY    GOODS    TRADE. 

OUR  CORRESPONDENT  VISITS  THE  TRADE    BEFORE 
THE  FAIR. 

[•HE  PALL  GOODS  WHICH  ARE  BEING  shown  THE  MERCHANTS — 
STYLES  SEEN  IN  THE  WEST — THE  WHOLESALERS  HOPEFUL 
AND    RETAIL    TRADE    IS   GOOD. 

From    I'm    Review  s   Special   correspondent. 

WINNIPEG  is  given  over  to  a  frenzy  of  preparation  ior  her 
big  Industrial  Fair,  which  is  becoming  more  and  more  each 
year  the  great  event  of  the  season.  The  railway  rates  are  so  low 
that  a  few  days  in  the  city  at  that  time  is  practically  within  the 
reach  of  all,  and  scores  of  merchants  make  it  the  occasion  of  renew- 
ing their  stocks,  and  wholesale  men  lay  themselves  out  to  have  fall 
samples  well  forward,  their  travelers  called  in  from  all  parts  of  the 
country,  and  everything  in  readiness  to  show  their  visitors  the  latest 
thing  in  every  line.  It  is  an  excellent  opportunity  to  display  to 
advantage  goods  which  are  too  perishable   to  send  on  the  road. 

At  Stobart,  Sons  &  Co.'s,  when  your  correspondent  called,  all 
seemed  as  busy  as  bees,  getting  the  travelers  ready  for  the  road  with 
fall  samples.  In  sympathy  with  the  rapid  extension  of  their  busi- 
ness and  the  bright  prospects  for  the  fall,  their  purchases  have  been 
very  heavy.  Of  course,  the  winter  trade  in  Manitoba  is  chiefly  in 
heavy  goods,  and  large  quantities  of  rich  dress  goods,  serges,  tweeds, 
covert  cloths,  flannels,  flannelettes,  heavy  underwear  and  hosiery 
appear  in  the  fall  samples.  But  the  artistic  is  not  overlooked,  judg- 
ing from  the  array  of  the  crinkled  silks  and  velvets  of  every  con- 
ceivable shade,  which  are  now  so  much  the  vogue  in  Paris  and 
London,  and  which  will  be  the  correct  thing  for  the  balls  and  re- 
ceptions in  Manitoba  next  winter.  Stobarts  are  making  a  special 
feature  of  ribbons,  or  rather  the  enormous  increase  of  their  trade 
in  this  article  has  led  to  an  increased  stock,  in  very  choice  lines. 
They  are  giving  their  customers  the  advantage  of  July  importations 
in  all  continental  goods.  This  house  always  does  a  large  business 
in  table  and  house  linen,  and  had  recently  to  cable  for  a  still  further 
shipment  of  linen  towels.  In  view  of  the  great  crop  prospects  they 
have  laid  in  a  tremendous  stock  of  jute  grain  bags. 

In  reply  to  the  query,  '*  How's  business  ?  "  Mr.  Peck,  of  W.  J. 
Peck  &  Co.,  said:  "Business  is  good,  though  June  is  always 
supposed  to  be  a  quiet  month  with  us.  We  expect  a  great  many 
of  our  customers  in  during  Fair  week,  and  are  prepared  to  show 
them  a  large  range  of  goods  in  clothing,  underwear,  shirts,  caps 
and  furs,  all  of  the  latest  design." 

Wynn,  McBride  &  Co. :  This  firm  report  a  big  trade  in  golf 
and  bicycle  hose,  of  light  weight,  solid  colors,  and  extra  fancy  tops. 
The  demand  is  for  much  lighter  weight  goods  than  formerly,  and 
tops  can  hardly  be  too  gay.  The  intense  heat  has  materially 
improved  trade  in  all  lines  of  summer  wear.  The  buyer  for 
this  house  has  just  returned  from  eastern  markets,  where  he  secured 
some  very  extra  lines  in  neckwear. 

Robert  Bryce  &  Co.,  representing  Thomas  May  &  Co.,  of 
Montreal,  and  other  houses,  have  just  received  their  fall  samples 
of  millinery,  which  show  to  great  advantage  in  their  large  and  well 
lighted  showrooms.  Among  the  noticeable  features  is  the  great 
range  of  walking  hats  and  sailors,  in  felt.  Wings  are  again  very 
much  in  evidence,  also  sequins  and  fancy  chenilles.  Children's 
muffs,  collars  and  hoods,  in  white  fur  or  lambskin,  are  a  line  also 
showing  a  number  of  very  pretty  designs,  and  ladies'  shoulder  capes 
of  curled  feathers  are  also  among  the  latest  novelties.  Mr.  Bryce  is 
at  present  on  the  road  with  fall  and  winter  samples, but  will  be  in 
Winnipeg  for  Fair  week. 

Robinson,  Little  &  Co.:  Mr.  Slater,  western  representative  of 
this    London,  Ont.,  house,  is  showing  an  extra  fine   line    of   fancy- 


black  broches  and  silk  and  wool  travers,  for  winter  dress  goods.  It 
would  be  difficult  to  imagine  anything  handsomer  in  design  and 
finish.  Also  a  large  variety  of  tweeds,  covert  cloths  and  tartans. 
Mr.  Slater  reports  business  good,  and  that  all  fall  samples  were 
well  forward. 

In  Mr.  Slater's  sample  rooms  your  correspondent  met  Mr.  A. 
T.  Reed,  representing  the  Canada  Featherbone  Co.  Mr.  Reed  is 
here  to  arouse  the  fair  sex  of  the  west  to  the  advantages  of  feather- 
bone  over  steels  or  whalebone.  Judging  from  the  samples  of  work 
shown,  especially  silk  dress  waists,  this  should  not  be  a  difficult 
task,  Mr.  Reed  is  to  arrange  showrooms  for  Miss  Jessie  Low,  who 
will  hold  classes  for  dressmakers,  at  which  all  the  uses  of  this  new 
stiffening  will  be  fully  demonstrated. 

The  D.  McCall  Co.  are  showing  a  fine  line  of  new  fall  hats  and 
trimmings.  Mr.  John  McRae  was  just  in  the  act  of  booking  his 
first  order  for  winter  millinery  when  your  correspondent  called.  The 
velvet  flowers  shown  for  winter  hats  are  very  beautiful,  particularly 
the  roses,  fuschias,  nasturtiums,  and  variegated  foliage.  These 
latter  are  so  perfect,  they  look  like  sprays  freshly  broken  from 
foliage  plants.  Among  the  novelties  are  the  two-tone  veilings  — 
black  veilings,  with  black  and  colored  chenille  spots  in  groups, 
mauve,  red,  blue,  green,  and  yellow  being  among  the  colors 
shown.  Pheasants'  tails  are  shown  among  the  birds  and  wings, 
though  black  and  white  predominate.  Large  wing-shape  orna- 
ments of  breast  feathers  in  green  and  black  and  red  and  black  are 
among  the  latest  styles  of  trimming.  Shaded  silk  crinkled  still 
holds  its  own,  and  is  specially  effective  in  deep  purple  shade  to 
delicate  mauve.  Mr.  McRae  has  received  word  that  he  may  expect 
a  large  delegation  of  provincial  milliners  to  visit  him  during  Fair 
week. 

R.  J.  Whitla  &  Co.:  Business  has  grown  with  this  firm,  until 
they  have  been  obliged  to  secure  additional  warehouse  accommoda- 
tion for  staple  lines.  Like  their  neighbors,  they  are  anticipating  a 
rush  during  Fair  week,  and  are  preparing  accordingly.  The  staple 
department  is  well  filled,  and  up-to-date  in  all  lines,  one  of  the  last 
shipments  to  arrive  being  two  carloads  of  silicias,  satin  jeans, 
surah  twills  and  sateens.  The  hosiery  department  has  just  passed 
into  stock  a  large  consignment  of  Nos.  65,  80,  860  and  875  cashmere 
hose.  Continental  goods  continue  to  arrive  almost  daily.  Every- 
body in  the  establishment  appeared  up  to  their  eyes  in  business. 

THE    RETAILERS. 

The  retail  trade  is  good,  and  they,  also,  judging  from  past 
experiences,  will  reap  a  harvest  during  the  Exhibition.  Jerry 
Robinson  &  Co.  are  pushing  to  completion  their  new  addition, 
which  will  contain  one  of  the  finest  millinery  show  rooms  in 
Canada. 

Mr.  Fumer,  of  the  Arcade,  has  left  on  a  purchasing  trip  to 
Europe,  to  secure  stock  suitable  for  his  large  new  premises  in  the 
Trust  and  Loan  Co.'s  block,  Portage  avenue. 

Miss    Bains,    one  of  the  oldest   millinery  houses  in  the  city, 
announces  a  special  line  in  trimmed  hats  for  Exhibition  week. 
Winnipeg,  June  23,  1898. 


CANADIAN    HAIRCLOTHS. 

The  manufacture  of  haircloth  has  now  been  brought  to  a  high 
standard  of  quality  in  Canada.  The  factory  at  St.  Catharines, 
Ont.,  owned  by  the  Dominion  Haircloth  Co.,  has  been  doing  busi- 
ness nearly  four  years,  manufacturing  all  classes  and  grades  of 
haircloths  required  by  the  different  trades.  It  meets  all  the  kinds 
of  goods  imported  from  foreign  countries  with  good  success,  both 
in  quality  and  price. 
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The  illustrations  as 

given  on  this  page  show  our  new 
method  for  the  syp  ^t^pljp  Skirt 
retailing  of  Protec- 

tor by  the  yard,  the  Cabinet  being 
furnished  with  first  order  for  10 
gross  assorted  staple  shades. 

Every  dealer  who  favours  the 
gross  method  of  selling  should  have 
one  of  these  Cabinets. 


*/ 


CORTICELLI  SILK  CO. 


Limited 


Canadian  Mills 
St.  Johns  and  Coaticook,  P.  Q. 


TORONTO 
WINNIPEG 


MONTREAL 
QUEBEC 


Cabinet  Open. 


There  is  only  ONE 


iJi 


^if 


Skirt  Protectory  but  dozens 
of  imitations.  Every  bunch  of  the  genuine 
is  branded,  and  is  put  up  in  4, 5  and  6  yard 
lengths.  By  the  gross  of  yards  every  fourth 
yard  is  stamped  as  above. 


net  Closed. 


8s 
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ORTICELLI    SILK   MILLS— Florence,  Leeds;    laydenmlle, 
Av  Mass.,  and  Hartford,  Conn.,   U.S. 


s 


(ORTICELLI  SILK  MILLS 


St.  Joints,    Prov.    One. 
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FOR  NEW  BUILDINGS  OR  IMPROVING  OLDIONES 


Use  our 


o 


Metallic  Cornices 
Sky  Lights,  Ventilators 
Sheet  Metal  Fronts,  etc. 


-* 


is 


WE  MAKE  PATTERNS  AND  SIZES  TO  SUIT 
ANY  NEED. 


01-^1^3  „ 


-  -■  • 


Mm 

—    js-^i^^r 

— — ^r     ■A*'.  J    Win      i   i-    .■^ii^iJ|i^'J.l>'l|iiiJ'Wll.M'WiWH!»^Wi*l',^i.Pr*W|  ^f 

r.        i   .       ■  -.  ...     ■  i.i      ■   ..W  -,      -■     ,■■■     -,y   |  -     --  '■ 


1  '».■-   •■    .  ■  . .......  .i    ■  ■.,,..-,„„,     ,,. ,,., w  [.."  •  4 


: 


[<  Cornice,  No.  1154.  r      .  -  | 

FOR  INTERIOR  FINISH  USE  OUR  FAHOUS 

riETALLIC  CEILINGS 

All  these  goods  give  lasting  satisfaction. 
They  give  a  most  handsome   effect,  and  are  durable,  warm,  fireproof,  and  economical. 

They   are  the  popular,  up-to-date  building  materials — their  superiority  being  highly 
appreciated  by  all  practical  people. 

Better  send  for  our  new  catalogue — it  gives  full  information  about  all  our  reliable  lines, 
and  will  interest  you. 

Metallic  Roofing  Co.,  Limned 

&    *    J    1176  King  St.  West,  TORONTO 


mw 


t^laa 


so 
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The  Merchants  Counter  Check  Book  Co. 


LIMITED 


Manufacturers  of 


COUNTER 
CHECK  - 
BOOKS  - 

27  Wellington  St.  West, 


?V 


**4 


'*/„ 


# 


$/< 


'to 


TORONTO 


The 
Brook 
Woolen 
Co.  u 


mited 


-:  MANUFACTURERS   OF  : 


Carded    Yarns 

BLANKETS     A 
3. 

SlflCOE,  ONT 


TWEEDS,      FRIEZES,     FLANNELS,      BLANKETS     AND 
FULLED    CLOTHS. 


THE  BROW  IS  &  W1GLE  CO.,  United 

•^ KINGSVILLE,   ONl 


Manufacturers  of  the 


White  Aue  Saxony  Blanket^ 
Point  and  Klondyke  Blankets 


IN  ALL  SHADES. 


Wholesale  supplied  only. 


GCO.    D.  ROSS  &   CO.,      Sole  Agents, 


MONTREAL  AND 
TORONTO 


NOW  IS  THE  TIME  TO  BUY 

Hammock  Chairs 

FOR  THE  HOT  WEATHER. 

Automatically  adjusting",  from  upright  to  reclining  at 
full  length,  the  "ACME  OF  COMFORT,"  strong  and  durable, 
fold  flat,  15-lbs.  each. 

Try  Sample  Crate  of  6,  $12  net,  100-lbs.  R.  R.  rate, 
first-class,  K.  I). 

HOURD  &  COMPANY 

London,  Canada. 


Oxford  Woolen  Mills 

OXFORD,  NOVA  SCOTIA. 

In  Successful  Operation  since  1867. 

PURE  WOOL  TWEEDS 

AND  HOMESPUNS. 

Standard  never  has  been  lowered,  and  NEVER  WILL  BE. 
Canadians  are  appreciating  this  more  every  season. 
We  believe  our  Fall  Goods  will  suit  you. 


Oxford  Mfg.  Co.,  Limited,  -   Oxford,  IN.S. 
CYKES  6c  AlIS LEY       ^ 

—  Manufacturers  of  — 

Tweeds,  Blankets, 
Rugs,  Collar  Cloths, 

Linin^S;     and  all  grades  of 

/Carpet  Yarns. 
4£ 


- 


GLEN  WILLIAMS,  ONT. 


N 


SMITH  &  BAKER 

DUNDAS,  ONT. 

—  Manufacturers  of — 
▼"▼"♦"▼▼"▼"▼"▼  ♦  ♦♦♦ : :  ^♦♦+  ♦▼"▼▼▼♦▼"♦ 

Gloves  —  Iflitts 

♦♦♦♦♦♦♦♦♦♦♦♦:»♦♦♦♦♦♦♦♦♦♦♦ 

We  make  a  specialty  of 

the   finer  line  of  goods. 

Wholesalers  write  for  samples. 


SEAFORTH    WOOLLEN    MILLS. 


Tweeds,  Etoffes,  Friezes,  Etc. 
W.    D-   VAN    EGMOND  -  -  SEAFORTH,  ONT. 
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stag  Dominion  Hair  Cloth  Co. 


'^#^^#^^#i^^ip^^^P#^^^ 


JAMES    PRICE,  Prop. 


ST.  CATHARINES,  ONT. 


i 


Manufacturers  of  all  kinds  of     p 


wm 


Hair  Cloth  Crinoline 

French  Black,  Bleached  ^  Grey 

Tailors'  Paddings 

Furniture  Seating  and  Covering 


f 


V 


^^S^sss^^^^ 


?^^^^^^^^^? 


Flags 


of  all  descriptions. 


♦♦♦♦♦♦♦♦ 


Tents,  Awnings, 


AND 


Camp  Furniture. 


We  are  the  largest 
manufacturers  in 


A  A  U  A  n  A  -S»  '    J  Of\1    Medals  and  First  Prizes  at  leading 

UAmAUA  I  <-yJ3    exhibitions  all  over  the  world  tell 

*3"  (  *S*  the  tale  of  superiority. 


*'!* 


COLE'S  NATIONAL  MFG.  CO., 


160  Sparks  Street, 


OTTAWA 


02 
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Established  1870 


TRADE 


..THE.. 


MARK 


Star 
Shirt 


IS  VALUE  FROM  NECK  TO  TAIL-YOU  CAN  GET  THEM 

IN    WHITE   OR   IN    FANCIES   OR    IN    NEGLIGES, 

WHICH  CAN  BE  DELIVERED  AT  ONCE. 


Our  productions  are  celebrated 
for  high-class  workmanship  and 
best  laundry  treatment. 


E.  Van  Allen  &  Co. 

HAMILTON,  ONTARIO 


*■ 


^1%, 
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TO  THE  TRADE 


17  FRONT  ST.  WEST 
TORONTO 


17  FRONT  ST.  WEST 
TORONTO 


We  are  offering  the  following  special  drives  in  SUMMER   GOODS,  of  which  our 

travellers  are  showing  samples  : 


Summer 


Newest  patterns    in  Washing 
Ties,  including  Derbies,  Bows 
and  Lombards. 
Extra  value  in  Silk  Bows. 


Shirts , . . 


Regattas,  soft  front,  with  Cuffs 
attached  or  detatched. 
Cashmere,   with  Silk  Stripes, 
large  assortment  of  patterns. 
Ceylon    Flannel — extra   good 
quality  and  value. 


White  Duck 
Pants . , . 


Repeat  orders  received  for 
these  goods  every  day.  Order 
now  for  the  Holiday  Trade. 


Half  Hose 


Special  lines  of  Cashmere  and 
Cotton  in  Black,  Tan  and 
Tartan,  also  Fancy  Spots. 


Also  a  full  range  of  the  following 
Holiday  Goods  : 

Rowing,  Lacrosse  and 
Athletic  Shirts  in  Black, 
Blue  and  Garnet. 

Bathing  Suits  and  Trunks 

in  all  sizes. 

Belts. 

Sweaters  in  all  colors,  and 
full  range  of  sizes  and 
prices. 

Our  travellers  are  showing  a 
large  range  of  new 

FALL  TIES 

Newest  patterns,  specially  im- 
ported for  our  own  trade. 


Letter  Orders 

Promptly  and  carefully 
attended  to.     .     .     . 


CADLFEILD.  HENDERSON 


TORONTO,  ONT. 


<ZJ>. 


17  FRONT  ST.  WEST 
TORONTO 


17  FRONT  ST.  WEST 
TORONTO 


"y*^ 


1)4 
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Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

j  Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


Selling  Agents  for- 


! 

i 
i 

I 
i 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  niller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.  FINLEY 
J.   R.   SMITH 


Montreal 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


MID  &  CO. 


McKinnon  Building  and 
85  King  St.  West 


Wholesale  Importers         TORONTO 
and  Jobbers 

Men's  Furnishings 
Underwear,  etc. 


SPECIALTIES  IN 


Sweaters,  Golf  Hose,  Dressing 
Gowns,  Travelling  Rugs. 


Dominion  Agents  for  English  Manufacturers  : 

YOUNG  &  ROCHESTER 

Shirts,  Collars,  Neckwear,  etc. 

TRESS  &  CO. 

High-Class  Hats  and  Caps. 


SYSTEMATIC 
SAVING 


^§»        <£>       «£§•        <j£ 


Can  be  accomplished  by  taking  out  an 


Unconditional  Accumulative 
Endowment  Policy 


IN   THE 


Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACCONALD, 

Managing  Director 
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WANTED 


t 


♦♦ 

♦♦ 


♦♦ 

♦♦ 
♦♦ 

♦♦ 
♦♦ 
♦♦ 
♦♦ 

0* 


♦♦ 


The   names  and  addresses   of 
ioo  of  the  largest  buyers  of 

GOOD,  High-Grade 
Clothing 

in  Canada.  State  quantity  of  goods 
bought  per  annum,  and  styles  of 
garments  best  suited  to  your  trade. 


We  will  make  it  interesting 
to  you. 


I  A.  S.  CAMPBELL  &  CO. 

i  MONTREAL. 
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The  Dominion 


Oilcloth  Co 


New    Designs   and    Colors   for   FALL   TRADE   in... 


Floor, 

Table,  Shelf 
and  Stair ... 


OILCLOTH 


See  our  Samples.        Travellers  of  all  wholesale  dry  goods  houses 
in  Canada  carry  them. 


©A© 


Office  and  Works:  SSSSSSi—   MONTREAL 

Branch  Office  :   TORONTO 
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Perrtn  s  Gloves 


svCUtVIC79      PHILADEI.^ 


Perrin's  Gloves 


For  Ladies 


§ 
f 

ts\ 

'IS 
(US 


Perrin's  Bretagne.7  Studs,  Lacing 
Perrin's  Belfort,     i  Dome  Fasteners 
Perrin's  Lucille,     a        " 
Perrin's  Olga,         2        " 
Perrin's  Broadway,  2    " 
Perrin's  Favette,  4  Pearl  Buttons 


Perrin's  Gloves 


For  Gentlemen 


mm 


Perrin's  Conde 
Perrin's  Breda,  2 

Perrin's  Dauphine,  2 
Perrin's  Regence,     2 
Perrin's  Elk  Tan  Cape.i 
Perrin's  Cable  Sewn,    2 


2  Dome  Fasteners 


QUALITY     GUARANTEED. 

The  above  lines  are  always  leading  and  are  much  recommended 
for  style  and  good  wear.  We  have  a  complete  stock  ordered  for 
the  Fall  trade  in  the  best  selling  shades. 


1 


Perrin  Freres  & 

5  Victoria  Square,   Montreal . 


Cie. 


^^^■^^^^^■^■^■^■^■^■^^■^■^■^•^•^■^■^^•^■^■^■^•^■■^■^•■^■■^■■^•^•■^■^•^•^■■^•^■^■^^ 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples   for    FALL   TRADE    1898,    now    ready. 


United 


FLANNELETTES 


Stripes  and  Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Courtenay  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents    .    .    . 
J.  SPROUL  SMITH,  39^  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


HILLS 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 
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HOUSE  GARMENTS 


New  York  Styles. 


STYLE   1000 


75  Dozen 


Fancy  Flannelette 
Lined  Waist 
Full  Skirts 

$13.50  dozen 

5  dozen  lots  $  1  2  OO  net. 


50  Styles 


Perfect  Fitting 
Nobby 
and  Stylish 

$13.50  to  $36.00 


Style  1000 


Separate  Skirts 


TAILOR  -  MADE. 


I 

( 

Children's  Coats      J 


From  $12.00  to  $45.00  Dozen. 


Black  and  Navy  Serges. 
Fancy  Black  Brocades. 
Covert  and  Ladies'  Cloths. 


Eiderdown  Flannels. 

Fancy  Tweed — newest  styles. 

Sizes,  2  to  5. 


Boulter  4  Stewart, 


30  Wellington  St. 
East, 


Toronto 
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I  Lister's  Silk        j 

|         ^"        Velvets    1 

A       For=  *  *  English  flake  .  .  ^ 

|      Millinery,  Mantles  and 
J  Dress  Trimmings  | 

! 


Cannot  be  excelled  for  Finish  and  Wear. 
EVERY    YARD    GUARANTEED 

IF  YOU  ARE  NOT  USING  THEM,  TRY  THEM,  AND  YOU  WILL  BUY  NO  OTHER 


%      ir  iuu  ake  mn  uaiiiu  mciu,  iki  ijiciyi, mw  iuu  will  bui  nu  uincR     c 


Foster  &  Clay 


Trade  |(-  «\    /M  :|mark 


SCOTCH  FINGERINGS  VEST  and 

SHETLAND  ;~-Jfe^      SHAWL  WOOLS 

AIMLUilflR  *^  CaMe  Cord  and  Soft 

PETTICOAT  ■■*-•— **  •    '^W^       Knitting  Worsteds 

HOLLINQS  HILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also  List  of 
WOOLS    MADE    SPECIALLY    FOR    GLOVE    AND    HOSIERY    MANUFACTURERS. 


AGENT  FOR  CANADA'-^^"^^  Wholesale  Trade  Only  Supplied 

MR.  JOHN  BARRETT,  32  Lemoine  Street,  Montreal. 
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WALKING. 


CYCLING. 


BOATING. 


Rainproof  SERGE 


For  Skirts  and  Costumes,  is  DURABLE,  LIGHT,  DRAPES  WELL,  and  DOES  NOT  CLING 


HAS  A  WORLD-WIDE  REPUTATION 

FROM  LEADING  DRY  GOODS  HOUSES  ALL  OVER  CANADA. 


Established   1785. 


BEE  HIVE 

Knitting  Wools 


— MADE    BY- 


J.  &  J.  Baldwin 


Halifax,  Eng. 


The  oldest  established  and  largest  makers  of 


R  EGISTERED 


All  Kinds  of  Knitting  Wools. 

KNOWN     ALL    OVER    THE     CIVILIZED     WORLD 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Merino  Fingering 
Soft  Knitting  Wool 


Vest  and  Silk  Vest  Wool 
Lady  Betty  Pyrenees 

Shetland  Fleecy 

Andalusian  Dresden 


All  of  the  BEE  HIVE   Brand  and  Red  Letter  BB  Scotch  Fingering. 


Especially  Adapted   for  Cycle   Hose   and   Sweaters. 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make. 

Wholesale  Only.  . — _ Send  for  Samples. 


AGENT '_ 


Duncan  Bell 

MONTREAL  and  TORONTO 
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THE  NORTHERN  RUBBER  CO. 

.^Retford,  England. 

Manufacturers  of  all  kinds  of    .    . 

RUBBER 
GOODS 


HIGHLAND. 

26-inch  Cape. 


Piece    Goods,    Single    and    Double    Texture. 


HURLINGHAM. 

30-inch   Cape. 


Waterproof 
Garments 


Coats,       Capes, 
Cloaks,      Leggings. 


Waterproof  Fishing 
Garments  .  . 

Trousers,     Stockings, 
Capes,  Etc. 


Camp  Sheeting,  Carriage  Rugs 
Waterproof  Gig  Aprons, 

Etc. 


Appleby  &  Co. 

501  Board  of  Trade  Building. 

MONTREAL 


Sole 
Agents 
For  the 
Dominion. 


CHESTERFIELD. 


Where  patterns  can  be  seen  and  orders  booked 
for  the  coming  season. 

N.B.     Write  for  Illustrated  Catalogue  and  Price  List. 


l£Jfr^Z-     117^. 


CAVALIER. 

Wiih  all  round  Cape. 
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*  in  BLACK  DRESS  GOODS  for  Fall  1898,  PRIESTLEY'S  $ 

show  the  following  makes : 


PLAIN  GOODS 


Cashmeres 
Eudoras 
Sateens 
Soleils 
Poplins 
Epangelines 
Cravenette 
Serges 

FANCIES  Es%m£nes 

Bayedieres 

Crepons  e>™  effects) 
Broches 

Braid  Effects 

Wool  1  Mohair  Figures 
Wool  Figures,  etc.,  etc. 

Rolled  on   "  Varnished  Board  " — name  stamped  every 
five  yards  on  selvedge. 


S.  GREENSHIELDS,  SON  &  GO.  | 

solvents  Montreal,  and  Vancouver,  B.C.  £ 
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To   Lady  Cyclists      (and  others) 


"Indispensable  for  the  open-air 
girl,"  says 

Illustrated  Sporting 

and    Dramatic   .Yra'-s. 


A    U 


Pi  RLE"    Costume 


Always  looks  Fresh 


It  is  unharmed  by  dirt  or  rain,  it  does  not  "mark"  or  "shrink,"   and  when 

dried  and  brushed 


Looks  as  good  as  new. 


MADGE,   in   "Truth,"    April   ,,    rSgS,  says  : 

"  When  you  are  choosing  materials  for  dresses  be  sure  to  ask  for  those  with  the  '  PIRLE  '  finish.  Don't  forget  the  word,  which 
is  an  unusual  one.  It  means  a  finish  which  not  only  enables  the  fabrics  to  which  it  is  applied  to  retain  their  gloss  for  ever  so  long,  but 
preserves  them  from  the  ill  effects  of  a  shower  of  rain." 


From  the  Leading  Warehousemen 
or  full  particulars  from 


E.    RIPLEY   &   SON 

Bowling  Dye  Works 

Bradford        =        England 


See  what  "  THE  QUEEN 
calls  the  magic  words 
PIRLE    FINISH 
on  the   selvage. 


£D    OXFORD 
FLANNELETTE  AND  FLANNEL  UNDERCLOTHING  AND  BABY  LINEN 


Factories  : 

LONDON        BANBURY 
OXFORD         CASTLEFIN 


NEW    PRICE  LISTS] 
UPON   APPLICATION. 


O.ftwx-  u»«ei-eiothi„a 
(1167) 


W.  F.  Lucas  &  Co. 

I29a  London  Wall 

London,   England. 


"Oxford"|  Underclothing.        (999)       (939) 
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►ANADIAN   ADVERTISING  is  best  done  by  THE  E.   DESBARATS 
»      ADVERTISING  AGENCY,   MONTREAL. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA    CONCENTRATED 

Put  up  in   i,  2,   q,  4,  6,  8,  and  16 
ounce  bottles. 

And  the  Celebrated 

I  Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 


Manufacturers  of 


NEEDLES 


FISH  HOOKS  and 

FISHING  TACKLE. 


WINDSOR  MILLS    -    REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


Brice,  Palmer  A  Co. 


MANUFACTURERS 

OF 


THE    CELEBRATED 


"EMINENT"  SST-* 

Largest  selection  in  the  trade. 


Agents  in 


J.  E.  SNIDER  &  GO. 

5  King;  St.  West 
TORONTO 


Canada 


Who  have  a  range  of  samples  for 
winter,  as  well  as  of  TaiIor=made 
Jackets  and  Capes,  Children's 
Reefers,  etc. 


Wholesale  and  Export,  90,  92,  94  and  96  City  Road 
Warehouse,  14  Cannon  Street 


Telegrams, 

"Eminent,"  London 


LONDON,  ENGLAND 


S.  W.  WHITHAM 


Begs  to  draw  the  attention  of  the 
Canadian  Trade  to  the  following  lines  of 


Woofl 


ens. 


Fancy  Coatings 
Worsted  Coatings 
Wool  Cloths 
Presidents 
Meltons 
Italians 


Fancy  Trouserings 
Serges,  Vicunas 
Dnion  Cloths 
Beavers 
Naps 
Waterproofs 


k/VWVWWWW* 


DRESS   GOODS 

Soliels  Henriettas 

Mohairs  and  Lustres  Lenos 

Estamenes  Velveteens 

Silk  Seals  Astrachans 

Cloakings  Flannels 
Linings  and  Trimmings 


-wv*/wvw%/w*. 


SAMPLES   of  these  goods,  with  quotations, 
will  be  mailed  upon  application. 

THE  BEST  POSSIBLE  VALUE  GUARANTEED 

Every  variety  of  pattern  is  shown  in  the  latest 
and  most  popular  shades. 


•wwwvwww 


S.  W.  Whitham 

(Successor  to  Thos.  Whitham  &  Sons) 
Colonial  Merchant, 

10  York  Place,     LEEDS,   ENG. 

Canadian  Agent  : 

G.    B.    FRASER, 

3  Wellington  St.  East,  TORONTO 


i 
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Woollens  and  Clothing 

BRITISH    TWEEDS     BEING    USED    FOR   CLOTHING. 

EX  TENSIVE  orders  for  British  tweeds  by  the  large  manufacturers 
of  men's  and  boys'  clothing  and  ladies'  mantles  and  jackets — 
now  a  most  important  trade- -have  been  among  the  novel  and  im- 
portant features  of  the  trade  in  the  last  couple  of  months.  Very  few 
woollens  have  been  imported  for  this  purpose  during  the  past  ten 
or  twelve  years.  Our  own  mills  have  been  supplying  the  demand. 
The  quality  and  appearance  of  their  products  have  steadily  im- 
proved, and  they  are  now  generally  most  satisfactory,  indeed.  The 
new  Customs  tariff,  which  came  into  full  effect  this  month, 
reduces  the  duty  on  British  tweeds  25  per  cent.,  hence  the  recent 
purchases. 

This  tariff  is  decidedly  hard  on,  and  unfair  to,  the  Canadian 
woollen  mills,  in  which  large  sums  have  been  invested,  as  well  as 
to  Canadian  farmers,  who  grow  a  large  portion  of  the  wool.  It  is 
not  in  accordance  with  the  spirit  of  true  protection,  which  has  for 
its  object  the  development  of  industries  which  use  the  raw  material 
— wool  in  this  case — produced  in  the  country.  The  action  of  the 
Government  in  increasing  the  duty  on  cottons — the  raw  material  in 
which  is  not  grown  in  Canada — suggests  the  words  of  the  song,  "  I 
Wonder  Why?" 

For  the  manufacturer  and  the  dealer,  it  is  true,  there  are  ad- 
vantages in  buying  in  the  British  market.  It  affords  the  manufac- 
turer a  very  much  greater  range  of  samples  to  choose  from.  This 
is  what  he  and  this  is  what  the  dealer  want — something  that  none 
of  their  competitors  have.  When  the  same  cloths  are  being  shown 
by  two  or  more  houses,  the  buyer  compares  prices  and  demands 
concessions  before  placing  his  order.  This  is  the  base  of  all  cutting 
and  unprofitable  business. 

THE    LONDON    FASHIONS    NOW    EVOLVING. 

Minister's  London  Gazette  of  Fashion,  for  June,  says  that  the 
next  few  weeks  will  show  what  changes  in  cut  and  style  the  season 
is  destined  to  bring  forth.  In  men's  garments  there  is,  so  far, 
nothing  worth  recording,  and  we  do  not  think  that  anything  will  turn 
up.  In  times  like  these,  when  a  feeling  of  political  uneasiness  is 
in  the  air,  men's  minds  are  not  given  to  thoughts  of  fashion  in 
clothes.  Rough  coatings  are,  of  course,  on  the  wane,  as  we  fore- 
shadowed for  some  time  time  past,  and  smooth-faced  cashmeres, 
showing  next  to  no  texture,  are  most  generally  cut  now  for  both 
frock  and  morning  coats.  There  is  also  a  good  feeling  for  cheviot 
and  angola  trouserings  in  clear  colorings  and  but  little  defined 
check  and  broad  stripe  effects.  But  there  is  no  really  new  depar- 
ture in  any  line. 

With  the  ladies'  trade  it  is,  of  course,  different.  Smooth-faced 
Venetians,  beavers  and  meltons  went  very  strong  at  the  beginning 
of  the  season,  but  the  change  to  checked  fancy  materials,  which  we 
predicted  in  these  columns  two  months  ago,  is  getting  more 
apparent  every  day  now.  There  is  also  a  demand  for  mixed 
diagonal  worsteds  which,  when  properly  made,  look  very  stylish 
and  are  suitable  for  the  warmer  months.  Some  very  pretty  novel 
mixtures  in  these  have  lately  been  put  on  the  market,  at  prices 
which  must  delight  the  heart  of  the  tailor.  The  drawback  of  these 
light-weight  worsteds  is,  of  course,  their  liability  to  cockle  up  under 
the  iron,  but  this  can  now  be  entirely  got  rid  of  by  having  such 
goods  "Pirle"  finished.  The  merits  of  this  treatment,  which  is 
far  superior  to  ordinary  shrinking,    are  becoming;Jmore  and  more 


recognized,  and  tailors — in  their  own  interest 
— should  insist  upon  having  it.  It  will  save 
them  many  an  unpleasantness,  and  it  adds 
nothing  to  the  cost  of  materials. 

A  peep  at  manufacturer's  samples  for 
next  year' s  spring  and  summer  trade  discloses 
their  belief  in  large  but  distinct  checks  of 
the  Glen  Urquhart  family.  Novelty  is  more  sought  after  in  color- 
ings than  in  design.  Grey,  stone,  and  olive  grounds  show  admix- 
tures of  rather  vivid  combinations  of  yellow  and  blue,  green  and 
brown,  and  such  like.  The  general  tone  is  one  of  greenish  hues. 
Similar  styles — we  are  speaking  exclusively  of  Scotch  suitings — 
which  are  in  the  market  now,  can,  therefore,  be  safely  recom- 
mended. 

A    NEW    FABRIC    IN    READY-MADES. 

"Clare  Serge"  is  a  new  fabric  which  is  being  extensively  used 
for  medium  priced  goods  by  the  ready-to-wear  clothing  trade.  It 
is  a  fabric  that  will  do  the  trader  good  to  sell  to  his  customer,  as  it 
is  unsurpassed  for  wear.  It  is  made  of  all  pure  worsted  stock, 
yarn  dyed,  and  perfectly  fast  in  color. 

A    CAPITAL    LITTLE    DEVICE. 

The  Review  has  been  shown  a  very  neat  little  advertising 
device  by  a  clothier  in  Montreal.  It  consists  of  a  folding  coat- 
hanger,  which  folds  up  into  a  compass  as  small  as  a  pocketbook, 
and  can  readily  be  carried  in  the  pocket.  It  is  a  well  known  fact 
that  a  coat  hung  up  by  a  coat-hanger  retains  its  shape  very  much 
longer  than  a  garment  suspended  by  the  tape  at  the  back  of  the 
neck.  This  device  is  controlled  for  Canada  by  H.  Shorey  &  Co., 
Montreal, 

SOMETHING    IN    WATERPROOF    COATS. 

Every  garment  made  by  the  Beaver  Rubber  Clothing  Co.  bears 
this  trade  mark,  which 
may  be  taken  as  a  guaran- 
tee from  the  makers  that  it 
is  absolutely  waterproof 
and  will  not  harden.  They 
are  showing  a  double- 
breasted,  box  covert  coat, 

with  velvet  collar,  to  retail  at  $6.  The  fit  and  finish  are  spoken 
of  as  being  excellent,  and  dealers  who  are  anxious  to  go  further 
into  the  matter  may  obtain  a  sample  by  writing  them  at  1490  Notre 
Dame  street,  and  mentioning  The  Dry  Goods  Review. 

THE    OUTLOOK    IN    WOOLLENS. 

In  looking  over  the  woollen  department  of  John  Macdonald  & 
Co.'s  a  good  idea  of  present  and  future  trade  in  woollens  was 
obtained.  The  fall  orders  to  date  are  larger  than  for  some  years. 
Some  very  special  lines  in  blue  and  black  serges,  clay  twilled 
worsteds,  fancy  worsted  suitings,  Scotch,  English  and  Irish  tweeds, 
etc.,  are  offered  this  year.  Canadian  tweed  and  worsted  suitings, 
in  three  and  six-quarter  goods,  are  to  the  fore.  So  are  Canadian 
whipcords,  both  in  three  and  six-quarter,  for  which  considerable 
demand  exists.  Imported  worsted  trouserings  and  black  worsted 
trouserings  are  good  value  this  season.  As  to  overcoatings,  while 
meltons  and  beavers  are  still  selling,  there  is  quite  a  feeling  for 
vicuna  makes  and  fancy  curls. 

The  mantle  cloths  trade  is  wonderfully  active  this  season,  not- 
withstanding the  popularity  of  ready-made  mantles,  and  orders 
placed  for  mantle  cloths  are  the  largest  in  years.  The  range 
includes  beavers,  boxcloths,  fancy  curls,  biack  curls,  sealettes, 
curled  serges  and  a  nice  range  of  Canadian  six-quarter  friezes,  which 
sell  well.      In  tailors'    trimmings  the  stock  of   black  and   colored 
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CORSETS 


%g~  Did  you  read  our  advt.  last  month  ? 


c) 


?;  CORSETS  ^> 

^\^^  OF  ALL  ORAPtRS  w\/ 

BRITISH    MANUFACTURE. 


CORSET  TALK. 


A  lot  said  now-a-days  about  Extension  of  Frontiers,  Spheres  of  Influence,  and  so  forth. 
You  may  think  what  you  like  about  political  frontiers — that  is  not  our  business.  We  want  to 
extend  your  Corset  department.  Why  should  you  not  constantly  be  enlarging  your  Corset 
trade  and  annexing  new  customers  ?  Make  it  your  aim  and  business  ambition  that  your 
Corsets  should  encircle  the  largest  possible  number  of  fair  wearers.     To  begin  with 

OCrULlnlZw  06V6l6iy  your  present  stock.  Clear  off  all  makes  that 
cease  to  interest  your  customers.  Substitute  those  that  are  up-to-date  in  shape,  make,  and 
value.  Weed  out  odds  and  ends,  and  give  prominence  to  standard  makes  like  the  P.  &  S. 
These  P.  &  S.  Corsets  will  not  rusticate  in  store  fixtures — always  on  the  move.  They  are 
quick  sellers.  No  need  to  waste  many  words  about  them.  Show  them,  summarize  their 
points  briefly  :  they  call  forth  the  decisive  word  at  once.  And  then  be  a  little  ahead  of  your 
slower  neighbours.  Having  got  the  P.  &  S.  Corsets,  then  proclaim  their  arrival  to  the  local 
world.     You  see,  if 

A  hOUSdnCl  W0ITI6n  know  you  stock  P.  &  S.  Corsets,  you  will  do  a 
certain  amount  of  business.  If  5,000  women  know  it,  you  will  naturally  do  more.  If  1 0,000 
women  hear  the  interesting  news,  the  greeting  will  become  general — "  Good  morning  !  have 
you  tried  P.  &  S.  Corsets  ?  "  There  will  be  a  rush  to  your  Corset  department,  with  the 
happiest  results  all  round.  You  can  have  1,000,  5,000,  or  10,000  circulars  about  these  goods 
on  generous  terms.  Ask  your  Wholesale  Corset  House  for  the  P.  &  S.,  or  write  for  prices 
and  particulars  to  the  manufacturers. 

W.  PRETTY  &  SON,  Ipswich,  Eng.,  (Wholesale  only.) 
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WOOLLENS  AND  CLOTHING-Continued. 

Italians  is  extensive,  and  several  new  makes  that  sell  well  have  been 
added.  Plain  and  fancy  silesias,  haircloths,  pocketings,  moleskins 
and  corduroys  are  all  in  demand. 


the  ruling  conditions,  since,  if  the  fact  of  a  man's  being  a  Grit  or 
Tory  is  going  to  decide  these  questions,  we  might  as  well  admit  the 
application  of  the  spoils  system  at  once. 


THE    BELWARP    SERGE    TRADE. 

No  more  complaints  are  heard  of  cloths  being  sold  in  this  market 
to  represent  the  Belwarp  English  serges,  which  are  controlled  in 
Canada  by  two  large  wholesale  houses.  This  season's  business  in 
these  serges  is  large,  a  number  of  new  makes  having  been  added  to 
the  range,  which  is  thus  extensive.  John  Macdonald  &  Co.  have 
got  up  a  neat  book  of  samples  of  33  different  makes  with  the  names 
and  prices.  These  can  be  conveniently  sent  by  post  to  any  mer- 
chant who  asks  for  a  set. 


CANADIAN    DESIGNS    FOLLOWING    ENGLISH. 

Finley,  Smith  &  Co.  call  special  attention  to  a  large  line  ot 
Canadian  fancy  worsted  suitings  for  the  fall  trade.  These  goods 
are  all  in  their  own  exclusive  designs.copied  from  high-class  English 
worsteds.  The  coloring  and  finish  are  perfectly  reproduced  in 
cloths  at  half  the  price  of  the  originals.  In  fall  and  winter  over- 
coatings, all  the  latest  novelties  in  weave  and  tone  are  shown. 

There  is  now  in  stock  a  large  assortment  of  Irish  homespuns, 
and  light-weight  Scotch  and  Canadian  tweeds  for  the  hot  weather. 
The  sale  of  their  standard  brands  of  serge,  "  Britannia,"  "  Trafal- 
gar" and  "  Royal  Navy  "  is  more  than  double  that  of  last  spring. 
These  well-known  goods  are  steadily  growing  in  popularity,  being 
absolutely  fast,  thoroughly  shrunk,  and  made  from  specially 
selected  yarns.  A  quantity  of  each  make  in  the  different  weights 
is  always  kept  on  hand. 


TAILORS      LININGS. 

Six  special  numbers  in  black  Italians  are  to  be  seen  in  the 
W.  R.  Brock  &  Co.'s  warehouse,  namely  :  H6,  H500,  H505, 
H510,  H515  and  H520 — all  permanent  finish,  bright,  silky  and 
strong  ;  also  special  values  in  canvases  and  sleeve  linings. 

NEW    TWEED    AGENCY. 

Stoner,  Crowther  &  Co.,  of  Huddersfield,  Eng.,  tweed  manu- 
facturers, have  appointed  Williams  &  Bell,  of  Montreal,  as  their 
agents  for  the  Dominion  of  Canada. 

SUITS    FOR     BOYS    AND    CHILDREN. 

In  selling  children's  clothing  much  depends  on  the  application 
of  up-to-date  ideas  and  good  finish.  These  attract  trade  by  pleas- 
ing the  eye.  The  firm  of  Clayton  &  Sons,  of  Halifax,  N.S.,  have 
gone  in  for  special  lines  in  boys'  and  children's  suits  this  season, 
and  intend  to  send  samples  to  any  merchant  who  drops  them  a 
card.  They  have  a  finely  equipped  clothing  factory,  and  are  going 
into  the  business  on  a  large  scale. 


POLITICS    AND    CLOTHING   SUPPLIES. 

Further  complaints  are  being  made  of  the  policy  of  the  Ottawa 
Government  is  cancelling  contracts  for  clothing  and  woollens  which 
had  been  in  existence  for  several  years  under  the  late  Government. 
The  Review  hears  that  a  five  years'  contract  which  was  held  by 
The  Oxford  Manufacturing  Co.,  Limited,  of  Oxford,  N.S.,  was 
abruptly  cancelled,  leaving  on  the  hands  of  the  manufacturer  some 
$3,000  worth  of  goods  which  were  kept  ready  for  public  conveni- 
ence. It  is  said  that  the  company  will  sue  the  Government  for  the 
alleged  breach  of  contract,  being  determined  to  test  their  rights  in 
the  courts.  The  Review  regrets  greatly  to  hear  stories  of  this  sort, 
because  they  indicate  the  invasion  of  business  matters  by  politics. 
A  declaration  of  some  kind  concerning  the  principle  on  which  the 
Government  intends  to  act  in  these  matters  should  be  made.  The 
public  interest  and  the  lowest  tender  should,  in  all  possible  cases,  be 


NOVELTIES  IN  SMALLWARES. 

In  the  handkerchief  trade  Jno.  Macdonald  &  Co.  promise  a 
beautiful  line  of  imported  goods  to  retail  at  from  10  to  50c,  samples 
of  which  are  just  being  shown  the  trade.  In  hem  stitched  linens 
and  lawns  the  range  is  as  large  as  usual,  while  the  cheap  line  in 
children's  picture  handkerchiefs  contains  many  novelties. 

The  handy  pin  is  a  novelty  of  the  season.  It  is  said  to  be 
taking  the  place  of  safety  pins  and  can  be  more  easily  adjusted. 

Exceptionally  low  quotations  on  fingering  yarns  and  Berlin 
wools  are  being  made  this  season.  As  to  trimmings,  quilt  sequins 
are  selling,  and  military  braids,  wide  widths,  are  popular.  There 
is  the  usual  range  of  jets. 


AMERICAN  ART  DRAPERIES. 

Among  the  many  novelties  in  this  class  of  goods  for  fall  trade, 
the  double  printed  denims  are  in  great  demand.  These  are  used 
largely  for  small  portieres  and  lounge  coverings,  and  are  serviceable 
and  cheap,  and  can  be  retailed  from  20c.  The  new  designs  in 
silkolines,  sateens,  and  crepes  are  very  elegant,  and  color  com- 
binations entirely  new.  Boulter  &  Stewart  are  showing  over  500 
patterns  in  this  class  of  goods. 


KNITTED  WOOL  GOODS. 

This  is  a  line  of  goods  that  many  houses  fight  shy  of.  Not  so 
with  the  W.  R.  Brock  Co.,  Limited.  They  show  at  all  times  of  the 
fall  season  an  immense  range  of  shawls,  fascinators,  hoods,  caps, 
toques,  tams,  jackets,  polkas,  gaiters,  mitts,  bootees,  infantees, 
clouds,  mufflers,  and  knitted  goods  of  all  kinds  from  Germany, 
England,  and  Canada. 

THE  SILK  SEASON. 

John  Macdonald  &  Co.  write  :  "  Being  the  acknowledged  lead- 
ing silk  house  of  the  Dominion,  we  have  spared  no  effort  to  sustain 
that  reputation  for  the  coming  season,  our  values  in  black,  peau  de 
soie,  black  mervs,  black  satins,  black  taffatas,  etc.,  are  better 
than  ever.  In  fancy  blouse  and  trimming  silks  our  line  is  large  and 
comprises  the  last  productions  of  the  French  and  Swiss  markets." 


CASHMERE    HOSIERY. 

Last  February,  the  hosiery  buyer  of  the  W.  R.  Brock  Co., 
Limited,  got  a  quiet  tip  that  there  was  going  to  be  a  heavy  advance 
in  cashmere  hosiery,  and  he  contracted  for  large  quantities.  Con- 
sequently, Brock's  customers  will  get  their  fall  requirements  at  and 
below  former  prices.  There  have  been  several  advances  since  the 
order  was  placed. 

WOOL    CASHMERES  AT  OLD    PRICES. 

The  Gault  Bros.  Co.,  Limited,  have  anticipated  the  advance  in 
cashmeres,  and  are  prepared  to  execute  orders  at  old  prices  for 
their  special  lines. 

THE  TRADE  IN  LACES. 

Jas.  Johnston  &  Co.  are  showing  a  very  fine  range  of  plain  and 
spot  veilings,  ladies'  and  gent's  bows  and  scarfs,  also  a  fine  range 
of  valenciennes  and  other  laces,  embroideries,  lace  curtains  and 
nets,  etc. 

THE    VELVETEEN   TRADE. 

The  Gault  Bros.  Co.,  Limited,  report  that  velvets  and  velveteens 
are  to  be  pouplar  fabrics  for  fall,  and  have  a  full  range  of  all  the 
new  leading  shades  now  in  stock. 
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58  &   59,  Aldermanbury, 

^London,  e.c. 


Gea&  Fred.  Buckley 

Directors. 


Geo.  Callow, 

SoIbM wager. 


A  Golden 


Opportunity 


For  more  than  60  Years       OUR      SUSPENDERS 

have  been  first    ON     THE     MARKET. 

PATENTEES   of   the   "LION,"  "SAMSON,"   "PIONEER," 

"LICTORONA"   and   "TRY  IT"    BRACES. 

MEN'S  DIGGER  and   KLONDIKE   BELTS. 

MEN'S    CRICKET    BELTS. 

LADIES'   FANCY   BELTS. 

WEAVERS  OF 

ELASTIC   BRACE  WEBS,    GIRTH   WEBS,     BELT  WEBS. 

UMBRELLA   and  SUNSHADE   MANUFACTURERS. 


WHOLESALE    TRADE    ONLY. 


CONTRACTORS   TO    H.I  M.    GOVERNMENT. 
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Thomson's  OTV tf«™g!  Corsets. 

Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,—"  I  find  your  New  '  Glovk-Fittino  '  Corset  perfect,  most  comfort- 
able to  wear  and  beautifully  finished.    I  can  think  of  no  words  that  would  describe  its 
perfection." 

Mrs.  M.  writes,—"  I  have  really  never  had  such  a  perfect  fit  before. " 
Mrs.  G.  writes,— "I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Glove-Fitting,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect.' 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK  FOR    THOMSON'S   NEW   "CLOVE-FITTING"    AND 

TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &,  00. 'S,  Toronto. 


Novelties  in  the  Following 
Goods : 


SHIRTS        "The  Shirt  is  a  garment  which 
has   crept  into   our    lives   fob 
ever.."— Lady's  Realm.    "  Messrs  Tidswells' 
Shirt   Shapes    could     not   possibly   be     ex- 
celled."— Drapers'  Record. 


BLOUSES. 


"  The  Blouse  is  a  most  fasci- 
nating little  garment,  which 
continues  to  hold  its  own  with  conscious 
superiority." — "  Madge"  of  Truth. 


COLLARS        "  Nollimg  is  neater  about  the 
throat,    or   more   thoroughly 
English    in   style,  than    Linen  Collars   and 
Cuffs." — Queen. 


VEIL  NETS. 


"  lor  a  woman  who  wants 
to  look  well,  a  large  and 

varied  assortment   of  Veils  is    essential."— 

Windsor  Magazine. 


LACE  GOODS. 


(including    Fichus, 

Rf  FFLES,  ■  COLIAB- 

rettes,  Scarfs,  Bows,  Fronts,  etc.)  "  It 
is  impossible  to  do  justice  in  print  to  the 
lovely  articles  with  which  Messrs.  Tidswell 
are  successfully  tempting  their  clients."— 
Drapery  World. 


APRONS  *  ue  APron  k>  uu  item  °f  dress 

that   can  be    made   to  tell    of 


much  good  taste."— Daily  Mail. 

CRAVATS  "The  Cravat  should  not  be 
considered  a  mere  ornament 
—it  is  a  criterion  by  which  the  rank  of  the 
wearer  may  be  at  once  distinguished,  and  is 
of  itself  a  'letter  of  Introduction.' "—Old 
Author. 


PETERSHAMS.    ,TV 

Band 


Petersbam 

i  n     great 

favour  still ;  it  is  very  smart-looking    when 
used  withShirtsor  Blouses." — Fashion  Paper. 


C II  ft]  C        "The  Fan  is  the  most  adorable  orna- 
ment  of  woman,  that    which  sets 
in  relief  her   refined    manners,   her    Dative 
elegance,  her    esprit,    and    her   enchanting 
grace." — Uzanne. 
PRILLINGS        "Frilling*   have    quite    re- 
turned   to     public    favour 
after   having   spent    some    years  in    retire- 
ment."— Fashion  Paper. 

FANCY  GOODS.      *«™;     ' 

FUMES,        Bl'CKl  I  s. 

Clasps,   BELTS,    ETC  Messrs.    TldsweU 

have  a  large  assortment  of  Fancy  QoOdt 
Warehouseman  and  Draper. 


E.  &  H.  TIDSWELL  <&  CO, 


Manufacturers  &  Warehousemen 


LONDON. 
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Messrs.  Rylands  &  Sons 


.  Limited 


CAPE   TOWN 


Manchester,  England. 


THE  ONLY  GRAND  PRIZE  FOR  COTTON 
FABRICS,  PARIS,  1889. 


ADELAIDE 


WAS  AWARDED  TO  RYLANDS  &  SONS,  Limited. 

Cotton  Spinners,  Manufacturers,  Merchants,  Bleachers  and  Dyers 


Makers  of  the  celebrated  Dacca  Calicoes  and  Sheetings. 


WORKS 


Manchester 
Heapey 


Gorton 
Swinton 


Wigan 
Crewe 


Chorley 
Bolton 


LIST  OF  DEPARTMENTS: 


Plain    DreSS  Goods,   British  and  Foreign 
Fancy  DreSS  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Prints  and  Cretonnes 

Bleached  Calicoes  and  Sheetings 

Flannelettes 

Oxfords,  Harvards  and  Galateas 


Hosiery 

Dyed  Linings 

Flannels  and  Blankets 

Quilts 

Floor  Oilcloths 

Umbrellas 

Gloves 

Ribbons 

Laces 

Haberdashery  and  Trimmings 

Smallwares 
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Che  hat  and  Cap  trade. 
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nothing  to  indicate  Canadian  origin,  show- 
ing that  some  one  either,  manufacturer  or 
merchant,  did  not  care  to  acknowledge 
a  native  make. 

THE    IMPORTING    HAT   TRADE. 


THE    PROSPECTS    FOR    LINEN    HATS    NEXT    SEASON. 

A  CANADIAN  hatter  was  asked  by  The  Review,  a  day  or  two 
ago,  what  he  thought  about  the  trade  in  linens.  There  has, 
beyond  doubt,  been  considerable  trade  done  this  season  in  inex- 
pensive linen  hats.  There  is  probably  no  more  money  in  them 
than  in  straws,  which  they  have,  to  some  extent,  displaced.  "Will 
the  linen  hat  last  over  next  year?"  he  was  asked.  The  reply  was  : 
"  One  cannot  tell  how  long  such  a  taste  will  survive.  This  year's 
lines  have  been  cheap  lines,  and  if,  next  season,  finer  goods  in 
linens  were  produced,  to  retail,  say,  at  $i  or  $1.50,  really  nice 
goods,  there  might  be  quite  a  good  business  done  in  a  better  grade. 
There  have  been  many  of  them  sold  in  the  United  States  during  the 
past  two  years,  though  this  season  saw  the  first  extensive  run  on 
them  in  Canada." 

WINTER    CAPS. 

For  a  cheap  winter  cap,  made  of  beavers,  meltons  and  other 
cloths,  the  Falkirk  shape  promises  to  be  in  favor  again.  The 
manufacturers  are  showing  these  in  all  kinds  of  tweeds  and  cloths, 
a  slip  band  for  drawing  down  over  the  ears  in  very  cold  weather 
being  the  usual  feature.     They  will  retail  from  50c.  to  $1. 

THE    COMING    SHAPES. 

In  soft  and  stiff  felt  hats  no  particular  change  in  shape  is  re- 
ported. There  is  no  extreme  about  the  hat  of  the  season,  which  is 
practically  a  staple,  and  safe  goods  for  the  average  retailer  to  buy. 
The  tendency  towards  stiff  hats  continues,  and  the  trade  done  in 
fedoras  is  mostly  in  the  best  goods.  July  is  the  off  season  for  the 
jobbers,  who  report  fall  orders  coming  in  well,  but  with  no  striking 
feature  about  the  trade. 

AN   ENGLISH    HAT    "EPISODE." 

What  may  be  called  an  "  episode  "  in  English  hats  occurred 
last  month.  There  are  some  English  firms,  not  hat  concerns  espe- 
cially, but  dry  goods  houses  generally,  who  have  a  poor  opinion  of 
Canadian  merchants,  and  call  us  thieves  and  robbers,  because  some 
losses  have  been  made.  An  incident  related  to  The  Review  a 
few  days  ago  may  account  for  some  of  the  hard  comments  made 
concerning  Canadian  trade  by  British  houses.  An  English  hat 
manufacturer,  well  known  and  reputable,  sent  out  to  Canada  last 
month  a  set  of  samples  to  a  firm,  requesting  an  order.  The  goods 
were  laid  down  in  Canada,  freight  and  duty  paid.  To  whom  were 
they  thus  voluntarily  consigned  ?  To  a  firm  which  first  went  into 
insolvency,  and  have  been  out  of  business  a  long  time  !  Now, 
there  are  plenty  of  prosperous  hat  firms  in  Canada,  and,  surely,  the 
English  shipper  should  have  taken  care  to  consign  to  one  of  these, 
instead  of  opening  communication  with  a  firm  of  which  he  could 
have  known  nothing.  There  is  good  business  for  English  hats  in 
Canada,  but  not  along  this  line. 

CANADIAN     MADE     HATS. 

The  Review  referred  not  long  ago  to  the  fact  that  a  Canadian 
might  be  wearing  a  Canadian  made  hat  without  knowing  it  was  made 
here.  Last  week  proof  of  this  assertion  was  right  to  hand.  Two 
hats  of  the  same  shape  and  shade,  both  with  United  States  tips 
were  shown  The  Review,  and  so  far  as  one's  judgment  went  equal 
in  all  respects  as  to  value  and  appearance.  Yet  one  was  Canadian 
and  worth  $3  more  to  the  dealer  than  the  other.       But  there  was 


Canada's  official  year  ends  June  30, 
and  we  now  have  the  figures  of  eleven  months  regarding  the 
import  trade.  It  appears  that  from  July  1897  to  May  1898  the 
imports  of  hats,  compared  with  the  corresponding  period  of  the 
previous  year,  were  : 

11  months  of  1897-8.  11  months  of  1896-7. 

Hats,  caps  and  bonnets 

$819,519 
544.338 


of  beaver,  silk  or  telt 
All    other  hats 


$673,275 
466.957 


81. 363. 857 


$1,140,232 


COMPETITION    IN    FURS. 

A  big  Toronto  department  store  has  gone  into  the  making  of 
furs  on  its  own  account,  and  some  retailers  are  apprehensive  that 
prices  may  be  cut  during  the  coming  autumn.  The  regular  Cana- 
dian fur  manufacturers,  however,  express  no  uneasiness,  believing 
that  the  fur  business  requires  close  buying  of  the  raw  material  in 
European  markets,  and  the  successful  Montreal,  Toronto  and 
Quebec  concerns  that  have  been  engaged  in  the  industry  for  many 
years  cannot  be  undersold.  Their  buyers  are  men  of  long  experi- 
ence and  great  skill,  and  the  regular  Canadian  houses  are  sure  that 
in  all  case  where  values  are  demanded  it  will  be  impossible  for  any 
department  stores,  not  trained  in  the  industry,  to  do  as  well  for  the 
dealer  as  they  can  do. 


THE    YUKON    TRADE. 

For  the  moment,  the  eastern  firms  that  did  so  large  a  trade  on 
Yukon  account  a  few  months  in  caps,  furs  and  garments  of  various 
sorts,  report  no  fresh  business.  The  outfitting  concerns  in  Van- 
couver and  Victoria  seem  to  be  well  supplied  for  the  present,  and 
further  shipments  are  dependent  on  another  rush  into  the  gold 
regions  when  reports  of  the  spring  "wash-up"  come  down  from 
the  .north.  One  eastern  house  shipped  eighty  cases  of  stuff  by  sea, 
via  St.  Michael's,  to  make  the  i,8oo  mile  journey  up  the  Yukon 
river  to  Dawson  City  in  Canadian  territory. 

PUSHING    AN    ENGLISH    HAT    IN    CANADA. 

The  "  Tress  "  hat  has  for  many  years  been  known  as  the  acme 
of  good  taste,  both  on  this  side  of  the  water  and  in  England,  the 
25  percent,  reduction  off  duty,  which  takes  effect  this  month,  makes 
it  possible  to  offer  these  high-class  hats  at  popular  prices.  Wrey- 
ford  &  Co.,  of  McKinnon  Building,  Toronto,  the  Dominion  agents 
of  Tress  &  Co.,  will  be  pleased  to  submit  the  fall  samples  in  any 
city  where  their  hats  are  not  yet  sold. 

Mr.  A.  A.  Allan,  of  Toronto,  is  now  in  London  on  his  usual 
business  trip.  His  son,  Mr.  Arthur  A.  Allan,  who  has  been 
traveling  in  Europe  for  some  months,  will  meet  him  in  England. 


CURIOUS    POSITION    OF    THE    FUR     MARKET. 

The  high  prices  now  quoted  for  furs  in  the  European  markets 
are  ascribed  to  a  variety  of  causes.  Future  conditions  are  still 
dependent  on  the  Nijini  Fair  in  Russia,  which  begins  this  month 
and  lasts  till  the  end  of  August.  Meantime,  the  June  sales  in 
London  gave  distinctly  higher  prices  for  furs  which  interest  the 
Canadian  trade.  Usually,  June  offerings  are  poorer  skins  and  show 
decline  of  prices.  This  year,  the  conditions  are  different.  Advices 
to  Mr.  J.  D.  Allan,  of  A.  A.  Allan  &  Co.,  reveal  some  interesting 
facts.     The  sales  of  racoon,  forinstance,  were,  in  June  1897,  92, 133 
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ADVERTISING  BALLOON  CO. 


INDIA-RUBBER 
MANUFACTURERS 


Works:     BROADHEATH,  ALTRINCHAM,  ENGLAND. 

Largest  ADVERTISING  BALLOON  MANUFACTURERS  in  the  World.     Hundreds  of  Various  Trade  Designs. 

Illustrated  Chromo  Catalogue  with  Trade  Discounts  sent  on  application. 
Manufacturers  of  Air  Balls,  Squeakers,  Serpents  with  Squeakers,  Yankee  Babies,  Pibrochs,  and  Fine  Cut  Sheet  Rubber  Goods,  Etc. 

Patentees  of  the  NEW  FORTUNE-TELLING  ADVERTISING  NOVELTY,  (Owls,  Angels,  Teapots,  etc.) 


Squeaker. 


Alabama  Coon. 


Balloon  Squeakers  from  3/-  gross,  10  gross  lots  with  Advertisements. 
Advertising  Balloons  from  12/- gross,  printed  both  sides. 


BY 

ROYAL   LETTERS 

PATENT. 


Pneumatic 

SELF-CLOSING 

BALLOON, 

requires  no  ty  ng 


Sample  Rooms:    Newton  St.,  PICCADILLY,  MANCHESTER. 

Samples  sent  on  receipt  of  I/-  to  5/-  crossed  P.O.  INDENTS  ONLY  THROUGH  BRITISH  MERCHANTS. 

ILLUSTRATED     CHROMO     CATALOGUES     FREE     ON     APPLICATION. 


SPECIAL  CUTS 

FOR  JULY 


IN- 


~»-~f- 


Felt  Hats       Linen  Hats 
Straw  Hats    Cloth  Caps 


Write  for  Samples. 


James  Coristine  &  Co. 


469  to  475  St.  Paul  St. 


MONTREAL 
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skins  ;  in  June,  1898,  50.858  skins.  The  commonest  skins  went  up 
10  per  cent  in  price.  Thirds  and  fourths  sold  15  per  cent,  higher. 
Red  fox  sold  jo  and  20  percent,  cheaper,  but  it  is  not  a  fur  that 
interests  this  market.  Beaver  skins  sold  at  about  March  prices.  The 
Australian  skins  that  interest  Canada  have  advanced.  Swamp 
wallaby  shows  a  considerable  advance ;  wombats  were  up  to  the 
March  level ;  martens  sold  higher  than  for  some  time.  Thibet 
lambs  were  about  10  per  cent,  higher,  and  skunk  is  again  selling 
well  at  good  prices. 

Gray  lamb  shows  a  surprising  advance,  especially  as  they  were 
never  known  before  to  advance  at  the  full  of  the  harvest  for  them. 
It  is  supposed  by  some  to  be  due  to  increased  Russian  consumption. 
Gray  lamb  has  been  selling  very  low  for  a  long  time.  The  advance 
will  take  effect  at  once  in  Canada. 

As  to  Persian  lambs,  a  scarcity  of  sheep  and  mutton  needed  for 
food  has  taken  place,  and  there  has  been  a  marked  advance  in  price. 
The,  Shah,  it  is  reported,  has  determined  to  check  the  export  of 
skins  and  the  indiscriminate  slaughter,  and  has  issued  instructions 
to  the  Persian  Customs  Houses  to  levy  an  export  duty  of  $1  per  skin, 
and,  after  a  certain  date,  export  is  absolutely  forbidden.  Penalties 
are  imposed  on  all  persons,  whether  foreign  or  native,  in  whose 
hands  skins  for  export  are  found  after  a  certain  date.  If  this 
arbitrary  policy  were  carried  out  it  would  have  a  great  effect  on  the 
future  of  Persian  lamb  as  a  fur.  For  this  season  it  will  stiffen  prices 
in  Canada  without  causing  much  advance. 


NEW  GOODS   IN   CARPETS  AND  CURTAINS. 

The  carpet  departments  will  be  complete  this  month,  as  all  new 
goods  are  to  be  in  stock  early  in  July.  The  buyer  for  Jno.  Mac- 
donald  &  Co.  mentions  a  big  drive  in  five  numbers  of  lace  curtains 
to  retail  at  $1  and  $1.25.  Repeats  in  Swiss  muslin  curtains,  filled 
muslins,  are  reported.  A  line  that  should  be  specially  noted  is 
three  special  numbers  in  American  white  quilts. 

As  a  result  of  a  recent  drop  of  the  American  makers  the  buyer 
has  an  eye  opener  for  everyone  concerned  in  the  covering  trade, 
consisting  of  150  pieces  to  retail  at  50  and  75c,  which  prices  are 
really  about  wholesale  rates.  Two  popular  selling  lines  during  last 
season,  satin  russe  and  cotton  tapestry,  are  now  in  stock  and  reported 
equal  to  goods  at  three  times  the  price.  He  has  also  a  line,  three 
sizes,  in  moquette  mats,  which  have  been  scarce,  to  retail  at  $1, 
$2  and  #5.  A  fine  line  of  Saxony  Axminister  squares  ranging  from 
7  feet  6  inches  by  10  feet  4  inches,  to  9  feet  10  inches  by  13  feet  1 
inch,  to  retail  at  from  $1 5  to  $40  is  reported.  Photographs  of  these 
goods  with  the  sizes  can  be  had  on  application. 


NOTED  LINES. 


In  Department  "B"  The  W.  R.  Brock  Co.  always  have  a 
number  of  special  lines,  which  it  is  hardly  possible  for  any  live 
retailer  to  be  without.  For  fall  or  immediate  delivery  they  draw 
attention  to  the  following,  which  are  their  "noted  lines"  for  the 
present :  205  flannelette  (the  original  cloth),  C  29-30  flannelette 
(confined  to  them),  039  and  040  pink  twilled  shaker  (English  make), 
coronado  prints  (clearing  line),  pelton  percales  (zephyr  patterns), 
printed  toques  (clearing  line),  C  linenette  (their  own  special  make), 
Australian  flannels  (exclusive  designs). 


LADIES'  HOUSE  GARMENTS. 

Wrappers  ready-made  have  come  to  stay,  and  nearly  every  up- 
to-date  retailer  has  found  them  in  good  demand.  The  first  and 
most  important  thing  about  a  wrapper  is  the  cut ;  second,  the  style; 
thirdly,  the  cloth  design.  On  these  particular  points  the  American 
goods  are  always  noteworthy.  Boulter  &  Stewart,  the  American 
wrapper  house,  have  had  an  exceptionally  large  season,  showing  a 
very  large  range  of  the  latest  designs.     To  retail  $1  to  #5. 


MOVED    INTO    THEIR    NEW    QUARTERS. 

Till;  new  warehouse  of  F.  C.  Daniels  &  Co.,  wholesale  fancy 
dry  goods  manufacturers  and  dealers,  3  Wellington  street 
west,  formerly  43  Scott  street,  Toronto,  is  eminently  suited  for  the 
business  to  which  it  is  to  be  put.  The  private  office  has  been  fitted 
up  on  the  ground  floor.  Here,  too,  and  on  the  first  floor,  the 
showrooms  of  the  company  are  to  be  arranged.  These  floors  will 
be  ideal  showrooms,  they  are  not  too  large  and  are  very  well  lighted. 
On  the  second  floor  some  of  the  manufacturing  staff  are  already 
engaged  making  babies'  bonnets,  of  all  shapes  and  colors,  and 
made  of  all  materials.  Some  of  the  samples  of  these  goods,  shown 
to  a  representative  of  The  Dry  Goods  Review,  were  exceedingly 
beautiful  in  both  design  and  color.  The  third  floor  will  also  be 
used  in  the  manufacture  of  the  various  fancy  dry  goods  and  novel- 
ties which  are  handled  by  the  firm.  At  present  a  staff  is  engaged 
in  the  manufacture  of  edge  ties.  When  the  company  are  fully 
settled  down  in  their  new  warehouse,  they  will  employ  from  75  to 
80  during  the  busy  seasons. 


A  NEW  WINDOW  SHADE  FACTORY. 

Montreal  has  recently  had  added  to  its  large  number  of  manu- 
facturing establishments  a  factory  for  the  making  of  window  shade 
cloths  of  all  widths,  colors,  and  varieties.  The  Hugman  Window 
Shade  Co.'s  premises  at  Nos.  120  and  122  William  street  are  fully 
equipped  for  the  manufacture  of  hand-made  opaque  shade  cloths, 
and  the  company  are  prepared  to  fill  orders  for  shade  cloths,  window 
shades,  spring  rollers,  fringes,  laces,  shade  pulls,  shade  cords,  etc. 
The  management  of  the  concern  is  in  the  hands  of  Mr.  A.  W. 
Hugman,  late  of  the  firm  of  Hugman  Bros.,  and,  as  he  is  a  prac- 
tical man  and  has  had  over  ten  years'  experience  in  the  business, 
there  is  little  doubt  but  that  he  will  make  it  the  thorough  success 
the  new  venture  deserves.  Neat  price  lists  and  color  books 
have  been  prepared,  and  all  interested  can  secure  copies  by  apply- 
ing at  the  company's  office. 


FAVORABLE  OUTLOOK  FOR  GINGHAMS. 

There  is  every  indication  that  1899  will  be  a  great  gingham 
year.  This  season  there  has  been  an  enormous  demand  for  prints 
and  they  will  probably  continue  to  keep  their  end  up  ;  but  the 
fashionables  are  not  satisfied  to  wear  them  for  another  season. 
Generally  speaking,  ginghams  are  more  expensive  than  prints,  and 
this  is  an  advantage  to  fastidious  women  who  desire  something  that 
is  beyond  the  reach  of  everyone.  A  jobber  told  The  Review  that 
a  Scotch  house,  who  make  a  specialty  of  ginghams,  have  sold 
thousands  of  dollars  worth  of  goods  in  this  country,  for  next  season. 
The  Canadian  mills  are  putting  their  best  foot  foremost,  so  that  it  is 
likely  the  fair  sex  will  have  an  edifying  assortment  to  choose  from. 


THE  QUESTION  OF  LIGHTING  THE  STORE. 

A  neat  pamphlet  on  the  comparative  cost  of  lighting  the  store 
by  coal  oil,  coal  gas,  electric  light  or  acetylene  gas  has  been  issued 
by  the  Safety  Light  and  Heat  Co.,  of  Dundas,  Ont.  The  writer 
goes  very  carefully  into  the  figures,  and  also  gives  a  price  list  of 
acetylene  machines,  with  a  general  description  of  what  this  system 
of  lighting  is.  The  merchant  who  is  collecting  information  on 
lighting,  or  thinks  of  making  a  change,  would  do  well  to  get  a  copy 
of  the  pamphlet. 


WHO    HAS    GOT  THE   MITTEN? 

Inquisitive  people  can  soon  discover  who  has  got  the  mitten  that 
leads  the  trade  this  season  by  inspecting  the  samples  of  wool  mitts 
in  the  hands  of  the  travelers  of  The  W.  R.  Brock  Co.,  Limited; 
both  in  double  and  single,  heavy  and  light  weights,  Brocks  are 
showing  some  extra  good  value. 
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THERE   IS 


Style, 
Fit*. 


Fashion 


in  our  garments.  You  cannot  get  them 
anywhere  but  here,  and  it  is  safe  to 
say  no  other  kind  will  bring  you  as 
many  customers. 

DON'T  JUDGE 


ground  we  have  for  our  talk. 


by  what  we  say  alone — we're  honest  in  our  statements,  but  let  that  J 

pass.  ^ 

Do  your  business  the  justice  of  looking  at  our  range  of  Ladies'  W 

Jackets  and  Capes,  Children's  Reefers  and  Ulsters,  and  see  what  ? 

t 

t 

t 


JOHN  NORTHWAY  &  SON 

Cloak  Makers 


32  Wellington  St.  West 


U 


TORONTO  * 
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NOTES  ON  FALL  FASHIONS. 

Specially  written  for  the  Fall  Number  of  Thx  i>k\  Qoom  Bbvibw. 

THE  three  most  important  questions  regarding  what  is  to  be 
worn  are:  1st.  What  style  of  skirt  ;  2nd.  What  sleeve  ;  3rd. 
What  color  ?  As  to  skirts,  they  will  be  slightly  wider  than  those 
worn  in  spring  and  now  sent  out  for  summer  wear. 

The  tablier  will  be,  it  is  certain,  the  prevailing  fashion,  the 
formed  flounces  falling  from  it  in  graceful  lines.  This  style  has 
taken  remarkably  well,  and  the  spring  gowns  were  made  in  it ; 
modistes  can  safely  continue  making  them.  They  suit  admirably 
both  young  and  old,  stout  and  slight,  and  adapt  themselves  to  all 
sorts  of  trimming.  As 
the  winter  draws  in,  the 
very  heaviest  gowns, 
however,  will  b  e  cut 
plain,  as  every  ounce  of 
weight  is  of  considera- 
tion. Flounces  will  also 
be  worn,  and  when  plain 
goods  are  made  up  they 
will  be  extensively  trim- 
med with  ribbon,  passa- 
menterie.   fur,  etc. 

The  tablier  of  the 
present  day  is  much  the 
same  as  that  which  pre- 
vailed some  years  ago, 
with  this  improvement, 
that  it  is  stitched  to  the 
lining,  and  the  under- 
skirt or  flounce  falls  from 
it.  It  is  usuallly  cut 
15  inches  from  the  hem 
in  front  and  runs  up  to 
15  inches  or  less  at  the 
back.  Ruched  ribbon 
and  chiffon  will  be  used 
to  trim  with,  revers  on 
bodices  will  be  covered 
with  three  ting  ruffles,  of 
a  contrasting  color. 
Sometimes  ribbon  will 
be  interspersed  with  al- 
ternate rows  of  chiffon 
ruches,  in  fact,  these 
materials  will  be  used  in 
endless  variety. 

Skirts  will,  for  ordi- 
nary purposes,  be  worn 
just  touching  the  ground, 
from  this  length  all  the 
way  to  a  four  yards'  train 
can  be  worn.  These  last 
will   be   only  for   bridal 

and  court  costumes.     Elderly  ladies  will  wear  average  trains,  and 
for  dancing  the  all  round  length  will  be  the  favorite. 

Sleeves  will  be  made  tight  all  the  way  up,  long  over  the  wrist 
and  with  only  a  slight  fullness  at  the  top.  Epaulettes,  frills  and 
caps  will  be  worn  for  all  bodices.  Tucks  for  sleeves  and  bodices 
will  still  be  much  worn,  also  cordings.  A  smart  imported  gown 
lately  worn  was  of  soft,  black  wool  material  lined  with  deep  pink 
silk.  The  jacket  had  a  flat  basque,  was  cut  fairly  short,  and  the 
fronts,  revers  and  collar  were  faced  with  white  silk  finely  corded 
and  laid  on  lengthwise.     This  suit  was  worn  with  a  black  hat, 


SPECIMENS   OF   NEW   GOODS  IN  THE  MARKET. 

The  W.  R.  Brock  Co.,  Limited,  advertised  through  the  dailies  the  purchase 
of  a  manufacturer's  stock  of  fancy  check  dress  goods.  These  goods,  which  are 
illustrated  in  the  accompanying  cut.  are  to  hand  now,  and  are  a  most  satisfactory  lot. 
Orders  for  them  increase  every  day,  and  there  is  hardly  a  merchant  who  buys  that 
does  not  repeat.  They  are  offering  the  line  at  about  50  per  cent,  less  than  regular 
prices. 


trimmed  with  white  silk,  black  lace,  white  wing  and  pink 
roses.  A  pink  parasol  and  white  gloves  completed  a  very  smart 
toilette. 

As  to  the  colors  to  be  worn,  we  can  safely  predict  that  there  will 
be  a  reaction  shortly  from  the  amount  of  green  worn  all  spring. 
Word  comes  from  Paris  that  mauve  is  to  be  the  favorite,  but 
fashion  is  capricious,  and  this  "refuge  for  the  destitute,"  as  mauve 
has  been  called,  may  not  prove  to  be  the  prevailing  color.  Blue 
in  all  its  lovely  shapes,  from  the  palest  turquoise  to  the  darkest 
navy,  will  be  worn  a  great  deal,  and  many  shades  of  grey  are 
named  as  to  be  worn,  particularly  that  named  "platinum,"  a  fine 
medium  grey  ;    fawns  and  browns  will  also   be  fashionable.     In 

Paris  the  gowns  are   all 

—— 1      of    neutial    shades,    the 

colors  being  left  to  the 
hat  or  bonnet,  which  can 
take  on  as  many  varieties 
as  fancy  may  suggest. 

Bodices  and  skirts  of 
quite  different  materials 
will  be  worn  as  much  as 
ever,  particularly  for 
evening  wear.  They  can 
be  made  as  totally  differ- 
ent as  possible.  This 
will  be  a  satisfactory 
piece  of  news,  as  great 
varieties  and  changes 
can  be  made.  The  style 
will  stretch  over  the 
winter  season 

As  the  cool  weather 
advances  and  thicker 
materials  are  worn  the 
Princess  robe  will  be 
prominent.  It  is  already 
seen,  but  does  not  lend 
itself  to  thin  textures. 

Taking  the  fashions 
altogether  there  never 
was  so  much  scope  o 
freedom  in  color,  style 
and  cut  as  now.  Gowns 
can  fit  a  good  figure 
closely  or  can  suggest 
one  in  fullness,  "  That 
half  reveals  and  half  con- 
ceals the  '  form  '  within." 
Any  color  or  combination 
can  be  used,  but  the 
details  of  a  gown  were 
never  more  attended  to 
than  now.  A  well  made 
costume  loses  all  its 
effect  i  f  every  little 
minutiae  connected^with  it  has  not  been  carefully  carried  out,  and  to 
dress  was  never  so  much 'as  now  an  art  and  a  science. 

A.J. 


A  HANDSOME  WEDDING  PRESENT. 

A  pleasant  event  took  place  at  S.  Greenshields,  Son  &  Co's 
warehouse  on  June  27th,  when  Mr.  G.  B.  Fraser,  on  behalf  of  the 
house  staff,  presented  Mr.  George  Diverall,  a  salesman  in  the 
smallwares  dept.,  with  a  handsome  drawing  room  suite.  Mr. 
Diverall  was  married  on  June  28th. 
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PALL 


<£ 


1898 


<£ 


SEASON 


Special  Designs 


Fine  Woollens 


AND 


Exclasive  Designs 


Tailors'  Trimmings 

l\AVVVVVVWVMM\VlMM«VV«VVVV\»\lVH\«HV\»MHWVVmVV1VVV»- 


A  new  feature  in  our  business  is  Ladies'  Dress  and  Mantle  Fabrics  in  Scotch 
Tweeds,  Broads,  Box  Cloths,  Serges,  etc.,  suitable  for  Tailor-Made  Costumes, 
exclusive  in  design  and  confined  to  ourselves  for  Canada. 

SAMPLES    FURNISHED    TO    THE    TRADE    ONLY. 


Hutchison,  Nisbet  &  Auld 


J4  Wellington  Street  West 


TORONTO. 
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THREE  OF  A  KIND 

ALL  FOLDING  COUNTER  STOOLS 


The  Automatic 


and 


Counter  Stoo 


Patented  June  14,  1898 


OPEN  CLOSED 

THE  ECLIPSE  COUNTER  STOOL 

Patent  Applied  For. 

Fastens  close  up  to  counter,  and  when  folded  takes'up  but  four  inches  of  space.     Made  of 
ash  ;  seat  of  maple  or  birch,  light  or  stained  mahogany  ;  castings  of  malleable  and  steel. 


OPEN 


CLOSED 


This  stool  is  pronounced  by  those  who  have  them  in  use  to  be  one  of 
the  best  of  the  three,  and  can't  be  excelled  for  church  use  as  well  as 
or  counters, 
f 

Rights  to  manufacturers  for  any  one  or  all  of  the  above  Patents,  for  any  part  of  the  Dominion, 

or  the  whole,  for   sale. 


THE  GEM  COUNTER  STOOLS 

Patented  Nov.  24,  1897. 

A  handsome  stool,  strong  and  durable.     When  folded  takes  up  no  room,  is  out  of 
the  way  when  sweeping,  and  gives  you  the  entire  floor  space  on  busy  days. 

It  is  fastened  to  the  counter  and  is  entirely  out  of  the  way. 

It  is  a  most  desirable  stool  for  all  places  where  economy  of  room  and  comfort  of 
patrons  are  considered,  particularly  adapted  for  steamboats,  dry  goods,  hat,  boot 
and  shoe,  drug  and  all  retail  stores,  soda  fountain  and  ice  cream  counters,  restaurants, 
barber  shops,  billiard  rooms,  halls,  club  rooms,    passenger  elevators  and  bathrooms. 

A  trial  order  will  prove  these  assertions. 

Prices  on  application.  Stool  complete  costs  no  more  than  a  good  common 
counter  stool  and  has  all  the  advantages  claimed  for  it.  All  communications  will 
receive  prompt  attention  by  addressing 


E.  W.LOW 


Sole  Agent  for  Manitoba  and  British    Columbia 
Room  N,  Ryan  Block,]  WINNIPEG 


G.     A.     COULSON,    Patentee 

Brockville,  Ont. 
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Quoth  the  Ra 


vei» :- 
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Here's  a  pretty 

t)vii»£ 
Its  kUcjteY  thATl 

/fA  YAVeiVS 


The  Public  are 
looking  for  .  . 


BLACK  HOSIERY 


Authentically 
Stamped  •   . 


Can  you  supply  them?    No  HOSIERY  DEPARTMENT  is  complete  without 
a  full  range  of  Hermsdorf's  Fast  Black  Goods. 


American  Bureau  of  Louis  Hermsdorf 


78-80  WALKER  STREET,  NEW  YORK. 
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Hamilton  Cotton  Co  y 


STAR 


BRAND 


BRAND 


Manufacturers  of  Boot  and  Gaiter  Webs,  Girth  Webs, 
Tapes,  Bindings,  Lamp  and  Stove  Wick, 
Twines,    Cordage,    Yarns,  Etc.  <£     j*     jfi     jl 

In  addition  to  the  above  we  are  now 
manufacturing 


rHENILLE 


CURTAINS 


and  TABLE  COVERS 


and  are  showing  a  full  range  of  new  and  attractive  designs  and  colorings. 
For  sale  by  all  the  Leading  Wholesale  Houses. 


SELLING    AGENT 


W.  B.  Stewart,   ™  From  s^t  East,   Toronto 


^;^: 
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1  Win  Croft  A  Sons' ! Besl -°'d  E,ed  NEEDLES I 

I    II 111.   WUIl  01   OUUb     (TS|L0RS.   BETWEENS.  | 

45   YEARS   in  use  in  CANADA  without  a  single  complaint.  fi}* 

See  the  name   WM.   CRQFT   At   SONS  is  on   EACH   paper.  j^ 

MACHINE  NEEDLES  I 

ahvavs     on     hand,     guaranteed     to     fit.  fir 


i 


i 

i 

& 


A  COMPLETE 
STOCK  OF 


"  Buy  the  best 

filled. 


and  avoid  trouble — Mail   Orders*  for  these  will  be  very  carefully 


Buy  CROFT'S  5c.  paper  genuine  English  Brass  Pins  graduated  on  papers, 
any  color,  and  with  merchant's  name  on. 

JUST  TO  HAND — A  large  stock  °f  Ladies'  and  Men's  Garters  and 
Hose  Supporters,  ask  our  travellers  to  show  you  these  goods  or  write  for  samples, 
they  are  big  sellers. 

We  carry  the  largest  stock  of  COMBS  in  Dressing,  Fine,  Pocket,  Circular,  Back 
and  Side. 

Our  travellers  are  now  starting  on  their  Fall  Trips  with  the  finest  and  most  complete 
line  we  have  ever  sent  out. 

OYER    300    SAMPLES    OP    PTJESES 

OVER    300    SAMPLES    OP    PIPES 

OYER    250    SAMPLES    OP    TOOTH    BRUSHES 

Hair  Brushes  and  Shaving  Brushes,  amongst  which  will  be  found  the  best 

English  and  French  makes,  including  Loonen's  goods. 

A  large  and  well  assorted  line  of  Pocket  Cutlery;  all  the  best  sellers  in  Playing 

Cards,  and  everything  in  Collar  and  Cuff  Buttons,  Blouse  Setts,  Jewelled 
Leather,  Leather  and  Metal  Belts  with  Belt  Holders  to  match,  with  a  line 

of  Small  wares  necessary  to  complete  an  up-to-date  dry  goods  man's  notion  counter. 

SEE    OUR   TRAVELLERS  OR   WRITE   US   FOR   SAMPLES, 


g      WM.  CROFT  &  SONS 

53  Bay  Street         -  TORONTO 


i8SS»S2S<> 
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men's  furnishings. 


PARISIAN    NOVELTIES    IN    NECKWEAR. 

HERE  are  a  few  Parisian  novelties  in  neckwear.  The  goods 
are  entirely  new  on  this  side  of  the  Atlantic,  and  probably 
no  Canadian  retailer  has  ever  seen  them  before.  They  are  the 
creation  of  one  of  the  greatest  neckwear  artists  in  the  world,  and 
the  fashionable  dressers  of  Great  Britain  and  the  Continent  have 
gone  wild  over  them.      Figures  i  and  2  illustrate  the  "  Boulevard' 


nearing  a  conclusion.  The  Northern  Budget  says  the  expert  ac- 
countant who  was  engaged  to  report  to  those  who  are  to  invest  and 
to  submit  a  statement  of  the  estimated  value  of  each  plant,  has 
practically  finished  his  work,  and  the  result  is  now  before  the 
capitalists  who  are  backing  the  enterprise.  A  member  of  one  of 
the  firms  interested  said  :  "The  negotiations  may  be  said  to  have 
reached  the  financial  stage.  That  is,  each  plant  which  has  been 
asked  to  enter  the  combination  has  submitted  an  offer,  and  awaits 
action  upon  it.  If  the  offer  is  accepted  and  the  price  asked  is 
satisfactory,  then  the  agreement  will  bejjglfed.     The  question  now 


New  Parisian  Neckwear. 


Fig.  2. — New  Parisian  Neckwear. 


a  very  full  satin  puff,  that  was  described  in  last  month's  Review. 
The)"  Ideale  "  was  also  referred  to  last  month.  Figures  3,  4,  and 
5  show  a  few  of  the  different  shapes  in  which  it  may  be  arranged, 
whilejfigure  6  shows  the  method  of  tying.  The  puff  inclines  to 
fullness,  and  the  neckband  is  unusually  wide.  Figure  7  sho^vs  th 
"  Dubasgy,"  a  black  satin  tie,  to  be  worn  with  a  frock  qrmorni 


Fig.   3.— New  Parisian  Neckwear.  Fig.  4. — New  Parisian  Neckwear. 

pending  is  one  of  price.     No  agreement  on  this   question  has  yet 
been  reached,  but  it  is  believed  one  will   be." 


Fig.  1. — New  Parisian  Neckwear. 


Fig.  6. — New  Parisian  Neckwear. 


Fig.  -. — New  Parisian  Neckwear. 


coat.  It  completely  covers  the  shirt  front,  and  the  band  is  so  full 
that  it  almost  hides  the  collar  behind  it.  These,  of  course,  are  all 
expensive  goods,  and  could  hardly  be  retailed  below  $2  each. 


A    PROPOSED    UNITED    STATES    COMBINATION. 

The  negotiations  contemplating  a  consolidation  of  collar,  cuff, 
and  shirt  factories  in   Troy,   N.Y.,   are  still  in   progress,  but  are 


your  business  suit  of  darkjgrey),  itjs'not  at  all  the  thing  as  a  shade 
for  the  frock  coat  glove.  The  tan  gazelle  is  the  glove  of  the  day — 
and  I  hope  it  will  be  the  glove  of  many  more  days.  The  grey  suede 
is  solely  the  accompaniment  of  the  frock  coat.  The  tan  gazelle, 
while  being  dressy  enough  for  the  frock  coat,  is  suitable  tor  wearing 
with  the  business  suit,  the  morning  suit,  the  lounge  suit,  and  even 
the  sporting  suit,  —London,  Eng., "correspondent  Haberdasher. 
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|    G00KS0N,  LOUSON  &  CO. 


OUR   SPECIALTY    IS 


t 


j  16  Lemoine  St.,  MONTREAL.  J 

I'  Men's  Furnishings  Wholesale  \ 

$  Neckwear                Hosiery                  Underwear  £ 

t  Bicycle  Hose           Waterproofs           Umbrellas  i 

J  Handkerchiefs          Braces                   Belts  J 

j  Shirts,  Collars  and  Cuffs,  etc.  J 

t 

t 


NECKWEAR  I 

This   we   show   in    a   large   variety   of  styles  and  at  g 

lowest  prices.      We  have  also  excellent  values  in  all  ^ 

lines,  especially  Waterproof  Coats J 

See  our  samples,  or  write  to  us  before  buying.  w 


Cookson,  Louson  &  Co.      5 
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MENS  FURNISHINGS— Continued. 

A    LONG   CAREER    IN    men's    FURNISHINGS. 
Elsewhere  in  this  issue  will  be  found    photos  of  the   gentlemen 
who  represent  Messrs.  Glover  &  Brais  in  different  parts  of  Canada. 
No  doubt  Review  readers  will  recog- 
nize one  or  more  of  them  as   an  old       WW<lga->'Bltggrjk  iiHIW 
friend,  but  perhaps  they  do  not  know 
Mr.  Brais,  the   sole   proprietor  of  the 
business,    and     his     manager,     Mr. 
Senez,  so  well. 

Mr.  Louis  A.  Brais  is  one  of  the 
few  Canadians  who  have  been  all 
their  lives  in  the  men's  furnishing 
business,  learning  every  branch,  both 
wholesale  and  retail.  He  served  his 
apprenticeship  with  Kemp  &  Co.,  of 
Montreal,  at  one  time  the  largest 
haberdashery  store  in  Canada.  After 
an  extended  experience  with  this  and 
other  firms,  he  formed  a  partnership 
in  1877  with  a  Mr.  Thomas  Glover  to 
carry  on  a  wholesale  men's  furnishing 
business.  In  four  years  Mr.  Glover 
retired,  and  the  entire  business  came 
under  Mr.  Brais'  control. 

Mr.  Brais  is  a  recognized  authority 
on  neckwear  and  silk,  in  fact  there 
are  few  who  understand  the  different 
qualities  and  makes  as  thoroughly  as 
he  does.  He  is  frequently  appealed 
to  by  the  Customs  authorities  to  settle 
disputes  that  arise  over  the  value  of 
haberdashery  and  silks.  He  spends 
a  large  portion  of  his  time  in  Europe, 
and  is  thus  able  to  keep  pace  with  the  latest  ideas  in  English  and 
foreign  neckwear,  which  is  the  firm's  specialty. 

Mr.  Senez,  who  manages  the  office  and  warehouse,  a  young 
man,  hardly"28,  but  his  past  experience  and  business  ability  well 
fit  him  for  the  position.  He  is  a  thoroughly  practical  accountant, 
and,  under  his  guidance,  a  new  system  of  bookkeeping  has  been 
introduced  and  is  being  used  with  great  success.  The  business  has 
been'enlarged  considerably  within  the  past 

year,  and  it  is  not  too  much  to  say  that  his  <--iTi? 

efforts  have  had  a  great  deal  to  do  with  it. 
Both  gentlemen  are  French  Canadians  and 
natives  of  Montreal. 

WATERPROOF    CLOTHING. 

The  demand  for  these  goods  seems  to  be 
reviving,  so  say  The  W.  R.  Brock  Co., 
Limited.  They  are  showing  this  season  a 
much  larger  range  than  usual,  and  have 
had  orders  for  as'  many  as  200  coats  of  one 
line  from  one  customer.  This  is  a  man's 
coat  to  retail  at  a  popular  price. 


THE    NECKWEAR     INDUSTRY.  ^^^^  SB*-   ' 

The  Caulfeild,  Henderson  &  Burns  neck-  C.  A.  Senez. 

wear  is  a  growing  industry.      Mr.  Burns,  of 

Caulfeild,  Henderson  &  Burns,  who  lately  returned  from  the 
foreign  markets,  has  completed  the  purchase  of  a  choice  lot  of 
designs  which  are  sure  to  please  the  most  fastidious. 

The  correct  style  in  shirts  for  the  coming  season  is   a    pleated 
front    with    sateen    or   starched    collarband,    and    the    trade  are 


invited  to  inspect  the  C.  H.  &  B.  brand  in  a  variety  of  patterns. 
This  season  has  been  a  marvelous  one  for  the  C.  H.  &  B.  white 
duck  and  crash  clothing,  and  the  firm  intend  doubling  the  capacity 
for  next  season  in  the  hope  of  supplying  the  demand,  and  would 
ask  their  customers  to  place  orders  early  to  avoid  the  rush  when  the 

season  is  on. 

The  firm  have  added  a  few  special- 
ties to  their  line  of  suspenders,  viz., 
"The  Samson"  and  "The  Holdfast," 
which  they  recommend  as  being  very 
popular. 


HOW    TO    TIE    A    HOW,   ETC. 

There  are  plenty  of  men,  some 
even  in  the  business,  who  do  not 
know  even  the  correct  ways  of  tying 
bows  and  scarfs.  A  tasteful  sheet 
printed  in  five  or  six  colors  has  been 
issued  by  John  Macdonald  &  Co., 
illustrating  the  modes  by  which  you 
tie  a  derby,  a  bow  or  an  ascot.  It  is 
both  useful  and  ornamental,  and  a 
copy  will  be  sent  to  any  furnisher 
who  applies  for  one. 


A    NEW     IDEA. 

For  the  man  who  plays  golf  or  rides 
a  horse,  or  a  wheel,  a  new  idea  in 
shirts  and  drawers  has  been  intro- 
dued  by  a  swell  concern  in  New  York. 
The  shirt  is  a  neglige  made  of  a 
btriped  Madras.  The  cuffs  are  round 
cornered  links,  and  are  attached. 
They  are  about  2}{  inches  deep.  The 
shirts  are  made  without  collars,  and 
i^re  open  all  the  way  down  the  front  like  a  coat-shirt.  The  under- 
drawers  are  make  of  the  same  material  as  the  shirt,  and  are  cut  like 
the  drawers  worn  by  track  athletes.  They  are  very  loose  and  come 
to  the  knee.  A  buckle  and  strap  is  in  the  back,  and  the  front  closes 
like  a  pair  of  trousers.  Now,  when  one  has  on  knickers  or  breeches, 
these  short  underdrawers  are  most  comfortable. 

In  neglige  shirts  that  have  a  small  breast  pocket  the  monogram 
of  the  wearer,  or  the  device  of  the  golf  club 
to  which  the  wearer  belongs,  may  be  em- 
broidered thereon  in  white  or  blue  silk. 
These  monograms  are  also  embroidered 
upon  the  pockets  of  the  pajamas  and 
night  robes,  as  well  as  bath  robes. — Haber- 
dasher. 


Mons.  Louis  A.  Brais 


9*1 


i\j 


CYCLING    GOODS. 

Hosiery  manufacturers  are  doing  con- 
siderable in  the  line  of  making  cyclists' 
novelties  for  next  season. 

The  trend  appears  to  be  in  the  direction 
of  odd  and  novel  effects.  Not  exactly  flashy 
colors,   but  combinations   of  soft   colors  so 
arranged  in  a  harmonious  design  as  to  pro- 
duce an  attractive  effect.     The  figures  are 
evidently    drawn    with  a  view  of  getting  as 
much  as  possible  out  of  the  pattern  mechanisms  of  the  knitting 
machine,   and  some    of   them    would    not    have    been    possible  a 
few    years    since,  except    at    great    expense   for    the    hand    labor 
which  would  be  required  in  making  the    changes    of   colors  and 
knitting  plan. 
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ALWAYS  AHEAD 


#5S?^ 


THE  MORSE  &  KALEY  GOODS 

ARE  ALWAYS  AHEAD   OF 
SIMILAR  GOODS. 

Be  Sure  You  Ask  For  MORSE  &  KALEY. 


M.  &  K.  SILCOTON 

M.  &  K.  Embroidery  Cotton 
M.  &  K.  Knitting  Cotton 
Victoria  Crochet  Thread 
Chadwick's  Spool  Cotton 
Chadwick's  Mending  Wools 


Taylor's  Union  Belts 
Taylor's  0.  K.  Hose  Supporters 
Taylor's  Marlboro,  Redfern  and 
Rainbow  Dress  Stays 
Dunbar's  Linen  Thread 
A,  B,  XX,  and  X  Waddings 


NORTH  STAR,    CRESCENT  ts  PEARL 

COTTON    BATTING    Gives  y°u  the  Best  Value  Obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger  and  better  adapted  to 
requirements  than  any  grade  of  any  other  Batting.  The  above  brands 
are  the  strongest,  handsomest,  and  most  desirable  Cotton  Bats  to  be 
had  in  the  market.         .......... 


Nothing . . 
Deceptive 


They  look  well  in  the  roll.  They  have  the  strength 
and  qualities  required  by  the  consumer  after  unrolling. 
They  make  strong  comforters.  When  you  unroll 
and  unfold  them  you  can  test  the  strength  and  they 
will  not  fall  apart  like  other  bats  which  may  be  offered 
you.     You  can't  blow  them  away  in  a  hurry. 


THREE  GRADES.    THREE  PRICES.    THE  BEST  AT  THE  PRICE. 


ROBERT  HENDERSON  &  CO., 


Dry  Goods 
Commission  Merchants 


181  and  183 

McGill  Street, 


Montreal 


i-_'i; 
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MEN'S   FURNISHINGS— Continued. 

WHITE   NECKWEAR. 

It  is  probable  that  during  the  last  few  years  no  style  of  neckwear 
has  been  so  popular  as  white  piques,  white  lawns  and  white  pongees 
are  at  present.  In  New  York,  everyone  is  wearing  them,  and  a 
gentleman  who  has  just  returned  from  there  told  The  Review  that 
every  haberdasher  in  the  city  has  them  on  display  in  his  windows. 

Here  is  a  line 
Tooke  Bros,  are 
showing  for  im- 
mediate delivery. 

THE    JEDDAH 
PUFF. 

Here  is  a  new 
puff,  called  the 
"  Jeddah,"  man- 
ufactured by 
Tooke  Bros.,  in 
their  new  neck- 
wear factory.  The 
shape  is  quite 
unique,  and  is 
taking  well  with 
those  who  have 
seen  it.  In  blacks, 
the  trade  can  buy 
it  for  $3.50,  and 
in  fancies  for  $4. 

MAKE  A  SPECIAL- 
TY OF  SHIRTS. 

Tooke  Bros., 
Montreal,  have  a 
great  variety  of 
low-priced  shirts 
and  collars  of 
good  quality. 
Their  make  of 
goods  is  well 
known  through- 
out the  Dominion,  and  the  brand  "T.B."  is  recognized  as  a 
guarantee  of  quality.  They  are  showing  bicycle  shirts  in  all  quali- 
ties, to  retail  from  50c.  to  $5.  Travelers  are  now  showing  samples. 
Great  attention  is  given  to  the  fit  of  all  goods  leaving  their  fac- 
tory, for  they  realize  that  a  half-and-half  sort  of  fit  in  shirts  or 
blouses  never  gives  satisfaction. 

A    VISIT    TO    A    DEPARTMENT. 

Like  other  lines  of  trade,  men's  furnishings  are  brisk,  and  all 
the  big  jobbing  houses  are  showing  much  larger  ranges  than  before. 
The  club  tie,  so  John  Macdonald  &  Co.  told  The  Revjew,  is 
going  to  have  another  big  run,  and  the  season's  demand  covers 
derbies,  bows  and  flowing  ends.  The  large  plaids  and  checks  are 
attractive  goods,  and  have  already  gone  well.  In  fleeced  under- 
wear, which  is  now  selling  largely,  this  firm  has  picked  up  some 
nice  lines,  and  the  new  ideas  include  fancy  stripes,  fawns  and 
blues.  Special  attention  is  directed  to  a  line  of  fine  natural  wool 
underwear,  known  as  K  63,  and  an  excellent  specimen  of  English 
make.  In  socks,  this  department  controls  a  line  from  one  of  the 
large  mills.  This  is  pure  wool,  3-lb.  and  4-lb.  goods,  and  retails 
at  20  and  25c,  there  being  three  shades  in  each  of  the  two  weights. 
A  special  line  of  rubber  coats,  black  and  navy,  with  a  27-in.  cape. 


will  retail  at  $3.50.  This  department  is  doing  a  big  business  in 
collar  buttons,  and  captures  a  good  deal  of  trade  in  these  articles 
from  wholesale  jewelers  who  cannot  quote  the  prices.  A  novelty 
in  them  is  the  "  Zig  Zag  "  collar  button,  which  can  be  adjusted  for 
a  loose  or  a  tight  button. 

A    NEW   NECKWEAR    FACTORY. 

The  new  neckwear  factory  of  The  Gault  Bros.  Co.  is  now  in  full     M 
swing.     Premises  adjoining  their  shirt  factory  have  been  equipped 
with  new  machines,  and  a  staff  of  about  seventy-five  hands  are  at 
work. 

The  silks,  which  include  all  the  latest  novelties,  are  selected  in 
Europe  by  Mr.  V.  de  V.  Dowker,  who  has  charge  of  the  buying, 
and  samples  of  the  material  are  submitted  to  the  trade,  who  select 
their  patterns  and  decide  on  the  shapes  in  which  they  will  have  the 
goods  made.  This  is  an  advantage  to  a  retailer,  because  he  is  able 
to  choose  the  style  of  neckwear  that  is  best  adapted  to  his  own  par- 
ticular trade. 

An  experienced  staff  of  cutters  prepare  the  silk  for  making  up — 
not  an  easy  task  by  any  means.  The  goods  are  then  handed  over 
to  the  seamstress,  who  turns  out  the  finished  article.  Great  care  is 
taken  all  through  the  process  of  manufacture  that  the  workmanship 
should  be  of  the  best.  The  Gault  Bros.  Co.  make  all  their  neck- 
wear under  the  '*  Crescent"  brand. 

Orders,  already  booked,  are  so  numerous  that  it  is  likely  the 
staff  of  the  factory  will  have  to  be  increased  in  the  near  future. 

A    NEW    WRINKLE. 

The  stylish  and  extensive  range  of  men's  neckwear — cashmere 
and  silk  mufflers,  braces,  collars  and  cuffs,  all  kinds  of  shirts  and 
men's  furnishings  shown  this  season  by  The  W.  R.  Brock  Co., 
Limited,  in  their  new  warehouse,  surpasses  any  of  their  previous 
efforts,  and  they  report  that  it 
is  being  appreciated  by  the 
best  trade  of  Canada. 

Among  other  novelties  the 
department  is  showing  an  un- 
usually large  range  of  leather 
and  web  shoulder  braces  for 
men' sand  boys'  wear — anew 
wrinkle  that  takes  well. 

ENGLISH      GOODS      REPLACING 
GERMAN. 

Messrs.    Wreyford    &  Co., 
who  are  the  Dominion  agents 
for  Young  &  Rochester,  shirt 
and  collar  manufacturers,  of 
London     and     Londonderry, 
report  largely  increased  orders 
for  fall  delivery.     The  25  per 
cent,  reduction  from  duty  on 
all   English  goods    after    July 
has    led    to    the    placing   of 
several     orders     in    the    Old 
Country  that    had   previously 
gone    to    Germany.       Young 
&    Rochester  make  very  ex- 
tensive   range   Of   Shirts    from  jeddah-Tooke  Bros. 
19s.  6d.  to   60s.  per  dozen,    and  collars  from    2s.  6d.  ptr  dozen 
Full  ranges  can  be  seen  at   their  showrooms,    McKinnon  buildings, 
Toronto,  or  their  representative  will  call  on  merchants  by  appoint- 
ment. 
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THOMAS  MEALEY  &  CO. 


MANUFACTURERS  OF 


Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 


OFFICE: 


U  Catharine  St.  North. 


Fac=Simile  of  label  on  our  regular  goods. 


MATTRESS 

WE    GUARANTEE  MATERIAL  USED 
TO    BE  PREPARED    COTTON 

Absolutely 

PURE,  SWEET  and  CLEAN 

SOLD   TO  THE  TRADE  ONLV 


Hamilton,  Ont 


J.  Walshaw 


a 


-»  y^ 


Manufacturer  of 
All  Kinds  of 


White  and 
Grey  .  .  . 


BLANKETS 


BOLTON    -     ONTARIO 


The  Best  Light  at  the  Lowest  Cost 

In  lighting  your  STORE  this  you  require  and  must  have 

THE  "SAFETY" 
ACETYLENE  GAS  MACHINE 

gives  you  this  cheaper  than  Electric  Light,  Coal  Gas,  Gasoline  or 
Coal  Oil. 

ACETYLENE  GAS         m 

is  the  most  brilliant  of  all  known  illuminants  ;  by  it  you  can  match 
the  most  delicate  shades.  Having  the  same  spectrum  as  daylight 
enables  you  to  do  this,  and  Photos  can  be  as  perfectly  taken  as  by 
daylight. 

The  Underwriters'  Association  permit  the  installation  of  this 
achine  without  extra  premiums. 

This    machine   is  non-explosive   and  "  foolproof."     It  has  the 
.   f<?troMiirjgJeatures  that  no  other  machine  has  :     It  generates  the  gas 
' /    c«°''  twice^sh63  it,  shakes  off  the  ashes  automatically,  and  leaves 
'      tne  ashes  dry  at  all  times — never  slushy  and  smelly. 

The  machine  is  so  simple  in  construction  that  a  lad  can  manage 
it.  There  is  not  a  valve  or  intricate  mechanical  contrivance  on  the 
machine,  so  that  it  is  impossible  for  it  to  get  out  of  order. 

No  Smell!     No  Smoke  !     No  Soot!     No  Dirt! 


Manufactured  by  the 


Safety  Light  k  Heat  Co.,  Dundas,  Ont. 


Send  for  Circular  and  Price  List. 
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MEN'S  FURNISHINGS-Conlinued. 

NIAGARA    NECKWEAR. 

The  Niagara  Neckwear  Co.,  Limited's,  new  autumn  line  is  now 
being  shown  by  their  travelers  in  all  parts  of  Canada.  From  all 
accounts  they  have  excelled  all  their  previous  productions  in  style 
and  patterns.  In  this  issue  is  shown  an  illustration  of  their  new 
shape  in  an  Imperial  No.  32,  that  can  be  tied  in  an  ascot  and  knot 
style.  It  is  one  of  their  nicest  productions,  an  entirely  new  shape, 
and  should  take  well  among  the  high  class  trade. 

THE    SUSPENDER    TRADE. 

The  Dominion  Suspender  Co.'s,  Niagara  Falls,  new  fall  line  of 
suspenders  are  in  their  travelers'  hands,  and  the  company  claim 
with  pride  that  for  high  class,  well  made,  well  finished  goods  their 
productions  cannot  be  excelled  in  the  world. 


BANK  OF  HAMILTON. 

The  annual  meeting  of  U^shjreholders  of  the  Bank  of  Hamilton 
took  place  on  the  20th.  An  excellent  year's  business  was  re- 
ported.      The    expansion  of  the  bank's  activities  into  the  Province 


THE    COST   OF    IMPORTED    GOODS. 
The  Drv  Good*  Ki h  11 
SlR,  —  I  noticed  a  book  being  distributed  in  Canada  by  Messrs. 
Rylands  &  Sons,  Manchester,  headed  as  follows  : 

"  Importers'  tables  for  use  in  Canada,  United  States  and  New- 
foundland. 

"  The  following  tables  are  based  upon  legal  standard  par  of 
exchange,  viz.,  #4-86  yt  to  the  sterling. 

"  Dry  goods  importers,  for  whose  use  this  book  has  been  com- 
piled, usually  add  5  per  cent,  to  rate  of  duty,  to  cover  freight,  insur- 
ance, packing  charges,  and  interest  on  money  paid  for  duty,  for 
example  : 

' '  Duty 30  per   cent. 

Charges 5  " 

35  per  cent." 

I  think  that  importers  will  agree  with  me  that  goods  cannot  be 
laid  down  in  different  towns  in  this  country  for  5  per  cent,  charges, 
consequently,  these  tables  are  very  misleading  to  country  customers, 
to  whom  Messrs.  Rylands  &  Sons  sell,  if  they  calculate  at  this  rate. 
Ordinary  wholesale  houses  base  their  calculations  on  an  average 
of  j %  per  cent,  all  round,  and  surely  the  class   of   business   which 


Niagara  Neckwear  C  o  ,  Ltd.        No.  32 — Untied. 


Tied  as  Ascot. 


Tied  as  Knot. 


of  Manitoba  has  proved  successful,  with  still  more  brilliant  pros- 
pects for  the  future.  In  Ontario,  new  agencies  have  been  opened 
at  Niagara  Falls,  Delhi,  and  Southampton.  The  following  board 
was  reelected  :  John  Stuart,  president  ;  A.  G.  Ramsay,  vice- 
president  ;  John  Proctor,  Geo.  Roach,  A.  G.  Wood,  M.P.,  A.  B. 
Lee,  and  Wm.  Gibson,   M.P. 


BEGINNING  A   NEW   DEPARTMENT. 

The  W.  R.  Brock  Co. ,  Limited,  are  adding  a  carpet  depart- 
ment to  their  already  extensive  business.  The  space  to  be  devoted 
to  the  department  is  situated  on  the  second  floor,  and  is  a  large  and 
well-lighted  room.  In  connection  with  carpets,  there  will  also  be 
everything  that  pertains  to  housefurnishings,  such  as  lace,  muslin, 
Swiss  and  damask  curtains  and  curtain  materials,  cretonnes,  art 
sateens,  art  muslins,  silkalines,  quilts,  table  and  floor  oilcloths, 
linoleums,  etc. 

The  goods  in  this  department  will  be  all  new,  so  that  customers 
visiting  the  market  in  August  and  September  may  rely  upon  seeing 
fresh,  clean  and,  in  every  respect,  up-to-date  stuff  at  right  values. 


Messrs.  Rylands  &  Sons  do,  which  is  largely  in  fancy  goods,  which 
are  bulky  for  freight,  and  which  are  chiefly  sold  to  retail  houses  in 
this  country,  will  necessarily  involve  a  larger  expense  than  would 
be  incurred  by  the  wholesale  trade.  Indeed,  I  should  not  be  sur- 
prised, if,  in  some  towns,  the  expenses  would  amount  to  10,  12^  or 
even  15  percent,  to  lay  down,  including  interest  on  cash  paid  out, 
days  and  sometimes  weeks,  before  the  consignees  see  the  goods. 

Yours  truly, 
Montreal,  June  30,  1898.  R.  R.  Steven^n 


ACETYLENE  GAS  PLANTS. 

The  Hamilton  Acetylene  Gas  Machine  Co.,  whose  advertise- 
ment appears  on  page  134,  have  recently  placed  several  machines 
of  large  capacity  in  summer  hotels,  the  largest  of  which  is  lighting 
the  Algonquin  House  on  Stanley  Island,  and  carrying  150  lights. 
The  company  are  constructing  a  machine  of  large  capacity,  particu- 
larly adapted  for  store  and  warehouses,  and  merchants  intending 
to  put  in  acetylene  plant  are  invited  to  communicate  with  the  com- 
pany, when  any  information  required  will  be  furnished. 
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The 


Gault  Bros.  Co.,  m** 

MONTREAL 
■'■  Fall  Season  1898  *. 

DRESS  GOODS  DEPT. 

Silks,  Velvets,  Velveteens 


DRESS  GOODS.  Special  Lines  in  Blacks. 
An  immense  variety  of  Plains  and  Fancies  from 
the  leading  British  and  Foreign  makers. 

SI  LKS*  This  department  has  become  one  of  the 
LEADERS,  and  shows  all  the  latest  Novelties 
for  the  coming  season — Shot  Taffetas,  Fancy 
Checks,  Jacquards,  Black  Damas.  Special  values 
in  Black  and  Colored  Satins. 


VELVETS  and  VELVETEENS. 

We  are  receiving  this  month  1,000  pieces  of 
Blacks  and  Colors.  Special  DRIVES  at  popular 
prices. 

PRINTS.      200  Cases  to  be  cleared  out  at  Job 
Prices. 

LINENS.      Full  Stock  of  all  Lines.     Extra  values 
in  Tablings,   Napkins,  Towellings  and  Dowlas. 


1:50 
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R.  FLAWS  &  SON 


\  ZCOtS 

Manchester  Bids.,  Melind*  St. 


Toronto 


HOTELS  FOR  COMMERCIAL  MEN 

Halifax,  N.  S Halifax  Hotel 

"  "      Queen  H  otel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  R Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


BEAVER  LINE  *s?  STEAMSHIPS 

Sailing  Weekly  between  Montreal  and  Liverpool. 


CALLING    AT    KIMOUSKI,    AND    MHVIILK.    IBELAMD,    KACII    WAV 
TO    EMliAKK    I'AS^KNf.FKS    ANIJ    HAILS. 

From  MONTREAL. 
Wed     Auk      3 


From  LIVERPOOL.  STEAMERS. 

Sal.  July  16      Lake  Superior 

"     23     Gallia 

"         "      30     Lake  Ontario 

"     Aug.     6     Lake  Winnipeg 

"        "     13     Lake  Huron 

"         "     20     Lake  Superior 

"         "      27     Gallia 

"     Sept.    3     Lake  Ontario 

"         *'      10     ..      Lake  Winnipeg 

First  Cabin,  single,  $$0  to  565  ;  return,  §too  to  $125.30.     Second  Cabin, 
single,  §34  ;    prepaid,  §36.25  1    return,  $66. 75.     Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50,  and  all  other  points  at  lowest  rates. 
For  further  particulars  apply  to — 
D.  &  C.  MACIVER, 

Tower  Buildings,  22  Water  St., 

Liverpool 

G.  M.  WEBSTER  &  CO.,  Quebec. 


•7 


Sept. 


2S 


D.  W.  CAMPBELL, 

General  Manager, 

18  Hospital  St    Montreal 


The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A    YARD    WIDE 


4* 


IT    HAS 
NO    EQUAL 

Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chicker 

No  house  is  completely  furnished  without  this  lining  henealh  the  carpet. 

STAIR  PADS 


In  Three  Sizes- 


X,  %. 


We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

For   sale  by  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 


Celluloid* 

COLLARS 
CUFFS  - 
SHIRT  BOSOMS 


Your  customers  "want"  the  best. 
You  must  "have"  the  best. 
OURS  "are"  the   best. 


ALL  GENUINE  GOODS  are 

stamped  with  our  TRADE 

Trade  Mark 


MARK 


MILLER  BROS.  &  CO. 


30  DOWD  STREET,  MONTREAL 
Toronto  Agent 

G.  B.  FRASER,  3  Wellington  St.  East 


UNDERWEAR 


ui 

CO 
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-I 
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TIGER 


BRAND 


TRADE  MARK 

Made  in  sizes  from  20  in    to  46  in. 


Unexcelled  for  Durability,  Style  and  Finish. 


Dealers  can  assort  their  stocks  at  any  season 
of  the  year. 


h 
Z 
ui 
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X 
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Che  Gait  Knitting  Co. 
6alt,0M. 


RETAIL    ONLY. 
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Empire  Carpet  Mills 

SPLENDID  NEW  DESIGNS  AND  COLORINGS  FOR  FALL,  1898. 


It  is  Easy  Enough 

to  call  any  line  of  Carpets 
"the  best"  —  but  hard  to  prove 
that  it's  anywhere  near  as  good 
as  the 

Empire  Mills  Ingrains 

Our  travellers  will  call  on  you 
with  complete  sample  lines  for  fall 
season,  1898. 


Imperial  3-ply 

Empire  XX  Super, 

14  pairs 

Akola  X  Super, 

13      " 

Almo  Super, 

i  \y*  it 

Alpine  CC, 

13      " 

Aral 

Alta 

and   3  grades 

in 

Unions. 

Art  Squares  a  Specialty,  in  3  and  4  yards  wide,   any  length  in  the 

above  brands. 


Empire  Carpet  Co. 


St.  Catharines,  Ont. 


/Wain  Office  and  Mills,  Welland  Avenue  and  Catharine  Street. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and   ONLY  ♦« 

Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


LtyiOlP       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-^  l7'/2ln. 

Front       I  Ve   In. 
Back.    I      in. 


VULCAN  TITAN. 

Sizes  13  12  18  Vz  In.  Sizes  l3'/2^20  |n. 

Front  iv+  m.  Front    2  Vz  In. 

Back   I  V2.  In.  Back    2'/4   In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  eome  to  our  notice  that  certain  manufacturers 
^^^■■^^■■B'  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


ROYAL 


Sizes  12 
Fkom 


'/2T_02O   I 
t  l7/8  In. 


n. 


EXCELSIOR. 

izes  8T_°I  I  Vain. 
*  Width  3  /2ln. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9/3^1172 In. 
Width  3  Vz  In. 
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fyl'f       every    instance,  it   has  been  for  the  better 
J  Mil  JLfl  VVV         vIVVMv*  \\/f  They  state  that  they  have  the  largest  and 

\|/  \|/       most  comprehensive  range    ever  shown  by 

/j .5^ .5. .Jr .^- .5- .5. .^ .^- .^ .5. .■> ?^ .5. .5- .5. .5. .^- .5- .5. .5- .5. .^ .5- .5. !"^ .3^ ! J^. ^\       them,    and    the  orders  received  from,    and 

favorable   comments  made  by,  merchants, 

the  upward    tenuency  in  PRICE.  from  one  end  of  the  country  to  the  other,   justify  them,  they  con* 

IN  colored  dress  goods  recent  Canadian  advices  from   Paris  indi-  sider,  in  claiming  that  their  line  is  equal,  if    not   superior,  to  any 

cate  an  upward  tendency  in  serges,  cashmeres,  epangelines,  etc.  other  shown   in   Canada  for  fall,  1898. 
One  firm  charge  an  advance  of  10  per  cent.     This,  with  the  extra  A  TALR  AH0UT  T~~UTUMN   FABRICS. 

duty  after  August  1,  will  make  the  price  of  French  goods  very  firm  _  .,  _  .     __      ,        ,  ,  0    _ 

,  .  ,  °  ,  ,     .        ....  Said  John  Macdonald  &  Co.,  when  questioned  about  dress  goods  : 

for  next  season.     As  to  colors,  browns,  greens  and  blacks  will  be  ,,  _  ,  ,  ,    ,  ,  „ 

,     ,  „.         ,     .  _,     ,      .  ...   .  .  "  Our  range  of  dress  goods  for  the  coming  fall  season  is  now  com- 

the  best   selling   shades.      Black,    however,    will   be   more  popular         .  ...,,».  ,  Z   , 

plete  and  in  the  hands  of  the  travelers.     Orders  up  to  date  are  con- 
siderably in  excess  of  last  year.   Each  season  increases  the  tendency 

• '  While  in  a  foreign  office  which  makes  a  specialty  of  mohairs, ' '  for  better  dass   stuff>  that  is  tQ  retai,  at  SQC    and  Qver      Qur  range 

says  The  N.Y.  Economist,  "a  cablegram  was  handed  in  announc-  of  dress  fabrks  at  popu]ar  prices  this  season  surpasses  anything  we 

ing  a  material  advance  in  mohairs,  and  advising  agents  to  suggest  have  ever  shown  .  the  demand  for  figured  black  dress  goods  shows 

prompt  purchases  for  present  use  and  for  spring,   1899.  signs  of  continuing  through  the  fall  season_      We  show  an  immense 

"  Mohairs  have  now  obtained  such  a  strong  hold  as  staples  that  variety  of  all  the  latest  novelties  in  mohair  and  wool,  silk  and  wool, 

they  are  able  to  defy  the  mandates  of  fashion,  and  hold  a  place  in  etc.,  etc.,  in  the  new  travers  or  cross  over  effect,    vandyke  and 

every  dress  goods  department.   During  the  present  season  hundreds  braided   effects,   wool  epangeline,    Venetian,  etc.,    etc.      In  plain 

of  pieces  have    been  purchased   by  manufacturers   for  waists,  and  colored  goods  our  range  of   amazons,    Venetian,   epangelines,   satin 

there  has  been  no   diminution  in  the  quantity  used  for  skirts   and  royals,  repps,  etc.,  etc.,  is  A  1,  and  at  right   prices,  being    bought 

bathing  suits.  from  the  very  best  makers  of  these  goods  in  the  French  and  German 

"There  has  been  a  scarcity  all  the  season  of  qualities    for  28,  markets.    Our  line  of  French  and  German  fancies  is  also  very  large, 

37>£.  50  and  69c    retailing.      In  view   of  the  fact  that  prices  are  and  in  stylish,  rich,  and  effective  designs." 
advancing  in  Bradford,  buyers  cannot  make  a  mistake  in  fortifying 

.  c       .  -,-    t      -r        ..  c       r   .  WHAT    A    RANGE    INCLUDES. 

themselves  for  immediate  if  not  for  future  wants. 

,    .        ,  .     ,,  ,    .  ,  In  dress  goods  Jas.  Johnston  &  Co.  have  a  full  range,  including 

"Apropos  of  the  advance  in  prices  in  Mohair  yarns,  as    noted  .     . 

.     .  .  ,  ,    ,   ,  ,     ,  plain  lustres,  cashmeres,  sateens,  poplins,  and  Henriettas,   crepons 

above,    it  is  an  opportune   time  to    suggest   to  buyers  that  black  r  .  ,  „ 

,    .   ,  ,iV  .  .  .,  and   figures,   in    latest   styles.       Silks  in  black   Taffetas,    satins, 

crepons,  having  mohair  for  a  component  part  of  the  material,  would         .„  . 

failles,     grosgrains,    Bengalines,    satin    de  Lyon,    duchess   satin, 
be  a  good  purchase  at  present  writing.  ...  ,  ,  ,  * 

surahs,  moire  velours  and  broches,  as  well  as  a  big  assortment  of 

Crepons  are  stongly  indicated  for  fall,  and  unless  the  shrewdest  fancy  silks>  arfi  tQ  be  found  fa  thdr  stock 

buyers  are  mistaken  there  will  be  a  widespread  demand  for    such  They  haye  a  wide  range  of  dress  trimmings  of  aU  kinds      Their 

materials  when  the  season  opens.     It  has  been   repeatedly  pointed  stQck  of  underwear  and  hosiery  for  ladies>  men>  girls  and  boySi  is 

out  that  a  figured  black  material  is  always  salable,  owing  to  the  dull  cornplete 

and  lifeless  appearance  of  a  plain  fabric."  

A    SPECIAL    IN    COSTUME    CLOTH. 

features  of  the  season.  For  the  fall,  Kyle,  Cheesbrough  &  Co.  have  a  big  assortment 

One  of  the  features  for  the   coming  season    is  the  crepon  and  of  plain  and  fancy  dress  goods.     In  the  former  are  black  goods, 

Bayadiere  effects,  say  S.  Greenshields,  Son  &  Co.     The  firm  are  silk  and  mohair,  with  a  special  line  of  costume   cloth,  guaranteed 

showing  a  large  range  in   Priestley  goods  of  this  make  in  various  all  wool  and  56  inches  wide,  that  can  be  retailed  profitably  at  75c. 

prices  from  57>£c.  to  $2.50  per  yard.  per  yard.     The  firm  claim  that  this  is  one  of  the   best   bargains 

In  black  satin,  peau  de  soie,  surahs  and  black  broche  silks  they  they  have  ever  offered  the  trade.     Every  piece   is   stamped  "all 

will  have  a  large  assortment.     On  account  of  change  in  tariff  these  wool."     In  fancy  dress  goods,  silk  mixtures,  amazons,  black  and 

goods  will  all  be  dearer  after  August.      They  advise  that   orders  colored  poplins,  colored  and  black  cashmeres  are  specialties. 

should  be  placed  early.     In  Lister  stripe  silks,    English   make,  as 

H  }  p  >        &  permanent  finish  on  dress  goods. 

well  as  fancy  goods  from  Lyons,    such  as  colored  surahs,    colored  _  &  ,      .  r    ,  , 

J  B  '       '  '  Complaints  are  often  made  about  certain  classes  of  dress  goods 

pongees,    colored   satin,    etc.,   their  assortment  is  complete  ;    and  ...  ...  .  ,    .      ,     ..      .  .,    .  .,  ... 

v     s      '  '  '  «•        1  spotting  with  rain,  etc.,  and  the  fault  often  is  that  the  public  want 

prices  rig    .  impossibilities,  and  are  so  carried  away  with  appearances  that  they 

invite,  as  it  were,  being  humbugged.     No  lustre  can  be  really  per- 
decided  demand  for  better  goods.  ,       ..  ,    ,  ,        ,         ..  .  ,    ,    .  r   ■  ,. 

manent  unless  it  belongs  largely  to  the  raw  material,   but  finishing 

The  W.  R.  Brock  Co.,  Limited,  report  good  returns  in  the  way  can  improve  very  much  fabrics  made  of  fairly  or  even  non-lustrous   ' 

of  orders  for  fall  dress  goods  from  their  travelers,  and  the  season  is  materials.      The  Merchants  Dyeing  and  Finishing  Co.  are  bring- 

opening  up  just  about  as  prognosticated  by  them,  there  being  a  good  ing  out  a  finish  special  for  satin  cloths  and  satin  grounds,  which  is 

demand  for  both  plains  and  fancies.  done  by  combining  British  and  Continental  methods  of  treatment, 

A  very  noticeable  feature  is  the  increase  in  the  sale  of  high-priced  and  which  they  claim  stands  the  following  test:  Take  the  cloth, 

goods.     This  is  in  evidence  with  orders  from  all  over,  not  only  from  sponge  and  iron  it,  and  the  lustre  will  not  be  affected.  The  Review 

cities  and  large  towns,  but  also  from  smaller  places  with  a  purely  has   seen    the   cloth    thus   treated,    which    was    a    satin    ground 

country   trade.     This  demand   is  more  marked  as  regards  fancies  and  mohair  figure,  and  their  claim  is  true.      As  a  product  of  Cana- 

than  plains,  and  particularly  so  in  fancy  blacks.     The  firm  state  dian  industry  it  is  something  to  be  proud  of,  and  is  not  surpassed 

that  they  have  already   been   obliged  to  repeat  a  number  of  lines  anywhere. 
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2. 


1893. 


•? 


This  shows  the  progressive  record  of  our  output  of  Down  Quilts.  Why  is  this  thus  ?  Has  the  demand  for  down  quilts  in- 
creased ?  Possibly,  and,  besides,  our  share  of  it  is  so  much  larger  than  before.  Importation  has  practically  ceased,  Canadian 
down  having  proved  its  superiority  over  even  the  famous  Russian  and  Irish  downs,  and,  then,  our  values  have  been  better  year  after 
year,  owing  to  closer  buying  of  cloth  and  designs,  and  to  improved  methods  of  manufacture.  The  TOP  NOTCH  OF  VALUE  is 
reached  this  year  by  our  D.S.S.  Quilt.  Ask  our  traveller  to  show  you  the  D.S.S.  It  is  made  in  FIVE  CHOICE  DESIGNS,  ot  which 
you  can  have  the  first  pick  for  your  exclusive  control  by  ordering  early.  A  handsome,  high-grade,  French  finish,  ventilated,  down- proof, 
satine  quilt,  with  a  silky  gloss,  which  makes  it  a  pleasure  to  the  touch  and  a  treat  to  the  eye.    Remember  the  name  :  Dee-Es-Es — D.S.S. 

Down  Quilts  are  our  hobby  and  our  specialty.     Keep  your  order  for  us.     One  of  our  travellers  is  heading  your  way. 


The  Alaska  Feather  &  Down  Co.,  ™* 

290  GUY  STREET,    MONTREAL 


RD. 


Corsets 


10  GOLD  MEDALS 


The  only  Perfect  Corset  ever 
produced. 


These  celebrated  corsets  are  sold  in  all  civilized 
countries,  and  are  considered  everywhere  as  the 
standard  of  perfection.     The  numerous  branches 

Pof  the  house  in  America,   Europe,    Asia,  Aus- 
.J    S3DIIQ    A         tralia,  prove  that  P.  D.  Corsets  have  the  largest 
■        •        H        /a.       saje  jn  tjle  wor]cji 


P.D.no.769 


There  must  be  something  in  the  corset  if  all  the  world  agrees  to  their  perfection, 
corset  department  should  be  without  them.     Apply  for  quotations  to 


No 


K0NI6  &  STUFFMANN, 


7,  9  and  11  Victoria  Square 

^«« MONTREAL 
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SAMPLES 


FOR 


are  now  in  the  hands  of  our  Travellers. 


v e. 


See  our  line  before  buying 


Woollens 


and 


Tailors'  Trimmings 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


HONTREAL 


FALL  and  WINTER  1898 


A.  A.  Allan  &  Go. 

>♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦ 

\ 

Fine  Furs 


♦ 

♦^^  ♦-♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦  ♦♦♦♦♦♦♦♦♦♦ 

Respectfully  request   inspection  of  the  most 
attractive  line  of 

.<  FUR    NOVELTIES  ,< 

ever  submitted  to  the  trade. 

Every  Fur  department  that  will  give  our  productions  a  place 
in  stock  will  secure  the  patronage  of  the  most  critical  consum- 
ers.    Latest  Novelties  always  to  be  found  with  us. 

We  manufacture  all  our  goods. 
Assortment  large  ;  prices  right. 
We  lead  in  styles. 


4 


I 


F  YOU  PURPOSE  LIGHT 
ING  YOUR  RESIDENCE, 
PLACE  OF  BUSINESS, 
CHURCH,   WITH 

Acetylene 

GaS  .  .  . 


Buy   only   the   best    machine    con- 
structed for  the  purpose. 

''1HE  HAMILTON"  is  manufactured  under  the  approval 
of  the  LUnderwrkers  of  Fire  Insurance,  and  combines  three 
features  which  are  absolutely  necessary  to  the  satisfactory  gen- 
eration of  Acetylene  Gas,  and  are  not  embodied  in  any  other 
one  machine  on  the  market. 

Our  Water  Sealed  Generators— Safety. 
Our  Automatic  Water  Feed— Economy. 
Our  Water  Traps— Pure,  clear  light  without  smoke  or  soot. 

Complete  detail  and  prices  on  application. 

BURNERS,  PIPING  and  FITTINGS 

always  in  stock. 


The  Hamilton  Acetylene  Gas  Machine  Co. 

HAMILTON,    OXT. 


Limited 


.g. 


THE 


Canadian 


BRAND 


Manager. 


THINK  OF  IT. 


A  two-ply  carpet  made  from  pure  fleece  Can- 
adian wool,  three-ply  and    twisted  yarn. 

The  same  in  quality  throughout,  on   English 
worsted  warp. 

Nothing  in  the  market  to  excel    it  for  wear 
and  fast  colors. 

A  GUARANTEE  WITH  EACH  ROLL. 
A  TRIAL  ORDER  SOLICITED. 


Royal  Carpet  Co.,  Guelph,  Ont. 
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MACN 


&  MINNES 


245-261    BAGOT    STREET 
J36-140     PRINCESS    STREET 

KINGSTON,  ONT. 


-r5»S^ 


53    YEARS     IN     BUSINESS. 


Our  trade  is  steadily  increasing.    WHY  ? 

Special  values  in  Underwear,  Dress  Goods,  Linings 
and  Staples.  When  buying  for  Fall  come  to  Kingston 
and   see   us. 

Particular  attention   given   to  MAIL   ORDERS. 
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THE   SHIRT  AND   COLLAR    INDUSTRY. 

REDUCTION  OF  WAGES  as  a  RESULT  OF  THE  PRESENT  DUTIES — 
HAD  FAITH  CHARGED  AGAINST  THE  GOVERNMENT — THE 
"  DRY  GOODS  REVIEW  "    INTERVIEWS   SIR    WILFRID  LAURIER. 

THE  treatment  meted  out  to  the  shirt  industry  by  the  Dominion 
Government  is  as  clear  an  instance  of  political  double-dealing 
and  official  incompetence  as  has  occurred  for  years.  The  whole 
story  is  going  to  be  told  one  of  these  days,  and  the  merchants  of  the 
country  will-  be  forced  to  one  of  two  conclusions  :  Either  that  the 
Government  will  not  fulfil  definite  promises  made  to  the  promoters 
of  an  important  industry,  or  that  the  Ministers  are  incapable  of 
settling,  on  a  just,  business-like  basis,  an  extremely  simple  tariff 
problem.  The  condition  of  affairs  seems  to  be  this  :  With  July  i  a 
reduction  of  10  per  cent,  in  the  wages  of  the  employes  goes  into 
force  ;  the  staffs  of  various  large  factories  may  be  reduced,  and  a 
number  of  skilled  workmen  will  have  to  leave  the  country,  or  seek 
employment  elsewhere.  Not  only  this.  Canadian  goods  are  being 
crowded  out  by  American  slaughtered  lots  and  European  pauper- 
made  goods.  In  fact,  the  situation  has  become  serious  for  the 
Canadian  manufacturer. 

The  facts  of  the  case  are  now  tolerably  well  known,  The  in- 
dustry has  been  struggling  against  a  great  disadvantage  ever  since 
the  Fielding  tariff  came  into  force.  By  it,  the  duties  on  shirts, 
collars,  cuffs,  etc.,  were  reduced  to  35  per  cent.,  while  the  duties 
on  white  and  grey  cottons  were  increased  to  25  per  cent.,  and  on 
colored  goods  to  35  per  cent.  This  was  an  evident  error,  for  it 
meant  that  the  shirt,  etc.,  makers  were  to  be  taxed  as  much  on  their 
raw  material  as  the  duty  on  the  finished  article — a  precedent  which 
surely  no  Government  would  care  to  assume  the  responsibility  ot 
establishing. 

Representations  were  made  to  the  Government,  and  the  Minister 
of  Finance,  evidently  recognizing  that  an  injustice  had  been  done, 
introduced  clause  355a,  providing  that  cottons  imported  for  the 
manufacture  of  shirts,  etc.,  should  pay  an  ad  valorem  duty  of  15 
per  cent.,  and  should  be  made  up  under  Government  supervision. 
This  met  with  opposition  from  the  jobbing  trade,  who  contended 
that  it  would  interfere  with  many  lines  of  staples,  and  from  the 
cotton  manufacturers,  who  claimed  that  it  would  open  the  door  to 
enormous  imports  of  British  and  American  cottons.  Their  argu- 
ments prevailed  and  the  clause  was  withdrawn.  But  Mr.  Fielding 
admitted  in  Parliament  that  the  position  of  the  shirt  industry  was 
not  satisfactory. 

This  is  how  matters  have  stood  since,  and,  though  the  shirt 
industry  have  preferred  to  meet  foreign  competition,  and  run  their 
mills  at  a  loss  rather  than  disband  their  workpeople  or  reduce 
wages,  still  the  struggle  cannot  be  maintained  indefinitely. 

The  shirt  manufacturers  of  Canada  employ  over  8,000  hands, 
90  per  cent,  of  whom  are  women.  These  are  paid  wages  averag- 
ing $  1  a  day,  and  are  able  to  live  in  comfort.  If  the  mills  are 
closed,  or  a  material  reduction  is  made  in  wages,  it  will  be  a  serious 
problem  to  know  what  is  to  be  done  for  these  people — many  of 
them  with  families  to  support. 

The  cotton  combine,  which  at  one  time  was  the  particular  buga- 
boo of  the  Liberal  party,  has  been  treated  with  every  consideration 
in  the  framing  of  the  tariff,  while  the  shirt  industry,  in  which  no 
combine  existed,  and  which  is  of  equal  importance  as  a  wage- 
paying  institution,  was  handled  by  the  tariff  revisers  without 
mercy. 

In  view  of  these  facts  one  cannot  help  wondering  if  length  of 
purse  has  anything  to  do  with  the  immunity  from  tariff  overhauling 
which  the  cotton  interest  seems  to  possess.     Evidently  their  "pull" 


on  this  Government    is  greater  than   their  influence  with   the  late 
Conservative  Administration. 

There  is  another  feature  which  makes  it  seem  as  though  the 
shirt  men  had  been  specially  singled  out  for  ill  usuge  by  the  Gov- 
ernment. Prior  to  the  election  ot  1896,  one  of  the  leading  lights  of 
the  industry  was  approached  by  a  prominent  Liberal  with  a  view  to 
securing  his  support.  The  manufacturer  had  been  a  Conservative, 
but,  like  many  others,  disgusted  with  the  men  who  were  then  at  the  / 
head  of  affairs,  was  induced  to  go  over  to  the  Liberal  camp.  First, 
however,  he  demanded  an  assurance  from  the  recognized  leader  of 
the  party,  Sir  Wilfrid  Laurier,  that  the  manufacturing  interests 
which  had  grown  up  and  flourished  under  the  National  Policy  should 
not  be  deprived  of  the  protection  which  they  required  to  permit  of 
their  competing  with  foreign  goods.  The  assurance  was  given  both 
before  and  after  the  election,  and,  later,  when  the  tariff  was  down, 
and  the  shirtmen  found  themselves  in  the  cold,  this  gentleman 
received  repeated  promises  from  Sir  Wilfrid — provided  they  kept 
quiet,  that  the  duties  would  be  restored  and  all  made  right. 

THE    PREMIER   INTERVIEWED. 

The  Ottawa  correspondent  of  The  Dry  Goods  Review  had 
an  interview  with  Sir  Wilfrid  Laurier  on  this  question.  The  Premier 
denied  having  promised  the  shirt  manufacturers  to  remedy  their 
grievances  last  session.  He  said  that  there  was  an  arrangement 
made  between  the  cottonmen  and  shirtmen  when  he  was  in  England 
last  year.  The  cottonmen  complain  that  the  shirtmen  have  not 
lived  up  to  it,  and  the  shirtmen  make  the  same  complaint  in  regard 
to  the  cottonmen.  He  was,  he  declared,  extremely  anxious  to 
reconcile  the  interests  of  both  parties,  and  would  shortly  proceed 
to  Montreal  and  have  a  conference  with  the  cotton  and  shirtmen, 
and  endeavor  to  come  to  some  satisfactory  arrangement.  He 
sanctioned  The  Dry  Goods  Review  making  this  public.  He 
added  that  he  was  anxious  to  do  all  that  he  could  in  the  interests  of 
the  shirt  people. 

It  is  difficult  to  reconcile  Sir  W.  Laurier' s  explanation  with  the 
positive  statements  that  are  made  to  The  Review.  He  has  made 
some  promises  and  given  some  assurances,  it  is  clear.  Yet,  nothing 
has  been  done.  At  one  time  Sir  Wilfrid  Laurier  was  held  up  as  an 
example  of  a  fair-minded  politician,  and  The  Review,  in  common 
with  other  independent  papers  and  men,  respected  him  ;  but  the 
repeated  refusals  to  fulfil  promises  made  to  the  shirt  industry,  com- 
bined with  some  of  his  recent  acts,  are  leading  business  men  to 
believe  that  he  is  really  nothing  more  than  a  time-serving  ward 
politician. 


The  matter  is  one  which  should  interest  every  retail  merchant 
in  Canada,  for,  if  an  important  industry  is  to  be  tomahawked  and 
thousands  of  breadwinners  thrown  out  of  employment  through  lack 
of  business  ability — or  something  worse — in  a  Government,  it  is 
time  that  the  commercial  interests  bestirred  themselves,  and  called 
to  account  those  who  are  responsible. 

But  some  merchant  or  other  individual  may  say,  after  hearing 
the  whole  case  :  "  But  what  on  earth  do  I  care  about  the  grievance 
of  the  shirt  industry,  if  my  interests  are  to  buy  and  sell  as  cheaply 
as  I  can  ?"  The  answer  is  easy.  If  you  can  afford  to  ignore  the 
crippling  of  an  important  industry — which  is  doubtful — you  cannot 
afford  to  overlook  gross  incapacity  and  bad  faith  in  a  Government's 
dealings  with  a  business  question.  Your  turn  will  come.  Not  to- 
day, perhaps,  or  to-morrow,  or  the  day  after.  But  it  will  come, 
and  you  will  rend  your  clothing  and  become  very  angry  over  some 
other  piece  of  Governmental  folly  which  affects  your  business  in- 
terests. Then  you  will  want  co-operation  to  have  the  wrong  set 
right,  and,  if  you  have  ignored  the  just  grievances  of  others,  the 
amount  of  sympathy  you  will  get  will  be  invisible. 
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Cbe  Dee  OJarebouse 


of  Canada 


tfc  Si  tfc 


Tn  TVIPPt  ^e  great  demand  for  Valenciennes,  and  Silk  Blonde  and 
^w~w~w~wwwwv,  Chantilly  Lace,  we  have  just  replenished  their  stock  of 
these  lines  which  can  be  delivered  at  once. 


OlIP    TV^VPIIpPS!     are   now  on   their    respective    routes   with   our 

full  line  of  Fall  and  Winter  Novelties  in 


T  Pimm  111  PS       Silks,  Velvets,  Veilings,   Chiffons,   Braids,   Curtains, 

Art  Draperies,  etc. 

Hosiery  and  Underwear.   °ur  °fc™&  [n  ^  u»>« 

are  very  varied  and  attractive. 


VV%^A^^VVVVVVVi^VVVV»^ViVVlAVlVVVVVVVVVVVV\l^^ 


DPGSS  GOOdS  Comprise  one  of  the  most  attractive  features  of 
-wv~w~~vwvwwww>wwvww  our  collection,  and  the  steady  increase  in  this  branch 
of  our  business  speaks  for  itself.  See  our  special  56-inch  all-wool  Cos- 
tume Cloth  to  retail  at  75c.  It  is  a  revelation,  and  orders  have  already 
been  booked  for  an  unusual  quantity  of  this  line. 


KYLE,  CHEESBROUGH  &  CO 


MONTREAL 


13H 
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NEWS  OF  THE  TRADE. 

Till".  REVIEW  chronicles  with  regret  the  death  of  Mr.  James 
C.  Durick,  of  Carlin  &  Durick,  Fort  Steele,  B.C.,  who  died 
recently  of  pneumonia  after  a  brief  illness.  Mr.  Durick  was  in 
Toronto  not  many  months  ago  and  had  a  chat  on  trade  with 
a  Review  representative,  duly  recorded  in  these  columns  at  the 
time.  His  demise  was  sincerely  lamented  by  the  community  in 
which  he  lived.  A  widow  and  family  survive  Mr.  Durick,  who  was 
a  native  of  Pembroke,  Ont. 

Mr.  Reid  has  been  appointed  Montreal  agent  of  John  Macdonald 
&  Co.,  with  quarters  at  207  St.  James  street. 

Mr.  J.  Willson,  of  John  Macdonald  &  Co.,  who  has  been  25 
years  with  the  firm,  is  enjoying  a  well-earned  three  months' 
vacation. 

One  of  the  standing  proofs  that  the  Toronto  department  stores 
cannot  wipe  out  all  the  good  retail  firms  in  the  city  is  Walker, 
McBean  &  Co.,  whose  large  dry  goods  store  on  Spadina  avenue, 
Toronto,  near  Knox  College,  does  an  extensive  and  thriving  trade. 
In  fact,  the  residents  of  the  locality  are  all  beginning  to  find  out 
that  they  can  do  as  well  there  as  in  the  very  centre  of  the  city.  Mr. 
McBean  is  now,  with  energy,  pushing  summer  sales  and  doing  a 
good  trade,   Mr.  Walker  having  gone  on  a  trip  to  Great  Britain. 

Mr.  George  L.  Cains,  of  S.  Greenshields,  Son  &  Co.,  has  gone 
to  the  Pacific  Coast,  for  the  purpose  of  inspecting  the  firm's  Van- 
couver, B.C.,  branch. 


and  colored  sequin  trimmings,  garnitures  in  colored  and  black 
beads,  braids,  both  silk  and  mohair,  are  in  endless  variety. 

The  firm  report  an  extensive  line  of  blouse  silks. 

New  French  novelties,  in  back  and  side  combs,  are  now  being 
shown. 


HOW  TO  GET  A  GOOD  MAP. 

Dry  goods  merchants  desiring  first-class  maps  of  the  world,  of 
the  West  Indies  or  of  Cuba,  should  secure  one  from  the  Gilbert  Co. , 
manufacturers  of  Standard  dress  linings,  380  Broadway,  New 
York.  This  concern  has  issued  an  excellent  four-color  map  of  the 
world,  with  good  maps  of  the  West  Indies  and  of  Cuba  on  the 
reverse  side.      They  can  be  had  for  the  asking. 


THE  STANLEY  VELVETEENS. 

S.  Greenshields,  Son  &  Co.'s  "Stanley"  velveteens  in  black 
and  colors  are  gaining  in  popularity  every  season.  They  report 
large  orders  in  their  books  for  delivery  this  month.  Lister's  silk 
velvets  in  black  and  colors  are  also  selling  well.  Recent  indica- 
tions from  Paris  show  that  velvets  are  going  to  be  largely  used  this 
autumn,  both  for  millinery  and  trimming  purposes. 


A  NEW  GERMAN  VELVETEEN. 

The  travelers  of  Kyle,  Cheesbrough  &  Co.  show  a  large  variety 
of  fancy  velveteens,  as  well  as  plain  and  colored  and  black  goods. 
Infancies,  a  new  German  patent  called  "Aluminum"  is  very 
pretty.     This  firm  is  the  only  one  in  Canada  which  will  handle  it. 

Latest  Parisian  styles  of  veilings  are  in  stock.  A  line  with  large 
chenille    spot  on  gauze  or  net  is  worth    seeing.      Braid  trimmings 


IN    STOCK. 

John  Macdonald  &  Co.  report  a  good  lange  of  narrow  and 
medium  width  valenciennes  laces  in  white  and  butter  ;  all  widths 
black  velvet  ribbons  6  to  100  ;  and  black  moire  sash  ribbons,  so 
much  in  demand  at  present. 


TUBULAR  BRAIDS. 

Jas.  Johnston  &  Co.  are  showing  a  full  range  of  tubular  braids 
in  black  and  colors,  both  plain  and  fancies.  As  braids  will  be  in 
great  demand  this  season  the  trade  will  find  this  house  well  prepared 
to  supply  their  wants. 


MPORTANT  ANNOUNCEMENT  to  the 


Gents'  Furnishing  Trade 


To  our  Customers  and  Patrons: — 


COLLARS 
CUFFS . . 


We  are  receiving   10,000   dozen 

GERMAN  COLLARS  and  CUFFS  in 

the  following  shapes  : 

HEIGHTS 

"Wales" 2,    2J,    2J,    2f-inch. 

"Star" 2J,  2J,     2f-inch. 

"  Britannia" Turned  down. 

"  St.  Lawrence  "  ....    Turned  down. 
"Excellence" 2,     2J,     2h,     22-inch. 

"  Morning,"     "  Evening,"     "  Perfect." 


WE  SACRIFICE  NOTHING  FOR  MERE  CHEAPNESS.       Our   goods   are   helping  many   mer 
chants  to  that  greater  success  which  comes  from  selling  GOODS  OF  QUALITY. 

The  Canadian  Underwear  Co. 


Manufacturers   and   Commission    Merchants, 


Also  Manchester, 
England 


1 8  St.  Helen  Street,    MONTREAL 
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Fall  and  Holiday  Trade  1898-9 

UP-TO-DATE 

Fancy  Goods,  Dolls 

Toys  and  Games 

Our    Travellers    are    now  on  the  road  with  complete  lines  of 
Christmas  Goods. 

The  line  of  DOLLS  we  are  showing  this  season 
surpasses  anything  heretofore  offered  to  the  trade. 
We  have  already  the  reputation  of  being  the  Doll 
House  of  Canada,  and  we  have  this  year  given  more 
attention  than  ever  to  this,  our  special  line. 

We  have  also   a   very  fine  j55p^|§^p?^l 

line  of  Fancy  Celluloid  Boxes,  '''H^pSB        Hi 

Dressing  Cases,  Manicure  Sets  jhJe1^1IJJ^~TbB 

and   1  onet  articles  that  will  in-  /  ftf^^^/ 

If  our  representative  does  not  call  on  you,  write  us,  as  it  will " 
certainly  be  to  your  advantage  to  see  our  samples  and  catalogues. 


NERLICH  &  CO. 

3  5  32? stmrt  TORONTO 
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THE     BANK    OF    HAMILTON. 

THE  annual  general  meeting  of  the  shareholders  of  the  Bank 
of  Hamilton  was  held  on  Monday,  June  20,  in  the  board- 
room of  the  head  office. 

There  was  a  large  attendance. 

On  motion,  Mr.  John  Stuart  was  called  to  the  chair,  and  Mr. 
J.  Turnbull  was  appointed  secretary. 

Mr.  Stuart,  the  president,  submitted  the  annual  report,  as 
follows  : 

The  directors  beg  to  submit  their  annual  report  to  the  share- 
holders for  the  year  ended  31st  May,   1898  : 

The   balance    at  credit  of  profit     and   loss   account  30th   May, 

1897,  was $21, 029.02 

The  profits  for  the  year  ended  31st  May,  1898,  after  deducting 
charges  of  management  and  making  provision  for  bad  and 
doubtful  debts,  are 160,804.37 

$181,833.39 
From  which  have  been  declared  : 

Dividend  4  per  cent.,  paid  1st  December,  1897 $50,000.00 

Dividend  4  per  cent.,  payable  1st  June,  1898 50,000.00 

Carried  to  reserve  fund 50,000.00 

Written  off  bank  premises  account 5,000.00 

$155,000.00 

Balance  of  profit  and  loss  carried   forward $26,833.39 

The  report  for  1897  noted  the  beginning  of  the  bank's  operations 
in  the  Province  of  Manitoba.  The  experience  of  the  past  year's 
business  has  encouraged  the  directors  to  sanction  a  policy  of 
gradual  expansion  and  widening  of  the  bank's  influence  and  con- 
nections in  that  country. 

Manitoba  and  the  whole  Northwest  appear  to  be  entering  on 
an  era  of  great  development,  and  your  directors  consider  the 
future  prospects  so  inviting  as  to  fully  warrant  the  participation  of 
this  bank  in  the  beneficial  results  that  appear  to  be  so  promising. 

One  of  the  best  and  most  prominent  positions  in  Winnipeg  for 
a  banking  office  was  secured,  and  the  building  is  now  being  pre- 
pared for  occupation.  Three  offices  in  the  interior  of  Manitoba 
have  been  opened. 

In  Ontario  agencies  have  been  opened  at  Niagara  Falls,  Delhi 
and  Southampton,  whilst  that  at  Alliston  has  been  closed. 

John  Stuart,  President. 

Hamilton,  June  9,  1898. 

GENERAL     STATEMENT. 

LIABILITIES. 
To  the   Public. 

Notes  of  the  bank  in  circulation $1,187,573.00 

Deposits  bearing  interest $5,664,568.31 

Deposits  not  bearing  interest  1,951,454.92 

Amount  reserved  for  interest  due  depositors 68,351.24 

7.684,374.47 

Balance  due  to  agents  of  the  bank  in  Great  Britain.  195,160.51 

Dividend  No.  51,  payable  June  1,  1898 50,000.00 

Former  dividends,  unpaid 202:96 

50,202.96 

$9,117,310.94 
To  the  Shareholders. 

Capital   stock  paid  up $1,250,000.00 

Reserve  fund   775,000.00 

Amount  reserved  for  rebate    of  interest   on  current 

bills  discounted 30,000.00 

Balance  of  profits  carried  forward  26,833.39 

2,081,833.39 

$11,199,144.33 
\sskts. 

Gold  and  silver  coin $184,481.33 

Dominion    Government   notes 482,940.00 

Deposit  with  the  Dominion  Government  as  security 

for  note  circulation    60,000.00 

Notes  of  and  cheques  on  other  banks 233,058.44 

Balances   due  from  other  banks   in  Canada  and  the 

United    States 266,480.58 

Canadian     and      British     Government      and     other 

public   securities 1,719,678.95 

Loans  at  call  on    negotiable   securities 796,236.31 

$3,742,875-61 

Notes  discounted  and  advances  current 7,006,255.43 

discounted,  etc.,  overdue  (estimated loss  provided  for). . ..        40,867,33 

Bank   premises,  office  furniture,  safes,  etc 350, 433,74 

Real  estate  (other  than  bank  premises),  mortgages,   etc: 16,018.79 

assets,  not  included   under  foregoing  heads 42,693.43 

$11,199,144.33 
].   Ti  I'Niu  1.1.,  Cashier. 
Bank  of  Hamilton, 

Hamilton,  May  31,   1898. 


The  adoption  of  the  report  was  moved  by  the  president,  seconded 
by  Mr.  A.  T.  Wood,  M.P.,  and  carried. 

Mr.  William  Hendrie  and  Mr.  Samuel  Baker  moved  the  usual 
vote  of  thanks  to  the  directors,  and  Mr.  F.  W.  Gates,  seconded 
by  Mr.  F.  W.  l-'earman,  the  customary  acknowledgments  of  the 
shareholders  to  the  staff. 

Messrs.  F.  H.  Lamb  and  George  E.  Gates  were  appointed 
scrutineers,  and  reported  the  reelection  of  Messrs.  John  Stuart,  A. 
G.  Ramsay,  John  Proctor,  George  Roach,  A.  T.  Wood,  M.P., 
A.    B.  Lee,  and  Wm.  Gibson,  M.P. ,  as  directors. 

At  a  subsequent  meeting  of  the  directors,  Mr.  John  Stuart  was 
reelected  president,  and  Mr.  A.  G.  Ramsay  vice-president. 


VALUE-FIT-FINISH. 


The  above  are  three  critical  points  in  this  competitive  age  in  all 
lines  of  goods,  particularly  so  in  ladies'  and  childrens'  ribbed 
underwear.  The  W.  R.  Brock  Co.,  Limited,  claim  to  have 
successfully  overcome  all  three  of  these  requisites,  and  ask  keen 
merchants  who  want  correct  goods,  at  right  values,  to  inspect  the 
range  they  are  showing  this  season.  It  is  larger  than  ever  before, 
still  containing  their  well-known  invincible  lines  "  Startler," 
"Pearl,"  "I  X  L,"  "Ruby."  The  all  wool  "Devaney"  is  a 
record  breaker.  Sample  dozens  of  leaders  to  retail  at  popular 
prices,  15,  20,  25,  50,  75c,  and  $1,  can  be  had  upon  request. 


TO  MEASURE  GOODS  WITHOUT  UNWINDING  THEM. 

Considerable  use  is  being  made  by  merchants  of  the  patent 
device  for  measuring  all  goods  in  the  piece.  The  device,  which  is 
known  as  Putnam's  cloth  chart,  is  made  by  A.  E.  Putnam,  Milan, 
Mich.,  and  a  circular  describing  it  will  be  sent  to  readers  who  have 
not  yet  got  one.  The  chart  measures  all  cloths,  ribbons,  etc.,  in 
the  piece  or  roll. 

BED  PILLOWS. 

The  Toronto  Feather  &  Down  Co.,  Limited,  have  struck  a 
popular  chord  in  placing  on  the  market  three  special  bed  pillows. 
These  are  all  filled  with  feathers,  thoroughly  renovated,  and  are 
covered  with  handsome  art  tickings. 


CANADIAN  AGENTS  FOR  A  PATENT  KID  GLOVE. 

Jas.  Johnston  &  Co.  report  having  booked  very  large  orders  for 
the  Cluze  Patent  Kid  Glove,  for  which  they  are  sole  Canadian 
agents.  The  article  appears  to  be  gaining  in  popularity,  and  many 
in  the  trade  are  handling  it. 


THE     DEMAND     FOR     RIBBONS. 

Wyld,  Grasett  &  Darling  are  doing  the  ribbon  trade  remark- 
ably well.  Their  range  is  very  complete  in  double-faced  satin, 
silk  and  moire,  also  velvet  and  baby  ribbons. 


IMPERIAL  VELVETEENS. 

Imperial  velveteens,  a  lull  range  of  prices  in  black  and  all 
shades  in  the  two  colored  lines  are  now  in  stock  at  JohnMacdonald 
&  Co.'s. 


SPOT    MUSLINS. 

The  Gault  Bros.  Co.,  Limited,  have  still  an  assortment  of  their 
Swiss  spot  muslins,  which  are  in  great  demand. 


GOING  TO   HAVE    A   PICNIC. 

The  Montreal  retail  dry  goods  men  will  hold  their  annual  picnic 
and  outing  at  Highgate  Springs,  Que.,  on  July  20. 


COTTON     VESTS. 

John  Macdonald  &  Co.    announce  a  large  purchase  of  ladies' 
American  cotton  vests  much  below  regular  prices. 
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THE  PRACTICAL  RIBBON  CABINET. 

Practical 
Revolving 
Counter 
Fixture. 

The** 
Practical 

Kid  Glove 
Cabinet. 


No.  3  Cabinet  (opens  from  four  sides.) 
NATURAL  OAK,  NICELY  FINISHED. 
SIMPLY  PULL  THE  KXOB  FORWARD  and  the  tray  oper>3  and  remains  so,  giving 
sufficient  room  to  replace  the  ribbons.     EVERY  DEALER,    la ree  or  small,  saves  the  price 
of  a  Cabinet  by  keeping   bright  and  clean  ribbons.     YOUR  RIBBONS   look  better,  keep 
brighter,  sell  faster,  if  displayed  in  a  PRACTICAL  RIBBON  CABINET. 
PRICE  LIST. 

No.  4  size  28  t  25  x  38,  325  bolts,  §23  00 
No.  5  size  28  x  31  x  38,  400  bolts,    26.00 


No.  0  size  2S  x  7  x  27,  50  bolts,  *  6.00 
No.  1  size  28  x  15  x  27,  100  bolts,  10.0) 
No.  2  size  28  x  15  x  38,  150  bolts,  13.50 
No.  3  size  28  x  20  x  38,  250  bolts,     18.50 


No.  6  i-ize  28  x  39  x  38,  475  bo  ts,    30.00 
No.  8  size  28  x  47  x  38,  625  bolts,    45.00 


A.  N.  RUSSELL  &  SONS 


Manufacturers 
WE  SELL  THROUGH  JOBBERS  ONLY. 
For  Catalogues,  Price  Lists,  Information,  etc.,  write 
J  AS.   JOHNSTON  &  CO. 
JOHN  MACDONALD  <S  CO. 
JOHN  M.    GARLAND 


ILION,  N.  Y. 


Montreal 

Toronto 

Ottawa 


%»•».%%%.%*** 


EUGENE 


JAIVIMET'S 


FRENCH 


Kid  Gloves 

REFINED   IDEAS    IN 
STYLE   AND    CORRECT 
COLOR  ASSORTMENTS 

for  FALL. 

Samples  or  Colored  Illustrations  mailed. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 


MONTREAL. 
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Corsets  Without  Whalebone. 

Invented  by  a    Doctor. 

Our  Corset,  "  Nature,"  fills  a  gap  existing  since  the  invention 
of  the  Corset.  No  more  internal  troubles,  no  more  infirmities 
caused  by  the  ordinary  corset. 

The  numerous  testimonials  and  orders  which  reach  us  from 
every  side  are  an  evident  proof  of  its  great  value. 

We  have  a  special  pattern  of  this  Corset  for  ladies  troubled 
by  an  excess  of  fat  at  the  abdomen,  and,  moreover,  this  trouble 
is  overcome  by  the  usage  of  this  Corset,  which  is  for  sale  by  the 
S.  CARSLEY  CO. 

This  Corset  is  made  and  sold  by  the  "  PARISIAN  CORSET 
CO.,"  already  renowned  through  the  celebrated  P.  C  Corset. 


Tailormaid 


The  construction  of  a  waist 

is  under  all  conditions  a  difficult 
thing,  but  without  a  good  fast- 
ener is  an  impossibility.  If  you 
want  the  edges  to  meet  in  a  perfect 
line,  without  gaps  or  wrinkles,  you 
must  use 


|s  good  as  Tailormaid  ' '  is  abroad 
Don't  you  believe  it  !  There 
a  dress  fastener  made  that's  as  good  as 
Tailormaid.  Tin:  principle  of  l In-  continuous 
eye  alone  raises  il  far  above  all  other  dress- 
closing  devices.  It's  going  quickly  in  the 
stores  that  sell  it. 

Have  you  ordered  a  sample  ? 


There  can  be  no 
parting  or  gaps 
the  eyes  ere  con- 
tinuous 


W.  E.  WALSH. 

13  St.  John  St. 

tel.  1180.  MONTREAL 

Sole  Selling  Agent  for  Canada. 
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The  Ideal  Summer  Resort  for  Canadian  Business  Men. 
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ST.  JOHN,  New  Brunswick,  is  well  known  as  a  winter  port,  but 
it  is  also  becoming  more  popular  each  year  as  a  summer  resort. 
Business  men  of  Western  Canada,  who  think  of  taking  a  summer 
holiday,  cannot  do  better  than  run  down  to  St.  John.  Those  who 
may  be  proud  of  the  beauties  of  the  St.  Lawrence  will  find  in  the 
noble  St.  John  river  a  rival  in  scenic  beauty  to  the  best  the  conti- 
nent has  to  offer.  Talmage  describ- 
ed it  as  "  the  Rhine  and  the  Hud- 
son commingled  in  one  panorama 
of  beauty  and  grandeur." 

St.  John  and  the  St.  John  river 
offer  the  summer  tourist  an  unex- 
celled climate,  charming  and  varied 
scenery,  excellent  hotel  accommoda- 
tion, and,  in  fact,  everything  which 
makes  a  business  man's  vacation 
the  pleasant,  healthful  and  restful 
holiday  he  so  much  needs.  The 
air  at  St.  John  is  delightful,  cool 
and  bracing  ;  in  July  and  August 
the  temperature  between  7  a.m.  and 
4  p.m.  ranges  from  60  to  75 
degrees.  There  are  no  black  flies 
or  mosquitoes.  The  city  has  perfect 
drainage  into  the  harbour,  whose 
great  tides  prove  most  effective 
scavengers. 

In  the  city  proper,  bright,  at- 
tractive shops,  wide  clean  streets, 
and  modern  buildings,  will  be  of 
interest  to  the  man  of  business, 
while  the  beautiful  park,  situated  to 
the  north-east  of  the  city,  cannot 
fail  to  please  and  attract  him.  Of 
course,  the  visitor  to  St.  John  should 
not  fail  to  see  the  famous  ' '  reversible 
falls." 

There  are  excellent  facilities  for 
salt  water  bathing  on  the  Bay  of 
Fundy  shore  close  to  St.  John.  For 
boating  and  yachting,  the  lower 
waters  of  the  St.  John  river  are  un- 
surpassed, while  no  portion  of  Can- 
ada offers  a  more  tempting  field  to 
the  canoeman  than  the  inland  river 
and  lake  systems  of  New  Brunswick 

stretching  out  from  St.  John.  There  are  good  roads  in  the  Province, 
and,  for  wheelmen,  there  are  charming  routes,  up  the  St.  John 
valley,  or  up  the  gulf  shore,  or  in  many  other  directions.  Consuls 
of  the  C.W.A.  are  found  in  all  the  important  towns, 
books  can  be  got  in  St.  John  giving  full  information. 

Good  trout  fishing  is  found  within  easy  reach   of  St. 
the  whole  Province  is  famous  for  its  fishing  and  hunting 

From  St.  John,  it  is  but  a  two  hours'  voyage  over  the  Bay  in  a 
palatial  Clyde-built  steamer  to  Digby,  the  gateway  of  Evangeline's 


n 


Three  St.  John  Churches 


and    road 


John,  and 


Land,  and  from  which  all  of  Nova  Scotia  opens  out  on  lines  of 
railway.  There  are  beautiful  drives  about  St.  John  itself,  and  three 
lines  of  railway  offer  routes  for  short  excursions  in  as  many  directions 
for  pleasure  or  sport. 

The  city  has  an  electric  street  railway,  and  is  in  all   respects  a 
modern  city.     To   the  visitor  from  inland   places,  its  harbour  and 

shipping  and  the  terminal  facilities 
provided  at  great  cost  to  handle 
Canada's  winter  port  trade  are  of 
great  interest,  and  the  variation  of 
the  tides  of  the  famous  Bay  of 
Fundy  is  a  never  failing  source 
of  interest.  The  Atlantic  terminus 
of  the  C.P.R.  and  one  of  the  Atlan- 
tic termini  of  the  I.C.R.,  St.  John 
is  in  the  direct  line  of  develop- 
ment that  must  make  it,  year  by 
year,  a  more  potent  factor  in  the 
commercial  life  of  Canada.  Apart 
from  the  winter  port  business,  there 
is  an  all-the  year-round  steamer 
service  to  the  West  Indies,  to  Lon- 
don, and  to  Boston,  while  numerous 
steamers  and  schooners  ply  between 
St.  John  and  near-by  ports.  It  is 
a  great  lumber  shipping  port,  ex- 
porting annually  over  300,000,000 
superficial  feet.  The  city  is  also  an 
active  centre  of  manufacturing  in- 
terests in  many  important  lines. 

It  should  be  borne  in  mind  that 
St.  John  is  the  most  central  point 
from  which  to  branch  out  in  the 
Maritime  Provinces.  It  is,  from  its 
location,  within  easy  reach  of  more 
interesting  and  notable  places  than 
any  other  point  of  departure. 
Whether  business,  health,  pleasure 
or  sport,  or  all  combined  be  the 
object  of  a  journey  to  the  lower 
Provinces,  St.  John,  the  largest  and 
handsomest  city  and  the  natural 
centre,  is  still  the  first  objective 
point  for  the  well  informed  visitor. 
No  tourist  has  seen  or  enjoyed  the 
best  the  Provinces  have  to  offer 
who  has  not  visited  St.  John  and  made  the  famous  trip  by  steamer 
on  the  St.  John  river,  between  the  city  named  and  Fredericton. 

For   illustrated    booklet    descriptive    of   St.  John  and    vicinity, 
apply  to 


CHARLES  D.  SHAW 


Secretary    N.  B.   Tourists'  Association. 


WW*/*/*/*. 


ST.  JOHN 


In  the  Park,  St.  John. 


Above  the  Falls  and  Bridges,  St   John. 


THE 


DRY  -;-  GOODS  -:-  REVIEW 


143 


THE  BRITISH  CANADIAN  LOAN  AND 

1  INVESTMENT  COMPANY,  LIMITED 

Head  Office,  25  Adelaide  Street  East.  Toronto. 

SUBSCRIBED  CAPITAL,  $2,000,000 


Lends  money  on  all  classes  of  Real  Estate  Securities. 


Issues  Debentures,  Interest  and   Principal  payable  either  in 
Canada  or  Great  Britain. 


A.    H.    CAMPBELL, 

President 


R.    H.    TOMLINSON, 

Manager. 


DRY  GOODS--SH  9-°^soi  aI1iTkinds' 

■*■«  ■  wwww  Wool,  Cotton,  or  Unions 
RE=DYED  in  the  piece,  also  Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  etc. 

MM  I  INFPV      Feathers,     Silks,     Velvets, 
III  I  LL I  H  t  rV  f  "Ribbons,  Laces,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Dress    Goods,    Cloths,    Tweeds,    Drills,    Ducks, 
Cottons,  etc.,  Dyed  and  finished  from  the  Grey. 

GARMENT  WORK  OF  ALL  KIND8. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and  Finishers. 
JOSEPH  ALLEN\  Managiog  Partner. 

PrincipU  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa. 

287  Yooge  St ,  Toronto.  47  John  St.,   Quebec. 


Q  loves 


..AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will   not   regret   Buying 
W.  Cairnes  &  Co.'s 

GLOVES   AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

"  THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each  button. 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 


ALNA/AYS     R 


IA 


a 


Perfection"  Brand 


Down  and  Wadded  Bed  Comforters, 
Cushions,  Tea  Cosies,  Etc. 

In  ordering  the  above  brand  you  take  no  risk  whatever,  as  all  goods  so  labelled  are  fully  guaranteed 
by  us,  and,  if  not  correct  in  every  detail,  can  be  returned  (without  expense  to  the  purchaser). 
THIS    IS    A    FAIR   OFFER,  and   we  make   it  because  we  have  full  confidence  in  our  goods. 

IF  YOU    WANT  THE   BEST  VALUE   FOR   YOUR    MONEY    place  your  order 

with  us  and  you  will  get  it. 

GOOD  QUALITY.        HANDSOME  DESIGNS.        LOWEST  PRICE. 

Mail  Orders  given  our  best  attention. 


CANADA   FIBRE  CO.,  Limited 

Manufacturers  of  Down,  Cotton  and  Wool  Comforters  ;  Cushions  and  Tea  Cosies  of  every  description. 
OFFICE    AND    WORKS:   582    WILLIAM    STREET,    MONTREAL. 
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MONTREAL     IMPORTERS     DISCUSS 

THE    M  \\    PREFERENTIAL  TARIFF  Willi  Mil':  MINISTER  OF   CUSTOMS 

— TRYING   TO  CONFINE  THE  PREFERENCE  TO  BRITISH  GOODS. 

HON.  WM.  PATERSON,  Minister  of  Customs,  visited  Mont- 
real, June  29  and  30,  to  confer  with  importers  regarding 
tariff  matters.  A  deputation  of  the  Wholesale  Dry  Goods  Asso- 
ciation, consisting  of  Alphonse  Racine,  James  Slessor,  James 
Rodger,  G.  B.  Fraser,  Jonathan  Hodgson,  Geo.  Sumier  and 
Thomas  Brophy,  discussed  the  various  phases  of  the  preferential 
tariff  with  Mr.  Paterson,  devoting  considerable  time  to  the  difficulty 
likely  to  be  experienced  in  confining  the  preference  to  goods  of 
British  manufacture.  German,  Belgian,  and  other  foreign  goods, 
would,  it  was  pointed  out,  be  shipped  to  England,  and,  after  being 
subjected  to  a  process  of  manufacture,  involving,  in  many  cases, 
very  little  expense,  be  exported  to  Canada,  trusting  to  receive  the 
full  benefit  of  the  25  per  cent,  reduction  in  duty,  thus  giving  the 
British  workman  very  little  preference,  indeed. 

After  a  lengthy  discussion  it  was  agreed  that  a  fair  method  of 
regulating  this  matter  would  be  to  permit  goods  that  had  changed 
their  individuality  in  Great  Britain  no  matter  at  what  expense  to 
come  into  Canada  under  the  most  preferred  clause.  And  that  in 
the  case  of  goods  imported  into  Great  Britain  from  foreign  countries 
and  there  being  increased  in  value  by  additional  manufacture  with- 
out altering  their  individuality,  that  the  limit  of  such  added  value  to 
entitle  the  goods  to  rank  under  the  preferential  tariff  should  be 
20  percent. 

The  question  of  British  and  foreign  manufacturers  invoicing  their 
products  to  their  agents  in  Canada  at  the  actual  cost  of  production, 
on  which  invoice  duty  was  collected,  as  against  the  duty  which 
Canadian  importers  who  purchased  their  goods  direct  had  to  pay, 
was  brought  to  the  Ministers'  attention.  The  hope  was  expressed 
that  something  would  immediately  be  done  to  protect  the  Canadian 
importer  against  this  unfair  competition. 

The  Minister  pointed  out  that  the  law  was  very  clear  on  this 
matter,  goods  requiring  to  be  invoiced  at  the  fair  market  value, 
and  not  at  the  loom  price,  that  is,  the  cost  of  manufacture.  He 
said  that  any  clearly  proven  violation  of  this  law  would  be  fully 
dealt  with,  and  that  the  importers  themselves  had,  to  a  great 
extent,  the  prevention  of  such  practices  in  their  own  hands. 

Matters  pertaining  to  more  uniform  appraisement  and  the 
reduction  of  the  number  of  the  ports  of  entry  were  also  discussed. 


BUSINESS  IN  TORONTO. 

The  wholesale  houses  in  Toronto  all  report  business  very  good 
this  year.  The  reported  embarrassment  of  Alexander  &  Anderson 
is  an  exceptional  case,  and  does  not  reflect  the  general  condition. 
While  there  are  fewer  houses  than  there  were  four  or  five  years 
ago,  those  that  remain  do  a  larger  trade.  One  house  reports  being 
$250,000  ahead  in  sales  over  last  year.  Local  retail  buyers  who 
visited  other  markets  last  month,  told  The  Review  they  got  all 
they  wanted  at  home.  East  of  Toronto,  a  good  deal  of  the  trade 
goes  to  Montreal,  but  the  Toronto  firms  get  a  share  which  satisfies 
them.  An  eastern  wholesaler  visited  Toronto  lately  for  pointers 
regarding  a  new  warehouse  his  firm  are  building. 


A   NEW   TORONTO  WAREHOUSE. 

The  W.  R.  Brock  Co.,  Limited,  are  now  in  possesion  of  their 
new  premises,  and  the  increased  space  relieves  them  from  the  feel- 
ing and  appearance  of  being  overcrowded,  which  they  have  suf- 
fered from  for  years.  In  each  department  the  relief  is  most  notice- 
able, but  nowhere  more  so  than  in  the  linens.  Hitherto  it  has  been 
impossible  to  do  justice  to  these  goods  in  the  house,  as  there  has 
not    been  room  enough  to  properly  show  bleached    and    cream 


damask  table  linens,  tablecloths,  napkins,  towels,  and  all  classes 
of  fancy  linens.  Now,  with  their  range  and  values  in  this  class  of 
goods  they  anticipate  that  it  will  be  a  pleasure  to  show  and  be 
shown  their  linens. 


AUTUMN    LINES  OF  VARIOUS  KINDS. 

Jas.  Johnston  &  Co.  call  attention  to  a  special  line  of  black  and 
colored  velveteens,  21^  inches  wide,  at  25c,  and  also  to  their 
standard  line  of  "  Sunbeam."  They  have  just  received  an  assort-  ▼ 
ment  of  plain  and  fancy  chiffons  in  different  widths,  ladies'  tassel 
end  scarfs  in  great  variety  and  a  big  range  of  ladies'  leather  and 
elastic  belts.  Their  assortment  of  ladies'  and  gents'  handkerchiefs 
of  every  description,  plain,  colored  and  embroidered  is  complete. 
They  offer  ladies'  white  hem-stitched  handkerchiefs  at  30c.  per 
doz.,  and  men's  at  55c.  per  doz. 

A  full  range  of  moreen  skirting  in  black  and  colors,  both  plain, 
striped,  checked  and  shot,  will  be  shown  by  this  house. 


CLEARING   LINES   IN   STAPLES. 

In  staple  department,  the  sales  of  the  clearing  lines  mentioned 
in  the  special  advertisement  of  S.  Greenshields,  Son  &  Co.  have 
been  very  large.  These  lines,  which  comprise  silk  striped  grena- 
dines, striped  lawns,  check  ginghams,  dress  goods,  tartans,  printed 
flannelettes,  woven  flannelettes,  etc.,  etc.,  are  all  offered  very  much 
below  regular  prices.  S.  Greenshields,  Son  &  Co.  will  send 
samples  of  any  lines  in  case  their  travelers  may  not  see  you  for 
some  time. 


OPENING  A   NEW  STORE. 

Mr.  Geary  has  withdrawn  from  the  firm  of  Spence  &  Geary, 
Niagara  Falls,  and  intends  going  into  the  dry  goods  and  general 
business  for  himself  in  Woolnough's  store,  next  F.  E.  Dalton's. 
The  store  is  being  fitted  up,  and  will  be  open  for  business  with  an 
entirely  new  stock  about  the  first  week  in  July.  Mr.  Geary,  says  a 
local  paper,  has  proved  himself  an  estimable  citizen  and  thorough 
business  man,  and  no  doubt  he  will  receive  a  fair  share  of 
patronage. 


LINENS    MAY    GO   HIGHER. 

John  Macdonald  &  Co.  state  that  they  have  made  larger  con- 
tracts than  usual  for  linen  goods,  believing  that  the  linen  market 
would  be  higher  as  the  season  advanced.  They  are  showing  special 
values  in  towellings,  tablings,  tea  cloths,  table  napkins,  table- 
cloths, d'oylies,  embroidery  linens  and  embroidery  apron  dowlas, 
that  they  cannot  replace  at  the  same  price. 


JAPANESE  SILKS. 


The  Merchants  Dyeing  and  Finishing  Co.  are  now  dyeing  and 
finishing  successfully  Japanese  silks  imported  in  the  natural  color. 
As  it  usually  takes  three  to  four  months  to  get  colored  goods  from 
Japan  after  being  ordered,  the  advantage  of  this  concern  carrying 
stock  in  the  natural  color  and  dyeing  and  finishing  the  goods  as 
fashion  may  demand,  is  apparent. 


IMMEDIATE   DELIVERY. 

For  immediate  delivery  Kyle,  Cheesebrough  &  Co.  have  some 
special  drives  in  Valenciennes  and  silk  laces.  They  will  give 
special  attention  to  letter  orders  for  these  goods  and  promise  the 
trade  some  real  bargains. 

DRY  GOODS  BUSINESS  WANTED. 

STOCK  MUST  BE  CLEAN  AND  WELL  BOUGHT— AN  OPENING  FOR  AT 
least  a  $50,000  per  annum  business.  Advertiser  is  prepared  to  pay  cash.  Address, 
with  full  particulars,  naming  very  lowest  price,  N.  O  W.,  care  MacLean  Publishing  Co., 
Toronto.  (7) 
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^The  Fads  of 
Fickle  Fashion 


make  trouble  for  the  dry  goods  man. 

That  stock  of  Dress  Goods  that  was  the  pride  of  his  heart  is  out  of 
style  before  it's  half  sold. 

There's  no  occasion,   though,   for  losing  a    single  penny   on    a    single 
yard  of  it. 

Send  it  to  us  to  be  dyed.     No  one  will  know  it,  except  you  and  us. 
The  sharpest-eyed  woman  in  your  town  will  fail  to  detect  the  fact  that  those  fresh,  stylish,  lustrous 
goods  have  been  re-dyed. 

It  won't  come  out  in  the  wear,  either.     Our  dyes  last  until  the  fabric  is  worn  out.     They  never  crock. 
We've  saved  lots  of  money  for  scores  of  the  best  merchants  in  Canada,  and  we  haven't  received  a 
single  complaint  yet. 

Can't  we  save  money  for  you  ?     Write  us  about  it. 


R.  PARKER  &  CO.  « 


787-791  ToDge  Street,  TORONTO. 
19S8  Notre  Dame  Street,  MONTREAL. 


F.  C.  DANIEL  &  CO.  3 


Wellington  St. 
West 


We  are  now  in  larger  and  better  premises,  a  bright  and  cheerful 
warehouse,  and  a  convenient  location  for  buyers. 


A  full  assortment  of 


Drop  in  and  examine  our  FALL  SAMPLES  of  5 

Children's  Headwear,  Veilings,  Val.  Laces, 
Boas,  Muffs,  Dress  Trimmings, 

Collarettes,  Ruffs,  etc.  Windsor  Ties,  etc. 


Always  on  hand. 


SPECIAL    FOR    THIS    MONTH 


PUFF  TIES 


in  PIQUE,  JAP  SILK,  and  SATIN, 
to  sell  at  25c.  and  50c. 

Immediate  Delivery. 

Sample  dozen  sent  on   application. 


F.  C.  Daniel  &  Co.     ,;?,,:s™  *f:fet  West-  Toronto. 


146 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


FACTS   AND  FANCIES. 

Special]]  w i i 1 1 •  - 1 1  I'm- 1 1 1 •  -  Fill i  fflnnl i  i  in   in  .  Qoom  i;i.\n.\v. 

IN  spite  of  its  vogue  all  last  winter,  the  Russian  blouse  in  various 
forms  continues  to  be  much  worn  to  the  satisfaction  of  the 
slight  women,  whose  name  is  legion.  The  pouch  fronts  are  certainly 
becoming,  and  may  be  made  ol  different  materials  and  contrasting 
colors.  It  is  probable  that  on  account  of  its  popularity  the  blouse 
effect  will  be  worn  during  the  coming  season. 

For  an  everyday,  common  sense  gown,  foulard  is  being  much 
used  this  summer.  Pretty  costumes  are  made  of  blue  and  white 
foulard,  for  instance,  with  a  long  skirt  trimmed  with  fitted  flounces, 
and  a  pretty  round  waist  with  a  front  of  either  white  silk  or  lawn. 

A  gown  lately  brought  from 
the  other  side  is  shown  in  an 
illustration.  It  is  made  of  wavy 
blue  silk,  with  a  floral  design  in 
green,  and  is  lined  with  green 
silk,  having  a  valayeuse  ruffle 
of  the  same  color.  The  skirt  is 
the  fashionable  "apron,"  and 
is  trimmed  with  ruchings  of 
black  ribbon.  Lace,  net  or  jet 
may  be  used  instead  of  the 
ribbon,  as  long  as  the  proper 
effect  is  produced.  The  body 
has  a  pretty  pouch  front  of  white 
spangled  chiffon  and  a  fret  work 
of  lace  over  the  shoulders  and 
down  the  front,  continued 
around  the  peplum,  which  is 
trimmed  with  ribbon  to  match 
the  ruching  on  the  skirt.  The 
sleeves  are  tight  fitting,  and 
composed  of  groups  of  small 
tucks.  Although  not  elaborate 
in  design,  this  costume  is 
exceedingly  rich  and  dainty  in 
effect.  It  is  of  interest  to  note, 
that  in  spite  of  the  New  York 
authorities  on  the  length  of  the 
new  skirts,  the  skirt  of  this 
gown  clears  the  ground. 

It  is  sincerely  to  be  hoped 
that  the  fashion  of  wearing  very 
long  skirts  will  not  obtain  a 
firm  footing.  There  is  nothing 
to  be  said  in  favor  of  this 
fashion  and  everything  to  be 
said  against  it.  The  sight  of  a 
well-dressed  woman  struggling 
to  hold  both  sides  of  her  gown 
from  trailing  in  the  mud  is 
hardly  a  graceful  one.  It  is  a 
curious    fact    that    women,    in 

all  other  respects  the  essence  of  daintiness  and  cleanliness, 
should  be  blind  to  the  want  of  both  involved  in  the  sweeping  street 
gown.  No  matter  how  careful  one  may  be,  a  certain  amount  of 
dirt  must  be  gathered  up,  and  this  is  swept  from  one  place  to  another 
until,  by  the  time  the  wearer  reaches  home,  the  bottom  of  her  dress 
is  a  strange  sight. 

It  is  rather  too  soon  to  feel  sure  as  to  the  colors  which  will  be 
most  in  favor  for  the  fall,  but  it  is  expected  that  black  will  form  the 
foundation  of  many  gowns,  which  will  allow  of  brilliant  combina- 
tions in  the  way  of  trimming. 

As  to  the  popular  silk  blouses,  there  appears  to  be  some  differ- 


ence of  opinion.  One  English  authority  states  that  their  reign  is 
entirely  over  among  fashionable  people,  and  that  those  which  are 
worn  are  extremely  plain  and  without  trimming.  It  is  such  a 
convenient  fashion,  moreover,  that  it  will  probably  be  sometime 
before  its  death  knell  is  sounded. 

From  New  York  comes  the  description  of  a  very  pretty  mid- 
summer dress  suitable  for  a  garden  party,  for  instance.  It  is  made 
of  pale  blue  and  white  lawn  with  a  very  much  flounced  skirt,  the^' 
flounces  coming  to  a  point  at  the  sides  almost  to  the  knees.  The 
little  bodice  is  made  with  a  white  tucked  vest  and  wide  white 
embroidered  revers,  which,  it  is  mentioned,  can  be  made  of  pocket- 
handkerchiefs.     The  collar  is   high,  and  has  a  lace  ruffle  at  the 

back.  The  sleeves  are  plain 
with  a  puff  at  the  top,  and  the 
wrists  are  trimmed  with  lace 
falling  to  the  knuckles. 

Guimpes  and  yokes  are  very 
much  worn,  but  there  is  hardly 
as  much  fussiness  in  neck 
trimming.  Straight  high  col- 
lars are  being  worn  more  than 
soft  crash  ones,  and  are  rather 
a  pleasant  change. 

The  outing  season  now 
being  in  full  swing,  sailor 
effects  are  very  fashionable. 
Wide  sailor  collars  appear  on 
many  gowns.  Some  of  these 
collars  are  edged  with  a  plait- 
ing of  ribbon,  and  fastened  to 
the  front  is  a  smart  little  tie  in 
the  form  of  a  sailor  knot.  There 
is,  of  course,  much  variety  in 
the  trimming  of  these  collars, 
some  being  trimmed  with 
straight  rows  of  narrow  black 
velvet,  the  tie  being  the  same 
color  as  the  waist  itself. 

Ruffles  and  epaulettes  are 
much  used  for  the  sleeves  of 
all  fashionable  gowns,  and  this 
arrangement  takes  away  from 
the  straight  plain  effect  of  a 
simple  tight  sleeve. 

Though  it  is  full  early  to 
prophecy  what  the  particular 
novelties  will  be  which  will  take 
the  fancy  of  the  public,  it  is  safe 
to  say  that  the  woman  whose 
skirt  is  either  flounced  or  made 
with  an  apron  front,  whose  waist 
in  some  form  or  other  shows 
the  pouch  effect,  and  whose 
sleeves  are  furnished  at  the  top 
with  frills,  cannot  be  entirely   that  bugbear  of  all  womankind — out 

of  the  fashion. 

M.   M. 
Montreal,  June  28,  1898. 


ENGLISH    PRINTS   IN   THIS    MARKET. 

The  trade  are  already  aware  that  John  Macdonald  &  Co.  are 
the  agents  for  Crum's  prints.  They  have  now  in  stock  a  complete 
range  of  these  superior  goods  for  the  fall  season.  They  have  also 
in  stock  specialties  in  staple  cotton  goods  and  a  full  assortment  of 
domestic  staples. 
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20  FRONT  ST.  EAST 
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We  enter  the  FALL  of  1898  with  the  best,  cheapest,  most  varied  and  unique  line  of 


Coromo,  Out. 


Capes  and  Children's  Reefers, 
Ladies'  and  Misses'  Suits  and  Jackets 

EVER  BEFORE  SHOWN  IN  CANADA. 

We  have  purchased  an  additional  large  plant,  which  will  materially  increase  our  manufacturing  facilities,  and 
so  secure  our  Customers  against  delays  in  deliveries.  We  hope  to  be  favored  with  your  patronage,  and 
herewith  extend  a  general  invitation  to  inspect  our  sample  line. 


It  is  no  exaggera- 
tion to  say  that  our 
line  for  the  Fall  of 
1898,  has  received 
wider  attention 
than  any  other 
similar  collection 
on  the  Market. 
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We  want  the  pat- 
ronage of  every 
Honest  Merchant ! 

We  want  it  free  ! 

Unsolicited  ! 

We  have  no  con- 
jurers in  our  em- 
ploy. 


j    The  Largest  Cloak  House  in  the  Dominion. 

The  latest  styles,  the  most  desirable  fabrics  in  endless  variety.  A  perfect- fitting  garment 
— Correct  Collars — and  Good  Workmanship  are  the  predominating  and  characteristic  fea- 
tures of  our  goods. 


NOTE    ADDRESS 


CORNER    SCOTT    AND    FRONT    STS. 
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THE  ADVANCE   IN    SPOOL  COTTON. 

THE  long-expected  advance  in  spool  cotton  has  come  at  last. 
New  lists  were  issued  on  June  18  by  the  central  agency, 
Clapperton's  and  Chadwick's,  advising  the  trade  of  a  change  in 
prices  on  several  lines.  In  6-cord  sewing  cotton,  there  is  a  general 
advance,  averaging  about  10  percent.  In  3-cord,  however,  prices 
remain  practically  the  same. 

This  fulfills  The  Review's  prophecy,  that  the  excellent  under- 
standing which  exists  between  the  Scotch  and  English  combines 
would  certainly  mean  higher  prices.  The  two  syndicates  so  com- 
pletely control  the  market  that  further  advances  may  be  looked  for. 
Belgian  thread  manufacturers  have  not  advanced  their  prices,  how- 
ever, and  this  may  be  the  means  of  keeping  prices  down  to  a  reason- 
able figure. 

A  SPECIAL  ARRANGEMENT  IN  RIBBONS. 

On  account  of  a  special  arrangement  made  with  one  of  the 
leading  manufacturers  in  St.  Etienne,  S.  Greenshield,  Son.  &  Co. 
carry  a  well  assorted  stock  in  staple  ribbons,  both  blacks  and  colors, 
in  all  silk,  silk  and  satin,  and  also  cheaper  quality. 

In  black  moire  ribbons  for  sashes,  which  are  very  scarce  at 
present,  the  firm  have  just  opened  up  a  shipment  in  two  widths. 


A  BOOK  ABOUT  CORSETS. 

A  somewhat  interesting  story  of  the  making  of  corsets,  with 
many  illustrations  of  the  female  figure  wearing  corsets,  has  been 
issued  by  the  Worcester  Co.,  of  Worcester,  Mass.  While  the  book 
is  intended  primarily  to  advertise  the  Royal  Worcester  corsets,  it 
also  contains  a  good  deal  of  valuable  information  in  a  nice  form. 
A  copy  may  be  had  by  any  Review  reader  on  sending  a  card  to 
Worcester. 


DRIVES     IN    CASHMERE    HOSIERY. 

In  cashmere  hosiery,  Wyld,  Grasett  &  Darling  are  showing 
some  special  drives  in  seamless  feet,  to  retail  at  25,  35  and  50c. 
per  pair.  Their  line  of  full-fashioned  seamless  feet,  extra  heavy 
weight,  to  retail  at  50c,  is  extra  special.  In  boys'  ribbed  double 
knee,  they  show  three  specials. 


A  JOB   IN    PRINTS. 

The  Gault  Bros.  Co.,  Limited,  have  200  cases  of  job  prints  to 
clear  out  at  low  prices  to  make  room  ior  fall  importations. 


BA,  BA-KLONDYKE. 

There  are  two  lines  of  men's  arctic  shirts  and  drawers  that  The 
W.  R.    Brock  Co.,    Limited,  are  offering  for   fall — Klondyke  is   a 


leader,  to  retail  at  50c,  and  Ba,  Ba,  which  is  wool-fleeced,  at  75c. 
Brocks  also  have  several  other  lines  of  Ai  value,  conspicuous  being 
'*  Mottle,"  made  of  fine  yarn  and  wool-fleeced,  to  retail  at  Si.  The 
sale  of  these  goods  will  be  large,  and  Brocks'  purchase  is  corres- 
pondingly so. 


A  BIG  SALE   IN   SARNIA. 

On  visiting  Walters  Bros.'  fine  dry  goods  and  smallware  esta^T 
lishment,  Sarnia,  The  Review  found  the  large  staff  of  salesmen 
busy  with  a  crowd  of  customers,  and  the  good  dollars  rolling  in. 
This  firm  carries  not  only  one  of  the  largest,  but  also  one  of  the 
best-kept  stock  of  dress  goods  in  the  west.  Mr.  D.  D.  Walters, 
owing  to  ill-health,  is  retiring  from  the  firm,  and  taking  his  family 
to  California.     Hence  the  present  special  sale. 


ADDED  A  MILLINERY  DEPARTMENT. 

James  Maylor  &  Son  (Forest)  have  added  millinery  to  their 
mammoth  dry  goods  establishment,  and  report  business  in  all  lines 
away  up. 


FLEECED  COTTON  HOSIERY. 

The  demand  is  growing  for  this  class  of  hosiery,  as  some  people 
cannot  stand  the  tickling  sensation  of  wool.  The  W.  R.  Brock 
Co. ,  Limited,  have  bought  a  full  line  for  fall  trade  from  4  to  10 
inches,  in  a  variety  of  qualities,  also  stout  women's. 


LADIES'  WRAPPERS. 


Five  or  six  lines  of  these  goods,  made  out  of  stylish  flannelettes, 
are  shown  by  The  W.  R.  Brock  Co.,  Limited.  The  points  to 
recommend  them  are,  value,  designs  and  glove-fitting  qualities. 


MAKING  EXTENSIVE  ADDITIONS. 

The  British  American  Dyeing  Co.  are  making  extensive  additions 
to  the  out  buildings  at  their  Montreal  works.  A  new  stable  and 
coach  house,  70  x  30  ieet  in  extent,  has  just  been  completed. 


CYCLE,  GOLF  AND  SPORTING  REQUISITES. 

The  W.  R.  Brock  Co.,  Limited,  show  a  most  attractive  range 
of  the  above  goods.  Ladies'  hose,  bloomers  and  jerseys,  belts, 
neckwear,  outing  and  neglige  shirts,  etc. 


JULY  OUTLOOK   FOR   CHIFFONS. 

Chiffons  are  likely  to  be  largely  used  as  a  trimming  for  July 
trade.  S.  F.  McKinnon  &  Co.  have  in  stock  a  fine  range  of  colors 
of  superior  make. 


E.  J.  HENDERSON 

Assignee  in  Trust,  Receiver, 
Accountant,  Auditor,  Etc* 


32  Front  Street  West,  TORONTO 

Telephone    1700. 
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CLIPPING 
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Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal   nature  of  interest  to  subscribers  in  this  department. 

Pol'ticians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  $5  per  hundred  clippings  ;  S40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 
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Our 

New 

Premises. 


We  will  occupy  these  premises 
in  a  short  time,  and,  with  all  the 
latest  machines  at  our  disposal,  it 
will  be  the  only  large  WHOLE- 
SALE TAILORING  PLANT  un- 
der  one  Roof  and  one  Management 


in  Canada. 
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OUR    NEW    BUILDING,    COR.    YONGE    AND    TEMPERANCE    STS. 

We  have  found  an  increasing  demand  for   HIGH  CLASS  GOODS, 

and  with  this  plant  at  our  disposal  we  can  meet  all  demands. 


'TTHIS   Wholesale    Tailor 
Label  is  the  Registered 
Guarantee    for   Style,    Fit 
and  Durability . 
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REGISTERED 

TRADE  MARK  . 
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E.  Boisseau  &  Co., 


Wholesale 
Tailors 


Toronto 
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A  NEW  VENTURE  IN  WHOLESALE  CLOTHING. 

E.     BOISSEAU     &     CO.'S      IMPORTANT      ENTERPRISE      IN      TORONTO 

WHOLESALE    MERCHANT    TAILORING    ON    THE    LARGEST   SCALE. 

THE  announcement  made  by  E.  Boisseau  &  Co.,  in  another 
column,  will  be  read  with  considerable  interest  by  the  Cana- 
dian trade.  The  announcement  foreshadows  the  establishment  in 
Toronto  of  a  new  venture  in  clothing  on  the  largest  scale,  and  on  a 
basis  not  hitherto  carried  out  to  the  same  extent  anywhere  on  this 
continent. 

After  spending  a  number  of  years  in  building  up  a  wholesale 
clothing  business,  Mr.  Boisseau  has  matured  plans  for  adopting  a 
system  of  wholesale  merchant  tailoring.  This  necessitates  all  the 
clothing  being  made  in  the  one  establishment,  by  the  same  staff, 
under  the  constant  supervision  of  the  firm,  so  that  every  garment 
shall  conform  in  cut,  fit  and  interior  make-up  to  the  requirements. 
In  order  to  carry  this  out,  the  firm  are  now  constructing  an  immense 
warehouse  and  manufactory  on  the  corner  of  Yonge  and  Temper- 
ance streets,  Toronto — the  site  of  the  old  John  Eaton  business  — 
and  right  in  the  centre  of  the  city.  No  single  establishment  in 
Canada,  with  one  exception,  a  departmental  store,  will  have  as 
many  square  feet  of  floor  space.  There  will  be  five  storeys,  and  a 
large,  modern,  well  lighted  basement  with  high  ceilings.  On  each 
storey  the  floor  space  will  be  a  few  feet  short  of  15,000  square  feet. 
In  this  large  building,  which  is  now  fast  approaching  completion, 
and  is  a  handsome  structure  of  cut  stone,  iron  and  brick,  all  the 
various  departments  will  carry  on  their  work. 

By  having  a  permanent  staff  of  skilled  workers,  making  each 
garment  under  the  foreman's  eyes,  Mr.  Boisseau  intends  that  the 
manufacture  of  clothing  shall  be  an  expert  business  from  first  to 
last ;  in  fact,  merchant  tailoring  on  wholesale  lines.  By  means  of 
this  perfectly  organized  plant,  which  is  now  in  working  order,  pre- 


paratory to  removal  to  the  new  premises,  it  is  possible  both  to  pro- 
duce superior  clothing,  perfect  in  every  detail,  and  also  to  give  a 
quick  service  and  prompt  delivery  for  all  orders. 

The  best  proof  of  the  kind  of  work  which  the  Boisseau  estab- 
lishment proposes  to  turn  out  is  the  adoption  of  a  special  label  or 
brand,  which  has  been  duly  registered,  and  which  is  used  on  all 
goods.  Its  use  means  that  the  appearance  of  the  "Tiger"  lab^r 
on  any  garment  guarantees  that  garment's  appearance,  size,  fit  an? 
finish,  and  that  the  firm  intend  to  do  trade  on  the  real  merits  of 
their  clothing. 


VIYELLA    IN  THE   CANADIAN    MARKET. 

A  soft,  non-shrinkable  material  is  now  much  in  demand  for 
boating  and  other  outdoor  costumes,  nightwear,  etc.  This  has 
brought  Viyella  to  the  fore.  Its  appearance  and  finish,  together 
with  its  unshrinkable  quality,  have  brought  it  into  high 
favor  as  a  material  for  negligee  costumes  of  all  sorts.  Viyella  is 
making  its  way  in  Canada,  and  the  Canadian  agent,  Mr.  J.  A. 
Robertson,  will  send  samples  and  price  list  to  the  Canadian  mer- 
chants who  write  to  his  address  in  the  Board  of  Trade  Building, 
Montreal. 


THE  CURTAIN  TRADE. 

In  their  carpet  department  S.  Greenshields,  Son  &  Co.  are 
showing  a  nice  range  of  curtains  in  various  fancy  weaves,  brocatelle, 
silk  jute,  etc. 


FALL    UNDERWEAR. 

Wyld,  Grasett  &  Darling  report  that,  in  ladies'  underwear,  their 
range  is  the  largest  and  most  attractive  they  have  ever  shown. 
Their  orders  for  fall,  booked  to  date,  exceed  all  their  previous 
records. 


TAILORS 

be  up-to-date 
and  put  the 

Moore 
Patent 
Pockets 

in  all  your  suits. 


What  happens  when  you  don't  have  the  MoOPe 

Patent  Pockets  in  your  clothes. 

Head  Offices,  207  St.  James  St.,  Montreal 

Everyone 

who  has  seen  the 

Moore   Patent   Pocket 

is  enthusiastic  in  its  praise, 
and  declares  it  will  work  a 
revolution  in  pocket  mak- 
ing, and,  they  say,  now 
that  they  have  seen  them, 
they  would  not  have  their  j 
clothes  made  without  them 
at  any  price. 


Thibaudcau  Bros. 


&  CO. 


Importers    of" 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


RY 


S 


TH1BAUDEAU  FRERES  &  CIE. 

Quebec. 

TH1BAUDEAU  BROTHERS  <£  CO. 

London,  Eng. 

THIBAUDEAU  BROS.  &  CO. 

332  St.  Paul  St. 

MONTREAL 
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S.  LENNARD  &  SONS 

DUNDAS,  OINIX. 

THE  CELEBRATED 


Manufacturers 
of    .    .    . 


THIS 

TRADE    MARK 

STAMPED 


(BrespgtA 

OrCIIJCL  fiEGl STEREO 


ON 
EVERY  GARMENT 


CRESCENT  BRAND 

HOSIERY   AND   UNDERWEAR  for   Ladies  and  Children 


Acknowledged  to  be  the  BEST  value  in  the  trade. 


Richard  L.  Baker  &  Co., 


Selling 
Agents, 


24  Wellington  Street  West 


TORONTO 


r 


*1 


THIS  SPACE  BELONGS  TO    <$    ^ '    .* 


~x 


Ballingall,  Copcman  &  Co. 

Paris,  Ont. 


-^♦♦: 


E«*^ 


Makers  of  a  Special  Brace  that,  for  comfort  and  ease, 
cannot  be  surpassed.  The  price  suits  every  pocket.  No 
round  shoulders   or   binding   feeling  when   they  are  worn. 

WRITE  FOR  PARTICULARS,  PRICES,  ETC. 
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We  intend  to  hold  the  LATTER  by  selling 
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Manufacturer  of  "  ROOSTER  BRAND  "  Specialties. 


John  Macdonald  &  Co 
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Three  New  Departments  in  this  Issue. 
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AUGUST' 


WE  MANUFACTURE 


and  sell 

NOTHING  BUT  NECKTIES 

and  m 

EVERYTHING  IN  NECKTIES 


E.  &  S.  Currie 

TORONTO 


Cor.,  Bay  and  Front  Streets, 


x  xxxx  xtjoootx  xxx 


Circulating  in  the  Villages, 
Towns,  and  Cities  in  every 
Province  in  Canada. 
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Special  Article  on  Good  Business  Management. 


LISTER  4  CO. 


Silk 
Velvets 


FOR 


Millinery  and 
Dress  Trimmings. 


Limited, 


Mantle  Velvets 


AND 


Silk  Sealettes 


Manningham 


Silk 
Plushes 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR 


Railway  and 
Street  Cars,    Etc. 


The  Yankee  says: 

"Yankee  doodle  do." 
The  Old  Maid  says  : 

"Any  Dude'll    do." 
The  Merchant  says : 
w      "Cock  a  doodle  do, 
^jyi,       and  nothing  else  will 
do." 


*"  ...    They  all  know  the 

"ROOSTER  BRAND" 

Shirts    .    . 

Flannel,  Kersey,  Tweed,  etc.,  for  Fall  and  Winter. 

Pants  and  Jackets 

in  Mackinaw  Tweed,     Rubberized   Duck,   etc.,   for 
Workingmen 

Overalls,  etc. 

of  every  description. 

Elegant  Tweed  Skirts 

Roman  Stripe  Lining,   Tailor-made. 

Manufactured  by  — ^^«^^™«k. 

Robert  C.  Wilkins,  Montreal 


Wm.  Simpson, 
Sons  &  Co. 

PHILADELPHIA  and  NEW  YORK. 

Represented  in  Canada  by 

DAVID  KAY,  ^  R.   FLAWS  &  SON, 

Frazer  Building,  Montreal.  *U'  Manchester  Building,  Toronto. 

SOLID  BLACK  PRINTS 

Black  and  White  and  Silver  Greys. 

FANCY  PRINTS,  NOVELTIES  and 
3=4  PERCALES 

Wm,  Simpson  *  Sons'  3-4  and  7-8  Satines 

LANCASHIRE  FINE  PERCALES         * 
BRANDENBURG  CLOTH.    .    .    . 

GOBELIN   ART  DRAPERY 

Berlin  Aniline  Fast  Black 
and  Colored  Satines  .  .  . 


All  Grades 


TAFFETA  LINING.  SILKALINE 

BERLIN  ART  SHADES,  Etc. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


WHY  WE  LEAD 


? 


FOR 

LESS 

MONEY 


We  keep  step  with  other  distributors  in  quality,  but  we  are 
generally  a  pace  behind  them  in  price. 


OUR  FALL  STOCK  IS  NOW  COMPLETE 
BOTH  IN  FOREIGN  AND  DOMESTIC 
GOODS 


Handkerchiefs.      A  number  of  special  lines  just  received, 
far  below  usual   prices. 

Ctonl^C        We   offer   bargains  in  staples,  but   don't  en- 
tJltl(/lVkj*      tertain    the  idea  that  a   "bargain"    implies 

inferiority,  or,  that  being  a  "  bargain,"  means  a  job  lot. 

We  handle  nothing  but  clean,  fresh,  reliable  goods. 

When  you    visit  Montreal   be   sure  and  call  on  us,  and   see 
some  of  the  bargains   we  have  to  offer. 


S.  Greenshields,  Son  &  Co 

MONTREAL,  and  VANCOUVER,  B.C. 


Sole  Selling  Agents  for. 


Briggs,  Priestly  &  Sons,  Bradford,  England  —Dress  Goods. 
Emil  Pewny  &  Co.,  Grenoble,  France — Kid  Glove  flanufacturers. 
"  Everfast  Stainless  Hosiery." 
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Established   in   1794,  but  "UP-TO-DATE"   in  '98 


Cartwright 


Warners 


Limited 


Spinners  and  Manufacturers  of  .  .  . 

Hosiery  and  Underwear 


^\ER     F/ty  Which  will  not  » 


Cott." 


ABSOLUTELY 
NON-SHRINKABLE 


PURE  UNDYED 


m      WOOL  UNDERWEAR. 


Reg'd 


THE  BEST   UNSHRINKABLE   FINISH    IN   THE  MARKET. 


CHICAGO 


EXHIBITION 


1893. 


LONDON,  I85I. 


SPECIALTIES  IIS 

Merino,  Undyed  Wool 


Cashmere  and  Silk  and  Wool 
.  .  .  Hosiery  and  Underwear 

(for  Gentlemen,  Ladies  and  Children.) 

In  various  textures.  To  suit  all  climates  and  seasons. 


LONDON,  I862. 


LOUGHBOROUGH,  ENGLAND 


Canadian  Agents  : 


R.  FLAWS  &  SON,  Manc^ngs,  Melinda  St.,  Toronto 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


►  ANADIAN   ADVERTISING  is  best  done  by  THE  E.   DESBARATS 
'      ADVERTISING  AGENCY,   MONTREAL. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in   i,  2,   •?,  4,  6,  8,  and  16 
ounce    Dottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO.  E^||l|g|L 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 


Manufacturers  of 


NEEDLES 


FISH  HOOKS  and 

FISHING  TACKLE. 


WINDSOR  MILLS    -     REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


SOMETHING  NEW 
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Thomson's  NEW"GL0VE-riTTJg^:  Corsets. 

Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes, — "  I  find  your  New  '  Glove-Fitting  '  Corset  perfect,  most  comfort- 
able to  wear  and  beautifully  finished.     I  can  think  of  no   words  that  would  describe  its 
perfection." 

Mrs.  M.  writes,  —  "  I  hive  really  never  had  such  a  perfect  fit  before." 
Mrs.  G.  writes,  — "  I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Glove-Fitting,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK  FOR    THOMSONS   NEW   "  GLOVE-FITTING "    AND 

TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  OO.'S,  Toronto. 


Cravenette 
Co.' 


proof  Fabrics 


Imperials,  Serges,  Cheviots,  1 


Etc.,  Etc. 
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Brice,  Palmer  &  Co. 


MANUFACTURERS 


OF 


THE   CELEBRATED 


"EMINENT"  SSST™* 

Largest  selection  in  the  trade. 


Agents  in 


J.  E.  SNIDER  &  CO. 

5  King  St.  West 
TORONTO 


Canada 


Who  have  a  range  of  samples  for 
winter,  as  well  as  of  Tailor=made 
Jackets  and  Capes,  Children's 
Reefers,  etc. 


Wholesale  and  Export,  90,  92,  94  and  96  City  Road 
Warehouse,  14  Cannon  Street 


Telegrams, 

"Eminent,"  London 


LONDON,  ENGLAND 


PEWNY'S 
KID 
y GLOVES ' 


Full,  fresh  stock  now 
on  hand  in  all  the 


Newest  shades. 


Reds  Beavers         Purples 

Greens         Tans  Greys 

Blues  Blacks  Whites 


Write  us  for  sample  assortment. 


S.  Greenshields,  Son  &  Co, 

Sole  Selling  Agents  for  Canada, 

Montreal,  and  Vancouver,  B.  C. 


Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian 
Petticoat,  Vest  and 
Shawl  Wools. 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


*' 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  I.ist  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  alsc 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


WREYFORD  t  CO. 


McKinnon  Building  and 
85  King  St.  West 


Wholesale  Importers 
and  Jobbers 


TORONTO 


Men's  Furnishings 
Underwear,  etc. 


SPECIALTIES  IN 


Sweaters,  Golf  Hose,  Dressing 
Gowns,  Travelling  Rugs. 


Mr.  John  Barrett,  32sLterrt!ne  Montreal. 


Dominion  Agents  for  English  Manufacturers  : 

YOUNG  &  ROCHESTER 

Shirts,  Collars,  Neckwear,  etc. 

TRESS  &  CO. 

High=Class  Hats  and  Caps. 
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|  i 

t  Wm.  Taylor  Bailey 


27  and  29  Victoria  Square 

MONTREAL 


i  Upholstery  and  .  .  . 
*      ...  Drapery  Goods  | 


t 

i 


Selling  Agents  for- 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy     I 
Silk  Villosart  Plushes. 

Stead  &  riiller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Finley,  Smith 
&  Co. 


Importers  of  . 


WOOLLENS  an, 

TAILORS' 
t  TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.   R.   SMITH 


Montreal 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


WILLIAM  AGNEW  &  GO. 

305  St.  James  Street, 

^  ^  MONTREAL 

OUR  SPECIALTIES  : 

DRESS  GOODS 

SILKS  and 

HENRIETTAS 


Bengaline 

yBox  Cloth 

Crepon  Broche 

All  Wool  Tartans 

Silk  and  Wool  Tartans 

Two-toned 

Covert  Coatings 

A85  Black  Henrietta,  Velour  Finish, 
45=46  inches  wide,  38c. 


Travers  Epingline 
Pique  Cords 
Peau  de  Soie 
Satin  Duchesse 
Satin  Merveilleux 


EUGENE 


JAMMET'S 


FRENCH 


Kid  Gloves 

REFINED   IDEAS    IN 
STYLE   AND    CORRECT 
COLOR  ASSORTMENTS 

for  FALL. 

Samples  or  Colored  Illustrations  mailed. 


FITZGIBBON,  SCHAFHEITUN  k  CO. 


MONTREAL. 
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WE  WANT         Your  Trade 

1     mammmm^  i FOR 

THE  MORSE  &  KALEY  GOODS 

They  are  always  ahead  of  similar  goods. 

Be  Sure  You  Ask  For  MORSE  &  KALEY. 


wwwwvwwwwww 


M.  &  K.  SILCOTON 

M.  &  K.  Embroidery  Cotton 
M.  &  K.  Knitting  Cotton 
Victoria  Crochet  Thread 
Chadwick's  Spool  Cotton 
Chadwick's  Mending  Wools 


Taylor's  Union  Belts 
Taylor's  0.  K.  Hose  Supporters 
Taylor's  Marlboro,  Redfern  and 
Rainbow  Dress  Stays 
Dunbar's  Linen  Thread 
A,  B,  XX,  and  X  Waddings 


-WVWWWVWWVWWW' 


ROBERT  HENDERSON  &  CO., 


Dry  Goods  181  and  183  MnntrPal 

Commission  Merchants  McGiii  street,        IllUIIUOai 


Cbe  Dec  Warehouse 


of  Canada 


tfc    tfc    tfc 


Tf\      \/\ r^f^t'     ^e  great  demand  for  Valenciennes,  and  Silk  Blonde  and  Chantilly  Lace,  we  have 
*  t/     i'lttl'     just  replenished  our  stock  of  these  lines  which  can  be  delivered  at  once. 

C\t11*      nrpfl X/r* lis* /*C      are  now  on   their  respective  routes   with  our  full  line  of  Fall  and 
UUI         1  i  CtWIIVI  i3       Winter  Novelties  in 

/  1*1  ffi  ffi  1  fl ££S        Silks,  Velvets,  Veilings,  Chiffons,  Braids,  Curtains,  Art  Draperies,  etc. 

Hosiery  and  Underwear. 


Our  Offerings  in  these  lines  are  very  varied   < 
and  attractive. 


/~^/V*CC      (nff)f)/~j^      Comprise   one   of  the  most   attractive  features  of  our  collection,  and 
*"^     w>J*J      wL/L/vI>J      tne   steacjy    increase   in    this   branch   of  our  business  speaks  for  itself. 

See  our  special  56-inch  all-wool   Costume  Cloth  to  retail  at  75c.      It  is 
a  revelation,  and  orders  have  already  been  booked  for  an  unusual  quantity  of  this  line. 

KYLE,   CHEESBROUGH   &   CO.,    MONTREAL 
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S.  H.*M. 

BIAS  VELVETEEN 
SKIRT  BINDINGS 


cut  on  a  true  bias, 

neatly  and  smoothly  joined, 

put  up  on  reels  of  36  yards 

ready  for  use. 

The  S.  H.  &  M.  Bindings  have  largely  superseded  velveteen  "cut  from  the  piece,"  which  is  a  make- 
shift at  best,  and  most  costly.  The  greater  convenience  of  simply  measuring  off  from  a  reel  the  quantity 
desired  is  apparent,  and  when  the  lessened  cost,  together  with  the  superior  quality  and  make-up  of  the 
goods  is  considered,  the  advantage  and  profit  in  handling  S.  H.  &  M. 
bindings  is  beyond  question. 

We  beg  to  announce  that  we  have  opened  a  branch  warehouse  at 

24  Front  Street  West, 

Toronto,  Ont. 

where  we  will  carry  in  stock  the  following  lines  of  the  famous  S.  H   &  M. 
Bias  Velveteen  Skirt  Bindings  : 

S.  H.  &  M.  Redfern  Brand,  Bias  Corded 
Velvet 

S.  H.  &  M.  Pride  and  Belle  Brands  in 
Plain  Velveteen 

S.  H.  &  M.  Waterproof  Cord  Edge  Binding 

and  a  line  of  low  priced  Velveteen  Binding. 


Also  lines  of  our 


A[IiaZ0[l  (Hercules  Heading) 

Brush  Edge  Skirt  Protector 


and 


Liberty  Brush  Edge 
Skirt  Protector 


Our  facilities  as  the  largest  manufacturers  of  Skirt  Bindings  in  the  world  will  enable  us  to  add 
further  lines  as  the  demands  of  the  trade  may  require. 

Sample  and  Shade  Cards  with  prices  mailed  free  on  application. 


THE  STEWART,  HOWE  &  MAY  CO. 

24  Front  Street  West,  TORONTO,  ONT. 

Manchester,  Eng.,     New  York,     Boston,     Chicago,     St.  Louis.     Cleveland,     San  Francisco,  U.S.A. 
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(limited) 


M^E^S 


t\  Our  trade  in  this  department  has 

t\  increased  enormously  during  the  last 
sin  months,  due  to  the  fact  that 

r  we  do  not  tie  ourselves  to  any  one 

t  manufacturer,  but  buy  our  goods  for 

J  J  CASH  wherever  we  can  get  them 

i\  CHEAPEST.    With  more  accommo- 

t\  dation  and  better  light  in  the  ware- 

t\  house  and  special  values,  we  predict 

i  a  greater  increase  during  the  next 

i\  six  months.   When  visiting  Toronto 

jtj  be  sure  and  see  our  new  Linen 

i\  Department, 


"Accuracy  with  Celerity/' 

the  motto  in  our  LETTER  ORDER  DEPARTMENT. 


Vol.  VIII. 


MONTREAL  AND  TORONTO,  AUGUST,   1898. 


No.  8. 


THE   MANAGEMENT   OF    A   BUSINESS 

THE    FIRST   OF    A    SERIES  OF  ARTICLES  ON  THE   METHODS 
OF  ADMINISTERING  THE  OFFICE  AND  THE  STORE. 

PRELIMINARY     PAPER     BY    AN     OLD     MERCHANT. 


.J 


Specially  written  for  The  Dry  Goods  Review. 

IN  responding  to  the  request  to  write,  for  The  Dry  Goods 
Review,  the  first  of  a  series  of  articles  on  Business  Manage 
ment,  I  deem  it  proper  to  offer  some  remarks  of  a  general  nature 
on  the  whole  question.  Success  in  business  presupposes  certain 
qualities  in  the  merchant  himself.  Rules  for  conducting  a  business 
are  practical  and  suggestive.  But,  unless  the  merchant  applies  the 
rules  with  some  knowledge  of  the  principles  that  ought  govern  his 
general  policy  in  trade  matters,  he  is  just  as  liable  to  make  a  mess 
of  it  as  not.  Systematic  inspection  of  every  branch  of  the  business, 
or  correct  bookkeeping,  important  as  these  are,  will  not  alone  result 
in  success.  There  must,  in  addition,  be  a  comprehensive  grasp  of 
the  proper  methods,  and  what  these  are  I  wish,  as  briefly  as  pos- 
sible, to  outline  from  my  experience  as  a  merchant.  Not  that  any 
one  man,  even  during  a  long  experience,  masters  perfectly  the 
principles  of  sound  business.  But  he  possesses  this  advantage  : 
He  has  tested  the  value  of  certain  maxims  and  he  knows  which  are 
most  important. 

I.  First,  I  would  put  Integrity  as  the  foundation  stone  of  Busi- 
ness Management.  This  is  not  a  sermon,  and  I  merely  deal  with 
the  matter  from  the  business,  not  the  moral  standpoint.  It  pays 
every  hour  of  the  day  to  have  a  good  reputation,  to  be  trusted  by 
the  customer  and  employe  alike,  to  become  a  sort  of  court  of  appeal 
whose  decisions  shall  inspire  confidence  and  be  accepted  as  final. 
When  there  is  a  dispute  about  an  account,  or  a  promise  made  or  any 
other  detail,  it  is  good  for  a  business  to  be  managed  by  a  man 
whose  word  is  taken,  who  is  known  not  to  be  tricky,  and  whose 
good  faith  will  not  be  questioned  even  should  there  be  a  misunder- 
standing on  the  subject  involved.  Then,  in  connection  with  the 
firm's  credit,  it  is  of  great  value  to  have  a  high  reputation.  In 
buying  goods,  in  asking  an  extension  (if  necessary),  in  soliciting 
some  privilege,  reputation  tells  continually.  The  idea  that  other 
people  will  rob  you  if  you  are  not  ready  to  rob  first,  is  not  based  on 
business  experience.  It  is  a  diseased  notion.  The  unfairness  of 
competitors  is  a  fruitful  source  of  loss  and  trouble,  but  it  is  rather 
an  exception  than  a  rule  to  find  a  competitor  breaking  an  under- 
standing or  violating  some  good  rule  to  your  injury.  Supposing  it 
proves  impossible  to  maintain  an  understanding  with  the  merchants 


of  your  own  city  or  locality,  proceed  on 
honest  lines  yourself,  regardless  of  their 
policy,  and  in  the  long  run  it  will  pay.  This 
was  true  during  the  years  I  was  in  trade, 
and,  notwithstanding  all  one  hears  now,  I 
believe  the  average  honesty  of  merchants  is 
just  as  high  as  it  used  to  be.  We  must  not 
judge  by  exceptional  cases.  In  the  office, 
therefore,  as  in  the  store,  I  would  say  fair 
play  and  square  dealing  every  time.  Even  the  least  departure  from 
this  rule  lands  you  in  unexpected  difficulties.  You  need  not  be 
taken  in,  because  you  are  honest.  That  is  weakness.  Honesty 
does  not  involve  hesitation,  doubt,  fear  and  lack  of  promptness. 
Honesty  is  strength,  and  its  fruits  are  quick  decisions,  readiness  for 
emergency  and  longheadedness. 

II.  Secondly,  what  may  be  called  System  in  Management  should 
be  steadfastly  maintained.  Everyone  professes  to  be  systematic  in 
these  days,  but  I  mean  that  the  manager  of  a  business  should  be 
both  the  master  and  the  servant  of  his  own  system.  He  cannot  ex- 
pect employes,  when  his  back  is  turned,  to  obey  rules  he  openly 
violates.  In  the  matter  of  punctuality,  the  hour  of  opening,  either 
for  office  or  store,  should  be  fixed,  and,  unless  the  manager  has  his 
deputy  to  act  for  him,  he  should  always  be  on  hand  promptly.  Just 
last  week  I  noticed  a  case  in  point.  The  head  of  a  large  Montreal 
house  was  spending  Sunday  at  a  summer  resort,  and  rose  at  half- 
past  four  on  Monday  morning  so  as  to  catch  the  first  train  into  town. 
He  said  the  staff  expected  him  to  be  there  promptly  at  nine  o'clock 
to  give  certain  orders  and  to  supervise  the  letters.  A  later  train  would 
have  delayed  him  half  an  hour.  The  habit  which  prompted  him 
to  do  this  was  part  of  a  good  system  practised  during  a  long  career. 
Punctuality  extends  into  many  different  parts  of  the  business  :  Into 
the  matter  of  notes  due,  appointments  made,  deliveries  of  goods,  etc. 
If  the  merchant  is  known  to  be  particular  in  fulfilling  all  his  engage- 
ments, others  who  deal  with  him  will  recognize  this  and  try  and 
respond.  Even  customers  will  not  complain  of  a  rule  affecting 
them,  when  they  feel  that  others  are  also  bound  by  it.  The  effect 
on  employes  is  remarkable.  A  young  clerk  consciously  models  his 
conduct,  while  on  duty,  upon  that  of  his  employer.  In  this  connec- 
tion, it  may  be  said  briefly  that  as  regards  the  use  of  liquor  and 
tobacco  the  invariable  practice  should  be  :  Total  abstinence  during 
business  hours.  Neatness  in  dress  is  indispensable.  These,  and  a 
number  of  other  details,  are  necessary  parts  in  the  make-up  of  a 
sound  business  manager. 

Memory  is  almost  a  necessity  in  business.  Where  a  man  feels 
that  he  may  forget,  and  his  duties  are  many,  he  is  apt  to  keep  a 
notebook.  For  young  merchants,  a  better  rule  is  to  discipline  the 
memory  by  doing  one  thing  at  a  time  and  by  carefully  fixing  the 
thoughts  in  the  mind  beforehand.     There   is   also  the  question  of 
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MANAGEMENT  OF  BUSINESS— Continued. 

temper.  An  energetic  and  high  spirited  man  will  natur  illy  develop 
irritability.  But  control  of  temper  is  always  the  wisest  habit  of  busi- 
ness. Even  when  justly  incensed,  the  head  of  a  concern  who  keeps 
his  temper  is  master  of  the  situation.  He  will  then  not  decide 
hastily,  or  perform  some  act  which  brings  injurious  consequences. 
Nearly  half  an  individual's  mistakes  in  business  can  be  traced  to 
decisions  reached  in  agitation  or  ill-temper. 


III.  Then,  there  is  the  end  in  view.  The  manager  who  does 
not  keep  before  him  a  fixed  permanent  object  to  be  attained  will 
not  succeed.  We  are  not  in  business  lor  a  week,  but  for  a  life's 
success,  and  every  important  matter  should  be  decided  with  an  eye 
to  the  consequences  a  year  or  two  years  hence.  This  is  usually 
called  building  up  a  business.  It  is  hardly  worth  a  man's  while  to 
keep  at  work  unless  to  make  a  permanency  of  it.  This  is  where 
the  personal  qualities  tell.  No  matter  how  large  or  how  small  the 
business  is,  the  same  rules  apply  :  Civility,  integrity,  punctuality 
and  so  forth.  Then,  if  at  the  end  of  a  year  you  can  only  figure  out 
your  personal  living  expenses  as  the  profit,  you  can  still  say  that 
the  volume  of  trade  added,  the  number  of  new  customers  and  the 
experience  gained  are  all  parts  of  capital.  Special  efforts  may  be 
necessary,  often,  to  secure  or  hold  a  customer.  These  efforts  pay. 
No  system,  however  detailed,  can  provide  beforehand  for  them. 
Each  case  must  be  dealt  with,  according  to  circumstances,  as  it 
arises.  But  this  proves  the  value  of  the  merchant's  conduct  and 
disposition.  There  is  no  reason  why  you  should  be  on  bad  terms 
with  anyone  in  your  locality.  Someone  has  tried  to  rob  you,  as 
you  think  ?  Be  on  your  guard,  but  do  not  let  him  know  what  you 
think,  and  do  not  waste  time  saying  disagreeable  things  to  him. 

IV.  Without  forestalling  future  articles  in  this  series,  a  word  or 
two  must  be  said  on  the  Financial  side  of  the  business.  The  tend- 
ency in  many  quarters  is  toward  the  cash  basis,  and,  allowing  for 
special  cases  in  particular  localities,  that  is  the  best  basis.  Lack  of 
capital  is  by  far  the  most  general  cause  of  failures.  If  a  merchant 
intending  to  embark  in  business,  or  to  double  his  business,  lacks 
capital  he  had  better  not  start.  There  are  always  contingencies 
ahead  which  you  cannot  exactly  forsee.  It  may  be  national  depres- 
sion, or  a  failure  of  local  crops,  or  the  heavy  embarrassment  of 
some  large  corporation,  or  a  disastrous  fire.  To  meet  this  condition 
some  reserve  financial  strength  is  required.  When  debts  are  good, 
but  cannot  be  collected  peremptorily  without  loss  of  custom,  how 
can  a  merchant  meet  his  payments  ?  The  cash  system,  therefore, 
tides  him  over  difficulties  of  this  kind.  Besides  that,  the  discount 
is  a  large  item,  and,  as  the  volume  of  trade  increases,  it  becomes 
more  important.  The  cash  merchant  is  appreciated  by  the  firms  he 
buys  from.  He  can,  if  necessary,  quote  closer  prices  and  clear  out 
lines  at  cost  without  loss.  But  there  are  exceptions  to  any  general 
rule.  A  merchant  may  be  so  placed  that  he  deems  it  too  radical 
a  departure  to  change  from  credit  to  cash.  Then,  every  merchant 
should  shape,  slowly,  if  necessary,  his  policy  toward  a  cash  basis. 
That  should  be  the  goal.  The  opportunity  will  come,  if  one  is  on 
the  watch  for  it. 

Akin  to  the  financial  basis  of  the  business  is  what  may  be 
termed  the  Financial  Policy  of  it.  I  was  in  trade  for  some  time 
before  fully  comprehending  the  value  of  conducting  the  office 
routine  satisfactorily  to  others  besides  myself.  To  meet  paper  due 
not  only  builds  up  credit ;  it  does  the  merchant  himself  good.  But, 
if  a  little  time  is  required,  correspondence  of  a  frank  and  friendly 
kind,  beforehand,  is  wise.  Do  not  over-promise  in  financial  matters. 
Better  to  perform  more  than  you  promise,  and  do  this  systematically 
until  your  reputation  is  established  as  a  man  whose  word,  as  the 
saying  goes,  is  as  good  as  his  bond.     As  little  talk  as  possible  about 


your  financial  moves,  even  when  successful,  is  advisable.  If  the 
other  person  to  the  deal  wants  to  talk,  let  him,  but  the  merchant 
who  keeps  his  own  counsel  is  respected.  The  man  who  talks  is  dis- 
trusted. People  do  not  believe  boasters.  By  wearing  a  pleasant 
countenance  to  the  world,  neither  revealing  worries  nor  successes, 
the  merchant  shows  himself  a  good  business  man.  Assuming,  then, 
that  obligations  are  always  met,  or  arrangements  made  respecting 
them  beforehand,  there  is  the  question  of  insurance  of  stock  against 
fire.  Never  neglect  that.  The  precautions  taken  in  one  store  do 
not  provide  for  every  accident.  Many  a  successful  business  has 
been  crippled  or  ruined  by  fire,  which  started,  perhaps,  a  block 
away.  The  man  whose  stock  is  meagrely  insured  or  not  insured 
at  all,  is  on  the  edge  of  a  precipice.  A  fire  may  give  him  a  ten 
years'  setback.  It  is  folly  to  be  uninsured  at  any  season  of  the 
year. 

V.  In  handling  the  staff,  so  as  to  secure  cooperation  from  every 
member  of  it,  no  pains  should  be  spared.  Their  help  is  a  factor, 
and  their  behavior  has  much  to  do  with  the  success  of  a  business. 
Many  times,  when  the  manager  is  not  at  hand  to  observe,  they 
might  offend  a  customer  quite  unconsciously,  or  omit  some  duty 
simply  because  its  discharge  had  not  been  specially  assigned  to 
them.  The  system  of  management,  therefore,  should  provide  for 
each  clerk  knowing  his  or  her  duty  and  being  told  also  the  exact 
limits  of  his  or  her  authority.  Even  in  a  small  store,  with  a  limited 
staff,  provision  should  be  made  for  the  manager's  absence.  He 
cannot  always  be  on  hand.  There  should  be  no  friction  when  he 
is  not.  A  conflict  of  authority,  in  this  case,  ought  to  be  avoided. 
Any  clerk,  down  to  the  messenger  boy,  is  entitled  to  polite  treat- 
ment and  consideration  from  the  chief.  If  he  does  not  deserve  this 
much,  then  he  should  not  be  employed  at  all.  I  need  not  lay 
stress  on  the  importance  of  harmony  in  any  concern.  Keeping 
one  man  who  competes  with  another  in  energy  and  zeal — that  is, 
playing  off  one  employe  against  another — is  a  poor  expedient. 
Better  have  two  who  work  together.  Never  encourage  tale  bearing 
or  suspicion  by  as  much  as  a  look  of  enquiry.  In  the  case  of 
partners,  separation  is  better  than  a  quarrel.  To  maintain  friendly 
relations,  the  principle  of  give  and  take  is  the  only  practicable 
method.  This  should  be  applied  to  every  difficulty  that  turns  up, 
as  it  is  the  most  convenient  and  sensible  rule  by  which  to  abide. 
One  of  the  partners,  or  a  trusted  bookkeeper,  should  make  the 
writing  of  all  the  business  letters  of  the  firm  his  special  care  and 
study.  Time  is  not  wasted  in  having  this  branch  of  the  business 
well  looked  after.  People  often  do  business  with  a  man  they  never 
see.  He  is  judged  by  his  letters  to  a  considerable  extent.  In  no 
particular  is  promptness  more  necessary  than  in  replies  to  letters. 
If  the  circumstances  make  replying  awkward,  a  brief,  noncommittal 
answer  is  better  than  none. 

VI.  Successful  management  involves  keeping  an  eye  on  the 
Future  to  a  certain  extent.  A  well-balanced  mind  will  not  regard 
future  contingencies  as  possible  calamities.  In  a  courageous  way 
he  keeps  looking  forward  to  dealing  with  future  possibilities  which 
may  not  be  all  satisfactory  or  all  unsatisfactory.  But  it  is  prudent 
to  be  prepared  for  whatever  may  happen,  and  the  laying  of  plans 
which  can  be  altered  to  suit  the  conditions  as  they  actually  arise  y 
is  not  time  wasted.  While  awaiting  future  contingencies,  the  good 
business  man  will  carefully  regulate  his  domestic  expenditure,  in 
accordance  with  the  activity  or  dulness  of  trade.  Frugality,  if  not 
carried  to  extremes,  is  a  safe  course.  By  knowing  each  month 
how  business  is  going,  the  merchant  can  decide  how  far  he  is  justi- 
fied in  maintaining  the  existing  scale  of  expenditure.  Especially 
where  it  is  the  habit  to  charge  purchases  for  the  household  to  per- 
sonal account,  should  a  careful  watch  be  kept,  in  order  that  the 
limit  is  not  overstepped.  If  curtailment  in  personal  expenses 
appears  inevitable,  let  it  be  done  thoroughly  and  without  hesitation, 
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and  no  domestic  considerations  should  be  allowed  to  intervene.    A 
season  of  economy  does  no  harm. 

VII.  The  merchant  may  declare  that  much  of  what  I  say  is  so 
obvious,  that  he  carries  out  all  these  rules  now.  Is  that  really  so  ? 
The  experience  of  most  business  men  is  exactly  the  reverse,  and 
violation  of  some  of  these  foundation  principles  of  business  is  acom- 
»mon  thing.  It  should  be  said,  in  conclusion,  that  Canadian  busi- 
ness, during  the  past  five  years,  up,  indeed,  to  the  beginning  of  the 
present  year,  has  been  carried  on  under  exceptionally  difficult  cir- 
cumstances. There  has  been  a  lack  of  expansion  both  in  population 
and  trade,  and  a  severity  of  competition,  which  have  tried  the  pluck 
and  resources  of  the  most  experienced  men.  Better  times  have 
dawned.  There  is  a  spirit  abroad  which  points  to  far  more  active 
trade.  When  a  man  is  getting  a  good  profit,  and  he  finds  the 
people  around  him  in  a  more  hopeful  mood,  he  can  more  easily 
practise  sound  business  principles,  so,  when  he  is  struggling  along 
with  poor  prospects  ahead,  it  is  hard  to  bear  in  mind  all  the  sage 
advice  that  is  poured  into  his  ears. 

M.O. 


reaches  the  height  of  perfection  in  their  line  of  ingrain  friezes.  The 
most  popular  new  shades  have  been  selected  as  sidewalls,  and  in 
these  tints,  more  especially  the  darker  ones,  the  strong,  masterly 
hand  shown  in  the  reconciling  of  such  dark  effcts  to  the  delicate 
tints  of  the  ceilings,  is  remarkable.  The  visitor  was  satisfied  the 
general  expression  of  the  trade  upon  these  goods  will  be  summed  up 
in  the  word  "perfection." 


THE    PIONEER    WALL    PAPER    MAN. 

IT  may  be  interesting  to  give  a  few  facts  regarding  the  pioneer  of 
wall  paper  in  the  metropolis  of  the  Dominion,  viz.,  Colin  Mc- 
Arthur,  who  has  been  a  leading  spirit  in  this  branch  of  manufac- 
ture during  the  last  forty  years,  and  who,  prior  to  his  arrival  in  the 
city  of  Montreal,  personally  conducted  the  management  of  the 
large  and  well  known  firm  of  Wylie  &  Lochead,  Whiteinch,  Glas- 
gow, with  whom  he  commenced  as  a  lad.  The  foreign  business  of 
this  firm  extended  in  large  proportions,  and  particularly  with 
Canada  and  the  United  States,  which  resulted  in  the  partnership 
in  1879  of  Colin  McArthur  with  the  late  John  C.  Watson,  whole- 
sale crockery  merchant,  of  Montreal,  under  the  style  of  Watson  & 
McArthur,  for  the  manufacture  of  wall  papers  ;  a  few  years  later  he 
retired  from  the  above  firm  and  continued  under  the  style  of  Colin 
McArthur  &  Co. 

On  The  Dry  Goods  Review's  visit  to  their  factory,  which  is 
situated  at  1030  Notre  Dame  street,  and  commands  a  magnificient 
view  of  the  shipping  of  the  port  of  Montreal,  the  representative 
was  cordially  received,  and  shown  the  various  processes  of  manu- 
facture, with  which  most  readers  are  already  familiar.  One  is  par- 
ticularly impressed  with  the  energy  and  foresight  in  anticipating  the 
requirements  of  the  different  branches  of  manufacture. 

We  were  also  shown  the  large  additional  wing  to  the  factory, 
just  completed,  and  made  necessary  by  their  increasing  business, 
which  is  not  confined  to  Canada,  but  extends  to  South  Africa, 
Australia,  New  Zealand,  Tasmania,  South  America  and  the  West 
Indies;  we  mention  this  fact  particularly,  feeling  assured  it  will  be 
interesting  to  most  of  our  readers  to  find  Canadian  manufacturers 
competing,  and  successfully  so,  against  the  long  established  con- 
nection of  the  Old  Country. 

The  sample-rooms  are  large,  well  lighted  and  very  comfortable  as 
well.  The  visitor  was  shown  the  results  of  the  efforts,  during  the 
last  year,  to  provide  a  line  of  wall  paper  calculated  to  surpass  any- 
thing that  may  be  shown  to  the  wall  paper  trade  this  coming  season. 
It  is  extremely  difficult  to  describe  the  beauty  of  the  combinations 
shown  here,  embracing  all  lines  from  the  cheap  to  the  most  expen- 
sive ;  one  should,  however,  particularize  the  beauty  produced  by 
their  new  system  of  blending,  which  must  be  seen  to  be  appreiated; 
the  strong  shades  of  the  most  unlooked-for  colors  are  taken  and 
blended  in  a  manner  that  produces  the  most  striking  effect,  making 
it  difficult  to  believe  that  such  artistic  results  can  be  produced  by 
machinery.     This   feature  pervades  the  most  of  their  range,  and 


FEATURES  OF  NEW  WALL  PAPERS. 

THE  1898-99  line  of  wall  papers  which  The  Watson,  Foster  Co. 
are  now  showing  the  trade,  are  so  diversified  in  pattern  and 
coloring  that  it  is  practically  impossible  to  describe  more  than  one 
or  two  leaders.  In  varnished  gold,  embossed  papers,  the  designs 
and  styles  are  beautiful,  running  in  seven  different  patterns,  each 
with  half  a  dozen  borders,  and  ceiling  papers  to  match.  No.  703, 
roses  in  green  and  gold  surrounded  by  a  rich  green  scroll  on  a  light 
background,  is  one  of  the  prettiest.  No.  698  is  striking  also.  On 
a  cream  ground  are  roses  and  pinks  in  natural  colors,  with  orna- 
mental bronze  scrolls.  Among  the  plain  gold  embossed  papers 
No.  699  is  one  of  the  best.  The  pattern  shows  roses,  lilacs  and 
other  smaller  flowers  in  light  colors  set  off  by  bronze  ornaments,  on 
a  deep  green  background. 

Ingrains  in  20  different  colors  are  a  department  in  themselves. 
Nine,  eighteen  and  twenty-one  inch  friezes  with  various  patterns 
are  designed  to  go  with  them.  One  blue  ingrain  has  a  wide  border 
in  yellow,  green  and  bronze,  with  handsome  ceiling  paper  to 
match. 

In  tapestries,  white  blanks  and  cheaper  lines,  they  show  an 
immense  range  in  many  colors  and  designs.  No.  598,  an  inex- 
pensive line,  is  very  pretty.  On  a  cream  background  appears  a 
vase  ornament,  surrounded  by  a  gold  scroll. 

To  give  their  trade  friends,  who  have  not  seen  samples  yet,  an 
idea  of  what  the  season's  range  contains,  The  Watson,  Foster  Co. 
have  issued  a  handsome  folder,  showing  four  of  their  best  designs 
in  original  colors,  including  a  hall  combination,  called  "  La  Fon- 
tainbleau"  ;  a  corner  of  a  Louis  XVI.  parlor,  tapestry  treatment 
for  a  dining-room,  and  a  bedroom  decorated  with  a  special  com- 
bination, to  go  wth  frescoed  ceiling.  As  a  specimen  of  good  work, 
the  book  is  worth  keeping,  and  dealers  who  want  it  have  only  to 
drop  the  firm  a  post  card,  asking  for  one. 

WHAT    DEALERS    APPRECIATE. 

Advices  from  Watson,  Foster  &  Co.'s  travelers  say  that  their 
22^ -inch  tapestry  and  prest  embossed  goods  are  taking  well.  The 
22^ -inch  denim  stencils  are  also  popular.  Ingrains,  with  hand- 
some 9,  18  }4  and  22^  inch  friezes,  meet  with  much  favor  from 
those  of  the  trade  who  have  seen  them. 


THE   LATE   MR.  YOUNG. 

Mr.  George  A.  Young,  formerly  of  Montreal,  and  a  partner  in 
The  British  American  Dyeing  Co.,  died  recently  at  his  residence 
in  London,  Eng.  He  came  to  Canada  in  1847  to  represent  his 
uncle,  a  well-known  cotton  spinner,  but  later  on  resigned  the 
agency  to  form  a  partnership  with  a  Mr.  Jeffries,  under  the  style  of 
Young  &  Jeffries,  to  carry  on  a  retail  dry  goods  business  on  Notre 
Dame  street,  Montreal.  When  the  firm  was  dissolved  he  entered 
the  employ  of  Thompson,  Claxton  &  Co  ,  and  afterwards  became 
a  member  of  the  firm.  Mr.  Young  was  also  at  one  time  a  partner 
in  the  wholesale  department  of  S.  Carsley&  Co.  He  held  a  financial 
interest  in  The  British  American  Dyeing  Co.  for  over  twenty-two 
years. 

The  late  gentleman  was  a  well-known  Methodist,  and  was 
prominently  identified  with  the  Royal  Templars  and  various 
charitable  organizations  in  Montreal. 
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FASHIONS    AND    STYLES, 


By  a  Fashion  Authority. 


vet.  It  can  be  made  with  two  loops  on  each 
side,  no  ends,  and  always  with  some  sort  of 
buckle  or  brooch  in  the  centre,  or  with  two 
bows  and  a  rosette  in  the  middle. 


Hats  and  There  is  more  of  conjecture  at  present,  as  to 

Trimmings.  coming  fall  fashions,  than  actual  facts  concern- 
ing what  will  be  worn.  Some  points  seem  certain.  One  is  that 
there  will  be  any  quantity  of  birds  and  leathers  worn,  in  all  varieties, 
both  made  and  natural,  and  onto  hats  and  bonnets  in  every  way 
that  milliners  may  wish,  to  suit  individuals.  Shapes  will  not  be 
much  changed,  but  style  and  detail,  with  richness  of  material,  will 
be  attended  in  a  marked  degree.  There  is  always  a  steady  demand 
for  black  velvet  and  ostrich  plumes,  and  these  will,  of  course,  be  in 
evidence.  Bright  toques  will  be  put  forward  for  the  early  fall,  and 
the  heavier  styles  can  come  on  later.  Strings  will  not  receive 
much  favor,  but  they  will  be  worn  by  a  few.  There  will  always  be 
a  small  demand  for  them  by  elderly  customers. 

Velvets  of  two  or  three  shades  of  brown,  grey,  blue,  etc.,  will 
trim  hats  and  toques  to  match  costumes  in  the  same  style. 
Milliners  can  count  upon  velvet,  in  all  its  various  patterns  and 
styles,  being  greatly  in  demand. 

Blue  is  to  be  the  favorite  color  this  winter  for  both  headgear  and 
gowns,  and  all  materials  of  all  the  shades  can  be  bought  for  trim- 
ming. 

Another  new  hat  is  out,  of  fur,  with  a  moderately  wide  brim  and 
small,  round  crown.  It  comes  in  all  the  felt  shades  and  is  trimmed 
with  rolls  of  velvet  or  silk  close  to  the  crown,  with  a  knot  of  the 
same  in  front,  to  which  may  be  added  a  plume  sweeping  backwards. 

Hats,  it  is  safely  predicted,  will  not  be  as  large  for  the  coming 
season  as  they  are  at  present  for  cool  weather.  This  is  suitable,  as 
the  broad  brim  is  essentially  a  summer  production.  Felts  will,  of 
course,  be  worn  as  usual,  and  the  very  dressy  hats  will  be  made  of 
various  materials,  such  as  velvet,  silk,  etc.,  but  velvet  will  be  the 
more  fashionable;  it  will  be  used  in  all  colors  and  shades.  For  early 
fall,  the  lighter  colors  will  predominate,  with  touches  of  darker  to 
show  them  up,  but,  as  the  cold  weather  approaches,  the  darker 
ones  will  be  more  used,  of  course. 

The  Tyrolean  hat  will  be  again  worn,  with  some  slight  modifi- 
cations. The  crown  will  not  be  quite  so  high,  but  will  keep  its 
indented  top.  The  brim  will  curl.  Some  will  be  turned  up  more  on 
one  side.  These  are  call  the  "  Transatlantique,"  and  will  be 
more  trimmed  with  bows  and  knots  of  velvet  or  wide  ribbon  and 
quills.  The  other  shape,  the  same  on  both  sides,  called  the 
"  Buffalo,"   does  not  require  so  much  trimming. 

Sailor  hats  will  be  worn  to  a  limited  extent,  but  this  shape  is  not 
suitable  to  felt.  It  is  altogether  a  summer  shape  and  only  becoming 
in  straw  and  worn  with  light  gowns.  The  sailor  hat  is  not  really  a 
becoming  hat  and  only  keeps  its  hold  by  its  usefulness,  which  is 
undeniable.  They  will  be  trimmed  in  the  usual  way,  with  bands  of 
ribbon  or  velvet,  rosettes,  or  knots,  and  a  wing  or  quill. 

The  crowns  of  felt  hats  are  to  be  made  as  were  those  of  straw 
this  season,  that  is,  with  the  opening  of  the  crown  perfectly  round, 
this  is  in  order  that  the  brim  may  be  turned  up  either  in  front,  sides 
or  back. 

Milliners  incline  to  strings  for  the  coming  season,  but  it  is  diffi- 
cult to  say  whether  they  will  carry  the  day  or  not.  It  often  happens 
that  the  customers  have  quite  a  different  view  of  what  is  becoming 
and  settle  the  question  themselves. 

In  most  of  the  hats  the  crowns  are  of  medium  height,  either 
straight  or  widening  out  at  the  top. 

The  Alsace  bow  will  be  worn  for  hat  trimmings  and  promises  to 
be  fashionable.     It  will  be  made  of  either  wide  ribbon,  silk,  or  vel- 


Piece  velvet  will    be  much  used  for  tor- 
sades,  large   bows,    etc.,    but  wide  ribbon 
velvet  will  also  be  worn.     Spotted,   instead 
of  plaid  velvets  are  to  the  front,  but  they  are  not  certain  to  be  I 
favorites  and  may  drop  out — no  guarantee  can  be  given  for  them. 

Plumage  of  all  kinds  will  be  as  much  worn  as  ever,  and,  where 
positive  color  is  required,  artificial  plumage  will  be  resorted  to  for 
the  necessary  combinations.  Wings  can  be  placed  on  the  hats  in 
any  way  that  may  occur  to  the  milliner;  there  is  no  rule.  They  may 
point  downward  or  upward,  they  may  be  well  at  the  front — at  the 
back  or  sides,  they  are  in  the  highest  favor.  Velvet  and  silk  are 
cut  in  wing  shape,  with  the  centre  drawn  through  a  metal  buckle  in 
a  single  loop;  every  kind  of  silk  is  used,  but  velvet  has  the 
preference. 

Black  ostrich  tips  will  be  as  fashionable  as  ever,  and  will  be  used 
as  backing  for  white  or  colored  tips.  Aigrettes,  paradise  tips  and 
whole  birds  will  be,  as  before,  worn  in  spite  of  all  protests  from 
bird  lovers. 

Fall  hats  will  be  trimmed  with  the  season's  flowers,  shaded 
leaves  and  berries.  All  sorts  of  cut  steel  ornaments  will  be  required, 
as  well  as  all  styles  of  pins.  These  are  not  only  to  keep  the  hat  on, 
but  to  stick  up  among  the  bows. 

A  rainy  Easter  changed  the  entire  summer  fashion  in  hat  trim- 
ming. Flowers  were  to  have  been  the  order  of  the  day,  and  large 
orders  had  been  given.  The  weather  turned  out  cold  and  wet, 
utterly  unsuitable  for  such  a  style,  and  at  a  moment's  notice  some- 
thing had  to  be  devised  to  take  their  place.  The  rondeau  was  tried 
and  has  proved  such  a  success  that  flowers  have  only  been  a 
secondary  trimming  ever  since. 

All  kinds  of  material  have  been  put  to  use,  and  the  rondeau  is 
seen  from  one  of  Aikin's  exquisite  creations  to  the  attempt  after  it — 
a  long  way  after— of  the  hat  made-up  of  hairgrass  faded  finery. 


Laces,  Veilings  '   Feather  boas  are  longer  this  season,  and  will 
and  Gloves.  be  an  indispensable  adjunct  to  costumes. 

Ostrich  feathers  will  be  used  as  borderings  for  mantles,  cravats, 
and  all  sorts  of  neckwear. 

Cravat  bows  are  to  be  larger  than  ever,  and  trimmed  with  ruch- 
ings  of  chiffon,  ribbon,  etc. 

Laces  come  in  a  variety  of  new  styles.  Some  are  interwoven 
with  chenille,  and  others  have  a  ruched  ribbon  outlining  the  edge. 
All  sorts  of  guipure  for  applique  and  net-top  vinese  form  a  power- 
ful factor  in  the  coming  season's  styles. 

The  choosing  of  a  veil  is,  with  many  customers,  a  most  import- 
ant matter.  Now,  that  dressing  has  grown  to  be  an  art,  a  well- 
trimmed  hat  or  toque  may  be  entirely  spoiled  in  its  effect  by  an 
unsuitable  veil,  and  artistic  customers  understand  this  thoroughly. 
A  veil  cannot  be  chosen  carelessly,  or  put  on  hurriedly.  The 
spotted  Parisian  gauzes  sell  well  for  both  face  and  trimming.  They 
come  in  white  dots  on  black,  and  vice  versa  ;  also  white  on  navy 
and  white  on  black.  The  27-inch  tulle,  of  all  combinations  of  colors, 
and  showing  dots  of  various  sizes,  is  a  strong  seller.  Black 
lace  bordered  veils  are  to  be  worn  for  the  fall.  As  the  season 
advances  there  will  be  a  large  variety  of  veilings  put  upon  the 
market.  But  the  fine  mesh,  with  medium  dot,  can  always  com- 
mand a  ready  sale. 

The  season  is,  as  yet,  too  early  to  report  much  on  what  gloves 
will  be  worn.  All  heavy  purchases  are  made  first,  and  the  shades 
and  style  of  gloves  depend  on  what  is  to  be  the  prevailing  color  of 
gowns  and  millinery.     It  is  safe  to  say,  however,  that  grey  will  be 
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If  we  did  not  have  the  goods  we  could  not  hold  our  trade !  isn't  that 
true  ?  and  does  not  the  same  apply  to  you  ? 

If  our  goods  were  not  right,  our  trade  would  not  increase  by  leaps  and 
bounds  as  it  is  doing. 

Is  your  trade  increasing  ?  It  will  if  you  have  our  goods* 

Listen  !  Advertising  does  not  make  our  goods  one  bit  better  than  they 
are,  the  goods  speak  for  themselves* 

From  every  part  of  the  Dominion  we  continue  to  receive  kind  words 
and  praise  for  the  handsome  goods  we  are  showing* 

No  class  of  dress  goods  is  so  fashionable  in  London,  Paris,  and  New 
York  this  season  as  fancy  black  goods* 

We  now  have  in  stock  from  the  finest  cobweb  weave  of  silk  grenadines, 
to  the  rich  heavy  all  silk,  silk  and  mohair,  and  silk  and  wool  effect  dress  goods* 

We  have  the  handsomest  fancy  black  and  coloured  dress  goods  and  silks 
ever  seen  in  Canada* 

Some  Specialties  in  Fancy  Goods : 

Ladies'  Scarfs  and  Ties,  Ladies'  and  Misses'  Golfers,  handsome 
Handkerchiefs  in  Silk,  in  Lawn  and  Lace,  Pure  Linen  and  Lace,  and 
Pure  Linen  Embroidered,  also  Initial  Handkerchiefs. 

New  lines  in  Ribbons,  Laces  and  Curtains.  New  Trimmings 
and  Braids. 

Our  Imported  Flannels  and  Flannelettes  are  selling  well. 


Brophy,  Cains  &  Co 


23  St.  Helen  Street,  MONTREAL. 
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FASHIONS  AND  STYLES— Continued. 

ordered,  as  both  from  Paris  and  England  word  comes  that  that 
color  is  to  be  extremely  fashionable. 

White  glace,  with  colored  stitchings,  are  still  demanded,  and 
are  to  be  worn  right  through  the  winter,  it  is  said. 

There  is  a  new  golf  glove  that  may  be  sold.  It  has  been  found 
that  the  buttons  on  the  inside  of  the  hand  are  in  the  way  in  playing 
golf,  and  these  gloves  button  on  the  back  and  are  said  to  fully  meet 
the  requirements  of  the  fair  players.  Three  and  four  clasps  and 
buttons  will  be  the  regulation  number  asked  for. 


Ladies' 
Lingerie. 


There  is  very  little  change  in  ladies'  underwear 
from  last  season.  Necessity  does  not  demand 
an  alteration  of  fashion  when  the  present  suits 
and  does  not  meet  the  eye.  A  character  for  up-to-date  dressing  is 
not  hurt  by  wearing  last  year's  night  robe.  The  full  sleeve  has 
met  with  such  favor  and  looks  so  well  that  it  is  still  seen  in  all  the 
newest  gowns.  Yokes  are  made  with  two  points  in  the  back,  and 
with  the  fullness  gathered  or  pleated  into  the  centre.  The  French 
bosom  effect  is  new  and  looks  well,  is  soft  and  full.  The  trim- 
mings are  various,  fine  headings,  about  one  inch  apart,  the  space 
being  trimmed  with  tucks  or  embroidery.  Narrow  revers  line  the 
front,  or  handkerchief  points  trim  the  shoulders.  Hemstitched 
lawn  frills   are   used  on  underclothing. 

Double  ruffles  are  worn  on  skirts,  which  run  in  width  about  ■$% 
yards.  Flounces  are  trimmed  with  many  rows  of  insertion,  and 
with  spaces  of  lawn  the  same  width,  from  ^  to  i  inch.  Now  that 
it  is  decided  that  the  long  corset  (12  inch)  is  to  be  worn,  there  will 
be  no  change  in  the  pattern  of  the  corset  cover  this  season.  Very 
few  bustles  are  seen.  Dresses  from  Paris  and  England  are  made 
perfectly  flat.  For  some  women,  who  require  an  additional  fullness 
at  the  back,  small  bustles  can  be  procured  that  can  be  attached  to 
the  corset  by  light  straps. 

The  umbrella  drawers  are  still  to  be  the  favorites,  with  the  27 
inch  frill. 

In  underwear,  as  has  been  remarked,  there  is  no  radical 
change,  and  tucks,  frills,  lace,  insertion,  can  be  used  at  discretion, 
and  as  the  particular  fancy  suggests. 


avoided  and  the  bodices  cut  in  sharp  points  both  in  front  and  back, 
with  trimming  coming  to  points  as  well.  Consideration  should  be 
given  to  proper  colors  for  stout  persons,  as  some  seem  to  expand 
while  others  have  a  shrinking  effect. 

Black  and  olive  green,  or  plum  and  peacock  blue  are  the  best 
shades  for  overly  large  people.  All  shades  of  pale  grey  and  red 
are  the  reverse.     Mauve  and  light  green  also  can  be  worn. 


Buttons. 


Buttons  of  all  sizes  are  to  be  worn,  both  for  use 


and  ornament.  There  can  be  sporadic  out- 
breaks of  buttons  on  bodices,  sleeves  and  jackets,  and  they  can  be 
of  two  or  three  graduated  sizes. 

Trimming  of      ^  gowns  will  be  much  trimmed  with  varieties  of 
Gowns  material,  such  as  braids,  galloons,  velvet  ribbons, 

passementerie,  etc.,  the  last  can  be  put  on  as  a 
heading  to  several  folds  of  either  silk  or  the  material  of  the  gown. 
The  ruffled  ribbon  will  be  used  largely,  patterns  can  be  followed 
with  it,  or  it  may  be  laid  on  in  series  of  rows  alternating  with  clusters 
of  tucks,  fine  ruched  chiffon,  or  mousline  de  soir.  The  gathered 
ribbon,  in  either  silk  or  satin  will  trim  cloth  as  well  as  thin  materials; 
it  will  also  be  used  for  capes,  etc.  Gowns  of  heavy  material  can  be 
brightened  with  lace  over  silk  of  contrasting  shades  on  the  bodices 
and  vests  of  pale  chiffon,  en  pouffi.  Collars  will  be  high  with 
vandyke  backs  or  slashed  tabs,  but  there  will  not  be  so  much 
trimming  at   the  back,  they  will  be  plain  in  this  respect. 


Capes. 


As  the  cool  weather  draws  in  capes  will  be 
worn  longer.  Some  are  made  in  points  both 
front  and  back,  set  into  a  yoke,  trimmed  with  rows  of  stitching, 
these  capes  are  lined  with  bright  silk,  with  the  exception  of  the  high 
collar,  which  is  the  same  on  both  sides.  The  Scotch  capes,  which 
have  been  worn  so  long  will  be  again  -in  fashion.  The  plaid  on 
outside  will  be  larger  and  bright,  and  need  not  contrast  with  a 
plain  color  on  the  other  side,  but  with  a  check  of  either  black,  grey 
or  brown  and  white.  All  plaids  as  well  as  other  patterns  are  in 
brighter  shades  than  last  year.  The  Capuchins  of  the  Scotch  cape 
are  made  in  funnel  shape  with  the  upper  edge  turned  over  outward. 
Sometimes  a  shoulder  cape  is  worn  instead  of  the  Capuchin. 


Children's  Frocks  for  children  and  growing  girls  are  much 

Frocks  t*ie  same  as  usual — plain,  full  skirts  and  waists, 

or  slightly  gored  skirts,  but  always  full  enough. 

Trimmings  of  ribbon,  galloon,  insertion  or  embroidery  can  be 

put  on  best  dresses,  and  flounces  on  those  of  overgrown  girls,   as 

they  take  away  from  their  gawky  appearance.    No  large  ornaments 

should   be  put  on  girls'  frocks,  such  as  steel  buckles,    etc.,    but 

simple    ksots   and  bows,  of  corresponding  or   contrasting    color. 

These  are  quite  sufficient. 

Ladies'  Dress  ^ne  °*  l^e  fasmons  m  skirts  prevailing  in  Paris,  it 

Fashions  *s  t0  ^e  noPe^.  will  not  obtain  here  in    Canada, 

but  whether  it  is  totally  unsuitable  or  not  it  is 
possible  that  it  may  be  taken  up.  The  skirt  falls  straight  to  the 
ground  and  is  as  long  in  front  as  at  the  back,  necessitating  its  be- 
ing held  up  in  walking.  It  is  not  elegant,  nor  is  it  tidy  or  clean. 
There  is  nothing  to  recommend  it  save  its  novelty.  It  can  be  safely 
used  as  a  street  sweeper,  and  ladies  who  have  any  regard  for 
cleanliness  or  self-respect  should  avoid  this  style  for  street  wear. 
Slimness  is  to  be  the  order  of  the  day,  and  dressmakers  will 
tax  all  their  ingenuity  to  simulate  it  where  it  does  not  exist.  The 
front  must  be  cut  as  narrow  as  possible;  all  trimming  should  run  in 
vertical  lines,  following  the  seam  in  front.  No  flounces  can  be 
allowed,  as  these  give  width  to  the  figure.     Waist  belts  must  be 


Jackets. 


Tan  will  be  the  favorite  color  for  fall  jackets, 
and  some  smart  effects  can  be  made  by  facing 
with  white  silk  or  cloth  on  the  revers  and  collars.  The  sleeves 
are  small  and  close,  with  a  slight  fullness  at  the  shoulder  laid  in 
pleats.     Collars  can  be  flat  or  in  storm  style. 

The  crinoline  still  is  spoken  of  as  a  possible  evil,  but  it  is  not 
necessary  to  be  alarmed — the  cry  of  wolf  has  sounded  too  long  on 
this  subject.  It  is  thirty  years  now  since  the  hoopskirt  was  in 
*'  full  swing."  Since  then  much  has  been  done  to  make  women's 
dress  more  artistic,  and  it  is  not  likely  or  probable  that  anything 
like  the  old  atrocity  would  be  tolerated. 

If  skirts  are  to  be  worn  full,  something  more  graceful  will  be 
brought  forward.  The  few  attempts  at  resuscitating  the  crinoline 
have  proved  signal  failures,  and  will  continue  to  be  so.  Feather-  y 
bone  is  used  by  some  houses  to  set  out  the  skirts,  but  it  is  not  very 
successful  and  will  not  be  generally  used.  The  former  flounce 
still  continues  to  prove  first  favorite — an  improvement  in  it  was 
lately  seen  on  an  imported  gown.  The  flounce,  instead  of  being 
slightly  frilled  into  the  tablier,  had  fine  tucks  run  down  from  the 
top,  about  half  an  inch  apart,  to  a  length  of  six  or  eight  inches  all 
round.  This  made  it  quite  plain  when  it  was  set  in,  and  gave  it 
additional  fullness  at  the  bottom.  The  tucks  were  not  pressed, 
and  the  gown  had  a  particularly  smart  effect. 

A.  Croft. 
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THE  GILLESPIE  CASE  IN  MONTREAL. 

ON  August  4th,  Magistrate  Lafontaine,  of  Montreal,  committed 
W.  E.  Gillespie,  a  retail  dry  goods  man  from  Penetangui- 
shene,  Ont.,  for  trial  at  the  September  assizes,  on  the  charge  of 
obtaining  goods  on  false  pretences  from  Thibeaudeau  Bros.  It 
seems  that  on  July  io,  1897,  Gillespie  furnished  Thibeaudeau 
with  a  statement  showing  a  surplus  of  $10,000.  On  April  14, 
1898,  a  second  statement  was  submitted  showing  about  the  same 
surplus,  and  assets  of  $22,000.  No  later  than  June  1 1  last  a 
third  statement  showed  the  assets  to  be  $18,000,  with  a  surplus  of 
$12,000.  On  the  strength  of  the  latter,  Thibeaudeau  Bros.  &  Co. 
advanced  goods  to  the  value  of  $7,900.  In  a  short  time  Gillespie 
assigned,  with  liabilities  amounting  to  over  $17,000. 

In  committing  the  accused  the  magistrate  pointed  out  that  all 
three  statements  were  false,  the  first,  because  the  book  debts  which 
The  Gillespie  Co.  claimed  as  theirs  had  been  assigned  to  the  firm 
of  S.  F.  McKinnon  &  Co.,  of  Toronto.  The  second  statement  was 
equally  untrue.  It  stated  that  at  the  last  stock-taking  of  The  W.  E. 
Gillespie  Co.,  there  existed  assets  to  the  amount  of  $22,000, 
whereas  it  had  been  proved  that  the  stock-taking  of  February,  1898, 
of  which  Mr.  W.  E.  Gillespie  had  a  knowledge,  showed  assets  of 
$4,000  only. 

The  last  statement  was  false  prima  facie. 

It  gives  assets  of  $18,000,  whilst  the  official  inventory,  subse- 
quent to  the  failure  of  The  W.  E.  Gillespie  Co.,  exhibited  resources 
of  $3,000  and  liabilities  of  $17,500. 

It  was  not  by  ordinary  means  that  the  stock  could  have  been  so 
depreciated  within  such  a  short  time. 

Other  firms  interested  in  the  failure  of  The  Gillespie  Company 
are  :  S.  F.  McKinnon  &  Co.,  $1,500  ;  Lailey,  Watson  &  Co., 
$833.29  ;  Green  &  Wade,  $323.55;  F.  J.  Weston  &  Sons,  $323.25; 


W.  E.  Chalcraft  &  Co  ,  $277.70;  A.  A.  Allan  &  Co.,  $261.13;  H. 
Bradshaw  &  Sons,  $223.33;  E-  J-  Dignum  &  Co.,  $133.86;  E. 
Boisseau  &  Co.,  $106.90,  all  of  Toronto  ;  M.  L.  Schloman,  $324.22; 
W.Agnew  &  Co.,  $273.05;  W.  D.Stroud  &  Sons,  $257.68;  James 
Coristine  &  Co.,  $172.07;  John  Horsfall  &  Sons,  $120,  of  Mont- 
real ;  and  the  following  Hamilton  firms  :  Knox,  Morgan  &  Co., 
$495.53;  James  C.  Taylor,  $210.09;  Walter  Woods  &  Co.,  $165.60; 
James  Turner  &  Co.,  $119.60. 


GOVERNOR  OGILVIE'S   OUTFIT. 

The  newly-appointed  Governor  of  the  Yukon,  Mr.  Ogilvie,  who 
will  shortly  leave  for  Dawson  City  to  assume  his  duties,  is  now 
busy  equipping  himself  for  the  rigors  of  that  extremely  cold  climate. 
In  the  place  of  blankets,  he  and  his  party  are  taking  eiderdown 
sleeping  bags  and  eiderdown  quilts  made  of  strong  canvas  on  the 
outside,  and  lined  with  a  pure  natural  wool.  By  an  ingenious  device 
the  down  interlinings  are  arranged  in  such  a  way  that  when  the  bag 
is  in  use  every  seam  is  protected  by  a  layer  of  down,  either  inside 
or  outside,  and,  therefore,  provides  absolute  immunity  from  even  the 
lowest  temperature.  The  bag  is  waterproof  and  windproof,  and  its 
weight  is  about  that  of  two  pairs  of  blankets.  Weight  is  an  item  of 
considerable  importance  in  an  Arctic  outfit.  The  bags  and  the 
quilts  are  made  by  The  Alaska  Feather  and  Down  Co.,  Limited, 
the  well-known  makers  of  bedding  and  down  goods  in  Montreal. 


A  MONTREAL  FIRE  THAT  DID  NO  HARM. 

A  few  days  ago,  the  works  of  The  Canada  Fibre  Co.,  William 
street,  Montreal,  were  scorched  by  a  fire  that  originated  next  door. 
The  damage,  however,  was  very  slight,  and  will  not  inconvenience 
the  company  in  the  least.  Firms  who  have  placed  their  orders 
with  The  Canada  Fibre  Co.  need  be  under  no  uneasiness,  as  the 
small  blaze  will  not  delay  the  delivery  of  goods. 


KNOX,  MORGAN  &  CO. 
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HOLESALE 

DRY  GOODS 


Departments 

now  ready  for 
Fall  Trade,  an  ex= 
tensive  range  of 
Foreign  and  Do= 
mestic  Goods. 


HAMILTON 
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Qk|0\A/|c      >n  lively  demand.     Special  value  in   Knitted  Shawls  at  $3. 75,  $7.00, 
vllQWIO     $9.00.     Colors — Cream,  Pink,  Black,  Grey,  Cardinal. 


in    great    variety.      Prices,    65c,    75c, 
90c,  $1.00,  $1.25,  $1.50,  $1.65,  $2.25, 


Send  repeats  for  this  line 


Wool  Wraps  and  Longs 

$300,  $4.00. 

Our  Tourist  Wrap  If;  °° is  a  seUer 

DpJ    Pnmfnrl'Pr^     (Wadded)  from  75c.  up  to$2.oo.     Values  are  twenty- 
UGU    VSUIIIIUI  Iwl  O     jjve  per  cent.  better  than  last  year.     The  satteen  line 
at  $1.35  very   sptcial 

MenS    I.  R.    COatS     (Tweed)  special  leader  at  $4.75. 

UaSn  m6re    HOSe— another  shipment  to  hand,  Rib.,  D90,  D94,  D95. 

We  have  repeated  the  best  selling  lines  in  Black  and  Colored  DreSS  Goods,  the 

sales  of  which  are  unusually  large.     Styles  new  and  attractive.     No  stock  of  old  goods. 


D 

LtGttGr    DrCIGrS    receive  every  care  and  attention. 
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SOME    discussion    ON    WINDOW   TRIMS. 

WINDOWS  should  be  trimmed  in  harmony  with  the  goods  to 
be  displayed,  says  the  window  artist  of  The  Dry  C.oods 
Economist.  If  elegant,  imported  made-up  garments  are  to  be 
shown  behind  the  large  glass  plates,  they  should  be  exhibited  in  a 
manner  that  will  be  in  thorough  keeping  with  the  superior  worth  and 
elegance  of  the  display.  To  put  an  inartistic  frame  /frb^d  a  picture 
of  this  type  is  an  offence  against  art  and  business  trwr  has  its  effect 
upon  the  money  taken  in  during  thjr'course  of  the  day. 

But  the  window  dresser  who  attempts  to  give  such  a   frame  to 
a  lot  of  medium  or  cheap  goodstavastes  his  efforts.     The  juxtapo 
sition  of  superior  thiags  withffhinHs  of  aVi  infatfior  character  always 
serves  to  enhance  thevAbeautyxy  the  formarMit  the  expense'of  the 
latter.    This  is  why 
a  rich,  elegent  set- 
ting   should   never 
be  used  for  a   dis- 
play of  only  medi- 
ocre stuff. 

It  is  a  common 
fault  of  window 
dressers  to  indulge 
in  this  sort  of 
thing.  They  seem 
to  think  that  the 
window  setting 
must  always  be 
beautiful.  They 
seem  to  lose  sight 
of  the  fitness  of 
things.  It  would 
not  be  so  bad  if 
this  striving  after 
the  artistic  wasn't 
expensive,  but  it  is, 
and  that's  where 
the  rub  comes. 

Then,  another 
thing.  Some  win- 
d  o  w     trimmers — 

many,  in  fact — do  not  pay  enough  heed  to  the  character  of  the  dis- 
plays in  windows  which  adjoin  one  another.  Some  trimmers  plan 
the  trims  for  all  of  the  windows,  so  that  it  is  difficult,  a  short  dis- 
tance off,  to  distinguish  one  from  the  other.  This  is  radically  wrong. 
There  should  be  variety,  and  the  more  one  window  contrasts  with 
its  neighbor  in  the  style  in  which  it  is  prepared  the  more  effective  it 
is.  Monotony  is  monotonous  in  window  trimming  as  in  other 
things,  and  should  be  avoided. 

Above  everything  else,  a  window  display  to  be  effective,  should 
be  attractive.  This  is  a  generally  recognized  truth,  but  there  are 
various  degrees  of  effectiveness,  and  that  window  is  most  successful 
which  causes  the  most  money  to  flow  into  the  till.  Some  trimmers 
have  an  idea  that  windows  should  always  be  artistic.  Artistic 
windows  are  all  right,  but,  when  a  window  that  isn't  so  artistic 
draws  people  from  the  street  into  the  store  to  more  closely  inspect 
goods  that  have  been  displayed,  that  is  the  style  of  window  that 
should  be  adhered  to,  even  if  it  doesn't  elicit  so  many  expressions 
of  admiration  for  the  skill  of  the  trimmer. 


If  a  window  is  selected  in  which  to  exhibit  goods  that  do  not 
lend  themselves  to  artistic  figures  or  arrangements,  a  good  plan  is 
to  create  the  idea  of  immensity  of  the  stock  on  hand,  which  implies 
that  if  the  goods  have  been  purchased  in  such  large  quantities  the 
merchant  must  be  able  to  sell  them  at  a  figure  pretty  well  down  to 
cost  price. 

In  arranging  a  window  of  this  kind,  care  should  betaken  to 
avoid  the  impression  that  the  goods  are  of  an  inferior  quality  or 
trashy.  This  impression  is  easily  created  if  the  goods  are  thrown  into 
the  window  in  a  haphazard  manner.  Take  a  window  made  up  of 
notions,  for  instance.  If  the  various  articles  placed  on  exhibit  are 
jumbled  together  in  a  confused,  chaotic  manner,  the  value  of  the 
goods,  in  the  minds  of  the  persons  viewing  the  display,  immediately 
shrinks. 

Let  us  assume  that  the  price  cards  indicate  that  the  goods  are 
offered  at  "ridiculously  "  low  prices.  The  person  looking  in,  after 
reading  the  prices,  immediately  concludes  that  the  goods  are  offered 
at  just  about  what  they  are  worth,  certainly  at  no  lower  figure.  This 
impression  has  been  produced  purely  through  the  manner  in  which 

the  window  was 
trimmed,  if  such  a 
display  may  be 
termed  a  trim. 
Take  the  same 
window  and  ar- 
range the  different 
lines  in  a  syste- 
matic, methodical 
manner  that  will 
convey  the  idea  of 
heavy  purchases 
and  yet  carry  the 
idea  that  the  goods 
are  of  especial 
value  at  the  price 
at  which  they  are 
offered,  and  a  great 
difference  will  be 
found  in  the  pecu- 
niary results. 


Interior  of  Messrs.  W.  L.  Kane  &  Co.'s  Store,   Halifax — Lookins?  from  the  rear  of  the  store 


IDEAS     FROM     THE 
WEST. 

The  window  dis- 
plays in  the  United 
States  run   to  sub- 
The  battleship  idea  is  being  worked 
According  to  The  Chicago  Dry  Goods 


jects  suggested  by  the  war. 
hard  by  the  window  artists. 
Reporter,  collars,  cuffs  and  neckwear  are  good  materials  out  of 
which  to  make  a  battleship  for  a  show  window.  A  haberdasher  in 
Michigan  very  successfully  constructed  a  model  of  the  flagship  New 
York  in  this  manner.  He  made  the  hull  and  superstructure  out  of 
cravats,  and  the  turrets,  smokestacks,  etc.,  out  of  collars  and  cuffs. 
A  skillful  arrangement  of  these  made  a  remarkably  good  resem- 
blance of  a  warship.  He  covered  the  background  of  the  window 
with  flags,  and  portraits  of  the  President  and  the  prominent  charac- 
ters of  the  war. 

For  a  display  of  ribbons,  the  following  has  been  suggested  : 
Drape  the  ceiling  and  the  floor,  as  well  as  the  sides,  with  cream 
colored  cheese  cloth,  softly  tufted.  Project  from  the  sides  and  the 
back  a  number  of  rods  toward  the  centre,  about  three  feet  from  the 
flooring.  These  are  to  have  an  open  space  of  at  least  two  feet  in 
the  centre.  Around  each  rod  twist  ribbon  of  a  different  color,  and 
at  the  end  of  each  rod  form  a  large  rosette.     Let  the  remainder  of 
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All  go 


arrted  In^stGck   by  us  bear  this  TRADE  MARK, 
guarantees  their  quality. 


but  still  we  sell 


No  More  Tariff  Preference 


V¥ 


GERMAN  GOODS 


epresejit ■J*?uiihg  German  manufacturers  of  Dress  Goods,  Silks  and  Velvets, 
Hosieryy  Gloves/Laces,  Embroideries  and  Trimmings,  Underwear,  Linings, 
Woolens,  Linen/'Goods/etc,  and  our  samples  are  shown  now  for  Spring  Trade. 

We  are  Caifadian  agenfc  for  WOLFF  &  GLASERFELD'S  German  White  Shirts, 
Collars  and  Cufc.  These  goods  are  celebrated  for  their  beautiful  finish  and 
high  quality.        m 

We  handle  COMADIE  &  FRIEDEMANN'S  famous  Saxony  Underwear.  This 
underwear  is  known  and  worn  all  over  the  world. 

In  Dress  Goods  we  control  for  Canada  FRANZ  SCHMIEDER'S  Celebrated 
Scotch  Plaids  and  Dress  Materials.  These  comprise  entirely  new  patterns  in 
tasteful  combinations.  No  trimmings  are  required,  as  every  dress  length  com- 
bines its  own  trimming. 

In  Furniture  Coverings  we  represent  JUL.  SCHMITT'S,  Germany.  The  best 
known  manufacturer  in  this  line.  We  also  show  large  range  of  Upholstery 
Trimming. 

The  largest  range  of  Scarf  Silks  in  Canada  is  shown  by  us. 

Our  stock  is  complete  in  Tailors'  Trimmings  of  all  kinds,  for  wholesale  dry  goods, 
clothing,  shirt,  blouse,  and  fur  manufacturers. 

If  your  wholesaler  doesn't  handle  our  goods,  write  us,  we 
will  see  that  you  are  supplied. 


M.  MARKUS 


Branch  Office,  TORONTO,  ONT. 


30  Hospital  St.,  MONTREAL. 


♦ 


KIM"!!!,,. 


m 


We  carry  a  complete  line 

of  popular-priced   ....  B 

FURS  and 

FUR  GARMENTS  g 

suitable   for  medium  and  %\ 

fine  retail  trade.  B 

JAMES  CORISTINE  &  CO.  1 

•*     J-    Importers  of,  Hanufacturers  of  Fur  Goods    j»    j*  B 

469  to  475  St.  Paul  Street,              =                  «»       .MONTREAL  ■? 
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WINDOW  DRESSING— Continued. 

each  bolt  of  ribbon  drop  to  the  centre  of  the  window  floor.  Of  these 
form  an  immense  rosette,  harmoniously  blended.  From  the  roof 
of  the  window  form  loops  extending  from  one  corner  to  another 
and  dropping  almost  to  the  projecting  rods.  At  the  centre,  where 
they  meet,  form  another  rosette  of  vari-colored  ribbons.  If  the 
colors  are  well  selected  this  display  will  be  most  effective. 

The  merchants  of  Leipsic  do  most  of  their  advertising  through 
their  window  displays,  and  they  take  a  great  deal  of  pride  in  their 
show  windows.  In  many  of  the  first-class  shops  the  windows 
extend  down  to  the  floor  of  the  basement,  thus  giving  a  larger  space 
for  display  and  presenting  attractive  and  artistic  effects. 

Two  lines  of  goods  that  are  so  in  harmony  with  each  other  that 
they  can  be  appropriately  and  effectively  displayed  together  in  a 
window  are  wash  goods  and  parasols.  This  combinat(o/>is  frequently 
seen  in  the  displays  of  the  largest  stores,  and,  at  the  present  time, 
especially  when  hot  weather  fabrics  anU  sun  shades  are  among  jhe 
most  salable  articles  in  stock.  The  fixtures  that  hold  the  parasols 
may  be  home-made,  for.thpy  are  coj 
puffed  cheesecloth 
may  cover  the 
floor.  The  fact 
should  not  be  over- 
looked that  a  well 
worded  and  neatly 
printed  window 
card  is  an  impor- 
tant item  in  a  dis- 
play of  this  kind. 

SMALLWARE    DIS- 
PLAY. 

During  the  busy 
season,  when  so 
many  departments 
are  clamoring  for 
window  space,  it  is 
but  natural  that 
the  preference  be 
given  dress  goods, 
silks,  etc.,  but  at 
this  season  of  the 
year,  when  you 
may  be  at  a  loss 
for  material  for  a 
window  trim,  let 
the  smallwares  have  a  showing. 

Suppose  you  have  a  fair-sized  window,  with  front  and  side  view. 
Arrange  your  fixtures  so  that  you  have  a  number  of  small  tills 
rising  like  steps  from  front  and  side.  Fill  each  till  with  one  article 
at  a  price — dress  shields  at  ioc,  hairpins  at  5c,  feather  braid  at 
8c. — and  put  neat  price  cards  on  each. 

In  the  centre  of  window,  place  medium-sized  card,  which  may 
read  ■ 


A  BIG  SAVING 

ON  LITTLE  ITEMS. 


Have  a  salescounter  in  the  store  to  represent  each  article  shown 
in  the  window,  with  price  tickets.  Above  the  counter  a  sign 
reading:   "  Spend  Your  Pennies." 


Interior  olJMessrs.  W.  L.  Kane  &  Co.'s  Store, 
departmentjto|the  left,  corsets,  etc., 


HINTS. 

The  display  of  millinery  and  dress  goods  in  the  same  window  is 
not  always  an  easy  task,  says  The  Economist.  The  following  idea 
is  novel,  and  can  be  conveniently  arranged  : 

Drape  the  back  and  sides  of  the  window  with  cheesecloth,  the 
color  of  which  should  be  the  leading  shade  of  the  season.  Festoon 
the  top  of  the  background  and  ends  with  the  same. 

The  drapery  should  extend  from  floor  to  a  height  level  with  the 
top  of  the  front  glass.  Fine  wires,  about  10  inches  apart,  must  be 
drawn  tightly  across  the  window  and  securely  fastened  at  each 
end.  On  these  wires  hang  red  roses,  and  then  select  a  variety  of 
birds  and  suspend  them  from  the  wires  by  means  of  a  fine  thread 
of  the  same  shade  as  the  background.  Arrange  them  promiscu- 
ously in  one  end  of  the  window,  first  having  attached  to  each  bird 
a  baby  ribbon  of  some  harmonizing  shade. 

Improvise  a  chariot,  to  be  covered  with  roses  or  other  suitable 
flowers  ;  drape  a  wax  figure  in  some  pretty  Grecian  style,  and  place 
it  in  a  chariot.  Bring  all  the  baby  ribbons  together  and  place  them 
in  the  outstretched  hands  of  the  wax  figure. 

About  six  or 
eight  pretty  hats,  on 
stands,  and  three 
or  four  dress  pat- 
terns should  be  dis- 
played on  the  floor 
in  an  artistic  man- 
ner. 

If  carried  out 
nicely  such  a  win- 
dow should  attract 
attention.  Much 
will  depend,  how- 
ever, on  the  color 
used'in'the  back- 
ground. 

CHICAGO     WINDOW 
CARDS. 

"  The  best  ma- 
terial, put  together 
by  people  who 
know  how." 

"The     attrac- 
tiveness   of    these 
suits   lies    in    tha 
indefinable  and  indispensable  thing  called  style." 

"Not  a  matter  of  conjecture,  but  of  fact.  Trial  proves  the 
worth." 

"  Style  makes  trade — quality  holds  it." 
"Just  what  you  want — durable  beauty." 
"  A  man  put  on  one  of  our  dollar  shirts  and  had  a  fit." 
"  Try  our  summer  shoes,  so  ezy  and  cool." 
"  Goods  that  never  vary.     Filled  with  selling  points." 
"Crumbs  of  comfort  for  the   economical.     Net  prices  on  net 
qualities." 

"  'Bargains'  are  uncertainties. 'These  are  assure  as  Government 
bonds." 

"  Here's  a  savings  bank  for  you — $1  underwear  for  70c." 
"  Standard  styles  and  patterns — just  what  you  want." 
"Low  prices  are  loud  talkers.      Any  suit  in    this  window  for 


Halifax— Showing  back  of  store,  art  needlework 
on  the  right,  mantle  room  at  the  end. 
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Remember  the 


Alaska. 


Alaska  Brand  Down  Quilts  are  a  household 
word  throughout  Canada.  As  the  buyer  of  a 
large  Toronto  firm  said  to  our  secretary  : 

"  There  is  a  style  about  Alaska  Brand 
"  Quilts  which  makes  them  sell  all  around 
*'  the  other  makes.  Besides,  I  can  get  a  de- 
"  cent  profit  on  your  quilts,  because  I  know 
"  no  other  firm  in  town  will  be  able  to  show 
"  the  designs  I  bought  from  you,  and  thus 
"  undersell  me." 

These  are  laudable  sentiments.  If  you  are 
true  to  the  Alaska,  the  Alaska  will  stand 
close  to  you. 


The  Alaska  Feather  &  Down  Co. 


290  Guy  Street 


Limited 


MONTREAL 


ALWAYS     R 


IA 


"Perfection"  Brand 

Down  and  Wadded  Bed  Comforters, 
Cushions,  Tea  Cosies,  Etc. 

In  ordering  the  above  brand  you  take  no  risk  whatever,  as  all  goods  so  labelled  are  fully  guaranteed 
by  us,  and,  if  not  correct  in  every  detail,  can  be  returned  (without  expense  to  the  purchaser). 
THIS    IS    A    FAIR   OFFER,  and   we  make   it  because  we  have  full  confidence  in  our  goods. 

IF  YOU    WANT  THE   BEST  VALUE   FOR   YOUR    MONEY    place  your  order 

with  us  and  you  will  get  it. 

GOOD  QUALITY.        HANDSOME  DESIGNS.        LOWEST  PRICE. 

Mail  Orders  given  our  best  attention. 


CANADA   FIBRE  CO.,  Limited 

Manufacturers  of  Down,  Cotton  and  Wool  Comforters  ;  Cushions  and  Tea  Cosies  of  every  description. 
OFFICE    AND    WORKS:  582    WILLIAM    STREET,    MONTREAL. 


JO 
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THE    SITUATION    IN    THE    UNITED    STATES. 

SPEAKING  about  the  trade  situation  recently,  Mr.  John  Sloane, 
of  W.  &  J.  Sloane,  said  that  it  seemed  to  him  incongruous, 
and  that  during  his  entire  career  in*  the  trade  he  had  never  seen  a 
similar  state  of  affairs.  The  present  war  was  to  him  no  explana- 
tion for  the  decline  in  prices  of  carpeting  during  the  past  six  months, 
for  in  the  civil  war  prices  of  carpeting  advanced.  He  was,  how- 
ever, certain  that  when  the  present  war  was  over  there  would  be  an 
immediate  and  immense  revival  of  prosperity,  not  only  in  the 
carpet  trade,  but  in  about  every  other  branch  of  business.  In 
commenting  on  the  changes  in  the  carpet  trade  during  his  long 
connection  with  it,  Mr.  Sloane,  said  that  while  the  production  of 
carpeting  had  greatly  increased  in  late  years,  the  consumption  had 
also  grown,  and  the  facilities  for  distributing  goods  throughout  the 
country  had  been  immensely  improved.  The  great  Southern  Rail- 
way was  a  comparatively  new  road,  and  he  could  well  remember 
the  time  when  most  floor  oilcloths  and  other  goods  were  shipped 
to  the  South  in  sailing  vessels. — New  York  Carpet  and  Upholstery 
Trade  Review. 


except  it  be  for  the  everlasting  squares,  re- 
peats are  slow  in  coming  to  hand.  Rumor 
has  it  that  stock  takings  will  not  come  up  to 
the  average.  Ore  class  of  goods,  however, 
continues  to  find  much  favor  in  the  market, 
as,  indeed,  it  has  done  all  through  the  sea- 
son— I  refer  to  the  cheap  machine  printed 
floorcloths  and  linoleums  ;  some  difficulty  is  experienced  in  getting  , 
orders  for  these  executed. 

"  The  repeats  for  the  best  body  Brussels  continue  extremely 
sluggish,  and,  in  the  face  of  the  new  patterns  and  colorings  I  have 
seen  in  the  ideal  Axminsters  that  will  be  on  show  for  the  spring 
range  of  samples,  the  orders  for  best  Brussels  will  still  be  small 
unless  the  same  effect  can  be  given  in  these  goods.  At  present,  I 
must  not  state  the  coloring  for  these  grand  carpets.  We  shall  show 
a  few  startling  lily-leaf  grounds,  quite  new  for  the  English  market, 
and  other  changes  in  the  art  hues  of  green,  fawn  and  blue,  and 
the  colors  raised  to  such  a  high  level  that  it  will  be  admitted  that 
some  charming  results  have  been  obtained,  extremely  artistic  and 
out  of  the  common." 


WOOD    PULP    FOR    FLOOR    COVERINGS 

There  would  seem  to  be  a  fair  prospect  for  the  use  of  wood  pulp 
in  floorcloth  in  the  near  future.  Perfect  success  has  not  yet  been 
obtained,  but  those  who  have  it  in  hand  seem  to  be  pretty  sanguine 
of  the  result  of  their  labors.  As  to  taking  color,  the  patterns  as  yet 
obtained  are  in  shades  of  pale  grey  up  to  dark  olive,  worked  out  in 
diamonds,  but  probably  any  number  of  tints  may  be  retained  on 
the  wooden  surface  when  the  composition  of  the  fabric  is  perfected. 

BRITISH    CARPET    STYLES. 

A  writer  in  The  London  Cabinet  Maker  says  :  "  The  question 
of  the  hour  with  manufacturers  will  soon  be  what  to  produce  in  the 
shape  of  novelties  for  the  coming  spring.  I  think  a  change  of  styles 
might  with  advantage  be  introduced  ;  but  so  far  I  have  heard  of  no 
departure  from  the  standard  designs  of  last  year.  Some  of  my 
friends  think  a  few  good  Persian  and  Indian  colorings  would  go 
well  in  place  of  the  usual  floral  patterns  which  this  year  have  been 
well  brought  to  the  front — I  had  almost  said  '  done  to  death.'  On 
one  point  most  manufacturers  are  agreed — that  Axminsters  and 
Wilton  piles  must  be  considered,  especially  those  of  the  lower 
makes.  The  general  houses,  who  always  seem  somehow  to  possess 
the  art  of  '  making  things  hum,'  even  when  upholsterers  are  com- 
plaining of  quiet  times,  find  that  these  showy  goods 
boom  the  trade  and  considerably  help  to  tot  up  the 
returns.  In  face  of  this  fact  it  is  hoped  that  the  British 
manufacturers  will  emulate  the  ingenuity  and  taste  displayed  in  the 
colorings  of  some  German  squares  I  have  seen  on  the  market.  In 
my  opinion,  the  effect  of  colorings  in  this  cheap  class  of  goods  has 
not  been  equaled  on  this  side.  The  question  naturally  occurs  : 
What  are  the  carpet  manufacturers  doing  ?  It  is  true  that  only  a 
small  amount  ot  business  in  this  particular  direction  is  being  done, 
but  why  should  the  Germans  and  French  secure  what  ought  to  go 
to  our  own  makers?  I  do  not  think  that  sufficient  effort  is  made 
by  the  workers  in  textile  districts  to  take  advantage  of  these  techni- 
cal institutions  which  already  exist  in  this  country,  while  we  are 
still  a  long  way  behind  our  rivals  in  providing  these  establishments 
for  affording  the  workers  every  facility  for  improvement  in  their 
particular   departments. 

"  Business  in  the  wholesale  trade  is  not  so  bright  as  usual,  and, 


BETTER     GOODS     IN     CARPETS     DEMANDED. 

There  appears  to  be  a  distinct  demand  for  better  goods  this  year, 
so  much  so  that  John  Macdonald  &  Co.  say  that  they  have  dropped 
several  cheap  lines,  while  adding  to  the  more  expensive  lines. 
Among  the  lines  carried  to  meet  this  demand  for  better  goods  are 
some  special  ranges  in  Brussels,  English  velvet  and  Wilton 
carpets.  Their  ranges  of  linoleums  are  all  complete.  The  special 
features  this  season  are  a  range  of  inlaid  linoleums  with  beautiful 
floral  effects,  the. designs  of  all  of  which  are  new  on  the  Canadian 
market,  and  a  large  range  of  English  floor  oilcloth,  which  this  firm 
are  endeavoring  to  introduce  extensively  on  this  market.  They  are 
also  carrying  two  special  lines  of  furniture  covering,  one  at  a  low 
price,  the  other  at  a  medium  price,  both  of  exceptional  value. 

NEW    MACHINERY    AT    COBOURG. 

Mr.  William  Mitchell,  the  shrewd  Scotchman  who  presides  over 
the  Cobourg  Matting  Works,  has  lately  imported  at  large  expense 
a  very  tine  loom,  with  all  modern  improvements,  from  Dundee, 
Scotland,  which  enables  him  now  to  turn  out  some  of  the  best  and 
most  sought  for  articles  produced  by  any  matting  works  in  the 
world.  From  year  to  year  the  machinery  and  capacity  of  this 
manufactory  has  been  added  to,  until  it  is  now  as  completely 
equipped  as  any  of  its  kind  on  this  continent.  Owing  to  the  Span- 
ish-American war  having  had  a  disturbing  effect  in  the  markets 
upon  the  material  used  in  the  matting  works,  Mr.  Mitchell  has 
made  much  larger  purchases  this  year  than  usual,  so  that  if  there 
should  be  an  appreciable  rise  in  the  fibre  used  this  factory  will  not 
be  affected  for  some  time.  This  concern,  which  gives  employment 
to  quite  a  number  of  operatives,  has  not  yet  closed  its  doors  for 
even  one  working  day  since  Mr.  Mitchell  took  hold  of  it. 


A    MODERN    DEPARTMENT    IN    SHAPE. 

The  new  department,  just  opened  by  The  Brock  Co.,  is  situated 
on  the  second  floor  of  the  new  warehouse,  and  Mr.  A.  Hewitt  has 
been  appointed  to  take  charge  of  it.  It  is  purposed  to  carry  in  y 
stock  everything  in  the  way  of  carpets,  curtains  and  house-furnish- 
ings, and  a  large  stock  of  all  these  lines  has  been  laid  in.  As  is 
the  custom  in  modern  warehouses,  the  best  of  light  is  provided, 
both  back  and  front,  and  there  is  lots  of  space  for  showing  the 
carpets,  curtains  and  drapery  goods.  The  latter  includes  a  large 
range  of  creton  coverings.  An  ingenious  device  for  storing  carpets, 
so  as  to  leave  more  floor  space,  consists  of  a  well-built  shelving 
suspended  from  the  ceiling,  along  the  sides.  As  The  Review  goes 
to  press,  the  department  is  being  put  into  tasteful  order  ready  for 
visitors. 
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NOW  ON  A  CASH  BASIS. 

FOR  the  interest  of  REVIEW  readers,    we  give  the  circular  of 
Messrs.  Geo.    Ritchie   &   Co.,  of  Belleville,   who,    as   stated 
elsewhere,  adopted  the  cash  system  last  month.  The  circular  said  : 

"Although,  heretofore,  our  terms  have  been  nominally  cash,  yet 
credit  has  gradually  crept  in,  until,  now,  injustice  to  the  cash  prin- 
ciple, we  feel  that  we  must  make  a  change. 

"  After  full  consideration  we  have  decided  that  on  and  after 
July  i  next  we  will  strictly  enforce  the  cash  system  in  connection 
with  our  business. 

"  It  is  needless  to  call  attention  to  the  losses  included  in  running 
a  credit  business,  such  as  office  expenses,  interest,  bad  debts,  etc., 
as  the  great  majority  of  people  are  fully  aware  of  its  disadvantages, 
and  recognize  the  '  Cash  System  '  as  the  correct  business  principle, 
beneficial  alike  to  buyer  and  seller. 

"  Standing  as  we  do  directly  between  the  world's  producers  of 
our  different  lines  of  goods  and  the  consumers  of  the  Bay  of  Quinte 
district,  we  realize  our  position  to  be  one  of  public  service,  and 
hesitate  not  to  declare  it  to  be  our  ambition  to  make  this  service  the 
most  efficient  to  be  found  in  Canada. 

"  This  ideal  position  we  feel  can  only  be  reached  through  the 
■  cash  system '  ;  with  the  worry  and  leaks  of  the  credit  system  cut 
off  and  the  energy  heretofore  expended  in  entering,  rendering  and 
collecting  accounts,  turned  into  the  channel  of  wide-awake  business 
management  we  believe  we  will  occupy  a  vantage  ground  far  in  ad- 
vance of  our  present  position.. 

"We  have  no  intention  by  this  action  to  reflect  upon  any.  In 
obedience  to  our  convictions  we  adopt  a  rule  of  business,  which  we 
are  firmly  convinced  will  be  advantageous  to  our  customers  as  well 
as  to  ourselves,  and  ask  for  the  hearty  cooperation  of  all  in  the 
mutual  interest. 


"  Having  fully  determined  to  firmly  adhere  to  this  rule    in  the 
future,  our  customers  will  kindly  not  ask  us  to  transgress." 


2,*|f* 


SPEAKS    WELL    OF    THE    MARITIME    PROVINCES. 

Like  every  Ontario  man  who  visits  the  Maritime  Provinces  for 
the  first  time,  Mr^  F.  W.  Sterling,  of  the  Brock  Co.,  who  has  just 
returned  from  nm  first  trip  to  that  part  of  Canada,  is  delighted  with 
the  countr/ztgd^^ 
the  people, 
said  the  cou 
is  a  grand 
and  the 
chants  are  a 
intelligent  class 
of  people  to  / 
meet.  Even  if  '  ' 
they  did  not  have 
any  business  for 
the  traveler,  it 
was  a  pleasure  to 
chat  with  them. 
The  quietude  of 
the  lumber  trade 
affects  business 
in  both  Nova 
Scotia  and  New 

Brunswick,  but  the  retail  trade  is  good  in  all  the  larger  centres,  like 
Halifax,  St.  John,  Moncton,  etc.,  and  the  stores  are  up-to-date  in 
all  respects.  Mr.  Sterling  will  go  east  again  shortly  to  reside,  and 
believes  that  the  hopeful  feeling,  which  has  sprung  up  since  the 
close  of  the  Spanish  war,  will  result  in  better  trade  and  larger  pur- 
chases for  spring.  He  found  The  Dry  Goods  Review  at  all 
the  various  places  visited. 


No.  510. — A  special  line  made  by  The  Alaska  Feather  &  Down  Co., 

Montreal.     20  x  20  inches  retails  for  75c;    18  x  18  inches 

retails  for  60c. 


Finlayson's  Linen  Threads 


ARE  THE 
BEST  MADE 

Use  the  best  and  have  your 

work  turn  out  satisfactory. 


The  Mills  at  Johnstone,  Scotland. 


Finlayson's  Threads  are  FULL  WEIGHT  and  FULL  LENGTH. 


Agents    for    Canada. 


John  Gordon  &  Son,    Montreal 
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is  now  complete.     We  are  showing  a  larger  assort- 
ment than  ever  of 


Woollens 
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Tailors'  Trimmings 


Do  You  Know 

=  EVER-READY  « 

<*  — 

An  Acquaintance  will  be  Interesting. 


EVER-READY  DRESS  STAYS 

Recent  improvements  make  them 
what  you  want-  the  very  best. 


EVER-READY  DRESS  BINDING 

A   new   and   durable   kind :    of  a  quality 
and  at  a  price  (p„  ero  )  that  wil1  Please> 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


QUEBEC  OFFICE— 101  and  103  St.  Peter  Street. 


T10NTREAL 


EVER-READY  CHILD'S  WAISTS 


To  retail  at  2  5   cents  each. 
You  make  40%  profit,  too. 


If  you  have  not  seen  them  write  for  samples. 

JHE  EVER-READY  DRESS  STAY  (JO. 
WINDSOR,  ONTARIO. 


Down  Comforters 

Cotton  Quilts. 


Fancy 
Cushions 

Splendid  Variety 
Ready  Sellers 

All  the  newest  notions  in 
Art  Trimmings. 


Bed  Pillows. 

Fancy 
Head  Rests 

Handsomely  Made 
Original  Shapes 


•  •  •- 


SVWk»'B#AND 
ASK  FOR  PRICE  LISTS. 

Letter  orders  filled  promptly  and  accurately. 

Call  and  see  us  during  Exhibition  Season. 

The  TORONTO  FEATHER  &  DOWN  CO.,  u— 

Office,  Sample  Room  and  Factory:   No.  74  King  St,  West,  Toronto 
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The  Merchants  Dyeing* Finishing  Co. 

Of  Toronto,  Limited 

CALDECOTT,    BURTON   &   SPENCE 

Warehouse,  42  Front  St.  West  Works,  Liberty  Street 

Dyers,  Finishers,  and  Converters  of  British,  French, 
and  German  Dress  Fabrics  and  Japanese  Silks. 


Successors 
to 


Dress  Goods  Department.  W(r invite  the  trade  to  come 

and  inspect  this  department. 


Twwwwwwwwwwwwrvwvwrrtrwrwwwrrwwwwwwwwwwwwww^wwrrw<^wwrwwwwvwwv^ttvt*tf^<i^ 


No  dress  goods  buyer  visiting  the  market  can  do  his  department  full  justice 
without  giving  the  claims  of  this  stock  careful  and  considerate  inspection. 
All  effort  has  been  made  to  place  before  the  trade  the  very  latest  styles  and 
up-to-date  novelties. 

JaDaneSe   SilkS.     9ur™n  <]yt  and  finish,  in  4  different  qualities, 

.4-. , in  all  the  leading  shades.     Perfection  in   color 

and  finish  reached  in  these  goods,  and  value  the  very  best. 

FpPriPVl    Si  llcS       ^e  snow  a  large  range  of  the  leading  styles  and 

I     colors     


tMtMfMfmmifUMUMMyvmMiiiimMiniCT 


Velvets  and  Velveteens.   A, ful1  ran§e  in  black  and 

colors     .... 


rwwwwwwwwwwwwwwwwrm^r. 


Ribbons,  Trimmings  and  Laces,  stock  very  complete 
Hosiery  and  Gloves.  We  ha,ve  bf^  able  to,  filJ  „orders 

■>.... m. , ,.„..     promptly  and  keep  in  stock  a  full  range 

of  our  old  numbers  which  have  always  been  a    leading    feature  with  our  y 
customers. 

WE  CORDIALLY  INVITE  INSPECTION 

Please  note  the  New  Address  : 

42  Front  Street  West 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade   Newspapers  that  circulate  in  the   Pro- 
vinces   of  British   Columbia,    North-West   Territories, 
Manitoba,    Ontario,    Quebec,    Nova    Scotia,    New 
Brunswick,  P.  K.  Island  and  Newfoundland. 

OFFICES  : 
Montreal,       (Telephone  1255)      Board  of  Trade  Building. 
Toronto,  (Telephone  2148)  -        26  Front  St.  West. 

London,  Eng.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  Street. 
New  York,         (M.  J.  Henry)        -         -  14  Irving  Place. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.         Published  the  First  of  each  Month 
Cable  Address  :  "Adscript,"  London  ;    "Adscript,"  Canada. 


CANADIAN  BUYERS  IN  GREAT  BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  tetters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed 
will  be  kept  or  forwarded  according  to  instructions. 

MONTREAL  AND  TORONTO,  AUGUST,  1898. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


NEW  FEATURES. 

READERS  of  The  Review  will  find  in  this  issue  several  new 
leatures,  which  will  enhance  the  value  of  the  paper  to  its 
readers. 

For  the  benefit  of  those  who  are  concerned  with  the  duties  of 
office  management,  a  series  of  articles  has  been  begun.  The  pre- 
liminary article,  which  is  printed  elsewhere,  is  the  experience  of  an 
old  merchant  now  retired  from  trade.  His  experience  and  counsels 
will  be  found  of  value  and  interest. 

Desiring  to  help  dry  goods  merchants,  who  carry  a  line  of  boots 
and  shoes,  in  making  the  most  profit  out  of  that  branch  of  their 
business,  a  boot  and  shoe  department  has  been  started.  It  is  in 
charge  of  one  who  keeps  in  close  touch  with  the  boot  and  shoe 
trade. 

The  article  on  fashions  is  in  the  hands  of  a  highly  competent 
authority,  who  will  write  regularly  on  the  subject,  and  who  is 
thoroughly  posted  on  the  fashions  abroad  as  well  as  at  home.  As 
our  readers  know,  a  great  deal  of  the  information  which  comes 
from  Europe  to  this  country,  on  styles  and  fashions,  is  not  especially 


applicable  to  Canada.  It  requires  someone  very  familiar  with  the 
tastes  and  requirements  as  to  dress,  etc.,  of  Canadian  ladies  to 
apply  this  knowledge  to  the  news  from  abroad.  The  lady  writer, 
who  has  charge  of  the  fashions  department,   will  keep  this  in  view. 


THE  PROTECTED  INDUSTRIES. 

THE  Canadian   protectionists  need  a  candid  friend,  and  The 
Review  does  not  object  to  fill  the  place  temporarily  until  a 
permanent  adviser  of  this  kind  is  appointed. 

Some  of  the  Canadian  protectionists  are  quite  reasonable.  They 
realize  that  protection  in  Canada  is  mainly  the  outcome  of  the  high 
tariff  of  the  United  States.  They  know  that  patriotic  feeling  in 
Canada  is  on  their  side,  and  desires  to  give  a  fair  chance  to  any 
national  industry  which  can  make  out  a  case  for  its  existence.  They 
know  also  that  Canadians  will  generously  submit,  at  first,  to  some 
taxation  as  a  preliminary  to  putting  an  industry  of  importance  on 
its  feet. 

We  would  strongly  recommend  our  worthy  friends,  the  cotton 
manufacturers,  to  take  this  view  of  Canadian  protection.  Any  other 
is  uncertain,  fallacious,  and  supremely  selfish.  If  the  cotton  manu- 
facturers assume  for  one  moment  that  the  country  at  large  is  going 
to  give  them  a  large  measure  of  protection,  and  allow  other  indus- 
tries to  go  by  the  board  they  are  counting  without  their  host. 
Governments  are  kittle  cattle,  as  the  Scotch  say.  It  is  unsafe  to 
bank  everything  upon  political  "pull."  Far  better  is  it  for  all  the 
protected  industries  to  make  common  cause,  to  act  together,  each 
according  the  other  its  fair  measure  of  protection,  and  one  not 
seeking  to  get  a  large  slice  at  the  expense  of  another. 

It  is  charged  against  the  cotton  manufacturers  that  they  are 
unduly  selfish,  and  that  they  sacrificed  the  shirt  and  collar  manu- 
facturers in  the  last  tariff  revision.  Let  us  remove  two  misappre- 
hensions, under  which  the  cotton  manufacturers  appear  to  labor. 
In  the  first  place,  protection,  as  a  principle,  is  not  firmly  established 
in  Canada,  nor  is  it  very  intelligently  comprehended  by  the  mass 
of  the  people.  The  Conservatives  are  not  all  protectionists.  The 
Liberals  are  largely  low-tariff  men.  The  Laurier  Ministry  has 
dealt  with  the  industries  less  radically  than  we  expected,  because 
there  is  a  spirit  of  compromise  on  tariff  matters  in  both  parties.  Sir 
John  Macdonald  held  his  party  well  together  on  protection.  He  is 
gone,  and  there  might  easily  be  confusion  in  the  ranks  if  the 
impression  got  abroad  that  some  protectionists  were  getting  what 
they  wanted  and  others  were  being  sacrificed. 

Secondly,  the  cotton  industry  does  not  enjoy  an  all-round  popu- 
larity with  the  wholesale  and  retail  trades.  Retail  orders  are 
accepted  by  the  jobber  in  good  faith,  only  to  find  that  the  mills  are 
too  busy  to  supply  the  goods.  This  annoys  both  the  wholesaler 
and  the  retailer.  This  feeling  of  irritation  keeps  accumulating 
from  time  to  time,  and  The  Review  hears  continually  complaints 
of  the  high  duties  on  cottons.  These  complaints  often  emanate 
from  Conservatives. 

We  would  recommend  the  cotton  industry  to  give  some  attention 
to  the  conditions  we  have  outlined.  These  conditions  are  neither 
overstated  nor  understated.  The  present  Government  can  only 
hope  to  maintain  the  cotton  duties  while  the  Conservative  Oppo- 
sition and  the  Conservative  press  remain  acquiescent  and  friendly 
to  protection.     Circumstances  may  easily  induce  a  change. 
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BUSINESS    QUESTIONS    AND    POLITICIANS. 

SOME  of  our  readers  may  think  at  times  that  we  are  too  severe 
in  censuring  politicians  of  all  parties.  Hut  they  will  find  that 
the  tendency  everywhere  is  towards  impatience  and  distrust, 
especially  among  commercial  men,  of  the  way  in  which  national 
affairs  are  managed  by  politicians. 

The  last  place  in  the  world  where  you  would  expect  an  outbreak 
of  this  kind  of  criticism  is  in  England.  There,  the  authority  and 
influence  of  members  of  Parliament  is  very  great,  either  from  their 
social  position,  their  wealth,  their  public  standing  or  their  intellectual 
ability.  And,  no  doubt,  the  average  British  politician  is  consider- 
ably better  than  the  average  politician  on  this  continent,  because 
the  members  of  Parliament  there  are  not  paid  and  they  are  not  look- 
ing for  the  same  substantial  rewards  for  party  service  which  are  the 
goal  of  ambition  on  this  continent. 

Yet,  we  find  the  following  paragraph  in  The  London  Drapers' 

Record,  a  trade  journal  of  high  standing,  conservative  in  tone,  and 

not  given  to  factious  or  undeserved  criticism  : 

The  Manchester  Chamber  of  Commerce  had  another  surprise  before  its 
last  quarterly  meeting  came  to  an  end.  Scarcely  had  its  members  recovered 
from  the  shock  of  having  so  commonplace  a  subject  as  adulterated  textiles 
thrust  under  their  nose  than  they  had  to  listen  to  a  severe  indictment  of  the 
conduct  of  Government  Departments  in  dealing  with  commercial  questions. 
One  member,  greatly  daring,  declared  that  those  Departments  "  seemed  to 
think  that  the  country  existed  for  them,  and  not  they  for  the  country."  This 
in  no  way  exaggerates  the  attitude  only  too  frequently  assumed  by  officialdom 
towards  business  men  and  business  interests.  The  remedy  is  said  to  be  the 
formation  of  a  commercial  party  in  the  House  of  Commons.  As  the  president 
of  the  Chamber  truly  said  :  "  There  is  sometimes  a  difficulty  in  getting  a  ques- 
tion asked  in  Parliament,  as  it  might  happen  that  the  member  whom  they 
approached  was  so  friendly  to  the  Government  that  he  did  not  like  the  task.  If 
a  commercial  party  existed  in  the  House  no  such  difficulty  could  arise."  No 
doubt,  that  is  so  ;  but  to  make  a  commercial  party  you  must  have  men  really 
interested  in  commerce.  Are  there  many  such  men  in  the  House  ?  We  doubt 
it.  There  are  many  representatives  of  commercial  constituencies  in  the  House, 
but  they  are  all  busy  supporting  the  Government  in  order  to  get  baronetcies. 
Commercial  men,  indeed  !  Their  relation  to  commerce  is  about  the  last  thing 
they  want  the  world  to  remember. 

This  is  particularly  refreshing.     It  bears  out  the  general  line  of 

criticism  which  The  Review  has  to  offer,   from  time  to  time,   on 

Canadian  politicians.      A  passion  for  baronetcies,  it  appears,  is  the 

weakness  at  Westminster.     In  Canada,  a  keen  eye  is  kept  on  fat 

places  in  the  public  service,  of  which  there  is  an  immense  number 

at    the   disposal  of  Governments,     and  where  a  politician    does 

not  desire  a  place  for  himself  he  gets  it  for  one  of  his  relations. 


not  passing  an  insolvency  measure,  and  then  you  will  see  the  law 
in  operation  within  six  months  after  the  defeat.  All  the  politicians 
require  is  a  sufficiently  severe  prodding  to  make  them  act. 


AN  OBJECT  LESSON  FOR  CANADIANS. 

Those  who  are  fond  of  criticizing  the  political  and  commercial 
methods  of  the  United  States  will  please  observe  that  Congress  has 
passed  a  National  Insolvency  Law.  The  question  has  been  agitated 
in  Canada  during  the  past  two  years.  It  has  been  placed  before 
Parliament  in  the  shape  of  a  bill.     But  nothing  was  done. 

What  becomes  of  our  cherished  notion  that  our  form  of  Govern- 
ment is  superior  to  that  of  the  United  States  ?  That  our  executive 
is  more  "  responsive  "  (we  believe  that  is  the  proper  word)  to  the 
popular  will  than  the  executive  at  Washington  ? 

The  truth  is,  politicians  are  pretty  much  the  same  everywhere. 
When  they  want  to  resist  a  reform  they  can  do  so,  and  the  Cana- 
dian system  is  no  better  than  that  of  the  United  States  in  this 
respect. 

Let  the  Government  at  Ottawa  suffer  the  loss  of  a  by-election 
somewhere  owing  to  the  commercial  class  turning  against  them   for 


TRADE  AND  THE  QUEBEC  CONFERENCE. 

THE  merchants  of  this  country  have  as  deep  an  interest  as  any 
other  class  in  the  possible  negotiations  regarding  reciprocity 
in  trade  which  may  take  place  at  the  (Quebec  Conference.  ' 

A  suggestion  has  been  made  to  put  a  Conservative  on  the 
Canadian  commission,  so  as  to  take  the  conference  and  its  results 
out  of  party  politics  as  far  as  possible.  The  name  of  Sir  Charles 
Tupper  has  been  mentioned  as  the  best  for  this  purpose.  As 
matters  stand,  the  Conservatives  may  perhaps  be  led  to  criticize 
the  treaty  (if  one  is  agreed  on)  more  closely  than  if  a  representative 
of  that  party  had  been  present  at  the  conference,  was  aware  of  the 
difficulties  met  with,  and  could  appreciate  the  efforts  of  the  com- 
missioners. Now,  the  whole  thing  will  go  into  the  party  crucible, 
and  the  chances  of  an  angry  controversy  ensuing  are  good. 

It  probably  never  occurred  to  the  Government  to  appoint  a 
Conservative  as  one  of  the  commission.  The  practice  is  different 
in  England.  There,  party  considerations  are  not  permitted  to  rule 
the  roost.  There  is  a  sense  of  responsibility  among  British  public 
men  which  often  rises  superior  to  party  claims.  The  English 
member  of  the  present  commission  is  Lord  Herschell — a  prominent 
Liberal,  though  selected  by  Lord  Salisbury's  Conservative  govern- 
ment. In  1 87 1,  Mr.  Gladstone  selected  Sir  Stafford  Northcote,  a 
Conservative  leader,  to  form  one  of  the  commissioners  who  negot- 
iated the  Washington  Treaty  of  that  year.  Other  instances  might 
be  quoted. 

In  Canada,  of  course,  the  recent  practice  has  been  different. 
We  have  been  given  over  to  party.  In  consequence,  the  subject 
of  negotiations  with  the  L^nited  States  has  been  made  again  and 
again  the  football  of  foolish  partizan  discussion.  In  1874,  Mr. 
George  Brown's  abortive  Reciprocity  Treaty  was  assailed  by  his 
Conservative  opponents.  The  Fisheries  Treaty  of  1888,  (which  the 
U.  S.  Senate  refused  to  ratify)  was  similarly  attacked  by  the  Liberal 
opponents  of  Sir  Charles  Tupper,  the  Canadian  negotiator.  In 
both  cases,  the  treaties  had  decided  merits,  and  should  have  been 
discussed  in  an  impartial  atmosphere  and  a  responsible  strain. 

It  would  have  been  a  wise  and  graceful  move  on  the  part  of  the 
Laurier  Government  to  name  one  Conservative  in  the  list  of  com- 
missioners. If  not  Sir  Charles  Tupper,  some  other  prominent 
member  of  his  party.  It  strikes  us  as  particularly  impudent  that 
the  party  papers  should  fall  upon  the  suggestion  with  the  vigor  they 
have.  The  supposition  is  that  we  are  all  tied  to  the  tail  of  the 
party  kite,  and  that  on  a  grave  affair  of  state  the  help  of  both 
parties  is  not  required  to  effect  an  international  arrangement  which 
shall  embody  the  common  wisdom  and  command  the  general  * 
approval.  Our  conception  of  the  matter  is  entirely  different,  and 
we  are  convinced  our  merchants  desire  that  a  treaty,  if  obtained, 
shall  be  generally  acceptable.  Sir  Wilfrid  Laurier  has  only  followed 
Conservative  practice  in  naming  a  partizan  commission,  but  we 
would  have  been  glad  to  see  him  rise  superior  to  the  policy  of  his 
predecessors.  The  L^nited  States  commission  represents  both 
Democratic  and  Republican  sentiment.  That  is  by  far  the  wisest 
course. 
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CANADIAN   OILCLOTH--AN    EXPLANATION. 

SOME  months  ago,  The  Review  published  an  article  quoting  the 
advertisement  of  a  retail  firm  regarding  Canadian  oilcloths,  and 
contended  that  it  was  unfair  to  the  Canadian  material.  At  the  time, 
we  did  not  know  who  had  published  the  advertisement,  the  clip- 
ping which  contained  it  having  been  handed  to  a  reporter  by  a 
Montreal  wholesaler  and  there  was  no  way  of  identifying  the  author. 
Recently,  however,  a  friend  of  The  Review,  Mr.  I.  E.  Pedlow, 
of  Renfrew,  Ont.,  has  written  that  the  advertisement  was  his  and, 
apparently,  he  feels  somewhat  offended  at  the  way  it  was  criticized 
in  these  columns.  He  also  challenges  the  statement  made  by  The 
Review  that  there  are  "no  seconds  in  Canadian  oilcloths."  The 
Review  would  be  sorry  to  have  an  argument  on  the  subject,  as  if 
it  were  inclined  to  dispute  the  accuracy  of  any  statement  which  Mr. 
Pedlow  may  make.  As  a  matter  of  fact,  there  is  not  very  much  differ- 
ence between  us.  Much  depends  in  the  meaning  attached  to  the  words 
"  seconds  in  Canadian  oilcloth."  As  there  is  only  one  concern  in 
Canada  making  oilcloth  it  is  possible  to  know  exactly  whether  it 
makes  seconds  or  whether  any  of  its  products  could  properly  be  so 
styled.  After  consulting  a  number  of  competent  judges,  we  find  a 
general  agreement  that  this  concern,  the  Dominion  Oilcloth  Co., 
of  Montreal,  turns  out  excellent  goods  which  compete  successfully 
with  those  from  across  the  line.  Now,  even  in  a  large  mill,  well 
equipped  and  turning  out  the  best  goods,  it  will  occasionally  happen, 
in  spite  of  every  precaution,  that  a  small  portion  of  the  output  will 
be  imperfect  in  some  particular.  Some  defect  that  may  seem  trifling 
enough  will  render  it  something  below  first  classt  The  Dominion 
Oilcloth  Co.  do  not  sell  these  odd  pieces  to  the  trade  in  the  ordinary 
way,  but,  at  the  end  of  the  season,  they  are  collected  and  disposed 
of  to  some  one  house,  the  purchaser,  of  course,  being  thoroughly 
aware  of  what  he  is  buying.  It  will  be  seen,  therefore,  that  seconds 
in  Canadian  oilcloth  are  really  tail  ends,  and,  that  the  machines  are 
not  used  to  make  them  as  a  distinct  line,  in  addition  to  the  first 
class  lines.  The  manufacturers  do  not  call  these  goods  seconds. 
Hence,  the  difference,  not  very  serious,  which  has  arisen  between 
Mr.  Pedlow  and  The  Review.  A  long  time  has  elapsed  since 
the  article  was  published  and  it  is  not,  therefore,  desirable  to  rake 
up  an  old  dispute,  but  it  is  only  fair  to  say  that  Mr.  Pedlow' s 
standing  in  the  trade  relieves  him  entirely  from  the  slightest  impu- 
tation of  making  untruthful  statements  at  any  time.  There  is  a 
great  deal  in  Mr.  Pedlow' s  letter  with  which  we  agree.  We  do 
not  charge  him  with  being  unduly  critical  of  Canadian  goods.  But 
there  are  a  great  many  people  who  are.  To  pick  a  crow  with 
these  worthies  at  any  time  The  Review  finds  a  congenial  task. 


THE    CHINESE    CRISIS    AND    CANADIAN    TRADE. 

The  Canadian  fur  trade  would  feel  one  of  the  effects  that  would 
result  from  Russia  securing  control  of  China  instead  of  England 
doing  so.  Canadian  fur  buyers  who  go  to  Europe  every  season 
would  do  more  of  their  business  in  Moscow  than  in  London,  if  Rus- 
sian designs  on  China  prevail.  In  conversation  with  The  Review, 
a  day  or  two  ago,  Mr.  James  D.  Allan  discussed  the  many  interest- 
ing questions  which  suggest  themselves  in  connection  with  the 
Chinese  crisis.  For  years  past,  British  efforts  have  greatly  assisted 
in  developing  trade  routes  in   Asia  for  furs  and  other  articles  of 


commerce  toward  the  head  of  the  Persian  Gulf.  This  commercial 
activity  on  the  part  of  British  traders  has  diverted  a  great  deal  of 
traffic  which  used  to  go  down  Russian  rivers  to  the  Suez  Canal  and 
thus  centred  trade  in  London.  The  Russian  ambition  is,  no  doubt, 
to  get  control  of  the  interior  routes  into  China,  do  the  trade  at 
Russian  centres  by  inland  routes,  and  keep  the  interior  and  northern 
parts  of  China  a  terra  incognito,  as  heretofore.  This  would  be 
getting  back  to  Moscow  what  had  been  lost  to  the  Suez  Canal 
during  the  last  twenty  years.  Mr.  Allan's  opinion  will  probably 
be  that  of  everyone  who  has  studied  the  commerce  of  the  world, 
namely,  that  the  result  of  the  diplomatic  duel  now  proceeding  may 
have  far-reaching  and  important  effects  on  the  trade  of  the  whole 
British  Empire. 

NEW    YORK'S     ACTIVITY. 

THE  vigor  with  which  the  New  York  Merchants'  Association, 
an  organization  formed  to  attract  buyers  to  that  city,  does  its 
work  is  another  proof,  if  any  were  needed,  of  the  perennial  industry 
and  alertness  which  mark  the  commercial  men  of  the  United  States. 
The  efforts  of  this  New  York  organization  are  much  assisted 
by  our  esteemed  contemporary,  The  Dry  Goods  Economist,  and 
other  trade  papers,  which  are  naturally  devoted  to  the  interests  of 
their  own  city.  They  leave  no  stone  unturned  to  attract  trade  to 
their  own  centre,  from  all  parts  of  the  United  States. 

We  commend  the  spirit  shown  by  New  York  to  our  Canadian 
business  centres.  They,  too,  by  organized  effort,  can  enlarge 
every  season  the  number  of  buyers  who  personally  visit  the 
markets.  The  methods  adopted  in  New  York  are  equally  applic- 
able here — cheap  railway  fares,  special  hotel  rates,  attractive 
literature,  etc.  A  trade  organization  can  handle  this  sort  of  thing 
well.  If  left  undone,  or  only  done  in  a  casual,  haphazard  way  by 
boards  of  trade  or  individual  firms,  the  results  are  not  likely  to  be 
equal  to  those  reached  by  a  clever,  energetic  organization,  having 
one  object  in  view,  and  keeping  at  it  all  the  time. 

In  all  these  matters  The  Review  believes  in  perfect  frankness 
in  expressing  an  opinion,  and,  as  a  Canadian  journal,  it  aims  at 
building  up  Canadian  business  centres.  Would  any  other  course 
be  natural  or  proper  ?  Closer  trade  relations  between  Canada  and 
the  United  States  do  not  necessitate  Canadians  going  south  to  make 
all  their  increased  purchases  direct  in  the  United  States.  Under  a 
reciprocal  trade  arrangement  between  the  two  countries  more  busi- 
ness would  be  done,  but  Canadian  commercial  centres  have  a  right 
to  expect  that  this  would  not  denude  them  of  their  trade. 

The  real  policy  is  to  live  and  let  live.  This  is  not  said  in  any 
small  minded  spirit,  for  surely  it  is  reasonable  that  individual  Can- 
adians should  favor  their  own  merchants.  The  more  prosperous 
Canadian  home  trade  is,  the  better  customer  the  Dominion  becomes 
of  the  countries  she  does  business  with.  That  is  clear,  and  while 
The  Review  believes  its  allegiance  is  due,  first,  to  Canadian  cities, 
that  does  not  impel  us  to  say  ill-natured  or  grudging  things  of  New 
York  or  any  other  centre  outside  of  Canada. 

The  New  York  trade  papers  cultivate  Canadian  subscribers, 
and  incidentally  advertisers,  and  this  they  have  a  right  to  do  if  they 
please.  But  if  the  tendency  is  to  draw  business  to  New  York  which 
properly  belongs  to  Canada  they  will  hardly  complain  if  Canadian 
papers  advocate  Canadian  interests  first. 
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PRICES    OF    STAPLE    COTTONS. 

THE  schedule  of  prices  for  Canadian  staple  cottons  will  be  out 
in  a  few  days.  It  is  not  expected,  ;it  the  date  of  writing, 
that  any  startling  changes  will  be  announced.  That  there  is  an 
upward  tendency  in  price  can  hardly  be  expected,  although,  early 
in  August,  one  line,  that  of  cotton  bags,  went  up  in  price  from  1% 
per  cent,  to  5  per  cent. 

The  Canadian  mills  are  very  busy  with  orders,  and  are  hardly 
likely  to  do  any  serious  cutting.  At  the  same  time,  United  States 
competition  is  being  felt,  and,  strange  to  say,  a  lot  of  American 
white  cottons  have  been  imported  and  sold  in  the  Canadian  market 
the  last  few  weeks.  This  is  said  to  be  due,  not  so  much  to 
decrease  in  price,  as  to  the  difficulty  experienced  by  Canadian 
mills  in  filling  orders.  The  fact  that  the  high  duty — 25  per  cent. — 
against  American  white  cottons  does  not  keep  them  out,  is  regarded 
in  the  trade  as  an  extraordinary  thing. 

The  duties  against  English  cottons  are  now  lower  than  they 
were — namely  183/  per  cent,  on  white  and  16%  on  colored  goods. 
It  remains  to  be  seen  whether  larger  importations  will  result.  It  is 
said  that  English  flannelettes  will,  from  this  time  on,  stand  a  better 
chance  in  this  market. 


THE    SCHOOL    TRADE. 

The  end  of  August  and  the  beginning  of  September  will  see 
practically  all  the  schools  reopened,  and  parents  are  now  making 
purchases  to  fit  out  the  children  for  the  fall  attendance  at  school. 
New  suits,  new  caps,  new  boots,  new  braces  and  a  score  of  trifles 
are  required,  and  if  parents  were  wise  they  would  see  exactly  what 
each  youngster  in  the  family  wants  and  buy  everything  at  one  time. 
Some  of  them  do  go  into  the  thing  systematically,  but,  usually,  the 
most  pressing  needs  are  attended  to,  and  others  left  for  later  on. 
Merchants  in  towns  where  the  school  population  is  large  should 
make  even  better  preparation  than  usual  to  get  this  trade.  The 
country  is  better  off  and  in  a  more  hopeful  mood  than  last  year. 
The  fitting  out  of  the  scholars  should  be  a  larger  trade  than  ever. 
By  framing  the  advertisements  in  the  local  paper  with  this  end  in 
view,  and,  by  having  a  well-dressed  window  displaying  all  the 
various  goods  for  boys  and  girls  that  you  happen  to  carry,  some 
extra  sales  should  result. 


IN  OUR  LONDON  OFFICE. 

For  the  information  of  readers  of  The  Dry  Goods  Review  in 
Great  Britain,  an  official  copy  of  the  memorandum  of  information 
and  instructions  respecting  the  British  Preferential  Tariff  has  been 
put  on  file  in  our  London,  Eng.,  office.  Our  representatives  there 
will  have  much  pleasure  in  showing  it,  together  with  a  schedule  of 
forms  required,  to  any  who  may  desire  the  information. 


A    WORD    IN    SEASON. 

The  Toronto  Globe,  in  a  moderate  article,  thinks  the  position 
of  the  shirt  and  collar  industry  is  one  which  demands  consideration 
at  the  hands  of  the  Government.  The  Globe  is  not  altogether 
pleased  with  The  Review's  article  on  the  subject,  and  says  so. 

We  have  no  quarrel  with  The  Globe,  which  is  an  able  and 
responsible  newspaper  of  the  best  class,  and  the  conclusion  it  has 
reached  proves  that  it  is  no  mere  party  organ,  but  an  intelligent 
exponent  of   public  opinion.     Of  course,  it  does  not  pledge    the 


Ministers  to  take  any  action.  But,  such  an  opinion,  from  such  a 
source,  is  promising,  and  may  lead  to  something  that  will  relieve 
the  shirt  and  collar  industry  from  the  injustice  of  their  present 
position. 

WHAT  ARE  THE    PROSPECTS? 

NO  permanent  good  to  trade  can  possibly  be  done  by  unduly 
booming  the  present  excellent  prospects  in  Canada.  It  is  a 
fault  often  observed  in  the  press  of  both  Canada  and  the  United 
States  that  too  much  is  made  of  good  times,  and,  that  when  depres- 
sion sets  in,  efforts  are  made  to  galvanize  a  dull  situation  into  life 
and  activity. 

While  the  outlook  in  Canada  is  favorable,  it  is  sound  policy  to 
maintain,  as  far  as  seems  consistent  with  a  man's  business,  the 
practice  of  buying  often  rather  than  once  or  twice  in  large  quanti- 
ties. The  crops  are  good,  the  lumber  trade  seems  likely  to  revive, 
now  that  war  is  over,  and  the  gold  returns  from  the  Klondyke  and 
British  Columbia  appear,  so  far,  to  justify  all.  moderate  estimates 
that  were  made  last  year.  We  believe  that  an  unusually  hopeful 
feeling  prevails  throughout  Canada,  and  the  rumors  of  war  between 
Russia  and  Great  Britain  can  hardly  be  said  to  possess  any  direct 
immediate  bearing  upon  the  coming  autumn  and  spring  trade  in 
Canada. 

As  for  the  outfitting  trade,  which  certainly  brought  considerable 
money  into  the  country  during  the  past  eight  months,  it  will  pro- 
bably revive  for  spring.  It  is  a  pity  we  have  not  a  through  Canadian 
route  all  ready  by  this  time.  This  would  have  necessarily  taken 
nearly  all  the  gold  seekers  through  Canadian  cities,  where  the  bulk 
of  their  supplies  would  have  been  bought.  It  was  for  this  reason, 
and  this  reason  alone;  that  The  Review  ventured  to  advocate  the 
Yukon  railway  bill  last  spring.  It  was  a  political  question,  and  we 
took  a  stand  after  some  hesitation,  knowing  that  a  speedy  Canadian 
route  would  have  meant  a  great  deal  of  hard  cash  in  our  merchants' 
pockets.  However,  the  question  was  decided  otherwise  by  the 
Senate,  the  project  was  killed,  and  if  next  year  we  feel  the  loss  of 
trade  by  the  divergence  of  travel  to  the  Pacific  coast  States,  Canada 
must  simply  put  up  with  it.  When  business  questions  get  into 
party  politics  there  is  always  something  to  regret. 

Another  factor  is  the  possible  outcome  of  reciprocity  negoti^ 
tions  at  the  Quebec  Conference.  A  commercial  treaty  between  this 
country  and  the  United  States  would  probably  do  more  tostimulare 
than  to  dislocate  trade.  There  might  be  some  disturbance,  but,  on 
the  whole,  Canada  has  nothing  to  fear  if  the  lines  laid  down  by 
our  negotiations  are  sound  and  businesslike.  The  commissioners 
are  all  able  men,  and  they  must  know  the  views  of  Canadian  busi- 
ness men  pretty  well  by  this  time.  These  views  we  hold  to  be  as 
follows  : 

1.  That  Canada  stands  in  no  actual  need  of  a  treaty,  being  in 
good  condition.     2.  That  if  the  United  States  is  disposed   toward 
closer  trade  relations  any  agreement  must  not  be  exclusive,  nor  dis   , 
criminate  against  our  expanding  and  profitable  trade  with   Great 
Britain. 

The  United  States  may  decide  against  a  treaty.  The  United 
States  negotiators  knows  what  they  want,  and  no  illfeeling  will 
result  if  they  decide  not  to  accept  one.  It  is  their  own  concern 
entirely.  But,  supposing  the  negotiations  fall  through  on  continental 
reciprocity,  we  hope  the  Dominion  Government  will  at  once  set  on 
foot  friendly  communications  with  the  Imperial  authorities  for  a 
British  Empire  commercial  arrangement  on  a  mutual  preferential 
basis. 
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The 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,    ONT. 


Limited 
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MILL  NO.   4 


Full  lin^»  of  our  r  iYl^L   CjtOODS  now  being 
0/  ^V  *>  J/    shown  by  the  wholesale  trade. 
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SELLING   AGENTS 


MILL  NO.   6 


D.    MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 
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NEW  FEATURES  IN  WHOLESALE  TRADE 

S.    GKEENSH1BU3S,    SON    t    CO. 

IN  black  broche  silks  for  skirts,  S.  Greenshields,  Son  &  Co.  have 
three  special  qualities  from  75c.  and  upwards.  Since  the  ad- 
vance in  value  of  silks  and  increase  in  duty  these  qualities  are  much 
enhanced  in  value. 

In  Priestley's  goods,  besides  a  full  assortment  of  all  their  staple 
lines,  they  are  showing  extra  value  in  black  bayadiere  stripes, 
matlasse  and  glace  crepons  in  silks  and  wool,  broche  effect,  poplin 
travers,  plain  whipcords,  etc.,  etc. 

In  plain  goods,  the  firm  have  a  full  range  in  all  fashionable 
shades  in  cashmeres,  bengalines,  broadcloths,  epangalines,  serges, 
etc.  Also  covert  cloths  in  plain  and  cravenetted  goods.  They 
have  also  a  complete  assortment  of  plaids  in  all  wool,  silk,  etc. 

The  range  of  Stanley  velveteens,  in  all  qualities,  in  black  and 
colors,  controlled  by  S.  Greenshields,  Son  &  Co.,  is  now  complete. 
They  are  showing  a  stock  of  Lister's  black  and  colored  silk  velvets 
in  all  shades  and  prices. 

They  claim  that  the  line  of  Priestley's  moreen  skirtings  in  black 
and  colors  is  extra  value.  They  also  have  a  new  line  of  black 
moreen  skirtings,  with  black  satin  stripes. 

While  in  St.  Gall,  Switzerland,  Mr.  Hardy,  manager  of  the 
smallwares  department  of  S.  Greenshields,  Son  &  Co.,  secured  a 
large  lot  of  Swiss  embroidered  handkerchiefs,  for  delivery  in  Sep- 
tember. Samples  will  be  sent  on  application.  A  full  stock  of  plain 
and  fancy  handkerchiefs,  with  many  novelties,  is  reported  by  this 
house.  A  large  consignment  of  seconds  in  handkerchiefs,  purchased 
by  Mr.  Hardy,  has  just  been  opened.  It  comprises  white  lawn, 
with  plain  hemstitched  borders,  etc.,  etc.  These  will  be  sold  at  25 
per  cent,  to  50  per  cent,  less  than  ordinary  prices. 

JOHN     MACDONALD     k     CO. 

John  Macdonald  &  Co.  state  that  there  is  almost  a  rage  at 
present  for  stripe  moire  skirting,  and  that  all  fancy  black  dress 
goods  are  in  excellent  demand.  There  is  no  danger,  however,  this 
season  in  buying  fancy  German  goods,  black  and  navy  serges, 
black  silks  in  Luxor  designs,  black  merve,  shot  effects,  taffetas, 
fancy  broches,  black  satins  or  checks  in  silk  mixtures,  for  all  these 
goods  are  popular,  and  thoroughly  good  property. 

In  mantle  cloths  there  has  been  ihis  season  a  good  sale  of  curl 
goods,  but  for  the  city  trade  plain  goods,  beavers  and  kerseys  seem 
to  be  in  greater  demand  than  the  rough  goods.  Imperial  cloth 
suitings,  for  ladies'  wear,  are  still  in  favor. 

The  craze  for  rough  effects  in  men's  suitings  has  abated  to  a 
very  great  extent.  The  demand  has  turned  toward  fine  weaves, 
and  small  effects  in  worsteds.  The  demand  for  Belwarp  serges  has 
also  been  great,  and  the  supply  was  not  sufficient  to  meet  require- 
ments. John  Macdonald  &  Co.,  however,  have  repeats  in  many 
lines  now  on  the  way,  and  it  is  expected  that  all  lines  will  be  again 
complete  in  the  course  of  a  week  or  so.  The  foreign  buyer  of  this 
firm,  now  in  Europe,  writes  that  he  has  secured  several  lines  much 
below  market  values,  especially  in  fancy  sleeve  linings,  Italian 
cloths  and  twill  worsteds.  These  goods  are  now  on  their  way,  and 
are  expected  to  be  in  stock  before  the  end  of  the  month. 

THE    \V.     R.     I5ROCK.    CO.,     LIMITED. 

In  the  hosiery  department  of  The  W.  R.  Brock  Co.,  Limited, 
special  mention  is  made  of  their  brands  "  Buyit,"  •'Tryit," 
"Suchose,"  "  Notare,"  and  other  numbers.  Large  orders  were 
placed  for  cashmere  hose  and  half-hose  last  January,  previous  to 
the  advances,  and  they  are  offering  special  lines  for  retailing  at  25 
and  50c.      "98  "  is  a  line  with  double  knees,  heels  and  toes. 

The  ribbed  underwear,  such  lines  as  "Startler,"  "Ruby," 
"Leader,"      "Pearl,"      "  I.X.L.,"      "  Devaney,"      "  S.    116," 


"  H.  118,"  and  "  H.  114,"  is  declared  to  be  improved  in  many 
ways  this  season.  Samples,  dozens,  to  retail  at  10,  12}4,  15.  20, 
2S>  50,  75c.  and  Si,  will  be  sent  on  application.  Attention  is  given 
to  extra  large  sizes  in  vests  and  drawers  for  stout  ladies. 

Novelties  in  tartan  and  fancy  sweaters  for  the-  football  season 
are  shown.  "Cuba"  is  the  name  of  a  line  of  boys'  shirts  and 
drawers  carried  this  season  at  a  low  price.  A  stock  of  ladies' 
wrappers  is  shown  this  season.     They  have  been  carefully  selected.  < 

For  the  millinery  trade,  a  special  display  is  being  made  of 
staple  and  fancy  ribbons,  laces,  veilings,  nets,  etc.,  in  the  new 
warehouse  of  the  firm. 

THE   GAUI.T    BROS.    CO. 

The  Gault  Bros.  Co.  are  showing  a  good  range  of  mantle  cloths 
in  beavers,  novetta  cloth,  curls,  broches,  etc.  They  seem  to  have 
outdone  even  their  best  efforts  of  former  years,  this  season.  They 
also  have  something  special  in  fancy  Italian  skirtings. 

The  firm  are  also  showing  something  that  the  tailoring  trade 
will  appreciate,  in  the  shape  of  a  really  good  tweed  trousering,  in 
hair  lines,  and  small,  neat  patterns,  at  the  popular  price  of  50c. 

NOTES. 

This  is  S.  F.  McKinnon  &  Co.'s  first  season  as  manufacturers 
of  ladies'  jackets,  and  a  special  invitation  is  being  extended  to  all 
jacket  buyers,  whether  handling  millinery  or  not,  to  visit  this  and 
other  departments  of  the  house. 

The  Toronto  Feather  &  Down  Co.,  Limited,  say  that  they  do 
not  purpose  displaying  anything  at  the  Industrial  Exhibition  this 
year,  as  their  fine  goods  suffer  severely  with  dust,  etc.,  and,  there- 
fore, ask  the  trade  to  call  and  see  the  show  at  their  sample-room. 
Judging  from  preparation  it  will  well  repay  a  visit. 

The  Maritime  Wrapper  Co.,  Limited,  Woodstock,  N.B.,are  re- 
ceiving the  congratulations  of  the  trade  on  their  line  of  popular-priced 
wrappers.  A  general  excellence  is  maintained  throughout  this 
line,  and  the  garments  are  thoroughly  salable,  and  should  not  be 
overlooked  by  buyers  who  appreciate  the  desirability  of  frequently 
"  turning  over  "  their  stocks. 

Williams  &  Bell,  Montreal,  are  showing  a  line  of  low-priced 
rubber  coats,  which  they  are  receiving  from  the  National  India 
Rubber  Co.,  Bristol,  R.I.  The  sale  of  these  goods  has  been  very 
large  during  the  past  few  weeks. 
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The  "SAFETY" 

Acetylene  Gas  Machine 

The   most  simple  and  the 
safest  machine  made. 


It  does  what  other  machines  can- 
not do.  It  generates  Gas  Cool.  It 
washes  and  purifies  the  Gas  twice. 
Automatically  removes  the  Ash  from 
the  Carbide.  Leaves  the  Ash  per- 
fectly dry  and  thoroughly  exhausted. 

Every  Machine  Guaranteed. 

Manufactured  by... 


THE  SAFETY  LIGHT  &  HEAT  CO. 

DUNDAS,  ONT. 

Proprietors  and  Sole  Manufacturers  for  the  Dominion 
of   the    celebrated    Cliff-Wardlaw    Generators. 
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T be  most  Comprehensive 

v      Range  of  *  *  * 


QLOYE5  and  r\lTT5 
r\0CCfl51N5  and  5H0E  P/K5 
TRrtYELLINQ  MQ5 
WOHEN'J  and  HEN' J  BELTJ 
and  OTHER  LEATHER  QOODJ 


ever  shown  by  any  single  firm  in  the  Dominion  is 
now  in  the  hands  of  our  representatives.  Make 
it  a  point  to  see  our  goods  before  placing  your 
Orders.  We  guarantee  quality  first- class 
and  prices  right.  Special  lines  in  Suede  Goods 
at  unrivalled  prices. 

ID  ly  Storey  $$on 

THE  CLOVERS  OF  CANADA 

-ACTON,     ONT. 


THE 


Canadian 


INI 


-wwwww\/\>w» 


THINK  OF  IT. 


A  two-ply  carpet  made  from  pure  fleece  Can- 
adian wool,  three-ply  and    twisted  yarn. 

The  same  in  quality  throughout,  on  English 
worsted  warp. 

Nothing  in  the  market  to  excel    it  for  wear 
and  fast  colors. 

A  GUARANTEE  WITH  EACH  ROLL. 
A  TRIAL  ORDER  SOLICITED. 


Royal  Carpet  Co.,  Guelph,  Out. 


K.  Ishikawa 
&Co. 


Main  Office 


Yokohama, 

Japan. 


Canadian  Office  : 
24  Wellington  St.  W., 

TORONTO. 


French  P.  J)m  Corsets 


P.D. 


No, 


769 


11  inch,  long  cut, 
long  waisted. 


10  GOLD 
MEDALS 

D   f\     corsets  are  the 

■  only  corsets  en- 

joying a  universal  repu- 
tation, and  are  recog 
nized  in  all  civilized 
countries  as  the  standard 
of  perfection. 

Whenever  exhibited 
P.  D.  Corsets  have  ob- 
tained the  first  prizes  for 
their  scientifical  cut  and 
fine  workmanship. 


Konig  & 
Stuffmann 

7,  9,  and  11 

Victoria  Square 

MONTREAL 

Sole  Agents  tor  Canada. 


I 
I 
I 
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A  BIG  NEW  STORE  FOR   HAMILTON. 

AN  important  property  deal  has  been  consummated  at  Hamilton, 
where  ex-Aid.  Frederick  W.  Watkins  purchased  from  John 
Proctor  his  interest  in  the  property,  1 8  to  24  James  street  south.  It 
has  a  frontage  of  nearly  79  feet  on  James  street,  and  runs  back 
about  230  feet  to  the  rear,  being  about  eight  feet  wider  at  the  back 
than  at  the  front.  For  some  time  Mr.  Watkins  has  been  endeavor- 
ing to  secure  suitable  premises  for  his  business,  the  Pratt  &  Watkins 
department  store.  The  lease  for  two  of  the  stores  where  this  firm 
now  does  business  will  expire  next  March.  It  is  the  intention  to 
get  out  plans  and  specifications,  and  to  advertise  for  tenders  as 
quickly  as  possible,  so  that  the  building  may  be  proceeded  with  at 
an  early  date.  The  present  premises,  at  14,  16  and  18  James  street 
north,  have  been  found  too  small  for  the  increasing  business  being 
carried  on  there  now,  besides  which  they  are  not  up-to-date.  Mr. 
Watkins  purposes  constructing  a  first-class  modern  building,  having 
all  the  conveniences  and  appliances  for  carrying  on  business  similar 
to  the  methods  adopted  in  New  York,  Chicago  and  other  large 
cities. 


CHINESE    VERSUS    IMPORTED     COTTONS. 

As  Canada  exported  to  China  in  1897  $630,000  (,£126,000) 
worth  of  cotton,  the  following  note  in  The  Manchester  Textile 
Mercury  is  interesting  :  China  cotton,  though  apparently  dearer 
than  Indian  or  American,  has  certain  advantages  which  fully  com- 
pensate for  its  higher  price  at  Shanghai.  In  the  first  place,  it  takes 
the  dye  very  much  better  than  other  kinds,  and  consequently  the 
yarn  spun  commands  better  prices.  In  the  second  place,  though 
about  13  per  cent,  dearer  than  Indian  cotton  on  the  spot,  Shanghai 
cotton  is  much  cleaner,  and  the  loss  in  weight  (which  is  12  per  cent, 
on  American  and  13  to  16  per  cent,  on  Indian)  is  less  than  10  per 
cent,  on  Shanghai  cotton.  This  is  due  to  the  nature  of  the  soil  ot 
the  Chinese  cotton  fields,  which  is  alluvial  instead  of  being  sandy. 
Moreover,  Chinese  cotton  can  be  worked  on  one  machine  less  than 
Indian  or  American,  which  is  so  much  saving  on  working  expenses. 
The  staple  is  somewhat  short,  20' s  being  the  extreme  limit  for 
which  it  can  be  used.  To  meet  the  demand  for  the  mills  in  Shang- 
hai, large  areas  in  the  neighborhood  are  being  put  under  the  crop. 


THE  USE  AND  ABUSE  OF  BLOUSES. 

When  the  Russian  blouse  was  first  introduced  to  the  Metropolis 
it  was  seen  to  be  full  of  possibilities.  Unfortunately  it  has  become 
over-popular,  and  is  consequently  not  fashionable.  A  woman  who 
wears  a  Russian  blouse  wants  no  pockets.  The  other  morning  a 
west  end  lady  was  met  who  had  been  shopping.  Some  surprise  was 
expressed  that  she  carried  no  parcels.  Thereupon,  with  a  smile, 
she  undid  a  button,  and  drew  from  the  front  of  her  blouse  a  box  of 
cigarettes,  a  pound  of  tea,  a  box  of  sardines,  and  a  parcel  which 
bore  the  name  of  a  drapery  house.  "You  see,"  she  explained, 
"  one  wants  something  to  make  the  pouf."  She  put  her  goods 
back  into  their  place,  and  the  "  pouf"  was  completed.  The  mere 
man  will  now  learn  what  a  "pouf"  really  means. — Minister's 
London  Gazette. 


SEWING    SILKMEN     MAINTAINING    PRICES. 

A  meeting  of  sewing  silk  manufacturers  was  held  in  New  York 
last  week  to  discuss  prices.  The  meeting  was  a  representative  one. 
The  following  manufacturers  were  present  :  Captain  Selden,  pre- 
sident of  the  Aetna  Silk  Co. ;  T.  King,  of  Boston,  and  T.  B. 
Thompson,  representing  the  Eureka  Silk  Co.;  G.  H.  Gudebrod, 
of  the  United  Community,  Limited;  Ira  Dimock  and  W.  E.  Eaton, 
of  the  Xonotuck  Silk  Co.;  W.  J.  Kenny,  of  the  Holland  Silk  Co.; 
C.  Cudebrod,  of  the  Gudebrod  Bros.  Co.;  H.  J.  Soria,  of  the 
Richardson  Silk  Co. ;  I).  E.  Adams  and  J.   H.    Thompson,    of  the 


Athol  Silk  Co.;  M.  M.  Belding,  C.  H.Strickland  and  C.  E.  Adams, 
of  Belding,  Bros,  ik  Co.;  C.  W.  Ellis,  of  Philadelphia,  andWm.B. 
Hackenburg.  It  was  unanimously  agreed  to  maintain  prices  on 
pound  goods  machine  thread,  on  the  basis  agreed  to  some  months 
ago.  This  result  was  agreeable  to  those  present,  as  there  had  been 
reports  that  there  was  not  complete  harmony  in  the  trade. 


TERMS    FOUND    IN    FASHION    BOOKS.  4, 

Dessous — All  the  different  garments  that  go  to  make  up  under- 
wear. 

Tablier — An  apron  overskirt  rounded  in  front  and  short  at  the 
sides. 

Ciondolied — Trimming  cut  in  regular  squares. 

Rouleaux — Full  narrow  shirring  of  the  variety  that  gives  the 
effect  of  material  woven  in  bias  puffs. 

Pattes— Passementerie. 

Quadrille — Checked. 

Paquerettes  —  Trimming  of  Easter  daisies  in  lace  or  passe- 
menterie. 

Coquille — A  full  jabot  of  any  thin  material. 

En  Forme — Fitting  snugly  and  perfectly  to  the  figure. 

Lingerie  Tucks — Tiny  tucks  of  the  kind  seen  in  fine,  hand- 
made underwear. 


GERMAN     LINENS     IN     CALIFORNIA. 

Linens  from  Germany  have  been  making  their  way  into  Cali- 
fornia, says  The  Textile  Mercury,  for  the  last  three  or  four  years, 
aad  are  beginning  to  monopolize  the  trade.  To  hold  the  business 
and  recover  lost  ground,  the  British  manufacturer  must  be  able  to 
produce  a  more  showy  article  at  a  lower  price  than  he  does  at 
present.  German  goods  make  a  better  show  and  command  a 
readier  sale,  though  they  do  not  wear  so  well  as  the  British  article. 
The  British  manufacturers  will  lose  the  trade  in  cheap  linen  goods 
unless  they  pay  more  attention  to  designs,  in  the  opinion  of  the 
British  consul  at  San  Francisco.  An  extensive  dealer  in  cutlery 
has  informed  the  consul  "that  no  traveler  representing  British 
firms  ever  visits  San  Francisco." 


THE    COSTUME    FOR    RIDING    IN    PERU. 

The  "  poncho  "  is  the  national  Peruvian  garment  for  horseback 
riding.  It  is  a  plaid  or  striped  shawl,  of  vivid  colors,  about  2  2-5 
yards  long  and  1  %  yards  wide,  with  a  slit  in  the  middle  for  the 
passage  of  the  head.  Formerly  it  was  made  of  silk,  and  was 
expensive.  To-day  the  taste  for  riding  has  increased  in  the  towns 
of  Peru,  and  those  still  addicted  to  this  kind  of  sport  have  adopted 
the  English  costume.  The  poncho  is  now  used  only  in  the  country 
and  by  travellers.  For  long  trips  it  is  undoubtedly  useful.  Many 
wool  ones,  more  or  less  fine,  are  manufactured  in  the  country,  so 
that  importations  do  not  reach  a  very  high  figure. — Textile  Mercury. 


NEW  WOOLLEN  COMPANY. 

A  local  joint  stock  company,  with  James  Russell,  president ;  F. 
Montcastle,  vice-president  ;  John  Sinclair,  treasurer  ;  has  been 
formed  to  operate  a  woollen  mill  at  Dundalk,  Ont.  The  mill  build- 
ing is  of  brick,  and  steam  power  will  be  used.  W.  H.  Peterson  is 
secretary  and  manager.  Geo.  Reid,  mill  supplies,  Duke  street, 
Toronto,  has  equipped  the  mill  with  machinery,  which  is  first-class 
in  every  respect.  It  is  a  one  set  mill  and  will  do  custom  work 
chiefly,  running  on  coarse  tweeds,  etc. 


GLASGOW   OFFICIALS   ON   THE   WATCH. 

A  strict  look-out  is  being  kept  by  the  Glasgow  Customs  against 
continental  goods  for  Canada  being  shipped  from  the  Clyde  with 
the  view  to  securing  the  rebate  of  25  per  cent,  of  the  duties  on 
British  goods  entering  the  Dominion. 
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STIRRING  UP  BUSINESS 

NOW  is  a  good  time  for  making  a  little  stir  among  your  customers. 
Remember,  a  fortune  is  always  waiting  for  the  man  of  enterprise.  Surely,  YOU 
are  that  man  !  Unless  you  are  afflicted  with  strikes  and  lock-outs  in  your 
neighborhood,  never  say  trade  is  bad.  It  may  be  a  reflection  on  yourself! 
Trade  is  very  much  what  you  make  it. 

What  about  those  windows  of  yours  ?  Get  rid  of  those  antiquated  lines 
you  have  been  showing  any  time  these  last  ten  years.  If  you  must  keep  early- 
century  goods  for  a  few  old  people,  keep  them  out  of  sight.  Let  the  newest, 
the  freshest,  the  latest  goods  be  well  to  the  front. 


ARE  EMPHATICALLY  the  Corsets  for  to-day.  They  are  the  Corsets  for  you 
to  stock  if  you  want  your  business  to  flourish.  They  are  the  latest  result  of 
long  years  of  manufacturing  experience  and  are  certainly  at  the  top  for  perfec- 
tion of  shape,  reliable  materials  and  first-class  workmanship. 

In  these  goods  the  new  Rustless  Zairoid  replaces  Steel  in  the  Busks  and 
Supports:  ironmould  on  underwear  therefore  impossible.    Think  what  this  means  ! 

P  &  S  Corsets  have  made  their  mark  in  England  and  have  become  a 
standard  line.  We  want  all  the  world  to  know  about  them.  Try  a  sample 
parcel  :  you  will  soon  want  more,  and  still  more  of  P  &  S  Corsets.  Though 
high-class    in   every    way,    they    can    be     sold   at    popular    prices. 


WRITE    US    FOR    PRICES    AND    FULL    PARTICULARS. 


W.  Pretty  &  Son, 
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In  Pattern  Hats, 

In  Original  Ideas  for  Stylish  Millinery 


mm 


•  • 


WE  TAKE  THE  LEAD ! 


All  who  deal  in  these  goods,  should  see  our  stock.     You  will  not  be  disappointed. 

Our  Fall  Publications,  Plates,  etc.,  sent  on  request  to  prospective  customers. 
Ready  about  August  25th.  Our  "Advance  Information  "  and  "Color  Harmonies 
from  Paris"   NOW  READY. 


Hill  Brothers 


Importers 


806  and  808  Broadway,  NEW  YORK. 


London,  Paris,  Berlin, 
Lyons,   Calais. 
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~Go//y,  <s//7/-  /  6/$c/f?'* 


"Go//y,  if/7/-  /  6/&cA'/'t 


Go//y,  a//?/-  /  6/&cA'S 


Yes 

but  not  as  good  a  BLACK  as  the  Hosiery  stamped 


J$tu$$ 


Then  you  change  color,  fade,  so  to  speak.     Goods 
bearing  this  stamp  never  change  color. 


AMERICAN  BUREAU  OF  LOUIS  HERMSDORF 


78=80  Walker  Street 


NEW  YORK 


Go//y,  a,/?/-  /  6/&c/f?'t 


GoZ/y,   &mt  /  d/zc/f?'* 


Go//y,  &tr>f-  /  6/&cA'^  ' 
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GOOD    BUSINESS     AND     A 
FORECAST  OF  STYLES. 

F.  McKINNON  &  CO.  told 
The  Review  that  not  only 
did  their  semiannual  stock  tak- 
ing, first  of  July,  reveal  the  fact  that  they  had 
closed  a  most  satisfastory  season's  business, 
but  they  are  also  convinced  that  results  were  satisfactory  with  the 
majority  of  merchants  throughout  the  country. 

One  feature  in  their  business  which  this  firm  are  trying  to  culti- 
vate more  and  more  each  season,  is  one  which  they  firmly  believe 
is  being  cultivated  by  the  trade  generally,  that  of  reducing  fancy 
departments  as  low  as  possible  at  the  end  of  the  season.  This  is 
one  of  the  secrets  of  success  in  business,  and  should  be  aimed  at 
even  if  a  balance  has  to  be  sold  at  a  sacrifice  before  winding  up  the 
season.  Fancy  goods  carried  over  do  not  make  good  stock,  good 
assets,  nor  do  they  make  a  good  impression  when  produced  a 
second  season. 

Another  feature  which  they  are  always  prepared  to  encourage, 
believing  it  to  be  in  the  best  interests  of  the  trade,  is  that  of  making 
frequent  trips  to  this  market  during  the  season,  and  are  pleased  to 
think,  from  past  observation  and  experience,  that  merchants  are 
realizing  the  importance  of  and  advantages  gained  by  making  such 
trips,  even  if  both  time  and  money  are  required  in  making  them. 
No  better  argument  can  be  brought  forward  in  favor  of  this  than 
the  fact  that  nine-tenths  of  our  most  successful  merchants  proceed 
along  this  line. 

Continuing,  the  representative  of  this  large  firm  said  :  "  Our 
confidence  in  the  business  outlook  in  Mav,  largely  based  upon  the 
crop  prospects  and  the  general  healthy  ring  or  tone  running  through 
business  circles,  prompted  us  to  make  special  provision  and  prepara- 
tion for  the  fall  trade,  and,  consequently,  we  sent  two  extra  buyers 
off  in  the  end  of  May  to  assist  our  resident  European  buyer  in 
selecting  trimmed  patterns  and  millinery  novelties  for  our  opening 
season,  one  of  these  auxiliaries  being  Miss  Anderson,  the  worthy 
successor  of  the  late  Miss  Pinning." 

The  firm's  confidence,  said  their  representative,  in  the  business 
outlook  has  been  strengthened  and  confirmed  as  they  see  such  an 
abundant  harvest  being  gathered  in.  Also,  by  the  large  quantities 
of  goods  which  have  been  sold  through  the  travelers  in  the  months 
of  July  and  August,  as  he  pointed  to  large  parcels  piled  up  in  every 
available  spot  on  each  flat,  ready  for  shipment,  and  notwithstand- 
ing that  we  have  been  shipping  steadily  since  July  25. 


With  regard  to  the  goods 

themselves,    there  are   many 

entirely  new  features,  styles  and  ideas,  and  that  is  what 

every  up-to-date  milliner  likes  to  see,  as  it  gives   scope 

for  their  skill  and  talent,  as  well  as  demanding  a  change 

all  round,  and  thus  likely  to  lead  to  a  profitable  season's  business. 

And  here's  a  hint  or  two.     Some  of  the  novelties  and  color  effects 

which  will  be  shown  this  season  are  : 

The  extremely  bright  and  vivid  colorings  are  being  toned  down 
to  quieter  neutral  tints.  Instead  of  bright  green,  we  have  neptune, 
triton  and  undine,  which  are  three  shades  of  sea  greens.  Cactus 
and  pavot  are  also  dull  shades  of  cocquelicot  and  cardinal.  For 
very  popular  shades  are  national,  pervenche  and  barbeau,  lobelia 
and  velvetine,  all  shades  of  blues  and  purples.  Silver  grey,  beige, 
maroon,  brown  and  bright  yellows  are  also  freely  shown. 

The  correct  shapes  are  those  which  rise  in  front,  right  off  the 
face,  admitting  an  abundance  of  trimming.  Spots  in  ribbons, 
velvets  and  nets  of  various  sizes  and  kinds,  are  very  good  style. 
Black  and  white  chiffons  and  nets  with  velvet  spots  will  cover  high 
colored  ribbons,  and  will  be  used  by  themselves. 

Mirroir  velvets,  in  plain  and  with  a  wave  design,  will  be  very 
stylish.  Large  quantities  of  velvets  will  be  used,  and  two  or  three 
other  tones  of  a  color  used  together  will  be  very  correct. 

Fancy  feathers  are  very  elegant,  naturals  and  whites  taking  the 
lead  in  high  novelties,  white  coque,  guinea  fowl  and  pheasant 
plumage  being  very  conspicuous,  but  probably  guinea  fowl  is  the 
newest  and  latest.  Wings  will  still  be  in  great  demand,  as  well  as 
ostrich  feathers. 

"  We  would  like  you  to  add  to  the  columns  of  your  popular 
journal,  just  for  the  benefit  of  those  who  handle  ladies'  jackets, 
that  our  new  venture,  namely,  that  of  manufacturing  jackets, 
costumes  and  skirts,  has  proved  a  grand  success,  and  we  invite 
every  buyer  in  the  Dominion  who  may  be  in  the  city  during  the 
opening  days — or  visiting  the  Exhibition  later — to  call  and  see  our 
new  premises  and  examine  our  large  stock." 

NEW    MILLINERY    FIRM. 

Millinery  buyers  who  visit  Toronto  during  the  fall  openings  will 
find  at  61  Bay  street,  an  old  millinery  stand,  the  firm  of  Charles 
Reid  &  Co.  Mr.  Reid  was  the  head  of  a  well  known  Toronto 
millinery  house,  and  has  been  many  years  in  the  business.  The 
house  will  be  ready  for  the  opening  with  an  entirely  new  stock  of 
nice  goods. 

THE    COMING    SF.ASON    DISCUSSED. 

The  D.  McCall  Co.,  Limited,  commence  their  fall  opening, 
like  the  other  houses,  on  August  29,  and  announce  that  their  stock 
will  be  as  complete  as  usual.  The  firm  make  the  following  predic- 
tions regarding  styles,  colors,  trimmings,  etc.: 

Velvets  are  to  be  largely  used  in  plain,  plisse  and  spots.  Chen- 
ille, and  chenille  and  horse  hair,  in  crowns  and  bandeaux  will  be 
a  big  leature  of  the  season.  Velvet  and  felt  crowns,  embroidered 
in  lace,  jet,  and  chenille  and  jet,  and  solid  sequins  for  trimmings, 
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Wholesale  Millinery 


e 


^ 


OUR    FALL   OPENING 


*  Display  * 


Will  take  place,  week  commencing 


August  2M 


To  which  the  trade  ARE  CORDIALLY  INVITED. 


The 


D.  McCALL  CO. 


Limited 


Wholesale  Millinery 

Chas.  Reid  &  Co.  have  opened  at  61  Bay  Street 

with  an  entirely  new  stock,  embracing  all  the  newest  and 
best  selections  in  Millinery.  Elegant  Pattern  Hats  from 
the  most  famous  modistes  in  Paris,  London,  and  New 
York.  Opening  will  take  place  August  29th  and 
following  days.  Our  stock  will  be  ready  for  early 
buyers  on  the  22nd  August. 


CHAS.  RED  &  CO.,  Toronto 
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MILLINERY-Continued. 

will  also  have  considerable  prominence;  ^  ostrich  plumes,  pheasant 
and  amazon,  for  side  trimmings,  will  be  very  correct. 

The  tendency  this  season  is  for  lower  crowns  in  hats,  and  the 
latest  shown  are  worn  off  the  face.       Toques  are  to  be  large  again. 

Colors. — The  blue  tones  pervauche,  centauric.  barbeau  ;  also 
two  other  tones  in  blue,  national  and  lobelia.  The  new  red,  and 
very  pretty  in  combination,  are  porphyre,  cactus  and  pavot.  The 
variety  in  colors  is  very  extensive.  The  following  will  all  receive 
their  share  of  popularity  :  Coque  de  roche,  ophelia,  violet,  beige, 
emerald,  turquoise,  brown  ;  also  quite  a  few  combinations  with 
black,  and  amongst  the  foremost  will  be  black  and  whites. 

The  latest  novelty  in  ribbons  is  satin  antique.  In  plain  ribbons, 
good  quality  in  soft  faille  will  likely  take  the  lead.  Narrow  ribbons, 
for  millinery  and  dress  purposes,  are  sure  to  be  in  great  demand. 
Chenille  and  velvet  spots  in  ribbons,  velvets,  crowns,  wings  and 
feathers,  will  be  much  in  favor  in  early  part  of  the  season. 

PARIS    MILLINERY    TRIMMINGS. 

Paris,  August  i,  1898. — The  vogue  in  millinery  velvets  will  be, 
as  to  colors,  for  pervanche,  silver-grey,  castor,  ibis,  geranium, 
canard-green,  pommier,  a  new  range  of  light  and  dark  emerald- 
greens,  various  crushed  shades,  which  will  include  begonia,  and  a 
good  deal  of  black,  while  considerable  favor  is  already  shown  to 
various  deep  violet  or  purple  tints,  diversely  known  as  cyrano, 
azalee  and  marguerite.  For  use  as  a  vivid  contrast  to  grey  and 
castor,  various  new  tones  of  the  long  popular  coque  de  roche  will  be 
used  in  the  form  of  choux,  folded  bandeaux  and  torsade  arrange- 
ments beneath  brims  of  closely  drawn  velvet.  The  velvets  used 
are  confined  to  the  mirroir  make. 

It  will  undoubtedly  be  a  season  of  embroideries,  all  manner  of 
materials  being  enriched  by  the  addition  of  chenille,  comet  ribbon, 
strass,  filoselle,  gold  and  silver  threads,  or  cup  sequins  and  beads. 
Gold,  silver  and  steel  embroidery  will  be  much  applied  to  piece 
velvet,  which  will  also  show  raised  designs  formed  by  the  employ- 
ment of  various  materials — as  chiffon,  raised  to  indicate  floral 
designs,  which  are  further  outlined  by  silver  or  gold  threads  and 
centred  with  strass  dewdrops.  Colored  silks  will  be  employed  to 
embroider  raised  designs  upon  grey  and  white  satin,  which  stand 
out  in  bold  relief.  Ribbon  embroidery  will  also  be  utilized  with 
great  effect  for  enriching  silks  and  satins  employed  for  millinery 
trimmings,  while  taffetas  piece  silks  will  show  very  novel  designs 
carried  out  in  black  chenille  cord,  and  sewn  down  with  fine  gold, 
steel  or  silver  beads.  White,  creme  and  light  grey  silks  of  rich 
quality  will  show  very  handsome  floral  designs  carried  out  by  the  aid 
of  filoselle,  pearls,  strass  and  fine  gold  and  silver  threads.  Black 
sequins,  in  small  sizes,  will  also  be  shown  in  various  fantastic  scroll 
designs  to  light-colored  piece  satins. 

The  ribbons  put  forward  by  the  manufacturers  for  the  coming 
season  show  much  novelty  in  design,  with  improvements  upon  those 
which  are  already  extant.  Many  of  the  newest  patterns  show  very 
rich  satin  surfaces,  of  such  a  texture  that  they  are  not  unlike  plush 
at  the  first  glance.  A  very  popular  make  will  be  a  satin  surface 
upon  a  silk  back  and  wide  borders.  The  surface  satin  is  laid 
across  with  a  loose  web,  caught  at  intervals  with  a  thick  thread,  so 
that  the  effect  gained  is  that  of  loosely-woven  satin  striped  with  fine 
lines  of  silk.  Another  good  make  has  a  closely-woven  face  of 
satin  upon  a  serge  silk  back,  the  borders  being  vandyked  and 
fringed.  There  are  a  number  of  new  methods  by  which  chenille 
Stripes  appear  upon  silk  grounds — as,  for  instance,  a  light  green 
silk  ribbon  show  25  lines  of  darker  green  chenille,  each  spotted  with 
tiny  white  dots.  Other  new  patterns  show  a  satin  face  striped  with 
broad  lines  of  lighter  toned  silk,  upon  each  of  which  appear  lines  of 
black  chenille,  stitched  at  intervals  with  light  silk  thread,  this 
giving  a  dotted  effect.     Subdued  or  sunken  floral  designs  in  brilliant 


colors,  upon  serge  or  gros  grain  ribbons  of  wide  width,  are  also 
new,  and  may  be  expected  to  gain  much  favor. 

These  light  gauzy  textures,  so  dear  to  the  heart  of  the  Paris 
milliner,  are  always  cropping  up  in  the  most  unexpected  fashion, 
and  now  we  are  to  see  light  tulle  and  chiffon  employed  upon  felt 
and  velvet  hats  in  conjunction  with  velvet.  For  instance,  black 
velvet  hats,  with  black  ostrich  plumes,  will  have  light  drapings  of 
black  chiffon,  relieved  with  large  strass  or  silver  ornaments.  Velvet 
bows  and  coquilles  will  be  edged  with  light-colored  tulle  or  chiffon 
pleatings,  while  a  very  large  use  will  be  made  of  chiffon  upon 
which  narrow  ribbons  will  be  sewn  in  innumerable  lines.  Ribbon 
in  the  narrowest  makes  will  be  also  embroidered  in  scroll  and 
curved  designs  upon  light  crepe  or  chiffon,  and  will  be  largely  used 
for  draping  crowns,  etc. 

Large  grey  pearls  will  be  very  much  in  evidence  and  will  form 
heads  to  pins  and  centres  for  strass  and  old  silver  ornaments.  A 
novel  ornament,  which  is  finding  much  favor  in  Paris,  is  a  large, 
grey  pearl-headed  pin  which  appears  to  be  tied  on  with  a  Louis  XV. 
bow  of  fine  strass.  Black  jet  pins  are  treated  in  the  same  fashion, 
and  again,  jet  and  rhinestones  are  treated  in  this  and  various  novel 
methods.     Black  jet  and  old  silver  buckles  will  also  be  used. 

Anything  and  everything  that  shows  a  speckled  or  dotted  effect 
— from  the  pea-hen  to  the  jungle  fowl,  will  be  used  in  the  feather 
trade,  and  very  odd  combinations  are  to  be  met  with.  The  greatest 
favor  is  shown  to  all  fantasies  composed  of  green  wings  or  breast 
feathers.  The  Paris  models  evidence  a  very  large  use  of  the  dark 
green  feathers  known  as  tetras,  and  also  Indian  pheasant  breasts. 
The  newest  mounts  are  curved  downward — as,  for  instance,  a  fan- 
tasie  of  white  swan  quills  which  curve  over  to  the  left,  and  have  the 
half  of  each  quill  covered  with  white  grebe.  The  latter  skin  is 
much  used,  but  is  mostly  dyed  green.  Again,  downward  curved 
quills  of  owl  or  Chinese  duck  have  flowing  borders  of  natural  hackle 
feathers  applied  to  their  edges  and  make  a  very  novel  appearance. 
Ostrich  feathers  will  be  in  good  request,  and  these  show  much 
novelty  in  the  method  of  their  dressing.  They  are  sometimes  curled 
in  the  reverse  way,  and  again,  are  double  curled  so  that  one  portion 
is  tightly  curled  over  the  stem.  The  greatest  possible  favor  will  be 
shown  to  black  flats  and  tips  ;  in  the  latter,  three-quarter  lengths 
will  be  preferred. — London  Millinery  Record. 

THE    SEASON    AND    ITS    PROSPECTS. 

In  conversation  with  the  president  of  the  John  D.  Ivey  Co., 
Limited,  he  predicted  the  biggest  season  for  millinery  which  had 
been  seen  for  years.  The  Review,  asking  why,  received  this 
answer  :  First,  that  the  state  of  trade  was  much  improved,  and  that 
the  country  is  positively  in  a  better  state  than  for  a  very  long  time. 
Business,  Mr.  Ivey  continued,  during  the  past  six  months,  had 
been  33' ;  per  cent,  in  advance  of  any  previous  year,  and  losses 
were  almost  nil.  The  pulse  of  trade,  as  indicated  by  the  orders 
already  received  from  travellers,  indicated  a  much  larger  business 
than  usual.  Another  important  factor  is  that  fashions  favor  the 
trade.  This  house's  forecast  as  to  millinery  styles  for  the  approach- 
ing season  is  highly  interesting. 

The  new  colors  that  are  having  the  most  preference  are  blues 
of  a  lavender  cast.  Lobelia,  national  and  barbeau  are  the  most 
popular  shades  in  the  new  color.  Geranium  shades,  from  coral  to 
cactus,  also  cerise  shades  from  rose  to  cocquelicot,  are  necessary  for 
fall  millinery.  The  new  greens  have  more  of  a  sea  tinge  (not  so 
yellow)  but  decidedly  brighter  than  those  of  last  season.  In  brown, 
tabac,  grey,  Easter  colors,  the  most  fashionable  will  be  the  medium 
shades. 

Ostrich  feathers  and  tips  are  an  important  feature  of  present 
fashion.  They  are  used  profusely  on  carriage  and  dress  hats  ;  the 
long  feathers  are  curved  to  shape  of  the  hat,  and  are  named 
"  Scimitar"  and  "  Sickle."     These  are  from  12  to  15  inches  long, 
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S.  F.  ricKinnon  &  Co. 


flillinery 
Opening 


Monday,  August  29th 


And   following   days. 


With  three  representatives  in  Europe  all  summer,  visiting  the  leading  fashion  centres,  studying  styles,  and  gathering 
together  a  collection  of  the  very  newest  novelties  in  the  world  of  millinery,  our  autumn  millinery  opening 
promises  to  be  the  grandest  in  our  business  history. 

The  display  of  Parisian,  London,  and  New  York  trimmed  patterns  will  be  on  a  splendid  scale,  and  the  collection 
of  rich,  new,  and  novel  things  in  millinery,  novelties,  trimmings,  and  all  the  little  nick-nacks  which  go  to  pro- 
duce the  most  stylish  of  headwear,  will  be  most  comprehensive.  We  have  been  lavish  in  our  purchases,  but 
careful  to  have  the  most  popular  lines  in  very  complete  assortments. 

We  extend  a  right  royal  welcome  to  the  trade  during  opening  week. 


McKinnon-Made  Mantles 


This 


new  enterprise  needs  no  introduction  here.  The  first  season  on  the  road  with  samples  of  McKinnon-Made 
Mantles  has  proved  a  phenomenal  success,  and  almost  to  a  man  the  trade  has  placed  orders  with  us  for  1898 
fall  trade.  When  you  visit  us  during  the  opening  days,  you  will  be  able  to  select  from  a  very  complete  stock 
of  our  mantles,  including  all  the  most  popular  lines  that  have  been  carried  by  our  representatives,  and  added 
to  them  many  new  models — the  very  latest  Parisian  ideas. 


S.  F.  McKlNNON  &  CO.,        71=73  York  St.,  TORONTO 
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directly  in  front,  or  raised  slightly  at  one  side.  The  reintroduction 
of  the  "  Marie  Stuart  "  poke  bonnet  is  among  the  swell  hats  for 
high-class  trade. 

A     MILLINERY    APPOINTMENT. 

Through  the  death  of  the  late  Miss  I'inning,  S.  F.  McKinnon 
&  Co.  realized  that  one  has  gone  who  was  highly  capable,  and  one 
who  had  alike  the  interests  of  her  employers  and  their  patrons  at 
heart.  In  Miss  Anderson,  they  feel  that  they  have  a  worthy  suc- 
cessor to  Miss  Pinning,  one  who  is  also  thoroughly  capable  in  every 
respect,  and  whose  ability  to  produce  trimmed  patterns  of  high 
merit  and  selling  strength  will  be  demonstrated  at  the  millinery 
opening.  

NEW  FACTORY  AND  WAREHOUSE  IN  CANADA. 

The  Stewart,  Howe  &  May  Co.,  known  to  the  British  and 
American  trade  for  many  years  as  originators  and  manufacturers  of 
bias  velveteen  skirt  bindings,  have  opened  a  branch  warehouse 
and  factory  at  24  Front  street  west,  Toronto,  next  door  to  The  Dkv 
Goods  Review  office.  The  concern  confines  its  whole  attention  to 
skirt  bindings,  wil!  carry  stock  in  Canada,  and  will  import 
velveteens  from  the  Manchester  factory  to  be  manufactured  in  this 
country  into  bindings.  The  various  lines  to  be  kept  in  stock  in 
Toronto  include:  S.  H.  &  M.  "  Red  fern  Bias  Corded  Velvet 
Binding";  S.  H.  &  M.  "Pride"  and  "Belle"  brands  in  plain 
velveteen  bindings  ;  S.  H.  &.  M.  waterproof  cord  edge  bindings  ; 
S.  H.  &  M.  brush  edge  binding  ;  "Amazon"  brush  edge  skirt 
protector  ;    "  Liberty  "   brush  edge  skirt  protector. 

The  Canadian  manager  of  The  Stewart,  Howe  &  May  Co.  is 
Mr.  Charles  S.  Meek,  who  knows  the  Canadian  trade  well.  They 
sell  direct  to  the  retail  trade,  and  any  merchant  will  receive  samples, 
shade  cards  and  price  lists  by  dropping  a  card  to  the  Toronto 
office. 


The  John  D.  Ivey  Co.,  Limited— Castor  Felt  Hat,  trimmed  with  two  shades  of 
velvet,  and  ostrich  feathers,  spotted  with  chenille,  cut  steel  buckle. 

and  all  sorts  of  plumage  wherein  speckled  effects  predominate,  are 
in  favor  ;  these  are  often  combined  with  short  black  tips.  Ostrich 
plumes  will  have  the  preference  over  wings  and  quills,  on  almost 
every  hat  designed  for  picturesque  effect.  Frequently,  the  addition  of 
Bird  of  Paradise  or  osprey,  in  curled,  shower  or  bush  design,  gives 
a  lightness  to  the  otherwise  solid  appearance  of  velvet,  but  the 
ruling  "  fureure "  in  feathers  for  the  early  season  is  wings  and 
quills,  as  many  as  a  dozen  being  used  on  one  hat,  and  are  the 
correct  decoration  for  hats  for  general  wear. 

Hat  ornaments  are  shown  in  endless  variety.  Buckles,  bandeaux, 
pins,  in  cut  steel,  pearl,  rhinestone  and  jet,  are  very  attractive  in 
the  new  designs.  Velvets  will  be  the  material  most  used,  the 
decided  novelty  being  white  spotted  velvets.  Spots  are  of  various 
sizes  from  a  raindrop  to  a  lozenge  ;  it  is  very  effective  usedas  trim- 
ming, as  well  as  for  covering  shapes.  Plain  and  mirroir  velvet 
is  again  used  in  combination  with  tulle,  chiffon  and  applique  lace. 
These  light  materials  give  a  dainty  effect  to  winter  millinery. 

Fancy  crowns,  embroidered  net  with  metallic  threads,  and  jet 
spangles  are  much  in  evidence.  Ribbons  are  much  used  for  the 
artistic  bows  of  this  season,  and  are  shown  in  multiplicity  of  designs, 
stripes,  checks,  plaids,  bars,  spots,  while  plain  satin  and  silk  are 
always  popular.  Felt  hats  are  shown  in  most  exclusive  shapes  for 
dress  hats,  also  Alpines,  sailors  and  soft  crowns. 

The  pattern  hats  are  extremely  exquisite.  The  new  style  presents 
some  entirely  different  phases  to  those  of  last  season.  The  differ- 
ence consists  both  in  shape  and  decoration.  The  "  Bergere,"  or 
Louis  XVI.,  is  still  in  favor,  but  the  newest  style  of  trimming  is 
lower  and  broader.      Another  novelty  is  the  brim  being  turned  up 


The  John  D.  [vey  Oo.,  Limited      Rational  Blue  Velvet    Bat,    with    two  jet 
bandeaux  <>n  rolling  brim,  <>\  <-r  which  drop  black  and  bine  ostrich  tips. 
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MILLINERY  OPENING 


August  29th 

and  following 
days  at 


TORONTO    and 

MONTREAL 


EVERY  BUYER 


:    of    :  : 


Millinery 

visiting  either 

market  is  invited 

to  call. 


The 


JOHN  D.  IVEY  COMPANY 


Limited 


TORONTO. 


MONTREAL. 


James  Johnston  &  Co. 


Importers 


MONTREAL 


are  now  in  full  swing  for  the 
Season  in  all 


DEPARTMEN 

Buyers  in  the  city  for  the  Millinery  Openings  will  do  well  to  give  us  a  call. 
Although  not  milliners  we  keep  everything  requisite  for  the  Trade  in  that  line 
as  in  all  others. 


Agents   for  the  .  .  . 


Cluze  Patent  Thumb 
Kid  Glove. 
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§pec 


ial  Attention 

given   to 


LETTER  ORDERS 
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A    PROSPEROUS    FIRM    OF    FURNISHERS. 

IN  THE  July  number  of  The  Dry  Goods  Review,  Messrs. 
Glover  &  Brais  published  in  their  advertisement  the  photos  of 
the  gentlemen  who  represent  them  in  all  parts  of  the  Dominion, 
from  the  Atlantic  to  the  Pacific.  The  idea  was  excellent,  and  no 
doubt  most  of  the  many  thousands  of  Review  readers  recognized  at 
least  one  old  friend.  But 
in  some  incomprehensible 
manner  the  names  under- 
neath the  cuts  became 
transposed,  with  the  un- 
fortunate result  that  one  or 
two  of  the  travelers  made  a 
temporary  exchange  of 
names.  No  doubt,  Mr. 
Bergevin'  s  many  trade 
friends  must  have  been  sur- 
prised to  see  him  apparently 
masquerading  under  the 
name  of  C.  A.  Senez,  while 
those  who  know  Mr.  J.  C. 
Senez,  the  firm's  clever 
manager,  must  also  have 
wondered  to  see  him  repre- 
sented  as  Mr.  Max 
Beauvais.  The  issuing 
of  such  a  large  edition 
as  our  July  number  is  a 
heavy  task  for  even  the 
largest  of  publishing  houses, 
and  when  delivery  of  cuts  or 
advertising  copy  is  delayed 
until  the  last  moment — as 
happened  in  this  case, 
though  it  was  the  fault  of 
the  engraver  and  not  the 
advertiser — it  is  almost  im- 
possible to  prevent  occa- 
sional errors. 

The    gentleman,    whose 
photo  was    presented 
jast  month   in   this   depart- 
ment  as    Mr.    Senez,  is  Mr. 
Quebec  agent 


Mr.  Louis  A.  Brais. 


Bergevin,  the  firm's  indefatigable 
We  now  present  the  correct  photo  of  Mr.  J.  C. 
Senez,  with  that  of  the  senior  partner,  Mr.  L.  A.  Brais.  The  cuts 
have  all  been  remade  by  The  Review's  own  Montreal  engravers, 
The  Standard  Photo-Engraving  Co.,  and  readers  will  notice  the 
excellent  workmanship  of  the  new  engravings.  The  photo  of  Mr. 
F.  G.  Hayward  now  appears  for  the  first  time.  Mr.  Hayward, 
who  was  formerly  with  Alexander  &  Anderson,  has  taken  the  place 
of  Mr.  Beauvais,  who  has  been  transferred  to  a  responsible  position 
in  the  warehouse. 

Mr.  Louis  A.  Brais  is  one  of  the  few  Canadians  who  have  been 
all  their  lives  in  the  men's  furnishing  business,  learning  every 
branch,  both  wholesale  and  retail.  He  served  his  apprenticeship 
with   Kemp   &  Co.,   of  Montreal,    at   one  time  the  largest  haber- 


dashery store  in  Canada.  After  an  exten- 
ded experience  with  this  and  other  firms, 
he  formed  a  partnership,  in  1877,  with  a 
Mr.  Thomas  Glover  to  carry  on  a  wholesale 
men's  furnishing  business.  In  four  years 
Mr.  Glover  retired,  and  the  entire  business 
came  under  Mr.  Brais'  control. 

Mr.  Brais  is  a  recognized  authority  on 
neckwear  and  silk,  in  fact  there  are  few  who  understand  the 
different  qualities  and  makes  as  thoroughly  as  he  does.  He  is 
frequently  appealed  to  by  the  Customs  authorities  to  settle 
disputes  that  arise  over  the  value  of  haberdashery  and  silks. 
He  spends  a  large  portion  of  his  time  in  Europe,  and  is  thus 
able  to  keep  pace  with  the  latest  ideas  in  English  and  foreign 
neckwear,  of  which  this  firm  makes  a  specialty. 

Mr.  Senez,  who  manages 
the  office  and  warehouse,  is 
a  young  man,  hardly  28,  but 
his  past  experience  and 
business  ability  well  fit  him 
for  the  position.  He  is  a 
thoroughly  practical  ac- 
countant, and,  under  his 
guidance,  a  new  system  of 
bookkeeping  has  been  in- 
troduced and  is  being  used 
with  great  success.  The 
business  has  been  enlarged 
considerably  within  the  past 
year,  and  it  is  not  too  much 
to  say  that  his  efforts  have 
had  a  great  deal  to  do  with 
it.  Both  gentlemen  are 
French-Canadians,  and  na- 
tives of  Montreal. 

the  outlook  in  neck- 
wear. 
Said  a  well-known  Can- 
adian neckwear  manufac- 
turer to  The  Review  : 
"  The  trade  in  men's  neck- 
wear during  the  summer  has 
been,  as  you  know,  greatly 
toward  light  colored  silks 
and  piques.  With  the  ap- 
proach of  September,  the 
demand  has  sprung  up  for 
warmer  tones — green  still 
lasts;  combinations  of  darker 
tints  are  popular,  containing 
red,  blue,  etc.,  and  blacks  and  whites,  in  checks  and  stripes,  are 
good.  These  autumn  tones  will  last  for  September,  October  and 
November,  and  then  I  expect  to  see  bright  goods  in  demand  for 
Christmas  and  holiday  trade.  The  styles  that  continue  popular 
for  September  trade  are  puffs,  derbies  and  strings.  Bows,  of 
course,  are  still  worn." 

in  their  new  home. 
The  men's  furnishing  section  of  The  W.  R.  Brock  Co.,  Limited, 
has  been  moved  into  its  new  home,  on  the  third  floor  addition,  and 
looks  attractive  and  in  perfect  harmony  with  the  newness  of  the 
surroundings.  Hosiery,  underwear,  sweaters,  cardigans,  mufflers, 
India  rubber  coats,  braces,  collars  and  cuffs,  white,  regatta  and 
flannelette  shirts,  jewelry,  overalls,  pants,  etc.,  are  to  be  seen    in 
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To  the  .  .   . 


Clothing  Trade. 


Every  good  housekeeper  has  a  general 
clean  tip  once  in  a  while.  After  four 
years  in  business  we  are  having  a  good 
house- cleaning,  and  intend  to  clear 
everything  this  season  to  the  bare 
tables.  Can  give  you  some  Sfl&ps>>  as 
we  are  having  a  genuine  Clearing  Sale. 

.  .  .  WRITE  US.  .  . 


A.  S.   Campbell  &  Co. 

256  St.  dames  Street 

BLACK  GOODS 

,  B       ,  MONTREAL 

A  Specialty. 
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MEN'S  FURNISHINGS-Continued. 

great  quantities.  The  display  of  men's  neckwear  opened  out  on 
wide  tables,  running  the  full  length  of  the  new  addition,  makes 
them  easy  to  inspect. 

BOUGHT    AUSTRIAN    COLLARS    AND    CUFFS. 

J.  O.  Jacobs,  manager  of  The  Canadian  Underwear  Co.,  has 
returned  from  Kurope.  While  there  he  closed  a  contract  for 
Austrian  collars,  cuffs,  etc.,  and  the  company  are  now  prepared  to 
fill  all  orders  for  these  goods.  The  company  have  recently  imported 
a  large  quantity  of  metallic  printed  Italians. 

A    BUSY    FACTORY. 

The  Berlin  Suspender  &  Button  Co.  write  The  Review  :  "  We 
are  very  busy  at  present,  in  fact  we  have  to  work  overtime  in  order 
to  keep  pace  with  orders  wanted  immediately,  without  touching 
those  wanted  later  on." 

SOUND    SENSE    FOR    THE    DEALER. 

The  day  has   come  when  the  only  staple  thing  is   first  class 
merchandise.     The  only  goods  that  a  man  need  be  afraid  of  is  the 
cheap  truck  which  knows  no  bottom  in  price.     Standard  brands  of 
collars,   shirts,  underwear,   suspenders  and 
neckwear  are  worth  just  as  much  one  season 
as  another,  with  the   exception    of  a   few 
strongly    marked  novelties  which  bear  the 
date  of  their  appearance  in  the  design  of  the 
pattern  out  of  which  they  are  made. 

This  is  particularly  true  of  shirts  and 
neckwear,  but  all  the  others  are  reliable  and 
as  staple  as  brown  cotton.  If  put  into  con- 
sumption by  modest  and  decent  advertise- 
ments and  alert  salesmanship  these  goods 
will  bring  30  to  40  per  cent,  profit. 

Do  not  worry  about  the  bargain  selling. 
Men  and  women,  too,  figuratively  kick 
themselves  after  paying  their  money  for 
cheap  things,  which  bargain  buying  forces 
them  to  wear  out  at  a  penance.  The  surest 
way  to  run  your  good  customers  from  your 
doors  is  by  the  selling  of  cheap  trash.  If 
you  must  have  bargains  buy  the  odd  lots  of 

first  class  makes  that  really  give  your  customers  good  value  at  a 
low  price,  making  at  the  same  time  a  profit  for  yourself. 

Two-dollar  shirts  at  $1.15  are  a  great  deal  more  welcome  than 
65c.  shirts  at  49c.  Above  all  things,  do  not  allow  goods  to  remain 
in  stock  awaiting  for  that  one  customer  that  may  not  come  to  pay 
you  a  big  profit. 

Even  your  salesmen,  who  stand  in  front  of  such  goods,  realize 
the  hopelessness  of  the  case  and  reflect  it  in  their  vacant  and  weary 
countenances.  Better  sell  ten  articles  at  30  per  cent,  profit  than 
two  at  60  per  cent.  The  sure  way  to  keep  people  from  wearing 
new  clothes  in  your  neighborhood  is  to  put  up  your  prices.  Shake 
things  up,  mark  your  whole  stock  down,  but  particularly  cut  the 
life  out  of  those  old  things  that  have  been  hanging  around  for  the 
last  six  months  and  which  you  still  continue  to  believe  are  worth 
what  you  paid  for  them — New  York  Economist. 

NOTES. 

Frank  J.  Cook,  gents'  furnishings,  of  Parrsboro',  N.S.,  has  sold 
out  to  B.  F.  Henderson.  Mr.  Cook  has  gone  into  business  again 
at  137  Barrington  street,  Halifax,  N.S. 

Bicycle  riders  will  be  interested  to  learn  that  the  sine  qua  non 
of  a  well  dressed  wheelman  now  is  to  have  the  coat  of  dark  cloth, 


either  of  navy  blue  or  black,  with  knickerbockers  and  cap  of  a 
quiet  checked  or  plain  tweed,  either  grey  or  dark  brown.  This 
costume  is  in  particularly  good  taste,  and  is  sure  to  be  a  favorite. 

The  Uuke  of  York's  sacque  coat,  to  be  correct,  must  be  in  loud 
check — no  matter  how  loud — it  must  have  square  corners  and  be 
single  breasted.  Also,  its  strong  character  is  its  pockets  ;  they  are 
four  in  number  and  are  piece  pockets,  buttoned  on  ;  one  is  larger 
than  the  others,  the  right-hand  upper  one,  and  is  so  designed  to 
accommodate  an  extra  handkerchief  and  pair  of  gloves.  This  coat 
promises  to  be  much  worn  this  season. 


A 


Mr.  J.  C.  Senez 


VISIT    TO    AN    ENLARGED    WAREHOUSE. 

VISIT  to  the  new  and  enlarged  warehouse  of  The  W.  R. 
Brock  Co.,  Limited,  reveals  a  good  deal  of  change  in  the 
arrangements  of  the  departments  and  the  interior  of  the  whole  place. 
The  Review  was  shown  through  the  various  floors  by  a  member  of 
the  firm.  The  ground  floor  has  a  large  addition  made  to  the  space 
for  staples,  and  the  heating  apparatus  has  been  removed  to  the  front 
underneath  the  sidewalk  on  Bay  street.  At  the  same  time  increased 
space  is  given  to  the  down  stairs  shipping-room.  On  the  first  floor, 
entering  from  the  street,  the  business  offices  have  been  extended 
along  the  whole  front  of  the  warehouse,  private  offices  being  pro- 
vided for  Mr.  Brock  and  other  members  of 
the  firm.  On  this  floor,  the  linens  and 
tailors'  trimmings  have  been  given  a  whole 
floor  in  the  new  addition,  with  a  view  to 
practically  doubling  the  trade.  This  en- 
ables the  other  part  of  the  floor  to  be  de- 
voted to  prints,  etc.,  the  flannelettes  being 
placed  by  themselves  in  the  rear.  Ascend- 
ing to  the  second  floor  the  woollen  depart- 
ment remains  as  before,  the  new  space  here 
being  entirely  given  up  to  the  carpet  de- 
partment, to  which  reference  is  made  in 
another  column.  Then,  on  the  third  floor, 
men's  furnishings  are  now  given  the  large 
new  wing  on  this  floor  to  themselves,  and 
a  tasteful  arrangement  has  been  made 
with  shelving  so  as  to  make  the  depart- 
ment a  complete  one.  It  is  very  light 
and  attractive.  On  the  fourth  floor 
the  dress  goods  department  has  been 
practically  doubled,  and,  with  the  fine  light  from  the  windows 
from  two  streets,  the  department  is  a  handsome  one.  The 
upstairs  entry  room  is  much  larger,  occupying  the  whole  wing  on 
this  floor  and  fitted  up  with  movable  desks  for  the  clerks  to  facilitate 
their  work.  The  heads  of  the  various  departments  are  now 
as  follows:  Office  manager,  J.  A.  Catto ;  staples,  Jno.  Ross; 
prints,  etc.,  A.  A.  Cockburn  ;  Canadian  woollens,  H.  Cook  ;  im- 
ported woollens,  W.  L.  Brock  ;  carpets,  A.  Hewitt ;  smallwares, 
men's  furnishings,  etc.,  W.  R.  Smallpiece  ;  dress  goods,  W.  S. 
Green  ;  letter  orders,  J.  R.  Dunn  ;  entry  room,  E.  Roach. 


ESTABLISHED    100    YEARS. 

There  is  no  more  important  factor  connected  with  a  line  of 
merchandise  than  reliability.  It  is  that  element  which  is  most 
lacking  in  this  era  of  hurry  and  rush.  A  make  of  knit  underwear 
which  has  sustained  for  104  years  a  reputation  for  superiority  in  all 
essentials  is  worthy  of  respectful  consideration  of  buyers.  The 
concern  referred  to  is  Cartwright  &  Warner,  of  Loughborough, 
England,  established  in  1794,  for  whom  R.  Flaws  &  Son,  Man- 
chester Buildings,  Toronto,  are  the  Canadian  selling  agents.  The 
line  includes  the  best  grades  of  natural  wool,  cashmere,  merino 
and  silk  and  wool  underwear,  also  hosiery  for  men,  women  and 
children. 
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Peerless 

Skirt  and  Waist 
Supporter. 


PATENTED    MAY     I9TH,    1896. 


The  only  supporter  made  that  is  complete  in  itself ;  holding 
the  skirt  up  and  the  shirt  waist  down,  without  the  necessity 
of  sewing  attachments  on  to  the  garments. 

The  supporter  is  concealed   by  waist  and  skirt  excepting 
small  sections  of  the  pins  which  the  narrowest  belt  will  cover. 


Sample  Orders  Solicited. 


BRUSH  &  CO. 


TORONTO 


Bustles 


Full  range  of  new  shapes. 


THE  IMPERIAL 
HIP  PAD. 


The  latest  noveltv. 


Sample  Orders  Solicited. 


Brush  &  Co.     -     Toronto 


FALL  and  WINTER  1898 


A.  A.  Allan  &  Co. 


▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼ 


LADIES'  and  GENTS' 


Fine  Furs 


Respectfully  request   inspection  of  the  most 
attractive  line  of 

,*  FUR    NOVELTIES   * 

ever  submitted  to  the  trade. 

Every  Fur  department  that  will  give  our  productions  a  place 
in  stock  will  secure  the  patronage  of  the  most  critical  consum- 
ers.    Latest  Novelties  always  to  be  found  with  us. 

We  manufacture  all  our  goods. 
Assortment  large  ;  prices  right. 
We  lead  in  styles. 


Window 
Shades 


(WHOLESALE) 


Plain,  Dado,  Laced  and  Fringed 
Window  Shades. 

Our  specialty  is   "PIECE    GOODS." 

30-yard  lengths,  all  colors  and  widths. 


THE 


fiugman  Olindow= Shade  Co. 


Manufacturers. 


120  and  122  William  Street 
MONTREAL.  *  <*  # 

MAIL    ORDERS     receive  prompt  attention. 


TAILORS 

be  up-to-date 
and  put  the 

Moore 
Patent 
Pockets 

in  all  your  suits. 


What  happens  when  you  don't  have  the  Moore 
Patent  Pockets  in  your  clothes. 

Head  Offices,  207  St.  James  St.,  Montreal 

Everyone 

who  has  seen  the 

Moore   Patent   Pocket 

is  enthusiastic  in  its  praise, 
and  declares  it  will  work  a 
revolution  in  pocket  mak- 
ing, and,  they  say,  now 
that  they  have  seen  them, 
they  would  not  have  their 
clothes  made  without  them 
at  any  price. 


'  < 
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LONG  RECORD  IN  WHOLESALE  TRADE. 

i  nii.Ai  Di  ai     BROS.    I    CO.,    THE   OLDEST    ESTABLISHED    DR1 

GOODS    HOUSE    IN     CANADA  —  a    BUSINESS    WHICH 

DATES    PROM     i8n. 

Written  for  Tiik  Dky  (loop-.  R] 

Till  DRY  GOODS  REVIEW  has,  on  several  past  occasions, 
commented  upon  the  justifiable  pride  of  those  houses  in  the 
different  branches  of  business  which  could  look  back  over  many 
years  of  unbroken  existence,  and  recommended  the  adoption  by 
all  of  those  features  which  do  so  much  to  ensure  continued  con- 
fidence and  ultimate 
success,  viz.,  hon- 
esty, attention  and 
perseverance. 

After  making 
enquiries  The  Re- 
view is  assured  that 
Thibaudeau  Bros.  & 
Co.,  of  Montreal  and 
Quebec,  enjoy  the 
distinction  of  being 
the  oldest  establish- 
ed wholesale  dry 
goods  house  i  n 
Canada,  it  having 
been  started  in  the 
year  1811,  just  pre- 
vious to  the  last  war 
between  Canada  and 
the  United  States. 
Eighty-seven  years 
is  a  lifetime,  which 
few  are  privileged  to 
see,  but,  during  the 
whole  of  that  time 
the  firm  has  been  in 
steady  and  unbroken 
existence,  and  year 
by  year  has  seen  an 
increase  in  the  busi- 
ness done,  until 
to-day  it  is  not  only 
the  oldest,  but  also 
one  of  the  largest 
dry  goods  estab- 
lishments in  the 
Dominion. 

The  firm  origin- 
ally bore  the  name 
of  Robertson  &  Co., 
and,  as  its  members 
combined    Scotch 

caution  with  the  energy  of  the  French,  it  soon  secured  a  good  intro- 
duction, not  only  to  London  and  foreign  merchants,  but  also  to  the 
retail  trade,  and  quickly  took  a  prominent  place,  more  particularly 
in  competition  for  the  French-Canadian  custom.  Since  that  early 
beginning  the  firm  has  seen  several  changes  in  style,  the  first  being 
to  Robertson,  Masson  &  Co.;  then  to  Robertson,  Masson, 
Laroque  &  Co.;  Robertson,  Masson,  Strange  &  Co. ;  in  1832  it 
was  again  changed  to  Robertson, Masson,  Bruyere&Co.,  andin  1845 
to  Masson,  Bruyere,  Thomas  &  Co.  In  1849,  upon  the  admission  of 
Mr.  Thibaudeau,  it  received  the  name  of  Thomas,  Thibaudeau  & 
Co.,  and   in    1867   became   Thibaudeau,    Genereux   &  Co.,   and, 


The  Hon.  Senator  THIBAUDEAU. 


finally,  in  1879,    'l  assumed  the  name  which  is  now  so   well  and 
honorably  known,  viz.,  Thibaudeau  Bros.  &  Co. 

Mr.  Thibaudeau,  who  became  a  partner  of  the  firm  in  1887,  has 
always,  and  still  holds,  a  very  high  place  in  the  estimation  of  his 
confreres  in  the  trade,  and  is  one  of  those  men  about  whom  one 
seldom  hears  anything  but  good  words.  He  was  elected  to  a  seat 
on  the  council  of  the  Montreal  Board  of  Trade  for  the  years  1893 
and  1894,  and  during  the  two  following  years,  1895  and  1896,  he 
held  the  highest  position  in  the  gift  of  his  particular  trade,  viz.,  the 
presidency  of  the  Wholesale  Dry  Goods  Association.  In  1896, 
upon  the  resignation  of  the  Hon.  Auguste  Real  Angers  from  the 
Senate,  Mr.  Thibaudeau  was  summoned  to  fill  the  vacancy  created, 

and  he  has  since 
that  time  represented 
with  ability  the 
electoral  division  of 
de  la  Valliere,  in  the 
Province  of  Quebec. 
The  appointment 
was  one  which  gave 
much  satisfaction,  as 
it  was  considered 
that  men  who  carried 
on  extensive  busi- 
nesses were  the 
proper  ones  to  look 
after  the  trade  inter- 
ests of  the  country. 
At  the  present  time, 
besides  occupying 
the  position  of  a 
member  of  the 
Senate,  Mr.  Thibau- 
deau is  a  director  of 
the  University  of 
Laval,  of  the  Notre 
Dame  hospital,  of 
the  Montreal  Park 
and  Island  Railway, 
and  is  also  closely 
connected  with  many 
other  of  the  leading 
financial  and  com- 
mercial organiza- 
tions of  the  country. 
M  r .  Rudolphe 
Audette,  who  was 
admitted  a  member 
of  the  firm  about  ten 
years  ago,  is  not  only 
an  able  and  success- 
ful man  in  his 
business,  controlling 
as  he  does,  the  office 
and  financial  end  of  the  business  at  Quebec,  but  is  also  much 
sought  after  by  outside  companies  and  organizations  owing  to  his 
recognized  ability.  He  is  at  this  time  president  of  La  Banque 
Nationale  and  a  director  of  the  Quebec  Bridge  Co.,  as  well  as  being 
an  active  member  of  other  commercial  organizations. 

Of  the  two  brothers  who  first  gave  the  firm  its  present  name, 
much  might  be  said,  but  it  sufficeth  here  to  mention  that  they  were 
not  only  exceptionally  clever  and  much  respected  men  in  their 
particular  branch  of  business,  but  that  in  public  life  they  were  the 
recipients  of  many  honors.  The  late  Hon.  Isidore  Thibaudeau  was 
for  many  years    a  director,  and  at  one  time  the  president  of  La 
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Pernn's  Gloves 


s>,0MC^ie79       PHIUOE(.P„, 


,;<--<: 


Perries  Gloves 

For  Ladies 


Perrin's  Bretagnej  Studs,  Lacing 
Perrin's  Belfort,     2  Dome  Fasteners 
Perrin's  Lucille,     2        " 
Perrin's  Olga,  1        " 

Perrin's  Broadway,  2    " 
Perrin's  Favette,  4  Pearl  Buttons 


Perrin's  Gloves 

For  Gentlemen 


Perrin's  Conde 
Perrin's  Breda,  2 

Perrin's  Dauphine,  2 
Perrin's  Regence,      2 
Perrin's  Elk  Tan  Cape.i 
Perrin's  Cable  Sewn,    2 


2  Dome  Fasteners 


QUALITY     GUARANTEED. 

The  above  lines  are  always  leading  and  are  much  recommended 
for  style  and  good  wear.  We  have  a  complete  stock  ordered  for 
the  Fall  trade  in  the  best  selling  shades. 

Perrin  Freres  &  Cie. 

S  Victoria  Square,   Montreal . 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples    for    FALL   TRADE    1898,    now    ready. 


Imited 


FLANNELETTES 


Stripes  and   Checks 


Domet  Flannels 
Shaker  Flannels 
Courtenay  Flannels 
Flannelette  Sheeting 

Agents    .    .    . 

J.  SPROUL  SMITH,  30'^  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


Cottonades 

Denims 

Tickings 

Galateas,  Yarns,  etc. 


HILLS 


is 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 


.ST.  JOHN,  N.B. 


f>0 
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LONG  RECORD  IN  WHOLESALE  TRADE  -Continued. 
H;inque  Nationale.      He  was  a   member  of  the  Government  formed 
by  the  late  Hon.  John  Sandlield   Macdonald,  and  represented  both 
Quebec  Kast  and  Quebec  Centre  in  Parliament. 

The  Hon.  Joseph  Rosaire  Thibaudeau,  senator,  severed  his  con- 
nection with  the  firm  upon  his  acceptance  of  the  Shrievalty  of 
Montreal,  but  continues  to  interest  himself  in  many  leading  com- 
mercial and  charitable  institutions.  He  is  at  present  the  president 
of  The  Royal  Electric  Co.,  director  of  The  Park  and  Island  Rail- 
way, etc.,  etc. 

The  firm  is  at  present  composed  of  the  Hon  Alfred  A.  Thibau- 
deau, Montreal,  and  Mr.  Rudolphe  Audette  and  Roger  Larue,  of 
Quebec.  The  Hon.  Mr.  Thibaudeau,  while  yet  quite  a  young  man, 
is  senior  partner  and  overlooks  the  entire  business  of  the  firm  from 
his  Montreal  office.  The  Quebec  house  is  under  the  supervision  of 
Mr.  Audette,  who  controls  the  office  and  finances,  and  Mr.  Larue, 
who  gives  his  attention  specially  to  the  buying  and  handling  of  the 
goods. 

Mr.  Roger  Larue,  who  has  for  many  years  been  connected  with 
the  firm,  became  a  member  thereof  about  ten  years  ago,  and 
devotes  his  attention  to  the  buying  and  distribution  of  the  goods, 
and  much  of  the  latter-day  success  of  the  firm  is  due  to  his  thorough 
knowledge  and  close  attention  to  this  most  important  branch  of  the 
business. 

Unlike  many  other  prominent  wholesale  houses,  Thibaudeau 
Bros.  &  Co.  are  staunch  believers  in  the  English  idea  of  remaining 
in  the  same  location,  and,  consequently,  their  extensive  business 
has,  for  many  years,  been  done  from  the  splendid  premises  which 
they  now  occupy.  In  fact,  the  Montreal  warehouse  has,  during  its 
long  existence,  been  moved  but  once,  and  then  only  one  door,  from 
338  St.  Paul  street  to  Nos.  332,  334  and  336.  Some  years  ago 
the  increase  of  business,  especially  in  Eastern  Canada,  necessitated 
the  starting  of  a  warehouse  in  the  city  of  Quebec,  and  this  move 
has  proven  the  wisdom  of  the  heads  directing  the  affairs  of  the 
firm  ;  subsequently,  the  larger  and  growing  business  with  English 
manufacturers  and  exporters  called  for  the  establishment  of  an 
office  in  London,  from  which  branch  the  extensive  British  and 
foreign  purchases  of  the  house  are  now  conducted. 

Dry  goods  of  all  kinds  are  handled  by  the  firm,  and  the  territory 
which  it  covers  is  in  no  wise  restricted,  its  operations  extending  from 
Halifax  in  the  east  to  Victoria  in  the  west,  and  the  turnover  exceeds 
a  million  and  a  half  dollars  a  year.  It  is  understood  that  this  old 
firm  will  soon  take  preliminary  steps  to  retire  from  business,  the 
intention  being  to  withdraw,  all  the  members  having  realized  hand- 
some competencies. 

In  conclusion,  it  may  safely  be  said  that  few  Canadian  firms 
have  yielded  so  many  or  such  ample  fortunes  to  retiring  members, 
or  an  equal  number  of  men  whose  qualifications  for  the  administra- 
tion of  the  affairs  of  banks  and  financial  and  commercial  organiza- 
tions have  been  acknowledged,  as  well  as  their  ability  and  readiness 
to  assist  in  the  administration  of  the  political  affairs  of  the  country. 

The  next  oldest,  apparently  the  oldest,  and  doing  business 
under  one  continuous  name,  is  that  of  J.  G.  Mackenzie  &  Co.,  of 
Montreal.  This  business  was  established  in  1829  by  the  late  John 
G.  Mackenzie,  and  has  always  occupied  a  high  and  honorable 
position  in  the  business  community.  The  firm  is  at  present  com- 
posed of  Mr.  Hector  Mackenzie  and  Mr.  James  P.  Cleghorn.  The 
Review  hopes  to  publish  an  illustrated  sketch  of  this  house  in  a 
future  issue.  These  articles,  it  may  be  said  incidentally,  are  not 
given,  as  many  such  are,  for  advertising  purposes,  but  simply  to 
awaken  and  cultivate  an  interest  and  just  pride  in  the  age  of  a  firm. 
The  continuance  of  a  house  in  business  for  such  a  length  of  time 
as  either  of  those  mentioned  in  this  article,  goes  to  show  that  the 
members  of  the  firm  have  always  been  careful  to  preserve  the 
reputation    of  the  house  by  strict  business   methods  and  honest 


dealings,  and  further,  that  they  have  used  every  effort  to  see  that 
the  younger  partners,  and  those  who  would,  in  the  natural  course 
of  events,  succeed  to  the  business,  should  be  men  equally  anxious 
to  preserve  the  good  name. 

Should  any  readers  be  able  to  furnish  reminiscences  of  the  early 
days  of  either  of  the  firms  named,  or  of  any  other  specially  old 
house,  Thk  Review  would  be  pleased  to  receive  the  same  for 
publication. 


A   WEAK   POINT   IN   THE  U.S.  BANKRUPT   LAW. 

From  The  St.   Louis  Dry  Goods  Reporter. 

WHILE  this  country  now  has  a  national  bankrupt  law, 
which  goes  into  effect  about  August  1,  it  should  not  be  for- 
gotten that  it  is  not  uniform  in  its  operations.  Its  lack  of  uniformity 
is  due  to  allowing  State  exemptions  to  remain  unchanged.  As  is 
well  known,  these  exemptions  vary  largely,  being  moderate  in 
some  States,  while  in  others  they  are  excessive  and  unreasonable. 

A  glance  at  some  of  the  exemption  laws  of  the  States  may  be 
interesting.  In  Alabama,  160  acres  of  land,  of  a  value  not  exceed- 
ing $2,000,  is  exempt,  also  personal  property  of  the  value  of 
$1,000,  and,  in  addition,  there  are  a  large  number  of  specified 
articles.  This  gives  an  Alabama  bankrupt  an  exemption  of  $3,000 
and  more  which  cannot  be  attached  under  the  national  bankrupt 
law. 

California  is  very  liberal  in  the  way  of  exemptions,  a  home- 
stead being  secure  to  the  value  of  $5,000  ;  in  addition,  there  is  a 
very  long  list  oi  personal  articles  exempt  which  amounts  to  thou- 
sands of  dollars  more,  so  that  if  a  person  should  fail  in  California, 
under  the  national  bankrupt  law,  he  could  still  retain  a  moderate 
fortune  in  his  possession. 

On  the  other  hand,  in  the  little  State  of  Delaware,  there  is  no 
real  estate  exemption  and  only  a  few  hundred  dollars  exemption  in 
personal  property.  Thus,  while  the  merchant  in  California  may 
still  retain  a  fortune,  the  unfortunate  debtor  in  Delaware,  under 
this  same  bankrupt  law,  will  lose  all  his  property  except  a  few 
hundred  dollars  personality. 

In  Illinois,  a  householder  can  only  retain  his  homestead  to  the 
value  of  $1,000  and  $3,000  additional  in  personal  property. 

In  Indiana,  the  total  exemption  of  the  householder  is  only  $6oo, 
either  in  real  or  personal  property  as  he  may  elect. 

In  the  great  State  of  Texas,  a  homestead  not  in  any  town  or 
city  is  exempt  to  the  amount  of  200  acres  of  land  and  the  improve- 
ments thereon.  In  the  city  or  town,  a  homestead  consisting  of  one 
lot  or  more,  not  exceeding  in  value  $5,000,  and  without  any 
reference  to  the  value  of  the  improvements  thereon,  shall  be  exempt, 
or  land  that  is  used  for  the  purpose  of  a  home.  In  addition  to  the 
above,  there  is  a  long  list  of  personal  property  also  exempt.  Thus, 
while  a  merchant  may  be  bankrupt  so  far  as  his  business  is  con- 
cerned, if  he  wishes  to  cheat  his  creditors  he  can  put  a  large 
amount  of  money  into  a  homestead  during  the  years  of  his  mer- 
chandising, and  can  be  perfectly  safe  from  attachment. 

Contrast  the  law  of  Iowa  with  that  of  Texas  ;  in  the  former 
State,  the  homestead  shall  not  exceed  in  value  $500,  in  addition  to 
a  number  of  household  and  personal  items  which  are  exempt,  but 
the  total  is  very  small  compared  with  that  which  the  California  or 
Texas  householder  can  place  to  his  credit. 

In  the  State  of  New  York,  the  exemption  to  the  householder  in 
lot  and  buildings  does  not  exceed  $1,000  in  value,  with  other 
exemptions  of  personal  property  amounting  to  $250  additional. 

It  is  not  necessary  to  enumerate  any  more  instances  to  show 
that  the  present  national  bankrupt  law  is  not  uniform  in  its  opera- 
tions. While  it  contains  many  good  features,  especially  that  one 
preventing  preferences,  it  cannot  be  said  that  this  country  has  a 
uniform  Act  of  bankruptcy,  and  never  will  have,  until  the  exemp- 
tions in  all  the  States  are  made  of  equal  value. 
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TO  VANCOUVER 


We  have  been  asked  for  sample  pairs  of 

Eureka  Blankets 

For  this  part  of  it  we  give  credit  to  The  Review,  but 
for  the  many  orders  that  have  followed,  we  think  the  credit  is 
due  to  the  quality  of  our  Blankets. 

We  guarantee  them  full  size,  full  weight  and  pure  wool. 

If  you  want  the  best  blanket,  let  us  send  you  a  pair  of  our 
make  as  a  sample. 


EUREKA  WOOLEN  MFG.  CO. 

Limited 

■  — EUREKA,  N.S. 

H.  B.  Muir  &  Co.,  iW"    Montreal 

Agents  for  Quebec  and  Ontario. 


Everyone 

Engaged  in  the  Clothing  Business 
between  Sydney,  Cape  Breton, 
and  Victoria,  British  Columbia, 

should  see  some  of  our 

SPECIAL  LINES  IN 

Boys'  and 
Children's  Suits 


Shall  be  pleased  to  send  samples 
on  receipt  of  post  card. 


CLAYTON  &  SONS 


Best  Equipped  Clothing  Factory 
in  Dominion  of  Canada. 


HALIFAX,  N.S. 
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Fall  and  Winter 
Underwear 

We  manufacture  everything  your  customer  can  ask  for  in 

INFANTS',  GIRLS' 
and  BOYS' 
LADIES'  and  MEN'S 


VESTS . . . 
DRAWERS 
COMBINATIONS 


Our  Full-Fashioned  Underwear  bears  our  label,  "  TURNBTJLL'S." 

THE  C.  TURNBULL  CO.,  -» 

Established  1859.  GALT,   ONT. 


UNDERWEAR 
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TIGER 


BRAND 


TRADE  MARK 

Made  in  sizes  from  20  in    to  46  in. 


Unexcelled  for  Durability,  Style  and  Finish. 


Dealers  can  assort  their  stocks  at  any  season 
of  the  year. 
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the  Gait  Knitting  Co. 
6alt,0nt 


RETAIL    ONLY. 
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Che  l>at  and  £ap  trade. 


THE  CANADIAN  TRADE  AT  PRESENT. 

THERE  is  nothing  particularly  new  in  the  hat  trade  during 
August.  It  is  too  early  yet  to  know  what  the  tendencies  in 
spring  styles  are.  Jobbers  are  shipping  fall  goods  to  the  retailers, 
and  the  roll  curl  in  hard  felt  hats  seems  to  hit  the  popular  taste. 
The  staple  trade  in  British  hats  is  as  good  as  usual,  perhaps  a  little 
better,  if  anything,  this  season. 

UNION     MADE    HATS. 

Since  the  establishment  by  law  of  a  Labor  Day  in  Canada 
(September  5),  there  has  grown  up  quite  a  demand  in  the  large 
cities,  where  the  labor  organizations  are  strong,  for  union-made 
hats.  These  hats  are  purchased  usually  in  lots  for  each  union,  the 
members  of  which  wear  similar  headgear  on  Labor  Day.  This 
demand  favors  hats  made  in  the  United  States  as  against  Canadian 
or  British  hats,  there  being  no  hatters'  union  in  Canada.  Each  hat 
has  a  label  pasted  inside  with  "  United  Hatters  of  North  America  " 
on  it.  A  Canadian  hatman  pointed  out  to  The  Review  that  by 
wearing  this  particular  hat,  union  labor  was,  perhaps  unwittingly, 
discriminating  against  Canadian  workmen  in  hat  factories. 

TALL  HAT  WITH  CHECKED  CLOTHES  ! 

A  few  days  ago  I  saw  a  man  with  such  contempt  for  the  con- 
gruities  of  dress  that  he  wore  a  tall  hat  and  a  check  suit  so  loud  that 
a  deaf  man  would  have  been  painfully  aware  of  its  proximity.  To 
cap  the  climax,  he  had  a  clay  pipe  in  his  mouth,  which  he  was 
calmly  smoking  as  he  sauntered   down  the  street. — Hartford  Post. 

LIFE    OF    A    PANAMA    HAT. 

"Stroller,"  writing  to  The  Philadelphia  News,  says:  "The 
life  of  a  Panama  hat,  that  is,  if  it  is  a  good  one  to  start  with,  com- 
pares somewhat  with  the  life  of  the  owner  of  it.  One  can  run 
through  either  in  a  hurry  or  hang  on  for  a  long  time  if  it  is  desired. 
If  carefully  kept,  a  Panama  hat  should  last  all  the  way  from  10  to  40 
years.  I  know  a  gentleman  who  resides  in  West  Philadelphia  who  has 
owned  and  steadily  worn  through  the  summer  months  a  Panama  hat 
for  nearly  40  years.  It  has  been  bleached  every  couple  of  years 
since,  and  trimmed  and  relined,  and  it  is  to-day  to  all  intents  and 
purposes  as  good  as  when  I  first  saw  it  thirty  years  ago.  I  know 
of  another  Panama  hat  now  worn  by  a  physician  in  this  city  which 
has  had  almost  as  long  a  life.  Long  before  he  got  it  his  father 
wore  it.  I  know  dozens  of  them  which  have  been  in  use  from  ten 
to  twenty  years.  The  lining  wears  out,  but  the  body  of  the  hat 
keeps  good.  Of  course,  care  has  to  be  used  to  keep  them  such  a 
long  time,  but  the  Panama  itself  is  almost  indestructible.  The 
original  cost  of  the  hats  that  I  refer  to  was  not  exorbitant,  none  of 
them  costing  over  $14." 

THE    NAME    OF    A    HAT. 

A  hat  to  be  a  success,  to  sell  well  and  continuously,  must  have 
better  qualities  than  those  expressed  or  suggested  by  the  name, 
no  matter  how  pleasing,  catchy  or  sentimental  the  latter  may 
be.  A  good  hat  without  a  name  will  undoubtedly  meet  the 
expectations  of  maker  and  seller,  and  a  good  name  for  such  a  hat 
may  prove  helpful  in  its  disposal  and  is  not  likely  to  prove  at  all 
detrimental.  But  a  poor  hat  with  the  best  name  within  the  range 
of  selection  will  be  a  poor  hat  still,  and  poor  in  every  sense  of  the 


word.  It  is  not  a  really  difficult  matter  to 
choose  a  name  abounding  in  sentiment,  ex- 
pression and  sense,  and  the  choice  and  use 
of  such  a  name  is  advisable.  But  it  should 
be  remembered  that  the  devoutly  wished 
prosperity  is  dependent  first  and  foremost 
upon  the  full  value  quality — evidenced  in 
materials,  make-up  and  salableness — of  the 
hat  in  which  it  is  to  be  placed. — New  York  Hat  Review. 


THE    USE    OF    HATS. 

A  writer  in  The  Hartford  Post  says  :  Excessive  politeness  is 
hard  on  hats,  a  prominent  hat  dealer  tells  me.  I  thought  when  he 
told  me  this  he  was  trying  to  get  off  some  joke,  but  he  explained 
that  it  is  due  to  taking  off  hats  in  bowing.  He  says  he  can  tell 
whether  a  man  bows  often  or  not  to  the  ladies  by  the  rim  of  an  old 
hat.  Men  who  don't  indulge  in  this  habit  have  hats  that  wear  out 
at  the  crown  before  they  do  at  the  brim.  Now,  that  the  military 
salute  is  au  fait  that  hatter  will  lose  custom  and  can't  tell 
character  so  easy.  He  says,  moreover,  that  a  determined  man 
pulls  his  hat  down  over  his  ears,  so  that  it  is  stretched  all  out  of  size 
and  shape,  but  a  light  headed  man  doesn't  have  vigor  enough  to 
more  than  perch  his  hat  lightly  on  the  top  of  his  crown.  Careless 
men  neglect  to  brush  their  hats,  but  overcareful  men  brush  them 
until  they  take  all  the  nap  off.  He  says  there  are  lots  of  other 
funny  things  in  hats,  and  I  believe  him,  but  time  and  the  hour 
forbid  any  mention  of  them. 

A    NEW    COMPANY    AT    TRURO. 

Messrs.  John  and  Edward  Archibald,  the  wealthy  tobacco 
manufacturers,  of  Granby,  together  with  Rupert  Foster  Archibald, 
commercial  traveler  ;  James  Henry  Heeler  Mack,  commercial 
traveler ;  Wm.  Frederick  Mahon,  accountant  ;  Caroline  Parker 
Archibald,  Mary  Crowe  and  Edgar  Melville  Fulton,  of  Truro,  are 
seeking  incorporation  under  the  name  of  The  Archibald  Company, 
to  carry  on  a  wholesale  business  in  hats,  caps,  furs,  straw  goods, 
etc.  The  head  office  of  the  company  will  be  in  Truro,  N.S.  The 
capital  stock  amounts  to  $25,000,  divided  into  250  shares  of  gioo 
each.  Messrs.  J.  H.  K.  Mack,  W.  F.  Mahon,  and  E.  M.  Fulton, 
are  the  provisonal  directors. 


IMPROVEMENTS    TO    A    TORONTO    WAREHOUSE. 

Stonemasons,  carpenters,  painters  and  glaziers  have  been 
actively  engaged  for  some  time  in  renovating  and  beautifying  the 
warehouse  of  John  Macdonald  &  Co.,  Toronto.  When  mechanics 
are  employed,  and  the  volume  of  trade  is  increased  to  such  an 
extent  as  to  induce  merchants  to  have  their  places  of  business  not 
only  pleasant  to  them,  but  ornamental  to  the  city,  we  have  indis- 
putable evidences  of  prosperity.  The  warehouse  is  one  of  the 
largest  wholesale  warehouses  in  Canada,  yet  it  is  devoid  of  the 
dullness  and  heaviness  sometimes  seen  in  such  establishments. 
This  renovating  of  the  outside  of  their  warehouse  has  been  done  by 
this  firm  with  the  same  intention  as  that  which  caused  them  to  procure 
such  a  full  assortment  of  stocks  and  to  secure  special  lines  inside 
the  warehouse — in  order  to  attract  customers  attending  the  Indus- 
trial Fair  next  month. 


DEATH     OF    WILLIAM     SOMERVILLE. 

William  Somerville,  manager  of  The  Cornwall  Manufacturing 
Co.'s  woollen  mill,  died  July  14,  aged  46.  He  was  a  native  of 
Cobourg  and  spent  most  of  his  life  in  the  woollen  business.  After 
some  years  in  the  Peterboro'  mill  he  went  to  Montreal  and  became 
manager  of  the  Globe  mills. 
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Hutchison,  Disbeu  fluid 


TORONTO 


Select 


Woollens  and 
Tailors'  Trimmings 
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Fall  Stock  Complete 


NONE    BETTER 


OUR   AIM" 


Best  Goods 
Right  Values 
Newest  Styles 


In  Men's  wear,  Woollens  and 
Trimmings,  also  in  Fabrics 
for  Ladies. 


TAILOR-MADE   GARMENTS— We    invite    the    attention   of 
the  trade  to  this  new  department. 


Hutchison,  Nisbet  &  Auld 


Collars,  Cuffs 

and 

Shirt    Bosoms 


it 


WATERPROOF." 


THE 


Only  the 

Best  flaterials 

Used 


SUPERIOR  TO  ANY  PRODDCED 


The  A.  B.  Mitchell  Co. 

16  ^reepeptard  TORONTO 

Agent- DUNCAN  BELL,  Montreal. 


COLLARS 
CUFFS  » 
SHIRT  BOSOMS 


Your  customers  "want"  the  best. 
You  must  "have"  the  best. 
OURS  "are"  the    best. 

ALL  GENUINE  GOODS  are  Yj/|^ 

stamped  with  our  TRADE  flr^Wx  MARK 

Trade  Mark 


MILLER  BROS.  &  CO. 


30  DOWD  STREET,  MONTREAL 
Toronto  Agent 

G.  B.  FRASER,  3  Wellington  St.  East 


THIS  SPACE  BELONGS  TO 


Ballingall, 
Copeman  &  Co 


PARIS,  ONT. 
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Makers  of  a  Special  Brace  that,  for 
comfort  and  ease,  cannot  be  surpassed. 
The  price  suits  every  pocket.  No 
round  shoulders  or  binding  feeling 
when  they  are  worn. 

WRITE  FOR  PARTICULARS,  PRICES,  ETC. 
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TO  SUCCEED  AS  A  DRUMMER. 

TRAVELING  SALESMAN  GIVES  SOME  ADVICE— BE  SAYS  YOU 
MUST  HAVE  ONE  HUM;  TO  SELL  AND  KNOW  HOW  TO  SELL 
IT — EXPERIENCE  A  NECESSITY  10  HAKE  SUCCESS — PISTOLS, 
PLAYING  CARDS  AM)  WHISKEY  WILL  KILL  ANY  MAN — THE 
OLD-TIME  HARD  DRINKER  who  TOLD  FUNNY  STORIES  A 
THING  OF  THE  l'AST. 
■   .   ■  .'■^S'tTgTT 


HAVE  traveled  twenty  years,  and  never  missed  a 
season.  I  have  been  married  eight  years,  and  spent 
only  one  Christmas  with  my  wife.  Hut  I  would 
rather  be  a  traveling  salesman  than  a  lawyer  or  a 
doctor,  writes  Henry  W.  Chapman  in  The  Boston 
Globe. 

Perhaps  it  is  true  that  to  succeed  at  anything  a  man  must  prefer 
that  thing.  If  I  am  to  be  guided  by  my  own  experience,  there  are 
also  other  essentials  to  even  a  reasonable  success.  Know  your 
goods,  know  your  market,  know  your  customers.  Work  by  day 
and  travel  by  night.  Keep  your  digestion  and  your  temper  even. 
Keep  your  eye  clear  and  your  hand  steady,  and  tell  your  customers 
the  truth — not  fairy  stories,  not  even  "  good  stories. " 

The  commercial  traveler  who  carries  a  pistol,  a  pack  of  cards, 
a  bottle  of  whiskey  and  a  box  of  cigars  in  his  satchel  doesn't  hold 
out.  As  a  type  he  is  rapidly  disappearing.  The  merchants  of  the 
United  States  have  gotten  educated  beyond  him. 

Goods  are  no  longer  sold  on  friendship,  They  must  have  merits 
of  their  own.  and  they  must  be  offered  for  sale  at  the  right  time. 
Anticipation  is  half  the  battle. 

In  the  development  of  this  country  the  part  played  by  com- 
mercial travelers  is  rarely  considered.  Yet,  it  is  a  most  important 
one.  But  it  is  a  great  deal  easier  to  go  out  and  do  a  thing  than  it 
is  to  tell  how  it  is  done. 

Instead  of  the  commercial  travelers' s  work  being  a  picturesque 
spree,  with  good  stories,  good  cigars  and  perpetual  parlor  car  seats, 
it  is,  after  all,  governed  by  exactly  the  same  rules  as  those  which 
regulate  other  businesses.  He  is  the  middleman  between  the  seller 
and  buyer,  and  he  must  command  the  respect  of  each  of  them. 

In  order  to  do  this  he  can't  well  avoid  being  truthful,  courteous 
and  polite.  Instead  of  loafing,  drinking  and  exchanging  jokes 
with  the  people  along  his  route,  he  must  work  hard  each  day,  say 
one  town  a  day,  and  travel  by  nights  to  the  next  stopping  place.  It 
is  hardly  necessary  to  say  that  he  must  feel  well  and  keep  well  to 
be  able  to  do  this,  and  his  digestion  must  be  equal  to  almost  any 
kind  of  food  he  finds. 

If  my  own  experience  is  of  any  value  to  young  men  who  may 
think  of  starting  out  in  this  business,  they  are  welcome  to  it.  I 
began  on  the  road  about  the  time  I  reached  my  majority  ;  already 
I  had  served  a  useful  apprenticeship  in  the  retail  trade. 

Why  was  this  useful  ?  Because  you  can't  sell  goods  unless  you 
know  them  ;  you  can't  convince  a  customer  unless  you  can  answer 
his  questions  and  anticipate  his  objections.  There's  no  use  wasting 
time  in  trying  to  make  friends  with  him  unless  you  can  sell  "him 
goods.  Drinking  with  him  and  telling  him  good  stories  does  not 
count  for  much  nowadays.  It's  more  and  more  straight  goods 
and  straight  business. 

Every  week  I  get  letters  from  friends  asking  advice  about  the 
road.  I  believe  it  is  true  that  I  am  the  oldest  man  in  my  line,  dry 
goods  specialties,  traveling  out  of  New  York.  For  twenty  years  I 
have  made  regular  trips  through  the  Southwest.  I  have  never 
carried  a  pistol  in  that  time  and  never  needed  one — in  spite  of  the 
saying  that  when  you  need  a  pistol  in  Texas  you  "need  it  like 
h — 1."      1  never  saw  trouble  that  I  felt  1  had  to  take  any  part  in. 

Indeed,  I  never  carried  a  weapon  since  my  early  days,  when 
there  were  not  so  many  railroads,  and  I  had  to  make  wagon  trips, 
sometimes  by  night,  from  one  backwoods  town  to  another,  with  a 
colored  man  driving  me  and  a  rifle  on  the  seat  by  my  side. 


When  a  young  man  asks  how  he  can  start,  all  I  can  say  is, 
begin  in  a  small  way.  Experience  and  reputation,  in  your  line,  are 
absolutely  necessary  to  secure  employment  by  a  good  house  at  good 
money.  I'ntil  you  have  these,  try  for  them  as  a  retail  salesman 
anywhere.      Unknown  quantities  are  not  wanted  in  big  houses. 

There  are  certain  kinds  of  trade,  such  as  the  shoe,  the  hat  and 
the  clothing,  which  do  nearly  all  their  business  by  means  of  travel- 
ing salesmen.  And  they  do  nearly  all  of  it  in  four  or  five  months  ^ 
of  the  year.  These  salesmen  go  out  in  May  and  June  to  take  their 
fall  orders,  and  they  go  again  in  November  and  December  to  take 
their  spring  orders. 

A  salesman  who  would  travel  ten  months  in  the  year  and  carry 
five  times  as  many  goods,  could  not  sell  any  more  than  they  do  in 
four  or  five,  which  indicates  that  there  are  two  kinds  of  salesmen, 
the  "pikers,"  who  grind  away  all  the  time,  and  the  men  who 
bunch  their  hits,  to  use  a  baseballism,  anticipate  their  customers' 
demands,  sell  spring  goods,  say,  in  my  line,  in  November  and 
December,  go  out  in  March  to  keep  in  touch  with  their  customers, 
and  then  spend  the  warm  months  in  New  York  selling  goods  in 
their  own  houses  to  their  road  customers  who  have  come  on  here 
to  buy  for  the  fall. 

While  it  is  true  that  it  is  the  advance  business  that  pays,  it  is 
also  true  that  there  isn't  any  man  who  can  make  what  I  call  a 
salary  unless  he  sells  goods  in  New  York  as  well  as  on  the  road. 
While  merchants  came  to  New  York  twenty  years  ago  more  than 
they  do  now,  it  is  still  true  that  they  continue  to  come  on  now  at 
certain  times.  It  is  in  New  York  then  that  the  traveling  salesman, 
who  has  been  in  their  stores  and  mixed  with  them,  knows  what 
they  want  and  how  to  sell  to  them.  And  it  is  here  above  all  that 
the  value  of  the  traveling  salesman  to  his  parent  house  is  proven, 
above  all  mercantile  agency  reports. 

The  best  customer  last  year  may  not  be  so  good  this  year  ;  dis- 
counts may  have  fallen  off,  ill  health  hurt  his  business ;  he  may 
have  quarreled  by  letter  with  the  home  house.  Now,  the  home 
house  not  only  wants  to  weed  out  undesirable  customers,  but  to 
replace  them  with  good  ones.  It  is  the  experienced  traveling  sales- 
man who  alone  can  know  not  only  when  but  where  to  go. 

If  I  tell  a  Southwestern  merchant  in  July,  in  New  York,  that  I 
will  be  in  his  place  on  December  i.  and  I've  always  "toted  fair" 
with  him,  he'll  wait  to  buy  my  line  of  goods  until  he's  seen  my 
samples.  I  have  traveled  2,000  miles  in  one  week,  and  600  miles 
in  another  week,  and  made  from  five  to  seven  towns  in  each.  On 
the  26th  day  of  last  November  I  was  in  Dallas,  on  the  28th  in 
Waco,  on  the  29th  in  Galveston,  on  December  1  in  Houston,  and 
December  2  in  Fort  Worth.  This  would  measure  only  about  700 
miles  over  the  State,  but  it  was  1,500  the  way  I  went. 

Expenses?  Expenses  don't  cut  any  figure.  You  must  get  the 
business,  no  matter  what  it  costs.  Your  expenses  may  be  $60  one 
week  and  $160  the  next.  To  meet  them  you  draw  drafts  on  the 
parent  house — not  on  a  bank.  I  never  knew  a  reputable  house  to 
refuse  to  pay  a  draft  drawn  by  a  reputable  traveling  man. 

And  for  integrity  traveling  men  are  away  above  the  average. 
The  old  timer  who  drank  hard  and  told  stories  is  no  longer  "in  it." 
The  merchant  of  to-day  knows  when  he  is  "getting  a  run  for  his 
money."  It  doesn't  do  any  harm  to  "jolly"  him  a  bit;  naturally,  * 
you  wouldn't  take  your  troubles  to  him.  Tact  and  truthfulness 
generally  win.  And  sometimes  you  can  tell  him  a  story  you  have 
heard. 

Experienced  men,  who  have  their  health,  are  never  out  of  a  job. 
Such  a  one,  who  travels  with  a  special  line  of  goods  for  a  big  house, 
may  make  512,000  to  515,000  a  year  in  commissions.  Many  of 
them  make  from  56,000  to  58,000. 

A  good  house  salesman  in  a  big  house  may  sell  in  the  market 
(that  is,  in  New  York  City,  of  course)  51,000,000  worth  of  general 
dry  goods  in  a  year.     But  he  couldn't  possibly  go  out  on  the   road 
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Our 

New 
Premises. 


We  will  occTroy  these  premises 


in  a  short  time,  and,  with  all  the 
latest  machines  at  our  disposal,  it 
will  be  the  only  large  WHOLE- 
SALE TAILORING  PLANT  un- 
der  one  Roof  and  one  Management 


in  Canada 
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OUR    NEW    BUILDING,    COR.    YONGE    AND    TEMPERANCE    STS. 

We  have  found  an  increasing  demand  for  HIGH  CLASS  GOODS, 

and  with  this  plant  at  our  disposal  we  can  meet  all  demands. 


J^HIS     Wholesale     Tailor 
Label   is  the  Registered 
Guarantee     for     Style,     Fit 
and  Durability. 


(9  Iffin^eaitX^ 


REGISTERED 

TRADE  MARK  . 


E.  Boisscau  &  Co., 


Wholesale 
Tailors 


Toronto 
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1  The  Ten  following  Novelties 


SiS 

i 

w 


WILL  BE  PRESENTED  BY  THE 


We  shall  also  offer  our  regular  representative  standard  goods,  a  few  of  which  we  will  notice  as  follows 


Gilbert  flfg.  Company 


IS 

xix 
SiS 

S3 


1  GILBERT  MFG.  COMPANY  1 

1  for  the  Autumn  of  1898.  I 


We    think  no    buyer  will  be  able    to   satisfy  his   company  who  does  not  personally  and    thoroughly  inves- 
tigate this  line  of  dress  linings.  Si! 

We  shall   double  our   office  force   of  salesmen  to    be  able   to    properly   attend   to    the    new    accounts    we 
expect  to  open  this  season. 


xix  Six 

Sis  Sis 

|g  1st.   XXX  Sublime  Silk  Premier  ;  superb  goods. 

2d.  Commodore  Fabric  ;  a  great  novelty  for  waist  linings. 

3d.  No.  10  Sea  Island  Silk  ;  wanted  by  every  lady  in  the  land. 

si!  4th.  No.  20  Sea  Island  Silk  ;  wanted  by  every  lady  in  the  land.  0 

5th.  Sea  Island  Silk  Skirting;  wanted  by  every  lady  in  the  land. 

6th.  Satin  Duplex  Skirting  ;  as  handsome  as  a  woven  fabric. 

|j§  7th.  Sublime  Illuminated  Skirting  :  excelling  them  all. 

8th.  No.  100  La  Reine,  fast  black  ;  for  petticoats  only, 

gg  9th.  No.  110  La  Reine,  fast  black  ;  for  petticoats  only.  sg 

gjg  10th.  No.  120  La  Reine, fast  black;  for  petticoats  only.  ill 


XIX 

xix 

H 

sis  Hi 

I    Silver  Sheen,                               Si,k  Premier)  3 

t&    Brocade  Silk  Premier,                P    _    ...  ,.  :;: 

Mineola  Skirting,                         r  5-  5K,rtin*'  | 
1    Roman  "A"  Skirting,                   Sublime  Fancy  Skirting. 

SiS  SS 

Six  Si3 

SiS  SiS 

XIX                                                    Also  a   line  of  our  justly  celebrated   Gilbert  fast  black  Henriettas   and  fast  black   Linings.  XIX 

Kjg                                                    Also  a  full  range  of  colors  and  BETTER  qualities  than  ever  of  our  j-leaf  twills.  jjS 

MK                                                    Also  a   new  range  of  patterns   in  fast  black  Padded   Goods.  Mtu 

XtX                                                    In   Satins  we  make:   SATIN  MARQUISE,    SATIN  SURAH,   SUPER  SATIN  SURAH.  xiS 

Bjg                                                                      Making  altogether  a    line  of  Linings  uuapproached  in  this  or  any  other  country.  Sj;S 

Sis  2*s 

XIX  XIX 

§!«|  From  this  date  we  shall  offer  all  of  our  Combed  Yarn  stock,  composed  of  Organdies,  Dimities,  and  Grena- 

S!S         dines,  at  sixty  cents  on  the  dollar,  which  will  make  the  net  prices  from  4^  cents  a  yard  up.     Send  for  samples 
before  the  line  is  broken  up. 


Xij 


Six  C—^                                                 m.                         %/                               xix 

SiS  SiS 

380-382  Broadway      *    <     NEW  YORK                     £3 

sjs  lis 

&  xSI 
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Gloves 


...AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will   not   regret   Buying 
W.  Cairnes  &  Co.'s 

GLOVES   AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

•'  THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each  button. 


s>l  AM. 


Established  1870. 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 


WHITE 

SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 

E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


C.  K.  HAGEDORN,  Manager. 


Suspenders 


.  .  and 


Buttons 


:  x 
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♦  TRADE  T 

♦     BERLIN     I 

T  MARK  1 

♦♦♦♦♦»♦♦♦♦♦♦♦»♦»♦♦+♦♦ 

t  t 

"We  Fear  Nae  Foe." 


Fall  Samples  now  on  the  Road. 

We  are  again  showing  a  beautiful  assort- 
ment of  choice  values  which  we  feel  confident  will 
meet  the  requirements  of  the  trade. 

We  would  respectfully  solicit  a  mail  order, 
if  not  already  on  our  ever  increasing  list  of  customers. 


Try  us. 


We  are  noted  for  filling  orders  promptly. 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 
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TO  SUCCEED  AS  A  DRUMMER— Continued. 

with  general  samples  and  sell  half  that  amount  in  a  year.  Net,  a 
good  traveling  salesman  with  a  special  line  of  dry  goods  might  sell, 
on  the  road,  5 1,000,000  worth  of  his  specialty.  So  the  cost  to 
general  houses  is  less  than  to  special  lines  to  sell  their  goods,  and 
the  general  salesmen  get  paid  less. 

Concentration  is  what  pays  the  house,  as  well  as  its  travelers. 
Know  your  market,  know  your  customers  and  know  your  special 
line  of  goods.  Every  successful  road  salesman  has  offers  to  take 
outside  lines.  But  1  have  always  refused  ;  it's  better  to  have  one 
thing  to  sell,  and  to  sell  that  and  nothing  else. 

In  all  my  20  years  on  the  road,  I  have  never  been  insulted, 
never  had  a  personal  altercation  ;  and  the  one  Christmas  that  my 
wife  did  spend  with  me  she  traveled  2,000  miles  to  do  it. 

But  I  love  my  business.  I  wouldn't  give  it  up,  even  if,  like 
some  habits,  it  does  "  unfit  a  man  for  anything  else. 


WALL  PAPER  FOR  DRY  GOODS  MERCHANTS. 

AS  many  dry  goods  merchants  handle  wall  paper,  they  will  be 
interested  in  the  following  descriptive  article  of  M.  Staunton 
&  Co.'s  new  line  for  1899  : 

The  new  line  of  wall  papers,  for  1899,  by  this  firm,  is  now  ready 
for  the  wall  paper  dealers  of  Canada.  The  custom  of  the  firm  is  to 
prepare  each  season's  line  after  a  careful  study  of  the  designs  and 
colorings  that,  by  large  sales,  are  found  to  be  popular,  and,  at  the 
same  time,  they  embody  all  the  new  ideas  of  the  foremost  artists 
which  are  adapted  to  the  Canadian  trade.  The  result  is  a  line  of 
goods  that  speak  for  themselves.  These  features  are  characteristic 
of  the  line  for  next  season,  which  has  already  been  shown  to  some 
of  the  largest  buyers  in  the  country.  Some  exceptionally  large 
orders  have  been  placed,  and  the  firm  have  been  complimented  on 
their  efforts  in  producing  a  line  of  wall  papers  which  surpasses, 
both  as  regards  patterns  and  colorings,  anything  they  have  hereto- 
fore shown.  In  fact,  the  standard  reached  is,  in  respect  of  variety 
and  attractiveness,  a  high  one,  and  the  line  possesses  every  essential 
feature  required  in  a  first-class  stock. 

This  season,  the  tendency  towards  the  deeper  and  richer  shades 
of  color  continues,  and  many  lively  creations  in  blues,  greens,  reds 
and  browns  are  observable,  but  the  popular  demand  has  not  been 
forgotten  for  light,  bright  papers,  in  the  more  delicate  tones,  suited 
to  parlors,  bedrooms,  etc.,  and  the  selection  of  these  is  large  and 
well  chosen.  The  trade  appear  to  appreciate  the  very  excellent 
values  given  heretofore  by  M.  Staunton  &  Co.,  in  their  very 
cheapest  grades  or  ungrounded  papers,  and  the  new  range  of  attrac- 
tive designs  in  bright  and  catchy  coloring  in  these  goods  will, 
doubtless,  increase  their  reputation. 

On  the  ungrounded  goods  this  year  still  further  reductions  in 
price  are  recorded.  This  also  applies  to  grounded  goods,  several 
lines  of  which  are  being  shown  at  figures  hitherto  unheard  of  in 
Canada,  the  firm  being  determined  to  meet  both  domestic  and 
foreign  competition  ;  in  fact,  their  goods  have  been  priced  with  the 
distinct  purpose  of  selling  Canadian  goods  to  the  dealer  at  consider- 
ably lower  prices  than  he  can  import  for.  While  the  prices  are 
low,  the  character  and  quality  of  the  patterns  have  been  kept  in 
advance  of  the  usual  standard  for  these  goods. 

SOME     OF     THE    NEW    PAPERS. 

The  Dry  Goods  Review  has  been  allowed  to  look  over  the 
new  samples.  It  would  be  impossible  to  give  a  detail  account  of 
all  the  designs.  Reasons  of  space  forbid  more  than  a  brief  general 
mention  of  the  leading  features,  so  that  the  dealer  may  make  a 
point  of  seeing  the  Staunton  line  before  stocking  up.  Book  One 
contains  the  ungrounded  papers,  and  it  is  hard  to  realize  that  such 
attractive  goods  can  be  sold  at  such  low  prices.  All  the  papers 
this  year  made  by  M.  Staunton  &  Co.,  it  may  be  mentioned,  will 
be  8  yards  long,  with  the  single  exception  of  ungrounded  papers,  a 


step  decided  on  with  the  feeling  that  this  consults  the  wishes  of  a 
great  majority  of  the  trade.  After  Book  One  follow  several  books 
of  grounded  white  blanks.  In  turning  over  the  samples  designs 
for  all  classes  of  rooms,  both  for  public  and  private  buildings,  are 
seen.  Borders  to  match  them  are  shown  in  widths  of  6  in.,  y  in. 
and  18  in.  In  Book  Four  are  a  number  of  patterns  with  blended 
friezes,  both  in  9  in.  and  18  in.  widths.  The  patterns  are  colored 
in  excellent  taste,  two  colorings  of  No.  124^  being  especially  ^ 
noticeable,  one  being  on  olive  and  the  other  a  rich  green. 

We  now  come  to  22-inch  goods,  the  patterns  in  which  are  above 
the  average  of  merit.  The  first  design  is  a  Romanesque  scroll 
(1243),  with  a  handsome,  one-band,  blended  frieze  and  an  artistic 
ceiling,  the  colorings  all  commendable.  The  blended  effects  pro- 
duced by  the  firm  this  year  show  the  most  superior  workmanship, 
the  changein  the  graduation  of  color  being  imperceptible.  Another, 
on  gold-blue  ground,  catches  the  eye,  while  a  third  has  an  old  gold 
ground,  the  flowers  being  of  pink  and  blue.  A  distinctively  parlor 
pattern  is  No.  1240,  in  which  the  artist  has  cleverly  embodied  the 
Japanese  rose.  The  design  is  fairly  large,  but  the  tones  are  soft,  so 
as  to  give  a  subdued,  yet  rich  effect.  No.  1277  G.G.  is  a  fine 
Moorish  pattern,  and  is  to  be  seen  in  the  embossed  books,  of  which 
there  are  several.  Attention  should  be  called,  in  passing, 
to  the  special  fancy  embossed  patterns.  One  of  these 
is  a  striking  effect  in  bronzes,  and  would  make  a  very 
handsome  room.  No.  1249  is  a  conventional  design  of 
the  best  type  for  libraries  or  dining-rooms.  Among  the  fancy 
embossed  papers  is  an  exceedingly  rich  scroll  treatment  on  a  crim- 
son ground.  The  extra  values  in  these  goods  this  year  will  give  a 
progressive  dealer  goods  that  will  equal  any  previously  manufac- 
tured, but  at  much  reduced  prices.  In  the  ingrain  papers,  an 
interesting  new  range  of  shades  is  shown  ;  there  is  not  an  old 
coloring  among  them.  The  ingrain  friezes  of  this  firm  have,  in  the 
past,  always  made  good  sale,  and  this  year  they  are  so  far  in 
advance  of  previous  efforts  that  a  large  trade  is  assured.  Their 
special  2 2 -inch  ingrain  friezes  will  be  hard  to  beat,  so  that  dealers 
who  have  hitherto  looked  to  the  American  lines  for  these  goods 
will  now  find  that  they  can  procure  equally  artistic  goods  in  Canada 
at  considerably  lower  prices. 


NEW    METHOD    OF    MERCERIZING    COTTON. 

C.  Ahnert,  of  Paris,  has  received  a  French  patent  for  a  method 
of  imparting  a  silky  gloss  to  cotton  not  in  a  state  of  tension.  He 
says  the  tension  of  cotton  in  the  treatment  with  soda  lye  for  produc- 
ing such  lustre  is  unnecessary  if  it  has,  before  entering  into  the  lye 
bath,  been  saturated  with  soap  solution.  His  improved  method  is 
as  follows  :  The  well-boiled  cotton  is  impregnated  with  a  concen- 
trated soap  solution  at  1220  Fahr.,  and  entered  into  the  alkali  bath 
of  a  concentration  of  25  to  350  Reaume  and  a  temperature  of  86  to 
1040  Fahr.;  the  cotton  is  taken  out  in  two  and  a  half  to  three  hours 
and  rinsed  with  water,  to  which  an  acid  may  be  added.  It  is  next 
bleached. 

TORONTO  PATENT  AGENCY. 

In  another  column  of  this  issue  is  a  card  of  The  Toronto  Patent 
Agency,  Limited,  Toronto,  Canada,  incorporated  and  chartered 
under  the  Ontario  Companys'  Act,  to  do  the  general  patent  agency 
business.  This  is  the  only  incorporated  company  of  its  class  in 
Canada,  although  in  England  there  are  many  and  very  prosperous 
concerns  of  this  class.  It  is  composed  of  many  of  Toronto's  leading 
citizens,  and  on  its  list  of  stockholders  are  many  well  known  in- 
ventors and  patentees.  Those  having  business  to  do  with  the 
company  can  depend  on  honorable  treatment  and  on  having  their 
business  well  looked  after.  The  managing-director,  Mr.  J.  Arthur 
McMurtry,  is  a  man  well  known  to  the  business  community  of 
Canada.  The  company  has  established  offices  in  all  the  principal 
cities  of  Canada  and  the  United  States. 
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Distinguished  for 


Wrappers 


the  Hang  of  the  Skirts  and 

the  Fit  and  Finish  of  its  Waists. 


Manufactured  by 


THE  MARITIME  WRAPPER  CO., 


No.   754. 
To  Retail  at  $1.50. 


ONTARIO    AGENT: 

J.  H.  PARKHILL, 

Hi  Toronto  Arcade. 


Limited 


Woodstock,   N.B. 


No.  752. 
To  Retail  at  $1.75. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bide.,  Melinda  St. 


Toronto 


HOTELS  FOR  COMMERCIAL  MEN. 

Halifax,  N.  S Halifax  Hotel 

"      Queen  Hotel 

Montreal Windsor 

St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

Walker  House 

Winnipeg Leland 

Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


Merchants  , 


•  •  mtj/lOlllCt  our  travellers  fail  to  call 
on  you  with  samples  please  write  us  and  we  will 
send  you  samples  and  prices. 

We  absolutely  guarantee  our  rubber  coats  to  be  thoroughly  waterproof 

and  never  to  harden. 

The  Beaver  Rubber  Clothing  Co. 


Sole  Manufactures 
11  Beaver  Brand 
Mackintoshes  " 


1490  Notre  Dame  St., 

....MONTREAL 


(j-eneral  Merchants 


IP 


May  have  a  copy  of  them  sent  free 
at  any  time  they  wish  to  consult 
the  advertising  columns.  Special 
clubbing  rates  on  application. 


and  other  Dealers,  who  are  regular 
subscribers  to  THE  DRY  GOODS 
REVIEW,  wishing  copies  of 

THE  CANADIAN  GROCER. 

THE  CANADIAN  HARDWARE  AND 

METAL  MERCHANT. 
HIE  BOOKSELLER  AND  STATIONER. 
THE    CANADIAN   PRINTER    AND 

PUBLISHER. 


The  MacLean  Publishing  Cov  Limited 


MONTREAL. 


TORONTO. 


THE. 


c 


ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  AGENTS 

MONTREAL  and  TORONTO 


OXFORD 
TWEEDS 


not  "Halifax." 


Halifax,  N.S.,  is  all  right.  It  has 
its  strong  points — the  citadel, ^for  instance — but  tweeds  !  Halifax 
Tweeds  !  Never  was  a  yard  made  in  Halifax.  For  thirty-one  years 
we  have  been  making  pure  wool,  durable  and  popular  fabrics,  which 
have  come  to  be  known  largely  as  "  Halifaxes."  Many  Canadian 
mills  make  so-called  Halifax  Tweeds — some  low  in  price,  conse- 
quently low  in  quality.  We  are  the  originators  and  sole  pro- 
ducers of  the  now  famous  tweeds  made  at  Oxford.  They  are 
"OXFORDS,"  not  "Halifaxes." 


Oxford  Manufacturing  Co.,  Limited,  -  Oxford,  N.S. 

The  Kind  We  Manufacture! 


Is  not  QUALITY  remembered 
long  after  PRICE  is  forgotten  1 

Fine  Kid  and  Mocha,  Nap 
and  Ind.  Tan  Buck,  Horse  Hide. 

Special  for  Bralcemen  and 
MINERS 


Creditable  Domestic  Lines 

Highest    price    for    Raw    Deer    and    Sheep    Skins. 

W.  J.  CHAPMAN 

Glove  Manufacturer,  WINGHAM. 
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Boots  and  Shoes. 


THE  representatives  of  The  Review,  in  their  travels  about  the 
Dominion,  have,  for  some  time  past,  noticed  an  increasing 
trade  in  boots  and  shoes  on  the  part  of  retail  general  stores  and 
men's  lurnishing  houses.  With  a  view  to  assisting  in  the  promotion 
of,  and  carrying  on  of,  this  class  of  business,  it  has  been  decided 
to  devote  spaceinTHE  Review  to  matters  of  interest  to  the  handlers 
of  these  goods.  Subscribers  to  The  Review  will  be  kept  posted  as 
to  what  new  goods  are  being  placed  on  the  market,  what  changes 
in  style  or  make  are  likely  to  be  brought  out  as  the  seasons  come 
and  go,  and,  so  far  as  is  possible,  to  procure  and  publish  full  and 
reliable  information  as  to  rise  or  fall  in  the  prices  for  boots  and 
shoes.  The  aim  of  the  department  is  to  help  the  retailer  to  make 
the  most  profit  out  of  his  line  of  boots  and  shoes,  by  posting  him 
upon  the  subject  thoroughly. 

A    HINT    TO    RETAILERS. 

When  the  raw  material  from  which  any  article  is  made  advances 
in  price  the  natural  result  is  for  the  manufactured  article  to  follow 
suit.  This  is  the  present  position  of  the  boot  and  shoe  market.  The 
farmers  have  for  some  time  and  still  continue  to  receive  high  prices 
for  their  green  hides,  and  they  should  be  prepared  to  pay  corres- 
pondingly for  their  footwear.  Why  not,  therefore,  secure  your 
share  of  the  profits  accruing  from  a  higher  market  ?  The  consumer 
in  nearly  all  lines  has  had  the  long  end  of  the  stick  for  some  time 
past,  and  it  is  high  time  that  retailers  were  awakening  to  the  fact 
that  business  can  only  be  successfully  carried  on  when  they  are 
getting  a  profit  on  their  goods.  Ask  a  little  more  for  your  goods, 
and  then  you  will  be  more  free  to  purchase  how  and  where  you  like. 

NEW    SHOE    COMPANY. 

Application  will  shortly  be  made  to  the  Lieutenant-Governor-in- 
Council  of  the  Province  of  Quebec  for  letters  of  incorporation  for 
the  Union  Shoe  Co.,  Limited,  with  a  capital  of  $50,000,  in  1,000 
shares  of  #50  each.  The  petitioners  include  Messrs.  J.  N.  Forget, 
J.  O.  Labbe,  A.  P.  Cimon,  E.  Robitaille,  F.  X.  Galibois,  and  T. 
Beaupre,  all  of  Montreal. 

OUTPUT    REDUCED. 

The  advance  in  the  price  of  hides  in  the  beginning  of  the  season, 
resulting  as  it  naturally  did  in  a  stiffening  of  prices  for  leather,  was 
the  cause  of  manufacturers  of  boots  and  shoes  being  compelled  to 
ask  higher  prices  for  their  output.  This  advance  all  round  has 
resulted  in  a  falling  off  of  orders  from  retailers,  who  apparently 
anticipate  a  return  to  old  prices.  As,  however,  the  prices,  both  for 
hides  and  leather,  are  being  well  maintained  and  manufacturers  of 
footwear  have  limited  their  output  for  some  time  past,  the  prospect 
for  any  immediate  decline  in  prices  is  very  small,  in  fact,  everything 
seems  to  point  to  a  further  stiffening  of  values.  Several  large  manu- 
facturing houses,  being  unable  to  make  concessions  to  retailers 
owing  to  the  high  prices  which  they  were  compelled  to  pay  for 
leather,  have  been  running  their  factories  at  not  much  «more  than 
half  their  ordinary  capacity,  and,  as  a  natural  consequence,  the  mar- 
ket is  in  no  sense  of  the  word  overstocked. 

CRUDE    RUBJSEK    ADVANCING. 

The  crude  rubber  market  has  been  very  strong  for  some  time 
past,  and  some  classes  ol  manufactured  goods  have  been  advanced 


in  price  to  meet  the  increased  cost  of  the 
raw  material.  Canadian  manufacturers  of 
mechanical  rubber  goods  have  agreed  to  a 
further  advance,  but  the  prices  for  rubber 
footwear  have  not  yet  been  so  seriously 
affected.  It  would  be  well  for  intending 
buyers  to  inquire  into  the  future  of  this  mar- 
ket, as  it  is  in  a  rather  unsettled  condition, 
and  an  anvance  may  take  place  at  any  moment.  * 


FAILURE    IN    QUEHEC. 

The  liabilities  of  Mr.  Woodley,  boot  and  shoe  manufacturer, 
Quebec,  who  assigned  on  August  3,  amount  to  $20,370,  distributed 
as  follows  :  Mrs.  Woodley,  $5,800;  A.  Pion  &  Co.,  $t,6oo  ;  F. 
Gourdeau  &  Frere,  $950  ;  H.  J.  Fiske  &  Co.,  $400  ;  W.  H.  Polly, 
$480  ;  Shaw,  Cassels  &  Co.,  $350  ;  Sirais  &  Co.,  $500  ;  M.  Lynch, 
$225  ;  Quebec  Paper  Bag  Co.,  $200  ;  P.  Galibert,  Montreal,  $690; 
L.  H.  Packard  &  Co.,  Montreal,  $300,  and  also  a  number  of  firms 
and  individuals  for  smaller  amounts.  The  assets  are  about 
$10,500. 

A    MODERN    FACTORY. 

A  representative  of  The  Review,  who  was  recently  shown 
through  the  manufacturing  establishment  of  Messrs.  J.  &  T.  Bell, 
Inspector  street,  Montreal,  was  struck  with  the  complete  and 
modern  ideas  which  prevailed  throughout  the  whole  factory.  Not 
only  is  the  building  exceptionally  well  lighted,  but  pains  seem  to 
have  been  taken  to  make  the  most  of  every  inch  ot  space,  yet,  the 
comfort  and  convenience  of  the  workpeople  have  not  been  lost 
sight  of.  The  footwear  made  by  this  firm  will  stand  comparison 
with  any  made  in  either  Canada  or  the  United  States,  the  principal 
lines  being  high  class  goods  for  men's  and  women's  wear. 

IMPORTED    GOODS. 

Men's  Wear. — The  imported  boots  and  shoes  for  men's  wear 
now  showing  are  considerably  changed  from  the  past  two  or  three 
years,  in  that  they  are  made  more  on  the  English  style  of  last,  i.  e. , 
medium  round  toe,  heavy  outside  sewing,  sole  extended  back  to 
the  heel,  and  the  heels  themselves  longer  and  heavier  than  hereto- 
fore. This  shape  is  certainly  much  more  sensible  and  comfortable 
than  the  sharp  pointed  goods  which  were  sold  some  time  ago,  and, 
as  great  attention  has  been  given  to  finish  and  general  style,  the 
appearance  of  these  boots  and  shoes  is  quite  attractive.  The 
popular  leathers  are  box  calf,  vici  kid  lined,  Harvard  calf,  wax 
calf,  and  cordovan,  boxcalf,  if  anything,  having  the  preference. 
As  many  manufacturers  are  rtow  viscolizing  leather  and  using  a 
filling  made  of  ground  cork  and  rubber  cement  between  soles, 
thereby  making  the  goods  water  and  damp  proof,  it  is  probable 
that  a  large  number  of  tan  and  colored  shoes  will  be  worn  during 
the  coming  winter. 

A  storm-proof  boot,  used  for  hunting,  etc.,  in  the  United  States, 
with  high  cut  bals.  (about  eight  inches),  is  finding  its  way  into 
Canada  in  considerable  quantities. 

In  dress  shoes,   both  bal.  and  buttoned  patents  will  continue  to 
be  worn  on  the  street,   while  pumps  and  Oxfords  will  hold  sway  for    ' 
evening  wear,    together  with  serge  top   congress   patent  boxing. 
Opera  and  house  slippers  are  of  sensible  shapes  and  made  in  choco- 
late vici,  light  willow  calf,  Russia  calf  and  glazed  goatskin. 

Ladies'  Wear. — The  same  main  features  prevail  as  in  goods  for 
men' swear,  the  toes  and  soles  being  broader,  leathers  heavier,  with 
low  heels  and  sensible  but  neat  outlines.  The  tendency  is  towards 
a  heavier,  healthier  and  more  serviceable  street  shoe,  both  in 
buttoned  and  laced.  Skating  and  golfing  boots  are  being  made 
with  somewhat  heavier  soles  and  longer  legs.       Oxfords  for  street 
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BOOTS  AND  SHOES— Continued 

wear  are  made  with  fairly  heavy  soles,  and  outside  extensions,  some 
with  patent  tips  and  others  with  self  tips. 

Some  very  pretty  designs  in  house  boots  and  slippers  are  being 
shown  with  turned  soles — many  of  the  slippers  have  beaded  vamps 
with  one  strap — bronze  and  various  shades  of  satin  are  being  used 
as  is  also  the  old  standbye,  white  kid.  The  tendency  this  year, 
even  in  slippers,  is  towards  a  rounder  toe. 

Children's  Wear. — There  is  little  change  in  this  class  of  goods 
excepting  to  carry  out  the  principles  adopted  for  men's  and 
women's  wear  in  making  the  toes  broader,  soles  heavier  with  good 
outside  sewing,  and  heels  low  and  broad. 

Prices. — Are  higher  with  an  upward  tendency,  owing  to  the  rise 
in  leather  values. 

BOOT    AND    SHOE    NOTES. 

W.  H.  Stewart,  St.  Catherine  street,  Montreal,  is  showing  several 
very  fine  lines  of  American  and  Canadian  boots  and  shoes.  This 
store  is  one  of  the  most  extensive  and  complete  retail  establishments 
in  the  country,  and  its  business  is  apparently  on  the  increase.  Mr. 
Stewart  makes  window  dressing  one  of  the  strong  features  of  his 
business,  and  at  present  he  is  devoting  considerable  space  to  the 
high  class  goods  of  A.  E.  Neuleton,  of  Syracuse,  N.Y. 

Mr.  A.  Robinson,  merchant,  of  Stratford,  Ont.,  has  recently 
opened  up  a  branch  store  at  Nanaimo,  British  Columbia,  where  he 
will  carry  a  stock  of  clothing,  dry  goods  and  boots  and  shoes. 
His  son,  Lewis  Robinson,  is  in  charge.  The  Review  wishes  him 
success  in  this  new  field. 

One  of  the  many  evidences  of  the  continued  good  feeling  be- 
tween the  United  States  and  Great  Britain  is  the  fact  that  not  only 
are  United  States  manufacturers  of  boots  and  shoes  almost  univer- 
sally adopting  what  is  known  as  the  English  style  of  last,  but  some 
of  them  are  selling  their  output  under  the  names  of  "  English  " 
and  "  London,"  a  few  going  so  far  as  to  label  particular  lines  as 
"Salisbury,"  "Balfour,"    "Chamberlain,"  etc. 

THE    HONEST    CLERK. 

Lady  to  (clerk) — "Will  these  shoes  hold  their  shape?" 

Clerk — "No,  madam,  they  will  run  down  at  the  heel,  spread 
out  over  the  sole,  and,  in  fact,  are  a  very  inferior  article." 

Lady — "  Why,  young  man,  how  honest  you  are  !  I  thank  you 
for  telling  me.  It  is  not  olten  that  I  find  a  clerk  with  such  an  ele- 
vated idea  of  honor,  and ' ' 

Clerk — "  It's  not  that,  lady  ;  but  the  manager  left  me  out  when 
he  raised  the  wages  of  the  others  to-day,  and  I'm  trying  to  get  quits 
with  him." — Shoe  and  Leather  Facts. 

CARE   IN    BOXING. 

Retail  handlers  of  boots  and  shoes  cannot  exercise  too  much 
care  in  keeping  their  stock  properly  boxed.  Many  merchants,  either 
from  lack  of  time  or  an  impression  that  it  does  not  make  any  differ- 
ence, are  inclined  to  put  goods  back  into  their  boxes,  after  they 
have  been  shown  to  customers,  in  a  careless  manner,  some  even 
turning  the  tops  into  the  shoe  and  placing  them  heel  to  toe  along- 
side one  another,  this  cannot  fail  to  crease  the  top  and  give  it  a 
worn  appearance,  thereby  injuring  the  chances,  of  a  good  sale.  A 
little  care  in  placing  the  boots  or  shoes  with  both  heels  at  the  same 
end  of  the  box,  the  top  one  lying  flat  on  the  heel  of  the  other,  will 
prevent  creasing,  and  will  repay  the  merchant  for  the  trouble  taken. 

NOTES. 

A  factory  for  the  manufacture  of  "gaiter  elastic"  and  the 
"Unique"  shoe  lace  fastener,  is  about  to  be  started  in  Stratford, 
Ont.  A.  Knechtel,  shoe  merchant  of  that  city,  and  John  Hoffman, 
of  Waterloo,  are  partners  in  the  enterprise.  They  have  secured 
premises  in  the  Hagarty  Block,   Brunswick  street,  and,  as  some  of 


the  machinery  has  already  arrived,  it  is  expected  that  operations 
will  commence  very  shortly.  As  the  business  increases,  which  both 
gentlemen  confidently  expect  it  will,  additional  machinery  will  be 
put  in. 


M 


CHAT   WITH    A   CHILLIWACK   MAN. 

R.  W.  A.  ROSE,  one  of  Chilli wack's  general  merchants,  has 
been   spending    a    few    days    in   Toronto  on   business  and    ' 
pleasure  bent.     Mr.    Rose  went  to  British  Columbia  13  years  ago, 
and   this  is   his    first  visit  to  the  east  since  he  turned  his  prow 
westward. 

"Trade,"  he  said,  in  reply  to  a  question,  "is  good,  and  we 
are  looking  for  a  nice  business  in  the  fall.  The  grain  and  frait 
crops  are  excellent.  We  do  not  grow  a  great  deal  of  wheat.  Oats 
is  our  chief  grain  product." 

"  Your's  is  a  good  fruit  growing  district,  is  it  not  ?  " 

"It  is;  there  is  none  in  the  world  to  surpass  it,"  proudly 
replied  Mr.  Rose.  Then,  in  a  tone  expressing  of  regret,  he  added  : 
"  But  you  see  our  market  for  fruit  is  so  small.  We  experimented 
in  sending  plums  to  the  Northwest  Territories,  but  the  results  were 
so  unsatisfactory  that  shipments  will  not  be  continued." 

"  If  railway  communication  with  the  Kootenay  country  could  be 
secured  it  would  be  a  good  thing  for  Chilliwack  and  district,  would 
it  not  ?" 

"Oh,  yes.  And  we  hope  someday  to  have  that  communica- 
tion The  proposed  Vancouver,  Victoria  and  Eastern  railway 
would  pass  through  Chilliwack  and  give  us  access  to  the  Coast  and 
the  Kootenay  country.  Some  surveying  has  been  done  in  the 
neighborhood  of  Chilliwack,  and  when  I  left  the  surveyors  were  re- 
ported to  be  at  work  near  Robson.  But  railway  projects,  you  know, 
are  uncertain." 

"  No  mining  operations  are  being  carried  on  near  Chilliwack, 
are  there  ?"  I  ventured. 

"  Well,  not  in  the  immediate  vicinity.  An  American  syndicate 
is  doing  some  mining  in  the  Mount  Baker  district,  and  some  nice 
specimens  of  gold-bearing  ore  are  being  shown,  but  I  do  not  know 
anything  as  to  the  real  value  of  the  mines.  When  I  left  there  was 
a  little  excitement  at  Chilliwack  on  account  of  there  being  some 
talk  of  a  road  being  built  by  the  syndicate  to  Mount  Baker." 

"  Would  you  advise  young  men  to  go  to  British  Columbia  ?  " 

"  No,  not  if  they  are  going  to  look  for  situations.  It  is  already 
overdone.  No  one  should  go  out  there  just  now  unless  he  has 
money.' ' 

Mr.  Ross  could  give  no  information  as  to  the  salmon  run.  It 
was  about  two  weeks  since  he  left  home,  and  then  the  fish  were 
beginning  to  hover  around  the  Gulf.  But  the  question  I  asked 
regarding  salmon  set  him  descanting  upon  the  wealth  which  the 
Frazer  river  yielded.  "It  is  enormous,"  he  declared  with  vigor. 
' '  Look  at  the  salmon  that  are  caught  there  ;  and  the  sturgeons. 
Why,  I  have  seen  sturgeons  caught  there  weighing  eight  and  nine 
hundred  pounds  each!  Some  have  been  hooked  there  which 
turned  eleven  hundred  pounds.  The  chief  market  for  these  fish  is 
New  York,  where  they  are  sent  in  a  frozen  state." 

Omar. 


WILL  INCREASE  THEIR    PLANT. 

Mr.  Hugman,  of  the  Hugman  Manufacturing  Co.,  Montreal, 
has  just  returned  from  a  successful  business  trip  to  the  Maritime 
Provinces.  "  I  saw  The  Review  everywhere  in  the  east,"  he 
remarked.  "  In  fact,  I  must  confess  that  I  traced  several  good 
orders  to  my  advertisement  in  it."  The  company  are  contemplat- 
ing a  large  increase  in  their  plant  in  the  near  future. 
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In  new  and  attractive  designs.               • 
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W.  B.  STEWART                    f 

20  Front  Street  East,  TORONTO.       1 

A.  B.  BOAR  fi  CO. 

Wholesale  Sale  Fancy  Dry  Goods. 

Our  stock  of  Fancy  Goods  for  the  Christmas  Trade 
is  now  complete,  comprising  the  latest  novelties  in 

Purses, 
Shopping  Bags, 
Dressing  Cases, 
Dolls,  Toys,  Etc* 

Our  cases  of  assorted  Toys  are  sold  in  the  original 
packages,  thus  saving  breakages.  We  have  them  from 
$6  to  $45  per  case.     All  special  values. 
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No.  3  Cabinet  (opens  from  four  sides.) 


NATURAL  OAK,  NICELY  FINISHED. 

SIMPLY  PULL  THE  KNOB  FORWARD  and  the  tray  opens  and  remains  so,  giviDg 

sufficient  room  to  replace  the  r.libuns.     EVERY  DEALER,    laree  or  small,  saves  the  price 

of  a  Cabinet  by   keeping  bright  and  clean  ribbons.     YOUR  RIBBONS   look  better,  keep 

brighter,  sell  faster,  if  displayed  in  a  PRACTICAL  RIBBON  CABINET. 

PRICE  LIST. 

No.  0  size  28  i   7  x  27,    50  bolts,  $  6.00        No.  4  size  28  t  25  z  38,  325  bolts,  .s23  00 

No.  1  size  28  x  15  x  27,  100  bolts,     10.00        No.  5  size  28  x  31  x  38,  400  bolts,    26  U0 

No.  2  size  28  x  15  x  38,  150  bolts,     13.50        No.  6  size  28  x  39  x  38,  475  bots,    30.00 

No.  3  size  28  x  20  x  38,  25(J  bolts,     18.50        No.  8  size  28  x  47  x  38,  625  bolts,    45.00 

A.  N.  RUSSELL  &  SONS  *—  ILION,  N.  Y. 

WE  SELL  THROUGH  JOBBERS  ONLY. 

For  Catalogues,   Price  Lists,   Information,  etc.,  write 

J  AS.  JOHNSTON  &  CO.  -  -  Montreal 

JOHN  MACDONALD  <£  CO.  -  -  Toronto 

JOHN  M.   GARLAND  ...  Ottawa 
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AMONG  THE  RETAIL  MERCHANTS. 

MAN\     IMPROVEMENTS   IN   A    BELLEVILLE   STOKE. 

EX  rENSIVE  alterations  are  now  going  on  in  the  store  of  Ceo. 
Ritchie  &  Co.,  Belleville,  Ont.  The  millinery  department 
has  entirely  outgrown  its  present  quarters  and  will  occupy  an  entire 
Hat  directly  over  the  dry  goods  department.  It  will  be  fitted  up 
and  lighted  equal  to  any  millinery  department  in  Ontario.  The 
dressmaking  department  will  occupy  the  rooms  directly  north  of 
the  present  quarters,  which  are  now  used  for  reserve  stock. 
Double  fitting-rooms  and  waiting-rooms  will  also  be  furnished. 
The  reserve  stock  will  be  taken  to  the  main  floor  in  the  rooms  now 
occupied  as  millinery  workrooms.  The  present  millinery  and 
mantle  rooms  will  be  entirely  used  for  ladies'  made-up  garments  of 
all  kinds,  as  well  as  for  a  large  assortment  of  ladies'  fur  garments, 
which  the  firm  purpose  dealing  in  much  more  largely  than  formerly. 
The  entire  building  will  be  heated  with  steam,  replacing  two  hot 
air  furnaces  and  several  stoves.  When  finished,  the  store  will  be 
more  modern  in  its  appointments,  and  the  firm  purpose  doing 
business  for  cash  only.     This  change  was  inaugurated  July  I. 

A    MARITIME    MAN    ON   WESTERN   CANADA. 

A  representative  of  Dry  Goods  had  a  very  pleasant  half-hour's 
chat  with  Mr.  A.  E.  McLeod,  one  of  Parrsboro' s  oldest  and  most 
successful  merchants,  who  was  just  returning  from  a  pleasure  trip  to 
the  Coast.  He  speaks  in  glowing  terms  of  the  Northwest  and 
British  Columbia  as  a  field  for  young  men,  and  said  when  he  got 
home  he  would  do  all  he  possibly  could  to  induce  young  maritime 
men  to  go  to  the  Northwest  instead  of  the  United  States.  Mr. 
McLeod  has  one  brother  in  business  at  Prince  Albert,  one  at  Moose 
Jaw,  and  another  starting  at  Vancouver.  Asked  as  to  business  in 
Parrsboro',  he  said  it  was  good  and  that  the  town  has  greatly 
improved  within  the  last  few  years.  They  have  put  in  a  water  sys- 
tem and  electric  light,  all  owned  by  the  town  and  giving  perfect 
satisfaction.  Mr.  McLeod  has  sold  out  the  balance  of  his  business 
in  Parrsboro',  and  intends  startingin  men's  furnishings  in  Wolfville, 
Nova  Scotia. 

CHANGING    FROM    ONTARIO    TO    MANITOBA. 

W.  G.  Murphy  &  Co.,  Mitchell,  Ont.,  are  giving  up  business  in 
that  town  to  locate  in  Carberry,  Manitoba.  They  are  having  built 
for  their  accommodation  in  Carberry  a  large  two-storey  brick  build- 
ing, 3oby85feet,  which  will  be  fitted  with  all  modern  improvements, 
including  handsome  plate  glass  windows,  metallic  ceilings,  polished 
floors,  cherry  counters  and  solid  stone  vault,  making  altogether  one 
of  the  finest  places  of  business  west  of  Winnipeg.  They  will  do 
business  for  cash  and  have  everything  run  in  the  modern  depart- 
mental store  style,  handling  the  choicest  goods  and  quoting  the 
lowest  prices.  This  firm  have  been  doing  a  progressive,  live,  and 
steadily  growing  business  in  Mitchell  for  a  number  of  years,  and  it 
was  only  after  being  offered  the  most  exceptional  inducements  that 
they  consented  to  go  west.  However,  there  is  in  Mitchell  to-day  a 
splendid  chance  for  a  real  live  business  man  to  step  into  one  of  the 
best  towns  in  Ontario  and  pick  up  the  thread  of  a  cash  business 
turning  over  535,000  of  general  goods  per  year  and  make  a  success 
of  the  enterprise. 

VISIT    TO    MR.    CAMERON'S    STORE    AT    BEACHBURG. 

A.Cameron,  of  Beachburg,  Ont.,  has  one  of  the  best  general 
stores  in  Canada.  It  is  built  of  solid  stone  and  brick,  30  x  85  feet, 
with  two  large  plate  glass  windows.  An  iron  railing  extends  in 
front  of  the  windows,  so  that  there  is  no  danger  of  anyone  leaning 
too  heavily  against  them.  The  front  is  built  of  white  marble,  with 
Scotch  granite  polished  blocks  for  cross  pieces.  The  second  storey 
is  composed  of  white  marble  and  sandstone,  unpolished,  eight 
inches  square.  On  entering  the  store,  a  representative  of  The  Dry 
Goods  Review  was  struck  with  the  neatness  and  the  well-kept 
stock.  The  right  side  is  devoted  to  boots  and  shoes,  groceries  and 
hardware,  all   having  their  proper  place.     The  left  side  has  a  full 


range  of  general  dry  goods,  dress  goods,  silks,  tweeds,  cottons, 
each  having  its  own  department.  In  the  centre,  and  at  the  rear  end 
of  the  store,  is  a  wide  stair,  leading  to  the  ready-made  clothing,  mil- 
linery, and  where  tailoring  and  dressmaking  are  done.  Off  the  main 
showroom  is  a  ladies'  dressing-room.  At  the  back  of  the  stair  is  the 
entrance  to  the  basement,  which  has  a  good,  firm  cement  floor, 
sloping  to  one  corner,  so  that  if  any  water  should  happen  to  get  in 
it  will  all  run  away.  The  general  office  is  at  the  rear  of  the  store.  IT 
It  is  large  and  well  furnished,  which  is  in  keeping  with  the  store. 
It  extends  five  feet  to  the  east  of  the  main  buildings,  so  that  it  gives 
the  office  three  windows,  one  looking  out  on  the  street,  two  on  the 
lawn.  Mr.  Cameron's  private  office  is  back  of  the  general  office. 
It  also  extends  five  feet  further  east,  which  gives  it  a  window 
looking  out  on  the  street.  One  very  noticeable  thing  about  Mr. 
Cameron's  office  is  the  Encyclopedia  Britannica.  In  rear  of 
the  store  is  a  storehouse,  28  x  40  feet,  which  is  separated 
from  the  main  building  by  two  double  iron  doors.  Above, 
the  storehouse  is  fitted  up  for  a  music  hall.  Under  this 
storehouse  is  another  basement,  used  for  keeping  farmers'  produce, 
In  one  corner  is  an  ice  house  over  which  is  cold  storage.  At  the 
rear  of  storehouse  No  1,  and  across  a  20-foot  passage  is  another 
storehouse  38  x  52  feet.  This  is  used  for  heavy  ware.  Mr. 
Cameron's  store  is  heated  with  hot  water.  In  the  packing-room 
there  is  a  cistern  from  which  the  water  is  pumped  into  a  tank  that 
supplies  the  whole  building.  There  is  one  mile  of  piping  in  the 
building.  Back  of  the  stairs  is  a  wash  basin,  so  that  one  can  pass 
from  one  side  of  the  store  to  the  other  and  wash  one's  hand  without 
the  public  seeing.  In  the  basement  is  a  lavatory  fitted  up  in  city 
style.  The  store  has  92  feet  of  counters,  60  of  which  have  plate 
glass  tops.  There  are  eight  inches  of  space  below  the  glass  which  is 
used  to  display  the  goods.  Mr.  Cameron  said  :  "  In  the  old  store 
we  had  no  room  to  show  crockeryware,  but  since  I  came  in  here, 
about  one  year  and  nine  months  ago,  I  have  sold  more  crockery 
than  I  did  the  last  five  years  in  the  old  place."  This  is  an  ideal 
country  store,  and  Mr.  Cameron  has  good  reason  to  be  proud  of  it. 

All  Over  Canada      — 

In  all  Kinds  of  Buildings 


OUR 


Metallic 
Ceilings 


and 


Walls... 


Are  the  most  popular  interior  finish.  We  make  an  im- 
mense variety  of  artistic  designs — they  can  be  easily 
applied  (over  plaster,  if  desired,  in  old  buildings),  and 
are  durable  and  economical,  fireproof  and  hygienic. 

The  serviceable  beauty  of  this  finish  pleases  all 
practical  people. 

If  you  would  like  an  estimate  send  us  an  outline 
giving  shape  and  measurements  of  the  walls  and  ceil- 
ings to  be  covered.     Your  satisfaction  is  sure. 


Metallic  Roofing  Co.,  Limited 

1176  King  Street  West,  TORONTO 
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Fac=5imile  of  label  on  our  regular  goods. 


we  guarantee  material  used 

to  be  prepared  cotton 

Absolutelv 

PURESWEETandCLEAN 

SOLO  TO  THE  TRADE  ONLV 


Hamilton.  Ont 


The  Toronto  Patent  Agency 


Limited. 


CAPITAL,     -    -    $25,000. 


W.  H.  Shaw,  Esq.,  President. 
JOS.  DOUST,  Eso.,  \'ice-President. 
J.  ARTHUR  McMirtry,  Sec.-Treas. 


Jo,  So,  Si,  82  Confederation 
Life  Building 

TORONTO,   ONT 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


DRY  G00DS--west  r°?*dsof  aIninds 

i*i%  ■  wwww  Wool,  Cotton,  or  Unions 
RE=DYED  in  the  piece,  also  Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  etc. 

Mill   INFPV      Feathers,     Silks,     Velvets, 
ITI I LLI II  tl\  I  ~RibbonSt  LaceS)  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Dress    Goods,    Cloths,    Tweeds,    Drills,    Ducks, 
Cottons,  etc.,  Dyed  and  finished  from  the  Grey. 

GARMENT  WORK  OF  ALL  KIND8. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and  Finishers. 
JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offioes-215  McGill  St.,  Montreal.  12?  Bank  St.,  Ottawa. 

287  Yooge  St ,  Toronto.  47  John  St.,   (Quebec. 


LOOP 


TUBULAR 


BRAID 


GIMPS 


SETS 


Barrel  Buttons,  Cords,  Tassels,  Fringes 

Manufactured  by~— ■^^■^mw 

MOULTON  &  CO. 

12  St.  Peter  St.        -        -        MONTREAL 
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SEASON    1898-9 


Wall  Papers 


Our  travellers  are  looking  you  up  with  what  we  believe  to  be 
the  grandest  range  of  samples  in  all  grades  of  papers  ever 
displayed  to  wall  paper  dealers  in  Canada. 

The  patterns  are  unique,  artistic,  and  exclusive — designs  away 
out  of  the  rut  and  run  of  the  ordinary — and  studied  to  be 
of  the  quick  selling  sorts,  at  a  handsome  profit  to  you. 

No  matter  what  samples  you've  seen  or  what  you've  bought, 
your  assortments  will  fall  short  of  completeness  without  a 
Staunton  line  amongst  them. 

Our  prices  are  close. 


]VL  Staunton  &  Co. 

MANUFACTURERS  TORONTO,     ONT. 
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GERMAN  TRADE  WITH  CANADA. 

INTERVIEW    with     a     RECENTLY     RETURNED     IMPORTER — HIS 
VIEWS   ON    l  HE   SITUATION. 

MR  M.  MARK  US,  who  represents  a  number  ol  German  and 
other  foreign  manufacturers,  returned  to  Montreal  early  in 
August,  after  a  three  months'  trip  to  England  and  the  continent. 
The  greater  portion  of  his  time  was  spent  amongst  the  manufac- 
turers, posting  himself  on  new  goods  and  arranging  for  several  new 
agencies. 

"  How  do  the  Germans  feel  about  the  cancellation  of  their  tariff 
advantages  in  this  market  ?"  queried  The  Review. 

"Well,"  said  Mr.  Markus,  "they  don't  like  it,  that's  certain  ; 
still,  Germany's  trade  with  Canada  is  not  sufficiently  large  for  the 
manufacturers  to  feel  it  much.  Besides,  even  with  the  preference 
that  the  British  makers  have,  our  people  can  compete  successfully 
with  them.  The  Reichstag  is  in  favor  of  coming  to  some  arrange- 
ment with  the  Imperial  authorities  that  will  restore  the  former  trade 
relations  between  the  British  and  German  Empires,  and  it  is  the 
belief  over  there  that  before  very  long  a  treaty  may  be  negotiated 
to  bring  this  about. 

"When  I  was  in  Berlin,"  continued  Mr.  Markus,  "I  addressed 
the  handelskammer — like  your  board  of  trade,  you  know — on 
possibilities  of  expanding  German  trade  with  Canada.  The  merch- 
ants were  very  much  interested  in  what  I  told  them  about  this 
country,  and  I  think  they  are  beginning  to  realize  that  it  is  some- 
thing more  than  an  icy  northern  fringe  to  the  United  States.  I  gave 
them  some  maps  of  the  Klondyke  and  booklets  on  the  gold  fields, 


and  a  copy  of  THE  DRV  Goods  Review  that  I  had  with  me.  From 
the  way  they  spoke  1  think  it  is  likely  that  many  of  our  biggest 
houses  will  look  pretty  closely  into  the  prospects  of  Canadian 
business." 

Amongst  the  lines  that  Mr.  Markus  has  arranged  to  handle  are 
Franz  Schmieder's  dress  goods  and  plaids.  This  make  of  dress 
materials  is  familiar  to  Canadians,  and  retailers  who  want  to  see 
samples  will  find  them  in  the  hands  of  the  wholesale  trade's^ 
travelers.  The  well-known  Saxony  underwear,  manufactured  by 
Comadie  &  Friedemann,  is  sold  by  Mr.  Markus,  as  well  as  Wolff  & 
Glaserfeld's  white  shirts,  collars  and  cuffs.  By  devoting  himself 
entirely  to  continental  goods,  Mr.  Markus  believes  he  can  give  the 
trade  exclusive  lines  and  specialties  that  it  would  be  impossible  to 
obtain  otherwise. 


THE  EARLY  OCCUPANTS  OF  AN  OLD  STORE. 

A  Toronto  correspondent  writes  The  Review  : 

"  In  your  account  of  White  &  May's  store,  in  St.  Mary's,  Ont.,  you  are  out 
in  your  history.  This  store  was  built  by  John  McDonald,  now  of  Paisley, 
Ont.,  and  occupied  by  him  many  years,  and  the  next  occupant  was  R.  Flaws, 
now  of  Toronto,  then  G.  B.  Smith,  and  so  forth,  as  you  give  it." 


FRIENDLY    WORD   FROM    THE    WEST. 

Mr.  J.  V.  Smith,  Winnipeg,  writes  : 

"  I  enclose  herewith  the  sum  of  $2,  for  which  please  send  me  The  Dry 
Goods  Review  to  my  address.  Please  send  August  number.  I  have  been  a 
reader  of  The  Dry  Goods  REVIEW  for  some  time  and  find  it  of  great  assist- 
ance in  keeping  posted  re  the  dry  goods  business  in  Canada.  Wishing  you  con- 
tinued success." 


Our  Representatives  are 
now  on  the  road  with  the 
finest  line  of  Samples  of 
Wall  Paper  ever  produced. 
Wait  and  see  them 
before  placing  your 
orders. 


Our  line  comprises 
from      the      cheapest 
Brown  Blanks  to  the 
finest  Embossed  Gilts, 
also  Ingrains  with 
Ceilings  and  Bor- 
ders to  match 


Colin  McArthur  &  Co., 


1030  Notre  Dame  St. 


MONTREAL 
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Corsets  Without  Whalebone. 

Invented  by  a    Doctor. 

Our  Corset,  "  Nature,"  fills  a  gap  existing  since  the  invention 
of  the  Corset.  No  more  internal  troubles,  no  more  infirmities 
caused  by  the  ordinary  corset. 

The  numerous  testimonials  and  orders  which  reach  us  from 
every  side  are  an  evident  proof  of  its  great  value. 

We  have  a  special  pattern  of  this  Corset  for  ladies  troubled 
by  an  excess  of  fat  at  the  abdomen,  and,  moreover,  this  trouble 
is  overcome  by  the  usage  of  this  Corset,  which  is  for  sale  by  the 
S.  CARSLEY  CO. 

This  Corset  is  made  and  sold  by  the  "  PARISIAN  CORSET 
CO.,"  already  renowned  through  the  celebrated  P.  C.  Corset. 


The  Stiffly 
Corseted  Woman 

^it- 
is  now  a  thing  of  the  past — 
the  up-to-date  belle  strives  for  comfort 
and  health.     The 

HYGEIAN  WAIST 

universally  recommended  by  leading 
physicians,  lends  stylish  grace  to  the 
figure,  hence  its  popularity  with  ladies 
of  fashion. 

Can  be  Laundried  Without  Injury. 

Sold  by  all  the  Leading  Merchants. 

MANUFACTURED   BY 


^A 


The  Crompton  Corset  Co.,  Limited,  Toronto. 


32  Years  ago 

we  started  the  manufacture  of  sheet 
metal  building-  materials,  and  this  long- 
experience  enables  us  to  offer  intending- 
builders  al!  that  is  desirable  in  Steel  Roof- 
ing, Steel  Sidings,  Steel  Ceilings,  etc. 

We  give  You 

the  benefit  of  our  long  experience — ■ 
any  of  our  big  catalogues— and  up-to- 
date  information  on  these  goods  on  re- 
ceipt of  a  post  card. 

The  Pedlar  Metal  Roofing  Co.    ^ 

OSHAWA,   ONT, 


33X3XC 


♦  >«l#ll- 


« Cloth  Chart 


Price,   $4.00 


Will  measure  all  piece  goods   and   ribbons    quickly  and    accurately  without 

unwinding.     Write  for  particulars. 
Works  just  like  a  Lumberman's  Board  Rule,  just  as  simple. 
In  use  throughout  the  United  States,  in  Canada,  in  England  and  South  Africa. 
A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  checking  invoices. 


Canadian 
Agent : 


E.  J.  JOSELIN 

33  Melinda  St.,   Toronto,  Ont. 


Manufacturer : 

A.  E.  Putnam,  Milan,  Mich. 

Canadian  Patent,  June  25,  "97. 


RIGHTS    FOR    SALE. 


SYSTEMATIC 


SAVING 


«^8       «^8       «£§•       «s§5 


Can  be  accomplished  by  taking  out  an 


Unconditional  Accumulative 
Endowment  Policy 


IN  THE 


Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director. 
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The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A    YARD    WIDE 


<  IT    HAS 

^  NO    EQUAL 

,  Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chieker 

No  house  is  completely  furnished  without  tliis  lining  beneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes— K,  K,  V». 
We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

For   sale  by  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 


w 


Incorporated 
1851 


ESTERN 

ASSURANCE 


•  • 


COMPANY. 


FIRE 

AISD 

MARINE 


Head  Office 


Toronto, 
Out. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

BEAVER  LINE  ra  STEAMSHIPS 

Sailing  Weekly  between  Montreal  and  Liverpool. 

CALLING    AT    FIMOUSKI,    AND    MOVILLE,    IRELAND,    EACH    WAY 
TO    EMBARK    PASSENGERS    AND    MAILS. 


From  MONTREAL. 
. .  Wed     Aug      24 


From  LIVERPOOL.  STEAMERS. 

Fat  Aug.     6 Tongariro 

"         "     13       Lake  Huron         ' 31 

"         "     20     .  Lake  Superior     "       Sept.     7 

"         ''      27     Gallia  .    14 

"     Sept.    3     Lake  Ontario       "      2' 

"  •'      10     .      ..      Tongariro  "  "      28 

"         "     17     Lake  Huron        Oct       5 

"         "      24     Lake  Superior     "12 

First  Cabin,  single,  $50  to  $65  ;  return,  $100  to  $125.50.     Second  Cabin, 
single,  $34  ;    prepaid,  $36.25  ,    return,  $66.75.     Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50,  and  all  other  points  at  lowest  rates. 
For  further  particulars  apply  to — 

D.  &.  C.  MACIVER,  D.  W.  CAMPBELL. 

Tower  Buildings,  22  Water  St.,  General  Manager, 

Liverpool  18  Hospital  St    Montreal 

G.  M    WEBSTER  &  CO.,  Quebec. 


A    GREAT    EVENT 


CANADA'S 
GREAT 


E 


XP0SITI0N    and 

INDUSTRIAL  FAIR. 


TORONTO,  Aug.  29th  to  Sept.  10th,  1898 


NEW  AND  WONDERFVL  ATTRACTIONS-Excelllng  all  Previous  Years 
THE  CUB4-AMERICAN  WAR— Exciting  Natal  and  Military  Displays 
THE  LA  TEST  INVENTIONS  A  ND  NOVEL  TIES- from  all  parts  of  the  »orld 


Entries  of  Exhibits  Close  Aug.  6th.  Cheap  Excursions  Everywhere. 

For  Prize  Lists,  Entry  Forms,  Programmes,  and  all  particulars,  address 


J.    J.    WITHROW 

President 


H.   J.    HILL 


Manager,  Toronto 


THE  PRESS 

CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    BUREAU 

Board  of  Trade,  MONTREAL 


A  SURE  WINNER  AND  MONEY-MAKER 

THE  NEW  SANTIAGO  ASSORTMENT 


Put  up  in  gross  lots  (12  each  of  12  different  useful 
Tabic  and  Toilet  Articles),  all  good  size  pieces, 
quadruple  plated  silver  mountings. 

Only  $24.00  for  144  pieces. 

Terms  2  per  cent.  10  days,  or  30  days  net  f.o.b. 
Chicago. 

This  is  the  cheapest  and  most  attractive  lot  of 
goods  ever  shown,  and  can  be  retailed  at  50  CTS. 
EACH,  and  appear  a  great  bargain  at  that.        This  has  just  been  put  on  the   market  and   takes  like  wildfire. 

The  Regent  Mfg.  Co. 

TOKONTO    O-C-  and      184     Waba8h     Ave. 

72  BAY  STREET 

Chas.  Edwards,  Manager  CHICAGO,    U.S.A. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely   No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs     .     . 


TRADE 


ELluloiD 


Others  Genuine 


MARK 


ROMAN 

Sizes  15  T-5  1 7  '/2 1  n. 

Front       I  Ve   In. 
Back.    I      In. 


VULCAN 

Sizes  13  12  18  '/2  In. 

F  ront  I  V+  I  n. 
Back   I  Vs.  In. 


Tl  TAN. 

Sizes  I372^20  In. 
Front    2'/2   In. 
Back    2'/4  In. 


ROYAL 

Sizes  l2'/2T_02O  in. 
Fro u t  i^a  In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^^^^■■^■^■r  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

5izes  8TPI  1/2  In. 
"*  Width  3  Vz In. 


The  Celluloid  Company 


FIFTH   AVE. 
Sizes  9^T2ll/2ln. 
Width  3 /sin. 


LUXFER  PRISMS 


The  Greatest  Invention  of  the  Victorian  Era. 
Save  Money,  Save  Eyesight,  Save  Artificial  Light. 


T.  EATON  CO,  LIMITED,  QUEEN  ST.  SECTION 

Lighted  with  Luxfer  Prisms. 


T.  EATON  CO.,  LIMITED,  YONGE  ST.  SECTION 

Lighted  with  ordinary  glass  and  light  wells. 


All   Progressive   Merchants  are  fitting  their  stores  with    LUXFER   PRISMS,   and  save  enough 

money  on  gas  bills  to  pay  for  them  within  a  year. 


For  Catalogue  or  Estimate,  Write 


LUXFER  PRISM  COMPANY,  Limited 


58  Yonge  St.,  TORONTO 


stablished 
1849 


department  of  life  is  perhaps  more 

an  it  has  been  during  any  other  period  of  the 

"There  is  always  room  at  the  top,"  and  the1 

bans  used  to  get  there  are  amazing.    This  applies 

le  dry  goods  trade,  as  muchlas  to  any  other  trade 


anajfair  dealing  between 

means,  giving  us  the  lead  towards 

departments:    Linens,  Staples,  JDress 

urnishings,     Haberdashery,     Hosiery, 

lors'  Trimmings,  Carpets,  House  Fur- 


stantly  at  our  command.    These 

secure  confidence  between  us  and 

value  in  goods  that  the  markets;1 

W&  number  amongst  our  thou-! 

of  the  largest  and  best 


ceans.    Our  customers  are  welcomed 

times.     If  our  warehouses  can  be  of 

to  you  during  Canada's  great  fair,  as  a 

Wends,  or  a  means  to  facilitate  matters  in 

pleased  to  have  you  so  use  them,  and 

for  your  benefit  that  we  possibly  can 


&co. 


cllinjrtou     and 
Front    Streets    East 


ronto 
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McKellar  & 
Dallas 


HEADQUARTERS 
FOR 


The 

Leading 

Jobbers 


BOOTS  AND  SHOES, 
MAPLE    LEAF 
AND  COLUMBIA.  .  . 

Brands  of  Rubbers. 


COME  and  see  us 
while  attending 
the  Exhibition  .  .  . 


II   Front  Street 
West    .   .    . 

TORONTO 


WE   MANUFACTURE 

AND    SELL 

NOTHING   BUT  NECKTIES 

AND 

EVERYTHING  IN  NECKTIES 


E.  &  S.  CURRIE 


Cor.  Bay  and  Front  Streets. 


TORONTO 


A  GOOD  STORY  -  -  - 


always  finds  ready  listeners.  This  is  true  of  an  advertisement. 
It  finds  plenty  of  readers  but  results  are  lacking  if  customers  do 
not  find  goods  as  advertised.  Your  customers  ask  for 
SHOREY'S  CLOTHING  because  they  know  that  the  guar- 
antee that  goes  with  each  garment  is  good. 

Buy  from  us  such  goods  as  we  give  a  guarantee  with  and  we 
will  help  you  to  sell  them. 


H.   Shorey  &  Co. 

MONTREAL 


^v- 


LISTER  4  CO. 


Limited, 


Silk 
Velvets 


FOR 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk    i  >t 
Plushes]  ] 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR-- 

Railway  and 
Street  Cars,    Etc. 


The  Yankee  says : 

"Yankee  doodle  do." 
The  Old  Maid  says  : 

"Any  Dude'll   do." 
The  Merchant  says : 
g9      "Cock  a  doodle  do, 
WEH  &EJL       and  nothing  else  will 
do." 


.  .  .    They  all  know  the 

"ROOSTER  BRAND" 

Shirts    .    . 

Flannel,  Kersey,  Tweed,  etc.,  for  Fall  and  Winter. 

Pants  and  Jackets 

in   Mackinaw  Tweed,     Rubberized   Duck,   etc.,  for 
Workingmen 

Overalls,  etc. 

of  every  description. 

Elegant  Tweed  Skirts 

Roman  Stripe  Lining,   Tailor-made. 


Manufactured  by- 


Robert  C.  Wilkins,  Montreal 


Wm.  Simpson, 
Sons  &  Co. 

PHILADELPHIA  and  NEW  YORK. 

Represented  in  Canada  by 


DAVID  KAY, 
Frazer  Building,  Montreal. 


R.  FLAWS  &  SON, 
Manchester  Building,  Toronto. 


SOLID  BLACK  PRINTS 

Black  and  White  and  Silver  Greys. 

FANCY  PRINTS,  NOVELTIES  and 
3=4  PERCALES 

Wm.  Simpson  &  Sons'  3-4  and  7-8  Satines 

LANCASHIRE  FINE  PERCALES  ^ 

BRANDENBURG  CLOTH.    .    .    . 

GOBELIN    ART  DRAPERY 

Berlin  Aniline  Fast  Black 
and  Colored  Satines  .  .  . 

All  Grades 

TAFFETA  LINING.  SILKALINE 

BERLIN  ART  SHADES,  Etc. 
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The  largest  and  best  assorted 
stock  ever  offered  by  us  at  this 
season  is  NOW  being  shown. 

Large  clearing  lines  of  .  .  . 


. 


Staples 


BELOW  manufacturers'  prices. 


We  are  Sole  Selling  Agents  In  Canada  for 


■■a 


1 


m  nn  wtwwwi ■■  ■ 


Priestley's  Dress  Goods  and 
Pewny's  Kid  Gloves. 

Full  ranges  of  the  newest  styles  of  these  makers'  goods 

now  in  stock. 


S.  Greenshields,  Son  &  Co. 


MONTREAL  and  VANCOUVER. 


. 
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Mattings 


for 


1899 


■   '  in         » 


H     —Ml   —  1 1 1 « 
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Our  samples  of  Japan  Mattings  for  the 
season  of  1899  are  ready,  comprising 

400  exclusive 
Patterns  *  *  * 

made  in  our  own  factories. 

We  are  manufacturers  and  import- 
ers. You  are  reaching  headquarters 
in  buying  from  us*  The  complete 
lines  of  new  samples  will  be  shown  by 
our  travellers. 


■  Ml  —  MM 


>  II I  —  1 1 1   —   1 1 1  — ■    1 1 1 « 
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K.  ISHIKAWA  &  CO. 


MANUFACTURERS 


Toronto       and      Yokohama 
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A  Little  Chat  on  Fancy  Silks. 


i. 


About  Quality. 


How  many  retailers  have  heard  from  their  customers  complaints  of 
the  Silks  they  have  sold  over  the  counter.  The  Silks  "  didn't  wear." 
They  "  cut,"  and  were  soon  shabby  and  worthless.  Why  this  difficulty  ? 
On  inquiry — and  we  challenge  inquiry — it  will  be  found  that  these  Silks 
were  made  in  Europe  and  were  chemically  dyed.  The  chemicals  have 
injured  the  fibre  and  your  customers  must  pay  the  penalty.  Japanese  Silks 
are  pure,  and  thus  more  durable  than  those  made  in  other  countries. 

II. 

About  Styles. 

Preparations  for  the  Spring  of  1899  are  now  in  order.  There  are 
some  novelties  in  store  for  you.  We  have  been  at  the  source  of  fashion, 
and  the  latest  Paris  and  New  York  styles  will  all  be  found  in  our  collec- 
tion. Some  original  Japanese  designs  are  sure  to  attract  attention,  and 
can  be  made  rapid  "  sellers." 

III. 

About  Cost. 

The  quality  may  be  good,  the  style  may  be  the  latest,  but  the  price 
must  be  right  or  you  cannot  sell  the  goods.  We  have  an  advantage  in  the 
matter  of  cost  of  production.  Our  labor  is  trained,  for  the  Silk  industry 
has  been  long  established  in  Japan,  but  the  labor  is  inexpensive,  for  wages 
are  low  in  all  Oriental  countries.  We  are  the  foremost  manufacturers  of 
Silk  goods  in  Japan,  and,  by  means  of  the  Canadian  branch,  the  merchants 
of  this  country  can  obtain  their  goods  at  a  little  above  the  primary  cost. 


K.  ISHIKAWA  &  CO. 

Manufacturers 
YOKOHAMA      AND      TORONTO. 
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WE  WANT        Your  Trade 


FOR 


THE  MORSE  &  KALEY  GOODS 

They  are  always  ahead  of  similar  goods. 

Be  Sure  You  Ask  For  MORSE  &  KALEY. 


wvwwwwwwwww 


M.  &  K.  SILCOTON 

M.  &  K.  Embroidery  Cotton 
M.  &  K.  Knitting  Cotton 
Victoria  Crochet  Thread 
Chadwick's  Spool  Cotton 
Chadwick's  Mending  Wools 


Taylor's  Union  Belts 
Taylor's  0.  K.  Hose  Supporters 
Taylor's  Marlboro,  Redfern  and 
Rainbow  Dress  Stays 
Dunbar's  Linen  Thread 
A,  B,  XX,  and  X  Waddings 
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ROBERT  HENDERSON  &  CO., 


Dry  Goods  181  and  183 

Commission  Merchants  McGiii  street, 


Montreal 


COATING 
SERGES 


NAVY 

AND 

BLACK 


In  all  Qualities 
from 


20c.  to  65c. 


Also  all  the  Latest  Seasonable  Novelties 

,N  Dress  Goods, 
Silks  and  Henriettas 


WILLIAM  AGNEW  &  GO. 

305  St.  James  Street, 

^  ^  MONTREAL 


A    Canadian     Boat 
won  at  Lachine. 

A  Canadian  Horse 
won  at  Sheepshead 
Bay. 

MM  A  Canadian  Cricket 
Club  won  at  Staten 
Island. 

A  Canadian  Rooster  wins  all  along  the  line,  from 
Newfoundland  to  Klondike,  when  the  people 
want    .... 

Shirts,  Overalls -<. 
Working  Garments 

OF    ALL    KINDS.  4 

SPECIAL — Get  Samples  of  our  Tweed 
Skirts,  with  Roman  Lining. 


ROBERT  C.  WILKINS 


MANUFACTURER 


198  McGill  Street,  MONTREAL. 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


3 


Manufactured 

in 
France. 


Sole  Selling  Agents  for  Canada, 

S.  GREENSHIELDS.  SON  &  CO. 

MONTREAL. 


Wreyford 

&  Co. 


Manufacturers' 
Agents 


This  month  we  shall  receive 
new  styles  for  SPRING,  1899, 
from  following  English  manu- 
facturers : 


and 


Wholesale 
Importers 


McKinnon 
Building 

AND 

85  King  St.  W. 

Toronto 


Young  &  Rochester 

Sh/rts,  Collars  and  Neck- 
wear, Dressing  Gowns  and 
Cycling  Suits. 


Tress  &  Co. 

High-class 
Hats  and  Caps. 

Latest  shapes,  Silk,  Felt  and  Straws. 


Dr.  Jaeger's 

Sanitary 

Woolen  Underwear. 

We  stock  in  the  different  qualities, 
gauze,  light,  medium,  warm  and  extra 
warm.  Every  garment  for  Ladies, 
Men  and  Children. 


Cravenette 


The  only  reliable 

Rainproof  Fabrics 


Imperials,  Serges,  Cheviots, 


Etc.,  Etc. 
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►  ANADIAN   ADVERTISING  !•<  best  .lour  l>v  Til  K  E.    DESBARATS 
'     ADVERTISING    VGENCY,   MONTREAL. 


World  Wide  Popularity 


The  Delicious  Porlumo. 


Crab  Apple  Blossoms 


EXTRA   CONCENTRATKI) 

*.    3,    4.    6 
ce   boltles, 

And  the  Celebrated 


Put  up   in    i,  2,   3,   4,   6,   8,  and  16 
ounce 


5551  Crown  Lavender  Salts  PS 


Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 


irnu  coicei 

lrab-<Appl ,_ 

?i-°.^£MsH  THE  CROWN  PERFUMERY  CO. 

PNEMtfONDSTLONOoJB  ,77  New  Bond  St. ,  London,  Eng. 


KayenderSalts  I 

1EC«OW»PE«FUMEI?YCOMP* 


By  all  principal  dealers   in   perfumery. 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 


Manufacturers  of 


NEEDLES 


FISH  HOOKS  and 

FISHING  TACKLE. 


WINDSOR  MILLS    -     REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


SOMETHING  NEW 


la 
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Thomson's  ^w  glove  fitting    Corsets. 

Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,— "  I  And  your  New  '  Glove-Fitting  '  Corset  perfect,  most  comfort- 
able to  wear  and  beautifully  finished.    I  cau  think  of  no  words  that  would  describe  iu 
perfection." 

Mrs.  M.  writes,—"  I  have  really  never  had  such  a  perfect  fit  before. " 
Mrs.  G.  writes,—"  I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'QT.ovE-FtTTiNo,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK   FOR   THOMSON'S   NEW  "  GLOVE-FITTING "    AND 

TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  00. 'S,  Toronto. 


£<uiwrigl)t  and  manners 

i-       ■ ,  m       .     LIMITED 


...Established  in  1794 

but  "UP-TO-DATE"  In  *98 


Spinners  and  Manufacturers  of  .  .  . 


HOSIERY  and  UNDERWEAR 


Which   will   not  "  Cott." 


Absolutely   Non-shrinkable 

Pure  Undyed  Wool  Underwear 

The  best  unshrinkable  finish  in  the   market. 


4^1  F% 


$ 


SPECIALTIES   IN  .  .  . 

Merino,   Undyed   Wool. 

v/y  Cashmere  and  Silk  and  Wool 

\,         Hosiery  and   Underwear. 


Reg'd 
Canadian  Agents  I 


Z*^      .  (For  Gentlemen,  Ladies  and  Children.) 

various  textures.      To  suit  all  climates,  and  seasons. 


jCougbborougb,  England^ 


M: 


R.  FLAWS  &  SON, 


Manchester 

Buildings, 


LONDON.    1862 


Melind 


.;  Toronto 
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1  Wm.  Taylor  Bailey  I 


i 

i 

i 
i 


27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


i 

i 
i 
i 
i 
i 
i 
i 
i 
i 


^■♦♦♦♦♦♦♦♦-^ 


Selling  Agents  for- 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  niller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.    R.   SMITH 


Montreal 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Brice,  Palmer  &  Co, 

MANUFACTURERS 

OF 

THE   CELEBRATED 

"EMINENT"  gsr™" 


Largest  selection  in  the  trade. 


Agents  in 


J.  E.  SNIDER  &  CO. 

5  King:  St.  West 
TORONTO 


Canada 


• 


Who  have  a  range  of  samples  for 
winter,  as  well  as  of  Tailor=made 
Jackets  and  Capes,  Children's 
Reefers,  etc. 


Wholesale  and  Export,  90,  92,  94  and  96  City  Road 
Warehouse,  14  Cannon  Street 


Telegrams, 

"Eminent,"  London 


LONDON,  ENGLAND 


Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools.  TRAt* 

Cable  Cord  and  Soft 
Knitting  Worsteds, 


Mark 

Ox 


HOLLINGS  MILLS.  SO WERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 


Agent  for  Canada : 


Mr.  John  Barrett, 


Wholesale  Trade  only  supplied. 

"ESS"  Montreal. 
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Every 

Keen 

Buyer 

Will 

Visit 

Our 
Dress 

Goods 
Room. 


(fjmxXtd) 


Increased  Space 
Perfect  Light 
Correct  Goods 

We  show  this  season  the  production  of  the 
up-to-date  manufacturers  of 

ENGLAND 

FRANCE 

-  GERMANY 

The  Department  is  filled  with  the  latest  novelties 
in  all  styles  of  fabrics,  including 

Bayadere  Stripes 

Camers  Hair  Effects 

Elastic  Coverts 

Poplin  and  Satin  Chan  gent 

Ail-Wool  Frieze  Suitings 

Sedan  Cloths  for  Tailor* Made  Suits 

and  a  large  variety  of  staple  lines. 


& 
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THE   MANAGEMENT   OF    A    BUSINESS. 

THE   SECOND    OF    A    SERIES  OF  ARTICLES  ON  THE   METHODS 
OF  ADMINISTERING  THE  OFFICE  AND  THE  STORE. 

11. 


THE   CAUSES    OF    FAILURE. 

I.  The  hrst  cause  that  occurs  to  me  to  mention  is  that  of  lazi- 
ness. It  may  not  be  usually  put  down  as  the  most  general  cause, 
but  it  is  certainly  the  most  important.  If  a  merchant  leaves  the 
boys  to  open  the  store  in  the  morning,  and  he  gets  around  about 
nine  o'clock,  he  will  soon  not  have  much  of  a  store  to  open.  The 
world  will  not  stand  that  gait  now-a-days,  no,  not  in  any  calling  in 
life,  far  less  in  business.  That  is,  in  a  kind  of  business  that  can 
be  called  business.  What  would  you  think  of  the  farmer  who 
goes  out  to  the  field  to  plow  at  nine  o'clock  in  the  morning  ?  What 
do  his  neighbor  farmers  say  ?  I  fancy  he  will  soon  be  known  by 
the  name  of  the  afternoon  farmer.  So  will  it  be  with  the  nine-of- 
the-clock  merchant.     He  is  not  in  it. 

It  is  also  necessary  for  a  man  to  be  in  the  store  during  the  whole 
of  business  hours.  Customers  generally  prefer  to  deal  with  the 
principal.  At  any  rate,  they  like  to  see  him  and  he  must  see  them. 
No  person  will  be  a  customer  at  a  store  very  long  where  the  pro- 
prietor is  seldom  or  never  in.  Even  if  the  latter  is  so  busy  he 
cannot  speak  to  them,  still  they  go  away  satisfied  if  they  know  the 
storekeeper  saw  that  they  were  in  and  that  he  knew  they  bought 
something. 


II.  The  next  cause  of  failure  that  I  shall  mention  is  :  A  great 
many  merchants  get  two  many  irons  in  the  fire.  If  you  are  selling 
dry  goods  sell  dry  goods,  and  leave  real  estate,  farming,  milling, 
etc.,  alone.  Life  is  too  short  for  a  man  ever  to  know  one  business 
thoroughly.     Remember  what  the  schoolbook  says  : 

One  thing  at  a  lime, 
And  that  done  well, 
Is  a  very  good  rule, 
As  many  can  tell. 

And  let  me  emphasize  this  point  right  here,  that  you  must  never 
think  that  you  know  all  about  your  business.  As  I  said  before, 
you  will  never  know  that.  Some  men  think  they  do,  but  I  have 
always  found  that  class  of  humanity  the  most  ignorant  class  on  the 
face  of  the  earth.  Get  a  trade  paper,  read  it  and  read  it  again.  I 
would  just  about  as  soon  do  without  insurance  on  my  stock  as  do 
without  The  Review.  It  is  to  the  merchant  what  the  mariner's 
compass  is  to  the  sailor. 


Mrs.  Jones,  has  one.  After  your  day's  work 
is  done  you  may  sit  on  your  doorstep  and 
listen  to  Miss  Jones  playing  "  Home  Sweet 
Home"  with  variations,  but  thus  far  and 
no  farther.  Your  turn  will  come  when  you 
have  made  some  money  and  when  you  are 
thinking  of  retiring  from  business.  But  leave 
fast  horses,  top  buggies  and  all  style  alone 
until  you  are  sure  you  can  afford  them. 
Many  a  well-meaning  man  has  been  shipwrecked  right  here. 

IV.  Again,  another  cause  of  failure  is  dishonesty.  Hundreds 
have  gone  to  the  wall  because  they  were  not  honest.  That  is  where 
every  dishonest  business  man  should  go.  Mark  my  words,  it  pays 
to  be  honest.  Do  the  straight  thing  with  your  customers,  as  well  as 
with  the  wholesale  people.  If  you  cannot  afford  to  give  sixteen 
ounces  to  the  pound,  or  thirty-six  inches  to  the  yard,  for  a  certain 
price,  then  charge  five  cents  more  and  do  it.  It  is  better  to  be  a 
little  high  in  price  than  to  give  light  weight  or  short  measure. 


III.  Then,  again,  the  dry  goods  man  must  not  spend  his  money 
extravagantly.  Economize  in  the  home,  economize  in  the  shop, 
economize  everywhere.     Don't  get  a  piano  because  your  neighbor, 


V.  Now,  I  have  not  said  anything  yet  about  drinking,  gambling, 
betting,  horse  racing,  etc.,  that  so  many  indulge  in,  to  their  sorrow. 
I  do  not  think  I  need  to  say  much  about  these  things.  In  ninety- 
nine  cases  out  of  one  hundred  those  who  indulge  in  any  of  these 
are  unsuccessful.  The  successful  merchant  must  rise  early  in  the 
morning  and  be  at  the  store  in  time  to  open  it.  He  must  stay 
there  all  day,  and  every  day  in  the  year  that  his  business  or  a  neces- 
sary yearly  vacation  do  not  call  him  away.  He  must  be  friendly 
and  polite  with  everybody,  and  never  lose  his  temper.  He  must 
be  a  good  salesman.  Some  may  ask,  "  How  can  I  become  a  good 
salesman?"  Well,  in  the  first  place,  you  must  know  your  goods. 
It  is  uphill  work  for  a  man  to  try  to  sell  an  article  that  the  customer 
knows  more  about  than  the  seller.  In  the  next  place,  the  mer- 
chant must  be  obliging,  and  not  consider  it  too  much  trouble  to 
show  goods,  nor  to  show  any  impatience  with  the  whims  or  fancies 
of  a  customer. 

When  trying  to  make  a  sale,  it  is  a  good  plan  not  to  talk  too 
much  about  your  goods.  You  might  mention  a  good  point  about 
the  article,  and  then  speak  of  something  else,  but  come  round  now 
and  again  to  some  of  the  other  good  points. 

It  is  an  ideal  salesman  who  can  sell  an  article  to  a  person  who 
does  not  want  it.  Anybody  can  sell  to  a  customer  an  article  that 
he  wants. 

VI.  Neatness  and  a  pleasing  display  of  the  goods  is  another 
thing  that  the  merchant  who  wishes  to  be  successful  must  pay  a 
good  deal  of  attention  to.  It  is  just  as  easy  to  have  a  thing  right  as 
wrong  is  an  old  saying  and  it  is  a  very  true  one  when  applied  to  the 
merchant.  A  salesman  should  know  just  exactly  where  everything 
is  kept  and  not  have  to  rummage  through  the  whole  shop  to   find 
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what  is  wanted,  A  lot  of  precious  time  may  easily  be  lost  by  not 
keeping  everything  in  its  place.  In  an  orderly  shop  one  man  can 
wait  on  just  twice  as  many  customers  as  he  can  where  everything  is 
in  disorder. 

VII.  Had  debts  and  long  credits  constitute  another  of  the  causes 
that  have  put  a  good  many  in  deep  water.  Merchants  are  not  half 
careful  enough  about  giving  credit.  When  a  man  goes  intoa  bank 
and  asks  for  the  loan  of  some  money  does  the  banker  put  his  hand 
in  the  till  and  hand  it  out  to  him  ?  Not  much.  Listen  for  a  mo- 
ment and  you  will  hear  such  questions  as  :  Who  are  you  ?  Where 
do  you  live  ?  Do  you  own  any  property  there  ?  Who  will  go  your 
security  ?  And  so  on.  Now,  why  does  not  the  merchant  do  the 
same  as  the  banker  ?  If  not,  let  us  adopt  the  same  plans  as  the 
bankers  have.  We  have  just  as  good  a  right  to.  This  custom  of 
giving  credit,  for  custom  it  is,  is  abominable  and  ruinous  to  the  best 
interests  of  both  buyer  and  seller.  What  would  a  farmer  who  has 
just  sold  fifty  bushels  of  wheat  to  the  miller  think  if  he  was  told  to 
come  some  day  and  he  would  pay  him.  Would  not  there  be  a  howl  ? 
Just  let  merchants  put  the  boot  on  the  other  foot  and  see.  Still,  I 
can't  see  for  the  life  of  me  why  it  should  not  work  one  way  as  well 
as  the  other.  I  suppose  talk  is  cheap,  but  really  it  is  time  some- 
thing should  be  done  with  this  evil.  I  would  suggest  first  that  mer- 
chants should  know  who  they  are  selling  their  goods  to,  and  second, 
that  they  get  the  customer  to  set  a  time  when  he  proposes  to  pay 
his  account.  With  the  goods  give  him  a  bill,  and  on  this  bill  write 
the  time  when  it  is  promised  to  be  paid.  Do  the  same  in  your  book, 
so  that  you  can  see  when  the  account  is  due,  and  when  the  time 
comes  do  not  fail,  under  any  circumstances,  to  remind  the  customer 
that  his  account  is  due.  Don't  be  afraid  of  offending.  People  will 
soon  get  used  to  your  way  of  dealing  and  they  will  soon  be  saying  to 
each  other  that  you  are  a  good  business  man.     Try  it. 


VIII.  Then,  as  to  the  gain  made  by  buying  for  cash.  I  read, 
not  long  ago,  a  statement  by  an  Iowa  merchant,  which  impressed 
me  a  good  deal,  and  which  I  here  quote,  as  expressing  good  sense 
on  this  point.  He  said:  "  In  both  buying  and  selling,  I  must 
mark  my  goods  at  a  price  for  cash,  and  cash  only,  and  stick  to  it. 
Not  carrying  on  a  business  for  cash,  or  too  loose  credit,  is  a  rock 
that  has  wrecked  many  a  fine  business.  I  am  told  that  in  the  State 
of  Iowa,  for  instance,  the  losses  to  retail  merchants  from  bad  debts 
are  many  times  more  than  the  entire  fire  losses  in  that  State  in  a 
year.  Shall  I  be  one  of  the  victims  ?  One  of  the  supporters  of 
that  class  of  people  who  live  on  '  nothing  a  year  ? '  Not  by  a  good 
deal.  Aim  for  the  so-called  medium  class  of  trade,  who  come  down 
town  with  the  money  in  their  pockets,  and,  when  they  buy  a  thing, 
pay  for  it  on  the  spot.  The  importance  of  being  able  to  discount 
every  bill  in  ten  days  is  a  thing  many  men  forget.  Figure  up  my 
gain  on  that  alone  if  I  buy  $5,000  worth  of  goods  in  a  year  and 
pay  for  them  in  ten  days,  to  say  nothing  of  the  hours  of  labor  I  save 
myself,  or  the  salary  of  an  extra  bookkeeper.  Then,  I  have  not  the 
annoyance  and  trouble  of  collecting  bills  each  month,  and  the  time 
that  would  have  to  be  spent  at  that  can  be  more  profitably 
employed  attending  to  the  next  item." 

IX.  Advertising  is  the  next  point  I  shall  touch  upon.  You 
must  let  the  world  know  you  are  alive  if  you  are  going  to  do  busi- 
ness. The  merchant  who  uses  printer's  ink,  and  plenty  of  it, 
judiciously,  is  sure  to  catch  a  lot  of  trade  that  he  would  otherwise 
not  get.  A  man  must  be  careful  and  not  get  into  a  rut.  Don't 
think  because  you  have  been  doing  business  for  twenty  years  in  a 
certain  stand,  that  everybody  knows  where  you  are  and  what  you 
sell.  Your  competitior  tells  people  that  he  has  just  what  they  want, 
and  ten  chances  to  one  they  will  go  there  and  get  it  even  if  they 


know  you  have  it.      He  has  got  their  attention  last  and  he  is  the 
man  who  will  do  the  business. 

X.  In  conclusion,  I  will  say  if  you  want  to  succeed  in  business 
you  must  be  a  hustler.  If  customers  don't  come  to  you,  go  and 
get  them.  Push,  push,  push,  night  and  day,  summer  and  winter, 
Always  have  an  eye  to  business,  and  don't  do  business  unless  there 
is  money  in  it.  Let  other  people  perform  works  of  charity.  You 
do  business.  Don't  cut  and  slash  prices  with  the  idea  you  are 
going  to  run  some  other  fellow  off  the  track.  You  can't  do  it  if  he 
is  made  of  the  right  stuff.  And  if  anybody  is  trying  to  shut  you  up, 
don't  let  him.  Follow  him  up  with  your  prices,  but  don't  go  below 
him.  He  will  soon  get  tired.  You  get  new  goods,  and  goods  that 
other  people  do  not  handle,  and  make  your  living  out  of  them  till 
other  things  come  right  again.  Keep  cool,  and  be  careful  not  to 
buy  too  many  goods  at  a  time,  and,  after  a  term  of  years,  you  will 
find  yourself  possessed  of  a  good  paying  business. 

W.   F. 


A    PIECE    OF    LACE    FOR    AN    EMPRESS. 

There  has  just  been  presented  to  the  Empress  of  Russia,  by  the 
French  nation,  a  specimen  of  modern  lace,  a  real  masterpiece  ot 
lace-making.  It  is  a  cobweb  scarf,  two  yards  long  and  one  yard 
wide,  in  a  variety  of  colored  Chantilly  lace  never  attempted  before, 
and  sufficiently  light  to  be  carried  off  by  a  butterfly.  In  this 
instance,  polychrome  effects  have  been  successfully  achieved  by  a 
few  old  lace-makers  at  Bayeux,  under  the  supervision  of  the 
painter,  Felix  Aubert. 

The  floral  pattern  of  the  scarf  has  no  less  than  twenty  different 
shapes.  Its  border  of  conventional  narcissi  incloses  a  frame  of 
two  interlaced  rose  tree  stems,  bearing  respectively  La  France  roses 
and  yellow  roses.  By  a  delicate  forethought  the  centre  is  left  as 
open  and  as  aerial  as  possible,  so  as  not  to  veil  the  beauty  of  the 
bare  shoulders  which  it  is  meant  to  shelter. 

On  this  light  ground  of  rare  point  d'Alencon  are  sparingly 
scattered  small  lilies,  while  at  each  angle  glitter  the  Imperial  crown 
and  monogram  of  the  Empress  woven  in  gold.  The  Empress  will 
thus  have  the  opportunity  of  comparing  the  latest  notion  in  multi- 
color lace,  manufactured  by  the  fairy  workers  of  France,  with  the 
polychrome  style  of  more  ancient  origin  produced  by  a  few  lace- 
-  workers  of  her  Empire. 


A   ROOM   FOR   VISITING   MERCHANTS. 

There  is  a  good  feature  in  connection  with  the  remodelled 
warehouse  of  The  W.  R.  Brock  Co.,  Limited,  and  that  is  a  recep- 
tion room  near  the  door,  entirely  for  the  use  of  out-of-town  buyers. 
They  may  write  their  letters  there  in  peace,  or  leave  small  parcels, 
or  in  any  other  way  enjoy  the  use  of  a  room  in  the  centre  of  the 
city  devoted  entirely  to  them.  During  the  millinery  openings  and 
Toronto  Exhibition,  Mr.  Pentecost,  that  veteran  of  the  trade  and 
the  firm,  presided  over  the  first  floor,  and,  with  the  stately  dignity 
characteristic  of  him,  invited  visitors  to  take  possession  of  their 
room.  The  Review  representative  was  one  of  these, 
and  was  asked  in  to  have  some  refreshment  (consisting  of 
cold  water  from  the  ice  pitcher).  Joking  apart,  the  idea  of 
encouraging  house  trade,  of  making  things  pleasant  for  the  mer- 
chant who  goes  to  the  trouble  of  personally  visiting  the  market,  is 
a  good  one. 


TO  A  CORRESPONDENT. 

A  Manitoba  correspondent  of  The  Review,  who  wrote  recently 
enquiring  for  a  book  connected  with  the  dry  goods  trade,  is  invited 
to  send  his  address,  which  has  been  mislaid. 
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^       WINDOW    DRESSING.      # 


A    HANDSOME    CROCKERY    WINDOW. 

IN  this  issue,  The  Review  presents  as  handsome  a  window  display 
as  any  Canadian  city  has  witnessed  for  some  time.  It  is  a 
window  in  Messrs.  Bryson,  Graham  &  Co.'s,  Ottawa,  and  was 
designed  and  trimmed  by  W.  H.  Hollinsworth.  The  photo- 
graph was  taken  at  night,  and,  as  the  windows  are  lighted  from  the 
street  lamps,  heavy  shadows  could  not  be  avoided.  The  back- 
ground is  set  out  three  feet  from  the  wall  and  covered  in  white, 
with  a  border  and  trimmings  of  purple.     There  are  three  archways. 


be  bright.  To  secure  this  effect,  the  plate 
glass,  costing  its  scores  or  even  hundreds 
of  dollars,  has  entirely  superseded  the  old 
window  glass,  costing  as  many  cents.  One 
is  more  transparent  than  the  other,  but  one 
possesses  a  cleanness  and  a  lustre  which 
was  formerly  lacking,  and  that  is  worth  the  added  cost. 

Still  the  problem  is  not  wholly  solved,  and  the  weekly  window- 
cleaning  is  usually  a  matter  which  is  dreaded.  So  simple  an 
operation  is  it  that  it  is  intrusted  to  the  greenest  tyro,  yet  so  difficult 
of  perfection  that  the  most  expert  would  hesitate  to  claim  its  attain- 
ment. The  removal  of  the  accumulated  dust  and  grime  from  the 
surface  of  the  glass  is  an  easy  matter,  but  the  polishing  of  the  glass 
so  effectively  that  no  streaks  or  signs  of  tarnish  remain  is  a  matter 
of  greater  difficulty.     Yet,   it  is  this  part  which  is  the  chief  attrac- 


A    DISPLAY   OF   CROCKERYWARE— BRYSON,  GRAHAM    &   CO.,  OTTAWA. 


Between  the  pillars,  on  each  side  of  centre  arch,  are  mirrors.  One 
of  them  made  taking  the  picture  difficult  by  reflecting  the  girder  in 
front  of  the  window.  In  the  centre  archway  hangs  a  basket  of 
flowers,  vines,  etc.,  but  the  reflection  from  the  street  lamp  was 
so  strong  that  it  is  hardly  noticeable.  In  the  side  archways  are 
pillars,  on  top  of  which  are  rosebushes  in  jardinieres,  but  the 
shadows  are  very  heavy  there  and  they  do  not  show  up.  It  was 
impossible  to  get  a  better  picture  under  the  circumstances.  The 
color  harmony,  as  everyone  who  saw  the  window  says,  was  perfect, 
and,  altogether,  the  display  was  a  beauty  and  proved  "  a  boom  "  in 
chinaware  sales.  The  different  lines  were  well  ticketed,  which  is 
an  important  thing  in  a  display  of  this  kind. 

CLEANING   THE   WINDOWS. 

What  the  eye  is  to  the  face,  the  window  is  to  the  store,  and,  if 
the  iace  or  the  store  is  to  be  attractive,  the  eye  or  the  window  must 


tiveness,  being  unseen,  yet  pleasing.  This  question  has  received 
much  attention,  and  many  rules  have  been  formulated  for  its 
solution.  The  avoidance  of  soap,  use  of  kerosene,  of  weak 
ammonia,  or  of  pure  water  only,  and  plenty  of  it,  whiting  or  chalk 
or  paper  as  a  polishing  agent,  all  have  their  advocates,  and  all  are 
good. 

The  trouble  is,  says  Prof.  Scoville,  of  the  Massachusetts  Phar- 
macy College,  that  some  of  the  physical  properties  of  glass  have 
not  been  sufficiently  taken  into  account.  Contrary  to  the  common 
impression,  glass  is  not  absolutely  unaffected  by  water.  Indeed,  it 
is  soluble  to  quite  an  appreciable  extent,  and  it  is  this  solubility 
which  causes  all  the  trouble.  Moreover,  this  solubility  is  modified 
considerably  by  temperature  and  by  chemicals,  and  herein  lies  the 
key  to  the  problem.  The  researches  and  experiments  of  Herr. 
Foester,  a  German  chemist,  go  to  show  that,  as  regards  window 
glass,  hot  water  affects  the  surface   more 'than  cold,  and  is  apt  to 
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leave  streaks.     For  this  reason,  as  well  as  the  danger  of  breaking 

the  glass,  hot  water  should  be  avoided. 

Prof.  Scoville,  therefore,  recommends  the  following  procedure  : 
First  wash  the  glass  in  the  usual  manner  with  water  containing 
about  half  an  ounce  of  concentrated  ammonia  water  to  a  pailful  of 
water — not  more,  for  fear  of  removing  the  paint  or  varnish  from  the 
woodwork.  Then,  while  the  glass  is  wet,  and  without  rinsing,  go 
over  the  entire  surface  with  a  weak  solution  of  hydrochloric  acid, 
prepared  by  adding  to  a  pailful  of  fresh  water  two  or  three  ounces 
of  strong  muriatic  acid.  This  neutralizes  the  ammonia  and  alkali 
in  the  glass,  and  forms  some  soluble  chlorides  which  aid  in  the 
polishing.     Finally  dry  and  polish  with  a  clean  cloth. 

The  acid  will  have  no  ill  effects  upon  paint  or  varnish  upon  the 
window  frames,  nor  even  upon  unpainted  woodwork.  If  metal 
frames  hold  the  glass  the  acid  is  liable  to  attack  these,  and  should 
be  avoided  and  used  cautiously.  A  weaker  acid  would  be  advisable 
in  this  case.  Some  have  tried  this  plan  and  are  pleased  with  the 
result.  They  think  that  the  time  taken  to  go  over  the  glass  with 
two  successive  waters  is  more  than  .compensated  in  the  saving  of 
time  in  the  drying  and  polishing,  and  then  the  window  is  brighter. 
But  if  you  wash  windows  so  frequently  that  they  do  not  get  really 
dirty,  the  alkiline  water  might  be  omitted,  and  you  may  be  pleased 
with  the  result  if  the  hydrochloric  solution  is  used  in  place  of  pure 
water.  The  addition  of  a  little  salt  to  this  might  prove  a  further 
pleasure. 

PRACTICAL    HINTS    FOR    THE    TRIMMER. 

Really  good  trimmers,  men  who  are  artists  in  their  line,  are 
comparatively  scarce,  says  The  Dry  Goods  Economist's  authority, 
the  demand  being  largely  in  excess  of  the  supply. 

It  isn't  every  merchant  who  realizes  the  advantages  of  employ- 
ing an  expert  trimmer  and  paying  him  a  good  salary. 

Some  houses  prefer  to  put  in  a  makeshift  during  the  dull  months 
and  take  chances  of  picking  up  a  suitable  man  in  the  busy  season. 

The  surprising  thing  is  that  any  merchant  will  hesitate  at  a  little 
extra  expense  for  window  displays  when  so  much  profit  can  be 
secured  through  this  means. 

Artistic  window  decoration  not  only  lends  distinction  to  a  store, 
but  is  one  of  the  prime  factors  of  its  success. 

It  is  rather  remarkable,  too,  that  this  business,  which  would 
seem  especially  adapted  to  women,  is  almost  entirely  in  the  hands 
of  men  ;  and  the  exquisite  taste,  knowledge  of  arrangement, 
harmony  of  colors  and  originality  of  design  show  traits  in  the 
masculine  makeup  which  have  hitherto  been  developed  only  in  the 
man  milliner  or  costumer. 

The  fashion  for  artistic  displays  once  set  has  been  very  gener- 
ally followed,  and,  while  the  large  windows  of  our  immense  dry 
goods  palaces  are  especially  adapted  to  the  beautiful  goods  and 
gowns  they  tet  forth,  the  purveyors  of  other  lines  of  merchandise 
have  caught  the  spirit  of  the  hour  and  succeeded  in  making  very 
creditable  displays.  Drug  stores,  candy  stores,  florists,  retailers  of 
sporting  goods,  china,  hardware  and  numberless  other  lines  are 
utilizing  their  windows  to  the  best  advantage  possible. 

So  much  for  theory.  Now  let  us  consider  the  practical  side  of 
window  trimming. 

The  prevailing  practice  among  window  dressers  of  putting 
various  and  sundry  lines  of  goods  in  their  windows  under  the 
impression  that  by  so  doing  they  enhance  the  effectiveness  of  the 
display,  cannot  be  too  strongly  protested  against. 

No  more  serious  mistake  can  possibly  be  made. 

The  best  advice  to  give  the  novice  in  window  trimming  is  the 
same  as  that  given  to  a  beginner  at  writing  advertisements  :    "Say 


enough,  then  stop  ;  but  be  sure  to  stop  before  you  have  said  too 
much." 

Don't  crowd  your  display.  If  you  are  planning  a  selling  win- 
dow, remember  that  one  strong  lineat  a  price  will  bring  more  trade 
into  that  particular  department  than  you  can  ever  hope  to  attract 
by  mixing  up  a  dozen  different  lines  in  the  same  window. 

Of  course,  there  are  exceptions  ;  an  early  display  of  novelties  is 
not  only  advisable,    but   imperative,   at  the   beginning  of  a  new,, 
season. 

In  a  display  of  this  kind,  it  is  perfectly  permissible  to  display 
dress  goods,  with  trimmings  to  match,  together  with  a  few  pattern 
hats  in  the  same  window. 

Cloths,  cloaks  and  collarettes,  including  boas  and  muffs,  may 
be  shown  together  with  a  very  good  effect. 

It  is  a  good  idea,  in  these  combination  trims,  to  make  one  line 
of  goods  the  leading  feature  of  the  display,  and  then  add  whatever 
articles  that  may  have  a  bearing  or  connection  with  the  general 
character  of  the  window.  Avoid  incongruities.  Have  an  eye  to 
the  fitness  of  things. 

A  good-sized  window  filled  with  one  item  of  merchandise 
impresses  a  prospective  purchaser  with  the  idea  of  quantity,  which 
in  turn  conveys  the  impression  of  cheapness,  particularly  if  an 
attractive  price  card  is  affixed  to  the  trim. 

The  idea  may  be  carried  out  to  advantage  in  arranging  depart- 
ment trims. 

Show  plenty  of  goods  to  impress  the  customer  with  the  immensity 
of  your  stock. 

If  you  have  just  received  a  "job"  of  200  dozen  towels  at  a 
price,  don't  let  them  reach  the  reserve  stock.  Put  half  of  them  in 
the  window  and  the  other  half  on  a  counter  close  to  the  department. 
You  will  sell  a  much  larger  quantity  than  to  pick  out  an  assorment 
and  pack  the  rest  away. 

Plan  your  trims  for  fall  in  advance.  Think  out  new  ways  of 
utilizing  your  ceilings  and  backgrounds,  these  are  too  often 
neglected.  No  window  is  finished  without  proper  attention  being 
given  to  these  important  details,  which  furnish  plenty  of  opportunity 
for  originality. 

TEACHING    THE    ART. 

A  big  manufacturing  firm  of  New  York  has  initiated  a  system 
of  free  window  dressing.  It  matters  not  whether  a  store  is  located 
away  up  in  "Goatville"  or  over  in  King's  County  half  a  dozen 
miles  from  the  Brooklyn  bridge;  let  the  retailer  drop  a  line  to  them, 
and  within  twenty-four  hours  a  professional  trimmer  will  appear  in 
response  to  the  call.  Without  asking  any  conditions  of  you  what- 
ever, he  goes  quietly  to  work,  and  soon  your  window  is  wearing  a 
brand  new  dress. 

A  variant  of  this  idea  is  adopted  in  London,  Glasgow,  and  else- 
where, by  manufacturers  of  a  specific  article,  who  take  a  window  in 
a  good  street  and  fit  it  up  to  display  their  specialty  in  the  most 
striking  style.  This  has  frequently  been  carried  out  with  good 
results. 

SUGGESTIONS. 

Automatic  features  are  novel,  and  always  attractive. 

A  steam  engine  in  the  window  supposed  to  be  doing  something, 
or  doing  something,  will  bring  people  across  the  street  to  see  it. 

The  conventional  churn,  with  a  motor  to  run  it,  is  a  dozen 
times  more  interesting  to  churn  users  than  the  same  churn  without 
the  motor. 

Play  a  fountain  in  the  window,  and  let  the  dropping  water  and 
the  swimming  gold  fishes  bring  attention  to  the  waterproof  or 
rubbers. 

From  umbrellas  build  an  imitiation  of  an  armoury. 
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The  hide  of  the  hippopotamus,  in  some  parts,  is  two 
inches  thick. 

If  you  had  to  do  business  with  some  buyers,  you 
would  think  they  rivaled  the  hippopotamus,  in  some  parts. 

We  have  black  silk  grenadines  so  thin  that  their 
weight  as  a  garment  is  imperceptible. 

Black  silk  grenadines  and  black  and  colored  silk  effect 
dress  goods  are  a  strong  feature  in  our  dress  goods  depart- 
ment this  season.  They  are  now  leaders  in  the  fashion 
world,  being  worn  for  the  opera,  for  dinner  parties,  after- 
noon teas  and  on  all  occasions  where  handsome  gowns 
are  a  necessity. 

All  shades  of  silk  velvets  in  stock. 

Plisse  silk  velvets  for  vestings  and  trimmings. 

Just  opened,  a  new  range  of  check  taffeta  silks, 
Cerise  Effects. 

We  have  just  received,  ex    SS.   Labrador,  a  lot  of  new 
laces  and  ribbons.     Some  novelties  in  Bebe  Tartan  Ribbons. 

Our  silk   handkerchief    and    muffler  stock   is  complete. 

Heavy  shawls  and  wraps,  this  season's  goods. 

Another    shipment    of    imported    flannelettes 
expected  by  next  week's  steamer. 


23  St.  Helen  St. 
MONTREAL 


Brophy,  Cains  &  Co. 
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Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  ol  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising methods,  or  Ins  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


ONE  of  the  reasons  why  some  merchants  find  that  advertising 
doesn't  pay  is  because  they  don't  live  up  to  their  adver- 
tisements. These  merchants  seem  to  think  that  advertising  alone 
ought  to  make  the  wheels  of  commerce  revolve  for  them.  Their 
ads.,  perhaps,  are  all  right.  They  quote  prices  and  give  other 
necessary  details,  but,  somehow,  they  don't  seem  to  "draw."  The 
people  don't  respond.  The  merchants  I  refer  to  think,  probably, 
that  something  is  wrong  with  the  advertising,  but  it  is  safe  to  wager 
that  in  a  case  where  plain, straightforward,  sensible  advertising  does 
not  draw  trade  the  fault  is  in  the  store  management,  or  the  goods, 
or  the  prices.  These  are  the  sort  of  stores  where  the  clerks  and 
salespeople  are  disobliging  and  careless,  or  where  the  stock  is 
badly  kept  and  poorly  displayed,  or  where  old  goods  are  allowed 
to  accumulate,  or  where  too  high  a  price  is  placed  on  most  of  the 
articles  for  sale,  or  where  the  goods  are  not  as  represented,  or  where 
— but  why  extend  the  list  indefinitely  ?  It  cannot  be  understood 
too  clearly  that  while  the  advertising  of  a  business  is  as  important 
as  any  other  part  of  it,  it  cannot  take  the  place  of  good  business 
management.  The  most  that  advertising  can  be  expected  to  do  is 
to  bring  people  to  the  store.  If  when  they  come  they  find  careless- 
ness, incompetency  or  deceit,  that  store  may  advertise  till  it  is  black 
in  the  face  and  it  can't  make  a  success  of  its  publicity  department. 
It  is  throwing  its  money  away  by  putting  it  in  printer's  ink. 


I  know  two  stores,  one  of  which  does  first-class  advertising 
and  makes  (or  seems  to  make)  a  specialty  of  uncivil  treatment.  The 
other  store  is  well  managed,  but  does  no  advertising  at  all.  Appa- 
rently both  stores  do  about  the  same  volume  of  business.  The 
store  that  advertises  is  handicapped  by  bad  management.  The 
store  that  is  well  managed  is  handicapped  because  of  the  fact  that 
it  does  not  advertise.  If  the  well  managed  store  was  the  one  that 
did  the  good  advertising  it  would  quickly  forge  far  ahead  of  its  com- 
petitor. This  is  simply  an  illustration  of  what  good  advertising  will 
not  do.  While  it  will  enable  a  good  store  to  go  ahead  by  leaps 
and  bounds,  it  will  not  be  of  any  practical  use  to  a  poorly  managed 
store.  First  get  your  store  right  and  all  that  that  implies.  Then 
do  good  advertising  and  you  are,  humanly  speaking,  sure  of  success. 
But  the  store  comes  first.     Never  forget  that. 

*  *  * 
A  great  many  stores  that  are  pretty  much  all  right  otherwise 
make  a  serious  mistake  in  allowing  old  stock  to  accumulate.  There 
are  few  worse  mistakes  in  storekeeping  than  this.  A  large  per- 
centage of  business  failures  are  traceable  directly  to  this  fault. 
During  my  younger  days  I  knew  a  firm  of  general  merchants  who, 
year  after  year,  inventoried  at  cost  price  constantly  increasing 
quantities  of  old  stock.  At  stock-taking  time,  once  a  year,  a  half- 
hearted attempt  was  made  to  get  rid  of  this  old  stuff,  but,  as  I  have 


just  said,  the  stock  of  old  goods  kept  on  increasing  each  year.  The 
firm  was  in  fairly  good  financial  standing,  their  credit  was  excellent, 
and  they  were  in  a  good  position  to  make  money.  But  this  one 
glaring  fault  of  their  business  management  wrecked  them  ultimately. 
I  speak  of  the  subject  at  this  length  because  of  the  fact  that  adver- 
tising is  one  of  the  means  by  which  it  can  be  overcome.  I f  the  firm 
I  refer  to  had  held  periodical  sales  of  all  unseasonable  goods,  or 
goods  likely  to  soon  become  unseasonable,  and  advertised  these 
sales  to  the  public,  I  believe  they  would  have  saved  themselves.  I 
believe  that  many  merchants,  who  really  don't  know  what  to  do  to 
create  some  interest  in  their  community,  could  easily  work  up  con- 
siderable talk  and  bring  lots  of  good  paying  trade  to  their  stores  if 
they  would  close  out  at  any  price  obtainable  every  piece  of  old 
goods  in  their  stocks.  A  merchant's  balance  sheet  may,  on  the 
face  of  it,  show  that  he  is  making  money  and  is  in  a  comfortable 
financial  position,  and  all  the  time  he  may  be  bankrupt.  He 
thinks  that  he  has  made  so  many  thousands  of  dollars  as  the 
result  of  the  year's  business,  when  he  has,  perhaps,  actually  lost 
money.  His  mistake  arises  from  the  fact  that  his  apparent  profits 
are  locked  up  in  goods  out  of  which  he  can  never  get  them.  If  he 
lets  this  state  of  affairs  go  on  long  enough  it  is  easy  to  predict  the 
result.  The  safe  rule  in  merchandising  is  to  carry  nothing  over 
from  one  season  to  another. 

*         *         * 

In  the  case  of  merchants  holding  special  sales  the  question  often 
arises  :  How  long  ought  the  sale  to  continue  ?  Should  it  be  kept 
up  for  one  hour  ?  one  day  ?  one  week  ?  or  how  long  ?  For  my 
part,  I  could  never  see  any  sound  business  reasons  for  refusing  to 
continue  selling  a  line  of  goods  at  a  certain  sale  price  so  long  as 
any  of  the  goods  are  still  on  hand.  The  proper  way  to  work  as  a 
seller  is  to  take  a  line  of  goods  which,  for  any  good  reason,  you 
wish  to  dispose  of  at  a  cut  rate  and  sell  them  clean  out.  People 
are  likely  to  take  offence  if  goods  are  refused  to  them  at  a  certain 
price,  for  the  reason  that  they  are  a  few  minutes  behind  the  adver- 
tised time.  If  there  are  any  of  the  goods  still  in  stock  they  ought 
to  get  what  they  want.  If  the  goods  have  all  been  sold  out  in  a 
few  minutes,  as  sometimes  happens,  no  offence  can  be  taken 
from  a  straightforward  statement  of  this  fact,  provided  that  the 
advertisement  of  the  goods  states  clearly  that  the  quantity  to  be 
offered  is  limited.  Or  better  still,  it  is,  to  say  in  the  ad.  exactly 
how  many  of  the  articles  there  are. 


One  of  the  things  that  an  advertiser  ought  to  strive  for  is  to 
create  a  feeling  of  absolute  confidence  in  his  announcements. 
This  very  desirable  feeling  is  always  injured  when  a  customer  is 
informed  that,  even  though  she  got  into  the  store  quite  early,  the 
goods  are  all  gone.  She  is  quite  as  likely  as  not  to  think  that  the 
goods  were  not  on  sale  at  all,  or  that  for  some  reason  or  other  she  is 
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being  discriminated  against.  The  small  boy  who  wrote:  "  Wimmin 
is  peculior  things ' '  was  not  far  wrong.  And  it  must  always  be 
borne  in  mind  that  the  great  majority  of  shoppers  and  buyers  at 
retail  are  women.  The  best  dan  is  to  have  on  hand  plenty  of  the 
goods  which  go  into  the  sale.  Then,  let  the  sale  last  as  long  as  the 
goods  last.  Where  there  are  only  a  small  quantity  of  goods  on 
hand  state,  plainly,  exactly  how  many  there  are,  and  suggest  an 
early  call.  Where  there  is  only  a  very  small  quantity  it  is  better 
not  to  advertise  them,  except  perhaps  by  a  sign  in  the  store  placed 

over  or  near  the  goods. 

*  *         * 

S.  &  G.  sent  me  a  nicely  got  up  circular  which  enclosed  samples 
of  seven  of  the  lines  of  goods  referred  to  in  the  circular.  Their 
plan  of  enclosing  samples  with  circulars,  while  not  particularly 
novel,  is  good.  It,  however,  must  always  be  borne  in  mind  that 
samples  in  small  pieces  never  look  so  well  as  the  same  goods  in 
large  pieces.  This  is  why  some  very  intelligent  merchants  always 
refuse  to  give  out  cut  samples.  They  say  that  it  is  easy  for  their 
competitors,  when  a  customer  comes  with  a  small  sample  for  com- 
parison, to  make  "  the  worse  appear  the  better  case." 

*  #         * 

A  firm  in  Orangeville  write  asking  if  I  can  refer  them  to  a  good 
advertisement  writer  in  Toronto  who  could  handle  general  store 
work.  As  my  home  is  in  New  York,  and,  as  I  don't  know  any 
advertisement  writers  in  Toronto,  I  regret  that  I  can't  comply  with 

my  Orangville  correspondent's  request. 

*  *         * 

How  often  ought  store  advertisements  to  be  changed  ?  I  am  sure 
that  as  a  rule  no  store  advertisement  ought  to  be  twice  in  the  same 
medium.  If  it' s  a  daily,  change  every  day.  If  it' s  a  weekly,  change 
every  week.  How  long  would  a  newspaper  retain  or  hold  on  to  its 
constituency  if  it  run  along  several  issues  at  a  time  without  change  ? 


Store  advertising  is  or  ought  to  be  simply  store  news.  It  is  the  art 
of  keeping  the  public  posted  on  what  the  store's  attractions  are  that 
is  advertising.  If  this  is  well  done  it  is  good  advertising.  It  is 
obvious  then  that  a  store  that  runs  the  same  ad.  right  straight  along 
without  any  change  creates  the  impression  that  it  is  a  dead-and- 
alive  store  of  a  place  that  it  is  well  to  keep  away  from.  The  days 
of  the  old  standing  ad.  are  gone  by,  so  far  as  progressive  merchants 
are  concerned  But  it  is  really  astonishing  how  hard  old  customs 
die.  Last  April,  I  saw  an  ad.  of  Christmas  goods  in  a  Canadian 
paper.  It  had  evidently  stood  there  all  that  time.  The 
trouble  with  some  merchants  is  that  they  look  upon  their 
advertising  appropriation  as  a  kind  of  charitable  donation 
to  the  newspaper.  These  men  think,  and  they  are  probably 
right  enough  too,  that  their  local  papers  are  worthy  of  en- 
couragement, and  so  they  proceed  to  encourage  them  by  telling 
someone  to  go  ahead  and  get  their  ads.  set  up  and  run  in.  The 
ads.  keep  on  appearing  issue  after  issue.  It  seems  to  be  nobody's 
business  to  change  them,  or,  indeed,  to  take  any  sort  oi  interest  at 
all  in  them.  It  is  only  charity,  anyway.  No  one  has  any  faith  in 
it,  anyway — not  even  the  publisher.  Instead  of  standing  on  his 
paper's  merits,  the  publisher  has  demeaned  himself  by  accepting 
thinly  disguised  charity.  Instead  of  doing  something  to  help  his 
advertisers  make  their  investments  pay,  he  stupidly  lets  the  adver- 
tisements run  along  without  change.  The  only  safe  plan  is  to  keep 
charity  and  your  advertising  appropriation  as  far  apart  as  the  poles. 
And  don't  fail  to  change  your  advertisement  each  issue  of  the 
paper. 


A.  Weseloh,  of  Berlin,  shoes,  has  taken  a  partner,  J.  G.  Wing, 
and  will  put  in  a  stock  of  gents'  furnishings  and  ready-made  cloth- 
ing. The  stock-taking  will  be  proceeded  with  shortly,  preparatory 
to  the  change. 


KNOX,  MORGAN  &  CO. 
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HOLESALE 

DRY  GOODS 


Departments 

now  ready  for 
Fall  Trade,  an  ex= 
tensive  range  of 
Foreign  and  Do= 
mestic  Goods. 


HAMILTON 


D 


Qrta\A/|c      in  lively  demand.     Special  value  in  Knitted  Shawls  at  $3.75,  $7.00, 
OlldWId     |goo      Colors— Cream,  Pink,  Black,  Grey,  Cardinal. 


Wool  Wraps  and  Longs 

$3.00,  $4.00. 

Our  Tourist  Wrap  fjyl;°° is  a  sdler 


in    great    variety.      Prices,    65c,    75c, 
90c,  $1.00,  $1.25,  $1.50,  $1.65,  $2.25, 


Send  repeats  for  this  line 


Dpfl    Pftmfftrfprc     (Wadded)  from  75c.  up  to  $2.00.    Values  are  twenty- 
DCU    Will  II  III  I  LOI  O     fjve  per  cent   better  than  last  year.     The  satteen  line 
at  $1.35  very   special 

Men'S    I.  R.    COatS     (Tweed)  special  leader  at  $4.75. 
CaShmere    HOSe— another  shipment  to  hand,  Rib.,  D90,  D94,  D95. 

We  have  repeated  the  best  selling  lines  in  Black  and  Colored  Dress  Goods,  the 

sales  of  which  are  unusually  large.    Styles  new  and  attractive.    No  stock  of  old  goods. 


D 

LGttGT    (JrOGrS   receive  every  care  and  attention. 
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POSITION  OF  CANADIAN  COTTONS. 

SPRING  PRICE  LISTS  not  shown  YET — HEAVY  INCREASE  IN  IMPORTS 

WHAT    IS    THE    OUTLOOK   ? 

THE  position  of  Canadian  cottons  on  August  31,  as  Tin: 
REVIEW  went  to  press,  was  nominally  unchanged.  This  is 
the  time  when  orders  for  spring  goods  are  placed  with  the  mils  by 
the  large  jobbers.  So  far  as  known,  the  mills  have  not  shown  the 
price  lists,  though,  usually,  these  are  known  before  this  time  in  the 
year.  It  is  said  that  prices  are  not  yet  settled,  and  that  some 
jobbers  are  placing  orders  without  knowing  the  exact  price,  except 
that  they  will  be  no  higher  than  last  year,  and  that  any  drops  which 
take  place  will  be  allowed  for. 

Will  the  prices  be  lower?  That  is  a  question  that  is  asked.  The 
Review  is  informed  that  in  one  or  two  lines  ot  denims  there  is  a 
prospect  of  somewhat  lower  figures,  and  that  no  one  is  quite  sure 
of  what  the  autumn  months  will  develop.  The  imported  cottons 
now  in  the  market,  and  the  possibility  of  more  coming  in,  is  one  cause 
of  the  prevailing  uncertainty.  The  only  official  figures  obtainable 
are  those  up  to  July  31,  1898.  In  that  month  alone  imports  of 
white  and  grey  cottons  doubled,  and  imports  of  colored  cottons 
largely  increased.  That  is,  compared  with  July  of  last  year.  The 
Review  has  got  together  a  comparative  statement  of  the  cotton 
imports  for  July,  of  three  years,  and  presents  it  herewith  : 

July,  1896.  July,  1897.  July,  1898. 

Grey  and  white  cottons §  15,073  $  20,057  §  47,811 

Colored   cottons 168,534  169,339  321,902 

Cotton  clothing 39.159  26,138  47.459 

Cotton  threads,  yarns  and  warps  14,246  28,496  26,145 

Cotton  thread  on  spools 20,989  41,112  43.979 

Other  imported  cottons 54.949  61,670  140,691 

Totals §312,950  §346,812  §627,987 

This  indicates  a  growth  of  imported  cottons  which  might  materi- 
ally affect  the  market.  There  are  no  official  figures  out  for 
August,  nor  will  there  be  for  a  fortnight  yet.  Report  says  that  both 
English  and  American  cottons  have  been  coming  in  even  more  freely 
during  the  month  just  closed.  No  authentic  information  can  be 
given  on  this  point.  Up  to  Aug.  1 ,  this  year,  Canadian  imports  of 
white  and  grey  cottons  (that  is,  from  Jan.  1  to  July  31)  were  valued 
at  #356,421.  For  the  same  period  of  1897,  the  imports  of  these 
goods  were  valued  at  $192,890.  This  is  an  increase  of  §163,000 
worth  of  white  and  grey  cotton  in  this  market  during  a  period  of 
seven  months. 

As  to  colored  cottons,  the  Canadian  imports  from  Jan.  1  to  July 
31,  1898,  reached  a  value  of  §1,757,189.  This  is  an  increase  of 
§250,000  worth  over  the  imports  during  the  same  seven  months  of 
1897. 

The  buyers  contend  that  as  the  Canadian  mills  are  all  busy,  and 
that  deliveries  of  white  and  grey  cottons,  especially,  are  hard  to  get, 
there  will  be  a  desire  to  keep  prices  up.  Now,  that  war  is  over,  a 
stiffening  of  the  cotton  market  in  the  United  States  is  hoped  for. 

VALUE    OF    A   TRADE    PAPER. 

"  There  is  one  thing  that  particularly  struck  me  in  my  rounds," 
says  an  American  traveler.  "I  noticed  that  the  stores  of  those 
merchants  who  were  readers  of  trade  paper  presented  a  better 
appearance  than  those  of  the  other  class  ;  also  that  they  were 
more  systematic  in  their  ways  of  doing  business.  Their 
store  fixtures  and  devices  of  all  kinds  were  more  modern,  and  their 


clerks  better  posted,  and  also  better  trained.  They  seemed  to  take 
life  easier  ;  and  at  the  same  time  do  a  larger  business  and  in  a  more 
satisfactory  manner  than  their  competitors,  who  had  no  time  to  read 
their  trade  paper,  or  who  had  no  use  for  it.  They  were  not  drawn 
into  useless  and  expensive  schemes  by  sharpers,  who  catch  the  un- 
'  wary,  neither  could  any  one  get  ahead  of  them  on  the  latest  things 
in  the  market." 


JAPANESE     MATTINGS. 

The  sale  ot  Japanese  mattings  in  Canada  has  been  large,  and 
K.  Ishikawa  &  Co.,  who  have  introduced  and  made  a  success  of 
them  in  this  market,  have  made  preparations  for  a  still  larger  sale, 
and  a  big  range  of  patterns  is  shown  for  import  orders.  There  are 
special  lines  in  cotton  warps,  to  retail  at  12  yi  and  25c.  As  for  the 
import  fancy  silk  trade,  this  firm  are  showing  a  range,  including 
Parisian  styles,  of  about  a  hundred  different  designs. 


KID    GLOVE     NOTES. 

WITH  the  first  reminder  of  Autumn  weather  in  the  air,  or 
suggested  by  window  dressing  of  fall  costume  stuffs,  this 
important  line  commands  attention.  For  the  last  two  or  three 
months  the  usual  stagnation  has  prevailed  in  the  retail  market, 
giving  ample  opportunity  to  dealers  to  house  clean  their  depart- 
ments and  prepare  for  the  coming  season.  It  appears  that  there 
never  was  a  time  in  recent  experience  when  a  glove  department 
might  be  handled  with  so  little  difficulty  and  so  much  comparative 
profit.  In  the  first  place,  the  material  is  largely  confined  to  dome 
fastened  goods  of  two  or  three  clasps,  especially  the  iormer.  Thus, 
in  kid.  lines  to  retail  at  §1.25  to  §1.50  in  colors  and  blacks,  with  an 
assortment  of  sizes  in  lacing  and  four-button,  especially  in  blacks, 
together  with  a  lamb  glove  in  colors  at  §1,  are  really  all  an 
ordinary  dealer  requires. 

There  is  no  limit,  however,  to  varieties  of  quality  and  color 
effect  in  city  departments,  but  the  styles  remain  uniformly  few. 
The  importance  of  push  goods  and  low  lines  is  less  than  ever.  People 
are  able  and  willing  to  pay  for  a  glove  which  keeps  its  appearance 
with  wear,  and  that  man  is  unwise  who  risks  his  clients'  custom  in 
order  to  force  a  certain  gross  profit,  easily  obtained  on  nondescript 
material.  Buy  from  people  whose  taste  in  treatment  is  recognized, 
and  pay  the  price  necessary  for  grades  which  induce  return  visits, 
also  go  slow  on  stock  which  are  only  cheap  because  they  are  not 
right  in  style  or  quality. 

Meantime,  prospects  for  this  season  were  never  better.  Orders 
have  been  freely  placed  and  deliveries  have  been  proceeding  for 
some  weeks,  and,  with  an  expected  early  fall,  which  recent  cool 
weather  seems  to  promise,  trade  will  soon  be  in  full  swing.  It  will 
be  necessary  to  provide  for  Christmas  trade  before  supplies  in  im- 
porters' hands  are  exhausted.  Orders  should  be  booked  for  attrac- 
tive color  assortments  in  clasp  lines,  especially  of  good  quality.  Such 
shades  as  blues,  myrtle,  golden  brown,  and  ox-blood  may  be  safely 
counted  on. 

A  very  choice  French  lambskin  in  well  assorted  colors  and 
blacks  of  "Jammet"  make  are  being  shown,  which  cover  the 
necessity  of  a  §1  line,  reliable  quality,  in  blacks  especially.  This 
figure  is  hard  to  adjust  with  satisfaction. 


THE  SILK  TRADE. 

K.  Ishikawa  &  Co.,  the  Japanese  silk  merchants,  have  made 
big  preparations  for  stock  orders  in  Japanese  plain  silks,  and  are 
showing  special  lines  to  retail  at  25  and  50c.  In  silk  handker- 
chiefs, plain  and  embroidered,  20-inch,  with  i^-inch  hem,  a 
special  line  to  retail  at  25c.  is  shown. 

All  the  Christmas  novelties  of  this  firm,  including  embroidered 
handkerchiefs,  drapes,  chair  and  table  covers,  etc.,  are  all  in  stock 
now. 
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All  goods  carried  In  stock  by  us  bear  this  TRADE  MARK. 
It  guarantees  their  quality. 


re  Tariff  Preference 


but  still  we  sell 


GERMAN  GOODS 

r—yL  landing-'  GermaU  manufacturers  of  Dress  Goods,  Silks  and  Velvets, 

_sier^,  Gloves,  Laces,  Embroideries  and  Trimmings,  Underwear,  Linings, 

oolens/  Linen  Goods,  e£c,  and  our  samples  are  shown  now  for  Spring  Trade. 

( 'anaduin  a^nts  for  WOLFF  &  GLASERFELD'S  I  terman  White  Shirts, 

Collars  and*  Cuffs.     These   goods   are   celebrated  for  their  beautiful  finish  and 

high  qufelit// 

We  handle  CONRADIE  &  FRIEDEMANN'S  famous  Saxony  Underwear.    This 

underwear  is  known  and  worn  all  over  the  world. 
In    Dress   Goods^we   control  for   Canada    FRANZ    SCHMIEDER'S    Celebrated 
Scotch^Flaids  and  Dress  Materials.     These  comprise  entirely  new  patterns  in 
t-Tstf^Tl  pnjpiiinat?nns      No  trimmings  are  required,  as  every  dress  length  com- 
bines lfs  own  trimming. 
In  Furniture  Coverings  we   represent  JUL.   SCHMITT'S,   Germany.     The  best 
known  manufacturer   in  this  line.     We   also   show  large    range    of  Upholstery 
Trimming. 
The  largest  range  of  Scarf  Silks  in  Canada  is  shown  by  us. 

Our  stock  is  complete  in  Tailors'  Trimmings   of  all   kinds,  for   wholesale   dry   goods, 
clothing,  shirt,  blouse,  and  fur  manufacturers. 

If  your  wholesaler  doesn't  handle  our  goods,  write  us,  we 
will  see  that  you  are  supplied. 


M.  MARKUS 


Branch  Office,  TORONTO,  ONT. 


30  Hospital  St.,  MONTREAL. 


TRADE   MARK 


♦ 


ALWAYS     RELIABLE. 

"Perfection"  Brand 

Down  and  Wadded  Bed  Comforters, 
Cushions,  Tea  Cosies,  Etc. 

In  ordering  the  above  brand  you  take  no  risk  whatever,  as  all  goods  so  labelled  are  fully  guaranteed 
by  us,  and,  if  not  correct  in  every  detail,  can  be  returned  (without  expense  to  the  purchaser). 
THIS    IS    A    FAIR   OFFER,  and   we  make   it  because  we  have  full  confidence  in  our  goods. 

IF  YOU    WANT  THE   BEST  VALUE   FOR   YOUR    MONEY    place  your  order 

with  us  and  you  will  get  it. 

GOOD  QUALITY.        HANDSOME  DESIGNS.        LOWEST  PRICE. 

Mail  Orders  given  our  best  attention. 


CANADA  FIBRE  CO.,  Limited 

Manufacturers  of  Down,  Cotton  and  Wool  Comforters  ;  Cushions  and  Tea  Cosies  of  every  description. 
OFFICE    AND    WORKS:  582    WILLIAM    STREET,    MONTREAL. 


1H 
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NEW  FEATURES  IN   WHOLESALE  TRADE. 

joiin    MAI  DON  \U)   a 

J  "UN  MACDONALD  &  GO.  report  that  they  are  clearing 
some  job  lines  of  men's  underwear.  These  are  the  over- 
makes  of  a  large  mill,  and  a  hundred  cases,  comprising  low  lines, 
medium  and  fine  goods  in  stripes  and  plain,  are  now  ready  to 
choose  from. 

The  firm  are  also  offering  seconds  in  fleece-lined  goods.  Five 
hundred  dozen  of  job  braces  to  retail  at  25c,  which  are  usually 
retailed  at  50c,  are  also  shown. 

Some  very  good  values  in  kid  lined  gloves,  to  retail  at  50c, 
may  be  had.  A  shipment  of  rubber  coats,  27-inch  capes  in  black 
and  navy  to  retail  at  $3,  has  just  been  received.  The  firm  are 
showing  linen  thread  in  boxes,  four  spools  to  the  box,  to  retail  at 
10c.  a  box. 

Owing  to  the  early  importations  this  year,  the  Christmas  and 
holiday  lancy  goods  are  coming  in,  and  buyers  are,  therefore, 
invited  to  make  a  choice  early,  as  there  is  likely  to  be  a  scarcity  in 
some  lines.  Among  the  novelties  may  be  noted  hand-painted 
glassware,  handkerchief  and  glove  boxes,  rose  bowls,  etc. 

In  dress  goods  and  silks,  trade  has  been  very  active  with  a 
decided  feeling  for  fancy  blacks.  In  fancy  silks,  a  large  variety  is 
shown  in  the  way  of  checks,  stripes,  fancy  brocades  in  light  and 
dark  grounds,  black  and  white  checks,  luxors  and  triumph  silks. 
A  shipment  of  new  chiffons  has  arrived.  A  large  trade  is  being 
done  in  ladies'  ready-made  skirts,  and  a  heavier  stock  than  usual 
is  being  carried  of  ladies'  and  children's  imported  hosiery  as  well 
as  domestic  and  imported  underwear.  Recent  arrivals  of  new 
velveteens  and  colored  henriettas  are  noted. 

The  firm  have  bought  out  a  stock  oi  3  A.  American  elastic 
linings,  which  are  now  in,  and  were  bought  at  less  than  50c.  on 
the  dollar.     There  is  a  large  stock  of  these. 

HUTCHISON,    N1SBET    &    AULD. 

Visitors  to  Toronto  during  next  week  may  have  the  opportunity 
of  seeing  the  excellent  exhibit  of  the  famous  Oxford  Mills  home- 
spuns and  tweeds  for  men's  and  women's  wear.  These  goods  are 
rapidly  gaining  in  popularity  as  cloth  for  bicycling  and  other  outing 
suits.  Hutchison,  Nisbet  &  Auld,  who  are  making  this  exhibit, 
are  proud  of  the  display.  A  striking  example  of  the  condition  of 
trade  this  year  is  given  by  the  same  firm,  who  report  that  business 
during  August  this  year  was  fully  50  per  cent,  better  than  the  same 
month  last  year. 

The  firm  are  showing  a  range  of  novelties  in  high-class  two- 
faced  material  for  ladies'  golf  capes,  in  bright  solid  blues,  whites, 
slates  and  scarlets,  with  clan,  tartan,  and  fancy  checked  backs  ; 
also  an  assortment  of  modes  to  be  made  into  golf  capes. 

In  the  department  they  designate  "Fabrics  for  Ladies,"  the 
firm  are  showing  a  very  large  range  of  coloring  in  broadcloths  and 
Venetians  ;  also  a  nice  variety  of  whipcords. 

The  assortment  of  Canadian  woollens  is  larger  and  more 
attractive  than  ever.  Customers  of  this  firm  need  no  further  com- 
ment on  this  stock,  which  is  under  the  personal  supervision  of  Mr. 
Hutchison. 

FINLEY,   SMITH   &  CO. 

Finley,  Smith  &  Co.'s  travelers  are  now  out  with  their  samples 
for  next  spring,  and  will  shortly  call  upon  their  friends  and  patrons. 
They  have  a  larger  range  than  ever  of  the  very  latest  novelties  in 
Scotch  tweed  and  fancy  worsted  suitings,  in  all  the  newest  designs 
and  tones,  while  their  collection  of  trouserings  embraces  everything, 


from  the  smart,  showy  "  leaders"  at  low  prices  to  the  highest  class 
of  textures  that  are  woven  in  the  world. 

A  special  feature  of  their  collection  is  the  splendid  display  of 
Canadian  tweeds,  in  their  own  exclusive  patterns,  which  have  been 
copied  from  the  best  British  and  foreign  goods. 

Their  well  known  serges,  "Trafalgar,"  "Britannia"  and 
"  Royal  Navy,"  now  need  no  introduction. 

S.    GREENSHIELDS,    SON   k  CO. 

S.  Greenshields,  Son  &  Co.  are  offering  to  the  trade  some  special 
drives  in  double-fold  printed  sateens  and  job  prints  by  the  case. 

The  firm's  staple  department  advise  the  arrival  of  150  cases  job 
whites  and  greys.     Also  50  cases  remnants. 

In  white  quilts,  S.  Greenshields,  Son  &  Co.  have  cleared  3,000 
from  the  makers,  and  are  offering  them  at  very  special  prices.  The 
firm  report  having  taken  an  entire  lot  from  the  manufacturers  of  a 
special  line  of  dark  flannelettes.  They  are  offering  these  below  the 
market  price.  They  have  arranged  for  the  control  of  a  large 
assortment  of  the  newest  designs  in  plain  and  reversible  wrapper- 
ettes,  extra  values  at  the  prices. 


KYLE,    CHEESBROUGH    &    CO. 

Kyle,  Cheesbrough  &  Co.  report  a  large  increase  in  their  silk 
trade.  They  are  showing  a  good  line  of  plain  taffeta,  also  a  range 
of  prices  in  plain  pongees,  besides  blacks  and  fancies  of  all 
descriptions. 

This  firm's  range  of  belts  contains  many  novelties.  The  jewelled 
belt  of  continental  make  will  be  much  worn  this  fall.  The  range  of 
laces  for  spring  1899,  's  certainly  splendid.  From  the  cheapest 
valenciennes  to  silk  laces  at  Si. 50  per  yard  can  be  found  in  their 
range.     Besides  being  very  large  it  is  extremely  well  selected. 

R.    c    WILKINS. 
The   skirt  department  of    R.   C.    Wilkins'    "Rooster"   brand 
factory  is  turning  out  a  tweed  skirt  with  Roman  lining  that  appears 
to  be  meeting  with  popular  approval. 


WYLD,    GRASETT    &    DARLING. 

Wyld,  Grasett  &  Darling  are  showing  an  extra  large  stock, 
having  purchased  the  stock  of  Alexander  &  Anderson,  who,  a  few 
weeks  ago,  decided  to  retire  from  the  dry  goods  business.  The  new 
stock  is  made  up  of  a  very  fine  selection  of  domestic  and  imported 
staples,  linens,  and  dress  goods,  including  British,  French,  and 
German  goods,  which  were  imported  before  the  increased  duties 
took  effect  on  August  1.  Hosiery,  gloves,  laces,  muslins,  curtains, 
smallwares  and  woollens  of  the  very  best  type  are  also  included. 

In  addition  to  this,  the  firm  carry  their  usual  large  and  well- 
assorted  stock  in  all  departments.  In  dress  goods,  heavy  importa- 
tions of  continental  dress  goods,  cashmeres,  covert  cloths,  and  all 
the  popular  fall  and  winter  fabrics  have  been  made.  The  tartans, 
which  will  be  fashionable  for  indoor  wear  and  for  children,  are  very 
handsome  and  varied,  and  in  all  branches  of  black  goods  che  stock 
could  not  be  better  or  more  complete. 

THE    W.     R.     BROCK    CO.,    LIMITED. 

The  legend  which  is  displayed  in  large  type  in  the  smallwares 
department  of  The  W.  R.  Brock  Co.  says  :  "We  make  a  speci- 
alty of  hosiery,  gloves  and  underwear."  The  firm  say  they  mean 
this,  and  will  compete  with  any  one  in  values  and  prices,  makinga 
specialty  of  goods  to  retail  at  popular  prices.  In  ladies  vests,  "The 
Startler"  retailing  at  25c,  the  "Pearl"  at  50c,  are  found  and  are 
declared  better  than  ever,  being  better  trimmed  and  of  equally  good 
stock.     Larger  orders  than  ever  were  placed  for  them. 
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Remember  the 

Alaska. 

Alaska  Brand  Down  Quilts  are  a  household 
word  throughout  Canada.  As  the  buyer  of  a 
large  Toronto  firm  said  to  our  secretary  : 

"  There  is  a  style  about  Alaska  Brand 
"  Quilts  which  makes  them  sell  all  around 
"  the  other  makes.  Besides,  I  can  get  a  de- 
"  cent  profit  on  your  quilts,  because  I  know 
"  no  other  firm  in  town  will  be  able  to  show 
"  the  designs  I  bought  from  you,  and  thus 
"undersell  me." 

These  are  laudable  sentiments.  If  you  are 
true  to  the  Alaska,  the  Alaska  will  stand 
close  to  you. 

The  Alaska  Feather  &  Down  Co. 


290  Guy  Street 


Limited 


MONTREAL 


"The  Lace  Warehouse  of  Canada. 


99 


Have  you   seen   our  set  of  .    .    . 

Laces 


J 
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V, 


for  Spring  1899  ?     * 


It  will  pay  you  to  do  so. 


Our  travellers  are  now  show- 
ing the  finest  range  of  laces,  we 
believe,  the  merchants  of  Canada 
have  ever  seen. 


Ask  to  see  our  886  Poplin 

IT  CANNOT  BE  BEATEN. 


We  are  also  showing  a  splendid  range  of  Trimmings,  Golfers,  Silks,  Veilings, 
Hair  Pins,  Hosiery,  Gloves,  and  Dress  Goods  for  immediate  delivery. 


"THE  LACE  WAREHOUSE 
OF  CANADA." 


Kyle,  Cheesbrougti  k  Co. 


MONTREAL 
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|  Carpets,  Curtains  and  Upholstery,  s 


BRITISH    CARPETS    IN   THE   COLONIES. 

THE  British  manufacturers  report  that  trade  with  the  colonies, 
especially  Canada,  is  opening  out  in  a  very  promising 
manner.  English  manufacturers  expect,  with  a  rebate  of  25  per 
cent,  on  the  existing  tariff,  to  be  able  to  successfully  compete  with 
American  makers.  It  is  said  that  a  decided  preference  for  English- 
made  carpets  is  springing  up  in  Canada,  and  all  specialties  required 
are  sent  to  the  mother  country  for  execution.  The  connection,  too, 
with  Australia  is  improving.  The  country  is  recovering  from  the 
disastrous  effects  of  the  financial  crisis  which  occurred  two  or  three 
years  ago  and  confidence  is  being  restored.  Business  prospects  are 
declared  to  look  rosy  and  the  carpet  trade  is  sure  to  share  in  the 
improved  times. 


Gothic  cornices,  with  perforated  tracery, 
would  not  only  be  permissible,  but  would 
look  decidedly  pretty,  and  would  help  the 
general  appearance.  In  light,  unpolished  oak 
and  deep  cinnamon-colored  plush,  with  gray- 
green  linings,  this  window  drapery  would 
be  novel  and  effective,  and  it  could  be  cut 
and  made  with  but  little  difficulty.  The  valance  is  attached  to  the 
pole  by  a  corded  trellis,  and  the  plush  over-d/apery  is  secured  in 
position  by  means  of  cords  which  pass  over  and  through  the  valance. 
In  deep  ruby,  with  very  pale  gray-green  trimmings,  this  drapery 
would  be  suitable  for  a  richly-furnished  dining-room  or  library, 
while  in  combinations  of  myrtle  and  sea-greens  it  would  be  equally 
appropriate   for    a  morning  room. 


CANADIAN    BUYERS    ON    BRITISH    GOODS. 

The  English  advices,  reported  in  this  column,  regarding 
increased  trade  by  Canadian  houses  with  British  carpet  manufac- 
turers are  fully  borne  out  by  the  views  of  Canadian  buyers  them- 
selves. Mr.  Mitchell,  of  John  Macdonald  &  Co.,  who  has  just 
returned  from  abroad,  said  the  manufacturers  on  the  other  side 
declared  colonial  trade  active,  especially  with  Canada.  It  was 
hard  for  Canadian  buyers  to  get  deliveries  unless  heavy  orders  were 
put  in.  He  made  large  purchases  and  a  number  of  special  lines 
are  now  ready  for  the  trade.  These  include  :  60  pieces  of  8-4 
linoleum,  from  a  large  English  manufacturer,  to  retail  at  50c;  100 
pieces  tapestry  to  retail  at  50  and  60c.  per  yard  ;  a  range  of  mats 
and  rugs  from  door  size  to  hearth  size,  and  tapestry  squares  from 
iyz  by  3  to  4  by  4  in  two  qualities  and  a  range  of  patterns  ;  lace 
curtains  to  retail  at  50c,  75c,  $1  and  $1.50;  a  special  job  in  6  4 
and  8-4  tapestry  covers  and  a  few  pieces  of  a  special  job  in  satin 
russe  and  cotton  tapestry  coverings. 

The  Review  questioned  Mr.  Hewitt,  of  The  W.  R.  Brock 
Co.'s  carpet  department,  and  met  with  a  similar  report.  This  de- 
partment is  new,  and  the  whole  stock  has  just  been  arranged  and 
put  in  order.  Practically,  all  the  principal  lines  are  of  British 
manufacture.  Just  this  week,  a  range  of  jutes  and  hemps  from  a 
well-known  Dundee  manufacturer,  are  being  opened  up.  In  order 
to  attract  trade  to  the  new  department  special  lines  are  being  offered, 
including  three  lines  of  tapestries  at  a  price,  and  of  exclusive 
designs  ;  the  mat  and  rug  stock  is  now  complete  in  all  widths  ;  of 
the  special  drives  of  5,000  white  quilts,  2,000  are  still  to  be  had. 
In  cretonne  and  other  coverings,  Canadian,  United  States  and 
German  goods  are  shown  with  variety  as  to  width  and  design. 


NEW    DESIGNS    IN    WINDOW    DRAPERIES. 

The  severe  simplicity  of  plain  pole  draperies  is  gradually  losing 
favor,  and  a  more  effective  and  daintier  type  of  hangings  is  now 
becoming  prevalent,  according  to  an  English  exchange.  The 
tirades  of  hygienists  and  the  condemnations  of  advanced  aesthetes 
have  spent  their  fury,  and  pretty  window  draperies  are  now  almost 
de  rigueur  in  well-furnished  homes.  The  window  hangings  of 
medieval  times  were  often  elaborate,  not  in  arrangement,  but  in 
texture  and  trimmings,  and,  with  the  probable  advent  of  Gothic  art 
in  the  home,  it  behoves  us  to  turn  our  attention  to  the  possibility  of 
treating  this  stern  and  sumptuous  style  in  a  manner  suitable  to  the 
requirements  of  the  present  time.  In  olden  days,  poles  were  nearly 
the  only  means  of  hanging  window  curtains,  for  carved  cornices 
were  unsuspected  then  for  such  a  purpose.     Nowadays,   however, 


A    MERCHANT    WITH    BACKBONE. 

A  reader  of  The  Review  writes  :  "  The  solicitation  by  societies, 
clubs,  churches  and  other  organizations  for  various  forms  of  adver- 
tising on  programmes,  fans  and  placards  has  become  such  a  nuisance 
that  the  business  men  should  decline  to  encourage  it.  As  an  adver- 
tising medium  they  are  absolutely  worthless,  and  those  who  are 
induced  to  advertise  therein  know  it,  but  have  not  the  courage  to 
decline,  fearing  that  a  refusal  will  hurt  their  business  ;  but  they 
should  not  fear  this.  The  writer  has  steadily  refused  to  give  aid  to 
this  form  for  the  past  three  years,  and  it  has  not  in  the  least  inter- 
fered with  his  business.  If  your  service  is  right  and  your  goods  and 
prices  are  right,  no  fear  is  to  be  apprehended  on  this  score.  It  is  a 
stand-and-deliver  sort  of  business.  Have  a  little  nerve  and  refuse, 
and  thus  put  an  end  to  this  annoyance." 

THE    DECLINE    OF    INDIAN    ART    CARPETS. 

In  an  interesting  article  on  Indian  carpets,  Mr.  Vincent  J. 
Robinson,  CLE.,  points  out  the  reasons  why  the  consummate  art, 
which  was  formerly  displayed  in  these  goods,  had  to  meet  compe- 
tition from  convicts  who  made  carpets  by  machinery  instead  of  by 
hand  and  skill,  as  the  regular  historical  Indian  carpets  were  made. 

Some  years  prior  to  the  date  of  the  ruin  of  the  Masulipatam 
work,  he  says  the  Indian  Government,  for  economic  reasons, 
unnecessary  hereto  enlarge  upon,  resolved  to  employ  in  the  prisons 
the  labor  of  men  sentenced  to  long  terms,  in  such  manufactures  as 
were  deemed  likely  to  result  in  an  increase  of  revenue,  or  rather  in 
the  defrayal  of  the  expenses  ot  the  prisons.  This,  at  first,  might 
appear  economically  sound,  but  it  proved  the  destruction  of  those 
industries  into  which  art  entered,  and  its  consummation  was  swifter 
and  more  complete  than  could  have  been  foreseen. 

The  most  important  of  these  was  the  carpet  manufacture,  and 
this  industry  offered  a  tempting  opening  for  the  jail  authorities. 
Many  facilities  attended  its  introduction  into  the  jails,  inasmuch  as 
the  mere  mechanical  part  of  the  weaving  could  be  easily  taught  to 
the  prisoners.  The  more  subtle  and  artistic  elements  of  the  art  were 
not  appreciated  by  the  authorities,  who,  indeed,  knew  nothing  of 
them.  The  result  of  this  action  was  that  carpet  designs  and  plant 
were  introduced  into  the  jails,  and  the  works  were  carried  on  very 
much  on  the  European  plan.  European  dye-stuffs  and  methods 
were  introduced,  and,  on  the  supposition  that  precision  of  detail  was 
an  improvement,  this  was  enforced  as  far  as  possible.  Men  per- 
fectly ignorant  of  the  work  were  set  to  do  it,  and,  as  the  cost  of  the 
labor  or  maintenance  of  the  prisoners  was  not  taken  into  account,  it 
was  possible  to  sell  their  productions  at  very  reduced  prices,  when 
compared  with  the  native  weaver,  who  had  to  pay  for  everything. 
Formerly,  the  rulers  and  princes  of  the  country  were  the  manufac- 
turers, and  the  carpets  were  made  by  people  in  their  employment 
and  under  their  roof;  we  thus  perceive  how  great  was  the  dis- 
organization resulting  from  this   order   of  things.      Its  effect  upon 
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"Maritime" 
Wrappers 
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are   made    from    the   best  ^ 
materials— put  together  by  3 


enence< 


workers 
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exp 

under  the  close  supervision 

of  experts. 

If  not  already  with  us, 
let's  hear  from  you. 


f 


THE  MARITIME  WRAPPER  CO. 


Limited 


Ontario  Agent 

J.   H.   PARKHILL 
46  Toronto  Arcade 


Woodstock,  N.B. 


French  P.  D.  Corsets 


P.D.no  769 

ii  inch,  long  cut, 
long  waisted. 


10   GOLD 
MEDALS 

p  n  c°rsets  are  tne 

'  ■■'■  only  corsets  en- 
joying a  universal  repu- 
tation, and  are  recog- 
nized in  all  civilized 
countries  as  the  standard 
of  perfection. 

Whenever  exhibited 
P.  D.  Corsets  have  ob- 
tained the  first  prizes  for 
their  scientifical  cut  and 
fine  workmanship. 


Konig  & 
Stuffmann 

7,  9,  and  11 
Victoria  Square 

MONTREAL 

Sole  Agents  lor  Canada. 


Finlayson'S  Linen  Threads 


ARE  THE 
BEST  MADE 

Use  the  best  and  have  your 

work  turn  out  satisfactory. 


The  Mills  at  Johnstone,  Scotland. 


Finlayson's  Threads  are  FULL  WEIGHT  and  FULL  LENGTH 


Agents    for    Canada. 


John  Gordon  &  Son,    Montreal 
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CARPETS,  ETC. -Continued. 

carpets  was  that,  such  as  they  were,  they  sold  at  prices  with  which 

the  native  weaver  was  no  longer  able  to  compete. 

Further,  the  Kuropean  merchant,  anxious  to  find  another 
channel  of  escape  from  the  increasing  difficulties  of  remitting  the 
value  of  the  depreciated  rupee  money  to  Kurope,  seized  upon  any 
kind  ot  article  of  commerce  that  offered  for  exportation.  Every 
encouragement  was  thus  afforded  and  the  way  smoothed  for  trade 
versus  art,  and,  notwithstanding  all  the  protests  made  by  those 
who  became  aware  of  the  threatened  dangers,  the  manufacture 
went  on  in  the  jails,  and  the  art  languished. 

Such  is  a  brief  outline  of  the  decline  and  extinction  of  Indian 
art  carpets,  extending  over  the  thirty-five  years  of  the  writer's  con- 
nection with  its  history. 

Commencing  with  the  enthusiasm  created  by  the  objects 
exhibited  by  the  Honorable  East  India  Company  in  the  London 
Exhibition  of  1851,  and  the  hopes  then  raised  of  maintaining  the 
manufacture  in  its  integrity,  whilst  extending  its  importance  to  the 
trade  of  India  and  to  the  industrial  arts  of  Europe,  these  were  not 
extinguished  until  it  was  evident  that  mere  trade  instincts  and 
interests,  against  which  so  long  a  struggle  had  been  made,  were 
finally  triumphant,  and  the  art  practically  dead.  The  writer  then 
retired  from  all  further  efforts  to   revive  an  art  centuries  old. 

It  is  now  no  exaggeration  to  say  that  in  India,  from  the  Hima- 
layas to  Cape  Cormoran,  no  means  exists  for  the  fabrication  of  art 
carpets  like  those  formerly  to  be  found  in  most  of  the  places  herein 
enumerated,  nor  can  the  art  element  in  this  industry  ever  be 
resuscitated  until  means  are  found  for  restoring  the  conditions  under 
which  the  originals  were  produced. 

COMING  CARPET  STYLES. 

A  writer  in  the  London  Cabinet  Maker  says  :   "The  question  of 


the  hour  with  manufacturers  will  soon  be  what  to  produce  in  the 
shape  of  novelties  for  the  coming  spring.  I  think  a  change  of  styles 
might  with  advantage  be  introduced  ;  but  so  far  I  have  heard  of  no 
departure  from  the  standard  designs  of  last  year.  Some  of  my 
friends  think  a  few  good  Persian  and  Indian  colorings  would  go 
well  in  place  of  the  usual  floral  patterns  which  this  year  have  been 
well  brought  to  the  front— I  had  almost  said  'done  to  death.'  On 
one  point  most  manufacturers  are  agreed — that  Axminsters  and 
Wilton  piles  must  be  considered,  especially  those  of  the  lower 
makes.  The  general  houses,  which  always  seem  somehow  to  possess 
the  art  of  '  making  things  hum,'  even  when  upholsterers  are  com- 
plaining of  quiet  times,  find  that  these  showy  goods  boom  the  trade 
and  considerably  help  to  tot  up  the  returns.  In  face  of  this  fact  it 
is  hoped  that  the  British  manufacturer  will  emulate  the  ingenuity 
and  taste  displayed  in  the  colorings  of  some  German  squares  I  have 
seen  on  the  market.  In  my  opinion  the  effect  of  colorings  in  this 
cheap  class  ot  goods  has  not  been  equalled  on  this  side. 


THE  GAULT  BROS.  CO.'S  NECKWEAR. 

Mr.  V.  de  V.  Dowker,  buyer  for  the  Gault  Bros.  Co.'s  neckwear 
factory,  in  writing  his  firm  from  the  silk  markets  of  Germany, 
Austria  and  France,  says  that  all  the  mills  are  very  busy,  and  that 
the  newest  ideas  for  Christmas  and  spring  trade  will  not  reach  the 
Canadian  market  before  Oct.  15.  He  says  :  "  We  will  show  one 
of  the  finest  ranges  of  Christmas  and  spring  goods  ever  seen  in 
Canada,  and  anyone  who  fails  to  see  our  assortment  will  make  a 
big  mistake." 

The  Gault  Bros.  Co.  will  also  have  a  very  nice  range  of  shirts 
for  spring,  including  over  200  lines  in  the  newest  styles  and 
patterns.  The  motto  of  their  shirt  department  is  "  Perfection,"  and 
they  try  to  live  up  to  it. 


ifax  Exhibition 

-^^SPECIAL  LINES 

During  exhibition  week  we  shall 
offer  several  special  lines  at  greatly 
reduced  prices. 

All  country  merchants  visiting 
the  city  should  call  and  inspect  our 
stock  of 

Dry  Goods, 

Gents'  Furnishings  and 

Hats  and  Caps. 

We  shall  also  show  several  lines 
of  Novelties  for  Xmas  trade. 


A.  B.  BOAK  &  CO. 


151   Granville   St. 


HALIFAX,  N.S. 


-  EVER-READY 


Do  You  Know 

LINES 


An  Acquaintance  will  be  Interesting. 

i    EVER-READY  DRESS  STAYS 

Recent  improvements  make  them 
what  you  want  — the  very  best. 

1   EVER-READY  DRESS  BINDING 

A    new   and   durable    kind :    of  a  quality 

and  at  a  price  (     *^'^°     )  that  will  please, 
xpergro./  r 


EVER-READY  CHILD'S  WAISTS 


To  retail  at  2  5   ccnt s  each. 
You  make  40     profit,  too. 


If  you  have  not  seen  them  write  for  samples. 

JHE  EVER-READY  DRESS  STAY  Q0. 
WINDSOR,  QWTAR10. 
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The  Merchants  Dyeing* 


Successors 
to 


Limited 

CALDECOTT,    BURTON   &   SPENCE 


DRESS  GOODS  CONVERTERS,  SILK  DYERS 
IMPORTERS  RIBBOISS,  LACES,  HOSIERY,  GLOVES  and 
SMALLWARES  

42   Front  St.  West         -         "TORONTO 


THE  ADVANCE  ORDERS  for  fall  season  1898  have  exceeded  our  best  anticipations,  and  the 
trade  prospects  for  the  balance  of  the  year  are  most  encouraging. 

We  shall  keep  the  stock  well  assorted  in  all  departments. 

BUYERS     ON    THE    LOOKOUT    FOR    DESIRABLE     LINES     IN     DRESS 

MATERIALS  will  find  the  latest  novelties  in  our  Dress  Goods  Department. 

Just  to  hand:      A  LARGE   CONSIGNMENT  OF  GERMAN   HENRIETTAS; 

silk  finished  ;  full  range  of  prices     To  be  sold  on  manufacturers'  account. 

Confining  ourselves  to  plain  staple  lines  of   Ribbons,  the  exceptional  value  has   stimulated 
sales  greatly. 

All  shades  and  widths  in  Double-faced  Satin  Ribbons. 

All  shades  and  widths  in  Silk  Faille  Ribbons. 

All  shades  in  Baby  Ribbons.    Tartan  Trimming  and  Sash  Ribbons. 

Ribbon  Velvets  in  all  widths,  from  2  to  200. 

DreSS  Trimmings  in  great  variety. 

Full  preparation  made  to  meet  the  demand  for  Velvets  and  Velveteens  in  all  colors. 

The  Silk  Department  will  reflect  the  fashion  of  the  day  in  Black  and  Colored  Silks. 
Attention  drawn  to  the  range  of  Plain  Black  and  Colored  Japanese  Silks,  20  to  27  inch  : 

our  own    dyeing. 
THE    SKIRT    DEPARTMENT  are  showing  a  fine  line  of  goods  in   Lustres, 

Serges,  Brocades,   Meltons--tailor-made,  correctly  sized,    perfect  fit, 
OUR  OWN  MANUFACTURE. 


Buyers  Cordially  Invited.  Orders  Promptly  Despatched. 


42  Front  St.  West,  ■  Toronto 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bavne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  ok  Trade   Newspapers  that  circulate  in   the   Pro- 
vinces   of   British   Columbia,    North-West   territories, 
Manitoba,    Ontario,   Quebec,    Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 
Montreal,       (Telephone  1255)      Board  of  Trade  Building. 
Toronto,  (Telephone  2148)  -        26  Front  St.  West 

London,  End.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C. 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  Street. 
New  York,         (M.  J.  Henry)        -         -  14  Irving  Place. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.        Published  the  First  of  each  Month. 
Cable  Address  :  "Adscript,"  London  ;   "Adscript,"  Canada. 

CANADIAN  BUYERS  IN  GREAT  BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed 
will  be  kept  or  forwarded  according  to  instructions. 

MONTREAL  and  TORONTO,  SEPTEMBER,  1898. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


THE     DRY    GOODS    TRADE    OUTLOOK. 

SEPTEMBER  begins  with  a  brisker  trade  than  has  been  known 
for  many  years.  The  principal  cities  in  Canada  are  well- 
attended  by  buyers  from  all  parts  of  the  country.  The  millinery 
openings  and  the  cheap  railway  fares  combined  to  make  the  crowds 
larger  than  ever.  The  wholesale  warehouses  are  all  filled  with 
goods  to  an  extent  almost  unprecedented.  This  is  due  partly  to  the 
importations  having  been  hurried  forward  so  as  to  take  advantage  of 
the  special  tariff  rates  which  prevailed  during  July.  It  is  also 
accounted  for  by  heavier  imports,  as  trade  is  more  active  and  the 
demand  for  goods  greater.  Visits  to  the  principal  trade  centres 
during  the  past  ten  days  have  shown  every  prospect  of  a  lively  fall 
business.  The  reports  from  the  country  are  hopeful  enough  to  war- 
rant this  general  confidence,  and  as  long  as  it  is  not  overdone,  and 
buyers  display  their  usual  caution,  and  are  not  carried  away  by  too 
heavily  discounting  a  rosy  future,  the  condition  of  trade  three 
months  hence  will  probably  justify  present  expectations. 

The  Canadian    manufacturers   are   also    busy,    and   the   mills 
generally,  so  far  as  we  hear,  are  hard  at  work  trying  to  fill  orders 


placed  months  ago.  It  has  sometimes  happened  in  Canada  that  a 
period  like  the  present  is  followed  by  a  reaction,  as  over-production 
and  over-importation  have  nearly  always  been  the  bane  of  Cana- 
dian trading.  This  year,  however,  we  may  hope  that,  as  stocks 
have  been  low  for  several  years,  the  extra  buying  is  based,  not 
merely  on  the  sanguine  wishes  of  merchants,  but  is  due  to  real 
demands  among  consumers. 

To  be  on  the  safe  side,  retail  merchants  will,  doubtless,  care- 
fully size  up  the  prospects  in  their  own  localities,  and  be  guided  by 
that,  rather  than  by  any  general  feeling  of  exhilaration  which  pre- 
vails in  trade  circles.  Canada  is,  no  doubt,  better  off,  owing  to  the 
crops,  the  gold  fields,  the  influx  of  immigrants,  and  the  partially 
fulfilled  promises  of  outside  capital  coming  in  for  investment,  so 
that  a  warning  note  is  only  reasonable  prudence,  and  not  due  to 
pessimistic  forebodings. 

MERCHANTS  AND  THE  POLITICIANS. 

A  CORRESPONDENT  of  a  Quebec  paper  recently  wrote  a  letter 
on  the  shirt  and  collar  duties,  and  referred  incidentally  to 
The  Dry  Goods  Review.  We  do  not  know  who  the  corres- 
pondent is.  A  friend  of  The  Review  sends  the  letter,  and  the 
only  portion  of  it  which  calls  for  any  reference  is  the  following 
expression  : 

' '  You  will  allow  me  to  say  that  I  am  not  the  only  man  who  has 
noticed,  for  quite  a  long  while,  that  The  Dry  Goods  Review, 
when  short  of  definite  opinions,  has  political  tendencies  which  are 
quite  noticeable,  quite  marked  in  fact." 

Now,  our  unknown  correspondent  may  rest  in  peace.  The 
threat  of  "the  party"  has  no  terrors  for  The  Review.  It  cares 
not  a  rush  for  either  set  of  politicians.  It  makes  that  fact  plain 
from  time  to  time  as  occasion  requires. 

Once,  in  the  history  of  this  country,  the  great  bulk  of  the  people 
were  either  Liberals  or  Conservatives.  If  you  dared  to  say  a  word 
against  a  prominent  member  of  one  party,  you  had  all  his  political 
supporters  screaming  at  you.  That  day  has  gone  by.  Perhaps 
our  Quebec  friend  has  not  realized  the  change.  He  still  thinks  the 
country  is  divided  into  two  camps,  each  ready  to  support  or  attack 
a  friend  or  a  critic.     He  will  live  to  see  his  mistake. 

We  believe  that  the  business  interests  of  this  country  have  been, 
and  are  being,  made  to  play  second  fiddle  to  a  number  of  designing 
professional  politicians  on  both  sides.  These  men  want  offices  for 
themselves  and  places  for  their  relatives.  The  business  men,  who 
ask  for  nothing  but  fair  play  and  honest  economical  government, 
do  not  get  what  they  want.  But  they  will  get  it  in  time,  as  the 
power  of  the  professional  politician  declines. 

The  Review  has  no  fears  of  accusations  of  being  a  partizan 
journal.  Simply  because  it  has  no  party  interests  to  serve.  There 
are  good  men  in  both  parties,  but  they  do  not  control  in  either  case. 
The  Review  has  never  heard  one  complaint  of  its  political  criti- 
cisims,  as  merchants  know  very  well  that  its  contempt  for  the 
professional  politicians  is  well  founded  and  just.  Every  merchant 
has  his  political  preferences,  and  probably,  in  a  general  way, 
inclines  to  one  side  or  the  other.  That  is  natural  enough.  But,  if 
our  Quebec  friend  imagines  that  our  merchant  readers  can  be  led 
around  by  the  nose,  in  the  interest  of  the  professional  politicians, 
he  is  in  error. 
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IN    MORE    THAN    ONE    LINE    OF    BUSINESS-  of  the  Old  Country  want  an  enterprising  field    of  investment  under 

IT  IS  difficult  to  lay  down  a  hard  and  fast  rule  on  the  question  of  '  the  old  flag.'     This  the  Dominion  can  give,  and  the  result  will  be 

merchants  devoting  themselves  to  more  than  one  kind  of  busi-  to  the  benefit  of  both." 

ness.   Manifestly,  a  man  of  large  capital  may  see  an  opening  where  All  this  is  very  pleasing.     British  capital  on  a  large  scale  would 

returns  would  be  greater  than  if  he  put  the  money  into  an  extension  do  much  for  this  country.     We  Canadians  have  sometimes  thought 

of  his  business.   If  a  safe  investment  is  chosen,  there  is  no  reason  at  that,  except  loans  to  Governments  and  municipalities  (which  are, 

all  why  he  should  not  so  dispose  of  his  surplus.  generally  speaking,  absolutely  safe  investments),    and   to    railway     -» 

But,  in  general,  more  than  one  business  which  demands  the  schemes  (which  are  not  always  wise)  British  capital  has  rather  given 

personal  attention  of  the  merchant  is  a  mistake.      If  any  consider-  Canada   the    cold    shoulder.     No  doubt  some    losses  have   been 

able  share  of  his  thought  and  time  is  taken  away  from  his  personal  incurred,  but  we  have  never  suffered  the  general   collapse   which 

occupation  the  danger  of  loss,   in  the  long  run,   is  great.     If  the  has  overtaken  both  the  United  States  and  Australia  (and  to   some 

outside  investment  is  one  conducted  by  other  competent  persons,  extent  South  Africa).     English  gold  has  poured  into  all  the  regions 

gives  him  no  worry,  and  is  simply  a  convenient  opening  for  money  we  have  named  and  helped  to  build  them  up.     Not  only  that,  but 

making,  no  remark  is  called  for.  the  stream  of  emigration  has,  during  the  past  thirty  years,    turned 

The  English  bankruptcy  returns,  however,  for  1897  contain  a  their  way  rather  than  ours, 

significant  warning  on  this  subject.     The  important  failures,  during  If  our  Manchester  contemporary  is  right,  and  a  change  is    now 

that  year,  covering  failures  with  unsecured  liabilities  of  $100,000  going  to  set  in,  both  the  English  investor  and   this    country   will 

and  upwards,  are  classified  in  the  returns  as  follows  :  benefit.     There  are  scores  of  good  openings.   Some  of  the  best  have 

Cause  of  failure.                                     No.              Liabilities.  been  overlooked  hitherto. 

Miscellaneous 3  $    361,000 

Ordinary 9                      3,412,000  MAKING     NEEDLES. 

Extravagance  and  gambling 2                     490,000  It  jg  announced  tnat  a  concern  will  shortly  begin  to  make  the 

Outside  speculation 18                      4,943,000  ..,,»•*«. 

.     ,               .                   r  ,            r  .,                  ..    .  ..  first  needles  ever  manufactured  in  the  United  States.     Hitherto, 
The  principal  cause,  it  seems,  of  heavy  failures  was  that  the 

...         .  ,        ,             ,  ..  needles  have  been  imported  from  Europe, 
persons  involved  engaged  in  financial  and  speculative  enterprises 

„     .       ,,              .,               ,      •  To  compete  with  the  long-established,   world-known  manufac- 

outside  their  regular  business.     To  handle  more  than  one  business  r 

„      .  ,       ,           ..        ,        ,           .,  turers  of  England,  Germany  and  France  seems  a  hard  task.     The 

requires  great  capacity.     To  risk  a  large  slice  of  one  s  capital  out-  b 

,                                      .     .,                       .     ,  way    it  is  proposed  to  do  this  demands   a   word.      By   using    new 

side  one  s  business,  where  loss  means,  not  merely  the  wiping  out  of  '             r    v                                                                             b 

.  .         ,    ,,         ,    .  machinery,  the  United    States    concern    believes   it  can  produce 

the  investment,  but  the  involving  of  all  one  s  interests,  is  a  course  '                                                                                      r 

,            .,    ..  .           ,       ...  1,000,000  needles  a  day,   making  125  operatives  do  the  work  of 
that  must  appear  unwise.     As  we  have  said,  it  is  a  rule  with  excep- 

.    .         ,            ,              ...   _    .  ,.    .  .,  i.too,     This  may  be  a  sanguine  expectation.     But  it  is  by  the  use 

tions.       The   majority    of   merchants  will  find  that  they  are  not  °                         '                 **                                                   ' 

of  improved  methods  and  improved  machinery  and  skilled  work- 
among  the  exceptions. 

,                 L    ,               ,  men  that  much  of  the  success  of  manufacturing  iron  and  steel  has 

Many  a  millionaire,  who  seems  to  have  a  dozen  or  more  irons 

in  the  fire,  is  really  not  devoting  any  time  to  most  of  them.     They  een  ac 

,     ,      ,               ,.-    ,    ^  „        ,   ,  Cheaper  labor  is,  therefore,  no  longer  the  bulwark  of  European 

are  looked  after  by  a  qualified  staff,  and  the  investments  are  gener-  v                                                                                          r 

manufacturers.    Machinery  and  new  methods  are  working  wonders, 
ally  of  a  permanent,  safe  character. 

...  -    ,          ...                                j      ,  and  we  should  watch  the  proposed  competition  in  needles  to  see  if  it 
The  ordinary  merchant  will  find  one  thing  at  a  time  a  good  rule 

can  succeed,  as  other  branches  of  manufacture  have  succeeded,  in 
to  go  by. 

the  very  teeth  of  the  strongest  European  rivalry.     We  doubt  if  the 

BRITISH    CAPITAL    FOR  CANADA.  United  States  will,  as  time  goes  on,  be  any  better  market  for  British 

The  organ  of  the  English  textile  interests,  The  Textile  Mercury,  and  foreign  manufactures.     The  tendency,  it  seems  to  us,  is  all  the 

of  Manchester,  says  in  a  recent  issue :  otner  wav-                        

"  It  seems  clear  that  the  boom  in  Canadian   interests  promises  KEEN    AFTER    OPENINGS. 

to  be  large  and  long  continued.     The    Dominion  has    successfully  To  show  how  keenly  the  Americans  are  after  foreign  markets, 

struggled  against  the  diseases  which  afflict  the  childhood  of  nations  now  that  the  home  market  is  pretty  well  glutted,  hardly  was  the 

as  corresponding  ones  do  the  childhood  of  the   human    creature,  war  with  Spain  over  when  a  Boston  firm  of  dry  goods  commission 

They  are  both  in  alternating  periods  of  growth  and  consolidation,  merchants  sent  a  ship  to  Porto  Rico,  laden  with  samples  of  cotton 

Present  appearances  strongly  justify   the  belief  that   our  kindred  goods,  and  hope  to  follow  it  with  a  cargo  of  the  goods  themselves. 

community  in  the  great  Northwest  is  entering  upon  a  stage   of  de-  The  Boston  dealers  intend  to  do  their  business  direct,    rather  than     > 

velopment  which  promises  a  strong,  vigorous,   and  healthy    man-  through  their   New  York  commission  houses,    as   has  been  their 

hood.      As  a   consequence,    industrial  and    trade    prospects   are  custom  hertotore.    We  have  reached  a  time  when  all  business  is  done 

brighter  than  ever  before  in  its  history.     Its  liberal  policy  and  its  under  great  competition.     The  United  States,  having  reached  the 

determination  not  to  be  seduced  from  its  connection  with  the  Mother  limit  of  their  home  market,  find  that  high   protective  duties  may 

Country  are  manifestations  of  a  robustness  of    wisdom  and   pru-  help  to  secure  them  their  own   country,    but  cannot  do  much  for 

dence  which  will  not  be  lost  upon  the  Motherland.     It   is   the   Old  export  trade.     With  their  usual  energy  they  are  after  new  markets. 

Country  which  can  be  of  the  greatest  benefit  to  the  young   one.  We  hope  Canadian  exporters  are  not  asleep  under  conditions  that 

The  great  need  of  the  latter  is  abundant  capital,  and  the  capitalists  are  not  wholly  dissimilar  to  those  in  the  neighboring  republic. 
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WHAT    ABOUT    RECIPROCITY    AT    QUEBEC  ? 

MOST  of  the  reports  now  being  printed  from  day  to  day  in  the 
papers,  regarding  the  prospects  of  reciprocity,  are  idle 
rumors.  There  is  no  way,  except  by  breach  of  confidence  on 
someone's  part,  in  which  the  results  of  the  Commissioners  could 
be  divulged  without  their  consent. 

We  assume  that  the  Canadian  Commissioners,  before  discussing 
reciprocity  with  the  United  States  representatives,  will  have 
thoroughly  posted  themselves  on  the  subject.  They  must  possess 
not  merely  a  general,  but  a  special  knowledge,  of  all  the  large 
branches  of  trade  that  may  come  under  a  reciprocity  treaty — coal, 
lumber,  fish,  salt,  etc.  This  special  knowledge,  of  course,  would 
be  supplied  to  our  Commissioners  by  specialists. 

Now,  during  the  only  wide  treaty  on  trade  which  ever  existed 
between  Canada  and  the  United  States  (1854- 1866)  the  Republic 
sold  us  $20,000,000  worth  more  than  it  purchased  from  us.  Besides 
that,  a  great  deal  of  freight  was  attracted  away  from  the  St.  Law- 
rence river  and  other  Canadian  routes  to  the  United  States  routes 
and  ocean  ports,  to  say  nothing  of  the  valuable  fishing  rights  we 
gave  them.  Their  mackerel  fleet  alone  took  $4, 500,000  worth  of 
fish  in  some  years.  Finally,  a  considerable  business  was  secured 
by  New  York  and  Boston  commercial  houses  acting  as  middlemen 
for  Canadian  products.  On  the  whole,  therefore,  the  Elgin  Treaty 
of  1854  turned  out  one  of  the  best  speculations  the  United  States 
ever  went  into. 

Those  who  have  read  the  memorandum  of  Sir  Edward  Thornton 
and  Mr.  George  Brown  (dated  April  27,  1874)  know  that  the  bene- 
fits derived  by  the  United  States  from  the  old  treaty  were  equal  to, 
if  not  greater  than,  those  enjoyed  by  Canada.  There  is  no  man- 
ner of  doubt  about  that.  The  treaty  was  not  terminated  by  the 
Washington  authorities  because  it  failed  commercially.  Hostile 
national  feeling  was  the  cause,  and  the  debates  in  Congress  during 
1866  are  conclusive  evidence  on  these  points.  Besides,  the  Boston, 
New  York,  and  other  chambers  of  commerce,  petitioned  for  a 
renewal  of  the  arrangement. 

Manifestly,  therefore,  the  Canadian  Commissioners  should  have 
ready  and  present  to  the  conference  a  paper  bringing  Mr.  George 
Brown's  figures  down  to  date.  There  is  a  good  thing  in  reciprocity 
for  the  United  States.  Canada  can  show  that  even  under  present 
conditions  the  United  States  has  every  reason  to  cultivate  Canadian 
trade.  Look  at  the  record,  in  round  numbers,  of  the  past  five 
fiscal  years  : 

CANADA    BOUGHT   FROM   THE   UNITED   STATES. 

1894 $53,000,000 

1895 54,000,000 

1896 58,000,000 

1897 61,000,000 

1898 86,000,000 

Total  for  5  years $312,000,000 

CANADA  SOLD   To  THE   UNITEP    STATES. 

1894 $35,000,000 

1895 41,000,000 

1896 44,000,000 

1897 49,000,000 

1898 41,000,000 

Total  for  5  years $210,000,000 

During  five  years,  then,  we  have  purchased  from  them  about 
$100,000,000  more  than  we  have  sold  them.      The  United  States 


may  say  they  are  quite  satisfied  with  present  arrangements.  If  so,  the 
Canadian  Commissioners  should  be  chary  in  offering  large  conces- 
sions to  secure  a  treaty. 

We  favor  a  treaty,  but  we  are  against  paying  too  much  for  it. 


BIG  INCREASE  IN    IMPORTED  TEXTILES. 

THE  Manchester  trade  with  Canada  shows  large  increases. 
The  going  into  force  of  the  full  preferential  tariff,  with  one- 
quarter  off  the  duties  on  British  goods,  accounts  for  most  of  the 
increase.  During  the  first  week  in  August,  over  $435,000  worth  of 
woollens  and  worsteds  went  from  the  Mersey  to  Canada. 

"This,"  says  a  Manchester  correspondent,  " is  a  record  figure. 
The  facts  will  probably  come  to  the  knowledge  of  continental 
houses,  and  are  not  likely  to  impart  pleasurable  feelings,  especially 
in  Germany.  It  should  now  become  the  business  of  those  con- 
cerned to  be  on  the  lookout  for  any  attempts  at  introducing  foreign 
goods  into  Canada  by  surreptitious  methods,  the  probable  nature  of 
which  it  is  not  necessary  to  indicate.  British  shipowners,  with 
recollections  still  vivid  as  to  the  effects  of  the  Merchandise  Marks 
Act  upon  their  transhipment  trade,  will  probably  not  be  indisposed 
to  wish  well  to  such  German  houses  as  may  decide  to  despatch  goods 
up  the  St.  Lawrence  by  way  of  the  Thames  or  Mersey.  A  feature 
of  recent  local  trade  with  the  Dominion  is  the  satisfactory  ship- 
ments of  colored  cotton  goods." 

We  quote  the  above  for  the  information  of  both  our  Canadian 
and  English  readers.  The  figures  for  the  fiscal  year  ending  June 
30,  1898,  just  published,  seem  to  indicate  that  Canada  has  increased 
her  trade,  during  the  past  year,  with  the  United  States  rather  than 
with  England.  But  these  figures  are  dealing  with  a  period  when 
the  British  preference  was  only  one-eighth  of  the  duty.  To  judge 
the  effects  of  the  preferential  tariff  by  the  year  ending  with  June 
would  be  premature.  Another  year  must  elapse  before  we  can  be 
sure. 

The  Manchester  trade  has  evidently  felt  the  extra  preference 
which  began  July  1,  and  was  made  exclusive  August  1.  As  time 
goes  on,  the  tendency  to  buy  more  from  England  will  exhibit  itself. 
So  far,  all  the  reports  fully  bear  out  The  Review's  assertions  in 
this  matter. 


GERMAN   WOOLLENS   IN   CANADA. 

THE  German  woollen  and  worsted  manufacturers,  and  the  wool 
merchants  also,  are  up  in  arms  against  the  proposed  new 
German  duties  on  wool. 

By  free  imports  of  wool  they  have  been  able  to  manufacture 
very  cheaply  for  export.  They  have  undersold  other  manufacturers 
in  certain  lines  by  reason  both  of  free  wool  and  cheap  labor,  as  well 
as,  it  should  in  justice  be  said,  the  excellence  of  the  materials  and 
the  attractiveness  of  the  patterns.  The  wool-grower  now  wants 
consideration,  owing  to  the  competition  from  the  Cape,  Argentine 
and  Australia. 

We  do  not  see  how  the  manufacturers,  possessing  protective 
duties  themselves,  can  logically  or  reasonably  resent  the  application 
of  the  same  principle  for  other  people's  benefit. 

In  Canada,  it  is  well  known,  certain  lines  of  German  woollens 
have  captured  trade  away  from  British  manufacturers.  Ten  years 
ago,    Canadian  imports  of  German  woollens  were  only  valued  at 
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about  $200,000.  This  included  every  class  of  woollen  goods  that 
we  got  from  Germany,  yarns,  ready-mades,  hosiery,  etc.  In  1897, 
the  imports  had  increased  to  over  $800,000.  In  ready-made 
clothing  we  imported  $375,000  worth,  and  many  retail  houses  have 
done  a  large  trade  in  ladies'  jackets,  capes  and  other  woollen 
garments. 

The  same  is  true  of  knitted  goods  and  hosiery,  the  imports  of 
German  makes  in  1897  amounting  to  #72,000,  and  of  worsted  or 
woollen  fabrics  for  dresses,  etc.,  we  imported  $266,000  worth. 
These  goods  have  been  more  or  less  a  factor  in  this  market,  and  it 
remains  to  be  seen  how  the  new  Canadian  tariff  will  work,  or  how 
a  ( '.erman  duty  on  wool  would  affect  the  German  manufacturer. 


THE   MARITIME  PROVINCES. 

THE  HALIFAX  CHRONICLE,  of  recent  date,  contains  a 
lengthy  and  able  letter  from  the  pen  of  Mr.  A.  M.  Payne. 
It  deals  with  the  contribution  of  a  writer  who  had  an  article  in  the 
July  issue  of  The  Review,  on  Canada's  situation  as  a  midway 
route  between  Asia  and  Europe.  Mr.  Payne  refers,  in  friendly 
terms,  to  The  Review  article,  which  was  written,  at  the  request  of 
the  managing-editor,  by  a  member  of  the  British  Empire  League, 
who  is  interested  in  the  commercial  side  of  Imperial  questions. 
Mr.  Payne  points  out  that  the  writer  did  not  make  sufficiently  clear 
his  meaning  that  when  a  traveler  wants  to  go  from  England  to 
Australia  by  the  shortest  route  he  must  choose  the  Canadian  Pacific, 
which  runs  through  the  State  of  Maine,  and  is,  therefore,  for  that 
portion  of  the  distance,  on  foreign  soil.  This  is  quite  true.  The 
Intercolonial,  from  St.  John  to  Quebec,  is  a  little  longer,  but  we 
imagine  that  the  extra  distance  still  leaves  Canada  in  the  posses- 
sion of  the  shortest  route  altogether  on  British  soil. 

The  latter  portion  of  Mr.  Payne's  letter  deals  with  a  subject 
which  may  verge  upon  party  politics,  but  is  one  concerning  which 
we  have  always  had  a  strong  sympathy  in  the  view  taken  by  the 
Maritime  Provinces.  In  brief,  although  Mr.  Payne  does  not  ex- 
press it  in  these  words,  have  the  people  of  the  Maritime  Provinces 
always  had  good  reason  to  support  the  policy  of  older  Canada  since 
the  date  of  confederation  ?  We  do  not  want  to  rake  up  old  sores. 
There  are  questions  connected  with  Canada's  growth  and  expan- 
sion which  are  just  as  well  left  alone.  But  it  should  always  be 
remembered  by  the  western  merchants  and  the  western  people  of 
Canada  that  we  owe  a  great  deal  to  our  Maritime  Provinces  in 
building  up  this  Dominion.  They  made  certain  sacrifices  on  en- 
tering the  union.  They  provided  us  with  some  of  the  ablest  public 
men  we  ever  had  or  ever  will  have.  The  population  which  they 
added  to  the  Dominion  is  one  of  the  finest  in  the  world,  as  to 
character  and  capacity.  Not  less  important,  they  gave  us  our 
maritime  winter  ports,  without  which  the  Canadian  Dominion 
would  be  a  mere  apology  for  a  country,  since  our  Atlantic  com- 
munications would  be  frozen  up  for  five  months  in  the  year. 

Now,  what  has  Canada  done  to  recompense  the  Maritime  Pro- 
vinces for  the  sacrifices  they  made  ?  It  seems  to  us  to  be  utterly 
inadequate  to  point  to  the  Intercolonial,  the  share  of  the  Canadian 
revenues  voted  to  the  Maritime  Provinces,  or  any  particular  enter- 
prise, such  as  the  St.  John  Steamship  service,  which  may  have  been 
aided  by  the  Dominion  Parliament  or  the  Dominion  Government. 


What  is  still  needed,  in  addition  to  the  cordial  support  of  any  rea- 
sonable public  demand  made  from  our  fellow  Canadians  down  by 
the  sea,  is  that  our  western  shippers  and  people  should  feel  it  their 
simple  duty  to  encourage  eastern  through  transportation.  They 
should  never  forget  that  the  eastern  Provinces  were  not  added  to  this 
country  as  the  hunting  grounds  of  any  western  section,  but,  that  by 
helping  each  other,  all  our  Provinces  can  march  forward  to  a  healthy 
prosperity.  In  this  respect  Mr.  Payne's  letter  is  timely  and  we  are 
glad  he  wrote  it. 

It  may  be  added  that  the  business  men  of  Canada  are  naturally 
somewhat  disappointed  at  the  failure  of  the  latest  project  to  secure 
a  fast  Atlantic  service.  It  is  really  not  a  party  question.  No 
doubt,  if  the  leaders  of  both  parties  consult  together,  occasionally, 
as  they  may  very  well  do  in  private,  they  would  agree  that  the 
Atlantic  service  is  a  question  which  can  best  be  settled  by  an  under- 
standing that  neither  side  is  to  benefit  from  either  the  success  or  the 
failure  of  particular  schemes.  The  Government  should  go  right 
ahead  with  another  project.  It  would  be  a  tremendous  pity  if  a 
line,  which  would  undoubtedly  capture  a  large  slice  of  ocean  passen- 
ger traffic  (because  men  hate  the  idea  of  one  day's  journey  at  sea 
when  they  can  take  it  on  land),  were  not  in  operation  before  the 
Paris  exhibition  of  1900,  when  enormous  crowds  will  probably 
cross  the  ocean  to  see  the  exhibition  in  that  year. 


TWO    THINGS    OF    IMPORTANCE. 

During  a  period  of  revived  trade  like  the  present,  merchants  can 
profit  by  attending  to  two  good  rules  of  business. 

It  might  be  hard  to  practise  them  at  any  other  time.  One  is  to 
go  in  tor  the  cash  system,  or  to  get  as  close  to  it  as  possible.  By 
taking  his  cash  discounts  the  merchant  saves  a  sum  which  in  many 
cases  means  his  living  expenses.  He  can  meet  city  competition 
better. 

The  other  rule  is  to  push  the  better  qualities  of  goods.  Not  to 
keep  hammering  away  at  the  cheapest  lines,  as  if  he  desired  cus- 
tomers to  buy  nothing  but  the  cheapest. 

A  man  comes  into  a  store  to  buy  goods.  If  he  hasn't  the 
money,  of  course,  he  can't  buy  more  than  his  purse  will  afford.  But, 
at  a  time  like  this,  the  permanent  value  of  taking  a  good  rather  than 
a  cheap  line  should  be  put  before  him  with  tact  and  judgment,  not 
so  vigorously  as  to  offend  him,  but  persistently  enough  to  appeal  to 
his  intelligence. 


THE   WOMEN'S    OUTFITTING  TRADE. 

W.  F.  Lucas  &  Co.  are  the  pioneers  in  that  branch  of  women's 
outfitting  devoted  to  flannelette  nightdresses,  and  have  factories  at 
Oxford,  London  and  Castlefin.  Increased  trade  has  compelled 
them  to  enlarge  their  premises  several  times  within  the  last  few 
years,  and  a  good  sized  building  was  annexed  this  year.  Several 
special  lines  are  now  being  made  for  Canadian  trade.  No.  9021  is 
a  new  pattern  in  nightdresses,  and  is  shown  in  both  white  and 
pink  flannelette.  The  white  one  is  trimmed  with  self  and  blue, 
and  the  pink  one  with  self  and  embroidery  to  match.  They  have 
the  usual  large  sleeves,  and  are  ornamented  with  silk  beading, 
collars  and  cuffs.  No.  1 162  is  a  cream  Saxony  flannelette  night- 
dress (shrunk).  It  has  silk  insertion  yoke,  collar  to  match, 
trimmed  with  wide  frill  and  silk  embroidery,  and  edged  with 
Torchon  lace.  Lucas  &  Co.  make  knickers  and  chemises  to  match 
most  of  these  nightdress  patterns. 
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Glover  &  Brais 


MENS  FURNISHINGS 
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MEW    UNDERWEAR   AND    HOSlKKY. 


DURING  September,  the  trade  will  be  shown  samples  of  under- 
wear and  hosiery  for  next  year.     The  range  displayed  by 
the  principal  jobbers  contains  a  good  deal  that  is  new,  though  many 


suffered  the  inconvenience  of  having  his 
drawers  too  tight  or  too  loose,  will  under- 
stand. A  line  ol  Halbriggan  jerseys,  with 
French  neck  and  half  sleeves,  struck  one 
as  being  eminently  suitable  for  summer 
wear — under  sweaters  or  boating  jerseys. 
In  cashmere  goods  there  are  many  lines 
that  the  retailer  should  make  a  point  of  seeing.  Amongst  them 
was  a  new  patented  underwear,  with  gussets  under  the  arms  and 
in  the  crotch  of  the  drawers.  Very  pretty  Lisle  goods,  in  all  shapes 
and  stripes,  that  some  of  the  wholesale  houses  are  showing, 
should  be  seen  also.     Among  the  illustrations  will  be  seen  samples 


"Ventilated"  Underwear.  Fancy  Undershirt, 

successful  "  sellers  "  of  former  years  are  again  on  hand.  Net  lace 
underwear,  that  had  such  a  run  last  season,  will  be  handled  exten- 
sively again.  Its  lightness  and  coolness  seem  to  have  insured  its 
popularity  with  those  who  have  tried  it.  Lisle  net  lace  underwear, 
with  silk  finish,  is  a  more  expensive 
quality  of  the  article,  suitable 
for  fashionable  trade.  Ventilated 
underwear  will,  it  is  prophesied, 
have  a  big  sale.  The  strands  are 
loosely  woven,  allowing  the  per- 
spiration to  escape  from  the  body, 
and  keeping  it  cool  and  dry.  A 
sample  shirt  is  shown  in  the  cut. 
It  can  be  obtained  in  natural, 
unbleached,  and  striped.  ' 'Military 
Regulation"  is  the  new  under- 
wear of  the  season.  It  is  made 
along  the  lines  laid  down  by  the 
German  and  Continental  Govern- 
ments in  clothing  their  armies. 
The  hygienic  properties  claimed 
for  it  are  many,  and,  like  the 
"  Ventilated,"  it  is  said  to  insure 
cool  dryness  to  any  part  of  the 
body  the  garment  covers. 

In  Balbriggans,   The    Review 
was     shown     some     new    French 
goods,  the  shirts  with  half  and  full 
sleeves  and  French  necks,    the  drawers  with  adjustable  stomach 
bands.     The  latter  is  a  great   convenience,   as  everyone  who  has 


with  French  Neck.  Lisle  Net  Underwear. 

of  a  line  of  fancy  underwear,  with  the  beautifully-finished  French 
neck,  which  is  becoming  so  marked  a  feature  in  all  the  higher 
grades  of  goods.        / 

In  men's  hosiery  the  number  of  new  patterns  is  almost  endless, 


Fancj   Tartan. 


Fancy  Clocks.  Hygenic  Spliced  Foot. 

and  The  REVIEW  can  only  mention  a  few  of  the  many  on  view  in 
the  different  warerooms.     They  cover  everything,  from  small,  neat 
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To  the  . 


Clothing  Trade. 


Every  good  housekeeper  has  a  general 
clean  up  once  in  a  while.  After  four 
years  in  business  we  are  having  a  good 
house- cleaning,  and  intend  to  clear 
everything  this  season  to  the  bare 
tables.  Can  give  you  some  Sfldps,  as 
we  are  having  a  genuine  Clearing  Sale. 

.  .  .  WRITE  US.  .  . 


AS.   Campbell  &  C 


256  St.  James  Street 

BLACK  GOODS 

„  c     .  ,  MONTREAL 

A  specialty. 
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MEN'S  FURNISHINGS  -Continued. 

spats  up  to  tartans  and  stripes  that  are  loud  enough  to  be  heard  a 
mile  away.  Some  of  the  patterns  are  very  handsome,  the  sample 
shown  in  the  cut  being  selected  from  a  group  of  "  special  beau- 
ties." Another  of  the  cuts  shows 
a  new  hygienic  sock,  with  foot  in 
natural  color.  This  is  to  prevent  the 
possibility  of  poisoning  the  feet  from 
chemical  dye.  "Clocks"  in  many 
colors  appear  on  some  lines  of  socks, 
as  shown  in  the  cut.  The  coloring 
in  this  case  is  a  rich  scarlet  on  black. 
The  cuts  which  illustrate  this 
article  are  used  by  courtesy  of  Glover 
&  Brais,  from  whose  advance  sheet  a 
set  of  samples  of  these  goods  have 
been  selected. 


PUSH    AND     ADVERTISING. 

There  is  reproduced  on  this  page 
an  illustration  of  an  advertisement 
used  by  Hoover  &  Co. ,  of  "  The  Com  - 
mon wealth,"  Winnipeg,  during  the 
exhibition  week  in  that  city.  The 
character  is  that  of  Lord  Dundreary, 
and  was  personated  to  perfection  by 
Eugene  Carl.  The  coat  was  made  of 
white  duck  with  cardinal  collar  and 
cuffs.  The  inscription  on  the  back 
read  "The  Commonwealth  $10  suits, 
they  fit  ! "  Down  the  side  of  the 
arms  was  the  word  "  Hats."  It  was 
a  striking  and  unique  adver- 
tisement, and  one  which  no  doubt  paid  them  well. 

In  addition  to  this,  and  their  usual  snappy  advertisements,  they 
had  a  specially  attractive  window  that  week.  The  corner  window 
they  had  arranged  like  a  small  forest  with  shrubs  and  sodded  on 
the  bottom,  in  the  midst  of  which  stood  a  huge  buffalo,  as  real  as 
life.  A  small  card  bore  the  inscription,  "  A  dying  tribe."  The 
specimen  of  buffalo  was  a  good  one,  and,  con- 
sidering the  scarcity,  should  be  worth  money. 
The  other  seven  windows  were  attractively 
arranged  with  special  lines,  and  tickets  of  some 
description  could  be  seen  on  nearly  every  article 
displayed.  Hoover  &  Co.  were  well  satisfied 
with  their  business  that  week.  They  say  that 
the  exhibition  is  a  big  acquisition  to  Winnipeg. 

A  REPRESENTATIVE  OF  THE  SUSPENDER  TRADE. 

Mr.  Harry  Knowles,  whose  photograph  is 
given  herewith,  is  a  traveler  whose  face  is 
familiar  to  the  trade  between  Montreal  and 
Quebec.  He  carries  suspenders  only  for  The 
Dominion  Suspender  Co.,  with  which  concern 
he  has  been  connected  for  the  past  eight  years. 
Mr.  Knowles  is  reputed  to  be  one  of  the  highest- 
paid  salesmen  on  the  road.  His  home  is  in 
Hamilton,  Ont. 

NECKWEAR     MANUFACTURE. 

Morris  Louis  Weissman,  of  1806  Notre 
Dame  street,  Montreal,  is  one  of  the  latest  additions  to  the  rapidly 
growing  number  of  Canadian  neckwear  manufacturers.  Mr.  Wiess- 
man  was  formerly  with  Julius  Schaul  &  Son,  of  Great  John  street, 
New  York,  and  has  had  a  thorough  apprenticeship  in  the  business. 
He  is  now  showing  samples  to  the  wholesale  trade. 


A    NEW    STOKE    OPENED. 

For  the  convenience  of  visitors  to  the  Fair,  Wreyford  &  Co. 
are  showing  Young  &  Rochester's  samples  of  dressing  gowns, 
shirts,  collars  and  neckwear,  at  83  King  street  west  (next  door  to 

Jaeger' •  depot),  and  are  offering  to 
the  trade  several  special-value  lines  in 
heavy  underwear,  half-hose,  sweaters, 
etc.,  at  the  same  address. 

Mr.  H.  Morris  has  opened  in  mer- 
chant tailoring  and  men's  furnishings 
at  Windsor,  N.S.,  having  removed 
from  Springhill,  N.S.,  where  he  has 
done  business  as  M.  Shedlosky, 
adopting  the  English  spelling  of  his 
name  for  business  convenience,  by 
authority  of  the  Legislature. 


Mr.  Harry    Knowle 


A  TRIBUTE  TO   THE   CASH 
SYSTEM. 

Mr.  J.  A.  Stewart,  of  Exeter,  passed 
through  Toronto  this  week  on  his  re- 
turn to  business  from  a  rest  and 
vacation  down  the  St.  Lawrence  to 
Quebec.  Mr.  Stewart,  who  is  a 
bright  merchant,  speaks  well  of  trade 
at  Exeter,  his  firm  having  done  a 
1  etter  business  this  year  than  last. 
He  said  to  The  Review  :  "  We  did 
what  you  told  us,  and  for  three  years 
have  been  on  a  cash  basis,  with 
one  price  always.  We  would 
not  break  a  price  for  any  person, 
and  as  for  going  back  to  the  credit  system,  I  would  sooner  go  out 
of  business  than  do  that.  Exeter,  of  course,  13  a  good  town,  in  a 
fine  farming  district,  therefore,  merchants  can  have  a  nice  business 
in  a  centre  like  that."  Mr.  Stewart  closes  his  store  at  6.30  o'clock 
every  evening,  and  finds  that  the  staff  appreciate  that  and  work  all 
the  better  for  it.  He  spoke  a  kind  word  of  The  Dry  Goods 
Review,  which  he  said  was  always  read  in  his 
store. 


An  Advertising  Device, 


UNBUSINESSLIKE. 

Imagine  a  merchant  who  wanted  a  salesman 
rilling  the  vacancy  with  a  photographer,  or  an 
engineer,  or  a  lawyer,  or  someone  who  had  no 
aptitude  for  business  and  did  not  want  to 
acquire  it  ?  Can  you  imagine  his  doing  it  ?  Yet. 
that  is  what  governments  are  doing  every  week 
in  filling  public  positions, 

Some  competent  men  are  acquired,  no  doubt, 
under  the  present  system.  Otherwise,  a  revo- 
lution would  set  in.  But,  in  the  main,  party 
service  is  the  requirement,  and  the  greater 
failure  you  have  been  in  life  the  better  your 
chances  of  getting  a  public  position.  Unless 
you  happen  to  be  a  relative  of  the  politicians  : 
That  is  an  even  better  recommendation  than 
proved  unfitness  for  any  responsible  position. 
More  hard  sense,  energy  and  enterprise  are 
displayed  by  merchants,  during  a  period  of  competition  and  dull  trade, 
than  by  any  other  class,  we  believe.  How  many  of  them  are  offered 
vacancies  in  the  public  service,  vacancies  that  ought  never  to  be 
tilled  by  other  than  competent  men  ?  Quite  true,  they  are  not  ask- 
ing favors.     But  why  is  it  that  patronage  so  seldom  comes  their  way  ? 
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Our 

New 

Premises. 


We  will  occupy  these  premises 


in  a  short  time,  and,  with  all  the 
latest  machines  at  our  disposal,  it 
will  be  the  only  large  WHOLE- 
SALE TAILORING  PLANT  un- 
der  one  Roof  and  one  Management 


in  Canada 


* 
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OUR     NEW     BUILDING,    COR.    YONGE    AND    TEMPERANCE    STS. 

We  have  found  an  increasing  demand  for  HIGH  CLASS  GOODS, 

and  with  this  plant  at  our  disposal  we  can  meet  all  demands. 


'THIS     Wholesale     Tailor 
Label   is  the  Registered 
Guarantee    for     Style,     Fit 
and  Durability. 


PECISTERED 

TRADE  M40K  . 


E.  Boisscau  &  Co., 


Wholesale 
Tailors 


Toronto 


M 
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Cbe  fiat  and  Cap  trade. 


tarns  and  caps  there  are  some  striking 
samples  in  white  pique,  white  drill,  etc.,  with 
colored  piping.  One  fine  cloth  tarn  has  a 
red  and  white  cord  drawn  across  its  flat  top, 
and  has  a  dice  band;  another,  a  white  duck 
crown  with  a  glazed  peak,  has  the  naval 
shape,  which  will  doubtless  continue  popular 
for  all  kinds  of  outing. 


SPRING   STYLES    READY   TO  SHOW. 

THK  hatter  will  shortly  have  an  opportunity  of  seeing  the  spring 
styles  in  imported  hats  suited  to  the  Canadian  trade.  The 
Review  is  able  to  give,  in  advance,  some  general  idea  of  what  will 
soon  be  submitted  to  the  trade  by  the  leading  importers.  Travelers 
will  go  out  about  the  second  week  of  this  month,  or  early  in 
October,  with  both  felt  and  straw  goods. 

The  English  manufacturers  are  showing  this  year  both  stiff  hats 
and  fedoras,  an  indication  that  the  latter  has  come  to  stay,  what- 
ever its  share  of  trade  may  be. 

COLORS. 

In  soft  hats,  the  colorings  include  tabac,  pearl,  Cuba  walnut  lock, 
and,  of  course,  black.  The  colors  of  the  stiff  hats  are  similar,  and 
there  is  to  be  noted  a  gradual  tendency  toward  the  soft  colored 
hat.  In  fedoras,  some  pretty  fancy  bands  are  still  being  shown  in 
stripes  and  spots,  but  it  is  not  anticipated  that  the  run  of  these  will 
be  so  great  as  last  season.     Still,  there  will  be  some  demand. 

SHAPES. 

As  to  the  shapes  of  stiff  hats,  they  range  from  medium  to 
medium  high  crowns,  and  the  brims  range  from  a  half-flat  set  to 
medium  rolls.  The  trade  look  for  some  demand,  among  the  older 
men,  for  the  square  crowns  of  a  few  years  back,  and  some  nice 
samples  of  these  are  being  shown  in  black  and  colors,  medium  and 
full  shapes. 

The  shapes  of  the  fedoras  have  not  changed  much  from  last 
spring's  styles.  A  variety  are  shown,  from  medium  to  medium 
high,  with  both  the  round  and  the  half-taper  crown.  Fedora  brims 
are  inclined  to  the  flat  set,  which  makes  a  smart,  natty  hat  for 
young  men. 

Rather  a  novelty  in  fedoras  is  one  with  a  flange  brim  and  wide 
surah  silk  band  in  colors.     This  is  a  very  dressy  hat. 

THE    CRUSH    HAT    AGAIN. 

Another  feature  of  the  coming  season  is  the  revival  of  the  crush 
hat,  which,  after  a  comparative  retirement  of  several  years,  ap- 
pears to  be  coming  in  again.  A  big  range,  of  American  manufac- 
ture, are  being  shown,  the  intention  apparently  being  to  replace  the 
cheaper  linen  hats  of  last  year  and  fall  back  to  the  crush  hat.  The 
crush  is  being  shown  in  all  shades  from  white  to  black,  and  there 
is  a  big  range  of  prices  to  choose  from. 

STRAW    HATS. 

The  samples  of  imported  straw  hats  are  also  nearly  ready. 
They  include  not  only  men's,  but  a  range  of  ladies'  sailors  in  end- 
less fancy  varieties.  Rustic  brims,  satin  ribbons,  and  tartan  check 
bands,  and  children's  galateas  are  seen.  The  men's  straws  are 
both  high  and  low  crown,  rustic,  plain,  etc. 

THE    CAP    TRADE. 

In  English  caps,  the  range  of  golf  caps  is  specially  large  and 
tasteful  this  year,  and  I  notice  some  very  nice  goods  in  the  early 
samples,  while,  no  doubt,  new  designs  will  be  shown  later  on. 
There  are  some  Scotch  tartan  plaids  and  over  checks  which  seem  to 
be  adapted  to  our  trade,  and  the  chances  are  that  the  tartans 
especially  will  have  the  call  for  early  spring  trade.     In    children's 


ROGERS      NEW    WINNIPEG    STORE. 

J.  H.  Rogers  &  Co.  are  now  fully  established  in  their  re- 
modeled building,  says  The  Review's  Winnipeg  correspondent, 
and  are  showing  a  fine  line  of  hats  and  fur  garments.  Mr.  Rogers 
bought  the  business  of  Brown  the  hatter,  and  Mr.  Brown  will 
manage  the  business  for  Mr.  Rogers. 

RATHER    TOO    PUSHING. 

The  other  afternoon  a  gentleman  entered  a  Blackburn  hatter's 
establishment  to  purchase  a  hat.  He  tried  on  several,  and  was 
evidently  hard  to  please,  the  counter  being  covered  with  the  rejected 
ones. 

At  last,  the  salesman  picked  up  a  brown  felt  bowler,  brushed  it 
round  with  his  sleeve,  and,  extending  it  admiringly,  said  : 

"These  are  very  much  worn  this  season,  sir." 

"Are  they?"  rejoined  the  customer  thoughtfully  surveying 
himself  in  the  mirror,  with  the  hat  on  his  head.  "  Do  you  think  it 
suits  me  ? ' ' 

"Suits  you  to  perfection,  sir,  if  it  fits  right." 

"Yes,  it  fits  very  well.    Do  you  think  I  had  better  have  it,  eh  ?" 

"I  don't  think  you  could  do  better,  sir." 

"No,  I  don't  think  I  could,  so  I  won't  have  a  new  one." 

The  shopman  had  been  pushing  the  old  hat ! — English  Ex- 
change. 

buying  hats. 
We  believe  every  hat  buyer,  says  the  N.Y.  Hat  Review,  seek- 
ing to  build  up  a  business  of  value  in  hats,  should  visit  the  market 
at  least  once  in  a  season.  Such  an  inspection  of  the  market  will 
impress  two  points  of  importance — make  plain  what  is  good  and 
new  and  selling,  and  make  just  as  plain  what  are  back  numbers, 
and  therefore  to  be  avoided. 


P' 
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INTERESTING  STATEMENT  BY  MR.  C.  ROSS. 

(RESIDENT  C.  ROSS,  of  the  Ottawa  Board  of  Trade, 
not  believe  that  insolvency  legislation  is  by  any  means  a 
dead  issue.  In  conversation  with  a  Review  reporter,  he  pointed 
out  the  increasing  need  for  an  adequate  bankruptcy  act,  and  ex- 
pressed the  opinion  that  united  action  on  the  part  of  Canada's 
commercial  interests  would  compel  the  Government  to  pass  it  at 
the  next  session  of  Parliament. 

"Why,  things  are  are  so  bad,  that  when  I  am  in  Gieat  Britain 
I  feel  half  ashamed  of  admitting  that  I  come  from  Canada,"  said 
he.  "Over  there  they  look  upon  us  as  a  lot  of  thieves,  and,  really, 
when  one  considers  some  of  the  shameful  failures  that  have  dis- 
graced our  commercial  history,  we  can  hardly  blame  them.  I 
believe  there  should  be  a  meeting  of  the  Dominion  Board  of  Trade 
to  consider  the  question,  and  to  marshal  the  forces  of  honest  busi- 
ness men  for  a  big  fight  that  will  place  an  insolvency  law  upon 
our  statutes." 

Mr.  Ross  is  fully  alive  to  the  determined  opposition  that  those 
who  favor  such  legislation  will  meet  from  the  banking  interests  and 
others  whose  interests  will  not  be  enhanced  by  it,  and  from  the 
natural  apathy  with  which  the  Government  considers  all  questions 
of  a  purely  commercial  nature  ;  but,  he  believes  that  if  the  crying 
need  of  an  immediate  change  from  our  old  methods  is  properly  put 
before  Parliament,  it  cannot  refuse  to  act. 
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FALL  and  WINTER  1898 


A.  A.  Allan  &  Co. 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦■ 

♦ 

I     LADIES'  and  GENTS'  .  .  . 

I    Fine  Furs 


Respectfully  request   inspection  of  the  most 
attractive  line  of 

■.<  FUR    NOVELTIES    « 

ever  submitted  to  the  trade. 

Every  Fur  department  that  will  give  our  productions  a  place 
in  stock  will  secure  the  patronage  of  the  most  critical  consum- 
ers.    Latest  Novelties  always  to  be  found  with  us. 

We  manufacture  all  our  goods. 
Assortment  large  ;  prices  right. 
We  lead  in  styles. 


Gillespie,  Ansley  &  Dixon 


TORONTO 


WE    INVITE    BUYERS __— _. 

TO    VISIT    OUR   WAREHOUSE    AND    INSPECT 

Fur  Novelties 
Ladies'  Walking 

and   .   .   . 

Bicycle  Hats 

Children's  Fancy  Caps. 


Also  our  complete   stock  of 


Hats,  Caps,  Furs  and  Robes. 


Sole  Agents  for  Christy's  Celebrated  Hats. 


We  carry  a  complete  line 
of  popular-priced    .... 

FURS  and 

FDR  GARMENTS 

suitable  for  medium  and 
fine  retail  trade. 

JAMES  CORISTINE  &  CO. 

&    j*    Importers  of,  Hanufacturers  of  Fur  Goods    J>    & 
469  to  475  St.  Paul  Street,  =  ^_ ^MONTREAL 

J  


iAT«ET#a 
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full  rosette   of    white   chiffon 
upon  the  brim,  and  across  on 

the  head  line  is  a  cluster  of  different  shades   of  green 

roses. 


THE    SEASON'S     NEW 
MILLINERY. 

(Specially  Written  for  The  Drv 
Goods  Review  ) 

'HE  fall  millinery  displays  are 
now  well  under  way  and  a 
great  many  strikingly  new  effects  are  being 
shown.  The  trade  has  opened  well,  and  large 
orders  are  already  placed. 

Among  the  newest  styles  in  velvets  for  hat  trimmings  is  the 
"Polka  Dot."  This  comes  in  all  colors,  but  the  white  dot  on 
colored  ground  is  the  favorite.  Polka  dot  ribbons  trim  sailor  and 
Tyrollean  felts,  in  plain  bands,  with  either  a  curled  or  straight  wing 
in  black  or  color  at  the  side, 

Blue,  as  was  prognosticated  some  time  ago  by  The  Review, 
is  the  reigning  color,  the  bright  royal  being  conspicuous.  A  light 
shade  of  tan  felt  is  being  shown,  but  is  not  selling  as  the  blue  felts 
are  doing. 

Another  color  that  is  to  be  much  worn  for  hat  trimming  is  what 
is  called  "ox-blood."  This  is  a  very  fine  shade  of  red,  and  will 
be  most  suitable  for  winter  wear. 

An  entirely  new  hat  has  been  introduced.  Its  peculiar  name 
is  "  The  Collar  and  Tie,"  and  the  name  describes  it  thoroughly. 
The  hat  proper  is  of  black  felt,  sailor  shape,  narrow  back.  The 
crown  is  trimmed  with  a  band  of  black  and  white  jet  and  passe- 
menterie, and  set  into  the  top  of  the  rim  is  a  large  turndown 
white  satin  collar  lined  with  black  velvet.  This  rolls  round  the 
back  of  the  crown,  rondeau  style.  It  is  fairly  deep,  so  as  to  stand 
well  up  and  give  height  to  the  crown.  In  the  front  is  a  bow  and 
end  tie  which  is  set  low  over  the  crown,  black  velvet  lined  with 
white  satin  and  is  caught  in  the  centre  with  a  steel  buckle.  The 
white  part  of  the  collar  is  turned  out. 

The  "  Dewey  "  rosette  is  another  new  idea  from  the  same 
source.  This  is  a  flat  rosette  in  the  bun  style  and  size,  of  velvet, 
gathered  closely  double,  and  fastened  in  the  middle  with  a  fancy 
button.  A  hat  of  brown  and  ox-blood  velvet,  turned  up  well  on  one 
side,  has  a  "  Dewey"  rosette  of  ox-blood  on  the  outside,  and  one 
of  brown  on  the  inside. 

A  brown  and  orange  turban  is  shown,  the  turban  being  made  of 
plaited  brown  galloon.  From  the  centre  of  the  crown  comes  a  frill 
of  green  and  orange  striped  satin  ribbon,  held  in  place  by  a  steel 
ornament.  Filling  in  between  the  brim  and  the  crown  is  a  full 
soft  fold  of  white  chiffon  ;  eight  sprays  of  jetted  brown  wings  stand 
out  from  the  frill  of  ribbon,  four  on  either  side.     At   the   back  is  a 


green    velvet   and  jet  hat. 

This  hat  has  a  crown  of  jet  spangles.  The  brim  is  small,  and 
cut  away  to  two  sharp  points  at  the  left  side,  where  a  high  knot  or 
loop  of  green  velvet  is  placed.  The  velvet  is  covered  with  pin 
points  of  white  silk  fine  specks.  Behind  this  bow  is  one  of  pale 
plain  green  velvet.  The  brim  is  covered  with  the  same  pale  shade, 
fulled  on  slightly,  and  covered  with  black  jetted  net. 

The  two  shades  of  green  are  wound  round  the  crown,  and  come 
up  to  the  bows  in  points  over  the  split  edge  of  the  brim.  A  bunch 
of  chenille  dotted  green  cock  feathers  are  fastened  in  at  the  side, 
and  fall  away  to  the  back,  and  there  is  the  inevitable  osprey  as 
well.     These  feathers  are  fastened  by  a  smart  steel  buckle. 


JETTED    TURBAN. 

Black  sequin  brim,  narrower  at  the  back  and  split  up  at  the 
side.  Full  puffed  crown  of  royal  blue  velvet,  brought  up  in  a 
double  point  or  pouf  high  to  the  left  side,  with  spray  of  white 
osprey,  fastened  with  steel  ornaments.  Black  wings  with  white 
polka  dot  running  from  the  buckle  right  to  the  back  of  the  hat. 

Another  fine  hat  has  a  rim  covered  with  white  satin,  and  over 
this  a  black  chenille  dotted  mohair.  (This  particular  material  is 
called  "  shredded  wheat,"  and  will  be  extensively  worn.)  The 
crown  is  rondeau  style,  of  two  shades  of  ox-blood,  not  too  distinct, 
shading  into  each  other.  The  front  is  finished  with  black  wings 
and  buckle. 

A  fanciful  shape  is  the  "  Napoleon  front."  It  is  of  two  shades 
of  blue  velvet,  the  darker  to  the  front  of  the  Napoleon.  A  narrow 
jet  buckle  encircles  the  hat,  and  a  rondeau  crown  of  blue  velvet  is 
covered  with  jetted  black  net.  Blue  and  brown  wings  are  set  in 
on  the  back  and  front  of  one  side  of  the  "  front,"  and  the  other  is 
ornamented  with  a  torsade  of  black  and  white  ostrich  feathers, 
fastened  by  a  rosette  of  the  same. 

An  ox-blood  and  brown  velvet  hat  has  a  brim  of  shirred  brown 
velvet,  lined  with  ox-blood  done  in  the  same  way.  Rondeau  crown 
of  ox-blood  velvet,  shrouded  in  black  net  with  large  chenille  spots 
of  brown.  A  spray  at  the  side  of  black  osprey,  two  wings,  of  spotted 
red,  white  and  brown  feathers,  are  fastened  with  a  knot  of  brown 
velvet,  and  two  beautiful  natural-colored  ostrich  feathers  sweep 
back  from  it,  one  outside  the  brim  and  the  other  underneath  ;  a 
twisted  roll  of  brown  velvet  goes  all  round  the  brim,  inside,  in  order 
to  set  the  hat  well  up  from  the  head.     This  hat  is  in  exquisite  taste. 

Some  small  bonnets  with  strings  are  shown.  One,  a  very  odd 
and  pretty  one,  is  made  of  heart-shaped  pieces  of  velvet  in  blue, 
caught  together  and  running  to  the  front  a  little  fluted.  These 
heart-shaped  pieces,  four  in  number,  are  edged  with  jet  ;  another 
piece,  the  same  in  shape,  stands  up  straight  at  the  back,  and  a  full 
rosette  is  placed  on  either  side,  with  strings  coming  from  them. 

The  "shredded  wheat"  will  be  extensively  used  to  trim  hats 
this   winter.     It  has  all  the  lightness  of  net,  but,  being  made  of 
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WHOLESALE    MILLINERY 


A  TRIUMPH  OF  IDEAS— Such  was  the  general  expression  of  those  who  inspected 


Triumph  0ur  Grand  Display  of 

Trimmed  Millinery 


of 


Ideas 


■■■ 


at  our  opening  last  week.  Of  the  hundreds  of  Hats,  Bonnets,  etc.,  shown,  not  one 
remained  unsold.  A  record  for  us,  and  we  are  quite  satisfied  such  enthusiastic 
buying  was  never  heard  of  in  Canada. 

Our  Trimmed  Millinery  Department  not  alone  in  popularity.  Every  Depart- 
ment in  the  house  received  that  recognition  by  the  trade,  which  is 
the  only  true  evidence  of  merit — large  purchases. 


Replenishing  daily  with  new  goods  and  the  latest  novelties  as  produced,  we  will 

keep  up  the  enthusiasm. 


The  D.  MCCALL  CO.,  Limited 

James  Johnston  &  Co. 

Importers  ,«.„       MONTREAL 


are  now  in  full  swing  for  the 
Season  in  all 


DEPARTMEN 

l\\,  VVM\MMVVVVVVt\\\VV\VVVVV\  t^MWI  WWVX^VWWWWWW 

Buyers  in  the  city  for  the  Millinery  Openings  will  do  well  to  give  us  a  call. 
Although  not  milliners  we  keep  everything  requisite  for  the  Trade  in  that  line 
as  in  all  others. 


.  -^  PATENT  Ba^> 
Agents  for  the  . . .  /& 

Cluze  Patent  Thumb 

Kid  Glove.  \  ^mmmm^ 

THE   PERFECTION    OF  FIT 
5p«l.l  Atuntjon  LETTER     ORDERS  \^C£  AND  C0^_ 
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MILLINERY— Continued. 

fine  mohair,  will  prove  very  durable,  and  will  not  become  limp  in 
bad  weather.  It  comes  in  short  lengths  in  black,  with  large  dots 
of  different  colors  in  chenille.  Bows  for  the  fronts  of  hats  are  made 
of  it,  with  wings  set  in  in  front  and  behind  to  give  it  substantiality. 
Hows  of  velvet  are  also  used  for  this  purpose.  Crowns  and  brims 
are  also  wound  with  it,  with  velvet  underneath.  In  fact,  "shredded 
wheat  "  promises  to  be  one  ol  the  principal  factors  in  many  of  the 
coming  headpieces. 

Large  bows,  with  as  many  as  ten  loops,  are  placed  on  the  top 
ol  hats  in  the  front  ,  they  are  fastened  on  a  stem,  and  surmount  a 
bow  with  buckle  and  wings.  A  pretty  hat  of  brown  felt  has 
striped  ribbon  of  brown,  black  and  white  in  this  style. 

Wings  come  in  every  form,  style  and  color,  jetted  or  plain, 
and  will  be  worn  with  every  hat.it  would  seem.  Some  are  curled, 
some  are  plain,  some  are  stiff,  some  are  all  soft  and  loosely  put 
together. 

Large  birds,  paroquettes,  are  seen  in  green,  brown,  dark  blue 
and  black.  These  will  be  put  on  the  sides  of  hats,  and  will  go  from 
the  front  to  the  back.      Hats  are  made  with  the  split  brim  for  these. 

Fancy  bird  effects  are  shown,  where  the  wings  spring  from  the 
neck  of  the  bird.  Between  them  is  a  bunch  of  curled  peacock  feathers 
and  two  long,  curled  cock  feathers  behind,  in  Bird  of  Paradise 
fashion.  These  are  in  all  shades  of  brown  and  fawn,  and  are  set  on 
either  in  front,  with  bows,  or  to  one  side. 

Torsades  come  in  every  sort  of  feather  arrangement.  One  is 
seen  with  peacock  tail  eyes  standing  out,  one  above  the  other, 
three  in  number,  springing  from  a  bunch  of  green,  curled  cock's 
feathers. 

Ostrich  feathers  will  be  worn  in  two  shades,  one  full  tip  set  be- 
hind the  other.  White  and  burnt  orange,  or  white  and  ox-blood, 
will  be  favorite  colors  as  well  as  blue. 

Sequins  and  jetted  crowns  are  seen  in  every  shape  and  in 
beautiful  designs.  They  will  be  used  for  both  bonnets  and  hats. 
The  rims  of  hats  will  also  be  trimmed  with  bands  of  chenille  and 
spangles,  or  sequins  on  net,  the  chenille  being  in  colors  to  match 
or  contrast  with  the  rest  of  the  trimming  of  the  hat. 

Jenna. 

fall  styles. 
S.  F.  McKinnon  &   Co.'s  warehouse,    with  the    usual  bevy  of 

beauty  in  visiting  milliners, 
in  addition  to  the  large  and 
attractive  stock  displayed  in 
their  new  high  and  airy  ware- 
house of  3,500  square  feet  on 
each  of  the  six  flats,  is  a  sight 
to  gladden  the  eye.  Here,  the 
secrets  of  the  fashionmongers 
are  lot  loose  upon  an  anxious 
public,  and  it  is  ours  to  briefly 
tell  the  leading  features.  Start- 
ing on  the  ground  floor,  we  find 
the  felt  hats  are  lower  in  the 
crown  and  a  trifle  smaller  in 
size  ;  that  the  drooping  or  shade 
giving  brim  is  put  aside  for  one 
that  gently  turns  off  the  face,  a 
pleasing  and  bright  change, 
and  that  many  elegant  walking- 
hat  styles  are  very  popular. 
The  elevator  is  too  crowded, 
so  we  ascend  by  stairway  to  the  all-important  first  flat,  and  there, 
in  one  of  the   most   commodious   and    handsome  showrooms   in 


Canada,  is  a  display  of  the  pattern  hats — a  sea  of  rippling  and 
shirred  beauty,  to  describe  which  the  pencil  fails  to  give  expression, 
a  vortex  of  attraction  around  which  are  crowded  the  leading  lights  of 
the  millinery  trade  of  Canada,  every  Province  in  the  Dominion, 
without  exception,  being  represented.  The  popular  Miss  Ander- 
son's genial  presence 
wasingreat  demand, 
but  a  moment  or  two 
was  spared  to  show 
a  few  leading  fea- 
tures. 

Combinations  are 
not  so  frequent  as 
two  or  three  tones  of 
a  color,  and  the 
popular  shades  in 
preferred  order  are  : 
Of  blues,  pervenche, 
barbeau  and  na- 
tional ;  of  purples, 
iris,  velontine  and 
lysiane  ;  of  greens, 
triton  and  neptune 
(as  the  names  imply, 
shades  of  the  sea)  ; 
light  beige,  or  castor, 
is  a  very  favorite  color,  and  then  cactus 
and    mordore    have  a 


McKinnon  Made 


McKinnon-made — No.  560. 


cleopatra,  olympia,  silver 
share   of  popularity.     There  is   a    distinct 
softening  of  the  colors,  vividness  giving  way  to  harmony. 

Beautiful  white  birds,  with  paradise  or  osprey,  many  a  dark  one 
of  rich  plumage,  but  particularly  the  light  fawn  and  grey  of  natural 
shadings,  are  chiefly  used  as  decorations.  Elegant  and  varied 
combinations  are  made,  one  single  quill  of  delightful  harmony 
being  composed  of  the  plumage  of  the  tetrah,  heron,  mearle  and 
Guinea  fowl,  while  the  pheasant  and  other  bird  breasts  and  tails 
are  much  in  demand. 

Velvets  form  the  chief  groundwork,  plain  or  mirroired  ;  it  can 
be  of  three  shades,  and  the  mirroiring  is  often  in  a  wavy  design, 
and  many  are  embroidered  with  white  or  colored  silk  spots  ;  this 
last  feature  is  seen  among  the  handsome  ribbons  ;  whilst  other 
ribbons  are  of  soft  satin,  checks,  shaded  or  stripes.  Tiny  narrow 
ribbons  will  be  very 
correct,  and  are  used  <'*H¥&oi. 

as  well  as  narrow 
sequin  trimmings  for 
designing  the  crowns  ; 
pearl  and  steel  orna- 
ments are  good,  and, 
as  usual,  ostrich  feath- 
ers are  plentiful.  A 
beautiful  ostrich 
plume  is  of  a  light 
colored  feather  placed 
over  one  of  the  same 
color  but  very  dark, 
with  a  pleasing  effect. 
All  through, the  millin- 
ery is  richer,  more 
wearable  and  hand- 
somer than  for  some 
time.  The  fancy 
feathers  on  view  on 
the  third  floor  are  simply  endless  in  beautiful  varieties  ;  and  here 
are  also  seen  some  elegant  ostrich  boas  in  colors,  mixed  with  white. 
They   are   very   popular   in    Paris,  and  will   he   correct  this   fall. 


McKinnon-made — No.  538. 
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$.  f .  lUcKinnon  $  Co. 

MILLINERY-MANTLES 


Our  unparalleled  location  and  well-lighted  warehouse — our  un- 
equalled facilities  for  buying — our  expert  knowledge  of  the 
trade — ample  capital  and  the  liberal  terms  we  give,  makes  us 
easy  leaders  in  the  wholesale  trade  in  our  lines.  Business  for 
the  month  of  August  of  the  present  year  shows  an  increase  of 
54  per  cent.,  as  compared  with  the  same  month  of  last  year,  in 
quantity  of  goods  sold. 


Millinery  and  Novelties. 

We  are  showing  an  immense  and  almost  inexhaustible  collection  of  most  correct  London, 
Parisian  and  New  York  Millinery  Novelties  for  the  present  season.  Our  buyers  have  not  missed  a 
line  that  would  add  to  its  attractiveness  and  completeness.  Our  staple  lines  of  velvets,  velveteens, 
velvettas,  etc.,  are  most  complete.  Our  range  of  plain,  staple  and  fancy  Ribbons  is  very  large.  Our 
assortment  of  Fancy  Dry  Goods  is  rich  and  novel  to  a  degree  and  just  that  exclusiveness  about  the 
stocks  that  will  make  every  retailer  want  a  selection  of  our  goods.  We  have  been  watching  closely 
the  trend  of  styles  and  believe  we  have  everything  in  stock  that  will  be  needed  for  the  new  season's 
trade  demands. 

Mantles  and  Cloaks. 

The  outlook  for  trade  in  this  branch  of  our  business  is  the  brightest  we  could  wish  for.  Our 
samples  have  been  well  received,  large  orders  have  come,  are  coming  and  will  come  yet,  for  Fall 
Mantles.  McKinnon  made  Mantles  have  closed  off  all  arguments  that  Mantles  to  be  good  must  be 
made  in  Germany,  and  have  demonstrated  that  to-day  the  best  are  made  in  Canada.  We  copy  the 
best  Berlin  and  New  York  models,  and  you  have  always  this  warrant  that  they  are  right-down-to-the- 
hour  in  style. 

VISITORS  TO  THE  FAIR  are  welcomed  to  our  show  rooms  to  see  our 
stocks.     Buy  if  you  want  to,   but  feel   that  you  are  under  no  obligation  to. 


I    S.  F.  McKINNON  &  CO.,      71=73  York  St.,    TORONTO 
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MILLINERY    Continued. 

This  firm  predicted  an  increased  business  this  season,  the  result 
being  a  greater  advance  than  anticipated,  the  sales  for  August  to 
date  being  50  per  cent,  in  advance  of  last  year.  Such  a  difference 
in  two  seasons  running  cannot  be  attributed  alone  to  the  improved 
state  of  trade,  but  speaks  highly  for  the  popularity  of  the  house  and 
its  representatives  and  the  strong  selling  strength  of  the  lines  they 
carry. 

Another  two  flats  up  takes  one  to  the  mantle  showroom,  and, 
after  all,  one  must  consider  as  much  the  latest  style  in  jackets  as 
well  as  headgear,  and,  indeed,  a  sudden  change  in  style  of  jackets 
is  often  more  serious  to  one's  pocket  than  a  new  hat.  Fortunately, 
for  those  who  are  economizing,  the  styles  are  very  similar  to  last 
season,  slightly  shorter  and  also  a  little  smaller  sleeves,  mostly  of 
tailor  finish,  and  with  velvet  and  braid  finishings.  Sacque  fronts, 
with  rounded  corners,  are  very  new.  McKinnon  made  jackets  are 
now  well  known  throughout  the  breadth  of  the  country.  Little  will 
now  be  heard  of  inferior  German  cloths,  of  slipshod  work  or  of 
styles  six  months'  old— the  McKinnon  factory  remedies  that.  The 
firm  have  sunk  all  obstacles,  overcome  all  difficulties,  and  to-day 
show  returns  and  conclusive  proofs  that  Canadian-made  mantles 
are  no  longer  a  doubtful  experiment,  but  an  accomplished  fact  of 
singular  iuccess.  Sales  have  exceeded  expectations.  All  theii 
jackets,  three  of  which  are  here  illustrated,  are  of  their  own  design, 
from  New  York  and  other  directing  sources  ;  they  are  perfect  in 
model  and  finish.  The  manager  will  take  up  a  tailor-made  jacket 
retailing  at  the  lowest  price,  with  every  seam  neatly  bound  with 
fancy  silk,  with  a  tiny  button  on  the  under  side  of  every  large  one, 
and  with  a  finish  and  cut  that  is  surprisingly  superior  when  com- 
pared with  an  imported  garment  even  of  a  much  higher  price. 

McKinnon-made  mantles  are  distributed  continent-wide,  and 
their  first  catalogue  of  40  designs  will,  in  a  few  days,  be  issued  to 
the  trade. 

The  Review  welcomes  an  industry  that  is  likely  to  assume  vast 
proportions,  and  the  head  of  the  firm  can  point  with  pardonable 
pride  to  his  perfect  model  factory,  where  the  continual  hum  of 
electricity,  used  as  power  for  the  cutting  and  sewing  machines,  is 
the  thrilling  forerunning  sound  of  the  greater  development  of  a  big 
Canadian  industry. 

THE    D.    M'CALL    CO.,      LIMITED'S    OPENING. 

The  opening  at  The  D.  McCallCo.'s,  last  week,  saw  an  admiring 
crowd  of  buyers,  who  were  delighted  with  the  great  array  of  millinery 

and  expressed  themselves  especially 
pleased  with  the  trimmed  goods. 
In   the  demand  for  trimmings, 


the  firm  find  that  their  predictions,  made  a  fortnight  or  so  ago,  are 
borne  out  by  the  choice  of  the  buyers  who  have  congregated  in  the 
showrooms  and  warehouses  during  the  past  few  days.  Plisse 
velvets  have  sold  well,  as  have  also  mirroir  velvets,  while  plisse 
satin,  in  two  tones,  has  taken  for  the  crowns  of  hats  and  for 
other  purposes.  Sequin  crowns  are  in  vogue,  and  among  the 
trimmings  much  called  for  are  horsehair  trimmings,  horsehair  and 
sequins,  and,  indeed,  of  materials  generally,  it  may  be  said  that 
the  expensive  stuff  is  in  demand. 

The  shapes  and  trimmed  hats,  some  of  which  are  illustrated  in 
this  issue,  called  forth  many  tributes  from  milliners.  The  show- 
room   contained   a  great   variety  :    Small  turbans,  sailors,  walking 

hats  for  early  trade,  dress  hats  (many 
of  them  worn  off  the  face),  a  new 
sailor  with  narrow  brim  and  low 
crown,  and  a  great  variety  of  fancy 


The    D.    McC'all   Co.,    Limited. 


bands.  A  trimmed  walking  hat  of  felt,  with  cock's  feather,  has 
proved  a  good  seller.  The  buyers  for  The  McCall  Co.  have  reason 
to  be  well  satisfied  with  their  work. 

Milliners  have  chosen  better  goods  with  no  sparing  hand.  As 
to  colors,  the  purchases  indicate  the  leaders  to  be  :  The  blue  tones 
pervauche,  centauric,  barbeau,  also  two  other  tones  in  blue, 
national  and  lobelia.  The  new  reds  and  very  pretty  in  combination 
are  prophyre,  cactus  and  pavot. 

Among  the  new  and  taking  fashions  the  sequin  wings  mercury 
effect,  the  Louis  bow,  wired  velvet  ribbon,  a  pair  of  feathers  like  a 
plume,  and  pheasant  breasts  in  the  same  style  are  all  favorites. 
Another  variety  of  this  seen  is  the  pheasant  and  quills,  and  some 
have  the  head  attached.  In  fact,  the  outcry  against  bird  trimmings 
has  not  reached  this  season's  styles,  and  a  very  pretty  effect  is 
produced  by  the  white  gull  with  osprey.  Grebe  trimming  has 
jumped  into  favor  and  is  used  for  the  side  crown.  The  three- 
quarter  plumes  are  seen,  being  longer  than  last  season,  and  blacks, 
whites  and  ombres  are  the  shades  most  used.  The  trade  in  these 
has  thus  revived,  also  feathers  in  the  new  tones  of  green,  grey,  etc. 
The  guinea  hen  effect  is  also  in  favor.  Of  flowers,  roses  chiefly  are 
called  for,  and  a  brilliant  range  of  these  in  the  warm  tones  suited 
for  winter  and  autumn  hats  are  seen,  the  roses  being  placed  under- 
neath the  brim. 

Long  pins,  large  jets,  pearl  and  steel  pins,  and  gilt  and  silver 
pins  with  the  national  coat  of  arms,  are  happily  used  for  the  sailor 
hats.  Silk  taffetas,  in  evening  shades,  turquoise,  bengal  pink,  etc., 
were  shown,  while  check  and  shot  taffetas  also  find  favor.  The 
metal  effect  in  velvets  was  called  for,  and  a  range  of  black  braiding 
effects  on  colored  grounds  take  for  both  dress  and  millinery 
purposes. 

In  ribbons,  the  narrow  widths  are  the  big  feature,  andthedemand 
extends  to  double  satins,  and  velvet  satins,  black  and  colored.  The 
plain  ribbons,  9  in.  wide,  satin  antique,  polka  spots,  ombre  glace  are 
all  very  good,  and  a  new  effect  is  oinbre  faille  which  draws  up  together 
for  trimming  purposes.       Narrow   edgings,  and  in   fact  all  narrow 
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MILLI/NERY  OPE/NII/NG 


Millinery  buyers  visiting  the 
Exhibition  will  find  our  stock 
complete  and  fully  assorted  in 
every  Department.  Daily  im- 
portations replacing  the  inroad 
made  in  it  by  the  most  unparal- 
leled week's  selling  in  the  his- 
tory of  the  House.  A  call 
solicited. 


IHIIMMIIIIMIIIIIIM  M«» 


MMIIIIIII II 


The 


JOHN  D.  IVEY  COMPANY 


Limited 


TORONTO. 


MONTREAL. 


WYLD,  GRASETT  &  DARLI/NG 

ALL     DEPARTMENTS     IN     STAPLES 

LINENS,  DRESS  GOODS,  HABERDASHERY, 
MEN'S  FURNISHINGS  and  MERCHANT  TAILORS' 
WOOLLENS  and  TRIMMINGS 

are  now  complete  for  the   Fall  Trade,  and  inspection  by  our  customers  and 
the  trade  generally  is  solicited. 

We  have  purchased,  at  a  very  large  discount  for  cash,  the  entire  stock 
of  General  Dry  Goods  from 

ALEXANDER  &  ANDERSON 

We  have  removed  it  to  our  own  warehouse,  and  offer  this  clean  stock  at 
exceptional  bargains. 


WYLD,  GRASETT  &  DARLING 
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effects  are  good  property  this  season.      Naturally,  this  firm  shows  a 

great  range  of  plain  velvets,  as  this  is  a  velvet  season. 

mi.  ioiin  i).  iyky  CO.,  LIMITED' S,  OPENING. 
"Yes,  by  far  the  finest  opening  we  have  ever  had,"  said  the 
president  of  The  John  D.  Ivey  Co.  in  reply  to  a  question.  "  How 
do  I  account  for  it?  The  prosperity  of  the  country  is  one  reason, 
the  return  of  confidence  in  the  trade  is  another,  and,  as  regards  the 
business  of  this  house,  beyond  doubt  we  have  shown  the  finest 
stock  of  latest  designs  to  be  found  in  the  trade."  Mr.  Ivey  hoped 
that  the  friends  of  the  house  would  bear  with  them  as  to  the  de- 
livery of  the  large  quantities  of  millinery  which  have  been  pur- 
chased by  customers.  The  staff  are  working  day  and  night,  but  it 
would  take  time  to  get  abreast  of  the  work. 

A  visit  to  the  showroom  and  warehouse  revealed  the  causes  for 
the  successful  opening  this  year.  The  models  of  the  new  millinery 
are  extremely  taking  and  original,  and  have  been  much  appre- 
ciated. The  Napoleon  effect  in  hats  is  one  of  the  most  novel.  The 
firm  show  a  number  of  exclusive  designs,  both  in  models  and  trim- 
mings. Several  of  the  season's  fads,  such  as  applique  lace,  true 
lovers'  bows,  Louis  XVI.  bows,  "Dewey"  rosettes  and  beehive 
rosettes  have  all  taken  well.  Black  and  white  effects  are  all  right. 
Three  shades  of  one  color  used  together  are  good.  Spotted  velvet, 
the  trimming  known  as  "  shredded  wheat,"  with  chenille  spots 
(which  are  much  in  evidence),  passamenteries,  sequins,  jetted 
goods,  tinsel  effects,  and  embroidered  velvets  (reaching  a  price  as 
high  as  $25  a  yard)  are  all  taking  well.  Ostrich  tips  are  much 
used,  and  wings  and  feathers  are  shown  in  many  beautiful  varieties. 
The  new  velvet  is  the  "  bark,"  which  is  a  reproduction  of  the  bark 
of  a  tree  in  colored  velvets. 

Several  very  beautiful  models  were  examined,  showing  the 
highest  taste  for  artistic  effects,  and  epecially  suited  to  the  better 
millinery  trade.  One  in  turquoise  blue,  veiled  with  black  sequin 
net,  a  black  and  white  ostrich  plume  and  turquoise  jewel  ornaments, 
is  very  fine.  Another  was  of  silver  grey  mirroir  velvet  and  high 
class  applique  Chantilly  lace,  white  ribbon  and  silk  applique  with 
ostrich  tips.  A  novelty  is  a  small  fancy  hat  of  two  shades  of  blue 
and  with  "  Dewey  "  rosettes  (these  are  in  the  shape  of  bombs  and 
shells),  white  tips  with  sequin  lace  appliqued  on  them,  and  jet  orna- 
ments introduced  in  the  trimming. 

The  Marquise  hat  is  a  magnificent  triumph  of  skill.  One  model 
was  made  of  white  silk  lace  with  black  chenille  dots,  the  ground  of 
black  satin  with  applique  of  white  lace  veiling  and  under  crown  of 
mirroir  cerise  veiling.     The  back  trimming  was  ostrich  tips. 

The  "  collar  and  necktie"  hat,  described  elsewhere,  is  a  hand- 
some novelty,  a  royal  blue  sailor  felt,  with  very  swell  trimming  of 
collar  and  necktie  design  of  blue  velvet  lined  with  white  taffeta  silk. 
It  is  unique  and  stylish  in  appearance,  dispensing  with  all  feathers, 
etc. 

The  Cyrano  hat  has  a  black  lace  transparent  brim  with  full 
crown  of  black  velvet  with  white  lace  applique,  two  ostrich  feathers 
on  each  side  of  the  front  fastened  with  a  large  rosette  of  white 
ribbon. 

Another  hat  of  the  Gainsborough  shape  had  a  turquoise  blue 
mirroir  velvet  crown  in  serpentine  rolls,  and  was  entirely  veiled, 
from  the  brim  to  the  crown,  with  spotted  chenille.  It  was  trimmed 
with  turquoise  wings  and  feathers.  A  stylish  sailor  hat  was  of 
black  silk  velvet,  the  brim  of  black  ribbon  velvet,  an  inch  wide  ; 
a  side  crown  of  light  blue  mirroir  velvet,  with  angel  wings  from  each 
side  of  the  front  caught  together  with  a  beehive  rosette  of  light  blue 
velvet. 

The  transparent  brim,  which  is  popular,  was  shown  in  a  round 
hat  of  white  lace  with  spots,  with  several  rows  of  narrow  ostrich 


trimming  on  it.  The  crown  was  two  large  puffs  of  cerise  velvet, 
and  the  trimming,  black  ostrich  feathers  and  jet.  Another  Mar- 
quise hat  was  a  light  blue  mirroir  velvet,  a  perfectly  plain  brim 
drooping  back  and  front,  and  a  full  crown  of  the  same  color.  The 
side  crown  was  of  grebe,  trimmed  with  black  ostrich  feathers,  and 
spotted  with  white,  two  handsome  black  ostrich  pom-poms  under 
the  brim  at  the  back,  and  steel  ornaments.  This  and  many  other 
models  roused  the  keenest  admiration  of  all  who  saw  them. 

KIK.M     CHANGE. 
The  firm  of  J.  R.  B.  Smith  &  Co.,  wholesale  milliners  of  Mont- 
real, has  been  dissolved  by  one  of  the  partners  withdrawing.       The 
business  will  be  continued  by  J.  R.  B.  Smith  and  his  wife. 

MONTREAL      MILLINEKV. 

Thos.  May  &  Co.  are  showing  an  endless  variety  of  beautiful 
millinery  effects  this  season.  It  would  seem  almost  an  impossibility 
to  make  a  selection,  each  lovely  hat,  or  toque,  seeming  to  be,  in 
its  own  peculiar  style,  a  perfect  creation. 

A  marked  fashion,  among  many  new  ones  this  fall,  is  the  corded 
velvet  for  hat  trimming.  It  is  not  only  corded  one  way  (or,  rather, 
finely  tucked  to  simulate  cording),  but  it  is  tucked  in  squares  of 
about  1  ]/z  inches.  This  forms  the  crown  of  many  hats,  and  the 
same  material  is  set  in  full  double  puffs  to  form  bnms.  The  elab- 
oration of  trimming  is  remarkable.  A  hat  would  be  said  to  be 
overloaded  were  it  not  for  the  good  taste  shown  in  putting  together 
so  many  different  materials. 

Jet  comes  in  every  possible  shape  and  form,  crowns,  brims, 
aigrettes,  torsades,  buckles,  pins.  All  are  a  mass  of  gleaming,  cut 
jet,  spangles  and  sequins.  These,  heavily  trimming  rich-colored 
velvet  hats,  with  the  addition  of  several  handsome  plumes,  go  to 
make  up  a  perfect  hat  for  cold  weather  wear. 

A  handsome  black  velvet  hat  was  shown  with  medium  broad 
brim,  turned  up  at  the  side,  lined  with  white  chiffon  slightly  fulled 
on.  A  narrow  puff  of  black  velvet  went  round  the  edge  of  the 
brim.  The  crush  crown  was  formed  of  black  velvet  beautifully 
embroidered  in  silver  flowers.  Three  black  ostrich  plumes,  en 
torsade,  at  the  left  side,  were  fastened  by  a  silver  and  brilliant 
clasp.  Underneath,  a  large  choux  of  petunia  satin  of  a  soft  texture 
going  from  the  side  right  to  the  back  made  an  exquisite  effect. 

Another  was  of  purple  velvet,  covered  with  black  ruffled  baby 
ribbon  in  an  elaborate  pattern.  The  brim  was  formed  by  a  double 
puff  of  this,  which  was  shirred  into  the  depth  of  the  crown,  having 
the  top  loose.  A  large  bunch  of  black  plumes  ornamented  the 
side,  with  osprey  and  steel  ornaments. 

One  was  of  deep  heliotrope  velvet,  tucked  in  squares,  drawn 
plain  over  a  rounded  crown,  with  double  puff  to  form  the  brim 
and  running  up  to  high  points  at  the  side,  with  two  shaded  ostrich 
plumes  of  heliotrope,  and  fastened  with  two  handsome  pins. 

One  peculiar  hat  was  seen  with  a  frill  of  velvet  with  two  rows  of 
stitching  at  the  edge  to  give  a  corded  effect.  This  frill  is  wound 
round  and  round  the  crown  as  full  as  possible.  Two  frills  lay  flat 
to  form  the  brim,  one  under  the  other.  The  crown  was  pale  salmon. 
The  side  was  turned  up,  and  between  it  and  the  trimmed  crown 
stood  up  two  "angels'  wings"  of  palest  pink  and  grey.  A  knot 
of  velvet  and  long  narrow  bows  lay  on  the  side,  the  ends  of  the 
bows  caught  up  to  the  upper  edge,  and  lay  close  to  the  hair. 
The  regulation  metal  clasp  fastened  it. 

One  of  Virot's  perfect  creations  was  shown  in  soft  grey  velvet. 
The  crown  was  low  and  full,  with  double'cordings  running  across 
the  top  in  both  directions,  forming  a  cross  in  the  centre  ;  a  full 
brim  curved  up  to  one  side  slightly,  when  a  beautiful  grey  ostrich 
plume  fell  away  to  the  extreme  back.  A  large  bow  of  velvet  of  the 
same  shade,  run  through  a  cut  steel  ring,  was  set  on  directly  in  front, 
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Up-to-date  Merchants 


Find  it 

Cheaper, 

LSier    and 

More  Profitable 

S.  H.  &  M.   Bias  Velveteen 


to  handle 


SKIRT  BINDINGS 


put  up  on  reels  ready  for  use,  than  to  follow  the  old  practice  of  cutting 
velveteen  by  hand  from  the  piece,  which  is  wasteful,  and  far  less  con- 
venient. 

S.  H.  &  M.   Bindings  are  cut  evenly  on  a  true  bias,  neatly  and  smoothly 
joined,  and  are  of  superior  quality  and  make-up  to  any  other. 

We  carry  in  stock  the  following  lines  : 

S.  H.  &  M.  Redfern  Brand,  Bias  Corded 
Velvet 

S.  H.  &  M.  Pride  and  Belle  Brands  in 
Plain  Velveteen 

S.  H.  &  M.  Waterproof  Cord  Edge  Binding 

and  a  line  of  low  priced  Velveteen  Binding;. 


Also  lines  of  our 


AlliaZOn  (Hercules  Heading) 

Brush  Edge  Skirt  Protector 


and  .  .  . 


Liberty  Brush  Edge 
Skirt  Protector 


Sample  and  Shade  Cards  with  prices  mailed  free  on  application. 


THE  STEWART,  HOWE  &  MAY  CO. 

24  Front  Street  West,  TORONTO,  ONT. 

Manchester,  Eng..     New  York,     Boston,     Chicago,     St.  Louis.     Cleveland,     San  Francisco,  U.S.A. 
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and  from  this  the  plume  started.     This  was  one  of  the  most  beau- 
tiful hats  shown. 

( Ireen  Velvet  I  lat. — A  broad  brimmed  hat  with  the  velvet  rim  in 
tucks  running  from  the  crown  out  to  the  brim,  and  having  an  inch 
loose  at  the  edge  to  form  a  puff,  crush  crown,  very  full  in  front, 
with  two  pearl  pins,  large  black  plume  on  either  side  falling  well  to 
the  edge  of  the  brim. 

Small  Pink  and  Black  Hat. — The  shape  of  this  was  entirely  of 
sequins  and  chenille,  well  turned  up  at  one  side,  with  a  very  full 
oblong  bunch  of  bows  of  two  shades  of  pink  ribbon  running  from  the 
lower  edge  up  to  the  top  of  the  crown.  The  bunch  of  bows  were 
well  toward  the  front,  and  were  finished  at  the  side,  towards  the 
back,  with  a  black  osprey  and  ostrich  plume. 

Olive  Green  Toque. — This  was  a  dainty  little  thing  in  dull  green. 
A  crown  was  made  of  gold  passamenterie,  and  the  brim  was  formed 
of  folds  of  the  green  heavily  corded  silk  to  simulate  cording  (a  new 
material  something  like  the  old  fashioned  "  Terry  velvet  "  ).  The 
folds  of  the  brim  came  up  full  to  the  side,  and  in  the  centre  was 
placed  a  natural  shaded  ostrich  plume  with  buckle. 

Large  Petunia  Hat. — The  brim  of  this  was  edged  with  ostrich 
feather  trimming  ;  a  crush  crown  rising  high  in  points  at  one  side, 
with  two  black  plumes  and  osprey,  fastened  with  steel  clasp  ;  large 
bow  under  brim,  with  steel  clasp  also. 

The  full  bunches  of  bows  are  a  novelty  this  year.  As  many  as 
20  or  30  loops  can  be  crushed  together  to  form  one  oblong  bunch 
to  set  onto  the  side  of  a  hat.  When  put  on  this  way  the  bows  are 
cut  short.  When  they  spring  right  across  the  crown  they  stand  out 
and  are  longer. 

Exquisite  white  velvet,  embroidered  in  black  raised  patterns 
and  with  a  lace  edge,  is  used  on  hats.  This,  standing  up  from  the 
side  of  a  black  velvet  crown  with  a  pink  top  and  banded  with  jet, 
pink  brim,  and  long  ostrich  plume  makes  a  most  beautiful  effect. 

Ox-Blood  Hat. — Crush  crown  of  black,  ox-blood  brim,  narrow 
and  in  folds,  coming  up  high  to  sides,  with  black  ostrich  plumes  ; 
edge  of  brim  trimmed  with  a  heavy  fringe  of  black  sequins.  This 
is  very  suitable  for  winter  wear. 

It  would  be  almost  impossible  to  say  which  color  was  most 
effective.  But  blue  and  ox-blood  are  the  prevailing  colors,  though 
the  deep  petunia  and  heliotrope  run  them  close. 

Steel  pins,  of  all  imaginable  shapes  and  of  all  sizes,  are  put  on 
hats  ;  no  knot  of  velvet  or  bow  is  correct  without  its  buckle. 

Torsades  of  ostrich  feathers  are  heavily  jetted,  and  some  are 
dotted  with  contrasting  colors  in  chenille. 

Flowers  are  shown  in  exquisite  shades.  Large  roses  of  velvet  and 
satin,  bird  feathers  and  ribbon,  are  the  most  fashionable  trimming 
for  the  winter. 

There  is  much  black  interspersed,  and  this  is  a  most  artistic 
idea.  No  color  shows  out  well  unless  well  backed  by  black,  and 
young  faces  are  made  fairer,  and  old  ones  less  old  by  the  softening 
effect  of  the  lovely  black  velvet. 


THE    NEW    THREAD    COMBINATION. 

ARRANGEMENTS  are  rapidly  being  completed  for  the  organ- 
ization of  The  American  Thread  Co.,  which  was  incorporated 
last  March  at  Trenton,  N.J.,  The  company  has  a  capital  of  $18,- 
000,000.  It  is  expected  that  a  prospectus  will  be  issued  in  London, 
and  also  in  New  York,  about  the  end  of  the  month. 

The  new  company  will  include  practically  every  leading 
cotton  thread  company  in  the  States.  The  Willimantic  Linen  Co., The 
Warren  Thread  Co.,  The  Merrick  Thread  Co.,  The  Kerr  Thread 
Co.  .and  The  William  Clark  Co.  and  Alexander  King  Co.  are  among 


the  largest  of  these.  The  company's  capital  of  $18,000,000  is 
divided  into  56,000,000  of  4  per  cent,  debenture  bonds,  $6,000,- 
000  of  6  per  cent,  preference  stock  and  $6,000,000  in  ordinary 
shares.  In  London,  it  is  reported  that  the  American  manufacturers 
will  take  $8,000,000  of  the  stock  in  part  payments  for  their 
business. 

Some  difficulty  was  experienced  in  inducing  the  various  com- 
panies to  agree  to  the  consolidation,  especially  with  The  Willimantic 
Co.  This  was  finally  overcome,  however,  through  the  purchase  of 
The  Willimantic  by  The  English  Sewing  Co.,  which  will  have  a 
very  large  if  not  controlling  interest  in  The  American  Thread  Co. 
The  English  Thread  Co.  is  itself  a  consolidation  of  the  cotton 
thread  companies  of  Great  Britain  not  including  the  great  Coats 
trust.  The  Coats  Co.,  however,  holds  a  large  though  not  control- 
ling share  of  the  stock  of  The  English  Sewing  Co.  It  would,  there- 
fore, seem  fairly  certain  that  the  recent  severe  competition  in  the 
thread  trade  will  shortly  be  done  away  with. 

The  completion  of  the  new  American  company  has  already  been 
anticipated  by  an  advance  of  from  1 5  to  20  per  cent,  in  three-cord 
goods  and  long  lengths  of  six-cord  goods,  in  which  the  competition 
was  most  keen. 

As  soon  as  the  prospectus  is  issued  steps  will  probably  be  taken 
to  complete  the  organization  by  the  election  of  officers,  and  it  is 
understood  the  new  company  may  be  in  operation  by  October. 


NEW  CARPET  WAREHOUSE  IN  TORONTO 

John  Kay,  Son  &  Co.,  importers  of  carpets,  etc.,  King  street 
west,  Toronto,  are  erecting  a  four  storey  warehouse  next  to  the 
present  premises.  The  building  will  be  a  fine  structure,  costing  in 
the  neighborhood  of  $30,000. 
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EUGENE 


JAMNIET'S 


FRENCH 

Kid  Gloves 


IN  STOCK 

LATEST  STYLES 

AND 

CORRECT  COLORS 

BLUES,  MYRTLES,  BROWNS.OX  BLOODS,  Etc. 

With  2  Large  Clasps  at 
$9.00,  $9.50  and  $1  1.50 


SAMPLES  SENT 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 

MONTREAL. 


THE 


Canadian 


IN 


^/WX/WVWWWV* 


THINK  OF  IT. 


A  two-ply  carpet  made  from  pure  fleece  Can- 
adian wool,  three-ply  and    twisted  yarn. 

The  same  in  quality  throughout,  on  English 
worsted  warp. 

Nothing  in  the  market  to  excel    it  for  wear 
and  fast  colors. 

A  GUARANTEE  WITH  EACH  ROLL. 
A  TRIAL  ORDER  SOLICITED. 


Royal  Carpet  Co.,  Guelph,  Ont. 
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Wm.  Croft  &  Sons 


<& 


1 


Stock  COMPLETE  in  all  Departments.        SPECIAL  VALUES  in 

PURSES  COMBS 

g  PIPES  JEWELRY 

S  XOOTM     BRUSHES 

g  ETC.,     ETC. 

S  New  Arrivals  in  SIDE  COHBS,  BANG  COHBS  and   HAIR  ORNAHENTS 


w      in  the  latest  styles — real  up-to-date  goods. 
CROFT'S  CELEBRATED 


SEWING  NEEDLES 
MACHINE  NEEDLES 
ENGLISH  BRASS  PINS 


1   53 


« 


Toronto 
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TH  I ■'.  demand  for  boots  and  shoes  continues  rather  slow,  many 
retailers  holding  off,  evidently  anticipating  a  weakening  in 
prices,  but,  judging  from  what  The  Review  can  learn,  they  are 
likely  to  be  disappointed.  Manufacturers  are  limiting  their  produc- 
tion, owing  to  the  decreased  demand,  and  it  is  only  this  circumstance 
that  prevents  a  still  higher  price  being  asked  for  leather,  for,  if  the 
usual  quantity  of  that  article  was  being  purchased,  the  present  out- 
put would  be  overtaxed  and  stiffer  prices  asked.  The  stocks  on 
hand  are  not  large  for  this  season  of  the  year.  Some  manufacturers 
and  jobbers  anticipate  a  further  rise  in  prices! 

AUCTION    SALE. 

The  stock  of  boots  and  shoes  of  the  Commonwealth  Shoe  Co., 
of  Quebec,  in  liquidation,  which  was  recently  purchased  by  James 
Robinson,  of  Montreal,  will  be  sold  by  auction  in  Toronto  on  Sept. 
7.  This  stock  consists  of  a  large  variety  of  medium  and  low  grade 
goods,  and  will  be  disposed  of 
without  reserve.  Suckling  & 
Co.  are  the  auctioneers.  At 
this  sale  the  balance  of  Gui- 
nane's  stock  will  also  be  sold, 
consisting  of  about  $7,000  worth 
of  high  class  American  goods, 
which  have  been  held  in  transit 
by  the  Customs  authorities.   v>». 


UNION    MAKING   TROUBLE. 

It  is  reported  that  another 
shoe  manufacturing  firm  in 
Montreal  is  being  squeezed  by 
the  lasters'  union.  It  will  be 
remembered  that  one  of  the 
prominent  establishments  in 
that  city  had  recently  to  fight 
this  union,  and,  upon  the  differ- 
ences between  the  firm  and  the 
union    being    arbitrated   upon, 

the  union  got  the  lion's  share.  Encouraged  by  this  success,  it  is 
now  making  itself  felt  in  other  houses,  and,  unless  the  manufac- 
turers can  come  together  and  fight  the  union  with  its  own  weapon, 
it  is  more  than  probable  that  it  will  exercise  its  power  whenever 
opportunity  offers. 

FREE    SITES    OFFERING. 

The  property  owners  of  Hartland,  N.  B.,  are  evidently  anxious 
to  encourage  manufacturing  in  that  district,  the  promoters  of  a  shoe 
factory  having  recently  been  offered  two  different  sites  free  of 
charge,  one  offer  including  a  cash  bonus  of  $500  if  the  factory  were 
located  on  the  property  in  question. 


C.  W.  Hendershot's  Dry  Goods  Store 


SAMPLES    FOR    SPRING. 

Most  manufacturers  are  now  hard  at  work  on  their  samples  for 
the  spring  trade,  and  a  representative  of  The  Review,  having  an 
opportunity  recently  of  looking  over  the  preliminary  samples  of  one 
of  the  largest  establishments  in  the  country,  noted  that,  as  previously 
mentioned  in  The  Review,  the  tendency  was  towards  a  more 
sensible  last,  broader  and  heavier,  with  larger  heels  and  more  out- 


side swing,   a  mannish  shoe    for    women's 

wear  being  the  correct  thing  for  next  year. 

Tan   will   be   the   popular   shade  for   men's 

wear,  while  the  ladies  will  wear  shoes  made 

of  tannish  brown  or  light  chocolate.     The 

trimmings  for  shoes  will  be  more  elaborate 

than  ever,  sheepskin,  which  has  heretofore 

been    so   generally    used    for    toppings  and 

facings,  being  replaced  by  plaids  of  endless  variety.     A  great  range 

of  vesting  tops  are  being  prepared,  but  it  is  questionable  whether 

they  will  be  in  as  much  demand  as  in  past  years. 

RUBBERS. 

The  market  for  crude  rubber  is  very  strong,  and  prices  for  goods 
for  mechanical  purposes  have  been  twice  advanced  10  per  cent. 
Only  one  advance  of  7^  per  cent,  has  taken  place  in  rubber  foot- 
wear, but  the  chances  are  in  favor  of  higher  prices  in  the  near 
future. 

EXTREMES    IN    STYLES. 

Last  year  and  the  year  before  the  styles  for  boots  and  shoes 
inclined  very  much  towards  pointed  toes  and  small  heels,  this  year 
the  tendency  is  just  the  reverse.  Square  toed  boots  and  shoes,  both 
for  men's  and  womens'  wear,  are  now  the  correct  things.  One  thing 

is  gratifying,  however,  and  it  is 
that  Canadians  do  not,  as  a 
rule,  look  with  favor  upon  the 
extremes  in  style,  and,  conse- 
quently, manufacturers  on  this 
side  of  the  line  are  not  making 
the  unsightly  square-toed  foot- 
wear that  some  ,United  States 
firms  are.  It  is,  however,  to  be 
noted  that  many  of  the  larger 
retail  shoe  stores  who  stocked 
up  with  the  imported  needle- 
pointed  shoes  of  last  season  are 
now  offering  them  for  sale  at 
greatly  reduced  prices,  and 
even  at  the  lower  prices  find 
them  hard  to  dispose  of. 

BICYCLE   BOOTS. 

The  buttoned  boot  for  ladies' 
bicycle  wear  is  evidently  prov- 
ing satisfactory,  judging  from  the  circumstance  that  manufacturers 
are  making  a  larger  line  thereof  than  heretofore  for  the  spring  trade. 
It  would  seem,  to  a  casual  observer,  that  the  high-topped  laced 
boot  would  not  only  prove  equally  as  neat,  but  much  more  com- 
fortable, as  all  stretching  could  readily  be  rectified  by  simply  lacing 
a  little  tighter,  whereas,  with  the  buttoned  boots,  it  would  mean 
that  all  buttons  would  have  to  be  moved.  The  new  shoes  are  not 
so  high  in  the  leg  as  last  season's,  and  they  are  being  made  in 
vesting  tops  of  various  neat  designs. 

TROUBLES    IN    THE    SHOE    TRADE. 

New  England  shoe  men  have  been  meeting  with  business 
reverses  during  the  past  few  months  such  as  they  seldom  if  ever 
experienced  before.  The  failure  of  MacGovern  Bros.  &  Thompson, 
of  New  York,  was  a  hard  blow  to  many  New  Engiand  firms.  The 
suspension  of  the  Crawford  Shoe  Co.  also  had  a  serious  effect  upon 
the  trade,  and  now  comes  the  assignment  of  Hosmer,  Codding  & 
Co.,  of  Boston,  a  firm  doing  a  business  of  over  $2,000,000  a  year. 
The  fact  that  some  of  the  largest  houses  have  gone  under,  notwith- 
standing a  prospect  of  good  fall  business,  has  had  a  very  deterrent 
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and  FACTORY : 


Standard  for  Quality 

Style 
Finish 


178=180  Inspector  Street. 
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J  T.  BELL  T=k»  l8a Inspectors'- 
^  FINE  'FOOTWEAR      MONTREAL, 
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FINE  FOOTWEAR 
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Bell  Shoes  Fit  Well 

Look  Well 

Wear  Well 
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BOOTS  AND  SHOES -Continued. 

effect   upon    the  trade,  particularly,   as  many    manufacturers  have 

been  running  under  difficulties  for  some  time  past. 

WINDOW    CARDS. 

Few  retail  merchants  make  use  of  this  very  effective  way  of 
advertising  their  goods,  and  fewer  get  up  such  cards  in  a  manner 
that  will  attract  the  attention  of  passers  by.    1 1  ere  are  a  few  samples 


C.  W.  Hendershot's  Men's  Furnishing  Store. 

of  cards  shown  in  the  windows  of  a  prominent  Montreal  retailer, 
which  evidently  had  the  desired  effect : 


Skool  days  are  coming. 
Your  Boys  and  Girls  want  a 

Good  Understanding. 

We  put  them  on  a  Good  Footing 

for  $1.25. 


Thos.  H.  Lucy,  Aultsville.  A  board  of  directors  was  elected  as 
follows  :  J.  A.  Fullerton,  W.  N.  Ferguson,  K.  M.  Smith,  K.  Lucas 
and  S.  H.  Thompson.  The  board  elected  R.  Lucas  to  be  president 
and  W.  N.  Ferguson  as  secretary.  The  company  will  operate  the 
Slater  shoe  stores  in  Toronto  and  other  cities.  It  has  purchased  the 
Toronto  Slater  shoe  store  at  89  King  street  west,  which  store  will  be 
managed  by  Mr.  William  Pickles. 

T.  A.  Menhennick,  of  26  King  street  west,  Hamilton,  who  has 
been  carrying  on  a  retail  shoe  business  at  the  above  address  for  a 
year  past,  has  sold  out  his  stock  to  a  Toronto  firm,  and  will  retire 
from  business  for  a  time. 

James  McCready  &  Co.,  Montreal,  are  showing  some  novelties 
in  ladies'  two-buttoned  shoes.  They  are  made  with  high  fronts  of 
colored  leathers  or  vesting,  over  which  the  straps  meet.  The  effect 
is  very  good,  and  this  class  of  shoe  promises  to  be  a  trade  winner. 

The  estate  of  Louis  Joly,  boot  and  shoe  dealer  of  Hawkesbury, 
has  been  wound  up  by  the  assignee,  Sheriff  Hagar.  The  claims 
amounted  to  J1.632.91,  while  the  estate  only  realized  $330.60,  thus 
paying  the  creditors  2oj£c.  on  the  dollar. 


; 


A   MERCHANT'S    STORE    AND    RESIDENCE. 

The  views  presented  in  this  issue  (on  pages  42  and  44)  of  the 
residence  and  store  of  Mr.  C.  W.  Hendershot,  of  Kingsville,  Ont., 
will  interest  the  trade.  They  illustrate  the  business  of  an  up-to-date 
merchant  who,  in  three  years,  has,  by  his  energy  and  capacity, 
built  up  a  thriving  trade,  rivaling  that  done  in  larger  centres  than 
Kingsville.  The  stock  of  general  dry  goods,  ladies'  furnishings, 
carpets,  etc.,  is  very  choice  and  complete  in  every  way.  In  dress 
goods  especially  is  this  noticeable,  Mr.  Hendershot  handling  a  full 
line  of  Priestley's  celebrated  dress  goods.  The  store  is  up-to-date 
in  every  respect,  having  an  excellent  cash  carrier  system.  Mr. 
Hendershot's  men's  furnishing  store  occupies  large  premises  in  the 
Wigle  block,  and  is  managed  by  his  brother,  Mr.  P.  D.  Hender- 
shot,  a  gentleman   well  calculated  to  build  up  an   already  large 


Remember 

Your  children  need  dry  feet. 

It  is  cheaper  to  buy  these 

Waterproof  Boots  at  $1.35 

than  pay  Doctors'  Bills. 


STERLING  is  not  the   maker's 

name,  but  the  QUALITY 

of  these  goods. 

Sizes  1  to  5,  $1.47. 


TRADE    NOTES. 

A  new  boot  and  shoe  store  is  to  be  started  in  Kentville,  N.S. 
Mr.  J.  E.  Beeton  has  secured  premises  in  Arnold's  block,  and  will 
open  up  with  a  full  line  of  boots  and  shoes  and  men's  furnishings. 

A  recent  issue  of  The  Ontario  Gazette  contained  the  notice  of 
the  incorporation  of  the  Citizens'  Shoe  Co.,  of  Toronto,  with  a 
capital  of  $20,000.  The  first  meeting  of  the  company  was  held 
on  Aug.  26,  the  following  stockholders  being  present :  W.  N. 
Ferguson,  R.  M.  Smith,  Chas.  Miller,  J.  A.  Fullerton,  Toronto  ; 
E.  C.  Slater,  R.  Lucas,  Montreal;  S.  H.  Thompson,  Toronto,  and 


"  Warrington  "—Residence  of  C.  W.  Hendershot. 

trade,  having  had  15  years'  experience  in  the  largest  department  i 
stores  in  the  country.  The  stock  is  composed  of  a  nice  line  of 
readymade  clothing,  gents'  furnishings,  boots  and  shoes.  Mr. 
C.  W.  Hendershot's  residence,  as  will  be  seen,  is  a  handsome  one. 
The  illustrations  show  the  store  interiors.  Review  readers 
know  how  difficult  it  is  to  get  good  photographs  of  interiors,  and, 
in  this  case,  the  fronts  of  the  stores  were  darkened  so  as  to  get 
clear  views  of  the  whole  lengths.  Mr.  Hendershot  is  one  of  many 
merchants  who  subscribe  to  The  Review  because  it  is  useful  and 
represents  the  Canadian  trade. 
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STIRRING  UP  BUSINESS 

NOW  is  a  good  time  for  making  a  little  stir  among  your  customers. 
Remember,  a  fortune  is  always  waiting  for  the  man  of  enterprise.  Surely,  YOU 
are  that  man  !  Unless  you  are  afflicted  with  strikes  and  lock-outs  in  your 
neighborhood,  never  say  trade  is  bad.  It  may  be  a  reflection  on  yourself! 
Trade  is  very  much  what  you  make  it. 

What  about  those  windows  of  yours  ?  Get  rid  of  those  antiquated  lines 
you  have  been  showing  any  time  these  last  ten  years.  If  you  must  keep  early- 
century  goods  for  a  few  old  people,  keep  them  out  of  sight.  Let  the  newest, 
the  freshest,  the  latest  goods  be  well  to  the  front. 


ARE  EMPHATICALLY  the  Corsets  for  to-day.  They  are  the  Corsets  for  you 
to  stock  if  you  want  your  business  to  flourish.  They  are  the  latest  result  of 
long  years  of  manufacturing  experience  and  are  certainly  at  the  top  for  perfec- 
tion of  shape,  reliable  materials  and  first-class  workmanship. 

In  these  goods  the  new  Rustless  Zairoid  replaces  Steel  in  the  Busks  and 
Supports:  ironmould  on  underwear  therefore  impossible.    Think  what  this  means  ! 

P  &  S  Corsets  have  made  their  mark  in  England  and  have  become  a 
standard  line.  We  want  all  the  world  to  know  about  them.  Try  a  sample 
parcel  :  you  will  soon  want  more,  and  still  more  of  P  &  S  Corsets.  Though 
high-class    in   every    way,    they    can    be     sold   at   popular    prices. 


WRITE    US    FOR    PRICES    AND    FULL    PARTICULARS. 


W.  Pretty  &  Son, 


•    •    • 


IPSWICH,  ENQ. 
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Gloves 


...AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will   not   regret   Buying 
W.  Cairnes  &  Co.'s 

GLOVES    AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

"  THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each  button. 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 


^1% 


Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 

E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


r 
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C.  K.  HAGEDORN,  Manager. 


Suspenders 


.  .  and 


Buttons 
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♦  TRADE  T 

BERLIN 

MARK 
♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦ 

X  X 

"We  Fear  Nae  Foe." 


Fall  Samples  now  on  the  Road. 

We  are  again  showing  a  beautiful  assort- 
ment of  choice  values  which  we  feel  confident  will 
meet  the  requirements  of  the  trade. 

We  would  respectfully  solicit  a  mail  order, 
if  not  already  on  our  ever  increasing  list  of  customers. 


Try  us. 


We  are  noted  for  filling  orders  promptly. 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 
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Hutchison,  nisbeu  fluid 

* rORONTO 

Woollens  and 
Tailors'  Trimmings 


Select 


SILK  LININGS 

for 
LADIES'     AND    MEN'S    GARMENTS. 

Plain  Satins 
Velontines 
Silk  Serges 
Striped  Sleeves 

XaffetaS   (for  Ladies'  Garments). 

Also   A    LARGE    RANGE  OF    COLORED    SERGES. 

NEWEST    DESIGNS.         VARIOUS    QUALITIES. 

wwwwww 

Hutchison,  Nisbet  &  Auld 


Collars,  Cuffs 

and 

Shirt    Bosoms 


u 


WATERPROOF." 


THE 


CO. 


Only  the 

Best  flaterials 

Used 


SDPERIOR  TO  ANY  PRODUCED 


The  A.  B.  Mitchell  Co. 

16  ^reeprrd  TORONTO 

Agent— DUNCAN  BELL,  Montreal. 


Our  stock  for  «$  *g  «g 


is  now  complete.     We  are  showing  a  larger  assort- 
ment than  ever  of 


Woollens 


and 


Tailors'  Trimmings 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


QUEBEC  OFFICE— 101  and  103  St.  Peter  Street. 


HONTREAL 


TAILORS 

be  up-to-date 
and  put  the 

Moore 
Patent 
Pockets 

in  all  your  suits. 


What  happens  when  you  don't  have  the  Moore 
Patent  Pockets  in  your  clothes. 

Head  Offices,  207  St.  James  St.,  Montreal 

Everyone 

who  has  seen  the 
Moore   Patent   Pocket 

is  enthusiastic  in  its  praise, 
and  declares  it  will  work  a 
revolution  in  pocket  mak- 
ing, and,  they  say,  now 
that  they  have  seen  them, 
they  would  not  have  their 
clothes  made  without  them 
at  any  price. 
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HEAVY  IMPORTS  DURING  JULY. 

THE  LOW  TARIFF  MONTH  SAW  PHENOMENAL  IMPORTS 
OF  DRY  GOODS. 

\  DETAILED  TABULAE  STATEMENT  OF  INTEREST  TO  THE  IM- 
PORTING  TRADE — A  Ki  sn  OF  GOODS  IN  NEARLY  ALL  LINES 
— GERMAN  AND  OTHER  CONTINENTAL  PURCHASES  A.NTK  l- 
PATED  AND  BROUGHT  TO  ESCAPE  HIGH  DUTIES — HEAVY 
INCREASES   ALL    ROUND. 

THE  month  of  July  will  long  be  remembered  by  the  trade.  Im- 
portations were  rushed  through  by  all  the  wholesale  and  retail 
importers.  Warehouse  and  store  space  is  taxed  to  provide  accom- 
modation for  goods  which  passed  the  Customs  and  paid  duty, 
although  immediate  sale  is  not  expected. 

As  everyone  knows,  this  rush  was  due  to  the  low  tariff  rates  on 
both  British  and  foreign  goods  which  prevailed  from  July  i  to  July 
30,  after  which  date  British  goods  alone  enjoy  the  %  off  the 
tariff  rates.  The  total  imports  into  Canada  during  July,  1898, 
were,  therefore,  $23,600,000  worth,  as  compared  with  $13,400,000 
in  July,  1897,  a  normal  month.  The  duties  paid  amounted  to 
$2,767,000,  as  compared  with  $1,514,000  in  the  previous  July. 

Selecting  the  dry  goods  items  from  the  full  list  of  imports,  some 
very  remarkable  increases  are  recorded.  This  is  not  alone  in 
foreign  goods — for  which  special  arrangements  as  to  early  deliveries 
had  been  made  by  the  trade — but  also  in  British  goods.  As  the 
latter  continue  to  enjoy  the  %  reduction  in  duties  permanently  and 
no  special  effort  was  required  to  have  them  in  during  July,  the 
question  arises  :  Are  British  goods  going  to  pour  in  at  anything 
like  the  same  ratio  of  increase  during  the  remaining  months  of  the 
year?  If  so,  the  effect  would  probably  be  felt  in  this  market.  But 
it  is  much  too  soon  to  offer  a  definite  opinion. 

In  cotton  manufactures,  which  are  referred  to  in  an  article  else- 
where in  this  issue,  the  increase  is  from  $346,526  to  $627,987. 
That  is  a  big  month's  business.  The  hat  and  cap  imports  increased 
by  at  least  $20,000.  The  fur  men  brought  in  at  least  $104,000 
worth,  compared  with  $33,000  worth  last  July.  The  increase  in 
silk  imports  is  enormous  :  from  $193,000  to  $841,000. 

Then,  in  woollens,  every  class  shows  a  very  large  increase  : 
Clothing,  from  $25,000  to  $214,000  ;  carpets,  from  $30,000  to 
$72,000  ;  cloths,  more  than  twice  the  usual  imports,  and  dress 
goods  from  $334,000  to  $904,000.  No  doubt,  in  such  items  as  dress 
goods,  clothing,  knitted  goods,  yarns,  etc.,  continental  purchases 
are  largely  represented,  and  imports  will  begin  to  fall  off  for  a  few 
months  to  come. 

The  Review  has  carefully  compiled  a  detailed  tabular  state- 
ment of  the  chief  articles  of  import  interesting  to  dry  goods 
merchants,  and  it  will  be  found  worth  glancing  over  : 

July,  1898.  July,  1897. 

Cottons,  not  dyed  or  colored   547. 811  $20,057 

bleached,  dyed  or  colored 321,902  169,339 

Cotton  clothing 47.459  26,138 

Cotton  thread  ( not  spools) ,  yarn,  warp,  etc....  26.145  28,496 

onspools 43.979  41. 112 

Other  cotton  manufactures 140,691  or.384 

Bracelets,  braids,  fringes 102,998  41.724 

Laces,  collars,  nettings,  etc 67.991  26,325 

I'ur  manufactures    104,213  33.803 

Gutta  percha,  manufactures 33.397  28,238 

Hats,  caps  and  bonnets  of  beaver,  silk  or  felt.  .  50,387  42,538 

all  other  29,663  17,981 

Boots  and  shoes  21,464  :7.385 

Silk  manufactures 841,563  193.857 

Carpets,  Brussels  and  tapestry 72,812  30.521 

Woollen  clothing 214,686  25,802 

Woollen  cloths,  worsteds,  coatings,  etc 453, 923  200,986 

Woollen  dress  goods 904,327  434,04^ 

knitted  goods 94.042  28.714 

shawls 25,275  10,364 

\  arns 62,002  23  926 

'  ulier  woollen  goods 141,839  46,127 

Totals   S3. 808  569       Si, 549. 762 


A  RETAILER'S  CLEARING  SALE. 

Mr.  A.  A  Osborne,  one  of  Midland's  most  enterprising  mer- 
chants, while  in  conversation  with  a  lepresentative  of  The  Dry 
(loons  REVIEW,  said,  "I  am  a  thorough  believer  in  advertising 
when  it  is  done  in  the  right  manner.  For  instance,  I  wanted  to  clear 
off  all  my  spring  and  summer  goods.  I  advertised  a  thirty  days'  sale 
during  August,  marking  everything  at  cost.  Now,  I  haven't  got 
any  of  the  goods  in  stock.  If  I  had  kept  them  over  until  next  * 
season  they  would  have  been  old  style.  My  customers  would  say, 
'Why!  you  had  this  last  year,  haven't  you  got  something  new  ?' 
They  would  say  *  Mr.  Osborne  hasn't  things  at  all  nice,  last  year's 
goods,  shop-worn  at  that.' 

'•  Besides  being  clear  of  the  stock,  I  have  the  money  ready  for 
winter  goods.  Of  course,  I  do  not  let  my  credit  customers  take  ad- 
vantage of  the  sale.  They  must  pay  cash  the  same  as  anyone  else." 


FOLDERS  FOR  RETAILER'S  SAMPLES. 

A  simple  and  convenient  means  by  which  retailers  can  send 
through  the  post  to  out-of-town  customers,  is  a  cardboard  folder 
fastened  by  a  string  and  patent  catch.  I.  E.  Pedlow,  of  Renfrew, 
utilizes  them,  and  The  Review  casually  noticed  one  the  other  day. 
They  fold  inward  and  outward.  The  outside  fold  is  blank  for  the 
name  of  the  customer.  When  received,  the  flaps  can  be  reversed, 
and  Mr.  Pedlow  has  his  name  printed  so  that  it  can  be  at  once 
mailed  by  the  customer  with  the  sample  selected.  The  folders  are 
made  by  The  E.  B.  Eddy  Co.,  Limited,  Hull,  P.Q. 


STATE  OF  TRADE   IN    BRITISH  COLUMBIA. 

R.  E.  Cooper  &  Co.,  of  Victoria,  B.C.,  the  British  Columbia 
agents  of  The  Maritime  Wrapper  Co.,  Limited,  express  themselves 
well  pleased  with  the  opening  prospects  of  fall  trade  at  the  Coast, 
and,  during  the  trip  just  ended,  succeeded  in  opening  many  new 
and  valuable  accounts. 


J     r. 


on  the 


50  Buildings 


Toronto 
Exhibition  Grounds 

Are  roofed  with  our 

...Steel  Shingles 


The  following  letters  show  their  worth  : 

"  I  take  pleasure  in  certifying  that  the  roofj  on  the  Exhibition 
Grounds,  covered  with  your  Metallic  Shingles,  huie  given  the 
utmo  t  satisfaction,  and  have  proved  the  tighte  t  roofs  we  have. 
I  consider  them  a  good  tire  protection. 

"UaBI  Hall,  Architect." 

"  I  agree  with  Mr.  Hull's  statement  as  to  character  of  roofing 
material  furnished  by  this  company.    The  Siding  and  Shingles 
are  ornamental  in  design  and  effective  us  a  tire-guard. 
"John  J.  With  now, 
"President,  Indus  rial  Exhibition,  Toronto. " 


Call  in  and  inspect  our  many  lines  of  reliable  fireproof  building 
materials  on  your  way  to  or  from  the  Fair.  We  are  right  at  the 
corner  of  King  and  Dufferin  Streets,  adjacent  to  the  grounds,  and 
will  make  you  cordially  welcome. 


Metallic  Roofing  Co.,  Limited 

1179  King  Street  West 
TORONTO  4 

4 
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gelimofd* 

COLLARS 
CUFFS  *» 
SHIRT  BOSOMS 


Your  customers  "want"  the  best. 
You  must  "have"  the  best. 
OURS  "are"  the   best. 


ALL  GENUINE  GOODS  are 

stamped  with  our  TRADE 

Trade  Mark 


MARK 


MILLER  BROS.  &  CO. 


30  DOWD  STREET,  MONTREAL 
Toronto  Agent 

G.  B.  FRASER,  3  Wellington  St.  East 


i 


Everyone 

Engaged  in  the  Clothing  Business 
between  Sydney,  Cape  Breton, 
and  Victoria,  British  Columbia, 

should  see  some  of  our 

SPECIAL  LINES  IN 

Boys'  and 
Children's  Suits 


Shall  be  pleased  to  send   samples 
on  receipt  of  post  card. 


CLAYTON  &  SONS 


I 


Best  Equipped  Clothing  Factory 
in  Dominion  of  Canada. 


HALIFAX,  N.S. 


t 


t 

t 
I 
I 


Fall  and  Winter 
Underwear 

We  manufacture  everything  your  customer  can  ask  for  in 

INFANTS',  QIRLS' 
and  BOYS' 
LADIES'  and  MEN'S 


VESTS  . . . 
DRAWERS 
COMBINATIONS 


Our  Full-Fash ioned  Underwear  bears  our  label,  "  TURNBTJLL'S. 


THE  C.  TURNBULL  CO., 


LIMITED 


Established  1859. 


GALT    ONT. 


.7**) 
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UNDERWEAR 
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TIGER 


BRAND 


TRADE  MARK 

Made  in  sizes  from  20  in   to  46  in. 


Unexcelled  for  Durability,  Style  and  Finish. 


Dealers  can  assort  their  stocks  at  any  season 
of  the  year. 
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Z 
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Cbc  Gait  Knitting  Co. 
6alt,0nt 


RETAIL    ONLY. 
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FACTS    AND    FASHIONS. 

f.l.o 

TI 1 1  glove  trade  does  not  show  much  change.  Merchants  are 
shy  of  buying  largely.  To  understand  the  glove  business 
requires  years  of  careful  attention,  and  many  merchants  confess 
that  the  buying  of  gloves  is  one  of  the  branches  that  they  know  least 
about. 

Among  the  many  balls  that  Her  Excellency  the  Countess 
of  Aberdeen  set  rolling,  was  one  that  was  probably  an  unconscious 
one,  but  which  has  done  a  great  deal  for  one  branch  of  the  glove 
trade.  Her  ladyship  appeared  at  an  afternoon  function  in  white 
gloves,  and  ever  since  the  run  on  this  style  has  been  phenomenal. 
Houses  have  not  been  able  to  fill  their  orders,  and  the  demand 
now  is  just  as  strong  as  when  it  first  began. 

The  pearl  down  fastener  has  not  been  found  to  be  serviceable, 
the  top  coming  off  after  a  few  weeks'  wear,  and  the  demand  is  now 
entirely  for  the  metal  dome,  which  is  everlasting. 

Navy  blue  and  alliance  blue  gloves  are  being  shown  in  fine 
lines,  and  promise  to  be  very  fashionable  to  complete  the  blue  cos- 
tumes of  the  coming  fall  and  winter.  There  are  also  some  brilliant 
shades  of  burnt  orange,  blue,  green,  and  heliotrope,  which  will  be 
asked  for  as  well.  But  the  elegance  and  good  taste  of  the  white 
glace  will  not  be  disputed.  It  shows  for  itself  its  immaculate  con- 
dition, for,  if  there  is  nothing  in  better  taste  than  a  fresh  white 
glove,  the  atrocity  of  a  soiled  one  is  self-evident,  and  the  most 
exquisite  costume  is  either  made  more  perfect  or  ruined  by  the  white 
glove,  clean  or  soiled. 

Jenna. 

THE    LENGTHS    OF    PLAUEN    LACES. 

The  question  of  short  measurements  in  Plauen  laces  has  been 
giving  the  trade  in  England  some  trouble.  The  vice-president  of 
the  Plauen  Union  of  Lace  Manufacturers  has  written  the  explanation 


to  The  Draper's  Record.  "The  lace  is  made  in  pieces  4. 50  metres 
in  length — that  is  4  1112  yards.  For  purposes  of  convenience, 
and  at  the  special  request  of  the  wholesale  houses,  each  piece  of 
lace  nominally  figures  as  being  5  yards.  That  greatly  simplifies 
calculation,  though  it  is  easy  to  understand  that  a  buyer  unaware  of 
the  facts  would  feel  himself  imposed  upon  when  he  made  the  dis- 
covery that  he  was  apparently  the  loser  of  a  yard  of  lace  in  every 
12  pieces  purchased.  In  reality  this  is  not  so,  for  the  price  charged 
in  Plauen  is  per  piece,  and  not  for  5  yards.  It  might  be  well,  per-  ' 
haps,  to  make  the  facts  a  little  clearer.  If  each  piece  of  lace  were 
described  as  '  nominally  5  yards,'  attention  would  continually  be 
called  to  the  discrepancy  between  5  yards  and  4.50  metres.  The 
Record  believes  that  the  only  permanent  way  to  avoid  such  diffi- 
culties is  by  adopting  in  England  the  well-nigh  universal  metric 
system. 

A  CHANGE   AT  OTTAWA. 

JM.  GARLAND,  Ottawa's  old-established  wholesale  dry  goods 
.  merchant,  has  concluded  an  arrangement  by  which  he  will 
take  over  the  business  of  J.  A.  Seybold  &  Co.,  the  only  other 
wholesale  dry  goods  house  in  the  Capital.  The  change  will  be 
made  about  Dec.  1  next,  when  the  large  new  warehouse  which  Mr. 
Garland  is  building  on  O'Connor  street  will  be  ready  for  occupa- 
tion. Mr.  Seybold,  it  is  believed,  will  permanently  retire  from 
business. 

Though  the  firm  of  J.  A.  Seybold  &  Co.  have  not  been  many 
years  in  existence,  they  have  undergone  several  changes.  The 
business  was  first  carried  on  under  the  style  of  McGee  &  Russell  ; 
it  was  then  changed  to  Russell,  Forbes  &  Co.,  and,  on  Mr.  Forbes' 
retirement,  Mr.  Seybold  procured  an  interest  in  the  house,  the  firm 
being  known  as  Russell,  Seybold  &  Co.  Subsequently,  Mr.  Rus- 
sell retired,  leaving  the  entire  business  in  his  partner's  hands. 
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WHAT  YOUR 

FEATHERS  NEED. 

Fashion  often  allows  a  little  latitude  in  some  articles  of  apparel,  but 
she  is  inexorable  in  the  matter  of  millinery. 

Every  season,  Paris  names  the  colors  and  the  styles  for  the  coming 
season. 

To  be  saleable,  the  ostrich  plumes  or  feather  of  whatever  kind  you 
have  in  stock  must  conform  with  these  colors — to  be  fashionable.  To 
be  fashionable,  your  stock,  unless  brand  new,  must  be  done  over  and 
dyed  in  the  proper  shades. 

We  want  to  do  this  work  for  you.      We  dye,  clean,  curl,  and  make 
up  plumes  in  the  latest  colors  and  most  fashionable  shapes. 

Our  work   is  as  near  perfection  as  human  work  can  be.     All  the  new  methods  and  appliances  find  practical 
development  here.     We  do  more  than  keep  abreast — we  keep  in  advance. 
Let  us  hear  from  you — we  can  please  you  and  save  money  for  you. 

R.  PARKER  d  CO. 


WORKS  AND 
HEAD   OFFICE 


787-791  Yonge  Street, 


TORONTO 
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Perrin's  Gloves 


5>C^>C-9    An]l^-P»>6l»,r 
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PERRIN  FRERES  &  CIE. 

5  Victoria  Square,  MONTREAL. 


Manufacturers 

and  . . 
Importers  of 


Kid  Gloves 


Neat 

Novel 

Natty 


i 


Neckwear 


of  all  Styles 
and  . . 
Qualities  .  . 


We  have  a  large  stock  on  hand  in  the 
latest  styles  and  newest  shades. 


What  the  Trade  says  must 
be  surely  true. 

Cookson.  Loon  &  Co. 

Wholesale  MEN'S  FURNISHERS, 

,6    LEMO..E    STREET,      MAMTPFAI 

1st. — Our  Travellers  are  on  the  road. 
2nd. -If  in  Montreal  call  in  and  see  ns, 
3rd.— All  Letter  Orders  promptly  attended  to. 
4th.— Pleased  to  have  a  trial  order. 

COOKSON,    LOUSON    &    CO. 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples    for    FALL    TRADE    1898,    now    ready. 


imited 


FLANNELETTES 


Stripes  and  Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Courtenay  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents    .    .    . 

J.  SPROUL  SMITH,  39&  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


fllLLS  { 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 
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There  is  no  use  HUNTING 

for  .  .  . 

Fast  Black  Goods 

IHHIMIIIHIIWfmTWMMIHMIIIMHIIIIIIIIIIIMUMWWWWWfffWTWWWtW 
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All  you  have  to  do  is  secure  the 
lines  stamped 


J^jMi 


A  pleased  customer,  a  life  long 
customer,  is  the  way  one  hosiery 
man  puts  it. 


AMERICAN  BUREAU  OF  LOUIS  HERMSDORF 


\ 


78=80  Walker  Street 


NEW  YORK 
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Sensationally 


Low  Prices 


was  the  caption  we  noticed  on  an   "  ad." 
sent  in  the  other  day  for  insertion  in  one 
of  our  publications,  and  it  reminds  us  that  it  was  the  SGnsa.tiona.lly 

low  prices  of 

THE  NEW  IDEA  PATTERNS 

that  captured  the  buying  public,  and  has  compelled  a  reduction  in  the  price 
of  all  the  other  patterns  on  the  market. 

Gentlemen  :  That  there  is  money  in  Paper  Patterns,  even  at  the  low 
price  we  sell  them  at,  is  proven  by  the  fact  that  we  are  still  in  the  business 
and  occupy  the  place  we  do  to-day.     You  can  attract  more  trade  to  your 

store  with  a  Guaranteed  to  Fit 

New  Idea  Pattern 


at 


10  Cents 


than  you  can  with  any  other,  we  do  not  care  what  its  name  is. 

If  the  agency  in  your  town  is  not  yet  assigned,  had  you  not  better  apply 
for  it  at  once  ?     Our  representative  may 


j@fi|»~    i    call  in  soon  and  by  accident  get  into  the 
!    other  store  first. 


NEW  IDEA  PATTERN  CO. 


HOME  OFFICES: 

636-638  Broadway,  Near  Bleecker  Street, 

New  York  City. 


\ 

jzi       233, 23&,  23/  Fifth  kjliicago,  III.       75, 71, 79  Victoria  St.,  Toronto 


WESTERN  OFFICES: 

Medinah  Temple, 


CANADA  OFFICE: 

Comstock  Building, 
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The  Ten  following  Novelties  s 


U 


Gilbert  flfg.  Company 

380-382  Broadway     ■•<  -.<     NEW  YORK 


0 


t 


WILL   BE  PRESENTED  BY  THE 

GILBERT  MFG.  COMPANY 
for  the  Autumn  of  1898. 

We  think  no  buyer  will  be  able  to  satisfy  his  company  who  does  not  personally  and  thoroughly  inves- 
tigate this  line  of  dress  linings. 

We  shall  double  our  office  force  of  salesmen  to  be  able  to  properly  attend  to  the  new  accounts  we 
expect  to  open  this  season. 

1st.   XXX  Sublime  Silk  Premier  ;  superb  goods. 
2d.     Commodore  Fabric  ;  a  great  novelty  for  waist  linings. 
3d.    No.  10  Sea  Island  Silk  ;  wanted  by  every  lady  in  the  land. 
4th.  No.  20  Sea  Island  Silk  ;  wanted  by  every  lady  in  the  land. 
5th.  Sea  Island  Silk  Skirting ;  wanted  by  every  lady  in  the  land. 
6th.  Satin  Duplex  Skirting ;  as  handsome  as  a  woven  fabric. 
7th.  Sublime  Illuminated  Skirting  :  excelling  them  all. 
8th.  No.  100  La  Reine,  fast  black  ;  for  petticoats  only. 
9th.  No.  110  La  Reine,  fast  black  ;  for  petticoats  only. 
10th.  No.  120  La  Reine, fast  black;  for  petticoats  only. 

We  shall  also  offer  our  regular  representative  standard  goods,  a  few  of  which  we  will  notice  as  follows  : 

Silver  Sheen,  SMk  premier)  $ 

Brocade  Silk  Premier,  -   _    -. .  p 

Mineola  Skirting,  F"  S"  Sk,rtm*"  ? 

Roman  "A"  Skirting,  Sublime  Fancy  Skirting. 

Also  a   line  of  our  justly  celebrated  Gilbert  fast  black  Henriettas  and  fast  black  Linings. 
Also  a  full  range  of  colors  and  BETTER  qualities  than  ever  of  our  j-leaf  twills. 
Also  a   new  range  of  patterns  in  fast  black  Padded  Goods. 
In  Satins  we  make:   SATIN  MARQUISE,   SATIN  SURAH,   SUPER  SATIN  SURAH. 

Making  altogether  a    line  of  Linings  unupproached  in   this  or  any  other  country. 

From  this  date  we  shall  offer  all  of  our  Combed  Yarn  stock,  composed  of  Organdies,  Dimities,  and  Grena- 
dines, at  sixty  cents  on  the  dollar,  which  will  make  the  net  prices  from  4^  cents  a  yard  up.  Send  for  samples 
before  the  line  is,  broken  up. 
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Spring  Clothing 

1899 


M.  LEWIS,  Manitoba,  N.W.T. 
W.  R.  ANGUS,  British  Columbia 

C.  K.  BURT,  New  Brunswick 

D.  R.  PRESTON,  Nova  Scotia  and 

Prince  Edward  Island 

The  above  Representatives  start  out  in  September. 


Wholesale 


There  is  NO  hit  or  miss 
calculations  in 
W.  E.  CHALCRAFT  &  CO  'S 
CLOTHING 


Style  is  Studied 

Make  is  Scrutinized 

Fit  is  Tested 

and  Perfection  is  Attained. 


We  invite  the  retail  clothing  trade  to  examine  the  sample 
lines  which  we  exhibit  this  season. 


Ontario  Travellers  start  out  about  1st  October  with  so^  samples 
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ttloollens  and  eiothimt 


SF" 


GOODS     THAI'    ARE    KNOWN. 

THE  value  of  individuality  in  stocks  is  now  appreciated  by 
wide  awake  retailers.  This  quality  is  only  of  value,  however, 
when  the  individuality  of  the  goods  sold  becomes  known  to  the  con- 
suming public.  A  house  in  Montreal,  in  the  clothing  business,  who 
advertise  their  goods  as  "  ready-to-wear  "  clothing,  have  created 
such  a  demand  for  their  goods  by  their  persistent  advertising  to  the 
consumer,  that,  to  a  merchant  whose  trade  demands  a  superior 
make  of  clothing,  it  has  become  almost  a  necessity  for  him  to  carry 
their  goods. 

The  dealer,  in  buying  this  brand  of  "  ready-to-wear  "  clothing, 
has  something  that  is  known  to  be  of  superior  quality,  and  once 
that  quality  is  known  his  competitors  cannot  secure  the  trade  he  has 
built  up  by  palming  off  other  and  inferior  makes  for  this  make,  or, 
as  they  often  express  it,    "  something  as  good." 

THE    OUTLOOK    IN    ENGLISH    OVERCOATING    FASHIONS. 

They  are  discussing  the  chances  of  autumn  and  winter  overcoat 
styles  in  England.  Minister's  London  Fashion  Gazette  says  : 
"What  materials  public  taste  will  run  on  is  a  more  difficult  ques- 
tion to  answer,  as  there  is  absolutely  nothing  novel.  This  is, 
perhaps,  all  the  better,  as  plenty  of  last  year's  overcoatings  re- 
main on  the  shelves  which  can  be  cleared  this  season.  Mixtures — 
steel  and  Oxford  mixtures— are  sure  to  go  well,  whilst  plain  colors, 
such  as  blacks  and  blues,  will,  we  believe,  not  be  in  much  de- 
mand. A  good  deal  will,  of  course,  depend  on  the  weather.  If 
mild,  the  thinner  cheviots  and  lambswool  coatings  will  go  ;  but,  if 
the  season  is  at  all  cold,  then  we  should  recommend  the  coatings 
which  have  a  soft  lambswool  back  and  a  Vicuna  face,  as  they  are 
ligfht  in  weight,  yet  warm  ;  and,  above  all,  because  they  wear  ex- 
ceedingly well,  especially  when  made  with  edges  piped  with  Mel- 
ton. These  goods  are  expensive,  irom  15s.  upwards,  but,  on  the 
other  hand,  they  cannot  be  imitated  in  cheap  makes,  which  are  the 
bane  of  good-class  trade." 

BAGGING      SYSTEM. 

In  the  August  number  of  Gibson's  Clothing  Gazette,  published 
in  New  York,  the  improvement  in  Canadian  clothing  is  favorably 
commented  upon.  The  Review  is  very  pleased  to  see  that  we 
have  earned  the  good  opinion  of  our  neighbors.  While  ready- 
made  clothing  in  Canada  has  improved  vastly  in  the  past  three  or 
four  years,  a  system  of  manufacture  is  pursued  by  some  few  houses 
here,  which,  if  persevered  in,  will  do  the  ready-to-wear  clothing 
trade  considerable  harm.  This  system  is  called  the  "Bagging 
System,"  whereby  clothing  is  made  without  basting  or  properly 
staying,  the  garment  being  made  up  wrong  side  out  and  afterwards 
turned.  The  great  disadvantage  of  this  is,  that  in  sewing  a  seam 
without  its  being  basted  the  under  portion  of  the  cloth,  from  the 
action  of  the  feedbar  in  the  sewing  machine,  will  stretch  more  than 
the  upper.  The  result  is  that  one  piece  is  longer  than  the  other. 
This  is  cut  off  afterwards,  and  when  the  garment  is  turned  right  side 
out  it  is  pressed  into  shape,  and  the  piece  that  has  been  stretched  is 
shrunken  with  the  iron  until  it  is  the  same  as  the  other.  Clothing 
made  up  in  this  way  may  present  a  very  smooth  appearance,  the 
disadvantage  is,  that,  instead  of  being  tailored,  it  is  pressed  into 
shape,  and  the'result  when  the  goods  are  worn  is  that  they  do  not 
retain  their  shape,  and  look  shabby  and  slovenly  very  soon. 


II.  Shorey  &  Co.,  of  Montreal,  have 
issued  a  circular  to  their  customers  warning 
them  against  clothing  made  up  under  this 
system 

The  ready-to-wear  clothing  trade  in  Can- 
ada is  growing  to  be  a  very  important  indus- 
try. Canadian  woollen  mills  say  that  they  are 
obliged  to  look  to  the  clothiers,  instead 
of,  as  formerly,  to  the  woollen  men  to  take  their  output.  Any- 
thing that  tends  to  throw  discredit  upon  any  branch  of  industry 
should  be  promptly  met  at  the  start,  and  the  action  of  the  house 
referred  to  is  very  commendable,  and  to  the  advantage  of  the 
more  reputable  manufacturers  of  this  line. 

THE  NEW  YORK  CLOTHING  TRADE. 

The  wholesale  or  manufacturing  clothing  trade  in  New  York  is 
the  outlet  whereby  fully  70  per  cent,  of  the  production  of  the 
woollen  mills  is  passed  into  the  hands  of  consumers.  Cloak 
manufacturers  distribute  about  20  per  cent.,  and  the  remainder,  or 
10  per  cent.,  finds  an  outlet  through  cloth  houses  and  jobbers.  The 
volume  of  business  conducted  by  wholesale  or  manufacturing 
clothiers  is  something  immense  in  the  matter  of  dollars. 

THE     FRIEZE     ULSTER. 

The  frieze  ulster  is  a  garment  particularly  suited  to  the  Canadian 
climate,  and,  with  the  added  advantage  of  having  these  ulsters 
Rigby-proofed,  it  becomes  almost  an  indispensible  article  to  a  man 
living  in  the  country,  whose  avocations  call  upon  him  frequently  to 
make  long  drives  during  the  autumn  or  winter  season.  Competi- 
tion has  reduced  the  price  of  these  ulsters  to  a  figure  that  renders 
their  manufacture  a  source  of  very  doubtful  financial  advantage  to 
the  maker.  This,  of  course,  has  had  a  tendency  to  reduce  the 
quality  of  the  goods,  but  the  make  that's  known  as  the  Rigby 
waterproof  frieze  ulsters  have  maintained  their  standard  of  excel- 
lence through  all,  and  have  become  such  a  necessity  in  the  market 
that  almost  every  clothing  dealer  now  keeps  them. 

WESTERN    REPRESENTATIVE. 

Mr.  W.  R.  Angus,  of  Vancouver,  formerly  with  A.  S.  Campbell 
&  Co.,  of  Montreal,  is  now  representing  the  well-known  Front 
street,  Toronto,  firm  of  W.  E.  Chalcraft  &  Co.,  makers  of  fine 
clothing,  for  the  Province  of  British  Columbia. 

THE    RIGHT  KIND  OF    ADVERTISEMENT. 

Attention  is  called  to  the  sound  truth,  with  reference  to  adver- 
tising, contained  in  H.  Shorey  &  Co.'s  advertisement  on  our  front 
cover.  In  order  that  advertising  may  be  of  any  benefit  to  a  firm, 
they  must  make  up  their  mind  to  back  it  up  to  the  fullest  extent  ; 
otherwise,  it  acts  as  a  boomerang.  The  fact  of  advertising  an 
article  brings  it  more  prominently  before  the  notice  of  the  public, 
and,  if  the  article  is  of  no  value,  it  teaches  them  to  avoid  it  in  the 
future  ;  whereas,  if  the  same  article  was  not  advertised  or  known 
under  a  trade-mark  or  name,  they  would  not  be  so  careful  to 
avoid  it. 

There  is  no  law  on  the  statute  books  relative  to  honesty  in 
advertising,  more  is  the  pity,  but  there  is  a  proverb,  well  known, 
about  the  "burnt  child."  It  would  be  a  good  thing  for  adver- 
tisers if  they  would  ponder  over  "  cause  and  effect,"  in  writing 
their  advertisement,  and  be  careful  to  state  only  the  truth. 

A    BUSY    SEASON. 

W.  E.  Chalcraft  &  Co.  have  doubled  their  force  and  are  work- 
ing at  night,  in  order  not  to  disappoint  their  customers.  Especially 
brisk  has  been  the  demand  for  overcoats  and  double-breasted  suits. 
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MILL  NO.    I 


MILL.     NO.    2 


The 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,     OUT. 


Limited 


.^4*, 


*£? 


^u*t»m 


MILL  NO.    3 


MILL   NO.    4 


Full  lines  of  our  r  ALL   CjOODS  now  bei 

shown  by  the  wholesale  trade. 


MILL  NO.    5 


SELLING    AGENTS 


MILL  NO.  6 


D.   MORRICE,    SONS   &   CO.,      Montreal  and  Toron- 
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WOOLENS  AND   CLOTHING— Continued. 

The  firm  invite  attention  to  their  fall  lines  of  boys'  and  children's 
fine  clothing,  including  middies,  sailors  and  reefers.  Their  stock 
includes  everything  for  all  kinds  of  trade,  both  in  novelties  and 
staples.  

CANADA    HOLDS    HER    OWN. 

An  English  woollen  contemporary  refers  to  a  discussion  going 
on  concerning  the  rival  merits  of  Scotch  and  German  tweeds.  It 
say  that  "  nothing  approaching  Scotch  tweeds  can  be  made  in 
Germany,  or,  for  the  matter  of  that,  anywhere  else,  either  for  price 
or  for  quality  and  taste."  The  Review  has  not  one  word  to  say 
against  the  high  merits  of  Scotch  tweeds,  which  have  a  reputation 
all  over  the  world.  But  then,  there  are  others.  English  and  Irish 
tweeds  have  also  excellent  reputations.  As  to  Canadian  tweeds,  we 
make  lines  in  Canada  which  are  equal  to,  and  sometimes  displace, 
the  Scotch  tweeds.  It  may  be  that  the  Canadian  duty  is  a  factor  in 
this,  but  the  excellence  of  the  goods  is  undeniable.  This  is  not 
mere  boasting,  for  almost  any  large  importer  in  Canada,  of  experi- 
ence, will  assent  to  the  statement  that  in  some  lines  Canadian 
tweeds  cannot  be  surpassed.  It  used  to  be  said  in  early  days  that 
the  tweeds  made  in  Canada  did  not  keep  their  color  as  well  as  the 
British  tweeds.  But  that  has  been  rectified,  and  now,  besides  com- 
peting with  imported  woollens  in  price,  the  Canadian  makes  also 
meet  them  in  color  and  design. 


TRADE    IN    THE    OLD    COUNTRY. 

Mr.  Begg,  of  John  Macdonald  &  Co.,  has  just  returned  from  a 
buying  trip  abroad,  and  reports  the  big  concerns  in  the  Old  Country 
to  be  busy  and  speaking  hopefully  of  trade,  except  the  trade  with 
the  United  States,  which  was  disappointing,  So  far  as  their  busi- 
ness with  Canada  was  concerned,  the  British  manufacturers  seem  to 
be  well  pleased.  Shipbuilding  is  now  active  in  the  Old  Country, 
and  this  condition  always  favorably  affects  the  woollen  trade.     Mr. 


Begg  reports  prices  to  be  firm  there,  and  in  one  or  two  lines    there 
was  actually  a  tendency  to  increase  prices. 

THE    NEW    BOISSF.AU    BUILDINf,. 

As  the  new  warehouse  being  erected  for  E.  Boisseau  &  Co.,  at 
the  corner  of  Yonge  and  Temperance  streets,  Toronto,  nears  com- 
pletion, it  gives  every  evidence  that  it  will  be  a  handsome  as  well 
as  a  commodious  building.  Workmen  are  now  engaged  tinning  the 
roof,  and  putting  the  metallic  ceiling  on  the  ground  floor.  The  % 
flooring  also,  is  being  laid  on  this  floor. 

The  feeling  of  largeness  as  one  looks  up  through  the  five  storeys, 
with  very  little  ceiling  or  flooring,  but  with  a  regular  network  of 
girders,  pillars,  etc.,  is  indeed  impressive. 

There  can  be  no  doubt  but  that  this  firm,  when  their  business  is 
all  under  one  roof,  will  find  that  their  facilities  for  turning  out  a  fine 
class  of  goods  at  a  moderate  price  are  greatly  improved. 

THE    SALE    OF    THE    GRANITE    MILLS. 

The  proceedings  tor  the  liquidation  of  the  Granite  mills  com- 
menced on  August  24  at  St.  Hyacinthe.  The  creditors  are  contest- 
ing the  transfer  of  the  mills  to  the  new  company.  Some  time  ago, 
a  new  company  was  formed  as  the  Boas  Manufacturing  Co.,  with  a 
capital  of  $1,000,000,  and  an  agreement  was  entered  into  by  which 
the  new  company  took  over  the  property  of  the  Granite  mills  and 
issued  mortgage  debentures  to  the  extent  of  S75o,ooo,  which  were 
offered  to  the  creditors  of  the  old  concern  in  settlement  of  their 
claims.  A  large  number  of  the  creditors  accepted  the  debentures  in 
settlement  of  their  claims,  but  several  of  the  English  creditors 
refused  to  do  so,  and  instituted  proceedings  for  the  compulsory 
liquidation  of  the  Granite  mills  by  a  liquidator  to  be  appointed  by  the 
court.  Mr.  Moritz  Boas  was  examined,  but  proceedings  have  been 
adjourned  to  September  8,  owing  to  the  absence  of  Mr.  Feodore 
Boas  through  illness,  and  of  Mr.  Boronon,  the  secretary  of  the 
Granite  mills. 


The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A   YARD    WIDE 


* 


IT    HAS 
NO    EQUAL 

Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chioker 

No  house  is  completely  furnished  without  this  lining  beneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes— H,  %.  %• 

We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

For   sale  by  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 

S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 


01 


bat  is  tbe  matter  Ptb  €bi$  ? 


The  cheapest  line  of  Quadruple  Plated  Silverware 
ever  offered  at  any  time,  or  in  any  market,  is 


Packed  in  gross  lots, 
12  pieces  each  of  12 
different  articles 


Only 


$33 


F.  O.  B. 
Toronto 


THE 


s 


ANTIAGO  -jt  at 
ASSORTMENT 


These  goods  can  be  sold   with  a  good  margin  of  profit  at  a  popular  price. 
Illustration  shows  one  piece  out  of  the  assortment,  and  is  about        size. 


72  BAY  ST.,  TORONTO 

CHAS.  EDWARDS, 

Manager 


^  REGENT  MANUFACTURING  CO, 

j*  jc  j  &  182  and  J  84  Wabash  Ave.,  CHICAGO.  j*  ;*  &  * 
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WE  MAKE 


MILL  YARNS 


of  guaranteed  quality  and  quantity 
'    in  each  package.      The  quality  is  pure 
Nova   Scotia   Wool.      The   quantity    is 
6   lb.  in  each   spindle,  and  4.  skeins   to 
the   pound. 

We    are    large    manufacturers   of 

at  ae    STOCKINGETTE    ae   ae 

of  the  same  quality  as  our  yarns. 

We  would  be  pleased  to  send  you 
samples  of  any  of  our  goods. 


EUREKA  WOOLEN  MFG.  CO. 

Limited 

EUREKA,  N.S. 


THIS  SPACE  BELONGS  TO 


<&^——& 


Ballingall, 
Copcman  &  Co. 


PARIS,  ONT. 


wwvwvwwwwww 


Makers  of  a  Special  Brace  that,  for 
comfort  and  ease,  cannot  be  surpassed. 
The  price  suits  every  pocket.  No 
round  shoulders  or  binding  feeling 
when  they  are  worn. 

WRITE  FOR  PARTICULARS,  PRICES,  ETC. 


We  are  offering  Special  inducements  in  Rubber  Coats. 
Remember  the  Nos.,    128,   318   and   913.      . 

Our  stock  of  English  Collars  is  compete  in  all  heights 
and    sizes,    they    are    the     Leader,    King    and     Paris. 

We  have  just  received  another  large  shipment  of  Tie 
Silks,  the  samples  of  which  will  be  in  our  travellers' 
hands   on    their    next   trip.  . 


Cattlfeildy    Henderson  &  Burns 

17  Front  Street  IV.,  TORONTO 
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NEW    FEATURES     IN     THE    WHOLESALE    TRADE. 
THE    w.    it.    BROCK    <'0.,    LIMITED. 

ANEW  tflove  is  the  "Clanish."  It  is  a  cashmere,  three  dome 
fasteners,  Scotch  tartan  trimming  and  fancy  points.  It  is 
shown  in  creams,  blacks,  tans,  navies  and  greens.  There  is  also  a 
large  range  of  fancy  knitted  gloves  retailing  at  25c. 

In  cashmere  hosiery,  heavy  purchases  were  made  before  the 
advances  took  place,  and  both  in  black  and  ribbed  goods  the  firm 
say  that  they  have  some   splendid  leaders. 

A  long  handkerchief  table  is  laid  out  with  all  the  latest  novel- 
ties in  handkerchiefs,  retailing  trom  5  to  50c.  each,  including  em- 
broidered Swiss,  lace  trimmed,  guipure  work,  as  well  as  mourning 
lines. 

Tartan  hosiery,  for  men,  women  and  children,  and  men's  tar- 
tan sweaters,  are  lound  in  great  variety.  For  bicycle  wear,  ladies' 
bloomers  in  black,  green,  cadet  greys,  brown  and  fawns  are  shown, 
and  also  some  very  pretty  bicycle  jackets  for  ladies,   hosiery,  etc. 

Flannelette  embroideries  and  trimmings  are  carried  in  all  lead- 
ing shades  to  match  the  flannelette.  A  special  display  of  staple 
ribbons,  laces,  veilings,  etc.,  is  made  for  millinery  purposes. 
In  dress  trimmings  and  braids,  while  extreme  styles  are  not  shown, 
the  new  and  fast  selling  lines  find  a  place.  The  "  Dewey"  and 
"  Sampson  "  elastics  are  new  lines. 

The  firm  continue  to  carry  a  large  range  of  fancy  knitted  goods, 
including  bootees,  infantees,  mitts,  caps,  fascinators,  jackets,  vests, 
polkas,  etc.,  of  English,  German,   American  and  Canadian  make. 


They  claim  to  have  one  of  the  largest  and  best  assorted  stocks 
of  fancy  feathers  and  wings  ever  brought  into  Canada. 

The  firm  are  already  bringing  in  novelties  in  shapes  and  hats, 
ribbons  and  velvets,  that  were  scarce  on  the  first  days  of  the  millin- 
ery opening. 


DEATH     OF     MR.    SPALL. 

The  REVIEW  regrets  to  announce  the  sudden  death,  on  August  A^ 
16,  of  Mr.  C.  R.  Spall,  partner  in  the  firm  of  Fownes  Hros.  &  Co.  ' 
On  Saturday  the  13th,  Mr.  Spall  was  present  at  the  London  house, 
in  Gresham  street,  in  apparent  good  health.  He  was  taken  ill  the 
next  day,  and  became  rapidly  worse,  and,  on  the  16th,  underwent 
an  operation  for  peritonitis,  but  unfortunately  unsuccessful,  and  died 
a  few  hours  after.  He  had  for  many  years  taken  an  active  part  in 
the  management  of  the  business,  and  his  death  will  be  a  great  loss 
to  the  firm.  His  many  friends  on  this  side  of  the  ocean  will  learn 
with  regret  of  his  death,  and  sympathize  with  his  family  in  their 
bereavement. 

REPRESENTING   AN    ENGLISH    FIRM. 

Mr.  A.  M.  Payne  is  now  traveling  in  the  Northwest  and  Hritish 
Columbia,  representing  Faudel  Phillips  &  Sons,  London,  Eng., 
one  of  the  best  known  of  English  firms,  and  will  afterwards  visit 
Ontario. 


S.    F.    M  KINNON    k    CO. 

S.  F.  McKinnon  &  Co.  have  recently  marked  off  a  consignment 
of  1,350  boxes  of  silk  velvet,  and  are  well  stocked  with  the  very 
latest  shades. 


A    NEW     BUSINESS    AT    GUELPH. 

The  opera  house  block  at  Guelph  has  been  fixed  upon  by 
L.  N.  F.  LaFontaine,  who  is  preparing  to  open  out  a  furrier  busi- 
ness in  the  store  next  to  J.  IS.  Williams.  Mr.  LaFontaine  was  with 
Dineen  &  Co.  for  many  years,  and,  when  in  Montreal,  was  furrier 
to  Their  Excellencies,  the  Governor-General  and  Lady  Aberdeen. 
Mr.  LaFontaine  expects  to  employ  about  a  dozen  hands. 


IrVM  Umbrella  Co. 


3 


LIMITED 


HI- 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


e 


20  FRONT  STREET  W..    TORONTO 


T be  most  Comprehensive 
v      Range  of 


^  ^  ^ 


QLOYES  and  H1TT5 
r\0CCd5IN5  and  5H0E  PdC5 
TRdYELLINQ  MQ5 
WOHEN'J  and  HEN'J  BELT  J 
and  OTHER  LEATHER  Q00DJ 


ever  shown  by  any  single  firm  in  the  Dominion  is 
now  in  the  hands  of  our  representatives.  Make 
it  a  point  to  see  our  goods  before  placing  your 
Orders.  We  guarantee  quality  first-class 
and  prices  right.  Special  lines  in  Suede  Goods 
at  unrivalled  prices.  ^>* 

ttlly  Storey  $  $on 

THE  CLOVERS  OF  (ANADA 

-ACTON,     ONT. 
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Canada  for  Canadians 

The  "  Beaver  Brand  "   Mackintosh  is  proofed 

with  Para  Rubber,  and  Cured  in  Steam  Heat. 

We  therefore  give  an  absolute  guarantee  to  be  thoroughly 

waterproof  and  not  to  harden.  Our  Covert  Coat- 
ing, Double  Breasted,  Box  Back.Velvet  Collar,  sells 
at  sight  for  $6.00,  with  a  very  good  profit.  Buy  sample 
coat  and  be  convinced.  Beware  of  some  trash  that 
is  dumped  in  Canada. 
Remember,  none  so  good  as  the 

"BEAVER  BRAND"  MACKINTOSH 

Manufactured  only  by 

The  Beaver  Rubber  Clothing  Co. 

1490  Notre  Dame  St.  MONTREAL. 

Fac=Simile  of  label  on  our  regular  goods. 


we  guarantee  material  used 

to  be  prepared  cotton 

Absolutelv 

PURE,  SWEET  andCLEAN 

SOLD  TO  THE  TRADE  ONLY 


Hamilton,  Ont 


LOOP 


TUBULAR 


BRAID 


GIMPS 


SETS 


Barrel  Buttons,  Cords,  Tassels,  Fringes 

Manufactured  by— ^^^^mm^mr 

MOULTON  &  CO. 

12  St.  Peter  St.        -        -        MONTREAL 

BEAVER  LINE  w  STEAMSHIPS 

Sailing  Weekly  between  Montreal  and  Liverpool. 


From  MONTREAL. 
Wed.    Sept.     7 


Oct. 


Oct 


Nov. 


CALLING    AT    RIMOUSKI,    AND    MOVILLE,    IRELAND,    EACH    WAY 
TO    EMBARK    PASSENGERS    AND    MAILS. 

From  LIVERPOOL.  STEAMERS. 

Sat.  Aug.  20  Lake  Superior  

"     27  *Gallia  

Sept.    3 Lake  Ontario  

"     10  H  Tongariro  

1      17  Lake  Huron  

24  Lake  Superior  

i  ^Gallia  

8  Lake  Ontario  

"      15  "Tongariro 

"     22  Lake  Huron  

"     20  Lake  Superior  

Nov.    s  *Gallia  

Steamers  '  Gallia  "  and  "  Tongariro  "  do  not  carry  cattle 

First  Cabin,  single,  550  to  $65  ;  return,  $95  to  $123.50.  Second  Cabin, 
single,  S32-5°  to  S35  ;  return,  $61.75  to  $66.50.  Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50  and  $23.50,  and  all  other  points  at 
lowest  rates.         For  further  particulars  apply  to — 

D.  &  C.  MACIVER,  D.  W.  CAMPBELL, 

Tower  Buildings,  22  Water  St.,  General  Manager, 

Liverpool  18  Hospital  St.,  Montreal 

G.  M.  WEBSTER  &  CO.,  Quebec. 


OXFORD 
TWEEDS  "of  "K*LIFflx" 

Halifax,  N.S.,  is  all  right.  It  has 
its  strong  points — the  citadel,  for  instance — but  tweeds  !  Halifax 
Tweeds!  Never  was  a  yard  made  in  Halifax.  For  thirty-one  years 
we  have  been  making  pure  wool,  durable  and  popular  fabrics,  which 
have  come  to  be  known  largely  as  "  Halifaxes."  Many  Canadian 
mills  make  so  called  Halifax  Tweeds — some  low  in  price,  conse- 
quently low  in  quality.  We  are  the  originators  and  sole  pro- 
ducers of  the  now  famous  tweeds  made  at  Oxford.  They  are 
"OXFORDS,"  not  "Halifaxes." 


Oxford  Manufacturing  Co,,  Limited,  -  Oxford,  N.S. 

DRY  GOODS--™",  r°?»ds  of  allir:inds' 

it*  1  %  1  wwwfw  Wool,  Cotton,  or  Unions 
RE=DYED  in  the  piece,  also  Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  etc. 

Mill  INTDV      Feathers,     Silks,     Velvets, 
IVI I LLII1  Ll\  I  ""Ribbons,  Laces,  Etc. 


DYED,    FINISHED    AND    PUT    UP. 


Dress    Goods,    Cloths,    Tweeds,    Drills,    Ducks, 
Cottons,  etc.,  Dyed  and  finished  from  the  Grey. 

GARMENT   WORK   OF  ALL  KINDS. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and  Finishers. 
JOSEPH  ALLEN,  Managiog  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa. 

287  Yooge  St.,  Toronto.  47  John  St.,   Quebec. 


Established 
1830 


Denning  $  Barsalou  «  * 

Oldest  Auction  House  in  Canada 

,        A  Trade  Auctioneers  and    .    . 
Commission  Merchants 

Nos.  86  and  88  St.  Peter  St.,     =     Montreal 

Will  resume  their  Weekly  Trade  Sales  of  Staple  and  Fancy  Dry  Goods,  Clothing,  Boots 
and  Shoes  and  General  Merchandise  for  the  Fall  and  Winter  Seasons  on 

Wednesday,  the  31st  August 

and  Thursday,  the  1st  September 

The  Best  Opening  in  Canada  for  Manufacturers  and  Merchants  Disposing  of  Surplu 
Stock.  A  General  Auction  Business  Transacted  in  all  its  Branches.  Consignments  and 
Correspondence  solicited.     Advances  made  when  required.     Prompt  returns. 


The  Kin 


We  Manufacture! 


Is  not  QUALITY  remembered 
long  after  PRICE  is  forgotten  ? 

Fine  Kid  and  Mocha,  Nap 
and  Ind.  Tan  Buck,  Horse  Hide. 

Special  for  Brakemen  and 
MINERS. 


Creditable  Domestic  Lines 

Highest    price    for    Raw     Deer    and    Sheep    Skins. 

W.  J.  CHAPMAN 

Clove  Manufacturer,  WINGHAM. 
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DRY  GOODS  ITEMS  FROM  THE  WEST. 

THE    AUGUST     BARGAIN    SALES     IN     WINNIPEG    THIS     SEASON. 

WHOLESALE  HOUSES  BUSY— FAVORABLE   TRADE    REPORTS  —  BUYERS    LBAVf 

NOVELTIES     IN    HEN'S   WEAR— NOTES   OF   THE   TRADE. 
From  The  Dkv  Goods  R.BV18M  -.  Special  Corrtfpondent. 

Winnipeg,  Aug.  27,  1898. 

IN  the  retail  dry  goods  trade  the  past 
month  has  been  devoted  to  remnant  and 
end  of-the-summer  sales.  The  ladies  of 
Winnipeg  have  availed  themselves  freely  of 
the  bargains  offered,  and,  in  most  cases, 
they  really  were  bargains.  The  house- 
mothers of  Winnipeg  like  a  bargain  (as 
what  woman  does  not  ?),  but  the  custom  of 
spending  days  in  bargain-hunting  is  un- 
known in  Winnipeg,  and  long  may  it 
many  of  the  retail 
or  are  leaving,  for 
Archibald  Wright, 
Myron  McBride  are 
Miss  Bain,  head  of 


remain  so.  A  good 
merchants  have  left, 
foreign  markets.  Mr, 
Mr.  Turner,  and  Mr. 
among  the  absentees, 
one  of  our  leading  retail  millinery  establish- 
ments, is  now  in  New  York  selecting  fall 
stock. 

The  Imperial  Dry  Goods  Co.  have  been 
experimenting  in  manufacturing  their  own 
ready-made  blouses,  skirts,  wrappers,  flan- 
nelette underwear,  and  the  like.  They  report 
the  results  so  encouraging  that  they  are  in- 
creasing their  staff,  and  will  shortly  put  in 
an  electric  motor  to  operate  the  machines. 
They  claim  that  this  branch  does  not  inter- 
fere with  their  regular  dressmaking  depart- 
ment. 

By  next  month,  Robinson  &  Co.  will  have 
their  new  millinery  and  mantle  showrooms 
open  to  the  public.  They  bid  fair  to  be 
one  of  the  finest  rooms  for  the  purpose  west 
of  Toronto. 

This  is  always  an  extremely  busy  time  in 
the  wholesale  dry  goods  trade,  shipping  out 
orders  booked  in  June,  July  and  August. 
In  fact,  so  pressed  with  business  are  they 
that  correspondents  have  to  content  them- 
selves with  scant  attention  in  these  days. 
At  Stobart,  Sons  &  Co.'s,  everybody  seemed 
on  the  jump,  and  each  department  piled 
high  with  goods.  This  firm  does  a  very 
large  share  of  the  business  in  grain  bags, 
and,  as  the  harvest  is  earlier  than  last  year, 
these  are  moving  freely,  being  forwarded 
chiefly  in  carload  lots  direct  from  the  manu- 
facturer. Mr.  Whenery,  chief  buyer  for  the 
house,  left  on  August  9  for  Continental 
markets,  in  order  to  select  the  importations 
for  next  spring  in  good  season.  He  will  be 
absent  about  four  months. 

In  ready-made  clothing  for  men,  this  is  a 
quiet  month,  as  country  merchants  usually 
wait  until  they  can  form  a  fair  idea  of  the 
result  of  the  harvest  before  loading  heavily 
with  goods  of  this  class.  The  firm  report  a 
highly  satisfactory  summer  trade. 

Mr.  Slater,  western  representative  of  The 


Robinson-Little  Co.,  ol  London,  has  just 
returned  from  a  trip  through  the  Province 
and  Territories,  and  reports  a  first-class 
trade. 

R.  J.  Whitla  &  Co.  I  found  simply 
immersed  in  business.  On  the  first  floor, 
devoted  to  staples,  it  looked  as  if  there 
were  goods  enough  to  supply  the  entire 
country  and  yet  the  news  is  more  arriving 
every  day.  However,  they  are  being 
shipped  out  almost  as  fast  as  they  come  in. 
The  dress-goods  floor  was  not  opened  to 
inspection  as  they  were  busy  unpacking  a 
large  consignment  of  Continental  dress 
stuffs,  but,  on  the  third  floor,  Mr.  Campbell, 
the  head  buyer,  kindly  devoted  half  an  hour 
to  your  correspondent.  First  we  inspected 
the  new  furnishings  for  men,  this  department 
having  the  full  stock  of  new  goods  in  place. 
There  is  a  most  bewildering  array  of 
decoration  for  the  neck  masculine,  Irish 
linen  collars  in  the  latest  English  shapes, 
(this  is  not  an  Irish  bull)  such  as  the 
York,  Salisbury,  Rosebery,  Listernon, 
Richmond,  Regent  Street,  Westminster, 
Zola,  and    Dublin.  In     Canadian-made 

collars,  the  Strand,  Clyde,  Ascot,  Windsor, 
Hypatia  and  Henley  are  first  favorites.  A 
fine  line  of  dress  shirts  with  long  and  short 
bosoms  have  the  advantage  of  opening  both 
back  and  front.  The  ties  and  scarfs  are, 
many  of  them,  very  pretty,  particularly  the 
Derby  and  New  Osborne  shapes  in  light 
brocades  and  rich  Roman  stripes.  The 
Comet  bow  is  another  natty  tie,  while 
Emperor,  Empire  Champion,  Oban,  To-day, 
Laurier  and  Klondyke  are  also  fashionable 
neckwear. 

A  novelty  likely  to  be  popular  with  the 
men  of  the  west  is  the  black  cashmere  half- 
hose  with  soles  fleeced  on  the  inside.  Look- 
ing at  all  the  contrivances  for  the  comfort 
and  convenient  clothing  for  the  men  it  is 
marvellous  how  anyone  dares  to  say  it  is  the 
business  of  women  to  marry  and  sew  on 
their  husbands'  buttons  and  mend  their  socks. 
What  man  wants  buttons  sewed  on  when  he 
can  have  patent  adjustable  ones  ?  The 
studs,  cufflinks,  cuff  holders,  tie  holders 
and  the  like,  are  legion. 

This  firm  are  making  a  great  speciality  of 
women's  flannelette  garments,  wrappers, 
nightdresses,  chemises,  knickers  and  skirts, 
also  blouses  in  flannelette  and  fancy 
woollens,  with  laundried  collar  and  cuffs. 

A  most  comfortable  garment  for  fall  is 
the  little  Empire  coat,  in  sizes  for  young 
children  and  misses.     These  garments  have 


furred  capes  and  come  in    green,    brown, 
crimson,  bluette  and  fawn. 

Mackie  Bros,  expect  to  be  in  their  new 
store,  in  the  Trust  and  Loan  block,  in  time 
for  later  fall  trade.  The  premises  are  well 
lighted  and  conveniently  arranged. 

Miss  Maycock,  fancy  goods  and  childrens" 
wear,  has  moved  to  364  Main  street,  the 
premises  recently  occupied  by  Brown  the 
hatter.  All  her  stock  is  new  since  the  Mc- 
Intyre  fire,  and  a  novelty  is  the  souvenir 
china,  showing  views  of  historic  points  in 
Winnipeg.  E.C.H. 


SALE  OF  MILLINERY  STOCK. 

The  wholesale  millinery  stock  of  the  firm 
of  Reid,  Taylor  &  Bayne,  now  in  liquidation, 
was  sold  by  auction,  August  25,  at  58c.  on 
the  dollar.  The  purchaser  was  Mr.  Hugo 
Block,  who  was  a  partner  of  Reid,  Taylor 
&  Bayne,  and  who  is  now  a  member  of  the 
firm  of  Charles  Reid  &  Co.,  the  stock  being 
purchased  for  this  latter  firm.  There  was 
considerable  interest  taken  in  the  sale,  and 
a  number  of  wholesale  millinery  and  dry 
goods  merchants,  besides  all  the  solicitors 
for  the  different  partners  in  the  firm  of  Reid, 
Taylor  &  Bayne,  were  present.  The  stock 
was  invoiced  at  577,000.  No  one  was  per- 
mitted to  bid  who  had  not  put  up  an 
accepted  cheque  for  $ 5, 000,  and  the  terms 
of  the  sale  were  one-quarter  cash,  balance 
in  two,  four  and  six  months.  Bidding  was 
started  by  Mr.  S.  F.  McKinnon,  who  offered 
40c.  Mr.  Nicholas  Garland  went  5c.  more, 
to  45c.  Mr.  Hugo  Block  bid  46c,  andthen 
the  bidding  was  confined  to  Mr.  Block  and 
Mr.  Garland.  The  last  bid  made  by  the 
latter  was  57^c,  and  when  Mr.  Block  bid 
58c.  Mr.  Garland  dropped  out,  and  the  stock 
was  sold  to  Mr.  Block. 


A  CHINESE  TRADER'S   EXCUSE. 

A  Chinese  trader  at  Wellington,  Aus- 
tralia, known  as  William  Joe  Gett,  formerly 
a  Chinese  interpreter,  has  just  filed  his 
schedule.  Here  is  an  extract  from  his 
"  statement  of  the  causes  of  bankruptcy," 
which,  written  in  red  ink,  covered  four 
pages  of  foolscap.  After  detailing  his  trading 
experiences  the  Celestial  writes  :  "I  seemv 
troubles  endless  to  come.  I  can't  get  my 
money  to  pay.  I  am  helpless.  During  last 
three  years  over  thirty-six  creditors  support 
my  business.  During  last  two  months  not 
a  one  let  me  have  a  penny  on  tick.  Fish 
never  can  live  in  a  dry  pond  without  water. 
Engine  can't  move  along  without  well  sup- 
ply of  coal.  Boy  can't  fly  his  kite  without 
tail  on  it.  Housekeeper  pour  out  all  tea  to 
the  cup  no  refilled  water,  how  she  give  you 
more  tea  you  require  ?  All  empty  out  just 
the  way  like  my  business." 
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\  Hamilton 
Cotton  Co. 


] 


HAMILTON 


We  are  now  manufacturing  a  complete 
range  of        .... 


CHENILLE  CURTAINS 

and 

TABLE  COVERS 

In  new  and  attractive  designs. 

FOR   SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent" 


W.  B.  STEWART 

20  Front  Street  East,  TORONTO. 


NOTHING  DECEPTIVE 


ABOUT 


-*- 


Patent  Hoi 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "  North  Star  "  and  "Crescent"  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


Window 
Shades 


(WHOLESALE) 


Plain,  Dado,  Laced  and  Fringed 
Window  Shades. 

Our  specialty  is   "PIECE    GOODS." 

30-yard  lengths,  all  colors  and  widths. 


THE  PRACTICAL  RIBBON  CABINET.  ■ 


THE 


Rugman  KJindow  Shade  Co. 

Manufacturers, 

120  and  122  William  Street 
MONTREAL,  j*  jt  j* 

MAIL   ORDERS    receive  prompt  attention. 


Practical 
Revolving 
Counter 
Fixture. 

The" 
Practical 
Kid  Clove 
Cabinet. 


No.  3  Cabinet  (opens  from  four  sides.) 


NATURAL  OAK,  NICELY  FINISHED. 
SIMPLY  PULL  THE  KNOB  FORWARD  and   the  tray  opens  and  remains  so,  givine 
sufficient  room  to  replace  the  ribbons.     EVERY  DEALER,    laree  or  small,  saves  ihe  pric 
of  a  Cabinet  by   keeping  bright  and  clean  ribbons.     YOUR  RIBBONS  look   tetter,  keep 
brighter,  sell  faster,  if  displayed  in  a  PRACTICAL  RIBBON  CABINET. 

PRICE  LIST 
No.  0  size  J8i   ?s  27,    50  bolts,  $  6.00        No.  4  size  28  .  25  x  38,  325  bolts,  823  00 
No.  1  size  58  x  15  x  27,  100  bolts,     10.0J        No.  5  size  !8  x  31  x  38,  400  bolts   "26  O0 
No.  2  size  28  x  15x38,  l&Olo'ts,     13.50        No.  6  pize  28  x  39  x  38,  475  bolts,    30.00 
No.  3  size  28  x  20  x  38,  250  bolts,     18.50        No.  8  size  28  x  47  x  38,  625  bolts,    45  00 

A.    N.    RUSSELL    &    SONS    Manufacturers    ||_|0N,    N.   Y. 

WE  SELL  THROUGH  JOBBERS  ONLY. 

For  Catalogues,   Price  Lists,   Information,  etc.,  write 

J  AS.  JOHNSTON  &  CO.  -  -  Montreal 

JOHN  MACDONALD  <£  CO.  •  -  Toronto 

JOHN  M.   GARLAND  -  Ottawa 
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FIFTY    YEARS'    CHANGES    IN 
MANCHESTER. 

TI 1 1  demolition  of  a  Manchester  ware- 
house, which  was  opened  in  1 85 1 ,  has 
inspired  a  correspondent  of  The  City  News, 
Mr.  G.  Morris,  to  give  some  interesting 
reminiscences  of  business  life  in  Manchester 
50  years  ago.  Those  were,  indeed,  palmy 
days  for  manufacturers  and  merchants  en- 
gaged in  the  cotton  trade,  and  for  the  city 
they  enriched  by  their  enterprise.  What 
strikes  us  most  in  reading  Mr.  Morris'  letter 
is  the  difference  in  the  business  methods  of 
then  and  now.  The  principals  made  their 
,£100,000  a  year,  and  were  not  without 
knowledge  of  business  and  capacity  for 
management.  But  they  thought  it  worth 
while  to  employ  good  men  at  high  salaries, 
and  to  leave  them  a  considerable  amount  of 
independent  initiative.  Prices  seem  to  have 
been  to  a  very  great  extent  fixed  by  the 
salesmen  and  buyers,  and,  says  Mr.  Morris, 
'*  as  long  as  there  was  a  good  profit  at  the 
end  of  the  year  the  governors  were  content, 
and  did  not  interfere."     And  now  ! 

How  few  foreign  customers  do  we  now  see 
in  the  market  !  The  young  buyers  dare  not 
pay  a  halfpenny  or  even  a  farthing  apiece 
more  than  their  limits,  and  the  worried 
salesmen  often  have  to  go  half-a-dozen 
times  backwards  and  forwards  before  they 
can  fix  up  an  order  ;  and,  when  it  is  done, 


how    often    is   it  merely  to  keep   looms    or 
machines  running  ? 

But  in  the  old  days  they  had  to  work — 
There  was  no  five  o'clock  business  then. 
We  frequently  had  to  stay  till  ten  or  twelve 
o'clock  at  night,  during  the  season.  But 
all  that  was  amply  compensated  for  by  the 
pay,  good  annual  advances,  our  salaries 
commonly  doubling  every  two  or  three 
years. 

Mr.  Morris'  conclusion  is  that  "the  past 
was  all  energy,  expansion,  enterprise,  cour- 
age, rewarded  by  success  and  a  good  profit. 
The  present  is  timidity,  narrowness,  tricki- 
ness,  poor  pay  and  stagnation,  with  little  or 
no  profit  after  all."  Mr.  Morris  is,  per- 
haps, unduly  pessimistic,  and  we  think  his 
conclusions  somewhat  too  general  in  their 
character. — London,  Eng., Drapers'  Record. 


BUYERS  IN   THE   MARKET. 

Among  the  buyers  who  visited  Toronto, 
during  the  last  week  in  August,  were  :  A. 
E.  French,  Sundridge  ;  A.  K.  Anthony, 
Gait  ;  D.  Spencer,  Victoria,  B.C.;  D.  W. 
Ross,  Parry  Harbor  ;  E.  A.  Jaffray,  Bolton; 
E.  G.  Hall,  Rat  Portage  ;  D.  J.  Davis, 
Thamesville  ;  Richard  Babb,  Mitchell  ;  J. 
Lindsay,  Southampton  ;  Mr.  Cressman,  of 
Cressman  &  Bowman,  Berlin;  Mr.  Preston, 
of  the  N.  R.  Preston  Co.,  Limited,  Winni- 
peg ;  Mr.  Whalen,  of  Hamilton  &  Whalen, 
Fort  William  ;   Mr.  Robinson,   of  Robinson 


&  Hamilton,  Moose  Jaw  ;  James  E.  Rice, 
Rat  Portage  ;  Mr.  Heald,  of  the  Wm.  Heald 
Co.,  Port  Arthur  ;  Mr.  Smith,  of  the  North 
Bay  Trading  Co.,  North  Bay  ;  Mr.  Ogel,  of 
H.  H.  Layfield,  Vancouver  ;  Mr.  Beck,  of 
the  C.  Beck  Manufacturing  Co.,  Pene- 
tanguishene;  Mr.  Sales,  of  Sales  &  Haliday, 
Merlin  ;  Mr.  Strowe,  of  Strowe  &  White, ^^ 
Brandon;  H.  L.  Heath,  Huntsville  ;  \V.  T  f 
JI.  Mclndoo,  Wingham  ;  W.  H.  Roach, 
Windsor,  N.S. ;  Mr.  Cameron,  of  McLean 
&  Cameron,  Crapaud,  P.  E.  I.;  Joseph 
Corkey,  St.  John,  N.B.,  J.  F.  Brownscombe, 
Uxbridge  ;  Mr.  Geldert,  of  G.  D.  Geldert 
&.  Co.  Windsor,  N.S. 


CHANGE  IN  FIRM. 

D.  C.  Wilcox  has  withdrawn  from  the 
firm  of  Robertson,  Lindsay  &  Wilcox,  dry 
goods  merchants,  St.  Thomas,  and  the 
business  will  hereafter  be  conducted  by 
James  Robertson  and  W.  J.  Lindsay. 


THE    GLOVE    TRADE. 

The  Review  is  informed  by  Messrs. 
Perrin,  Freres  &  Cie.  that  they  have  already 
delivered  most  of  their  fall  orders.  The 
quality  of  their  goods  this  season  is  as  good 
as  ever,  and  the  shades  are  perfect.  They 
have  a  large  stock  on  hand  from  which  they 
can  supply  the  trade. 


Bustles 

Full  range  of  new  shapes. 

THE  IMPERIAL 
HIP  PAD. 

The  latest  novelty. 


Sample  Orders  Solicited. 


Brush  &  Co. 


Toronto 


fj-eneral  Merchants 

3&^        -o 
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May  have  a  copy  of  them  sent  free 
at  any  time  they  wish  to  consult 
the  advertising  columns.  Special 
clubbing  rates  on  application. 


and  other  Dealers,  who  are  regular 
subscribers  to  THE  DRY  GOODS 
REVIEW,  wishing  copies  oi 

THE  CANADIAN  GROCER. 

THE  CANADIAN  HARDWARE  AND 

METAL  MERCHANT. 
THE  BOOKSELLER  AND  STATIONER. 
THE    CANADIAN   PRINTER    AND 

PUBLISHER. 


The  MacLean  Publishing  Co*,  Limited 


MONTREAL. 


TORONTO. 


Corsets  Without  Whalebone. 

Invented  by  a   Doctor. 

Our  Corset,  "  Nature,"  fills  a  gap  existing  since  the  invention 
of  the  Corset.  No  more  internal  troubles,  no  more  infirmities 
caused  by  the  ordinary  corset. 

The  numerous  testimonials  and  orders  which  reach  us  from 
every  side  are  an  evident  proof  of  its  great  value. 

We  have  a  special  pattern  of  this  Corset  for  ladies  troubled 
by  an  excess  of  fat  at  the  abdomen,  and,  moreover,  this  trouble 
is  overcome  by  the  usage  of  this  Corset,  which  is  for  sale  by  the 
S.  CARSLEY  CO. 

This  Corset  is  made  and  sold  by  the  "  PARISIAN  CORSET 
CO.,"  already  renowned  through  the  celebrated  P.  C.  Corset. 


The  Stiffly 
Corseted  Woman 


is  now  a  thing  of  the  past  — 
the  up-to-date  belle  strives  for  comforl 
ami  health.     The 

HYGEIAN  WAIST 

universally  recommended  by  leading 
physicians,  lends  stylish  grace  to  tin- 
figure,  hence  its  popularity  with  ladies 
of  fashion. 

Can  he  iAiiitnlried   With»ut  Injury. 

Sold  by  all  the  Leading  Merchants. 


>V 


I    li    1:1    1'     is 


The  Crompton  Corset  Co.,  Limited,  Toronto. 
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HOTELS  FOR  COMMERCIAL  MEN. 

Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  1! Hotel  Victoria 

j  "  "     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 

the ^ 

CANADIAN   COLORED 
COTTON 
MILLS  COMPANY 

•  • 

Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 

££.™5£  D-  MORRICE,  SONS  &  CO.,  Agents 

MONTREAL  and   TORONTO 


THE  PRESS 

CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    BUREAU 

Board  of  Trade,  MONTREAL 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
COMPANY. 


FIRE 
A1SD 
MA  RUSE 


Head   Office 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 
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STAUNTON " 


Wall  Papers 

Our  travellers  are  making  selling  records — proof  that  our  Season 
t 898-99  Samples  are  right  popular  patterns,  from  the  lowest 
to  the  highest  grade,  and  that  prices  are  no  barrier  to  big 
business. 


Visitors  to  Toronto  Fair 

Are  heartily  welcomed    to  visit  the  factory — pleased   to   show 
you  through — and  get  acquainted — take  Yonge  St.  car. 


EXTRACT— from  a  letter  received   recently  from  one  of  our  customers — 
Your  paper  was  the  best  I  ever  had  at  the  money,  and  I  shall,  when  the  time 
comes  around,  call  on  you  for  afresh  supply.  " 

JVI.  Staunton  &  Co. 


MANUFACTURERS 


TORONTO 


t 
t 
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WESTERN    RETAILERS'    EXPERIENCES. 

THE    METHODS   FOUND   BEST   IN    PUSHING    SALES. 

THE  VALUE   <>l-    SPECIAL   SALES— LOW    IKK  ED    LEADERS— WINDOW    DRESSING  A  FACTOR  — 

LOCAL   ADVERTISING    IN   THE   PRESS   AND   OTHERWISE. 

I~"N  IFFERENT    methods    suit     different 


suit 
places.  What  one  merchant  suc- 
ceeds with  may  not  give  results  to  some 
other.  Hut  a  comparison  of  ideas  is  always 
valuable.  The  Chicago  Dry  Goods  Review 
has  interviewed  several  western  merchants 
and  has  recorded  their  experiences.  One, 
the  proprietor  of  a  large  general  store  in  a 
thriving  town,  said  : 

"  The  city  in  which  we  are  located  is  an 
ideal  one  in  many  respects  for  a  good, 
hustling  department  store,  and  about  three 
years  ago  we  decided  to  run  our  business 
on  that  plan.  There  was  at  that  time 
no  department  store  in  the  place,  and 
we  still  hold  the  field  alone.  The  city 
has  3,000  inhabitants,  and  the  business 
interests  are  well  supported  by  railroad 
shops,  a  number  of  factories  and  a  large 
surrounding  agricultural  territory.  We  also 
have  a  State  institution  that  employs  a  large 
number  of  well  paid  people.  Few  towns  are 
so  favorably  situated. 

FREQUENT    SPECIAL    SALES. 

"  We  follow  the  custom  of  the  city  depart- 
ment stores  in  having  frequent  sales,  and 
each  time  we  give  the  people  something 
that  they  cannot  fail  to  see  is  a  bargain  and 
which  makes  a  lasting  impression  on  them. 
Last  fall  we  had  a  sale  on  prints  which  was 
a  great  success.  We  advertised  to  sell  10,- 
000  yards  at  2c.  They  cost  us  3>£c.  By 
nine  o'clock,  the  time  set  for  the  sale  to 
commence,  the  store  was  packed  with 
women.  Prints  were  just  what  they  wanted 
at  that  time,  and  a  more  fortunate  choice  of 
an  article  on  which  to  make  a  special  price 
could  not  have  been  made.  When  we 
commenced  to  sell,  the  wrapper  girl  was 
swamped  in  five  minutes,  so  we  didn't 
attempt  to  wrap  the  goods  after  that.  All 
the  scenes  were  enacted  there  in  those  few 
hours  that  you  read  of  in  connection  with 
bargain  days  in  city  stores.  The  whole 
10,000  yards  were  soon  disposed  of. 
Enough  other  goods  were  bought  that  day 
to  make  us  come  out  about  even,  but  the 
advertising  it  gave  us  cannot  be  estimated 
in  dollars  and  cents. 

"  We  have  two  standing  bargains  which 
are  not  equalled  by  any  other  store  in  that 
part  of  the  country.  They  are  nails  at  2  yic. 
a  pound  and  thread  at  3c.  a  spool.  This 
scheme  has  been  a  great  drawing  card,  and 
it  is  known  everywhere  for  miles  about  that 
our  store  is  the  place  to  buy  nails  and 
thread.  In  all  our  advertising  we  make 
these  two  items  prominent,  and  never 
change  the  prices. 


BARGAIN  PRICES  ON  two  SMALL  LINKS. 
"  Our  method  of  advertising  has  been  the 
result  of  considerable  experimenting.  The 
papers  have  not  proved  sufficient,  and  we 
do  a  great  deal  with  posters  and  sign 
boards.  The  posters  have  the  same  matter 
on  them  that  we  would  put  in  a  newspaper 
ad.  They  are  not  so  large  but  that  they 
can  be  sent  through  the  mail.  I  use  all  the 
cuts  I  can  get,  and  always  quote  prices  in 
large  type.  I  get  them  up  in  different  styles; 
first,  a  straight  list  of  bargain  offerings,  and 
then,  perhaps,  an  argumentative  ad.,  show- 
ing the  advantage  of  buying  for  cash  and  at 
our  store,  and,  by  way  of  illustration,  quot- 
ing one  or  two  prices. 

"  We  use  hundreds  of  fence  signs.  These 
are  painted  at  odd  hours,  and  then  during  a 
quiet  week  in  trade  I  take  a  drive  through 
the  country  for  a  few  days  and  nail  them  up 
or  paint  the  fences.  The  nail  and  thread 
bargains  are  good  subjects  for  roadside  ad- 
vertising." 

THE   SATISFIED    CUSTOMER  IS  THE  BEST  AD. 

Another  merchant  with  two  stores  said  : 
"  I  believe  that  the  best  advertisement  is 
a  satisfied  customer,  and  I  always  keep  that 
fact  in  mind  when  serving  my  trade.  The 
importance  of  this  does  not  detract  from  the 
importance  of  the  regular  methods  of  adver- 
tising. I  believe  in  them,  and  try  to  adopt 
those  plans  that  are  best  suited  to  our  con- 
ditions. 

"  I  find  that  different  methods  of  adver- 
tising are  necessary  for  different  stores.  My 
partner,  who  runs  the  other  store,  follows  a 
different  course  than  I  do,  and  both  seem  to 
be  the  best  plans  under  the  circumstances. 
He  gets  out  lots  of  circulars,  quoting  prices, 
and  doesn't  have  much  to  do  with  the  local 
papers.  I  don't  believe  in  quoting  prices 
too  freely,  for  it  simply  gives  my  competitors 
a  chance  to  cut  under  me.  I  only  give  prices 
in  my  advertising  when  I  have  something 
that  I  know  can't  be  beat,  yet  I  realize  that 
the  tendency  more  and  more  is  to  attach 
prices  to  everything,  and  I  may  be  com- 
pelled to  fall  into  line.  I  do  most  of  my 
advertising  in  the  papers. 

LEGITIMATE    METHODS    PAY. 

"  There  was  a  time  whem  premium  goods 
might  be  said  to  pay,  but  that  time  is  past. 
I  have  used  them  and  gained  customers  by 
them,  but  they  have  been  overdone.  One 
is  likely  to  pay  more  than  the  trade  is  worth 
by  this  method  of  advertising.  I  have  more 
faith  in  window  dressing  and  other  legitimate 
attractions,  which,  I  believe,  are  just  as 
effective  in  a  small  town  as  in  a  city.     We 


have  limited  facilities  for  trimming  windows, 
but  we  make  the  best  of  them,  and  with 
very  satisfactory  results.  It  is  hard  to  get 
a  clerk  who  is  naturally  gifted  for  the  work. 
I  do  all  I  can  to  encourage  my  employes  to 
attempt  it,  and  usually  have  some  one  who 
is  fairly  skilled." 

BELIEVES    IN    A    LEADER. 

An  Iowa  merchant  says  he  keeps  his  store 
prominent  before  the  people  as  a  bargain 
centre  by  offering  at  all  times  some  one 
article  at  a  price  with  which  no  one  can 
compete.  "Whenever  I  come  to  market," 
said  he,  "I  look  up  some  cheap  but  useful 
article  on  which  I  get  a  price  which  will 
enable  me  to  sell  it  far  below  the  regular 
retail  price.  It  is  always  possible  to  find 
something  of  this  kind  in  a  job  lot,  and 
frequently  I  strike  a  great  bargain. 

"This  article,  whatever  it  may  be,  I  use 
as  a  drawing  card.  For  instance,  I  once 
sold  tin  cups,  ordinarily  worth  ioc,  for  3c. 
This  may  seem  like  a  very  insignificant 
matter  and  a  slight  attraction,  but  I  know 
that  hundreds  of  dollars  worth  of  trade  came 
my  way,  induced  by  those  tin  cups.  I  sold 
them  exactly  at  what  they  cost  me,  and  I 
knew  no  one  else  could  make  the  same 
price  without  a  loss.  It  has  been  the  same 
with  other  things,  and  I  consider  the  idea  a 
good  one. 

"  In  advertising,  I  am,  perhaps,  some- 
what at  a  disadvantage,  owing  to  the  lack 
of  a  good  local  paper.  I  make  use  of  the 
one  we  have  at  times,  and  will  do  so  more 
when  it  improves,  as  it  seems  likely  to,  but 
I  am  forced  to  depend  largely  upon  circu- 
lars to  make  known  any  special  bargains. 

THE    VALUE    OF    DIRECT    APPEAL. 

I  have  a  mailing  list  of  all  the  families  in 
the  surrounding  country,  as  well  as  in  the 
town,  and  every  week  or  two  I  mail  100  or 
more  letters  or  circulars.  The  names  are 
selected  according  to  the  article  or  articles 
advertised,  so  that  but  few  of  the  circulars 
are  wasted.  These  always  bring  returns. 
Circulars,  I  believe,  work  better  between 
retailer  and  consumer  than  between  whole- 
saler and  retailers.  We  merchants  get  so 
many  letters  and  circulars  that  we  usually 
throw  the  latter  in  the  waste  basket  with 
hardly  a  glance  at  them,  while  a  country 
family,  who  get  very  few  letters  of  any  kind, 
will  open  and  read  a  circular,  and,  in  all 
probability,  be  guided  by  its  contents." 


BACK    FROM    EUROPE. 

Mr.  Harvey  Falls,  of  the  firm  of  North- 
way,  Anderson  &  Falls,  Simcoe,  has  re- 
turned from  his  transatlantic  business  trip. 
He  visited  London,  Liverpool,  Manchester, 
and  other  cities  in  Britain,  and  also  the  gay 
capital  of  France.  He  sailed  from  Montreal, 
the  ship  taking  the  northern  route,  by  way 
of  Belle  Isle. 
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The  Toronto  Patent  Agency 


Limited 


CAPITAL,     -    -    $25,000. 


W.  II.  Shaw,  Esq.,  President. 

In-..  D01  ST,  Esq.,  Vice-President. 
I.  Arthi  r  M<  Mirtry,  Sec.-Treas. 


70,  So,  Si,  S2  Confederation 
Life  Building 

TORONTO,   ONT. 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
^oo  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  anv  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


Peerless 

Skirt  and  Waist 
Supporter. 


PATENTED   MAY    18TH,    1 


The  only  supporter  made  that  is  complete  in  itself;  holding 
the  skirt  up  and  the  shirt  waist  down,  without  the  necessity 
of  sewing  attachments  on  to  the  garments. 

The  supporter  is  concealed   by   waist  and  skirt  excepting 
small  sections  of  the  pins  which  the  narrowest  belt  will  cover. 


Sample  Orders  Solicited. 


BRUSH  &  CO. 


TORONTO 


pJJp  Cloth  Chart 


Price,  $4.00 


Will  measure  all  piece  goods   and   ribbons    quickly   and    accurately   without 

unwinding.     Write  for  particulars. 
Works  just  like  a  Lumberman's  Board  Rule,  just  as  simple. 
In  use  throughout  the  United  States,  in  Canada,  in  England  and  South  Africa. 
A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  cheeking  invoices. 


Canadian 
Agent: 


E.  J.  JOSELIN 

33  Melinda  St.,    Toronto,    Ont. 


Manufacturer : 
A.  E.  Putnam,  Milan,  Mich. 

Canadian  Patent,  June  25,  '97. 


RIGHTS    FOR    SALE. 


♦•H^ 


FOR   THE 


...A  good  barn 
is  not  a  good 
barn  unless  it 
has  a  good  roof. 


We  would  therefore  press  on 
you  the  importance  of  enquiring 
into  the  durability  of  our  Steel 
Shingles  before  deciding  on  the 
covering  of  your  barn. 

We  guarantee  all  our  steel  pro- 
ducts to  be  water,  wind,  and 
storm  proof  and  to  last  a  life- 
time. 

We  will  give  you 

the  benefit  of  our  32  years' 
experience  in  roofing,  our  illus- 
trated catalogues,  and  up-to-date 
information  on  these  goods  on 
receipt  of  a  post  card. 


The  Pedlar  Metal  Roofing  Co. 

oshawa,  Ont. 


II 

(I 
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SYSTEMATIC 
SAVING 


«£      <&      <&      <& 


Can  be  accomplished  by  taking  out  an 


Unconditional  Accumulative 
Endowment  Policy 


IN  THE 


Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director 
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R.  FLAWS  &  SON 


im mission  Agent* 
Manchester  Bldg>i  M'-lindaSt. 


Toronto 


J.  Walshaw*^ 


Manufacturer  of 
All  Kinds  of 


White  and 
Grey  .  .  . 


BLANKETS 


BOLTON,    ONTARIO 


Have  you  examined 

the  merits  of  any  of  the  ACETYLENE  GAS 
MACHINES  now  in  the  market  ?  If  not,  then  do  so  and 
compare  them  with  the 


Cliff-  Ward  la  w 
Generator 


It  is  the  only  absolutely  automatic  Gas  Machine  in  the  market. 
It  is  safe,  clean,  economical,  easy  to  operate,  never  heats  nor 
allows  the  burners  to  clog.     Manufactured  only  by 


The  Safety  Light  &  Heat  Co. 


♦ 


.DUNDAS,    ONT. 


Write  for  one  of  their  interesting  Booklets. 


Our  Representatives   are 
now   on   the  road  with    the   „ 
finest   line    of    Samples    of 
Wall  Paper  ever  produced 
Wait  and  see  them 
before  placing  your 
orders. 


Our  line  comprises 
from      the      cheapest 
Brown  Blanks  to  the 
finest  Embossed  Gilts, 
also  Ingrains  with 
Ceilings  and  Bor- 
ders to  match. 


Colin  McArthur  &  Co., 


1030  Notre  Dame  St. 

MONTREAL 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs     .     . 


TRADE 


BUuloiD 


Others  Genuine 


MARK 


ROMAN 


Sizes  15 

Front 
Back. 


T-^    l7'/2ln. 

P/8   In. 
In. 


I 


VULCAN  TITAN. 

Sizes  13  1218  Vz  In.  Sizes  l3'/2^20  In. 
Front  I  v*  In.  Front    2  Vz  In. 

Back  I  Vz  In.  Back    2'/4  In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
•^^^^^^^■■■r  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


ROVAL 


izes  12 
FVon 


'/2T_02O   | 
t  l'/8   In. 


n. 


EXCELSIOR. 

Zes8T_°l  l/aln. 
*  'Vioth3  >/z\n. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9V&r2\V/2\ry. 
Width  3 '/a  In. 


LUXFER  PRISMS 


The  Greatest  Invention  of  the  Victorian  Era. 
Save  Money,  Save  Eyesight,  Save  Artificial  Light. 


mm*}  J;*/    \ 

whHM                    if                       I 
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V'^ttf^r 

EL^f^j'Wriri 

j  W" 

' 

T.  EATON  CO,  LIMITED,  QUEEN  ST.  SECTION 

Lighted  with  Luxfer  Prisms. 


T.  EATON  CO..  LIMITED,  YONGE  ST.  SECTION 

Lighted  with  ordinary  glass  and  light  wells. 


All   Progressive   Merchants  are  fitting  their  stores  with    LUXFER   PRISMS,  and  save  enough 

money  on  gas  bills  to  pay  for  them  within  a  year. 


For  Catalogue  or  Estimate,  Write 


LUXFER  PRISM  COMPANY,  Limited 


58  Yonge  St.,  TORONTO 


To  the  Trade 


*J 


ESTABLISHED 
^         1X49 


September. 


SHOULD  THIS  REACH  YOU 

before  Toronto's  Industrial  Fair  is  over,  we  would 
advise  you  of  some  very  special  lines  in  Woollens, 
Carpets,  Dress  Goods,  Men's  Underwear,  Towel- 
ings,  Shirtings  and  Flannelettes,  which  we  would 
like  you  to  see  when  in  the  city. 


SHOULD  IT  NOT  REA  CH  YOU 


vvvvvvvvvvvvvivvvvvvvvvvvvvvv 


John  Macdonald  &  Co. 

Filling  Letter  orders  Wellington  and  Front  TotfOt^t'O 


a  specialty.  Streets  East, 


t 


J 


before  that  time,  our  travellers,  who  are  now  in 

the  warehouses  receiving  customers  and  preparing  5 

their  Samples  for  the  Assorting  Season,  will  show  S 

you  Samples  of  these  lines,  with  a  full  range  of  t 

regular  goods,  immediately  after  the  Exhibition,  5 
when  they  call  upon  you. 


t^^^*^^^********^ 


RUMOR    OF    A    BIG    NEW    CANADIAN    COTTON    COMPANY. 
IN        THIS      ISSUE    I  PRACTICAL    HINTS    ON    STORE    MANAGEMENT. 


r 


FAN 

'c£am 


VOL.  VIII. 


MONTREAL  AND  TORONTO,  OCTOBER,   1898. 


No.    10. 


The  Czar 


suggests  a  Congress  to 
consider  "The  most  effectual  means  of  ensuring  to  all 
peoples  the  benefits  of  peace."  We,  like  the  Czar, 
turn  our  attention  to  the  arts  of  peace  !  By  manufac- 
turing and  distributing  the  most  artistic  articles  to  be 
found  in  the  ladies'  branch  of  the  Dry  Goods  World 
such  as  .... 

SHIRTS  and  BLOUSES 
MADE-UP  LACE  GOODS 
LINEN  COLLARS  and  CUFFS 
APRONS  and   FRILLINGS 
CRAVATS,   FANS  and    PINCU5HIONS 


E.  &  H.  Tidswell  &  Co. 

3  and  -2  Wood  Street. 

Please  give  English  Reference  House.  LO  N  DO  N  ,       E  Ilg. 


WE   MANUFACTURE 

AND    SELL 

NOTHING   BUT   NECKTIES 


AND 


EVERYTHING  IN  NECKTIES 


E.  &  S.  CURRIE 


Cor.   Bay  and  Front  Streets. 


TORONTO 


A.  A.  Allan  &  Co. 


Fall  and  Winter  1898 


\ 


LADIES'  and 
GENTS' 


Fine  Furs^^ 


Respectfully  request  inspection  of  the  most  attractive  line  of  FUR  NOVELTIES  ever  submitted 
to  the  trade.  Every  Fur  department  that  will  give  our  productions  a  place  in  stock  will  secure  the 
patronage  of  the  most  critical  consumers.      Latest  Novelties  always  to  be  found  with  us. 


UJE  MANUFACTURE  ALL 
OUR  GOODS 


ASSORTMENT  LARGE 
PRICES  RIGHT 

WE  LEAD  IN  STYLES. 


lOOl   ILT  DIRECTIONS    FOR    MAKING    WINDOW    DISPLAY    APPLIANCES. 

IN      THIS    looUE  :         WHAT  date  for  thanksgiving  day? 


LISTER  4  CO. 


Limited, 


Mannincham 


Silk 
Velvets 


FOR 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk 
Plushes 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR 


Railway  and 
Street  Cars,    Etc. 


miz 


Recite  this  in  the 
Nursery. 


The  House  That  Jack 
Built." 


Air 


This  is  the  cock  that  crew  in  the  morn. 

That  awoke  the  Merchant  all  shaven  and  shorn, 

Who  to  see  Shirts  and  Overal  s  tattered  and  torn, 

That  were  bought  at  his  store,  made  him  feel  forlorn  , 

So  he  went  to  the  hotel  to  buy  him  a  horn, 

On  a  cool  and  crisp  October  morn. 

As  he  tossed  it  down  with  a  satisfied  sigh 

(Three  fingers  of  Anti-Plebiscite  rye), 

He  was  met  by  a  Drummer,  as  slick  as  pie, 

Who  requested  the  Merchant  to  come  and  buy; 

He  showed  him  the  ROOSTER    BRAND,   prices  not  high 

And  "  warranted  not  to  cut  in  the  eye." 

Gee  whizz  !  1  !  said  the  Merchant,  these  goods  are  slick, 

Just  send  me  a  thousand  dozen  quick. 

Since  then  he's  had  neither  trouble  nor  care 

For  he  sells  ROOSTER   BRAND  that  give  good  wear. 

He  sleeps  on  down  neath  a  satin  quilt 

In  a  mansion  the  ROOSTER   BRAND    has  built. 

Moral— Don't  sell  rubbish  because  it's  cheap. 

Buy  "  Rooster  Brand  "  be  happy  and  get  rich. 


ROBERT  C.  WILK1NS 

MONTREAL 

Manufacturer    Shirts,    Overalls,    Working    Garments  and   Ladies'    Skirts. 


Grasett  &  Darling 

"DRESS  DEPARTMENT." 


Merchants  will  find  the  stock  in  this  depart- 
ment complete  for  sorting.  Special  values  in 
French  Serges,  Fine  Twills,  Pearl  Twills,  etc. 
Vigoreuxs  in  two-toned  effects.  Silk  and  Wool 
Fancies,  etc.  A  large  range  of  Silk  and  Wool 
Plaids.  Stock  well  assorted  in  Black  and  Colored 
Velveteens 


Great  values  in- 


BLANKETS,  FLANNEL 
SHIRTS  and  DRAWER 
HOSIERY,  Etc. 


I 


Smallware  Department  very  Attractive. 


WYLD,  GRASETT  &  DARLING 
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General  Dry  Goods 


THE   LATEST   NOVELTIES   FOR 
FALL  TRADE. 


^1 

HE  ATTENTION  OF  THE  TRADE  IS  CALLED 
TO  THE  FACT  THAT  OUR  TRAVELLERS 
ARE  NOW  STARTING  ON  THEIR  SECOND 
FALL  TRIP  WITH 

Exceptional  Values 


IN 


V^D*      .A«fr     wm^ 


<■ 


s**    ^    ^e  o^   s^  *oXN    *«$>** 


THE  LINES  ARE  COMPLETE  WITH  DRIVES  AND  SPECIAL- 
TIES THAT  WILL  MAKE  LIVELY  RETAIL  SELLING.  THE 
GOODS  ARE  IN  STOCK,  AND  CAN  BE  DELIVERED  AT  ONCE. 


S.GREENSHIELDS.SON&CO. 


Montreal  and  Vancouver,  B.C. 

sole  selling  agents  for    j  P^stle/s  Celebrated   Dress   Fabrics. 

I  rewny  s   Kid   Gloves* 
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The  Unparalleled 

'WWWWWVVWVWV'VWV 

Success  of 


'WVWWVWWWWW'VWWWI'VVWWVI 


THE  NEW  IDEA  PATTERN 


HAS  PROVOKED  THE  ENMITY  OF  ALL  ITS  RIVALS,  who  have  never  missed  an  opportunity  to  misrepresent 
us  and  our  goods  :  notwithstanding  which  our  sales  have  climbed  higher  each  season. 

In  1 897  the  increase  was  50%  over  1896  ;    in  1898  the  increase  is  40%  over  1897,  and  the  list  of  houses  now  selling  our 
goods  has  reached  the  handsome  figure  of 

2,000    FIRMS 

We  have  always  had  one  object  in  view  in  our  business  ;  that  of  furnishing 

THE  BEST  GOODS  FOR  THE  LEAST  MONEY. 

Our  method  of  doing  business  Without  a  Contract  appeals  to  the  merchant,  while   the  price  and  quality  of  the  goods 

ATTRACT  THE  PEOPLE  TO  HIS  STORE 

as  no  other  pattern  does.     We  do  not  have  to  reduce  our  price  as  others  do  to  retain  our  business,  for  we  are  now,  as  we  always 
have  been 

THE   LOWEST  IN   PRICE  and 
WE  GUARANTEE  THE  QUALITY  AS  GOOD  AS  THE   BEST 


Hence  we  keep  the  trade  we  have,  and  our  representatives  sell  in  every  town  they  visit. 
Do  you  want  the  agency  for  your  town  ? 


THE  NEW  IDEA  PATTERN  GO. 


75  Victoria 
Street  .   . 


Toronto,  Ont. 


NEW  YORK,  N.Y, 


CHICAGO,  ILL. 


Suspenders 


and 


Buttons 


ffifflJE:   C  K.  HAGEDORN,  Manager. 


t  t 
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1     BERLIN     I 

T  MARK  I 

»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

:  * 

"We  Fear  Nae  Foe." 


Fall  Samples  now  on  the  Road. 

We  are  again  showing  a  beautiful  assort- 
ment of  choice  values  which  we  feel  confident  will 
meet  the  requirements  of  the  trade. 

We  would  respectfully  solicit  a  mail  order, 
if  not  already  on  our  ever  increasing  list  of  customer^ 


Try  us. 


We  are  noted  for  filling  orders  promptly. 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 
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MISSED  BY  ONE  DAY. 


Change  in  our  add  for  last  issue 
WAS  A  DAY  LATE. 


Be   sure    YOU    DON' 


miss 


ord 


ering 


The  Morse  &  Kaley 


SILCOTON  SILKS 

EMBROIDERY  COTTON 

KNITTING  COTTON 
VICTORIA  CROCHET  THREAD 


ETC.,    ETC. 


ROBERT  HENDERSON  &  CO 

Dry  Goods  Commission  Merchants 


181  and  183 
McGill  Street, 


...MONTREAL 


-SOLE    AGENTS    FOR    CANADA, 


V 


|  Wm.  Taylor  Bailey  { 


27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


I 


Selling  Agents  for- 


E.  F.  Timme  &  Son,    Plushes,     J 


Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Finley,  Smith 
&  Co. 


Importers  of 


and 


WOOLLENS 
TAILORS' 
TRIMMINGS 

29  VICTORIA  SQUARE 

Montreal 


WM.    C.    FINLEY 
J.   R.   SMITH 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 
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THE  SILK  HOUSE  OF  CANADA. 

Our  Collection  of  Fancy  Silks  for  Spring 

1899  is  now  ready,  showing: 


WARP  PRINTED  BAYEDERE 
LATEST  PARISIAN  PLAIDS 
POLKA  DOTS  EFFECT 


CHENILLE  STRIPED  TAFFETA 
OMBRE  CHECKS 
FANCY  SATIN  STRIPES 


DAMASK  PATTERNS  IN  KAIKI 
CHINA  and  GROS  GRAIN  BROCADE,  Etc. 

Our  travellers  are  on  their  usual  routes  with  samples  of  all  these  novelties. 
Do  not  fail  to  see  our  special  lines  to  retail  50  cents. 

K.  ISHIKAWA  &  CO. 


Hanufacturers  and  Importers, 


<£  *£  Toronto  and  Yokohama, 


JAMES  JOHNSTON  &  CO. 


...Importers... 


MONTREAL 


Our  Fall  Assorting  Trade  has  now  commenced.     We  are  fully  stocked  with  all  lines  needed 
for  this  time  of  year. 

Plain  and  Fancy  Dress  Goods,  Silks,  Ribbons,  Jet  and  Fancy  Trimmings. 

Our  Hosiery  stock  is  most  complete,  Stockings  and  Underwear  in  great  variety. 

Fancy   Hosiery,   Laces,   Muslins,  Smallwares,  and  all  Staple   Dry  Goods — Foreign, 
American,  and  Canadian. 

A  well  assorted  stock  always  draws  customers. 

When  you  are  asked  for  Smallwares — have  them 
— they  sell  a  variety  of  other  goods,  and  you 
will  find  it  pays. 

We  have  them  in  quantities. 

Now  is  the  time  for  Cluze  Kid  Gloves. 
We  have  control  of  this  Glove  for  Canada. 


wwvwv»v» 


§pec 


ial  Attention 

given   to 


LETTER  ORDERS 
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■ 


Second 


i 


Manufactured 

in 
France. 


Sole  Selling  Agents  for  Canada, 


S.  GREENSHIELDS.  SON  &  CO. 

MONTREAL. 


Wreyford 

&Co. 


Manufacturers' 
Agents 


This  month  we  shall  receive 
new  styles  for  SPRING,  1899, 
from  following  English  manu- 
facturers : 


and 


Wholesale 
Importers 


McKinnon 
Building 

AND 

85  King  St.W. 

Toronto 


Young  &  Rochester 

Shirts,  Collars  and  Neck- 
wear, Dressing  Gowns  and 
Cycling  Suits. 


Tress  &  Co. 

High- class 
Hats  and  Caps. 

Latest  shapes,  Silk,  Felt  and  Straws. 


Dr.  Jaeger's 

Sanitary 

Woolen  Underwear. 

We  stock  in  the  different  qualities, 
gauze,  light,  medium,  warm  and  extra 
warm.  Every  garment  for  Ladies, 
Men  and  Children. 


FOR    WOMEN'S 


SHOWERPROOF 
SUITS 


It  differs  from  all  other  water- 
proof goods.     No  rubber  is  used  in  the 
proofing ;  hence,  no  odor.     It  is  not  a  surface 
proof,  but  is  applied  to  the  yarn,  leaving  the  cloths 
porous  to  air ;  therefore  it  does  not  overheat 

STYLISH,     DURABLE, 
HEALTHFUL,    ECONOMICAL,    COMFORTABLE. 
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►  ANADIAN   ADVERTISING  is  I"'-!  <1om<-))v  •I'lII'.    I'.    DESBARATS 
»      ADVERTISING  AGENCY,   MONTREAL. 


World  Wide  Popularity 


Tho  Delicious  Porfumo. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in    i,  i,   i,  4,  6,  8,  and  16 
ounce  Lotties. 

And  the  Celebrated 

5551  Crown  Lavender  Salts 


Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 


?-t5Af  £MS1|  THE  CROWN  PERFUMERY  CO. 

"•"M^ILONOdJW  ,77  New  Bond  St.,  London,  Eng. 


By  all  principal  dealers   in   perfumery. 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 


Manufacturers  of 


NEEDLES 


FISH  HOOKS  and 

FISHING  TACKLE. 


WINDSOR  MILLS    -    REDDITCH.  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


SOMETHING  NEW 
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Thomson's 


NEW  "  GLOVE-FITTING  ' 


Corsets. 


Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,—"  I  find  your  New  '  Glove-Fitting  '  Corset  perfect,  most  comfort- 
able to  wear  and  beautifully  finished.    I  can  think  of  no  words  that  would  describe  ita 
perfection." 

Mrs.  M.  writes,  —  "  I  hive  really  never  had  such  a  perfect  fit  before.  " 
Mrs.  G.  writes,  -"  I  have  much  pleasure  in  stating  that  1  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Glove-Fitting,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK  FOR   THOMSONS  NEW  "GLOVE-FITTING"    AND 

TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  00. 'S,  Toronto. 


CARTWRIGHT 


...Established  in  1794 

but  "UP-TO-DATE"  in  '98 


an 


D 


Spinners  and  Manufacturers  of 
the  Celebrated  .... 


Hosiery  and 


WARNERS 


LIMITED 


wibb  rfy 


Underwear 


Which   will   not  "  Cott  " 


Absolutely   Non-sb_rinkable 

Pure  Undyed  Wool  Underwear 

The  best  unshrinkable  finish,  in  the   market. 


MILLS: 


Cougbborougb,  England 


Canadian  Agonts : 


R.  FLAWS  &  SON,     MancS„gs,     Melinda  St.,  Toronto 
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Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
'Petticoat,  Vest  and 
Shawl  Wools,  Trade 

Cable  Cord  and  Soft 
Knitting  Worsteds, 


MARK 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 

Agent  for  Canada  :  Wholesale  Trade  only  supplied. 

"£££"  Montreal. 


JOHN  BARRETT, 


Brice.  Palmer  &  Co, 


MANUFACTURERS 

OF 

THE    CELEBRATED 

"EMINENT"  ^o;rsrproof 

Largest  selection  in  the  trade. 


Agents  in 


J.  E.  SNIDER  &  CO. 

5  King  St.  West 
TORONTO 


Canada 


Who  have  a  range  of  samples  for 
winter,  as  well  as  of  TaiIor=made 
Jackets  and  Capes,  Children's 
Reefers,  etc. 


Wholesale  and  Export,  90,  92,  94  and  96  City  Road 
Warehouse,  14  Cannon  Street 


Telegrams, 

"Eminent,"  London 


LONDON,  ENGLAND 


THE  CELEBRATED  OXFORD 


FLANNELETTE  AND  FLANNEL 
UNDERCLOTHING  AND 
BABY  LINEN 


Factories  : 
LONDON  BANBURY 

OXFORD  CASTLEFIN 

NEW  PRICE  LISTS  UPON  APPLICATION. 

KWVWWWW 

I.  F,  LOCUS  &  CO 
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Bought  largely  in  all  departments. 

Never  were  so  well  prepared. 

Have  special  lines  to  offer  on  each  flat. 

Buy  for  Cash  and  handle  large  lots. 

Are  always  ready  to  purchase  manu- 
facturers' overmakes  and  sample 
lots  at  a  price.  ' 

Our  Mr.  B.  B.  Cronyn  is  now  in  Europe,  and  has  secured  many  \ 
lines  well  worth  the  attention  of  buyers  visiting  the  market  I 
during  the  next  week.  .  .  .  .  .  .  .        .  / 


enabl 

uch 


us    -to    k: 


p    in 


with  the 


Are 


ASSORTING  TRADE 

and  merchants  wanting  goods  that 

Up-to-date 


and 


Good  Valu 


Should  Inspect 


Our  Travellers'  Samples, 

Call  at  the  Warehouse,  or 

Try  our  Letter  Order  Department. 


2&  ©^  Wig 


Vol.  VIII. 


MONTREAL  AND  TORONTO,  OCTOBER,   1898. 


No.   10. 


THE 

MANAGEMENT 

OF 

A 

BUSINESS. 

THE 

THIRD    OF    A    SERIES    OF    ARTICLES  ON   THE   METHODS 
OF  ADMINISTERING  THE  OFFICE  AND  THE  STORE. 
III. 

clean,  to  more  than  pay  for  the  labor  and 
time  expended  in  the  work.  Everybody 
admires  neatness,  even  though  they  may 
not  practise  the  virtue  themselves.  A  store 
that  keeps  the  outside  and  front  of  its  build- 
ing looking  bright  and  inviting  gets  trade 
enough  thereby  to  pay  for  doing  it.  The 
look  of  your  store  outside  often  determines 
whether  people  wish  to  enter  it  or  not. 


equally    necessary. 


HINTS    OX    STORE    CONTROL. 

,Y  OBSERVING  how  one  man  has 
succeeded  in  building  up  a  great  busi- 
ness, you  get  hints  for  your  own  use. 
Allowing  for  different  circumstances, 
the  principles  underlying  success  are 
identical.  Take  the  case  of  M.  Bouci- 
caut,  who  founded  the  great  Bon 
Marche  store  in  Paris.  He  reached 
the  conclusion  that  to  attract  customers 
was  good,  but  to  keep  them  was 
Therefore,  he  made  a  point  of  establishing 
confidence  between  customer  and  store.  The  rules  given  the  clerks 
were  :  1.  Don't  overrate  the  value  of  goods  ;  2.  State  the  exact 
price  at  once ;  3.  Don't  try  to  get  rid  of  shopworn  or  damaged 
goods  by  deceiving  the  customer,  in  fact,  be  the  first  to  point  out 
serious  defects.  In  order  to  inspire  confidence,  he  found  it  con- 
venient to  state  boldly  that  purchases  not  proving  satisfactory  when 
the  customer  got  home  would  be  taken  back,  or  money  refunded. 
Low  prices  were  the  means  used  to  attract  new  trade.  He  cut 
down  profits  to  a  figure  as  low  as  was  consistent  with  good  business. 
He  figured  it  out  this  way  :  If  two  merchants  invested  the  same 
amount  of  money  in  the  same  goods,  and  one  succeeded  in  turning 
his  stock  over  in  three  months,  while  it  took  the  other  a  year,  the 
first  merchant  would  get  four  times  as  much  out  of  his  investment. 
If  he  reduced  his  profit  three-fourths,  his  business,  at  the  end  of  the 
year,  would  show  as  much  profit  as  that  of  his  competitor.  These 
ideas,  we  may  infer,  were  new  in  Paris  at  that  date  and  worked  out 
profitably. 

V  THE    OUTSIDE    APPEARANCE.* 

II.  I  have  been  impressed  recently  with  the  fact  that  a  great 
many  stores  do  not  keep  the  outside  appearance  of  their  places  of 
business  as  neat  as  they  ought  to.  How  often  the  sidewalks  are 
covered  with  trash  ;  how  often  the  windows  and  doors  need  wash- 
ing ;  how  often  the  street  in  front  of  the  store  is  muddy  and 
impassable.  I  believe  it  would  be  well  for  every  storekeeper  to 
have  a  path  swept  clean  across  the  street  in  front  of  his  store.  In 
the  course  of  six  months  or  a  year  enough  trade  will  be  teiupted  to 
walk  across  the  street  to  your  store,  simply  because  the  crossing  is 


LEARNING     FROM     COMPETITORS. 

III.  I  believe  that  every  merchant  owes  it  to  himself  and  to  his 
trade  to  keep  up  with  the  times.  To  find  out  what  your  competitors 
are  doing,  and  weigh  carefully  the  good  and  bad  points  of  their 
methods.  If  their  methods  appear  to  be  good  ones,  don't  have  any 
hesitancy  in  following  them.  If  their  methods  are  bad,  that  is  the 
time  to  go  opposite  to  them.  A  storekeeper  only  injures  his  busi- 
ness by  going  contrary  to  his  competitors  when  his  competitors  are 
doing  the  right  thing.  It  is  better  to  carefully  follow  correct 
methods  that  the  more  progressive  competitor  has  avoided.  If  I 
were  the  merchant  I  would  go  to  some  clear-headed  friend  and  ask 
him  to  go  through  my  store  and  examine  every  part  of  it,  and  then 
go  through  my  competitors'  stores  and  see  what  they  were  doing. 
After  the  examination  I  would  have  this  friend  tell  me  in  what 
particular  way  I  seemed  to  be  wrong,  and  then  I  would  change  my 
methods  to  the  right  way,  no  matter  how  closely  I  might  be  follow- 
ing somebody  else.  When  I  once  get  even  with  competition  by 
having  all  their  good  points,  I  would  then  try  to  get  ahead  of  them 
by  having  some  good  points  that  they  have  not  got,  and  thus  make 
them  followers  of  me  in  the  long  run. 


*  These  and  following  hints  are  by  Chas.  F.  Jones,  New  York,  a  practical  authority. 


HOW    MUCH    AT   A    SPECIAL    PRICE  ? 

V.  When  you  make  a  special  price  on  an  article,  you  can  say 
in  your  advertisement  that  you  have  so  much  of  a  certain  class  of 
goods,  that  you  are  going  to  make  a  price  on  a  certain  article,  and, 
as  long  as  the  quantity  lasts,  you  will  give  it  to  everybody  who 
calls  for  it  in  any  reasonable  quantities.  A  retail  store  is  not  ex- 
pected to  sell  at  wholesale  or  to  supply  competitors,  but  it  ought  to 
give  the  consumer  as  many  of  any  article  as  the  consumer  can 
reasonably  be  expected  to  use.  Then,  the  question  comes  up  as  to 
how  many  is  a  reasonable  quantity,  if  you  must  have  a  limit.  That 
depends  entirely  upon  the  goods.  If  the  sale  is  upon  furniture  and 
the  item  is  a  parlor  suite,  one  ought  to  be  a  reasonable  quantity. 
You  could  limit  your  sale  to  one  customer  to  one  parlor  suite,  because 
one  parlor  to  be  fitted  up  is  about  all  any  ordinary  person  can  be 
expected  to  have,  and  you  would  be  justified  in  not  selling  more 
than  one  parlor  suite  to  one  person,  for  the  reason  that  one  is  a 
reasonable  quantity.  Again,  if  the  sale  is  on  soap,  I  do  not  think 
it  is  reasonable  to  limit  it  to  one  cake  to  a  customer,  I  should  rather 
allow  them  six  cakes  each,  and  possibly  even  a  dozen,  if  necessary, 
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because  soap  is  an  article  of  every  day  use,  and  a  great  many 
customers  buy  their  soap  by  the  dozen  or  half  dozen  cakes.  Again, 
in  a  sale  of  sugar,  I  should  not  think  it  would  be  reasonable  to 
limit  the  sale  to  one  lb.  to  a  customer,  but  would  rather  allow  them 
10  lbs.,  or  even  25  lb.,  which  is  a  sufficient  quantity  to  be  called  a 
reasonable  purchase. 

THE   RIGHT    KIM)    OF    SPECIAL   SALES. 

IV.  Special  sales  are  sometimes  an  important  factor  in  dull  sea- 
sons as  well  as  in  other  times.  If  you  are  going  to  have  a  special 
sale,  go  about  it  right,  make  a  success  of  it,  or  do  not  have  it.  Do 
not  have  a  special  sale  unless  you  have  something  special  to  sell. 
The  so-called  special  sale  of  regular  merchandise  at  regular  prices 
has  been  worn  out  long  ago.  Make  the  first  day  of  your  special 
sale  a  great  success  at  any  reasonable  cost,  and  then  those  who 
attend  this  day  will  help  the  sale  along  with  their  tongue  advertis- 
ing. First  appearances  go  a  long  way.  Do  not  start  your  sale  until 
you  are  ready,  and  then  start  it  with  a  will.  Decorate  your  store 
with  merchandise;  place  price  tickets  on  whatever  goods  you  have 
to  sell  ;  announce  your  special  sale  in  whatever  way  you  may  deem 
best,  so  that  the  public  will  know  when  to  expect  it.  Special  sales 
which  you  wish  to  repeat  from  time  to  time,  such  as  semi-annual  or 
annual  sale  of  any  line  of  goods,  will  be  found  more  profitable  on 
second,  third,  or  subsequent  sales,  than  the  first,  provided  the  first 
sale  has  been  a  success.  If  this  is  your  first  special  sale,  be  sure 
to  make  a  success  of  it,  no  matter  what  the  cost. 

employes'  remarks  overheard  by  customers. 
VI.  In  going  among  a  vast  number  of  stores,  as  I  frequently 
do,  I  hear  many  things  said  by  the  employes,  many  times  purely  in 
jest,  but  which  are  taken  in  dead  earnest  by  the  customer  who  hears 
the  remark.  Try  to  impress  upon  your  people  that  what  they  say 
to  each  other,  if  overheard  by  the  customers,  has  sometimes  a 
greater  effect  than  if  it  was  said  to  the  customer  in  person.  Many 
customers  have  the  idea  that  the  clerks  are  honest  in  their  talks  to 
the  public,  and,  therefore,  the  jesting  remarks  made  on  the  side  are 
taken  as  the  truth.  In  a  dry  goods  store  in  New  York,  some  time 
since,  at  the  dress  goods  counter  were  sitting  two  persons  making  a 
purchase.  One  was  an  employe,  permitted  to  shop  during  business 
hours,  and  the  other  was  a  customer,  just  in  the  act  of  buying  a 
dress  from  a  piece  of  gray  cloth.  The  salesman  behind  the  counter 
called  the  other  employe's  attention  to  the  same  goods,  asking  how 
it  would  suit  for  the  dress  that  the  employe  wished  to  buy.  Evi- 
dently, in  a  half  joking,  yet  thoughtless,  way,  the  employe  replied  : 
"Oh,  you  can't  beat  me  into  taking  that"  The  lady  customer 
about  to  buy  dropped  her  intended  purchase  with  a  suddenness  which 
surprised  the  salesman.  She,  perhaps,  only  heard  the  word  beat, 
and  knew  of  its  application  to  the  merchandise  in  question,  and 
felt  that  the  employe,  who  evidently  knew  what  she  was  talking 
about,  was  insinuating  that  she  was  being  beat  into  buying  the 
goods.  Here  is  another  case.  Recently,  in  a  Broadway  store, 
that  is  supposed  to  be  strictly  one  price,  a  conversation  was  carried 
on  by  two  employes,  which  evidently  made  the  dozen  or  more  cus- 
tomers who  heard  it  believe  that  the  house  was  not  as  one-price  as 
it  claimed,  but,  if  occasion  necessitated,  made  special  prices  for 
special  individuals.  The  real  circumstance,  had  it  been  known, 
was  that  a  certain  piece  of  merchandise  had  fallen  on  the  floor 
earlier  in  the  day  and  become  soiled.  The  head  of  the  depart- 
ment, whose  business  it  was  to  make  the  price  on  the  goods  to  be 
sold,  had  agreed  with  the  salesman  to  make  a  special  price  on  it 
because  it  was  soiled,  but  had  forgotten  to  say  just  what  price  it 
should  be  sold  at.  In  the  meantime,  a  customer  came  in  to  buy 
the  identical  piece,  and  the  salesman,  instead  of  walking  over  to 
the  head  of  the  department  and  asking   him  privately  what  special 


price  he  had  concluded  to  make,  sings  out  across  the  store,  so  that 

everybody  could  hear  it  :    "  Mrs.  B. wants  to  know  what  is  the 

special  price  you  will  make  her  on  this  ;  it  is  marked  75c."  The 
head  of  the  department  thoughtlessly  answered  back  :  "Sell  it  to 
her  for  50c."  The  persons  who  overheard  this,  not  knowing  the 
circumstances,  evidently  drew  a  wrong  inference  from  it. 

Watch  your  clerks,  watch  your  heads  of  departments,  and  watch 
yourself.  Caution  your  clerks  to  be  very  careful  in  their  remarks 
to  one  another,  and,  if  they  have  anything  to  say  to  one  another, 
say  it  privately  where  it  cannot  be  misunderstood. 

THE    PROFIT    LOCATED. 

VII.  There  ought  to  be  some  definite  means,  in  any  store 
carrying  separately  several  lines  of  goods,  for  the  proprietor  to 
know  which  line  is  paying  and  which  is  not.  Supposing  the  store 
carries  clothing,  shoes,  hats,  dress  goods  and  men's  furnishings, 
and  lumps  all  the  returns  together,  it  is  impossible  to  tell  where 
loss  occurs  and  where  the  largest  profit  occurs.  A  Boston  merchant 
complained  that  his  profits  were  not  satisfactory  and  called  in  an 
expert  to  determine  what  was  the  matter.  The  principal  depart- 
ments in  the  store  were  dry  goods,  carpets  and  furniture.  An  ex- 
amination showed  that  the  carpet  man  had  been  losing  the  money 
and  eating  up  the  profits  of  the  others.  This  had  not  been  dis- 
covered because  all  the  expenses  and  profits  had  been  lumped 
together.  Of  course,  there  may  sometimes  be  small  or  no  profit 
on  some  staples  that  have  to  be  carried  simply  because  you  are 
expected  to  have  them,  but  surely  these  lines  are  not  numerous. 

GETTING   THE   VALUE   OF    ECONOMY. 

VIII.  The  merchant  is  told  to  practise  economy,  and  the  advice 
is  sound.  There  is  real  and  spurious  economy.  Being  stingy  in 
the  outlay  for  necessary  expenses  is  not  true  economy.  Let  me 
illustrate  :  A  merchant  decides  that  the  store  is  not  light  enough 
and  puts  in,  at  some  cost,  one  or  two  new  windows.  But,  if  the 
windows  are  not  kept  clean,  the  outlay  is  largely  lost.  Or,  suppose 
that  the  merchant,  from  the  class  of  trade  he  does,  finds  that  it 
pays  him  to  use  good  stationery.  If  he  keeps  to  ordinary  printed 
letterheads,  as  being  just  as  good  as  the  better-looking  lithographed 
ones,  then  his  economy  is  misplaced.  Or,  assuming  that  after 
spending  a  couple  of  hundred  dollars  in  improving  the  windows, 
no  extra  labor  is  bestowed  on  trimmed  displays,  and  the  trimmer 
is  kept  so  busy  inside  the  store  that  no  additional  advantage  is 
secured  from  the  extra  window  accommodation,  then  the  expected 
profitable  result  is  not  secured  from  false  economy. 


RECIPROCITY    CONSIDERED    IN    SOME    QUARTERS. 

A  great  many  merchants,  who  came  into  town  from  local  points 
during  September,  reported  trade  in  their  districts  to  be  distinctly 
better.  Mr.  Tyndale,  of  Arthur,  Ont.,  said  that  in  his  district  the 
crops  are  better,  notwithstanding  the  injury  to  the  potatoes  by  frost 
in  July.  Merchants  were  taking  a  certain  amount  of  interest  in 
prospects  of  reciprocity  at  the  Quebec  Conference.  In  the  Arthur 
district,  for  instance,  free  trade  in  barley  would  be  appreciated,  as 
a  high  quality  of  that  article  was  grown  there.  As  the  Uniteu 
States  needed  barley,  it  was  hoped  that  something  would  come  out 
of  an  arrangement. 


THE    DISCOUNT   TO    DRESSMAKERS. 

The  dry  goods  merchants  of  Brantford,  feeling  that  they  have 
been  giving  too  liberal  discount  to  dressmakers,  decided  unani- 
mously to  allow  only  5  per  cent,  discount  on  and  after  September 
10.  This  step  was  taken  owing  to  the  close  margin  of  profit  at 
which  goods  are  handled. 
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SOME    SIMPLE    APPLIANCES    FOR    THE    TRIMMER. 
Specially  Written  for  The  Dry  Goods  R&view. 

QUESTION  often  asked  by  merchants  in 
smaller  towns  is  :  How  can  we  get,  without 
great  expense,  the  necessary  appliances  for 
displaying  goods  ? 

From  my  experience  I  find  that  the  best 
displays  can  always  be  made  at  very  little 
expense,  through  the  use  of  rudely  con- 
structed framework.  It  all  depends  on 
the  style  of  window  and  the  goods  to  be 
displayed. 

A  stand  which  I  find  suited  to  a  great  many  purposes  is  easily 
made  from  thick  carpet  felt  made  up  in  the  shape  of  a  drum.  Take, 
say,  five  yards  of  heavy  felt  paper  and  roll  it  up,  making  it  about 
one  foot  in  diameter.  Then  take  a  needle  and  some  strong  twine 
and  put  a  stitch  here  and  there  on  bottom  and  top,  so  as  to  keep  it 
from  unrolling  and  to  make  it  solid.  These  can  be  used  for  draping 
dress  goods  on,  or,  if  covered  over  with  colored  cambric,  laces  can 
be  nicely  arranged  on  them.  They  are  a  splendid  stand  for  show- 
ing handkerchiefs  and  dozens  of  other  lines  of  goods  on. 

Another  stand,  which  can  be  used  for  several  different  lines  of 
goods,  is  a  stand  made  of  a  strip,  say,  one  inch  by  two,  with  a  block, 
say,  six  inches  square  by  two  inches  thick,  which  can  be  nailed  to 
the  floor,  and  can  be  made  in  several  sizes.  It  is  merely  an  upright, 
and  can  be  used  for  dress  goods,  blankets  and  comforters,  curtains, 
etc.,  and  can  be  covered  with  bright  materials  and  used  for  hand- 
kerchiefs and  lots  of  different  things. 

If  the  trimmer  takes  his  time  and  thinks  the  thing  out  he  can 
adapt  one  style  of  a  fixture  to  dozens  of  different  articles.  Hoops 
can  be  used  to  great  advantage  in  lots  of  displays.  Ordinary  dress 
goods  boards  can  be  used  for  small  articles,  if  covered  over  with 
something  bright,  and  supported  at  the  back  with  a  strip  attached  to 
a  hinge,  so  as  to  put  it  on  any  desired  slant.  These  are  also  used 
for  clothing  shows. 

Half  circles  nailed  to  the  backs  of  windows  can  be  used  for 
draping  dress  goods,  curtains,  etc.,  on,  and  can  be  made  by  bend- 
ing a  light  strip  of  cedar  and  supporting  it  from  underneath. 

Another,  which  is  greatly  used,  is  made  in  the  shape  of  a  stairs, 
but  this  has  become  common,  although  it  is  a  splendid  stand  for 
chinaware,  glassware,  etc. 

A  splendid  stand  can  be  made  by  taking  a  block  about  one  foot 
square,  and  then  make  a  box  tubing  about  three  inches  square, 
and  stand  it  upright  on  the  block,  nail  it  at  the  bottom  and  support 
it  by  small  braces  so  that  it  will  stand  solid.  Then  make  a  large 
T  shaped  piece,  and  make  the  long  part  to  just  the  size  of  the  box 
tubing,  so  that  it  will  slide  up  and  down  easily  in  the  box.  A  hole 
$an  be  bored  at  the  side  or  back,  and  a  peg  run  in,  so  as  to  hold  it 
at  any  desired  height.  Holes  can  be  bored  down  the  sliding  strip 
three  inches  apart.  This  is  a  stand  used  a  great  deal,  and  can  be 
employed  in  almost  all  kinds  of  displays. 

The  half  circles  and  hoops  are  being  used  a  great  deal,  and  it 
only  lies  in  the  trimmer's  ability  to  use  them  in  all  sorts  of  ways. 
For  small  articles,  fancy  shapes  can  be  made,  such  as  Maltese 
crosses,  anchors,  stars,  pyramids,  etc.,  and  covered  over  and  goods 
displayed  on  them. 

Care  should  be  taken  in  making  these  stands  that  nails  do  not 
protrude.     That  would  destroy  the  goods  by  tearing.      I  find  I  can 


constiuct  lots  of  things  into  fixtures.  In 
going  through  the  housefurnishings  depart- 
ment I  often  run  across  something,  such 
as  a  towel  rack,  etc. ,  which  can  be  covered 
and  used  to  good  advantage  in  many  ways. 
Some  lines  require  a  better  fixture,  and  I 
would  advise  that  every  up-to-date  merchant  keep  a  few  nickel  fix- 
tures, as  they  always  give  a  tone  to  a  window,  and,  while  they  are 
expensive,  will  always  return  more  than  the  amount  paid  for  them. 
Mirrors  can  always  be  utilized,  and  make  the  attraction  appear 
larger  in  size.  In  conclusion,  I  may  say  that  any  clerk  or  window 
trimmer  with  a  little  thought  can  construct  dozens  of  different  kinds 
of  fixtures  from  a  few  strips  of  wood,  hammer  and  nails  and  a  saw, 
and  can  turn  each  of  these  to  various  uses  by  joining  one  to  the 
other  and  turning  them  about. — H.  Hollinsworth,  Ottawa. 


WOMEN    AS    TRIMMERS. 

It  is  evident  that  the  profession  of  window  dressing  has  not  yet 
approached  a  full  stage  of  development  from  the  fact  that  it  has 
not  been  invaded  by  the  gentler  sex  to  any  extent.  Women  are 
found  in  nearly  every  walk  of  life,  and  it  is  safe  to  say  that  the 
time  will  come,  and  that  before  very  long,  when  there  will  be  lady 
window  dressers  as  well  as  lady  clerks,  bookkeepers,  lawyers  and 
doctors.  The  male  window  trimmers  will  doubtless  look  upon 
them  as  intruders,  but  they  need  have  no  fears  that  the  services  of 
first-class  trimmers  of  either  sex  will  not  be  as  much  in  demand  for 
years  to  come  as  they  are  now.  Probably,  in  large  cities  the  lady 
trimmers  will  never  cut  much  figure  except  in  special  departments 
of  the  work. 

It  must  be  admitted  that  there  are  some  things  in  the  trimming 
of  windows  in  which  the  women  will  show  more  natural  adaptability 
than  the  average  man  who  takes  up  window  dressing  as  a  calling. 
In  color  harmony  and  tasteful  draping  women  are  generally  sup- 
posed to  have  a  natural  talent.  They,  at  least,  have  more  to  do 
with  such  things  than  men,  and  their  experience  stands  them  in 
good  stead  whenever  matters  of  decorating  are  placed  in  their  hands. 
This  same  experience  is  what,  under  certain  circumstances,  will 
draw  women  into  window  dressing. 

There  is  much  about  window  trimming  that  a  lady  cannot,  or 
would  not  do,  and,  for  that  reason,  she  is  not  likely  to  cause  many 
men  to  lose  their  jobs.  In  a  metropolitan  store,  for  instance,  the 
life  of  a  trimmer,  between  hot  windows  and  cold  windows,  night 
work  and  long  hours,  is  rather  rigorous,  and  is  about'  as  peculiarly 
adapted  to  men  as  is  blacksmithing  or  any  other  masculine  trade. 
The  carpentering,  and  any  amount  of  such  dirty  work  that  falls  to 
the  lot  of  the  trimmer,  also  precludes  the  possibility  of  a  woman 
becoming  an  all-round  window  dresser. 

It  is  in  smaller  cities  and  towns  that  a  woman  can  be  best  used 
in  the  windows,  and,  if  she  will,  she  can  become  of  great  service  in 
this  department  of  store  advertising.  What  the  average  merchant 
wants  is  some  one  with  good  taste  who  can  oversee  the  window 
decorating  in  connection  with  other  work  in  the  store.  A  woman 
is  just  as  well  fitted  for  this  kind  of  work  as  a  man,  and,  as  stated 
above,  on  account  of  her  previous  experience  in  matters  of  color  har- 
mony, draping,  etc.,  will  do  better  at  it  at  first  than  the  male  clerk. 
She  certainly  should  not  be  kept  out  of  this  work  just  because  it 
customarily  belongs  to  men. 

In  a  certain  specialty  store  in  Chicago,  there  are  a  pair  of  show 
windows  of  which  a  young  lady  has  charge.  The  nature  of  the 
goods  makes  heavy  work  unnecessary,  and  she,  therefore,  has 
practically  no  assistance.  The  store  is  not  prominently  located,  so 
the  window  trims  don't  get  the  notoriety  they  deserve,  but,  from  the 
fact  that  there  has  been  no  change  of  trimmers  in  that  store  for 
several  years,  it  is  evident  that  the  proprietors  are  well  satisfied,  as 
they  ought  to  be,  with  the  way  the  work  is  done.     The  young  lady 
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does  not  devote  her  whole  time  to  the  trimming  of  the  windows, 
having  other  work  in  the  store,  but  that  has  gradually  grown  to  be 
an  important  part  of  her  work,  and  it  is  a  good  guess  to  say  that 
her  salary  has  grown,  too. 

The  woman  has  a  place  in  the  window  dressing  profession  and, 
sooner  or  later,  she  will  find  it  out.  She  has  already,  in  a  few 
cases,  and  the  conspicuous  success  she  has  made  of  it  in  each  case 
should  lead  others  to  try  their  hand.  The  merchant  who  wants  a 
clerk  with  a  side  talent  for  window  trimming  is  certainly  not  awake 
to  his  own  interests  if  he  does  not  give  the  lady  clerks  a  trial  as 
well  as  the  men. — Chicago  D.G.  Reporter. 


the  worse  for  wear,  the  department  must  stand  whatever  loss  occurs. 
This  is  slight  in  any  case,  and  more  than  made  up  by  the  increased 
sale  of  the  article  resulting  from  the  window  display. 

In  houses  where  the  department  managers  are  continuously 
fighting  the  window  trimmer  in  his  ambitious  efforts  to  attract  the 
attention  of  the  public,  the  business  manager  should  lay  the  law 
down  to  these  narrow-minded  fellows,  and  impress  upon  them  the . 
fact  that  windows  are  for  a  purpose,  and  that  the  artist  employed 
to  ornament  them  cannot  be  successful  without  the  proper  materials. 
If  the  trimmer  is  a  capable  man,  he  will  understand  what  to  use. 
He  and  the  department  heads  should  cooperate,  and  each  be  willing 
to  allow  discretion  to  settle  any  difference  in  opinion.  Under  such 
circumstances,  the  trimmer  will  do  better  service. 


NOT    TOO    EARLY    DISPLAYS. 

It  is  hardly  a  wise  policy  to  show  the  prettiest  fall  stuffs  during 
the  first  week  in  September,  when  there  is  more  immediate  prob- 
ability of  a  hot  spell  than  a  cool  one.  The  people  may  come  and 
look  at  the  goods,  but  how  many  of  them  are  ready  to  buy  ?  The 
excuse  most  retailers  or  decorators  give  for  an  early  opening  show 
is  that  their  competitor  may  get  ahead  of  them.  Suppose  he  does  ? 
It  is  pretty  well  known  that  the  crowds  which  come  are  not  buyers. 

If  Mr.  Competitor  is  so  eager  to  get  the  opinions  of  the  masses, 
let  him  go  ahead.  You  will  get  just  as  big  a  crowd  at  your  open- 
ing days  later  on,  with  a  much  larger  percentage  of  buyers.  The 
goods  will  appear  new  and  fresh,  inetead  of  having  that  stale  ap- 
pearance which  so  often  marks  high-class  novelty  fabrics  after  being 
shown  to  crowds  of  people  for  four  weeks. 

New  York  retailers  are  pretty  well  posted  on  the  fine  points  of 
storekeeping.  Their  determination  to  hold  opening  displays  during 
the  last,  instead  of  the  first,  week  in  September  should  induce 
many  a  retailer  who  has  been  pursuing  the  first  course  to  stop  and 
think.  Show  your  new  goods  when  people  are  ready  to  buy  them, 
and  not  just  to  satisfy  their  curiosity. 

Another  point  which  might  well  be  brought  to  the  attention  of 
window  dressers  everywhere,  is  that  not  a  single  store  among  those 
which  are  fighting  so  fiercely  for  business  is  using  anything  but 
plain,  sensible  displays,  wherein  goods  and  prices  are  the  predom- 
inating features.     This  is  as  it  should  be. 

THE     TRIMMER'S     DIFFICULTIES. 

An  interview  with  a  window  trimmer  employed  in  a  large  store 
in  one  of  the  prominent  cities  of  this  country,  says  The  Economist, 
elicited  the  information  that  a  trimmer's  position  is  not  an  easy  one 
by  any  means.  While  this  is  not  new  intelligence,  his  task  was 
made  difficult  owing  to  one  peculiar  feature.  "  Almost  impos- 
sible," said  he,  "  to  get  the  necessary  goods  from  departments  to 
carry  out  my  ideas  for  a  trim." 

Appeals  often  had  to  be  made  to  the  business  manager  in  order 
to  secure  some  particular  article  to  complete  a  pleasing  effect.  Of 
course,  this  invariably  offended  the  heads  of  departments,  who  for- 
got that  a  trimmer  must  look  to  the  whole  store  for  his  support. 
The  firm  expects  the  best  of  windows,  and  if  not  produced  he  alone 
is  held  responsible. 

Those  who  control  the  departments  overlook  the  fact  that  a  good 
window  display  of  the  lines  carried  facilitates  sales.  The  trimmer 
is  constantly  studying  to  help  each  department,  but  the  heads  per- 
sist in  antagonizing  him,  claiming  that  he  damages  the  nice  goods 
by  using  them  in  exterior  displays,  and  that  novelties  do  better 
work  on  the  counter  than  in  the  window. 

There  is  a  certain  amount  of  display  work  for  the  goods  of 
every  stock  to  do,  and,  if  they  come  out  of  the  performance  a  little 


LIGHTING    THE    WINDOWS. 

Have  you  studied  the  question  of  lighting  the  windows  ?  The 
fall  season  is  now  here,  and  you  had  better  see  to  this  important 
matter,  if  you  have  not  done  so,  as  much  depends  on  your  evening 
displays. 

The  writer  would  suggest  having  the  lights  so  arranged  at  the 
top  of  the  window  that  they  are  not  seen  from  the  outside.  In  this 
manner  the  goods  are  displayed  to  better  advantage.  Do  not 
throw  the  rays  straight  down,  as  most  of  your  light  will  be  lost,  but 
slant  your  reflectors  at  an  angle  of  45  degrees,  and  you  will  get 
better  results. — N.Y.  Economist. 

DISPLAY    OF    EVENING    SILKS. 

The  curtains  have  just  been  raised  in  a  window  of  one  of  the 
local  stores,  and  a  most  beautiful  collection  of  evening  silks  is  now 
on  exhibition.  The  back  of  the  window  is  draped  with  blue  plush, 
on  which  are  swung  two  medium-sized  mirrors.  Suspended  from 
the  top  of  the  window,  directly  over  the  centre  of  the  display,  is  a 
large  chandelier,  ornamented  with  glass  pendants. 

The  silks  nearest  the  background  are  all  of  delicate  tints, 
prettily  draped  in  plaited  effect  over  very  high  stands.  A  hood 
puffing  is  formed  at  the  top. 

In  front  of  these  are  brocaded  silks,  a  little  more  pronounced  in 
shade,  forming  plaited  pyramids  about  four  feet  in  height. 

In  the  foreground  are  others  of  very  striking  designs  ;  they 
spread  out  to  about  three  feet  at  the  base  and  incline  sharply  to  a 
point. 

To  finish  the  trim,  puffings  of  heavy  brocaded  satins  in  three 
shades,  pink,  Nile  and  light  blue,  run  in  different  directions  be- 
tween the  various  stands. 

As  the  materials  are  all  of  delicate  shades,  therefore  liable  to 
be  affected  by  strong  light,  a  trim  of  this  kind  should  never  remain 
in  the  window  a  great  while. 

TO     PREVENT    FROSTED    WINDOWS. 

"  Sweating  "  or  "  frosted  "  windows  are  caused»by  the  inequal- 
ity of  the  temperature  outside  and  inside  the  window.  The  proper 
way  to  avoid  this  difficulty  is  to  provide  a  method  of  ventilatio?^ 
which  shall  allow  enough  fresh  air  to  enter  the  window  to  equalize 
the  temperature.  This  can  be  done  by  cutting  a  number  of  small 
apertures  in  the  top  and  bottom  of  the  sash.  Have  them  about 
half  an  inch  in  diameter,  and  a  foot  and  a  half  apart.  The  window 
should  also  have  a  tight  partition  separating  it  from  the  store,  which 
will  keep  out  the  warm  air.  Many  stores  have  curtains  at  the  back 
of  the  windows,  for  which  reason  we  mention  the  necessity  of  a  solid 
partition.  A  cloth  dipped  in  alcohol  or  glycerine,  and  rubbed  over 
the  window  two  or  three  times  a  week,  is  also  a  prevention  against 
frosting, 
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Goods 
we  have 
to  show 
You. 


Silk  Gloves 

Lisle  G-loves 

Wool  Gloves 

Cashmere  Gloves 

Laces 

Lace  Curtains 

Scarfs 

Handkerchiefs 

Mufflers 

Shirts 

Collars 

Ties 

Braces 

Ribbons 

Trimmings 

Belts 

Underclothing 

Hosiery 

Fancy  Woollen 

Goods 
Shawls 
Velveteens 
English  and  Foreign 

Dress  Goods 
Blouses 
Umbrellas 
Corsets 
Flannels 
Flannelettes 
Yarns 
Fingerings 
Fancy  Goods 


We  are  specialists  in  Dress  Goods  and  Silks* 

Without  giving  these  departments  a  critical 
personal  examination  you  cannot  obtain  a  pro- 
per conception  of  the  stock  we  carry* 

Several  handsome  ranges  in  new  Fancy 
Black  Dress  Goods  just  received* 

Some  beautiful  designs  in  Foreign  Mohair 
Figures* 

Silk  Crepons  and  Silk  Grenadines  up  to 
$3.00  per  yard* 

You  must  carry  a  few  numbers  in  Cloths 
and  Velvets  for  Mantles*  Jackets*  Capes*  Ulsters* 
etc*     We  have  the  most  desirable  goods* 

Several  cases  of  new  Fleece  Back  Goods 
have  been  put  into  stock  this  week* 


Note — Our  travellers  are  going  out  now 
with  a  lot  of  novelties  for  Spring,   1899. 

Place  your  orders  at  once  to  ensure  early  and 
prompt    delivery. 


rophy,  Cains  &  Co. 


23  ST.   HELEN 
STREET 


& 
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WHAT   DATE   SHOULD   THANKSGIVING  DAY   BE? 

A   GENERAL    COMPLAINT    THAT    IT    IS    NOW    TOO    LATE    IN    THE    SEASON. 
MhKi  HANTS    ALL   OVER    CANADA    EXPRESS   THEIR    VIEWS   ON    liiK    BEST    DATE,    AND   THE   OBJE<  [TONS   TO   THAT   NOW    IN    VOGUE 


THERE  is  a  strong  feeling  among  the  merchants  of  Canada 
that  our  Thanksgiving  Day  is  fixed  too  late  in  the  season. 
For  some  years  past,  this  opinion  has  been  growing,  partly  because 
the  weather  has  proved  inclement,  and  partly  because  a  date  late 
in  November  seems  to  have  become  the  rule. 

On  looking  up  the  record  for  the  past  four  years,  it  appears  that 
the  dates  chosen  have  all  been  late  in  November.  For  instance, 
last  Thanksgiving  Day  came  on  Thursday,  Nov.  25  ;  in  1896,  it 
was  on  Nov.  26;  in  1895,  on  Nov.  21,  and,  in  1894,  on  Nov.  22. 
There  is  a  point  in  connection  with  the  choice  of  date  which 
deserves  consideration.  In  fact,  one  firm — that  of  G.  E.  Smith  & 
Co.,  Halifax — in  writing  us,  make  special  reference  to  it.  That  is, 
the  question  of  having  the  date  identical  with  Thanksgiving  Day 
in  the  United  States.  Certainly,  if,  as  in  1894  and  1895,  the  Cana- 
dian Thanksgiving  is  fixed  for  so  late  a  date  as  the  third  week  in 
November,  it  might  just  as  well  be  made  the  same  as  the  United 
States  day.  This  is  not  so  much  a  matter  of  neighborliness  as  a 
question  of  convenience.  There  is  a  suspension  of  business  in  both 
countries  on  Thanksgiving,  and  it  often  proves  convenient  to  have 
the  day  the  same. 

However,  the  general  opinion  seems  to  be  that  November  is  too 
late  altogether.  Climatic  conditions  are  not  the  same  in  the  two 
countries,  and  there  appears  to  be  no  sound  reason  why  the  con- 
ditions in  Canada  and  the  wishes  of  the  Canadian  people  should 
not  alone  determine  the  date  chosen.  A  large  number  of  mer- 
chants, in  different  parts  of  Canada,  have  expressed  their  views, 
and  these  are  quoted  below.  It  will  be  seen  that,  while  they  are 
not  all  agreed  upon  a  fixed  date,  they  are  nearly  all,  with  very  few 
exceptions,  of  opinion  that  the  latter  part  of  November  is  too  late. 

HALF    WAY    BETWEEN    TWO    OTHER    HOLIDAYS, 

Guillet  Bros.,  Cobourg,  Ont.  :  We  are  strongly  in  favor 
of  a  change  in  the  date  of  Thanksgiving  Day.  The  complaint  is 
general  in  and  around  Cobourg  that,  it  has  always  been  too  late  in  the 
year.  One  month  earlier,  or  the  last  Thursday  in  October,  would  be 
a  far  more  suitable  time.  The  weather  is  likely  to  be  much  better, 
and  then  the  holiday  would  come  about  half  way  between  Labor  Day 
and  Christmas. 

A.  R.  Woodyatt  &  Co.,  Ouelph,  Ont.:  We  have  no  preference 
as  to  which  month  Thanksgiving  Day  should  come  in.  It  is  all  the 
same  to  us,  but  we  would  like  to  see  it  nearer  the  middle  of  the  month, 
as  the  end  and  beginning  of  each  month  are  always  very  busy  seasons 
with  us. 

Brock  &  Paterson,  St.  John,  N.B.:  We  are  in  favor  of  a  change 
in  the  date  of  Thanksgiving  Day,  and  consider  the  last  Thursday  in 
October  a  very  suitable  date. 

A    STRONG    PROTEST    AGAINST    A    LATE    DATE. 

A.  E.  Micks,  of  Micks  &  Cox,  Peterborough,  Ont.:  Thanks- 
giving Day  has  been  so  very  late  that  it  always  rained  or  was  snow- 
ing and  really  was  no  use  for  outside  sport.  The  only  way  to  put  in 
the  day  was  to  sit  by  a  good  warm  stove  and  give  thanks,  or  be 
thankful  that  you  were  not  out  in  the  cold.  I  would  say  about  the 
last  week  in  October,  say  Thursday,  be  appointed  as  Thanksgiving 
Day,  and  if  you  can  so  bring  the  matter  before  His  Excellency  to 
have  it  changed  to  that  date,  you  will  do  a  great  deal  for  suffering 


humanity,  and  place  us  all  under  an  obligation.     Thanking   you  for 
the  interest  you  are  taking  in  the  matter. 

T.N.  Hobley,  Barrie,  Ont. :  Very  much  in  favor  of  a  change  of 
date.  Everybody  in  this  neighborhood  laments  the  lateness  of 
Thanksgiving  Day.  From  about  the  middle  to  the  last  of  October 
would  do,  while  I  think  the  last  Thursday  in  October  would  be  about 
right. 

MAKING    IT    THE    SAME    AS    IN    THE    STATES. 

Geo.  E.  Smith  &  Co.,  Halifax,  N.S. :  We  are  not  in  favor  of 
the  change  of  the  date.  We  think  the  last  Thursday  in  November 
would  be  the  best  date.  One  of  our  principal  reasons  is  that  it 
conforms  with  the  date  set  down  by  the  American  Government  to 
be  observed  as  Thanksgiving  Day.  We  do  not  mean  by  this  that 
the  Canadians  are  supposed  to  follow  the  Americans  in  every  par- 
ticular, but,  in  the  matter  of  Thanksgiving  Day,  it  looks  friendly 
for  two  nations,  side  by  side,  to  observe  the  same  day. 

Hobbs  Hardware  Co.,  London,  Ont.:  Thanksgiving  should  be 
held  directly  after  Manitoba's  and  the  Northwest's  harvests  are 
gathered,  say,  about  the  end  of  October. 

G.  A.  Richardson,  Guelph,  Ont. :  Most  decidedly  favor  a 
change  of  date.  The  last  Thursday  in  October,  or  even  earlier, 
would  be  suitable. 

T.  Driffill  &  Sons,  Bradford,  Ont.  :  We  very  heartily  agree 
with  John  T.  James,  of  Bridgeburg,  in  his  letter  in  last  issue, 
re  date  of  Thanksgiving  Day.  His  arguments  are  so  clear  and 
conclusive  that  we  think  it  quite  unnecessary  to  add  anything 
further.  There  is  just  one  thing  we  would  suggest  as  a  decided 
advantage.  That  is,  to  have  the  holiday  on  a  Friday  or  Monday. 
This  would  be  a  great  boon  to  thousands  of  our  school  teachers, 
who  could  go  to  their  homes  and  have  three  day's  rest  and  enjoy- 
ment, Friday,  Saturday  and  Sunday,  or  Saturday,  Sunday  and 
Monday.  Either  of  these  days  would  suit  the  general  public. 
We  would  very  strongly  urge  the  Monday  (say  the  last  Monday  in 
October),  as  being  the  most  suitable  that  could  be  selected.  We 
will  be  very  glad  if  you  will  press  these  views  (if  you  concur  in 
them),  on  the  Government. 

Kingan  &  Allen,  Peterboro,'  Ont.:  We  think  a  change  with 
reference  to  the  date  of  Thanksgiving  Day  would  be  a  decided  ad- 
vantage, and  consider  the  last  Thursday  in  October  a  convenient 
day  to  settle  on. 

G.  R.  Hannah,  Shelburne,  Ont.  :  Favors  a  change  in  regard  to 
Thanksgiving  Day,  as  the  last  of  November  is  generally  wet  and 
disagreeable,  and  is  heartily  in  favor  of  the  last  Thursday  in 
October. 

Pratt  &  Watkins,  Hamilton,  Ont. :  Favor  a  change  of  date,  and 
think  the  last  Thursday  in  O-tober  would  suit. 

W.  J.    Harbottle,  Cardinal,  Ont.:  Thinks  a    change   should   be* 
made,  and  approves  the  last  week  in  October. 

Bryson,  Graham  &  Co.,  Ottawa:  Favor  the  last  Monday  in 
October  as  a  date  for  Thanksgiving  Day. 


NOVEMBER    A    DISAGREEABLE    MONTH. 

J.  Fennell  &  Son,  Berlin,  Ont.:  Favor  a  change  of  date,  and 
would  recommend  the  middle  of  October  at  the  latest.  November 
is  the  most  disagreeable  month  of  the  year,  and  the  selection  of  the 
latter  part  of  it  as  a  Thanksgiving  Day  would  seem  to  be  done  for 
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the  purpose  of  testing  the  gratitude  of  our  hearts  to  the  utmost  ex- 
tremity. November  is  a  blue  month.  Select  a  bright,  pleasant 
season,  say  about  Oct.   i. 

J.  H.  Glendenning.  Sunderland,  Ont. :  Believes  in  a  change  of 
date  ;  say,  about  the  last  of  October. 

Kenny  &  Cockrill,  Gananoque,  Ont.  :  Favor  a  date  about  the 
middle  of  October.  The  last  Thursday  in  October  would  be  an 
'  improvement  on  the  date  of  past  years  ;  but  they  would  prefer 
Thursday,  Oct.  20. 

A.  Westman,  London,  Ont.,  assents  to  a  change,  and  thinks 
the  last  Thursday  in  October  a  suitable  date. 

W.  J.  McMurtry,  St.  Thomas,  Ont.,  favors  a  change  of  date. 

One  Ontario  firm,  writing  anonymously,  do  not  favor  a  change. 
Think  there  is  less  work  to  do  in  the  country  in  November,  and 
October  would  interfere  with  trade  more. 

EVEN  THE  TURKEYS  WOULD  FALL  INTO  LINE. 

John  T.  James,  Bridgeburg,  Ont.:  It  seems  to  me  that  an  earlier 
date  than  we  have  hitherto  had  would  be  an  improvement.  The 
latter  part  of  November  is  generally  stormy,  muddy  and  uncomfor- 
table, and,  as  the  almost  universal  practice  is  to  observe  "  Thanks- 
giving "  by  family  reunions,  and  similar  gatherings,  a  more  desirable 
time  would  be  the  latter  part  of  October.  Why  the  time  has  heretofore 
been  fixed  so  late  I  do  not  comprehend,  unless  it  was  simply  follow- 
ing our  United  States  neighbors,  and  this  is  not  always  the  best  thing 
to  do.  We  are  old  enough  to  strike  out  our  own  furrows,  and  in  this 
case  it  would  certainly  be  better  than  the  old  rut.  As  to  the  date 
coming  at  a  busy  time  for  the  trade,  it  is  generally  a  busy  time  from 
now  to  Christmas,  but  when  a  merchant  closes  his  store,  he  likes  to 
be  able  to  take  full  advantage  of  the  holiday,  and  get  away  from 
the  scene  of  his  work,  and  this  he  can  do  much  more  pleasantly  in 


October  than  in  November.  Of  course,  the  turkeys  must  be  con- 
sulted, because  they  would  have  to  start  earlier  or  grow  faster,  or 
both,  in  order  to  meet  the  changed  condition  of  things,  but,  no 
doubt,  they  could  be  prevailed  upon  to  begin  their  courting  a  month 
earlier  to  accommodate  the  public.  Yes,  all  things  considered,  let 
us  agitate  for  an  earlier  Thanksgiving. 

HOLIDAYS    TOO    CLOSE    TOGETHER. 

James  R.  Inksater,  Paris,  Ont.,  favors  the  first  Thursday  in 
November.  The  last  Thursday  in  October  would  be  suitable 
enough,  not  only  on  account  of  the  November  weather  being  cold, 
but  the  end  of  November  brings  Thanksgiving  too  close  to  Christ- 
mas, crowding  the  three  holidays  almost  into  one  month. 

J.  E.  Martineau,  Quebec,  points  out  that  Thanksgiving  is  not 
generally  observed  in  the  city  of  Quebec,  and  suggests  November  1 
as  a  better  date  than  that  now  chosen. 

John  Northway  &  Co.,  Chatham,  Ont.,  favor  a  change  of  date, 
and  think  the  last  Thursday  in  October  would  be  suitable. 

Geo.  Ritchie  &  Co.,  Belleville,  Ont.,  suggest  a  day  from  the 
middle  to  the  end  of  October. 

John  Hayden,  Guelph,  Ont.:  In  regard  to  the  date  that  would 
be  most  suitable  to  hold  Thanksgiving  Day,  I  certainly  would  ad- 
vocate the  latter  part  of  this  month  (September),  or  the  fore  part  of 
October.  After  those  dates  the  weather  is  liable  to  be  cold  and 
disagreeable. 

OTHER    OPINIONS    FAVOKING    A    CHANGE. 

It  will  be  noticed  that  several  firms  would  prefer  the  Thanks- 
giving to  be  on  a  Monday  or  Saturday,  so  that  a  complete  holiday, 
allowing  a  man  to  go  home  from  a  distance,  would  be  given.       It 
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Fall  Trade,  an  ex= 
tensive  range  of 
Foreign  and  Do= 
mestic  Goods. 
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in   great    variety.       Prices,    65c,    75c, 
90c,  $1.00,  $1.25,  $1.50,  $1.65,  $2.25, 


CU«|Uf|c     '"  l've'v  demand.     Special  value  in   Knitted  Shawls  at  $3  75,  $7.00, 
OliaWld     j9  OQ      Colors— Cream,  Pink,  Black,  Grey,   Cardinal. 

Wool  Wraps  and  Longs 

$3  00,  $4.00. 

fllir   Tniiri^t    WrSn     at  $IO°  's  a  seuer-      Send  repeats  for  this  line 

Dpfl    PnmfnrtPr**     (Wadded)  from  75c.  up  to$2.oo.     Values  are  twenty- 
DGU    VSUIIMUI  lul  O     five  per  cent,  better  than  last  year.     The  satteen  line 
at  $1.35   very   special 

MenS    I.  R.    COatS     (Tweed)  special  leader  at  $4.75. 
CaShmerG    HOSG— another  shipment  to  hand,  Rib.,  D90,  Dg4,  D95. 

We  have  repeated  the  best  selling  lines  in  Black  and  Colored  DreSS  Goods,  the 
sales  of  which  are  unusually  large.     Styles  new  and  attractive.     No  stock  of  old  goods. 


D 

L,Ctt6r    \JrQGrS    receive  every  care  and  attention. 
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remains  to  be  seen  what  view  the  Government  will  take  on  this 

point. 

Isaac  E.  1'edlow,  Renfrew,  Ont.,  I  think  the  change  to  a  month 
earlier  a  commendable  one.  The  last  Thursday  in  October  would 
give  us  assurance  of  much  nicer  weather  for  a  holiday.  While  on 
the  subject  of  special  holidays,  do  you  not  think  that  they  are 
multiplying  rapidly  ;  in  fact,  becoming  a  nuisance  to  the  business 
community  ? 

John  H.  Laughton,  Parkhill,  Ont.  :  Thinks  the  first  Thursday 
in  November  a  suitable  date,  while  as  to  the  last  Thursday  in 
October  that  would  be  better  than  the  last  week  in  November. 

A  Cornwall,  Ont.,  firm  say  the  last  Wednesday  in  October 
would  suit  the  trade  there. 

An  Orillia,  Ont.,  merchant  thinks  the  proposal  for  a  change  a 
very  good  idea,  and  suggests  a  month  earlier  than  usual  as  a 
suitable  date. 

Wm.  Cowley  &  Co.,  Moncton,  N.B. :  Favor  the  second  Thurs- 
day in  October  for  Thanksgiving. 

Anderson  &  Elder,  Blyth,  Ont.:  Believe  that  the  present  date 
is  too  late,  and  would  suggest  the  first  Thursday  in  November. 

A.  Primeau,  Lindsay,  Ont. :  Would  be  satisfied  with  a  change  to 
the  last  Thursday  in  October. 


NEW    MONTREAL    MILLINERY     FIRM. 

The  firm  of  Blackley  &  O'Malley,  wholesale  millinery,  Mont- 
real, has  been  dissolved.  The  business  will  be  continued  by  Wm. 
Blackley,  under  the  style  of  Wm.  Blackley  &  Co.  New  quarters 
have  been  secured  at  230  McGtll  street,  corner  of  Notre  Dame 
in  the  handsome  building  recently  rebuilt  by  James  M.  Aird.  A 
complete  stock  of  new  goods  has  been  purchased,  and  ribbons, 
flowers  and  feathers  will  be  the  new  firm's  specialty.  In  fancy  and 
ostrich  feathers  they  claim  to  have  one  of  the  best  assortments  ever 
shown  to  the  trade. 


A  ST.  JOHN  MERCHANT  IN  TORONTO. 

Mr.  Dykeman,  of  F.  A.  Dykeman  &  Co.,  of  St.  John,  N.B.,  was 
as  far  west  as  Toronto  last  month,  and  talked  with  The  Dry  Goods' 
Review  regarding  trade  in  that  locality  during  the  past  summer. 
While  it  was  quiet,  on  the  whole,  his  firm  had  done  a  better  busi- 
ness than  ever,  and  the  Autumn  prospects  were  very  good  indeed. 
During  the  summer,  the  closing  down  of  several  of  the  lumber 
mills,  which  employ  hundreds  of  people,  was  one  of  the  reasons 
why  trade  was  quiet  in  St.  John.  The  firm's  new  store,  facing 
on  three  streets  as  it  does,  is  greatly  helping  their  business. 


A    POST    CARD    WILL     BRING    ONE. 

One  of  the  best  and  most  appropriate  advertising  novelties  is 
being  sent  out  by  Nott's  Hosiery  Co.,  101  Wood  street,  London, 
England.  It  is  a  small  imitation,  in  hard  rubber,  of  a  lady's  long 
jet  black  stocking.  The  edge  and  point  of  the  toe  are  sharp,  so 
that  it  can  be  used  as  a  paper  knife  and  letter  opener. 

They  offer  to  send  one,  free  of  postage,  to  any  reader  of  The 
Review  writing  for  one  and  mentioning  this  fact. 


Blouses,  capes  and  parasols,  are  leading  features  with  Kyle, 
Cheesbrough  &  Co.,  for  Spring  1899.  They  report  having  booked 
more  orders  for  laces  and  embroideries,  for  1899  delivery,  than 
ever  before  in  the  history  of  the  firm.  There  has  been  a  big 
demand  for  their  lines  of  fancy  velvets  and  plain  and  fancy 
velveteens,  but  a  large  and  carefully  assorted  stock  has  enabled 
them  to  meet  all  orders. 


NEW  GOODS  IN  THE  WHOLESALE  TRADE. 

s    QREENSHIELDS,    son    •    CO. 

SGREENSHIELDS,  SON  &  CO.  have  added  several  novelties 
.  to  their  large  assortment  of  Swiss  embroidered  and  other 
fancy  handkerchiefs  for  Christmas  trade.  The  new  samples  will 
be  shown  by  their  travelers  very  soon,  and  goods  will  be  delivered 
in  good  time  for  holiday  trade. 

Amongst  the  large  range  of  ladies'  and  men's  printed  bordered 
handkerchiefs  shown  by  the  firm  are  the  new  imitations  of  fine 
French  cambrics,  printed  centres  and  borders  ;  beautiful  designs. 
These  goods  are  very  popular  in  Europe  and  are  selling  in  large 
quantities. 

The  firm  have  received  a  large  consignment  of  their  special 
lines  of  "Crusoe,"  "Army  and  Navy,"  "Punch  and  Judy," 
"Circus,"  and  Santa  Claus "  handkerchiefs.  These  goods,  as 
well  as  their  special  lines  of  white  lawn  handkerchiefs  in  the  new 
patent  revolving  boxes,  are  very  cheap  and  selling  rapidly.  They 
also  report  good  demand  for  their  "  Koro  "  and  "Universal" 
indigo  blue  handkerchiefs,  silk  finish. 

Messrs.  Greenshields  have  on  the  way  a  large  consignment  of 
new  fall  veilings,  including  latest  novelties  in  gauze,  net,  and  heavy 
makes  for  Fall  and  Winter  trade.  Their  agent  in  France  advises  a 
good  shipment  of  narrow  ribbons,  including  the  new  makes,  ready 
to  pleat,  in  several  styles.  These  goods  are  largely  used  for  trim- 
ming dresses,  silk  waists,  etc.,  and  are  selling  well. 

The  firm  will  show  at  once  for  holiday  trade,  a  beautiful  and 
complete  range  of  fine  valenciennes  laces,  silk  laces,  fine  orientals, 
Maltese  and  other  cotton  laces.  They  have  also  a  good  assortment 
of  chiffons,  in  plains,  embossed,  pleated,  etc.,  including  other 
novelties  for  trimming  fronts  of  waists. 

WM.    AGNEW    &    CO. 

Wm.  Agnew  &  Co.  have  just  opened  a  line  of  colored  broches, 
in  latest  effects,  that  are  having  a  large  sale. 

JAMES     CORISTINE    &    CO. 

James  Coristine  &  Co.  report  a  large  demand  this  season  for 
their  superior  make  of  coon  coats  and  jackets. 

All  the  firm's  travelers  are  now  on  the  road  with  Spring  samples 
of  felt  and  straw  hats  and  cloth  caps.  They  are  showing  an 
unusually  large  and  choice  assortment  of  samples,  which  will  com- 
mend themselves  to  intending  purchasers. 

No  felt  hat  offered  to  the  Canadian  trade  has  a  higher  reputa- 
tion for  style,  durability  and  value  than  the  "  Cooksey  "  goods, 
carried  exclusively  by  James  Coristine  &  Co.  No  high-class 
dealer  can  afford  to  be  without  a  few  lines  on  his  shelves. 

ROBERT   C.    W1LKINS. 

Eight  energetic  representatives  will  do  Canada  from  end  to  end 
for  Robert  C.  Wilkins,  this  season.     Thomas  H.  Fahey,  of  Winni- 
peg, will  represent   the    "  Rooster"   brand   in   Manitoba  and  the  '* 
Northwest,  and  will  have  permanent  quarters  in  Winnipeg. 

Tailor-made  skirts — Mr.  Wilkins  reports  big  sales  in  tweeds  for 
Fall  and  Winter.  For  Spring  he  is  showing  a  very  large  line  of 
real  Irish  crash  piques,  in  small  and  large  cords  and  fancies,  made 
in  England  and  Scotland,  specially  from  Mr.  Wilkins'  own  patterns; 
also  linen  duck,  white  duck,  etc. 

Notwithstanding  the  keen  competition  in  shirts  and  overalls, 
Mr.  Wilkins  is  steadily  increasing  his  trade  in  these  lines  with 
people  who  want  goods  they  can  depend  on. 
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QUALITY  GUARANTEED. 


We  are  still  in  the  lead  with  the  latest  novelties  and 
the  newest  shades  for  the  Spring  1899.  We  are 
showing  several  new  lines  of  surprising  value.  Our 
facilities  for  manufacturing  Kid  Gloves,  owing  to 
our  large  output,  place  us  at  the  head  of  the  Glove 
trade. 


Our  Travellers  are  now  on  the  road  with  our 
Spring  Samples,  it  will  pay  you  to  wait  and  see  what 
we  have  before  placing  any  of  your  orders. 


Our  Fall  stock  is  now  complete,  if  you  require  anything  please  send  us 
your  orders  and  they  will  be  attended  to  carefully. 


PERRIN  FRERES  &  CIE. 


5  Victoria  Square 


MONTREAL. 
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GOOD  TRADE  IN  THE  WEST. 

A    CROWD   OF    PEOPLE  AT  THE   WINNIPEG    OPENINGS. 

THE    MILLINERY    STYLES   THAT    ARE   TAKING — TASTE   shown 

IN    RETAIL   STORES — THE    "  ARCADE'S  "    NEW 

PREMISES — A     REMINISCENCE    OF 

OLD    TIMES. 

From  the  Special  Correspondent  of  The  Dry  Goods  Review. 

Winnipeg,  Sept.  26. 

BUSINESS  in  all  lines  of  dry  goods  is  splendid.  The  little 
snap  of  cold  weather  at  the  first  of  September  set  people 
thinking  of  winter  garments,  and  the  result  has  been  an  unusually 
large  sale  of  Fall  and  Winter  jackets  and  mantles.  The  millinery 
openings,  however,  are  really  the  point  of  interest  for  the  month. 

Last  Spring,  Winnipeg  had  its  first  wholesale  millinery  opening, 
when  D.  McCall  &Co.  secured  their  present  handsome  showrooms, 
and  came  to  stay  permanently  with  us.  This  Fall,  the  milliners  of 
Manitoba  had  the  advantage  of  two  wholesale  openings,  Green  & 
Co.  securing  showrooms  for  a  few  days  and  exhibiting  a  large  col- 
lection of  trimmed  hats. 

John  McRae,  representing  D.  McCall  &  Co.,  received  early 
such  indications  from  outside  that  he  would  have  a  crowd  of  visitors 
from  various  points  in  the  Province  that  no  formal  opening  was 
advertised.  The  number  of  milliners  from  the  smaller  towns  who 
took  advantage  of  the  opening  was  four  times  as  large  as  last  Spring, 
showing  clearly  how  they  appreciate  the  opportunity  thus  afforded 
them. 

Every  milliner,  of  good  judgment  and  artistic  taste,  must  rejoice 
at  the  change  to  more  subdued  colors  and  quieter  combinations. 
At  McCall's,  the  first  thing  that  struck  your  correspondent  was  the 
real  beauty  of  color  and  harmony  in  the  new  shades.  The  wood 
browns  are  a  positive  rest  to  the  eye,  and,  when  combined  with  the 
rich  shades  of  burnt  orange,  suggest  the  subdued  beauties  of  autumn 
foliage.  The  Yale  blue  is  also  a  pretty  color,  especially  for  youth- 
ful faces.  Pearl  gray  will  be  a  favorite,  and  I  saw  one  or  two  very 
pretty  combinations  of  Yale  blue  and  pearl  gray.  The  mingling  of 
three  shades  of  the  same  color  is  very  pleasing  ;  for  instance,  a 
large  hat  of  black  chenille  is  trimmed  with  three  shades  of  burnt 
orange  and  a  profusion  of  black  tips.  Wings  of  every  shape  and 
size  are  shown,  but  there  is  a  very  marked  return  to  the  use  of 
ostrich  feathers.  The  large  hat  flaring  from  the  face,  lined  with 
full  puffings  of  chiffon,  and  the  brim,  edged  with  tiny  ostrich  tips, 
dropping  to  the  face,  is  certainly  a  bewitchingly  pretty  hat.  By  the 
way,  very  many  hats  turn  directly  back  from  the  face.  This  is  not 
a  good  style  for  Winnipeg,  except  in  the  very  early  Fall,  as  the 
winds  are  so  keen  that  some  slight  protection  for  the  forehead  is 
almost  a  necessity,  and  the  ladies  who  are  investing  in  the  jaunty 
little  Napoleons  will  have  brief  season  to  enjoy  them.  They  are 
stylish  enough  to  tempt  the  heart  of  any  woman  who  can  wear  one. 
For  fuller  faces,  the  Spanish  toque  will  be  a  favorite,  with  its  high, 
pointed  front  of  soft  velvet  folds.  The  duchess,  with  the  slight 
droop  over  the  face  and  wide  ties,  reminds  one  ot  the  pictures  in 
old  copies  of  Godey's  Ladies'  Book  and  magazine,  and  is  almost 
an  exact  reproduction  of  the  styles  worn  at  the  opening  of  the 
Queen' s  reign.  The  shape  is  most  becoming,  especially  when  lined, 
as  most  of  them  are,  with  full  pleating  of  soft  chiffon.  There  is  a 
noticable  return,  to  dead  white,  rather  than  the  cream  tints  of  that 
color  ;  it  makes  a  very  handsome  combination  with  pearl  gray 
velvet,  also  with  green  and  black. 

RETAIL    OPENINGS. 

The  Hudson's  Bay  Co.'s  opening  is  always  a  great  feature  here, 
perhaps,  because  they  are  the  first  people  who  ever  held  one  in  the 
west,  and,  more  especially ,  because  their  opening  is  always  well 
worth  seeing.  Miss  Rogers,  who  is  in  charge  of  this  department, 
kindly  gave  your  correspondent  a  view  before  the  actual  opening, 


and  chatted  pleasantly  about  the  new  styles  and  shades,  drawing 
attention  to  the  harmony  of  color  and  the  improvement  in  shapes 
for  the  season.  "Almost  everything,"  said  Miss  Rogers,  "is 
trimmed  directly  to  the  front  and  with  a  broad  effect,  and,  as  the 
majority  of  ladies  in  this  Province  are  slight,  with  oval  faces,  the 
style  will  be  almost  universally  becoming."  The  arrangement  of 
the  rooms  showed  great  artistic  taste,  the  happy  combining  of 
colors,  not  only  in  hats,  but  in  drapes,  was  beautiful.  4, 

J.  Robinson&Co. — The  large  departmental  store  of  J.  Robinson 
&  Co.,  having  for  the  first  time  into  millinery,  and  having  erected 
a  large  addition  to  their  premises  especially  for  this  branch,  many 
of  the  ladies  of  Winnipeg  were  on  the  qui  vive  for  the  opening. 
However,  Miss  Jarrard.  who  is  in  charge,  found  herself  with  so 
many  orders  crowding  in  before  the  actual  opening  day  that  no 
opening  was  advertised.  However,  millinery,  like  murder,  will 
out,  and  the  jam  was  something  awful.  The  room  is  approached 
by  elevator,  and  also  by  a  handsome  spiral  staircase  from  the 
dress  goods  department.  The  light  is  well  arranged,  the  room 
spacious  and  carpeted  with  soft  green.  The  large  mirrors  and  all 
drawers  and  fittings  are  of  oak,  and  the  whole  forms  a  very  pleasant 
setting  for  the  pretty  effects  in  silks,  velvets  and  flowers.  Flowers, 
by  the  way,  are  not  at  all  so  in  evidence  as  they  were  last  Fall.  A 
few  richly-tinted  French  roses  are  all  that  are  shown.  The  Louis 
XVI.  bow  is  much  used,  and  is  a  very  effective  decoration.  In 
reply  to  the  query  "  What  do  you  find  the  most  popular  style," 
Miss  Jerrard  said  :  "This,"  holding  up  the  new  low-crowned  walking 
hat,  trimmed  with  feathers  drooping  to  the  side,  "Of  course,  I 
have  sold  all  kinds  and  styles,  and,  as  you  can  see,  the  bulk  of  my 
pattern  hats  have  disappeared,  but  this  seems  the  favorite  hat. 
The  hat  is  stylish,  and,  at  the  same  time,  very  ladylike  and  quiet, 
and  capable  of  a  very  large  variety  of  effects.  In  other  styles,  the 
berret  tops  of  jet  sequins,  steel  embroidery  on  white  kid,  steel  and 
velvet  are  great  favorites.  I  do  not  think  the  polka  dot  will  last 
through  the  season,  though  at  present  it  is  very  popular.  Short- 
backed  French  sailors  are  also  popular.  Feathers,  wings,  ospreys, 
guinea  fowl  and  pheasants'  breasts,  jets  and  steel  in  every  possible 
shape,  buckle  and  ornament,  and  shirred  rosettes  are  just  a  very 
few  of  the  bewildering  variety  set  out  to  tempt  the  purse. 

Furner  &  Co.,  "  The  Arcade,"  just  got  into  their  new  premises, 
Portage  avenue,  in  time  for  the  opening  of  their  large  stock  of  mil- 
linery. The  new  quarters  are  very  handsomely  fitted  up.  Mr. 
Furner  personally  superintends  the  buying  and  importation  of  all 
his  stock,  and  Miss  Menzies,  who  has  presided  over  the  establish- 
ment for  a  number  of  years,  usually  accompanies  him  on  his 
purchasing  trips.  The  display  of  millinery  is  very  fine  and  most 
artistically  arranged. 

Gossiping  the  other  day  with  some  of  the  real  old  timers  here, 
your  correspondent  chanced  across  the  following,  which  shows  how 
business  has  changed.  Among  the  traders  who  began  to  do  busi- 
ness hereafter  the  monopoly  of  the  Hudson's  Bay  Co.  ceased,  was 
one  John  Higgins,  and  he  seems  to  have  been  a  very  enterprising 
man.  In  fact,  your  correspondent  remembers  him  in  the  early 
eighties  when  he  was  doing  a  large  wholesale  trade.  This  story 
belongs  to  the  day  of  small  things.  My  informant  was  strolling 
down  what  is  now  Main  street,  in  1864,  when  passing  Higgins  t* 
store,  he  heard  him  say,  "  I  tell  you  I  brought  them  direct  from 
Paris,  they  are  all  the  rage  there."  Peeping  in  to  see  the  Parisian 
article  he  saw  three  tall,  solemn  Indian  women  cautiously  turning 
about  upon  their  hands  those  huge  woollen  hoods  of  awful  magenta, 
that  used  to  infect  the  country  districts  of  Ontario  in  the  time  of  our 
grandmothers.  Whether  the  Pans  bait  was  the  attraction  or  not, 
the  women  bought  the  hoods.  The  same  dealer,  also,  a  year  latter, 
imported  (from  Paris  direct  no  doubt)  the  first  crinolines,  but  they 
were  a  dead  failure  ;  the  Indian  women  would  not  have  them  at  any 
price,  E,  C.  H. 
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For  Christmas  Trade 


WE    HAVE    IN    STOCK 

SILK  HANDKERCHIEFS. 
INITIAL  HANDKERCHIEFS. 
JAPANESE  EMBROIDERED  HDKFS. 
HEMSTITCHED  CHINA  SILK  TIES. 
DRAWN-WORK  WINDSOR  TIES. 


PLAID  WINDSOR  TIES. 

SILK  MUFFLERS. 

EMBROIDERED  CHAIR  SCARFS. 

SILK  TABLECOVERS. 

ORIENTAL  EMBROIDERED  DRAPES. 


And  a  Large  Assortment  of   PLAIN  AND  FANCY  JAPANESE  SILKS. 


Samples 
will 

promptly 
be 

forwarded 
on 
application. 


ff> 


K.  Ishikawa  &  Co. 


Manufacturers    and    Importers, 

YOKOHAMA  and  TORONTO 


ALWAYS    R 


IA 


a 


Perfection"  Brand 

Down  and  Wadded  Bed  Comforters, 
Cushions,  Tea  Cosies,  Etc. 

In  ordering  the  above  brand  you  take  no  risk  whatever,  as  all  goods  so  labelled  are  fully  guaranteed 
by  us,  and,  if  not  correct  in  every  detail,  can  be  returned  (without  expense  to  the  purchaser). 
THIS    IS   A    FAIR    OFFER,  and  we   make   it  because  we  have  full   confidence   in   our  goods. 

IF  YOU   WANT   THE   BEST  VALUE    FOR   YOUR   MONEY  place   your  order 

with  us  and  you  will  get  it. 

►  GOOD  QUALITY.        HANDSOME  DESIGNS.        LOWEST  PRICE. 

Mail  Orders  given  our  best  attention. 


CANADA  FIBRE  CO.,  Limited 

Manufacturers  of  Down,  Cotton  and  Wool  Comforters  ;  Cushions  and  Tea  Cosies  of  every  description. 
OFFICE  AND  WORKS:    582  WILLIAM  STREET,  MONTREAL. 
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MOW  TO  KEEP  A  CARPET  STORE. 

HE  carpet  and  upholstery  dealers  know  too  well  that  during 
the  time  which  a  given  article  of  merchandise  reposes  on  the 
shelves  or  the  floor,  says  a  writer  in  The  New  York  Carpet  Trade 
Review,  somebody  is  paying  interest  upon  it,  and  that  this  only 
stops  when  the  article  passes  into  consumption  and  ceases  to  be 
merchandise.  Therefore,  every  legitimate  means  should  be  taken 
to  get  the  goods  changed  quickly  into  money. 

Several  factors  are  concerned,  namely:  i.  The  place  chosen 
for  the  business  ;  2.  The  position  of  the  store  in  the  place ; 
3.  The  store  itself. 

The  first  is  important,  because,  if  we  have  chosen  a  place  that 
is  already  supplied  with  carpet  stores,  our  hopes  of  success  are 
vague.  Success  depends  a  great  deal  upon  being  in  the  right 
place.  The  second  is  important,  because  very  much  indeed 
depends  upon  the  position  of  a  store.  We  must  be  on  the  right 
side  of  the  street — the  side  where  most  of  the  business  is  trans- 
acted ;  the  side  which  is  most  frequented  by  the  public — and  we 
must  see  to  it  that  our  store  is  in  such  a  position  that  it  must  be 
noticed  by  the  public.  The  third  point  is  also  important,  because 
the  public  admire  a  nice  store  ;  one  that  is  attractive. 

If  these  conditions  of  place,  position  and  store  are  correct,  we 
are  favored,  and,  with  proper  stock  and  store  furnishings,  should 
succeed.  The  stock,  by  the  way,  must  be  all  thoroughly  good 
stuff,  even  the  cheap  lines  being  good  value  for  money,  for  we 
know  by  experience  that  if  we  are  to  build  up  a  successful  business, 
our  goods  must  be  sound  and  reliable,  such  as  will  well  recom- 
mend themselves. 

It  will  pay  to  make  the  store,  if  possible,  the  most  attractive 
place  in  town.  This  is  not  so  difficult.  The  lighting  of  the  place 
must  be  well  attended  to,  for  both  inside  and  out  we  must  have  a 
thoroughly  good  light.  This  is  very  necessary,  for  nothing  looks 
worse  than  a  dingy,  half-lighted  store.  The  floor  should  be  kept 
scrupulously  clean  and  free  from  fragments  of  string  or  paper. 
Carpet  men  will  recollect  that  Stewart,  the  founder  of  first-class 
retail  trade  in  New  York,  made  a  practice  of  walking  over  his  store 
every  day  on  a  tour  of  inspection,  and  the  salesman  who  permitted 
any  trash  whatever  to  lie  on  the  floor  in  front  of  his  counter  was 
reprimanded  for  the  first  offense  and  discharged  for  the  second. 

I  know  of  a  carpet  store  which  is  often  referred  to  as  the  hand- 
somest store  in  the  place,  the  reason  apparently  being  that  the 
windows  are  always  dressed  nicely  and  the  goods  inside  arranged 
in  the  most  pleasing  manner.  Is  it  any  wonder  that  this  store  does 
the  largest  and  best  business  in  town  ?  Everything  looks  so  inviting 
that  people  at  once  conclude  that  it  would  be  a  desirable  place  to 
purchase  gsods.  In  some  cases  it  may  be  advisable  to  leave  the 
window  clear  and  allow  the  public  a  full  view  of  all  that  is  going  on 
in  the  store,  but,  personally,  I  am  inclined  to  think  that  a  window 
neatly  arranged  with  a  few  goods  would  prove  very  attractive. 

Frequently,  a  small  mechanical  effect  can  be  utilized  to  advan- 
tage in  a  window.  One  arrangement  consists  of  a  30-inch  tin 
wheel  suspended  over  a  heating  stove  back  of  the  window  space, 
and  worked  by  the  ascending  air.  The  wheel  should  be  about  10 
feet  from  the  window  and  connected  with  the  display  itself  by  ordin- 
ary No.  10  black  thread  running  over  i^-inch  pulleys,  the  shaft 
and  hangers    being  underneath  the  floor  of  the    window.     Screw 


pulleys  are  attached  to  the  ceiling,  so  that 
none  of  the  machinery  is  in  view,  except  the 
small  black  thread,  which  is  not  noticeable 
to  the  casual  observer.  The  figures  of  the 
men  may  be  cut  from  cardboard  and  painted 
in  true  woodman  colors  and  costumes.  The 
saw  which  they  are  using  is  of  tin,  about  8 

inches  long.     The  back  ground  should  be  made  up  with  carpets 

or  upholstery  materials. 

THE    ADVANTAGE    OF    A    GOOD    NAME    AND    POLICT. 

A  firm  which  pursues  a  certain  well-defined  line  of  policy,  in  the 
matter  of  price  or  quality,  reaps  a  reward.  Once  getting  an  estab- 
lished reputation  trade  can  be  held  practically  against  competition. 
A  Philadelphia  carpet  manufacturer  paid  a  marked  compliment  to 
an  English  concern  the  other  day,  which  is  reproduced  here,  not  at 
all  as  a  puff,  but  to  show  the  value  of  an  established  reputation. 
He  said  :  "  The  Crossley  people  are  the  leaders  in  England  to- 
day in  tapestries,  as  they  have  been  for  many  years  past.  They 
announce  their  prices  and  after  that  it  makes  no  difference  to  them 
what  others  do.  The  prices  are  made  to  render  a  profit,  to  which 
they  are  entitled,  and  the  buyers  may  take  the  goods  or  leave  them. 
The  Crossley  managers  know  that  lower  prices  will  not  return  a  com- 
pensating profit  and  that  other  makers  cannot  go  under  their  prices 
and  be  successful.  Many  tapestry  manufacturers  have  gone  in 
and  out  of  the  business  in  England,  who  thought  they  could  under- 
sell the  Crossleys,  but  the  latter  go  on  declaring  dividends  uninter- 
ruptedly. They  set  the  example  over  there  and  are  honored  for  it. 
They  always  pay  good  wages  and  never  cut  down  wages  to  meet 
prices  of  someone  else.  The  reputation  and  quality  of  goods 
should  be  maintained  and  prices  will  take  care  of  themselves." 

ENGLISH    STYLES    IN    CARPETS. 

Referring  to  the  prevailing  patterns  in  carpets,  an  English 
exchange  says  :  "  Several  schools  are  admirably  represented  in 
the  designs  which  are  now  being  worked  into  carpet  patterns.  The 
revival  of  medievalism,  as  reflected  by  the  Morris  school  of  design, 
is  quite  a  pronounced  feature.  Many  of  the  high-class  upholsterers 
are  demanding  a  revival  of  the  Empire  style,  which  was  in  vogue 
during  the  time  of  Napoleon  I.,  who,  it  will  be  remembered,  wanted 
to  revive  something  classical.  It  is  a  style  not  very  well  adapted 
to  the  needs  of  the  carpet  trade  and  cannot  be  long-lived.  It  needs 
to  be  manipulated  by  a  man  of  good  taste  and  sound  judgment. 

"  Designers  recognize  the  fact  that  they  must  not  be  afraid,  even 
of  extreme  novelties,  if  they  are  to  catch  the  varying  trade  breezes  ; 
and  in  many  of  the  best  quality  of  patterns  for  Axminsters  and 
Wiltons,  flowers  of  a  high  class  are  introduced.  There  is  a  marked 
tendency  for  self-colors,  but  to  make  the  carpet  salable  the  design 
must  be  relieved  with  a  little  chintz  coloring,  and  so  it  is  found  that 
even  with  many  of  the  highest  class  of  designs  there  is  a  smack  of 
commercialism  to  meet  the  needs  of  the  buyer.  Still,  after  all, 
these  are  not  the  designs  which  keep  the  bulk  of  our  looms  running. 
Nine-tenths  of  the  output  are  based  upon  the  good  old  Indian  and 
Persian  chintzes,  variously  treated,  which,  it  would  seem,  will  long 
remain  the  stock  in  trade  of  the  carpet  manufacturer.  While  in 
certain  directions  the  demand  comes  for  extreme  novelties,  the 
greater  call  is  for  a  good  superior  general  carpet,  which  will  make 
the  floor  look  warm  and  cheerful.  The  bulk  of  the  brussels  carpet 
made  is  still  of  this  stamp — a  conventional  treatment  well  colored. 
In  some  directions  there  is  an  increasing  demand  for  squares,  with 
patterns  of  rather  more  delicate  treatment  than  in  the  body  goods. 
On  all  hands,  the  statement  is  made  that  the  increased  demand 
which  set  in  last  season  for  best  qualities  of  carpets  is  fully  main- 
tained.    The  run  on  what  are  known  as  Stouts,  seems  to  be  passing 
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COLORED  SHIRTS 


IN  EVERY  STYLE  AND  PRICE. 


Self  Body,  soft  fronts, 
White  Body,  colored  fronts, 
Self  Body,  collar  attached, 

in  Boys',  Youths',  and  Men's. 

Neat,  Chaste  Patterns, 
Noisy  Patterns, 

Nobby  Patterns, 


All  Prices. 


Unde 


rwear  .  . 

Every  price  in  Balbriggans. 

All  prices  in 

Plain,  Fancy  Tints  and 
Ventilated, 
Natural  Wools, 
Fancy  Tint  Wools, 

Medium  and  light  weights.      Popular  Prices. 


Half-Hose  .  ♦ 


Seamless  Heels, 

Hermsdorf  Dye. 

Plain,  Black  Cottons, 
Tan  Cottons, 

Fancy  Plaids. 

No.  3756.  [Slack  Cotton  with  Split 
Natural  Wool  Foot,  "  Seamless  Heel," 
"OUR  SPECIALTV." 


Bicycle  Hose  .  . 

Boys',  Youths',  and  Men's. 

Fine   Range. 

FRESH  LINES  FOR  SORTING 
TRADE  IN  EVERY  DEPARTMENT. 


Matthews,  Towers  &  Co. 

73  St.  Peter  Street,  MONTREAL. 
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CARPETS  AND  CURTAINS-Contlnued. 

away — at  all   events   so  far  as  this  market  is  concerned.       In  this 

respect  the  trade  is  becoming  healthier  and  more  satisfactory." 

A  NEWLY  INVENTED  LOOM. 
An  invention,  which  may  possibly  exert  a  very  important 
influence  on  weaving,  especially  in  the  plain  trade,  is  being  ex- 
hibited just  now  in  Bradford,  England.  It  is  an  attachment  to  the 
ordinary  power  loom,  by  which  the  weft  is  fed  to  the  loom  prac- 
tically continuously.  As  is  well  known,  the  amount  of  weft  that 
can  be  carried  on  a  bobbin  or  cop  in  the  ordinary  shuttle  is 
extremely  limited,  and,  for  this  reason,  especially  when  weaving 
certain  classes  of  cloth,  the  stoppages  of  the  loom  are  so  frequent 
that  the  effective  running  time  of  a  loom  is  often  not  more  than  60 
per  cent,  of  the  apparent  possible  working  time  The  invention  has 
been  patented  by  Edward  Smith,  manufacturer,  of  Bradford,  and 
is  being  worked  by  him.  A  test,  which  has  been  made  during  a 
continuous  run  of  ten  hours,  under  the  auspices  of  the  Bradford 
Conditioning  House,  showed  that  the  loom  was  actually  weaving  for 
very  nearly  98  per  cent,  of  the  total  period  of  the  trial.  The 
apparatus  is  being  practically  tried  in  several  cotton  mills  in  Lan- 
cashire, and  is  also  about  to  be  tested  in  the  linen  trade  in  Ireland. 

TORONTO  CARPET  CO.'S  NEW  FACTORY. 

The  business  of  The  Toronto  Carpet  Mfg.  Co.,  Limited,  has 
extended  to  such  an  extent  that  the  firm  have  been  obliged  to  build 
a  new  factory.  These  works,  the  foundations  of  which  have  already 
been  laid,  will  be  situated  at  the  corner  of  King  street  west  and 
Fraser  avenue.  The  main  building  will  be  four  storeys  high  and 
205  x  93  ft.  Besides  this,  an  annex,  two  storeys  and  40  x  65  ft., 
will  be  used  for  an  office  and  warerooms.  A  dye  and  storage 
house,  two  storeys,  70  x  100  ft.,  and  a  boiler  and  engine  house,  45 
x  80  ft.,  will  also  be  constructed.  The  new  works  will  be  fitted 
throughout  with  the  most  modern  machinery,  and  will  be  furnished 
with  the  new  mill  construction  sprinkler  system.  The  works  are 
to  be  built  on  the  same  lines  as  the  noted  Model  Mills,  Phila- 
delphia, and  it  is  expected  that  great  saving  will  be  effected  in  the 
production  of  their  goods.  The  works  will  be  so  constructed  that 
the  yarn  will  be  delivered  directly  at  the  storage  room,  out  of  which 
it  will  pass  into  the  scouring  boxes,  going  thence  to  the  dye  house. 
After  dyeing  it  will  be  placed  on  the  "  drop  leg  "  of  a  dryer,  which 
conveys  it  to  the  dryer  over  the  storage  room.  It  will  be  taken  from 
here  to  the  basement  of  the  main  building,  where  all  the  winding, 
warping  and  copping  will  be  done.  The  looms  will  be  on  the 
third  and  fourth  floors,  the  ingrain  looms  on  the  third  and  the 
Axminster  and  Smyrna  rug  looms  on  the  fourth.  The  first  floor 
above  the  basement  will  be  used  for  warehouse  and  shipping  pur- 
poses. The  power  will  be  conveyed  from  floor  to  floor  by  a  vertical 
shaft,  a  new  method  of  conveying  power  in  Canada.  In  the  new 
works  there  will  be  about  75,000  square  feet  of  floor  space,  as  com- 
pared with  44,000  square  feet  in  the  present  factory.  The  same 
number  of  hands  will  be  employed,  but  the  improved  facilities  are 
calculated  to  largely  increase  the  producing  capacity  of  the  firm. 
This  increase  in  the  production,  at  about  the  same  expense,  and  the 
reduction  in  the  cost  of  insurance,  are  the  principal  economies 
effected  by  the  construction  of  the  new  works. 

The  Dry  Goods  Review  expresses  the  hope  that  every  Can- 
adian industry  may  have  the  same  energy  and  enterprise  and  the 
same  success  as  The  Toronto  Carpet  Mfg.  Co.,  Limited,  and  that 
Canadians  may  soon  learn  to  understand  that  manufactured  goods 
can  be  produced  in  Canada  equal  in  quality  and  value  to  any 
similar  line  of  goods  imported. 

NEW  YORK  REPORTS  OF  COVERINGS  IN  VOGUE. 

For  the  Fall  upholstery  trade  the  prevailing  styles  seem  to  be 
Louis   XVI.   and   Louis   XIV.  and   Empire,   says   The    New    York 


Upholstery  Review.  The  fabrics  most  in  favorare  silk  damask  and 
silk  velours,  embroidered  or  trimmed  to  carry  out  the  style  of  the 
particular  period  to  be  illustrated.  Brocatelles  are  in  demand  for 
walls,  hangings  and  furniture  coverings  For  portieres,  plain  silk 
velours  and  satins  are  in  much  favor.  Silk  damask  is  used  a  great 
deal  for  curtains.  For  furniture  coverings,  silk  brocade  in  chintz 
designs  is  a  leading  specialty. 

In  sitting-rooms  and  bedrooms  armures  will  be  used  largely  for 
furniture  coverings  and  hangings.  For  halls,  fashionable  materials 
are  figured  or  striped  velours  and  tapestries,  with  metallic  effects  in 
the  background  or  in  the  figure.  Copies  of  old  style  tapestries  are 
also  much  employed. 

In  wall  papers,  brilliant  colors — reds,  greens  and  blues — pre- 
dominate. This  is  a  marked  departure  from  the  soft,  subdued 
tones  of  last  season.  It  is  now  becoming  the  custom  for  each 
manufacturer  to  furnish  his  own  combinations  for  wall,  frieze  and 
ceiling,  especially  where  "period"  furnishing  is  desired.  The  up- 
holsterer no  longer  finds  it  practicable  to  go  to  one  manufacturer 
for  wall  paper,  another  for  ceilings,  and  so  on.  The  prevailing 
idea  now  is  harmony  throughout,  and,  alike  in  upholstering  fabrics 
and  wall  papers,  the  leading  characteristics  now  are  boldness  in 
design  and  strength  in  color. 

RICH    IDEAS    IN    FINE    DECORATION. 

In  an  uptown  house,  says  The  New  York  Upholstery  Trade 
Review,  the  principal  bedroom  has  had  the  walls  hung  with  dark 
green  burlap,  harmonizing  admirably  with  the  white  pine  wood- 
work that  has  been  painted  a  forest  green.  A  boldly  projecting 
molding  separates  the  wall  from  the  frieze,  which  has  been  richly 
decorated  with  an  elaborate  Empire  pattern,  in  which  flambeaux 
alternate  with  shield-shaped  ornaments.  The  ceiling  beams  pro- 
ject and  are  finished  in  white  enamel;  between  them  ornamental 
work,  similar  to  the  frieze,  has  been  introduced.  This  is  all  in  rich 
coloring,  reds  and  greens  predominating.  The  broad  windows  and 
doors  are  surmounted  by  panels  of  opalescent  glass,  leaded  in  flow- 
ing forms,  somewhat  flamboyant  in  type.  The  polished  oak  floor 
had  been  filled  with  green  filler  and  given  a  coat  of  green  glazing 
color  in  addition,  before  the  wax  finish  had  been  applied.  The  rugs 
that  are  strewn  here  and  there  are  rich  red  in  their  coloring.  The 
furnishings  are  all  of  antique  mahogany,  inlaid  with  holly  and 
mother-of-pearl  in  artistic  patterns. 

In  a  portiere  seen  recently  the  background  was  plush  of  a  sort 
of  mouse  color,  the  high  lights  verging  on  silver  in  a  totally  unex- 
pected manner.  Upon  this  were  thrown  bunches  of  slightly  con- 
ventionalized poppies  carried  out  with  a  soft  tone  of  heliotrope 
among  other  shades.  An  admirable  effect  was  thus  obtained  on 
the  dimly  tinted  background,  and  the  color  was  further  strengthened 
by  a  hem  of  heliotrope  plush. 

In  a  city  house  that  formerly  had  a  narrow  reception  room  in 
front,  with  a  passage  beside  it  leading  to  a  square,  dark  hall  in  the 
centre  of  the  house,  the  partitions  have  been  torn  out  to  make  an 
open  reception  hall,  leaving  the  vestibule  as  a  protection  against 
the  storms  of  winter.  The  stair  hall  has  been  half  screened  by 
light,  open  arches  of  graceful  design .  All  the  old  walnut  woodwork 
has  been  enameled  white,  and  the  heavy  walnut  and  gilt  mirror 
frame  has  been  replaced  by  a  comparatively  narrow  enameled 
molding.  The  walls  have  been  covered  with  a  tapestry  paper  of 
rich  though  dull  colors,  which  makes  a  fine  background  for  some 
handsome  oil  paintings  in  elaborately  carved  gilded  frames.  Hand- 
some rugs  have  been  spread  upon  the  floor,  and  the  furniture, 
upholstered  in  green  cut  velvet,  is  heavy  and  substantial  in  appear- 
ance. Back  of  this  hall  a  wide  archway  Jeads  into  the  parlor, 
which  is  decorated  in  the  light  tints  and  furnished  in  the  delicate 
fashion  of  the  period  of  Louis  XVI.,  affording  a  pleasing  contrast 
with  the  heavier  effects  of  the  reception  hall. 
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Imported  and  Canadian 

WOOl  16  \  USD  I*  °Lir   £reat    display    of   Woollens    and    Tailors' 

■  Trimmings  for  SPRING  of  1899  will  be  shown 

you  by  our  representatives  early  in  October.  We  would  advise  our  friends,  that  since  our  purchases 
were  made  quite  an  advance  has  taken  place  in  the  price  of  Worsted  Yarns,  but,  having  secured  our 
Spring  stock  at  the  lowest  prices,  we  will  give  them  the  advantage  of  our  foresight  ;  but,  at  the  same 
time,  would  recommend  them  to  place  orders  for  their  requirements  with  our  firm  as  early  as  they  can, 
as  a  large  Spring  trade  is  anticipated. 

Among  the  attractive  specialties  in  our  collection  will  be  found: 


A  grand  range  of  Fancy  Worsted  Suit- 
ings in  all  the  newest  colorings. 

Worsted  Trousering,  special  ranges  at 
special  prices. 

In  Trousering  the  styles  will  be  larger 
and  perhaps  bolder  in  design  than 
heretofore,  thus  giving  the  trade 
an  opportunity  of  increasing  their 
trouser  trade. 


Bel  warp  Serges  (now  a  household  name), 
will  be  found  with  increased  ranges, 
also  in  the  new  shades  of  blue. 

All  our  usual  celebrated  and  well-known 
Worsted  Twills,  Venetian  and  Vicuna 
Coatings  can  still  be  had  at  old 
prices,  with  several  telling  numbers 
added  to  them. 

In  fact  you  will  find  the  greatest  show 
of  Woollens  ever  offered. 


TO  THE  DRY  GOODS  TRADE : 

WE  WILL  SHOW  OUR  COLLECTION  OF  COSTUME  CLOTHS, 
BROADCLOTH  FINISH,  VENETIANS,  WORSTED  FANCIES,  BOX 
CLOTH      AND      FANCY     TWILLS      IN      ALL      NEWEST      SHADES. 


Tailors'  Trimmings. 


We  believe  we  carry  the  largest 
and  best  assorted  stock  of 
Tailors'  Linings  in  the  country ;  always  being  on  the  lookout  for  novelties,  the  latest  and  newest  fabrics 
are  to  be  found  in  this  department.  Especially  would  we  draw  attention  to  our  ranges  of  Italian  cloths 
and  Mohair  Serges.  The  "  Westminster  "  and  "  Cabinet  "  Italians  are  particularly  good  values.  A 
magnificent  range  of  sleeve  linings  always  on  hand.  Special  jobs  in  French  Canvas  at  6^c.  and  gl/2c. 
We  have  also  a  large  variety  of  designs  in  Metallic  Printed  Italian,  many  patterns  being  confined 
exclusively  to  us  ;  largely  used  for  Skirts  and  Blouses.  We  still  represent  the  woollen  firm  of  Auguste 
Dormeuil,  of  Paris  and  London. 

Wait  to  see  our  collection  of  Samples  before  buying. 
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CANADA'S   NEW 
INDUSTRY. 

The  Merchants  Dyeings  Finishing  Co. 

Limited 

CALDECOTT,    BURTON   &   SPENCE 


Successors 
to 


Warehouse:  42  Front  St.  West        HTf^D  f~\  N.f  ^T^/^ 

Works:  Liberty  Street     -     -     -  1    UrvUlA    1    LJ 


'Vwwwvw^vwwwwv 


THE  IMPROVED  CONDITION  OF  THE  COUNTRY  is  shown  in  the  active 

demand  for  better  goods,  in  increased  sales   and  in  the  determination  of 

Buyers  to  get  the  Correct  Style  and  the  Correct  Color  rather 

than  a  cheap  but  unsatisfactory  article. 

OUR   SPLENDID   DYEING  AND   FINISHING  FACILITIES,  equal  to  the 

best  that  can  be  done  either  in  Great  Britain,    France,  or  Germany,  en- 
able   us  to   keep   constantly  in  stock  in    Dress   Fabrics  the 

Colors  in  demand,  and  we  are  showing  the    Latest  Novelties  in  Dress 

Goods  in  New  Blues,  Yale  Blue,  New  Greens  and  New  Purples. 

HENRIETTAS   AND    CASHMERES   we   sell   at   Manufacturers'  Prices,  having 
always  on  hand  a  large  consignment  from  the  best  makers. 

TAILOR-MADE  SKIRTS,     Our  Own    Make,      Correct   Sizes, 
Perfect  Fits,  Ready  for  Use.     Great  Value  in  Lustres,  Brocades, 

and   Serges. 

i 

OUR    REPRESENTATIVES   are   now   on   their  journeys,   and   when   they  call 
upon   you,  please    ask   them   to   show   you    their    samples   of    Hosiery, 

Gloves  and  Ribbons. 


AWiVWWWWWWWW 


WHEN  IN  THE  CITY  BUYERS  ARE  INVITED  TO  CALL  UPON  US. 
THEY  WILL  BE   COURTEOUSLY  RECEIVED 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade  Newspapers  that  circulate  in  the   Pro- 
vinces   of   British    Columbia,    North-West   Territories, 
Manitoba,    Ontario,    Quebec,     Nova    Scotia,    New 
Brunswick.  P.  E.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,       (Telephone  1255)      Board  of  Trade  Building. 

Toronto,  (Telephone  2148)  -        26  Front  St.  West 

London,  Eng.    (J.  Meredith  McKim)    109  Fleet  Street,  E.C. 

Manchester,  Eng.    (H.  S.  Ashburner)      18    St.    Ann  Street. 

New  York,         (M.  J.  Henry)        -         -         14  Irving  Place. 

Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.        Published  the  First  of  each  Month. 
Cable  Address:  "  Adscript,"  London  ;   "  Adscript,"  Canada. 


, 


CANADIAN  BUYERS  IIS  GREAT  BRITAIN, 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed 
will  be  kept  or  forwarded  according  to  instructions. 

MONTREAL  and  TORONTO,  OCTOBER,  1898. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


THE  GOOD  FORTUNE  OF  THE  COTTON  INDUSTRY. 

THE  Hon.  Mr.  Tarte,  who  is  the  frank  and  outspoken  member 
of  the  Government,  made  an  important  statement,  a  few  days 
ago,  at  the  banquet  in  his  honor  given  at  Valleyfield,  Que. 
Valley  field,  at  the  head  of  the  Beauharnois  canal,  is  a  thriving 
manufacturing  centre,  and,  naturally,  the  Minister  desired  to  say 
something  which  would  please  the  locality.  He  spoke  of  tariff 
stability,  and,  incidentally,  of  the  cotton  industry,  and  his  remarks 
on  this  point  are  thus  reported  in  The  Montreal  Herald,  a  Liberal 
journal  : 

"  Mr.  Gault,  whom  I  regret  not  to  see  here,  and  whose  restora- 
ition  to  health  we  all  hope  soon  to  see,  came  to  see  me  one  day  at 
Ottawa,  while  we  were  studying  the  question  of  revising  the  tariff. 
After  discussing  the  great  cotton  industry  with  him,  I  said:  'Sir, 
you  can  rely  upon  my  goodwill.  In  return  I  ask  you  one  thing. 
That  is,  to  increase  the  capacity  of  the  great  establishments  which 
you  control,  and  especially  that  of  the  town  of  Valleyfield.' 
(Cheers.)  I  kept  my  word.  My  goodwill  was  entirely  for  the 
cotton  industry.  I  add  with  pleasure  that  Mr.  Gault,  too,  kept  his 
word,  and  it  is  a  pleasure  for  me  to  congratulate  the  town  of  Val- 
leyfield, to  congratulate  Mr.  Gault,  to  congratulate  the  great  insti- 


tution of  which  Mr.  Simpson  is  manager,  on  the  superb  products  it 
has  turned  out  in  the  last  two  years." 

All  this  is  very  pleasant,  very  gracious,  and  very  reassuring. 
We  are  glad  to  know  that  the  cotton  industry  was,  and  is,  so  dear 
to  Mr.  Tarte' s  heart,  and  that  his  goodwill  never  faltered  when  the 
schedule  of  tariff  rates  was  being  made  up.  The  cotton  mills  pro- 
duce excellent  fabrics,  but  none  of  their  goods  can  be  more  service- 
able or  possess  better  wearing  qualities  than  the  friendship  of  a 
powerful  Cabinet  Minister  at  a  time  of  tariff  revision.  It  is  a 
valuable  thing  to  have.  But  for  Mr.  Tarte' s  charming  frankness 
at  Valleyfield,  the  country  might  never  have  known  how  it  was  that 
,  when  the  protection  accorded  to  other  industries  was  either  reduced 
or  swept  away  completely,  the  cotton  industry  emerged  from  the 
'battle  with  higher  protective  duties  than  before  ! 

Before  the  tariff  revision  of  1897,  the  cotton  industry  had  duties 
of  22}4  per  cent,  and  25  per  cent,  on  white  and  grey  goods,  and 
30  per  cent,  on  colored  goods.  Some  people,  both  manufacturers 
and  importers,  and  (by  the  way)  both  Grits  and  Tories,  thought 
these  duties  too  high.  They  gave  evidence  to  that  effect  to  the 
Tariff  Commissioners.  Yet,  when  the  new  tariff  was  born,  the 
cotton  industry  appeared  with  duties  of  25  per  cent,  on  all  white 
and  grey  goods,  and  35  per  cent,  on  colored  goods  ! 

True,  on  English  goods,  under  the  preferential  tariff,  these 
duties  are  reduced  to  18^  per  cent,  on  whites  and  greys,  and  26^ 
per  cent,  on  colored  goods.  But,  we  suspect  that  the  competition 
the  manufacturers  feared  was  the  New  England,  rather  than  the 
Lancashire.  Against  that,  they  are  buttressed  more  strongly  than 
ever,  and — unlike  the  duties — Mr.  Tarte' s  goodwill  is  unreduced 
and  undiminished. 

But  where  was  the  Minister's  genial  friendship  when  the  shirt 
and  collar  industry  came  up  for  treatment  ?  This  industry  employs 
over  8,000  people,  a  considerable  number  of  them,  we  believe, 
fellow  countrymen  of  Mr.  Tarte.  They  are  of  a  highly  respectable 
class,  and  the  money  they  earned  brought  comfort  to  many  a 
home.  Why  was  their  protection  swept  away,  while  the  cotton 
interests  got  a  larger  slice  ? 

Mr.  Tarte  also  speaks  of  his  friendly  regard  for  the  paper,  pulp, 
iron,  steel,  and  other  interests  which  have  all  flourished  since  the 
tariff  revision.  Was  he  out  of  town  when  the  case  of  the  shirt  em- 
ployes came  up,  or  had  his  stock  of  goodwill  toward  national 
industries  run  out  ? 

TOO    MANY     HOLIDAYS? 

IN  discussing  the  question  of  a  change  of  date  for  Thanksgiving 
Day,  elsewhere  in  this  issue,  Mr.  Pedlow,  of  Renfrew,  make  a 
remark  which  strikes  us  as  well  worthy  of  consideration.  Have  we 
too  many  holidays  ? 

This  is  an  age  of  worry  and  work,  and  no  sane  man  will  deny 
that  rest  now  and  then,  regularly,  is  a  paying  investment  for  body 
and  brain.  But  a  merchant  wants  to  be  free  to  take  his  holiday 
when  convenient  to  his  business.  The  trouble  with  our  statutory 
holidays  is  that  they  often  come  at  very  inconvenient  times.  They 
are  apt  to  dislocate  trade  rather  than  to  afford  rest  and  recreation 
to  the  people. 

The  holidays  now  established  by  law  include  New  Year's, 
Good   Friday,  Easter  Monday,  Queen's  Birthday,  Dominion  Day, 
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Labor  Day,  Thanksgiving  and  Christmas.  In  addition  to  these, 
many  municipalities  have  established  what  they  call  Civic  Holiday, 
in  August,  and,  in  the  Province  of  Quebec,  the  number  of  religious 
festivals  is,  comparatively  speaking,  large.  The  question  is  well 
worth  careful  consideration,  whether  we  are  not  going  it  too  strong 
in  the  matter  of  enforced  holidays,  which  often  curtail  the  chances 
of  business  men  taking  a  longer  vacation  at  a  season  suitable  to 
their  interests. 


TARIFF     POLICY. 

Despite  criticisms  of  points  in  detail,  we  will  say  this  for  the 
tariff  legislation  of  the  Dominion  Government  :  That  it  has  been 
moderate,  sensible,  and  anti-revolutionary  as  a  whole. 

No  doubt  mistakes  have  been  made,  due  to  want  of  special 
trade  knowledge,  a  fault  all  politicians  are  liable  to.  But  tariff 
revision  might  have  been  much  worse  than  it  was,  and,  for  escaping 
from  that,  we  ought  to  be  profoundly  grateful. 

It  suits  the  political  opponents  of  Governments  to  rail  at  them 
for  this  supposed  crime  or  that.  For  instance,  the  average  business 
man  cares  really  little  whether  the  present  Government  have  been 
true  to  free  trade  or  protection. 

What  was  wanted  was  a  businesslike,  workable,  serviceable 
tariff.  That,  in  spite  of  several  errors  which  have  been  pointed  out 
from  time  to  time,  was,  on  the  whole,  achieved,  and  the  Government 
can  afford  to  make  any  improvements  that  are  brought  to  their 
notice. 


THE  PROSPECTS  OF  INSOLVENCY. 

THE  interview  with  Mr.  Crawford  Ross,  president  of  the  Ottawa 
Board  of  Trade,  in  the  last  issue  of  The  Review,  will  have 
been  read  by  the  dry  goods  trade  of  Canada  with  considerable  in- 
terest. Mr.  Ross'  opinion,  being  that  of  a  man  of  standing  and 
ability,  is  worth  much.  We  can  corroborate,  from  personal  infor- 
mation, his  testimony  relative  to  the  low  opinion  entertained  in 
England  of  the  Canadian  commercial  morality  which  permits  the 
present  chaotic  state  of  bankruptcy  legislation  in  this  country. 

As  to  the  prospects  of  new  legislation  on  this  subject  at  the  next 
session  of  Parliament,  we  confess  to  feeling  somewhat  dubious,  un- 
less our  commercial  interests  renew  the  agitation  with  some  vigor 
and  speak  as  if  they  intended  the  Government  to  listen.  The 
misfortune  is,  that  there  are  no  votes  in  it  (perceptibly,  at  least)  for 
the  party  politicians  on  either  side.  Our  information,  which  we  do 
not  claim  to  be  official,  is  that  the  Government  have  not  the  slightest 
intention  of  passing  such  a  measure  next  session,  or,  indeed,  in  any 
future  session,  and,  that  the  Opposition  take  no  interest  in  it,  either. 
This  position,  assumed  by  both  sides  (if  our  information  is  well- 
founded),  is  surely  a  direct  challenge  to  the  commercial  authorities 
of  the  country  to  show  their  indifference  to  both  parties  and  to  agi- 
tate j  ust  as  strongly  as  ever. 

If  business  men  accept  a  snub  of  this  kind,  they  invite  further 
treatment  of  the  same  sort  in  other  commercial  questions.  The 
merchants  are  the  most  influential  persons  with  the  daily  press,  be- 
cause they  are  the  advertising  patrons  of  these  newspapers.  Let 
them  bring  to  bear  their  influence  with  the  party  press  on  both 
sides,  and  the  response  of  the  politicians  will  be  amusingly 
prompt. 


HOW  WILL   THE   PREFERENTIAL 
TARIFF  WORK  ? 

THE  preferential  tariff  has  now  been  in  operation  for  three 
months,  although  it  may  be  said  to  have  only  been  practically 
operating  for  two  months.  It  is  only  from  August  i  that  the  Cus- 
toms officials  have  had  to  distinguish  between  goods  of  British  i 
origin  and  those  of  foreign.  As  time  goes  on,  the  preferential  tariff 
is  being  subjected  to  closer  scrutiny,  and  there  are  not  wanting 
critics  in  the  textile  and  dry  goods  trade  generally  who  feel  that  its 
workability  has  yet  to  be  assured. 

A  careful  examination  of  the  conditions  under  which  British 
goods  got  a  preferential  advantage  of  one-quarter  of  the  duty,  shows 
that  there  is  a  large  loophole  for  the  entry  of  foreign  goods  at  the 
lower  rate,  although  not  entitled  to  it. 

No  doubt  the  officials  are  anxious  to  prevent  illegal  importing 
and  to  have  everything  done  in  a  regular  manner.  But  the  ques- 
tion is,  could  the  most  expert  of  men  prevent  the  British  preference 
being  shared  by  foreign  goods  under  the  law  as  it  stands  ?  The 
Government  drew  up  regulations  intended  to  establish  the  true 
intent  and  meaning  of  the  tariff,  and,  apparently,  covered  every  point 
which  would  arise  in  connection  with  importing.  Separate  invoices 
were  demanded.  A  certificate  of  growth,  produce  or  manufacture, 
must  be  furnished  and  the  person  who  passes  the  entry  has  to  be  a 
"principal  official  "  of  the  firm. 

Now,  the  form  of  this  certificate  is  so  worded  that  the  importer 
vouches  that  "a  substantial  portion  of  the  labor  of  one  or  more 
of  such  countries  [entitled  to  the  one-quarter  reduction  in  duty]  has 
entered  into  the  production  of  every  manufactured  article  included 
in  the  said  invoice,  to  the  extent  in  each  article  of  not  less  than 
one  fourth  of  every  such  article  in  its  present  condition  ready  for 
export  to  Canada." 

Under  this  wording  what  class  of  goods  may  not  come  in  at  the 
lower  rate?  The  clause  does  not  state  when  the  "  substantial 
portion  of  the  labor"  is  to  be  put  on  the  article.  It  may  be  the 
final  stage ;  it  may  be  in  the  early  stage.  Therefore,  as  far  as 
many  of  the  importations  in  which  the  Canadian  dry  goods  trade 
are  concerned,  there  will  be  very  few  lines  of  goods  indeed  which 
cannot  fairly  claim  the  preferential  tariff.  Take  cottonback  satin 
for  instance.  The  cotton  yarn  which  makes  up  the  back  is  of 
British  make,  and  is  probably  one-quarter  of  the  value.  The  con- 
tinental silk  velvets  are  equally  in  the  same  sense  of  British  origin. 
The  cheaper  ribbons  which  we  import  from  the  continent  are  also 
constructed  of  British  material  to  the  extent  of  the  cotton  weft. 
Then,  the  German  woollens  are  largely  made  of  Australian  and  Cape 
wools,  probably  to  the  extent  of  one-fourth  value.  The  cambric 
on  which  the  St.  Gall  embroideries  are  made,  is  British  materia"!^ 
Oriental  laces  are  made  on  netting  which  comes  from  Nottingham. 

These  are  a  few  of  the  cases  which  indicate  the  magnitude  of 
the  task  which  is  before  the  Customs  officials.  It  almost  passes  the 
wit  of  man  to  distinguish,  under  the  present  law,  what  goods  have 
the  right  of  entry  at  the  low  duty,  and  what  have  not.  Importers, 
who  are  thoroughly  familiar  with  the  origin  and  manufacture  of  the 
goods  they  import,  will  be  able  to  make  a  very  keen  fight  for  their 
right  to  share  in  the  British  preference.  The  Customs  officials,  it 
seems  to  us,  would  have  to  be  heaven  born  experts  before  they  could 
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challenge  the  statements,  filled  up  in  regular  form,  which  honest 
importers  may  present  to  them.  It  seems  more  than  probable  that 
the  Customs  department,  before  very  long,  will  have  to  reconsider 
this  whole  question,  and  decide  what  other  precautions  they  must 
take  to  confine  the  British  preference  to  goods  that  are  really 
British. 


HONESTY  IS  THE  BEST  POLICY. 

THE  attention  of  the  trade,  especially  the  wholesale  trade,  is 
directed  to  the  case  of  the  Doherty  estate,  at  Ottawa,  which 
has  been  before  the  courts  in  two  separate  actions,  with  results  that 
are  worthy  of  note.  Doherty,  an  Ottawa  retail  merchant,  failed  last 
January,  and  the  deficiency  shown  was  about  $7,000.  A  year  pre- 
vious to  that,  in  buying  goods  from  a  wholesale  firm,  he  had  been 
able  to  show  a  surplus,  on  paper,  amounting  to  $20,000.  Action 
was  taken  to  discover,  for  the  benefit  of  the  creditors,  what  had 
become  of  the  apparent  surplus.  It  was  found  that  Doherty  had 
paid,  about  the  time  of  the  failure,  to  his  brother-in-law,  the 
sum  of  53,000  in  cash  for  advances  made.  The  court 
was  not  satisfied  with  the  debtor's  answer  and  sent 
him  to  jail  for  three  months.  There  is  provision  in  the  Ontario  Act 
regarding  assignments,  which  enables  a  judge  to  send  an  insolvent 
to  jail  for  twelve  months,  or  less,  for  "unsatisfactory  answers." 
This  is  the  first  point  to  observe  in  connection  with  the  case.  It 
shows  that  if  an  insolvent  is  brought  into  court  and  the  record  he 
shows  arouses  the  suspicions  of  the  judge,  he  is  liable  to  a  long 
term  in  jail. 

Action  was  then  taken  against  Doherty  by  the  creditors  to  re- 
cover the  $3,000  which  he  had  paid  to  his  brother-in-law  in  repay- 
ment for  a  loan,  he  said.  The  case  for  the  plaintiffs  was  argued 
by  Messrs.  Kerr,  Bull  &  Rowley,  and  Judge  McMahon  gave  de- 
cision in  their  favor  July  13.  The  transaction  between  Doherty 
and  his  brother-in-law  was  set  aside,  and  the  creditors  were  given 
the  money. 

The  lesson  to  be  drawn  from  this  case  is  that,  while  our  law 
regarding  insolvency  may  be  defective  in  many  respects,  it  pro- 
vides, in  Ontario  at  least,  for  a  searching  inquiry,  whenever  the 
creditors  think  an  investigation  is  desirable.  Any  merchant  will 
find,  therefore,  that  the  straight  path  is  always  the  safest,  and  that, 
even  when  no  thought  of  fraud  is  intended,  perfect  regularity  and 
straightforwardness  in  every  transaction  pays  in  the  end.  It  seldom 
happens  that  an  honest  insolvent,  driven  to  the  wall,  as  capable 
men  will  sometimes  be,  by  circumstances  beyond  control,  loses  the 
respect  and  confidence  of  his  creditors. 

Then,  there  is  the  case  of  W.  E.  Gillespie,  of  Penetanguishene, 
Ont.,  which  has  just  been  tried  at  Montreal.  The  offence  was  the 
deceiving  of  his  creditors  by  issuing  false  statements.  Gillespie 
assured  the  court  that  he  had  no  intention  of  defrauding  the 
creditors,  and,  on  July  16,  had  assigned  to  them  everything  he 
possessed.  No  doubt  there  are  very  sad  circumstances  in  connec- 
tion with  this  trial.  There  is  illness  in  Gillespie's  family,  and  his 
children  are  small.  But  the  evidence  seems  to  have  been  clear, 
and  the  law,  once  invoked,  must  be  allowed  to  take  its  course. 
Judge  Ouimet,  in  inflicting  a  sentence  of  six  months  in  jail 
without  hard  labor,   hoped   that    this    conviction    would    act  as  a 


deterrant.  The  section  of  the  law  which  Gillespie  had 
broken  was  for  the  defence  of  trade,  and  it  was  a 
serious  offence  to  break  such  a  law.  The  sentence  is  not  a  heavy 
one,  and  yet  it  is  heavy  enough,  and  carries  with  it  very  painful 
consequences.  Quite  possibly  Gillespie  never  intended  to  defraud, 
merely  desiring  to  put  the  best  face  possible  on  his  affairs,  in  order 
to  sustain  his  credit  and  his  business.  We  do  not  wish  to  be  harsh 
in  condemning  a  man  when  he  is  down,  but  the  case  is  a  warning 
to  all  to  adhere  to  the  most  rigid  integrity  in  all  business  transac- 
tions. 


FLAX    CULTURE     IN     BRITISH     COLUMBIA. 

DISCUSSION  is  taking  place  in  our  Pacific  Province,  regarding 
the  advisibility  of  trying  to  grow  flax  there  for  linen  thread 
making.  The  climate  and  soil  of  the  Province  are  well  adapted  to 
the  growth  of  flax,  and  attempts  already  made  on  a  small  scale 
have  been  successful.  Some  specimens  of  the  product  of  British 
Columbia  were  sent  by  the  Government  last  fall  to  the  flax  mills  of 
Dunton,  McMaster  &  Co.,  Ireland,  to  be  reported  on.  This  flax 
was  grown  from  seed  distributed  under  the  direction  of  the  Provin- 
cial Minister  of  Agriculture,  and  was  reported  first-class. 

Flax,  according  to  a  western  authority,  will  grow  almost  any- 
where in  the  Coast  region.  "  It  flourishes  on  the  gravelly  hills  and 
in  the  loamy  valleys.  It  requires  very  little  moisture,  One  of  the 
finest  samples  of  flax  we  have  ever  seen  was  grown  in  the  White 
River  valley,  Washington,  and  never  had  a  drop  of  rain  on  it  from 
the  time  it  was  sown  until  it  was  gathered.  Doubtless  some  British 
Columbia  farmers  can  say  the  same  thing  about  flax  grown  by  them. 
Flax  culture  is  easy,  inexpensive  and  profitable." 

All  this  is  encouraging,  but  too  much  reliance  should  not  be 
put  on  State  aid.  It  is  one  of  the  worst  features  of  modern  com- 
munities that  they  want  the  Government  to  do  too  much  for  them. 


UNREASONABLE  PEOPLE. 

Every  merchant  knows  how  unreasonable  a  certain  class  of 
people  are  in  their  business  dealings.  A  fund  of  good  nature  is 
almost  indispensable  to  persons  who  attend  the  public  in  stores. 
The  woman  who  takes  offence  at  the  least  thing,  the  man  who 
knows  it  all,  and  does  not  wish  to  listen  to  any  explanation,  how- 
ever civilly  given  :  these  and  many  other  types  are  seen  nearly 
every  day  in  trade.  They  are  simply  nuisances,  but  we  must  put 
up  with  them. 

The  merchant  is  not  always  a  reasonable  being.  He,  too, 
sometimes  takes  offence  where  none  was  intended.  He  sends 
goods  back  without  an  apology.  "  Not  according  to  sample,"  he 
snaps,  and  you  have  to  be  content  with  that. 

But  a  period  of  good  trade,  such  as  Canada  seems  to  be  enjoy- 
ing now,  brings  its  compensations  to  the  man  who,  in  hard  times, 
has  had  to  bear  patiently  the  foibles  of  unreasonable  people.  The 
unsatisfactory  customer,  who  is  never  pleased,  can  be  politely 
passed  by,  while  you  wait  on  the  crowd  of  other  customers,  whom  it 
is  a  pleasure  to  serve.  The  merchant  who  has  led  his  wholesale 
friends  a  dance  when  orders  were  scarce,  and  vigorous  kicking  had 
to  be  endured,  finds  that  he  is  not  of  such  consequence  as  he 
thought.  A  prosperous  season  punishes  unreasonable  people,  be 
they  whom  they  may. 
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IMPORTS    OF     DRY    GOODS 

JULY,  as  has  already  been  stated,  showed  an  abnormal  import 
of  dry  goods  and  kindred  lines  into  Canada.  In  that  month, 
last  year,  the  total  dry  goods  imports  were  valued  at  51,549,762  ; 
in  July,  1898,  they  mounted  up  to  $3, 868, 569,  an  increase  partly 
accounted  for  by  the  rush  to  get  in  foreign  goods  before  German 
and  French  imports  were  deprived  of  the  preferential  tariff  rates. 

The  figures  for  August  have  just  been  made  up.  They  show  a 
total  importation  of  dry  goods,  etc.,  of  $2, 115,767,  compared  with 
$1,992,842  in  August,  1897.  A  slight  decrease  might  have  been 
expected,  owing  to  the  rush  in  July  having,  perhaps,  anticipated 
the  usual  August  imports.  In  some  lines,  indeed,  decreases  are 
noted,  but  the  imports,  as  a  whole,  show  the  recorded  increase  of 
over  $  1 20, 000  worth. 

The  figures  for  the  two  months,  therefore,  are  :  During  July 
and  August,  1898,  $5,984,336,  and,  during  the  same  two  months 
of  1897,  $3,542,604.  Are  we  importing  too  much,  considering 
the  capacity  of  the  market  ?  It  is  too  early  to  affirm  that.  Still, 
the  figures  of  the  next  few  succeeding  months  will  be  watched  with 
some  interest,  A  full  statement  of  dry  goods  imports  for  the  two 
months  appears  below  : 

July            July  August  August 

1898.  1897.  1898.  1897. 

Cottons,  not  (lyeil  or  colored $  47,811  $  20,057  $  37,362  $  25,452 

"        bleached,  dyed  or  colored 321,902  169,339  247.103  163,747 

Cotton  Clothing 47,459           26,138  29,344  24,175 

Cotton  thread  (not  spools),  yarn,  warp,  etc...  26,145           28,496  23,509  24,972 

"        "          on  spools 43,979           41,112  40,170  29,702 

Other  cotton   manufactures 140,n91           61,384  89,665  65,385 

Bracelets,  braids,   fringes 102,998           41,724  62,934  57,228 

Laces,  collars,  nettings,  etc 67,991           26,325  37,122  42,747 

Fur  manufactures 104,213           33,803  37,353  36,921 

Gutta  Percha,   manufactures 33,397           28,238  40,607  32,763 

Hats,  caps  and  bonnets  of  beaver,  silk  or  felt      50,3.87          42,538  133,223  126,821 

"      all  others 29,663           17,981  45,627  24,637 

Boots  and  shoes 21,464           17,385  36,329  32,508 

Silk    manufactures  841,563  193,857  237,835  266,333 

Carpets,  Brussels  and  tapestry 72,812           30,521  90,143  45,161 

Woollen  clothing 214,686           25,802  101,379  157,327 

Woollen  cloths,  worsteds,  coatings,  etc 453,923  200,986  349,119  315,847 

Woollen  dress  goods 904,327  434,945  303,267  390,931 

knitted  goods 94,042  28,714  66,781  45,092 

"         shawls 25,275           10,364  6,291  5,900 

"         yarns 62,002           23,926  19,633  18,112 

Other  woollen  goods 141,839           46,127  60,971  41,143 

Totals $3,868,569    $1,549,762    $2,115,767    $1,992,842 

Merchants  will  notice,  in  this  tabular  statement,  the  continued 
increase  in  cotton  imports,  especially  colored  cottons,  and  in 
woollen  cloths,  as  well  as  in  carpets.  Other  lines  are  not  very  re- 
markable one  way  or  the  other,  except  that  the  imports  are  pretty 
well  sustained,  considering  the  extraordinary  figures  for  July. 


CHEAP  EXCURSIONS  AND  RETAIL  TRADE. 

THE  fact  that  more  retail  buyers  have  visited  the  markets  in 
person  this  season  than  usual  has  led  to  some  discussion  as 
to  the  reason  of  it  and  the  results.  Generally,  it  has  been  attri- 
buted to  the  cheap  railway  fares. 

Some  buyers,  however,  have  said  quite  openly  that  cheap  fares 
had  nothing  to  do  with  determining  their  movements.  Better 
times  seemed  to  warrant  the  expense  of  a  personal  visit,  and  so 
they  came.  It  is  felt  in  many  quarters  that  the  inducement  held 
out  by  the  railways,  owing  to  abnormally  low  fares,  to  consumers 
to  visit  the  larger  cities,  has  had  a  bad  effect  on  local  trade.  People 
rush  into  the  city  with  some  ready  cash  in  their  pockets,  and  spend 


in  big  stores  what  ought  fairly  to  be  left  in  the  tills  of  the  mer- 
chants at  home.  It  is  astonishing  what  fools  people  are  in  this 
respect  :  what  stuff  they  buy  and  how  dense  they  are  in  paying  too 
much  for  an  article  they  could  get  just  as  well  at  home.  The 
ignorance  of  the  average  purchaser  about  goods  is  vast,  although, 
of  course,  it  is  impolitic  to  let  him  or  her  see  you  know  it. 

Higher  railway  rates  would  probably  be  more  in  favor  with  local 
merchants.  Of  course,  buyers  from  the  remoter  places  have  gone 
into  the  cities  with  considerable  advantage  to  themselves  and  only 
by  low  rates  would  visits  of  this  kind  be  practicable. 

One  merchant  who  realizes  how  much  excursions  tend  to  attract 
people  to  larger  centres  to  buy  had  an  interesting  experience.  He 
lives  in  a  small  town  east  of  a  large  city  and  the  excursion  rate 
being  placed  at  $i  there  and  return,  it  occurred  to  him  to  go  and 
just  see  how  many  customers  and  fellow  townsmen  took  advantage 
of  the  cheap  trip.  The  cars  were  jammed  full  of  people.  They 
returned  at  night  loaded  down  with  parcels.  This  sort  of  thing  is 
not  encouraging  to  merchants. 


GERMAN     DRY    GOODS    IN    CANADA. 

AN  instance  of  how  futile  mere  party  criticism  often  is,  when  it 
relates  to  trade  matters,  has  occurred  recently.  One  critic 
has  been  complaining  that  the  Government  has  lost  us  the  German 
market,  Canada  having  been  excluded  from  favored  nation  treat- 
ment by  Germany.  Another  political  critic,  defending  the 
Government,  has  declared  that  as  Germany  has  declined  to  trade 
with  us,  we  won't  trade  with  Germany. 

Now,  the  facts  are,  as  all  dry  goods  men  know,  that  we  cannot 
help  trading  with  Germany.  There  are  some  lines  which  we  must 
continue  to  buy  there,  for  the  simple  reason  that  we  cannot  so 
advantageously  buy  them  elsewhere. 

There  is  the  case  of  cotton  hosiery.  Assuming  that  importations 
are  on  a  strictly  honest  basis  as  to  valuation,  it  is  difficult  to  see 
how  English  cotton  hosiery  could  compete  in  this  market  with  the 
German,  because  the  German  hosiery  has  the  advantage  in  value 
and  price.  In  black  hosiery,  the  demand  is  well  nigh  universal 
for  Hermsdorf  dye,  which  is  German,  and  cannot  be  met  by  any 
other  dye.  Hermsdorf  hosiery  cannot  pass  the  Customs  as  other 
than  German. 

Then,  fabric  gloves  must  continue  to  come  from  Germany, 
because  they  are  not  made  in  England. 

Further,  dress  goods,  such  as  henriettas,  cashmeres,  and  fine 
wool  serges,  must  continue  to  reach  us  from  Germany,  since  they 
are  not  made  in  England.  Needless  to  say,  the  English  manufac- 
turers would  not  dream  of  making  them  for  the  Canadian  market 
alone,  where  the  preferential  duty  might  enable  them  to  compete, 
because,  in  other  markets  of  the  world,  they  would  be  beaten  out  by 
the  Germans.  It  would  not,  of  course,  pay  to  make  any  of  these 
lines  expressly  for  our  market  of  5,000,000. 

This  disposes  of  the  contention  that  we  can  stop  buying  of 
Germany,  because  the  German  Government  has  ruled  us  out  of 
that  country.  As  to  whether  the  Canadian  Government  is  to  blame 
for  this  loss  of  trade,  whatever  it  amounts  to,  that  is  a  political 
question  on  which  we  offer  no  opinion. 
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Remember  the 

Alaska. 

Sorting  season  is  upon  us.  This  is  the 
time  to  remember  the  Alaska.  An  order  in 
time  saves  nine  disappointments  to  customers. 
Keep  assorted  in  all  sizes  of  Down  Quilts 
and  Down  Cushions.  Write  us  frequently. 
Instruct  your  salesmen  to  report  to  you  when- 
ever your  assortment  does  not  suit  a  customer. 
Our  stock  of  Satteens,  Silks  and  Satins  is 
immense.  Our  assortment  is  sure  to  hit 
the  taste  of  the  most  fastidious.  Therefore, 
•write  us,  whenever  you  have  a  call  for  some 
special  size  or  special  color.  Never  lose  a 
sale.  We  will  stand  right  behind  you  and 
fill  special  orders  the  same  day  as  received. 

Yours,  for  more  business, 

The  Alaska  Feather  &  Down  Co. 


290  Guy  Street 


Limited 


MONTREAL 


400  Exclusive  Patterns 


of  Japan  Mattings 


are  shown  for  Spring  1899.  You  are  reaching 
headquarters  in  buying  from  us.  Our  special  lines  to  re- 
tail n'/c.  and  25c.  are  cotton  warps.  We  are  manufac- 
turers and  importers,  and  consequently  we  do  guarantee 
,  date  of  delivery  of  the  goods.  Kindly  advise  us  at  once 
if  you  wish  to  have  our  traveller  call  on  you. 

K.  ISHIKAWA  &  CO. 


Manufacturers  and  Importers 


YOKOHAMA  and  TORONTO. 


•jo 
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TRADE  AND   PRICES  ABROAD. 

A   (  ANADIAN    BUYBK    REPORTS   UPON    PRESENT   CONDITIONS. 

PI  I  BURTON,  of  the  Merchants  Dyeing  and  Finishing  Co., 
.  has  just  returned  from  a  buying  trip  to  England  and  the 
continent.  In  answer  to  The  Review,  he  made  some  interesting 
statements  regarding  the  conditions  of  trade  across  the  Atlantic. 
Both  in  England  and  on  the  continent,  he  said,  the  loss  of  the 
United  States  market  was  keenly  felt.  In  the  framing  of  the  Ding- 
ley  tariff  the  United  States  had  evidently  called  to  their  assistance 
practical  experts  in  every  line  of  trade,  so  that  no  loopholes  were 
left  by  which  foreign  importations  could  be  made  wherever  the 
tariff  intended  that  they  should  be  checked.  The  foreign  manu- 
facturer, therefore,  found  that  where  he  had  a  novelty,  he  could 
afford  to  pay  the  American  duty,  and  get  some  trade  in  the  United 
States.  But,  for  all  ordinary  staple  goods,  the  Dingley  tariff  was 
an  effectual  blow  to  the  European  exporter. 

In  England,  the  iron,  coal  and  machinery  trades  are  all  in  very 
good  shape,  better,  in  fact,  than  are  the  textile  industries.  As  far 
as  cotton  is  concerned  the  disturbances  in  the  east  have  affected  it, 
and  the  woollen  manufacturers  feel  the  loss  of  the  United  States 
market. 

As  to  prices,  Mr.  Burton  said  that  the  tendency  was  certainly 
upward,  in  spite  of  the  conditions  which  seemed  to  have  an  adverse 
effect  on  certain  industries.  In  woollens,  for  example,  owing  to 
the  shortage  of  wool,  it  was  not  possible  to  expect  that  the  present 
prices  of  woollen  goods  could  continue.  One  large  English  manu- 
facturer has  already  withdrawn  his  schedule  of  woollen  prices  from 
October  i,  and,  in  hosiery,  advances  were  already  being  paid  by 
the  Canadian  importer.  The  price  of  silk  was  also  on  the  up 
grade. 


REFLECTIONS  OF  A  FUR  SEAL. 

The  fur  seal,  who  lives  in  Behring  sea  and  vicinity,  has  not  been 
interviewed  by  the  press  during  the  present  controversy.  Nearly 
everyone  else  has.  The  Quebec  Commissioners,  who  are  going  to 
dispose  of  the  fur  seal's  future  in  a  few  days,  have  not  thought  it 
necessary  to  consult  him  about  it.  He  has  not  been  asked  whether 
he  would  sooner  be  pierced  by  the  spears  of  the  Alaska  monopoly, 
or  the  weapons  of  the  British  fishermen.  No  one  seems  to  care 
about  the  unfairness  of  capturing  him  while  on  his  annual  vacation 
to  the  Pribyloff  Islands.  Probably,  if  verbal  communication  could 
be  had  with  the  seal,  he  would  give  this  advice  to  the  British  Com- 
missioners :  "  Don't  abandon  the  right  to  catch  me  if  you  can  on 
the  high  seas  without  getting  a  pretty  stiff  figure  for  yielding  up  the 
right.  The  Alaska  company  treats  me  no  better  than  the  Van- 
couver and  Victoria  fishermen.  As  for  extinction,  that  is  all  bosh. 
There  are  plenty  more  of  me.  If  you  are  going  to  hand  me  over, 
skin  and  bone,  to  the  Alaska  company,  see  that  you  get  a  mighty 
good  price  for  doing  so." 


NEWS  OF  THE  BOOT  AND  SHOE  TRADE. 

E.  W.  Thurston's  boot  and  shoe  factory  at  743  and  745  Craig 
street,  Montreal,  was  badly  damaged  by  fire  on  September  5.  A 
quantity  of  machinery  was  destroyed,  and  altogether  the  loss  was 
over  $3,000,  only  partially  covered  by  insurance. 

The  upper  flat  of  the  same  building,  occupied  by  J.  D.  Thurston 
and  T.  McMahon,  also  boot  and  shoe  makers,  suffered  about  $200 
worth  of  damage.     The  cause  of  the  fire  is  unknown. 

A  shoe  manufacturing  company  is  being  formed  in  New  Bruns- 
wick by  a  local  capitalist,  named  Hartt.  The  promoters  are  treat- 
ing with  Fredericton  for  a  bonus  of  #io,ooo,  but,  if  this  cannot  be 
secured,  Woodstock,  N.B.,  has  substantial  inducements  to  offer 
that  will  probably  secure  the  factory. 


Maritime  Provinces 

TO  THE  TRADE 

Our  former  representative  having  severed  his  connection  with  the  house, 
we  beg  to  advise  that  our  complete  range  of 


Spring 


Shirts,  Collars,  Cuffs,  Underwear,  Hosiery,  Neck- 
wear, etc.,  together  with  FALL  SORTING  SAMPLES, 

will  be  submitted  to  your  inspection  by  a  competent  representative,  when 
we  hope  to  be  favored  with  a  continuance  of  your  esteemed  orders,  which 
will  have  our  personal  attention. 


GLOVER  &  BRAIS 


Largest  importers 
in  Canada. 


jy^en's  Furnishings 
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COTTONS  IN  THE  MARITIME  PROVINCES. 

BLEACHED     <  OTTONS     AND     LININGS     NOW     BEING     MADE    FOR    THE 

FIRST    TIME    IN     NEW     BRUNSWICK — THE    OUTPUT   OF 

THE    PARKS    MILLS,    THE     OLDEST    NOW 

IN    OPERATION    IN    CANADA. 

ONE  of  the  finest  displays  at  the  recent  New  Brunswick  Exhibi- 
tion at  St.  John  was  that  of  Wm.  Parks  &  Son,  Limited, 
cotton  manufacturers.  Parks  &  Son  have  won  more  first  prizes 
and  medals  than  any  other  manufacturing 
concern  in  the  same  lines  of  business. 
Their  exhibit  consisted  of  fancy  flannel- 
ettes, shaker  flannels,  napped  sheetings, 
courtenay  shakers,  flannels,  shirtings  and 
galateas,  ticking,  cottonades,  denims,  cot- 
ton yarns,  and  carpet  warps,  twines  of 
different  kinds,  ball  knitting  cotton,  and 
beam  warps  for  woollen  mills.  These  are 
the  staple  lines  manufactured  in  the  St. 
John  and  New  Brunswick  cotton  mills,  which 
are  under  the  control 
of  Wm.  Parks  &  Son, 
Limited. 

In  addition  to  these 
old  established  lines, 
says    The     St.    John 
Gazette,  the  company 
exhibit  two  new  lines 
of  goods   which    they 
have  just  commenced 
making,     and    which 
are    very     important 
articles   of   consump- 
tion, bleached  cottons 
and     linings.      The   manufacture 
of  bleached  cottons  and  linings  in 
Canada   has   hitherto    been    con- 
fined to  two  mills  in   Quebec,  and 
they  enjoy  practically  the  monopoly 
of   the  business    in    this  country. 
No  mill  in  the  Maritime  Provinces 
has   hitherto   attempted   to  make 
these  goods,  and  it  will  be  news  to  the  Canadian 
trade   generally,   that   Parks  &   Son  have  entered 
upon  so  important  a  branch   of  cotton  manufac- 
ture.     The   cotton    warps   and    yarns    made  by 
Parks  &  Son  have  long  had  the  reputation  of  being 
the  best  made  in  Canada,  and  it  is  a  matter  of 
congratulation  to  the  people  of  St.  John  that  they 
still  maintain  their  supremacy  in  this  regard. 

It  is  only  two  years  since  the  manufacture  of 
flannelettes  was  commenced  in  these  mills.  When 
the  St.  John  mills  placed  their  manufactured 
goods  upon  the  market,  the  opposition  of  The 
Canadian  Colored  Cotton  Co.,  of  Montreal,  was 
aroused,  and  there  followed  what  is  now  known  in 
the  wholesale  dry  goods  trade  as  the  flannelette  war. 

The  goods  manufactured  in  St.  John  were  of  a  particularly 
excellent  character,  as  can  be  seen  by  the  samples.  The  patterns 
were  new  to  the  trade,  and  were  of  a  character  that  immediately 
won  their  way  into  popular  favor.  So  popular  did  they  become 
that  the  large  corporation  in  the  west  which  had  controlled  the 
manufacture  of  this  class  of  goods  declared  war  on  Parks  &  Son, 
and  the  result  was  the  complete  demoralization  of  the  cotton  busi- 
ness of  the  country  for  the  time.     The  result  of  the  conflict  between 


ANTOINETTE. 


the  manufacturers  was  to  reduce  the  cost  of  goods  to  the  consumer, 
but  the  manufacture  of  flannelettes  in  St.  John  was  not  materially 
interfered  with.  Instead,  there  has  been  a  large  output  in  this  class 
of  goods  from  the  St.  John  mills,  and  the  goods  are  very  popular  in 
every  part  of  Canada,  but  particularly  in  the  west,  where  Parks  & 
Son  have  a  large  increasing  trade. 

The  several  lines  which  have  been  mentioned  are  so  favorably 
known  throughout  the  length  and  breadth  of  the  country  that  it  is 
not  necessary  to  more  than  refer  to  them.  The  St.  John  mills 
enjoy  a  reputation  for  first-class  work  in 
every  department,  as  the  goods  on  exhibi- 
tion are  an  index  to  the  character  of  the 
entire  output  of  the  mills.  It  may  not  be 
generally  known  that  the  St.  John  cotton 
mills  are  the  oldest  in  existence  in  this 
country.  The  New  Brunswick  mill  was 
erected  and  put  into  operation  in  1 86 1 .  In 
the  same  year  there  were  two  mills  built  in 
other  sections  of  Canada,  one  at  Dundas. 
Ont.,  and  the  other  at  Merritton  in  the 
same  Province.  When 
the  cotton  combine 
was  effected,  the  two 
Ontario  mills  were 
iken  and  have  since 
een  dismantled,  and 
lave  ceased  opera- 
tions. This  was  in 
1890.  The  St.  John 
mills,  therefore,  are 
the  oldest  that  have 
been  continually  in 
existence  in  Canada, 
and  have  remained  independent  of  out- 
side control. 

Through  fair  dealing,  Parks  &  Son 
continue  to  enjoy  an  enviable  reputation 
among  the  wholesale  trade  of  the  country, 
and  have  also,  by  the  excellence  of  their 
products  and  their  cheapness  of  price, 
been  enabled  to  retain  trade  which  they 
got  in  the  face  of  the  keenest  competition, 
sometimes  carried  on  in  the  most  unfair 
manner.  The  last  few  years  have  not 
been  particularly  profitable  ones  in  the 
manufacture  of  cotton,  owing  to  the 
efforts  of  certain  extensive  corporations 
in  Montreal  to  monopolize  the  cotton 
trade  in  Canada,  but  the  St.  John  mill 
has  held  its  own  throughout  the  entire 
fight,  and  will  continue  to  do  so. 


Gillespie,  Ansley  &  Dixon,  Toronto. 


PREFERENTIAL  TRADE. 

The  British  Trade  Journal,  of  London, 
has  always  strongly  favored  preferential 
trade  between  Britain  and  her  colonies, 
and  is  still  confident  in  the  early  adoption  of  this  policy,  says  the 
Toronto  World.  In  its  September  issue,  it  refers  to  a  late  report  of 
the  United  States  Consul  at  Sydney,  N.S.W.,  which  throws  cold 
water  on  the  system  of  preferential  duties,  which  was  being  dis- 
cussed there  in  connection- with  Australian  Federation.  The  Consul 
assumes  that  the  federal  movement  is  dead,  from  which  he  argues 
rather  illogically  that  the  policy  of  preferential  duties  is  also  dead, 
and  that  this  is  an  excellent  thing  for  the  business  interests  of  the 
United  States. 
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Cupid  to  his  Confidante  : 

I  am  whispering  to   all   young  ladies  in  love,   if  your  young  man 
is  as   "true  to  his  colors"  as  the  hosiery  stamped 


you  need  never  fear  his  showing  the  "  white  "  feather. 

The  storekeeper  can  give   an  absolute  guarantee    with    every   pair 
of  Hermsdorf-Dyed  Hosiery  and  Gloves. 

They  always  retain  the  same  "true"  Black. 
Washing   and  Wear    does  not  affect  the  color. 


American  Bureau  of  Louis  Hermsdorf 


7 8 -8o   Walker  Street, 


New  York 
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The  cream  wash  veils, 
had    such    a  run    all 


inch. 

which 

summer,   show  no  signs  of  going  out,  and  are  in  the 
same  demand  as  ever.  Jenna. 


THE     PRESENT     MILLINERY 
FASHIONS. 

(Specially  Written  for  The  Dry 
Goods  Review.) 

'HE  winter  of  1898  will,  un- 
doubtedly, be  the  velvet  and 
feather  year  in  millinery.  Although,  in  former 
articles,  this  fact  has  been  impressed  upon 
the  readers  of  The  Review,  it  is  hardly  out  of  place  to 
repeat  it  here.  Velvet — tucked,  corded,  dotted,  chenilled,  jetted, 
sequined,  in  folds  and  embroidered  ;  in  fact,  in  every  way 
— will  be  used  to  trim  winter  hats.  Only  the  large  picture  hats  will 
be  made  of  plain  velvet,  and  this  merely  of  necessity,  as,  other- 
wise, the  weight  would  be  too  much  to  carry. 

In  the  innumerable  effects  thus  to  hand,  milliners  will  find 
themselves  able  to  put  out  a  wide  diversity  of  styles,  even  if  they 
have  to  put  a  little  extra  work  on  their  "  confections." 

The  demand  for  all  kinds  of  feathers  and  feather  trimming 
keeps  up,  not  only  on  this  side  of  the  Atlantic,  but  all  over  Eng- 
land and  Europe.  Orders  have  been  duplicated  and  triplicated,  and 
still  there  is  a  call  for  more. 

Ostrich  plumes  and  trimming  are  much  in  demand,  in  spite  of 
the  fancy  feather  craze.  For  very  rich  effects,  wedding  hats,  etc., 
the  ostrich  'plume  has  no  peer.  The  hard  flue  feather,  which  is 
the  most  expensive,  is  most  in  demand.  The  price  does  not  seem 
so  much  an  object  as  getting  the  best  on  the  market. 

Felt  hats  of  all  shapes  are  selling  remarkably  well. 

VEILINGS. 

There  is  an  endless  variety  of  veilings  on  the  market  this  year, 
and  purchasers  never  were  more  critical  in  making  their  choice. 
Every  size  and  style  of  mesh  and  dot  are  seen,  and  every  shade  of 
the  fall  color  card  is  produced  for  veils. 

Quantities  of  dotted  nets  are  being  bought  for  trimming  pur- 
poses, and  the  fashion  of  clouding  brilliant  colors,  in  dotted  net, 
which  proved  such  a  taking  fad  last  summer,  will  be  carried  through 
the  winter  months. 

A  new  veil,  which  promises  to  be  much  worn,  and  which  is  very 
becoming,  is  double.  It  consists  of  a  light-weight  silk  tulle  foun- 
dation, used  as  a  background  for  a  fancy  tuxedo,  the  two  being 
caught  together  by  chenille  dots.  This  is  said  to  be  the  most  effec- 
tive veiling  upon  the  market  and  sells  at  sight.  It  comes  in  27-inch 
as  well  as  18-inch.  The  narrow  width  is  used  for  the  face  and  the 
wide  for  trimming.  The  colors  are  black  on  black,  in  27-inch, 
and  black  on  white,  black  on  pink,  and  black   on  blue,  in    the    1 8- 


THE    D.    M  CALL    CO.,     LIMITED. 

The  D.  McCall  Co.,  Toronto,  are  so  rushed  with  orders  for 
trimmed  hats  that  they  are  barely  able  to  keep  pace  with  the 
demand.  The  demand  for  all  classes  of  trimmings  is  also  excep- 
tionally good.  Spangled  and  polka  dot  curled  quill  effects, 
pheasant  breasts  and  tails,  guinea  fowl  feathers  and  effects  are  the 
favorite  trimmings  with  this  firm,  at  present.  An  immense  num- 
ber of  straight  and  Mercury  feathers,  too,  are  being  sold.  In  birds, 
natural  colors  with  osprey  effects  and  with  plain  or  quilled  effects 
predominate.  Whip  ospreys,  in  all  the  latest  shades,  are  in  general 
demand.  Demi-plumes,  in  plain  and  ombre  effects,  are  meeting 
with  their  regular  large  demand.  While  the  enquiry  for  brilliant 
trimmings  continues  good,  the  demand  has  turned  toward  the 
dainty  steel  buckles,  etc.  These  are  carried  in  all  sizes,  from  yz  in. 
to  3  in.  Jet  buckles  and  ornaments  continue  to  sell  well.  An 
evidence  of  the  friendly  feeling  toward  our  southern  neighbors  is 
shown  by  the  fact  that  there  has  been  a  run  on  United  States 
army  pins,  with  silvered  and  gilt  tops.  The  fourth  repeat 
stock  of  these  goods  has  been  received  by  the  D.  McCall 
Co.  Among  flowers,  roses,  especially  the  dark  shades 
for  underneath  trimming,  are  the  favorites.  One  of  the  prettiest 
displays  made  by  this  firm  is  the  display  of  French  novel- 
ties. Here,  sequin  trimmings,  in  all  sizes,  from  the  narrow 
widths,  suitable  for  hat  edgings,  to  27-inch  widths  ;  sequin  and 
chenille  crowns,  in  the  latest  shades,  and  with  ornaments  to  match  ; 
velvet  crowns  for  large  hats  and  toques,  embroidered  in  tinsel  and 
two  tone  effects ;  black  velvet  crowns,  embroidered  with  baby 
ribbon,  and  other  novelties,  are  arranged  in  an  elegant  and  attrac- 
tive profusion,  which  shows  the  big  call  for  these  goods.  For  trim- 
ming material,  velvets  are  indispensible.  Plisse  and  mirroir  velvets, 
in  all  the  newest  colors,  are  selling  briskly.  Plain  millinery  velvet 
is  kept  in  stock,  in  all  colors,  in  three  qualities  and  prices. 

For  blouse  and  dress  trimmings,  plaid  velvets  are  favorites. 
Some  of  these  are  quite  loud  in  tone  or  color,  but  this  seems  to  be 
a  feature  this  season.  Velvet  brocades  in  there  tone  effects,  tinsel  vel- 
veteen, and  braided  effects,  are  meeting  with  unusually  good  demand. 
The  last  mentioned  goods  are  being  used  largely  for  making  up  into 
wrappers.  Plisse  chiffon  continues  to  sell  nicely  for  evening  wear. 
Crinkled  satin,  in  two  tone  effects,  is  shown  in  the  fashional'e 
colors,  and  is  meeting  with  much  favor.  Among  the  silks,  taffetas 
are  in  favor.  Corded  taffeta,  in  many  delicate  shades,  is  quite 
popular  for  evening  wear.  There  is  a  big  call  for  Scotch  and 
French  Plaids,  which  are  now  the  leaders  in  fancy  silks. 

The  feature  in  the  hat  department  this  season  is  the  great  run 
on  sailors.  A  great  variety  of  this  class  of  goods,  and  walking  hats 
generally,  in  fancy  and  plain  trimmings,  are  kept  in  stock.  Sailors 
are  made  this  year  with  lower  crowns  and  narrower  biims  than  in 
past  seasons.  The  short  back  sailors  for  trimming  are  selling 
well,  the  leading  shades  being  royal  cadet  and  navy  blues.     The 
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Increase  in  Business 


means 


Increase  in  Energy. 


At  least,  that's  our  view  of  the  issue,  and  we  are  going  to  act  on  the  assumption 
that  we  are  correct. 

It  is  generally  admitted  that  we  have  had  a  share  of  the  trade  this  Fall. 
That  portion,   we  are  satisfied,  was  by  far  the  largest  that  fell  to  any  one  house. 
To  insure   a   continuance  of   such  satisfactory   results,  attained  so  early  in  the 
season,  will  be  our  sole  object  for  the  balance  of  the  year. 

ALL  OUR  ENERGY  will  be  devoted   to  attending   to   the   wants   of   the   Trade  during  the  assorting  season. 
Customers  can  depend  upon  having  their  orders  filled  promptly  at  any   and   all   times.     OUR  arrangements 
are  complete  for  the  .... 

CONSTANT    REPLENISHING   OF   STOCK. 


^  D.  flcCALL  CO., 


Limited 


We  Invite  X"":^  New  Premises 

230  McGHI   Street,  corner  Notre  Dame  Street. 

\A/M.   BLACKLEY    &    CO'V. 

Importers  of  Specialties  in^ — 

RIBBONS.  FLOWERS 
FEATHERS.  ORNAMENTS 

Special    Novelties  in    Fancy    Feather    Effects — the   very  latest  conceptions,  Aigrettes,  etc. 
Our  goods  and  prices  will  appeal  to  the  better  judgment  of  buyers. 


WM.  BLACKLEY  &  CO'Y 

WHOLESALE     IMPORTERS 

230  McGill  St.,  corner  Notre  Dame  St.  ^        MONTREAL. 
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MILLINERY-Continued. 

demand    for    these    colors  is    steadily   increasing,    necessitating 

keeping  on  hand  a  large  stock  of  these  goods. 

The  D.  McCall  Co.  are  now  handling  the  output  of  one  of  the 
best  Canadian  makers  of  mantles,  and  are  in  good  shape  to  fill 
sorting  orders.  They  are  sending  out  a  plate  and  price  list  of  the 
latest  styles,  and  best  selling  lines  of  these  goods. 


HOW    WEATHER    AFFECTS    CERTAIN    LINES. 

The  intense  heat  that  continued  throughout  August,  will  cause 
that  month  to  be  remembered  by  not  a  few,  says  The  London, 
Eng.,  Millinery  Record.  Amongst  the  latter  maybe  numbered  the 
manufacturers  of  sunshades,  who  have  this  year  experienced  a  most 
tantalizing  season.  Previous  to  the  commencement  of  the  "Sum- 
mer ' '  sales  there  had  been  but  a  paltry  demand  for  these  tasteful 
additions  to  summery  costumes,  for  the  climatic  conditions  were 
rather  more  favorable  to  the  sale  of  waterproofs.  Consequently, 
repeat  orders  for  parasols  were  conspicuous  by  their  absence.  But 
when  the  "sales"  were  over  and  August  had  arrived,  the  sun  turned 
on  extra  superheated  rays,  and  for  the  first  time  during  the  year  a 
sunshade  became  a  real  necessity  for  all  ladies  anxious  to  take 
their  walks  abroad  in  anything  approaching  comfort.  But,  for  the 
manufacturers  of  sunshades  this  burst  of  brilliant  weather  came  all 
too  late.  The  sunshade  season  was  over  and  buyers  only  willing 
to  look  at  "  jobs." 

S.    F.    MCKINNON    &    CO. 

S.  F.  McKinnon  &  Co.  say  that  September  is  the  month  when 
millinery  openings  and  Fall  fairs  hold  sway,  and,  between  the  two, 
made  an  interesting  month  for  the  public.  During  the  time  when 
preparations  are  being  made  for  these  interesting  events,  the  whole- 
sale millinery  houses  do  a  good  trade,  and,  before  the  middle  of 
September  has  been  reached, a  good  index  to  styles  and  colors  for 
the  early  season  has  been  given,  and  many  entirely  determined. 

This  firm  is  full  of  courage  and  hope,  the  season  and  busi- 
ness done  having  exceeded  the  volume  of  any  previous  season 
for  the  combined  months  of  August  and  September.  Two  marked 
features  have  strikingly  presented  themselves,  within  the  past  two 
months,  which  they  claim  argue  well  for  the  times.  At  least  double 
the  number  of  buyers  from  the  distant  Provinces,  east  and  west, 
have  visited  the  Toronto  market  this  summer.  The  second  feature 
is  the  increased  demand  for  better  goods. 

"These  are  facts,  which  speak  for  themselves,  and,  in  our 
opinion,  tell  not  only  of  a  bright  outlook,  but  a  closer  regard  for 
this  market.  We  have  long  thought,  and  previously  given  ex- 
pression to  our  thoughts  in  your  valuable  and  widely  circulated 
paper,  that  it  pays  any  buyer  to  visit  this  market  as  often  as  pos- 
sible during  the  season.  Many  odd  lines  and  broken  lots,  which 
cannot  be  supplied  in  other  ways,  come  under  the  notice  of  buyers, 
which  otherwise  could  not  be  seen.  Our  most  successful  merchants 
travel  along  this  line. 

"  You  might  also  let  the  trade  know  that,  after  being  one  month 
in  Toronto,  our  resident  European  buyer  sailed  back  to  the  vortex  of 
fashion, and,  therefore,  the  centre  of  his  operations,  with  a  very  distinct 
knowledge  of  what  is  pronounced  and  in  favor  for  the  season  which 
has  opened  so  favorably.  Before  your  paper  is  in  the  hands  of  the 
readers,  we  will  have  received  large  shipments  of  specially  selected 
novelties  from  him. 

' '  Velvets  have  been,  and  will  be,  the  leading  article  of  millinery 
trimming,  and,  in  these  we  get  a  good  index  as  to  colors.  National 
and  royal  blues,  greens,  purples,  castors,  are  the  favored  colors, 
with  a  feeling  too  for  serges  and  silver  grays.  Spot  velvets  have 
been  in  good  demand  through  the  opening  season,  but  are  not 
likely  to  retain  their  hold  or  strength  in  proportion  to  the  plain 
article.  Ribbons  are  in  good  demand,  and  are  sure  to  continue 
popular  and  strong  as  a.  combination  with  velvet,  wings,   breasts, 


tips  and  other  millinery  trimmings.  Particularly  will  this  apply  to 
fancies  and  good  plain  ribbons  in  the  30,  40  and  60  widths. 

"Thus  far,  the  hat  trade  has  been  exceptionally  good,  but  a 
feature  which  is  not  the  in  best  interests  of  the  trade  in  general  has 
developed  great  strength,  namely,  trimmed  sailors  and  walking  hats. 
While  these  are  natty  and  stylish  in  effect  and  take  the  place  of 
dress  shapes,  they  admit  of  no  trimming  beyond  the  band,  and, 
sometimes,  an  accompanying  wing  as  turned  out  from  the  manufac- 
turers, but,  of  course,  if  the  consumers  demand  these  there  is 
nothing  to  do  but  produce  them  in  the  correct  styles,  and  these  we 
have  in  abundance. 

"Just  in  conclusion,  kindly  throw  out  a  hint  in  connection  with  the 
black  trade.  Many  buyers  throughout  the  country  had  bought  light 
with  a  view  to  filling  in  as  the  season  advances.  That  is  a  safe 
plan  to  go  by,  but  indications  go  to  show  that  with  a  little  snap  of 
cold  weather  it  will  take  ten  days,  and  perhaps  much  longer,  to  fill 
orders,  and,  as  the  styles  for  the  season  are  fully  determined,  we,  at 
least,  would  urge  upon  mantle  buyers  the  necessity  of  anticipating 
their  wants  early  and  get  orders  in  as  soon  as  possible.  This  is 
where  the  stitch  in  time  might  save  a  nine  day  delay  when  a  busy 
season  is  upon  us  all  round." 

THE    J.     D.     IVEV     CO.'S    APPROACHING    OPENING. 

The  usual  supplementary  opening  of  The  J.  D.  Ivey  Co.  will 
take  place  on  Tuesday  the  nth  inst.  This  opening  has  become  a 
looked  for  event  in  the  trade,  and  the  latest  Parisian  novelties,  the 
very  newest  things  in  the  market,  will  be  shown.  In  answer  to  a 
question  as  to  the  outlook  in  the  millinery  trade,  the  president  of 
The  J.  D.  Ivey  Co.  stated  that,  as  evidence  of  the  prosperity  of  this 
country,  the  trade,  during  August  and  September,  had  far  exceeded 
the  most  sanguine  expectations  of  the  firm.  Among  the  other 
causes,  outside  of  the  general  improvement  in  business,  were  the 
changes  in  the  trade  and  the  very  great  success  of  their  trimmed 
goods  department,  whereby  the  house  had  got  more,  perhaps,  than 
its  share.  Notwithstanding  that  the  weather,  during  part  of  Septem- 
ber, was  warm,  and  it  kept  retail  trade  back  a  little,  yet,  we  predict 
and  have  made  preparations  for  the  biggest  millinery  trade  during 
October  and  November  in  the  history  of  the  Dominion. 

Some  of  the  newest  ideas  are  :  the  short  back  sailor  hats  are  as 
popular  as  ever,  with  the  trimming  more  to  the  front  than  the  back. 
The  large  velvet  hats  of  the  Empire  shape,  have  the  perfectly  flat 
brim,  and  droop  back  and  front.  Perhaps  the  newest  hat  shape  of 
all  is  called  a  poke  hat  (not  a  bonnet).  This  is  made  of  black 
velvet,  with  white  lace  applique  ;  the  facing  is  white  tulleing  in  fine 
tucks.  Velvet  toques  on  the  Napoleon  style,  rolling  a  little  more 
to  one  side,  are  fashionable.  The  latest  fads  are  the  tulle  hats,  en- 
tirely of  tulle,  with  a  huge  velvet  rosette  for  the  face  trimming. 
Another  new  idea  are  barbs,  or  scarves,  of  velvet,  with  applique 
lace  of  duchess  or  honiton  pattern.  They  are  tied  in  front  for 
trimming  purposes.  Another  novelty  is  the  reappearance  of  velvet 
foliage,  used  in  wreath  form.  The  use  of  large  roses  is  one  to  the 
hat.  All  black  hats,  with  feathers  and  steel  ornaments,  are  the 
correct  thing.  Black  and  white  effects  in  trimming  are  much  run 
upon,  and  the  bow  knot  appears  in  velvet  and  satin  ribbon.  Several 
hats  show  the  machine  stitching  again.  \ 

The  very  newest  shades  in  millinery  are  mulberry,  cactus,  and 
blues,  which  are  very  decidedly  of  a  lavender  cast,  and  eminence 
purple,  which  is  used  in  combination  in  turquoise  blue. 

Some  of  the  new  materials  are  extremely  handsome,  and 
extremely  expensive.  They  comprise  velvet  spangled  with  sequins, 
satin  embroidered  in  the  sequin  pattern,  net  embroidered  with  bow 
knots.  All  manner  of  necks,  with  applique  of  velvet,  or  satin,  or 
jetted  designs,  are  good  property.  Eagle  quills,  tiger  quills, 
pheasant  breasts.  Spanish  coque  feathers  run  along  a  quill,  etc.,  are 
the  popular  ornaments  in  vogue.     Lots  of  light  material  is  being 
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"  Our  unparalleled  location  and  well-lighted  warehouse — our  un- 
equalled facilities  for  buying — our  expert  knowledge  of  the 
trade — ample  capital  and  the  liberal  terms  we  give,  make  us 
easy  leaders  in  the  wholesale  trade   in  our  lines." 


The  Millinery 


outlook 


With  us,  the  new  season  has  had  a  most  successful  beginning,  and  it's  well  within  the  mark  to 
state,  that  up-to-date,  60  per  cent,  more  goods  have  been  sold  than  during  the  same  period  last 
season.  Trade  is  brightening  all  over  Canada.  Things  are  putting  on  a  more  cheerful  and 
confident  aspect,  and  we  can  reasonably  look  forward  to  a  splendid  season  throughout.  Our 
perfect  assortments  in  all  the  lines  we  make  and  sell  warrant  us  in  anticipating  a  lion's  share 
of  business. 

IJ  fk  TPO  In  this  department  we  can  supply  the  biggest  trade  demands.     Fickle  fashion 

I  I/A  1  ^3  keeps  us  wide-awake  in  staying  right  abreast  in  all  the  new,  natty  creations,  as 

they  appear  in  the  fashion  centres,  but  our  American  buyer  visits  New  York  at  least  once  a 
fortnight,  and  hunts  out  every  fashionable  conceit,  so  that  there's  nothing  wanting  in  the  right 
up-to-date  lines.  We  are  showing  grand  lots  in  sailors,  walking  hats,  and  dress  shapes,  in  all 
the  qualities  and  colors. 

A/Ill  I  INFDY  NEEDS  AND  NOVELTIES.  Our  resident 
/III  L<  l_i  1 1  1  Ll\  1  European  buyer  is  now  in  the  markets,  buying  for  us  the  very 
latest  notions  in  millinery  and  millinery  novelties,  trimmings,  etc.  Every  steamer  that  crosses 
carries  for  us  some  new  thing  from  Paris,  London,  or  other  leading  markets,  and  the  trade  rely 
on  us  for  everything  that's  right  to  the  hour  in  style.  We  are  exceptionally  strong  in  ribbons, 
velvets  and  velveteens,  laces,  veilings  and  dress  trimmings. 


i 
I 

I 

/JS  MANTLE    HINTS. — We  have  been  impressing  the 

|\  trade  with  the   idea  of  placing  extra  orders  now — as  a  conse- 

quence we  are  fully  a  week  ahead  of  our  orders — but  we  have  in- 
creased our  staff  of  operators,  and  are  working  overtime  to  keep 
even — will  take  care  of  all  orders  with  the  least  possible  delay, 
|V  but  do  not  send  them  expecting  them  filled  in  two  to  three  days. 

I 

1  S.  F.  flcKlNNON  &  Co 


71=73  York  Street,  TORONTO. 
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MILLINERY— Continued. 

used  for  trimmings  at  the  moment,  so  as  almost  to  give  the  appear- 
ance of  summer  millinery,  yet,  with  this,  there  is  the  opposite  ex- 
treme represented  in  the  use  of  fur.  Toques  are  made  of  mink  fur, 
trimmed  with  velvet  and  steel  ornaments.  Persian  lamb  is  shown 
on  velvet  turbans,  while  the  chinchilla  are  also  used.  A  little 
of  this  on  extreme  shapes  is  pretty  for  exclusive  millinery. 


LOOK  AHEAD  FOR  HOLIDAY  TRADE. 

SOME  PRACTICAL   SUGGESTIONS    REGARDING    THE    CHANCES    OF 
INCREASING    CHRISTMAS    SALES. 

IT  may  seem  a  far   cry  to  the  holidays,   says  The  New  York 
Chronicle,   yet,   in  spite  of  the  fact  that  it  is  still  a  thing  of  the 
misty  future,  it  is  not  a  moment  too  soon  to  begin  laying  plans  for  it. 

There  is  a  mint  of  money  in  holiday  trade,  and  there  is  more 
money  in  it  when  properly  cultivated  than  when  it  is  permitted  to 
run  wild. 

You  can't  make  your  holiday  preparations  properly  on  the  spur 
of  the  moment.  To  secure  all  there  is  in  it,  you  must  make  your 
calculations  well  in  advance. 

To  get  best  returns,  you  should  begin  your  exhibition  of  holiday 
things  not  later  than  Dec.  I.  Among  the  things  that  are  worth 
doing  well  this  holiday  business  is  prominent,  and  it  cannot  be  well 
done  in  a  hurry. 

Begin  your  thinking  now.  Calculate  about  the  character  of 
goods  you  design  to  put  forth  as  appropriate  for  the  season,  and 
then  begin  your  prospecting,  especially  as  to  what  and  where  to 
buy. 

The  benefit  of  an  early  showing  of  these  things  is  the  early 
attention  they  get  from  shoppers.  Children,  as  well  as  older  ones, 
become  familiar  with  your  Santa  Claus  department.  Notes  are 
made  of  the  things  you  have  that  may  fill  their  Christmas  calcu- 
lations, and  they  will  choose  them  in  due  time. 

Things  may  be  chosen  and  set  aside  for  later  delivery.  People 
have  time  to  think  and  follow  your  suggestion.  It  becomes  noised 
about  town  that  you  have  those  appropriate  things,  and  you  will  get 
more  than  a  little  mouth-to-mouth  advertising. 

There  are  a  good  many  different  kinds  of  goods  that  may  be 
wisely  introduced  into  your  special  Christmas  lines  that  you  neglect 
because  the  season  is  short,  and  you  fear  to  put  them  in  stock 
because  of  the  possibility  of  their  sticking  there. 

If  you  begin  early,  you  can  try  those  things  out,  and  get  a 
definite  line  on  their  adaptability  before  the  rush  comes,  the  criti- 
cism they  are  subject  to  in  the  meantime  furnishing  you  with  just 
the  very  knowledge  you  wish  to  gain. 

There  is  no  end  to  the  variety  your  holiday  collection  may 
contain,  and  there  is  no  indicating  for  certain  just  what  the  most 
likely  things  may  be.  Consequently,  the  need  for  beginning  to 
think  early  is  more  pressing  than  many  of  us  imagine. 

New  York  stores  display  a  wonderful  variety  of  fancy  china, 
decorated  wares — especially  individual  pieces — pretty  lamps,  cut- 
glass  ware,  sterling  tipped  toilet  articles,  tea  sets  and  all  sorts  of 
table  ware  that  are  marvelously  fine  and  pretty  and  often  low 
priced. 

Rugs  and  other  furnishings  may  be  introduced  into  your  Santa 
Claus  department,  onyx  tables,  children's  rockers,  things  that  are 
really  staple,  yet  will  hit  the  shopper  who  favors  useful  gifts  as  right 
in  line  with  her  idea. 

Concentration  works  wonders  in  this  Christmas  trade,  getting 
your  appropriate  things  together  and  giving  them  a  stronger  identity 
as  Santa  Claus'  own  choosing.  , 

Consider  what  you  have  left  from  last  year,  if  anything  ;  what 
you  sold  a  year  ago,  and  how  much  it  is  best  to  buy  again,  so  that 
you  will  not  duplicate  any  good-for-nothing  item. 

Will  you  carry  a  line  of  books  ?     What  about  toys  ?     What  do 


you  think  of  good  toys,  expensive  trifles?  What  about  dolls? 
How  many?  What  prices?  Where  will  you  buy  all  these  things? 
every  detail  should  be  considered. 

It  is  a  noticable  fact  that  the  man  who  has  had  the  most  satis- 
factory experience  with  this  trade,  is  the  one  who  makes  most 
thorough  preparations  the  following  year  ;  and  he  is  the  one  who 
continues  to  get  the  most  satisfaction  from  this  department  of  his 
business  year  after  year. 

At  no  other  season  of  the  year  is  such  free  buying  indulged  in. 
Surely,  we  should  make  preparations  to  catch  this  tide  of  liberality 
and  generosity  at  its  flood,  and  to  encourage  it,  for  selfish  reasons, 
all  we  may. 


THE   DRUMMER'S   DREAM. 

A  little  room  in  a  little  hotel 

In  a  little  country  town, 
On  a  bed  with  a  musty  smell, 

A  man  was   lying  down. 

A  great  big  man  with  a  great  big  snore — 

For  he  lay  on  his  back  you  see — 
And  a  peaceful  look  on  his  face  he  wore, 

For  sound  asleep  was  he. 

In  his  dream  what  marv'lous  trips  he  made. 

What  tremendous  bills  he  sold  ! 
And  nobody  failed  and  every  one  paid, 

As  his  orders  were  as  good  as  gold. 

He  smiled  and  smothered  a  scornful  laugh 

When  his  fellow-drummer  blowed  ; 
For  he  knew  no  other  had  sold  the  half 

Of  what  his  order  book  showed. 

He  got  this  letter  from  home  one  day  : 

"  Dear  Sir  :  We've  no  fitter  term 
To  use  in  your  case  than  simply  to  say, 

Henceforth  you  are  one  of  the  firm." 

And  a  glorious  change  this  made  in  his  life  ; 

He  now  from  the  road  withdrew  ; 
And  really,  soon  got  to  know  his  wife, 

His  son,  and  his  daughter,  too. 

And  then  he  moved  from  his  obscure  flat, 

To  a  house  on  the  avenue  ; 
Lived  swell,  was  happy,  got  healthy  and  fat, 

Respected,  and  wealthy,  too. 

But  with  a  thump,  bang,  whang  !  and  thump  again, 

The  landlord  stood  at  the  door. 
"  It's  purty  nigh  time  for  that  6:10  train  I  " 

And  the  drummer's  dream  was  o'er. 


ABSURD  REGULATION  IN  SOUTH  AFRICAN  STORES. 

Away  off  in  Cape  Town,  South  Africa,  a  peculiar  attitude 
has  been  taken  by  merchants  toward  their  salespeople,  or 
specifically,  those  that  are  married.  A  wife  and  family 
disqualify  a  man  for  a  position  behind  the  counter  in  a  Cape 
Town  store.  This  situation  was  brought  about  by  the  fre- 
quent cases  of  theft  among  married  employes,  who  set  up  the 
claim  that  their  salaries  were  not  sufficient  to  support  themselves 
and  families.  The  easiest  solution  of  the  difficulty,  of  course,  was 
to  get  rid  of  all  clerks  so  encumbered,  and  refuse  to  employ  any 
such  unfortunates  in  the  future.  As  a  consequence  of  the  embargo, 
married  salespeople  are  at  a  discount  in  Cape  Town. 


The  insolvent  estate  of  R.  E.  Woodley,  shoe  manufacturer,  of 
Quebec,  was  sold  to  Felix  Gourdeau  &  Frere,  of  that  city,  at  the 
following  figures  :  Shoes  in  course  of  manufacture,  leather  and 
furnishings,  valued  at  $4,808.28,  at  Soc.  on  the  dollar  ;  machinery, 
valued  at  #6,226.58,  at4o^c;  office  fixtures,  valued  at  $256. 75, 
at  50c;  rolling  stock,  valued  at  5200,  at  50c.  They  also  assumed 
the  unexpired  term  of  the  lease. 
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MILLINERY  OPENING 


At  the  request  of  the  Trade 
%we  hold  a  Second  Opening  on 
\  Tuesday,  October  nth,  1808, 
when  we  will  show  the  very 
latest  Trimmed  Patterns,  De- 
signs and  Combinations  in 
Parisian  Millinery  and  Novel- 
ties. The  trade  respectfully 
invited. 


The 


TORONTO 


MONTREAL 


JOHN  D.  IVEY  COMPANY 


Limited 


When  the  Goods  Come  in 


they  are  fresh,  new,  charming,  fashionable.  You  have  been  opening  lots 
of  this  class  of  goods  within  the  month.  But  in  your  enthusiasm  for  new 
goods  do  not  forget  the  stocks  that  have  been  held  over  from  a  past  season. 
Your  profits  will  come  in  selling  the  old  goods  on  your  shelves  as 
well  as  the  new  stock — or  else  loss  will  be  the  result. 

Of  course,  whimsical  fashion  has  made  some  of  these  goods  less 
valuable  than  when  you  bought  them.  They  are  out  of  style — -the  colors 
are  all  wrong.     Your  customers  will  have  none  of  them. 

You  can  do  one   of  two  things.     You  can  cut  away  all  of  the  profit 
and  some  of  the   cost  in  order  to  dispose   of  them  in  their  present  con- 
dition.    Or,  you  can  quietly  hand  them  over  to  us  and  have  them  dyed  in 
the  right  colors. 
Is  not  the  latter  course  by  far  the  most  sensible  ?     No  one  will  ever  know  it   but  you  and  us.     To  all  intents 
and  purposes  they  are  new  goods.     No  one  can  detect  the  fact  that  they  have  been  re-dyed. 

Our  dyes  stick.     They  never  crock.     The  old  color  never  shows  through.     It  does  not  cost  much.     Ask  us 
to  give  you  facts  and  figures. 

R.  PARKER  &  CO. 


HEAD  OFFICE 
AND  WORKS : 


787-791  Yonge  Street,     - 

MONTREAL    BRANCH     1953    NOTRE    DAME    STREET. 
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THE  CANADIAN  COTTON  MARKET. 

PRETTY    GENERAL    REDUCTION     IN    COLORED    GOODS  — WHITE    AND 
GRAY      COTTONS      REMAIN      UNCHANGED    —    CANADIAN      MILLS 

DETERMINED     TO     MEET     COMPETITION  FIGURES      OK      THE 

IMPORTING    TRADE    DURING    JULY    AND    AUGUST. 

Tl  1 1 .  price  lists  of  the  Canadian  cotton  mills  are  now  out. 
The  results  bear  out  pretty  much  what  has  been  said  in  these 
columns  as  to  the  possibility  of  reductions  in  price.  There  is  no 
drop  in  the  price  of  white  and  gray  cottons  and  cottonades  are  also 
firm.  But,  as  regards  a  number  of  the  leading  lines  in  colored 
goods,  there  is  either  a  small  or  a  moderate  reduction. 

This  is  partly  due  to  the  competition  in  the  domestic  market  and 
also  to  the  importation  of  colored  cottons  from  abroad.  The  Can- 
adian mills  have  determined  to  meet  the  competition  and  to  keep 
down  prices  so  as  to  hold  their  own  market.  This  is  evident,  as 
the  Canadian  mills  are  all  busy  with  orders  and  do  not  seem  to  be 
running  ahead  of  the  demand. 

In  blue  denims,  the  prices  have  dropped  from  %c.  per  yard  to 
l4c.  per  yard  on  one  or  two  of  the  higher  lines.  There  has  also 
been  a  drop,  ranging  from  %  to  y2z.  per  yard  on  shirtings  and 
galateas.  Tickings  are  also  lower  by  from  ^  to  y2c.  per  yard, 
and  there  has  been  a  similar  drop  of  from  %  to  y2c.  per  yard  on 
Saxony  flannelettes.  The  price  of  cotton  yarns  is  also  reported  to 
be  about  5  per  cent,  less  in  price  than  last  season. 

As  to  imported  cottons,  the  quantity  brought  in  continues  to 
increase.  In  white  and  gray  goods,  the  increases  are  not  large. 
In  colored  goods,  however,  the  importations  are  higher  to  a  con- 
siderable extent.  The  figures  for  the  months  of  July  and  August 
are  available.  Those  for  July,  taking  that  month  in  three  years  as  a 
basis  for  comparison,  are  as  follows  : 

July  'q6  July '97  July '98 

Gray  and  while  cottons $  15,073  $  20,057  $  47,811 

Colored  cottons....                 168,534  10Q,339  321,902 

Other   manufactured  cottons 120,343  157,416  258,274 

Total     $312,950  $346,8i->  $627,987 

This  was  the  first  month  under  the  full  preferential  rate  of  one- 
fourth  off  the  duty  on  English  cottons,  and  the  cotton  imports 
almost  doubled.  August  was  the  second  month  and  its  imports,  as 
will  be  seen  from  the  following  figures,  were  not  so  very  remarkable, 
considering  the  drop  in  duty  and  the  fact  that  the  Canadian  jobbing 
trade  find  the  domestic  mills  very  busy  wtth  orders  : 

Aug.  '96 

Grey  and  white  cottons $  17,089 

Colored   cottons 181,755 

Other  manufactured    cottons...        143, 713 


Aug.  '97 

Aug.  '98 

$  25,452 

$  37,362 

163,747 
144,232 

247,103 
185,688 

$342,557         $333,431  $467,153 

There  is  an  increase  certainly,  but  not  a  rush,  as  might  have 
perhaps  been  expected  in  some  quarters.  It  may  be  early  to  speak 
positively,  but  the  indication  fairly  points  to  the  probability  that, 
even  under  the  preferential  tariff,  the  Canadian  manufacturers  will 
hold  their  own  market.  The  two  months  together  show  the  follow- 
ing imports,  compared  with  the  same  two  months  last  year. 


t897 
July  and  August $680,243 


$1,095,140 


TALK  OF  DOUBLING  THE  MILL. 

At  a  meeting  of  the  directors  of  the  Montmorency  Cotton  Com- 
pany, held  on  September  26,  the  question  of  doubling  the  capacity 
of  their  mill  was  discussed.  While  nothing  definite  has  been  given 
out,  it  is  understood  that  the  general  opinion    was   decidedly  favor- 


able to  the  proposition.     It  is  probable  that  work  on  the  new  build- 
ing, which  will  adjoin  the  present  mill,  will  be  commenced  at  once. 
This  concern  is  practically  controlled  by  Manager   Whitehead,    of 
The  Dominion  Cotton  Mills  Company. 


THE  QUESTION  OF  RETURNING  GOODS. 

EVERY  merchant  knows  what  trouble  he  has  with  the  cranks 
who  want  to  change  goods.  This  becomes  so  bad  in  some 
localities  that  merchants  have  to  make  a  rule  that  they  will  not  take 
back  purchases  without  the  very  strongest  reasons.  In  most  cases, 
they  insist  rightly  that  an  article  which  is  to  be  changed  shall  be  in 
perfectly  good  condition. 

This  is  a  perfectly  fair  method  of  doing  business.  Otherwise,  a 
man  who  does  a  large  town  trade  would  find  people  changing  all 
the  time,  one  person  who  succeeded  in  doing  so  telling  another 
person.  It  is  equally  fair  that  the  merchant  in  this  matter  should 
do  as  he  would  be  done  by.  Yet,  the  reported  instances  of  return- 
ing goods  are  very  numerous,  and  complaint  is  often  made  in  the 
jobbing  trade  that  goods  are  sent  back,  not  merely  for  very  small 
cause,  but  in  such  disregard  of  good  business  methods  that  the 
articles  come  back  so  injured,  either  in  transit  or  in  the  handling, 
that  they  are  a  dead  loss  to  the  house  that  takes  them  back. 

It  is  said  that  this  happens  with  the  most  respectable  firms,  and 
probably  the  head  of  the  firm  knows  nothing  about  it.  But  the 
clerk,  who  is  in  a  hurry,  bundles  back  the  goods,  without  much 
care  as  to  the  condition  in  which  they  will  arrive.  The  question  of 
returning  goods,  which  the  wholesale  houses,  owing  to  strong  com- 
petition for  business,  receive  back  without  much  protest,  really  de- 
mands the  attention  of  each  enterprising  retailer.  Abuse  of  it  may 
affect  his  credit.  Besides,  probably,  few  men  want  to  be  openly 
offensive  in  their  dealings  with  others.  Yet,  taking  back  damaged 
goods  is  a  pretty  severe  test  of  a  firm's  good  nature. 


UNWARRANTED    INTERFERENCE     WITH    THE    CORSET. 

The  Russian  Minister  of  Public  Instruction  has  issued,  on  the 
grounds  of  public  health,  a  decree  prohibiting  the  use  of  the  corset 
by  women.  This  is  governmental  interference  with  a  vengeance. 
Such  matters,  says  an  exchange,  are  not  at  all  fit  subjects  for  such 
interference,  not  only  for  the  education  of  the  people.  Even  if  the 
entire  profession  were  agreed  that  the  corset  was  an  unmitigated 
evil  to  the  individual  who  wore  it  in  all  cases  and  under  any  circum- 
stances, such  a  meddlesome  decree  would  be  a  tyranny.  Such 
measures  are  not  on  a  par  with  the  suppression  of  public  nuisances, 
such  as  the  control  of  noxious  trades,  because  those  ordinances  are 
for  the  protection  of  the  many  against  the  few,  whereas  such  de- 
crees are  an  attempt  to  forcibly  protect  a  man  against  himself  in 
opposition  to  his  own  free  will,  and  in  regard  to  matters  which 
other  people  choose  to  consider  bad  for  him.  This  reasoning 
would  justify  anything — and  is,  in  fact,  the  very  reasoning  which 
was  adduced  to  justify  the  tortures  of  the  inquisition. 


TWO  ADDITIONAL  OPINIONS  RE  THANKSGIVING. 

W.  L.  Kane  &  Co.,  Halifax,  write   The    Review  :    Decidedly 
in  favor  of  changing  the  date  for  Thanksgiving  Day.     It  has  been  *  V 
altogether  too  late  in  the  year  for  Canada.     The   last   Thursday  in 
October  would  do  admirably. 

A.  Laurens,  Portage  la  Prairie,  Manitoba,  says  :  Am  not  in 
favor  of  a  change  in  the  date  of  Thanksgiving,  unless  to  the  second 
Thursday  in  November.  The  last  Thursday  in  October  would  be 
too  early  for  this  part  of  the  country,  owing  to  threshing  being  still 
in  full  operation  at  that  time  of  the  year. 


Mr.  Stapleton  Caldecott  sails  for  England  Oct.  1,  to  be  absent 
for  some  weeks. 
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German  <& 
\*  Beavers 


65c. 


Fall  Weight 

75c.       $1.10. 


Navy,  Brown  and  Black 

Samples  on  Application 


WILLIAM  ACNEW  &  GO. 

305  St.  James  Street, 

^  ^  MONTREAL 


i.mmmt. 


l Illlltl 


it mill) 


THE 


Do  You  Know 

EVER-READY 


LINES 


An  Acquaintance  will  be  Interesting. 


EVER-READY  DRESS  STAYS 

Recent  improvements  make  them 
what  you  want    the  very  best. 


EVER-READY  DRESS  BINDING 

A   new   and   durable   kind  :    of  a  quality 
and  at  a  price  (nff'™  )  that  will  please 


EVER-READY  CHILD'S  WAISTS 


To  retail  at  2  5   ccnts  each. 
You  make  40%  profit,  too. 


If  you  have  not  seen  them  write  for  samples. 

JHE  EVER-READY  PRESS  STAY  (JO- 
WINDSOR,  ONTARIO. 


iMMMH^^m^^W^^IMMMHIr >» 1 


BRAND 

Neckwear  Manufacturers. 


NECKWEAR 


in  all  styles  and  made  to 
suit  customers. 


SHIRTS,    COLLARS 

and  CUFFS 
RUBBER    COATS 
UMBRELLAS 
BRACES 

HANDKERCHIEFS 
SHIRTS  and 

DRAWERS 

caps,  sweaters 
Gloves,  hosiery 
bicycle  hose 
overalls 
jewellery 
walking  sticks 
mufflers 

TOP  SHIRTS,  etc. 


We  are  positive  we  can  help 
YOUR  sales^ 


In  Men's  Furnishings 

Wouldn't  YOU   like  a  Neat,   Natty, 
Aggressive  Line  of  up-to-date  Neckwear? 

THOUSANDS  OF  DESIGNS 
TO~CHOOSE  FROM. 


Perhaps  this  list  of  Furnishings  on  the  left 
may  suggest  some  lines  you  may  require  now. 
Pleased  to  serve  you  any  time.  We  would  like  a 
trial  order — actions  speak  louder  than  words. 

WRITE   US. 


Cookson,  Louson  &  Co.    -    Montreal. 
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BARGAINS. 

ONE  of  the  prominent  department  stores  of  New  York,  which 
has  recently  added  two  side  entrances  for  the  splitting-up 
of  the  throngs  which  formerly  crowded  one  main  aisle,  is  about  to 
widen  the  aisles  on  which  these  new  doorways  open.  This  is  to  be 
done  not  so  much  to  give  access  to  the  rear  of  the  store,  for  there 
are  now  two  narrow  aisles,  as  to  provide  space  for  the  showing  of 
bargains  on  tables.  The  one  wide  aisle  will  admit  of  the  passage 
of  no  more  shoppers 
than  do  the  two  existing 
passages  ;  but  the  bar- 
gain displays  are  ex- 
pected to  distribute  the 
crowd  about  the'store, 
as  well  as  to  increase 
that  crowd. 

This  shows  that  the 
bargain  table  is  a 
powerful  trade  force 
even  in  these  days 
when  the  word  '  *  bar- 
gain" is  shunned  by 
the  careful  advertise- 
ment writer.  No  matter 
if  the  word  has  fallen 
into  disrepute  from  ex- 
cessive and  indiscrimi- 
nate use,  the  article  is 
all  right.  Woman  is  as 
great  a  bargain  hunter 
as  ever,  and  the  store, 
great  or  small,  which 
the  oftenest  has  good 
things  to  offer  is  the  one 
which  she  will  most  re- 
ligiously visit. 

In  >  the  interest  of 
the  store,  the  bargain, 
special  offering,  drive, 
or  whatever  it  may  be 
called,  should  always 
"  live  up  to"  its  des- 
cription. Nothing 
queers  a  store  so  quickly 
as  disappointment  on 
the  part  of  the  shopper, 
and  a  very  limited 
number  of  those  who 
have  been  brought,  by 
ad.  or  otherwise,  to  in- 
spect merchandise  can 
work  incalculable  in- 
jury by  their  comments 
among  their  neighbors. 
On  the  other  hand, 
genuine  bargains  make 

for  the  great  store  a  great  reputation,  and  bring   the  satisfied  pur- 
chaser back  again  and  again.  —New  York  Economist. 


is  also  a  feeling  of  gray  shades,  both  in  checks  and  fancy  mixtures. 
In  fancy  worsted  trouserings  the  tendency  is  to  larger  effects  and 
stripes,  although  plain  effects  will  be  much  worn. 


GILLESPIE,  ANSLEY  &    DIXON,  TORONTO 


THE  SPRING  OUTLOOK  FOR  WOOLLENS. 

Speaking  with  one  of  the  leading  buyers  recently  returned  from 
Europe,  The  Review  was  informed,  that  from  the  present  indi- 
cations, Spring  colorings  in  tweeds  would  be  principally  brown 
and  green  mixtures,  indistinct  checks,  and  subdued  effects.     There 


FINE     MODERNIZED    STORE     IN     PETERBOROUGH. 

The  fine  store  of  Richard  Hall  &  Son,  Peterborough,  Ont.,  has 
been  holding  a  Fall  opening,  after  extensive  changes  and  improve- 
ments. There  is  a  window  frontage  of  68  feet  on  Simcoe  street, 
with  eight  windows.      Each  window  has    its   own    display  :      Dress 

goods  in  one,  a  display 
of  Cuban  blue  materials 
in  another,  the  next 
mantles,  and  so  on.  The 
main  floor  is  divided  by 
four  main  aisles,  which 
run  north  and  south, 
with  dividing  counters. 
This  affords  opportunity 
for  giving  each  class  of 
goods  its  own  particular 
place,  so  that  the  stock 
is  classified  and  ar- 
ranged with  admirable 
judgment.  Along  the 
north  wall  of  the  store 
runs  the  dress  goods 
department,  to  which 
the  firm  devote  special 
attention,  and  which 
contains  as  complete  a 
stock  as  a  city  establish- 
ment. Situated  also  on 
the  ground  floor  is  the 
large  office  of  the  firm. 
The  whole  flat  is  beauti- 
fully finished  and  pre- 
sents an  attractive  ap- 
pearance, being  deco- 
rated profusely  with 
plants  and  flowers. 

To  the  second  floor 
there  is  an  elevator, 
and  here  three  depart- 
ments find  lodgement, 
millinery,  mantles  and 
carpets,  each  fully 
stocked  with  the  latest 
goods.  On  the  third 
floor  t  h  e  oilcloths, 
mattings,  etc.,  are 
shown,  while  here  also 
are  the  workrooms  con- 
nected with  the  tailor, 
ing,  dressmaking  and 
mantle  departments.  A 
large  room  is  reserved 
for  surplus  stock.  This 
palatial  store,  says  a  Peterborough  paper,  is  a  credit  to  the  firm  and 
the  town. 

A     LONDON     MERCHANT    DEAD. 

A  well-known  London  merchant,  John  McDonald,  formerly  of 
the  firm  of  Pethick  &  McDonald,  died  at  his  residence,  London, 
Ont.,  Sept.  28,  at  the  age  of  65  years. 


Mr.  Wm.  Clark  has  opened  a  new  shoe  store  in  Windsor,  Ont. 
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To  the  .  .  . 


Clothing  Trade. 


Every  good  housekeeper  has  a  general 
clean  up  once  in  a  while.  After  four 
yearrs  in  business  we  are  having  a  good 
house- cleaning,  and  intend  to  clear 
everything  this  season  to  the  bare 
tables.  Can  give  you  some  St7&pS,  as 
we  are  having  a  genuine  Clearing  Sale. 

.  .  .    WRITE  US  .  .  . 


/i .    O.    Campbell  &    L/O. 

256  St.  James  Street 

BLACK  GOODS 

A  Specialty.  MONTREAL 
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RETAILERS  GIVE   THEIR  EXPERIENCES. 

[DBAS    REGARDING    SPECIAL    SALES — A    MAN    WHO   OPPOSES 

THE   i  ASM    SYSTEM    UNDER    CERTAIN   I  ONDITIONS — 

SMALL  TOWN  DEPARTMENT  STOKE — liUSlNi:ss 

VIEWS    PROM     THRIVING    MERCHANTS. 

ANOTHER  batch  of  opinions,  from  western  merchants,  has 
been  presented  by  The  Chicago  Dry  Goods  Reporter.  Their 
experiences  are  valuable  for  Canadian  merchants  and  we  quote 
them  for  that  purpose.  An  Illinois  merchant,  speaking  of  special 
sales,  said:  "  I  am  a  firm  and  enthusiastic  believer  in  special  sale 
days,  and  I  think  any  merchant  can  carry  them  out  successfully, 
both  in  profit,  permanent  trade  gained  and  large  increase  in  sales. 
I  have  seen  it  frequently  advocated  by  merchants  in  the  small  towns 
that  the  special  sales  day  with  them  was  not  a  success,  and  that 
sales  days  could  not  be  made  a  success  in  small  towns,  presenting 
the  argument  that  the  field  was  not  large  enough  and  that  the  pub- 
lic would  wait  for  the  sales,  thereby  cutting  off  trade  at  other  times, 
and,  consequently,  cutting  down  the  profits.  I  am  doing  business 
in  an  agricultural  section,  in  a  town  of  less  than  1,000  population, 
and  I  think  I  have  proved  to  myself  that  sales  days,  in  point  of  profit 
and  prestige  gained,  are  winners. 

"A  short  time  ago,  I  advertised  a  calico  and  muslin  sale  for  a 
certain  hour  in  the  day — 10  yards  of  calico  for  29c,  and  10  yards 
of  muslin  for  39c.  I  had  one  man  to  wait  on  the  print  counter, 
and,  in  one  hour,  he  sold  100  dress  patterns.  Frequently,  on  sales 
of  such  goods  as  prints  and  domestics,  I  lose  some  money,  but  I 
only  run  them  for  a  short  time,  and  I  consider  it  the  best  kind  of 
advertising.  The  small  amount  lost  on  such  sales  is  sure  to  come 
back  later  on,  increased  tenfold. 

"Combination  sales  in  dress  goods,  clothing  and  other  lines 
are  good  producers,  and  the  returns  have  been  flattering.  A  short 
time  ago,  I  had  a  combination  men's  suit  sale.  Having  bought 
100  men's  clay  worsted  suits  at  a  special  price,  I  advertised  a 
$9.99  combination  men's  suit  sale — one  suit,  one  suit  of  underwear, 
hat,  tie,  collar,  pair  of  cuffs  and  suspenders,  and  threw  in  a  good 
nickel-plated  watch.  I  sold  75  suits  that  day,  and  made  a  good 
margin. 

DISTRIBUTING    CATALOGUES. 

"  I  use  the  newspaper  for  advertising,  but  do  not  think  it  suffi- 
cient in  its  trade  drawing  powers,  and,  therefore,  resort  to  circular  and 
catalogue  advertising.  I  think  there  is  a  great  deal  of  waste  in  the 
dodger  advertising,  and  I  have  decided  upon  a  plan  to  try  this  Fall 
whereby  I  see  an  opening  to  increase  the  business  by  the  catalogue 
system.  I  have  been  using  catalogues  for  several  seasons,  usually 
issuing  them  twice  a  year.  It  generally  consists  of  some  twenty- 
odd  pages,  about  the  size  of  pages  in  The  Reporter,  and  liberally 
supplied  with  good  cuts.  Heretofore  my  system  has  been  to  place 
these  catalogues  in  packages  and  mail  them  throughout  the  country, 
but  I  have  found  that  when  we  give  these  catalogues  out  ourselves 
and  quote  prices  from  it,  and  talking  quality  as  well  as  price,  that 
we  get  more  returns  from  them  than  the  ones  we  mail.  So  this  Fall 
I  have  changed  the  manner  of  distributing  these  catalogues  some- 
what. I  am  going  to  send  a  man  all  through  the  country  with  a 
horse  and  buggy  to  distribute  the  catalogues,  and  will  have  him  go 
to  every  house  in  the  county  and  talk  for  the  store,  quoting  prices 
from  the  catalogues,  etc.  I  have  just  the  man  for  that  purpose,  as 
he  has  worked  on  the  same  lines  before  and  sold  lots  of  goods 
throughout  the  country  for  me. 

STUDIES    PEOPLE'S    WHIMS. 

' '  The  clamor  for  cheap  goods  has  passed,  and  now  I  think  that 
quality  talks  more  than  price.  When  people  ask  for  a  cheap  article 
I  show  it  to  them  and  say  :  '  We  have  it  for  10  cents,  but  here  is 
something  much  better  and  more  desirable  for  25  cents.'  Nine 
times  out  of  ten  the  better  article  is  sold.     Advertising  is  a  great 


study,  and  the  system  that  may  fit  one  man's  case  would  be  a  flat 
failure  in  another's.  My  plan  has  been  to  study  the  wants,  or  you 
might  call  it,  the  whims,  of  the  people,  and  every  time  give  them 
what  they  want.  When  the  premium  craze  first  started  I  was 
among  the  first  to  push  it.  When  the  hard  times  struck  the  farmer, 
and  he  got  the  idea  that  he  must  have  cheap  goods,  I  sold  him  what 
he  wanted.  Now,  I  think,  as  conditions  are  brighter  and  the  , 
farmers  are  getting  old  scores  paid  up,  the  call  will  be  for  better 
goods,  and  I  am  preparing  for  the  trade  largely  in  that  line.1' 

SPEAKS    UP    FOR    THE    CREDIT    SYSTEM. 

An  Iowa  merchant  discussed  the  cash  system  : 

**  I  can  readily  see  that  in  large  cities,  or  even  medium  sized 
towns,  where  the  stores  do  all,  or  a  good  share,  of  their  business 
with  townspeople,  many  of  whom  are  but  slightly  known,  it  is 
advisable  to  sell  on  the  cash  basis.  All  merchants  are  not  so 
situated,  however,  and  we  are  among  those  who  are  not.  We  are 
located  in  a  very  small  place,  and  our  trade  is  altogether  with  the 
farmers.  We  know  every  one  of  our  customers,  and  we  know 
to  just  what  extent  we  can  extend  them  credit.  We  take  notes 
from  them  at  intervals,  if  they  have  not  the  money  to  settle  up, 
and  our  negotiations  of  this  kind  amount  to  a  small  banking  or  loan 
business. 

"There  is  practically  no  risk  at  all  in  handling  credit  as  we  do. 
If  I  were  in  a  larger  place,  where  I  would  not  know  my  trade  so 
well,  I  would  doubtless  try  to  sell  strictly  for  cash.  It  is  impossible 
to  get  cash  at  all  times  from  farmers,  who  get  their  money  when  they 
sell  their  products.  In  dealing  with  people  who  work  for  wages  by 
the  day,  week  or  month,  it  is  not  so  unreasonable  to  ask  them  to 
pay  on  the  delivery  of  the  goods. 

"  Cash  trading  has  its  drawbacks.  The  merchant  must  be  con- 
tinually offering  leaders,  on  which  there  is  little  or  no  profit.  The 
trade  that  pays  cash  is  likely,  too,  to  be  more  fickle,  and  go  from  place 
to  place  picking  up  bargains,  while  if  they  were  trading  on  credit 
they  would  buy  everything  at  one  place.  I  think  it  will  be  found, 
therefore,  that  the  credit  house  has  more  permanent  and  steady 
customers. 

"After  all  has  been  said  for  both  the  credit  and  cash  systems,  I 
believe  that  more  important  than  either  is  the  treatment  accorded 
to  customers.  The  merchant  who  is  thoroughly  honest  and  just 
with  his  trade  at  all  times,  whether  he  runs  accounts  or  exacts  cash, 
establishes  a  reputation  that  is  worth  more  than  all  else  to  him. 

"  Because  we  make  no  pretensions  at  doing  a  cash  business  is 
no  sign  that  we  offer  no  inducements  whatever  for  cash  trading.  As 
a  matter  of  fact,  we  have  tried  a  number  of  very  successful  schemes. 
For  a  long  time  we  used  to  issue  coupons  with  every  cash  purchase, 
each  coupon  being  the  same  denomination  as  the  amount  of  the 
purchase.  When  not  less  than  $20  worth  of  these  were  presented 
we  gave  a  premium  of  one-twentieth  of  their  value  in  trade  or  cash. 
This  was  the  same  as  a  5  per  cent,  discount,  but  was  better  for  the 
customer  than  the  plan  usually  adopted,  because  we  allow  every 
odd  part  of  a  dollar  to  count  in  the  aggregate,  instead  of  figuring 
only  even  dollars  in  the  case  of  a  cash  purchase.  At  first,  many  of 
the  people  would  not  bother  to  take  these  coupons,  but  we  used  to 
insist  upon  it,  for  we  knew  that  when  they  would  get  $10  or  $15 
worth  of  them  they  would  want  to  finish  the  aggregate  of  twenty,  so  I 
as  to  get  their  dollar  premium.  This  kept  them  trading  with  us 
instead  of  going  elsewhere. 

"  In  connection  with  this  same  scheme  we  gave  away  160 
rocking  chairs.  The  chairs  cost  us  $1  each,  and  were  sold  at  the 
furniture  stores  for  5i-6o.  We  lost  nothing,  therefore,  in  the 
transaction,  and  the  customers  got  $1.60  instead  of  a  Si  premium 
with  every  $20  worth  of  goods." 

HELIEVES    IN    THE    CASH    SYSTEM. 

Another  Iowa  merchant  said  :  "As  to  the  question  of  advertis- 
ing, so  many  different  ways  are  used  it  is  difficult  to  tell  which  is 
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Men's  and  Boys'  Shirts 

Ladies'  Cotton,  Zephyr  and  Silk  Shirt  Waists  for 

Christmas,  and  Spring 
Crade  of  i$w- 

Constantly    *      The  demand  is  constantly 

Increasing        .  c 

™™™™.JLJ  increasing  tor  our  Shirts, 
Blouses,  Shirt  Waists,  Collars  and  Cuffs, 
because  they  have  proved  to  be  better 
fitting,  better  made  and  give  better  satis- 
faction than  any  other  brand.  Travellers 
are  now  soliciting  your  orders  ;  please 
place  them  early.  It  takes  time  to 
produce  a  well-made  article,  our  aim 
being  to  manufacture  all  goods  as  nearly 
perfect  as  possible. 

Tooke  Bros. 

Montreal* 
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RETAILERS  GIVE  THEIR  EXPERIENCES— Continued. 

the  best.     We  use  the  three  papers  that  are  issued  in  our  town,  but 

find  them  slow  producers,   so  we  resort  to  circulars,  having  a  large 

mailing  list.      In  that  way  we  get  right  into  the  homes  all  through 

our  section,    and,    by   results,    I   think  the  circulars  are  read  by 

everyone. 

"  This  Fall  I  am  going  to  push  the  cloak  business,  and  have 
made  arrangements  to  have  a  24 -page  catalogue  printed,  7  by  9 
inches,  colored  cover,  with  a  fine  half-tone  engraving  of  the  store 
on  the  first  page.  Not  long  ago,  1  had  what  I  called  a  •  Harvest 
Festival  Sale '  for  one  week.  I  had  special  bargains  lor  each  day 
in  the  lines  of  ready-to-wear  goods,  hosiery,  domestics,  etc.,  and  it 
proved  a  great  success.  I  have  had  large  16-foot  signs  painted 
and  placed  on  private  property,  where  they  command  attention 
from  every  thoroughfare  leading  into  the  town. 

"  I  have  not  been  located  in  my  present  place  of  business  long, 
but,  when  I  opened  '  The  New  Cash  Store,'  I  started  on  a  strictly 
cash  basis.  The  cash  had  to  be  forthcoming  before  the  goods  were 
passed  over  the  counter.  The  path  was  rather  rough  at  first,  as 
often  a  lady  would  come  in  and  wish  to  take  goods  out  on  approval, 
and  we  would  politely  tell  her  that  all  goods  must  be  paid  for  upon 
leaving  our  hands,  and  that  if  any  articles  were  not  entirely  satis- 
factory in  every  way  we  would  gladly  refund  the  money.  When 
the  people  found  that  we  would  refund  them  the  money  paid  lor 
such  goods  if  returned  in  good  condition,  and  in  any  seasonable 
time,  the  plan  worked  to  perfection.  The  idea  is  this  :  A  merchant 
may  start  in  on  a  cash  basis,  and  if  he  is  continually  letting  goods 
go  out  on  approval  he  will  be  taken  advantage  of,  and,  in  a  short 
time,  will  be  keeping  a  counter-book  for  the  use  of  those  people 
who  are  continually  running  in  with  :  '  Now,  I  believe  I  will  take 
this,  or  that,  if  it  will  fit,'  or  for  those  who  have  forgotten  their 
pocketbook,  and,  gradually,  he  is  working  back  to  the  same  old 
place  where  many  a  good  man  has  met  disaster.  I  believe  that 
all  goods  ought  to  be  marked  in  plain  figures,  and  also  that  48c. 
beats  50c.  all  to  death  in  its  trade-drawing  power." 

DEPARTMENT    STORE    IN    A    SMALL    TOWN. 

The  head  of  a  small  department  store  in  a  town  of  3,000,  out- 
lined his  plan  for  making  it  a  success  : 

"  We  looked  the  situation  over  very  thoroughly  "  said  he,  "  be- 
fore we  decided  to  embark  in  the  venture,  but  our  most  sanguine 
expectations  have  been  realized  so  far.  We  have  only  been  estab- 
lished since  March  26,  but  we  find  that  the  principles  and  plans  of 
the  store  have  met  with  the  complete  approval  of  the  public.  We 
occupy  a  three  storey  brick,  90  by  100  feet.  On  the  ground  floor 
we  have  very  large  show  windows  on  two  sides  of  the  building, 
giving  us  fine  opportunities  for  window  displays.  The  first  floor  is 
occupied  by  the  dry  goods,  notions,  shoe  and  hardware  lines.  We 
have  a  very  nice,  light  basement,  in  which  we  have  the  grocery 
department  and  reserve  stock.  On  the  second  floor  the  stock  con- 
sists of  carpets,  wall  paper,  crockery  and  millinery.  Just  before  I 
came  away  we  added  a  merchant  tailoring  department.  We  have 
elevator  service  and  expect  soon  to  add  a  complete  line  of  furniture 
on  the  third  floor. 

"  We  use  the  same  mediums  as  other  merchants  do  for  advertis- 
ing, namely,  the  newspaper  and  circulars,  but  I  believe  somewhat 
as  an  old  general  salesman  used  to  tell  me,  '  I  would  much  rather 
have  an  old  lady  advertise  prices  than  the  newspapers.' 

"  That  might  have  been  so  once  upon  a  time,  but  now  we  can- 
not always  depend  upon  the  old  lady.  When  we  advertised  our 
opening  we  did  not  advertise  any  prices,  as  the  people  would  come 
in  any  way,  but  gave  them  prices  enough  to  talk  about  after  they 
got  in,  and  kept  the  other  merchants  on  edge  to  know  what  prices 
we  were  making.  For  instance,  we  had  prints  for  2,  2]4,  3.  3K 
and  4c.  These  prices  on  paper  would  not  be  near  so  impressive 
or  do  near  so  much  good  as  to  say  '  Mrs.  So  and  So,  here  are  some 


prints  that  we  are  selling  at  2c.  a  yard.  Aren't  they  handsome 
styles  and  worth  double  the  money.'  She  would  agree  with  you. 
1'very  time  another  friend  is  made  five  new  customers  are  made. 

"Such  items  as  that  made  talk  and  helped  advertise  the  store 
as  the  cheapest  and  best  place  to  trade  in  town.  We  advertise  to 
quite  an  extent  on  the  back  page  of  fashion  sheets,  and  we  find  it 
quite  profitable.  We  also  advertise  to  give  the  monthly  fashion 
publication,  the  patterns  of  which  we  handle,  free  for  two  months  il  * 
they  bring  in  the  advertisement  clipped  from  the  fashion  paper.  I 
do  think  that  special  sales  are  good  trade  bringers,  but  I  do  not 
believe  in  the  hourly  sales,  as  it  has  been  invariably  our  case  that 
some  one  was  offended  when  they  were  refused  the  goods  after  the 
advertised  hour  of  the  sale.  So  we  make  a  certain  date  for 
the  beginning  of  the  sale,  but  advertise  the  goods  on  sale  until  all 
are  sold,  and  always  offer  six  or  more  articles  at  the  special  sales. 

"  Not  long  ago  our  clothing  man  made  a  lucky  purchase  of  a 
lot  of  men's  $1  and  51.25  pants.  I  believe  there  were  thirty  dozen 
in  the  lot.  I  had  them  advertised  to  be  put  on  sale  at  a  certain  day 
for  47c.  a  pair,  from  the  hours  of  3.30  until  5.30  p.m.  The  people 
came  in  crowds  and  the  lot  was  quickly  disposed  of.  Our  window 
dresser  made  quite  a  little  hit  in  his  idea  of  a  display  for  the  sale, 
and  I  mention  it  to  show  that  a  little  ingenuity  displayed  at  those 
times  *vill  help  out  the  sale  immensely.  On  the  floor  and  the  walls 
of  the  window  the  sale  goods  were  neatly  arranged  and  from  the 
centre  of  the  ceiling  was  suspended  a  pair  of  these  47c. ,  pants  with  the 
other  leg  hanging  down  with  a  keg  of  nails  attached  to  the  bottom. 
A  card  stated  the  quality  of  the  goods,  and  the  making,  which  could 
withstand  such  a  weight.  I  really  believe  that  window  sold  more 
of  those  goods  than  any  of  the  other  advertising. 

"Last  Saturday,  I  made  a  special  purchase  of  three  hundred 
bushel  baskets,  set  some  outside  the  door,  and  sold  them  all  out  in 
a  short  time.  We  have  made  a  decided  hit  with  our  plan,  and 
people  come  to  trade  at  the  department  store  for  thirty-five  miles. 
To  show  you  what  business  we  do,  I  can  state  that  we  started  in 
with  a  $40,000  stock,  have  increased  it  rapidly  the  last  few  months, 
and,  if  the  present  indications  hold  good,  will  turn  the  stock  five 
times  this  year.  In  any  country  town  the  department  store  plan 
can  be  made  a  big  success,  for  the  people  like  to  trade  at  a  store 
where  they  can  get  everything." 


Few  tasks  are  more  prolonged  than  that  of  winning  a  favorable 
business  reputation.  It  is  a  daily  task.  See  to  it  that  every  effort 
made  is  conducive  to  its  steady  growth.  Don't  let  rumors  or  false 
reports  dismay  you  or  make  you  swerve  from  your  onward  course. 
The  stronger  you  get  the  busier  the  gossips  will  be.  The  worst 
attacks  may  come  at  the  most  unexpected  and  most  critical  times. 
Answer  them  with  deeds  that  will  prove  their  falsity  and  your 
integrity. — Dry  Goods  Economist. 


COTTON  BATTING. 

m       New  Goods  :=:  Pure  Goods. 

Diamond— No.  i  Quality 

Crystal— No.  2  Quality 

SllOWflake-No    3  Quality 

In  8  oz.  and  16  oz.   Rolls  and  nicely  folded.     Try  our  3rd 
Quality  "Snowflake"  for  a  low-price  grade  and  good  seller. 

TORONTO  COTTON  BATTING  CO. 

99  Niagara  St.,  TORONTO. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


47 


S-  H-  &  M- 

Bias  Velveteen 
Skirt  Bindings 


have  attained  a  larger  sale  in  the  United  States 
than  all  other  Skirt  Bindings  combined,  because 
the  progressive  merchants  of  that  country  have 
recognized  the  demand  for  goods,  the  C|Ud I ity , 
make-Lip  and  convenience  of  which  are  far  superior, 
and  the  profit  on  which  is  much  more  satisfactory 
than  on  velveteen  cut  by  hand  from  the  piece — a 
method    conceded  to  be  wasteful  and  generally  unsatisfactory. 


S.  H.  &  M.    Bindings  are  cut  evenly  on  a  true  bias,  neatly  and  smoothly  joined,  and 
are  put  up  on  reels  of  36  yards  ready  for  use — an  obvious  advantage  in  handling. 


We  carry  in  stock  the  following  lines  ; 


S.  H.  &  M.  Redfern 
Bias  Corded  Velvet 

iJi  inch  wide. 


S.  H.  &  M.  Pride 
Plain  Velveteen 

\\i  inch  wide. 


S.  H.  &  M.  Belle 
Plain  Velveteen 

\%  inch  wide. 


Also    S.  H.&  M.    Waterproof  Cord    Edge   Binding   and   a   line   of  low-priced 
Velveteen  Binding 

Our   Brush   Edge    Skirt   Protectors  are  better  values  and  pay  bigger 
profits  than  any  others. 


AlTlclZOn    (Hercules  Heading) 

Brush  Edge 
Skirt  Protector. 


Liberty 
Brush  Edge 
Skirt  Protector. 


Sample  and  Shade  Cards  with  prices  mailed  on  application. 


THE  STEWART,  HOWE  <£  MAY  CO. 

24  Front  Street  West,  TORONTO,  ONT. 

Manchester,  Eng..     New  York,     Boston,     Chicago,     St.  Louis,     Cleveland,     San  Francisco,  U.S.A. 
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MANTLE-MAKING  IN  CANADA. 

AN  interesting  feature  of  the  Quebec  Conference  was  the  appear- 
ance, before  the  British  Commissioners,  of  Messrs.  S.  F.  Mc- 
Kinnon and  F.  Buchanan,  of  Toronto,  representing  the  ladies' 
mantle  industry  of  Canada. 

Their  visit  there  was  called  forth  by  the  appeal  made  previously, 
from  the  mantle  industry  in  the  United  States,  to  be  allowed  to 
send  mantles  into  Canada  free  of  charge,  when  made  of  Canadian 
material.  The  United  States  manufacturers  were  put  up  to  this  by 
an  enterprising  New  York  trade  paper,  Crerand's  Cloak  Journal, 
which,  rightfully  enough,  wanted  to  get  the  Canadian  market  for 
its  patrons.  Having  received  some  encouragement  from  Canadian 
retailers  in  the  matter,  the  United  States  manufacturers  naturally 
put  forth  an  effort  to  try  and  extend  their  market. 

As  the  mantle  business  in  Canada  is  a  progressive  and  develop- 
ing one,  Mr.  McKinnon  was  able  to  make  out  a  good  case  for  it, 
pointing  out  that  the  wages  in  Canada  were  good,  and  no  sweating 
was  practised,  as  was  the  case  in  New  York.  The  girls  in  Toronto, 
engaged  in  this  business,  make  as  high  as  $10  a  week.  It 
would  be  unwise  to  admit  the  New  York  competition,  for  this  and 
other  reasons.  Besides,  it  would  be  almost  impossible  for  Customs 
officers  to  identify  Canadian  material  if  made  up  in  New  York,  as 
the  United  States  petitioners  promised  would  be  done.  There 
seems  to  be  little  doubt  that,  subject  to  such  competition  as  the 
sweating  system  in  the  United  States  engenders,  the  Canadian 
factories  would  have  to  close  down.  There  is  a  good  chance,  Mr. 
McKinnon  thinks,  of  doing  in  Canada,  in  the  future,  the  cloak- 
making  formerly  done  for  us  in  Germany.  The  buyers  go  over 
there  from  dry  goods  houses  for  other  things  and  place  cloak  orders 
incidentally,  but  the  preferential  tariff,  which  allows  English  cloth 
in  at  22^  per  cent,  and  puts  35  per  cent,  on  German  cloaks  and 
30  per  cent,  on  German  cloths,  should  result  in  a  largely  increased 
use  of  cloaks  made  in  Canada  of  English  cloths. 

The  Review  believes  that  the  Canadian  mantle  industry  can 
make  out  a  good  case  for  itself,  but  the  public  are  probably  unaware 
that  any  such  industry  exists  on  a  large  scale.  Except  Mr.  Mc- 
Kinnon, who,  in  his  vigorous  and  keen-sighted  way,  pushes  any 
business  he  takes  hold  of,  the  manufacturers  of  mantles  are  not 
systematic  enough  in  keeping  the  retail  trade  in  mind  of  the  success 
of  their  efforts.  Consequently,  Canadian  retailers,  who  only  hear 
occasionally  of  the  large  development  which  mantle-making  in 
Canada  has  attained,  are  quite  ready  to  encourage  the  pushing  New 
Yorkers  in  efforts  to  get  the  local  trade.  The  Ottawa  Government 
are  asked  to  protect  this  new  and  expanding  industry  in  Canada. 
How  can  they  justify  their  doing  so  if  the  trade  are  not  kept  well 
posted  on  what  can  be  bought  here  ?  Supposing  a  foreign  maker 
of  mantles  took  up  the  papers  to  see  what  competitors  he  would  have 
in  Canada,  he  would  be  encouraged  to  tackle  this  market,  finding 
little  apparent  opposition.  It  is  one  of  Canada's  mistakes  not  to 
advertise  itself  sufficiently.  In  these  days  you  cannot  hide  away 
and  expect  that  the  buying  world  is  going  to  find  you  out.  The 
mantle  industry,  like  every  other  industry,  must  push  and  advertise 
itself. 


NEW    GOODS    IN    THE    WHOLESALE    TRADE. 

THE    JAPANESE    SILK    TRADE. 

This  trade  has  been  very  lively  since  the  opening  of  the  Fall 
trade.  Import  orders  have  been  very  heavy  and  deliveries  have 
been  satisfactory.  K.  Ishikawa  &  Co.  are  now  looking  for  assorting 
business  of  silks  and  Christmas  trade,  and  have  a  fair  stock  of  plain 
and  fancy  silks  to  deliver  right  from  their  warehouse.  Large  ship- 
ments of  Japanese  silk  handkerchiefs  are  now  coming  in  for  the 
Christmas  trade.  Initialed  silk  handkerchiefs  are  in  as  good 
demand  as  ever.     Japanese  embroidered  and  printed  border  hand. 


kerchiefs  are  the  novelties  of  the  season.  The  firm  has  a  large 
assortment  of  the  latter  ranging  in  price  from  $2.25  up.  Also  in 
stock  more  than  thirty  different  patterns  in  black  and  fancy 
mufflers  for  men.  Silk  mufflers  are  new  adventures  of  Japanese 
silk  manufacturers,  but  are  very  stylish  in  colors  and  designs,  and 
are  of  pure  silks  as  other  Japanese  silk  fabrics  are. 

Since  the  Wilson  tariff  has  been  enforced  in  the  United  States, 
and  heavy  duty  put  on  mattings,  K.  Ishikawa  &  Co.  have  under- 
taken to  import  mattings,  by  special  request  of  their  Canadian  cus- 
tomers. The  firm  have  proved  to  be  very  successful  in  importing 
mattings,  and  all  dealers  are  aware  that  their  matting  orders  were 
delivered  early  in  March.  The  firm  are  showing  more  than  400 
styles  for  Spring  of  1899.  These  are  all  up-to-date  styles  and  com- 
prise all  conceivable  weaves  ;  styles  selling  most  for  next  Spring 
are  large  carpet  patterns.  These  patterns  are  very  large  and  can 
be  repeated  only  once  in  36-inch  wide  mattings.  These  are  used 
for  sitting-rooms  and  parlors.  When  mattings  were  first  imported 
into  this  continent,  fifty  years  ago,  they  were  only  plain  ones, 
natural  color  and  without  any  figure  or  stripe.  But  progressive 
Japanese  manufacturers  soon  adopted  European  systems  of 
weaving  carpet  into  their  factories  and  carpet  patterns  are  freely 
produced  in  mattings.  Those  who  would  like  samples  can  have 
them  by  dropping  a  post  card  to  the  firm  in  Toronto. 

MERCHANTS    DYEING    AND    FINISHING    CO. 

The  new  Canadian  industry  of  dyeing  and  finishing  goods  im- 
ported in  the  grey  is  making  remarkable  progress.  The  trade  find 
that  the  existence  of  this  company  enables  them  to  secure  at  almost 
a  moment's  notice  the  very  latest  colorings  wanted  by  the  public. 
This  season  goods  done  in  the  new  blue  have  proved  a  great  con- 
venience to  merchants  wanting  them,  and  serges  and  coatings  in  the 
correct  shade  were  shown  a  month  before  they  could  be  imported. 
The  company,  in  addition  to  dress  goods,  also  carry  the  following  : 
Silks,  velvets  and  velveteens,  ribbons  and  laces,  hosiery  and 
gloves,  smallwares. 


WHY  NOT  LINEN-MAKING  IN  CANADA? 

THE  development  of  the  linen  manufacturing  in  the  United 
States,  says  the  St.  Louis  Dry  Goods  Reporter,  continue  to 
make  very  rapid  progress.  The  growth  is  retarded  to  some  extent 
by  the  duty  on  raw  flax,  but  a  movement  is  on  foot  which,  it  is  be- 
lieved, will  result  in  either  reducing  or  removing  altogether 
this  restriction.  It  is  scarcely  worth  while  to  contend  that 
American  farmers  will  ever  successfully  raise  merchantable 
flax  in  any  appreciable  quantity.  The  large  linen  factories 
in  Ireland  get  very  little  of  their  flax  from  home  producers, 
but  are  supplied  largely  by  Germany,  Austria  and  Russia  ;  notwith- 
standing the  difficulties  with  which  our  own  manufacturers  are 
confronted,  the  business  continues  to  grow.  The  more  rapid 
advances,  however,  are,  through  force  of  circumstances,  made  in 
the  direction  of  union  goods.  Some  very  desirable  articles  are 
being  produced  in  this  line,  that,  for  quality  and  cheapness,  have 
never  before  been  approached. 

A   notable   instance  is  the  manufacture  of  union  table  cloths.     » 
These  goods  come  in  fringed,  hemmed,  and  hemstitched,  with  and 
without  colored  borders,  wear  and  laundry  well,  and  may  be  retailed 
in  the  eight-quarter  size,  by  close  trade,  as  low  as  35  cents  each. 

The  output  of  union  towels  is  greater  than  ever  before.  The 
advantage  of  a  union  towel  is  that  it  contains  enough  linen  to  make 
it  thoroughly  absorbent  and  enhances  the  laundering  qualities  very 
materially.  In  fact,  for  everyday  use,  a  towel,  composed  half  and 
half  of  linen  and  cotton  is,  to  all  intents  and  purposes,  as  good  as 
if  it  were  composed  entirely  of  linen  goods,  turns  the  scale  in  their 
favor  with  the  majority  of  the  consumers. 
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THE    NEW    TARIFF    BRINGS    POPULAR,    STANDARD    BRITISH 
MANUFACTURERS    WITHIN    REACH. 


CORSETS 


ZAIROID 


We  want 


ZAIROID 


you 


ZAIROID 


to   get 


ZAIROID 


familiar 


ZAIROID 


with 


ZAIROID 


this 


ZAIROID 


word. 


ZAIROID 


Write    to. 


&<*  These  high-grade  Corsets 
at  popular  prices  are  becoming 
" familiar  as  household  words"  in 
England,  Wales,  Scotland,  and 
Ireland.  We  want  our  Canadian 
friends  to  know  them  also. 

Cheap  and  showy  goods  do 
not  suit  everybody.  There  is  a 
growing  demand  •  for  reliable, 
standard  goods.  This  is  where 
P  &  S  Corsets  come  in.  Excel- 
lent materials  in  each  grade.  Beau- 
tiful shapes.  Rustless  ZAIROID 
replaces  steel  in  busks  and  sup- 
ports. Manufactured  in  the  best 
style  by  expert  workpeople,  latest 
machinery  and  appliances. 


W.  PRETTY  &  SON,  Ipswich,  Eng. 


For  Prices  and  Full  Particulars. 
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the  fiat  and  Cap  trade. 


SPRING    SAMPLES    OF    HATS. 

TRAVELERS  of  the  wholesale  hat  firms  are  now  on  the  road 
with  samples  of  spring  hats,  the  chief  features  of  which  were 
outlined  in  last  month's  issue  of  The  Review.  Orders  are  coming 
in  freely,  an  indication  that  Canadian  hat  dealers  expect  a  good 
spring  season.  There  is  a  distinct  demand  for  better  goods.  Fall 
deliveries  are  now  practically  all  in  the  hands  of  dealers,  and 
sorting  orders  are  coming  in. 


THE   ADVANCE    IN    ENGLISH    PRICES. 

Advices  from  the  English  hat  manufacturers  to  Canadian  job- 
bers announce  an  advance  in  the  price  of  fur  felt  hats.  The  ad- 
vance runs  from  2s.  to  4s.  per  dozen,  and  is  attributed  to  the 
shortage  in  Australian  rabbits,  whose  skins  enter  largely  into  the 
fur  felt  material.  Millions  of  these  little  animals  perished  from  the 
drought  in  Australia,  and  the  demand  for  material  to  make  up  the 
shortage  has  affected  a  lot  of  low-class  stuff  so  as  to  stiffen  prices  all 
round.  The  advance  goes  into  effect  at  once,  and  affects  medium 
grade  hats  to  the  extent  of  $1  to  $1.50  per  dozen. 

THE    OUTLOOK    IN    THE    FUR    TRADE. 

The  usual  speculation  is  going  on  as  to  the  kind  of  winter  we 
shall  have,  a  fact  of  great  importance  to  the  retail  fur  dealers.  It 
is  again  declared  that  all  the  old  Indian  signs  point  to  a  cold  win- 
ter, which,  indeed,  often  follows  a  hot  summer,  such  as  the  country 
has  experienced  this  year.  A  further  indication,  to  those  who 
watch  these  things,  is  found  in  the  great  profusion  this  year  of  the 
red  berries  on  the  roan  tree,  or  mountain  ash.  In  Europe,  this  is 
always  regarded  as  the  precursor  of  a  cold  winter,  as  birds  store  up 
the  berries  for  food.  In  Canada,  this  sign  is  observed  this  year  for, 
perhaps,  the  first  time.  The  handsome  fur  garments  which  are 
being  shown  the  fur  dealers  this  season,  especially  in  trimmed 
varieties,  certainly  provide  material  for  profitable  business,  if  the 
weather  is  only  suitable. 

THE   PRICE   OF    FURS. 

The  great  fair  at  Nijini,  Russia,  which  terminated  last  month, 
is  a  large  factor  in  deciding  the  tendencies  of  prices  in  furs,  prices 
which  ultimately  apply  in  this  market  without  fail.  Advices,  both 
by  cable  and  letter,  have  reached  Mr.  James  D.  Allan,  of  A.  A.  Allan 
&  Co.,  regarding  the  Nijini  fur  sales,  and  indicate  advances  in 
prices  of  a  number  of  skins  which  are  quite  freely  used  in  Canada. 
Grey  lamb,  for  example,  has,  in  twelve  months,  advanced  as  much 
as  30  per  cent.,  and  Persian  lambs  are  stiff  in  price.  At  the  be- 
ginning of  the  fair  they  showed  no  advance,  but  at  its  close  prices 
had  gone  up  15  per  cent.  Astrakan  advanced  10  per  cent.  Every- 
thing in  the  way  of  squirrel  showed  a  tendency  of  the  same  kind, 
only  in  a  more  marked  degree,  some  lines  showing  50  per  cent, 
advance. 

The  sale  of  seal  skins  takes  place  in  London  this  month.  Last 
year's  sales  were  passed  over,  the  market  being  unpropitious.  This 
October,  holders  show  considerable  faith  in  the  market,  as  they  are 
putting  up  the  held-back  skins  to  go  with  this  year's  crop. 

FEATURES  OF  THE  HAT  TRADE. 

A  hat  dealer,  lately,  was  talking  about  one  or  two  habits  of  the 
small    retailer,    which  he  thought  might,  with  advantage   to    the 


trade,  be  changed.  One  was  the  system  of 
placing  small  orders,  say  half-dozens,  and 
spreading  them  over  six  or  eight  lines.  This 
he  thought  a  mistake,  as  it  failed  to  give 
the  best  range  in  sizes,  and  made  repeat 
orders  doubtful  of  being  filled.  A  better 
plan,  in  his  opinion,  was  to  pick  out  two 
good  lines  and  order  two  or  three  dozen 
of  each.  Another  point  mentioned  was  that,  in  ordering  hats, 
the  dealer  sometimes  omitted  to  say  whether  he  wanted  English 
or  American  sizes.  In  a  case  where  the  maker's  name  was  given, 
this  difficulty  did  not  arise,  as  a  known  brand,  of  course,  had  its 
own  sizes.  But,  where  no  name  was  mentioned,  the  jobber  made 
allowance  for  the  fact  that  English  hats  are  one  size  larger  than 
American,  and  sent  the  sizes  asked  for  in  this  way.  The  dealer, 
sometimes,  would  retort  that  the  wrong  sizes  were  sent. 


A    CANADIAN    FACTORY    ENLARGED. 

The  hat  factory  of  Dunnet,  Creau  &  Co.,  on  Balmuto  street, 
Toronto,  has  been  enlarged  in  size,  and  new  machinery  put  in. 
The  mechanical  improvements  include  a  new  six-section  mixer,  in 
which  the  material  for  felt  hats  is  mixed,  and  which  replaces  a  two- 
section  mixer.  New  appliances  for  shaping  hat  brims  have  also  been 
added.  The  factory,  which  makes  for  a  number  of  the  large  hat 
firms  of  Canada,  is  now  at  work  upon  women's  felt  hats,  and  next 
summer's  straws.  This  factory,  and  that  of  Strachan  &  Hay, 
Toronto,  are  two  flourishing  concerns  engaged  in  the  manufacture 
of  Canadian  hats. 

A    BRANCH    IN    CANADA. 

J.  H.  Bishop,  the  Michigan  fur  manufacturer,  has  bought  the 
old  brush  factory  at  Sandwich,  Ont.,  and  will  establish,  in  Canada, 
a  branch  of  his  fur  manufacturing  establishment.  It  is  said  the 
factory,  when  in  full  operation,  will  employ  150  hands. 


NEW  GOODS  IN  THE  WHOLESALE  TRADE. 

THE    H.    A.    NELSON    ic     SONS   CO. 

Most  dry  goods  houses  add  a  lot  of  knick-knacks  to  their  stocks 
for  holiday  trade,  and  it  always  pays  well  to  do  so.  The  H.  A. 
Nelson  &  Sons  Co.,  Limited,  of  Montreal  and  Toronto,  are  show- 
ing a  most  complete  line  of  novelties  this  year.  They  make  a 
specialty  of  this  line  of  business,  and  are  constantly  in  the  market 
on  the  lookout  for  new  things.  Their  sample  collection  is  well 
worth  a  visit.  The  line  of  dolls,  comprising  about  200  styles,  can- 
not be  equalled  in  the  Dominion.  All  the  latest  toys,  games  and 
novelties  are  on  exhibition,  and  the  Nelsons  are  glad  to  show  their 
goods. 

K.  ISHIK.AWA  &  co. 
K.  Ishikawa  &  Co.  are  showing  a  very  large  collection  of  fancy 
silks  for  Spring.  It  is  a  very  difficult  matter  to  say  what  will  be  the 
thing  for  Spring.  As  the  styles  had  not  been  settled  for  Spring 
when  they  showed  their  new  range  two  weeks  ago.  The  firm  have 
been  showing  a  range  of  styles  including  stripes,  checks,  plaids 
and  brocades,  in  all  imaginable  effects.  Their  customers  can  make 
their  own  choice  from  a  large  range,  according  to  their  taste,  and 
the  firm  will  make  whatever  they  desire.  But  in  the  last  two 
weeks  the  outlook  for  fancy  silks  for  Spring  has  decidedly  settled 
in  favor  of  stripes.  Stripes  in  knitted  and  corded  silks,  chenille 
stripes,  satin  stripes,  plain  stripes,  taffeta,  hair  lines,  etc.,  are  now 
in  great  favor  all  over  the  United  States  and  Canada.  Warp 
printed  dresden  patterns,  as  they  are  generally  called,  will  also  be 
found  in  connection  with  stripes.  Satin  stripes  or  warp  print  of 
flower  patterns  are  the  most  favored  among  high-grade  fancy  silks. 
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"Christmas 
Neckwear 


•>•> 


Something 
"Exclusive" 


is  what  the  trade  is  asking  for  to-day.  We  have  it 
in  neckwear  designs  for  Canada.  Ready-made 
neckwear  is  a  thing  of  the  past.  Buyers  want  the 
newest  effects,  or  what  may  be  termed  a  design  and 
shape  that  is  "  precisely  right."  We  are  now  en- 
gaged making  samples  of  this  very  class  of  goods  for 
the  Christmas  trade. 

Mr.  Tooke  and  Mr.  Edgar  have  just  returned 
from  the  Continent,  bringing  with  them  the  latest 
ideas  in  pattern,  shape  and  general  effects.  We 
venture  to  add  that  the  trade  in  Canada  will  not 
only  express  admiration,  but  astonishment,  at  the 
original  ideas  and  taste  displayed  in  our  samples  for 
the  Christmas  trade. 


J- 


** 


Tooke  Bros. 

Montreal 
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Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the.  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


GETTING  in  a  rut,  it  seems  to  me,  is  the  cause  of  most  of  the 
poor  advertising  one  sees  so  plentifully  in  Canadian  and  other 
publications.  The  man  in  a  rut,  whether  he  be  engaged  in  adver- 
tising, merchandizing,  soldiering,  or  what  not,  generally  turns  out 
to  be  a  failure.  This  is  the  reason,  no  doubt,  why  most  men  fail, 
or,  at  best,  achieve  only  a  very  moderate  success.  But,  what  is 
getting  in  a  rut  in  advertising?  It  is  simply  doing  what  other 
people  are  doing.  Napoleon  got  out  of  the  rut,  or,  rather,  never  got 
in  it,  and  the  result  was  that  he  would  have  conquered  Europe  and 
the  world  if  he  had  not  been  stopped  at  Waterloo.  A.  T.  Stewart 
was  another  man  of  the  same  stamp,  and  it  has  been  said  of  him 
that  if  he  had  lived  20  years  longer  and  retained  his  faculties 
unimpaired  he  would  have  owned  the  whole  of  New  York.  Getting 
out  of  the  rut  or  keeping  out  of  it  are  conversely  the  doing  of  things 
differently  to  one's  neighbors.  In  advertising  it  is  having  a  style  of 
one's  own.  It  is  an  avoidance  of  the  conventional.  If  everybody 
else  is  using  big  black  type  and  bombastic  words,  the  man  afraid 
of  a  rut  is  the  one  who  tells  his  story  in  plain  pica  in  modest 
language.  If  every  one  else  is  saying  :  "We  beg  to  announce  that 
we  have  opened  up  a  stock  of  staple  and  fancy  goods,  and  would 
be  pleased  to  see  our  friends  and  the  public  generally,"  the  anti- 
rut  man  jumps  right  in  and  says  :  "  I've  opened  up  a  new  grocery 
store,  and  I  want  you  to  come  and  buy  from  me.  And  I  want  you 
to  come  so  very  much  that  I  will  sell  you  goods  at  the  following 
prices,"  and  so  on.  To  the  student  of  advertising  it  is  really  dis- 
heartening to  glance  over  the  columns  of  the  publications  of  the 
day.  With  comparatively  few  exceptions  it  is  a  dreary  Sahara  of 
sameness  that  meets  the  eye.  How  an  advertisement  with  indi- 
viduality in  it  stands  out  !  Some  one  has  evidently  got  out  of  the 
rut,  and  his  bank  account  will  probably  feel  the  good  effects. 

*  *         * 

On  several  occasions  in  these  columns  I  have  advised  merchants 
to  have  a  distinct  style  of  type  of  their  own  in  their  advertising.  I 
have  advised  them  to  aim  at  a  distinctiveness  that  will  bring  their 
stores  to  the  readers'  minds,  even  though  their  advertisements 
haven't  been  read — only  glanced  at,  perhaps,  in  a  mechanical  way. 
I  now  want  to  reiterate  this  advice  as  emphatically  as  possible.  I 
want  each  reader  of  these  lines  to  put  the  question  to  himself  :  What 
can  I  do  to  make  my  advertising  distinctive  ?  There  are  lots  of 
ways  to  do  it.  One  way  to  help  towards  the  desired  end  is  to  write 
the  name  of  your  firm  in  a  plain  and  bold  hand  and  get  the  writing 
reproduced  in  the  form  of  an  electroplate.  With  this  and  a  single 
font  of  display  type,  which  no  one  else  in  the  paper  uses,  a  very 
creditable  showing  will  be  the  result.     And  there  are  dozens  of 

other  ways. 

*  *         * 

A  great  many  smart  merchants  find  it  very  difficult  to  get  their 
minds  free  enough  from  business  cares,  to  sit  down  to  the  serious 
business  of  writing  an  ad.  Other  merchants,  quite  as  good  mer- 
chants, haven't  the  peculiar  ability  required  to  write  advertisements 


anyway.  And  some  of  these  latter  know  that  they  haven't.  What 
they  are  to  do,  they  don't  exactly  know.  Some  people  advise  them 
to  consult  a  specialist  in  advertising.  This  is  obviously  the  best 
way,  but,  with  some  merchants,  it  is  quite  an  impracticable  way. 
It  has  often  occurred  to  me  that,  in  a  great  many  stores,  a  good 
deal  of  undeveloped  advertising  talent  goes  to  waste.  Even  in 
small  stores,  there  is  frequently  someone  among  the  clerks  who  has 
the  germs  of  advertising  ability  in  him  which,  if  developed,  would 
be  of  considerable  service  to  the  business.  The  "boss,"  however, 
usually  thinks  he  knows  it  all.  and  never  dreams  that  one  of  the 
boys  who  sweep  out  the  store  in  the  morning,  could,  perhaps,  give 
him  valuable  advertising  "pointers."  It  is  decidedly  a  good  plan 
for  a  merchant  to  encourage  and  develop  any  latent  interest  and 
talent  which,  by  more  or  less  diligent  observation,  he  may  discover 
among  his  employes.  It  would  be  a  good  plan  to  select  two  or 
three  of  the  brightest  of  them,  and  get  them  competing  with  one 
another  as  to  who  can  write  the  best  ads.  for  the  store,  or  make 
the  most  valuable  advertising  suggestions.  Quite  frequently,  some 
bright  ideas  will  be  brought  to  light,  and  the  overburdened  or 
incapable  merchant  greatly  benefited.  There  are  a  number  of 
very  useful  publications  devoted  to  the  cause  of  advertising,  which 
every  store,  no  matter  how  small,  ought  to  have  the  benefit  of. 
"Printers'  Ink,"  published  weekly  at  10  Spruce  St. ,  New  York 
City,  is,  I  think,  the  best  of  these.  The  subscription  price  is  S5  a 
year,  but,  by  many  business  men,  it  has  been  found  to  be  simply 
invaluable.  Such  a  publication  as  this,  placed  in  the  hands  of  two 
or  three  bright  young  men  in  a  store,  will,  I  am  sure,  pay  for  itself 
over  and  over 
again.  Try  it, 
Mr.  Merchant, 
you  may  get 
some  good  ideas 
out  of  it  your- 
self, and  some- 
one in  your  em- 
ploy may  turn 
out,  through  its 
agency,  to  be  a 
real  advertising 
genius.  By  all 
means  give  the 
boys  a  chance. 
*     #     * 


Now  That  the  War 
is  Ended 

Farmers  will  need  barrels  for 
packing  their  Apples.  I  therefore 
wish  to  Inform  the  public  that  I 
am  running  my  Barrel  Factory  at 
full  blast.  All  barrels  are  made  of 
this  year's  stock,  and  workman- 
ship the  best.   Apply  at  the  STAR 


office. 


Chas.  Stevens. 


Here    is   an 
ad  vertisement 

clipped  from  The  Napanee  Star,  which  is  almost  inexpressibly 
silly.  If  Mr.  Stevens'  barrels  are  no  better  than  this  ad., 
it  is  perhaps  just  as  well  that  he  doesn't  advertise  them  any 
better  than  this  effusion  would  indicate.  I  reproduce  this  adver- 
tisement because  its  faults  are  the  faults  of  a  great  many  other 
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Fall  and  Winter 
Underwear 

We  manufacture  everything  your  customer  can  ask  for  in 

INFANTS',  GIRLS' 
and  BOYS' 
LADIES'  and  MEN'S 


VESTS  . . . 
DRAWERS 
COMBINATIONS 


Our  Full-Fashioned  Underwear  bears  our  label,  "  TURNBULL'S." 

THE  C.  TURNBULL  CO,  — 

Established  1859.  GALT     ONT. 


UNDERWEAR 
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TIGER 


BRAND 


TRADE  MARK 

Made  in  sizes  from  20  in    to  46  in. 


Unexcelled  for  Durability,  Style  and  Finish. 


Dealers  can  assort  their  stocks  at  any  season 
of  the  year. 
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Cbc  Gait  Knitting  Co. 
6alt,0nt. 


RETAIL    ONLY. 


r 


It  may  Interest  YOU  to  Know 


*J 


that  we  are  showing  for  the  spring  trade   the  finest 

line  of  samples  of  Felt  Hats,  Cloth  Caps, 

and   Straw  GOOdS   ever    submitted   by  us   for 
your  inspection. 

Our  representative  will  call  on  you  in  due  course, 
and  we  will  be  pleased  to  receive  your  valued  orders. 


*  JAHES  C0RI5TINE  &  CO. 

HAT,  CAP,  AND  FUR  MANUFACTURERS 

469  to  477  St.  Paul  Street,  -  -*»^M0NTREAL 
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advertisements.  To  me,  advertising  is  a  very  serious  thing.  Of 
course,  I  don't  object  to  a  light  touch  of  humor  once  in  a  while,  but 
it  must  be  well  done.  So  far  as  I  can  see  there  is  no  earthly  or 
other  connection,  humorous  or  otherwise,  between  the  products  of 
an  apple  barrel  factory  in  Napanee  and  the  war  just  closed  by  the 
United  States  Government,  which  is  evidently  what  is  referred  to- 
All  these  so  prevalent  attempts  to  attract  attention  to  advertising  by 
a  display  line  relating  to  something  entirely  foreign  to  the  ad.  is 
poor  advertising.  If  Mr.  Stevens  were  to  meet  a  farmer  on  one  of 
the  streets  of  Napanee,  and  he  wanted  to  sell  barrels  to  him,  he 
wouldn't  hail  him  with  :  "Now  that  the  was  is  over,"  etc.  He 
would  probably  start  right  in  and  talk  apple  barrels.  Then,  why 
in  the  name  of  common  sense  does  he  not  talk  the  same  way  in  his 
newspaper  advertising  ?  One  of  the  questions  our  farmer  would 
probably  ask  Mr.  Stevens  is  :  What  is  the  price  of  the  barrels  ? 
Why  then  should  Mr.  Stevens  anticipate  such  a  natural  question  by 
quoting  prices  in  his  ad.?  If  Mr.  Stevens  had  taken  time  to  do  a 
little  solid  thinking  before  he  "  placed  "  this  ad.  he  would  probably 
have  reflected  that  the  farmers  of  his  locality  were  far  more  inter- 
ested in  apple  barrels  than  in  a  war  in  a  foreign  country,  and  if 
any  of  them  wanted  to  buy  apple  barrels,  which  is  quite  probable, 
they  would  necessarily  want  to  know  how  much  the  apple  barrels 

would  cost  them. 

*         *         * 

Here's  another  Napanee  ad.,  which  is  several  hundred  times 

better,  but  not  so  good  as  it  ought  to  be.     Its  good  points  are  :     It 

talks       straight 


WHETHER 

You  have  Clothes  to  suit 
the  Weather.  That's  the 
Point  to  Consider. 

We  are  interested  because  we  have  a  stock  of 
Clothing  suitable  for  this  warm  weather,  and  desire 
to  dispose  of  it  at  low  figures. 

We  have  light  Coats  from  75c.  to  $3.00.  White 
Duck  Pants  at  $1.00  and  $1.25.  Blue  Overalls  for 
both  Men  and  Children.  White  Duck  Caps  for 
Youths,  or  Ladies'  Cycling  Caps.  Bicycle  Suits, 
Footless  Bicycle  Hose,  Belts,  Sashes.  Lightweight 
all-wool  and  Balbriggan  Underwear,  etc. 

Our  Summer  Hats  were  carefully  selected  and 
bought  from  the  best  manufacturers,  and  prices 
lower  than  ever  shown  before. 

We  make  the  best  Ordered  Clothing  in  this  section, 
at  the  lowest  possible  profit,  when  you  consider  the 
quality  of  the  goods  and  trimmings  used. 


business  from 
start  to  finish, 
and  it  quotes 
prices,  not  so 
many  as  it  ought 
to  quote,  but 
still  it  quotes 
some.  It  is 
somewhat  weak 
kneed  from  a 
g  r  a  m  m  a  t  i  cal 
standpoint,  and 
the  ' '  display  ' ' 
is  very  poor,  but 
its  good  points 
outweigh  its  bad 
points. 

*  #  * 
I  had  occa- 
sion not  long 
ago  in  these 
columns  to  un- 
favorably criti- 
cize an  advertisement  of  Knox,  Morgan  &  Co.,  Hamilton.  The 
advertisement  referred  to  was  of  the  old  stereotyped  form.  It  mere- 
ly said  that  this  firm's  stocks  for  the  then  coming  season's  trade 
were  complete  and  that  samples  were  in  the  hands  of  their  travelers 
and  so  on.  It,  therefore,  gives  me  particularly  great  pleasure  to 
refer  here  to  that  firm's  advertisment  in  The  Dry  Goods  Review 
of  last  month.  This  last  advertisement,  while  it  would  have  been 
better  for  more  of  a  detailed  description  of  some  of  the  lines  offered, 
is.  on  the  whole,  a  great  improvement  on  the  one  criticized  so  unfavor- 
ably. It  has  real,  definite,  business-like  information  in  it  and 
above  all,  it  has  prices.  It  is  an  ad.  that  ought  to  have  sold  goods. 
*         *         * 

Ferguson  &  Crowell,  Sydney,  N.S.,  send  me  an  advertisement, 
part  of  which  they  want  criticized.  Here  it  is,  somewhat  reduced 
in  size  : 


J.  L.  BOYES, 

McALISTER'S  OLD  STAND. 


Ladies'     Kid  Boots. 

We  h;ive  ISO  pahs  ul  this  one  line,  which  we  are  offering 
this  week  at  an  almost  unheard  of  value, 
when  quality  in  countered.  These  are 
niM  Bheep  or  union  good*,  but  Pure 
Dongola  Kid,  mi  in  the  very  latest 
style  nnd  patent  tips.  The  goodness  of 
the  goods  and  littleness  oi  the  price  is 
^astonishing.  Only  $1.25  per  Pair. 
Hens'    Boots. 


Fine,  Box,  Calf  Boot,  Congress 
or  Lace,  Goodyear  Welt. 
Same  quality  as  you  pay  more 
more  money  for. 

Our  Price,  $2  and  $2.50. 


PERRINS'   KID  GLOVES. 

We  have  a  special  inducement  to 
make  for  the  Easter  trade.  Watch 
these  columns  for  important  develop- 
ments. You  may  be  sure  that  we 
shall  have  the  very  newest  kids. 


WALL   PAPER. 

Thousands  of  New,  Bright  Papers 
opening  up  for  the  Spring  house 
cleaning.  Call  early  for  choice  of 
patterns.  Best  American  designs  at 
small  cost. 

Out  of  Town  Friends 

Will  have  large  Sample  Books  sent 
them  by  remitting  us  $i.  They  may 
keep  the  book  one  week  and  deduct 
the  dollar  from  amount  of  money 
sent  with  order.  You  will  save 
money  by  buying  our  papers  as  well 
as  have  a  fine  selection  right  at  home 
to  choose  from.  If  five  or  six  parties 
order  at  one  time,  freight  charges 
will  only  amount  to  4  or  5c.  each. 

GIRLS'  BOOTS. 

Just    opened,    splendid    value   in   a 
Button  Boot  for  School. 
Only  95c. 


GROCERY 
DEPARTMENT 

SALMON.— A  few  cases  of  British 
Columbia  Salmon  to  clear  at 
Two  Cans  for  25c. 

TOMATOES.— Only  a  case  or  two 
left.  They  are  yours  at  the  whole- 
sale cost, 

Only  10c.  per  can. 

DIGBY  CHICKS.— A  few  boxes 
more  (new  pack)  to  clear  at  old 
prices. 


SHEETINGS. 

We  have  come  across  two  pieces  2 
yards  wide,  Twill  White  Sheeting, 
that  we  will  clear  at  the  same  price  as 
during  the  Hayden  Bankrupt  Stock 
Sale, 

Only  20c.  per  yard. 

-  ALSO  - 

Some  Twill  Bleached  Night  Gown 
Cotton,  at  the  same  Bankrupt  Stock 
Sale  Price, 

Only  10c.  per  yard. 

-ALSO  - 

Some  beautiful  fine  Chambrays  in 
black  and  white  stripe  and  light 
effects  —  plain,  pink,  etc.  These 
goods,  as  you  know,  are  usually  sold 
at  15c.  We  have  cut  them  (to  make 
a  run ) 

To  only  10c.  per  yard. 


DRESS  PATTERNS, 

In  Silk  and  Wool  novelty  mixtures, 
beautiful  effects.  The  newest  of  the 
season,  and  exclusive  patterns  — 
"  English,  you  know."  All  6K-vard 
lengths  and  going  out  at 

Only  $3  per  pattern. 

BROCADED   SATEENS, 

In  newest  American  novelty  effects. 
Fine  Silk  finish.  Suitable  for  Blouses. 
All  dark  grounds,  with  Polka  Dot 
and  Figured  Patterns.  Splendid 
value 

At  15  and  20c. 


LAWNS. 

In  White  Victoria  we  are  famous  ;  in 
fact,  we  are  proud  of  the  position  we 
hold  with  this  line — and  especially 
proud  of  this  season's  importations. 
Examine  our  beautiful  fine  weave 
At  only  12c.  per  yard. 


I  think  that  this  advertisement  is  very  creditable  to  Ferguson  & 
Crowell,  and  to  The  Sydney  Advocate  which  printed  it.  When 
one  remembers  what  a  small,  out-of-the-way  place  Sydney  is,  the 
excellence  of  the  advertising  is  all  the  more  remarkable.  It  is  well 
set  up  from  a  typographical  point  of  view.      The  illustrations  look 
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"Maritime" 

Wrappers 


Our  range  of 


L ES  for 


is  already  complete. 


WE  SOLICIT  YOUR  ORDER. 


For 


"Trade  Winners"  and 
"Profit  Makers" 

our  lines  are  unequaled. 


|       French  P.  D.  Corsets 


I 


i 


THE  MARITIME  WRAPPER  CO. 


Limited 


Ontario  Agent 

J.   H.  PARKHILL 
46  Toronto  Arcade 


Woodstock,  N.B. 


I 

I 


!  p.d. 


No 


769 


ii  inch,  long  cut, 
long  waisted. 


10  GOLD 
MEDALS 

D  n  corsets  are  the 
*  "  only  corsets  en- 
joying a  universal  repu- 
tation, and  are  recog- 
nized in  all  civilized 
countries  as  the  standard 
of  perfection. 

Whenever  exhibited 
P.  D.  Corsets  have  ob- 
tained the  first  prizes  for 
their  scientifical  cut  and 
fine  workmanship. 


Konig  & 

Stuffmann 

7,  9,  and  11 
Viotoria  Square 

MONTREAL 

Sole  Agents  tor  Canada. 


1 


WM.  CROFT  &  SONS 


Established     1855 


To  the  Dry  Goods  Trade- 


Some  Specialties  requisite  for  an  up-to-date  Dry  Goods  Notion  Counter: 

Side,  Bang,  Pompadour  and  Empire  Combs. 
Hair  Pins  in  Shell,  Wire  and  Cabinets. 
Curling  Tongs,  Kid  Curlers  and  Crimpers. 
Safety  Pins  in  London,  Empire  and  Cabinets. 
Croft's  English  Brass  Pins— will  not  rust. 

Croft's  Celebrated   {Sewing  and  Machine  Needles. 

(Darning  Needles,   Knitting  Needles,  etc. 
Ladies'  and  Gents'  Fancy  Garters  and  Hose  Supporters. 

Fancy  Hat   Pins,  in  great  variety. 

Cuff  Links,  Cuff  Buttons  and  Collar  Buttons. 

Purses   in  English,   French,   German,  American  and  Canadian  Styles. 


Harmonicas, 
Combs,  Pipes. 


53 
BAY  ST., 


and  WINNIPEG. 
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GOOD  ADVERTISING  -Continued. 

well.      Mut,  above  all,  there  is  an  air  of  straightforward  business 

about  the  advertisement  which  is  worthy  of  imitation. 

#  *  * 

It  is  good  policy  in  advertising  to  come  out  honestly  and  tell  the 
bad  things  about  goods  you  have  for  sale.  If  the  price  of  such 
goods  is  low  enough,  or  if  for  any  other  reason  they  are  particularly 
desirable,  the  fact  that  there  are  faults  somewhere  does  not  deter 
people  from  buying,  because,  as  intelligent  creatures,  they  realize 
that  it  is  extremely  difficult  to  get  something  for  nothing.  I  know 
of  a  case  here  in  New  York  where  a  young  woman  in  a  department 
store  put  a  lot  of  neckties  in  a  window  marked  to  sell  at  25c.  each. 
Just  above  the  neckties  she  placed  a  sign  saying  :  "  Not  so  good  as 
they  look,  but  cheap  at  a  quarter."  It  was  quite  surprising  how 
the  people  crowded  into  the  store  for  these  neckties.  The  young 
woman  referred  to  was  at  that  time  only  a  clerk  at  #5  a  week. 
However,  she  had  the  advertising  talent  strong  within  her,  and  it 
was  not  long  before  better  days  came  her  way.  She  is  now  earning 
a  good  living  writing  advertisements  and  getting  up  ideas  for  mer- 
chants and  others.  I  know  of  another  case  which  occurred  in  a 
large  store  in  Philadelphia.  One  of  the  buyers  told  the  advertising 
manager  that  he  had  a  lot  of  old  rotten  mackintoshes  he  wanted  to 
get  rid  of,  and  that  the  price  was  so  and  so — a  very  low  one  indeed. 
The  advertising  manager  being  an  honest  one,  as  well  as  one  of 
ability,  ran  the  ad.  in  the  papers  just  as  the  buyer  gave  it  to  him. 
The  buyer,  of  course,  was  horrified  when  he  saw  the  ad.,  and  said 
all  kinds  of  things  to  the  advertiser.  Later  on,  however,  there  was 
a  great  rush  for  the  mackintoshes,  and  they  were  quickly  sold.  One 
of  the  most  successful  advertisements  I  ever  placed  was  an  ad.  in 
The  New  York  Herald  of  a  quantity  of  Oriental  rugs,  which  were 
described  as  of  "poor  colors  and  poor  designs."  The  prices 
quoted  were  very  low,  and  the  rugs  went  off  like  "  hot  cakes."  All 
this  shows  that  if  people  believe  what  you  say  in  your  ads.  they 
will  respond  if  your  offering  is  a  reasonably  good  one.  The  fact 
that  you  are  willing  to  tell  the  bad  points  about  your  goods  stamps 
you  as  a  man  of  truth,  and  the  rest  is  easy.  People  are  so  used  to 
extravagant  language  in  advertisements  that  a  modest  or  candid 
statement  attracts  and  compels  belief  because  of  its  rarity  no  less 
than  because  of  its  evident  sincerity. 

*  *         * 

This  is  the  season  of  the  year  when  the  programme  and  souvenir 
fiend  and  the  advertising  fakir  commence  to  reap  their  harvest. 
Of  course,  these  people  are  not  entirely  out  of  evidence  during  the 
summer  months,  but,  with  the  coming  of  colder  weather,  with  its 
numerous  social  and  other  entertainments,  they  seem  to  take  heart 
of  grace  for  their  attacks  on  the  pocketbooks  of  the  mercantile 
community.  After  all  that  has  been  written  and  spoken  against 
these  pests  they  seem,  like  the  green  goods  man  and  the  confidence 
man,  to  find  just  as  many  victims  as  ever.  It  seems  as  if  mer- 
cants  and  others  who  are  "worked  "  by  them  would  never  learn 
better.  Year  after  year  they  fall  victims.  Many  of  these  fake 
advertising  schemes  are  really  for  good  purposes,  and  the  people 
who  engineer  them  have  really  no  idea  that  they  are  working 
"  gold  bricks  "  off  on  the  advertiser.  But  "gold  bricks"  they 
actually  are,  because  the  space  they  offer  in  exchange  for  their 
victims'  money  is  really  of  no  advertising  value.  So  long,  how- 
ever, as  the  cause — whether  charity,  or  church  building,  or  what  not 
— is  a  good  one  the  world  is  doubtless  better  off,  and  probably  no 
harm  has  been  done  to  anything  except  to  the  cause  of  advertising, 
and  about  this  the  world  cares  nothing.  But  it  frequently  happens  that 
money  contributed,  under  the  impression  that  some  religious  or 
charitable  cause  is  helped,  goes  into  the  pockets  of  some  schemer. 
Some  fellow  with  a  glib  tongue  will  discover  that  certain  entertain- 
ments will   be  given— say  a  church  fair.     This  individual  calls  on 


the  people  in  charge  and  offers  to  print  them  a  very  nice  programme 
and  supply  them  without  a  cent  of  cost.  All  he  wants  is  a  simple 
little  letter  from  the  pastor,  or  the  chairman  of  the  committee, 
addressed  to  the  business  men  of  the  town  or  city,  saying  that  the 
smooth  one  is  authorized  to  solicit  advertisements  for  the  pro- 
gramme. Armed  with  this  he  goes  out  to  "hold  up"  the  business 
men  of  the  place,  many  of  whom  think  that  they  are  contributing 
to  a  worthy  cause. 

The  most  absurd  part  of  the  whole  scheme  is,  that  merchants 
and  others,  who  contribute  to  these  schemes,  actually  think  they 
are  advertising.  And  they  charge  the  bills  up  to  the  advertising 
and  wonder  why  advertising  doesn't  pay. 


COMING  DEMAND  FOR  COTTON  DRESS  FABRICS. 

The  coming  Spring  season  is  full  of  promise  for  the  Canadian 
manufacturers  of  cotton  dress  fabrics.  They  have  made  great 
efforts  to  improve  on  former  years,  and  many  of  the  new  lines  that 
will  be  opened  for  buyers'  inspection  are  up-to-date  and  stylish.  It 
is  pretty  generally  conceded  that  woven  fabrics  will  be  given  pre- 
cedence over  printed  styles,  and  a  large  demand  for  ginghams  and 
dress  goods  is  assured.  Lawns  and  zephyrs  are  particularly  popu- 
lar, and  orders  already  received  make  sellers  sanguine  of  the  best 
season  for  these  goods  they  have  ever  experienced. 


LEATHER     NECKTIES. 

We  have  heard  of  leather  hatbands  and  every  other  imaginable 
use  for  leather  in  articles  of  wear,  but  the  idea  of  a  leather  necktie 
is  certainly  a  novel  and  radical  departure  for  this  accommodating 
material.  There  is  nothing  about  these  natty  little  affairs  to  sug- 
gest a  tie,  says  The  New  York  Herald.  On  the  contrary,  they 
look  very  much  like  a  leather  belt  for  a  dolly's  waist.  They  are, 
in  fact,  miniature  belts,  made  on  exactly  the  same  style,  with  the 
harness  buckle  and  side  straps  complete.  They  are  of  black 
patent  leather,  the  buckles  covered  with  the  same,  or  of  white 
morocco  finish,  with  nickel  buckle.  They  match  the  waist  belts  in 
every  particular,  and  might  be  called  a  neckbelt  with  propriety. 


TWO     NEW    STORES. 

There  have  just  been  two  additions  made  to  the  business  houses 
of  Smith's  Falls,  in  the  dry  goods  store  of  Charles  &  James,  and 
the  ready-to-wear  store  of  J.  Maitland  &  Co.  Both  are  situated 
side  by  side  in  Healy's  new  block,  on  Water  street,  just  around 
Molsons  bank,  and  both  will  take  rank  among  the  brightest  and 
best  stores  in  town.  Charles  &  James  carry  a  large  stock  of  dry 
goods  and  carpets.  Goods  are  tastefully  displayed  on  counters, 
tables,  shelves  and  lines,  while  in  the  rear  of  the  store,  through  a 
large  arch,  there  is  a  room  specially  for  carpets.  The  same  firm 
have  a  large  business  in  Perth,  and  Mr.  James  takes  charge  of  the 
Smith's  Falls  branch.  Mr.  Maitland  has  a  very  large  and  choice 
stock  of  clothing  for  men,  boys  and  children,  and  men's  furnishings. 


SELLING   BLANKETS.  v 

There  are  no  finer  blankets  in  the  world  than  those  made  in 
Canada,  and  they  make  a  handsome  display  when  nicely  arranged 
in  the  window.  A  Chicago  store  presented  a  group  of  blankets 
lately,  with  a  card  in  the  centre  of  the  window  bearing  this 
remark  :  "  Cold  weather  is  coming  as  sure  as  sure  can  be  ;  you'd 
better  buy  your  blankets  now  ;  they're  as  cheap  as  cheap  can  be." 
In  fact,  bed  coverings  of  all  kinds,  comforts,  quilts,  etc,  can  be 
worked  up  into  a  very  attractive  display.  With  the  sharper  weather 
of  October,  a  good  blanket,  quilt  and  cushion  window  is  a  trade 
winner. 
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Spring  Clothing 


1899 


M.  LEWIS,  Manitoba,  N.W.T. 
W.  R.  ANGUS,  British  Columbia 

C.  K.  BURT,  New  Brunswick 

D.  R.  PRESTON,  Nova  Scotia  and 

Prince  Edward  Island 

The  above  Representatives  started  out  in  September. 


Wholesale 


<* 


There  is  NO  hit  or  miss 
calculations  in 
W.  E.  CHALCRAFT  &  CO  'S 
CLOTHING 


Style  is  Studied 

Make  is  Scrutinized 

Fit  is  Tested 

and  Perfection  is  Attained. 


We  invite  the  retail  clothing  trade  to  examine  the  sample 
lines  which  we  exhibit  this  season. 


Ontario  Travellers  started  out  on  1st  October  n  sorting  samples. 


;.s 
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The  H.  A.  Nelson  &  Sons  Co., 
Limned. 


NEW  GOODS  IN  THE  WHOLESALE  TRADE. 

S.     F.     MK.INNON    \    CO. 

S.  F.  McKinnon  &  Co.'s  resident  Euro- 
pean buyer  sailed  back  early  in  Septem- 
ber, after  having  spent  a  short  time  in  the 
warehouse,  and  they  report  having  received 
invoices  covering  a  large  lot  of  new  goods, 
specially  selected  for  the  sorting  trade  after 
his  return  to  Europe. 

Silk  velvets  and  velveteens  will  take  a 
first  place  as  millinery  trimmings.  S.  F. 
McKinnon  &  Co.  claim  to  have  brands 
which  are  unrivalled  by  any  in  the  trade. 
All  popular  colors,  such  as  national  blues, 
royals,  greens,  castors,  purples,  and  grays. 
The  firm  show  a  nice  assortment  of  ostrich  boas  at  very  reason- 
able prices. 

With  regard  to  the  way  jacket  orders  are  coming  in,  the  firm 
say  their  only  fear  is  that,  as  the  weather  gets  colder,  orders  will 
come  in  so  fast  that  disappointments  may  be  met  with,  as  to  the 
time  required  for  delivery,  and,  therefore,  urge  the  necessity  of 
getting  in  orders  as  early  as  possible. 

JOHN    MACDONALD    &    CO. 

John  Macdonald  &  Co.  have  opened  five  thousand  dozen  job 
handkerchiefs,  hemstitched,  Turkey-reds,  white  cotton  and  fancy 
printed  borders,  which  are  being  sold  below  regular  values,  to  retail 
at  from  two  for  5c.  up  to  10c.  each. 

Over-makes  in  shirts,  of  Ceylon  flannels  and  flannelettes,  blue 
flannels  and  gray  flannels,  are  being  sold  at  one-third  below  their 
value. 

Fancy,  large,  bone  hairpins  for  ladies,  and  pompadour  combs, 
have  been  received.  The  sansilks  are  being  used  this  season  for 
netting  and  crocheting  men's  ties.  This  is  a  new  fad,  and  a  full 
stock  of  sansilks  is  being  carried  to  supply  it. 

In  the  fancy  goods  department,  a  line  of  Stafford' sinks,  in  small- 
sized  bottles,  is  being  offered  at  a  low  figure. 

In  the  woollen  department,  the  firm  are  showing  special  values 
in  54-inch  black  and  twill  Italians.  They  have  received  a  ship- 
ment of  40-inch  fancy  Silicias,  in  the  newest  designs,  at  various 
prices.  They  are  showing  several  jobs  in  three  quarter  Canadian 
tweeds. 

In  black  dress  goods,  the  firm  have  had  an  enormous  sale  in 
fancy  blacks  of  all  kinds,  fifty  pieces  having  been  sold  in  one  day 
recently.  They  are  all  new  designs,  will  retail  at  from  75c.  to 
$1.50,  and  a  few  pieces  are  still  to  be  had.  One  leading  feature 
in  dress  goods  is  plain  costume  cloth  for  ladies'  tailor-made  dresses, 
the  new  blue  being  the  prevailing  color  in  demand.  Plaids  and 
checks  are  good  property  for  blouses,  and  navy  and  black  serges 
are  holding  their  own. 

In  silks,  the  house  is  especially  strong,  large  sales  being  reported 
of  white  cream  and  black  taffetas.  The  moire  velours  are  good 
property,  as  are  white,  cream  and  black  duchess  satin.  The  firm 
are  clearing  in  dress  goods  some  plain  meltons,  fancy  tweed  effects, 
Scotch  tweed  and  plain  costume  cloths,  which  are  the  balance  of 
the  stock,  at  greatly  reduced  prices. 

THE    W.    R.    BROCK    CO.,    LIMITED. 

The  W.  R.  Brock  Co.,  Limited,  are  offering,  in  their  carpet 
department,  a  large  range  of  furniture  coverings,  51  inches  wide, 
in  cotton,  jute,  and  union,  of  Canadian,  American  and  European 
manufacture.  These  goods  are  being  freely  sold  for  either  cover- 
ings or  curtains.  For  the  assorting  trade,  a  range  of  chenille,  tap- 
estry, Nottingham,  and  Swiss  curtains  are  being  shown.  The  stock 
of  carpets  is  nicely  assorted,  some  leaders  being  shown  in  all  the 


various  makes.  The  range  of  floor  oils  and  linoleums  is  complete. 
The  underwear  department  reports  never  having  sold  so  many 
goods  as  this  Fall,  particularly  of  misses'  and  ladies'  ribbed  goods, 
and  will  be  pleased  to  send  sample  dozens  at  any  prices  that  may 
be  mentioned,  to  meet  all  competition.  In  black  cashmere  hosiery, 
they  have  just  received  the  following  special  lines:  "Elegant," 
"Notare,"   "  Dutell,"  and  "23." 

The  men's  furnishing  department  is  being  appreciated  by  the 
trade,  and  complimentary  remarks  are  made  upon  the  neatness  of 
the  room,  the  abundance  of  light,  and  the  tasteful  manner  in  which 
the  goods  are  displayed.  The  stock  of  waterproof  clothing  and 
umbrellas  for  the  approaching  rainy  weather,  is  complete.  A  line 
of  fleeced  cotton  hosiery,  which  has  been  scarce,  has  at  last  arrived, 
and  contains,  particularly,  three  lines  of  ladies'  wear,  and  one  of 
children's  size.  The  long  table,  occupying  one-eighth  of  the  depart 
ment,  which  held  a  display  of  handkerchiefs  during  the  millinery 
openings,  contains  a  range  of  Swiss  embroidered,  to  retail  from  5 
to  50c,  being  attractive  patterns,  selected  from  the  largest  manu- 
facturers.   

HUTCHISON,     NISBET    k    AULD. 

Hutchison,  Nisbet  &  Auld  report  that  the  demand  for  mercerised 
black  Italian  lining  continues  to  steadily  increase.  The  qualities 
claimed  for  these  goods  over  others  are  their  superior  finish  (which  is 
almost  like  silk),  and  their  strength.  The  finish  on  the:->e  goods  is 
claimed  to  add  40  per  cent,  to  the  cloth. 
Every  tailor  knows  what  this  means  in 
Italian.  The  demand  for  silks  and 
satins  is  reported  by  this  house  to  be  un- 
precedented, compelling  them  to  keep 
up  their  stock  by  weekly  repeats.  They 
have  now  in  stock  everything  from  the 
cheaper  class  of  material  for  ready- 
makes,  to  the  highest  priced  goods  for 
fashionable  tailors'  use.  In  overcoat 
sleeve  linings,  metallic  prints  continue 
in  best  favor  with  tailors.  The  favorite 
colors  are  black,  with  white  check 
or  stripe  for  Winter,  and  drab  with  white  stripe  for  Fall  wear. 
This  season,  the  firm  have  opened  up  a  new  department,  that 
of  ladies'  tailorings.  They  keep,  and  have  still  in  stock,  a  full 
range  of  the  better  class  of  ladies'  dress  goods,  such  as  broadcloths, 
Venetians,  Scotch  tweeds,  whipcords,  etc.  The  experiment  has 
proved  a  marked  success,  the  department  filling  a  want  felt  by  the 
trade  in  general.  They  have  in  stock  a  large  range  of  colors  in 
mantle  beavers  ;  also  newest  effects  in  reversible  golf  cloths. 

The  feature  of  the  trade  in  men's  furnishings,  this  season,  has 
been  the  unusually  large  demand  for  blue  serge,  is  the  verdict  of 
Hutchison,  Nisbet  &  Auld.  This  firm  have 
kept,  and  have  to-day  in  stock,  an  excellent 
assortment  of  this  class  of  goods.  Their  special 
worsted  suitings  at  51.50  continue  in  as  great 
favor  as  ever. 

In  overcoatings,  they  report  a  larger  sale  of 
beaver  than  ever,  blues  and  blacks  still  pre- 
dominating, though  brown  mixtures,  and  brown  *» 
and  darb  are  selling  well,  as  are  also  the  softer 
class  of  goods,  such  as  duffles,  vicunas,  naps 

The  H.  A.  Nelson  &  Sons  b  '  f 

Co  ,  Limited.  and  curls- 

In  vestings,  this  firm  claim  that  they  carry  a  range  of  goods, 
especially  the  fancy  lines,  that  cannot  be  seen  elsewhere.  They 
have  all  the  newest  shades  and  effects  in  greens,  grays  and  rubies. 
They  state  that  they  are  convinced  that  the  present  prices  on  fine 
goods  will  not  hold  long,  as  makers  are  asking,  and  getting,  an 
advance  on  early  season  prices. 

In  the  Canadian  suitings  department  6-4  goods  in  browns  and 
greens  are  moving  nicely. 


The  H.  A.  Nelson  &  Sons 
Limited. 
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Is  an-exact  repro- 
duction of  a  photo- 
graph of  one  of  our 


Spring 
Suits 


Thefacings  extend  over 
the  shoulders  and  under 
the  arms,  which  has  the 
effect  of  keeping  the  coat 
in  shape  until  it  is  worn 
out. 

The  great  advantage  in  the  facings  extending  under  the  arms,  is 
that  they  prevent  the  linings  wearing  out  in  that  place,  as  they  other- 
wise usually  do. 

The  two  inside  pockets  in  this  coat  are  bound  and  faced  with 
Kleiner's  Silk  Serge. 

The  facings  and  the  dust  vent  in  the  bottom  facing  are  also  bound 
with  the  same  material. 

This  garment  is  tailor-made  in  every  particular. 
4      We  would  ask  you  to  pay  particular  attention  to  this  style  of  coat 
when  our  traveller  calls  upon  you  for  Spring. 

H.  Shorey  &  Co. 

flontreal. 


This  Cut 


T> 


MANUFACTURERS  OF 
READY-TO-WEAR  CLOTHING. 
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The  Ten  following  Novelties 


WILL   BE   PRESENTED   BY  TnE 


GILBERT  MFG.  COMPANY 
for  the  Autumn  of  1898. 

We  think  no  buyer  will  be  able  to  satisfy  his  company  who  does  not  personally  and  thoroughly  inves- 
tigate this  line  of  dress  linings. 

We  shall  double  our  office  force  of  salesmen  to  be  able  to  properly  attend  to  the  new  accounts  we 
expect  to  open  this  season 

1st.   XXX  Sublime  Silk  Premier  ;  superb  goods. 
2d.     Commodore  Fabric  ;  a  great  novelty  for  waist  linings. 
3d.     No.  10  Sea  Island  Silk  ;  wanted  by  every  lady  in  the  land. 
4th.  No.  20  Sea  Island  Silk  ;  wanted  by  every  lady  in  the  land. 
5th.  Sea  Island  Silk  Skirting ;  wanted  by  every  lady  in  the  land. 
6th.  Satin  Duplex  Skirting ;  as  handsome  as  a  woven  fabric. 
7th.  Sublime  Illuminated  Skirting  :  excelling  them  all. 
8th.  No.  100  La  Reine,  fast  black  ;  for  petticoats  only. 
9th.  No.  1 10  La  Reine,  fast  black  ;  for  petticoats  only. 
10th.  No.  120  La  Reine, fast  black;  for  petticoats  only. 

We  shall  also  offer  our  regular  representative  standard  goods,  a  few  of  which  we  will  notice  as  follows  : 

Silver  Sheen,  snk  premjer, 

Brocade  Silk  Premier,  _   -    _. . 

Mineola  Skirting,  F"  S"  Skirt,n^ 

Roman  "A"  Skirting,  Sublime  Fancy  Skirting. 

Also  a  line  of  our  justly  celebrated  Gilbert  fast  black  Henriettas  and  fast  black  Linings. 
Also  a  full  range  of  colors  and  BETTER  qualities  than  ever  of  our  j-leaf  twills. 
Also  a  new  range  of  patterns  in  fast  black  Padded  Goods. 
In  Satins  we  make:   SATIN  MARQUISE,   SATIN  SURAH,   SUPER  SATIN  SURAH. 

Making  altogether  a    line  of  Linings  unapproaclied  in  this  or  any  other  country. 

From  this  date  we  shall  offer  all  of  our  Combed  Yarn  stock,  composed  of  Organdies,  Dimities,  and  Grena- 
dines, at  sixty  cents  on  the  dollar,  which  will  make  the  net  prices  from  4^  cents  a  yard  up.  Send  for  samples 
before  the  line  is  broken  up. 


Gilbert  fifg.  Company 

380-382  Broadway      *    «     NEW  YORK 
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■  ■« «!■ ■■■■»      Ull. I. I 


EUGENE 


JAMMET'S 


FRENCH 


Kid  Gloves 


•wwwx'vw. 


NEW  STOCKS  of  CLASP  GOODS 
in  LATEST  SHADINGS 

$9.00  $950  $1150 
IN  STOCK 


*%/VVV%'V»'WV 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 


MONTREAL. 


**w**w»*»*w» 
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i 


Irving Ural)rella  Co- 

^^  LIMITED 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


C 


20  FRONT  STREET  W.,    TORONTO 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples  for  SPRING  TRADE,    1899,  now  ready. 


imited 


Stripes  and   Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Courtenay  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents    .    .    . 

J.  SPROUL  SMITH,  39^  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


ni|  .  ~  f  NEW  BRUNSWICK  COTTON  MILLS 
ULL3  J  gT   john  COTTON  MILLS 

ST.  JOHN,  N.B. 
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*         IUcn's  furnishings. 

MAY    MOVE   A    FACTORY. 

IF  the  town  of  Lachine  is  willing  to  pay  M.  L.  &  H.  Schlomann, 
of  Montreal,  a  bonus  of  540,000,  and  exempt  them  from  taxation 
for  ten  years,  the  firm  will  move  their  shirt  and  overall  factory  out 
there.  They  agree  to  employ  a  large  number  of  hands  who  will 
reside  in  the  town,  and  to  erect  a  fac- 
tory. A  few  weeks  ago,  Lachine  voted  a 
bonus  of  $15,000  to  Geo.  Barrington  & 
Son,  trunk  manufacturers,  of  Montreal. 


favor    shown    fancies     in    fine    grades     is 
accepted    as    an    indication  of  a   positive 
character   that    popular-price    goods    must 
meet  with  a  similar  reception  as  soon  as  the 
general    retail    trade    is    active.      The   new 
samples    of  golf  hosiery   again    contain    a 
liberal    variety  of    fine    hand-knit    goods. 
These  are  seen  in  neat  Scotch  and  other  plaid  styles  and  in  heathe^ 
mixtures.      Dealers  who  have  done  a  particularly  clean    and   satis- 
factory business  in  golf  stockings  during  the  past  Summei  say,  in 
reference  to  the  numerous  low-priced   lines  that   have   been  thrust 
upon  the  market,  that  they  have  had  indifferent  success  with  them, 
and  have  made  their  profit  out    of  the    better  grades.     They  have 
done  the  most  satisfactory  business  in  their  finest  grades. 


A    NATIONAL    NOVELTY. 

A  neat  little  novelty,  introduced  by  the 
Dominion  Suspender  Co.,  especially  for 
the  Canadian  trade,  is  shown  in  the  accom- 
paning  illustration.  The  suspender,  of 
which  the  web  illustrated  is  a  part,  is  made 
in  a  thoroughly  high-class  manner.  The 
webs  are  elastic  and  have  a  white  ground, 
on  which  is  printed  in  fast  colors  the 
British  Ensign  and  Union  Jack  crossed, 
beneath  the  arms  of  Great  Britain  and  over 
the  Maple  leaf,  the  totem  of  Canada.  The 
slide  was  designed  especially  for  this  brace 
and  is  of  fine  metal,  gold  plated.  The  frame 
shield,  showing  the  English  flag  in  its  true 

colors.     This  is  a  good  novelty,   one  that  will  undoubtedly  find 

favor  with  loyal  Canadians. 


encloses   an 


enameled 


A    RECENT    VIEW    FROM    ABROAD. 

A  neckwear  manufacturer,  who  is  fresh  from  Europe,  says  that 
stripes — rather  loud  ones  too — are  going  to  be  the  proper  thing  for 
Christmas  trade.  A  few  checks  will  be  sold,  of  course,  but,  the 
fashionables,  who  take  their  cue  from  New  York,  will  demand 
stripe  effects.  Some  of  the  colorings  shown  The  Review  are  very 
pretty,  and  introduce  a  style  of  pattern  that  has  not  been  seen 
before  in  this  country.  Puffs  and  ascots  are  the  shapes  that  will 
be  in  demand.  They  come  in  self-colorings,  with  a  slight  difference 
in  shape — particularly  ascots,  which  are  being  made  up  in  the 
"  once-over  style."  There  will  not  be  many  bows  worn,  nor  will 
derbies  be  as  popular  as  they  were,  though  there  is  always  more  or 
less  trade  to  be  done  in  both  lines. 

WILL    USE    A    BRAND. 

Glover  &  Brais  have  decided  to  brand  all  their  goods  with  the 
word  "Brais."  Though  they  do  not  manufacture  themselves, 
they  control  lines  of  white  shirts,  underwear,  collars,  etc.,  for  Can- 
ada, and  they  try,  as  far  as  possible,  to  get  French  neckwear  and 
other  goods  that  are  not  generally  handled  by  the  wholesale  trade, 
so  that  goods  bearing  their  brand  will  be,  more  or  less,  of  a  class 
by  themselves.  They  believe  that  it  will  be  easier  for  their  custom- 
ers to  sell  goods  that  bear  a  recognized  name,  and,  with  a  view  to 
acquainting  the  public  with  the  new  brand,  they  intend  to  advertise 
it  in  the  daily  newspapers  throughout  the  whole  country. 

POINTERS    FROM    NEW    YORK. 

Men's  socks,  in  stripes  and  plaids,  are  everywhere  shown  in 
New  York,  says  an  exchange,  and  there  seems  to  be  no  doubt 
whatever   regarding  the  future  of  men's    fancies.     The   marked 


A    VERY    BUSY     CONCERN. 

The  Dominion  Suspender  Co.,  Niagara  Falls,  are  not  in  a 
position  to  accept  orders  for  trade  "D"  mark  suspenders  for 
present  delivery.  The  orders  now  on  file  are  so  large — over  19,000 
dozen — that  it  will  take  the  entire  capacity  of  the  concern's  plant 
working  night  and  day  for  six  weeks  to  catch  up. 


W.  S.  Louson,  of  Cookson,  Louson  &  Co. 
his  firm  in  the  Maritime  Provinces. 


is  now  in  a  trip   for 


HOW    RUBBER    CAME    TO    RECEIVE    THE     NAME. 

The  story  of  India  rubber  is  told  in  a  report  just  sent  home  by 
one  of  the  British  Consuls  in  Central  America.  An  English  artist 
discovered,  in  1870,  that  the  new  gum  was  admirably  adapted  for 
rubbing  out  pencil  marks.  He  wrote  a  paper  on  the  subject,  and 
informed  his  contemporaries  that  a  cubic  inch  of  this  substance, 
costing  only  three  shillings,  would  last  for  years.  It  was  used  for  no 
other  purpose  in  England  than  effacing  lead  pencil  marks  for  about 
half  a  century  after  this  discovery,  hence  the  name  "  rubber." 
After  the  introduction  of  the  raw  material,  and  the  scientific  descrip- 
tion of  the  plant  by  Frenchmen,  it  was  first  manufactured  into 
waterproof  clothing  in  France  towards  the  end  of  the  eighteenth 
century.  Later  on,  the  firm  of  Macintosh,  of  Manchester,  manu- 
factured waterproofs  on  a  large  scale,  and  "macintosh"  was  the 
name  by  which  waterproofs  were  known  throughout  Great  Britain 
as  late  as  the  seventies — to  say  nothing  of  the  year  of  grace,  1898. 


THE    ART    OF    SALESMANSHIP. 

The  cheap  help,  resulting  from  cheap  prices  and  close  retail 
competition,  sometimes  make  blunders  which  might  be  laughable 
were  they  not  absurd.  In  a  local  retail  store  recently  a  three-cent 
ticket  became  detached  from  some  article  on  the  second  floor,  and, 
falling  from  the  balcony,  chanced  to  alight  upon  a  $1.25  lamp. 
The  intelligent  $2  a  week  salesgirl  sold  the  lamp  according  to  the 
ticket,  and,  when  the  inspector  objected,  several  members  of  the 
firm  had  to  be  called  in  to  quiet  the  customer.  The  only  excuse 
that  the  salesgirl  could  offer  was  that  the  lamp  was  marked  3c. 
The  customer  knew  the  girl  was  making  a  mistake,  and  used  every 
species  of  argument  to  profit  by  it,  even  after  it  was  discovered.  In 
a  great  many  stores  salespeople  are  treated  so  like  machines  tha^fc 
the  great  majority  of  them  try  to  act  the  part. — St.  Louis  D.  G. 
Reporter. 


An  advance  is  reported  in  the  price  of  cashmere  gloves  and 
cashmere  hosiery.  The  cause  is  the  increased  wages  now  being 
paid  in  Germany,  which  affects  the  price. 

A.  M.  Payne,  who  represents  Faudel,  Phillips  &  Co.,  of 
London,  Eng.,  in  this  country,  is  now  in  Toronto  on  his  way  back 
from  a  trip  to  Manitoba  and  the  Northwest,  where  he  found  business 
good. 
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Holiday  Goods 


Dolls,  Toys,  Games 
Fancy  Goods 
China  and  Glassware 
Albums,  Desks 


Work  Boxes  Sml'/fr 
Silver  Novelties 


Brush  and  Comb  Sets 
Sleighs,  Snow  Shoes 


ETC. 


We  carry  the  largest  and  most  complete  stock 
in  the  Dominion. 


H.  A.  NELSON  k  SONS  CO. 


Limited 


Toronto  Sample  Room, 

58  Front  St.  West. 


59  to  63  St.  Peter  Street 

flONTREAL 


SPRING  1899. 

Our  travellers  are  now  on  the  road  with  a 
full  range  of 

SHIRTS  and  BLOUSES 


\       Don't  place  any  orders  until  you  have 
seen  our  samples. 


We  are  also  showing  a  splendid  range 

of  MEN'S    TWEED  CAPS  for 

spring.      .  


A.  B.  BOAK  &  CO. 


HALIFAX,  N.S. 


The  Lace  Warehouse  of  Canada 

is  showing  a  full  line  of  Trimmings,  Golfers,  Silks, 
Velvets,  Veilings,  Hosiery,  Gloves,  Dress  Goods  and  Notions,  specially 
selected  for  the  assorting  trade. 

In  Laces  and  Curtains  we  are   known  to  carry  the   largest  and 
choicest  collection  in  Canada. 

Our  travellers    now  have   in   their  hands   a 


FOR  SPRING, 
1899. 


collection     of    BIOUSOS, 


and 


Capes 

Parasols,  gathered  with  the  greatest 
possible  care  and  skill,  from  the  best  makers 
in  Europe,  the  United  States  and  Canada,  and 
no  buyer  who  handles  these  lines  at  all  can  afford  to  miss  seeing  our  ex- 
hibit ROW,  as  early  orders  mean  early  deliveries  and  satisfactory  results. 


Kyle,  Cheesbrough  &  Co. 


Montreal. 
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Close  Your 
Eyes 

TO  QUALITY 

and  the  world  is  full  of 
cheap  things. 

Quality   is  to  be    the 
starting  point  with  us  for 
Spring  of  1899.     There 
has  been  so   much  jug- 
gling    with     quality, 
that  the  public  have 
learned    to  look 
with  suspicion 
upon   all 
clothing  that 
is    not    backed 
by  good  reputation. 
Our  guarantee  card,  in 
the  pocket  of  each  of  our 
garments,  is  as  binding  as 
a  notarial  contract,  and 
your    customer    under- 
stands that  it  means  sat- 
isfaction, or    his   money 
back. 


H.  Shorey  &  Co, 


MONTREAL 


^Vtv 


Showing:  our  methods  of 
staying-.  From  a  photo- 
graph of  the  inside  of  one 
of  our  coats. 
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Gloves 


4         ...AND 


flittens 


BERLIN,   ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will    not   regret   Buying 
W.  Cairnes  &  Co.'s 

GLOVES    AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

"  THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each  button. 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 


sfc  k^. 


Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled    ■ 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 

E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


Our  stock  for  ^  «g  ^ 


is  now  complete.     We  are  showing  a  larger  assort- 
ment than  ever  of 


Woollens 


and 


Jailors'  Trimmings 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


QUEBEC  0FFICE-101  and  103  St    Peter  Street. 


MONTREAL 


Collars,  Cuffs 

and 

Shirt   Bosoms 


tt 


WATERPROOF." 


THE 


CO. 


Only  the 

Best  Materials 

Used 


SUPERIOR  TO  ANY  PRODOCED 


The  A.  B.  Mitchell  Co. 

16  LhreeTrd  TORONTO 

Agent— DUNCAN  BELL,  Montreal. 
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DRESS   TO   SUIT  THE  CLIMATE. 

THE  Canadian  climate  seems  to  be  especially  arranged  to  benefit 
the  dealer  in  clothing.  When  the  short  days  and  often 
cool  nights  of  Autumn  are  here,  and  in  the  early  Spring,  before  the 
weather  is  sufficiently  warm  to  entirely  discard  a  Winter  overcoat, 
it  is  necessary  for  a  man,  who  wishes  to  preserve  his  health  and 
dress  in  good  taste,  to  wear  a  Spring  and  Fall  medium  weight  over- 
coat. A  Winter  overcoat  would  be  too  warm  and  look  out  of  place, 
while  the  light  Spring  and  Fall  overcoat  gives  him  not  only  the 
appearance,  but  the  reality  of  comfort.  H.  Shorey  &  Co.,  of 
Montreal,  are  making  a  specialty  of  the  manufacture  of  these 
garments.  Some  very  handsome  lines  are  shown  for  the  Spring  of 
1899  'n  whipcord  and  covert  cloth  overcoats,  lined  with  silk,  also 
with  Italian  linings.  They  are  showing  some  very  stylish  garments 
in  Venetians,  herringbone  tweeds,  sillertons  and  light  -  weight 
meltons.  These  goods  are  all  waterproofed  by  the  Rigby  process, 
which  does  not  increase  the  cost  of  the  garment,  but  adds  consider- 
ably to  its  comfort. 


our  English  mantle-makers  are  stirred  up  to 
meet  the  emergency.  But,  I  believe  that  if 
the  Quebec  negotiators  leave  the  present 
tariff  alone,  the  mantle  makers  of  the  Do- 
minion have  a  bright  future  before  them." 
Mr.  Taylor,  who  has  been  president  of 
the  Chamber  of  Commerce  of  Batley,  and  is 
a  prominent  man  in  his  own  district,  speaks 
very  favorably  of  Canada,  its  climate,  prospects,  etc. 


CHAT    WITH    AN    ENGLISH    MANUFACTURER. 

Mr.  Theodore  C.  Taylor,  head  of  the  firm  of  J.  T.  &.  J.  Taylor, 
Limited.  Batley,  England,  woollen  manufacturers,  has  been  paying 
a  short  visit  to  Canada,  this  month,  partly  on  pleasure  and  partly 
on  business.  Mr.  Taylor,  in  the  course  of  a  pleasant  chat  with 
The  Dry  Goods  Review,  spoke  with  knowledge  of  the  woollen 
and  clothing  trade  of  England,  and  the  chances  of  English  manu- 
facturers increasing  their  trade  with  Canada.  Some  years  ago  his 
firm  sold  direct  in  the  Canadian  market,  but  latterly  have  usually 
sent  their  goods  here  through  English  houses.  Now,  Mr.  Taylor, 
like  a  good  many  other  English  manufacturers,  is  attracted  by  the 
new  preferential  tariff  to  reopen  direct  trade  with  the  Dominion, 
and  has  appointed  an  agent  in  Toronto  to  represent  the  firm  for 
Ontario.  Speaking  of  conditions  in  England,  Mr.  Taylor  said  he 
thought  the  ready-made  clothiers  were  gaining  a  little  at  the  expense 
of  the  custom  tailor,  and  the  "bespoke"  system  accounted  not  a 
little  for  this.  He  showed  himself  perfectly  well  posted,  not  only 
on  all  the  conditions  of  trade  in  Canada,  but  also  on  the  general 
public  questions  of  the  day,  and,  with  great  good  humor,  parried  one 
or  two  hints  that  Englishmen  were  not  as  familiar  with  the  colonies 
as  they  might  be.  Indeed,  Mr.  Taylor  himself  is  sufficiently  well 
informed  on  colonial  trade  conditions,  and  has  a  correct  apprecia- 
tion of  Canada  in  particular.  "Your  five  millions  of  people  are 
worth  several  millions  more  to  the  British  manufacturers,  in  view  of 
the  purchasing  capacity  of  the  people  where  the  standard  of  living 
is  higher  among  the  masses  of  people  than  in  England.  The 
British  manufacturer  hears  a  great  deal  (and,  some  of  us  think,  too 
much),  about  his  unreadiness  to  respond  to  the  wants  of  customers 
abroad.  As  a  matter  of  fact,  I  think  he  has  now  thoroughly 
awakened  to  the  importance  of  adapting  himself  to  foreign  markets, 
and  he  is  prepared  to  make  the  goods  that  the  people  abroad  desire 
to  buy.  I  don't  say  this  by  way  of  an  advertisement,  at  all,  but, 
in  our  own  mills,  this  season,  we  are  making  cloths,  both  in  color 
and  style,  which  (in  the  London  market),  are  beating  the  German 
cloths  without  any  preferential  tariff,  and  special  attention  is  being 
paid  by  English  manufacturers  to  cloths  for  the  mantle  trade.  It 
is,  of  course,  said  that  in  the  made-up  garments  the  Germans  have 
been  ousting  the  English  in  this  market,  but,  for  the  future,  I  think 


CANADIAN    HOMESPUNS. 

The  most  popular  fabric  for  business  and  outing  suits,  and, 
perhaps,  the  most  economical  and  useful  that  is  produced  any- 
where, is  the  Canadian  homespun.  These  goods  are  now  made  in 
a  variety  of  patterns  and  shades,  and,  when  properly  made  up  and 
properly  tailored,  they  present  an  extremely  dressy  appearance  for 
everyday  occasions.  The  great  advantage  of  this  fabric  is  that  the 
longer  you  wear  it,  the  better  it  looks.  Being  made  of  a  long 
combing  wool,  it  has  an  elasticity  which  ensures  the  garment  keep- 
ing its  shape,  if  properly  stayed,  until  it  is  entirely  worn  out. 
H.  Shorey  &  Co.,  of  Montreal,  have  issued  a  post  card  to  the  trade, 
setting  forth  the  advantages  of  these  goods.  They  are  showing  18 
distinct  shades  in  Halifax  and  homespuns  for  the  Spring  of  1899, 
made  up  in  men's,  slender  men's,  stout  men's,  boys',  youths'  and 
children's  suits,  both  lined  and  unlined  ;  also  Rigby-proofed  golf, 
bicycle  and  outing  suits,  made  of  the  same  material.  They  pro- 
duce an  unlined  suit  with  inside  bellows  patch-pockets  made  of 
silk,  the  seams,  also,  taped  with  silk,  and  a  piece  of  silk  across  the 
shoulders  at  the  back.  Apart  from  the  tasty  style  in  which  these 
unlined  suits  are  made,  they  possess  no  equal  for  a  hot  weather 
suit,  the  goods  being  so  porous  and  open  that  it  permits  the  free 
circulation  of  air  from  outside,  as  also  the  free  respiration  of  the 
skin. 

DRESS    INTELLIGENTLY. 

If  people  would  use  the  brains  with  which  they  have  been  en- 
dowed by  an  all-wise  Providence  in  the  purchase  of  their  wearing 
apparel,  they  would  suffer  considerably  less  from  the  ills  of  human 
flesh  than  they  do  at  present.  Summer  colds,  hay  fever,  asthma, 
bronchitis,  and  kindred  complaints,  are  often  the  result  of  a  lack 
of  intelligence  in  the  selection  of  clothing.  The  pores  of  the  skin 
are  the  natural  means  of  respiration  furnished  our  bodies.  When 
these  become  congested  there  is  one  inevitable  result,  that  is, 
some  form  of  cold.  The  untutored  savage,  who  wears  little  or  no 
clothing,  and  the  primitive  Indian  of  the  Northwest,  before  he  was 
spoiled  by  civilization,  even  when  the  temperature  was  several 
degrees  below  zero,  went  about  clad  only  in  a  loose  blanket. 
The  outer  clothing  for  our  bodies,  during  the  hot  weather,  should 
be  as  porous  as  possible,  so  that  the  natural  exhalations  from  the 
skin,  in  the  form  of  perspiration,  would  have  a  free  vent  and  be 
evaporated  by  the  summer  heat.  Many  people  think  if  they  buy 
a  light-weight  material  for  summer  they  are  getting  a  cool  garment. 
This  is  often  the  reverse  of  their  intentions — a  garment  to  be  cool 
requires  to  be  porous.  A  closely- woven  linen  is  not  as  cool  as  a 
loosely -woven  homespun.  The  most  desirable  garment  for  ?• 
changeable  climate  like  ours  is  an  all-wool  Canadian  homespun,  or 
Halifax,  which  permits  the  free  respiration  of  the  skin,  thus  keep- 
ing the  body  cool  in  extremely  hot  weather,  and,  being  an  all-wool 
fabric,  it  prevents  congestion  of  the  pores  in  sudden  changes  of 
temperature. 

It  is  a  well-known  and  established  fact  that,  in  winter,  a  very 
light,  woollen  cloth  shoe  is  much  warmer  than  a  rubber  shoe.  The 
reason  of  this  is  found  in  the  principle  we  have  just  set  forth. 
These  simple  facts,  properly  understood  by  dealers  in  retail  clothing, 
and  explained  to  their  customers,  would  have  the  effect,  very  often, 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


67 


lis  trV' '     t«li'<1'  •♦>  '^* 


*5l 


JESS?'  ?§ 


I J 


MILL    NO.    I 
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MILL.    NO.   2 
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A 
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The 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,    ONT. 


Limited 


£__ 


!7l?F  41**' 


MILL  NO.    3 


MILL   NO.   4 


Full  lines  of  our  r  iYI^L   vjivJODo  now  being 
shown  by  the  wholesale  trade. 


r  £ 


. . . 


MILL   NO.    5 


SELLING   AGENTS 


MILL    NO.    6 


D.    MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 


68 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


WOOLLENS  AND  CLOTHING-Continued. 

of  inducing  a  rational  style  of  dress,  and  would  be  productive  of 

comfort  where  considerable  misery,    through  petty   ailments,    now 

exists. 

NO  MORE  WOOLLEN  MILLS  NEEDED. 
It  is  said  that  one  of  the  oldest  and  largest  cloth  manufacturers 
in  Yorkshire,  Eng.,  I.  H.  Helliwell,  of  Leeds,  is  about  to  locate  in 
New  York.  The  Ottawa  Free  Press  wants  him  to  come  to  Ottawa. 
We  fancy,  says  The  Almonte,  Ont.,  Gazette  (Liberal),  that  there  is 
as  much  cloth  manufactured  in  Canada  already  as  can  be  sold.  If 
the  Quebec  conference  should  result  in  a  reciprocity  of  manufactur- 
ers, as  well  as  of  the  products  of  the  soil,  such  a  firm  as  the  one 
referred  to  might  be  able  to  compete  with  any  mill  in  the  United 
States  and  do  a  large  trade  across  the  line,  but,  as  things  are,  the 
establishment  of  an  immense  English  mill  in  Ottawa,  or  anywhere 
else  in  the  Dominion,  would  mean  the  closing  up  of  a  score  of  the 
present  mills  of  Canada. 

FANCY    VESTS. 

There  seems  to  be  a  growing  feeling  among  dressy  people  in 
favor  of  odd  vests,  differing  from  the  coat  and  trousers.  For  Fall 
and  Winter  wear  these  goods  are  usually  made  of  fancy  silks  ;  for 
Spring  and  in  hot  weather,  rough  crashes  in  large  check  patterns 
seem  to  be  the  prevailing  fads.  A  very  complete  line  of  these 
goods  are  being  shown  for  the  Spring  of  1899. 

CLARE    SERGES. 

One  of  the  most  useful  and  dressy  fabrics  for  the  Spring  of  1899 
will  be  the  Clare  serge  suit.  These  goods  are  made  from  pure 
worsted  stock,  absolutely  fast  dye  ;  17  to  20  oz.  in  weight,  and  can 
be  retailed  profitably  for  $12.  H.  Shorey  &  Co.,  of  Montreal, 
have  the  absolute  control  of  this  fabric  for  Canada.  They  advertise 
that  they  are  lining  them  with  double  warp  wool  Italian  linings, 
and  Pullar's  sleeve  linings.  From  the  fact  that  they  are  advertising 
these  goods  in  400  newspapers  throughout  Canada  they  are  likely 
to  have  a  considerable  demand  for  them. 

TRAVELERS    NOW   OUT. 

McKenna,  Thomson  &  Co.,  have  started  their  travelers  on  the 
road  with  samples  of  ready-made  clothing  for  Spring.  Their  range 
is  said  to  contain  many  novelties,  and  retailers  will  do  well  to  see  it. 


M 


NEWS  ITEMS  OF  THE  TRADE. 

R.  J.  P.  ARCHIBALD,  of  The  J.  B.  Archibald  Co.,  Truro, 
N.S.,  was  in  Montreal  for  a  few  days  last  month,  en  route 


THE    BICYCLE. 

Bicycling  as  a  means  of  amusement,  and  also  as  a  method  of 
getting  about  from  one  point  to  another,  has  become  an  established 
institution.  Among  other  effects  of  bicycling,  it  has  made  a  trans- 
formation in  the  mode  of  dress  among  men.  A  few  years  ago,  a 
man  appearing  in  a  knickerbocker  suit  on  the  street  would  have 
been  an  object  of  curiosity  ;  to-day  he  is  passed  unnoticed.  The 
bicycle  suit  has  come  to  be  worn  by  a  great  many  young  men  in 
business  as  a  business  suit.  Realizing  this  fact,  H.  Shorey  &  Co., 
of  Montreal,  have  gone  extensively,  for  the  spring  of  1899,  into 
this  style  of  garment.  They  are  showing  120  different  patterns  in 
bicycle  suits  with  their  travelers,  who  are  now  on  the  road  for 
spring.  These  goods  are  all  proofed  by  the  Rigby  process.  A  man 
on  a  bicycle  cannot  very  well  carry  an  umbrella,  and,  on  account 
of  the  exercise  his  locomotion  forces  him  to  take,  a  rubber  coat  is 
an  uncomfortable  garment.  To  meet  his  case,  the  Rigbyproofed 
bicycle  suit  seems  to  be  just  the  thing  wanted.  While  the  cloth 
from  which  it  is  made  may  be  porous  and  permit  the  free  respira- 
tion of  the  skin,  the  fabric  is  made  by  this  process  a  repellant  to 
rain.  The  comfort  of  such  a  garment  needs  no  explanation,  as  it 
is  obvious. 


home  after  his  return  from  Great  Britain  and  the  continent,    where 
he  had  been  on  a  business  trip. 

Miss  A.  M.  Doyle,  of  London,  has  opened  a  millinery   store   in    ^ 
the  Archer  block,  Petrolia. 

Snelgrove  Bros.,  men's  furnishers,  Fort  William,  Ont.,  are 
building  a  20  x  40  annex  at  the  rear  of  their  stores. 

J.  D.  Miller,  general  merchant,  Mildmay,  has  sold  out,  and 
will  open  out  in  the  dry  goods  line,  on  October  1,  in  Kincardine. 

Macaulay  &  Co.,  Ingersoll,  have  displayed  considerable  enter- 
prise in  securing  a  lease  of  the  commodious  store  formerly  occupied 
by  George  H.  White. 

Brantford  has  tried  a  weekly  half  holiday  on  Wednesday  during 
July  and  August,  and  claims  good  satisfaction.  Brockville  is  now 
discussing  the  same  thing. 

C.  A.  Oullette  &  Co.,  Windsor,  Ont.,  opened  a  new  men's 
furnishing  and  hat  store  in  the  Laing  Block,  Ouellette  avenue,  next 
door  to  the  Bank  of  Commerce. 

Greig  &  McDonald,  of  Seaforth,  have  purchased  the  clothing 
and  men's  furnishing  business  of  F.  R.  Beattie,  of  Hensall,  and 
will  conduct  it  in  connection  with  their  Seaforth  business. 

T.  M.  Lawson  has  opened  out  a  tailoring  establishment  in 
Windsor,  Ont.  Mr.  Lawson  was  cutter  for  Straith  &  McDonald 
and  McDonald  &  Co,  for  15  years,  and  is  well-known  to  the  gen- 
eral public. 

The  interior  of  A.  J.  Smith's  store,  Ingersoll,  has  been  vastly 
improved.  The  ceiling  and  walls  have  been  repapered,  and  the 
woodwork  painted  a  delicate  green,  making  it  much  lighter  and 
more  cheerful  looking.     Electric  lights  have  been  put  in. 

Wm.  Oldham  &  Co.,  Sarnia,  have  purchased  the  stock  and 
business  of  Thompson  &  Co.  Their  ntw  Fall  and  Winter  goods 
surpass  anything  they  have  ever  shown  in  perfection  of  style,  finish 
and  wear,  and  keep  up  the  reputation  this  house  has  enjoyed  for 
high-class  work. 

A  fine  new  plate  glass  front  is  being  placed  in  the  Oxford  house, 
Ingersoll,  which,  with  other  alterations  and  improvements,  will 
make  this  establishment  equal  to  the  best.  J.  E.  Boles  is  deter- 
mined to  keep  right  in  the  front  rank  of  store  accommodation  and 
the  variety  and  excellence  of  his  stock. 

R.  H.  Ramsay  &  Co.  are  the  last  dry  goods  firm  to  open  in 
Charlottetown,  P.E.I.  They  carry  a  large  stock  of  men's  furnishings, 
clothing,  boots  and  shoes,  etc.  Mr.  Ramsay  is  well-known  in  the 
Island  Province  as  an  energetic  and  successful  merchant,  and  his 
new  venture  is  commencing  under  favorable  conditions. 

The  new  store  of  C.  Dempsey  &  Co.,  Petrolia,  is  now  in  lull 
operation.  The  premises  have  been  newly  painted  and  papered, 
and  show  to  good  advantage  the  many  lines  of  goods  carried  by  the 
firm.  It  is  purely  a  '*  ladies'  store,"  not  an  article  for  gentlemen's 
wear  being  carried  in  stock.  The  firm's  recent  millinery  opening 
was  a  great  success. 

Assignee  Barber  has  declared  a  third  and  final  dividend  of  10 
per  cent,  on  the  estate  of  R.  Stanley  &  Co.,  dry  goods  merchants, 
of  St.  Catharines.  The  assets  realized  #5,561,  and  the  expenses 
were  $1,448,  leaving  #4, 1 13  to  be  distributed.  The  amounts  of  the 
previous  dividends  were  25c.  and  10c.  respectively.  The  creditors 
are  satisfied  with  the  returns  from  the  estate. 

The  store  recently  erected  for  M.  K.  Lawson,  Revelstoke.  B.C., 
has  been  opened  for  business.  The  interior  of  the  building  is 
painted  white  throughout,  and  shows  the  stock  to  advantage.     The 
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Hutchison,  Nisbet  &  Auld 

SELECT  WOOLLENS  and 
TAILORS'  TRIMMINGS 

j»  j*  *  *  TORONTO 

In  our  new  department  we  have  all  the  newest 
colorings  in 

BEAVERS 


and 


CURLS 


for  ladies'  wear.  Also  a  good  range  of  plain 
colored  Hercerised  Italians,  suitable  for  the  dry 
goods  trade. 

Mall  Orders  Receive  Special  Attention. 

Hutchison,  Nisbet  &  Auld 


Celluloid* 

i —      i  ■       * 

COLLARS 
CUFFS  *» 
SHIRT  BOSOMS 


Your  customers  "want"  the  best. 
You  must  "have"  the  best. 
OURS  "are"  the   best. 


M 


ALL  GENUINE  GOODS  are 

stamped  with  our  TRADE  j^iSir-^ k  MARK 

Trade  Mark  ^Jipx©? 


m 


MILLER  BROS.  &  CO. 


30  DOWD  STREET,  MONTREAL 
Toronto  Agent 

G.  B.  FRASER,  3  Wellington  St.  East 


17  FRONT  ST.  WEST 
TORONTO. 


We  beg  to  notify  our  cus- 
tomers that  our  Travellers 
are   now  out    with   a  full 
range  of  samples  for  sorting,  also  samples 
of  a  full  and  complete  range  of  Underwear, 
Hosiery,  Shirts,  and  Summer  Clothing  for 
^Spring  of  'oo. 


T  ettSV    OvdpT^  carefulh  and  promptly 

attended  to     .  .     . 


Caulfeild,  Henderson  &  Burns 


17  Front  Street  West,  Toronto. 
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Our 

New 
Premises. 


We  will  occupy  these  premises 


in  a  short  time,  and,  with  all  the 
latest  machines  at  our  disposal,  it 
will  be  the  only  large  WHOLE- 
SALE TAILORING-  PLANT  un- 
der  one  Roof  and  one  Management 


in  Canada 


j- 


<* 


b'WWWX/WWWWXA 


|J>>P 


HA 

r 


r^ 


stiff f 
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fT  rr    M  *■  e  4 

M I  hi  r « 


OUR     NEW     BUILDING,    COR.    YONGE    AND    TEMPERANCE    STS. 

We  have  found  an  increasing  demand  for  HIGH  CLASS  GOODS, 

and  with  this  plant  at  our  disposal  we  can  meet  all   demands. 


^HIS     Wholesale      Tailor 
Label   is  the  Registered 
Guarantee    for     Style,     Fit 
and  Durability . 


PfCISTERED.  C/WW?W 


E.  Boisscau  &  Co., 


Wholesale 
Tailors 


Toronto 
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QUR  TRAVELLERS  are  now  on  the 

road  with  samples  for  the  coming 
season's  traded  *£  *& 


Spring 
1899 


WAIT  and  see 
our  samples  before 
placing  your  order. 

Our  goods  are  right,  our  prices 
are  right,  and  we  will  treat  you  right. 


Successors  to 

JAMES  O'BRIEN  &  CO 


McKenna,  Thomson  &  Co. 

423-425  St.  James  Street,       MQNTREAl 


% 


SPECIAL  ANNOUNCEMENT. 

HARRIS  d  CO.,  Rock  wood 

Manufacturers    of — ® 

HARRIS'  6/4  FRIEZES,  AND  SPECIAL  LINES 
OF  TWEED  SUITINGS  AND  COSTUME  CLOTHS, 
ALSO  WOOLLEN  YARNS.  _^ 

We  take  pleasure  in  announcing  to  our  customers  and  the  dry  goods  trade  in  general,  that 
we  have  appointed  Messrs.  E.  J.  DIGNUM  &  CO,  of  27  Melinda  St.,  Toronto,  Sole 
Agents  in  Canada  for  the  sale  ot  our  goods,  and  would  bespeak  for  them  the  favorable  con- 
sideration of  the  trade  when  submitting  our  samples. 


w 


HARRIS  &  CO.,   Rockwood. 
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NEWS  ITEMS  OF  THE  TRADE -Continued. 

counters,  showcases  and  all  the  fittings  are  of  the  best,  and  show 
good  taste.  Mrs.  Lawson  carries  a  stock  of  fancy  dry  goods,  and 
ladies',  misses'  and  children's  furnishings,  and  the  store  is 
intended  to  supply  all  such  wares  as  ladies  require. 

F.  E.  Williams,  of  Waterford,  Ont ,  has  bought  out  J.  E.  Klager, 
general  merchant,  Ridgeville.  Mr.  Williams  is  a  capable,  enter- 
prising merchant,  and  intends  to  carry  a  good  line.  He  deserves 
to  succeed,  and  has  The  Review's  best  wishes  in  his  new  place  of 
business. 

The  ratepayers  of  Port  Dalhousie  wanted  to  retain  The  Toronto 
Rubber  Company  factory,  and  voted  a  money  by-law  of  $8.  i  50  for 
that  purpose.  Some  of  the  ratepayers,  however,  believed  that  the 
village  was  financially  unable  to  carry  through  such  an  agreement, 
and  appealed  against  the  by-law.  As  the  company,  leaving  the 
matter  entirely  to  the  ratepayers,  did  not  protest,  the  courts  have 
quashed  the  by-law.  The  company  make  goods  both  for  domestic 
and  export  purposes.  It  is  interesting  to  note  that  they  ship  rubbers 
to  Scotland. 

The  staff  of  James  Paton  &  Co.,  Charlottetown,  took  advantage 
of  Labor  Day  to  hold  their  annual  picnic.  A  drive  in  carriages 
through  the  fine  scenery  of  the  Island  to  Nine  Mile  Creek  took  the 
party  a  pleasant  distance  from  the  city  and  a  very  delightful  time 
was  spent.  Mr.  and  Mrs.  Paton  accompanied  the  party,  and,  on 
returning  home,  all  were  invited  to  a  dance  and  social  entertainment 
at  the  residence  of  the  head  of  the  firm.  The  whole  staff,  except 
three,  who  were  on  their  holidays,  attended,  and  the  remark  of  a 
local  paper  on  tne event  deserves  cordial  endorsement,  that  "such 
generous  thoughtfulness  on  the  part  of  the  firm  goes  further  than  a 
world    of  talk   towards  harmonizing  capital  and   labor.     It   is  a 


revelation  to  witness  the  cordial  feeling  and  perfect  sympathy  exist- 
ing between  the  employers  and  employes  of  Jas.  Paton  &  Co.  No 
doubt  this  in  a  great  measure  accounts  for  the  business  success  of 
this  immense  establishment." 


CITY    ATTRACTIONS    TO     BUYERS. 

Cheap  novelties  constitute  the  bulk  of  country  people's  purchases  & 
when  they  go  to  the  city  ;  little  priced  things,  useful  and  ornamen- 
tal, eye-catchers  that  city  stores  stick  under  the  noses  of  all  who 
get  within  reach.  The  country  store  might  sell  those  things,  at 
least  in  a  relative  ratio,  if  it  only  gave  them  consideration.  If  it 
does  not  it  has  only  itself  to  blame.  People  will  buy  them  wherever 
they  can  find  them,  and  they  would  buy  them  if  they  could  find 
them  at  home.  People  who  do  not  buy  them  because  they  seldom 
see  them  would  do  so  if  they  were  under  their  eyes  at  the  right 
price. — New  York  D.  G.  Chronicle. 


HORSELESS    DELIVERY  CARRIAGES. 

One  Toronto  dry  goods  house,  Simpson's,  has  started  an 
electric  delivery  wagon.  In  Pittsburg,  Pa.,  the  horseless  carriage 
is  making  its  appearance  in  a  wholesale  way,  and  for  utilitarian 
purposes.  A  big  dry  goods  firm  announces  that  all  its  delivery 
wagons  will  be  propelled  by  electricity  after  Oct.  1.  Twenty-five 
horseless  affairs  are  now  well  under  way,  and  it  is  said  that  several 
other  large  dry  goods  houses  will  follow  their  example.  A  member 
of  the  firm  says  that  they  expect  the  motors  to  be  better  and 
cheaper  than  the  old  express  wagons,  as  there  will  be  no  horses  to 
stable,  feed  and  clean,  or  lose  by  sickness. 


THE 


Canadian 


INI 


-vvvw-vw-vvx/wv* 


THINK  OF  IT 


A  two-ply  carpet  made  from  pure  fleece  Can- 
adian wool,  three-ply  and    twisted  yarn. 

The  same  in  quality  throughout,  on  English 
worsted  warp. 

Nothing  in  the  market  to  excel    it  for  wear 
and  fast  colors. 

A  GUARANTEE  WITH  EACH  ROLL. 
A  TRIAL  ORDER  SOLICITED. 


Royal  Carpet  Co.,  Guelph,  Ont. 


c 


be  most  Comprehensive 
Range  of  *  *  * 


QLOYE5  and  niTT5 
r\0CCd5IN5  and  SHOE  p/K5 
TRdYELLINQ  MQS 
WOnEN'J"  and  HEN' J  BELT  J 
and  OTHER  LEATHER  QOODJ 


ever  shown  by  any  single  firm  in  the  Dominion  is 
now  in  the  hands  of  our  representatives.  Make 
it  a  point  to  see  our  goods  before  placing  your 
Orders.  We  guarantee  quality  first-class 
and  prices  right.  Special  lines  in  Suede  Goods 
at  unrivalled  prices.  > 

Ul  f)  Storey  $$on 

THE  CLOVERS  OF  (ArfA&A 

-ACTON,     ONT. 


INTRODUCED  andMADE 
BY 


l 


LI  Ml 


NIAGARA    FALLS 
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THE  NIAGARA 

I,  <9  ^^y  J—\  M%  M  illustrated  on  the  other  side  of 

this  sheet  is  the  latest  New 
York  novelty  produced  this  season.  Its  merits  should 
appeal  to  every  dealer  and  wearer  of  neckwear. 


The   Advantages 

which  come  to  the  dealer  in  handling  the  NIAGARA 
SCARF  are  many.  For  window  dressing  it  is  unequalled . 
With  a  few  Niagara  Scarfs  properly  manipulated,  window 
effects  of  such  style  and  originality  result,  as  can  be  pro- 
duced by  no  other  means.  The  NIAGARA  SCARF  at  once 
wins  first  place  in  the  favor  of  the  wearer,  as  its  simplicity 
of  construction  and  ease  of  adjustment  allow  him  to  become 
his  own  designer,  and  admit  of  him  forming  shapes  which 
cannot  be  imitated  in  other  scarfs,  and  yet  the  form  can  be 
changed  at  will  without  injury  to  the  scarf.  FLATS, 
RING  SCARFS  and  ONCEOVERS  are  formed  in  exactly 
the  same   way  as  with  any  other. 


Puffs, 


of  pleasing  appearance  are  formed    by  taking   the    apron  . 
which     naturally    comes    underneath    when     forming    the 
onceover  and  simply  bringing  it  on  top  of  the  other  apron. 
In  this  way,   narrow  top,   broad  top,  plain  or  pleated  puffs 
may  be  formed. 

The  price  is  the  same  as  other  styles  we  make—  $3.50  and 
$4.50  per  dozen,  and  oz^er  itOOO  varieties  of  silks  to  select 
and  be  made  from.     A  lithographed  color  plate  accompanies  \ 
each  order. 


V 


LIMITED 


Niagara  Neckwear  Co. 

..  Makers.. 
NIAGARA    FALLS. 


V 


1 
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Canada  for  Canadians 

The  "  BeavCT' Brand  "  Mackintosh  is  proofed 

with  Para  Rubber,  and  Cured  in  Steam  Heat. 

We  therefore  give  an  absolute  guarantee  to  be  thoroughly 

waterproof  and  not  to  harden.  Our  Covert  Coat- 
ing, Double  Breasted,  BOX  Back.Velvet  Collar,  sells 
at  sight  for  $6.00,  with  a  very  good  profit.  Buy  sample 
coat  and  be  convinced.  Beware  of  some  trash  that 
is  dumped  in  Canada. 
Remember,  none  so  good  as  the 

"BEAVER  BRAND"  MACKINTOSH 

Manufactured  only  by 

The  Beaver  Rubber  Clothing  Co. 

1490  Notre  Dame  St.  MONTREAL. 


You  will 
agree  with 
us  that 


OXFORD 
TWEEDS 


For  Spring  '99  are  correct  in  STYLE. 


QUALITY 


in 


Oxfo 


rds  is  alvvavs 


right. 


— :  REPRESENTATIVES:— 
HUTCHISON,  NISBET&  AULD,  Toronto,  Wholesale  Ontario  Agents. 
Ioiin  R ANTON.  Winnipeg,  Fort  William  to  the  Coast. 
W.  G.  Leeker  &  Co.,  Victoria  B.C. 
S.  E.  HUE,  Maritime  Provinces. 


Oxford  Mfg.  Co.,  Limited, 


Sole 
Makers 


Oxford,  N.S. 


THIS  SPACE  BELONGS  TO 


&>—  — -^ 


Ballingall, 
Copeman  &  Co. 


PARIS,  ONT. 


l^WWWWWWWWW 


Makers  of  a  Special  Brace  that,  for 
comfort  and  ease,  cannot  be  surpassed. 
The  price  suits  every  pocket.  No 
round  shoulders  or  binding  feeling 
when  they  are  worn. 

WRITE  FOR  PARTICULARS,  PRICES,  ETC. 


WE  MAKE 


MILL  YARNS 


of  guaranteed  quality  and  quantity 

in  each  package.      The  quality  is  pure 

Nova   Scotia   Wool.      The   quantity   is 

6  lb.  in  each   spindle,  and  4.  skeins   to 

•   pound. 

We    are    large    manufacturers   of 

oe  oe    STOCKINGETTE    <£  * 

of  the  samj  quality  as  our  yarns. 

We  would  be  pleased  to  send  you 
samples  of  any  of  our  goods. 


EUREKA  WOOLEN  MFG.  CO. 

Limited 

EUREKA,  N.S. 


Everyone. 

Engaged  in  the  Clothing  Business 
between  Sydney,  Cape  Breton, 
and  Victoria,  British  Columbia, 

should  see  some  of  our 

SPECIAL  LINES  IN 

Boys'  and 
Children's  Suits 

Shall  be  pleased  to  send  samples 
on  receipt  of  post  card. 


CLAYTON  &  SONS 

HALIFAX,  N.S. 


Best  Equipped  Clothing  Factory 
in  Dominion  of  Canada. 


i 

i 
t 

i 
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FACTS    AND   FASHION. 

FOR  the  Fall  season  there  is  some  talk  of  wearing  walking  suits 
made  of  waterproof.  This  is  a  most  sensible  idea,  and  it  is 
to  be  hoped  it  will  be  introduced.  In  Paris,  they  are  already  worn. 
The  skirt  is  made  to  clear  the  ground  well,  and  is  trimmed  with 
rows  of  stitching.  The  jacket  is  moderately  long,  double  breasted, 
with  small  revers  and  sometimes  Medicis  collar.  The  Craven- 
etted,  covert  cloth  comes  in  all  the  new  shades  of  green  and  white 
mix,  and  bluetteand  white  mix,  and  are  sold  at  wholesale  at  $1.25, 
60  inches  wide.  These  new  goods  and  some  very  fine  broche  goods 
are  put  upon  the  market  by  Priestley.  These  fabrics  are  to  take  the 
place  of  the  crepon,  which  is  now  practically  dead.  But  the  new 
broche  comes  in  afar  wider  range  of  style  and  pattern  than  could  be 
reached  by  the  crepon,  and  promises  to  be  first  favorite  this  season. 
Some  are  of  silk  and  mohair,  with  an  embossed  conventional 
pattern,  others  are  in  raised  silk  tucks  with  pattern  between.  All 
lines  run  round  this  season,  as  tucking  and  cording  is  so  fashion- 
able, and  these  goods  which  carry  out  this  idea  are  perfect  in 
finish  and  artistic  design.  They  come  from  the  finest  thread 
line  up  to  the  deep  >£-inch  tuck.  There  is  nothing  on  the  market 
to  surpass  these  goods,  and,  as  black  is  the  reigning  color  this  year, 
they  promise  to  have  an  immense  run.  They  sell  at  wholesale  all 
the  way  from  90c.  to  $3.50  per  yard. 

Plaids  are  not  much  in  demand  in  high-priced  goods,  but  there 
is  a  large  call  for  them  at  37j£c.,  so  much  so,  that  it  is  impossible 
for  some  houses  to  fill  their  orders. 

Fine  Eudora  silk  warp  is  shown  for  mourning  from  90c.  up. 
This  has  now  come  to  be  a  standard  material  for  mourning,  and  is 
most  suitable. 

The  princess  dress  is  in,  and  will  be  worn  by  many,  but  it  has 
to  be  perfectly  fitted  and  draped,  or  it  is  a  monstrosity.  It  is  only 
suitable  for  young  and  slight  women.  It  can  be  made  with  the 
tablier  and  formed  flounce,  and  with  cascades  of  lace  running 
down  the  sides.  Some  skirts  are  now  made  perfectly  plain  at  the 
waist,  with  no  sign  of  a  fold  or  gather,  and  flare  out  to  the  bottom. 
These,  too,  are  only  suitable  for  slight  people.  The  bustle  is  in, 
for  this  season,  at  least,  and  a  small  one  is  placed  in  every  gown 
before  it  leaves  the  dressmaker's  hands. 

A  great  deal  of  white  braiding  can  be  put  on  dark  gowns,  in 
plain  rows  or  in  patterns.  Crimson  can  also  be  interspersed  with 
the  white,  and  makes  effective  trimming  on  blue,  brown,  or  black 
goods.  The  fashionable  grey  of  this  season,  both  in  dress  goods 
and  cloth  coats,  will  be  largely  trimmed  with  white. 

Ruffled  ribbon  effects  are  on  everything,  and  will  be  used  as  an 
individual  trimming  or  to  outline  another  design.  Another  style 
of  trimming  that  promises  to  be  much  worn  this  season  consists  of 
medallions  or  arabesques  of  lace  and  embroideries.  These  will  be 
worn  on  all  kinds  of  textures,  from  heavy  wool  to  richest  silk  or 
satin.  Guipure  figures,  sprays  and  vines  can  be  used  for  this 
purpose;  also  chantilly,  venise  and  renaissance  lace. 

Skirts,  which  are  not  en  princesse,  this  season  are  to  be  cut  in 
nine  yard  breadths.  The  bodices  can  be  made  entirely  of  mou- 
selline  de  soie  and  lace. 

Narrow  flounces  are  to  be  worn  on  all  light-weight  gowns,  such 
as  silk  and  foulards  and  thin  cashmeres  and  fancy  goods.  The  top 
flounce  can  be  headed  with  a  velvet  ribbon  or  with  guipure,  etc. 
The  skirt  is  sometimes  cut  in  two  pieces,  the  lower  half  being  a 
wide  formed  flounce  on  which  narrow  flounces  are  placed. 

Tucks  in  every  style  are  worn  on  gowns,  both  on  skirts  and 
waists.  The  tucking  lever  is  at  its  height,  and  diagonal,  horizontal 
or  V  shaped  can  be  put  on  the  bodices. 

Elaboration  of  trimming  is  the  vogue.     There  is  little  machine 


sewing  done  on  a  gown,  exeept  for  the  actual  running  up  of  the 
seams,  and  a  well  made  and  trimmed  gown  of  the  present  year  is 
a  masterpiece  of  fine  hand  needlework.  Jenna. 

BLOUSE    WAISTS. 

The  ready-made  shirt  waist  still  holds  its  own.  It  has  come  to 
stay,  and  is  as  popular  as  ever.  Silk  blouse  waists  lend  themselves 
to  an  infinity  of  styles,  from  the  perfectly  plain,  to  the  elaborately 
trimmed,  which  is  to  be  in  vogue  this  year. 

The  back  is  universally  tight  fitting  now,  as  well  as  under  the 
arms,  and  only  a  graceful  fullness  in  front.  The  backs  are  seldom 
plain,  but  are  tucked,  plaited,  or  gathered  invariably.  Revers  are 
put  on  in  front  and  any  quantity  of  tucks,  in  all  variety  of  styles. 
As  to  colors,  black,  as  in  dress  goods,  is  a  favorite,  and  next  comes 
blue,  in  navy,  cadet,  alliance  and  turquoise.  Narrow  striped  silks, 
as  well  as  wide  stripes  are  shown,  also  checks. 

The  plaids  are  not  in  much  demand,  except  in  very  large  pat- 
terns. Blouse  waists  will  be  worn  in  a  variety  of  material  besides 
silk,  such  as  velvet,  satin,  mohair,  cashmere,  velveteen  and  opera 
flannel.     Many  will  be  corded,  sleeves  and  waists.  Jenna. 


A    PREFERENCE    DISALLOWED. 

The  new  United  States  bankruptcy  law  proved  itself  of  value  to 
shoemen  the  other  day,  when  a  shoedealer  in  Indianapolis,  a 
woman ,  gave  chattel  mortgages  of  $  1 ,  500  or  $  1 ,  600  to  some  alleged 
creditors,  and  thus  made  them  preferred  creditors.  This  is  against 
a  provision  of  the  new  law,  and  pressure  was  brought  to  bear,  by 
which  she  was  obliged  either  to  pay  each  and  every  one  of  her 
debts,  or  go  into  bankruptcy.  As  she  had  money  enough  to  pay 
all  her  honest  debts,  she  decided  to  do  so,  and  thus  her  little  game 
was  nipped  in  the  bud,  and  her  merchandise  creditors  have  100c. 
on  their  claims. 


1  I*  III  IV  of  the  fireproof  advantages, 
as  well  as  the  economy  and  hand- 
some durability  gained,  by  using  our 


Metallic 


CEILINGS 

and  WALLS. 


ONE    OK    MANY    DES 


This  beautiful  finish  is  growing  in  popularity  because  of 
its  artistic  effect  and  enduring  serviceability. 

It  is  easily  applied — over  plaster  if  desired,  in  old  build- 
ings— and  will  give  you  certain  satisfaction. 

Try  it — we'll  send  you  an  estimate  on  receipt  of  outline 
showing  the  shape  and  measurements  of  your  walls  and 
ceilings. 

Metallic  Roofing  Co.,  ^'^ 

1176  King  St.  W.,  TORONTO 
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|  Hamilton 
1      Cotton  Co. 


HAMILTON 


We  are  now  manufacturing  a  complete 
range  of        .... 


J 


; 
; 

t 


CHENILLE  CURTAINS 

and 

TABLE  COVERS 

In  new  and  attractive  designs. 

FOR   SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent 


W.  B.  STEWART 

20  Front  Street  East,  TORONTO. 


NOTHING  DECEPTIVE 


ABOUT 


Patent  Roll  - 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "  North  Star  "  and  "Crescent"  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


Window 
Shades 


(WHOLESALE) 


Plain,  Dado,  Laced  and  Fringed 
Window  Shades. 


Our  specialty  is   "PIECE    GOODS." 

30-yard  lengths,  all  colors  and  widths. 


THE 


fiugman  Window- Shade  Co. 


Manufacturers, 


120  and  122  William  Street 
MONTREAL.  &  &  & 


M4/L    ORDERS    receive  prompt  attention. 


THE  PRACTICAL  RIBBON  CABINET. 


&d 


The 

Practical 
Kid  Glove 
Cabinet. 


No.  3  Cabinet  (opens  from  four  sides.) 
NATURAL  OAK,  NICELY  FINISHED. 


SIMPLY  PULL  THE  KNOB  FORWARD  and  the  tray  opens  and  remains  so,  giviDg 
sufficient  room  to  replace  the  ribbons.  EVERY  DEALER,  large  or  small,  saves  the  price 
of  a  Cabinet  by  keeping  bright  and  clean  ribbons.  YOUR  RIBBONS  look  better,  keep 
brighter,  sell  faster,  if  displayed  in  a  PRACTICAL  RIBBON  CABINET. 

PRICE  LIST. 


No.  0  size  28  x  7x27,  50  lolts,  $  6.00 
No.  1  size  i8  x  15  x  27,  100  bolts,  10.0} 
No.  2  size  28  x  15  x  38,  160  to.ts,  13  bO 
No.  3  size  28  x  20  x  38,  250  bolts,     18.50 

A.  N.  RUSSELL  &  SONS 


No.  4  size  28  t  25  x  38,  325  bolts,  S23.00 
No.  5  size  28  x  31  x  38,  400  bolts,  26.00 
No.  6  size  28  x  39  x  38,  475  boits,  30.00 
No.  8  size  28  x  47  x  38,  625  bolts,    45.00 


Manufacturers 


WON,  N.  Y. 


WE  SELL  THROUGH  JOBBERS  ONLY. 

For  Catalogues,   Price  Lists,   Information,  etc.,  write 

J  AS.  JOHNSTON  <£  CO.  -  -  Montreal 

JOHN  MACDONALD  &  CO.  -  -  Toronto 

JOHN  M.  GARLAND  ...  Ottawa 
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G 


ANADIAN   COLORED 

COTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  GO,,  AGENTS 

MONTREAL  and  TORONTO 


J.  Walshaw 


Manufacturer  of 
all  kinds  of  White 
and  Grey.    .    .    . 


BLANKETS  SftKfc. 


Peerless 

Skirt  and  Waist 
Supporter. 


PATENTED   MAV    1st 


The  only  supporter  made  that  is  complete  in  itself;  holding 
the  skirt  up  and  the  shirt  waist  down,  without  the  necessity 
of  sewing  attachments  on  to  the  garments. 

The  supporter  is  concealed   by  waist  and  skirt  excepting 
small  sections  of  the  pins  which  the  narrowest  belt  will  cover. 
Sample  Orders  Solicited. 


BRUSH  &  CO. 


TORONTO 


PROMPiW 
U0R§J*?$ 

Capiitre  Critical 
Customers. 

SeverVl  special  sellers  <fc» 

cohtcuur,  vi-cioRiA, 
qleei\mo%,  . 

/     MAGNE^C, 

YATISI  and  THELfi\A, 
HYGEIAN   WVHlSrS  and 
STA\DARD    DRESS 
BO!\ES.     \ 
|  ^I^nufacturltd  by 

T  h  e  Cto  m  pto  n  Cqr set 
Company,   Limited    i"  1 

TORONTO,   ON*' 


THE  PRESS 

CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
01   personal   nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  il  everything  the   papers  say  about  themselvija- 
on  any  subject  in  which  they  are  interested.     Business  men  learn  of  new  open^H 
ings   for   trade,  pointers  to   sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  $$  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  lie  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    BUREAU 

Board  of  Trade,  MONTREAL 


The  Toronto  Patent  Agency 


Limited 


CAPITAL,     -     -    $25,000. 


W.  H.  SHAW,  Esq.,  President. 
Jos.  Doust,  Esq.,  Vice-President. 
J.  Arthur  McMurtrY,  Sec.-Treas. 


yg,  So,  Si,  82  Confederation 
Life  Building 

TORONTO,  ONT. 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 

DRY  GOODS--™*;  r°?*dsof  alninds- 

**i\  1  www  Wool,  Cotton,  or  Unions 
RE=DYED  in  the  piece,  also  Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  etc. 

MM  I  INPDV      Feathers,     Silks,     Velvets, 
If  1 1 LLI II  Cl\  I  "Ribbons,  Laces,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Dress    Goods,    Cloths,    Tweeds,    Drills,   Ducks, 
Cottons,  etc.,  Dyed  and  finished  from  the  Grey. 

GARMENT  WORK   OF  ALL   KIND8. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and    Finishers. 
JOSEPH  ALLEN,  Managing  Partner. 


Principal  Offices— 215  McGill  St.,  Montreal. 
287  Yooge  St  ,  Toronto. 


123  Bank  St.,  Ottawa. 
47  John  St.,   Quebec. 


BEAVER  LINE  es  STEAMSHIPS 

Sailing  Weekly  between  Montreal  and  Liverpool. 

CALLING    AT    RIMOUSKI,    AND    MOVII.LE,    IRELAND,    EACH    WAV. 


From  MONTREAL. 
, Wed.,  Oct 


From  LIVERPOOL.  STEAMERS. 

Sat.  Sept   17     Lake  Huron         

"         '*      24     Lake  Superior     

"     Oct.      j      *Gallia  "  "      .? 

"         "       8     Lake  Ontario      "  "      26 

11         "      15 *Tongariro  "       Nov.     2 

"         "     22     Lake  Huron         "  "        0 

"         "     2Q     Lake  Superior      "  "      16 

"     Nov.    5     ...    *Gal)ia  "  "      23 

'Steamers    'Gallia"  and  "  Tongariro  "  do  not  carry  cattle. 

First  Cabin,  single,  $50  to  S°5  ;  return,  $05  to  $123.50.  Second  Cabin, 
single,  $32.50  to  $35  ;  return,  (61.75  tl>  $66. 50.  Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50  and  S23.50,  and  all  other  points  at 
lowest  rates.         For  further  particulars  apply  to — 

D.  &  C.  MACIVER,  D.  W.  CAMPBELL, 

Tower  Buildings,  22  Water  St.,  General  Manager, 

Liverpool  is  Hospital  St.,  Montreal 

G.  M.  WEBSTER  &  CO.,  Quebec. 
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Fac=5imile  of  label  on  our  regular  goods. 


WE    GUARANTEE  MATERIAL  USED 
TO    BE  PREPARED    COTTON 

Absolutelv 

PURE,  SWEET  andCLEAN 

SOLO   TO  THE  TRADE  ONLY 


Hamilton.Ont 


LOOP  GIMPS 

BRAID 


TUBULAR 


SETS 


Barrel  Buttons,  Cords,  Tassels,  Fringes 

Manufactured  by — — ■■■1^9 

MOULTON  &  CO. 

12  Si.  Peter  St.        -        -        MONTREAL 


Bustles 

Full  range  of  new  shapes. 

THE  IMPERIAL 
HIP  PAD. 

»  The  latest  novelty. 


Sample  Orders  Solicited. 


Brush  &  Co. 


Toronto 


(j-eneral  Merchants 


w 


May  have  a  copy  of  them  sent  free 
at  any  time  they  wish  to  consult 
the  advertising  columns.  Special 
clubbing  rates  on  application. 


and  other  Dealers,  who  are  regular 
subscribers  to  THE  DRY  GOODS 
REVIEW,  wishing  copies  of 

THE  CANADIAN  GROCER. 

THE  CANADIAN  HARDWARE  AND 

METAL  MERCHANT. 
THE    BOOKSELLER  AND  STATIONER. 
THE    CANADIAN   PRINTER    AND 

PUBLISHER. 


The  MacLean  Publishing  Co*,  Limited 


MONTREAL- 


TORONTO. 


**V  *      ""< 


JUb 


>  ■ 


'\.- 


&*-  < 


■ 


#L. 


mm 


'M 


mm 


*v*      &.*     +\f* 


«  ART  AND  ECONOMY." 


Wall  Papers 


Every  pattern,  design,  and  color  effect  introduced  in  the  beautiful 
range  of  papers  made  by  us,  for  the  1898-9  season,  has  been  care- 
fully studied  to  make  them  popular,  good  sellers,  and  the  best 
adapted  for  Canadian  trade.  Orders  up  to  the  present,  received 
through  our  travellers  and  by  personal  selection,  have  proved  that 
we've  not  missed  the  mark  in  a  single  line  shown,  from  the  most 
inexpensive  and  simple  design  to  the  choicest  patterns  for  the  high- 
est class  of  trade — dealers  are  buying  liberally,  because  they  believe 
the  Staunton  papers  will  be  in  biggest  demand,  and  because  the 
people  noting  the  vast  differences  between  our  goods  and  many 
lines  being  offered  them — domestic  and  foreign — are  asking  for 
Staunton -made  papers — a  business  point  the  dealers  will  not 
overlook.  See  our  travellers — see  our  samples — buy  our  line — and 
you'll  have  the  best  line — and  bigger  profits. 

JVL  Staunton  &  Co. 


MANUFACTURERS 


TORONTO 
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RUMORED  NEW  CANADIAN  COTTON  MILL. 

ENGLISH     AND     Canadian     CAPITAL    said    to    he    HEHIND    THE 

VENTURE— THE    EXPORT    TKADE    TO    HE    WORKED    UP THE 

PRESENT    POSITION   OF   AFFAIRS. 

RUMORS  of  new  developments  in  the  cotton  situation  continue, 
and  authorities  prophesy  that,  before  long,  the  trade  will  see 
some  startling  changes.  General-manager  Whitehead,  of  The 
Dominion  Cotton  Mills  Co.,  has  been  endeavoring  to  secure 
bonuses  and  exemptions  from  Kingston  and  lirantford,  to  assist  in 
enlarging  and  remodeling  the  local  mills.  They  are  running  at  a 
loss  now,  he  says,  and,  if  the  municipalities  cannot  give  a  helping 
hand,  they  will  be  closed  permanently.  The  leading  spirits  of  the 
company  are  in  favor  of  closing  them,  anyway,  and  building  one 
big  mill  at  Three  Rivers,  where  cheap  power  can  be  obtained  from 
Shawenegan  Falls ;  but,  Mr.  Whitehead  has  pointed  out  that 
he  does  not  wish  to  throw  a  few  hundred  men  and  women 
out  of  work.  Some  people  think  the  company  will  decide 
not  to  build  another  mill.  Others,  however,  say  that,  in  a  year 
or  so,  a  huge  mill,  equipped  with  the  most  modern  machinery,  will 
be  erected  at  some  point  not  yet  decided  upon.  It  is  known  that 
Mr.  Whitehead  is  a  believer  in  the  vast  possibilities  of  an  export 
cotton  trade,  and,  possibly,  the  Dominion  Company's  directorate 
may  think,  if  they  had  a  large,  cheaply-operated  mill  which  would 
produce  goods  at  a  much  lower  figure  than  heretofore,  they  could 
profitably  dispose  of  their  surplus  in  China  and  South  Africa.  The 
Montmorenci  mill  exploited  these  markets  years  ago,  and,  as  it  has 
paid  a  regular  dividend  of  8  per  cent.,  the  venture  must  have  been 
successful. 

Along  with  the  rumors  of  change  comes  a  story  that  will  interest 


retailers.  It  will  be  remembered  that  a  year  ago  the  Dominion 
Company  simultaneously  replaced  Mr.  Jas.  Jackson,  who  had  been 
with  them  for  about  thirty  years,  with  the  present  manager,  and 
withdrew  the  selling  of  their  goods  from  the  hands  of  D.  Morrice, 
Son  &  Co.  Rumors  of  a  new  mill,  to  be  backed  by  Morrice 
money,  and  managed  by  Mr.  Jackson,  were  circulated.  Nothing 
transpired  and  they  died  out.  Now,  they  have  been  revived  once 
more,  and  it  is  said  that  Mr.  Jackson,  who  has  been  residing  iim 
England  for  some  months,  will  return  shortly  to  supervise  the  build- 
ing of  a  new  white  and  grey  cotton  mill,  which  he  will  manage 
later  on.  Some  £300,000  of  British  capital  is  to  be  invested  in  the 
enterprise,  as  well  as  a  round  sum  of  Canadian  money.  The  mill 
will  be  erected  near  Montreal.  If  this  plan  comes  to  anything  it 
will  completely  revolutionize  the  cotton  trade  and  will  introduce  an 
element  of  competition  that  means  lower  prices. 


TWO    MILLS    UNITE    THEIR    FORCES. 

After  October  1,  it  is  understood,  The  Montmorency  Cotton 
Manufacturing  Co.,  and  The  Riverside  Manufacturing  Co.,  of 
Quebec,  each  having  a  paid-up  capital  of  $200,000,  will  be  one 
concern.  The  shareholders  of  both  companies  approve  of  this 
arrangement  which,  under  the  Act  passed  by  Parliament  last  spring 
regarding  the  Montmorency  Co.,  is  easily  made.  It  has  been 
decided  to  increase  the  capital  stock  by  $  too, 000,  making  the  same 
in  all  $500,000,  and  to  add  this  autumn  three  storeys  to  the  River- 
side mill.  The  effect  of  the  amalgamation  will  be  beneficial  in 
many  ways,  more  especially  in  reduction  of  working  expenses.  The 
directors  of  The  Montmorency  Cotton  Mills  Co.  are  :  C.  R. 
Whitehead,  president;  H.  M.  Price,  vice-president;  Thomas 
Pringle,  John  T.  Ross,  L.  G.  Craig,  Alex.  Pringle  and  J.  N. 
Greenshields. 


Toronto  Office,  72  BAY  ST. 

CHAS.  EDWARDS, 

Manager 


you  mill  be  Strictly "  in  it " 


-:  when  you  buy  the  :- 


SANTIAGO  ASSORTMENT 

Quadruple  plated  silverware  has  never  been   offered  at  such  a  low  price.     Twelve  different  useful 
articles  put  up  in  a  one  gross  assortment  (12  of  each  kind)  for  only  $33  F.  O.  B.  Toronto. 

TERMS:     30  DAYS  NET. 

You   will   be   surprised   what   elegant  value    we  furnish  for  so  little  money  ;   complete  illustration  on 
application. 

The  REGENT  MANUFACTURING  CO. 

J>  *  182  and  184  Wabash  Ave.,  CHICAGO..*  * 


The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A   YARD    WIDE 


<* 


IT    HAS 
NO    EQUAL 

Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chicker 

No  house  is  completely  furnished  without  this  lining  beneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes— H.  K,  %. 

We  are  the  sole  manufacturers  for  Canada.    Send  for  sample. 

Kor   sale  by  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 


-**rri^' 
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Corsets  Without  Whalebone. 

Invented  by  a    Doctor. 

Our  Corset,  "  Nature,"  fills  a  gap  existing  since  the  invention 
of  the  Corset.  No  more  internal  troubles,  no  more  infirmities 
caused  by  the  ordinary  corset. 

■      The  numerous  testimonials  and  orders  which  reach  us  from 
every  side  are  an  evident  proof  of  its  great  value. 

We  have  a  special  pattern  of  this  Corset  for  ladies  troubled 
by  an  excess  of  fat  at  the  abdomen,  and,  moreover,  this  trouble 
is  overcome  by  the  usage  of  this  Corset,  which  is  for  sale  by  the 
MONTREAL  AGENCY  CO.,  MONTREAL. 

This  Corset  is  made  and  sold  by  the  "  PARISIAN  CORSET 
CO.,"  of  Quebec,  already  renowned  through  the  celebrated  P.  C. 
Corset. 


MANUFACTURERS' 
SAMPLES 


(to) 


If  you  are  open  for  a  nice 
range  of  Manufacturers'  Samples  of 
Spring  Gloves,  address,  "  Samples," 

Care  DRY  GOODS  REVIEW, 

MONTREAL. 


Putnam's 


d& 


Cloth  Chart 


Price,   $4.00 


Will  measure  all  piece  goods   and   ribbons    quickly  and   accurately  without 

unwinding.     Write  for  particulars. 
Works  just  like  a  Lumberman's  Board  Rule,  just  as  simple. 
In  use  throughout  the  United  States,  in  Canada,  in  England  and  South  Africa. 
A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  checking  invoices. 


Canadian 
Agent : 


E.  J.  JOSELIN 

33  Meiinda  St.,    Toronto,    Ont. 


Manufacturer : 
A.  E.  Putnam,  Milan,  Mich. 

Canadian  Patent,  June  25,  "97. 


RIGHTS    FOR    SALE. 


Halls.Theatres.Public 
Buildings.  Private 
Residences.  Schools 

L0DSER0OM5.3TORE5.EIc 


14 


Not  a  Substitute 

but  superior  to  lath  and  plaster, 
will  not  crack  and  fall  off,  absolutely 
fire-proof,  handsome  in  appearance. 
Send  for  our  beautiful  catalogues  show- 
ing- three  hundred  designs  ;  free  for  the 
asking.  Estimates  furnished  on  receipt 
of  plans. 

<^ 

The  ... 
PEDLAR    METAL     ROOFINQ    CO. 
Oshawa,  Ont. 


^x/iv^m>.^K/mL>iik^iiikxivj^.^iiiw/iWiii»,/iiK^iw^i>.  jj 


SYSTEMATIC 
SAVING 


fe§»  «£§•  fe^5  «e§» 


T 

Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto,' 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 


Managing  Director 
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HOTELS  FOR  COMMERCIAL  MEN, 

Halifax,  N.  S Halifax  Hotel 

"  "      0_ueen  Hotel 

Montreal Windsor 

'  *         St.  Lawrence  Hall 

Quebec Chateau  Krontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agent* 
M.inclitslcr  Bldg.,  Melinda  Sl 


Toronto 


Have  you  examined 

the    merits    "f    any  of  the 
ACETYLENE  GAS  MACHINES^ 

now  in  the  market?'     If  not,  then  ^pd 
do  so  and  compare  them  with  the 


Cliff-Wardlaw 
Generator 


It  is  the  only  absolutely  automatic 
Gas  Machine  in  the  market.  It  is 
safe,  clean,  economical,  easy  to 
operate,  never  heats  nor  allows  the 
burners  to  clog.  Manufactured 
only  by 


The  Safety  Light  &  Heat  Co. 


.DUNDAS,    ONT. 


Write  for  one  of  their  interesting  Booklets. 


MONTREAL  WALL   PAPER    FACTORY 


Our  Representatives  are 
now  on  the  road  with  the 
finest  line  of  Samples  of 
Wall  Paper  ever  produced. 
Wait  and  see  them 
before  placing  your 
orders. 


Our  line  comprises 
from      the      cheapest 
Brown  Blanks  to  the 
finest  Embossed  Gilts, 
also  Ingrains  with 
Ceilings  and  Bor- 
ders to  match. 


COLIN  McARTHUR  &]|CO.  ioso Notre  oame  st.       Montreal. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolntelv   No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


EUuloiD 


Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-5  l7'/2ln. 

Front       I  Vs   I  n. 
Back.    I      In. 


VULCAN  TITAN. 

Sizes  13  12  18  Vz  In.  Sizes  l3'/2^20  In. 

Front  i  v*  in.  Front    2  Vz  In. 

Back  I  72  in.  Back    2'/4  In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


ROVAL 

Sizes  l2'/2r_02O    I 
Fro n t  iJ^a  In. 


n. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
■^^^^^^^■■^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

Sizes  ST-PI  1/2  In. 
"  Width  3  /2ln. 


The  Celluloid  Company  JJJLl^A^. 


WlDTH3X2lrt. 


Basement  100  Feet  Long. 

Lighted  by  Luxfer  Prisms* 


Basement  100  Feet  Long. 

Lighted  by  Ordinary  Glass* 


Why  Not   Make   Use   of  the  Valuable  Space  in  Your  Basement? 

Visitors  are  invited  to  examine  the  Basement  at/jhe  Warehouse  of  the 

LUXFER  PRISM  COMPANY,  limited 

58  Yonge  Street,  .  .  Toronto. 


To  the  Trade 


Established 
1849 


f 


General  Dry  Goods 
Men's  Furnishings 
Haberdashery 
House  Furnishings 
Carpets,  Woollens 
Tailors'  Trimmings 

These   Departments  and  Filling   Letter  Orders   are   Specialties    with  us. 


NEWNESS 


In  goods  required  for  the  Assorting  Trade  is  daily  becoming  a  more  important  factor. 
While  not  losing  sight  of  the  fact  that  there  are  regular  lines  in  every  department  in  demand, 
right  through  the  season,  the  other  is  equally  apparent  to  us,  that  the  Trade  are  constantly 
on  the  lookout  for  novelties  as  they  appear  in  the  markets  of  the  world. 

With  our  usual  alertness  of  action,  forethought  in  decision  and  insight  into  the  pro- 
ducts of  manufacturers,  our  stocks  are  kept  assorted  with  just  such  goods  as  these. 

At  this  season  of  the  year  customers  are  also  looking  for  clearing  lines  and  job  lots. 
In  manufacturing  circles  the  probabilities  are  that  overmakes  and  clearing  lines  will  be 
scarcer  this  season  than  usual.  However,  there  are  some  in  the  market  at  present  that  we 
are  controlling. 

It  matters  not  how  expert  and  careful  buyers  are,  in  some  lines  they  will  over-buy. 
We  have  made  it  a  rule  that  such  lines  have  to  be  cleared  not  later  than  the  last  day  of  each 
season,  irrespective  of  cost. 

Unfortunately  we  have  a  few  of  these  lines  in  stock  that  have  to  be  cleared  before 
the  first  of  December.  Remember  they  are  not  old  goods,  they  were  bought  for  the 
Fall  Season's  Trade.     We  do  not  and  will  not  carry  old  goods. 

We  always  show  new  goods.     With  such  a  stock  to  select  from  is  it  any  wonder^ 
our  business  is  growing   rapidly  ? 


J 


OHN  MACDONALD  &  CO. 


...,..,-...  ,,„,  ^__TORONTO. 
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The  Czar 


suggests  a  Congress  to 
consider  "  The  most  effectual  means  of  ensuring  to  all 
peoples  the  benefits  of  peace."  We,  like  the  Czar, 
turn  our  attention  to  the  arts  of  peace  !  By  manufac- 
turing and  distributing  the  most  artistic  articles  to  be 
found  in  the  ladies'  branch  of  the  Dry  Goods  World 
such  as  .... 

SHIRTS  and  BLOUSES 

MADE-UP  LACE  GOODS 

LINEN  COLLARS  and  CUFFS 

APRONS  and  FIRLLINGS 

CRAVATS,  FANS  and   PINCUSHIONS 


E.  &  H.  Tidswell  &  Co. 

3  and  2  Wood  Street, 

Please  give  English  Reference  House.  LONDON,       Eng. 


OXFORD  and 
T\W5EDS  Homespuns 


possess  a  charm  of  character  and  design  not  to  be  found 
in  ordinary  makes,  and  which  removes  them  to  a  place  of 
superiority  distinctly  their  own. 

Full  line  for  Sprirg  with - 

Hutchison,  Nisbet&  Auld,  Toronto  Agents. 
John  Ranton,    Fort  William  to  the  Pacific. 
W.  G.  Leeker  &  Co.,  P.C.  Agents,  Victoria. 


Oxford  Mfg.  Co,,  Limited, 


SSu  Oxford,  N.S. 


- 


TTUTCHISON,  NISBET 
&  AULD 


SELECT  WOOLLENS  AND 
TAILORS'  TRIMMINGS 


34  Wellington  St.  West 
TORONTO 


Ladies'  Cloth  Department 

Our  stock  is  still  well  assorted  in 

Broadcloths,  Venetians,      1    For  Beavers,  Meltons,  Curls, 

Whipcords  and  Cheviots  J    1)resses         and  Reversible  Cloths 

(Plaid  Back) 

Also  Linings  for  Ladies'  Tailor- iVIade  Garments. 

...HUTCHISON,  NISBET  &  AULD.. 


For  Coats 
and 
Capes 


LISTER  4  CO. 


Limited, 


!   ~^~ 


Manningham 


Silk 
Velvets 


FOR 


i 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk 
Plushes 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR  --- 

Railway  and 
Street  Cars,    Etc. 


* 


£  £ 


Brand" 

Travellers  now  on  the  road 
for  Spring. 

As  usual,  we  lead  in 

Clash  Suits 
hfc"  White  Duck  Suits 
Bicycle  Suits 


Shirts 


of  every  description. 


Overalls  and  Jackets  for  every  class  of 


Mechanic. 


SKIRTS 


J 


Erasetl.4  Darling 


Have  recently  received  a  shipment  of 


Real  Irish  Crash. 
Plain  and  Fancy  White  Pique,  Fancy  Lines. 

Wide  Sweep,  Broad  Hem,  Strap  Seams,  Side 
Openings,  Corded  and  Plain.  Newest  Ideas. 
Splendid  Assortment.     See  our  Samples. 

Manufactured  by 

ROBERT  C.  WILKINS 

198  JMcGill  St..  MONTREAL. 


Fancy  Linens 

SUITABLE   FOR 

Christmas  Trade 

LATEST  NOVELTIES  IN  DAMASK 
CLOTHS,  WITH  NAPKINS  TO 
MATCH.  SIDEBOARD  SCARFS, 
FANCY  TOWELS,  II.  S.  HUCK,  ' 
ETC.  A  LARGE  RANGE  OF  SWISS 
AND  IRISH  EMBROIDERED  AND 
INITIALED  HANDKERCHIEFS. 

ORDERS  SOLICITED. 
INSPECTION  OF  STOCK  INVITED. 

WYLD,  GRASETT  &  DARLING 


TORONTO. 
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BEFORE 

STOCKTAKING 

Clearing  Lines  in 

ALL  DEPARTMENTS. 

Flannelettes 


Special   Bargains  at 


Write  for  Samples. 


MILL  PRICES. 


S.  6REENSHIELDS,  SON  &  CO 

Montreal  and  Vancouver,  B.C. 


Priestley  s  Celebrated  Dress  Fabrics. 

SOLE   SELLING    AGENTS   for      |  ^,f 

rewny  s  Kid  Lxloves* 
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CANADIAN  ADVERTISING  is  bes(  done  by  I  HE   I"..   DESBARATS 
'      ADVERTISING    AGENCY,   MONTREAL. 


World  Wide  Popularity 


The  Delicious  Pcrlumo. . 


Crrlb  Apple  Blossoms 

EXTRA  CONCENTRATED 

Put  up  in   i,  2,   j,  4,  6,  8,  and  16 
ounce    buttles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in   perfumery. 


'&%$i 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  of 

FISH  HOOKS  and 

FISHING  TACKLE. 

WINDSOR  MILLS    -     REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  ycu  free  on  receipt  of  Trade  Card. 


NEEDLES 


SOMETHING  NEW 


> 
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Thomson's  ™_^MgvMTTiNO"  Corsets. 

Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,— "  I  find  your  New  '  Hlove-Fittis<;     Corset  perfect,,   most  comfort- 
able to  wear  and  beautifully  finished.    I  can  think  of  no  words  that  would  describe  iu 
perfection." 

Mrs.  M.  writes,—"  I  h»ve  really  never  had  such  a  perfect  fit  before.  " 
Mrs.  G.  writes,—"  I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'O^oyE-FlTTixo/  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect.' 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK   FOR   THOMSONS   NEW   "  GLOVE-FITTING "    AND 

TAKE  NO  OTHER. 

A  large  stock  of  these   Corsets   always   on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


Second 


Manufactured 

in 
France. 


Sole  Selling  Agents  for  Canada, 


S.  GREENSHIELDS.  SON  &  CO. 


MONTREAL. 


Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools.  Trade 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT, 


32  Lemoinc 
Street, 


Montreal. 
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Bagley  &  Wright 


Mfg.  Co. 
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Hosiery 
Knitting  Wools 
Linens 
Towels 

Handkerchiefs 
Cotton  and 
Wool  Italians 
Silesias 


m 
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Retailers  will  do  well  to  see  our  Travellers,  who 

are  now  on  the  road,  before  placing 

their  Spring  orders. 


Canadian  Branch : 


318  St.  James  Street,     MnntTPf)! 
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t    "Correct  in  Style,  Weight  and  Finish" 


u 


Cravenette  CO'S 


Reliable  Rain-Proof  Fabrics. 

'WELL  KNOWN-STEADY  DEMAND."  $ 


The  Celebrated  Oxford 


FLANNELETTE  and  FLANNEL 
UNDERCLOTHING  and 
BABY  LINEN 


Factories  : 

LONDON  BANBURY 

OXFORD  CASTLEFIN 


'  Oxford  "    Underclothing. 
9021. 


NEW  PRICE  LISTS 
UPON  APPLICATION 


I.  F.  LUCAS  k  CO. 

I29a  London  Wall 
LONDON,  ENGLAND. 


Oxford'     Underclothing, 
i  162. 
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Something  New. 

MtMMMMMMMrrTTTTTTT»MfMMfMMM»tFTTTTT¥¥T<»MMMM»MMMtMMMMMtMMMMMMt 

M.&K.  SILCOTON  EMBROIDERY' 

This  handsome  line  of  goods  is  not  yet  IN  THE  TRADE,  but  will  be  in  a  few  days 
ASK  TO  SEE  SAMPLES.       No  stock  complete  without  it. 
MORSE  &   KALEY  Goods  have  no  superior. 

ASK    F"OR 


^\ 


M.&  K.   SILCOTON,        blLKO 

M.&K.   TURKEY    RED    EMBROIDERY 

M.&K.    KNITTING   COTTON 


VICTORIA   CROCHET   THREAD 

And  don't  forget 
M   &K.   SILCOTON    EMBROIDERY 


ROBERT  HENDERSON  &  CO. 

Dry  Goods  Commission  Merchants. 


181  and  183 
McGill  Street, 


...MONTREAL 


v_ 


SOLE    AGENTS    FOR    CANADA. 


Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


Selling  Agents  for- 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Finley,  Smith 
&  Co. 


Importers  of  .  .  . 


WOOLLENS  an* 

TAILORS' 
TRIMMINGS 

29  VICTORIA  SQUARE 

Montreal 


WM.    C.    FINLEY 
J.    R.    SMITH 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 
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A  full  range  of  the  newest 
designs  in 

BLACK  CREPON  BROCHES 

in  stock  and  arriving  every  week. 
57>£c.,       75c,       95c 


Our  Specialties' 


DRESS  GOODS 
SILKS  and 

HENRIETTAS 


WILLIAM  AGNEW  &  GO. 


305  5t.  James  Street, 

MONTREAL 


Wreyford 

&Co. 


Manufacturers' 
Agents 


and 


Wholesale 
Importers 


McKinnon 
Building 

AND 

85  King  St.W. 

Toronto 


This  month  we  are  showing 
full  ranges  for  SPRING  1899, 
from  following  English  manu- 
facturers : 

Young  &  Rochester 

Shirts  and  Collars,  and  Sum- 
mer Vests.  Latest  designs 
in  Oxford,  Zephyr,  and  Ceylon 
Shirtings  and  Neckwear. 

Tress  &  Co. 

Spring  Shapes  and  Shades  in 
Felt  and  Silk  Hats. 

Specialty — Ladies'  Boating  Straws. 

We  have  full  stock  of  every  weight  in  fine 
Underwear,  Combination  Garments,  etc.,  for 
Ladies,  Men,  and  Children.  Camelhair  Dress- 
ing Gowns,  Colic  Belts  and  every  specialty  of 

Dr.  Jaeger's  Sanitary 
Woolen  System. 


First  week  in  November,  Mr.  Wreyford  will 
be  at  Windsor  Hotel,  Montreal,  with  full  ranges 
of  above,  and  will  be  pleased  to  make  appoint- 
ments there,  or  to  call  on  any  merchant  in  Que- 
bec or  Maritime  Provinces. 


JAMES  JOHNSTON  &  CO. 


MONTREAL 


FALL  ASSORTING  TRADE,  1898.     .     . 

We  are  fully  stocked  with  all  lines  needed  for  this  time  of  year. 

Plain   and  Fancy  Dress  Goods,  Velveteens,  Velvets,  Silks,    Ribbons,   Jet  and 
Fancy  Trimmings. 

Our    Hosiery    stock    is    most    complete,    Stockings    Gloves    and    Underwear   in 

great  variety. 

Fancy  Hosiery,  Laces,  Muslins,  Smallwares,  and  all  Staple  Dry  Goods — 
Foreign,  American,  and  Canadian. 

A  well  assorted  stock  always  draws  customers.  When  you  are  asked  for  Smallwares 
— have  them — they  sell  a  variety  of  other  goods,  and  you  will  find  it  pays. 
We  have  them  in  quantities. 

rUK  OrKIIMb,  1899.  Our  Travellers  are  now  showing  samples  of  our  Cele= 
brated  103  a°d  other  Prints,  Domestic  Staples,  Blouses,  Skirts,  and  Cluze 
Patent  Kid  Gloves. 
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LETTER  ORDERS 
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is  the  last  day  of  our  financial  year, 
and,  during  the  month,  it  has  been 
our  habit  to  clear  out,  annually,  such 
lines  as  we  do  not  wish  to  take  into 
stock.  Arrangements  are  now  com- 
plete in  each  department,  and  the 
goods  can  be  seen  in  the  warehouse, 
or  by  samples  with  our  travellers,  who 
have  full  particulars  as  to  prices,  etc. 

We  urge  an  early  inspection,  as 
these  are  the  most  interesting  lots 
ever  offered  by  us,  and  the  quantities 
being  smaller  than  in  previous  sea- 
sons, they  are  bound  to  be  picked 
up  quickly. 


Complete  sets  of  samples  of  Prints, 
Printed  Muslins,  etc.,  for  Spring 
1 899,  now  on  the  road.  See  our 
special  values  in  Regattas,  Zephyrs, 
Brocades,  Best  Wide  Cloth,  Lappets, 
etc. 
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THE 

MANAGEMENT 

OF 

A 

BUSINESS. 

THE 

FOURTH    OF    A    SERIES    OF   ARTICLES 

ON 

! 

THE   METHODS 

OF  ADMINISTERING  THE  OFFICE  AND  THE  STORE. 

IV. 

„  I.  When  a  merchant  is  beginning  business  or  open- 

Opening  a  00  t- 

New  Store.  >ng  a  new  store  in  a  town  where  he  has  already  been 
doing  business,  his  wisest  course  is  to  keep  the  public 
interested  in  the  new  place  by  frequent  mention  in  the  local  news- 
paper. The  local  paper  expects  to  get  a  contract  from  him  when 
the  store  is  running,  and  should,  therefore,  be  ready  to  give  news 
items  from  time  to  time  regarding  new  features  that  are  being  intro- 
duced into  the  building  and  other  facts  that  will  be  of  interest  to 
the  public.  These  should,  as  far  as  possible,  be  items  of  news. 
Mere  puffs  do  not  have  as  good  an  effect  in  arousing  interest. 
People  are  apt  to  turn  away  weary  from  puffs,  and  actual  descrip- 
tion of  things  that  interest  them  is  a  better  line  of  writing  in  all 
these  cases  of  preliminary  announcement.  Supposing  that  the 
store  is  to  be  devoted  to  men's  goods,  there  is  no  necessity  in 
leaving  out  all  relerence  to  the  fact  that  women  shoppers  are  not 
primarily  concerned  in  the  new  business.  Let  it  be  known  that  in 
boys'  wear,  in  which  mothers  are  much  interested,  the  store  pro- 
poses to  take  first  place,  and  that  all  who  have  at  times  to  execute 
buying  commissions  for  their  fathers,  husbands  or  brothers  should 
see  the  new  premises  and  stock.  Night  is  the  best  time  for  open- 
ing, even  in  the  case  of  a  store  for  men's  goods,  as  then  ladies  will 
come  with  their  escorts.  A  neat  decoration  of  the  store  is  desir- 
able. II  music  and  flowers  are  employed  they  make  the  occasion 
all  the  more  successful.  In  the  choice  of  a  souvenir  to  give  away 
to  visitors,  some  care  should  be  taken  to  make  it  a  suitable  one. 
Supposing  the  store  is,  as  we  have  said,  one  for  men's  furnishings, 
something  for  the  man's  desk  or  office  is  better  than  something 
which  will  be  carried  in  his  pocket  and  never  seen,  a  desk  calendar, 
therefore,  is  to  be  preferred  to  a  pocket  memorandum  book.  If 
the  size  of  the  town  and  the  store  warrant  it,  a  private  view,  before 
the  store  is  open  to  the  public,  might  be  given  to  a  few  leading 
citizens  or  the  newspaper  representatives. 

II.  Every  man  who  runs  a  business  of  any  kind 
Keeping  a  '  ' 

Log  Book.        should  keep  a  log  book,  that  is  a  book  in  which  to 

record,  from  day  to  day,  such  facts  about  your  busi- 
ness, and  also  that  of  your  competitors,  as  may  be  of  advantage  to 
remember  at  some  future  time  *  Next  year  you  will  find  it  a  great 
help  in  your  business  to  look  back  and  see  just  what  you  did  and 

*  These  and  the  fallowing  hints  are  by  Cbas.  F.  Jones,  New  Yoik,  a  practical  authority. 


what  your  competitor  did  at  this  time.  To 
look  back  and  see  what  goods  were  adver- 
tised and  note  the  results.  This  may  save 
)Ou  from  making  many  mistakes  and  may 
help  you  to  find  out  the  proper  time  for 
certain  sales  and  ceitain  trade  movements. 
Keeping  such  a  log  book  cannot  do  you  any 
harm.  Some  of  the  brightest  merchants  in 
the  country  have  practised  this  for  years 
and  find  that  amongst  the  books  that  the  house  holds  the  most 
valuable  is  the  record  of  what  has  been  done  and  what  came  of  it. 

_  III.   A  business  man  consulted  me  as  to  how  he  should 

Deception 

Never  Pays,  improve  his  business.  He  said  he  had  not  found 
advertising  very  profitable.  After  making  some 
inquiry  and  sending  a  man  to  the  store  to  answer  one  of  his  adver- 
tisements, I  finally  reported  that  he  should  change  his  methods  and 
stop  deceiving  people.  The  person  sent  by  me  to  the  store  to  buy 
soap,  which  had  been  advertised,  got  something  quite  different.  The 
merchant,  on  my  making  this  complaint,  denied,  in  very  strong 
terms,  that  any  one  had  been  given  another  brand  of  soap  for  the 
kind  that  my  purchasing  agent  asked  for.  He  went  on  to  say,  in 
proof  of  this,  that  he  had  no  similar  soap  to  the  one  advertised, 
and,  therefore,  could  not  substitute  anything.  As  a  further  argu- 
ment, to  show  his  sincerity,  he  stated:  "Now,  if  you  had  said 
tooth  powder,  I  might  have  believed  that  substitution  had  been 
practised,  because  we  have  a  cheaper  tooth  powder  that  we  some- 
times try  to  sell  to  customers  who  ask  for  a  certain  standard  brand." 
What  an  argument  for  a  merchant  to  use.  To  attempt  to  prove 
his  honesty  in  selling  soap,  by  admitting  his  dishonesty  in  selling 
tooth  powder. 

Now,  I  hope  there  are  very  few  merchants  who  do  anything  in 
the  way  of  substitution  as  this  merchant  did,  but  this  may  suggest 
a  thought  to  us.  There  are  a  great  many  merchants  who  attempt 
to  do  business  in  the  right  way  in  some  things  but  neglect  other 
things  just  as  important.  Business,  to  be  good  business,  must  be 
good  all  round,  and  a  merchant  can't  afford  to  be  honest  in  one 
thing  and  dishonest  in  another.  He  can't  afford  to  give  one  part  of 
his  business  careful  attention  and  give  another  part  of  it  slipshod 
attention.  He  can't  afford  to  have  good  advertising  and  poor 
clerks.  He  can't  afford  to  pay  big  rent  for  a  store  and  keep  the 
store  dirty  and  untidy.  Of  course,  it  is  well  to  be  right  in  a  few 
things,  but  it  is  necessary  to  be  right  in  all  things.  The  merchant 
who  wants  to  be  successful  must  have  an  all  round  good  business. 
He  must  give  every  part  of  his  store,  of  his  office,  of  his  factory,  as 
thorough  service  as  possible.     

_  __  _.  IV.   Somebody  originated  the  idea  that  odd   figures 

Odd  Figures  '  h 

in  Prices.  were  a  means  of  attracting  trade,  and  when  the  idea 

was  first  put  into  practice,  I  presume  it  did,  to  a  cer- 
tain extent,  influence  a  certain  class  of  buyers.     It  must  have  been 
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MANAGEMENT  OF  A   BUSINESS— Continued. 

a  good  thing  once,  or  so  many  merchants  would  not  have  taken  it  up, 
but  I  believe  its  usefulness  has  worn  out,  and,  that  the  extensive 
practice  that  some  stores  make  of  marking  their  goods  with  odd 
figures  has  become  simply  ridiculous  and  a  detriment  to  their  busi- 
ness. Some  time  ago  a  certain  department  store  had  a  window  of 
very  handsome  lace  wraps.  There  were  five  pieces  only  displayed 
in  the  window,  on  which  the  prices  were  marked,  and  these  were 
the  prices  on  them  :  $49.99,  $99.99,  $149.99,  $299.99  and 
$1,399.99.  This  system  of  marking  prices  is  the  worst  that  could 
be  devised.  It  not  only  makes  the  store  ridiculous  in  the  eyes  of 
the  public,  but  evidently  impresses  buyers  with  the  fact  that  the 
store  is  seeking  after  an  odd  figure,  rather  than  seeking  to  mark 
the  merchandise  at  a  reasonable  price.  If  I  may  be  excused  for 
referring  to  personal  experience,  for  the  second  time  in  this  article, 
I  would  quote  a  rule  which  I  made  for  the  advertising  department 
of  Siegel,  Cooper  Co.,  during  my  service  for  them,  i.e.:  "  In  mark- 
ing goods  for  stock,  as  well  as  for  advertising  purposes,  avoid  as 
far  as  possible  odd  prices,  such  as  $1.99,  $398,  etc.,  which  are 
often  used  by  some  stores  as  catchpenny  figures  to  make  their 
goods  appear  cheaper  than  they  really  are.  When  the  sum  is  less 
than  $1.95  any  odd  figure  desired  can  be  used,  as  in  small  amounts 
ic.  really  means  a  good  deal.  In  sums  larger  than  $1.95  no  odd 
prices  should  be  used,  goods  should  be  marked  $1.95,  $2.05,  $2.10, 
etc.  In  sums  larger  than  $10,  goods  should  be  marked  $10.25, 
$10.50,  $10.75,  $11,  etc.,  being  multiplied  by  25c.  The  purchas- 
ing power  of  the  '  Big  Store '  should  enable  our  buyers  to  sell  for 
$1.95  or  less  any  goods  which  competitors  feel  called  upon  to  mark 
$1.98  or$i.99,  or  to  sell  at  $10  any  goods  which  competitors  feel 
called  upon  to  mark  $10.17,  or  any  such  odd  prices."  This,  I 
believe,  would  be  a  good  rule  for  many  stores  to  adopt. 


_        .   .  V.    I  have  known  stores  to  make  mistakes  in  doing 

Overdoing'  ° 

Sales.  t0°  much  business.     The  merchant  very  seldom  con- 

siders an  overbalance  of  business  as  a  detriment,  but 
it  sometimes  is.  In  cities  where  goods  are  to  be  delivered,  nothing 
enrages  the  customer  more  than  to  fail  to  get  the  goods  which  she 
has  ordered.  If  your  sales  in  certain  lines  are  going  to  run  so  far 
ahead  of  your  facilities  to  deliver,  they  are  going  to  hurt  you  almost 
as  much  as  doing  the  extra  business  would  do  you  good.  I  have 
in  mind  a  certain  store  in  a  city  that  makes  a  great  feature  in  sales 
of  housefurnishing  goods.  They  will  make  an  immense  purchase  of 
housefurnishings  and  have  a  special  sale  of  them  some  Monday, 
advertising  the  lines  extensively.  The  sales  are  so  large  that  it  is 
impossible  for  the  ordinary  delivery  force  to  handle  them,  and 
many  of  the  customers  who  bought  goods  on  Monday  are  still  wait- 
ing for  them  the  following  Monday.  Now,  it  is  a  good  thing  to  be 
able  to  push  business  to  this  extent,  but  it  is  very  poor  policy  not 
to  provide  the  necessary  delivery  facilities  to  take  care  of  it.  The 
delivery  is  an  item  of  great  importance  and  has  to  be  watched  very 
carefully.  Sometimes  it  does  not  even  pay,  from  a  financial  stand- 
point, to  have  to  deliver  an  immense  quantity  of  cheap  house- 
furnishing  goods.  I  have  known  storekeepers  to  argue  after  this 
fashion  :  I  have  got  the  delivery  department  and  the  delivery 
force,  and,  therefore,  it  does  not  cost  me  anything  to  deliver  goods. 
They  forget  the  expense  of  this  delivery  department,  which  might 
be  saved  if  they  did  not  have  to  deliver  so  many  goods. 

VI.   I  was  standing  in  a  store  the  other  day,  oppo- 
Errors  in  .  ,     , 

Measurement.  slte  tne  'ace  counter  and  noticed  two  clerks  measur- 
ing laces  for  customers.  One  of  these  clerks,  every 
time  she  made  a  sale,  took  hold  of  the  piece  of  lace  and  stretched 
it  as  far  as  she  could  over  the  yard  measure.  I  venture  to  say  that 
every  customer  who  bought  lace  and  afterwards  measured  it  when 
they  got  home,  found  they  were  short  an  inch  to  an  inch  and  a  half 
on  every  yard.     The  other  clerk  was  just  the  opposite  ;    she  didn't 


try  to  be  accurate  at  all.  She  threw  down  the  lace  on  the  counter, 
laid  it  loosely  over  the  yard  measure  and  whacked  it  off  anywhere 
within  an  inch  or  two  of  where  it  ought  to  be  cut.  Now,  both  of 
these  kinds  of  measurement  are  bad.  One  injures  the  customer, 
and  that  also  means  the  merchant,  and  the  other  injures  the  mer- 
chant, although  it  does  not  injure  the  customer.  Clerks  should  be 
taught  to  measure  goods  accurately.  The  laces  that  were  being  4 
sold  were  not  very  expensive,  and,  consequently,  the  house  could 
afford  to  give  good  measure,  but  if  over-measure  is  given  to  every 
customer  on  every  purchase  it  would  soon  amount  to  a  great  deal 
of  money,  which  would  be  a  direct  loss  to  the  store.  A  little  bit  of 
care  will  remedy  this,  a  fault  which  I  believe  is  very  common  in 
many  stores.  See  that  the  customer  gets  absolutely  fair  measure, 
but  don't  waste  your  goods.  Be  carelul,  however,  to  see  that  the 
customer  does  not  get  less  than  what  she  pays  for. 


The  Sale  of 


VII.  If  a  dry  goods  merchant  asked  me  what  to  do 
Remnants.       w'th   his  remnants,  I    would  answer  :     Sell  them,  of 

course.  Remnants  ought  not  to  be  very  hard  to  sell. 
I  have  seen  some  stores  that  could  make  a  great  sale  of  their 
remnants,  many  of  them,  in  fact,  selling  out  the  remnants  on  hand 
so  quickly  that  other  pieces  of  the  goods  would  have  to  be  cut  in 
order  to  get  more  remnants.  Remnants  must  be  as  near  as  possible 
to  a  desirable  length.  Almost  any  woman  knows  what  to  do  with 
a  few  yards  of  this  or  that  dress  fabric,  and  many  of  them  even 
wait  until  they  can  buy  a  short  piece,  at  a  reduced  price,  rather 
than  to  have  the  same  goods  cut  off  the  bolt.  Put  your  remnants 
out  on  the  counter.  Mark  them  at  a  special  price  and  let  it  be 
known,  and  I  don't  think  you  will  have  any  trouble  in  selling 
them. 

m     _        ,       VIII.  This  is  growing  to  be  a  medium-priced  age.     I 
The  Popular  -  6  f  s 

Price  Idea.       mean  by  this  that  those  things  which  have  heretofore 

been  called  popular-priced,  because  they  are  neither 
high  nor  low,  are  now  becoming  more  popular.  I  believe  that  this 
is  followed  in  every  line  of  business.  One  time  in  fifty  a  store  can 
cater  to  the  exclusive  high-class  trade  and  gain  by  it.  Such  stores 
there  must  be,  and  always  will  be,  but  the  store  that  caters  to  the 
popular  trade  also  encroaches  upon  the  exclusive  field  every  day. 
Again,  the  store  that  caters  to  the  cheaper  trade,  the  trade  that 
wants  the  lowest  in  quality  and  price,  is  not  to  day  growing  as 
rapidly  as  its  neighbor  whose  aim  is  one  degree  higher.  This,  as 
I  have  stated,  is  not  only  shown  in  the  dry  goods  business,  but  in 
other  lines.  Take,  for  instance,  the  theatrical  business.  The 
popular  prices  theatre  is  the  one  that  is  making  the  most  money 
to-day,  and  the  one  that  must  be  called  a  financial  success.  We 
hear  talked  about  everywhere  that  "  vaudeville,  vaudeville  "  is  all 
the  rage.  All  the  best  actors  are  going  into  vaudeville.  Some  ot 
the  finest  theatres  are  running  vaudeville  shows.  Everybody  says 
it's  vaudeville  that's  so  popular.  Now,  I  don't  believe  it.  It  isn't 
vaudeville  that's  so  popular,  it's  the  fact  that  the  vaudeville  theatre 
charges  50c.  for  admission,  whereas  the  other  theatres  charge  $1.50 
and  $2.  It  is  the  popular  price  of  vaudeville  that  catches  the 
large  mass  of  people.  Some  theatrical  manager  is  going  to  find 
this  out  some  day  and  is  going  to  make  a  great  fortune  by  putting 
a  first-class  drama  on  the  stage  at  50c.  Now,  the  store  of  to-day  that 
is  making  the  greatest  success  is  the  one  that  is  carrying  popular- 
priced  goods.  They  have  the  fine  goods  for  those  who  want  them, 
but  they  have  discovered  the  secret  that  there  is  a  vast  majority  of 
people  who  want  to  pay  a  medium  price  for  a  good  article,  and 
there  are  comparatively  a  fewer  number  of  people  who  want  to  pay 
even  a  little  more  for  a  better  one.  I  don't  propose  to  countenance 
poor  goods  at  any  price,  but  I  believe  that  the  commonsense  way 
of  merchandising  to-day  is  to  give  people  what  they  want.  The 
people  at  the  present  time  seem  to  be  demanding  popular- priced 
goods. 


THE 
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MERCHANTS  AND  THE  MILITIA. 

THE  REVIEW  would  suggest  to  merchants  to  keep  an  eye  on 
the  utterances  of  General  Hutton,  the  new  Commander  of  the 
Canadian  Militia.  He  recently  arrived  in  this  country,  and  has 
spoken  on  militia  affairs  with  sense,  firmness  and  discretion.  With- 
out quoting  his  exact  words,  it  is  sufficient  to  mention  that  he  thinks 
the  time  has  come  when  the  conduct  of  military  affairs  should  be 
entirely  separated  from 
party  politics.  The  Gen- 
eral has  not  said  so,  but 
it  is  well  known  that 
political  appointments  by 
wirepulling  and  favorit- 
ism are  continually  being 
made  and  have  been 
made  to  the  permanent 
military  force  during  the 
last  ten  years  (not  to  go 
any  further  back).  In 
other  ways,  the  adminis- 
tration of  military  matters 
is  affected  by  party  con- 
siderations. This  should 
cease. 

The  reason  The  Re- 
view directs  the  attention 
of  merchants  to  this  sub- 
ject is  that  the  volunteer 
militia  is  nearly  always 
called  upon  to  protect  the 
trade  and  commerce  of 
the  country.  Canada  is 
not  a  warlike  com- 
munity. It  maintains  its 
militia  force  for  defensive 
purposes  only.  The  his- 
tory of  the  last  30  years 
shows  this.  The  Fenian 
Raids  of  1866  and  1870 
were  menaces  against  the 
merchants  and  trade  in- 
terests along  the  border. 
The  militia  repelled  these 
attacks  of  bands  of  free- 
booters who  would  have 
pillaged  if  they  had  got  a 
chance.  Again,  in  the 
'7o's  the  strike  of  railway 
men  at  Belleville  led  to 
riots,  which,  but  for  the 
calling  out  of  the  militia, 
might  have  been  a  more 
serious  disturbance  to 
trade  than  they  proved. 
This  duty  was  in  aid  of 
the  civil  power,  which 
usually  enforces  its  au- 
thority through  the  muni- 
cipal police.  Again,  the 
Northwest  Rebellion  of 
1885  was  a  signal  ^ex- 
ample of  the  usefulness 
of  the  militia  in  restoring 
order  and  business  con- 


ditions over  a  large  tract  of  country.  For  these  reasons,  merchants 
should  loyally  support  the  volunteers,  who  make  great  sacrifices  in 
time  and  money  to  maintain  their  regiments,  and  who  only  ask 
that  promotions  and  changes  and  the  awarding  of  contracts  for 
clothing,  etc.,  should  be  made  on  a  strictly  business  basis.  In  fact, 
the  militia  is  practically  an  insurance  against  disorders  and  destruc- 
tion of  property  by  mobs,  etc.,  and  is  entitled  to  the  moral  support 
of  all  merchants. 


Major-General  Hutton,  the  new  Commander  of  the  Canadian  Militia. 
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^      WINDOW  DRESSING.      # 


Unless  window  dressing  is  done  systematically  it  is 
Hints  for  the  .... 

Season.  not  aPl  t0  yield  results.     A  handsome  window  now 

and  again  will  do  very  little  to  sustain  the  reputation 

of  the  store  or  to  increase  sales.     That  is  the  experience  of  every 

store  that  has  tried  proper  displays.     They  found  it  was  necessary 

to   have   someone  whose  principal   duty  it  was  to  look  after  the 

dressing  of  windows  all  the  time. 

The  season  is  now  approaching  when  every  merchant  goes  in 
for  window  dressing  to  a  greater  or  less  extent.  But  one  window 
well  dressed  at  the  beginning  of  the  holiday  trade,  and  one  a  week 
before  Christmas,  will  not  show  any  particular  results.  The 
customers  must  be  educated  up  to  the  point  of  looking  to  your 
windows  for  something  new,  of  going  there  even  when  they  don't 
intend  to  buy,  because  "  Mr.  Soand-So's  windows  always  have 
the  latest  goods  and  the  latest  ideas." 

Another  point  which  cannot  be  too  often  insisted  upon  is  the 
plan  of  utilizing  some  local  event.  It  happens  that  a  town  which 
is  not  a  very  sensational  place  does  not  furnish  events  of  sufficient 
importance  to  be  utilized  as  the  central  figure  of  a  window  display. 
But,  as  a  matter  of  fact,  is  it  not  usually  that  no  effort  is  made  to 
think  of  these  events  or  to  woik  them  up  into  a  display  ?  It  may 
be  a  football  match,  or  it  may  be  some  local  sporting  event  or 
some  incident  in  municipal  life,  such  as  the  opening  of  a  new 
hospital,  or  an  electric  car  service.  Whatever  it  is,  a  clever  adapta- 
tion to  the  business  of  selling  goods  can  be  made  by  a  window 
dresser  who  makes  it  his  business  to  think  of  these  things  and  to 
embellish  the  window  with  them. 

Perhaps,  at  no  time  in  the  year  are  efforts  in  window  dressing 
more  likely  to  yield  actual  results  than  from  November  15  to 
Christmas,  and  no  matter  how  small  the  town  and  how  limited  the 
trade  or  how  narrow  the  window,  the  merchant  who  allows  this 
season  to  go  by  without  some  nice  window  displays  is  making  a 
mistake.  One  merchant  who  displayed  plaids  had  the  central 
figure  a  wooden  model  of  a  boy  dressed  up  in  complete  Highland 
costume,  with  the  cap,  sporan  and  bare  legs  and  all.  It  set  off 
the  goods  to  perfection.  Another  store  had  a  display  of  handker- 
chiefs tastefully  arranged  in  two  pyramids,  and,  in  the  centre,  be- 
tween the  two  pyramids,  seated  on  a  pile  of  handkerchiefs,  with  his 
legs  hanging  down,  was  the  figure  of  a  little  colored  boy  dressed  in 
black  and  throwing  into  relief  the  quantities  of  white  and  fancy 
handkerchiefs  which  filled  the  window.  These  displays  just  show 
what  a  little  ingenuity  can  effect. 

For  a  holiday  window,  have  a  Winter  scene  painted 
of  Windows.    f°r    a    background.     For-  the   foreground,   make  an 

uneven  surface,  covered  with  white  cotton  batting. 
A  stone  wall  or  wooden  fence  can  be  painted  on  the  scene,  and  on 
the  window  bottom  let  the  real  article  be  put  in  such  a  manner 
that  it  appears  to  be  a  continuation  of  that  in  the  painting.  An 
occasional  sprig  or  bush  should  be  placed  in  the  snow. 

After  all  this  has  been  done,  take  a  little  mucilage  or  thin  glue 
and  brush  the  snowy  parts  of  the  painting.  Then  scatter  ground 
mica  on  them  and  also  over  the  cotton  on  the  floor.  This  gives 
the  bright  sparkle  of  natural  frost  and  enlivens  the  whole  scene. 
A  good  idea  is  to  place  the  figure  of  a  woman  in  the  foreground 
drawing  a  child's  sled,  on  which  you  can  place  a  child's  figure 
with  the  arms  full  of  packages. 

For  the  painting,  a  sunset  makes  the  best  subject,  and  the 
windows  of  the  cottages  on  the  scene  can  be  cut  out  and  covered 


on  the  back  with  sheet  mica  on  which  is  to 
be  painted  the  window  sash  or  curtains. 

Another  good  idea  for  a  Christmas  win- 
dow is  to  take  a  large  sized  Christmas  tree 
and  mount  it  on  a  revolving  plate,  which 
can  be  easily  arranged  with  a  small  motor. 
If  you  are  unable  to  secure  a  motor  it  will  pay  to  have  one  or  two  ■* 
boys  impart  the  motion  by  a  crank  underneath  the  window.  A 
painted  background  and  snow  bottom  can  be  used  for  this  window 
if  desired.  A  good-sized  Christmas  tree,  well  decorated  and  in 
motion,  will  not  fail  to  attract  attention. 

w  Did  you    ever  try  to  keep  tab  on    your   calls    from 

Results.  window    displays  ?       If   not,    you   will    find    such    a 

course  interesting  and  profitable.  If  the  goods  shown 
in  your  windows  are  not  selling,  there's  something  wrong  either 
with  the  goods,  the  prices  or  the  way  the  window  is  trimmed,  and 
the  quicker  you  locate  the  difficulty  the  better.  On  the  other  hand, 
if  a  window  is  doing  business  it  is  a  good  idea  to  know  how  much 
it  is  doing,  and  this  can  be  done  by  having  the  salespeople  make 
note  of  the  calls  from  the  window  display.  You  can  thus  keep  a 
record  of  the  successful  points  of  the  window  for  future  reference. 

Competition  Merchants  in  some  towns  complain  about  local  trade 
Of  Other  making  purchases  in  neighboring   towns   or  cities  of 

owns.  larger    size.      If   merchants  will  look  into  the  subject 

carefully,  says  the  experienced  writer  for  The  New  York  Economist, 
they  will  find  that  the  show  window  and  store  decorations  have  an 
important  bearing  on  the  case.  In  this  age  people  like  to  trade  in 
an  up-to-date  store,  and  if  there  isn't  one  in  your  town  it  is  the 
most  natural  thing  in  the  world  for  them  to  wander  to  the  nearest 
place  where  such  a  store  can  be  found. 

You  can  head  off  a  large  proportion  of  this  wandering  trade  by 
making  your  own  store  so  attractive  that  the  desire  to  seek  further 
will  be  much  lessened.  This  fact  is  well  illustrated  by  the  following 
anecdote  : 

In  a  certain  town,  long  noted  for  its  easy-going  methods,  the 
merchants  were  largely  dependent  on  the  trade  of  the  farmers 
in  outlying  districts,  and,  as  the  town  trade  was  regarded  as 
more  or  less  of  a  sure  thing,  the  merchants  acquired  careless  and 
negligent  habits  as  far  as  display  went.  It  was  a  rare  thing  to  find 
a  show  window  that  even  pretended  to  have  any  real  attractiveness, 
and,  as  can  well  be  imagined,  there  was  no  increase  in  the  business 
of  the  town. 

It  finally  became  apparent  that  some  of  the  regular  trade  was 
drifting  away.  The  name  of  a  certain  merchant  in  a  nearby  town 
was  becoming  disagreeably  familiar  to  the  local  merchants, 
and  the  seemingly  phenomenal  growth  of  the  outsider's  business 
was  as  much  of  a  puzzle  as  it  was  annoyance  to  them.  As  he  made 
one  addition  after  another  to  his  already  large  store,  the  merchants 
of  the  old  town  anxiously  awaited  the  collapse  which  they 
supposed  was  inevitable,  but  this  wide-awake  merchant  was  not  of 
the  collapsible  order. 

Finally,  one  of  the  merchants  of  the  first  town  mentioned  who 
had  tired  of  seeing  his  trade  desert  him  decided  to  make  a  strike  to 
get  it  back.  He  first  realized  that  the  trouble  lay  in  the  fact  that 
he  was  behind  the  times,  frequent  comments  on  the  beauty  of  the 
outside  competitor's  store  having  brought  about  this  conclusion. 
He  began  by  putting  in  a  new  front,  the  like  of  which  the  old  town 
had  never  seen  ;  the  windows  were  then  equipped  in  modern  style, 
and  a  window  trimmer  was  engaged  who  could  also  work  in  other 
capacities  ;  then  came  a  freshening  of  the  interior  ;  finally,  the  old 
store  was  completely  transformed  into  an  up-to-date  business  house. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW  13 


For  Velvets  .  . 


the  demand  is  increasing.  We  have  just  received  several  cases 
of  black  and  coloured  velvets  and  velveteens,  at  prices  ranging  from  ijyic. 
to  $1.50  per  yard. 

In  Fancy  Black  Dress  Goods 

We  were  short  for  three  or  four  weeks  of  lines  at  37/^c,  55c, 
75c,  90c,  $1. 10  and  $1.25.  They  are  stocked  now,  all  new  designs. 
Do  not  wait  for  samples,  write  us  for  quantity  wanted  at  each  price,  and 
trust  to  our  sending  you  th©  best. 

Black  Silks  and  Satins  for  Blouses  will  be  largely  in  demand  this 
Winter.  Last  week  we  received  Black  Peau  de  Soie,  Black  Surahs,  Black 
Glaces,    Black    Taffetas,    Black    Moire    Barre    and    Black    Satins, 

also 

Six  Ranges   of  Box  or  Costume   and  Covert  Cloths, 

all  the  newest  shades.  They  are  going  fast.  Some  of  the  new  shades  are 
very  handsome. 

We  have  made  special  clearing  prices  for  several  ranges 

of  coloured  dress  goods.  They,  must  be  sold  before  stock-taking,  15th 
November.      It  is  for  you  to  profit  by  this  sale. 

Just  Opened  !  New  Ribbons,  stripes,  checks,  plaids,  4-inches  wide, 
to  retail  1  5  and  20c.  per  yard.  A  large  quantity  of  Ladies'  Windsor  Silk 
Scarfs,  and  a  case  of  small  black  and  white  check  Windsor  Scarfs.  Ladies' 
Silk  Fronts — these  can  be  worn  with  almost  any  style  of  dress — put  up 
in  boxes  of  half  a  dozen  each,  assorted. 

We  have  bought  from  one  of  our   best   Canadian    Manufacturers  a 
"  quantity  of  Men's  Shirts  and  Drawers.      Their  price  was  $5  50  per  dozen  ; 
our  price  in  case  lots,  $4.50,  smaller  quantities,  $4.80  per  dozen. 


Brophy,  Cains  &  Co 


MONTREAL,  23  St.  Helen  Street. 


14 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


WINDOW   DRESSING— Continued. 

It  got  the  business,  and  the  other  merchants  of  the  town  were  com- 
pelled to  make  extensive  alterations. 

In  about  two  years  hardly  an  old  front  was  to  be  seen,  and 
nearly  all  the  stores  claimed  to  be  doing  an  increased  business. 

One  would  naturally  ask  :  Where  did  this  increased  trade  come 
from?  In  this  particular  case  it  came  from  the  surroundingcountry, 
and  the  various  resident  merchants  took  on  new  life  and  the  town 
grew.  This  is  a  good  illustration  of  what  one  live,  up-to-date  store 
can  do  for  a  community. 

One  of  the  greatest  difficulties  attached  to  photograph- 
Photograph-  6  K         6     f 
ing  Displays.    'ng  a  window  display  is  the  reflection  in  the  plate-glass 

front  of  the  buildings  on  the  opposite  side  of  the 
street,  and  of  the  passing  throng.  Many  trimmers  ask  for  a  way 
in  which  their  efforts  may  be  taken  by  the  camera  without  this 
annoying  feature.  If  the  artist  will  provide  himself  with  a  black 
curtain  mounted  at  each  end  on  wooden  poles,  nothing  more  will  be 
needed.  It  must  be  of  sufficient  size  to  screen  the  largest  window, 
and  a  centre  aperture  must  be  cut  in  order  to  insert  the  camera. 
This  curtain,  when  held  in  place  by  assistants,  will  cut  off  the  unde- 
sirable reflection  and  still  admit  light  sufficient  for  all  purposes  from 
the  top  and  sides.  An  additional  advantage  will  be  that  the  sen- 
sitized plate  may  be  given  as  long  an  exposure  as  desired.  When 
not  in  use  the  curtain  can  be  rolled  on  the  standards,  and  thus  be 
easily  carried  about  from  place  to  place. 

Late  Ideas  A  large  department  store  on  State  street,  says  The 
from  Dry  Goods  Reporter,  is  having  its  annual    "  red  tag 

Chicago.  sale."     This  is  not  an  entirely  new  idea,  but  may 

not  have  come  to  the  attention  of  many  merchants.  The  articles 
which  are  on  sale  bear  large  red  tags  with  the  sale  price  thereon. 
Other  goods  have  white  tags,  but  it  is  noticeable  that  the  red  tags 
predominate,  and  the  others  are  used  more  to  emphasize  the  red 
tags  than  to  give  the  prices  of  the  articles  to  which  they  are  affixed. 
No  one  can  enter  the  place  of  business  or  even  pass  by  the  windows 
without  noticing  the  large  red  tags  and  learning  that  a  sale  is  in 
progress.  This  deserves  the  attention  of  merchants  where  it  has 
not  been  tried. 

A  very  elaborate  notion  window  is  attracting  the  attention  of 
State  street  shoppers.  While  this  could  not  be  reproduced  in  a 
small  show  window,  the  idea  may  be  used.  The  main  figure  is  a 
large  arch,  the  round  columns  of  which  are  spool  cotton  and  the 
top  is  spool  silk.  Suspended  from  the  arch  is  a  large  star  of  spool 
silk  in  various  bright  colors,  and  radiating  upward  from  the  curve 
of  the  arch  are  lines  of  light,  formed  by  spool  silk  in  all  the  colors 
of  the  rainbow.  Fancy  elastic  web,  in  well  harmonized  colors,  is 
suspended  from  the  top  of  the  window  on  either  side  of  and  diagon- 
ally to  the  arch,  giving  a  rope  portiere  effect.  Fancy  garters  in 
glass  topped  boxes,  and  other  notions,  are  arranged  artistically 
about  the  main  figure. 

A  fancy  millinery  window  has  three  large  oval  mirrors,  one  in 
the  back  and  one  on  either  side,  with  white  background  and  gold 
trimming.  This  is  very  expensive,  and  hence  remains  unchanged, 
but  it  is  necessary  to  give  it  a  different  appearance  from  week  to 
week.  At  present,  golden  brown  plush  curtains  have  been  suspended 
from  the  top  and  draped  back  on  either  side  of  each  of  the  three 
large  mirrors.  The  effect  is  a  very  marked  change  in  the  window 
and  an  added  richness  to  the  hats  displayed. 

A  novel  shoe  window  is  formed  by  suspending  shelves  from  the 
top  by  cotton  cords.  The  centre  is  of  long  shelves  sloping  upward 
and  back  in  stair-step  fashion,  and  suspended  on  either  side  are 
two  round  fixtures  about  12  inches  in  diameter,     A  round  waiter  or 


a  fancy  dinner  plate  may  be  used.     If  desirable,  a  few  shoes  may 
be  suspended  singly  at  either  side  and  at  different  heights. 


Be  Careful 
of  Fire. 


Almost  every  year  fire  occurs  in  window  displays 
where  some  soft,  flimsy  material  is  draped  too  near 
an  open  flame.  Where  gas  or  incandescent  lights 
are  used  inside  the  window  great  care  should  be  taken  to  avoid  the  -4. 
danger  of  trimming  too  near  the  lights.  Imperfect  insulation  of 
electric  wires  has  likewise  been  productive  of  fires  and  should  also 
be  guarded  against.  Arc  lights  inside  the  store  should  be  protected 
at  the  top  by  wire  screens  to  prevent  sparks  flying  from  the  burning 
carbons  ;  a  number  of  fires  have  been  thus  caused. 

A  little  forethought  may  thus  save  a  fire,  with  all  the  possible 
dangers  that  attend  it,  in  a  store  crowded  with  people  during  the 
busiest  week  of  the  year,  and  that  often  in  a  building  not  too  well 
provided  with  exits.  Window  dressers  should  keep  the  above  in 
mind  when  arranging  trims  of  cheesecloth  and  bunting,  and  also 
when  using  cotton  batting  in  Winter  scenes.  These  materials  are 
highly  inflammable  and  are  easily  blown  against  an  open  flame  by 
the  slightest  draught. 

Errors  in  Much  advancement   is  being   made  in  the  matter  of 

Interior  interior  display.   The  old  method  of  continuous  lines 

isp  ays.  qj  gj-hibifg  over  C0Unters  is  gradually  dying  out,  says 

The  Economist  writer  quoted  above,  and  the  much  superior  methods 
of  single  or  short  section  displays  are  taking  its  place. 

The  advantages  of  the  latter  methods  are  numerous  :  they  do 
not  draw  a  large  amount  of  stock  from  any  one  department  ;  they 
enable  you  to  show  many  more  lines  at  a  time  without,  giving  your 
interior  a  cheap  or  mixed-up  appearance  ;  the  display  is  much  easier 
taken  care  of,  as  each  section  is  an  individual  display  and  can  be 
rearranged  in  a  short  time. 

On  the  other  hand,  the  old  style  required  much  stock  of  one 
general  style  in  order  to  give  the  display  a  uniform  or  symmetrical 
appearance,  at  the  same  time  making  it  impossible  to  exhibit  many 
other  lines  which  should  be  shown.  To  have  a  continuous  line  or 
rod  of  display  over  the  counters,  with  various  kinds  of  merchandise 
on  the  same  line,  makes  an  unattractive  appearance,  which  often 
produces  more  of  a  clothesline  effect  than  anything  else. 

Another  frequently  occurring  error  in  the  matter  of  overhead 
display  is  the  hanging  of  the  exhibits  too  near  the  front  of  the 
counter.  In  doing  this  the  display  is  robbed  of  at  least  half  its 
value,  as  the  goods  hang  almost  over  the  customers'  heads. 

Overhead  display,  if  not  in  short  sections  on  an  angle,  should 
be  set  back  at  least  as  far  as  the  rear  edge  of  the  counter. 

Modern  fixtures  built  on  this  principle  are  now  very  popular, 
and  their  advantages  over  the  old  style  continuous  fixtures  are 
numerous.  Placing  the  rods  at  different  angles  produces  most  satis- 
factory results,  as  the  displays  then  catch  the  eye  of  the  approach- 
ing shopper. 

An  attractive  window  has  recently  been  shown  at 
An  English  ,  ' 

Window.  Nicholson  s,  in  St.  Paul  s  Churchyard,  London.      It 

illustrated  the  hand  embroidering  of  sheets,  pillow- 
cases, tea-cloths,  etc.  In  the  window  two  young  Irish  peasant 
women  were  to  be  seen  engaged  in  this  work.  In  Ireland  the 
sheets  are  first  thread-drawn  and  hemstitched.  This  is  done  on  a 
sheet  by  drawing  out  the  weft  threads  and  working  the  pattern 
required  with  the  loose  warp.  This  very  tedious  process  takes  a 
long  time.  After  being  hemstitched  the  article  is  returned  to  the 
factory,  where  girls  print,  by  means  of  a  finely  perforated  tracing 
paper,  with  a  liquid  blue,  the  tracing  of  the  design  to  be  worked. 
The  work  is  then  sent  by  rail  and  cart  to  the  Ards  district  of  County 
Down,  or  away  to  the  highlands  of  County  Donegal.  There  the 
embroidering  is  done,  after  which  the  goods  are  laundered,  boxed 
and  made  up  for  the  market. 
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DEATH  OF  MR.  GEO.  CAUDWELL. 

THE  death  of  Mr.  George  Caudwell,  of  Brantford,  a  successful 
merchant  of  that  city,  and  an  old  reader  of  The  Review,  is 
chronicled  with  sincere  regret.  Mr.  Caudwell  has  been  in  poor 
health  for  some  months,  and  died  while  in  Toronto,  last  month,  at 
the  age  of  52.  He  was  a  native  of  Reading,  Eng.,  and  before 
embarking  in  business  for  himself  was  European  buyer  for  the  late 
firm  of  Sanford  Mclnnes  &  Co.,  winning  a  high  name  for  himself 
in  that  position.  Some  years  ago,  he  opened  a  store  in  Brantford, 
and  his  strict  integrity  and  keen  business  instincts  speedily  won  for 
him  the  success  which  such  qualities  always  deserve.  He  was 
prominent  in  church  and  charitable  work,  and  leaves  a  widow  and 
five  children,  who  have  the  sympathy  of  many  friends.  The  funeral 
services  were  very  impressive  and  largely  attended,  showing  the 
high  esteem  in  which  the  deceased  gentleman  was  held.  The  busi- 
ness will  be  carried  on  by  the  widow,  with  the  same  manager,  Mr. 
Beckett,  who  has  been   with  the  firm  for  over  twelve  years. 


NEW    STORE   AT  PETERBORO'. 

A.  W.  Cressman,  formerly  of  Norwich,  has  opened  up  his  new 
store  in  Peterboro'  and  has  made  it  one  of  the  most  up-to-date  stores 
in  the  vicinity.  It  being  an  entirely  new  establishment,  everything 
that  is  displayed  for  sale  is  new  and  stylish,  a  fact  which,  no  doubt, 
accounts  for  the  rush  of  ladies  that  daily  visit  the  store  The 
attractive  way  in  which  it  is  laid  out  and  the  splendid  manner  in 
which  it  is  lighted  with  electricity  add  additional  brilliancy  to  the 
appearance  of  the  store.  The  business  is  conducted  on  a  cash  basis, 
and  Mr.  Cressman  buys  direct  from  the  mills  in  large  quantities, 
thereby  enabling  him  to  sell  at  a  reduced  rate  to  his  customers.  On 
the  first  floor  will  be  found  on  the  south  side  staples,  and  the  north 
side  small  wares.  Then  come  the  dress  goods,  silks  and  trim- 
mings, which  are  imported  direct.     Further  back  are  the   housefur-  - 


nishings.  On  the  second  floor  is  the  millinery  and  mantle  depart- 
ment. In  this  department  will  be  found,  asinevery  department, 
everything  up-to-date  in  every  particular.  In  fact,  Mr.  Cressman 
has  an  establishment  which  is  a  credit  to  the  town  as  well  as  himself, 
and  cannot  help  but  secure  a  large  share  in  his  particular  line.  The 
Dry  Goods  Review  wishes  him  every  success  in  his  new  enterprise,     jf 

FOR    MEASURING    LINENS. 

Patent  rights  have  been  acquired  by  Robert  Livingstone, 
Dysart,  Scotland,  for  a  measuring,  marking,  and  rolling  machine — 
an  apparatus  which  will  lead  to  a  great  saving  of  labor  by  the  retail 
merchants  of  linen  cloths.  In  its  arrangement  the  greatest  ingenuity 
is  visible,  and,  while  it  has  not  yet  been  placed  on  the  market  for 
sale,  the  machine  has  stood  the  test  of  a  year  in  the  shop  of  James 
Norman  &  Sons,  Limited,  Dysart,  of  which  Mr.  Livingstone  is  the 
managing  director.  Not  only  does  the  machine  measure  the  goods 
with  unerring  accuracy,  but  it  prints'  on  the  selvidge  the  length  in 
yards  and  half-yards,  and  the  printing  of  the  lengths  is  so  arranged 
that  the  figures  are  obliterated  at  the  first  washing.  The  machine 
also  rolls  up  the  cloth  in  such  a  way  that  when  made  up  it  resembles 
ordinary  lapped  goods.  Arrangements  have  been  made  with 
Robertson  &  Orchar,  Limited,  Dundee,  to  make  and  sell  the 
machine  under  a  royalty. — London  Drapers'  Record. 

THE    COTTON     MILL    AT     KINGSTON. 

The  Dominion  Cotton  Mills  Co.  have  decided  to  content  them- 
selves with  20  years'  exemption  from  taxation  at  Kingston.  Their 
original  demand  was  for  a  bonus  o  $ 50, 000.  This  was  reduced 
to  $25,000,  and  it  was  understood  that  if  the  city  of  Kingston  could 
not  see  their  way  to  paying  it  the  mill  would  be  closed.  The  city 
council  declined  to  vote  a  money  bonus,  with  the  result  that  the 
company  have  offered  to  remain  if  they  are  exempted  from  taxa- 
tion for  the  above  term  of  years. 


Repeat  Orders 


♦!+ 


Placed  by  us  early  in  the  season  are  now  coming  in.  Stock  is 
in  splendid  shape.  Best  selling  lines  in  following  seasonable 
goods  in  stock: 


SHIRTS  AND  DRAWERS:  U^^^Tk^FSZ 

$9.00  and  $12.00.     Flannelettes  and  Saxonys,  at  all  the  popular  prices. 

C U  \  YTT  ^  •    Single,  at  65c,  $1.00,  $1.25,  $1.65  and  $2.25.     Double-Longs,  in  Tartans 
*~  •     and  Plain  Greys,  $2.25,  $3.00  and  $4.00. 

LJOSIFpV  .    Men's  Heavy  Sox,  $1.15.  $1.35,  $1.50,  $1.80  and  $2.25.     See  our  No. 
iiuoiLlvi   .    325  at  $I  8o      Ladies'  Wool  Hose,  $2.25  lines,  very  special.      Ladies' 
Cashmere,  $2.25,  $3.00  and  $3.75  lines,  extra  value. 

GLOv  ES  :    Cashmere  Gloves.     Our  $2.25  lines  in  S.W.,  W.  and  O.S.  worth  buying. 

Ml      TS  "    Wool  and  Leather.    Assortment  complete.    Buy  our  Klondike  Mitt   at  $4.50. 
It  is  in  constant  demand. 


— »>fc= 


Letter  Order 
Department 

V 


Guarantees  satisfaction 
in  filling  Letter  Orders. 


♦   ♦ 
DO  YOUR 
SORTING 
WITH  US. 


KNOX,  MORGAN  &  CO.,  Hamilton,  Ont. 
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THREE   MONTHS  OF  THE  PREFERENTIAL 
TARIFF. 

LARGE    INCREASE    IV    IMPORTS — SEPTEMBER    HAKES   A    MORE 

MODERATE   SHOWING  —  rHE    DETAILS   OK    DRV    GOODS 

IMPORTS. 

TIIIC  first  three  months  of  the  new  prelerential  tariff — July, 
August  and  September — indicate  a  decided  increase  in  Can- 
adian imports.  Comparing  them  with  the  same  three  months  of 
1897,  we  imported  about  $1  5.000,000  worth  of  goods  more.  As 
far  as  Canadian  exports  are  concerned,  in  the  same  period,  they 
amounted  to  $43,000,000,  compared  with  $47,000,000  in  the  year 
1897.  This  we  consider  a  fair  showing,  although  some  critics  of 
the  Government  are  inclined  to  cavil  at  the  decrease  in  exports. 
The  increase  in  imports  is  a  more  important  feature  just  now,  since 
no  one  desires  to  see  over-importation,  although  brisk  trade  is 
always  welcome.  In  July  last  the  imports  exceeded  those  of  the 
previous  July  by  $10,000,000  ;  those  of  August  were  $3,000,000 
greater;  those  of  September,  $[,500,000  more.  The  September 
figures  look  as  if  we  were  getting  down  to  a  normal  level  again, 
after  the  abnormal  imports  during  July  and  August.  To  have 
the  increase  which  took  place  in  those  months  continue  through 
succeeding  months  might  have  a  bad  effect  on  ptices  and  business 
conditions  generally.  Consequently,  our  merchants  will,  we 
believe,  be  satisfied  with  the  tendency  not  to  increase  imports  much 
during  the  next  month  or  two.  At  a  glance,  the  position  may  be 
seen  in  the  following  table  : 

TOTAL  IMPORTS  OF  THREE  MONTHS. 

18117.  1818. 

July $13,00  1,000  $'3,00(1,000 

August 17,000,(1  0  20,uu0.«'(i0 

SeincinbLT 17,j00,000  Ij.OOO  000 


So  much  for  the  total  imports.  Taking  the  dry  goods  import 
trade  of  Canada,  how  do  we  stand  ?  The  September  imports  of 
dry  goods  are  slightly  under  those  of  September,  last  year,  which 
we  consider  a  salutary  tendency.  It  appears  preity  evident  that 
our  importers  brought  in  their  goods  rather  earlier  this  year,  and, 
consequently,  the  September  results  are  not  so  large.  In  cottons, 
Canadian  merchants  continue  to  increase  imports.  The  value  of 
imported  cottons  in  the  three  months  of  1897  reached  $[,013,612  ; 
for  the  same  three  months  of  this  year  they  reached  $1,5  16.257,  or 
an  increase  of  over  $500,000.  This  is  certainly  a  marked  increase 
for  only  three  months,  and  chiefly  relates  to  colored  cottons.  As 
regards  woollens,  the  iin.jorts  also  keep  up  to  a  high  figure.  The 
increase  in  carpets  will  be  observed.  The  falling  off  in  woollen 
clothing  may  be  noted.     The  fu  1  details  are  as  follows  : 

JuH-,  Julv,  August,  August,  Sept.,  Sept., 

1898,  181)7.  I8U8.  1897.  18.  H.  1897. 

Cottons,  not  dyed $47,811  $20,1(57  $  37,862  $25  452  $10  187  $34  227 

Bleached  or  dyed  cottons...  821902  1UR339  2:4.103  16(747  217,705  170  2(H) 

Cotton  ClOlhlng  47  4.".9  2..138  29341  24.15  3:83".  22  882 

Cotton  threads  and  .varus...  20  1  >5  28    90  2t,509  24  972  32599  8,251 

Cotton  thivad  on  spools 43  979  41112  4».l:0  29  702  2,33')  23.172 

Other  cotton  goods  140(191  111.884  89665  05  385  65.456  74  037 

Braids,  fringes,  etc 102.198  41724  (12  9  14  57  228  53  851)  05,338 

Laces,  ci'lars,  nettings,  etc.  117  mil  211:125  37  122  42  747  4(1553  70  327 

Fur  manufactures 104  218  33. -03  37.353  3. .921  48  301  57.14)2 

Guttapercha  goods 31. 397  28  238  40.697  82,761  39  007  31,336 

llalsaud  caps,  all  kind.- 80.' 50  60.519  178  850  151,457  111,821  127  841 

Boots  and  Shoes 21.103  17  385  36  321)  32  504  41318  32.157 

Bilk  manufactures B11.563  193,837  287.S35  266333  272.188  289  103 

Carpets  72812  30521  90  113  45  nil  97.4)18  67. IRS 

Woollen  clothing 2li.'86  25,wi2  1111,379  157327  1511.549  2402:7 

Worsteds,  coatings,  eic 153923  200911  3  9  119  3K.8i7  2169-8  218975 

Woollen  dress  goods 90137  434.U45  303. :«•  390  931  234  630  362.217 

Woollen  knitted  goods 91042  287'4  667-1  45092  03.1157  56513 

Woollen  shawls 25275  jo.364  r..  (H  5.900  9.000  imou 

Woollen  varus B  1.003  23.934  19011  18.112  19  910  1!M4< 

Other  woollen  goods 141  319         40  1.7  00  971  41,1 13         78.506  74.615 

$;,80S,59G  $1,549,762  $2,115,767  $1,992,812  $1,924, 7i.(l  $2,055,701 


It  seems,  therefore,  that  during  the  three  months  of  1897  we 
imported  into  Canada  $5,597,305  worth  of  dry  goods,  and,  during 
the  three  months  of  1898,  $7,904,129  worth,  or  an  increase  of 
nearly  $2,500,000  worth. 


NEW    CONCERN     IN     DRY    GOODS    SPECIALTIES. 

WM.  CLAPPER  rON  &  Co.,  have  divided  their  business  into 
two  departments.  Cotton  thread  will  still  be  handled  under 
the  name  of  Wm.  Clapperton  &  Co.,  but  for  all  other  transactions 
they  will  use  the  name  of  their  English  principals.  The  Uagley  & 
Wiight  Manufacturing  Co. 
Retailers  who  have  deal- 
ings with  both  departments 
should  note  that  they  will 
be  kept  entirely  separate, 
and  cheques,  etc.,  must  be 
made  payable  to  Wm. 
Clapperton  &  Co.  and  The 
Bagley  &  Wright  Manu- 
facturing Co.  respectively. 
The  business  of  the  latter 
will  include  dry  goods 
specialties,  such  as  linens, 
hosiery,  handkerchiefs, 
etc.,  and  tailors'  trim- 
mings. 

The  firm  has  found 
that  the  new  arrangement 
makes  greater  facilities  a 
necessity,  and  have  moved 
into  a  handsome  5  storey 
warehouse,  No.  318  St. 
James  street,  adjoining  the 
down  town  offices  of  the 
Dominion  Cotton  Mills 
Co,  The  building  is  a 
fine  grey  stone  one,  with 
unusually  large  windows, 
which  give  the  interior  a 
very    bright   and    cheerful 

appearance.  Downstairs  Warehouse  of  the  Bagley  &  Wright  Mfg.   Co. 

are  the  offices  and  sample  department.  The  next  three  flats  are 
devoted  to  dry  goods  specialties,  trimmings  and  spool  cotton.  The 
top  floor  is  given  up  to  the  spooling  department.  Passenger  and 
freight  elevators  connect  the  various  branches  of  the  business, 
while  a  speaking  tube  and  telephone  system  keep  them  all  in  close 
touch  with  the  office.  The  interior  is  finished  in  hardwood,  and 
the  walls  are  tastefully  decorated.  The  firm's  new  home  is  so 
handsome  that  The  Review  advises  all  retail  men  who  visit  Mon- 
treal to  call  and  see  it. 


BOYS'   WASH    SUITS. 

This  is  a  line  which  almost  every  merchant  has  had  frequent  f 
demands  for,  but  few  manufacturers  have  ever  shown  to  any  extent 
in  Canada.  B  iiilter  &  Siewait  are  making  this  a  leading  feature 
for  the  coming  season,  and  are  showing  a  range  of  over  fifty  styles 
to  reail  from  50c.  per  suit  up.  Separate  blouses  of  same  can  be 
had  if  desired.     Samples  are  now  with  their  various  travelers. 


BED  COMFORTERS. 

Merchants  who  carry  bed  comforters  in  stock  will  be  interested 
in  the  special  bargain  offer  of  The  Alaska  Feather  &  Down  Co. 
in  this  issue.  A  post  card  addressed  to  the  secretary  at  290  Guy 
street,  Montreal,  will  bring  full  particulars. 
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For  Christmas  Trade 


WE    HAVE    IN    STOCK: 

SILK  HANDKERCHIEFS. 
INITIAL  HANDKERCHIEFS. 
JAPANESE  EMBROIDERED  HDKFS. 
HEMSTITCHED  CHINA  SILK  TIES. 
DRAWN-WORK  WINDSOR  TIES. 


PLAID  WINDSOR  TIES. 

SILK  MUFFLERS. 

EMBROIDERED  CHAIR  SCARFS. 

SILK  TABLECOVERS. 

ORIENTAL   EMBROIDERED  DRAPES. 


And  a  Large  Assortment  of  PLAIN   AND   FANCY  JAPANESE  SILKS, 
also  ORIENTAL  JUTE  RUGS. 


Samples 
will 

promptly 
be 

forwarded 
on 
application. 


GN 


K.  Ishikawa  &  Co. 


Manufacturers  and  Importers, 

YOKOHAMA  and  TORONTO 


ALWAYS    RELIAB 

Perfection"  Brand 


Down  and  Wadded  Bed  Comforters, 
Cushions,  Tea  Cosies,  Etc. 

In  ordering  the  above  brand  you  take  no  risk  whatever,  as  all  goods  so  labelled  are  fully  guaranteed 

by    us,    and,    if  not    correct    in    every  detail,   can    be    returned    (without  expense    to    the  purchaser). 

THIS   IS  A   FAIR  OFFER    an<^  we  rnake  it  because  we  have  full   confidence  in  our  goods. 

IF  YOU  WANT  THE  BEST  VALUE  FOR  YOUR  MONEY  place  your  order 

with  us  and  you  will  get  it. 

GOOD  QUALITY.        HANDSOME  DESIGNS.        LOWEST  PRICE. 
Mail  Orders  given  our  best  attention. 


CANADA  FIBRE  CO.,  Limited 

Manufacturers  of  Down,  Cotton  and  Wool  Comforters  ;  Cushions  and  Tea  Cosies  of  every  description. 
OFFICE  AND  WORKS:   582  WILLIAM  STREET,  MONTREAL. 


IS 
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INQUIRY   INTO   BUSINESS    CONDITIONS   IN   MANITOBA. 

"THE    REVIEW"    CORRESPONDENT    PERSONALLY    VISITS    SEVERAL    IMPORTANT    PROVINCIAL    TOWNS. 

\  STATEMENT  REGARDING  THE  CROPS   AND  THE  EFFECTS  ON  THE   DRY  GOODS  TRADE— IMPROVEMENTS  IN  MANY  STORES 

REPORT]  i)     \  CONFIDENT  FEELING  AMONG  MERCHANTS. 


From  the  special  correspondent  of  The  i>ky  Goods  ki,\  i  i  » 

Winnipeg,  Oct.  24. 

YOUR  correspondent  has  been  making  a  brief  visit  to  some  of 
the  more  important  towns  in  the  Province  outside  of  Winni- 
peg, and  it  will,  no  doubt,  be  of  interest  to  many  readers  of  The 
Review  to  hear  something  about  the  state  of  trade  in  these  places, 
especially  as  this  season  has  presented  some  unusual  problems  for 
the  country  to  solve. 

Manitobans  are  ac- 
customed to  expect  a 
long,  fine,  dry  Fall. 
They  expect  it,  be- 
cause, with  rare  excep- 
tions, they  have  always 
had  it.  The  October  of 
1882  was  remarkable 
from  the  fact  that  it 
rained  some  part  of 
every  day  along  the 
Red  River  valley,  but 
rain  was  not  general 
through  the  Province. 
Manitoba  has  not  had 
so  much  Fall  rain  since 
that  date,  until  the  pre- 
sent season.  This  year 
a  great  part  of  Septem- 
ber and  nearly  all  of 
October  has  been  wet. 
This,  in  a  country  where 
stook  threshing  is  a 
common  practice,  is  a 
serious  matter,  and 
some  very  wild  state- 
ments  have  gone 
abroad  concerning  the 
state  of  our  crops.  Your 
correspondent,  there- 
fore, made  it  a  business 
to  get  all  the  reliable 
information  possible  as 
to  the  real  effect  of  the 
wet  weather  on  the 
country.  Probably  one- 
quarter  of  the  crop  was 
threshed  before  the  rain 
came.  Of  the  remain- 
ing three-quarters,  half, 
or  about  half,  was  in 
stack  and  the  balance 
in  stook.  Our  farmers 
have  never  had  to  do 
much  stacking  against 
wet   weather,    and,    no 

doubt,  quite  a  number  of  stacks  will  be  spoiled,  owing  to  bad 
building.  The  rain  has  been  cold,  and  there  will  be  little  danger 
from  heating  in  the  stacks.  Of  the  grain  in  stook,  the  color  will  be 
injured  to  some  extent,  without  doubt.  The  weather  has  now 
cleared,  and  the  farmers  are  pushing  threshing  operations  with  all 


THE 
BERLIN 


GILLESPIE,   ANSLEY;  &  DIXON. 


speed.  Six  large  drying  machines  are  being  placed  in  various 
parts  of  the  Province,  so  that  little  or  any  of  the  crop  will  be  a  dead 
loss.  The  yield  has  been  enormous,  far  beyond  the  expectations  of 
some  of  the  oldest  experts. 

The  next  question  is  the  effect  this  state  of  things  is  having  on 
the  dry  goods  trade.  The  first  point  noted  is  that  Fall  trade  is 
anywhere  from  six  weeks  to  two  months  later  than  usual  in  opening 
up.     This  is  a  serious  annoyance  to  merchants  who  laid  in  heavy 

stocks  early,  in  antici- 
pation of  a  good  Fall 
trade.  The  trade  is 
sure  to  come,  but  just 
at  present  it  is  a  wait- 
ing game,  always  the 
hardest  on  the  patience 
of  the  players,  and  yet, 
your  correspondent  did 
not  find  one  discour- 
aged merchant.  All  had 
firm  faith  that  the  crop 
will  come  out  all  right 
in  the  end. 

VISIT   TO    PORTAGE 
LA    PRAIRIE. 

The  first  town  visited 
was  Portage  la  Prairie, 
the  oldest  town,  toutside 
of  Winnipeg,   in   Mani- 
toba.    Portage,  as  it  is 
commonly   called,    en- 
joys many  advantages. 
Situated    on    the  main 
line  of  the  C.P.R.,  65 
miles  west  of  Winnipeg,  it  is  the  terminus  of  the  Portage 
branch   of  the   Northern   Pacific  and  the  starting  of  the 
Manitoba    and     Northwest    railway,     which    taps   200 
miles  of  as  fine  country  for  mixed  farming  as  can  be 
found  in  the  Dominion.      Immediately   surrounding  the 
town  are  the  celebrated   Portage  plains,  where   wheat  is 
grown  in  fields   miles    long,    and    frost  cometh  not  in 
harvest  or  before  it    either.      The  site  of  the   town  is 
extremely  pretty,  and  some  day  will  be  enhanced  by  a 
splendid  artificial  lake.     Building  has  been  very  brisk 
in  Portage  this  season.      The  fine  stone  post  office,  the 
handsomest  in   the   whole   Province,  was  completed  in 
the  early  Summer,  and  is  a  great  addition  to  the  beauty 
as  well  as  the  convenience  of  the  town. 

A    FIXE    NEW    STORE. 

Among  other  buildings  noted  is  a  large  two-storey 
brick  block  erected  by  Dr.  Cowan  and  occupied  by  J. 
&  E.  Brown  as  a  departmental  or  general  store.  These 
merchants  had  the  block  erected  with  special  reference 
to  their  requirements,  and  in  few  cities  in  the  east  can 
finer  premises  be  found.  The  block  is  lighted 
throughout  with  acetylene  gas,  and  it  is  also  wired  for 
electric  lighting.  The  dry  goods  department,  on  the  first  floor, 
is  fitted  with  the  very  latest  improvements,  among  which  were 
noted  the  handsome  glass-topped  ribbon  counters.  A  very  fine 
stock  of  general  dry  goods  is  carried,  dress  goods  being  the  leading 
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"Maritime" 

Wrappers 


Our  range  of 


SAMPLES  fof 


is  already  complete. 


WE  SOLICIT  YOUR  ORDER. 


For 


"Trade   Winners"  and 
"Profit   Makers" 

our  lines  are  unequaled. 


THE  MARITIME  WRAPPER  CO. 


Limited 


Ontario  Agent 

J.  H.   PARKHILL 
46  Toronto  Arcade 


Woodstock,  N.B. 


French  P.D.  Corsets 


i 


10  Gold  Medals 

,,,,,,„„,, mh.i 


IP 

I 

P  n  corsets  are  tne  only  corsets  enjoy- 
■  ■*■'■  inga  universal  reputation,  and  are 
recognized  in  all  civilized  countries  as  the 
standard  of  perfection. 


Whenever  exhibited  P.D.  Corsets  have 
obtained  the  first  prizes  for  their  scientifi- 
cal  cut  and  fine  workmanship. 


Konig  &  Stuffmann 


i 
t 


7,  9,  AND  II 
VICTORIA  SQUARE 


I 


Sole  Agents  tor  Canada. 


MONTREAL 


i 


S-  H-  &  M- 

Bias  Velveteen 
Skirt  Bindings 


"S.H.&M."  BELLE. 

Plain  Velveteen 
l|  inch  wide. 


"S.H.&M."  REDFERN. 

Bias  Corded  Velvet 
1$  inch  wide. 


"S.H.&M."  PRIDE. 

Plain  Velveteen 
l£  inch  wide. 

Also  "S.H.&M."  WATERPROOF  CORD  EDGE. 

The  only  Skirt  Binding  worthy  the  name. 

The  biggest  seller  in  Skirt  Bindings— known  and  used  everywhere. 

Cut  evenly  on  a  true  bias,  neatly  and  smoothly  joined. 

Put  up  on  reels  containing  36  yards  continuous  length. 

The  trade  mark,  "S.H.&M.,"  is  a  guarantee  of  quality,  reliability  and  durability. 

Add  to  your  notion  stock  now  and  note  the  returns. 

We  also  carry  a   line  of  low-priced  Velveteen  Binding. 

Samples  and  Shade  Cards  with  Prices  mailed  on  application. 


THE  STEWAfiT,   HOWE   &  MAY  CO. 


Manchester,  Eng., 


24  Front  Street  West,  TORONTO,  ONT. 

New  York,         Boston,         Chicago,         St.  Louis,        Cleveland, 


San  Francisco,  U.S.A. 
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BUSINESS  IN  MANITOBA— Continued. 

ieature.     On  the  second   floor   are  the  millinery  showrooms,  and 
clothing,  furs  and  carpets. 

The  millinery  department  is  divided  from  the  clothing  by  a 
large  open  gallery,  giving  additional  light  to  the  floor  below.  The 
millinery  opening  was  just  on  when  your  correspondent  called. 
The  rooms  are  lighted  by  large  windows  looking  east  and  south. 
Magnificent  tree  fuschias  in  full  bloom  were  arranged  here  and 
there  through  the  rooms,  lending  additional  beauty  to  the  silks, 
velvets,  feathers  and  flowers  artistically  arranged  for  display,  while 
sweet  strains  from  a  hidden  piano  floated  through  the  rooms.  The 
show  of  trimmed  hats  was  large  and  admirably  arranged,  much 
individuality  and  taste  being  shown  in  the  trimming.  Mr.  Brown, 
senior,  showed  your  correspondent  through  the  premises.  He  is 
an  old  subscriber  to  The  Review,  and  said  he  found  it  very  useful 
in  his  business.  Chatting  of  the  state  of  trade  and  the  making  of 
collections,  Mr.  Brown  said  :  "We  do  our  business  strictly  on  a 
cash  basis.  By  that  I  do  not  mean  that  we  sell  for  cash  entirely, 
but  we  give  credit  only  to  those  known  to  be  reliable.  To  these 
we  sell  at  the  same  price  as  we  do  for  cash,  take  their  notes  at 
8  per  cent,  and  discount  them,  and  we  find  the  system  works  well. 
It  was  a  little  difficult  to  introduce  at  first,  but  we  have  no  trouble 
now." 

OTHER    LARGE    ESTABLISHMENTS. 

The  Hudson's  Bay  Company  have  a  fine  brick  store,  erected 
three  years  ago,  where  they  carry  a  large  stock  of  general  dry 
goods,  clothing,  boots  and  shoes,  furs,  etc.  Mr.  Robertson, 
manager  for  the  company,  informed  your  correspondent  that  their 
business  had  doubled  in  the  past  three  years  ;  collections  were 
good,  and,  though  trade  was  delayed  just  at  present,  he  anticipated 
a  good  Fall  trade. 

Burley,  Smith  &  Co.  do  a  large  general  dry  goods  trade  in 
somewhat  cramped  premises. 

T.  A.  Garland's  is  one  of  the  largest  dry  goods  houses  in  the 
west.  Along  with  general  dry  goods,  this  house  carries  milinery, 
clothing,  carpets  and  housefurnishings.  This  latter  branch  is  one 
in  which  they  take  great  pride,  the  stock  carried  being  large  and 
very  well  assorted.  Their  milinery  showrooms  are  handsomely 
appointed,  and  it  is  their  proud  boast  that  they  frequently  send 
hats  to  Winnipeg,  and  as  far  west  as  Vancouver.  The  premises 
occupied  is  a  three-storey  brick  block,  50  x  120,  and  it  is  full  to 
repletion  from  basement  to  roof.  There  are  one  or  two  houses  in 
Portage  that  devote  themselves  to  clothing  exclusively,  and  others 
again  that  carry  smaller  lines  of  dry  goods,  but  the  ones  mentioned 
are  leading  houses  and  give  a  general  idea  of  the  trade. 

BUSINESS    AT    NEEPAWA. 

From  Portage  la  Prairie  your  correspondent  hied  to  Neepawa 
in  the  district  ot  Beautiful  Plains,  about  60  miles  northwest  from 
Portage  on  the  Manitoba  Northwestern.  Is  not  the  combination  of 
names  delightful  and  suggestive,  "  Land  of  Plenty  "  and  "  Plains 
of  Beauty  ?  "  And  the  names  are  but  a  literal  description  of  the 
country  and  the  town.  The  town  is  built  on  rising  ground  lying 
south  of  the  railway,  and  round  it  flows  a  pretty  little  river  backed 
by  clumps  of  trees.  Neepawa  is  also  a  progressive  town  and  very 
strictly  up-to-date.  The  business  men  are  public  spirited,  and  the 
town  affairs  have  been  run  on  liberal  lines,  but  also  with  strict 
economy.  There  has  been  no  parsimony  and  no  waste.  As  a 
consequence,  the  improvements  are  good  and  the  taxes  light.  In  a 
few  months  the  town  will  have  its  own  system  of  electric  lighting 
and  telephone  service. 

The  dry  goods  trade,  is  well  represented.  Brown  &  Co.,  suc- 
cessors to  J.  A.  Davidson  &  Co.,  the  first  dry  goods  house  of  the 
town,  occupy  commodious  brick  premises  two  storeys  high,  and 
carry  a  very  fine  stock  of  general  dry  goods,  clothing,  furs,  house- 


furnishings  and  millinery.  Miss  Hewitt  presides  over  the  latter 
department  and  her  showroom  was  enough  to  tempt  any  feminine 
purse.  Chatting  of  fashions,  Miss  Hewitt  informed  your  corres- 
pondent that  in  Neepawa  they  find  it  well  to  begin  their  millinery 
season  as  early  as  first  week  in  September.  They  held  a  very  suc- 
cessful opening  this  season,  and  during  your  correspondent's  visit, 
did  a  large  business  with  visitors  to  the  annual  fair,  then  in  progress.  * 
It  is  of  interest  to  note  little  differences  of  style  and  taste  in  the 
various  towns.  In  Neepawa,  for  instance,  burnt  orange  will  not 
sell,  but  all  shades  of  blue  and  green  are  very  popular. 

Kerr  &  Graham  carry  a  fine  stock  of  general  dry  goods,  but 
make  a  special  feature  of  men's  clothing.  To  facilitate  this  trade 
they  are  now  putting  an  addition  to  their  premises  where  a  first- 
class  tailoring  establishment  will  be  carried  on. 

Stevens  &  Clare  also  do  a  general  dry  goods  business,  and 
handle  a  fine  line  of  ready-made  wrappers,  blouses,  etc. 

J.  Clare  &  Co.  is  another  general  dry  goods  house  which  has 
been  long  established  and  does  a  large  trade.  House  linen, 
blankets,  and  carpets  are  special  lines  with  this  house. 

Each  house  mentioned  subscribes  to  The  Review,  and  all 
spoke  highly  of  its  usefulness. 

A    VISIT    TO    CARBERRY. 

From  Neepawa  your  scribe  returned  to  Portage  and  caught  the 
Pacific  express,  and  thus  reached  Carberry.  As  the  crow  flies, 
Carberry  and  Neepawa  are  but  32  miles  apart,  and,  as  Neepawa 
occupies  the  extreme  west,  and  Carberry  the  middle  of  the  great 
central  wheat  belt  of  the  Province,  there  is  a  pleasant  and  healthy 
rivalry  between  the  towns.  Carberry  is  the  larger  of  the  two.  It 
is  well  situated,  and  has  that  best  of  backing,  a  prosperous  farming 
community.  A  year  ago  the  town  suffered  from  a  bad  fire,  but 
already  the  burned  sites  are  occupied  with  fine  new  buildings  of 
brick  and  stone.  Over  575,000  worth  of  building  has  been  done 
in  Carberry  during  the  past  summer.  The  little  town  has  now  a 
most  substantial  air. 

Among  the  dry  goods  men  is  W.  G.  Murphy,  whose  removal 
from  Mitchell,  Ont.,  was  recently  noted  in  The  Review.  Mr. 
Murphy  moved  into  a  fine  two-storey  brick  block,  built  on  purpose 
for  him  by  his  brother.  When  your  correspondent  called  she  found 
the  whole  staff  busily  engaged  in  getting  the  new  stock  into 
order. 

J.  Fairly  carries  a  very  fine  line  of  general  dry  goods  and  cloth- 
ing and  does  an  extensive  trade. 

BRANDON. 

Your  correspondent  sent  The  Review  a  full  description  of 
Brandon  last  October  and  there  is  not  much  to  add.  It  was  pleasant 
renewing  acquaintance  with  the  business  men  of  the  ' '  Wheat 
City,"  and  all  gave  a  very  cordial  greeting  to  the  correspondent  of 
The  Review,  and  had  only  good  things  to  say  of  the  paper. 

Fraser  &  Co.  have  added  to  their  premises,  and  have  now  one 
store  devoted  exclusively  to  men's  clothing  and  furs.  They  report 
business  good  through  the  year,  but,  just  now,  like  every  other 
town,  Brandon  is  waiting  for  the  wheat  to  move.  r 

Nation  &  Shewan  report  favorably  on  the  year's  trade. 

The  Strome,  White  Co.  have  altered  and  improved  their 
premises,  and  are  carrying  a  splendid  Fall  stock  of  general  dry 
goods.  Their  dress  goods  department  is  especially  complete.  The 
department  of  men's  clothing  looked  as  if  it  might  fit  out  an  army. 
A  new  feature  of  the  store  is  that  of  having  the  department  for 
ladies'  shoes  open  immediately  off  the  dress  goods  department. 

Wilson  &  Rankin  have  improved  their  premises  also,  giving 
much  space  to  men's  clothing  and  furnishings.  Into  this  depart- 
ment they  have  introduced  the  glass  counters  which  also  serve  as 
showcases  for  fine  shirts,  ties  and  the  like.      The   millinery  depart- 
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Down  Quilt 
Bargain 

|g^=  We  offer  to  the  Trade,  as  a  Special  Extra  Christmas 
i£^W  Bargain,  Down  Quilts — a  limited  number  of  overmakes 
fES^"  measuring  6x6  ft,  which  will  be  sold  in  assorted  cases 
KF3  of  one  dozen  each  on  special  conditions,  which 
l^p"  insure  it  a  ready,  quick  sale.  This  is  a  bargain  which 
fg^y  will  set  your  town  agog,  if  you  take  hold  of  it. 

Apply  for  full  particulars  to 

J.  H.  PARKHILL,  The  Arcade,  TORONTO. 
JAS.  W.  WOODS,  ?5  Queen  St.,  OTTAWA. 
J.  M.  MACDONALD,  Box  ?09,  WINNIPEG. 


Or  Address: 


The  Alaska  Feather  &  Down  Co. 


Limited 


"Manufacturers 
..of.. 


HIGH-GLASS  BEDDING. 


290  Guy  Street,    MONTREAL 


The  Lace  Warehouse  of  Canada 

Are  offering  unusual  inducements  to  close  out  the  balance  of 
Autumn  and  Winter  Dress  Goods.  We  carry  no  old  stuff  and 
must  make  room  for  new. 

*    SPRING  1899    ^ 

Our  travellers  now  have  our  full  line  of  Dress  Goods,  Blouses,  Capes, 
and  Parasols  for  Spring  1899. 

Our  collection  of  Dress  Goods  represents  the  newest,  choicest  and  most 
up-to-date  stuff  the  worlds  markets  can  produce,  and  the  selection  has  been 
made  with  the  skill  acquired  by  thirty  years  of  experience.  It  will  interest  any 
buyer  to  see  this  exhibit.  In  La.CGS  and  Ld.Ce  Curtains  we  are 
the  recognized  I  Gad  GTS  in  this  market. 


Kyle,  Cheesbrough  &  Co. 


Montreal. 
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BUSINESS  IN  MANITOBA— Continued. 

ment  of  this  house  deserves  special  mention.  In  no  house  in 
Winnipeg,  wholesale  and  retail,  could  be  found  a  finer  collection 
of  hats  than  was  on  view  in  the  large  and  handsomely-furnished 
showrooms  of  this  house.  All  the  work  was  truly  artistic.  Miss 
McKinnon,  late  of  Toronto,  presides  in  this  department,  and 
shows  the  genuine  artist's  enthusiasm  for  combination  of  color  and 
graceful  arrangements  of  trimming.  Mr.  Rankin  reported  trade, 
during  the  year,  very  good  indeed.  "  Of  course,  the  Fall  season  is 
late  in  opening,"  said  Mr.  Rankin,  "but  we  will  get  all  the  trade 
presently.  I  feel  sure  this  wet  season  has  a  lesson  for  farmers  and 
merchants  alike,  and  we  must  try  and  profit  by  our  experience." 

MORDEN. 

From  Brandon,  your  correspondent  went  south  to  Napinka, 
and  then  east  to  Morden.  Morden  is  one  of  the  oldest  and  largest 
towns  on  the  Southwestern  branch  of  the  C.P.R.  Near  the  inter- 
national boundary,  backed  by  a  fine  wheat  country,  Morden  is  one 
of  the  solid  towns  of  Manitoba.  Profiting  by  the  experience  of  two 
bad  fires,  Morden  has  erected  a  number  of  very  substantial  build- 
ings of  brick  and  stone.  The  stone  used  is  granite  boulder-stone, 
of  which  there  is  a  supply  convenient  to  the  town. 

Meikle  &  Coppinger  do  a  large  dry  goods  trade,  and  occupy 
commodious  premises  on  one  of  the  principal  corners.  Mr.  Meikle 
took  your  correspondent  over  the  building,  and  the  stock  is  large, 
well-assorted  and  very  complete.  Here,  as  in  most  of  the  towns 
visited,  in  addition  to  dry  goods,  clothing,  furnishings  and  millinery 
are  carried.  The  strong  point  of  the  house,  perhaps,  is  clothing 
and  furs,  though  all  lines  are  well  represented.  "  Oh  yes,  we  take 
The  Review,"  said  Mr.  Meikle,  in  answer  to  the  usual  query. 
"  We  take  it,  and  we  like  it." 

Tobias  &  Co.  have  another  large  dry  goods  house.  This  firm 
succeeded  to  the  business  formerly  carried  on  by  Schultz  &  Hansen, 
a  company  that  had  branches  all  over  the  southwest  of  the  Province, 
and  largely  catered  to  the  Mennonite  trade.  Mr.  Tobias  informed 
your  correspondent  that  business  was  good  all  year.  September 
trade  had  been  very  good,  but  just  now,  of  course,  things  were 
dull,  waiting  for  the  wheat  to  move.  This  house  makes  a  special 
feature  of  men's  clothing,  and  carries  a  very  heavy  stock, 

Carley  &  Studer  have  just  moved  into  large  new  premises,  and 
are  carrying  a  fine  stock  of  general  dry  goods. 

The  Hudson's  Bay  Company  also  have  a  store  at  this  point. 
It  is  an  old-established  post,  doing  a  very  large  trade.  At  present, 
they  are  rather  handicapped  for  want  of  room,  but  Mr.  Kieler 
assured  your  correspondent  that  business  was  in  a  satisfactory 
shape. 

All  the  towns  mentioned  in  this  sketch  have  a  good  future 
before  them,  because  they  have  grown  out  of  the  requirements  of 
the  districts  in  which  they  are  situated.  It  is  not  likely  that  any  of 
them,  with  the  exception  of  Brandon,  will  be  cities  for  many  years 
to  come,  but  they  will  all  be,  and  are,  vigorous  towns,  forming 
centres  of  trade,  culture  and  refinement  all  through  our  growing 
Province.  All  of  them  are  blessed  with  more  than  the  average 
number  of  energetic  and  public-spirited  business  men,  and  much 
might  be  written  about  them  that  would  be  of  interest,  but  does  not 
come  within  the  scope  of  an  article  of  this  kind.  Your  scribe  owes 
a  debt  of  gratitude  to  the  railway  officials  and  the  editors  of  the 
various  towns  visited.  E.C.H. 


HINTS  FROM   A   BIG  CHICAGO  STORE. 

THE  large  Chicago  store  of  Marshall  Field  &  Co.,  has  added  a 
retail  cloak  and  costume  department,  and  we  condense  from 
The  Dry  Goods  Reporter  an  account  of  the  new  department,  as  it 
exemplifies  well  the  modern  methods  of  store  making.  The  depart- 
ment takes  up  a  whole  floor  in  the  main  building.  There  is  an  4 
office  for  the  buyer  and  his  staff,  a  waiting-room  for  selling  agents, 
and  an  ordering-room  where  samples  are  inspected.  Besides  these, 
there  are  rooms  for  reserve  stock  (fitted  with  dust-proof  cases),  a 
receiving-room,  and  a  room  for  cutting,  etc. 

A  luxuriously  appointed  drawing-room  for  customers  is  given 
large  space.  Near  by  is  a  handsome  toilet-room.  At  the  north 
end  of  the  building,  and  on  the  same  floor,  is  the  alteration  depart- 
ment, in  which  from  sixty  to  one  hundred  and  twenty  people  are 
employed,  according  to  the  time  in  the  season. 

The  main  department  and  salesroom  is  very  spacious,  with  wide 
aisles  and  many  windows.  The  cases  for  holding  stock  are  all  in 
mahogany,  and  the  woodwork  is  relieved,  wherever  possible,  by 
mirrors.  Some  conception  of  the  mirror  space  may  be  formed 
from  the  fact  that  there  are  twenty  eight-foot  mirrors,  in  addition 
to  numerous  others  of  smaller  dimensions. 

A  novel  feature  of  the  cases  are  the  plate  glass  tops,  every 
case  being  finished  in  this  way  to  admit  the  light.  Thus,  all  the 
stock  in  cases  can  be  seen  plainly  without  the  aid  of  artificial  light. 

All  cases  are  arranged  in  the  interior  of  the  department,  and 
the  window  space  reserved  for  showing  goods.  Drawers,  for  keep- 
ing waist  stock  and  childrens'  goods,  have  plate  glass  fronts  that 
reveal  the  stock  and  make  it  possible  to  instantly  locate  any  article 
as  well  as  to  keep  it  before  the  public  without  damage  from  dis- 
playing in  the  open  air. 

Throughout  the  various  subdivisions  of  the  department  are 
mahogany  tables  for  holding  stock.  In  addition  to  many  cases  in 
usual  styles,  save  for  the  plate-glass  tops,  are  six  new  mahogany 
and  glass  cases  costing  $250  each,  in  which  imported  costumes  are 
to  be  shown. 

The  various  lines  of  stock  are  arranged  in  separate  sections,  and 
include  misses'  and  children's  garments,  dresses,  wraps  and  waists, 
ladies'  tea  gowns  and  dressing  sacks,  ladies'  waists,  silk,  cotton 
and  wool,  separate  skirts,  ladies'  jackets,  capes  and  mantles,  tailor- 
made  suits  and  wool  and  silk  costumes. 

An  order  department  for  ladies'  waists  and  one  for  inexpensive 
tailor  suits  are  also  features  of  this  floor.  To  accommodate  the 
salesroom  and  facilitate  the  showing  and  selling  of  garments  there 
are  21  fitting-rooms. 

Completing  the  whole  is  a  special  room  for  displaying  evening 
costumes,  with  artificial  light  and  appointments  that  make  fitting 
background  for  the  choicest  productions  of  world-famed  modistes. 

This  room  is  very  ornate,  and  is  in  pure  Louis  XVI.  style.  The 
walls  are  exquisitely  decorated,  the  ceiling  having  an  allegorical 
centrepiece,  surrounded  by  smaller  medallions  representing  the  four 
seasons,  each  wrought  out  in  Louis  XVI.  style.  Special  hangings 
representing  the  period  have  been  made  for  the  door,  and  even  the  f 
chandeliers  are  of  Louis  XVI.  period.  The  floors  of  the  depart- 
ment are  all  of  hardwood,  highly  polished,  with  handsome  rugs. 


A  CORRECTION. 

There  was  an  error  in  the  statement  in  the  last  issue  of  The 
Review  regarding  the  dissolution  of  Blackley,  O'Malley  &  Co., 
wholesale  millinery,  Montreal.  Mr.  Blackley  goes  into  business  as 
Wm.  Blackley  &  Co.,  while  W.  J.  O'Malley  continues  the  old 
business  under  the  firm  name  of  W.  J.  O'Malley  &  Co.,  at  thesame 
place,  1831  Notre  Dame  street,  with  favorable  auspices  for  success. 


COTTON  GROWN  IN  CANADA. 

An  interesting  sight  is  to  be  seen  in  the  garden  of  Rev.  Egerton 
R.  Young,  Deer  Park,  near  Toronto.  When  Mr.  Young  returned 
from  visiting  the  south  last  winter,  he  brought  with  him  some  cot- 
ton seeds,  which  he  planted  in  his  garden.  The  seeds  grew  into 
healthy  plants.  Great  bulbs  full  of  cotton  are  all  over  them,  and 
are  ready  to  burst.  The  flowers  first  had  a  yellowish  tinge,  which 
changed  to  pink  ere  they  gave  way  to  the  bulb. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


23 


CARTWRIGHT 


...Established  in  1T94 

but  "UP-TO-DATE"  in  '98 


A 


ND 


Spinners  and  Manufacturers  of 
the  Celebrated  .... 


Hosiery  and 


WARNERS 


-LIMITED 
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Underwear 


Which   will   not  "  Cott  " 


Absolutely  Non-shrinkable 

Pure  Undyed  Wool  Underwear 

The  best  unshrinkable  finish  in  the    market. 


MILLS: 


Cougbborougl),  England 


Canadian  Agents : 


R.  FLAWS  &  SON,     ""'tt.,..     Melinda  St.,  Toronto 


Amazon 

BRUSH  EDGE  SKIRT  PROTECTOR 


(HERCULES   HEADING) 
Patented  April  12th,  1898. 


Skirt  Binding 

(PATENT  APPLIED  FOR) 


An  irresistible  combination-"  S.H.  &M."  Bias  Velveteen  and  a  perfect,  silky, 
sigbtly  brush  edge— the  thickest  and  handsomest  ever  produced.  The  natural 
curve  makes  "S.H.  &M."  Bias  Brush  Edge  conform  perfectly  to  the  shape  of  any 
skirt— no  puckering  or  wrinkling.     Sells  at  sight. 

Article  X— Plain  Top.       Article  XX-Corded  Top. 


"Liberty" 

BRUSH  EDGE  SKIRT  PROTECTOR 


SAMPLE    AND    SHADE    CARDS    WITH    PRICES    MAILED   ON    APPLICATION. 

b    Stewart,  Howe  &  IVIay  Oo. 

24  Front  Street  West,  TORONTO,  OJiT. 

MANCHESTEB,  Eng.,         NEW  YORK,  BOSTON,         CHICAGO,       ST.  LOUIS,       CLEVELAND,       SAN  FRANCISCO,  U.S.A. 
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CANADA'S  NEW  INDUSTRY. 

The  Merchants  Dyeing 


Successors 
to 


Limited 

CALDECOTT,    BURTON   &   SPENCE 

P.  H.  BURTON,  President.  TORONTO.  R-  W.  SPENCE.  Vice-President. 

AT  THE  WAREHOUSE-42  FRONT  ST.  W. 

We  have  had  a  busy  month,  specially  in  New  Blues,  which  we  could  supply  better  than 
anyone  else,  having  stock  in  the  Grey.  Old-fashioned  ideas  as  to  Water  and  Climate  are 
out  of  date — with  our  present  Technical  and  Chemical  Knowledge.  Where  else  in  the 
world  can  you  find  such  bodies  of  pure,  Fresh  Water  as  we  have  in  our  lakes,  and  where 
can  you  find  a  nicer  climate  than  Toronto  ? 

We  have  also  been  busy  preparing  our  New  Spring  Samples;  they  are  now  in  the 
hands  of  our  obliging  and  energetic  Travellers,  from  Nova  Scotia  to  Vancouver. 

DRESS  GOODS.  Specialties  in  Black  Figures  of  all  kinds,  Plain  Colors 
in  all  weaves,  Mixtures  in  all  fabrics,  Cotton  Zephyrs,  Checks,  Or- 
gandies, Muslins,  Piques,  Novelties. 

SI  I  -KS-      Blacks  and  Fancies,  Specialties — Taffetas  and  Checks. 

RIBBONS,  LACES,   EMBROIDERIES,  VEILINGS,  Up-to-date. 

CASHMERE    HOSIERY.      The  best  range  we  ever  had. 

COTTON    HOSE.      In  Plain  and  Fancy,    Lisle,  Plated,   and  Silk  Novelties. 

GLOVES.      Lisle,  Linenese,  Taffeta,  Silk,  all  styles. 

KID  GLOVES.  Specialty,  "The  Albani,"  New  Cut,  best  glove  to  retail 
at  a  dollar  in  the  Trade. 

Lines   of  Serges,    Henriettas,    Ribbons,    Japanese  Silks    and    other  foreign  g 
goods  at  old  prices,  as  long  as  our  stock  lasts. 


YOUR  ORDERS  WILL  BE  ESTEEMED.        RELIABLE  GOODS  AND  FAIR  TERMS. 

AT  THE  WORKS— LIBERTY  ST. 

We  have  been  very  busy  the  past  month,  with  both  Wholesale  and  Retail  work,  re-dyeing 
old  colors  and  sending  them  out  fresh  and  fashionable.  If  you  have  any  bad  shades,  send 
them   in   at  once,  as  the  cold  weather  is  coming. 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bavne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade  Newspapers  that  circulate  in  the  Pro- 
vinces   of   British   Columbia,    North-West   Territories, 
Manitoba,    Ontario,    Quebec,    Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,       (Telephone  1255)      Board  of  Trade  Building. 

Toronto,  (Telephone  2148)  -        26  Front  St.   West 

London,  Eng.    (J.  Meredith  McKim)    109  Fleet  Street,  E.C. 

Manchester,  Eng.    (H.  S.  Ashburner)      18    St.    Ann  Street. 

New  York,         (M.  J.   Henry)        -         -         14  Irving  Place. 

Winnipeg        (J.  J.  Roberts)     -         -     Western  Canada  Block. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3  00.        Published  the  First  of  each  Month. 
Cable  Address:  "Adscript."  London  ;    "  Adscript,"  Canada. 

CANADIAN  BUYERS  IN  GREAT  BRITAIN, 
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THE    FIGHT  OF   THE    LOCAL    MERCHANT. 

THE  methods  adopted  by  the  smaller  stores  in  Chicago  to  fight 
the  big  departmentals  are  chiefly  of  two  kinds.  They  propose 
to  make  collective  purchases,  believing  that  by  placing  larger  joint 
orders  they  can  buy  cheaper  than  the  department  stores  can. 
Another  plan  is  to  combine  to  buy  stock  at  bankrupt  sales  and  thus 
establish  bargain  counters  to  beat  anything  the  department  stores 
ever  contemplated  or  even  advertised. 

It  remains  to  be  seen  how  these  plans  will  work  out  in  practice. 
They  bear  a  strong  resemblance  to  the  advice  that  you  should 
"  fight  the  devil  with  fire,"  a  proceeding  which  has  never  yet  been 
attended  with  much  success.  Of  course,  the  bargain  counter,  in 
addition  to  the  attractiveness  to  a  woman  of  making  all  her  pur- 
chases under  one  roof,  is  very  great.  The  hope  of  a  bargain 
having  once  got  the  customers  into  the  big  store,  it  is  found  easy 
enough  to  make  money  out  of  them  on  other  things.  In  fact, 
thrown  off  her  guard  by  getting  an  undoubted  bargain,  the  pur- 
chaser is  in  the  mood  to  pay  a  handsome  profit  on  other  lines 
without  being  aware  of  it. 

To  fight  this  system  of  hoodwinking  the  gullible  public  is  un- 


doubtedly a  hard  task.  But  it  can  be  done,  in  the  smaller  centres, 
by  the  methods  which  have  often  been  referred  to  in  these  columns 
— by  the  cash  system,  by  securing  the  confidence  of  the  locality 
through  honest  goods,  and  by  frequent  and  careful  purchasing. 
The  local  merchant  has  the  well-known  timidity  of  people  in  buying 
by  catalogue  without  seeing  the  goods  to  help  him  in  his  fight  for 
his  local  trade.  All  these  things  taken  together  must,  in  the  long 
run,  with  good  business  ability,  give  the  victory  to  the  local 
merchant. 

There  is  no  patent  on  the  idea  by  which  the  department  stores 
capture  trade.  They  are  cleverly  conducted,  and  they  use  the 
weakness  of  human  nature  in  wanting  a  bargain.  As  there  are 
always  plenty  of  fools  in  big  cities,  the  department  stores  will  con- 
tinue to  flourish.  But  there  will  be  room  for  the  local  merchant, 
too,  as  soon  as  he  realizes  that  to  fight  the  big  stores  successfully 
he  must,  in  his  own  small  sphere,  be  just  as  enterprising,  as 
obliging  and  as  capable  as  they  are. 


DUMPING    WHITE    COTTONS     HERE. 

Several  orders  have  lately  been  placed  for  American  white 
cottons  by  Canadian  houses.  Some  complaints  have  been  made 
by  jobbers  to  The  Review  that  the  Canadian  mills  are  so  busy 
that  prompt  fi  ling  of  orders  has  been  difficult.  In  one  case,  this 
was  the  reason  assigned  for  buying  a  lot  of  New  England  cottons. 
Now,  as  our  readers  know,  we  are  not  specially  concerned  to  aefend 
the  Canadian  mills,  but  we  doubt  very  much  if  purchases  of  Ameri- 
can white  cottons  are  due  to  slow  deliveries.  We  rather  suspect 
that  the  tempting  terms  offered  by  United  States  mills  are  the  real 
cause  of  Canadian  buying.  To  keep  up  prices  at  home,  the  mills 
there  are  anxious  to  unload  in  Canada,  or  any  oiher  foreign  maiket, 
at  almost  any  figure,  and  to  a  sure  customer  will  accept  almost  any 
terms.  This  comes  so  closely  to  "dumping"  upon  this  maiket 
that  the  fact  should  be  kept  in  mind.  Neither  retail  nor  wholesale 
trade  would  benefit  from  a  flood  of  cheap  goods,  so  we  hope  the 
Customs  officials  will  keep  their  eyes  open  and  see  that  duties  are 
paid  on  the  regular  market  price.  United  States  cottons  have  to 
pay  the  full  25  per  cent,  duty  (no  preference),  and  with  this  handi- 
cap and  the  liberal  terms  that  are  reported  to  be  available  by 
Canadian  customers,  it  does  not  seem  possible  that  the  transactions 
can  be  profitable  to  the  American  mills. 


THE    QUESTION    OF    PRICE. 

Much  more  is  usually  made  of  advance  in  price  than  of  reduc- 
tion in  price.  The  merchant  is  always  carefully  notified  of  an 
advance,  but  those  who  sell  to  him  do  not  lie  awake  at  night  worry- 
ing for  fear  he  shall  not  learn  that  the  price  of  some  article  has 
fallen.  Despite  these  tendencies,  however,  advances  of  price  do 
occur,  and  there  seems  to  be  no  doubt  that  in  dress  goods  made 
from  fine  wools  advances  of  from  5  to  10  per  cent,  are  taking  place. 
In  cashmere  hosiery  the  advances  are  now  admitted.  As  to  silk, 
the  Japanese  silks  have  gone  up  more  in  price  than  the  continental 
silks,  which  have  advanced  5  per  cent.  That  these  advances  are 
real  is  proved  by  the  fact  that  several  of  the  largest  Canadian  retail 
houses,  who  usually  import  most  of  their  stuff  direct,  have  been 
quietly  picking  up  large  lots  of  goods  in  the  wholesale  houses  at  the 
old  prices,  not  feeling  inclined  to  pay  the  higher  prices  for 
immediate  trade. 
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THE    CHANCES    OF     RECIPROCITY. 

THE  British-Canadian-American  Commission  to  arrange  a  treaty 
between  this  country  and  the  United  States,  has  reassembled 
at  Washington.  Before  the  next  issue  of  The  Review  reaches  our 
readers  the  Commission  may  have  come  to  some  conclusion. 

When  the  Commission  adjourned  last  month,  it  was  rumored 
that  the  Americans  thought  Canadian  demands  were  too  high.  But 
the  truth  was  that  the  Americans  would  do  little  until  their  Novem- 
ber elections  were  over.  The  Executive  being  Republican  cannot 
be  sure  of  getting  a  treaty  through  the  Senate  unless  the  narrow 
Republican  majority  in  that  body  is  increased  by  the  State  elections, 
which  will  determine  the  political  complexion  of  several  vacant  or 
expiring  senatorships.  The  elections  ought  to  increase  the  Repub- 
lican hold  upon  the  country,  and  then  we  shall  see  how  far  Mr. 
McKinley's  Commissioners  are  prepared  to  go. 

As  far  as  Canadian  opinion  is  concerned,  no  more  acceptable 
charge  could  be  made  against  the  Laurier  Government  than  that  it 
is  holding  out  stoutly  for  Canadian  interests.  That  is  a  policy 
which  it  may  continue  to  pursue  with  perfect  safety.  All  previous 
treaties  have  been  far  too  favorable  to  the  United  States  ;  we  say 
all,  because  even  the  old  Reciprocity  Treaty  had  its  balance  of 
advantage  toward  American  interests.  This  may  not  be  the  view 
taken  in  the  States,  but  it  can  be  substantiated  by  official  records. 
It  was  reported  from  Quebec  a  few  weeks  ago  that  the  American 
Commissioners  were  loath  to  grant  reciprocity.  That  may  or  may 
not  be  so.  The  events  of  the  next  few  weeks  will  show  how  much 
truth  there  is  in  it. 

The  reciprocity  in  farm  products  that  used  to  prevail  may  not 
be  renewed.  But,  perhaps,  a  limited  reciprocity  may  be  arranged 
and,  if  so,  more  trade  will  result,  and  in  western  Ontario  and  the 
Maritime  Provinces,  especially,  the  result  will  be  welcomed.  If 
the  present  Government  of  Canada  cannot  get  reciprocity,  we  do 
not  see  how  any  Government  could,  as  Sir  W.  Laurier  and  his 
colleagues  have  always  said  they  would  go  a  long  way  in  order  to 
secure  it. 

The  present  Commission,  therefore,  under  auspices  so  favorable 
to  reciprocity,  must  determine  the  question  for  a  generation  to 
come.  If  we  cannot  get  it  now,  when  the  movement  in  the  United 
States  is  decidedly  toward  new  markets,  we  shall  have  to  do  with- 
out it,  and  seek  other  outlets,  especially  Great  Britain,  as  a  market 
for  our  surplus  products. 


IMPROVEMENTS    IN    STORES. 

THE  outstanding  feature  of  the  dry  goods  trade  of  this  country 
during  the  last  ten  years  has  been — not  as  many  say,  the 
development  of  half  a  dozen  big  city  stores — the  great  improve- 
ments made  in  the  town  and  village  establishments.  The  merchants 
of  our  smaller  cities  and  towns  have  made  and  are  making  able  and 
successful  efforts  to  cope  with  the  demand  of  each  locality  for  better 
facilities.  The  expansion  of  dry  goods  stores  in  many  different 
centres  all  over  Canada  is  an  undoubted  fact.  We  do  not  know  of 
any  class  or  interest  in  Canada  which  has  made  efforts  so  practical 
and  telling  to  keep  abreast  of  the  times  as  our  merchants  have. 
This  is  not  mentioned  as  an  empty  compliment  to  them,  but  is 
stated  as  a  simple  fact.     The  merchants  who  have  bent  their  ener- 


gies in  this  direction,  instead  of  sitting  down  hopelessly  to  moan  at 
the  concentration  of  trade  in  a  few  large  cities,  or  giving  up  their 
spare  time,  money  and  thoughts  to  party  politics,  are  the  wisest 
men  we  have  in  this  country.  Heaven  helps  those  who  help  them- 
selves, says  the  proverb,  and  our  merchants  exemplify  the  truth  of 
the  saying.  •* 

THE    PRESENT    TENDENCIES    IN    DRESS    GOODS. 

THOSE  who  know  say  that  in  fancy  dress  goods  made  in  Brad- 
ford this  season  the  mercerized  effect  is  the  leading  feature. 
As  this  feature  is  evidently  playing  a  very  important  part  in  the 
fancy  dress  goods,  it  imparts  to  Bradford  materials  a  good  deal  of 
sameness,  especially  in  goods  selling  at  25,  27/4  ar>d  4Sc->  and 
even  up  to  75c,  and  this  somewhat  bars  out  the  more  expensive 
fabrics  of  Bradford  manufacture.  In  the  English  markets,  it  is 
reported  that  everyone  is  talking  up  plain  goods,  and,  to  a  certain 
extent,  in  Paris,  the  dresses  are  of  one  color  as  far  as  the  eye  can 
see,  although  a  close  examination  often  shows  the  material  to  be  a 
skilful  combination  of  two  or  more  shades. 

As  far  as  Canada  is  concerned,  there  will  probably  continue  to 
be  considerable  demand  for  fancies  for  out-of-town  trade,  particu- 
larly as  the  mercerized  effect  makes  very  pretty  materials,  which 
are  hard  to  beat  in  plains  at  the  same  price.  One  of  the  strongest 
features  in  Bradford  dress  goods  this  year  is  the  range  of  fancy 
blacks,  mohairs,  lustres,  etc.,  which  will  undoubtedly  be  largely 
sold  in  this  country  for  Spring  trade.  The  low-priced  blacks  show 
some  nice  satin-ground  figures  and  lustre  figures.  In  the  materials 
costing  over  40c,  the  blister  effects  are  likely  to  be  popular. 

To  judge  by  the  reports,  prices  are  advancing,  but  we  imagine 
that  there  will  be  a  considerable  quantity  of  very  nice  goods  to  be 
got  on  this  market  for  Spring  at  last  season's  prices,  although,  of 
course,  there  will  be  some  lines  which  cannot  be  repeated  at  the 
old  prices. 

In  French  dress  goods,  cashmeres,  serges,  etc.,  the  advance 
has  really  come  into  effect,  and  the  opinion  prevails  that  Canadian 
houses,  which  have  been  selling  these  lines  at  a  very  close  margin 
of  profit,  may  be  forced  to  ask  more  for  them.  This  advance  in 
French  goods  is  said  to  be  due  not  only  to  the  higher  prices  of  fine 
wools,  but  also  to  the  fact  that  the  dyeing  syndicate  have  already 
put  up  their  price,  and  threaten  to  make  a  further  advance  in 
December.  Among  the  strong  features  in  French  goods  for  Spring 
are  epingles,  both  plain  and  shot  ;  whipcords,  plain  and  shot,  and 
mixture  serges,  with  a  certain  number  of  decided  novelties  in 
fancies. 

TRADE  IN  THE  WEST. 
Our  Winnipeg  correspondent  sends  an  interesting  account  of 
visits  to  several  of  the  principal  business  centres  of  Manitoba.  The 
reports  are  favorable.  Alarming- rumors  of  injuries  to  the  crops  by 
wet  weather  have  gone  abroad,  but  there  is  reason  to  know  that 
they  were  exaggerated.  Manitoba  and  the  west  generally  is  in  a 
good  position.  Immigration  is  much  more  rapid  than  it  has  been 
during  the  past  five  years,  and  the  outlook  for  the  west  is  very 
satisfactory.  One  cannot  but  observe  the  hopeful  character  of 
western  merchants.  They  are  alert,  enterprising  and  aggressive. 
We  wish  we  were  as  sure  of  everything  as  of  the  prosperity  of  our 
Canadian  west  during  the  coming  year. 
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THE  TARIFF   POLICY  OF  CANADA. 

FROM  all  enquiries  made  it  does  not  seem  that  any  serious 
injury  to  the  woollen  manufacturers  has  followed  the  adoption 
last  year  of  the  ad  valorem  system  of  duties,  instead  of  the  specific. 
At  the  time  a  good  deal  of  alarm  was  felt,  and  deputations,  it  will 
be  remembered,  waited  upon  the  Government  to  protest  against  the 
change.  Perhaps  it  is  early  yet  to  know  exactly  how  much  outside 
competition  has  increased  the  difficulty  which  our  manufacturers 
have  of  being  restricted  to  a  small  market,  and  requiring,  therefore, 
a  fair  measure  of  protection  in  that  market. 

As  we  have  said,  however,  the  current  reports  go  to  show  that 
the  principal  mills  are  busy  with  orders  for  home  trade,  and  are 
turning  out,  as  usual,  a  very  excellent  line  of  goods.  The  secret 
seems  to  be  that  domestic  trade  has  been  so  much  more  active,  and 
orders  have  been  so  much  more  freely  placed,  that  the  mills  have 
not  felt  the  full  effect  of  the  lower  duty.  It  will  be  very  gratifying 
if  our  manufacturers  can  make  progress  under  increased  competi- 
10 n,  and  it  will  be  greatly  to  their  credit  if  this  should  be  done  in 
large  measure  by  their  enterprise  and  quickness  in  keeping  up-to- 
date  in  all  respects.  The  complaint  used  to  be  made  that  our  manu- 
facturers, having  their  own  market  secure  under  the  tariff,  did  not 
worry  themselves  as  much  as  if  they  had  had  a  keener  outside  com- 
petition. Be  this  as  it  may,  the  activity  of  trade  at  present  is  a  good 
sign,  and  must  be  due  principally  to  the  increased  demand  at 
home. 

In  fact,  every  branch  of  trade  is  rendered  more  satisfactory  by 
prosperity  in  the  country.  Not  a  single  interest  or  industry  but  feels 
the  effect.  The  expansion  which  has  been  taken  place  in  Canada 
during  the  last  two  years  ought  to  be  permanent,  if  our  population 
goes  on  growing  and  our  mineral  development  continues.  It  does 
not  do  to  be  too  sanguine  about  these  matters,  but  neither  is  it  wise 
to  be  too  pessimistic.  The  principal  object  of  our  Government 
should  be  to  keep  the  commercial  prosperity  of  the  country  con- 
stantly in  mind,  and  by  doing  so  neither  our  merchants  nor  our 
manufacturers  will  be  found  complaining. 

Sometimes  it  is  only  common  sense  which  is  required  to  be  dis- 
played by  the  politicians,  such  as  avoidance  of  commercial  matters 
as  subjects  for  party  controversies.  Sometimes,  again,  changes  in 
tariff  are  required,  and  any  Government  can  afford  to  do  justice  to 
any  industry  regardless  of  the  consequence.  Instead  of  yielding  to 
clamor  or  being  afraid  of  criticism  from  a  few  weak  kneed  or 
quarrelsome  critics,  let  the  Government  of  the  day  frame  their  tariff 
after  a  careful  inquiry  into  the  circumstances  of  each  case,  and  then 
boldly  take  the  consequences. 

The  present  Government  are  not  being  watched  by  the  mass  of 
the  people  with  a  view  to  seeing  whether  they  are  true  to  free  trade  or 
protection.  The  tariff  legislation  of  this  country  is  necessarily  a 
compromise.  Our  situation  in  these  matters  is  largely  determined 
by  conditions  over  which  we  have  no  control,  such  as  the  tariff  of 
the  United  States.  It  would  be  simple  insanity  to  cut  down  our 
duties  while  the  Americans  are  affording  the  highest  protection  to 
their  industries.  Therefore,  we  would  advise  the  Government  to 
show  a  stiff  backbone  in  all  questions  of  tariff  legislation,  doing 
justice  without  fear  or  favor,  and  putting  up  the  duties  or  cutting 
them  down  with  sole  reference  to  the  necessities  of  each  case,  and 


without  caring  what  theoretical  free  traders  or  theoretical  protec- 
tionists have  to  say.  Both  these  classes  of  people  are  in  the 
minority.  The  great  mass  of  the  business  community  wants  good 
trade,  and  will  try  any  policy  put  forward  by  competent  men  in  an 
intelligent  way.  We  have  no  knowledge  whether  the  woollen 
manufacturers  want  a  change  or  not,  but  if  they  did,  and  could 
show  a  good  case,  we  would  expect  the  Government  to  deal  with 
the  matter  entirely  from  the  standpoint  of  the  general  welfare. 


THE    ANALYSIS    OF    TRADE. 

A  rather  remarkable  statement  was  made  to  The  Review  a  few 
days  ago.  It  relates  to  the  question  of  trade  statistics;  that 
is,  the  amount  of  goods  imported  into  or  exported  from  this  country. 
Complaints  have  several  times  been  made  in  these  columns  of  the 
tardy  appearance  of  these  statistics  at  Ottawa,  where  they  are 
collected  and  added  up.  For  years,  great  delay  has  taken  place  in 
the  publication  of  the  annual  results.  One  Government  has  been 
just  as  slow  as  another,  so  that  there  is  no  political  animus  in  the 
complaint  that  more  promptness  should  be  shown  in  the  giving  of 
the  returns  to  the  public. 

The  gentleman,  who  is  the  informant  of  The  Review,  said  that 
all  Governments  in  this  country  were  accustomed  to  take  their 
leisure  in  publishing  these  annual  returns,  and  were  at  particular 
pains  not  to  have  them  ready  too  long  before  the  meeting  of  Parlia- 
ment in  each  year.  He  said  that  if  the  returns  appeared  promptly, 
business  men,  who  were  not  politicians,  would  mike  a  study  ot  the 
returns  and  often  be  able  to  point  out  errors  in  tariff  policy  or  other 
mistakes  of  Government  which  would  not  be  discovered  by  profes- 
sional politicians,  who  get  hold  of  a  bulky  return  just  before  Parlia- 
ment meets,  and  study  it  more  with  a  view  to  making  out  a  party 
advantage  than  to  consider  commercial  questions  from  a  commercial 
standpoint  alone. 

We  would  be  loath  to  accept  this  explanation  of  the  delay  in 
printing  the  yearly  statements  of  our  trade  and  commerce.  These 
figures  are  of  very  great  importance  when  carefully  analyzed.  But, 
when  they  are  nearly  a  year  old,  miny  people  think  it  waste  of  time 
to  go  into  the  facts  dealing  with  a  period  so  long  past.  The  official 
year  at  Ottawa  closes  on  June  30.  The  annual  figures  ought,  there- 
fore, allowing  a  reasonable  time  for  compilation,  to  be  ready  Sept. 
1.  Here  we  are  at  Nov.  1,  and  the  figures  are  not  ready  yet,  nor 
will  they  be  ready,  so  it  is  said,  until  January.  It  is  no  answer  to  say 
that  one  Government  copies  the  policy  of  its  predecessor  in  this 
matter.  Two  wrongs  do  not  make  a  right,  and  so  far  as  The 
Review  can  do  so,  it  intends  to  keep  this  subject  constantly  before 
the  attention  of  merchants  until  they  realize  how  little  any  Govern- 
ment attends  to  the  interests  of  commerce  when  some  political 
matter  attracts  their  attention. 


A    POCKET   SOUVENIR    FREE. 

An  interesting  little  pocket  souvenir  has  been  got  out  by  John 
Macdonald  &  Co.  for  the  trade.  It  is  a  small  circular  mirror  for 
the  vest  pocket,  mounted  on  celluloid,  and  made  of  a  special  glass 
which  enables  the  whole  countenance  of  the  looker-in  to  be  seen. 
It  is  uselul,  as  well  as  ornamental,  and  those  who  have  not  had 
one  may  get  one  by  dropping  a  post  card  to  the  firm's  Toronto 
warehouse. 
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THE  WORKING  OF  THE  PREFERENTIAL 
TARIFF. 

T]  I  E  article  in  the  last  issue  of  The  Review  on  the  preferential 
tariff  has  drawn  forth  some  comments  in  the  daily  press  on 
both  sides  of  politics.  The  Toronto  Globe  quotes  our  references  to 
the  difficulty  of  finding  any  dry  goods  which  are  not  at  least  one- 
quarter  British,  and  appears  to  think  that  this  difficulty  in  classify- 
ing the  imports  is  inseparable  from  the  very  nature  of  the  preferen- 
tial tariff.  On  the  other  hand,  the  Conservative  newspapers  are 
inclined  to  use  the  article  as  a  means  of  criticizing  the  tariff  policy 
of  the  Laurier  Government. 

No  good  is  to  be  served  by  importing  political  considerations 
into  the  discussion.  It  is  purely  a  trade  question,  and  as  such 
should  be  discussed.  It  is  from  this  standpoint  alone  that  The 
Review  wishes  to  dUcuss  it.  We  have  not  said,  and  do  not  say 
now,  that  the  preferential  tariff  is  going  to  prove  a  detriment  to  the 
trade  of  the  country;  because,  in  the  first  place,  that  remains  to  be 
proved,  and,  in  the  second  place,  the  British  preference  is  so  popu- 
lar in  this  country,  that  we  doubt  if  the  Government  could  abrogate 
it,  even  if  desiring  to  do  so. 

The  chief  point  of  issue  is  this  :  Can  the  Customs  officials 
prevent  undervaluation  (and,  therefore,  gross  injustice  to  the  honest 
importer)  and  other  practices  which  tend  to  demoralize  trade  ?  It 
remains  to  be  seen.  We  have  pointed  out  some  of  the  difficulties, 
and  in  a  few  months  the  Customs  authorities  should  be  able  to  tell 
us  whether  these  difficulties  have  been  overcome  or  not.  The  bulk 
of  the  Spring  importations  of  dry  goods  do  not  come  in  before  the 
end  of  the  year,  and  then  will  be  the  severest  test  of  the  vigilance 
and  capacity  of  dry  goods  appraisers. 

The  preferential  tariff,  it  must  be  remembered,  was  rather  a 
surprise  to  the  country.  It  was  not  expected  to  take  exactly  that 
shape.  The  expectation  was  that  the  duties  would  be  reduced  on 
the  principal  lines  of  British  goods,  thus  giving  Great  Britain  a  real 
advantage  without  specially  preferring  her  before  all  other  countries. 
The  resolution  which  Sir  Louis  Davies  offered  in  Parliament,  in 
1 89 1,  rather  foreshadowed  a  tariff  policy  along  this  line,  namely, 
reduced  duties  on  British  goods.  Applied  to  the  dry  goods  trade, 
this  tariff  would  have  worked  out  somewhat  as  follows  :  As 
British  colored  cottons  are  supreme  in  the  world's  market  they 
would  probably  have  been  put  at  25  per  cent.  They  are  now 
35  per  cent.,  with  a  quarter  off  to  Britain.  Then,  in  woollens, 
as  Britain  is  easily  first  in  blankets,  flannels,  cloths,  doeskins, 
cashmere  tweeds,  coatings,  overcoatings,  etc.,  the  duty  might  have 
been  25  per  cent.  In  all  dress  goods,  in  which  British  manufactures 
do  not  excel,  the  duties  might  have  been  35  per  cent.  Then,  as 
to  silks,  ribbons,  etc.,  which  are  nearly  all  of  continental  manu- 
facture, the  duty  might  have  been  placed  at  35  per  cent,  instead  of  30 
per  cent.,  as  it  now  is,  and  which  is  certainly  a  very  moderate  duty 
for  articles  of  luxury.  Our  imported  cotton  hosiery,  being  mostly 
of  German  make,  would  have  paid  35  per  cent.,  while  woollen 
hosiery,  coming  from  England,  could  have  been  let  off  at  25  per 
per  cent.  And  so  on  through  the  list.  The  effort  being  to  avoid 
a  grave  difficulty  in  administering  the  tariff  on  imports. 


Now,  we  do  not  say  that  such  a  scheme  of  tariff  revision  should 
have  been  adopted  in  preference  to  the  one  now  in  vogue.  Nor  is 
it  likely  that  the  Government,  having  once  tasted  the  fruits  of  their 
bold  move  in  the  praises  bestowed  upon  Canada,  will  abandon  the 
tariff,  but,  it  is  useless  to  deny  the  fact  that  operations  at  the  Customs 
house  during  the  next  few  months  are  going  to  place  very  seriou 
responsibilities  upon  the  officials,  and  entail,  especially  upon  the 
small,  honest  importer,  a  good  deal  of  unfair  competition. 


OUR     BUSINESS    WITH     BRITAIN. 

Every  effort  should  be  made  to  work  up  our  export  business  with 
Great  Britain,  and  if,  as  rumor  says,  Lord  Strathcona  desires  to 
resign  the  High  Commissionership  in  London,  and  that  Sir  Richard 
Cartwnght  will  succeed  him,  the  opportunity  will  be  afforded  for 
inaugurating  an  entirely  new  system  in  the  London  office  of  Canada. 
The  new  Commissioner  should  take  with  him  a  first-class  man  to 
act  as  commercial  agent.  This  official  could  assume  charge  of  the 
whole  of  the  commercial  department  of  the  office,  and,  acting 
under  the  advice  of  the  High  Commissioner,  promote  commercial 
inquiries  and  lend  every  effort  to  expand  Canadian  dealings  with 
Britain.  The  staff,  also,  should  be  Canadians  with  a  personal 
knowledge  of  the  country  from  ocean  to  ocean.  There  are  many 
such  men  in  the  ranks  of  the  merchants  of  this  country,  and,  if  a 
selection  could  be  made,  regardless  of  politics,  a  splendid  staff 
could  be  got  together.  After  all,  why  should  it  not  be  so  ?  Are 
we  asking  anything  so  unreasonable,  in  suggesting  that  the  men  to 
represent  us  in  England  should  have  special  qualifications  regard- 
less of  their  political  faith  ?  Sir  Richard  Cartwright,  of  course, 
is  a  politician  himself,  but  no  one  doubts  his  ability,  energy  and 
integrity.  He  would  make  a  good  impression  in  England,  and,  if 
assisted  by  some  one  who  knows  Canada  well,  has  a  personal 
acquaintance  with  our  commercial  condition,  and  is  full  of  activity, 
much  good  would  result.  We  may  be  impatient  in  this  matter. 
But  we  cannot  see  why  the  Government  should  not  act  promptly 
and  take  advantage  of  the  prominence  Canada  is  now  enjoying  in 
Europe.     Later  it  may  be  too  late. 


RETURNING    GOODS. 

A  statement,  in  our  last  issue,  criticizing  merchants  who  return 
goods  in  careless  ways,  has  caused  some  comment  in  the  trade. 
In  order  to  verify  the  accuracy  of  our  criticism,  some  inquiries  and 
personal  investigations  were  made.  It  appears  that,  instead  of 
being  exaggerated,  our  statement  was  mild.  In  one  instance, 
some  goods  had  been  simply  "thrown  "  into  a  packing  case  and, 
after  going  through  the  tossing  of  a  railway  journey,  reached  the 
warehouse  in  a  condition  fitted  for  the  junk  shop  more  than 
anywhere  else.  Perhaps  the  merchant  who  sent  them 
back  trusted  to  the  storeman  to  have  them  properly  packed. 
He,  and  other  merchants,  who  are  hardly  spoken  of  in 
this  matter,  should  consider  how  they  would  like  it  themselves. 
Good  business,  in  fact,  common  decency,  demands  that  they  should 
treat  others  as  they  desire  to  be  treated.  We  have  an  idea  that 
merchants  do  not  know  of  these  things,  and  that  the  trouble  is  due 
to  some  careless  employe.  In  any  event,  a  remedy  should  be 
applied  promptly. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


•29 


The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  fflacdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 


JSKL 
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NEW  FEATURES  IN  WHOLESALE  TRADE. 

S.  GREENSHIELDS,  SON  &  CO. 

SGREENSHIELDS,  SON  &  CO.  have  on  hand  a  large  line 
.   of  golden  draperies  for  Christmas  trade. 

Among  the  articles  for  Christmas  trade  are  the  following: 
Purses,  hand-painted  opal  goods,  pincushions  and  stamped  goods. 
These  will  make  ready  sellers,  and  merchants  will  do  well  to  order 
an  assortment. 

The  firm  have  a  well  assorted  stock  of  Christmas  neckwear  in 
knots,  derbys,  puffs  and  bows  in  the  newest  designs.  They  have 
also  a  full  range  of  men's  sweaters,  cardigan  jackets,  shirts  and 
drawers  in  fleece-lined,  ribbed,  Shetland  and  natural  wool.  Several 
jobs  in  men's  knitted  top  shirts,  at  popular  prices,  are  offered. 

Special  drives  in  sash  cuitain  nets  ;  exceptional  values  in  floral 
hemp  carpets  ;  full  ranges  of  IiUh  point,  Brussels  net  and  Notting- 
ham curtains. 

An  off  line  of  34  inch  chenille  curtains,  all  colors,  at  a  very 
low  price. 

THE  W.  R.  BROCK  CO.,  LIMITED. 

This  firm  are  clearing,  before  stock-taking,  a  number  of  odd 
lines  of  fancy  dress  goods,  this  season's  ranges,  which  are  broken, 
with  only  a  few  pieces  left  of  each  coloring,  and  which  they  prefer 
to  offer  at  a  low  price.  They  have  adopted  this  plan  for  several 
seasons  with  success.  The  number  of  odd  lines  is  limited,  and 
merchants  desiring  some  should  order  now.  The  same  remarks 
apply  to  a  very  few  ranges  of  fancy  silks,  which  would  be  well 
adapted  to  Christmas  trade. 

In  fancy  black  dress  goods,  the  firm  have  a  few  very  handsome 
high-priced  blister  effects,  at  a  special  price.  In  scarce  cloths  for 
ladies'  costumes,  t^e  firm  have  a  full  range  in  black  and  all  fashion- 
able shades,  including  blues,  which  are  difficult  to  obtain.  Black 
satin,  which  is  scarce,  is  in  stock  for  present  trade,  with  extra 
values  shown. 

The  Brock  Co.  are  showing  for  Spring  a  fine  line  of  fancy  silks 
for  blouse  purposes.  There  is  a  great  range,  to  retail  at  50c,  75c, 
and  $1,  the  fact  that  there  is  a  demand  for  better  stuff  being  kept 
in  view.  Shot  glaces  are  a  special  line.  The  firm  will  again  sell 
their  well  known  black  surah,  P.  330,  and  their  Jubilee  peau  de 
soie,  P.  517,  also.  In  black  taffeta,  the  department  is  very  strong. 
Chiffons  are  good  for  Spring. 

In  moreen  skirtings  for  Spring,  shown  in  mererized  and  satin 
stripes,  both  black  and  colors  and  plain,  special  values  will  be 
offered,  and  the  firm  are  prepared  to  supply  the  manufacturing 
trade.  Some  handsome  Lyons  silks  to  retail  at  75c,  the  pattern  a 
stripe  effect  away  from  the  tartan  are  among  the  present  novelties 
and  are  shown  in  green,  pink  and  brown. 

In  woollens,  five  or  six  lines  of  three-quarter  Canadian  tweeds 
are  being  cleared  at  less  than  mill  prices,  and  cheap  etoffes  are 
being  cleared  at  absolute  mill  cost.  A  line  of  Canadian  beavers, 
in  blacks  and  blues,  at  all  prices,  is  being  offered  for  overcoatings 
and  mantlings.  The  department's  exclusive  brands  of  serge, 
"Tiger"  and  "Terror,"  which  are  stamped  every  two  or  three 
yards,  are  selling  very  well  and  are  good.  All  the  latest  shades  in 
fancy  overcoatings,  rough  curl  effects  and  soft  llama,  are  being 
shown.  There  are  some  special  good  values  in  black  twill  and 
Venetian  worsteds. 

Some  lines  of  carpets  in  hemp,  tapestry  and  brussels,  have 
been  added  to  the  stock,  and  in  draperies  a  clearing  line  of  50- 
inch  coverings  is  being  offered  at  prices  which  ought  to  effect  a 
clearance. 

To  facilitate  stock  taking  in  the  hosiery,  underwear  and  furnish- 
ing department,  odd  lines  and  broken  ranges  have  been  thrown  out 
on  tables  to  be  cleared  out  at  a  price.     Special  values  in   hosiery, 


gloves,  underwear,  and  fancy  goods  are  being  offered  at  prices 
which  enable  merchants  to  compete  at  a  profit  with  the  bargains  of 
department  stores.  The  firm  make  a  point  of  carrying  a  full  range 
of  fancy  knitted  goods,  such  as  knitted  wear,  shawls,  hoods,  toques, 
clouds,  polka  jackets,  cardigans,  with  or  without  sleeves,  cuff,,  etc. 
Among  the  new  goods  for  November  trade  are  several  lines  of 
black  cashmere  hosiery,  bought  before  the  recent  advance  in  price  ;  A 
tartan  and  fancy  ribbons,  hemstitched  and  staple  handkerchiefs 
and  lawns.  The  firm  have  an  immense  stock  of  ladies'  and  misses' 
libbed  underwear,  and  can  execute  orders  promptly  at  nearly  any 
p:ice  desired. 

Among  the  clearing  lines  in  staples  are  some  lots  of  wrapper- 
ettes,  which  have  sold  well  ;  a  line  of  Canadian  tartan  checks, 
dark  and  bright  colorings,  36  inch  cotton  dress  stuff,  at  20  per  cent, 
under  regular  price  ;  three  clearing  lots  of  flannelettes,  a  line  of 
linenettes  in  the  bright  colorings  now  in  demand  for  skirt  linings, 
72  inch  bleached  table  linens,  an  extra  fine  stock  lot  60-inch 
Turkey  and  green,  and  56  inch  Turkey  and  white,  and  a  line  to 
retail  at  25c. 

In  Spring  prints,  the  range  includes  English,  American  and 
Canadian.  A  line  of  36  inch  percales,  bought  low,  will  be  sold 
cheap.  In  the  English  prints,  the  range  has  been  selected  from 
ten  of  the  best  makers.  A  specialty  is  a  32-inch  regatta  cloth,  the 
best  standard  cloth,  to  retail  at  10c,  with  a  good  profit. 

THE  MERCHANTS  DYEING  AND  FINISHING  CO.,  LIMITED. 

Previous  to  stock-taking,  at  the  end  of  November,  this  firm 
offer  Japanese  silks,  as  long  as  the  stock  lasts,  at  the  old  figures. 
They  are  worth  to-day  10  per  cent,  more  in  Japan,  and  the  duty  is 
7 }4  per  cent.  more. 

In  henriettas,  serges,  ribbons  and  other  continental  goods, 
which  have  advanced  5  to  10  per  cent,  in  Europe,  and  with  8# 
per  cent,  more  duty,  they  will  also  be  sold  for  present  delivery  and 
date  at  old  figures.  Also  other  lines  through  the  house  in  the  same 
way. 

S.  F.  McKINNON  &  CO. 

S.  F.  McKinnon  &  Co.  anticipate  a  heavy  November  trade  in 
their  hat  department,  for  which  they  are  prepared.  All  leading 
stjles  and  colors  in  sailors  and  walking  hats  are  to  be  found  in 
their  stock,  and  orders  will  be  promptly  filled. 

The  firm  give  special  attention  to  their  stock  of  dress  shapes  in 
best  qualities  of  fur  felts,  also  white  felts  for  children,  correct  styles, 
nobby  shapes  and  suitable  for  the  best  class  of  trade. 

They  offer  special  inducements  to  clear  odd  lines  in  sailors, 
walking  hats  and  dress  shapes,  all  desirable  goods. 

The  ribbon  trade  is  very  good,  being  largely  used  for  millinery 
purposes,  and  the  narrower  widths  for  dress  trimmings.  S.  F.  Mc- 
Kinnon &  Co.  draw  special  attention  to  this  department,  it  being  one 
cf  their  specialties,  and  claim  to  have  not  only  a  very  large  stock, 
but  every  make,  width  and  shade,  now  in  favor  with  the  trade. 

FINLEY,  SMITH  &  CO. 

Finley,  Smith  &  Co.  have  in  stock  a  fine  range  of  ladies'  man- 
tie  beavers  in  drabs,  greens  and  reds. 

The  firm  are  now  showing  a  grand  range  of  overcoatings  in 
llamas,  vicunas,  beavers,  meltons  and  witneys.  These  goods  are 
being  offered  at  reasonable  prices. 

The  travelers  are  now  on  the  road  with  a  magnificent  range  of 
Spring  samples.  Merchant  tailors  will  do  well  to  see  them  before 
placing  their  orders. 

K.  ISHIKAWA  &  CO. 
K.  Ishikawa  &  Co.,  Toronto,  have  received  a  big  consignment 
of  Christmas  novelties  in  handkerchiefs,  drapes,  and  Windsor  ties. 
Some  of  these  are  entirely  different  irom  anything  yet  shown  in 
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these  goods,  and,  being  thoroughly  up-to-date  in  every  respect, 
should  prove  fast  sellers.  Samples  of  these  goods  will  cheerfully 
be  sent  by  Ishika\va&  Co.,  on  receipt  of  post  card  asking  for  them. 
Mr.  K.  Ishikawa  will  sail  for  Japan  at  the  end  of  November. 
While  there  he  will  carefully  fill  all  orders  he  has  received  from  the 
Canadian  trade,  and  will  manufacture  some  entirely  new  novelties, 
which  will  be  shown  by  the  travellers  of  this  firm  early  in  the 
Spring. 

JOHN  MACDONALD    &  CO. 

John  Macdonald  &  Co.,  in  their  dress  goods  department,  are 
showing  some  beautiful  effects  in  black  mohair  and  wool  dress 
fabrics,  all  new  goods,  odds 
and  ends  picked  up  from 
amongst  the  different  manu- 
facturers, considerably  below 
regular  price. 

New  shipments  hav°  been 
received  of  black  silk  vel- 
vets, to  retail  at  65,  75,85c, 
$1  and  51.25  per  yard. 

In  ladies'  ready  -  made 
skirts,  they  are  showing  two 
or  three  very  special  lines  : 
No.  1948S,  made  of  heavy 
costume  cloth,  navy  and 
black  only,  lined  through- 
out, velveteen  bound  and 
well  made,  to  retail  at  $2  ; 
No.  19581X,  heavy  black 
material,  Vandkye  patlern, 
very  effective,  to  retail  at 
$2.50;  No.  962,  made  of 
black  and  navy  coating 
serge,  special  value,  to  retail 
at  52.75  or  S3. 

In  men's  goods,  a  low 
line  of  knot  ties  and  derbys 
have  been  received  to  be 
sold  cheap.  The  range  of 
kid  gloves  is  complete.  A 
big  line  of  men's  neck 
mufflers  have  been  received, 
and  a  big  stock  of  Swiss  em- 
broidered handkerchiefs, 
from  72 y2c.  to  $4  per  dozen. 
Men's  suspenders  at  52.25 
per  dozen  are  shown,  and 
two  clearing  lines  in  top 
shirts,  to  retail  at  40  and  75c. 
A  clearing  line  of  flesh 
colored,  all  -  wool  ribbed 
underwear,  the  regular  price 
of  which  is  54.50,  is  offered 
at  5390,  and  a  4^-lb.  rib- 
bed wool  sock  is  shown  at  52-25- 

The  silk  department  is  a  vision  of  beauty,  with  an  immense 
range  of  the  finest  goods.  Among  the  new  lines  are  tartan  velvets, 
made  in  the  best  German  styles  ;  a  line  of  silk  with  velvet  stripes 
for  blouse  purposes  ;  a  range  of  brocaded  duchesse  satins  with 
plain  satins  to  match  ;  two-tone  taffetas,  dark  colorings  with  small 
patterns,  and  medium  in  price  ;  and  some  high-class  French 
goods,  black  stripe  with  green  and  white  foundation  and  a  wave 
effect.  These  are  only  a  few  of  a  notable  range,  the  department 
being  recruited  from  the  products  of  four  different  European 
countries  are  showing  always  a  number  of  exclusive  designs. 


LARGER   ORDERS   FOR   GERMAN   HOSIERY,  ETC. 

Bearing  out  what  has  already  been  said  in  these  columns 
regarding  Canadian  purchases  of  German  dry  goods,  we  learn  from 
Canadian  buyers,  who  have  lately  visited  Germany,  that  no  falling- 
off  in  trade  is  expected  or  observed.  In  fact,  if  our  reports  are 
well  founded,  and  we  see  no  reason  to  doubt  them,  the  orders  from 
Canada  are  larger  than  last  year  in  such  lines  as  hosiery,  fabric 
gloves,  etc.  This  is  explained  by  the  fact  that  in  this  market,  last 
season,  there  was  a  scarcity  in  some  lines  of  these  goods.  Cana- 
dian importers  have  determined  not  to  be  caught  in  this  way  again 
and  have  ordered  rather  more  freely  than  before.  These  particular 
German  goods  are  wanted  here  and  no  substitutes  that  sell  so   well 

can  readily  take  their  place, 
consequently  they  will  con- 
tinue to  be  bought.  Of 
course,  in  lines  where  British 
manufacturers  can  furnish 
competition,  the  orders  will 
go  to  England,  but  this  is 
not  expected  in  the  goods 
we  have  mentioned.  The 
duty  is  certainly  higher  on 
German  goods,  but  not  high 
enough  to  exclude.  Whether 
the  Canadian  consumer  or 
the  German  manufacturer 
will  pay  the  increased  duty 
we  do  not  know.  That  is  a 
vexed  question — as  to  who 
pays  the  duty.  Circum- 
stances usually  determine 
that.  Sometimes  the  foreign 
merchant  pays  it  ;  some- 
times the  domestic  importer  ; 
sometimes  both  divide  it 
between  them.  In  great 
measure  the  circumstances 
of  each  transaction  govern 
the  payment  of  the  duty. 


The  above  cut  of  the  representative  of  Gold  Medal  dress  goods,  Seabelle  serges  and  Crum's 
prints  is  one  of  the  best  advance  cards  from  a  traveler  to  his  customers  that  The  Review  has 
seen.  The  gentleman  in  the  cut  represents  one  of  the  livest  wholesale  dry  goods  firms  in 
Canada.  He  looks  as  if  he  had  thorough  confidence  in  the  goods  he  is  showing,  and,  from  the 
pleased  expression  of  his  features,  must  be  booking  some  good  orders. 


POINTERS. 

A.  W.  Cressman,  Peter- 
boro' ,  has  had  printed  a  neat 
card  for  his  employes,  and 
a  copy  of  which  has  reached 
The  Review,  containing 
"Pointers  for  Success." 
They  are  well  worth  repeat- 
ing here : 

1.  Never  misrepresent 
your  goods.  2.  Politeness 
and  attention  are  inexpen- 
sive— Give  them  freely  to 
your  customers.  3.  The 
leakage  in  a  dry  goods  business  is  careless  measuring — a 
4.   Handle  each  article  as  you  enter  it  on  your 


largest 

yard  is  36  inches. 

bill — this  will  save  errors.     5.   Don't  forget  (in  a  polite  manner)  to 

introduce  goods — and  invite  your  customers  to  call  again.    6.   Much 

of  a  firm's  success  depends  on  the  individual  efforts  and  courtesy 

of  its  employes. 

W.  W.  Wilkinson  &  Co.,  Gait,  have  decided  to  add  to  their 
present  store  the  one  adjoining,  thus  providing  one  of  the  largest, 
most  commodious,  and  complete  establishments  to  be  found  in 
Ontaiio. 
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ABOUT  ADVERTISING. 

From    The    Woodstock    Senlinel-Review. 

THIS  is  the  time  of  the  year  when  business  men  are  talking  a 
good  deal  about  advertising  and  advertisements.  It  is  a  big 
subject  ;  and  a  good  many  sensible  things  have  been  said  on  it,  by 
experts  and  specialist  writers,  during  the  past  year  or  two,  in  these 
columns  Woodstock  business  men  are  good  advertisers  as  a  class. 
They  understand  their  business.  They  know  that  there  is  not 
much  sentiment  about  advertising. 

Good  advertisers  don't  advertise  for  sentiment,  any  more  than  a 
man  works  sixteen  hours  a  day  for  his  health.  They  advertise  for 
business.  They  advertise  among  those  whom  they  are  likely  to  do 
business  with.  They  advertise  in  mediums  that  circulate  among 
those  whom  they  want  to  do  business  with.  They  don't  advertise 
where  there  there  is  no  business  to  be  done.  When  a  man  spends 
his  money  in  advertising  he  wants  to  get  it  back,  and  more,  too, 
if  he  is  sensible.  A  man  is  foolish  to  spend  money  in  advertising 
if  he  is  not  likely  to  get  it  back.  A  sensible  man  may  make  a 
mistake  and  not  get  his  money  back  ;  but  a  sensible  man  won't 
keep  on  making  mistakes.  He  will  look  for  the  right  advertising 
medium,  and  stick  to  it  if  he  finds  it  pays. 

The  basis  of  advertising  or  advertising  rates  is  circulation. 
Advertising  rates  and  advertising  profits  depend  on  circulation. 
And  there  are  both  character  and  numbers  in  circulation.  Good 
advertisers  ask  not  only  what  the  volume  of  a  newspaper's  circula- 
tion is,  but  its  character  ;  not  only  how  many  people,  but  what 
kind  of  people  read  a  newspaper.  They  want  to  know  how  many 
people  they  can  get  at  through  a  newspaper,  what  the  newspaper 
is  thought  of  by  the  people  who  read  it,  and  whether  the  people 
who  read  it  are  the  sort  of  people  to  do  business  with. 

Some  people  who  don't  know  much  about  advertising  in  a 
modern,  up  to-date  sense  sometimes  think  that  cheapness  is  the 
chief  consideration  in  advertising.  Goad  advertisers  don't  look 
for  cheapness.  Thev  look  away  from  it.  They  mistrust  every 
advertising  medium  that  is  "cheap."  With  a  good  advertiser,  to 
be  cheap  is  to  be  worthless.  They  know  that  it  costs  money  to 
build  up  a  newspaper,  it  costs  money  to  run  a  good  one,  it  costs 
money  to  get  circulation  and  to  hold  it  ;  and  time,  energy,  ability 
and  money  can't  be  sold  cheap,  much  less  be  given  away.  Nine 
hundred  and  ninety-nine  out  of  every  1,000  good  advertisers  in  the 
would  have  found  that  high-priced  advertising  pays  best,  that 
so  called  "cheap"  advertising  never  pays  at  all.  A  fair  and 
reasonable  rate,  though  apparently  high,  in  a  good  newspaper  is 
very  much  cheaper — that  is,  it  is  more  profitable — than  so-called 
cheap  advertising  in  inferior  papers — that  is,  in  papers  of  inferior 
standing  and  influence  and  circulation. 

Some  people  who  have  not  thought  it  out  think  that  competition 
from  a  new  paper  will  make  advertising  cheap.  In  ninety-nine 
cases  out  of  a  hundred,  in  this  and  every  other  country,  it  has  made 
advertising  dearer  and  more  difficult.  It  has  added  a  new  burden 
to  business  men,  to  whom  every  newcomer  professes  to  offer  the 
blessing  of  competition  and  cheap  advertising  space.  Competition 
between  two  shops  might  reduce  the  price  of  sugar  if  it  had  been 
sold  dear  by  a  single  shop  before  ;  but  competition,  so-called,  by 
the  multiplication  of  newspapers,  can  never  do  such  a  thing.  Quite 
the  reverse.  The  obvious  reason  is  that  an  old  and  largely 
circulated  newspaper  has  something  to  sell  which  another  one 
hasn't  got  and  can't  get.  It  is  its  circulation.  Its  circulation  is  its 
own.  It  can't  be  got — that  is,  it  can't  be  duplicated — by  another 
paper.  Another  paper  may  get  some  circulation  of  its  own,  but  it 
will  be  a  different  circulation  ;  and  a  newly  got  circulation  is  always 
inferior  in  character  and  advertising  valus  to  an  old. 

Advertising  rates,  as  we  have  said,  are  based  on   circulation. 


They  relate  to  the  value  of  what  is  given  for  the  money  which  the 
advertiser  invests.  A  paper  with  1,000  of  a  circulation  would, 
consequently,  be  a  very  dear  advertising  medium  if  it  got  one  half 
the  rates  of  another  paper  with,  say,  5,000  of  a  circulation. 

Nothing  in  the  world  is  more  tenacious  than  newspaper  circu- 
lation. An  old  paper  seldom  loses  its  circulation  through  compe- 
tition. If  others  get  circulation,  it  is  usually  not  at  the  expense  of 
an  old  newspaper,  but  at  the  expense  of  the  reading  public.  If  they 
get  business,  it  is  not  at  the  expense  of  old  established  papers'  rates, 
but  at  the  expense  of  business  men  who  pay  twice,  or  something 
like  it,  for  the  same  thing,  that  is,  for  the  same  or  almost  the  same 
circulation. 

At  this  season  of  the  year  advertisers  should  ask  themselves 
what  they  want,  who  they  want  to  reach,  through  what  medium  they 
can  best  reach  the  people  they  want  to  deal  with,  where  people  are 
in  the  habit  of  looking  for  advertisements,  how  they  regard  the 
paper  in  which  these  advertisements  appear,  are  the  rates  reason- 
able, will  they  yield  a  return  from  the  money  paid,  will  it  pay  to 
change,  will  it  pay  to  experiment,  will  it  pay  to  spend  money  on  a 
novelty  in  sentiment,  or  in  any  other  way,  except  on  strict  business 
principles.  In  a  word,  when  a  man  intends  to  spend  money  in 
advertising  he  should  see  to  it  that  he  invests  it  where  he  will  get 
his  own  back  and  with  interest.  Advertisers  who  think  for  them- 
selves, who  have  studied  advertising  up-to-date,  will  not  throw  away 
money  on  so-called  cheap  advertising — which  is  usually  a  poor,  that 
is,  a  worthless  investment.  We  believe,  after  a  close  study  of 
many  years,  that  advertising  pays.  It  pays  better  than  any  other 
form  of  legitimate  investment.  But  "cheap"  advertising  never 
pays,  as  every  live  business  man  knows. 


OLD    STYLES     REAPPEAR     IN     PARIS. 

All  the  old  styles  are  coming  up  again,  from  the  polonaise  in 
blue  velvet  of  Mme.  du  Barry,  trimmed  with  zibeline,  to  the  Greek 
tumqueof  Mme.  Tallien,  and  the  pelisse  in  blue  fox  of  the  Princess 
Borghese. 

It  is  well  known  that  the  French  are  always  frantic  on  the  sub- 
ject of  furs,  and  there  is  no  country  where  less  imitation  fur  is  worn, 
as  those  who  cannot  afford  to  have  it  real,  prefer  to  go  without.  Of 
course,  no  one  can  vie  with  the  Russians  in  this  respect.  It  is  said 
that  the  Empress  mere  has  a  pelisse  of  zibeline  tails  worth  over  300,- 
000  frs.  Alexandre  sent  three  wonderful  skins  of  the  black  fox  to 
Napoleon,  who  gave  one  to  Desire  Clary,  the  future  Queen  of 
Sweden. 

It  must  also  be  remembered  that  the  women  of  the  first  empire 
felt  chilly  under  their  light  costumes,  which  were  really  nothing  but 
fourreaux  of  satin  and  lace.  The  Queen  Hortense  loved  to  bury 
herself  in  zibeline.  Under  Louis  Philippe,  the  talmas  then  fashion- 
able were  very  simple,  but  how  rich  in  fur  ! 


REGRET    EXPRESSED     IN     MANCHESTER. 

In  Manchester  the  news  of  the  sad  drowning  of  Mr.  Blackey  in 
the  shipwreck  of  the  "  Mohegan,"  has  been  received  with  real 
regret.  He  was  a  frequent  visito*- to  the  markets,  and  a  short  time 
before  he  sailed  was  the  centre  of  a  happy  group  of  friends  at  a 
dinner  in  Manchester.  It  is  said  that  he  had  previous  experiences 
of  dangers  at  sea,  being  a  passenger  on  the  ill-fated  "Oregon," 
which  sank  in  sight  of  New  York  harbor  several  years  ago  (but 
without  loss  of  life),  and  was  also  on  board  the  City  of  Paris  when 
that  vessel  met  with  an  accident.  The  remains  were  brought  to 
Toronto,  where  the  funeral  took  place  on  Tuesday,  Nov.  1,  as 
The  Review  was  going  to  press. 
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THE  GAULT  BROS.  CO'Y,  uw 

MONTREAL 

Dress  Goods  Dept. 

Job  Clearing  Lines 


During  this  month  we  are  offering  to  the  trade  several 
lines  of  Dress  Goods  at  special  job  prices,  to  make  room 
for  our  New  Spring  Purchases. 

Black     Goods. 

This  Department  is  well  assorted  in  both  Fancy  and  Plain  Goods, 
having  just  received  a  few  cases  of  the  latest  designs  in  Blobs   and    Blysters. 

Prints. 

A  few  cases  of  2nds  to  be  cleared  out  before  stock-taking. 

Linens. 

Full  lines  of  Tablings,  Towelings,   Napkins,   Dowlas,  etc. 

Velveteens. 

All  prices  in  Black,  and  several  special  lines  of  colours  in  new  shades. 

P. S. —Don't  place  your  Spring  Order  before  seeing  our 
range,  which  comprises  all  the  latest  novelties  and  a 
few   special   drives. 
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THE   BENEVOLENT   BROKER. 
An   Cpiaoda  in    Business  Life. 

A  BROKER,  whose  office  is  on  the  ground  floor  of  a  building 
in  LaSalle  street,  relates  that  he  was  titling  at  his  desk  the 
other  day  writing  a  letter  to  a  customer,  explaining  to  him  that  his 
margins  had  been  exhausted,  when  he  was  aware  of  that  peculiar 
sensation  that  tells  a  man  that  he  is  not  alone  in  the  room.  The 
sound  of  a  slight  cough  assisted  the  sensation  to  some  extent. 

The  broker  looked  around.  Sure  enough,  he  was  not  alone. 
A  little  girl,  certainly  not  more  than  ten  jears  old,  stood  in  the 
middle  of  the  room  holding  a  well-conditioned  pug  dog  in  her 
arms. 

She  was  an  interesting-looking  child,  with  flaxen  hair,  which 
was  braided  in  two  tails  and  tied  with  blue  ribbon,  and  big  blue 
eyes,  which  regarded  the  broker  with  an  expression  of  blended 
timidity  and  resolution.  Her  dress  was  poor,  patched  and  darned, 
the  broker  noticed,  in  two  or  three  places,  but  scrupulously  clean 
and  neatly  arranged.      It  bespoke  the  care  ot  a  loving  mother. 

"Well?"  said  the  broker,  looking  benevolently  at  the  little 
girl  over  his  eyeglasses. 

"  If  you  please  sir,"  she  began,  with  a  voice  that  quavered 
rather  pitifully,  "  if  you  please  would  you — would  you  like  to  buy 
a  dog  ?  ' ' 

"  A  dog  !  Why,  goodness  me,  no,"  said  the  broker.  "  What 
would  I  want  with  a  dog  ?" 

"  He's — he's  an  awful  nice  dog,"  persisted  the  little  girl.  Then, 
gaining  courage  as  she  saw  the  interested  look  in  the  broker's  face, 
she  v\ent  on  :  "  He  will  beg  when  )ou  tell  him  to  and  play  dead 
and  bark  once  for  'yes  '  and  twice  for  'no'  and  do  all  kinds  of 
tricks.  He's  an  awful  nice  dog.  'I've  had  him  ever  since  he  was 
a  weenty  little  bit  of  a  puppy." 

"  Well,  well  !  "  exclaimed  the  broker,  "  you  don't  mean  to  say 
he  does  all  that  ?     Why  do  you  want  to  sell  him  ?" 

The  little  girl  looked  down  and  dug  the  toe  of  her  well-worn 
shoe  into  the  carpet  in  a  hesitating  sort  of  a  way.  "  My  papa 
hasn't  got  any  work  to  do  any  more  and  he  can't  get  any  money 
to  bring  home  to  mamma.  Mamma  told  me  not  to  tell  anybody, 
though.  There  was  a  little  boy  told  me  Dewey  would  bring  $2 
easy  and — and  I  thought  I  would  sell  him  and  give  my  money  to 
papa." 

The  broker  rubbed  his  nose  so  hard  that  his  eyes  watered.  "So 
the  dog's  name's  Dewey?"  he  said.  "  What's  your  name,  little 
girl?" 

"  I  don't  think  mamma  would  like  me  to  tell  you,"  said  the 
dog's  mistress.      "  Don't  you  want  to  buy  him,  please  ?" 

The  broker  fished  his  waistcoat  pocket,  and  pulled  out  a 
crumpled  $2  bill,  which  he  held  out  to  his  visitor.  "Here  you 
are,"  he  said.      "  Here's  your  $2." 

With  a  serious  face  the  little  girl  advanced  and  laid  the  pug  dog 
on  the  desk,  where  he  sat  up  like  an  enlarged  paper  weight.  Then 
she  threw  her  arms  around  his  neck  and  kissed  him  lovingly  on  his 
wrinkled  black  muzzle.  "Good  bye,  Dewey,"  she  cried,  and  taking 
the  bill  said,  "  Thank  you,  sir,"  very  soberly,  and  started  for  the 
door. 

Before  she  reached  it  the  broker  called  her  back.  "  Here,  take 
your  dog  along  with  you,"  he  said  ;  "I  haven't  got  a  good  place 
to  keep  a  dog.  You  keep  the  $2,  little  girl,  and  come  in  and  see 
me  some  time  when  you're  passing,  and  tell  me  how  he's  getting 
along. 

The  child  ran  back  and  snatched  up  the  dog  and  hugged  it  to 
her,  her  big  blue  eyes  dancing  with  delight.  "  Oh  goody  !  "  she 
said.     "  I  don't  have  to  sell  you." 

When  she  had  gone   the   broker  sighed  and  returned  to  his 


letters.  The  child's  happy  face  was  a  pleasant  memory  to  him  all 
that  day. 

The  day  following,  as  he  was  Lining  on  a  high  stool  in  a 
restaurant,  absorbing  a  custard  pie  and  iced  milk,  a  fellow  broker, 
whose  office  is  near  his,  came  in  and  took  a  seat  beside  him.  They 
talked  stocks  for  the  space  of  a  doughnut  or  two,  and  then  the  new- 
comer said  :  1 

"There  was  a  pathetic  little  incident  occurred  in  my  place 
to  day.  A  little  girl  —one  of  the  pretties',  little  girls  you  ever  saw — 
came  in  and  wanted  to  sell  me  her  pet  pug  dog  to  help  her  lather, 
who  was  sick  and  out  of  work.  By  ginger  !  it  knocked  me  clean 
out,  as  tough  as  I  am.  I  gave  her  the  $1  she  wanted  and  told  her 
to  keep  her  dog.  and  she  was  tickled  to  death.  It's  the  first  good 
action  I've  done  in  20  years — that's  why  I  mention  it." 

"  We  swore  then  and  there,"  said  the  first  broker,  "  that  we 
would  neither  of  us.  under  any  circumstances,  be  guilty  of  a  good 
action  again." — Chicago  Record. 


FIRM     CHANGES. 

Campbell  &  Downey,  merchant  tailors,  of  Perth,  have  dissolved 
partnership,  Mr.  Downey  retiring.  It  is  the  intention  of  the  retir- 
ing member  to  spend  a  term  in  the  New  York  cutting  school  to  fit 
himself  in  his  line  of  business.  M  r.  W.  Charles  Elliott  has  become 
associated  with  the  business,  and  the  new  firm  will  be  known  as 
Campbell  &  Elliott. 

The  firm  of  Smith  &  Ferguson,  Moosomin,  N.W.T.,  have  been 
dissolved  and  Mr.  Ferguson  is  retiring  from  the  business.  The 
books  have  been  handed  to  Mr.  Robert  Millar,  who  will  collect  all 
moneys  and  pay  all  debts. 


IDEAS  OF  A  LIVE   MERCHANT. 

B.  J.  Cough,  clothier,  of  Lindsay,  is  making  it  easy  for  people 
living  at  a  distance  to  reach  his  establishment.  Some  time  ago  he 
offered  to  pay  the  one-way  railway  fare  of  parties  living  within  50 
miles  of  Lindsay  who  purchased  goods  to  the  value  of  $20  at  his 
store,  and  lately  he  turned  his  attention  to  the  needs  of  those  who 
elect  to  drive  to  town.  For  their  especial  benefit  he  had  close  upon 
150  neatly  painted  and  lettered  mile  posts  erected  on  the  main 
roads  leading  to  Lindsay,  at  a  cost  of  about  $200,  and  they  are 
proving  a  very  great  convenience  in  many  ways,  besides  indicating 
the  road  to  his  establishment. 


HONOR    TO    LORD  MASHAM. 

The  freedom  of  the  city  of  Bradford  was  presented  to  Lord 
Masham,  the  head  of  the  great  Lister  silk  mills,  on  Monday,  Oct. 
22.  In  paying  this  tribute  to  His  Lordship,  mention  was  made  at 
the  meeting  of  the  city  corporation  of  his  inventive  genius,  his  build- 
ing up  of  the  great  silk  industry  at  Manningham,  and  his  recent 
presentation  of  an  art  gallery  to  Bradford,  to  cost  .£40,000. 

In  replying,  Lord  Masham  acknowledged  the  many  honors 
which  had  been  conferred  upon  him  by  the  people  and  the  Crown. 
Many  of  these  had,  doubtless,  been  conferred  with  reference  to  his 
services  as  an  inventor,  and  he  promised  when  the  Cartwright 
Memorial  Gallery  (his  present  to  Bradford)  was  opened  he  would 
have  something  to  say  of  his  own  career  and  experience  as  an 
inventor  and  silk  manufacturer.  Whileat  his  age  hecould  only  do 
arm-chair  work,  he  could  direct  good  work,  if  not  by  his  voice,  by 
his  pen,  and  his  pen  was  still,  as  they  knew,  often  employed  on  the 
subject  of  fair  trade. 

Lord  Masham  is  one  of  the  foremost  Englishmen  of  his  time, 
and  his  successful  career,  wise  commercial  counsel  and  munificence 
have  been  fitly  honored  by  Bradford. 
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Kid  Gloves 

IN  STOCK 


and  to  arrive    1st  DEC,  for 

Christmas  Trade. 


NEW  BLUES 
MYRTLES 
OX  BLOODS 


Several  ranges  of 
assorted  packages 


ROYAL  PURPLE 
BEAVERS 
TANS,  Etc.,  Etc. 


2  clasp,  fancy  backs 
$9.00,   $9  50,   $1150 

eugene  JAMMET'S™, 


CH 

Gloves. 


i4W%%'i%«iV 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 


MONTREAL. 


FALL  and  WINLER 1898 


A.  A.  Allan  &  Co. 


LADIES'  AND  GENTS' 


Fine  Furs 


Buyers    in    search,    of 

FINE  FUR  NOVELTIES 

are  invited  to   inspect  our  attractive  collection  of  Fur  Jackets, 
Capes  and  Fur  Neckwear  made  in  all  fashionable  furs. 


WE    MANUFACTURE   ALL    OUR 
GOODS. 


We   lead   in   styles. 
Assortment  large. 
Values  right. 


Tt  may  Interest  VOU  to  Know 


that   we  are  showing  for  the  spring  trade   the  finest 

line  of  samples  of  Felt  Hats,  Cloth  Caps, 

and   Straw  Goods   ever    submitted   by  us   for 
your  inspection. 

Our  representative  will  call  on  you  in  due  course, 
and  we  will  be  pleased  to  receive  your  valued  orders. 


JAHES  CORISTINE  &  CO. 

HAT,  CAP,  AND  FUR  MANUFACTURERS 

469  to  477  St.  Paul  Street,  -  * MONTREAL 
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HOW   GERMANS   PUSH   THEIR  TRADE. 

ONE  of  the  principal  lessons  learned  by  the  German  exporter 
of  today  is  that  of  adaptation,  viz.,  the  necessity  of  adapting 
the  goods  he  wishes  to  sell  to  the  needs,  tastes,  and  climatic  or 
other  home  conditions  of  the  customer,  says  a  Berlin  correspondent. 
Fate  has  been  kind  to  the  German  exporter  in  oneway,  namely,  in 
having  such  a  convenient  point  of  egress  and  ingress  as  Hamburg. 
That  ancient  sea  going  and  sea-trading  city  plays  a  most  important 
part  in  German  exports.  It  was  not,  however,  until  Hamburg, 
still  a  free  and  republican  city,  with  her  own  sovereignty,  at  the 
time  of  the  foundation  of  the  empire,  voluntarily  yielded  up  a  part 
of  her  ancieut  privileges  (at  the  mild  but  persistent  urging  of  Bis- 
marck), that  this  old  emporium  of  sea  trade  took  the  phenomenal 
rise  which  now  amazes  the  world.  And  one  of  the  chief  secrets  of 
Hamburg's  wealth  is  the  broker  and  commission  merchant.  To 
avoid  the  long  delays  before  payment,  which  are  necesssary 
when  dealing  with  South  American,  Oriental,  and  far 
Asiatic  customers,  the  German  inland  producer  sells,  in 
many  cases,  to  the  Hamburg  middleman,  contenting  himself  with  a 
small  but  sure  profit,  and  leaving  it  to  the  shrewd  and  experienced 
Hamburger  to  get  his  money,  with  interest,  back  from  the  far-away 
purchaser.  Another  Hamburg  specialty  is  the  export  agent.  This 
man  has  a  whole  building  full  of  samples  and  models  of  the  goods 
confided  to  him.  The  foreign  merchant  anxious  to  buy  on  coming 
to  Hamburg  approaches  the  middleman,  and  he,  in  turn,  introduces 
him  to  the  export  agent,  who  shows  him  a  complete  collection  of 
everything,  and  thus  enables  him  to  buy  much  more  understand- 
ing^. These  agents,  too,  render  themselves  useful  to  the  firms 
that  employ  them  in  other  ways,  by  furnishing  all  sorts  of  informa- 
tion and  hints. 

Still  another  factor  of  importance  in  German  export  trade  of 
to-day  is  the  "  Export- Address  Book."  That  contains  a  wealth 
of  information,  such  as  the  financial  trustworthiness  of  transmarine 
houses,  national,  provincial  and  local  idiosyncrasies  and  notions, 
and  advice  of  every  description. 

Glancing  through  this  odd  book  one  may  notice  many  things, 
which  the  cautious  German  trader  is  not  slow  to  take  advan- 
tage of.  Here,  for  instance,  is  one  of  these  hints  :  The  success  of 
goods  sent  to  China  depends  in  large  part  on  their  "lucky"  or 
"unlucky  "  colors.  Black  and  green  must  be  avoided,  as  being 
decidedly  "  unlucky"  in  the  eyes  of  a  Chinese.  An  English  mer- 
chant sent  a  large  quantity  of  excellent  needles  to  China,  cheap, 
too.  He  lost  money  on  them,  the  reason  being  that  he  had  them 
wrapped  in  black  paper.  His  German  competitor,  on  the  other 
hand,  made  a  lot  of  money,  because  he  had  chosen  a  "  lucky  "  tint 
for  his  wrappings,  viz.,  scarlet.  As  to  the  American  "peculiarities," 
I  find  these  two  hints  :  To  write  everything  with  the  typewriter 
when  intended  for  American  eyes.  Next,  the  exporter  is  advised 
to  "blow  his  own  horn"  with  a  vengeance  when  dealing  with 
Americans,  and  it  is  explained  that  unless  this  is  done,  the  Ameri- 
can customer  will  deem  the  goods  inferior.  Another  hint  touches 
the  make-up  and  the  packing  of  the  goods,  and  that,  too,  is  styled  a 
matter  of  grave  moment. 

Another  practice  which  is  strongly  uged  in  this  book,  and 
which,  I  am  told,  is  very  generally  adopted  by  the  agents  of  the 
export  societies,  is  to  keep  their  employers  frequently  and  promptly 
informed,  if  need  be,  by  wire,  as  to  shifting  tastes  and  sudden  de- 
mands for  new  goods  on  the  part  of  customers  abroad.  Events  in 
the  political,  social,  artistic  life  of  each  foreign  nation  are  keenly 
watched  on  the  spot,  and  new  "heroes"  and  "  heroines"  are 
quickly  utilized  in  German  factories  after  their  photographs  have 
been  transmitted  to  the  home  firm.  Thus,  it  happens,  for  instance, 
that  German  fancy  goods  in  leather,  metal,  or  pasteboard,  as  well 
as  export  china,  etc.,  show  the  portraits,  more  or  less  well  executed, 


of  men  like  Dewey,  Sampson,  Hobson,  Schley,  Merritt,  Miles, 
etc.,  in  foreign  markets  before  the  home  manufacturers  have 
been  able  to  turn  them  out.  The  promptness  of  ser- 
vice of  these  German  agents  agents  abroad  often  enables  their 
employers  in  Germany  to  be  first  in  the  field,  even  in  such 
out  of  the  way  places  as  Uruguay,  Venezuela  or  West  Africa,  and 
some  instances  have  been  told  me  where  the  German  dealer  ha^ 
sent  "notions"  of  every  kind  to  some  South  American  capital, 
with  the  faithful  likeness  of  the  latest  popular  idol,  a  newly  elected 
president  or  a  new  prima  donna  in  the  first  days  of  their  fame. 

The  export  societies  and  the  single  agents  must  work  hand  in  hand 
in  order  to  compete  successfully  with  the  world.  But  there  is  yet 
another  valid  reason  for  the  phenomenal  rise  of  Germany  in  the  com- 
mercial line,  and  that  is  the  excellent  technical  training  which  the 
young  men  intended  for  trade  receive.  Many  of  the  agents  abroad 
speak  five  or  six  languages  with  ease  and  tolerable  correctness.  In 
that  respect,  though,  Germany  is  merely  following  old  lines.  It  was 
said  that  the  victories  of  1866  and  1870  were  the  fruit  of  the 
German  schoolmaster,  and  to  a  certain  extent  that  saying  is  true. 
The  trained  intelligence  which  the  young  German  clerk  or  salesman 
brings  into  his  relatively  humble  sphere  of  life  stands  him  in  good 
stead  in  many  cases. 


HALIFAX     FIRMS     RETIRING. 

It  is  announced  from  Halifax  that  two  leading  wholesale  dry 
goods  firms  may  retire  at  the  end  of  the  year.  These  are  Murdochs' 
Nephews  and  Kenny  &  Co.  Says  The  Halifax  Herald:  "The 
loss  to  Halifax  by  the  retirement  of  such  firms  as  these  is  very 
serious.  For  one  thing,  the  city  receives  in  taxes  some  $4,000  a 
year  on  the  stock  and  buildings  owned  by  the  proprietors  of  Mur- 
dochs' Nephews'  business.  There  are  probably  20  employes  in 
that  establishment.  It  is  60  or  70  years  since  the  firm  of  T.  &  E. 
Kenny  was  established  in  this  city,  and  a  great  deal  of  wealth  was 
created  by  it.  Its  prosperity  was  wonderful,  and  the  firm  name 
became  a  household  word.  Some  years  ago  this  was  changed  to 
Kenny  &  Co.,  T.  E.  Kenny  retiring,  the  firm  then  consisting  of  E. 
G.  Kenny,  James  Heenan  and  Mr.  Woodill.  The  Herald,  on  the 
occasion  of  the  death  of  William  Miller,  which  is  the  cause  of  the 
present  situation,  gave  a  history  of  the  firm  of  Murdochs'  Nephews. 
It  is  said  that  there  are  only  two  dry  goods  houses  in  Canada  with 
more  capital  at  their  back  than  have  had  Murdochs'  Nephews,  and, 
like  Kenny  &  Co.,  it  has  been  a  money-maker.  If  it  be  true  that 
these  firms  are  retiring  from  business,  it  will  leave  three  splendid 
dry  goods  warehouses  idle  in  the  city,  the  other  being  that  of  Burns 
&  Murray,  opposite  the  post  office." 


A    HEALTHY    TRADE     MOVEMENT. 

It  is  most  gratilying  to  note  the  growth  of  the  cash  system  in 
Brockville,  says  The  Brockville  Times.  Within  the  past  few  days 
our  readers  will  have  noted  that  several  of  the  leading  merchants 
have  publicly  announced  their  adoption  of  the  cash  system.  The 
cash  era  is  approaching  rapidly,  hastened  by  the  terrible 
competition  in  all  lines  of  business.  This  keen  competition?' 
compels  selling  at  small  profits,  profits  so  small  that 
they  will  not  permit  of  losses.  Merchants  cannot  afford 
to  incur  bad  debts,  and  as  bad  debts  are  impossible  under 
the  cash  system  the  cash  system  is  bound  to  grow.  The  cash 
system  discourages  extravagance  and  living  beyond  one's  means, 
and  is,  therefore,  to  be  particularly  commended.  The  credit  system 
is  responsible  largely  for  the  existence  ot  the  big  departmental  stores, 
which  sell  cheap  for  cash,  and  make  no  bad  debts.  The  widespread 
introduction  of  the  cash  system  is  the  most  effective  method  of 
counteracting  the  effects  of  these  departmental  stores.  Everyone 
should  support  the  local  cash  system  methods. 
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Our  stock  for  «$  <£  «£ 


is  now  complete.     We  are  showing  a  larger  assort- 
ment than  ever  of 


Woollens 


and 


Tailors'  Trimmings 


John  Fisher,  Son  &  Co. 


THIS  SPACE  BELONGS  TO 


•38 — •— -«e> 


Ballingall, 
Copeman  &  Co. 


PARIS,  ONT. 


l/VWWWWWWVWVW" 


442  and  444  St.  James  Street 


QUEBEC  OFFICE— 101  and  103  St    Peter  Street. 


TIONTREAL 


Makers  of  a  Special  Brace  that,  for 
comfort  and  ease,  cannot  be  surpassed. 
The  price  suits  every  pocket.  No 
round  shoulders  or  binding  feeling 
when  they  are  worn. 

WRITE  FOR  PARTICULARS,  PRICES,  ETC. 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples  for  SPRING  TRADE,    1899,  now  ready. 


imited 


FLANNELETTES 


Stripes  and  Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Courtenay  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents    ... 

J.  SPROUL  SMITH,  39^  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


HILLS 


(NE 
(ST. 


NEW  BRUNSWICK  COTTON  MILLS 
JOHN  COTTON  MILLS 


ST.  JOHN,  N.B. 
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*        men's  furnishings. 
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THE   NECKWEAR  TRADE. 

JUDGING  by  all  reports,  the  neckwear  trade  is  active,  and  the 
prosperity  of  the  country  is  showing  itself  in  large  orders  to  the 
manufacturers  and  good  business  by  the  principal  dealers.  The 
puff  shape  is  now  in  favor  on  all  sides  as  the  fashionable  thing  in 
neckwear.  The  Mogadore  stripes,  the  warm,  brilliant  colors  of 
which  are  exactly  in  line  with  prevailing  taste,  promise  to  be  suc- 
cessful, especially  with  city  customers,  and  The  Review  has  noticed 
several  on  well-dressed  young  men  who  make  a  point  of  wearing 
what  is  new.  Black  and  white  checks,  navy  and  white  checks  and 
stripes,  bottle  green  and  white  stripes,  and  decided  effects  in  two 
colors,  are  all  much  in  vogue  at  the  present  time. 

For  Christmas,  a  line  of  multi-color  bright  brocades,  almost 
startling  in  hue,  but  quite  suited  to  those  who  keep  abreast  of 
fashion,  are  pronounced  exceptionally  good.  Pure  white  goods,  in 
the  puff  shape,  either  made  up  or  to  tie,  are  expected  to  meet  with 
a  good  Christmas  demand.  Plain  checks  may  also  revive  for  holi- 
day business  here,  as  the  expectation  in  New  York  is  that  they  will 
do  so.  A  range  of  steel  greys,  with  small  green,  red  or  blue  effects, 
are  now  selling  well,  and  seem  to  be  well  adapted  to  the  holiday 
trade. 

Black  and  white  contiunes  to  be  a  favorite  combination  both  in 
London  and  New  York,  and  is  still  having  a  great  run  in  Canada. 
In  fact,  white  on  any  dark  color  is  in  favor.  Black  checks  are  still 
enjoying  popularity  with  out-of-town  trade. 

A  new  shape,  which  has  just  appeared  on  the  market,  is  the 
graduated  ascot.  It  has  the  double  advantage  of  tying  in  puff 
shape  or  as  a  four-m-hand.  It  will  probably  please  the  dealer, 
because  the  customer  who  is  slow  to  learn  how  to  tie  an  ascot  can 
make  it  look  equally  well  as  a  knot.  The  ends  are  long,  flowing 
and  pointed,  and  while  its  price  is  greater  than  the  lined  puffs,  the 
furnisher  is  able  to  say  that  it  is  really  two  neckties  for  the  price  of 
one. 

LONDON    NOVELTIES    FOR    XMAS. 

In  conversation  with  Cookson,  Louson  &  Co.,  The  Review 
learns  that  this  month's  business  will  terminate  a  very  successful 
year.  Their  Thanksgiving  advertisement  in  this  issue  is  a  novel 
one,  and  will  illustrate  more  especially  what  we  have  reference  to. 
This  firm  have  made  a  hit  in  manufacturing  their  own  neckwear  ; 
their  maiden  efforts  have  been  well  received  by  the  trade.  They 
have  found  it  necessary  to  move  into  larger  premises,  and  have 
leased  the  building  No.  14  St.  Helen  street,  Montreal,  for  their 
warehouse  and  factory.  This  is  being  put  into  immediate  repair, 
and  they  expect  to  be  in  this  building  in  about  ten  days. 

Mr.  Cookson  has  just  returned  from  an  extended  buying  tour  in 
Europe,  and,  being  late  on  the  market,  managed  to  secure  for  their 
Christmas  neckwear  business  many  novelties  that  the  silk  manu- 
facturers were  just  producing  to  show  to  the  London  trade  for  Spring 
business.  They  will  thus  be  about  four  months  ahead  of  the 
market.  Their  new  weavings,  such  as  cotele  stripes  (a  raised 
stripe),  epangle  bars,  panama  ecossais,  etc.,  must  be  seen  to  be 
appreciated. 


Men's   bundle  goods  are  not  so  active,   says  The  New  York 
Chronicle,  chiefly  because  they  are  in  bundles.       A  leading  jobber 


said  :  "I  won't  put  another  bundle  of  stock- 
ings in  my  house  after  this  season.  Goods 
that  are  not  worth  boxing  are  not  worth  the 
room  they  occupy."  At  a  trifling  ex- 
pense for  a  neat  box  the  appearance  of  the 
goods  is  improved  immeasurably,  and  the 
goods  are  protected  against  hard  usage  ai  ' 
rough  handling  ;  they  come  out  of  the 
box  slick  and  smooth  instead  of  rough  and  dilapidated  look- 
ing, as  in  exposed  bundles.  There  is  no  mistake  that  a  neat 
box  adds  respectability  to  a  stocking  of  any  character,  and  sharp 
manufacturers  of  even  the  lowest-priced  goods  are  beginning  to  find 
it  out.  Much  handling  of  both  stockings  and  half-hose  soon  takes 
the  newness  off  them  ;  the  lustre  of  the  mil!  gives  way  to  the  soil  of 
many  fingers  and  the  dust  of  the  store  and  friction  from  themselves 
soon  roughens  the  smooth  surface  into  deteriorating  fuzz. 

A  SHIRT  AND  COLLAR  TRUST. 
Fred.  S.  Lyke,  western  representative  of  The  United  Shirt  and 
Collar  Co.,  of  Troy,  N.Y. ,  is  responsible  for  the  statement  that  a 
gigantic  trust  is  about  to  be  formed  of  the  different  collar  and  shirt 
industries  of  the  United  States.  This  trust,  which  is  to  be  con- 
■  trolled  by  English  capitalists,  will  be  organized  within  a  short  time, 
with  a  capital  of  $100,000,000.  The  corporation  will  control  the 
output  of  the  leading  industries  of  this  kind  in  the  United  States, 
and  will  also  own  and  operate  its  own  cotton  mills.  According  to 
the  information  given  out,  the  plants  will  be  consolidated  where 
advisable,  and  the  business  conducted  on  a  more  economical  basis. 
The  goods  manufactured  will  be  sold  through  agencies,  and,  as  far 
as  convenient,  the  services  of  traveling  agents  will  be  dispensed 
with. 

The  trust,  according  to  report,  wiil  embrace  the  principal  con- 
cerns of  Troy,  Rochester  and  other  centres  of  manufacture. 
Agents  of  the  combination  are  visiting  the  principal  manufacturers 
in  the  west,  and  the  obvious  purpose  of  the  syndicate  is  to  buy 
outright  the  larger  concerns. 

Practically,  the  entire  output  of  the  United  States  will  be  con- 
trolled. It  is  intimated  that  the  agents  are  meeting  with  gratifying 
success.  The  existing  management  of  the  larger  concerns  will  be 
allowed  to  continue  for  the  present,  and  the  smaller  ones  will  be 
speedily  consolidated  and  removed  to  the  shirt  and  collar  centres. 

A  GROWING  TRADE. 
Tooke  Bros,  report  a  steady  increase  in  their  shirt,  collar,  and 
blouse  trade,  in  fact,  it  has  grown  to  such  an  extent  that  the  neckwear 
manufacturing  department  has  been  crowded  out  of  the  factory.  New 
quarters  have  been  found  for  it  at  8  Latour  street.  The  firm  say  that 
orders  received,  so  far,  for  Christmas  neckwear  exceed  their  greatest 
expectations. 

THE  FUTURE  OF  STRIPES. 
Authorities  say  that  stripes  are  going  to  rule  next  year's  shirts. 
They  will  come  in  all  colors  from  a  light  blue  to  a  dark  brown,  and 
from  a  mild  retiring  pink  to  a  fierce  and  obtrusive  green.  The  I 
patterns,  however,  are  modest,  and  come  in  neat  and  refined  checks, 
or  bars.  The  demand  will  be  for  fancy  shirts,  and  the  Canadian 
manufacturers  are  preparing  to  meet  all  tastes  with  a  multitude  of 
patterns. 

A  NOVELTY  IN  CUFF  LINKS. 
The  adaptability  of  cuffs  to  work  at  the  office,  or  according  to 
individual  taste,  is  an  important  matter  in  their  sale.  A  device 
which  can  be  used  for  the  round  cuff  and  the  link  cuff  as  well  is  a 
matter  of  interest  to  the  furnishing  trade.  The  new  Derby  link, 
No.  2,  is  made  to  fit  both  kinds  of  cuff,  and  is  an  invention  by  the 
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SPRING  SAMPLES 
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COLORED  SHIRTS 


IN  EVERY  STYLE  AND  PRICE. 


Self  Body,  soft  fronts, 
White  Body,  colored  fronts, 
Self  Body,  collar  attached, 

In   Boys',  Youihs',  and  Men's. 

Neat,  Chaste  Patterns, 
Noisy  Patterns, 

Nobby  Patterns, 

All  Prices. 


Underwear  .  . 

Every  price  in  Balbriggans. 

All  prices  in 

Plain,  Fancy  Tints  and 
Ventilated, 
Natural  Wools, 
Fancy  Tint  Wools, 

Medium  and  light  Weights.     Popular  Prices. 


Half-Hose  .  . 

Seamless  Heels, 

Hermsdorf  Dye. 

Plain,  Black  Cottons, 
Tan  Cottons, 

Fancy  Plaids. 

No.  3756.  Black  Cotton  with  Split 
Natural  Wool  Foot,  "Seamless  Heel," 
"OUR  SPECIALTY." 


Bicycle  Hose  .  . 

Boys',  Youths',  and  Men's. 

Fine  Range. 


FRESH  LINES  FOR  SORTING 
TRADE  IN  EVERY  DEPARTMENT. 


Matthews,  Towers  &  Co. 

73  St.  Peter  Street,  MONTREAL. 
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Neckwear  Manufacturers. 

MONTREAL 


SHIRTS,    COLLARS 

and  CUFFS 
RUBBER    COATS 
UMBRELLAS 
BRACES 

HANDKERCHIEFS 
SHIRTS  and 

DRAWERS 
CAPS,   SWEATERS 
GlOVES,  hosiery 
BICYCLE  HOSE 
OVERALLS 
JEWELLERY 
WALKING  STICKS 
MUFFLERS 
TOP  SHIRTS,  etc. 


Cookson,  Louson  &  Co's 

"THANKSGIVING  1898" 


"THANKS."  To  hundreds  of  merchants  who  have 
given  us  a  share  of  their  business  we  tender 
our  sincere  thanks,  and  promise  our  best  services 
in  return. 

"THANKS."  To  foreign  and  Canadian  manufac- 
turers for  confidence  and  assistance. 

"THANKS."     To  the  trade  for   wishing   us   success. 

We  shall  endeavor  to  retain  your  esteem. 
"THANKS."     To  hosts  of  commercial  travellers  and 

sincere  friends.      We  gratefully  appreciate  your 

singing  our   praises.      Our   first   year's   business 

has  been  very  successful. 


T 


We  are  glad  to  inform  our  friends  that  we  now  have  our  Neckwear  Factory  in  perfect  running 
order,  in  charge  of  one  of  the  most  competent  neckwear  specialists  in  America,  and  can  guarantee  per- 
fection in  finish  and  originality  in  styles. 

Our  range  for  Xmas  and  Spring  is  bristling  with  novelties. 

Nine- tenths  of  the  designs  being  of  our  own  creation,  are  confined  to  us  exclusively  for  Canada. 


These  are  a  few  of  the  new  weavings  we  are  showing : 


Cotele  Stripes 
Natte  Silks 
Panama  Eccossais 
Serge  Grisailles 


Silk  and  Satin  Warp  Stripes 
Panama  Raye 
Epingle  Bars. 


New  effects  in  Broches,  Armures  and  Jacquards,  and  an  exquisite  range  of  Printed  Warps. 

Our  new  designs  in  Printed    Foulards    are  works  of  art.      The  shapes  we  are  now  showing  combine 
the  very  latest  and  most  fashionable  styles  from  New  York  and  London. 

Our  travellers  are  now  on  the  road,  and  we  feel  sure  that  it  will  be  to  the  interest  of  the  Furnishing 
trade  to  see  our  range  at  the  earliest  possible  opportunity. 


t 


COOKSON,  LOUSON  &  CO.    -   Montreal. 
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POST  CARD 


COMPETITION 


1st  Prize,    $15.00 
2nd  Prize,    10.00 


» 


TOOT  YOUR  HORN  ANYWAY 

If  vou  strike  a  ihorn  or  ro*e, 

Keep  a-goin'  ! 
If  it  hails  or  if  it  snows, 

Keep  a-goin'  ! 
'Taint  no  use  to  sit  an'  whine 
When  the  fish  ain't  on  your  line  ; 
Bait  your  hook  an'  keep  on  tryin'  — 

Keep  a-goin'  ! 

When  the  weather  kills  your  crop, 

Keep  a-goin'  ! 
When  you  tumble  from  the  top, 

Keep  a-goin'  ! 
S'pose  you're  out  o'  every  dime  ? 
Gettin'  broke  ain't  any  crime  ; 
Tell  the  world  you're  feelin'  prime  ! 

Keep  a-goin'  ! 

it  looks  like  all  is  up, 

Keep  a-goin'  ! 
Drain  the  sweetness  from  the  cup, 

Keep  a-goin'  ! 
See  the  wild  birds  on  the  wing  I 
Hear  the  bells  that  sweetly  ring  ! 
When  you  feel  like  singin' — sing  ! 

Keep  a-goin'  ! 


HON.  WM.  E.  GLADSTONE  r^Sl^ 
early  death  of  the  Waste  Basket.     Thousands    of  these  cards  are  to- 
day treasured  by  individuals  and  business  corporations,  for  tunate  enough 
to  have  received  them. 
Cookson,  Louson  &  Co.,  desire,  in  a  humble  way,  to  assist  Post  Cards  to  live 
longer  than  they  generally  do.     We  have  offered  two  prizes,  but,  apart  from  this, 
we  want  each  reader  to  try  and  create  something  original  that  will  help  us  along  the 
lines  of  our  business.     To  give  you  our  idea.     We  herewith  print  you  a  sample  of 
both  sides  of  our  last  advance  card.    We  have  found  that  it  has  helped  us.    Several 
merchants  have  written  in  for  other  copies,  and  some,  indeed,  have  committed  the 
poetry  to  memory.    Indeed,  these  very  lines  may  encourage  you,  who  knows  ? 
The  poetry  is  not  original,  we  picked  it  up  several  months  ago  in  a  paper.     It  has 
been  pleasant  to    notice  these  cards  here  and  there  perched  up  on  merchants' 
desks,  or  pinned  to  office  walls.     We  feel  so  encouraged,  that  we  gladly  ask  your 
assistance  to  help  us  to  create  Post  Cards  that  will  survive  the  waste  basket. 
We  want  each  reader  to  try  in  this  noble  effort.     Will  VOU  ? 
The  Dry  Goods  Review  has  very  kindly  consented  to  act  as  judge  in  this  com- 
petition.   We  promise  to  print  illustrations  of  the  two  successful  cards,  together  with 

names  of  the  winners.  These 
will  appear  in  a  future  num- 
ber of  this  journal.  We 
sincerely  trust  that  this  com- 
petition   will    bring    to    us 

bright  sparkling  ideas 

upon  the  lines  of  our  busi- 
ness, while  at  the  same  time 
you  may  participate  in  the 
noble  effort  of  elevating  Post 
Cards  from  waste  basket 
humiliation. 

Address   all    correspond- 
ence, care  of 


MAPLE 


BRAND 


COOKSON,  LOUSON  &  CO.,  Montreal 


THE  SPACE.  BELOW  IS  RESERVED  FOR  ADDRESS  ONLY. 

Mr.  John  Allan 

{Mens  Furnisher) 

Montreal,   Que. 


C00KS0N, 

LOUSON 

&C0. 

Wholesale  Men's 
Furnishers 

Montreal,  Que. 


►♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦+♦♦♦ 

►      NECKWEAR  t 

in  all    styles  and  + 

made  to  suit  « 

customers  X 

♦♦♦♦♦♦♦"♦♦♦■♦-♦•♦-♦♦  ♦ 

SHIRTS,   COLLARS  I 

and  CUFFS  X 

RUBBER   COATS  t 

UMBRELLAS  I 

BRACES  T 

HANDKERCHIEFS  X 

SHIRTS  and  t 

DRAWERS  I 

CAPS,    SWEATERS  ♦ 

GLOVES,   HOSIERY  $ 

BICYCLE  HOSE  f 

OVERALLS  i 

JEWELLERY  ♦ 

WALKING  STICKS  X 
MUFFLERS 

t      TOP  SHIRTS,   ETC.  I 

$♦♦♦♦♦-♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Cookson,  Louson  &  Co. 

Neckwear  Manufacturers 

IMPORTERS  and    MANUFACTURERS  of  MEN'S  FURNISHINGS 

16  LEMOINE  STREET  MONTREAL 

FACTORY,  3  ST.  HELEN  ST.,   MONTREAL 

Dear  Sir, 

Our  Mr.  W.  S.  LOUSON  will 
call  on  you  shortly  with  a  full  line  of  Men's 
Furnishings  and  Novelties  in  Neckwear  for 
Fall  and  Xmas  Trade.  We  shall  appreci- 
ate any  orders  given  us,  which  shall  have 
our  best  attention. 

Yours  faithfully, 

COOKSON,  LOUSON  &  CO. 
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makers,  J.  V.  Pitcher  &  Co.,  Louisville,  Ky.,  who  are  introducing 
them  in  Canada.  Having  given  special  attention  to  this  item  in 
the  novelty  trade,  the  firm  are  introducing  several  things  which 
seem  to  be  called  up  in  a  stock  of  modern,  up-to-date  furnishings. 

A  COLLAR  AND  CUFF  CASE. 
The  problem  of  displaying  collars  so   that  many  styles  can   be 
shown  together,  so  securely  encased  as  to  be  kept  clean,  has   been 
solved  by  contriving  a  glass  and  metal  case,  into  which  dirt  cannot 

enter.  It  can  be  set 
on  a  counter  or  hung 
on  a  wall.  The  ad- 
vantages of  such  a 
means  of  showing 
these  goods  need  not 
be  dwelt  upon,  for 
everyone  in  the  trade 
recognizes  them. There 
are  three  sizes,  No.  I 
having  capacity  for  14 
collars  and  8  cuffs,  and 
costing  $10  ;  No.  2 
having  capacity  for  20 
collars  and  12  cuffs, 
and  costing  $13,  and 
^Jjjgftjyjjfcair  '_,      ~:        -     -  jtfjy     No.    .3    costing     £16, 

Collar  and  Cuff  Ca,c  CWd.  with  100m  for    30     Col- 

collars  and  18  cuffs,  and  fitted  with  glass   ends.     The  makers  are 
A.  N.  Russell  &  Sons,  Ilion,  N.Y. 

A  LONDON  FASHION,  TOO. 
A  fashionable  gentleman,  who  returned  from  a  visit  to  London 
the  other  day,  wore  a  somewhat  remarkable  polka  dot  necktie — 
white  spots  on  a  green  and  black  ground.  It  was  not  exactly  a 
loud  tie,  but  it  was  sufficiently  prominent  to  make  itself  heard,  when 
the  writer  approached  him  along  the  street.  He  stated,  in  reply  to 
a  question,  that  the  tie  was  also  shown  in  London,  with  white  spots 
on  green  and  gold,  and  green  and  cardinal,  but  he  had  selected  the 
least  noticeable  of  the  patterns  shown  him.  The  tie  bears  out  the 
fact  that  in  London,  as  in  Canada,  a  combination  of  white  with 
almost  anything  else  is  one  of  the  present  fashions. 

A  NEW  BELT. 
Another  novelty  being  pushed  in  Canada  is  the  "P.  &  P." 
hook  and  eye  belt,  for  which  a  large  demand,  owing  to  present 
fashions,  is  predicted  for  next  Spring.  Its  features  are  mainly 
absolute  simplicity  in  the  adjustment,  and  entire  novelty  in  make. 
The  belt  is  made  in  all  classes  of  leather,  and  is  specially  adapted 
for  the  bicycle,  golf,  or  other  outdoor  amusements  now  in  vogue. 
The  Canadian  agent  is  Mr.  F.  H.  Cragg,  n  and  13  Front  street 
east,  Toronto,  who  will  deal  with  all  demands  from  the  Canadian 
trade. 

LEAVING  HAMILTON. 
A  new  appointment  in  Montreal  is  that  of  Mr.  Thomas  Allan, 
to  be  manager  of  Tooke  Bros.'  shirt  manufactory.  Mr.  Allan  has 
been  cutter  for  E.  Van  Allen  &  Co.,  shirt  manufacturers,  Hamilton, 
and  a  well-known  church  member  and  participator  in  all  good 
work  in  that  city. 

THE   ADJUSTABLE  PUFF. 
Much  is  said  both  for  and  against  the  half  made  up  puff  tie.     It 
is  provided  to  meet  the  demand  of  those  who  seem  slow  to  learn 
how  to  tie  a  puff.     By  getting  a  tie  which  can  be  adjusted  round 


the  neck,  leaving  the  two  flaps  in  front,  which  can  easily  be  tied 
into  puff  shape,  either  by  the  dealer  when  he  sells  it,  or  by  the 
customer  when  he  gets  it,  the  difficulty  is  supposed  to  be  surmounted. 
Both  this  teason  and  last  this  tie  has  been  well  made  and  largely  sold 
in  Canada.  Some  dealers  have  done  well  with  them,  others  not  so 
well.  Of  course,  every  customer  who  knows  the  correct  style  and 
is  fastidious  in  taste,  wants  to  tie  the  puff  himself,  and  therefore 
demands  a  real  puff,  not  one  which  is  half  made  up.  He  learns 
how  to  lie  it.  At  the  same  time  it  must  be  admitted  that  there  are 
others  besides  the  man  who  wants  the  correct  thing  and  will  take 
no  other.  They  may  not  care  for  the  wholly  made  up  puff,  and  yet 
cannot  master,  or  have  not  the  time  to  try,  the  art  of  tying  a  puff. 
For  these,  the  half  made  up  puff  is  designed,  and  they  are  quite  a 
numerous  class.  Each  dealer  must  determine  the  merits  of  this  tie 
for  himself.  He  knows  the  customers  who  resort  to  the  store,  and 
how  they  will  regard  the  matter. 

EXCLUSIVE  DESIGNS. 
So  many  Canadian  firms  have  commenced  the  manufacture  of 
neckwear,  that  the  English  jobbers  are  compelled  to  confine  their 
attention  to  the  few  wholesalers  who  have  not  taken  it  up.  In  this 
way,  Glover  &  Brais  have  secured  control,  for  Canada,  of  the 
products  of  many  of  the  leading  Old  Country  manufacturers. 
They  promise  the  trade  some  astonishing  novelties  for  Spring. 

MR.  DENTON'S  APPOINTMENT. 
W.  A.  Denton,  well  known  to  the  men's  furnishing  trade,  has 
been  appointed  head  of  this  department  in  John  Macdonald  &  Co"s., 
the  position  made  vacant  by  the  death  of  Mr.  Blackey.     Than  Mr. 
Denton  no  better 
choice  could  have 
been  made,  as  he 
is    popular    with 
the  trade  and  has 
had    a    long    ex- 
perience,   and  is 
a    careful   buyer. 
He  has  been   12 
years    with      the 
firm,    who    have 
now    wisely   pro- 
moted him  to  the 
position  of  Euro-    / 
pean    buyer    and    « 

chief  of  the    de-     ; 

partment  of  which         ^=  ..■■' 

he     has    been    as-  Collar  and  CufT  Case  Open. 

sistant  buyer  for  several  years.  Mr.  Denton,  who  is  a  man  of  excel- 
lent judgment  and  thoroughly  posted  in  men's  furnishings,  has  the 
best  wishes  of  The  Review. 

WHAT  IS  SELLING  IN  CHICAGO. 

The  smart  stores  in  Chicago,  according  to  The  Reporter,  find 
that  in  ties  for  Fall  wear,  the  English  silks,  in  flowing  end  four-in- 
hands,  are  the  most  proper,  but  with  the  cold  weather  this  will  be 
changed  for  the  English  silk  Ascots  and  puffs.  The  most  decided 
fancy  is  in  broad,  bias  stripes,  with  lizards  and  other  creeping  ani- 
mals thereon.  The  bright  colored  combination  silk  and  satin 
stripes  are  given  prominence.  For  the  colored  shirt  the  bat  end 
crinoline  tie  is  quite  effective,  as  the  tie  is  small  enough  so  the 
shirt  has  a  chance  to  show. 

The  extreme  fancy  for  a  full  dress  shirt  is  a  perfectly  plain,  white 
bosom  with  two  buttonholes.  For  business  wear,  the  colored  shirts 
are  holding  their  own,  and  the  white  collar  and  colored  cuffs  to 
match  the  shirt  are  in  best  taste.     The  colored  collars  are  only    a 
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As  we  are  going  in  for 
high-class  clothing  exclu- 
sively, we  are  clearing  out 
the  balance  of  our  present 
stock  at  cost. 

A  good  chance  to  buy 
1,000  sample  suits  just  re- 
turned from  our  travellers, 
to  be  sold  at  a  large  dis- 
count. 

A.  S.  CAMPBELL  &  CO. 
MONTREAL 
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fad,  and  will  not  be  generally  accepted.  The  white  collars,  3^ 
to  3^  inches  tall,  are  the  best  height.  The  round  points  in  space, 
lap  and  wing  collars  are  equally  good. 

For  church  wear,  calling  and  similar  occasions  the  gray  suede 
gloves  are  used.  For  street  wear  the  silk  lined  mochas  and  chever- 
ettes  in  dark  tans  and  ox  blood  are  in  greatest  demand. 

In  hosiery,  the  brilliant  plaids  and  vertical  stripes  in  cashmere 
and  silk  and  wool  are  leaders.  The  ground  is  black,  with  the  stripes 
and  plaids  in  the  bright  colors. 

The  pure  linen  handkerchiefs  in  plain  white  are  the  only  thing 
for  dress,  but  for  business  wear  the  silk  or  linen  in  colored  borders 
and  fancy  ground  may  be  used.  For  the  top  coat  the  colored 
bordered  silk  handkerchief  is  best. 

The  bath-robes  are  made  of  German  terry  in  beautiful  colorings 
and  bright  shadings  in  plaids  and  stripes.  The  silk  gowns  are  of 
double  faced  Scotch  goods  or  eiderdown.  The  traveling  rugs  come 
in  Scotch  plaids  and  plain  colors.  Some  are  plain  on  one  side  and 
large  plaid  on  the  other.  They  are  made  of  vicuna  wool,  and  are 
used  for   carriage-robes. 

From  Chicago,  also  is  reported  the  growing  popularity  of  the 
shaped  muffler.  It  appeared  last  year,  but  has  not  till  recently 
been  given  the  attention  of  the  medium  class  trade.  It  is  a  very 
common  sense  article,  for  it  fits  closely  about  the  neck,  requires  no 
folding,  and  is  more  economical.  The  higher  the  price,  the  larger 
and  more  elaborate  the  muffler.  The  prominent  neckwear  houses 
report  that  the  sales  of  the  old-style  muffler  have  decreased,  owing 
to  the  general  acceptance  of  this  new  style.  This  will  mean  an 
increase  in  the  muffler  business,  for  many  who  have  the  old  style 
will  discard  them. 

NEW  FADS  AMONG  NEW  YORK  MEN. 

One  of  the  first  things  a  stranger  in  New  York  would  notice, 
this  Fall,  would  be  the  hats  that  are  worn  by  a  number  of  smart 
young  men.  They  were  brought  to  New  York  by  the  war  corres- 
pondents, and  have  been  quite  universally  adopted.  Two  distinct 
kinds  predominate,  the  felt  and  the  straw.  The  felt  hats  are  like  a 
large  alpine,  with  a  wide  brim,  having  no  curl  at  the  edge,  and 
they  are  bound  with  a  fancy  sash.  Some  are  bound  simply  with 
wide  black  or  white  ribbon.  The  straw  hats  have  a  soft,  wide, 
up-flaring  brim  and  a  conical  crown,  a  little  crushed  at  the  top. 
These  are  bound  with  wide  black  ribbon.  These  straw  hats,  and 
also  the  felt  ones,  are  worn  with  two  very  opposite  kinds  of  clothes 
— golf  suits  and  dinner  jackets. 

I  have  seen  some  of  the  best  dressed  New  Yorkers  riding  their 
wheels  in  these  hats,  says  a  correspondent,  and  the  cloak-room  of 
the  Waldorf-Astoria  is  always  full  of  them  at  dinner  time  these  Fall 
evenings.  The  effect  is  very  striking  on  a  large,  well  put  up  man, 
but  slender  chaps  should  avoid  them. 

Another  thing  that  always  strikes  visitors  to  the  metropolis  is  the 
prevalence  of  the  dinner  jacket,  Tuxedo,  Cowes  coat  or  whatever 
one  chooses  to  call  it.  It  seems  to  be  accepted  as  the  regulation 
theatre  dress.  At  Daly's  I  have  seen  the  lobby  filled  with  men  in 
dinner  coats  and  wearing  derby  hats  and  gray  alpines,  and  perhaps 
one  or  two  lone  tail  coats  and  top  hats.  It  has  always  been  my 
opinion,  frequently  expressed  in  this  column,  that  the  Tuxedo 
was  not  a  coat  to  be  worn  when  one  is  accompanied 
by  women,  nor  for  any  formal  occasion.  Nevertheless  it  has  taken 
New  York  by  storm,  and  its  popularity  increases  with  every  season. 
Some  four  years  ago  it  began  to  make  itself  felt,  and  now  it  is  em- 
phatically the  thing.  Two  things  in  regard  to  this  I  am  glad  to 
notice.  Their  position  is  established  as  informal  evening  dress. 
For  formal  occasions,  grand  opera,  balls  or  formal  dinners,  they  are 
not  worn.     The  other  thing  is  that  the  older  men  and  old  men  are 


wearing  them.  This  establishes  the  coat  on  a  solid  basis  of  dignity, 
redeems  it  from  the  aspersion  of  "  broilers'  evening  dress." 

They  should  be  made  of  thin,  smooth  thibet  or  broadcloth, 
cut  like  a  sack  coat,  but  somewhat  longer,  an  inch  or  two  inches. 
Two  outside  pockets  are  inserted,  without  flaps,  of  course.  The 
collar  is  always  of  the  roll  type,  and  should  be  of  grosgrain  silk, 
and  not  of  satin.  It  is  not  correct  to  wear  either  a  white  waist- 
coat or  a  white  tie  with  this,  although  it  is  frequently  done  by 
people  who  should  know  better.  Neither  should  one  wear  a  silk 
nor  an  opera  hat  with  a  Tuxedo.  Accompanied  by  the  proper 
accessories  and  worn  with  dignity  this  is  an  exceedingly  graceful 
and  becoming  costume,  as  all  my   readers  will  acknowledge. 

The  sack  coat  this  year  is  a  somewhat  uncertain  garment. 
Many  men  fondly  cling  to  the  big-shouldered  and  small  waisted  coat 
of  the  Spring,  and  others  incline  to  the  imported  British  idea  of  the 
very  short  round  coat,  which  in  its  ideal  state  touches  the  body  only 
at  the  shoulders,  and  barely  conceals  the  "  bosom  "  of  the  trousers. 
Both  will  be  so  much  worn  that  either  is  correct.  The  double- 
breasted  sack  coat  will  be  a  rare  sight  this  Fall  and  Winter. 


HOLDER  FOR   SAMPLES. 

Merchants  who  want  a  convenient  holder  for  sending  samples 
through  the  post  will  be  pleased  with  one  which  The  E.  B.  Eddy 
Co.,  Limited,  Hull,  Que.,  have  got  out.  It  is  a  patent  reversible 
one,  enabling  samples  to  be  returned  by  the  customer  in  the  same 
holder.  Two  sizes  of  these  holders  are  made,  one  4  by  6,  at  S9 
per  thousand  printed,  and  the  other  5  by  7,  at  $11  per  thousand 
printed.  Trade  discounts  on  these  prices  are  given  for  large  orders. 


McQuire  &  Co.,  Parry  Sound,  have  overhauled  the  store  lately 
occupied  by  J.  D.  Laurie  as  a  bookstore,  put  in  new  counters  and 
shelves  for  their  stock  of  men's  furnishings.  An  archway  is  made 
between  the  two  stores,  and  is  a  decided  improvement. 


E.&S.CURRIE 

MANUFACTURE  AND  SELL   NOTHING  BUT 

NECKTIES 

AND   EVERYTHING  IN 

NECKTIES 

Cor.BAY&FRDNT  5T,S.T0R0NT0,0NT. 
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In  Our  New  Home! 
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OUR     NEW     BUILDING,     COR.    YONGE    AND    TEMPERANCE    STS. 

We  have  succeeded  in  accomplishing  what  cannot  be  found  in  another  Clothing  concern  on  the  Continent. 
We  have  employed  under  one  roof  a  plant  with  the  capacity  of  employment  for  four  hundred  people — 
with  area  sufficient  to  double  the  number — manufacturing  high-class  clothing — with  all  the  sweat  shop 
and  other  bad  elements  of  the  manufacturing  field  totally  eliminated,  and  directly  under  the  eye  and 
supervision  of  the  head  of  the  firm. 

With  this  plant  we  mean  to  exemplify  to  what  perfection  the  art  of  clothing-making  can  be  brought — and 
forever  put  to  sleep  the  question  that  has  so  many  times  been  asked,  "Why  cannot  clothing  be  made 
in  this  country  to  equal  what  is  produced  by  the  high-class  wholesale  tailors  in  the  United  States  ?" 
We  will  prove  that  it  can  be  so — and  that  it  is  being  done  to-day. 

The  steadily  increasing  demand  by  the  consumer  for  high-class  garments  warrants  us  in  giving  all  our 
attention  to  his  dictates,  and,  with  the  grand  facilities  at  our  command,  we  are  bound  to  add  success 
to  success. 


J^HIS     Wholesale      Tailor 
Label   is  the  Registered 
Guarantee    for     Style,     Fit 
and  Durability. 


E.  Boisseau  &  Co., 


REGISTEREO 


Wholesale 
Tailors 


Toronto 
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BIG  COMBINATION  IN  BRADFORD. 

A  DYERS'  combination  is  now  forming  in  the  Bradford,  Kng., 
district.  It  already  includes  twenty  four  subscribing  firms, 
and  represents  the  whole  piece-dyeing  industry  of  the  west  riding 
of  Yorkshire.  The  capital  will  consist  of  £$, 000,000,  three-fifths 
in  ordinary  shares  and  two  fifths  in  debentures.  Each  business 
will  be  bought  in  cash  and  ordinary  shares,  and  two-thirds  of  the 
entire  capital  will  be  reserved  for  the  purchase  of  chemical  and 
dyestuff  works  of  sufficient  capacity  to  supply  the  combined  interests. 
Only  one  large  firm  is  not  included  in  the  dyers'  trust. 

A  Bradford  correspondent  says  that  the  announcement  has 
attracted  a  good  deal  of  comment  in  the  trade,  and,  although 
opinions  certainly  differ  as  to  the  amount  of  benefit  which  the  trade 
will  derive  from  the  formation  of  a  syndicate  which  practically 
annihilates  intercompetition  in  prices  amongst  the  dyers  of  the 
Bradford  trade,  it  is  certain,  on  the  other  hand,  that  the  smaller 
firms  of  manufacturers  will  be  able  to  compete  on  more  equal 
terms,  under  the  new  arrangement,  with  the  largest  firms,  who 
often  obtained  very  special  quotations  where  large  orders  were  to 
place.  A  combination  of  the  master  dyers  will  now  also  be  in  a 
better  position  to  hold  their  own  when  questions,  arise  between  them 
and  the  operatives'  unions. 

A  Canadian  buyer  of  Bradford  goods  told  The  Review  that, 
from  all  he  heard  while  in  England  this  summer,  the  proposed  com- 
bination related  more  to  the  question  of  economical  management 
and  the  cutting  down  of  unnecessary  expenses  than  the  matter  of 
prices.  It  was  not  expected  that  increase  of  prices  would  follow 
immediately. 

A     MOVEMENT    IN     GALT. 

With  reference,  says  The  Gait,  Ont.,  Reporter,  to  Aid.  J.  K. 
Cranston's  resolution,  introduced  at  the  council  meeting  on  Mon- 
day, the  object  of  which  was  to  secure  cooperation  between  the 
council,  board  of  trade  and  the  landlords  in  the  effort  to  investigate 
the  causes  of  the  diversion  of  trade  to  Toronto  and  elsewhere,  it 
may  be  said  that  the  whole  remedy  can  be  supplied  by  the  mer- 
chants themseves. 

"Men  in  business,  who  stick  to  old  methods  and  bank  on  a 
reputation  made  when  the  conditions  of  trade  were  vastly  different 
from  those  of  to-day,  cannot  hope  to  compete  with  the  big 
departmental  stores  Expert  buying,  a  yielding  to  the  desires 
of  customers,  whose  tastes  must  be  studied,  a  candid  bid 
for  trade  through  the  newspapers — all  these  features  should 
be  recognized  in  the  merchant's  position  before  the  buy- 
ing public.  It  is  not  the  province  of  The  Reporter  to  say  to 
each  merchant  what  he  should  or  should  not  do.  The  busi- 
ness of  publishing  and  printing  has  undergone  a  revolution  during 
the  past  ten  years,  and  men  engaged  in  the  trade  have  been  com- 
pelled to  bend  to  the  conditions  of  the  day.  They  know  full  well 
that  the  methods  of  ten  years  ago  will  not  keep  the  pot  boiling  at 
the  present  time,  and  hence,  they  have  either  submitted  to  changed 
conditions  or  retired  from  business.  The  departments  have  *  caught 
on,'  as  a  result  of  aggressive  action,  and  their  methods  must,  in 
part,  be  copied  by  the  merchants  of  such  towns  as  Gait,  to  keep 
the  leviathians  from  grabbing  everything  in  sight.  We  do  not  wish 
to  underestimate  the  ability  of  local  merchants.  If,  however,  they 
feel  the  shoe  of  competition  pinching,  they  cannot  but  see  a  way 
open  to  cope  with  the  big  fellows." 


HE     PROVIDES    LOTS    OF     WORK. 

B is  weak  financially,  isn't  he?"       "  He  hasn't    much 


"THE  REVIEW'S"  WANT  COLUMN 

POR    SALE— FINE    DRY    GOODS    BUSINESS    IN  ONE  01 

I        the  best   manufacturing  towns   in   Nova  Scotia.      Population, 
5,000.     Stock  will  be  about  $8,000  at  end  of  year.     The   business 
is  paying  a  good  profit.     New  store  and   new  stock.     An   excep- 
tional  opportunity  for  good  man.      Reference   and   particulars  by    4 
addressing  Cash,  care  of  Review,  26  Front  Street  West,  Toronto. 

(13) 

WANTED— SALESMAN  AND  COLLECTOR  FOR  PETER- 
V  1  borough  and  country.  Good  pay  and  steady  employment 
to  the  right  man.  Previous  experience  not  necessary.  Apply 
personally  or  by  letter  to  The  Singer  Manufacturing  Co.,  430 
George  Street,  Peterborough. 

pOR  SALE  — A  FIRST-CLASS  AND  FLOURISHING  DRY 
1  GOODS  business  for  sale  on  the  most  liberal  terms;  situated 
in  the  flourishing  and  progressive  city  of  Sherbrooke.  Stock  well 
assorted.  Full  information  and  good  reasons  for  selling  will  be 
furnished  on  application.    Address  P.O.  Box  642,  Sherbrooke,  Que. 


B 


OOT   AND    SHOE   OR    DRY  GOODS  STOCK  FOR  CASH 
purchase  ;  must  be  cheap.      Box  282,   Globe. 


w 


ANTED     —     EXPERIENCED     SALESLADY    —    GOOD 
salary  to  right  person.     Apply    1852    Notre  Dame    Street, 
Montreal. 


money,  but  he  gives  employment  to  a  great  many  men." 
are  they?  "      "Other  people's  bill  collectors." 


Who 


WANTED— AN  EXPERIENCED  CLOTHING  SALESMAN— 
speaking   French    and     English  ;      must    be    good    window 
dresser.     Apply  J,  2554,  Star  Office,  Montreal. 

WANTED— GIRLS     ON     SEWING     MACHINES.      APPLY 
Montreal  Quilting  Co.,  52  Nazareth  Street. 

WANTED— A  FIRST  -  CLASS  DESIGNER  IN  FANCY 
tweeds  and  worsteds  ;  one  with  Scotch  or  English  experience 
preferred.  Apply,  giving  particulars  and  salary  expected,  to  M, 
1989,  Star  Office,  Montreal. 

WANTED— ONE  GOOD  COATMAKER  AND  AN  APPREN- 
tice  to  the  tailoring  trade  ;   must  be  industrious  and  strictly 
temperate.     Apply  to  The  Hub,  Cowansville,  Que. 

WANTED— AN  AGENT  IN  MONTREAL  TO  HANDLE  OUR 
patented  shade  lamps  for  electric  lighting.  We  desire  a  man 
of  responsibility  and  who  has  a  sufficient  capital,  of  at  least  $  100. 
Full  particulars  may  be  obtained  by  addressing  the  Pacific  Electric 
Co. ,  La  Crosse,  Wis. 

WANTED— COMMERCIAL  TRAVELER— ONE  TO  CARRY 
aline  of  misses',  children's  and  infants'  shoes  through  Que- 
bec and  the  Maritime  Provinces,  on  commission.  The  Stratford 
Shoe  Co.,  Limited. 

WANTED— A  MAN  TO  SELL  NECKWEAR  IN  MONTREAL 
— one  with  a  connection  amongst  retailers  preferred  ;    salary 
and  commission.     Apply  W,  2956,  Star  Office,  Montreal. 

WANTED— FIRST-CLASS  FINISHERS  ON  MANTLES.      14 
Front  Street  West,  Toronto. 

WANTED— PARTNER,    WITH  #700,    TO   START    MANU- 
facturing  and  introduce  into   Canada  only    patented   device       ■ 
that  positively  prevents  ladies'  hats  blowing  off;    big   inducements 
to   reliable  party.     Address,    Inventor,   886  Osceloa  Avenue,  St. 
Paul,  Minn. 

SITUATION  WANTED— AS  BOOKKEEPER  OR  SALESMAN 
O  in  dry  goods  or  general  store  ;  year  and  half  experience  in 
general  store ;  hold  commercial  diploma  ;  single  ;  references. 
Box  438,  Globe,  Toronto. 

OITUATION  WANTED— EXPERIENCED  BUSINESS  MAN— 
O  thorough  accountant,  correspondent  and  traveling  salesman  ; 
territory  covered,  Halifax  to  Vancouver,  also  Eastern  and  Western 
States.     Box  105,  Globe,  Toronto. 
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Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled, 
value  in  every  number. 

Prompt  deliveries 
are  guaranteed. 

E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


Collars,  Cuffs 


and 


Shirt    Bosoms 


u 


WATERPROOF." 


THE 


CO. 


Only  the 

Best  Haterials 

Used 


SUPERIOR  TO  ANY  PRODUCED 


The  A.  B.  Mitchell  Co. 


16  EST*  TORONTO 


Street 

Agent— DUNCAN  BELL,  Montreal 


17  Front  Street  W., 
TORONTO. 


Football  and 
Hockey  Pants 

Also  JACKETS  in  full  range  of  sizes. 


Our  stock  of   Football  and  Hockey  Hose    in  Black,    Navy    and 

Cardinal   is   well   assorted. 
We  wish  to   draw  attention   to   our   stock  of  Rubber    Coats,  which 

is   complete. 

See   our   Range   of  Smoking  Jackets,   the   samples   now   being   in 
the   hands   of  our   travellers. 

LETTER  ORDERS  CAREFULLY  AND  PROMPTLY  ATTENDED  TO. 


CAULFEILD,  HENDERSON  &  BURNS 


17  Front  Street  W.,  TORONTO. 
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THE      PRESENT      MILLINERY 
FASHIONS. 

(Specially  Wriuen  for  The  Dry 
Goods  Review.) 

'ASHION,  taking  it  altogether, 

is    a  system   of   reaction.      An 

extreme  in  any  style  must   shortly  be   followed 

by  something  exactly  the  reverse.     Thus,  the 

riot  of  color  in  which  fashion  has  been  indulging  during  the  past  two 

seasons  is  now  giving  place  to   the    sombre  shades,    or  one   color 

relieved  by  black. 

This  is  the  really  artistic  idea.  It  could  not  be  expected  that 
the  jumble  of  color  could  last  long  ;  it  served  its  turn,  however, 
and  the  change  back  '.o  quiet  shading  will  be  a  relief  to  most 
people. 

The  polka-dot  velvet   trimming  for  hats  is  having  a  strong  run, 
but   some  say  that    it  will  not  have  along    run.      Felt  "  Alpines," 
trimmed  with  a  band  of  black  and  white  polka-dot,  and  wholesale 
ing  at  #1.25,  are  having  an  excellent  sale.    In  fact,  felts  of  all  style 
are  selling   well.      One,    a  sailor,    "  The  Avenue,"    with  a    roller 
brim,   $1.25    wholesale,    is  a  great   favorite.     The  colors  most  in 
demand  are  beige,  brown,  purple  and  blue.      Blue  mirroir  velvet  is 
next  to  black,  about  the  most  fashionable  color  for  made  hats  and 
toques. 

A  number  of  very  smart  toques  are  made  of  felt  crowns 
crumpled  and  gathered  up,  fastened  here  and  there  with  buttons 
or  pins.  The  brims  are  made  of  velvet  or  some  other  fancy  goods; 
some  of  richly  corded  silk  or  velvet  cut  bias  and  fulled  on.  The 
fronts,  flaring  from  the  face  have  a  buckle  in  the  centre,  from  which 
four  wings  stand  out,  two  on  either  side.  These  toques  are  most 
becoming,  and  promise  to  have  a  good  run. 

Although  the  Alpine  walking  and  sailor  hats  are  having  such  a 
run  in  Canada  they  are  hardly  seen  in  New  York.  This  is  a 
prophecy  of  what  will  be  the  fashion  here  for  the  coming  season. 
All  hats  are  of  velvet,  pure  velvet,  not  mirroir,  and  flaring  from  the 
face.  One  style  that  is  most  fashionable  has  a  large  ostrich  plume  in 
black,  falling  away  on  either  side  of  a  made  velvet  hat  with  soft 
crown,  and  between  the  two  plumes  is  set  a  large  white  dove  with 
spread  wings.     This  hat  is  very  stylish  and  becoming. 

The  dove  and  breast  effects  are  having  a  phenomenal  run. 
Some  hats  have  two  fancy  feather  breasts  set  on,  as  described  in 
the  plume  hat,  and  with  two  plumes  set  up  in  the  centre  in  place 
of  the  dove. 

Feather  effects  are  everywhere.  The  demand  is  just  as  heavy 
as  ever,  and  promises  to  go  on.     Orders  can  hardly  be  filled. 


A 


Pheasant  effects,    either  in 

natural   shades    or   in  dyed, 

are  strong.     A  great  run   is  also  being  made  on  the 

eagle   and    pelican  quills.     These  sell  at  wholesale  at 

about  25c.  each,  and  are  very  smart. 

Not  much   ribbon   is  being  worn,  but  a  little  is  used  in  fancy 

styles  to  mix  with  velvet  for  young  girls'  hats. 

For  midwinter,  a  good  deal  of  fur  will  be  worn,  mixed  with 
velvet,  coarse  lace,  velvet  flowers  and  hard  feathers.  The  most 
fashionable  furs  for  this  season  are  sable,  chinchilla,  mink  and  baby 
lamb. 

Veiling  continues  about  the  same.  There  is  an  endless  variety 
of  pattern  in  mesh  and  dot,  but  nothing  very  new. 

In  England,  the  most  fashionable  color  for  headgear  this  season 
is  the  wallflower.  For  some  people,  such  as  brunettes  and  those 
with  white  hair,  it  is  very  becoming,  but  it  is  not  an  easy  color  to 
wear  for  the  ordinary  person  of  medium  coloring. 

Jbnna. 

the  prevailing  features  for  october. 
The  D.  McCall  Co.  report  that  notwithstanding  the  unfavorable 
weather,  the  business   done   during  October,    this  year,  has  much 
exceeded  that  of  the  same  month  in  any  of  the  previous  years. 

In  millinery  trimmings  there  are  no  special  new  features  note- 
worthy. The  month  closes  with  a  very  brisk  demand  for  demi- 
plumes,  a  new  shipment  of  which  has  just  been  received  by  this 
firm.      Stiff  and  mercury  feathers  are  also  frequently  asked  for. 

In  the  mantle  department,  sorting  orders  have  been  very 
satisfactory.  Whipcord  goods  made  up  in  short  lengths  with  the 
new  military  sleeve  are  at  prestnt  the  favorites. 

There  is  a  big  run  on  white,  cream,  cerise  and  black  satins  and 
ribbons  for  dress  and  millinery  trimmings.  The  activity  in  the 
demand  for  velvets,  particularly  in  the  leading  millinery  shades,  is 
still  evident.  This  firm  are  showing  a  beautiful  novelty  in  metallic 
spots  for  blouses  in  all  the  leading  shades.  They  have  also  received 
into  stock  a  number  of  lines  of  staple  ribbons,  which  makes  their 
assortment  most  complete.  Black  narrow  width  ribbons  in  all 
sizes  from  baby  widths  up  continue  in  strong  demand  both  for 
dresses  and  millinery.  A  large  lot  of  chiffons  in  all  the  evening 
shades  has  been  received. 

Sailor  hats  continue  in  as  great  favor  as  ever.  The  tire  brim 
variety  is  meeting  with  fresh  favor,  a  decided  feeling  for  thern  mani- 
festing itself  of  late.  A  feature  of  October  has  been  an  extraordin- 
ary demand  for  pearl  gray  fedoras.  The  supply  of  these  hats  has 
been  limited,  but  The  D.  McCall  Co.  now  have  in  stock  a  good 
selection  of  styles. 

MILLINERY    IN    DAWSON    CITY. 

Last  Spring,  Mrs.  Nellie  Humphrey,  of  Spokane,  invested 
52,000  in  millinery  and  took  it  to  Dawson  over  Chilkoot  Pass, 
selling  her  stock  at  such  high  prices  that  she  really  surprised 
herself.  She  sold  hats  from  ^too  to  $150  each.  Her  trip  netted 
her  about  #10,000  above  expenses.     She  has  purchased  an  assort- 
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WHOLESALE  MILLINERY. 


In  consequence  of  the  rather  unfavorable  weather  during  October,  which 
somewhat  retarded  trade  in  many  sections  of  the  country,  increase  in  sales  for  the 
month  could  hardly  be  expected.  This  circumstance  has  amply  proven  that 
adverse  climatic  changes  do  not  always  lessen  the  business,  when  conducted  on 
progressive  lines.  The  merchant  who  keeps  his  stock  up-to-date,  constantly  re- 
plenishing with  the  season's  novelties  as  produced,  is  sure  to  reap  the  benefit  of  the 
biggest  share  of  what  trade  is  going.  That's  exactly  our  experience  during  October. 
We  received  our  share  of  the  business,  sufficient  to  show  a  substantial  increase  over 
corresponding  month  last  year.  It  has  been  the  same  throughout  the  season,  every 
month,  almost  every  day,  has  shown  large  increases,  accounted  for  by  the  fact  as 
above  stated. 


Our  stock  is  always  up=to=date. 
We  are  always  prepared  to  meet 
the  requirements  of  the  trade. 


ORDERS   RECEIVE   PROMPT   AND  CAREFUL   ATTENTION 


The  D.  flcCALL  CO.,  Limited 


;^j^^ 


S.  LENNARD  &  SONS 

DUNDAS,  OINJT. 

manufacturers  of  the  Celebrated 

Crescent  Brand 

HOSIERY  AND  UNDERWEAR 


acknowledged  to  be  the 
best  value  in  the  trade. 


Richard  L.  Baker  &  Co. 
Toronto 

CELLING  AGENTS. 


(*>rescegt  £# 

Brand  -SteT 


THIS 

TRADE 

MARK 

STAMPED 

ON 

EVERY 

GARMENT 
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MILLINERY— Continued. 

ment  of  laces  and  silks  and  started  again  for  the  Klondyke.  She 
expects  to  return  in  four  months  with  a  sack  containing  $65,000  in 
gold  dust. 

Mrs.  Humphrey  said  that  when  she  arrived  at  Dawson  the 
streets  there,  contrary  to  her  expectations,  were  thronged  by  stylishly 
dressed  women.  All  were  very  particular  regarding  their  personal 
appearance,  the  only  thing  that  bothered  them  being  that  there  was 
not  enough  finery  to  go  around  until  she  arrived  with  her  stock. 
She  expects  to  come  out  over  the  ice  early  next  year. 

S.  F.  McKinnon  &  Co.  say  that  their  large  staff  of  travelers  are 
at  present  on  their  respective  routes,  and  that  within  the  past 
month  have  visited  almost  all  the  principal  business  points  from  the 
Atlantic  to  the  Pacific  Coast.  Through  their  representatives,  and 
from  their  own  general  observations,  the  firm  have  a  very  accurate 

knowledge,  not  only  of  the 
demands  and  requirements  of 
the  trade,  but  also  of  the 
business  being  done  in  the 
different  sections  of  the  coun- 
try. They  say,  that  notwith- 
standing some  slight  murmurs 
of  discontent  at  the  slowness 
of  trade  in  certain  districts, 
owing  to  the  exceptionally  mild 
weather  experienced  in  On- 
tario all  through  the  greater 
portion  of  the  month  just 
closed,  they  think  any  dis- 
appointment must  have  been 
experienced  in  the  demand  for 
goods  of  a  heavy  winter 
character,  for,  as  all  business 
men  know,  there  are  a  certain 
class  of  consumers,  and  at  the 
same  time  a  desirable  trade  to  cultivate,  who  do  not  go  into  the 
market  until  pressed  either  by  cold  or  heat,  according  to  the  season 
of  the  year. 

This  firm  also  state  in  support  of  their  views,  that  millinery  has 
not  been  affected,  hindered  or  retarded,  by  any  climatic  influences, 
and  that  the  mild  weather  has  rather  had  the  opposite  effect :  "  We 
believe  this  will  be  supported  by  the  general  millinery  trade,  as  it  is 
by  our  own  experience,  the  October  trade  with  us  showing,  like  the 
preceding  months  of  this  season,  a  substantial  increase  over  the 
same  month  of  last  year. 

"  In  talking  with  you  previous  to  sending  out  the  October  num- 
ber of  your  journal,  we  rather  regretted  the  introduction  of  and 
great  demand  for  trimmed  walking  hats  and  sailors,  believing  them 
not  to  be  in  the  best  interests  of  the  millinery  trade,  and  gave  our 
reason  for  so  thinking.  But,  at  the  same  time,  stated  that  whatever 
popular  favor  pointed  to  in  millinery  that  we  were  bound  to  produce, 
and  are  now  forced  to  the  conclusion,  in  view  of  the  volume  of  busi- 
ness done  in  hats  during  the  month  of  October,  that  these  popular 
everyday  hats  have  in  the  majority  of  cases  been  additional  to  the 
usual  more  dressy  shapes  which  few  ladies  pass  the  season  without. 
The  same  condition  of  things  in  the  hat  trade  may  be  expected  to 
carry  through  November." 

"  What  about  materials  and  trimming  novelties  ?  "  "Well,  as 
we  said  at  the  start,  we  are  always  willing  to  give  any  pointers  we 
can,  when  we  think  they  may  interest  or  in  any  way  advance  the 
best  interests  of  the  trade.  As  stated  at  the  beginning  of  last 
month,  we  have  placed  velvets  in  the  front  place  for  the  season  ; 
also  that   we  have  made  big  provision  along  the  velvet  line  ;    also 


S.  F.  McKinnon  &  Co. 


that  royal,  national,  navy  and  other  shades  of  blue  would  transcend 
all  other  colors.  Our  prediction  has  been  fulfilled,  although  now 
closely  followed  by  greens,  browns,  cardinals,  purples  and  castors, 
with  a  fair  demand  for  light  shades,  including  greys.  Velveteens 
and  velvettas  are  on  almost  the  same  plane  with  velvets,  in  point 
of  demand  and  colors.  We  have  also  pinned  our  faith  to  these  lines 
for  November,  having  provided  a  larger  stock  than  for  any  previous 
November  in  the  history  of  our  trading,  and  you  may  advise  the 
trade  to  class  their  selling  strength  as  we  have  placed  them  above. 
We  have  had  an  exceptionally  good  ribbon  season  thus  far,  both 
in  plain  and  fancies.  They  harmonize  and  blend  well  with  the 
velvets,  and,  of  course,  the  two  must  run  in  unity  for  the  balance 
of  the  season.  We  are  also  selling  a  great  many  narrow  ribbons, 
some  of  them  known  as  draw  ribbons.  These  are  drawn  or  formed 
into  a  quilling,  and  are  much  used,  even  as  dress  trimmings,  with 
a  fine  effect.  As  the  trade  know,  we  carry  a  colossal  stock  of 
ribbons,  and  from  it  we  can  supply  every  demand  in  any  leading 
colors.  Fancy  feathers  have  been  a  leading  feature  in  hat  garni- 
tures, particularly  in  mercury  wings,  quills  and  pheasant  breasts 
and  tails,  and  we  further  predict,  for  the  November  trade,  a  heavy 
demand,  not  only  for  these,  but  also  single  ostrich  feathers,  ostrich 
tips  in  black,  white  and  colors,  with  a  strong  feeling  for  wave 
ospreys,  steel  buckles,  daggers  and  cabuchons." 

'•  What  about  the  McKinnon-made  jackets  ? "  "  Well,  we  are, 
of  course,  not  making  all  the  jackets  that  are  to  be  consumed  in 
the  country,  but  we  are  making  a  big  lot  of  them.  The  hum  of 
our  factory  is  heard  from  early  morning  until  late  at  night.  By 
adding  extra  machines  we  have  been  able  to  deliver  the  most  of 
our  orders  within  ten  days  from  time  of  receiving  them,  but,  of 
course,  we  keep  a  large  stock  on  hand,  so  that  many  orders  are 
filled  from  stock  without  any  delay.  With  colder  weather  you  will 
see  a  big  rush  for  jackets,  the  trade  by  no  means  being  overstocked, 
and  first  to  place  their  orders  will  be  the  first  to  get  them  delivered. 
We  were  very  fortunate  in  striking  just  the  correct  lengths  in  our 
garments.  Buyers  will  notice  three  of  our  leaders  shown  in  our 
advertisement  and  the  cut  accompanying  this  is,  as  you  will  see,  quite 
a  bit  shorter  than  our  regular  goods,  being  the  very  newest  proper 
caper  on  the  other  side  of  the  line,  and  being  sought  after  by  the 
best  trade  in  our  own  country." 

NEW  YORK  WINTER  MILLINERY. 

Already,  from  models  shown  in  the  recent  expositions  in 
millinery  at  retail,  there  are  intimations  of  what  will  obtain  in  head- 
wear,  for  afternoon  receptions  and  evening  places  of  amusement, 
when  society  will  bestir  itself  for  the  Winter  saturnalia,  says  The 
New  York  Millinery  Trade  Review.  Toques  and  small  bonnets, 
instead  of  hats,  will  probably  prevail,  appearing  in  rose  color,  tur- 
quoise and  ciel  blues,  lavender,  pale  neutral  tints,  and  whites,  as 
seen  in  the  creations  on  late  display.  An  exquisite  toque,  from 
Loys  Soeurs,  of  Paris,  of  draped-in  rose-pink  taffeta  veiled  with 
white  tulle,  embroidered  with  sprays  of  lilies-of-the-valley,  in 
pearls,  is  faced  with  mirroir  velvet  in  strong  reine  pink,  the  brim  is 
lifted  high  slightly  at  the  left  of  the  front  by  a  knot  of  the  velvet 
clasped  by  a  large  and  handsome  rhinestone  buckle,  and  the  knot 
holds  two  full  white  ostrich  tips  which  nod  over  the  right  side. 

A  dainty  little  bonnet,  with  square  crown,  embroidered  with 
pearls,  gold  bullion,  and  paillettes,  and  brim  forming  obtuse  points 
around  the  front,  has  the  brim  turned  back  under  facing  of  ceil  blue 
velvet,  a  knot  of  the  velvet,  confined  by  a  crystal  ornament,  catch- 
ing back  the  brim  slightly  at  the  right  of  the  front,  and  supporting  a 
willowy-shaded  blue  ostrich  tip,  which  is  posed  to  nod  over  to  the 
left  side. 

A  toque  with  crown  draped  with  cream-white  velvet,  embroi- 
dered in  a  tracery  design  of  white  chenille  outlined  with  gold,  has  a 
brim  of  turquoise  blue  velvet,  draped   in    triple    effect,  the  brim 
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Orders  for  McKinnon  made  mantles  have  been  generous  right  along — a  big  staff  of  workpeople  has 
been  working  long  hours  to  keep  even  with  orders.  Reports  from  all  points  indicate  the  absolute 
satisfaction  McKinnon  made  mantles  are  giving,  and  the  ready  sale  for  them  puts  them  in  the  first  place 
in  the  mantle  trade  in  Canada  for  style — quality — up-to-dateness  and  exceptional  value.  We  are  con- 
tinually adding  new  models — so  that  no  matter  how  many  you  have  bought  or  how  complete  the  range, 
you  can  always  bank  on  finding  something  newer  still.  The  three  cuts  shown  here  represent  three  of  our 
leading  and  most  popular  sellers.  See  description  of  them  in  our  catalogue — if  you  haven't  a  catalogue 
drop  a  card  for  one. 

NOVEMBER  MILLINERY  TRADE— everything  that  belongs  to  reigning  fashion  has  been 
abundantly  provided  for — velvets,  velveteens,  velvettas — a  score  of  grades  and  as  many  shades — ribbons, 
plain  and  fancies — single  feathers  and  tips  in  ostrich  effects — pheasants'  breasts  and  tails — steel  buckles, 
ornaments  and  pretty  novelty  trimming  effects — and  in  Hats,  all  the  qualities,  all  the  colors  in  style  in 
sailors,  walking  hats  and  dress  shapes — not  a  weak  point  in  the  whole  McKinnon  collection — and 
values  supreme. 


S.  F.  McKINNON  &  CO.,  Toronto 


71-73  YORK  STREET. 
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lilted  high  at  the  left  of  the  front,  and  a  natural   yellow  paradise 
bird  plume  sweeping  back  over  the  left  side. 

A  large  picture  hat  of  white  taffeta,  embroidered  in  vermicelli 
design,  with  twisted  silk  cord  in  white  and  black,  faced  with  black 
velvet,  has  a  roll  of  black  chenille  and  spangles  on  the  edge  and 
around  the  foot  of  the  crown,  two  pairs  of  outspteading  black 
wings  held  at  the  front  by  a  knot  of  velvet,  clasped  by  a  cut  steel 
ornament  set  with  Rhinestones,  three  full  white  ostrich  plumes  at 
each  side,  and  under  the  left  side,  laid  on  a  bandeau  of  black 
velvet,  a  velvet  bow  holding  a  white  ostrich  tip  pointed  backward. 

A  large  black  velvet  picture  hat,  with  undulating  brim  faced 
with  white  malines  tulle  in  ruffled  shirring,  and  edged  with  a  narrow 
fringe  made  of  blue  ostrich  feathers,  has  the  crown  surrounded  with 
a  loose  twist  of  black  spangled  chenille  net,  a  knot  of  this  at  the  left 
side  being  held  by  a  stick  pin,  with  a  large  faceted  jet  head  set  in 
an  old  silver  sheath  studded  with  crystals.  A  full  bouillonne  of  the 
white  tulle,  con- 
fining a  match- 
ing stick  pin, 
holds  up  the 
brim  at  the  left 
of  the  front,  and 
two  long  black 
willow  plumes, 
one  at  the  left 
side  sweeping 
backward,  and 
the  other  sweep- 
ing across  the 
front  to  the  right 
side,  complete 
the  trimming. 

A  very  re- 
markable bon- 
net, with  up- 
turned, wing- 
shaped  sides, 
for  visiting 
wear,  from 
Madame  Pouy- 
anne,  is  of  black 
velvet  edged 
with  a  narrow 
binding  of  black 

spangled  net.  At  each  side  is  a  jabot  arrangement  of  coral  red 
taffeta  edged  with  a  very  full  narrow  ruffle  of  the  silk  doubled  ;  a 
long  pin,  with  large  ball  head  of  faceted  jet,  capped  by  filigree 
steel  network,  is  stuck  into  the  jabot  at  each  side  of  the  front,  and 
over  the  left  side  curve  two  black  de  grandee  palmettes  flecked 
with  black  chenille  dots. 


THIS  YEAR'S  SEAL  CATCH. 

The  official  statement  of  the  British  Columbia  sealing  industry, 
for  the  season  just  closed,  shows  a  total  of  but  27,865  skins  for  the 
fleet  of  35  schooners,  by  far  the  lightest  catch  in  years  ;  also  fewer 
schooners  have  been  employed.  The  catch  is  divided  thus  :  Asiatic 
coast,  440:   British  Columbia  coast,  10,055  ;   Behring  sea,  17,370. 


INCORPORATED. 

George  R.  Gordon,  the  well  known  wholesale  clother,  of  Van- 
couver, and  others  have  been  incorporated  as  The  Geo.  R.  Gordon 
Co.,  Limited,  capital  $100, oco,  the  application  for  a  charter  having 
been  made  by  Geo.  R.  Gordon,  Chas.  Putnam,  T.  Mathews,  G. 
Mclntyre,  and  E.  D.  Putnam.  The  company  will  continue  the 
wholesale  clothing  business. 


•■  Oxford  "    Underclothing 
9021. 


THE    WOMEN'S    OUTFITTING    TRADE. 

W.  F.  Lucas  &  Co.  are  the  pioneers  in  that  branch  of  women's 
outfitting  devoted  to  flannelette  night  dresses,  and  have  factories  at 

Oxford,  London 
£y  and    Castlefin. 

Increased  trade 
has  compelled 
them  to  enlarge 
their  premises 
several  times 
within  the  last 
few  years,  and 
a  good  sized 
building  was 
annexed  this 
year.  Several 
special  lines  are 
now  being  made 
f  o  r  Canadian 
trade.  No.  9021 
is  a  new  pattern 
in  nightdresses, 
and  is  shown  in 
both  white  and 
pink  flannel- 
ette. The  white 
one  is  trimmed 
with  self  and 
blue,  and  the 
pink  one  with 
self  and  em- 
broidery to  match.  They  have  the  usual  large  sleeves,  and  are 
ornamented  with  silk  beading,  collars  and  cuffs.  No.  1162  is  a 
cream  Saxony  flannelette  nightdress  (shrunk).  It  has  silk  insertion 
yoke,  collar  to  match,  trimmed  with  wide  frill  and  silk  embroidery, 
and  edged  with  Torchon  lace.  Lucas  &  Co.  make  knickers  and 
chemises  to  match  most  of  these  nightdress  patterns. 


Underclothing. 
1162. 


CASHMERE    GOODS     IN     DEMAND. 

The  report  that  cashmere  hose  is  stiffening  in  price  is  backed 
up  by  the  fact  that  an  order  sent  from  Canada  for  5,000  dozen  was 
refused,  except  at  an  advance  of  3d.  to  fid.  per  dozen.  Holders  of 
stocks  of  cashmere  goods  are.  therefore,  in  good  humor.  The 
W.  R.  Brock  Co.,  Limited,  report  the  arrival  in  stock  of  the 
"Clanish"  cashmere  glove,  which  can  be  had  in  black,  tan, 
greens  and  navy  blue,  with  colored  points  and  welts.  The  clan 
tartan  effect  reproduced  in  this  glove  makes  it  very  popular. 


Thos.  Bargett,  who  had  charge  of  the  cutter's  department  for 
two  years  in  Keleher&  Hendley's,  Guelph,  has  opened  up  tailoring 
parlors  upstairs  in  Tovell's  Block. 


NEW    STORES    AND     IMPROVEMENTS. 

T.  H.  Pratt  intends  to  open  a  retail  dry  goods  store  in  Hamilton, 
in  the  premises  occupied  by  Pratt  &  Watkins,  who  are  building  a  big 
new  store. 

J.  K.  Bricker  has  opened  a  store  on  Wallace  street,  Listowel, 
with  the  Hendry  stock,  which  he  removed  from  Stirton. 

James  11.  Crawford  has  opened  a  merchant  tailoring  business  in 
the  Ash  block,  Thedford,  Ont. 

The  general  store  of  J.  Mcjanet,  Melita,  Man.,  has  been  greatly 
improved. 

J.  Girard's  handsome  new  store,  in  Sturgeon  Falls,  Ont.,  is 
completed.  R.  T.  Burtch  has  leased  a  store,  and  purposes  open- 
ing a  millinery  business. 
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HARRIS  &  Co.,  Rockwood 


Manufacturers  of — .© 


We  take  pleasure  in  announcing   to  our  customers  and  the  dry  goods  trade  in  general,  that 


HARRIS'  6/4  FRIEZES,  AND  SPECIAL  LINES 
OF  TWEED  SUITINGS  AND  COSTUME  CLOTHS, 
I  ALSO  WOOLLEN  YARNS. 

j/ki  we  have  appointed   Messrs.    E.  J.  DIGNUM  &  CO.,  of   27  Melinda  St.,   Toronto,   Sole 

/j\  Agents  in  Canada  for  the  sale  of  our  goods,  and  would  bespeak  for  them  the  favorable  con- 

/(\  sideration  of  the  trade  when  submitting  our  samples. 

*  

g  — — 

I  HARRIS  &  OO.,  Rockwood. 

WM.  CROFT  &  SONS 


Established  1855. 


To  the  Dry  Goods  Trade- 


Some  Specialties  requisite  for  an  up-to-date  Dry  Goods  Notion  Counter 

Side,  Bang,  Pompadour  and  Empire  Combs. 
Hair  Pins  in  Shell,  Wire  and  Cabinets. 
Curling  Tongs,  Kid  Curlers  and  Crimpers. 
Safety  Pins  in  London,  Empire  and  Cabinets. 
Croft's  English  Brass  Pins — will  not  rust. 

Croft's  Celebrated    I  Sewing  and  Machine  Needles. 

I  Darning  Needles,  Knitting  Needles,  etc. 
Ladies'  and  Gents'  Fancy  Garters  and  Hose  Supporters. 

Fancy   Hat    Pins,   in  great  variety. 

Cuff  Links,  Cuff  Buttons  and  Collar  Buttons. 

Purses  in  English,   French,   German,   American  and  Canadian  Styles. 


Harmonicas, 
Combs,  Pipes. 
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I  Carpets,  Curtains  and  Upholstery. ! 

9  «f 

AN  ENGLISH  VIEW  OF  U.S.  CARPETS  IN  CANADA. 

CARPETS  from  the  United  States  are  no  longer  a  factor  in  the 
Canadian  market,  according  to  The  Kidderminster  Shuttle, 
and  probably  will  not  be  seen  at  all  there  for  some  time,  except  job 
lines,  which,  for  some  special  reason,  are  sent  out  of  the  country 
to  be  slaughtered.  The  new  wool  duties  in  the  United  States  have 
raised  the  cost  of  carpets  entirely  beyond  an  export  basis.  The 
carpet  market  of  the  world  is,  of  course,  affected  by  the  shortage 
in  hemp,  occasioned  by  the  Spanish-American  hostilities  in  the 
Philippine  Islands,  and  this  shortage  will  be  felt  more  strongly  in 
the  United  States,  so  that  prices  there  will  probably  advance  still 
further.  The  Canadian  carpet  manufacturer  is  subjected  to  a  par- 
ticularly severe  form  of  competition  by  means  of  the  sale  in  Canada 
at  bargain  prices  of  imported  goods,  which  are,  for  the  most  part, 
seconds,  and  could  not  be  offered  on  the  home  market  by  the  pro- 
ducer without  injuring  the  reputation  and  prices  of  his  regular  out- 
put As  no  one  but  an  expert  can  detect  a  second  in  carpets  of 
this  class,  the  competition  is  most  injurious. 


spinners  in  stopping  their  mills,  for  the  spin- 
ners, who  have  combined  for  this  purpose, 
produce  about  90  per  cent,  of  the  gray  yarn 
used  in  ingrain  manufacture.  An  advance 
in  the  price  of  gray  yarn  has  already  resulted 
from  this  action,  and  another  is  not  improb- 
able, although,  of  course,  the  Spring  prices 
of  ingrains  are  not  yet  settled. 

There  has  been  some  decline  in  the  output  of  ingrains,  but  it 
should  be  remembered  that  these  goods  have  been  subjected  to  a 
very  severe  ordeal  in  being  placed  in  direct  competition  with  tapes- 
tries sold  by  auction  at  abnormally  low  prices.  Dealers  having 
bought  large  quantities  of  such  goods  have  been  unable  to  purchase 
as  freely  as  usual  in  other  grades.  With  the  present  assurance  of 
an  active  Spring  business,  unmarred  by  any  disturbing  feature,  the 
ingrain  manufacturers  may  now  look  forward  to  a  decided  increase 
in  the  demand  for  their  product. 


THE  JAPANESE  MATTINGS. 
The  introduction  into  Canada,  by  the  direct  importations  of  a 
Toronto  firm,  of  Japanese  mattings  makes  the  remark  of  a  well- 
informed  English  textile  authority  interesting.  He  says  that  there 
are  things  which  can  be  done  better  in  the  east  than  in  the  west. 
One  of  these  things  is  the  weaving  of  straw  matting.  In  this  art 
Japan  excels.  The  matting,  made  of  the  Japanese  rush,  all  goes 
to  the  United  States.  It  is  woven  in  handsome  colored  patterns, 
and  forms  an  admirable  floor  covering  for  hot  climates.  The  better 
qualities  range  from  16s.  to  22s.  per  roll  of  40  yards.  It  is  not  so 
durable  as  Canton  matting,  but  the  variety  in  the  patterns,  and  the 
artistic  arrangement  of  the  colors,  give  it  the  look  of  a  far  superior 
article. 

SOME  RARE  PERSIAN  TEXTILES. 
At  a  London  auction  room,  a  few  days  ago,  there  were  sold 
some  rare  and  valuable  Persian  articles.  The  most  important  lot 
in  the  sale  was  a  Persian  state  tent,  formed  of  embroidery  and  rare 
old  Eastern  cut  velvets  of  various  colors.  The  tent  was  originally 
the  property  of  the  grandfather  of  the  late  Shah  of  Persia,  and  it  is 
also  interesting  from  the  fact  that  the  late  Shah,  on  his  last  visit  to 
England,  when  staying  at  Earl  Brownlow's,  held  a  meeting  in  it. 
It  realized  350  guineas,  or  about  $  1,500.  The  sale  also  included  a 
Persian  prayer  carpet,  embroidered  with  flowers  and  subject  in  gold 
thread — 24  guineas  ;  a  panel  of  Beauvais  tapestry,  a  park  scene 
with  a  view  of  a  French  chateau,  13x8  feet — 90  guineas  ;  an  old 
silk  corridor  carpet,  18x4  feet,  and  another  larger — 73  guineas, 
and  several  other  lots. 

PRICES  IN  THE  STATES. 

It  is  now  settled  that  no  auction  sale  is  to  take  place,  says  The 
New  York  Carpet  Trade  Review,  and  it  is  hardly  possible  to  lay  too 
much  stress  upon  the  fact  that  such  a  menace  to  the  trade  is  now 
removed.  There  will,  doubtless,  be  some  letting  out  of  surplus 
tapestries  and  velvets  by  private  sale  during  the  latter  part  of  this 
month,  but  they  will  be  disposed  of  in  a  manner  not  disturbing  to 
the  market.  It  is  also  probable  that  the  leading  manufacturers  of 
these  goods  will  come  together  on  a  basis  which  will  insure  stability 
in  prices  for  the  Spring  trade. 

Prices  of  ingrains  seem  to  be  stiffened  by  the  action  of  the  yarn 


ASBESTOS  LEATHER. 
A  German  inventor  has  obtained  an  English  patent  for  an 
improved  asbestos  stuff — asbestos  leather — and  its  mode  of  manu- 
facture. The  asbestos  is  divided  into  very  fine  fibres  of  the 
greatest  possible  length,  then  immersed  into  an  India  rubber  solu- 
tion ;  the  whole  is  next  thoroughly  intermixed,  until  every  fibre  is 
thoroughly  coated  with  the  solution.  The  solvent,  for  instance, 
petroleum  benzine,  is  thereupon  evaporated.  The  asbestos  fibres 
then  cohere  perfectly,  and  the  mass  may  be  pressed  into  any 
desired  form,  or  may  be  rolled.  The  inventor  calls  the  manufac- 
tured product  "asbestos  leather,"  and  it  is  said  to  resemble,  very 
closely,  leather  in  its  peculiarities  and  structure. 

A  CARPET  SHOPPER'S  GRUMBLE. 
Shopping  for  a  carpet  is  tiresome  work  at  any  time,  but  with  a 
direct  change  in  fashions  from  very  light  to  very  dark  carpets,  and 
with  decorations  unchanged,  the  selection  of  a  new  carpet  now  is 
exasperating  business.  "Rather  than  buy  one  of  those  light, 
faded-out  looking  carpets  with  that  new  array  of  dark  carpets  in 
sight,  many  of  our  customers  would  prefer  to  redecorate,"  an 
experienced  salesman  tells  you,  and  then  you  try  to  imagine  how 
that  indigo  blue  carpet,  with  many  greens  in  the  border,  would 
look  in  your  dainty  blue  and  white  room.  Of  course,  there  is 
nothing  so  old  fashioned  as  a  fashion  just  passed  by,  and  while, 
womanlike,  you  hate  to  spend  your  money  for  something  out  of 
fashion,  still,  your  judgment  tells  you  that  the  indigo  blue  carpet 
would  spoil  your  dainty  room.  Between  decorative  consistency 
and  the  new  carpets  this  Fall,  either  the  decorators  will  have  a  big 
season,  or  many  a  room  will  be  a  strange  sight.  But  above  all 
things,  don't  buy  a  pretty  carpet  because  it  pleases  you,  with  no 
regard  for  the  room. 

REMOVING  SPOTS  FROM  CARPETS. 
To  take  oil  out  of  a  carpet  as  soon  as  it  is  spilled,  put  on  plenty 
of  wheat  flour  or  whiting  to  absorb  the  oil  and  keep  it  from  spread- 
ing. If  the  oil  is  near  a  seam,  rip  it,  so  that  the  spot  will  not 
spread,  and  put  whiting  on  the  floor  under  the  carpet.  Next  day 
sweep  up  all  the  flour  above  and  under  the  carpet  with  a  stiff 
brush,  and  put  on  plenty  of  fresh  flour.  To  take  out  the  grease 
spots,  rub  them  with  white  flannel  dipped  in  raw  spirits  of  turpen- 
tine. If  they  show  after  awhile,  rub  again  on  both  sides.  If  there 
are  grease  spots  on  the  floor,  remove  them  with  potter's  clay  before 
the  carpet  is  laid  down. 

THOUGHT    SHE    HAD   BEEN    SOLD. 
A  good  story  is  told  of  a  Boston  woman,  who   bought  a  carpet 
recently,    which  was  represented  to  her  as  a  new   pattern.     Some 
days  after  the  purchase,  she  returned  to  the  store,  and,    with  an 
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Top-Notch  Sellers 

—In  Blouse  Waists— 

ONE  HUNDRED  STYLES 


to  retail  from 


65c.  to  $3.00 


Comprising  all  the  Up-tO-date  designs  in  the  latest  novelty  materials 

INCLUDING 

Cambrics,  Mulls,  Lawns,  Cordelle  Cloth, 
Canvas  Cloth,  Piques,  Ginghams,  French 
Novelties,  etc. 


SAMPLES  NOW  ON  THE    ROAD. 


A  Positive  Necessity 

TAILOR-MADE  SUITS 

Cloth  and  Wash  Materials 

In  Cordelle  Cloth,  Fancy  Crashes,  Fancy  Ducks, 
Piques,  Java  Cloth,  Boulevard  Cycle  Cloth, 
Novelty  Linen  Weaves,  etc. 

Bicycle  Suits  with  skirts  which  hang  correctly. 


See  our  next  month's  "  ad."  for  separ- 
ate skirts  (75  kinds),  and  boys'  wash 
suits  and  blouses. 


Suits  to  retail  $4.00  to  $10.00 


BOUlter  &  Stewart,  Manufacturers,  TOrOntO 
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CARPETS  AND  CURTAINS— Continued. 

indignant  air,  declared  that  she  had  discovered  that  ihe  carpet  sold 
to  her  as  a  late  production  was  an  old  pattern.  The  salesman 
assured  her  that  there  had  been  no  misrepresentation,  and  asked 
her  how  she  had  reached  the  conclusion  that  the  carpet  was  not 
one  of  the  latest  styles.  Her  reply  was  that  she  had  found  the 
figures  1895  on  the  back  of  the  carpet,  and  that  was  proof  enough 
for  her  !  The  ways  of  the  trade  were  made  clear  to  her  when  it 
was  explained  by  the  salesman  that  1895  were  merely  the  firm's 
number  for  the  piece,  and  not  a  date. — N.Y.  Carpet  Trade  Review. 


THE  CANADIAN  PARCEL  POST  SYSTEM. 

An  attack  is  made  upon  the  Post  Office  Department  because 
"  in  Canada  we  have  to  pay  6c.  for  four  ounces,  or  48c.  for  two 
pounds,  when  sending  a  parcel  through  the  parcel  post,  while  if  the 
same  parcel  is  directed  to  Hong  Kong,  or  any  part  of  Great  Britain, 
the  charge  is  16c.  for  the  first  pound  and  12c.  for  the  second,  or 
28c.  altogether."  Thus,  it  is  urged,  "it  costs  20c.  more  to  for- 
ward such  a  parcel  from  Toronto  to  Hamilton,  than  it  costs  to  send 
it  across  the  continent  and  the  Pacific  Ocean  to  Hong  Kong."  And 
why  not  ?  Canada  is  trying  to  build  up  a  trade  within  the  Empire 
and  in  foreign  fields,  and  it  is  necessary  to  send  samples  and  par- 
cels by  post  at  the  lowest  possible  rate.  The  commercial  travelers 
of  Canada  do  this  work  within  the  Dominion,  and  a  very  low  parcel 
post  rate  would  be  of  small  advantage  to  our  wholesale  merchants 
or  our  private  citizens,  while  it  would  tend  to  still  further  increase 
the  business  of  departmental  stores.  Does  The  Mail  and  Empire  in 
making  their  complaint  desire  that  our  postal  cars  should  become  the 
delivery  wagon  of  the  big  departmental  stores,  which  are  killing 
the  smaller  retail  dealers,  not  only  in  Toronto,  but  all  over  the 
country  ?  Are  the  people  of  Canada  to  be  taxed  for  a  deficit  in  the 
postal  department  in  order  that  the  corporations  shall  kill  the  stores 
at  the  doors  of  the  taxpayer,  destroy  the  business  of  the  villages 
and  small  places,  and  make  it  impossible  for  the  little  fish  to  escape 
being  eaten  up  by  the  big  ones  ?  If  it  were  possible  for  the  Post 
Office  Department  to  discriminate  between  individual  senders  of 
parcels  and  the  big  stores,  which  are  using  the  post  office  officials 
as  peddlers  of  their  samples  and  delivery  wagons  for  their  goods, 
it  might  be  wise  to  do  so,  but,  unless  this  can  be  done,  it  is  well 
that  the  parcel  postage  rate  should  remain  as  high  as  it  is,  if  not 
increased.  Canada  believes  in  a  certain  amount  of  protection  as 
against  outside  countries,  and,  if  popular  opinion  were  to  be  con- 
sulted, it  would  be  found  that  there  is  a  well-grounded  belief  that 
certain  protection  should  be  afforded  the  smaller  towns  as  against 
the  immense  departmental  stores  in  the  centres  of  population. 
While  it  is  impossible  to  afford  any  such  protection  by  tariff  enact- 
ment, yet  it  is  certainly  not  the  Government's  duty  to  so  arrange 
the  postal  tariff  as  to  lead  thoughtless  people  to  kill  their  own 
localities  in  order  to  be  humbugged  by  the  catalogues  sent  out  from 
people  at  a  distance,  and  who  deliver  their  goods  by  parcel  post. — 
Toronto  Saturday  Night. 


DEPARTMENT    STORE    PROPOSAL. 

"  Hattie,"  said  the  clerk  at  the  blanket  counter  in  the  depart- 
ment store,  speaking  rapidly  and  in  an  undertone,  "just  a 
moment.  Will  you — what  is  it,  sir  ?  Harness  department  ?  Six 
aisles  down — Hattie,  do  you  think  you  could — furniture,  madam  ? 
Third  floor.  Take  the  elevator — Hattie,  I'd  like  to  know — hand- 
kerchiefs, ma'am?  Third  counter  to  your  right.  Blankets,  sir? 
Right  here.  Wait  on  you  in  a  moment — Hattie,  will  you  marry 
me  ?" 

"Yes,  Tom,"  whispered  the  girl  at  the  notion  counter,  still 
tapping  with  her  pencil  on  the  showcase.  "C-a-a-a-a-s-h."  — 
Chicago  Tribune. 


THE  MAKING  OF  IRISH  POPLIN. 

Till;  poplin  manufacture  in  Ireland,  writes  Miss  Mary  Gorges, 
owes  its  origin  to  the  revocation  of  the  Edict  of  Nantes,  when 
thousands  of  silk  weavers  from  Lyons  sought  refuge  in  England, 
and  settled  at  Spitalfields,  London,  a  portion  of  these  subsequently 
setting  up  their  looms  in  Dublin  in  1693.  In  the  hands  of  their  4 
descendants  the  trade  remains  ;  no  one,  even  now,  when  all  cus- 
toms and  traditions  are  being  ruthlessly  trampled  down,  ever 
dreaming  of  infringing  the  unwritten  law  which  forbids  apprentice- 
ship to  the  silk  weaving  outside  the  community. 

Why  this  manufacture  should  take  root  and  prosper  in  Dublin  as 
it  has  done  I  know  not  ;  but  it  is  a  fact  that  nothing  really  excellent 
in  poplins  can  be  had  elsewhere,  so  that  Ireland  may  fairly  claim 
it  as  a  specialty  of  her  capital.  In  the  old  stretts  of  Dublin  are 
splendid  houses,  now  given  up  to  dust  and  decay,  down  whose 
staircases  once  fluttered  the  beautiful  women  who  adorned  the  Irish 
court  of  the  day  ;  and  it  requires  little  imagination  to  picture  them 
arrayed  in  the  lovely  brocades  of  their  native  land. 

But  the  manufacture  had  not  attained  its  present  perfection  and 
variety  till  after  the  Jacquard  loom  was  invented  in  1800,  when 
a  simple  pedal,  put  in  motion  by  the  weaver's  feet,  superseded  a 
complicated  and  difficult  plan,  by  which,  when  the  design  was 
richly  figured,  the  threads  were  grouped  into  a  system,  and  raised 
simultaneously  by  a  child,  or  "  drawboy,"  in  the  order  and  at  the 
time  required  by  the  weaver. 

Poplin  is  the  successful  combination  of  silk  and  wool,  the  dyeing 
of  which  requires  the  greatest  skill  and  care,  the  most  delicate 
shades  having  to  be  produced  to  order.  Considering  its  beauty  and 
great  durability,  it  is  relatively  an  inexpensive  material,  ranging 
from  3s.  9d.  to  7s.  6d.  per  yard,  and  in  brocades  from  6s.  6d.  to 
17s.  6d.  per  yard.  The  tissue  used  in  the  gold  and  silver  brocades 
is  of  the  pure  metal.  I  was  informed  by  the  courteous  manager 
of  Messrs.  Atkinson's  firm  that  they  are  a  present  manufacturing  a 
superb  white  poplin,  with  rich  design  in  gold,  for  a  great  wedding 
soon  to  take  place  in  London.  £■$  5s.  per  yard  seemed  by  no 
means  an  extravagant  price  for  so  beautiful  and  costly  a  fabric. 
These  brocades  are  greatly  patronized  by  the  Queen  and  the 
Princess  of  Wales,  and,  notably,  by  American  visitors. 

The  proverbial  reproach  of  Irish  apathy  certainly  does  not  apply 
here,  for  the  poplin  manufacture  has  not  been  allowed  to  fall  behind 
in  the  keen  competition  of  the  day.  It  owes  much  to  the  late 
senior  partner,  Mr.  R.  Atkinson,  who  brought  to  bear  on  it  talent, 
taste,  and  a  judgment  of  colors  "  seldom  equalled,  never  sur- 
passed." There  is  a  new  light  texture,  gossamer  poplin,  in  the 
softest  shades,  and  in  tartans  and  checks,  which  forms  a  lovely 
material  for  children  and  young  ladies'  dresses,  as  well  as  blouses, 
ties,  etc.  I  find  that  a  dress  length  of  any  special  color  can  be 
made  to  order  in  fourteen  days,  and  any  original  design  carried 
out.  A  charming  design  (of  wild  flowers,  I  think),  was  recently 
forwarded  by  a  young  lady,  which,  worked  out  on  the  ground  chosen,  ^ 
produced  a  most  lovely  effect. 

Little  of  the  old  Huguenot  blood  is  left,  yet  the  weavers  retain 
some  French  characteristics.  Thrift  is  one  (though  my  informant, 
an  employer  himself,  adds  "  not  strikingly  so"),  and  they  are  "  a 
very  cheerful,  contented  body,  labor  disputes  being  unknown,  em- 
ployers and  employed  working  harmoniously  together." 

In  Messrs.  Atkinson's  poplin  warehouse,  in  College  Green, 
Dublin,  are  still  to  be  seen,  in  a  glass  case,  samples  of  the  poplin 
ordered  in  1836  by  the  Duchess  of  Kent,  for  the  young  Princess 
Victoria. 
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"The  Paleness  of  Death"  is  absent  in  a 
dead  nigger. 

Sun  and  rain  may  beat  incessantly  on  him 
and  the  color  remains,  but—his  bones 
are  white. 

Not  so  with  Gloves  or  Hosiery  bearing  this  stamp : 


THEY  ARE  SURE  TRADE  WINNERS. 

Washing  and  Bleaching  never  change  the 
color,  and  when  nothing  but  the  Ribs 
remain,  you  will  find  that  even— they 
are  black. 

If  you  handle  this  brand  you  will  never  pale 
before  an  angry  customer. 


American  Bureau  of  Louis  Hermsdorf 

78-80  Walker  Street  NEW  YORK. 


\ 


GO 
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Woollens  and  Clothing. 


MERCHANT  TAILORS  AND  ADVERTISING  PRICES. 

THERE  are  some  lines  in  which  the  advertising  of  prices 
is  absolutely  necessary.  There  are  other  lines  in 
which  the  advertising  of  prices  is  not  near  as  important 
as  the  advertising  ot  other  matters.  There  are  some  mer- 
chant tailors  who  solicit  and  gain  business  merely  because  their 
prices  are  as  low,  or  almost  as  low,  as  the  same  goods  can  be 
bought  ready-made  ?  These  tailors  catch  all  the  bargain  seekers 
who  would  ordinarily  patronize  the  merchant  tailor.  The  remainder 
of  the  merchant  tailors  do  their  business  on  some  other  principle, 
and,  I  believe,  says  a  New  York  authority,  that  the  majority  of  men 
who  have  their  clothes  made  to  order  do  not  consider  the  price  as 
much  an  attraction  as  the  fit,  the  cloth  and  the  make.  If  I  were  a 
merchant  tailor,  endeavoring  to  push  a  high-class  business,  I  would 
dwell  particularly  upon  the  merits  of  my  goods  and  my  workman- 
ship, rather  than  quoting  direct  prices  in  an  advertisement.  I 
would  dwell  upon  the  reasonableness  of  my  prices,  considering  the 
quality,  of  course,  and  would  not  forget  to  impress  this  constantly 
upon  the  public  through  my  advertisement,  but,  except  in  rare 
instances,  I  would  not  make  a  practice  of  mentioning  in  each  adver- 
tisement the  price  at  which  I  was  making  clothing  to  order.  Occa- 
sionally, however,  I  would  have  some  special  thing  that  I  could  use 
to  draw  attention  to  my  store  as  a  place  where  clothes  were  made  to 
order  for  reasonable  money.  This  plan  would  be  well  adapted  to 
any  merchant  tailor,  except  where  he  might  have  the  trade  among 
the  very  exclusive  class,  and  does  not  cater  to  popular  trade  at  all. 

I  know  of  a  certain  merchant  tailor  who  has  a  very  excellent 
business,  and  who  advertises  his  goods  in  an  interesting  way  from 
day  to  day  in  the  daily  papers.  About  three  times  a  year  he  makes 
a  point  to  buy  from  the  mill  a  large  quantity  of  some  one  particular 
cloth.  He  usually  takes  this  cloth  in  a  large  enough  quantity  to  get 
a  special  price.  Then,  for  a  couple  of  weeks,  purely  as  an  adver- 
tisement for  his  store,  he  will  make  up  this  one  cloth  into  suits  or 
coats,  as  may  be  suitable,  at  ridiculously  low  prices.  I  remember 
one  season  he  selected  a  line  of  very  nice  quality  of  black  serge, 
and  cut  up  several  bolts  of  these  into  small  sample  pieces  and  sent 
these  samples  with  a  circular  to  the  men  he  thought  would  be  inter- 
ested. He  also  advertised  it  in  the  newspapers  and  made  a  display 
of  it  in  his  show  windows.  These  suits  he  made  to  order  for  $20, 
and  they  were  to  all  intents  and  purposes  the  same  suits  that  would 
be  ordinarily  charged  $35  for.  It  was  the  best  possible  suit  that 
could  be  produced  for  $20  by  anybody.  I  don't  think  he  made  a 
cent  on  it,  but  he  did  put  his  tailoring  business  before  the  attention 
ot  a  great  many  people  who  had  never  thought  of  it  before,  and  he 
did  sell  these  suits  to  a  great  many  people  who  had  never  patron- 
ized him  before,  and  who  will  probably  patronize  him  in  the  future, 
even  if  they  do  have  to  pay  a  little  more,  because  his  workmanship 
and  the  quality  he  gave  for  $20  was  such  that  would  lead  them  to 
suppose  that  even  if  they  had  to  pay  more  at  some  other  time 
they  were  going  to  get  the  worth  of  their  money. 

Every  business  can  have  some  point  upon  which  it  excels  others. 
It  cannot  always  be  the  point  of  low  prices.  The  merchant  who 
has  no  point  on  which  he  excels  any  one  else  is  very  likely  going 
to  get  left  ;  the  point  upon  which  you  excel  other  people  is  the 
point  upon  which  you  must  lay  the  most  stress  in  your  adver- 
tisements. 


READY-MADE  AND  CUSTOM-MADE. 
The  extension  ot   the  business  in  ready- 
made   clothing  during  the  last  year  or  so  is 
not  expected  to  have  an  injurious  effect  on 
merchant  tailors.     The  reason  given  is,  that 
when    times  are    good,    people    will    have 
custom-made  clothes  whenever  they  feel  in- 
clined to,  and  the  present  prosperity  of  trade 
in  Canada  is  largely  believed  to  be  a  good  time   for   tailors.     All 
the  reports  are  to  that  effect,  and  business  in  purchases  of  materials 
is  good. 

The  same  belief  exists  in  England,  where,  The  Tailor  and 
Cutter  says,  the  ready-made  industry  has  not  injured  the  ordinary 
"bespoke"  tailoring  trade.  "  Some  years  ago,"  it  says,  "the  be- 
spoke master  tailors  were  inclined  to  look  askance  upon  the  ready 
made  trade,  as  something  that  in  time  would,  in  all  probability, 
annihilate  them,  but  experience  has  taught  us  all  otherwise.  The 
ready-made  trade,  instead  of  being  a  rival  to,  is  simply  an  auxiliary 
to  the  bespoke.  And  it  must  now  be  admitted  that  many  of  the 
bespoke  tailors  find  the  ready-made  clothier  a  very  valuable 
auxiliary  indeed,  and  also  an  increaser  of  business.  The  bespoke 
tailor  can,  in  many  ways,  avail  himself  of  all  the  facilities  of  a 
ready-made  clothing  factory.  Take,  for  example,  the  making  of  a 
suit  for  a  boy.  In  the  great  majority  of  cases,  it  absolutely  does 
not  pay  the  ordinary  master  tailor  to  make  a  boy's  suit,  when,  by 
simply  taking  the  measures,  he  can  have  it  made  by  the  clothier  in 
any  required  style,  and,  it  must  be  confessed  that  some  wholesale 
clothiers  do  turn  out  juveniles  in  a  way  that  leaves  nothing  at  all  to 
be  desired,  either  in  the  way  of  appearance,  finish,  or  workman- 
ship, as  they  lay  themselves  out  specially  to  clothe  smartly  and 
neatly  the  rising  generation."  The  origin  of  the  industry  is  traced 
back  to  the  Plantagenet  days,  when  the  good  citizens  of  London  could 
buy  ready-made  hose  andjerkins  of  certain  shops  in  the  neighborhood 
of  Bishopsgate-street.  The  Jews  claim  that  they  brought  the  trade 
from  Germany  and  Poland  in  the  early  part  of  the  present  century, 
but  the  real  origin  of  the  ready-made  industry  is  traced  to  an  order 
from  Australia,  somewhere  about  half  a  century  ago.  A  certain 
firm  of  woollen  manufacturers  in  the  West  Riding  received  a  direct 
order  from  a  Melbourne  house  for  some  50  pieces  of  cloth.  This 
was  during  one  of  the  Australian  mining  booms,  when  things  in 
Melbourne  were  flourishing  and  wages  were  high,  and  tailors  and 
other  skilled  workers  were  demanding  and  receiving  ever  so  much 
a  day  ;  consequently,  the  importing  firm  in  Melbourne  expressed, 
in  their  letter  of  order  to  the  West  Riding  manufacturers,  that  if 
the  50  pieces  of  cloth  which  they  were  ordering  could  be  made  up 
in  England,  into  ready-made  suits,  it  would  be  a  very  profitable 
transaction,  as  a  great  saving  would  be  effected,  represented  by  the 
difference  in  the  wages  paid  to  tailors  in  Leeds  and  Melbourne  ; 
besides,  at  that  time,  the  supply  of  tailors  in  the  colonies  was  by 
no  means  equal  to  the  demand,  and  such  tailors  as  had  emigrated 
from  England  to  Australia  had  exchanged  the  needle  for  the  spade, 
deserted  the  board  for  the  mining  camp,  and  prospected  for  gold  ; 
therefore,  tailoring  was  both  bad  and  dear  at  any  time  from  the 
forties  to  the  seventies.  The  suggestion  recommended  itself  to  the 
shrewd  old  West  Riding  manufacturers,  who  received  it,  and,  to 
cut  the  story  short,  these  50  pieces  of  cloth  were  made  up  into 
men's  suits  in  England,  and  when  they  reached  Melbourne  they 
sold  like  the  proverbial  ripe  cherries,  and  repeat  orders  very  soon 
followed.  This  transaction  showed  what  the  ready-made  trade 
was  capable  of,  and  the  object  lesson  was  not  lost  sight  of  by  our 
men  of  business. 

Such  was  the  little  episode  which  set  the  English  clothing 
industry  on  the  high  road  to  prosperity — that  is,  as  it  regards  men's 
garments.  The  story  of  the  development  of  the  juvenile  end  of 
the  trade  is  told  thus  :  A  certain  tailor  in  a  Midland  town,    when 
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Underwear 
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VESTS  . . . 
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Our  Full-Fashioned  Underwear  bears  our  label,   "  TURNBULL'S 
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Cbc  Gait  Knitting  Co. 
0alt,Ont 


RETAIL    ONLY. 
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THE 


Do  You  Know 

EVER-READY 


LINES 


An  Acquaintance  will  be  Interesting. 


EVER-READY  DRESS  STAYS 

Recent  improvements  make  them 
what  you  want-  the  very  best. 


EVER-READY  DRESS  BINDING 

A    new   and   durable   kind  :    of  a  quality 
and  at  a  price  (D|f  »°„  )  tnat  wi"  please. 


EVER-READY  CHILD'S  WAISTS 


To  retail  at  25   ccnts  each. 
You  make  40%  profit,  too. 


If  you  have  not  seen  them  write  for  samples. 

JHE  EVER-READY  DRESS  $TAY  Q0. 
WINDSOR,  ONTARIO. 
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1899  HOMESPUNS 

Will   soon   be  required,  and  we  now 
have  our  samples  ready  for  the  season. 

We    have    them    in    light,    medium 
and  heavy  weights  and  all  shades. 

Would  be  glad  to  send  you  samples. 

We  are   prepared  to  fill  repeats  for 

Eureka  Blankets, 

so  send  your  orders  along. 


EUREKA  WOOLEN  MFG.  CO. 


Limited 

EUREKA,  N.S. 
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WOOLLENS  AND  CLOTHING— Continued. 

not  very  busy  on  men's  work,  was  wont  to  keep  his  hands  employed 
by  making  up  little  boys'  suits  for  stock.  His  shop  gradually 
became  well  known  as  a  place  where  a  good  selection  of  boys' 
suits  might  always  be  seen,  ready  for  wear,  and  all  without  the 
trouble  of  measuring,  etc.  So,  when  a  proud  father  wanted  a  suit 
for  his  boy,  he  naturally  patronized  the  enterprising  tradesman  who 
had  the  largest  stock  of  boys'  ready-made  suits  on  hand.  Tailors 
in  neighboring  towns  hearing  of  the  fame  of  his  boys'  suits,  would 
come  and  buy  six  or  a  dozen  suits  at  a  time,  and,  eventually,  he 
gave  up  his  ordinary  trade  and  confined  himself  to  the  making  of 
boys'  garments  for  sale,  not  direct  to  the  public,  but  to  the  tailors 
themselves.  These  things  proved,  to  all  concerned,  that  there 
was  a  market  for  ready-made  clothing,  both  at  home  and  in  the 
colonies. 

COLONIAL  WOOLLENS    IN   ENGLAND. 

As  everyone  knows,  the  manufacture  of  woollens  is  one  of  the 
oldest  and  most  satisfactory  industries  in  Canada,  as  regards  the 
quality  of  goods  made.  No  very  great  effort  is  made  publicly  to  intro- 
duce Canadian  woollen  novelties  into  England,  although  there  is  a 
steady  export  from  certain  mills,  which,  however,  make  no  outcry 
about  it.  New  Zealand,  on  the  other  hand,  has  challenged  English 
attention  by  an  exhibit  of  rugs,  flannel,  and  wool  for  underwear  at 
the  Imperial  Institute.  These  articles  come  from  the  Mosgiel  wool 
factory,  near  Dunedin,  New  Zealand,  the  first  establishment  of  its 
kind  in  the  colony.  The  rugs,  which  are  a  speciality  of  the  Exhibi- 
tion, are  very  good.  Blankets  made  of  fine  merino  wool  were 
shown.  The  flannels  and  wool  for  underwear  seem  a  little  coarse 
compared  with  the  material  used  in  England. 

A  MODERN  CLOTHING  STORE. 

Boisseau  &  Co.'s  new  premises  were  opened  to  the  public  on 
Saturday,  October  29.  Without  question,  this  building  is  the  most 
magnificent  structure  devoted  solely  to  male  attire  in  Canada.  The 
four  large  show-windows  give  an  opportunity  for  display  surpassing 
even  that  of  the  large  departmentals.  But  it  is  the  interior  of  the 
store  that  shows  off  the  architectural  beauty  of  the  premises  to  the 
most  advantage.  The  delicately-tinted  metallic  ceiling  is  supported 
by  21  pillars  of  such  girth  that  a  man  could  not  reach  round  them. 
These  are  finished  in  imitation  of  marble.  The  store  is  lighted  in 
the  evening  by  incandescent  lights  festooned  about  these  pillars, 
which  creates  a  beautiful  effect. 

In  the  centre  of  the  store  large  tables  devoted  to  the  display  of 
ready-to-wear  clothing  run  from  the  door  to  the  back  of  the  store. 
Along  the  southern  or  left  side  shelves,  display  racks  and  counters 
are  devoted  to  the  sale  of  gloves,  neckwear,  shirts,  and  the  many 
small  articles  worn  by  men  and  boys.  Two  elegant  dressing-rooms 
have  been  fitted  up  on  the  northern  or  right  wall. 

These  with  a  large  number  of  mirrors  facilitate  the  fitting  of  gar- 
ments, and  aid  materially  in  the  sale  of  goods. 

At  the  back  of  the  premises  the  offices  have  been  partitioned  off. 
The  woodwork  of  the  offices  and  dressing-rooms  is  finished  in  natural 
wood,  with  glazed  windows,  and  carry  out  nicely  the  effect  of  dainti- 
ness and  beauty  everywhere  evident. 


A    NEW    BRAND     ANNOUNCED. 

The  Kennedy  Co.,  Limited,  who  control  the  sale  of  E.  A.  Small 
&  Co.s  "  Fit-Reform  "  clothing  in  Montreal,  Toronto  and  Winni- 
peg, have  announced  that  on  April  1  next  they  will  place  a  special 
make  of  clothing  on  the  market.  It  will  be  manufactured  for  them 
by  A.  S.  Campbell  &  Co. ,  of  Montreal,  and  will  be  sold  exclusively 
in  their  own  stores  in  the  three  cities  mentioned,  and  by  agents  in 
other  places.  The  goods  will  be  high-class  and  expensive.   They  will 


be  extensively  advertised  and  the  general  plan  of  handling  will 
resemble  "Fit-Reform."  The  trade  will  recollect  that  last  July,  E. 
A.  Small  &  Co.  commenced  to  manufacture  a  brand  of  ready-to-wear 
clothing  intended  to  compete  with  custom-made  goods.  Great 
attention  was  paid  to  pattern,  fit  and  make-up.  The  brand  was 
well  advertised.  The  idea  was  similar  to  that  on  which  the  famous 
"Slater"  shoe  is  sold,  and  was  originated  by  John  E.  Kennedy,  4 
who  had  previously  managed  the  promotion  and  advertising 
branches  of  the  Slater  business.  "Fit- Reform"  clothing,  like  the 
Slater  shoe,  is  not  sold  to  the  general  trade.  One  firm  in  each 
town  is  appointed  agent  and  is  given  sole  control  of  the 
locality.  Mr.  Kennedy  was  engaged  to  manage  the  advertising  of 
the  new  clothing,  and  to  generally  oversee  the  agencies.  He  also 
formed  a  company  known  as  The  Kennedy  Co.  to  take  over  the 
agencies  in  several  cities.  His  partners  were  the  Hon.  Jules 
Tessier,  of  Quebec ;  J.  A.  Richard,  of  Winnipeg,  and  Chas.  R. 
Barnard,  of  Montreal.  Their  arrangement  with  Messrs.  Small  was 
terminable  on  six  months'  notice,  and,  as  The  Kennedy  Co. 
believe  that  it  will  be  cheaper  to  have  the  goods  manufactured 
under  their  own  supervision,  in  a  factory  whose  entire  output  they 
will  control,  they  gave  notice  on  October  1  that  they  wished  to  give 
up  the  agency. 

At  first,  Mr.  Kennedy  expects  that  the  three  stores  which  they 
now  manage  will  require  all  their  attention,  but,  as  time  goes  on, 
they  will  appoint  agencies  in  other  cities.  The  name  of  their 
brand  has  not  been  given  out  yet.  They  are  not  in  the  market, 
Mr.  Kennedy  says,  to  compete  with  the  ordinary  makes  of  ready- 
made  clothing,  but  are  after  the  tailors'  trade. 

The  contract  between  the  Kennedy  Co.  and  A.  S.  Campbell  & 
Co.  is  for  three  years.  It  is  possible  that  before  the  expiration  of 
this  time,  the  former  will  sell  their  retail  stores,  and  devote  their 
time  to  jobbing  the  new  brand  of  clothing.  E.  A.  Small  &  Co. 
will,  of  course,  continue  to  manufacture  and  sell  "Fit  Reform." 
When  the  contract  with  the  Kennedy  Co.  expires,  other  agents  will 
be  appointed  in  the  three  cities  which  the  latter  control. 

A  CANADIAN  VIEW  OF  LONDON  TAILORS. 

Let  the  Torontonian,  who  is  accustomed  to  patronize  the  best 
tailors  of  Toronto,  patronize  the  same  class  of  tailors  in  London, 
and  the  latter' s  prices  will  be  found  to  be  many  per  cent,  higher 
than  the  former,  says  the  London  correspondent  of  The  Toronto 
Telegram.  The  man  in  Toronto  who  would  pay  $50  for  an  over- 
coat, would  most  likely  be  one  who  kept  a  saloon  or  "told  the 
tale  "  at  the  Woodbine  races,  as  $50  is  not  an  ordinary  price  to  pay 
for  an  overcoat,  even  though  it  were  moulded  by  Toronto's  best 
tailor.  But  London's  best  west  end  tailor  would  ask  that  price 
without  a  quiver  of  the  muscle,  and,  if  the  customer  request  an 
additional  pocket  or  two,  or  require  that  the  velvet  on  the  collar 
should  be  of  special  make,  the  price  of  the  overcoat  at  once  goes 
up  thirty  shillings  or  two  pounds. 

It  is  not  the  shop  where  any  passer-by,  who  has  the  price,  may 
stop  and  leave  an  order  for  clothing  that  the  very  high  prices  pre- 
vail, but  in  the  shop  where  the  stranger  is  asked,  "  Whom  have  r 
we  the  honor  to  thank  for  recommending  our  establishment  to  you, 
sir  ?"  Should  the  stranger  reply,  "  No  one  ;  I  was  merely  passing 
and  just  called  in,"  the  tailor  will  then  express  his  regret  that,  as 
he  has  not  the  honor  of  knowing  the  stranger,  he  must  decline  to 
accept  his  order,  even  if  the  goods  he  might  wish  were  paid  for  in 
advance. 

It  is  in  such  shops  that  prices  soar  skyward,  as  in  many  of  them 
there  are  different  prices  for  different  customers.  The  customer 
who  settles  once  a  year,  without  being  asked,  is  charged  15  per 
cent,  less  than  the  customer  who  settles  once  in  two  years,  after 
being  asked  three  or  four  times.     The  tailor  knows   his   customer, 
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Gloves 
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flittens 


BERLIN,    ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will    not   regret   Buying 
W.  Cairnes  &  Co.'s 

GLOVES   AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  ! 

None  should  miss  seeing  our  samples. 

"  THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each  button. 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 


Everyone 

Engaged  in  the  Clothing  Business 
between  Sydney,  Cape  Breton, 
and  Victoria,  British  Columbia, 

should  see  some  of  our 

SPECIAL  LINES  IN 

Boys'  and 
Children's  Suits 

Shall  be  pleased  to  send  samples 
on  receipt  of  post  card. 


CLAYTON  &  SONS 


Best  Equipped  Clothing  Factory 
in  Dominion  of  Canada. 


HALIFAX,  N.S. 


and  knows  his  account  will    be    paid,    though  some   stand    longer 
than  others. 

Almost  any  respectable  tailor  in  the  west  end  of  London  who 
does  not  require  a  customer  to  be  introduced  will  charge  seven  or 
eight  guineas  for  an  ordinary  suit  of  clothes;  some  of  them  ask  more, 
few  less.  A  decent  pair  of  trousers  cannot  be  had  under  36s.,  or 
about  $9,  but  £2  5s.  is  generally  the  price  asked  in  the  best  shops. 
The  materials  supplied  in  these  shops  are  the  very  best  made,  in 
many  cases  being  specially  made  for  certain  shops,  and  are  a  class 
of  goods  not  to  be  found  on  the  shelves  of  the  London  exporters. 
The  finish  of  the  garments  is  not  any  better,  and  often  not  as  good, 
as  that  of  a  Toronto  made  garment  ;  but  the  shape  is  there.  I  was 
shown  a  pair  of  trousers  in  a  west  end  shop  recently,  the  price  of 
which  was  three  guineas;  it  was  not  the  material  that  made  them 
cost  so  much,  but  the  workmanship.  The  strap  .usually  affixed  to 
the  back  part  was  in  this  pair  dispensed  with,  a  silk  elastic  band 
about  two  inches  wide  on  the  waist  inside  being  substituted.  Even- 
ing dress  suits  of  the  latest  style  and  finished  in  the  same  way  cost 
from  eight  to  twelve  guineas,  and  are  much  in  demand  at  those 
prices. 

Men's  furnishing  shops  abound  in  London,  and  a  large  majority 
of  them  sell  nothing  but  rubbish  ;  their  goods  are  cheap,  but  only 
in  price.  Shirts  made  to  order  from  fancy  linen  cost  12s.  each  in 
the  best  shops  ;  collars,  4-ply  linen,  15s.  per  dozen.  These  were 
the  prices  a  Canadian  was  asked  recently.  The  Canadian  com- 
pared the  prices  asked  him  in  London  with  prices  he  has  paid  for 
similar  articles  in  Toronto,  the  latter  being  much  lower. 

"But,"  said  the  shopkeeper,  "You  forget  that  the  quality  of 
the  goods  I  am  offering  is  superior  to  the  articles  you  mention  as 
having  been  bought  at  your  home."  The  shopkeeper  was  correct, 
for  the  25-cent  linen  collar  sold  in  Toronto  has  very  little   linen  in 


it  compared  with  the  linen  collar  made  in  London  at  15s.  per  dozen, 
or  is.  3d.  each. 

No  doubt,  many  Canadians  who  have  made  purchases  of  cloth- 
ing in  London,  believing  that  the  goods  were  cheap,  have  found 
that  they  were  cheap — and  nasty — and  many  other  Canadians  have 
found  that  some  London  tailors  know  how  to  charge,  at  which  some 
Canadians  do  not  grumble,  not  caring  what  the  tailor  charged,  as 
long  as  he  did  not  make  them  pay  charges. 


NOTES. 
A  big  purchase  of  a  thousand  pieces  of  Canadian  tweeds,  con- 
taining five  special  lines,  has  been  made  by  John  Macdonald&  Co., 
who  are  offering  the  whole  lot  at  greatly  reduced  prices.  They 
are  also  showing  showing  several  special  lines  in  mantle  beavers 
and  curls. 


NEW   JAPANESE   "YUTAKA"   RUGS. 

K.  Ishikawa  &  Co.,  the  Japanese  importers,  have  a  large  dis- 
play of  entirely  new  Japanese  rugs  at  their  warehouse,  24  Wellington 
street  west.  The  new  rug  is  called  "  Yutaka,"  meaning,  in  Japan- 
ese, "Well-to-do."  Well-to-do  people  of  Japan  are  using  these 
rugs,  and  the  same  class  here  will  appreciate  them.  "Yutaka" 
rugs  have  a  beautifully  finished  cotton  surface,  and  its  jute  founda- 
tion insures  its  durability.  These  rugs  are  decorated  with  hand 
prints,  which  are  exquisitely  handsome  in  designs  and  colorings. 
"Yutaka"  is  altogether  different  from  "  Dantsu  "  rugs.  The  new 
ones  are  much  cleaner  and  lighter,  while  the  cost  is  less.  The  firm's 
new  6x9  and  9x12  mattings  are  extraordinarily  beautiful.  This  is 
the  first  lot  of  large  mattings  which  have  been  imported  into  Canada. 
Orders  are  taken  for  any  size  of  these  mattings.  The  trade  is 
cordially  invited  to  inspect  all  these  new  displays. 
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INSOLVENT 


ARRESTED. 

TO  THE  RIGHT 


IMPORTANT    JUDGMENT    AT    MONTREAL  AS 
OF  CAPIAS. 

IN  the  case  of  ( jault  Bros.  v.  Cloutier,  of  Winnipeg,  Oct.  25,  in 
the  Court  of  Appeal,  a  judgment,  having  important  bearing  in 
the  case  of  fraudulent  debtors,  was  given.  Mr.  Cloutier,  who  was 
in  business,  at  Winnipeg,  about  January  was  obliged  to  borrow 
510,000  from  the  banks  to  meet  maturing  and  overdue  bills,  which 
amount  he  obtained  upon  a  note  endorsed  by  his  brother, 
whom  he  secured  by  giving  a  chattel  mortgage  on  his  stock,  which 
mortgage,  under  the  laws  of  Manitoba,  covered  not  only  the  stock 
on  hand,  but  also  any  that  might  be  subsequently  added.  The 
Manitoba  law  does  not  require  the  immediate  registration  of 
chattel  mortgages,  and  this  one  was  not  registered. 

Later,  Mr.  Cloutier  came  to  Montreal,  and,   with   his  standing 
apparently  good,  obtained  goods  valued  at  $9,000.     These  goods 
were  forwarded  to  Winnipeg,  where  advances  were  obtained  upon 
the  warehouse  receipts,  with  which  favored  creditors  were  paid. 
Some  other  creditors  received  payment  in  goods, 
and   a   portion    was   taken    to   the   store.     The 
chattel  mortgage  was  registered,  and  Mr.   Clou- 
tier assigned,    when    it  was  learned  that  there 
would  be  enough  to  pay  ordinary  creditors  about 
2c.  on  the  dollar. 

At  the  instance  of  Montreal  creditors,  Mr. 
Cloutier  was  arrested  and  brought  to  Montreal  on 
a  charge  of  fraud,  on  which  he  was  remanded  by 
the  magistrate  and  admitted  to  bail.  As  he  left 
the  court-room  he  was  again  arrested  on  a  capias 
issued  at  the  instance  of  Gault  Bros  &  Co.  Mr. 
Cloutier' s  solicitors  moved  to  annul  this  capias  on 
the  ground  that  there  had  been  no  secretion  in  the 
Province  of  Quebec,  that  there  had  been  no  secre- 
tion in  the  Province  of  Manitoba, and  the  writ  was 
not  recognized  in  that  Province;  and  that  Mr. Clou- 
tier, under  collusion,  had  been  arrested  in  Win- 
nipeg on  a  pretended  criminal  charge,  the  real 
object  being  to  bring  him  within  reach  of  civil 
proceedings. 

The  court  below  quashed  the  capias  on  the 
ground  that  the  acts  of  secretion  with  fraudulent 
intent,  alleged  against  Mr.  Cloutier,  had  not 
been  admitted  within  the  Province.  Gault  Bros. 
&  Co.  then  appealed,  and  the  Court  of  Appeal 
was  unanimous  in  reversing  the  decision.  The  court  decided 
that  there  was  nothing  to  prove  that  Mr.  Cloutier  had 
been  brought  here  on  a  criminal  charge  merely  for  the  pur- 
pose of  effecting  his  arrest  on  the  capias.  After  a  lengthy  discus- 
sion of  the  legal  points,  Mr.  Justice  Hall,  who  acted  as  spokes- 
man, concluded  that  the  resident  of  another  Province,  who  has  com- 
mitted secretion  of  his  property  and  is  found  here,  may  be  arrested 
exactly  as  a  resident  of  the  Province  of  Quebec  would  be.  Wherever 
the  debtor's  property  may  be,  it  is  the  pledge  of  his  debts,  and, 
therefore,  the  secretion  which  he  makes,  though  in  a  foreign  coun- 
try, does  the  same  kind  of  injury  to  his  creditors  here  as  secretion 
in  this  Province  would  do.  The  abstract  right  of  capias  does  not 
at  all  depend  upon  the  place  where  the  secretion  is  said  to  have 
taken  place. 


and  imper  felts  (medium  hard),  are  imported  to  the  extent  of  about 
10,000  dozen  per  annum.  The  countries  of  origin  are  as  follows 
in  order  of  importance  :  Italy,  England,  France,  Germany  and 
Austria.  As  in  many  other  classes  of  goods,  French  hats,  at 
similar  prices,  would  obtain  the  preference. 


DECEPTION    IN     FURS. 

No  class  of  merchandise  admits  of  so  much  deception  as  furs, 
and  many  are  sold  by  names  unknown  to  natural  history.  In  the 
fur  business,  as  in  many  other  departments  of  commerce,  the 
unscrupulous  are  ever  at  work  endeavoring  to  produce  imitations. 
In  few  lines  has  this  been  carried  to  such  a  successful  degree. 

Coney,  the  oldest  name  in  natural  history  for  the  rabbit,  musk- 
rat  and  other  skins  are  dyed  to  imitate  seal,  and  are  advertised  as 
electric  seal,  and  often  as  genuine  seal  skin.  Opossum  is  blendid 
stone  martin  and  pine  martin  to  look  like  Russian 
is  advertised  as  mink,  and  many  other  furs  of  the 
cheaper  «brts  ikk  passed  oft  on  an  unsuspecting  public  as  those  rarer 
types. 


to  look 
sable. 


Wall  Paper  Exhibit  of  M.   Staunton   &   Co.    at    Toronto  Exhibition. 

When  the  fur  is  not  an  imitation  and  advertised  below  the  price 
of  standard  goods  it  is  generally  unprime  ;  that  is,  made  of  skins 
that  have  been  trapped  at  an  unseasonable  time  of  year.  Such 
skins  are  always  less  sightly,  less  durable,  and  much  lower  in  price 
than  prime  skins.  Prime,  well-dressed  skins  and  well-dyed  skins, 
if  the  garment  is  of  colored  fur,  are  not  all  that  is  required  to  make 
a  first-class  garment.  Much  depends  on  the  manufacture  of  the 
garment,  skilled  labor  being  absolutely  necessary.  Improper 
manipulation  will  produce  a  poor  garment  even  from  the  best 
skins. 

It  is  incumbent,  therefore,  on  purchasers  of  furs  that  confidence 
be  reposed  only  in  those  houses  whose  reputation  is  unquestioned. 


TURKS    TAKE    TO    HATS. 

The  imports  of  hats  into  Turkey  have  continued  to  increase  in 
a  notable  degree  for  some  years  past,  and  still  show  an  upward 
tendency,  due  to  the  fact  that  the  native  element  of  the  Christian 
population    is  now  adopting    European  costumes.     Merinos,  soft 


AN   OLD   BUSINESS  CHANGES   HANDS. 

James  Craick  &  Co.,  Port  Hope,  who  have  been  a  leading  firm 
in  Eastern  Ontario  for  many  years,  and  have  actually  been  in  busi- 
ness for  40  years,  have  sold  out  to  Thomas  Millar  &  Sons,  Oshawa, 
who  will,  in  future,  conduct  the  business.  Messrs.  Millar  have 
done  well  in  Oshawa,  and  The  Review  wishes  them  success  in 
Port  Hope. 
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MILL  NO.   I 


MILL.     NO.   2 


The 


Penman  Manufacturing  Co. 


Head    Office  :    PARIS,     ONT. 


Limited 
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MILL  NO.    3 


MILL   NO.   4 


Full  lines  of  our  r  ALL   vjrOOJDS  now  being 
shown  by  the  wholesale   trade. 


MILL  NO.    5 


MILL  NO.  6 


;  selling  agents      D     MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 
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THE   CONDITION    OF   TRADE. 

JOBBERS  speak  favorably  of  the  situation  in  boots  and  shoes. 
Orders  for  Spring  are  considerably  in  advance  of  last  year  and 
the  trade  are  buying  with  more  freedom  than  for  some  time  past. 
Though  travelers  have  only  been  out  for  about  two  weeks,  their 
returns  have  been  most  encouraging,  and  the  wholesale  trade  look 
forward  to  an  exceedingly  good  season. 

No  advance  has  taken  place  in  leather,  because  the  immediate 
demand  is  not  great,  but  if  repeats  should  increase,  an  advance 
will  undoubtedly  take  place. 

Speaking  of  the  American  trade,  an  exchange  says  :  "  Business 
is  especially  good  with  the  jobbers  and  manufacturers  receiving 
more  orders  for  Spring  goods,  with  a  large  sprinkling  of  demands 
for  duplicates  of  heavier  specialties.  The  call  for  duplicates  and 
size-up  orders  is  particularly  encouraging  and  shows  that  the  retail 
trade  is  in  a  very  satisfactory  condition." 

A  NEWLY    INVENTED   SHOE. 

John  E.  Kennedy,  of  Montreal,  at  one  time  advertising-mana- 
ger of  the  Slater  Shoe  Co.,  has  invented  a  new  shoe,  which  he 
claims  will  thoroughly  ventilate  the  foot.  It  has  a  collapsible  centre 
sole  of  elastic,  which  sinks  under  foot  pressure  in  walking,  and  not 
only  adds  to  the  comfort  of  the  wearer,  but  also  pumps  air  into  the 
shoe,  keeping  the  foot  warm  and  dry.  The  shoe,  which  is  regis- 
tered under  the  name  of  "  Respira,"  is  made  in  several  shades  of 
black  and  tan  and  in  all  sizes.  It  is  not  sold  to  the  trade,  but  is 
retailed  through  "  Fit- Reform  "  clothing  agencies. 
A    SNARL    AT    US. 

Canadian  shoe  and  leather  men  are  opposed  to  any  reduction 
of  the  tariff  on  shoes  and  leather  made  in  the  United  States.  Our 
Canadian  competitors  fear  that  with'  reduced  duties  only  Yankee- 
made  footwear  would  be  worn  in  Canada.  Well,  it  would  not  be 
surprising,  considering  the  superiority  of  goods  sent  from  this  side 
of  the  border. — Boot  and  Shoe  Recorder. 

NOTES. 

Filion  &  Dion,  boot  and  shoe  manufacturers,  of  Quebec,  have 
dissolved  partnership. 

Robert  Lipsett,  a  well-known  boot  and  shoe  dealer,  of  Brock- 
ville,  Ont.,  has  retired  from  business.  Mr.  Lipsett  has  been  actively 
engaged  in  business  in  Brockville  for  over  43  years. 


NELSON     B.C.'S    FINE    STORES. 

The  merchants  of  Nelson,  B.C.,  are  making  great  preparations 
for  the  winter  trade,  not  only  by  getting  in  large  stocks  of  goods, 
but  fitting  up  their  premisses  in  attractive  style.  The  new  brick 
block  erected  on  Baker  street  gives  increased  space  to  business 
firms  to  display  their  goods.  Desbrisay  Bros.,  grocers,  have  moved 
into  the  new  block  and  are  getting  a  large  complete  stock  on  their 
shelves.  The  store  is  well  lighted  and  the  shelves  and  counters  of 
the  latest  design,  with  a  well-equipped  business  office  in  the  rear. 

Lillie  Bros.,  boot  and  shoe  dealers,  have  also  moved  into  the 
Aberdeen  block  and  are  engaged  in  filling  their  shelves  with  new 
stock,  and  are  determined  to  make  it  one  of  the  most  attractive 
stores  in  British  Columbia. 

In  the  Victoria  block,  across  from  the  Aberdeen  block,  are 
located  the  drug  store  of  W.  F,  Teetzel,  the  men's  furnishing  store 


of  F,  Irvine  &  Co.,  and  The  Nelson    Hardware  Co.       Large  plate- 
glass  fronts  have  been  put  in  the  stores. 

The  Lawrence  Hardware  Co.  have  moved  to  their  three-storey 
brick  block  on  Baker  street.  The  offices  of  the  firm  have  been 
fitted-up  with  every  convenience  for  transaction  of  Business. 
Hebden  &  Hebden,  hardware  merchants,  have  also  moved  into 
their  new  brick  block  on  Baker  street,  and  are  fitting  it  up  in  first-  ** 
class  style.  Other  business  firms  are  making  extensive  improve- 
ments in  their  premises  preparatory  to  increased  business  during 
the  winter  months.  The  solid  character  of  the  business  blocks, 
and  the  large  stocks  carried  by  the  business  houses  is  a  surprise  to 
the  visitors  to  the  city,  who  have  not  been  slow  to  express  their 
wonder  that  stores  so  attractive  and  so  completely  stocked  should 
be  found  in  a  city  the  size  of  Nelson. 
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GINGHAMS  FOR  NEXT  SUMMER. 

Not  for  many  years  have  ginghams  commanded  such  attention 
from  buyers  as  for  the  coming  Spring  season. 

For  some  time  past  there  has  been  an  increased  inquiry  for 
these  goods,  and,  in  view  of  this  fact,  the  manufacturers  have  made 
special  preparations  to  supply  the  demand.  To  attempt  to  describe 
the  different  styles  and  appearances  of  these  fabrics  would  be  im- 
possible, but  sufficient  styles 
and  colors  can  be  found  to 
suit  all  tastes.  One  of  the 
most  attractive  features 
about  ginghams  is  the  depth 
and  richness  of  color  which 
the  process  of  dyeing  and 
weaving  allows.  This,  of 
course,  has  the  effect  of 
making  these  goods  more 
popular,  and  superior  for 
many  uses  over  other 
fabrics. 


NOVELTY  CURTAINS. 

Boulter  &  Stewart  are 
showing  a  range  of  novel- 
ties in  white  and  colored 
mull  curtains  to  retail 
from  $2  per  pair  up.  The 
patterns  are  endless  in 
variety,  and  the  materials 
in  weaves  not  heretofore  shown.  They  claim  to  show  the  largest 
range  in  art  draperies  in  Canada,  and  this  season  their  samples 
contain  many  new  lines. 


GONE    INTO    MANUFACTURING. 

Boulter  &  Stewart,  who,  for  several  years  past,  have  been  repre- 
senting American  makers  in  ladies'  ready-to-wear  goods,  have  now 
established  themselves  as  manufacturers  of  ladies'  blouse  waists, 
cloth  and  wash  suits,  separate  skirts,  fancy  underskirts,  bicycle 
suits  and  skirts,  etc.  Their  travelers  are  now  on  their  respective 
routes,  and  all  merchants  desirous  of  securing  the  latest  ideas  in 
each  of  the  above  lines  are  invited  to  examine  their  samples  before 
completing  their  purchases  for  the  coming  season. 


LARGE  ADDITION  TO  A  MILL. 

The  C.  Turnbull  Co.,  of  Gait,  have  nearly  completed  the  large 
addition  to  their  already  extensive  factory,  adding  a  building 
60  x  134  feet,  four  storeys  high.  They  expect  to  occupy  part  of  the 
new  addition  this  fall. 
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Are  you  still  wedded 


TO  THE 
OLD  MAKES 


or   have   you 


AN  OPEN  MIND? 

If  you  are  always  on  the  alert  for  a  good  thing; 
if  you  want  a  really  effective  and  magnetic  business- 
bringer,  you  will  be  interested  in  our 


CORSETS 
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We  are  very  busy  making  these  goods.  No 
short  time  for  our  workpeople.  What  does  this 
mean  ?  It  means  that  our  business  policy  of  pro- 
ducing first-class  and  reliable  goods  at  reasonable 
prices  is  the  right  one.  We  stamp  our  Trade  Mark 
(as  above)  on  our  goods.  We  thus  pledge  our  repu- 
tation as  to  the  excellence  of  our  manufactures. 


M     rMIll   MfxUUIVlL.li  If  otw   trade    policy    thus   spells   success-    if 

we  are  always  busy  handling  these  goods,  why  not  you  ?  You  cannot  stand 
still  in  your  Corset  department.  The  world  won't  let  you.  The  old  makes 
of  Corsets  have  answered  your  purpose  for  years,  no  doubt,  but  it  is  time 
now  to  try  the  magical  effect  of  introducing  these  bright  and  beautiful 
P  &  S  Corsets.  There  is  a  big  trade  in  front  of  you  for  these.  Write  us 
for  prices  and  full  particulars. 

W.  PRETTY  &  SON,  Ipswich,  Eng. 
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Che  fiat  and  Cap  Grade. 


LOW    PRICES. 

REMEMBER  that  hats  sold  at  a  mere  advance  over  cost  can 
yield  a  gross  profit  of  moment  only  when  disposed  of  in 
immense  quantity  ;  every  jobber  and  retailer  should  be  able  to 
approximately  calculate  the  probable  volume  of  his  sales,  and 
ought,  therefore,  to  be  able  to  determine  whether  it  will  be  good 
business  to  cut  prices  with  the  hope  of  selling  more  hats  than  there 
are  heads  to  cover,  or  merely  to  get  the  cheap  trade  of  some  other 
dealer.  — N.  Y.  Hat  Review. 

VALUE  OF  AN  ENGLISH  BRAND. 
And  speaking  of  hats,  makes  me  think  that  in  one  of  our  lesser 
business  streets  is  a  hatter  who  is  exceedingly  wise.  A  man  I  knew 
sent  a  silk  hat  to  him  to  be  reshaped  recently,  It  was  a  very  good 
hat,  a  hat  of  one  of  the  best  makes,  and  it  bore  its  maker's  name 
inside.  It  came  back  from  the  hatter's  reshaped  into  up-to-date 
newness,  but  inside  the  crown,  instead  of  the  familiar  brand,  was 
the  stamp  of  a  famous  London  hatter.  Our  humble  Washington 
hatter  may  be  mad,  as  hatters  are,  but  there's  method  in  his  mad- 
ness, and  if  you  see  a  London  name  inside  the  hat  of  the  next  man 
you  meet — well,  you  must  just  remember  that  it  is  a  vain,  deceitful 
world,  a  world  in  which  many  a  wedding  present  in  a  Tiffany  box 
was  bought  in  a  department  store. — Washington  Post. 

THE    CONDITION    OF    THE    FUR    MARKET. 

The  October  fur  siles  have  shown  no  particular  change  in  the 
fur  market,  particularly  as  the  season  up  to  the  present  has  been 
mild  in  the  great  consuming  countries.  It  this  had  not  been  so  it 
is  expected  that  there  would  have  been  a  decided  advance  in 
prices.  As  mentioned  before,  the  failure  of  the  Australian  rabbit 
crop  has  affected  furs,  as  the  demand  for  hatters'  fur  has  trespassed 
on  the  lower  grades  of  the  furriers'  stuff,  and  has  sent  up  the  price 
of  hats,  as  was  intimated  last  month. 

The  manufacturing  furriers  report  that  the  demand  for  better 
goods  keeps  up,  and  the  use  of  fur  for  millinery  purposes  is  having 
its  effect.  Take  the  case  of  grebe  for  example.  A  couple  of  seasons 
ago  it  was  not  wanted  at  all,  but  now  milliners  are  going  around 
paying  good  prices  for  as  much  as  they  can  get,  such  is  the  demand 
for  it  for  ladies'  hats.  It  is  said  that  one  Canadian  firm  which  had 
the  foresight  to  buy  some  grebe  at  the  outset  of  the  demand  for  it 
made  quite  a  handsome  profit  by  reason  of  their  forethought.  The 
last  part  of  October  has  also  made  evident  the  fact  that  fur  trimming 
for  everything  is  coming  in  for  this  winter.  This,  too,  will  affect 
the  fur  market,  and  should  cold  weather  set  in  there  would  be  a  big 
demand  and  a  good  season  in  furs.  A  mild  winter,  of  course, 
would  upset  these  calculations. 

As  one  proof  of  the  tendency  for  better  goods,  the  case  of 
Astrakan  fur  may  be  mentioned.  For  the  last  five  years  there  has 
been  a  moderate  demand  for  the  cheaper  kinds  of  Astrakan,  but 
now  there  a  is  lively  demand  for  really  good  stuff,  and  fur  dealers 
find  that  where  a  reail  customer  wanted  a  jacket  costing  from  $20 
to  527,  she  is  now  willing  to  pay  from  $40  to  $45  for  a  jacket. 
One  wholesale  fur  house  is  now  opening  up  some  cases  of  Astrakan 
of  this  year's  killing  and  dyeing,  which  is  quite  an   unusual  thing. 

CONDITION    OF   THE   HAT  TRADE. 
The  wholesale  hat  trade  report  Spring  orders  as  exceptionally 
good  this  season,  and  indicative  of  a  good  state  of  business  through- 


out the  country.  The  demand  for  English 
felt  hats  is  larger  this  year  than  usual,  and, 
in  consequence  of  the  good  trade  in  these, 
it  is  possible  that  American  styles  will  not 
be  shown  to  any  extent  until  January. 
Some  of  the  houses  are  showing  samples  of 
straws  in  Nova  Scotia  and  Manitoba. 
There  are  some  novelties  in  the  Falkirk 
shape,  with  leather  peaks  and  matalassa  brail.  One  of  these  is 
a  striped  linen,  with  a  leather  peak,  and  well  ventilated.  Another 
linen  hat  is  a  neat  fedora  shape,  with  a  silk  zigzag  stripe  running 
through  the  linen.      It  is  intended  for  very  hot  weather. 

CANADIAN-MADE  HATS. 
It  is  extraordinary  how  little  pluck  some  of  the  makers  of  Cana- 
dian hats  have.  They  seldom  put  any  sign  of  Canadian  manufac- 
ture upon  their  goods,  although  in  finish  and  value  they  are  equal, 
if  not  superior,  to  imported  lines  of  the  same  price.  The  other  day, 
The  Review  examined  a  Canadian  hat  of  fine,  pliable  make,  done 
in  black  and  colors,  and  well  suited  to  the  city  trade.  The  whole- 
sale price  of  the  line  was  515  per  dozen,  and  both  the  trade  and  the 
customer  would  be  pleased  with  the  quality  and  style  ;  but  there 
was  no  sign  of  Canada  about  the  hat.  The  tip  inside  bore  the 
word  "  American  "  and  a  large  eagle,  so  that  the  person  examin- 
ing the  hat  casually  would  think  it  was  of  United  States  manufac- 
ture. The  Review  was  inclined  to  think  that  if  the  Canadian  hat- 
men  would  appeal  to  the  national  feeling,  by  putting  a  good 
Canadian  brand  on  their  best  hats,  they  would  meet  with  some 
response. 

THE  OCTOBER  FUR  SALES. 
Details  to  hand,  of  the  October  fur  sales,  show  that  of  mink 
there  were  offered  24,557  skins,  and  in  the  finer  sorts  there  was  an 
increase  of  about  10  per  cent.,  and  for  common  southern  skins 
former  prices  were  realized  ;  of  marten,  7,803  skins  were  offered 
and  an  advance  of  about  10  per  cent,  was  shown.  Bear  skins 
tended  rather  to  decline  in  value.  For  skunks  there  was  a  good 
demand,  but  prices  have  not  risen.  There  was  demand  for  lynx 
and  prices  were  unaffected.  Otter  was  in  fair  request  and  prices  a 
trifle  firmer.  Beaver  was  firm  at  the  last  sale  prices.  Regarding 
thibets,  58,977  skins  were  offered,  and,  while  the  medium  and 
common  class  skins  were  coming  forward  in  considerable  quantity, 
there  was  a  scarcity  of  the  higher-class  of  goods,  and  prices  for  these 
went  up  about  15  per  cent.,  while  the  commoner  stuff  is  not  wanted. 
The  really  great  fur  sales  come  off  in  January  and  March. 


NEW  HAT  BOX. 
The  newest  thing  in  men's  traveling  hat  boxes  is  one  made  to 
carry  four  hats.  The  old  and  common  style  of  leather  hat  box,  with 
flaring  sides,  made  to  carry  a  silk  hat,  has  long  been  familiar,  as 
has  also  become  what  may  be  described  as  the  two-storey  hat  box, 
made  to  carry  a  derby  as  well  as  a  silk  hat  by  adding  a  narrow, 
straight-sided  section  rising  above  the  flaring  part  of  the  box.  There 
is  also  a  hat  box  made  for  silk  hats  that  is  square — cube-shaped. 
The  four-hat  box,  made  to  carry  a  silk  hat,  a  fedora,  a  derby  and  a 
straw  hat,  is  in  the  form  of  a  deep  dress  suit  case,  and  fitted  with 
two  bowls,  as  the  hat  holders  are  called,  one  to  hold  the  silk  hat 
and  the  fedora,  and  the  other  the  derby  and  the  straw  ;  The  bowls 
are  removable,  so  that  on  occasion  this  case  may  be  used  for  the 
purpose  of  a  suit  case  or  to  carry  shirts  in.  Men's  trunks  have  long 
been  made  with  suitable  apartments  for  shoes,  and  there  are  made 
also  sole  leather  cases  for  traveling  use,  designed  especially  for  the 
carrying  of  the  traveler's  boots  and  shoes  only.  There  are  now 
made  sole  leather  cases  fitted  to  carry  shoes  on  trees.  These  are 
made  in  two  sizes,  a  four-pair  case  and  an  eight-pair. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


G9 


Canada  for  Canadians 

The  "  Beaver  Brand  "   Mackintosh  is  proofed 

with  Para  Rubber,  and  Cured  in  Steam  Heat. 

We  therefore  give  an  absolute  guarantee  to  he  thoroughly 

waterproof  and  not  to  harden.  Our  Covert  Coat- 
ing, Double  Breasted,  Box  Back.Velvet  Collar,  sells 
at  sight  for  $6.00,  with  a  very  good  profit.  Buy  sample 
coat  and  be  convinced.  Beware  of  some  trash  that 
is  dumped  in  Canada. 

Remember,  none  so  good  as  the 

"BEAVER  BRAND"  MACKINTOSH 

Manufactured  only  by 

The  Beaver  Rubber  Clothing  Co. 

1490  Notre  Dame  St.  MONTREAL. 


Tubular  Braids 
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We  have  just  received 
a  large  shipment  of 
these  goods  in  plain  and 
loop 
colors. 


edge,    black     and 


LETTER  ORDERS  WILL  RECEIVE 
PROMPT  ATTENTION. 


A.  B.  BOAK  &  CO. 


HALIFAX,  N.S. 


Peerless 


Skirt  and  Waist 
Supporter. 


PATENTED   MAY    19T 


The  only  supporter  made  that  is  complete  in  itself;  holding 
the  skirt  up  and  the  shirt  waist  down,  without  the  necessity 
of  sewing  attachments  on  to  the  garments. 

The  supporter   is  concealed   by   waist  and  skirt  excepting 
small  sections  of  the  pins  which  the  narrowest  belt  will  cover. 

Sample  Orders  Solicited. 


BRUSH  &  CO. 


TORONTO 


IlTM  Umbrella  Co. 


D 


LIMITED 


Kr 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


C 


20  FRONT  STREET  W.,    TORONTO 


We.  . 

Solemnly 

Declare: 


That  we  are  manufacturing  as  good  an  article 

as  the  best  imported,  and,  listen  ! 

They  "cost  you  less/'  both 

FUR,  WOOL  and  STRAW 


DOMINION  HAT  CO. 


Samples  for  Spring  now  on  the  road. 


68  Esplanade  W. 


TORONTO 
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THE  NEW  ELECTRIC  LIGHT. 

(Dry  Good]  Economist.) 

IN  ALL  stores  in  which  the  goods  require  the  most  perfect  display 
at  all  times  during  the  business  day,  such  as  department  and 
dry  goods  stores  generally,  as  well  as  wholesale  warehouses  where 
goods  are  bought  from  samples,  the  question  of  artificial  illumina- 
tion presents  a  difficulty  not  heretofore  easily  solved.  In  no  place 
is  it  more  important  to  have  a  perfect  light  than  in  stores  where 
clothes,  cloths,  silks,  colored  textiles 
of  all  kinds,  fine  glassware,  delicate 
porcelains  and  chinaware  are  sold, 
and  in  none  can  a  poor  light  work 
more  harm  to  the  owner  by  illy  show- 
ing his  goods.  Many  cases  can  be 
recalled  in  the  experience  of  every 
store  proprietor  in  which  perfect 
matches  of  color  by  the  artificial 
light  on  which  he  has  had  to  depend 
have  turned  out  unhappy  marriages 
as  soon  as  they  were  exposed  to  the 
pure  white  light  of  the  sun,  to  the 
dissatisfaction  of  the  customer  and 
frequently  the  loss  of  his  custom. 
What  salesman  has  not  been  com- 
pelled to  carry  heavy  rolls  of  cloth 
and  bolts  of  silk  to  the  store  doorway 
to  show  that  colors  and  shades  are 
vastly  different  in  the  light  of  day 
than  in  the  interior  of  the  store  gaslit 
or  lighted  by  open  arc  electric 
lamps  ? 

The  perfect  illumination  of  dry 
goods  and  department  stores,  and, 
indeed,  all  stores  of  a  kindred 
character,  has  hitherto  been  an  un- 
solved problem.  Gas  burning  from 
an  ordinary  burner  is  far  too  garish 
and  yellow.  Used  in  an  incan- 
descent mantle,  the  light  is  too 
greenish  and  sallow.  In  both  cases 
colors  are  falsified  in  a  manner 
which  the  ordinary  observer  would 
consider  impossible,  and  which,  to 
the  practiced  eye,  is  almost  inconceiv- 
able. The  primary  colors  become 
complementary,  and  the  comple- 
mentary colors  become  almost  any- 
thing. An  additional  drawback  is 
to  be  found  in  the  deleterious  effect 
on  the  eyes  of  the  employes,  which 
tend  to  lose  that  power  of  color  selec- 
tion which  is  a  prime  necessity. 

The  intensity  of  the  light  from  an 
open  arc  lamp  lights  up  part  of  the 
store  too  brilliantly,  while  it  throws  the 
other  part  into  deep  obscurity.  Even  with  the  most  careful  distri- 
bution to  avoid  shadows,  the  cross  lights  from  the  open  arcs  caused 
inconvenience.  Furthermore,  with  open  arcs  there  is  always  a 
certain  amount  of  sparking  at  the  arc,  by  which  heated  particles  of 
carbon  are  given  off,  frequently  passing  over  the  top  of  the  globe 
and  falling  in  the  vicinity  of  the  light.  As  the  heat  from  them  is  not 
immediately  extinguished  their  very  presence  is  a  danger. 

Within  a  very  recent   period  a  new  type  of  electric  light  has 
been  introduced.     It  has  successfully  been  put  on  the  market  by 


THE  BOSTON.    ^    ^ 


GILLESPIE,  ANSLEY  &   DIXON. 


the  General  Electric  Company,  and  owes  its  development  and 
present  perfection  to  the  genius  of  I'rof.  Elihu  Thomson.  It  is  an 
arc  lamp,  with  the  two  carbons  burning  in  an  airtight  globe  filled 
with  the  inert  gas  which  the  combustion  of  the  carbons  creates.  By 
inclosing  the  arc  in  this  globe  the  life  of  the  carbons  is  tremendously 
lengthened,  and,  instead  of  burning  only  10  hours,  they  burn  from 
90  hours  in  that  used  with  alternating  currents  to  150  hours  in  that 
used  with  the  direct  current. 

The  point  of  greatest  importance  to  the  dry  goods  store  is  the 
quality  of  the  light.  From  the  en- 
closed arc  lamp  the  light  emitted  is 
a  pure  white  light,  and  its  diffusion 
through  the  walls  of  the  globe  is  as 
perfect  as  possible  with  any  artificial 
light.  The  result  is  almost  equal  to 
the  light  of  day,  a  light  which  cannot 
falsify  colors,  a  light  under  which 
goods  of  any  color  may  be  shown 
with  the  assurance  that  if  taken  to 
the  store  door  no  difference  in  shade 
can  possibly  be  seen.  It  is  different 
from  any  other  light  artificially  pro- 
duced, and  is  the  only  light  upon 
which  reliance  can  be  placed  to  give 
to  dry  goods  stores  a  perfect  illumi- 
nation. 

In  open  rooms  each  lamp  can  be 
depended  upon  to  satisfactorily  illu- 
minate 600  sq.  ft.  of  space,  but  where 
a  department  has,  suspended  from  its  ceilings, 
draperies,  portieres,  rugs,  carpets  or  other  samples 
for  display,  which  necessarily  obstruct  the  light,  the 
floor  space  illuminated  would  not  be  so  great,  and 
the  lamps  would  have  to  be  installed  more  freely. 

The  enclosed  arc  lamp  is  manufactured  in  two 
styles,  known  as  the  double  globe  and  single  globe. 
In  both  the  mechanism  is  similar  in  every  respect, 
and  the  carbons  burn  in  similar  small  globes.  In  the 
single  lamp,  however,  the  place  of  the  large  outer 
globe  is  taken  by  a  special  widely  flared  glass 
reflector  with  a  highly  polished  under  surface.  The 
double  globe  lamp  is  used  where  an  absolutely  even 
diffusion  of  the  light  is  required  ;  the  single  globe 
lamp  where  greater  intensity  and  some  concentration 
beneath  the  lamp  are  necessary.  The  enclosed  arc 
lamps  are  constructed  for  use  on  alternating  current 
circuits  as  well  as  on  direct  current  circuits,  the  dura- 
tion of  the  life  of  the  carbons  being  somewhat  shorter 
n  the  alternating  than  in  the  direct  current  lamp. 

For  interior  lighting,  both  single  and  double  globe 
lamps  are  made  up  with  different  styles  of  ornamental 
castings  in  different  finishings.  For  outdoor  use,  the 
double  globe  lamp  alone  is  used  in  a  black  japanned 
casing. 

The  Canadian  General  Electric  Co.,  Limited, 
head  office,  Toronto,  Ont. ,  are  Canadian  agents  for 
these  celebrated^enclosed  arc  lamps.  Write  for  booklet  on  store 
and  window  lighting. 


A    JOKE    ON    A    TRAVELER. 

"I've  a  good  story  to  tell  you,  boys,"  said  a  traveler  on  the 
western  Ontario  ground,  to  a  crowd  of  others.  "  I  don't  think  any 
of  you  ever  heard  me  tell  it  before."  "Is  it  a  real  good  story  ?" 
asked  one  of  the  party,  doubtingly.  "It  certainly  is."  "Then 
you  never  told  it  before." 
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Perrin's  Gloves 
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PERRIN  FRERES  &  CIE 


5  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and  .  . 
Qualities  .  . 


Our  travellers  are  now  out  with  new  samples 
for  Spring  trade. 


The  Best  Fall  Attraction 


Our  line  of^h. 

AUTOMATIC  SHOW 
WINDOW  DISPLAY 
FIGURES. 

These  goods  are  of  original 
designs,  in  height  from  22  to 
35  inches,  automatic  motion 
of  the  eyes  from  side  to  side, 
sure  to  create  and  hold  the 
attention  of  every  passer-by. 

Price  $6,  and  $6.50, 
according  to  size,  f,  0.  b. 
Chicago. 

-  ■-'  Wholesale  Notion 
Houses  will  find  this  an  ex- 
cellent article  for  the  Fall 
season.  We  are  open  for 
special  arrangements. 


THE    SAILOR. 
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THE  REGENT  MFG.  CO. 

182  and  184  Wabash  Ave.,  CHICAGO. 
Toronto  Office: 

CHAS.   EDWARDS,  Mgr.,  72  Bay  street. 


BELT 


Pat.  July  27th,  1897. 


SPRING  SEASON,  1899 

The  P.  &  P.    Hook  and  Eye  Buckle  for  belts  is  the  only  safe  device  in  existence  which  locks  and 
unlocks   instantaneously  and  simply,   and  is  absolutely,  entirely  and  completely  new  in  every  feature, 
nothing  resembling  it   in   the   remotest  way   in  a  lady's  or  gentleman's  belt  having  ever  before  been 
I    offered  to  the  trade. 

Its  construction,  though  novel,  is  substantial,  and  so  simple  that  it  requires  no  explanation  as  to  its 
workings.    Made  in  all  classes  of  leather  and  at  a  range  of  prices  starting  from  the  cheapest  to  the  best. 

No  buyer  can  intelligently  organize  a  line  of  Belts  for  the  SPRING  SEASON  of  1899,  without  giving 
this  article  the  strongest  consideration. 


Canadian  Branch  in  charge  of 

MR.   F.   H.   CRAGG 

11  and  13  Front  St.  East, 
TORONTO      -      -      ONTARIO 


♦  Manufactured   exclusively  by 


: 
1 

X  Cor.  Canal  and  Greene  Sts.  NEW  YORK  CITY,  U.S.A. 


SCHEUER  &  BROTHER 
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C.  K.  HAGEDORN,  Manager. 
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TRADE 

BERLIN 

MARK 
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:  : 

"We  Fear  Nae  Foe." 


Suspenders 


.  .  and 


Buttons 


Fall  Samples  now  on  the  Road. 

We  are  again  showing  a  beautiful  assort- 
ment of  choice  values  which  we  feel  confident  will 
meet  the  requirements  of  the  trade. 

We  would  respectfully  solicit  a  mail  order, 
if  not  already  on  our  ever  increasing  list  of  customers. 


Try  us. 


We  are  noted  for  filling  orders  promptly. 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 


OLD  GOODS  AS  GOOD 
AS  NEW 


Old  dress  goods  are  just  as  good  as  new  dress  goods,  so  far  as  the 
fabric  is  concerned.     It  is  only  the  color  that  is  out  of  joint. 

Dress  goods  that  were  new  yesterday  are  old  to-day — color  fashions 
change  over  night. 

Dress  goods   that  are  old  to-day  can  be    new  to-morrow — we  can 
give  them  the  exact  shade  that  fashion  demands. 

It  is  unwise  for  merchants  to  sacrifice  worthy  goods  just  because 
the  color  is  wrong.  Let  us  make  the  color  right.  Were  it  prudent  to  give  names,  we  could  tell  you  of  scores  of 
merchants  who  add  largely  to  their  profits,  by  placing  their  goods  with  us  to  be  dyed  the  right  colors. 

Clothes  that  we  dye  are  dyed  to  stay.     The  fact  that  they  have  been  twice  dyed  can  never  be  detected.     We 
have  the  best  dye  works  that  we  know  of — we  use  the  very  best  dyes — we  employ  the  most  skillful  men.     The 
result  is  absolute  perfection — as  nearly  as  perfection  is  obtainable  in  things  mundane. 
Ask  for  further  facts  and  figures,  and  they  will  be  cheerfully  given. 


R.  PARKER  &  CO 


Head  Office  and 
Works : 


MONTREAL  BRANCH : 

1958  Notre  Dame  Street. 


787-791  Yonge  St.,  TORONTO. 
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THE  NIAGARA 

^^  ^^ /\t\^i  illustrated  on  the  other  side  of 

this  sheet  is  the  latest  New 
York  novelty  produced  this  season.  Its  merits  should 
appeal  to  every  dealer  and  wearer  of  neckwear. 


The   Advantages 


which  come  to  the  dealer  in  handling  the  NIAGARA 
SCARF  are  many.  For  window  dressing  it  is  unequalled. 
With  a  few  Niagara  Scarfs  properly  manipulated,  window 
effects  of  such  style  and  originality  result,  as  can  be  pro- 
duced by  no  other  means.  The  NIAGARA  SCARF  at  once 
wins  first  place  in  the  favor  of  the  wearer,  as  its  simplicity 
of  construction  and  ease  of  adjustment  allow  him  to  become 
his  own  designer,  and  admit  of  him  forming  shapes  which 
cannot  be  imitated  in  other  scarfs,  and  yet  the  form  can  be 
changed  at  will  without  injury  to  the  scarf  FLATS, 
RING  SCARFS  and  ONCEOVERS  are  formed  in  exactly 
the  same  way  as  with  any  other. 


Puffs, 


of  pleasing  appearance  are  formed  by  taking  the  apron 
which  naturally  comes  underneath  when  forming  the 
onceover  and  simply  bringing  it  on  top  of  the  other  apron. 
In  this  way,  narrow  top,  broad  top,  plain  or  pleated  puffs 
may  be  formed. 

The  price  is  the  same  as  other  styles  we  make—  $3.50  and 
$4.50  per  dozen,  and  over  1,000  varieties  of  silks  to  select 
and  be  made  from.  A  lithographed  color  plate  accompanies 
each  order. 


Niagara  Neckwear  Co. 

^  LIMITED 


..  Makers .. 
NIAGARA    FALLS. 


•t 
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ANAOIAN    COLORED 

COTTON— 

MILLS  COMPANY 

•  • 

Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  S* 


MONTREAL 


GENTS 


Corsets  Without  Whalebone. 

Invented  by  a    Doctor. 

Our  Corset,  "  Nature,"  fills  a  gap  existing  since  the  invention 
of  the  Corset.  No  more  internal  troubles,  no  more  infirmities 
caused  by  the  ordinary  corset. 

The  numerous  testimonials  and  orders  which  reach  us  from 
every  side  are  an  evident  proof  of  its  great  value. 

We  have  a  special  pattern  of  this  Corset  for  ladies  troubled 
by  an  excess  of  fat  at  the  abdomen,  and,  moreover,  this  trouble 
is  overcome  by  the  usage  of  this  Corset,  which  is  for  sale  by  the 
MONTREAL  AGENCY  CO.,   MONTREAL. 

This  Corset  is  made  and  sold  by  the  "  PARISIAN  CORSET 
CO.,"  of  Quebec,  already  renowned  through  the  celebrated  P.  C. 
Corset. 

DRY  GOODS-Sn  r°»dsof  alninds' 

k#  ■  t  i  wwww  Wool,  Cotton,  or  Unions 
RE=DYED  in  the  piece,  also  Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  etc. 

Mil  I  INFPV      Feathers,     Silks,     Velvets, 
miLLIIll-rW  —  Ribbons    Laces,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Dress    Goods,    Cloths,    Tweeds,    Drills,   Ducks, 
Cottons,  etc.,  Dyed  and  finished  from  the  Grey. 

GARMENT  WORK  OF  ALL   KINDS. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers  and  Finishers. 
JOSEPH  ALLEV,  Managing  Partner. 

Principil  Offices— 215  McGill  St.,  Montreal.  ]23  Bank  St.,  Ottawa. 

Z87  Youge  St.,  Torouto.  47  John  St.,   Quebec. 


The  Most  Stylish 

The  Most  Durable 

The  Most 

Comfortable 

Corsets  on  the  market,  and  handled 

by  every  leading  merchant, 

are  the 

/;      QUEEN  MOO,     VICTORIA 
CONTOUR,  MAGNETIC 

QEBEH     AND     YATISI 


Manufactured  by 

THE   CROMPTON  CORSET 
CO.,  Limited 

Toronto,   Ont. 


THE  PRESS 

CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
oi   personal    nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    BUREAU 

Board  of  Trade,  MONTREAL 

BEAVER  LINE  w  STEAWlSHlPS 

Sailing  Weekly  between  Montreal  and  Liverpool. 

CALLING    AT    RIMOUSKI,    AND    MOVII.LE,    IRELAND,    EACH    WAY. 

From  LIVERPOOL.  STEAMERS.  From  MONTREAL. 

Sat.,  Oct.  15     *Tongariro  Wed. ,  Nov.    2 

"         "     22     Lake  Huron         "  "        9 

"         "     29     Lake  Superior      "  "      10 

"     Nov.    5     *Gallia  .     ...        "  "      23 

*Steamers    'Gallia"  and  "  Tongariro  "  do  not  carry  cattle. 

First  Cabin,  single,  $50  to  565;  return,  $95  to  $123.50.  Second  Cabin, 
single,  $32.50  to  $35  ;  return,  $61.75  to  $66-50-  Steerage  to  Liverpool,  London, 
Glasgow,  Londonderry  and  Belfast,  $22.50  and  $23.50,  and  all  other  points  at 
lowest  rates.         For  further  particulars  apply  to — 

D.  &  C.  MACIVER,  D.  W.  CAMPBELL, 

Tower  Buildings,  22  Water  St.,  General  Manager, 

Liverpool  18  Hospital  St  ,  Montreal 

G.  M.  WEBSTER  &  CO.,  Quebec. 

The  Toronto  Patent  Agency 

Limited 

CAPITAL,     -    -    $25,000. 


W.  H.  Shaw,  Esq.,  President. 
Jos.  DousT,  Esq.,  Vice-President. 
J.  ARTHUR  McMURTRY,  Sec.-Treas. 


79,  80,  81 ,  82  Confederation 
Life  Building 

TORONTO,   ONT. 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


J.  Walshaw 


Manufacturer  of 
all  kinds  of  White 
and  Grey.      .     . 


BLANKETS  SStlftd. 
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A  TORONTO  BUYER  DROWNED  AT  SEA. 

SKETCH    OF    \ik.    JAMES    B LACKEY,    who   lost   his    LIFE   IN   THE 
"MOHEGAN"     DISASTER    OFF   THE    ENGLISH    COAST. 


Rochette,  Quebec  Clothing  Co.,  Delille  &  Dion  and  Mrs.  P.  C. 
D'Auteuil,  all  of  Quebec.  V.  E.  Paradis  has  been  named  provis- 
ional guardian. 


M 


:<.  [AMES  KI.ACKKY,  who  was  drowned  in  the  ss.  Mohegan 
disaster,  off  the  Lizard,  between  the  Manacles  and  the 
Lowlands,  on  the  Cornwall  coast,  England,  returning  from  his 
semi-annual  trip  to  the  European  markets,  was  buyer  for  the  firm 
of  John  Macdonald  &  Co.,  of  Toronto.  Mr.  Blackey  had  been  in 
the   employ   of  that   firm    for   about   18   years,    and,    for  the   past 

12  years,  was  buyer 
for  their  men's  furn- 
ishing, haberdashery 
and  fancy  goods  de- 
partments. He  was 
an  expert  haber- 
dasher, having 
served  a  regular  ap- 
prenticeship in  the 
west  end  of  London, 
England.  He  came 
to  Canada  in  1873. 
Obtaining  a  position 
with  L.  Page  &  Sons, 
then  known  as  the 
"  London  House," 
his  ability  as  a  sales- 
man soon  became 
known  and  his  ser- 
vices were  sought 
after.  Crawford  & 
Smith,  who  at  that 
time  were  doing  a 
first-class  business  in 
King  street,  gave 
him  a  position,  which,  after  some  time,  he  resigned  to  accept  a 
more  lucrative  one  with  John  Catto  &  Son,  King  street.  From 
there  he  secured  a  position  with  the  firm  of  which  he  has  been  a 
trusted  employe  for  the  past  18  years,  as  already  stated. 

In  conversation  with  Mr.  Macdonald,  shortly  after  the  news  of 
the  sad  disaster  was  confirmed  by  cable,  that  Mr.  Blackey  had 
been  drowned,  he  stated  that  Mr.  Blackey  was  very  highly 
esteemed  by  the  firm  for  his  sterling  qualities  as  a  thorough  busi- 
ness man,  and  that  they  sincerely  and  deeply  regretted  having  lost 
such  a  valuable  employe.  One  of  the  most  prominent  traits  in  his 
character  was  a  fondness  for  and  refinement  of  taste  in  water 
colors  and  works  of  art.  His  private  life  was  devoutly  spent  in  the 
interests  of  his  family.  He  was  an  affectionate  son,  a  faithful 
husband  and  loving  father. 

Mr.  Macdonald  also  stated  that  they  could  not  understand  or 
give  any  explanation  whatever  why  Mr.  Blackey  sailed  by  that 
ship,  as  all  the  firm's  buyers  travel  by  the  best  lines.  We  extend 
our  sincere  sympathy  to  the  bereaved  family. 


THE  LATE  JAMES  BLACKEY. 


ACTION     IN    THE    EXCHEQUER    COURT. 

AN  action  was  entered  some  days  ago  in  the  Exchequer  Court 
against  Fitzgibbon,  Schafheitlin  &  Co  to  recover  some  $188,- 
000 — made  up  of  duties  and  fines  for  alleged  undervaluation  of 
goods.  The  case  is  one  in  which  a  good  deal  of  interest  has  been 
worked  up.  It  was  brought  to  the  attention  of  the  Dominion 
Government,  in  September  last,  by  A.  Kannengiesser,  Berlin, 
Germany,  who,  it  is  said,  was  at  one  time  in  the  employ  of  this 
firm.  Fitzgibbon,  Schafheitlin  &  Co.  deny  the  claims  ;  in  fact, 
they  say  that,  so  far,  neither  they  nor  their  attorneys  have  been 
served  with  notice  of  action,  and  that  the  whole  thing  is  a  con- 
spiracy against  them. 

When  Mr.  Kannengiesser' s  charges  of  undervaluation  were 
made,  Mr.  Schafheitlin  answered  the  Customs  Department  by  pre- 
senting the  declarations  of  200  German  manufacturers  that  there 
was  no  undervaluation.  The  Government  sent  Hon.  Charles 
Russell,  their  law  agent  in  London,  to  Germany  to  investigate. 
He  presented  his  report,  showing  contradictory  statements,  and  the 
Government  leaves  it  to  the  courts  to  get  at  the  facts  under  oath. 

At  the  time  the  case  was  first  before  the  Customs  authorities, 
capital  was  made  against  Fitzgibbon,  Schafheitlin  &  Co.  by  travelers 
of  competing  houses.  The  Review  pointed  oat  the  injustice  of 
this,  for  which  it  was  criticized  in  some  quarters.  The  Review  has 
yet  no  reason  to  regret  its  course.  No  matter  ho.v  strong  the 
evidence,  a  firm  or  an  individual  should  be  regarded  as  innocent 
until  proved  guilty.  That  the  Customs  authorities  are  not  infallible 
is  shown  by  the  number  of  times  they  made  improper  seizures  or 
took  actions  which  failed. 

On  the  other  hand,  if  the  Exchequer  Court  action  is  successful 
The  Review  hopes  that  there  will  be  no  compromising,  but  that 
the  Government  may  inflict  the  extreme  penalty. 


A    QUEBEC    ASSIGNMENT. 

Charles  E.  D'Auteuil,  who  carried  on  a  general  dry  goods  busi- 
ness at  St.  Roch's,  Que.,  under  the  name  of  P.  C.  D'Auteuil  &  Co., 
has  assigned.  A  statement  of  the  liabilities  and  assets  has  not  yet 
been  prepared,  but  the  latter  are  known  to  be  well  up  in  the 
thousands.  The  principal  creditors  areM.  Saxe&  Son,  J.  W.  Boud- 
reau  &  Son,  J.  Eveleigh  &  Co.,  John  Cowen  &  Co.,  Montreal  ; 
Walter  Blue  &  Co.,  Sherbrooke  ;  Lailey,  Watson  &  Co.,  E.  Bois- 
seau  &  Co.,vA.  Bradshaw  &  Co.,  Toronto  ;  The  Green  Manufac- 
turing  Co.,    London,    Ont. ;     John   Calder,   Hamilton;     Gaspard 


<J 


MR.    GIBSON'S    APPOINTMENT. 

The  readers  of  The  Dry  Goods  Review  will  be  interested  to 
learn  that  F.  James  Gibson,  the  author  of  the  series  of  articles  on 
"  Good  Advertising, "  has  been  appointed  general  superintendent 
of  Journeay  &  Burnham's  dry  goods  establishment  in  Brooklyn, 
N.  Y.  The  selection  is  regarded  as  an  excellent  one.  Mr.  Gibson, 
who,  during  recent  years,  has  been  advertising  manager  of  Van- 
tine's,  was  born  at  Whitby,  Ont.,  in  1858.  He  received  his  educa- 
tion at  Whitby  high  school.  After  a  preliminary  experience  in 
office  work  and  as  a  traveling  salesman,  he  engaged,  when  still  a 
young  man,  in  the  manufacturing  business  in  Toronto,  Ont. 
During  this  period  he  visited,  more  or  less  frequently,  nearly  every 
town  and  village  in  Canada,  and  acquired  the  knowledge  of 
human  nature  and  the  art  of  salesmanship  which  have  undoubtedly 
been  of  great  service  to  him  as  an  advertiser.  To  Mr.  Gibson  is 
due  the  formation  of  the  Sphinx  Club,  an  association  of  New  York 
advertising  men.  In  Mr.  Gibson's  position  at  Vantines'  he  won 
golden  opportunities.  He  is  a  man  of  ideas,  and  he  puts  them 
successfully  into  practice.  The  interest  taken  in  his  contributions 
by  Dry  Goods  Review  readers  has  been  very  great. 


CAPITAL  CITY  BUSINESS  COLLEGE. 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthmd,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Co  respondence  and  Proof- 
reading. Pitman's  or  Alunson's  Shorthand,  per  month,  $4.00  ;  While's  Phonography,  per 
month,  $8.00  ;  Telegraphy,  per  month,  $S.oo  ;  Bookkeeping  and  Bu*irjess  Practice,  per 
course  $35  00 ;  Bookkeeping  and  Business  Practice,  per  month,  $5.00 ;  Penmanship, 
per  month.  $3  00;  Night  School,  per  month,  $3.00;  Private  Lessons,  each,  $1.00.  Address, 
A.  M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts  ,  Ottawa. 


f 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


75 


NOTHING  DECEPTIVE 


ABOUT 


Patent  Roll 


-*- 


Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "  North  Star  "  and  "Crescent"  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


SYSTEMATIC 
SAVING 


<c8»        <J£        «^5        «£§• 


Can  be  accomplished  by  taking  out  an 


Unconditional  Accumulative 
Endowment  Policy 


IN  THE 


Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director 


Use  the     Derby  Link,"  No.  2 


Patent  Applied  For. 
FOR  ALL  CUFFS. 


Use  the  New  "Star"  Cuff  Holder 


Patented. 

For  Link  and  Plain  Cuffs 


Keep  your  trousers  up  with  the 
'Automatic"  Bachelor  Button 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by   Principal  Jobbers   Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


1 


Patented  June  5,  1894. 


To  unlock  button  simply  raise  1  he  key. 


s 


V  S.  Patent  June  5  1894.     Eng.  Patent  No .11,631. 


J.  V.  PILCHER  &  CO., 

Sole  Manufacturers  LOUISVILLE,    KY. 


The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A   YARD    WIDE 


<* 


IT    HAS 
NO    EQUAL 

Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chicker 

No  house  is  completely  furnished  without  this  lining  beneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes— %,  U,  %. 

We  are  the  sole  manufacturers  for  Canada      Send  for  sample. 

For   sale  liy  best  Carpet    Dealers.      If  your   dealer  will 
not  supply  you,  it  can  be  ord  red  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT, 
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FACTS  AND  FASHIONS. 


(■pecialh  \m  iii' n  i. ii  ili.-  Dry  Goods  RbviBH  byaFaihion  Authority 


THE  coming  fashion  in  dress  goods  will  undoubtedly  be  orna- 
mental. At  present,  there  is  everything  to  choose  from,  be- 
ginning at  the  perfectly  smooth  finish,  going  on  to  the  poplins  with  a 
coarse  line  here  and  there,  and  ending  with  the  more  elaborate 
and  heavily  embossed  weaves.  Next  season  will  see  the  patterned 
goods  well  to  the  front  in  all  kinds  of  material.  At  present,  we  are 
only    in    a    transition    stage. 

Gowns  are  now  more  elaborately  trimmed  than  ever,  but 
all  the  lines  of  skirts  and  waists  must  be  kept  severely  plain. 
The  front  of  the  bodice  can  be  loaded  with  an  abundance  of 
rich  trimming,  spangle  or  flitter  on  silk  net,  embroidered  and 
embossed  satin,  cut  steel  and  sequins,  lace,  in  fact  everything 
that  will  enhance  the  rich  effect  of  the  bodice  can  be  put  on. 
Sleeves  are  close  to  the  arm,  and  only  relieved  from  the  skin- 
tight appearance  by  a  slight  fi ill  or  bow  at  the  shoulder.  A 
great  deal  of  application  trimming  is  to  be  worn  ;  black  cloth  on 
black  silk,  or,  on  the  same  material,  in  two  shades  of  a  color,  in 
harmonizing  colors,  or  black  and  white.  Mantles  can  be  com- 
pletely covered  with  this  applique  work,  and  are  very  handsome. 
Many  cloth  coats  are  finished  with  applique  bands  on  all  the 
seams,  and  tailor-made  gowns  have  the  same  in  graduated  stripes, 
stitched  with  four  rows  of  stitching  and  finished  at  the  ends  with 
three  passementerie  buttons.  The  longest  strip  is  in  the  front,  and 
goes  below  the  knees,  three  or  four  more  run  up  on  either  side  to 
a  ten-inch  strip  at  each  side  of  the  back  fold,  or  seam.  All  are  fast- 
ened with  the  three  buttons.  This  is  a  very  elegant  style  for  a 
slight  figure,  but  it  accentuates  too  much  one  with  a  tendency  to 
stoutness. 

Chiffon  is  used,  if  possible,  more  than  ever  for  decorating  bodices 
of  all  materials.  Long  streaming  sashes  are  made  of  it  tor  evening 
wear.  A  smart  imported  evening  dinner-gown  is  of  black  baya- 
diere  brocade,  the  skirt  en  demi  train  quite  plain,  with  a  ruffle  of 
burnt  orange  taffeta  on  the  inside  edge.  The  low  bodice  has  full 
gathered  orange  chiffon  let  into  the  front,  banded  with  black  passe- 
menterie. At  the  back  of  the  waist  are  two  rosettes  made  of 
black  chiffon,  and  from  them,  falling  to  the  hem,  are  two  sash 
ends  of  the  same,  hemmed  with  heavy  black  silk  and  about  27 
inches  wide.  Sequined  black  lace  four  inches  deep  borders  the 
bodice,  forming  a  bertha. 

Skirts  are  made  to  fit  very  closely  over  the  hips  and  part  of 
the  way  down,  then  they  flare  well  out,  but,  at  the  back,  they  must 
be  kept  narrow  to  produce  the  desired  effect. 

Bands  trim  many  plain  skirts  ;  satin  folds  can  be  used,  or  the 
same  material  put  on  with  several  rows  of  stitching.  The  designs 
are  very  elaborate,  some  are  put  on  to  simulate  panels,  and  some 
skirts  have  five  vandykes  down  the  front  and  panels  at  either  side, 
with  the  lowest  vandyke  carried  round  in  several  smaller  ones  to 
the  back.  A  seven  gore  skirt  for  stout  people  in  plain  woollen 
goods  has  lapped  seams,  and  on  each  side  irregular  lengths  of  the 
goods  in  bands  or  braids  narrowing  to  the  top  to  give  a  tapered 
appearance.  The  skirt  is  4  yards  wide  and  takes  3^  yards  of  50- 
inch  goods. 

The  bodke  of  different  material  from  the  skirt  is  still  to  be  worn. 
It  can  be  made  as  elaborate  as  the  ingenuity  of  the  dressmaker  can 
suggest.      In    New  York  a   number  of  white   satin    blouses    and 


bodices  are  worn — they  are  the  correct  thing 
for  five  o'clock  teas,  matinees,  etc. 

GLOVES. 
There  is  not  much  change  in    the  style 
or  color  of  gloves  at   present,  nor   is  there 
a  likelihood  of  any  before  next  Spring. 
LENGTH  OF   GLOVES. 
The  two-lock  fasteners   receive   the  lar- 
gest orders,  and  next  to  them  the  three-lock,  these,  though  in  good 
demand,  are  not  strong  enough  to  push   the   two-lock  to  one  side. 
The  fashion   in  dress  sleeves,  which  are  worn  very  long,  necessi- 
tates for  obvious  reasons  the  wearing  of  a  moderately  short  glove, 
hence  the  demand. 

COLORS  IN  GLOVES. 

The  run  on  blue  of  all  shades  is  still  as  strong  as  ever,  but  the 
darker  shades  are  preferred,  as  the  cold  weather  and  winter 
costumes  advance,  these  shades  will  go  steadily  through  the  com- 
ing season. 

A  special  demand  is  being  made,  in  the  higher  modes,  for  bright 
reds,  greens,  blues,  etc.,  for  the  Christmas  trade.  These  will  be  in 
the  finest  lines,  but,  of  course,  the  business  is  to  a  certain  extent  a 
limited  one.  A  call  will  also  be  made  for  electric  blue,  burnt 
orange  and  white  for  the  same  trade. 

There  is  no  change  in  the  styles  of  embroideries,  the  fleur-de- 
lys  is  effective  and  sells  well,  and  the  three-strand  embroidery  is 
the  ordinary  width. 

WHITE  GLOVES. 

White  gloves  are  still  much  bought,  and  are  asked  for  in  the 
medium  quality  as  well  as  in  the  highest.  The  very  newest  is  the 
white  with  self  embroidery,  next  in  order  comes  black,  and  last,  a 
limited  demand  for  colored  stitching. 

Jenna. 


A  GOOD  ROOF 


Preserves  the  whole  building 


That's  why. 


ARE  SO  POPULAR. 

They're  fire,  rust,  leak  and  lightning  proof —last  indefinitely — 
are  quickly  and  easily  laid — economical  in  price — and  can't  be 
affected  by  the  severest  weather. 

They're  the  only  shingles  made  with  our  patent  cleat  and 
water  gutter. 

Always  reliable — the  best  shingle  investment  to  be  found. 

Write  for  full  particulars. 


METALLIC  ROOFING  CO. 

1 176  King  Street  West,  Toronto. 


< 


LIMITED 
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» Cloth  Chart 

Price,   $4.00 


Will  measure  all  piece-  goods   and   ribbons    quickly   and    accurately  without 

unwinding.     Write  for  particulars. 
Works  just  like  a  Lumberman's  Board  Rule,  just  as  simple. 
In  use  throughout  the  United  States,  in  Canada,  in  England  and  South  Africa. 
A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  checking  invoices. 


Canadian 
Agent : 


E.  J.  JOSELIN 

33  Melinda  St.,    Toronto,    Ont. 


Manufacturer : 

A.  E.  Putnam,  Milan,  Mich. 

Canadian  Patent,  June  25,  '97. 


RIGHTS     FOR    SALE, 


..THE.. 


:* 


IDEAL 
LIGHT 


For  Stores  and 
Warehouses. 

Enclosed  Long-Burning 
Arc  Lamps  for  all 

Circuits. 

For  indoor  or  outdoor  use. 

100  hours'  ligbt  with 
one  carbon. 


The  only  means  of  perfectly  illuminating  your  windows,  and 
obtaining  A  PROPER  DISPLAY  of  your  goods  WITHOUT 
FALSIFYING  COLORS. 

Write  for  our  BOOKLET  on  Store  and   Store- 
Window    Lighting     FREE 


Canadian  General  Electric  Co. 


Branch  Offices: 

Montreal,  P.Q. 
Halifax,  N.S. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Nelson,  B.C. 


...Limited 


Head  Office,  TORONTO,  ONT, 

Factories,  PETERBORO',  ONT. 


Practical  Kid  Glove  Cabinet. 


♦♦ 


PRICE  LIST. 


No  o — Containing  ^  doz.    holders  (36  pairs    gloves), 

45^-in.  high,  15-in.  deep,  14  in.  wide,  price $  4.00 

No   1 — Containing   1  doz.   holders  (72  pairs   gloves), 

8J£-in.  high,  15-in.  deep,  14-in.  wide,  price. 7  00 

No.  2 — Containing  1V2  doz   holders  (ic8  pairs  gloves), 

12-in    high    15-in.  deep,  14-in.  wide,  price. 9.50 

No.  3 — Containing  2  doz.  holders  (144  pairs  gloves), 

8y2-in.  high,  15-in.  deep,  26  in.  wide,  price   12.00 

No.  4 — Containing  3  doz    holders  (216  pairs  gloves), 

12-in.  high,  i5-in.  deep,  26-in.  wide,  price 17.00 

No.  5 — Containing  4  doz    holders  (288  pairs  gloves), 

isVa-in.  high,  15  in    deep,  26-in.  wide,  price 23.00 


No.  3  Cabinet. 

WE    MANUFACTURE 

The  Practical   Ribbon  Cabinet 

The  Practical  Counter  and  Floor  Fixtures 

The  Practical  Veiling  Fixture 

The  Practical  Collar  and  Cuff  Cabinet 

And  a  great  variety  of  small  fixtures. 


THE     HOLDERS 

pairs  of  gloves. 


are  made  of  cherry,  highly  finished  and  polished,  each  having  a  capacity  of  six 
They  are  perfectly  dust-proof. 


ARRANGEMENT  FOR  OPENING  is  unique.  Take  the  holder  in  the  right 
hand,  thumb  on  top,  fingers  on  edge  of  bottom,  and  by  pressure  the  holder  opens, 
as  shown  in  cut.  The  cover  of  the  holder  forms  a  base,  so  that  the  gloves  may 
remain  exposed  on  the  counter  while  the  customer  makes  decision.  A  friction 
catch  is  so  arranged  that  the  holder  remains  closed  when  not  in  use. 

LABELS.  Sizes  are  printed  on  labels  on  end  of  holders,  with  blank  space  for  colors, 
prices,  etc.  Extra  labels  are  furnished  with  each  case,  so  that  changes  are  readily- 
made. 


LDtK  Open. 


A.  N.  RUSSELL  &  SONS 


Manufacturers, 


WON,  N.Y. 


WE  SELL  THROUGH  JOBBERS  ONLY. 

JAS.  JOHNSTON  &  CO.  -  Montreal 

JOHN  MACDONALD  &  CO.  -  -      Toronto 

JOHN  M.  GARLAND  -  -  Ottawa 

ROBINSON,  LITTLE  &  CO.  -  - '    London 
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|  Hamilton 

I      Cotton  Co. 

J 

J 


HAMILTON 


! 


We  are  now  manufacturing  a  complete 
range  of        .... 


CHENILLE  CURTAINS 

and 

TABLE  COVERS 

In  new  and  attractive  designs. 

FOR   SALE  by  all  the  leading  wholesale  dealers. 


t 

t 

t 

t 
*1 


Selling  Agent 


W.  B.  STEWART 

20  Front  Street  East,  TORONTO. 


Window    „ 


Shades 


(WHOLESALE) 

Plain,  Dado,   Laced  and   Fringed 
Window  Shades. 

Our  specialty  is  "PIECE    GOODS." 

30-yard  lengths,  all  colors  and  jvidths. 


THE 


Bugman  CUindow  Sbadc  Go. 


Manufaci  urers, 


120  and  122  William  Street 
MONTREAL.  *  <*  J- 


MAIL    ORDERS    receive  prompt  attention. 


JUST 
A 

MINUTE 
PLEASE ! 


We  have  the  pleasure  to  announce  that 
our  Travellers  will  shortly  be  on  the  road 
with  a  full  range  of  samples  of  our  manu- 
factures for  the  SPRING  TRADE. 

fllOvvS^   New  and  desirable  lines. 

travelling  Bags* The ' tst d™g™- 
Somen's  and  men's  Belts* 

New  patterns  and  styles  of  excellent  value 

During  the  30  years'  success  of  our  business,  we  have  always 
been  at  the  front  in  all  that  pertained  to  improvements  in  the  produc- 
tion of  Gloves  and  Mitts.  We  have  given  the  Trade  splendid  values- 
goods  which   have  possessed  style,  given   satisfaction  and  long  service. 


(UB  $torey$  Son 

THE  CLOVERS  OF  (AtfftDA 


ACTON,    OMT 


s 

V       '                     '                            -0, 

V- 

^5 

Thank  You  ! 

V. 

1            1      1      1      1 

s 
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LOOP 


BRAID 


TUBULAR 


> 


GIMPS 


SETS 


Barrel  Buttons,  Cords,  Tassels,  Fringes 

Manufactured  by — — ^^m^^w 

M0ULT0N  &  CO. 

12  St.  Peter  St.        =        =        MONTREAL 
Fac-Simile  of  label  on  our  regular  goods. 


WE    GUARANTEE  MATERIAL  USED 
TO    BE  PREPARED    COTTON 

Absolutelv 

PURE,  SWEET  andCLE/VN 

SOLD   TO  THE  TRADE  ONLY 


Hamilton.  Ont 


Bustles 

Full  range  of  new  shapes 

THE  IMPERIAL 
HIP  PAD. 

The  latest  novelty. 


Sample  Orders  Solicited. 


Brush  &  Co. 


Toronto 


COTTON  BATTING. 

i New  Goods  :-:  Pure  Goods. 

DiamOnd-No.  i  Quality 
Crystal— No.  2  Quality 

SnOWflake— No   3  Quality 

In  8  oz.  and  16  oz.   Rolls  and  nicely  folded.     Try  our  3rd 
Quality  "Snowflake"  for  a  low-price  grade  and  good  seller. 

TORONTO  COTTON  BATTING  CO. 

99  Niagara  St.,  TORONTO. 


ART  AND  ECONOMY." 


Wall  Papers 


Every  pattern,  design,  and  color  effect  introduced  in  the  beautiful 
range  of  papers  made  by  us,  for  the  1898-9  season,  has  been  care- 
fully studied  to  make  them  popular,  good  sellers,  and  the  best 
adapted  for  Canadian  trade.  Orders  up  to  the  present,  received 
through  our  travellers  and  by  personal  selection,  have  proved  that 
we've  not  missed  the  mark  in  a  single  line  shown,  from  the  most 
inexpensive  and  simple  design  to  the  choicest  patterns  for  the  high- 
est class  of  trade — dealers  are  buying  liberally,  because  they  believe 
the  Staunton  papers  will  be  in  biggest  demand,  and  because  the 
people  noting  the  vast  differences  between  our  goods  and  many 
lines  being  offered  them — domestic  and  foreign — are  asking  for 
Staunton  made  papers — a  business  point  the  dealers  will  not 
overlook.  See  our  travellers — see  our  samples— buy  our  line — and 
you'll  have  the  best  line — and  bigger  profits. 

JVL  Staunton  &  Co. 


MANUFACTURERS 


TORONTO 


*5 

t 
t 

t 

t 
t 
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HOTELS  FOR  COMMERCIAL  MEN 

Halifax,  N.  S Halifax  Hotel 

Queen  Hotel 

Montreal Windsor 

St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

Walker  House 

Winnipeg Leland 

Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agent* 
Manchester  Hldg.,  Melinda  S 


,  Toronto 


Have  you  examined 

the    merits    of    any  i  4 

ACETYLENE  GAS  MACHINES 

now  in  the  market  ?     If  not,  then 
do  so  and  compare  them  with  the 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  *  *  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


Cliff-Wardlaw 

Generator 


It  is  the  only  absolutely  automatic 
Gas  Machine  in  the  market.  It  is 
safe,  clean,  economical,  easy  to 
operate,  never  heats  nor  allows  the 
burners  to  clog.  Manufactured 
only  by 


The  Safety  Light  &  Heat  Co. 


.DUNDAS,    ONT. 


Write  for  one  of  their  interesting  Booklets. 


MONTREAL  WALL   PAPER    FACTORY 


Our  Representatives  are 
now  on  the  road  with  the 
finest  line  of  Samples  of 
Wall  Paper  ever  produced. 
Wait  and  see  them 
before  placing  your 
orders. 


Our  line  comprises 
from      the      cheapest 
Brown   Blanks  to  the 
finest  Embossed  Gilts, 
also  Ingrains  with 
Ceilings  and  Bor- 
ders to  match. 


COLIN  McARTHUR  &  CO. 


1030  Notre  Dame  st.      Montreal. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 

Manufacturers  of 


*lll  goods  made  by  us  are  stamped  as  follows  : 

Absolutely  No 


'CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


ElLUlQlO 


Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-^  l7'/2ln. 

Front       !  Vb   In. 
Back.     I      In. 


VULCAN 

Sizes  13  ™I8  '/2  In. 

F  ront   I  v*  In. 
Back   I  72  In. 


Tl  TAN. 

Sizes  l3'/2^20  In. 
Front    2  V2   In. 
Back    2'A  In. 


ROYAL 

Sizes  l2'/2L02O   I 
Fkomt  15^8   I  n. 


n. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^^^■^^■■■■^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

Sizes  ax-?l  1/2  In 
"»  Width  3  Vz\r\. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9/aTfll/2ln. 
Width  3  Vain. 


Basement  100  Feet  Long. 

Lighted  by  Luxfer  Prisms, 


The 

Greatest 
Invention 

of  the 
Victorian 


Era. 


Basement   100  Feet  Long. 

Lighted  by  Ordinary  Glass* 


Why  Not   Make   Use   of  the  Valuable  Space  in  Your  Basement? 

Visitors  are  invited  to  examine  the  Basement  at    the  Warehouse  of  the 

LUXFER  PRISM  COMPANY,  limited 

58  Yonge  Street,  .  .  Toronto. 


TO  THE  TRADE. 


Do  not  buy 


ESTABLISHED 
1849. 


Dress  Goods  for  Spring  season  1899  until  you  have  seen  our  samples. 
Besides  our  usual  very  extensive  range,  we  have  secured  sole  control 
for  the  Dominion  of  Canada  of  the  celebrated  "Gold  Medal"  brand  of 
Black  Dress  Goods.  These  goods,  although  hitherto  comparatively  un- 
known in  this  market,  have  an  enormous  sale  in  the  United  States,  and 
to-day  in  that  market,  are  acknowledged  to  be  the  best  line  of  Black 
Dress  Goods  shown,  in  French,  German,  and  English  manufacture. 


We  are  also 


Sole  Agents  in  Canada  for  the  celebrated  "Seabelle"  Coating  Serges 
for  ladies'  costumes.  These  serges  have  a  most  extensive  sale  in  the 
English  market,  and  we  predict  for  them  an  equally  extensive  sale  in 
this  market.  We  guarantee  every  yard  will  not  change  color  by 
exposure  to  rain,  sun  or  salt  water.  The  goods  are  rolled  on  special 
boards,  and  each  piece  has  our  trade  mark  "Seabelle."  We  show  a 
large  range  of  prices. 


New  Ms,,, 


A  Specialty. 


Filling  Letter  Orders 


A  Specialty. 


JOHN  MACDONALD  &  CO. 


Wellington  and  Front 
Streets  East 


Toronto. 


Some  Practical  Hints  for  Christmas  Trade. 


51  BERI  A 


VOL.  VIII. 


MONTREAL  AND  TORONTO,  DECEMBER,   1898. 


No.   12. 


The  Pioneers 

of  the    LADIES'   SHIRT-WAIST  TRADE   are 
the  well-known   Firm 

E.  &  H.  Tidswell  &  Co. 

3  and  2  Wood  Street,      LONDON,      Eng. 

Who  manufacture  and  distribute  the  following 
goods  (as  well  as  Shirt-Waists)  : 

WOMEN'S    BLOUSES; 
LINEN  COLLARS   and   CUFFS; 
APRONS,    SILK   FRONTS,    FRILLINGS ; 
VEILINGS,    LACE  FICHUS   and    BOWS; 
CRAVATS,  FANS  and  PINCUSHIONS. 

Canadian  Buyers  when  in   England  should  call  at  3  Wood  Street,  if 
they  wish  to  see  Stylish  Novelties  for  the  best  class  of  trade. 


DOLLS 


TOYS   and  FANCY  GOODS. 

@\<§)(§)\j> 

NERLICH  &  CO.,  notwithstanding  their  immense 
Fall  Trade,  still  have  an  unusually  complete  assort- 
ment, and  during  the  month  of  December  are  giving 
special  attention  to  MAIL  ORDERS.  If  you  have 
not  a  copy  of  their  latest  Illustrated  Catalogue,  drop 
a  card  and  you  will  receive  one  by  return  mail. 


NERLICH  &  CO. 


35  Front  Street  West 


TORONTO 


Priestley's  Dress  Fabrics. 

CORRECT    IN   STYLE,    COLOR,    FINISH    AND   WEIGHT. 

Pewny's  Kid  Gloves. 


"WELL   KNOWN— STEADY    DEMAND." 


S.  GREENSHIELDS,  SON  &  CO. 


Montreal,  and  Vancouver,  B.C. 


:  Sole  Selling  Agents  for  Canada.  = 


LISTER  4  CO. 


Limited, 


Silk 
Velvets 


FOR 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk 
Plushes 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR 


Railway  and 
Street  Cars,    Etc. 


i 


Brand" 

Last   call   this    year.     Job 
prices   to  clear  out  heavy 

ETOFFE  and 


PANTS  and 

JACKETS, 


Tweed  Pants  and  Overalls. 

Heavy  Top  Shirts  in  Kersey, 
Tweed,  Flannel,  etc. 

Genuine  Snaps— Write  Early. 

Spring  Tips — Summer  Clothing,  in  Crash,  Duck, 
etc.  Shirts,  Overalls,  etc.  Tailor  Made  Skirts  in 
CRASH,  Pique,  etc.      Positively  latest  designs. 


Manufactured  by 


ROBERT  C.  WILKINS 

198  /Mcflill  St.,  MONTREAL. 


Grasett  k  Darling 


Linen  Department. 


Stock  well  assorted  in  CHRISTMAS  NOVELTIES 


Linens,  Sideboard  Scarfs, 

Pillow  Shams,  Tray  Cloths,   D'Oylies, 

Five  o'clock  Tea  Cloths,  -it*  m^-,* 


s  to   match. 


Irish  and  Swiss  Embroidered  Handkerchiefs, 
Initialed  Handkerchiefs, 
Japanese  and  Fancy  Silk  Handkerchiefs, 

Etc. 


* 


WYLD,  GRASETT  &  DARLING 


TORONTO. 
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Fancy  Dry  Goods 

Smallwares 
Notions 

AND  NEWEST  EFFECTS  IN  SILKS 


For 


Christmas  trade 


For  Spring- 

OUR  TRAVELLERS  ARE  NOW  SHOWING 

"Complete  Range 


OF  SAMPLES 

.  .  .  IN  .  .  . 

ALL  DEPARTMENTS 


S.  GREENSHIELDS,  SON  &  CO 

Montreal,  and  Vancouver,  B.C. 


SOLE  SELLING  AGENTS  for 


Priestley's  Celebrated  Dress  Fabrics* 
Pewny's  Kid  Gloves. 
Everfast  Stainless  Hosiery. 
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The    Towers  Dyeivorks,   Low  Moor. 


Orchard  Dyeivorks,  Htckmfmdwike, 


The 


Patent  Permanent  Silk  Finish 


ON 


liy  Her  Majesty's  Royal  Letters  Patent 
Nos.  16,746  and  75,769. 


Cotton  Italians  and  Linings. 


The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.-  A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 
making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th  — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 
unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 
whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 
for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 


CAUTION. — In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS    WILL    BE    SENT    ON    APPLICATION.  J 


Dyed  and  Finished 
only  by 


JAMES  &  M.S.  SHARP  &  CO.,  Limited 


The  Towers  Dyeworks, 

Low  Moor,  Nr.  BRADFORD, 


AND 


Orchard   Dyeworks, 

HECKMONDWIKE, 


ENGLAND. 
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?-4L  CART  WRIGHT 

AND  WARNERS' 

CHIEF  SPECIALTIES 


IS     THE     CELEBRATED 


"Premier  Finish"  Hosiery 


-»w  r/», 


/-»  •  /^»  J„  />V»"  Jrf-       ^  T/W  WHICH 

Genuine  Goods 


DOES 


bear  this  -  ,„0E  J*  „»*,<  j|  NOT 

Stamp         S^"         BPi     llS    ^  "  COTT " 


Canadian  Agents : 


R.  FLAWS  «  SON,     *tS»     Melinda  St.,  Toronto 

The  Bagley  &  Wright  Mfg.  Co. 

mills:  318  St.  James  Street 

OLDHAM,  ENGLAND  ^MONTREAL 

SPECIAL  VALUES  IN 

Cashmere  Hosiery 
Art  Muslins  .... 
Cretonnes 


We  are  clearing  out  a  quantity  of  splendid  Sleeve  Linings  at  6}4c.  and  up. 
These  are  best  values  ever  offered.     Write  us  for  samples. 
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C/~ID    ^"7fi7    ^A    '  ui"  i»si'rl  »  |i|1v  line  ii'ivriisi Miii-iit   twenty   timet 
r"n     4>z.vl/  .  J\J    I,,  fourteen    14)   of  the  beet  papers.  In  the  11   largeel 


ui  mediums,  repre- 


cities  ni  Canada.    A  snap  for  Holldaj  and  Wlnti  r  Q I 

Bentlns  a  circulation  of  over  180.000  copies  per  Issue.      Write  at  unci'  for  details  to 

Till     !•'..    DESBARATS     tDVKRTIBINO  AOBNCY,  MONTBBiL, 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crrb  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up   In    i,   2,   3,   4,  6,  8,  and  16 
ounce  "bottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in   perfumery. 


Medals  taken  at 
all  Exhibitions. 


M  »  E  X 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  of 

FISH  HOOKS  and 

FISHING  TACKLE. 

WINDSOR  MILLS    -     REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  ycu  free  on  receipt  of  Trade  Card. 


NEEDLES 


SOMETHING  NEW 
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Thomson's  m"*™*>*nxaB»  Corsets. 

Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,-"  I  find  your  Newt  '  Glove-Fitting  '  Corset  perfect,  most  comfort- 
able to  wear  and  beautifully  finished.     I  can  think  of  no  words  that  would  describe  its 
perfection." 

Mrs.  M.  writes,—"  I  have  really  never  had  such  a  perfect  fit  before. " 
Mrs.  G.  writes,  -"  I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'GT.OVE-Frrrixo,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK   FOR    THOMSON'S   NEW   "GLOVE-FITTING"    AND 

TAKE  NO  OTHER. 

A  large  stock  of  these  Corsets  always  on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


The  Celebrated  Oxford 


FLANNELETTE  and  FLANNEL 
UNDERCLOTHING  and 
BABY  LINEN 


Factories  : 

LONDON  BANBURY 

OXFORD  CASTLEFIN 


NEW  PRICE  LISTS 
UPON  APPLICATION. 


Oxford"    Underclothing 
9011. 


W.  P.  LUCAS  &  CO, 

I29a  London  Wall 
LONDON,  ENGLAND. 


Oxford       Underclothing. 
1162. 


**&&« 
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Finley,  Smith 
&  Co. 


Importers    of  . 


WOOLLENS  *nd 
TAILORS9 
TRIMMINGS 


29  VICTORIA  SQUARE 


\VM.    C.    FINLEY 
J.    R.    SMITH 


Montreal 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Wreyford 

&Co. 


Now  showing  latest  Spring 
styles  from  following  English 
manufacturers : 


Wholesale 
Importers 


and 


Manufacturers' 
Agents 


McKinnon 
Building 

AND 

85  King  St.W. 

Toronto 


Young  &  Rochester 

Shirts  in  Zephyr,  Oxford, 
Silk  and  Ceylon.  Collars, 
Neckwear  and  Summer 
Vests. 

Tress  &  Co. 

High-class  Hats  and 
Caps.  Latest  shapes  : 
"  Derby  "  and  "  Lons- 
dale."  ' 

See  next  issue  Dry  Goods  Review. 


Always  in  stock  full  range 

Dr.  Jaeger's  Sanitary 
Woolen  Underwear, 

Camelhair  Blankets,  Dressing  Gowns, 
Belt  Bandages,  etc.  Men's  United 
Garments  a  specialty. 


Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools. 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


^(T 


Mark 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT, 


32  Lemoine 
Street, 


Montreal. 


Wm.  Taylor  Bailey 

27  and   29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


Selling  Agents  for- 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  riiller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 
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THIS 


CUT 


Represents    a    Crystal    Cabinet    of    the 


Embroidery  M.&K.  Silcoton 

Referred    to    in    the    November    issue    of    Dry    Goods    Review. 

EMBROIDERY  SILCOTON  is  an  entirely  new  thins;  and  is  sure  to  be  verv  popular.  It  is  a  very  close  imitation  of  silk  and  will  retain  its  lustre  after  long 
and  constant  use,  and  for  all  purposes  for  which  embroidery  silk  is  used,  EMBROIDERY  SILCOTON  can  be  substituted  at  a  much  less  cost,  and  it 
will  be  very  difficult  to  detect  the  change.  It  is  made  from  the  same  stock  and  finished  in  the  same  manner  as  the  M .  &  K  SI  I. CO  TON  that  has  been  so 
popular  for  knitting  and  crocheting  the  past  year,  but  is  twisted  so  as  to  be  specially  adapted  for  embroidery  purposes.  It  is  put  up  in  Glass  Cases  containing  one 
half  gross,  assorted  colors,  and  packed  with  a  duplicate  assortment  in  a  paper  box,  also  in  one-twelfth  gross  boxes  of  a  color,  so  that  assortments  can  always  be 
filled.       It  is  made  in  the  following  colors  : 


101  White,  105  Gold,  log  Light  Rose, 

102  Cream,  106  Pale  Pink,  no  Rose, 

103  Light  Yellow,  107  Light  Pink,  m  Rose  Pink, 

104  Yellow,  108  Pink,  112  Olive  Green, 


113  Light  Blue, 

114  Medium  Blue, 

115  Lilac, 

116  Dark  Lilac, 


It  should  be  used  as  silk,  and  washed  carefully  with  pure  soap  ;  we  recommend  Ivory  Soap. 


ROBERT  HENDERSON  &  CO 

Dry  Goods  Commission  Merchants. 


117  Heliotrope,  121  Scarlet, 

118  Light  Green,  122  Crimson, 

119  Medium  Green,  123  Cardinal, 

120  Dark  Green,  124  Fast  Black. 


181   and   183 


McGiil  Street, 


...MONTREAL 


V. 


SOLE    AGENTS     FOR     CANADA. 


r 


"Correct  in  Style,  Weight  and  Finish" 


Cravenette  Ccs 


~J 


u 


Reliable  Rain-Proof  Fabrics. 

"WELL  KNOWN--STEADY  DEMAND."  I 
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JAMES  JOHNSTON  &  CO. 

MONTREAL 


p  in 


HOLIDAY  TRADE,  1898. 

See  our  Travellers  or  write  for  samples  of  the  following  : 

_,     .    ^     .        „       ,  Kid  Gloves,  Fabric  Gloves  and  Hosiery. 

Black   Crepon  Broche.  r         _                    _  „                                •* 

Lace  Curtains — full  range. 

Silks-Black    White,  Coloured  Fancy  Curtain  Nets  in  Swiss  and  Applique. 

Fancy    Checks,     Black    and    White  TT       „       ,  .   r       r.              ~    .          7,.»» 

Checks    Broche  Handkerchiefs — Linen,      Swiss,      Silk 

'                '  H.S.,  Silk  Embroidered,  Silk  Broche. 

Satins-Black,    White  and  Coloured.  Mufflers- Cashmere  and  Silk. 

Velvets— Black  and  Coloured.  Handkerchief  Sachets,  Knitted  Woollen 

Silk  Blouses  (our  own  designs),  and  Skirts.  Goods. 


COD      C  DD  I  WP        IftQQ  Our  Samples  are  about  complete,  and  represent  the  best  taste 

rUll      OllAlnU,      lO^a.         anci  best  values  of  the  world's  markets. 

LETTER   ORDERS  have  at  all  times  prompt  and  careful  attention. 


FUtt  WEIGHT  AND  FUtt  MEASURE      % 

are  the  features  that  have  placed  J 

\  FINLAYSON'S  LINEN  THREAD  I 


t 


t 

t  JOHN  GORDON  <$  SONS  t 

^  Sole  Agents  for  Canada  MONTREAL  5 


at  the  top.  In  selling  it  yon  know  that  you  are 
supplying  your  customer  with  the  best  article  that 
the  highest  grade  of  materials,  skilled  workmen  and 
years  of  experience  can  produce. 

^                       There    is  a   good   profit   in   it,    too.    Why  not 
I  handle  it  ? 

0 
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financial  year  ended  on   November  30th. 

thoughts  are  now  more  occupied  with  1899 
than    1898. 

warehouse  has  been  redecorated,  repainted 
and  cleaned,  from  cellar  to  garret,  and  is 
practically  new  throughout. 

Spring  stock  begins  to  arrive  during  this 
month  and  will  be  in  each  department,  the 
newest    and    most   up-to-date  ever  shown. 

present  stock  is  large  and  well  assorted, 
and  immediate  wants  can  be  promptly  supplied. 

VALUES  AND  TERMS  ARE  RIGHT. 

travellers  are  on  their  respective  routes,  with 
complete  sets  of  samples  for  sorting  and 
Spring. 

letter  order  department  is  ever  ready  to 
execute  all  commands  correctly  and  promptly. 


<s 
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MONTREAL  AND  TORONTO,  DECEMBER,   1898. 


No.   12. 


THE    MANAGEMENT  OF  A  BUSINESS. 


THE    FIFTH    OF    A    SERIES    OF    ARTICLES  ON   THE 
OF  ADMINISTERING  THE  OFFICE  AND  THE  ST 
v. 


METHODS 
ORE. 


I.  My  attention  has  recently  been  forcibly  called  to 
The  IntelU-       the  fact  that  in  the   great   majority   of  the  large  de- 

i-.  tr  1 1  (_.  fcr     (J  1 

Clerks.  partment  stores,  where  a  variety  of  goods  are  kept  for 

sale,  very  few  of  the  clerks  know  anything  at  all,  ex- 
cept that  which  pertains  to  their  own  particular  counter  and  their 
duties.  The  size  of  some  stores,  of  course,  prevents  the  salespeople 
from  being  as  thoroughly  acquainted  with  the  various  branches  of 
the  business  as  they  could  be  if  the  store  was  smaller.  But  there  is 
no  reason  why  any  employe  of  a  store  should  not  know  the  general 
features  of  that  business  to  serve  as  a  guide  in  directing  customers. 
A  lady  steps  into  a  store,  and  very  likely  does  not  see  any  one  to 
whom  she  can  put  a  question,  except  some  salesperson  behind  the 
counter,  and,  therefore,  she  will  ask  a  clerk  where  such  and  such 
goods  are  kept  in  the  store.  The  salesperson  should  in  all  cases  be 
able  to  direct  her  definitely  just  where  she  ought  to  go.  It  seems  to 
me  that  it  must  be  very  annoying  to  be  told  to  look  in  the  rear  of  a 
store  and  then  when  she  arrives  at  the  rear  finds  that  the  goods 
wanted  are  in  some  other  part  of  the  house.  The  difficulty  with 
most  of  the  stores  of  all  kinds,  both  large  and  small,  is  that  they  do 
not  take  the  pains  to  teach  their  salespeople  the  correct  method  of 
talking  to  customers.  Nor  do  half  of  them  ever  give  the  clerk  any 
information  in  regard  to  the  goods  which  they  are  to  sell.  The 
store  where  the  clerks  are  posted  about  the  merchandise  and  other 
things  that  the  customer  wants  to  know  is  certainly  the  one  that  is 
going  to  be  the  most  acceptable  shopping-place  to  the  intelligent 
buyer. 

II.  I  very  much  admire  the  persistent  efforts  some 
Keeping  in  ' 

Touch  with     stores  are  making  to  please  their    customers,    and   I 

Customers.  think  the  system  could  be  advantageously  applied 
everywhere  with  excellent  results.  I  know  a  store 
which  has  a  series  of  post  cards  which  it  sends  out  to  its  customers 
on  various  occasions,  all  of  these  post  cards  making  inquiries  as  to 
how  the  store  can  serve  the  customer  more  satisfactorily.  Whenever 
a  complaint  is  made  of  the  failure  of  a  package  to  reach  its  destina- 
tion the  matter  is  looked  up  and  corrected.  But  this  does  not  end 
the  transaction.  A  couple  of  days  after,  in  order  to  be  sure  that 
everything  is  satisfactory,  a  post  card  is  sent  to  the  person  who  made 
the  complaint  asking  if  the  correction  has  made  the  matter  right. 
These  post  cards  are  all  printed  on  a  double  card  with  the  return 
side  so  as  to  give  the  party  receiving  it  as  little  trouble  as  possible 


in  answering  it.     This  store  lakes  great  pains 

to  keep  its    stock  as  nearly  as    possible  as 

the  public  would  like  to  have  it.     It  has  a 

post  card  that  it  occasionally  mails  to  its  old 

t  ustomers,  which  reads  very  much  like  this 

"Dear  madame, — Are  you  always  able  to 

find  what  you  want  at  our  store  ?     Are  there 

any  articles  in  our  line  which  we  do  not  carry 

which  you  wish  we  had  ?     Attached  please 

find  a  return  post  card,  on  which,  we  trust,  you  will  kindly  answer. 

We  are  very  anxious  to  please,  and  are  trying  to  find  out   what  we 

lack." 

This  firm  goes  still  further  to  find  out  the  desires  and  wishes  of 
its  customers  by  requiring  each  salesperson  to  report,  every  day,  any 
goods  not  in  the  stock  which  have  been  called  for  ;  any  remarks 
which  have  been  made  about  merchandise  in  stock,  and  any  com- 
parisons between  the  goods  of  this  store  and  the  goods  of  the  com- 
petitors, as  far  as  the  clerks  may  personally  find  out. 


Letting 

Accounts 

Stand. 


III.  A  retail  storekeeper,  in  one  of  the  principal  cities 
of  Michigan,  writes  to  me  in  regard  to  credits  and 
collections.  He  says  that  he  has  read  a  good  deal 
about  the  beauty  of  doing  business  on  a  cash  basis, 
but  his  store  is  one  of  those  which,  for  various  reasons,  must 
necessarily  give  credit.  In  fact,  his  business  is  largely  made 
up  of  credit  accounts,  his  goods  being  particularly  suitable  to  the 
richer  class  of  people  who  do  not,  as  a  rule,  carry  money  in  their 
pockets  when  they  go  shopping.  He  asks  me  whether  he  had 
better  be  very  strict  in  collecting  his  accounts,  or  whether  just  to  let 
them  take  their  own  time  and  pay  when  they  get  ready. 

I  do  not  think  the  plan  of  paying  when  they  get  ready  is  a 
good  one  because,  as  a  rule,  it  only  helps  those  persons  whose 
accounts  are  probably  doubtful.  I  think  the  majority  of  city  stores 
that  give  credit  could  not  put  their  business  on  a  thirty  or  sixty  days' 
basis  without  doing  any  injustice  to  their  customers  or  themselves. 
There  are  exceptions  to  all  rules,  and  there  might  frequently  be  a 
time  when  a  credit  man  would  see  that  it  was  wise  to  allow  an 
account  to  run  for  a  longer  time  without  saying  anything  about  it. 
However,  I  do  not  think  it  is  a  good  plan  to  allow  your  customers 
to  get  into  the  habit  of  thinking  that  you  are  not  particular  in 
regards  as  to  when  they  pay  their  bills.  I  think  it  would  be  well 
to  have  it  understood  thoroughly  when  goods  are  charged  that  the 
account  is  not  opened  for  the  purpose  of  allowing  it  to  be  paid  any 
time.  Just  so,  it  was  finally  paid,  but  with  the  understanding  that 
there  has  become  a  distinct  pay  day,  when  the  account  should  be 
settled,  or  some  acceptable  excuse  given  for  not  settling  it.  If  this 
is  your  rule  and  you  apply  to  it  in  all  cases,  and  your  customers 
understand  it,  none  of  those  whose  trade  is  really  valuable  are 
going  to  take  exception  to  it. 

Collections  are  much  easier   made  at  the  proper  time  than   if 
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MANAGEMENT  OF  A  BUSINESS     Continued. 

allowed  to  run  beyond  a  reasonable  limit.  People  who  get  into  the 
habit  of  putting  off  and  putting  off  in  settling  are  apt  to  be  harder 
to  collect  from  the  more  you  allow  them  to  delay. 


Treatment 


IV.  I  was  recently  talking  to  a  gentleman  who  is  the 
of  the  Staff,      owner  and  manager  of  a  very  important  business,  in 

which  it  is  necessary  for  him  to  delegate  a  great  deal 
of  important  work  to  his  employes.  I  know  something  of  this 
man's  business  from  what  I  have  heard  from  other  sources,  and  I 
believe  he  has  the  best  set  of  workers  that  I  know  about.  There 
is  not  a  man  in  the  entire  number  who  does  not  seem  to  be  working 
with  his  whole  heart  and  soul  in  the  interest  of  the  house. 

"  How  is  it,"  I  said,  "that  all  your  people  are  so  enthusiastic  ? 
They  all  seem  to  work  together  like  the  wheels  in  a  clock,  and  I  do 
not  believe  there  is  one  of  them  who  does  not  take  as  much  interest 
in  the  business  as  you  do." 

"Well,"  replied  the  gentlemen,  "I  have  a  first-class  force. 
Of  course,  I  took  a  good  deal  of  pains  in  selecting  them  at  the 
beginning.  I  never  add  a  man  to  the  force  unless  I  am  thoroughly 
certain  who  he  is  and  what  kind  of  stuff  he  is  made  of.  I  hold  on 
to  my  people  and  make  them  good  workers  by  showing  my  appre- 
ciation of  everything  they  do.  I  do  not  want  people  around  me 
who  are  afraid  of  me  or  who  have  the  least  hesitancy  in  saying 
what  they  think.  I  encourage  them  to  give  their  opinion,  and 
when  their  opinion  is  good  I  say  so  right  out.  I  do  not  try  to  take 
their  advice  and  belittle  it  in  their  presence,  and,  after  putting  it 
into  practice,  try  to  palm  it  off  on  somebody  else  as  my  own  thought. 
When  any  of  my  people  originate  a  good  idea  they  get  credit  for  it 
before  everybody.  I  think  they  appreciate  this,  and  every  one  of 
them  is  striving  to  suggest  something  as  often  as  possible  that  will 
really  help  the  business.  Then,  again,  I  pay  my  people  all  I  think 
they  are  worth.  I  have  not  been  but  once  in  two  years  asked  by 
any  of  my  employes  for  a  raise  in  salary.  I  make  it  my  business,  if  I 
think  the  man  is  worth  more  than  he  is  getting,  to  give  him  a  raise. 
I  do  not  care  how  small  the  raise  is,  my  employes  appreciate  it, 
and  work  that  much  harder  for  it  because  I  give  it  to  them  volun- 
tarily. It  is  only  human  nature  that  a  man  should  appreciate  a 
small  voluntary  raise  in  his  salary  much  more  than  he  would 
appreciate  a  large  raise  if  he  had  to  ask  for  it  himself. 

"Then,  again,  I  do  not  ask  of  my  employes  anything  that  is 
unreasonable.  I  do  not  expect  them  to  do  anything  which  I 
myself  would  not  want  to  do  if  our  circumstances  were  reversed. 
When  an  emergency  comes  up,  and  an  extraordinary  amount  of 
effort  is  required  on  their  part,  I  always  thank  them  when  they 
perform  their  duties  faithfully.  It  encourages  them,  and  makes 
them  more  anxious  next  time  to  put  themselves  out  for  my  benefit." 

V.  I  recently  heard    the   experience   of  a  dry  goods 
Working  tip  3  K  '  & 
Trade.               merchant  who  now  has  a  large  store  in  Chicago,  but 

who  several  years  ago  was  running  the  store  in  a  town 

of  about  2,000  inhabitants.       I  am  going  to  tell,  as  nearly  as  I  can 

remember,  some  of  the  ways   in  which  he  built  up  a  business  from 

almost  nothing  until  it  became  the  largest  in  the  county  in  which   it 

was  located. 

From  the  opening  of  the  store  he  believed  that  enterprise  and 

push  were    just  as  necessary  in  order  to  obtain  the   best  results  in 

the  small  town  as  the  same  methods  are  necessary  in  the  large  city. 

He  carefully  thought  out  those  methods  which  he  believed  would 

be  apt  to  bring  success  and  put  them  into  practice  at  once.       He 

was  already  pretty  well  acquainted  with   the   methods  pursued  by 

stores  in  larger  cities.      The  only  question  in  his  mind  was  how  to 

apply  these  methods  in  a  smaller  town   and  to  get  the  right  kind  of 

results.       There  were  no  daily  papers   in  the   town    where  he  was 


located,  but  he  always  had  a  half  page  or  generally  a  full  page  in 
the  local  weeklies.  They  were  not  the  ordinary  country  advertise- 
ments, which  simply  stated  that  he  was  in  business  and  looking  for 
customers,  but  they  were  well  written  and  practically  displayed  and 
full  of  price  items.  Each  week  he  had  one  or  more  special  sales, 
and  took  pains  to  have  his  people  very  well  informed  about  these 
sales.  He  trained  one  of  his  clerks  into  the  business  of  window 
trimming;  made  that  one  of  the  important  features  of  his  store. 
There  was  nothing  very  elaborate  about  the  window  displays,  but 
they  were  always  neat  and  attractive  and  were  changed  at  least 
once  a  week  if  not  oftener.  He  took  pains  to  have  price  tickets  on 
everything  displayed.  Every  once  and-a-while  he  would  have  a 
special  sale  of  goods  particularly  attractive  to  country  people,  and 
then  he  would  advertise  that  every  person  trading  in  his  store  on 
that  day,  coming  from  outside  towns  within  a  radius  of  50  miles, 
would  receive  a  refund  equal  to  the  railway  fare  one  way,  and 
their  meals  and  a  night's  lodging  would  be  furnished  them  atone 
of  the  hotels.  He  made  a  special  deal  with  one  of  the  hotels  at 
which  he  had  special  rates,  and  found  the  scheme  to  be  a  very 
paying  one.  If  the  sale  happened  in  the  Summer  he  would  treat 
the  ladies  to  ice  cream  in  the  afternoon,  having  the  yard  in  the  rear 
of  the  store  fixed  up  so  as  to  make  a  very  nice  Summer  garden.  In 
order  to  secure  the  refund  of  half  the  railroad  fares,  customers 
simply  had  to  present  their  return  trip  ticket  to  be  stamped,  and 
show  that  they  had  purchased  goods  in  the  store  to  at  least  the 
amount  of  the  railroad  ticket.  The  merchant  said  that  this  method 
brought  the  people,  and,  that  during  the  number  of  years  that  he 
was  in  this  town,  he  was  satisfied  it  amounted  to  as  much  as  was 
made  by  the  other  three  principal  merchants  put  together.* 


THE    FASHION    IN    STOCKINGS    TESTED. 

She  made  a  call  at  her  usual  dry  goods  establishment  to  buy 
some  stockings.  Taking  a  seat,  she  was  shown  by  the  obliging 
young  man  some  very  pretty  striped  articles,  but  she  did  not  care 
for  them,  as  she  thought  they  were  out  of  fashion. 

The  assistant  began  to  wonder  how  he  could  convince  her  that 
this  was  not  so.     A  bright  idea  entered  his  head. 

"Madam,"  said  he,  "I  will  soon  prove  to  you  that  most 
ladies  are  wearing  them  at  the  present  moment.  You  see,  madam, 
there  are  about  10  ladies  in  the  shop.  Don't  be  alarmed  when  I 
shout,  but  keep  your  eyes  on  the  other  ladies'  feet. 

He  gave  a  knowing  smile,  and,  bounding  over  the  counter, 
shouted  in  a  loud  voice  : 

' '  A  mouse  !     A  mouse  !  ' ' 

Each  lady  instantly  drew  up  her  dress,  with  the  result  that — 
well,  she  ordered  six  pairs  of  those  striped  stockings. 


LEATHER    SPECIALTIES. 

W.  J.  Chapman  started  business  in  1881,  at  Wingham,  as 
tanner  and  puller  of  sheepskins,  taking  up  the  manufacture  of 
glove  leather  later.     In  1885,  a  few  cheap  gloves  were  made. 

Trade  has  gradually  developed,  and  this  season  still  finds  his 
extensive  and  well  equipped  plant  too  small,  and  he  is  "snowed 
under"  with  orders  for  his  special  lines  of  gloves,  leather  braces 
and  belts. 

Notwithstanding  the  rush,  the  samples  for  next  season  are 
developing  satisfactorily,  and  should  be  seen  by  all  shrewd  buyers. 


The  latest  addition  to  Brandon  business  men  is  the  firm  of 
Dowad  &  Besharah,  who  have  put  in  a  stock  of  dry  goods  and 
clothing  in  the  premises,  corner  of  Rosser  avenue  and  Sixth  street. 
These  gentlemen,  a  few  years  ago,  came  to  Manitoba  from  Syria, 
and  have  decided  to  bid  for  a  share  of  the  dry  goods  trade  in  com- 
petition with  Anglo-Saxon  traders. 

These  hints  for  merchants  are  by  C.  F.  Jones  New  York,  acompetent  authority. 
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T  is  semi-officially  announced  from  Ottawa  that,  with  the 
view  of  simplifying  the  forms  of  Customs  entry  and  of 
facilitating  the  ascertainment  of  true  values,  new  oaths 
and  declarations  in  relation  to  invoices  and  entries  have 
been  prescribed  by  Order-in-Council.  The  old  forms 
of  oaths  are  repealed  from  January  I,  1899.  The  new 
forms  may  be  used  between  now  and  that  date,  but  it  is 
imperative  that  they  be  used  on  and  after  that  date. 
Under  the  present  form  of  oath  required  to  be  made  by 
importers  on  making  entry  of  goods  they  have  to  swear  that  the 
invoice  presented  at  the  Customs  exhibits  the  fair  market  value  of 
the  goods  when  sold,  for  home  consumption,  in  the  country  whence 
exported,  which  is  the  standard  of  value  for  duty  purposes  in 
Canada,  while  in  very  many  cases  the  invoices  are  based  upon 
special  export  prices,  and  do  not  represent  fair  market  value.  To 
meet  such  cases,  and  to  make  the  oath  fairer  to  the  importer,  it  has 
been  deemed  advisable  to  make  a  change  in  the  form. 
EEPRESENTS  THE  TRANSACTION. 
Under  the  new  form  of  oath,  the  importer  is  required  to  declare 
that  the  invoice  presented  to  the  Customs  truly  represents  the  trans- 
action, and  that  the  value  shown  on  the  entry  (not  on  the  invoice) 
exhibits  the  fair  market  value  of  the  goods  when  sold  for  home  con- 
sumption in  the  country  of  export.  Importers  being  required  to 
enter  their  goods  at  the  value  as  sold  in  the  country  of  export,  it  is, 
of  course,  necessary  for  them  to  declare  that  such  value  is  the  value 
which  they  have  placed  on  the  entry  form.  Amongst  other  things, 
declaration  must  be  made  that  "the  value  for  duty  of  the  goods, 
as  stated  in  the  bill  of  entry,  exhibits  the  fair  market  value  of  the 
goods  at  the  time  and  place  of  their  direct  exportation  to  Canada, 
and  as  when  sold  at  the  same  time  and  place  in  like  quantity  and 
condition,  for  home  consumption,  in  the  principal  markets  of  the 
country  whence  exported  directly  to  Canada,  without  any  discount 
or  deduction  for  cash,  or  on  account  of  any  drawback  or  bounty, 
or  on  account  of  any  royalty  actually  payable  thereon,  or  payable 
thereon  when  sold  for  home  consumption  but  not  payable  when 
exported,  or  on  account  of  the  exportation  thereof,  or  for  any 
special  consideration  whatever." 

The  importer  is  required  to  confirm  the  bill  of  entry  in  all 
particulars,  such  as  the  entry  of  goods,  entry  of  goods  at  prefer- 
ential tariff  rates,  or  the  entry  of  goods  for  special  purposes,  and 
therefore  entitled  to  be  admitted  free  or  at  a  lower  rate  of  duty  than 
would  otherwise  be  chargeable. 

EXPORTER  MUST  CERTIFY. 
In  addition  to  calling  for  this  new  oath,  the  department  has  pre- 
scribed a  new  oath  form  of  certificate  to  be  made  by  exporters  on 
their  invoices.  At  present  all  the  exporter  has  to  do  is  to  write  the 
words,  "  certified  correct,"  on  the  invoice.  Under  the  new  regula- 
tion he  will  be  required  to  certify  that  : 

"  This  invoice  is  true  and  correct,  and  where  there  is  a  difference 
between  any  of  the  prices  shown  therein  and  the  ordinary  credit 
prices  at  which  the  same  articles  are  now  sold  bona  fide  by  the  ex- 
porter in  like  quantity  and  condition  at  this  place  for  consumption 
in  this  country  the  latter  prices  are  shown  on  the  margin  or  else- 
where on  such  invoice,"  and  the  certificate  must  be  signed  by  the 
exporter,  or  a  partner,  official  or  employe  of  the  exporter  having  a 
knowledge  of  the  facts  certified  to  and  to  be  written,  printed,  or 
stamped  on  the  face  or  back  of  the  invoice.  The  certificate  of  value 
required  to  be  made  by  exporters  on  their  invoices  does  not  apply  to 


goods  sold  for  entry  under  the  preferential 
tariff  until  otherwise  ordered,  nor  does  it 
apply  to  goods  not  being  merchandise,  free 
goods  or  goods  subject  to  a  specific  duty. 
It  is  intended  that  this  arrangement  shall 
come  into  operation  on  January  1,  1899.  It 
is  also  intended  to  furnish  copies  of  these 
new  regulations  for  business  men  to  send  to  the  foreign  merchants 
from  whom  they  purchase,  so  as  to  insure  compliance  with  the  regu- 
lations. 

AGENTS'  DECLARATION  SUFFICIENT. 
Under  the  present  arrangement,  two  declarations  are  necessary 
when  an  entry  is  made  by  any  person  other  than  the  importer. 
When  it  is  made  by  the  agent  of  the  importer,  the  agent  is  required 
to  make  a  declaration  that  the  invoice  represents  the  real  value  of 
the  goods.  In  addition  to  that,  the  owner  must  also  make  a  similar 
declaration.  The  double  declaration  is  now  done  away  with,  upon 
the  ground  that  the  act  of  the  agent  binds  the  importer,  and  that  if 
the  importer  does  not  make  the  entry  personally,  there  is  no  neces- 
sity for  requiring  him  to  make  the  declaration.  An  Order-in- 
Council  has  been  passed  providing  that  the  written  declaration  pre- 
scribed in  section  46  of  the  Customs  Act,  to  be  signed  by  the  owner, 
importer,  or  consignee  of  goods,  and  distinctly  referring  to  the  in- 
voice, shall  be  dispensed  with.  An  oath  is  prescribed,  to  be  taken 
by  the  consignee  in  Canada,  or  his  agent  or  attorney,  where  the 
goods  have  been  exported  to  Canada  on  consignment.  A  special 
form  of  declaration  is  prescribed  for  small  importations  of  goods 
not  exceeding  $25  in  dutiable  value.  This  must  be  written,  printed, 
or  stamped  and  signed  on  invoices  or  pro  forma  invoices.  Oaths 
are  provided,  to  be  taken  by  the  importer  or  agent  on  the  entry  of 
goods  at  a  lower  rate  of  duty  or  free  for  manufacturing  purposes, 
upon  entering  goods  without  the  production  of  a  duly  certified  in- 
voice, and  upon  entering  goods  for  export  ex  warehouse  or  in  bond. 
GOODS  ON  CONSIGNMENT. 
A  declaration  is  prescribed  to  be  made  by  the  foreign  owner  or 
exporter  of  goods  shipped  to  Canada  on  consignment,  before  the 
collector,  or  the  mayor,  or  other  chief  municipal  officer  at  the  place 
in  the  United  Kingdom  or  other  place  in  Her  Majesty's  possessions 
abroad,  whence  the  goods  are  shipped,  or  before  a  notary  public, 
and  at  any  other  place  before  any  British  or  other  consul,  accredited 
by  any  established  Government,  and  resident  in  the  country  whence 
the  goods  are  exported  to  Canada.  The  person  taking  this  oath 
must  affirm  among  other  things  :  "If  prior  to  their  shipment  to 
Canada  the  goods  have  not  been  sold  to  any  person  or  firm  or  cor- 
poration in  Canada,  that  the  invoice  contains  a  just  and  faithful 
valuation  of  such  goods  at  their  fair  market  value  when  sold  for 
home  consumption  in  the  principal  markets  of  the  country  whence 
the  same  are  exported  directly  to  Canada  ;  that  such  fair  market 
value  is  the  price  at  which  the  goods  are  freely  offered  for  sale  in 
like  quantity  and  condition  by  me  or  by  dealers  therein  to  purchas- 
ers in  said  markets  in  the  ordinary  course  of  trade  at  the  usual 
credit,  without  any  discount  or  deduction  for  cash,  or  on  account  of 
any  drawback  or  bounty,  or  on  account  of  any  royalty  actually 
payable  thereon,  or  payable  thereon  when  sold  for  home  consump- 
tion, but  not  payable  when  exported,  or  on  account  of  the  exporta- 
tion thereof,  or  any  special  consideration  whatever." 


AN    ENGLISH    FIRM   APPOINT  AGENTS. 

Messrs.  Baker  &  Brown,  of  Montreal,  have  been  appointed  sole 
Canadian  agents  for  Stansfield,  Brown  &  Co.,  of  Bradford,  England, 
manufacturers  of  carriage  and  saddlery  cloths,  meltons,  ruggings 
and  woollens  for  the  clothing  trade.  This  firm  are  well  known  in 
Great  Britain,  and  no  doubt  they  will  establish  an  equally  valuable 
Canadian  connection. 
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*    WINDOW  DRESSING.     ^ 


Ideas  for 
Christmas. 


In  most  large  stores  the  window  dresser  has  already 
planned  his  Christmas  decorations  and  they  may  be 
already  in  place.     Others,    however,    have    put   the 
matter  oft  until  the  last   moment,    and    now   find    themselves    in  a 
great  dilemma  because  everything  has  to  be  rushed    and   no  con- 
certed plan  has  been  thought  out. 

The  window  dresser  in  this  position  is  naturally  not  in  the 
happiest  frame  of  mind,  and  so  we  will  try  to  help  him  out.  Toys, 
handkerchiefs  and  holiday  novelties  of  course  demand  attention 
first.  With  handkerchiefs  the  belated  window  dresser  can  do  some 
quick  and  effective  work,  for  nothing  else  in  the  entire  range  of  a 
dry  goods  stock  lends  itself  so  well  to  display  work. 

With  handkerchiefs  you  can  make  arches,  pillars,  stars,  crosses, 
crescents,  circles,  squares,  and  a  dozen  other  effective  figures. 
You  can  also  construct  the  time-honored  fireplace  with  Santa  Claus 
just  stepping  out.  The  hosiery  department  will  supply  you  with 
the  stockings,  the  toy  department  with  dolls  and  a  bed  to  put  them 
in,  and  the  toys  that  old  Kris  Kringle  carries  in  his  pack  and  leaves 
in  the  stockings  can  well  be  made  to  represent  the  resources  of  the 
toy  stock. 

You  can  burlesque  the  situation  by  hanging  up  some  extra-sized 
stockings  and  some  very  small  ones,  putting  the  best  and  biggest 
toy  in  the  smallest  stocking,  and  the  smallest  and  meanest  in  the 
other  The  children  will  soon  seethe  moral,  that  the  greedy  boy 
who  puts  up  the  biggest  stocking  will  get  the  least. 

If  you  can  get  two  or  three  pretty  little  girls  to  play  at  keeping 
house  in  one  of  your  windows  for  two  or  three  hours  in  the  after- 
noons, immediately  preceding  Christmas,  you  can  arrange  a  very 
attractive  doll  display.  The  window  should  be  arranged  as  a 
nursery,  with  all  the  miniature  furniture,  etc.,  that  children  are  so 
fond  of,  and,  by  coaching  the  children  who  are  to  play  house  with 
their  dollies  in  one  of  your  windows,  you  can  blockade  the  side- 
walk. 

If  you  have  a  number  of  glove  forms  a  simple  and  effective  dis- 
play can  be  made  by  draping  some  dark-colored  material  in  heavy 
folds  about  two  feet  from  the  front  of  the  window  and  having  these 
forms  appear  at  intervals,  properly  gloved,  and  holding  out  some 
article  that  would  be  appropriate  for  a  Christmas  gift  ;  for  instance, 
one  may' hold  a  purse,  another  a  belt,  another  an  umbrella,  etc. 
This  display  will  attract  a  good  deal  of  attention  and  incidentally 
help  to  sell  many  goods. 

If  you  have  the  wax  figure  of  a  female  you  can  have  a  window 
showing  the  draped  figure  bending  over  a  low  table,  on  which  a 
variety  of  holiday  goods  are  displayed.  The  table  may  have  on  it 
a  Christmas  tree,  decorated  and  illuminated,  and  the  window 
should  be  provided  with  an  appropriate  background. 

All  these  ideas  are  susceptible  of  lavish  or  simple  treatment, 
and  can  be  made  without  a  great  deal  of  preparatory  labor  or 
expense. 


After  the 

Christmas 

Trim. 


After  the  Christmas  trim  is  in  the  windows  and  the 
store  handsomely  decorated,  says  The  New  York 
Economist,  the  window  dresser  usually  has  a  little 
breathing  spell  unless  he  is  at  once  impressed  into  the  selling  force 
to  help  handle  the  Christmas  customers.  How  many  men  take 
stock  of  their  work  during  the  past  year  and  note  the  successes  and 
the  failures  ?     A  window  dresser  is  part  of  the  motive  power  in  the 


business  ;  it's  his  affair  to  create  trade.  Has 
the  work  of  the  past  year  been  of  an  active, 
business-bringing  character  ? 

Can  any  particular  instances  be  pointed 

out   where  this  or   that  department  was  the 

gainer  of   many  hundreds  of   dollars'  worth 

of  business    in   a    certain    number   of   days      - 

through   the    power    of   the  windows  ?      We  doubt  not  that  every 

man  engaged  in  this   line  of  work  can   point   out   times   when    his 

work   did  draw  trade  and  a  goodly  volume  of  it. 

But,  on  the  other  hand,  were  not  those  effective  displays  the 
exception  rather  than  the  rule  ?  There  should  be  a  constant  effort 
to  make  every  display  an  active,  visible  power  in  creating  trade. 
We  except  not  even  Christmas  windows,  although  the  holiday 
season  is  one  when  it  would  naturally  be  assumed  that  the  store 
would  have  all  it  could  handle  anyway.  A  Christmas  display  may 
be  good,  it  may  draw  a  big  crowd  and  stimulate  curiosity,  but  it 
need  not  necessarily  omit  the  business  feature. 

In  glancing  backward  the  notable  displays  of  the  year  will  pass 
before  the  window  dresser's  mind  like  a  panorama.  He  will  call 
to  mind  the  effective  linen  displays  in  the  early  year,  and  how  well 
the  underwear  sale  immediately  afterwards  was  received.  The 
Spring  opening  show  will  also  come  to  mind — everyone  will  have 
its  lesson,  and  the  lessons  of  the  last  year  should  not  be  forgotten 
in  the  practices  of  the  next.  It  pays  to  take  inventory  even  of 
window  displays. 

.     ,  Ever  hear  of  an  underground  show  window  ?     A  big 

An  Ingenious  ° 

Idea.  store  on  State  street  has  one,  and  it  is  attracting  a 

deal  of  attention  because  of  its  novelty. 

The  window  which  has  been  transformed  was  too  small.  The 
versatile  window  dresser  removed  the  floor  of  the  window,  fixed  up 
a  space  directly  underneath,  about  four  times  as  large,  and  gained 
an  opportunity  to  display  a  much  larger  amount  of  goods. 

At  the  sides,  the  space  was  boarded  up  and  covered  with  puffed 
white  cheese  cloth,  and  brilliantly  illuminated  with  incandescent 
lights. 

The  display,  because  of  the  unique  idea  on  which  it  is  arranged, 
will  prove  a  drawing  advertisement. — Chicago  D.G.  Reporter. 

The  power  of  a  good  window  display  was  well 
Power  of  a  r  .      .,  , 

Good  Trim,      demonstrated    in    an    incident    which    came   to    the 

writer's  notice  recently  in  a  large  city.  While  in  a 
wholesale  district,  an  exceptionally  attractive  store-front  was 
noticed  in  what  was  readily  seen  to  be  a  flourishing  retail  establish- 
ment. It  was  learned  from  one  of  the  members  of  the  concern 
that  up  to  two  years  ago  the  business  was  of  a  strictly  wholesale 
nature.  At  that  time,  only  a  few  goods  were  displayed  in  the 
windows,  but  the  calls  for  goods  thus  shown  became  so  numerous 
as  to  attract  the  serious  attention  of  the  concern. 

The  natural  question  was  :  If  such  a  meagre  display  causes  so 
much  interest,  what  would  be  the  result  of  a  first-class  front  and  a 
well-arranged  exhibit  ?  The  firm  was  not  long  after  tempted  to 
add  a  retail  department  to  its  business,  and  finally  went  at  it  in  a  _<- 
real  up-to-date  fashion,  putting  in  fine  windows  and  equipping  them 
with  modern  devices  for  the  proper  display  of  goods. 

As  a  result,  there  was  a  larger  list  of  customers  on  their  books 
than  had  been  anticipated.  Then,  extensive  alterations  of  the 
interior  were  made,  until,  to-day,  any  store  in  any  location  might 
be  proud  of  the  business  done  by  this  house.  Goods  were  not  adver- 
tised at  "wholesale  prices,"  but  the  store  business  was  conducted 
along  first-class  lines. 

In  this  case,  it  can  truly  be  said  that  good  window  displays  were 
responsible  for  the  successful  business.  It  isn't  so  much  the  loca- 
tion as  what  you  make  of  it.     Undoubtedly,  good  location  is  very 
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YOU  have  not  time  to  read  a  long  Ad.  De- 
cember is  your  busy  month.  May  it  be 
the  best  month  for  business  you  have 
ever  known. 

Your  stock  for  the  holiday  trade  is,  of  course,  complete, 
BUT  you  will  run  short  of  something  in  Gloves,  in 
Cashmere  Hosiery,  in  Hankerchiefs,  Silk  Ribbons,  Velvet 

Ribbons     (we  have  all  numbers  in  stock),     Ladies      ScariS,      .LaCC 

Curtains,  Lace,  Embroideries  and  Trimmings. 

You  will  want  a  few  more  Costume  Lengths  in  hand- 
some black  and  colored  goods  for  Xmas  trade. 

Velvets  and  Velveteens  are  in  good  demand,  and  you 
will  have  to  repeat  leading  shades. 

We  can  do  any,  or  all,  of  the  above  for  you.  Mail  and  telegraph 
orders  filled  same  day  as  received. 

Just  a  word  about  Spring  '99  Goods.  It  has  been  our 
privilege  to  show  you  handsome  goods  in  the  past,  but  we,  nor  any  other 
house,  have  ever  shown  you  such  a  grand  range  of  goods  as  it  will  be  our 
pleasure  to  submit  for  your  approval  for  Spring  and  Summer,  1899. 

We  have  specialties  in   Black  Goods,  Plain  and  Fancy  Dress  Goods, 
novelties  in  Silks,  beautiful  designs  in  all  classes  of  Muslins,  White  Goods 
and  Cotton  Wash   Goods,    Handsome   Lace  Curtains,  new  ideas  in    Rib 
bons  and   Gloves. 

We  have  made  contracts  with  Underwear  and   Hosiery  Manufacturers 
that  will  enable  us  to  fill  all  orders  early  in  the  season. 

Brophy,  Cains  &  Co. 

23  St.  Helen  St.,  Montreal. 
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WINDOW  DRESSING     Continued. 

important,  but,  during  the  past  year,  there  have  been  not  a  few 
instances  which  have  proved  that  the  right  kind  o!  display  in  the 
windows  and  interior  is  as  important  a  factor  as  location. 

These  instances  in  mind  were  stores  started  in  locations  which 
have  been  generally  considered  as  undesirable,  but  which,  by 
wide  awake  management,  have  been  able  to  turn  the  tide  their 
way. 

On  the  other  hand,  some  stores  in  locations  considered  to  be 
the  best,  complain  of  "  no  business,"  etc.,  but  they  show  plainly 
the  need  of  wide-awake  ideas  and  effort  in  the  line  of  display. 

No  matter  what  your  location,  you  need  good  window  display 
and  an  attractive  interior.  Without  these,  you  have  no  right  to 
expect  good  business. 


Attend  to 


No  point  in  a  window  is  more  important  than  the 
Backgrounds,  background,  and,  though  much  has  been  said  on  the 

subject,  a  poor  background  is  a  general  fault  in  show- 
windows  to-day.  This  fault  is  much  more  noticeable  during  the 
Fali  and  Winter  months  than  at  any  other  time,  on  account  of  the 
dark  color  of  the  goods  then  displayed.  Many  concerns  attempt  to 
trim  without  a  background,  and  wonder  at  not  being  able  to  show 
their  goods  to  advantage. 

A  background  of  glass  casing,  such  as  is  used  in  most  windows 
for  protection  from  dust,  etc.,  should  always  be  draped.  Even 
mirrors  do  not  make  a  successful  background,  except  in  a  few  in- 
stances. Many  object  to  the  draping  on  account  of  the  attendant 
darkening  of  the  store.  By  using  light  materials,  such  as  cheese- 
cloth, in  white,  cream  and  light  tints,  very  little  light  is  obstructed, 
and  the  enhanced  effect  of  the  window  is  sufficient  to  amply  repay 
for  any  other  inconvenience. 

The  first  step  toward  dressing  a   window  well    is  to 

OOHIB  irl*£lCtil~ 

cal  Directions  have  it  thoroughly  stripped.  Never  patch  or  piece. 
Clear  the  space  out  and  begin  to  build  upon  rock 
bottom.  Be  sure  that  everything  is  clean — clean  glass,  clean 
woodwork,  clean  fixtures.  Dirt  is  a  destroyer  of  beauty,  as  well  as 
a  sign  ot  inefficiency.  The  richest  goods  will  not  hide  smudged 
woodwork  or  cast  a  glamor  over  stained  fixtures.  Impression  in 
window  art  is  everything  ;  the  impression  made  upon  an  observer 
who  looks  through  dirty  glass  is  never  an  agreeable  one. 

One  of  the  main  points  to  be  kept  constantly  in  mind  is  that 
what  you  exhibit  in  the  window  is  for  sale.  It  is  not  there  solely  to 
be  looked  at  by  the  curious.  You  do  not  labor  to  attract  idle 
gazers,  but  to  draw  customers.  You  are  seeking  to  entice  those 
who  have  money  to  spend  ;  you  are  advertising  your  goods  by 
exhibition.  Here  is  where  the  price-ticket  has  its  field.  It  comes 
in  as  an  auxiliary,  and  as  an  exceedingly  valuable  one,  but  be  care- 
ful not  to  allow  this  able  adjunct  to  have  too  liberal  a  display. 

Do  not  be  afraid  to  illuminate.  Light  inspires  confidence  ; 
darkness  or  dinginess  invariably  creates  distrust.  An  ill-lighted 
window  gives  a  bad  impression.  It  looks  as  if  you  had  something 
to  hide  ;  it  is  like  a  veil  over  the  face,  a  thing  worn  not  to  conceal 
beauty,  but  to  hide  disfigurements.  Light  always  adds  to  the  effect 
of  colors,  and,  as  color  is  the  life  of  all  displays,  particular  attention 
should  be  paid  to  this  point. 

Select  the  goods  that  you  are  going  to  use,  and  get  them  together 
where  they  are  directly  under  your  eye  and  hand.  Have  every- 
thing prepared  beforehand,  and  there  will  be  no  vexatious  delay, 
no  running  to  get  this  or  that  to  fit  or  to  fill  with.  It  is  better  to 
have  too  much  than  too  little  to  work  with.  First,  plan  out  care- 
fully what  you  are  going  to  do  ;  second,  prepare  your  materials  ; 
third,  go  ahead. 

The  window  dresser  should  be  familiar  with  the  class  of  people 
who   will  be   his   customers  ;    he   should    know   them    thoroughly, 


know  what  ihey  buy,  how  they  buy,  and  when  they  buy.  He  should 
know  the  stock  from  end  to  end,  and  have  a  full  list  of  it  at  (his 
finger  tips,  but,  above  all,  he  should  know  his  windows,  study  their 
shape  as  a  sculptor  studies  the  form  of  his  model,  plan  out  their 
possibilities  of  arrangement  as  a  general  does  the  position  of  his 
forces  on  the  field  of  battle.  Look  at  them  from  every  point  and 
master  their  most  minute  vantages  and  defects.  ^ 

The  card  in  the  show-window  is  by  no  means  an  insignificant 
particular.  It  is,  or  should  be,  the  finishing  touch  to  every  well- 
arranged  display.  You  are  using  your  windows  as  an  advertise- 
ment ;  people  who  see  them  want  to  read  a  description  of  what  is 
displayed  before  their  eyes.  It  should  be  there  for  them  to  see, 
but,  at  the  same  time,  present  in  a  modest  way,  as  auxiliary  to  the 
exhibition  of  goods.  Make  the  cards  small,  the  wording  short. 
Let  everything  be  to  the  point. 


Buying 
Window 

Fixtures. 


Following  the  recent  article  in  The  Review  on 
cheap  window  fixtures,  the  views  of  The  New  York 
Economist  writer  will  be  interesting  :  A  salesman 
once  entered  a  good-sized  store  which  was  evidently  in  need  of  the 
goods  he  was  offering — store  fixtures.  In  an  interview  with  the 
window-dresser  he  was  urged  to  make  strong  efforts  to  induce  his 
employer  to  look  over  the  goods  and  buy  certain  devices.  The 
salesman  presented  his  card  to  the  proprietor,  who  quickly  returned 
it  with  the  abrupt  remark,    "  Don't  interest  me  at  all,  sir." 

"  But,"  said  the  salesman,  "  I  have  an  excellent  line  of  goods, 
and  your  window-dresser  informs  me  that  he  is  desirous  of  securing 
something  of  the  sort." 

The  merchant  only  replied  in  a  gruff  manner,  "It  makes  no 
difference,  young  man.  I  don't  want  them,  and  if  you  offered  me 
#100  worth  for  $5  I  wouldn't  take  them.  Is  that  plain  enough  for 
you?" 

The  salesman,  not  easily  phased,  replied:   "Well,   Mr.  , 

that  is  rather  decided,  but  it  seems  to  me  quite  a  broad  statement, 
and  one  that  would  justify  me  in  asking  your  reason  for  assuming 
such  an  attitude  towards  such  necessary  articles  as  fixtures." 

The  merchant  calmed  a  little,  and  said  :  "  Well,  if  you  want  to 
know,  I'll  tell  you  :  I  find  the  investment  a  waste  of  money.  If 
I  buy  a  lot  of  fixtures,  they  come  in  and  appear  very  nice  for  a 
week  or  two  ;  then  they  are  taken  out  of  the  window,  thrown  into 
the  basement,  and  probably  smashed." 

The  salesman,    recognizing  a    hopeless  case,    merely  added  : 

"Mr.  ,  if  that  is  your  experience,  I  can  only  say   I   am  sorry 

for  your  management."  Whereupon  he  picked  up  his  kit  and  de- 
parted, leaving  the  short-sighted  merchant  and  his  unfortunate 
window-dresser  to  plod  along  in  the  same  old  makeshift  manner. 

This  little  incident  has  a  moral.  The  proper  care  of  fixtures  is 
a  very  important  consideration  and  requires  the  cooperation  of  em- 
ployer and  window-dresser.  In  the  first  place,  the  employer  should 
furnish  a  suitable  room  for  the  exclusive  use  of  the  window-dresser 
— one  sufficiently  large  to  accommodate  all  his  decorative  parapher- 
nalia. Fixtures  not  in  use  should  be  kept  in  this  room,  and  the 
window-dresser  held  responsible  for  their  condition  and  appear- 
ance. Fixtures  thrown  from  one  room  into  another  and  never 
cleaned  cannot  be  expected  to  last  long.  They  require  as  much 
care  as  any  other  store  equipment. 

Another  important  point  is  the  selection  of  fixtures.  The 
average  merchant,  when  considering  the  purchase  of  fixtures,  seems 
to  think  of  nothing  but  the  price — quality  is  not  considered. 

This  is  a  serious  mistake,  as  there  is  just  as  much  difference  in 
quality  of  fixtures  as  there  is  in  any  other  commodity,  and  it  pays 
to  buy  the  best.  Some  concerns  waste  many  dollars  in  trying  to 
construct  their  own  fixtures  of  wood,  brass  curtain  rods,  etc. 
Besides  the  cost  of  material,  there  is  the  expense  of  carpenter  work 
or  the  time  of  other  help,  which,  in  the  aggregate,  would  go  a  long 
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way  toward  paying  for  a  first-class  article.  The  difference  in  the 
effect  and  actual  results  in  business  is  far  greater  than  the  differ- 
ence in  the  cost  of  the  homemade  and  the  modern  devices  to  be 
found  in  the  market. 

A  store  was  noticed  recently  which  had  been  newly  fitted-up 
with  a  homemade  device  for  display.  It  was  composed  of  white 
enamel  curtain  poles  and  wire.  A  large  quantity  of  stock  was  used 
up  in  its  construction,  and  in  its  appearance  it  was  decidedly  clumsy. 
It  lacked  strength  and  stability,  however,  and  failed  to  do  the  work 
for  which  it  was  designed.  It  was  learned  that  the  fixtures  had 
cost  75  per  cent,  of  the  price  of  good  metal  fixtures,  and  it  is  safe 
to  add  that  a  year's  service  will  find  them  in  a  condition  unfit  for 
use.      Is  this  economy  ? 


DEATH    OF    MR.    R.    L.    SMITH. 

THE  death  of  Robert  L.  Smith,  member  of  the  dry  goods  firm 
of  Macaulay  Bros.  &  Co.,  took  place  at  his  residence,  St. 
John,  N.B.,  Oct.  29,  and  was  deeply  regretted.  The  deceased 
was  a  son  of  the  late  Francis  Smith,  one  of  St.  John's  old  time 
shipbuilders,  and  was  45  years  of  age.  He  entered  the  dry  goods 
business  at  an  early  age  with  John  Armstrong,  and  later  was  in  the 
employ  of  the  London  house,  and  since  1879  nas  been  a  member 
of  the  firm  of  Macaulay  Bros.  &  Co.  Mr.  Smith  was  a  vestryman 
of  Trinity  church,  and  a  member  of  Court  Martello,  Independent 
Order  of  Foresters,  and  was  particularly  active  in  Masonic  circles. 
Mr.  Smith  was  one  of  the  best  known  among  the  younger  business 
men  of  the  city.  He  thoroughly  understood  the  trade  in  which  he 
was  engaged,  and  was  recognized  as  a  man  of  the  highest  integrity. 
In  all  circles  of  life  the  deceased  won  the  respect  and  esteem  of 
those  who  met  him,  and  his  bright,  cheery  ways  brought  him  friends 
everywhere.  The  funeral  was  largely  attended,  the  pall-bearers 
being  :  A.  L.  Law,  J.  E.  Fraser,  A.  E.  Campbell,  Charles  Masters, 


Frank  L.  Tutts,  and  Dr.  Draper.  Following  the  chief  mourners 
were  :  Alexander  and  B.  R.  Macaulay  and  D.  J.  Brown,  and  the 
whole  staff  of  Macaulay  Bros.  &  Co.  Among  the  floral  tributes  was 
a  large  standing  anchor  of  white  flowers  from  the  employes  of  the 
firm,  and  a  beautiful  broken  wreath  from  his  partners. 


PAY    YOUR    TELEGRAMS. 

Editor  Dry  Goons  Review: 

Sir, — Some  merchants — we  hope  they  are  few — have  a  habit 
when  sending  telegrams,  of  sending  them  "  collect." 

This,  to  our  mind,  is  a  small  way  of  saving  a  few  cents.  We  get 
orders  by  wire,  we  are  pleased  to  get  the  orders,  but  if  a  merchant 
neglects  ordering  until  he  thinks  he  must  do  so  by  wire,  in  place  of 
by  mail,  he  ought,  at  least,  to  pay  his  wire,  and  not  expect  others  to 
suffer  for  his  neglect. 

Yours,  etc., 
November  25,  1898.  Manufacturer. 

THE    COMMERCIAL  TRAVELERS. 

The  fact  is,  says  The  Vancouver  Province,  that  the  commercial 
travelers  of  Canada  to-day  are  a  splendid  body  of  men,  sober, 
industrious,  shrewd  and  good  citizens  in  every  sense  of  the  expres- 
sion. Time  was  when  the  commercial  traveler  was  a  rollicking 
blade  given  to  conviviality  of  a  somewhat  pronounced  type,  but 
that  time  has  long  since  gone  by.  Take  the  commercial  travelers 
who  make  their  headquarters  in  Vancouver  as  an  example.  Will 
any  one  say  that  they  are  not  regarded  as  among  the  most  desirable 
dwellers  in  the  community  ?  Will  they  not  compare  favorably  as  a 
class  with  the  men  who  follow  other  pursuits,  professional  or  com- 
mercial ?  There  are  so  many  travelers  here  that  it  seems  a  pity 
that  they  do  not  organize  a  Pacific  Coast  Association  to  work  in 
harmony  with  the  associations  of  the  other  Provinces  of  the  Con- 
federation. 


Repeat  Orders 


Placed  by  us  early  in  the  season  are  now 
in  splendid  shape.  Best  selling  lines  in 
goods  in  stock: 


coming  in.     Stock  is 
following  seasonable 


m-ITRT^      AY!)     HRAWFR^-    #3-50,  #4.50,  $6.ooandg9.oo.    Plain  and  Fancy. 

oniKis  amj  ui\i\wr,i\o.  Knit  Top  ShirtSf  ,4-35>  $575>  $6_7Si  j8oo, 

59.00  and  $12.00.      Flannelettes  and  Saxonys,  at  all  the  popular  prices. 

CU  A  \\T|  *x  •    Single,  at  65c,  $1.00,  $1.25,  $1.65  and  $2.25.     Double-Longs,  in  Tartans 
OllrV  V\  l^O  .    and  p|a;n  Greys,  $2.25,  $3.00  and  $4.00. 

HOSIFKY  '    Men's  Heavy  Sox,  $1.15,  $1.35,  $1.50,  $1.80  and  $2.25.     See  our  No. 
IIUOIL/I         *    325  at  $1.80.     Ladies'    Wool  Hose,  $2.25  lines,  very  special.       Ladies' 
Cashmere,  $2.25,  $3.00  and  $3.75  lines,  extra  value. 

(jL0\  h.O  '.    Cashmere  Gloves.     Our  $2.25  lines  in  S.W.,  W.  and  O.S.  worth  buying. 

MI      TS  "    M'00'  and  Lcather-    Assortment  complete.    Buy  our  Klondike  Mitt   at  $4.50. 
It  is  in  constant  demand. 


—»>^: 


Letter  Order 
Department 


Guarantees  satisfaction 
in  filling  Letter  Orders. 

♦    ♦ 
DO  YOUR 
SORTING 
WITH  US. 


KNOX,  MORGAN  &  CO.,  Hamilton,  Ont. 
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NEWS  OF   WINNIPEG   AND  THE   WEST. 


From  I'mk  Review's  Special  Correspondent. 

WINNIPEG,   Nov.  21,    1898. 

WINTER  is  on  us  with  a  rush  ;  all  Saturday  night  and  Sun- 
day the  snow  fell  without  ceasing.  Monday  morning 
brought  a  drop  in  temperature  and  a  steady  biting  wind  from  the 
north,  and  Winnipeg  in  general  put  on  furs  to  stay  until  next 
Spring.    The  change 


FUR   CAPES. 


is  unusually  severe 
for  the  season,  and 
Thanksgiving  is 
likely  to  be  kept  with 
weather  suitable  for 
Christmas. 

The  first  ball  of 
the  season  will  be 
held  on  Thanksgiv- 
ing night,  at  the 
Manitoba  Hotel. 
Usually  the  Rowing 
Club  ball  is  the  first 
of  the  season,  but 
this  year  the  cricket- 
ers are  first  in  the 
field,  and  all  things 
point  to  a  very  de- 
lightful gathering. 
Some  very  pretty 
gowns  will  be  worn, 
judging  from  prepar- 
ations now  going 
forward.  It  would 
be  difficult,  in  fact, 
to  have  anything 
but  pretty  gowns 
this  season,  as  both 
the  materials  offered 
and  the  styles  lend 
themselves  particu- 
larly to  effective 
evening  dresses. 

RETAIL  TRADE. 

In  retail  trade, 
business  is  very 
good.  Christmas 
shopping  is  already 
being  attended  to, 
and  the  season  being 
somewhat  delayed,  has  made  buying 
commenced. 

In  the  wholesale  trade,  business  is  of  two  classes  :  Assorting 
trade  for  Christmas,  and  orders  for  Spring  goods,  and  in  both  busi- 
ness is  very  good.  In  fact,  wholesale  houses  are  working  nights 
and  Saturday  afternoons.  Many  of  the  buyers  have  returned  from 
European  markets,  travelers  are  out  with  full  lines  of  samples,  and 
everyone  is  busy  making  up  for  the  time  lost  over  our  unusual  and 
unwelcome  wet  Fall. 

CLOTHING. 

Trade  is  reported  good  in  this  line,  although  collections  are  still 
a  little  slow. 


GILLESPIE,  ANSLEV   &    DIXON,  TORONTO 

very    brisk    now    it    has 


J.  W.  Feck  &  Co.  report  business  very 
fair,  but  have  no  special  news  to  offer. 
Myron,  McBride  &  Co.  report  business 
good.  The  demand  for  fleeced  underwear 
has  been  specially  heavy.  Fancy  German 
sweaters  of  fine  quality,  and  ladies'  golfers 
in  bright  tartans,  have  pioved  ready  sellers.  There  has  been  a 
lively  trade  in  all  lines  of  wool  hats  and  caps,  and  indications  for 
Spring  are  that  the  linen  hats  of  a  better  quality  than  shown  last 
season  will,  to  a  large  extent,  supersede  straw  hats  during  the 
season  of  1899.  A  new  feature,  and  one  likely  to  be  popular  here, 
is  a  padded  hockey  suit,  consisting  of  duck  knickers  and  a  sleeve- 
less waistcoat,  both 
warmly  padded. 
Hockey  is  such  a 
popular  sport  here 
that  anything  calcu- 
lated to  add  to  the 
comfort  of  players  is 
pretty  sure  to  find  a 
ready  sale.  This 
firm  make  a  special 
feature  of  neckties, 
and  are  showing 
some  very  choice 
basket  weaves,  in 
bright  plaids,  stripes 
and  checks,  in  large 
flowing  "  Imperi- 
als," "  Four  -  in  - 
hands,"  "  Tecks," 
puffs  and  "Ascots." 
"Ascots  "  are  grow- 
ing i  n  popularity 
here. 
d.  m'call  k  CO. 

Mr.  John  McRae 
reports  an  excellent 
season.  The  west 
went  wild  over  velvet 
hats  this  season,  and 
this  is,  no  doubt,  one 
reason  why  the  mil- 
linery trade  has  been 
good,  as  it  has  kept 
up  the  trade  in 
assorting  orders.  In 
felt  hats,  no  line  has 
been  quite  so  popu- 
lar as  the  pearl 
fedoras  with 
colored  bands.  Later 
lines  are  shown  with 
a  large  fancy  buckle  pinned  in  the  front  of  the  band. 

Just  now  the  McCall's  are  showing  a  very  pretty  line  of  blouse 
velvets.  The  groundwork  is  plaid,  in  such  combinations  as  purple 
and  green,  moss  green  and  pink,  coque  de  roche  and  blue  with 
raised  stripes  of  black.  The  effect  is  extremely  pretty.  Mr.  McRae 
expects  to  have  his  Spring  samples  this  week. 

r.   j.    whitla   &  CO. 

Mr.  A.  S.  Burns  and  Mr.  Campbell  have  just  returned  from  trips 
to  Faris  and  London. 

When  your  correspondent  called,  Mr.  Campbell  was  just  super- 
intending the    unpacking  of  a   large   stock  of  fans   for  Christmas 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW  17 

HOLIDAY  GOODS 


IN 


JAPANESE  WARES 


HEMSTITCHED  SILK  HANDKERCHIEFS 
EMBROIDERED  SILK  HANDKERCHIEFS 
INITIAL  SILK  HANDKERCHIEFS 
SILK  MUFFLERS 
SILK  CHAIR  SCARFS 


COLORED  HABUTAI  SILKS 

in  all  colors 

DANTSU  RUGS 

in  all  sizes  and  styles. 

NEW  BLOUSE  SILKS 


EMBROIDERED    SILK    DRAPES  '  for  evening  and  street  wear 

Ma/7   Orders  Promptly  and  Carefully  Filled. 


Li 


K.  ISHIKAWA  &  CO.     -     -     TORONTO 

ALWAYS    RELIABLE. 

Perfection"  Brand 


Down  and  Wadded  Bed  Comforters, 
Cushions,  Tea  Cosies,  Etc. 

In  ordering  the  above  brand  you  take  no  risk  whatever,  as  all  goods  so  labelled  are  fully  guaranteed 

by    us,    and,    if  not    correct    in    every  detail,    can    be    returned    (without  expense    to    the  purchaser). 

THIS    IS  A   FAIR   OFFER     an<^  we  make  it  because  we  have  full   confidence  in  our  goods. 

IF  YOU  WANT  THE  BEST  VALUE  FOR  YOUR  MONEY  place   your  order 

with  us  and  you  will  get  it. 

GOOD  QUALITY.        HANDSOME  DESIGNS.        LOWEST  PRICE. 
Mail  Orders  given  our  best  attention. 


CANADA  FIBRE  CO.,  Limited 

Manufacturers  of  Down,  Cotlon  and  Wool  Comlorters  ;  Cushions  and  Tea  Cosies  of  every  description. 
OFFICE  AND  WORKS:    582  WILLIAM  STREET,  MONTREAL. 
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WINNIPEG  AND  THE  WEST     Continued. 

trade.  There  is  a  very  marked  change  in  the  style  of  these  articles 
this  year.  The  large  fluffy  fans  of  last  season  seem  to  have  entirely 
disappeared,  and  small  fans,  with  ivory  frames  and  covers  of  gauze, 
lace,  hand-painted  silk,  and  the  like,  are  now  in  season.  These 
fans  are  yery  dainty,  and  add  just  the  right  touch  to  a  pretty  toilet, 
but  woe  to  the  weary  chaperone  who  dares  to  yawn  with  one  of 
these  airy  nothings  as  a  shield  ! 

Sash  ribbons  are  much  worn,  and    are   very   beautiful   in    both 
color    and     design, 

FDR-LINED   CAPES. 


J.  H.  Glass  sustained  severe  frost  bites  in  attempting  to  save  some 
of  his  effects. 


fancy  brocades, 
moires  and  plain 
taffetas  taking  the 
lead.  Narrow  rib- 
bons, with  drawing 
cords  in  the  edge, 
are  shown  in  a  great 
variety  of  shades, 
and  continue  to  be 
a  very  popular  style 
of  decoration  both 
for  skirts  and  waists. 

BLOUSES. 

Blouses  are  still 
with  us,  and  prettier 
than  ever,  both  as 
to  material  and 
design.  Black 
checks,  and  stripes 
running  around  in- 
stead of  up  and 
down,  are  leading 
patterns.  This  style 
of  stripe  will  be 
popular  with  slight 
figures,  but  stout 
women,  if  they  value 
their  peace  of  mind, 
will  do  well  to  let  it 
alone.  Self  cuffs 
are  shown  on  nearly 
all  blouses,  and 
most  of  them  have 
adjustable  collars  of 
the  material  of  the 
blouse.  The  col- 
lars are  all  standing, 
with  rounded  points. 
In  colors,  lavender 
and  white  and  blue 
and  white  are  favor- 
ite combinations. 


Mr.  Robt.  Bryce, 
of  Bryce  &  Co.,  is 
traveling  with  Spring  samples  to  the  Coast. 

Mr.  Whenery,  of  Stobart,  Sons  &  Co.,  is  expected  back  from  a 
four  months'  purchasing  trip  in  Europe,  early  in  December. 

Mr.  J  H.  Glass,  traveler  for  J.  A.  &  M.  Cote,  of  St.  Hya- 
cinthe,  Que.,  and  Mr.  G.  Glass,  traveler  for  Lawson  &  Jones  and 
Fraser  &  Co.,  London,  Ont.,  were  both  so  unfortunate  as  to  lose 
all  their  samples  and  most  of  their  personal  effects  by  the  burning 
of  the  C.  P,  R.  depot  at  Virden,  Man.,  on  Sunday,  Nov.  20.     Mr. 


GILLESPIE.  /YNSLEY  &   DIXON.  TORONTO. 


WOMEN    AND    FASHION. 

'*  Why  do  women  love  a  new  fashion  r"  asks  a  writer  in  Scrib- 
ner's  Magazine.      Because  "  she   loves  to  set  herself  off  from  other 
women,  or  to  emulate  other  women  by  her  dress,  as  men  are  forced 
to  emulate  other  men,  or  to  distinguish  themselves  from  the  mass  of  ' 
men  by  force  or  by  intellect.     The  end  pursued  by  both  is  singu- 
larity— that  is  to  say,  distinction    from    others,  and   with  women, 
distinction    by   beauty."      Hence  it    is  that 
women   love    a    new   fashion.      The    writer 
elaborately  explains  how  great   Paris   dress- 
makers build  up  their  dresses. 

A    project  accepted  by  the  dressmaking 
house  is  there  submitted  to  a  corps  of  trained 
critics,  who  judge  its  artistic  and  commercial 
merits, and  command  the  necessary  changes. 
It  is  then  passed  over  to  skilled  dressmakers, 
cutters  and  seam- 
stresses. The  work 
of  the  latter  is  mi- 
nutely specialized, 
one  person  making 
always    sleeves, 
another   always 
skirts,     another 
bodice    trimmings, 
in  which  way  each 
detail    becomes    a 
masterpiece. 

On  the  perfectly- 
made  gown  no  one 
can  say  afterward 
how  the  sleeve  was 
formed,  or  how  the 
skirt.  It  is  a  work 
of  decorative  art, 
and  is  to  be  judged 
by  art  laws.  The 
lines  and  colors 
play  into  each 
other,  and  lose 
their  separate  exis- 
tence. No  part  of 
it  imposes  ;  it  is  a 
whole  ;  it  has  the 
repose  and  mystery 
that  belong  to 
beauty.  This  does 
not  describe  every 
high-priced  gown, 
but  this  is  the  ideal 
gown. 

It  ought  to 
greatly  interest  our 
London  houses  to 
learn  that  the  French  Ministry  of  Commerce  reports  that  the  expor- 
tation of  made-up  articles  of  women's  dress  has  increased  750  per 
cent,  in  the  last  25  years.  On  the  registered  list  of  exportations, 
London  and  her  colonies  rank  first. — London  Draper's  Record. 


John  W.  Pigot,  senior  member  of  the  firm  of  Pigot  &  Bryan, 
London,  died  suddenly  of  apoplexy  Oct.  30.  Mr.  Pigot  was  a 
resident  of  London  for  many  years,  and  his  firm  one  of  the  principal 
business  houses  in  the  city. 
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lust  One  Thought 

We   have  prepared    for  your  consideration 
54  Models  of 

Ladies' 
Wrappers  and 

Tea  Gowns 

The  correctly  made  and  perfect-fitting  kind. 

Don't  fail  to  see  our  Cotton  Covert  Skirt, 

No.  508,  at  $20.00. 

The  Maritime  Wrapper  Co. 


Limited 


J.   H.   PARKHILL 

46  Toronto  Arcade,  Toronto. 


Woodstock,  N.B. 


Kid  Gloves 

IN  STOCK 


and  to  arrive    1st   DEC,   tor 

Christmas  Trade. 


NEW  BLUES 
MYRTLES 
OX  BLOODS 


Several  ranges  of 
assorted  packages 


ROYAL  PURPLE  -  clasp,  fancy  backs 

BEAVERS 

TANS,  Etc.,  Etc.       $9-°°,  $950,  $11.50 

EUGENE  JAMMET'S  Hd  Gloves. 


|r%r%%%f%  '%*/%*/%' 


FITZGIBBON,  SCHAFHEITUN  &  CO. 

MONTREAL. 


Christmas  Trade  Specialties 


Down  Comforters,  Cushions,  Cosies,  Head  Rests,  etc. 


til 


^  mm 


$WAW  BtfAND 

LETTER   ORDERS   PROMPTLY  AND   ACCURATELY   FILLED. 

Beautiful  and  exclusive  designs  in  Silk  and  Sateen  Chair  Backs  and  Head  Rests. 


The  Toronto  Feather  and  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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ELKHORN'S   BUSINESS  FIRMS-  upper   storey   of  the   building  is   also  filled  with  goods  of  various 

HE    local   paper  of   Klkhorn,  Manitoba,  states   that  there  are      kinds.      Mr.   Marsh  carries  a  very  choice  stock,  and  is  building  up 
few  towns  where  merchants  carry  larger  or  better  stocks  than 


a  good  business. 


Some  account  of  these  merchants  is 


the  merchants  of  Klkhorn 
given  : 

First,  the  firm  of  Wilcox  &  Clingan,  who  conduct  a  large 
general  store,  carrying  all  lines  of  general  merchandise — in  fact, 
there  is  no  store  in  Western  Manitoba  where  a  larger  and  more 
varied  stock  is  carried.  The  premises  are  commodious,  yet  there 
is  no  corner  but  what  is  well  filled 
with  goods.  The  store  presents  an 
attractive  appearance,  everything 
being  nicely  arranged.  Among  the 
lines  carried  are  dry  goods,  clothing, 
boots  and  shoes,  rubbers  and  over- 
shoes, hats  and  caps,  millinery  and 
fancy  goods,  staple  and  fancy  grocer- 
ies, hardware.  Going  upstairs,  one 
beholds  an  extensive  and  beautiful 
display  of  crockery  and  glassware  ;  a 
large  furniture  room,  well  stocked 
with  furniture  and  housefurnishings — 
handsome  parlor  suites,  sideboards, 
lounges,  chairs  of  many  kinds,  bed- 
room suites,  writing  desks,  book- 
cases, etc.  The  display  of  furniture 
would  certainly  do  credit  to  a  town 
of  much  greater  pretensions  than  Elk- 
horn.  A  dressmaking  department  is 
also  carried  on  in  this  store.  Messrs. 
Wilcox  &  Clingan  are  most  enter- 
prising merchants,  and  have  a  large 
and  rapidly  increasing  trade.  The 
store  is  under  the  management  of 
Mr.  Clingan.  Mr.  Wilcox  also  con- 
ducts a  large  general  store  business 
at  Virden. 

The  A.  McLeod  Co.  are  the 
owners  of  the  "Pioneer"  store— the 
oldest  established  business  in  Elkhorn 
— having  been  first  opened  in  1882. 
The  firm  do  a  large  trade,  and  attend 
promptly  to  business.  Their  store, 
from  top  to  bottom,  upstairs  and 
down,  is  literally  packed  with  goods. 
Choice  groceries,  dry  goods,  clothing, 
boots  and  shoes,  hats  and  caps,  rub- 
bers, overshoes,  glassware,  crockery, 
hardware,  a  fine  display  of  milllinery, 
drug  sundries,  flour,  etc.  Their 
assortment  of  goods  is  tremendous, 
every  line  is  kept,  and  their  trade  has 
increased  with  the  increase  in  popu- 
lation. The  millinery  department 
receives  special  attention,  and  the 
latest  styles  are  always  to  be  seen. 

G  W.  Marsh  is  well-known  thoroughout  this  country,  having  been 
in  business  for  the  past  10  years.  Besides  his  large  general  store 
in  Elkhorn,  which  he  opened  last  Fall,  he  owns  a  general  store 
at  Beulah,  and  enjoys  a  large  trade  in  both  towns.  He  had  his 
store  here  fixed  up  in  elegant  shape  ;  the  counters  and  shelves 
are  groaning  beneath  the  weight  of  goods — dry  goods,  groceries, 
clothing,  boots  and  shoes,  rubbers,  moccasins,  overshoes,  hats  and 
caps,    crockery  and    glassware,    hardware,    milliner),    etc.       The 


CHANGE   OF    FIRM    NAME. 


WEY." 
I 


A  quarter  of  a  century  is  a  long  time,  and  yet   for   nearly  that    * 
length   of  time    (almost   twenty-four   years)   the   name   of  Pratt  & 
Watkins  has  been,  as  it  were,  a  household  word  to  the  people  of 
the  city  of  Hamilton.     Frederick  W.  Watkins,   who  has  been  the 

exclusive  owner  of  the  business 
carried  on  at  14,  16  and  18  James 
street  north,  now  for  nearly  ten  years, 
has  decided  that  in  future  the  business 
shall  be  known  by  his  own  name, 
rather  than  by  that  of  Pratt  &  Wat- 
kins, as  in  times  past.  In  future,  all 
persons  having  business  dealings  with 
this  firm  should  address  all  corres- 
pondence to  Frederick  W.  Watkins. 

Mr.  Watkins  intends  that  his  busi- 
ness shall  be  known  in  the  future,  as 
in  the  past,  as  a  live,  progressive,  up- 
to-date  concern.  He  is  now  con- 
structing a  large  new  warehouse  at 
18,  20,  22  and  24  James  south,  which 
he  expects  to  move  into  on  or  about 
March  1  next.  His  intention  is  to 
have  the  new  store  modern  and  up- 
to  date  in  every  respect.  Purchases 
are  now  being  made  for  the  new  stock 
for  next  Spring.  Mr.  Watkins'  Euro- 
pean buyer  expects  to  leave  for  the 
British  and  foreign  markets  about  the 
middle  of  December. 


I  I  ' 


GILLESPIE,   ANSLEY  &  DIXON,  TORONTO. 


NEWER  WESTMINSTER. 

New  Westminster,  B.C.,  is  rising 
from  the  ruins  made  by  the  fire. 
Operations  were  being  rushed  at  a 
good  rate  on  the  Guichon,  Armstrong, 
Ellard,  Curtis,  Fales,  Dunn  and  Du- 
pont  blocks.  The  Ellard  block  will 
be  the  first  brick  building  finished 
on  Columbia  street,  and  will  be 
occupied  by  H.  L.  DeBeck  &  Co., 
Mrs.  Wm.  Rae,  and  D.  Lyal  &  Co. 
This  block  is  a  great  improvement 
on  the  old  structure  and  will 
have  a  much  better  effect  on 
the  general  appearance  of  Columbia 
street.  The  Bank  of  British  Colum- 
bia building,  judging  from  the 
plans,  will  be  one  of  the  hand- 
somest buildings  of  the  newer 
Westminster,   and  will  add   much  to 

the  general  appearance  of  the  main  street,  which  is  now  among  the 

handsomest  in  the  Province. 


The  Trusts  and  Guarantee  Co.,  Limited,  of  Toronto,  executors, 
sold  the  stock  of  dry  goods  belonging  to  the  estate  of  James  Hart,  of 
Picton,  amounting  to  $24,000,  at  Suckling  &  Co.'s  warerooms  for 
27  %c.  on  the  dollar.  The  purchaser  was  George  Hart,  a  son  of 
the  deceased  James  Hart. 
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DOWN 
QUILTS 


are  a  profitable  line  to  those  who  handle  them 
rightly,  and  who  handle  the  right  brand  of 
quilts. 

Tell  your  salesmen  not  to  talk  Cheap 
prices  so  much  as  good  quality.  A  Down 
Quilt  is  not  bought  for  a  single  season.  Its 
wearing  qualities  are  of  the  utmost  import- 
ance. Write  US  for  Samples  any  time  you 
have  a  special  enquiry  which  you  cannot  fill 
from  stock.  Our  immense  assortment  of 
designs  and  colors  is  sure  to  suit  the  most 
fastidious.  However  large  your  order,  we 
can  fill  it  promptly. 


The  Alaska  Feather  &  Down  Co. 


Limited 


290  Guy  Street,    MONTREAL 


The  Lace  Warehouse  of  Canada 

O  THANKS  GIVING 

In  thanking  our  numerous  friends  for  their  kind  and  liberal  support 
during  1898,  we  beg  to  announce  that  our  ten  travellers  will  very  shortly  be 
on  their  respective  routes  with  our  full  line  of  samples  for  1899,  com- 
prising the  latest  novelties  in  Laces,  Lace  Curtains,  Silks,  Trimmings, 
Ties,  Belts,  Gloves,  Hosiery,  Dress  Goods,  and  the  many  various  lines 
which  are  included  in  the  largest  assortment  of  Fancy  Dr©SS  Goods 
to  be  seen  in  this  market. 


Kyle,  Cheesbrough  &  Co. 


Montreal. 
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THE   NEW   SECRETARY  OF   THE  TRAVELERS'   MUTUAL. 

1  EEL  undone.  1  undertook,  a  few  days  ago,  to 
interview  Mr.  Blaney  H.  Scott,  the  recently 
appointed  secretary  of  the  Commercial  Travelers' 
Mutual  Benefit  Society,  and,  for  the  first  time  in 
my  newspaper  experience,  I  came  away  humili- 
*&?a:'<*igw&&  ated  with  the  thought  that  it  was  Mr.  Scott  who 
had  interviewed  me  and  not  me  Mr  Scott,  or,  perhaps  more  cor- 
rectly speaking,  that  we  had  been  interviewing  each  other  and  that 
he  had  been  doing  most  of  the  interviewing. 

I  ascended  to  his  office  at  51  Yonge  street,  Toronto,  introduced 
myself  and  made  known  the  object  of  my  visit. 

"Sit  down,"  said  Mr.  Scott,  politely. 

I  sat  down  and  prepared  to  bombard,  but  I  had  reckoned  with- 
out my  host,  for,  before  I  had  applied  a  question,  he  reached  forward 
to  a  table,  picked  up  a  small  card,  and  handed  it  to  me  with  the 
remark  : 

*'  Do  you  carry  any  life  insurance?" 

"  A  little." 

"  How  much  ?  " 

I  told  him.  Then  he  threw  one  leg  over  the  other,  turned 
toward  me,  and,  with  the  ardor  of  _^^ 

an  evangelist  seeking  conversions,  ^ 

dilated  upon    the    advantages    of  s 

insuiingin  the  Commercial  Travel- 
ers' Mutual  Benefit.  He  punctu- 
ated his  arguments  with  vigorous 
fist  exercise  upon  the  palm  of  his 
left  hand,  and  grew  eloquent.  I 
began  to  forget  the  object  of  my 
visit,  and  when  I  did  think  about 
it,  I  could  not  get  a  word  in  edge- 
ways. And,  as  he  reasoned  of 
insurance  and  of  man's  duty  to 
his  iamily,  I  thought  "  almost  thou 
makest  me  a  convert — or  victim," 
while  I  eventually  managed  to 
remark  :    "  I'll  think  about  it." 

Mr.  Scott  is  an  Irishman,  and  a 
North  of  Ireland  man  at  that, 
which  accounts  for  his  "gift  o'  the 
gab,"  no  doubt.  He  is  middle- 
aged,  and  one  of  his  earlier  ven- 
tures in  life  was  as  a  clerk  in  Burns' 
well-known  grocery  store,  Queen 
and  James  streets,  Toronto,  where 
he  served  for  five  years.  Then  an  uncle  came  along  who  had  a 
desire  for  travel,  and  who  had  money  to  gratify  that  desire,  and  he 
and  young  Scott  took  a  leisurely  tour  of  the  United  States,  covering 
some  28,000  miles.  On  his  return  to  Toronto,  Mr.  Scott  started  up 
in  the  grocery  business  on  his  own  account.  After  about  two  years 
in  business,  he  sold  out,  and  traveled  for  T.  Kinnear  &  Co., 
Toronto. 

Six  years  ago  Mr.  Scott  took  the  step  which  launched  him  into  a 
life  insurance  career.  As  a  member  of  the  Independent  Order  of 
Foresters,  the  officers  of  the  supreme  council,  recognizing  his 
fitness  for  insurance  and  organization,  sent  him  to  Ireland  to  start 
the  society  there.  Their  confidence  was  not  misplaced,  for, 
during  the  year  and  ten  months  he  was  in  that  country,  he 
organized  25  courts,  and  a  high  court  as  well.  One  of  the  charter 
members  of  the  first  court  he  opened  was  Rev.  W.  J.  McCaughan, 
afterwards  the  pastor  of  St.  Andrew's  church,  Toronto,  and  now 
pastor  of  a  church  in  Chicago.  A  handsomely  illuminated 
address  and  a  well-filled  purse  of  sovereigns  were  presented  to  Mr. 
Scott  on  leaving  Ireland  for  Canada. 


Shortly  after  returning  to  Toronto,  Mr.  Scott  started  an  insur- 
ance brokerage,  which  he  carried  on  until  his  recent  appointment 
as  secretary  of  the  Commercial  Travelers'  Mutual  Benefit 
Society. 

Mr.  Scott  has  had  what  few  insurance  men  have  had,  namely, 
practical  experience  in  all  three  systems  of  insurance — fraternal, 
endowment  and  assessment.  < 

What  struck  me  most  forcibly,  in  my  conversation  with  Mr. 
Scott,  was  his  enthusiasm  for  his  work.  And  it  struck  me  so 
forcibly  that  I  have  been  moralizing  ever  since.  I  only  wish  that 
those  who  have  but  little  enthusiasm,  or  no  enthusiasm  at  all,  would 
have  a  talk  with  him  ;  I  am  sure  it  would  build  them  up  in  this 
most  necessary  quality,  without  which  no  one  can  make  life  a 
success.  Omar. 


AS    TO    BRAIDS. 

Braid  manufacturers  and  importers  are  working  day  and  night 
to  fill  the  large  orders  for  braid  which  have  come  in  from  all  parts 
of  the  country.  Owing  to  the  impossibility  of  getting  skilled  labor 
sufficient  to  perform  night  work,  all  the  factories  are  behind  on 
orders,  and  working  extra  hours  cannot  be  accomplished  with  any 

regularity. 

The    difficulty     experienced    in 
'"'?%»  securing    labor    evidences    a    far 

better  condition  of  affairs  than 
has  existed  since  1893.  During 
a  few  seasons  back  it  has  been  only 
too  easy  to  get  relays  of  workmen 
for  day  and  night  employment  in 
manufactories,  but  now  there 
seems  plenty  of  work  for  all,  and 
consequent  scarcity  of  extra  labor. 
In  view  of  this  fact,  numbers  of 
braid  orders  have  waited  since 
September  1  to  be  filled. 

Tailor-made  effects,  a  general 
trimming  season  and  military 
fashions  have  all  tended  to  make 
the  Fall  and  Winter  season  in 
braids  an  especially  large  one. — 
Textile  America. 


Mr.  Blaney  H.   Scott 


GERMANY'S  LITTLE  GAME  IN 
SOUTH  AMERICA. 

The  advent  of  the  United  States 
into  the  ranks  of  the  great  powers 
is  bound  of  itself  to  raise  some  impoitant  questions.  We  have 
already  several  times  pointed  out  that  her  system  of  industrial 
protection  is  one  of  them,  and  that  it  will  require  to  be  greatly 
modified  to  meet  the  new  conditions.  Another  and  equally 
important  one  is  the  Monroe  Doctrine,  by  which  the  United  States 
has  assumed  that  all  the  American  continent  is  her  sphere  of  influ- 
ence. If  she,  however,  claims  the  right  to  annex  territories  any- 
where on  the  face  of  the  globe  where  she  can  get  them,  she  » 
will  have  to  withdraw  from  those  reservations  and  admit  the 
same  liberty  to  other  powers.  We  have  more  than  once 
asserted,  and  we  repeat  it,  that  though  not  yet  publicly  discussed, 
Germany  contemplates  the  acquisition  of  wide  territories  in 
South  America,  particularly  in  Brazil.  Now,  if  the  States 
annexes  the  Philippines,  an  Asiatic  archipelago,  it  will 
be  difficult  for  her  to  warn  off  Germany,  or,  indeed,  any 
other  European  power,  from  the  badly  used  territories  of  the 
South  American  continent.  These  questions  are  not  likely  to 
become  acute  at  an  early  date,  but  that  they  will  come  up  is  almost 
inevitable. — English  Textile  Mercury. 
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SPRING  SAMPLES 


IM1. MMIll 


.    .    .    of    .    .    . 


COLORED  SHIRTS 

IN  EVERY  STYLE  AND  PRICE. 


Self  Body,  soft  fronts, 
White  Body,  colored  fronts, 
Self  Body,  collar  attached, 

In  Boys',  Youths',  and  Men's. 

Neat,  Chaste  Patterns, 
Noisy  Patterns, 

Nobby  Patterns, 


All  Prices. 


Underwear  .  . 

Every  price  in  Balbriggans. 

All  prires  in      .      .      . 

Plain,  Fancy  Tints  and 
Ventilated, 
Natural  Wools, 
Fancy  Tint  Wools, 

Medium  and  light  Weights.     Popular  Prices. 


Half-Hose  ♦  . 

Seamless  Heels, 

Hermsdorf  Dye. 

Plain,  Black  Cottons, 
Tan  Cottons, 

Fancy  Plaids. 

No.  3756.  Black  Cotton  with  Split 
Natural  Wool  Foot,  "Seamless  Heel," 
"OUR  SPECIALTY." 


Bicycle  Hose  . . 

Boys',  Youths',  and  Men's. 

Fine   Range. 

FRESH  LINES  FOR  SORTING 
TRADE  IN  EVERY  DEPARTMENT. 


Matthews.  Towers  &  Co. 


73  St.  Peter  Street,  MONTREAL. 
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CANADA'S    NEW    INDUSTRY, 
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The  Merchants  Dyeings  Finishing  Co. 


P.  H.  BURTON,  President. 


TORONTO 


Limited 

R.  W.  SPENCE.  Vice-President. 


Successors 


CALDECOTT,    BURTON    &   SPENCE 

Warehouse,  42  Front  Street  West.       Telephone  137. 

Importers,  Wholesalers  and  Specialists 

in  every  class  of  Dress  Fabrics,  Dress  Linings,  Dress  Trimmings 

and  all  Dress  Requisites. 

Tailor-made  Skirts  and  Underskirts, 

mm- — Leading  Lines.      Large  Variety* 

Laces,  Embroideries,  Ribbons,  Veilings, 
Hosiery,  Gloves,  Underwear. 

Devoting  our  undivided  attention  to  the  above   Departments,  we  believe  we  can  excel,  and  give  you 
the  best  possible  value,  and  colors  and  styles  quite  up-to-date. 

Our  Travellers'  and   Department  Salesmen  also  paying  special  attention  to  their  customers'  needs  and 
interests  while  noting  also  the  changes  of  fashion,  will  be  able  to  give  the  best  possible  service  and 
.  opinions. 


42    Front    Street    West 

TORONTO 


Our  orders  have  been  coming  in  very  well  indeed  during  November  from  all  quarters,  and  it  is  now 
recognized  that  every  dealer  in  the  above  lines  should  see  our  samples.  We  think  we  have  a  very 
competent,  obliging  and  trustworthy  siaff  of  representatives — give  them  a  trial. 

Our  Works,  situated  on  Liberty  Street,  Toronto,  are  216  ft.  front  by  86  feet  deep,  fitted-up  with 
special  French,  German  and  British  machinery,  for  the  purpose  of  preparing,  converting,  dyeing 
and  finishing  all  classes  of  Bradford,  French  and  Saxony  Dress  Goods  that  can  be  dyed  in  the 
piece. 

We  are  the  only  house  in  Canada  that  can  buy  Dress  Goods  in  the  rough  state  as  they 

come  from  the  loom,  and  dyt:  and  finish  them  ourselves.  Thus  saving  in  the  first  cost,  saving 
in  the  duty,  and  saving  in  the  losses  from  bad  shades,  as  we  dye  constantly  the  colors  that  are  in 
demand. 

Japanese  Silks,  our  own  dye  and  finish,  lead  the  trade.     We  re-dye  bad  shades  for  wholesale 

and  retail  trade,  but  only  piecegoods,  such  as  woolen  or  half-wool  dress  goods,  cloths  and  cloakings. 
Good  goods  are  the  most  profitable  to  re-dye,  not  low  rubbish.  Write  for  particulars  on  Re-dyes 
to  the  Works,  Liberty  Street. 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade   Newspapers  that  circulate  in  the   Pro- 
vinces   of   British    Columbia,    North-West    Territories, 
Manitoba,    Ontario,    Quebec,     Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,       (Telephone   1255)      Board  of  Trade  Building. 

Toronto,  (Telephone  2148)  -        26  Front  St.  West 

London,  Eng.    (J.  Meredith  McKim)    109  Fleet  Street,  E.C. 

Manchester,  Eng.    (H.  S.  Ashburner)      18    St.    Ann  Street. 

New  York,         (M.  J.   Henry)        -         -  14  Irving  Place. 

Winnipeg        (J.  J.  Roberts)     -         -     Western  Canada  Block. 

Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.         Published  the  First  of  each  Month. 
Cable  Address:  "Adscript,"  London;    "  Adscript,"  Toronto. 

CANADIAN  BUYERS  IN  GREAT  BRITAIN, 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed 
will  be  kept  or  forwarded  according  to  instructions. 

MOiNTWEAL  and    TORONTO,  DECEMBEU,    1898. 


WHEN    WRITING    ADVERTISERS 
PLEASE  MENTION  THAT  YOU  SAW| 
THEIR  ADVERTISEMENT  IN  THIS  PAPER. 


OUR    SLOW    OFFICIALS. 

THE  LONDON  NEWS  says  that  The  Dry  Goods  Review 
must  be  very  unsophisticated  if  it  refuses  to  believe  that  the 
delay  in  issuing  our  official  figures  of  trade  and  commerce  is  due  to 
political  reasons.  The  truth  is,  we  are  just  as  suspicious  of  poli- 
ticians as  our  contemporary,  and  quite  as  ready  to  believe  that  they 
manage  statistics  (or  any  other  detail  of  administration)  to  suit 
themselves  rather  than  the  public  interest.  But,  in  this  case,  the 
cause  given  does  not  seem  adequate.  Monthly  returns  of  imports 
and  exports  are  seldom  issued  until  the  20th  of  the  following  month. 
This  is  probably  due  to  the  slowness  of  the  various  Customs  houses 
throughout  the  country  in  sending  their  returns  to  Ottawa  to  be 
totaled  up.  In  the  same  way  the  yearly  figures  take  a  long  time 
to  verify  and  add  up,  practically,  we  feel  sure,  because  the  officials 
are  slow  and  not  because  the  Ministers  instruct  them  to  delay. 
Whoever  is  to  blame,  the  delay  reflects  discredit  upon  the  adminis- 
tration. For  the  statistics  of  an  important  country  like  Canada 
to  be  so  stupidly  handled  that  details  cannot  be  got  for  six  months 
after  the  official  year  has  closed  is  enough  to  cause  people  to  despair 
of  ever  getting  the  public  affairs  managed  as  a  merchant  would 
manage  his  own  business. 


THE    CHANCES    OF   RECIPROCITY. 

THIS  is  what  a  merchant  said  to  The  Review  the  other  day  : 
"  It  makes  me  sick  to  think  that  a  lot  of  politicians  have  to 
deal  with  our  commerce."  This  was  during  a  conversation  relating 
to  the  reciprocity  treaty  now  under  discussion  at  Washington 
between  our  Commissioners  and  those  of  the  United  States.  Our 
Commissioners  are  men  of  ability, and  will, doubtless, uphold  the  case 
for  Canada  with  patriotism.  On  every  subject  except  trade  they 
are  well  posted,  but  what  on  earth  do  they  know  about  commercial 
questions? 

Sir  Wilfrid  Laurier,  Sir  Louis  Davies  and  Sir  Richard  Cartwright 
are  all  lawyers  or  professional  politicians.  Mr.  Charlton  is  a  busi- 
ness man,  but  he  is  only  one  among  the  five  Canadian  and  British 
Commissioners.  Lord  Herschell,  who  represents  the  British  Gov- 
ernment, is,  of  course,  a  lawyer. 

What  chance  does  a  purely  commercial  question  stand  of  being 
intelligently  threshed  out  by  a  Commission  of  this  complexion  ?  A 
very  poor  chance  ;  and  if  no  treaty  is  secured,  one  of  the  reasons 
will  be  because  politics  rather  than  commerce  played  a  leading 
part  in  the  discussion. 

We  venture  to  say  that  two  commercial  men  could  sit  down  and 
consider  all  the  interests  likely  to  be  benefited  or  injured  by  reci- 
procity, and,  after  three  months'  consideration,  could  draw  up  a 
treaty  which  would  commend  itself  both  to  Canada  and  the  United 
States.  But  the  politicians  on  both  sides  of  the  Commission  are  the 
real  obstacles  to  a  satisfactory  conclusion  being  reached. 

As  long  as  our  commercial  affairs  are  to  be  regulated  by  lawyers 
and  professional  politicians,  we  stand  to  be  disappointed,  on  many 
different  occasions.  And,  if  what  one  reads  about  the  Washington 
discussions  in  the  dady  press  is  true,  reciprocity  stands  a  very  poor 
chance  of  being  adopted. 


THE    MAKING    OF    LINENS    IN    CANADA. 

For  several  years  there  has  been  a  feeling  in  some  quarters  that 
certain  classes  of  linens  might  profitably  be  made  in  Canada.  It 
was  suggested  in  these  columns,  by  a  correspondent,  not  long  ago, 
that  some  of  the  unused  cotton  mills  might  be  employed  for  this 
purpose. 

The  other  day  it  was  stated  that  Mr.  McGowan,  of  Alma,  Ont., 
who  was  enlarging  his  flax  mill,  intended  to  put  in  machinery  for 
making  linen.  This,  it  appears,  is  an  error,  since  Mr.  McGowan 
writes  The  Review  that  there  is  no  truth  in  the  report.  But  he 
adds:  "At  the  same  time,  I  think  there  is  an  opening  in  that 
line,  but  it  would  require  a  strong  company,  rather  than  a  private 
individual,  to  enter  into  this  field,  as  a  large  capital  would  be 
necessary." 

Since  the  passage  of  the  Dingley  tariff  in  the  States,  several 
steps  forward  have  been  taken  there  to  manufacture  linens,  but,  in 
Canada,  although  our  duties  have  been  left  pretty  high,  no  one 
seems  to  care  to  invest  money  in  trying  to  make  linen  manufactur- 
ing pay.  We  grow  the  raw  material.  We  use  the  linen  goods — last 
year  we  imported  $ i, 500,000  worth  of  them,  paying  duty  at  the 
rate  of  22^5  per  cent. — and  yet  we  make  no  attempt  to  manufac- 
ture any  of  them  here. 
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THE    PARCEL    BOY. 

Till!  Christmas  season  is  one  of  festivity,  of  good  cheer.      It  is 
the  time  when    tho^e    who  can  delight    to    gather  round  the 
home  fireside  and  forget  the  trials  of  life,  the  worries  of  business. 

This  season  is  also  one  of  business  activity.  Rush  is  the  watch- 
word in  the  general  stores  throughout  the  land  from  eight  in  the 
morning  till  late  in  the  evening.  Much  work  and  long  hours  is  the 
lot  of  every  employe,  from  the  head  clerk  down. 

And,  in  many  cases,  especially  in  the  large  towns,  the  employe 
who  realizes  most  thoroughly  the  activity  of  business  at  this  season 
is  the  boy,  who,  about  eight  o'clock  in  the  morning,  starts  out  to 
deliver  parcels,  his  steps  elastic  and  his  heart  atune  to  the  merry 
whistle  with  which  he  lightens  the  hearts  of  many  not  so  full  of  life 
as  he,  and  who,  after  continual  walking,  with  but  two  intermissions 
at  dinner  time  and  supper  time,  comes  back  to  the  store  about 
eleven  o'clock  hoping  that  no  more  parcels  are  to  be  taken.  The 
shutters  are  down,  the  clerks  gone  home  with  one  exception.  This 
solitary  clerk  has  been  told  to  keep  open  till  the  boy  comes  back, 
and  help  him  fill  up  his  cart  again,  with  the  usual  injunction:  "  Tell 
him  to  be  sure  to  deliver  them  all  right,  and  to  keep  his  cart  at 
home  overnight.  Then  you  may  go  home."  The  cart  is  filled, 
and  the  boy,  generally  about  sixteen  years  of  age,  starts  out  on  the 
almost  deserted  streets  to  walk  one  or  two  miles  more,  footsore  and 
often  hungry,  yet  afraid  to  leave  any  parcels  till  the  morning,  as 
he  might  lose  his  $2  a  week,  which  is  so  wel- 
come an  addition  to  the  family  resources. 
About  midnight  he  reaches  home,  and  is 
met  at  the  door  by  his  mother,  who  has 
waiting  for  him  a  basin  of  warm  water  to 
bathe  his  tired  feet,  and  a  humble,  but 
nourishing    meal    to  appease    his    boyish 

hunger.      This  picture   may,    to   some,   seem  overdrawn,    but  it  is 
not,  the  experiences  have  been  realized  to  the  letter. 

Christmas  is  the  season  of  peace  on  earth,  good-will  to  men, 
the  time  when  we  look  about  us  to  see  how  our  brothers  live,  to  see 
if  those  about  us  are  as  happy  and  prosperous  as  ourselves. 

How  was  your  parrel  boy  treated  last  Christmas  ?  If  you  have 
not  thought  about  him  read  Dickens'  "Christmas  Carol,"  and  re- 
member that  it  is  not  too  late  to  profit  by  the  experience  of  "  Old 
Scrooge." 

DIRTY   PAPER  MONEY. 

Complaints,  long  and  bitter,  are  made  by  merchants  to  The 
Dry  Goods  Review  on  account  of  the  dirty,  filthy  bills  which  the 
banks  and  the  Government  of  Canada  insist  on  keeping  in  circula- 
tion. 

These  bills  carry  disease,  are  ugly  to  look  at,  and  they  give 
foreigners  a  very  low  opinion  of  our  paper  money,  which,  although 
you  would  not  think  so  from  its  appearance,  is  worth  its  face  value 
in  gold.  In  fact,  our  whole  currency  is  on  a  gold  basis,  but  who 
would  think  it  from  the  vile,  ill-smelling  paper  notes  which  are 
circulating  all  over  this  country  ? 

The  issue  of  Government  bills,  two's  and  one's,  amounts  to 
525,000,000,  authorized  by  Act  of  Parliament  for  circulation.  The 
Dominion  Government  make  a  good  profit  on  this  money,  and  they 


can  afford  to  give  us  clean  bills.  The  chartered  banks  are  rather 
more  careful  in  this  matter,  and,  for  their  own  credit,  have,  in 
recent  years,  got  up  some  exceedingly  handsome  new  cuts. 

But  the  dirty  bills  of  the  Dominion  Government  are  a  positive 
disgrace  to  the  country,  and  must  tend,  sooner  or  later,  to  bring 
paper  money  into  disrepute.  In  that  event,  the  use  of  gold  would 
grow  up,  which  would  be  very  inconvenient,  both  for  the  banks 
and  the  Government,  since  the  country  is  now  saved  the  expense  of 
coining  its  own  gold  by  using  British  sovereigns  and  American 
eagles  as  standards  of  value,  few,  if  any  of  them,  being  actually  in 
use. 

If  the  Department  of  Finance  does  not  set  on  foot  a  reform  in 
this  matter,  the  commercial  and  financial  newspapers  of  the  Do- 
minion will  begin  an  agitation  which  will  bring  the  officials  to  their 
senses. 


Spring  Trade  Number  (January 
issue)  to  be  published  end  of 
December.     Forms  closing  now. 


TAXING    COMMERCIAL     TRAVELERS. 

The  Act  of  the  Prince  Edward  Island  Legislature  imposing  a  tax 
on  commercial  travelers  continues  to  arouse  a  great  deal  of  criticism, 
both  from  the  other  Provinces  and  within  the  Island  itself.  The 
tax,  of  course,  must  be  due  to  the  desire  to  raise  money,  and,  if  so, 
it  is  a  very  questionable  means  of  raising  the  wind.  If  any  dry 
goods  merchant  carried  out  a  policy  of  that  kind  in  his  business  he 
would  very  soon  be  looking  out  for  something  to  do. 

The  tax  is  impolitic,  and  probably  does  not  raise  much  money. 
The  best  suggestion  we  have  yet  seen 
for  getting  around  the  obnoxious  Act  is  the 
proposal  of  The  Toronto  Globe  that  the 
Act  should  be  disallowed  by  the  Dominion 
Government,  since  its  aim  is  to  curtail  trade 
between  one  Province  and  another,  a 
subject  on  which  the  Dominion  authorities 
alone  have,  under  our  constitution,  the  right  to  legislate. 

The  Minister  of  Justice  should  be  pressed  to  give  his  immediate 
attention  to  this  phase  of  the  question,  and  we  do  not  believe  that 
anyone's  feelings  will  be  hurt  by  the  disallowance  of  the  law  except 
the  politicians  who  passed  it.  We  have  not  heard  that  Island 
merchants  are  lying  awake  at  night  anxious  to  keep  the  law  on  the 
statute  books. 


A     BUSINESS    MAN     CHOSEN. 

We  beg  to  congratulate  the  Dominion  Government  on  its  most 
recent  appointment  to  the  Canadian  Senate.  Mr.  John  Veo,  who 
has  been  named  to  fill  the  vacancy  in  Prince  Edward  Island,  is  a 
prominent  business  man  of  Prince  county,  P.E.I. ,  who  is  well- 
known  and  respected  in  his  own  part  of  the  country,  and  a  practical 
man.  If  the  Conservatives  were  to  make  an  equally  good  appoint- 
ment we  would  be  prepared  to  speak  as  well  of  it  as  we  do  of  this. 
It  is  not  a  matter  of  politics  at  all,  but  when  a  Government 
recognizes  the  value  of  business  men  in  public  life  that  Government 
is  entitled  to  praise  for  doing  so.  As  a  shipowner  and  merchant, 
Senator  Yeo  has  been  a  successful  man,  and  even  if  he  does  not 
make  long  speeches  in  the  Senate,  his  opinions,  when  given,  will 
carry  weight,  and  his  votes,  when  recorded,  will  be  those  of  a  man 
who  understands  commercial  interests  and  knows  that  they  should 
always  come  before  party  politics. 
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OUR  IMPORT  DRY  GOODS  TRADE. 

WE  have  now  four  months  of  the  preferential  tariff  to  estimate 
from.     The  official  figures  from   July  i  to  Nov.   i  are  now 
available,  though  the  countries  from  which  the  goods  are  imported 
are  not  given,  so  that  we  have  no  certain  means  of  knowing  exactly 
!      how  the  new  tariff  has  benefited  British  goods. 

It  appears,  however,  that  the  total  imports  into  Canada  during 
the  four  months  (compared  with  the  same  months  in  1897)  have 
been,  in  round  numbers,  as  fol'ows  : 

TOTAL  IMPORTS  OF  For  I!  MONTHS. 

1897.  1898. 

Julv $13,000,000  $23,000,000 

August 17,000,0 '0  20,000,000 

September : 17,500,000  lt.ooo.Ooo 

October 14,500,000  17,000,000 

$02,000,000  $79,000,000 

This  increase  of  51 7,000,000  worth  of  imports  during  four 
months  is  not  alarming,  although  considerable,  and  is  largely 
accounted  for  by  the  abnormal  purchases  brought  in  during  the 
month  of  July,  when  continental  as  well  as  British  goods  enjoyed 
the  preference.  The  month  by  month  increases  in  imports  seem 
to  have  been  :  July,  $10,000,000  ;  August,  $3,000,000  ;  Septem- 
ber, $1,500,000;  October,  $2,500,000.  These  are,  excepting 
July,  little  more  than  a  time  of  business  prosperity  would  account 
for,  and  there  will,  we  hope,  be  no  tendency  to  over  import. 

We  have  again  compiled  a  table  of  dry  goods  imports  containing 

the  principal  items  that  concern  our  own  trade,  and  the  details  are 

as  follows  : 

FOUR  MONTHS'  DRY  GOODS  IMPORTS. 

Julv,  July,  August,  August,  Sept.,  Sept., 

1898,  1897.  1898.  1897.  1898.  1897. 

Cottons,  not  rived  $  47,811  $  20,057  $  37,362  $  25,452  $  4fi,187  $  34,227 

Bleached  or  lived  cottons 321,902  169,339  274,103  163,747  217,705  170,200 

Cotton  clothing   47.459  26,138  29,344  24,175  32,835  22,882 

Cotton  threads  and  yarns 26,145  28,496  23,509  24,972  32,599  8,251 

Cotton  thread  on  spools 43,979  41,112  40,170  29,702  26,335  23,172 

Other  cotton  goods    140,691  61,384  89,665  65,385  65,456  74,637 

Braids,  fringes,  etc 102,998  41.724  62,934  57,228  53,859  65,338 

Laces,  collars,  nettings,  etc.  ...  67,991  26,325  37,122  42,747  46,553  70,327 

Fur  manufactures 104,213  33,803  37,353  36,921  48,361  57,032 

Gutta  percha  goods   33,397  28,238  40,607  32,763  39,007  31,336 

Hats  and  caps,  all  kinds 80,050  60.519  178,850  151,457  111,925  127,841 

Boots  and  shoes 21,463  17,385  36,329  32,508  44,318  32,957 

Si Ik  manufactures  841,563  193,857  237,835  266,333  272,188  289,103 

Carpets  72,812  30,521  90,143  45,161  97,468  67,163 

Woollen  clothing    214,686  25.802  101,379  157.327  156.549  240,277 

Worsteds,  coatings,  etc 153,923  200,986  349,119  315,847  246,988  218,975 

Woollen  dress  goods 904,327  434,945  303,26'  390.931  234,630  362,217 

Woollen  knitted  goods 94.042  28,714  66,781  45.092  63,357  56,513 

Woollen  shawls 25,275  10.364  G,291  5,900  9,000  9,190 

Woollen  yarns  62,002  23,926  19,633  18,112  19,940  19,448 

Other  woollen  goods 141,339  46,127  60,971  41,143  78,506  74,615 

$3,868,596  $1,549,762  $2,115,767   $1,992,812  $1,924,766  $2,055,701 

The  October  imports  are  only  slightly  over  those  for  October, 
1897.  The  total  for  the  four  month  period  is  :  1898,  $9,000,000; 
1897,  $6,500,000.  In  other  words,  during  the  past  four  months  of 
trade  activity,  Canadian  dry  goods  importers  have  only  brought 
into  the  country  $2,500,000  more  worth  of  goods  than  in  the  same 
four  months  of  1897.  We  do  not  consider  this  over  importation 
and  imagine  that  the  increased  consumption  will  digest  it  rapidly. 

We  might  warn  merchants  who  read  political  newspapers  that 
any  positive  attempt  to  determine  the  effect  of  the  preferential  tariff 
on  British  goods  is  premature.  The  British  figures  which  are  being 
quoted  are  not  satisfactory.  We  must  wait  some  time  yet  before 
we  know  exactly. 

DOING     BUSINESS    WITHOUT    PROFIT. 

The  wholesale  trade  should  try  and  be  consistent.  They  are 
always  declaring  that  a  merchant  should  get  a  profit  on  his 
sales  or  else  he  is  not  in  the  right  way  of  doing  business. 

We  hear  that  a  Canadian  jobbing  firm  sold  some  colored  cottons 
to  a  large  retail  establishment  not  long  since  at  exactly  what  they 


had  purchased  them  from  the  mill.  Unless  our  information  is  astray, 
the  mill  made  no  profit  on  this  particular  lot,  the  jobber  did  not, 
and  as  the  retailer  is  a  man  who  cuts  prices,  we  expect  that  he  will 
not.  Now,  just  trace  this  whole  transaction  from  start  to  finish,  and 
consider  what  loss  (to  some  one)  must  have  ensued. 

This  supplying  the  public  with  goods  and  getting  nothing  for 
your  trouble  is  a  poor  system.  Better  at  once  turn  your  business 
into  a  benevolent  institution  and  serve  out  soup,  and  clothing  for  the 
distressed  and  the  needy.  That  would  be  charity  on  a  proper  basis. 
But  selling  at  cost  is  neither  business  nor  charity. 

OVERPRODUCTION    IN    THE    UNITED   STATES. 

CANADIAN  buyers  who  have  lately  been  in  the  United  States 
report  rather  unfavorably  of  the  market  there,  and  the  sup- 
posed revival  of  trade.  The  drop  in  cottons,  an  increase  and  then 
a  drop  in  oilcloths,  and  other  price  fluctuations  in  dry  goods,  indicate 
no  very  satisfactory  state  of  affairs. 

In  conversing  with  one  buyer  who  had  lately  been  in  New  York, 
The  Review  found  that  he  attributed  the  depression  of  trade  in  the 
United  States  to  the  practice  which  some  manufacturers  have  of 
offering  low  prices  on  large  lots,  so  as  to  induce  jobber  and  dealer 
to  take  a  larger  quantity.  This  induces  overproduction.  It  iseasy 
to  see  how  it  works.  The  mills  are  kept  working  with  feverish 
energy,  the  jobber  is  induced  by  a  special  price  to  handle  more 
than  he  ought  to,  and  the  dealer  is  loaded  up  with  a  line  which, 
perhaps,  does  not  capture  public  taste,  and  which 

October,    October , 

1898.         1897.         brings  down  prices. 

$  37,312      $  19.572 

146.333      130,621  One  case  is  mentioned  of  a  manufacturer  who 

17,894    16,989 

27,334 

24,370 

54,303    ti.va  _,      ,        .   ,  ,    ,  ,. 

23,867       29.010      plus.     The  trade  attended  lor  the  purpose  of  not 

27,093  34,059 

348I8       ia'462     lettmg  the  market  get  demoralized,  though  they 
36280       37,819      were  not  feeling  hungry  for  goods.     They  bought, 

192J78        lVo',101  ,  ,  r   11  ..         .      , 

53,228       33,6.39      and  went  home  "  full  up.        A  short  time  elapsed, 

68,471  80,823 

Ill'J'fmo      }«'»m      and   a  third  trade   sale  was  announced.      But  the 
33'795       32'204     trade  had  had  enough,  and  it  was  called  off.     This 

17i637  171659 

50,615       43,290     bespeaks  overproduction,  a  very  bad  permanent 


gjy',      held  two   large  trade  sales  to  get  rid  of  his  sur- 


$i,i56,37i  $1,100,268     condition  for  any  country. 

What  our  neighbors  should  do  is  to  find  larger  markets  abroad, 
as  the  surplus  must  go  somewhere,  and  the  home  demand  does  not 
seem  to  warrant  the  present  rate  of  manufacturing.  They  steadily 
look  away  from  reciprocity  with  Canada,  forgetting  the  value  of  a 
market  near  at  hand  composed  of  people  with  similar  tastes 
and  wants  to  themselves.  Something  must  be  done,  as  the  expans- 
iveness  of  the  home  market  seems  to  have  about  reached  its  limit. 


HEAVY    IMPORTS    OF    STAPLES. 

We  understand  that  the  month  of  December  will  see  large 
withdrawals  from  the  Customs  House,  for  wholesale  firms,  of  con- 
signments of  British  goods.  These  are  Spring  goods,  which  are 
still  in  bond.  The  consignments  are  said  to  be  unusually  strong 
in  staple  cottons,  colored  goods  especially,  and  some  interesting, 
though  not  necessarily  destructive,  competition  may  result.  Theue 
is  some  curiosity  in  the  trade  to  see  how  Spring  importations,  if  as 
large  as  they  are  reported  to  be,  will  affect  the  prices  of  Canadian 
staples. 
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AN   INTERESTING   CONTROVERSY. 

ATTEMPT    TO    MAKE   DRY   GOODS  PAPERS    REFUSE 

THE  ADVERTISEMENTS  OF  COMPETITORS. 

From  The  N.Y.  Dry  Goods  Kconomisi. 

CONTROVERSY  Of  very  considerable  in- 
terest to  dry  goods  men,  both  as  merchants 
and  advertisers,  has  just  been  advanced  a 
long  step  toward  settlement  by  a  decision 
lendered  in  the  Supreme  Court  of  New 
York  State  in  the  case  of  J.  W.  Goddard  & 
Sons  against  The  American  Queen.  The 
grounds  of  the  controversy  are  stated  in 
the  October  22  issue  of  The  London 
Draper's  Record  as  follows  : 

AN    ADVERTISING    DISPUTE. 

"A  very  important  struggle  between  a  journal  called  The 
Ameiican  Queen  and  J.  W.  Goddard  &  Sons,  manufacturers  of  a 
brush  skirt  protector,  is  taking  place  in  New  York.  The  facts  are 
as  follows  :  Eighteen  months  ago  the  firm  offered  a  contract  to  The 
American  Queen  on  condition  that  that  paper  would  not  publish  ad 
vertisements  of  any  article  competing  with  the  Goddard  product. 
D.  J.  Kelley,  secretary  of  The  American  Queen,  declined  this  pro- 
position, but  offered  to  refuse  the  advertisement  of  all  infringers  of 
Goddard  &  Sons'  rights.  Upon  this  basis  a  contract  was  made. 
Last  July,  after  the  question  of  renewal  had  been  discussed,  Mr. 
Kelley  signed  what  he  supposed  would  be  construed  as  a  contract 
like  the  first  one.  He  soon  learned  that  Goddard  &  Sons  believed 
that  they  had  committed  him  to  a  promise 
not  to  accept  the  advertising  of  any  other 
skirt  binding  than  Goddards'.  Mr.  Kelley 
lost  no  time  in  explaining  that  he  could  not 
accept  the  advertising  on  these  terms.  The 
Goddard  advertising  did  not  appear  in  the 
September  number  of  The  American  Queen, 
but  an  advertisement  of  another  skirt 
binding  did  appear.  Now,  the  Goddards  have  brought  an 
action  in  the  Supreme  Court  to  compel  The  American  Queen  to 
publish  their  advertisement  in  every  issue  up  to  March,  1900,  in- 
clusive, and  to  reject  for  that  time  all  other  advertising  of  goods  that 
compete  with  Goddard  &  Sons' .  There  are  special  reasons  why 
American  newspapers  cannot  refuse  advertisements  in  the  manner 
suggested.  But,  in  any  case,  it  seems  to  us  that  any  such  procedure 
would  act  most  detrimentally  upon  the  interests  both  of  sound 
trade  and  of  newspaper  advertising.  A  fair  field  is  the  right  motto 
for  respectable  advertisers  as  much  as  for  other  people." 

Shortly  after  they  first  introduced  Feder's  skirt  protector  the 
Goddards  conceived  the  idea  ot  retarding  the  introduction  of  any 
competing  skirt  binding  by  an  attempt  to  monopolize  the  means  of 
advertising  communication  with  both  the  trade  and  the  public,  as 
well  as  by  requiring  retailers  and  jobbers  to  sign  exclusive  contracts 
with  them  providing  that  in  the  establishments  of  the  contractors 
no  other  brush  binding  should  be  sold.  The  argument  by  which 
this  attempted  monopoly  was  justified  by  the  Goddards  was  that,  if 
the  field  were  left  open,  the  result  would  be  that  all  sorts  of  cheap 
imitations  would  rush  in,  prices  of  all  brush  bindings  would  be  cut, 
and  the  whole  industry  rendered  unprofitable  all  the  way  down 
from  the  manufacturer  to  the  retailer. 

The  Messrs.  Goddard  urged  The  Dry  Goods  Economist  to  enter 
into  such  an  exclusive  contract  with  them,  but,  as  they  insisted  that 
the  exclusion  should  not  be  confined  to  infringers,  but  should 
include  competitors  of  all  kinds,  The  Economist  did  not  feel  that 
its  relations  with  the  dry  goods  trade  would  permit  of  its  enter- 
ing into  any  such  arbitrary,  exclusive  arrangement,  even  though  it 
might  be  decidedly  to  the  pecuniary  advantage  of  the  paper  to  do 


Forms  for  our  big  Spring 
Trade  Number  are  now 
Closing 


so,  and  it  declined  to  accede  to  the  extremely  flattering  proposition 
submitted,  whereupon  the  Goddards  withdrew  all  business  from 
The  Economist. 

In  other  quarters,  this  firm  were  more  successful  in  making 
exclusive  advertising  arrangements,  but  when  they  endeavored, 
under  the  circumstances  set  forth  in  the  above-quoted  paragraph, 
to  compel  the  publishers  of  The  American  Queen  to  throw  out  the  *■ 
previously  contracted  advertising  of  The  Stewart,  Howe  &  May 
Co.,  they  carried  matters  too  far,  and  apparently  only  succeeded  in 
knocking  the  corner  stone  out  from  under  their  own  attempted 
monopoly.  They  first  went  to  court  and  obtained  an  ex  parte 
temporary  injunction  against  The  American  Queen  and  The  Stewart, 
Howe  &  May  Co.,  whom  they  joined  as  co-defendants. 

But,  upon  the  hearing  of  the  motion  to  make  the  injunction 
permanent,  Judge  Dugro  promptly  denied  the  motion  and  dissolved 
the  injunction,  throwing  the  costs  of  the  action  upon  the  Goddards. 

While  this  result  does  not  necessarily  end  the  litigation,  it  ap 
parently  foreshadows  the  outcome  of  any  further  effort  which  the 
Goddards  may  make  to  coerce  The  American  Queen  or  any  other 
publication  which  has  entered  into  a  contract  in  restraint  of  trade. 
The  whole  matter  has  been  brought  to  the  attention  of  the  Post- 
master-General's office  at  Washington,  with  every  prospect  that  a 
ruling  will  be  made  excluding  from  second-class  mail  privileges  any 
publication  making  an  exclusive  contract  on  the  lines  required  by 
the  Goddards.  From  this  time  on  it  will  be,  to  say  the  least,  im- 
prudent for  any  publisher  to  refuse  the  advertisement  of  any  repu- 
table firm  manufacturing  any  article  which  is  not  prima  facie  an 
infringement  on  some  similar  article. 

This  whole  episode  has  been  a  very 
interesting  one,  and  its  further  development 
is  well  worth  watching.  The  exclusive 
rebate  contract  with  distributors  is  on  trial, 
as  well  as  the  exclusive  advertising  ar- 
rangement. The  argument  by  which  both 
of  these  schemes  were  originally,  and 
probably  are  still,  defended  by  the  Goddards,  is  not  without  plausi- 
bility, but  it  does  not  seem  to  successfully  sustain  the  test  of 
practical  experience. 

A  WELL-KNOWN  BRITISH  NOVELTY  HOUSE. 

Tidswell  &  Co.  have  made  for  themselves  a  pre-eminent  name 
in  the  British  shirt-waist  market  for  the  way  in  which  they  have 
specialized  this  trade  from  the  time  of  its  inception,  and  they  claim 
to  have  been  the  first  firm  to  introduce  the  soft  fronted  shirt-waist. 

They  are  also  keeping  up  their  reputation  for  high-class  novel- 
ties in  ladies'  blouses.  Their  range  is  very  extensive,  and  com- 
prises some  lovely  designs.  Evening  bodices  are  largely  to  the 
front,  and  there  are  also  some  choice  things  for  day  wear. 

Messrs.  Tidswell' s  range  in  collars  and  cuffs  contains  the  best 
selling  shapes  in  guards  and  turndown  detachable  shapes.  There 
are  also  habit  collars  and  fronts,  as  well  as  tucked  and  hemstitched 
novelties,  to  be  seen  at  this  warehouse.  Frillings  in  chiffon,  bril- 
liante,  lace,  lisse,  and  ombre  ribbon  effects  are  shown  in  great 
variety.  Tidswell  &  Co.  are  also  showing  some  pretty  lace  and  > 
chiffon  bows  and  fichus,  trimmed  with  narrow  ruched  ribbon,  as 
well  as  novel  designs  in  women's  lace  scarfs,  principally  in  ivory 
and  butter  shades. 

In  another  part  of  this  warehouse  will  be  seen  a  splendid  selec- 
tion of  fans,  in  gauze,  lace,  sequin,  hand- painted  and  various  other 
styles  ;  also  ostrich,  marabout,  and  coque  feather  designs,  at  rea- 
sonable prices.  They  also  have  a  nice  selection  of  pincushions, 
handkerchief  sachets,  and  other  seasonable  novelties.  There  are 
many  new  things  in  women's  belts,  in  sequin,  velvet,  satin  and 
other  styles,  but  space  will  not  permit  us  to  say  more  than  this — 
that  a  visit  to  Messrs.  Tidswells'  warehouse  would  repay  anyone, 
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Wholesale  Warehouse,  2  Cannon  St. 

LONDON,  E.C. 


I  A.  STEDALL'S 

$  2  Cannon  St..  LONDON,  EX. 

J  and  see  his  Early  Specialties  in  £ 

J  New  Spring  Jackets  | 

J  Capes,  Mantles  and 


for  correct  style,  first-class  workmanship  it  to  your  advantage  to  see 

and  sterling  value.  these  goods. 

A.  STEDALL  is  the  Largest  Mantle  and 
Tailor  Made  Costume  Manufacturer  in 
the  United  Kingdom. 

J  Has  eight  factories  fitted  with  the  most  up-to-date   appliances,  exclus- 

^  ively  for  the  manufacture  of  these  goods,  and  makes   special  ranges 

#  for  export  tO  all  markets  in  the  WOrld,  in  materials  suited   to  the 

V  various  climates,  and  in  the  season,  has  from  10,000  to  20,000  garments       # 

f  in  stock  to  select  from,  at  his 
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Jg222ZZ22ZX^^  drcds  of  patterns  in  the  .atest  colorings  and 

designs.  The  management  report  a  most 
satisfactory  season's  business.  They  are 
now  working  on  Kail  samples  for  1899  and 
at  present  executing  orders  for  next  Spring. 
Their  customers   throughout   the    Dominion 


Woollens  and  Clothing. 


may    look    for    something    to    far    surpass  f 


STYLES   IN  CLOTHING. 

TH  E  new  coats  this  season,  says  an  exchange,  whether  frock, 
or  sack,  or  reefers,  are  following  the  English  cut.  This  shows 
a  decided  waist,  and  this  effect  is  secured  by  cutting  the  sides 
under  the  arms  so  that  the  garment  will  fit  perfectly  the  figure  and 
at  the  same  time  will  not  wrinkle.  The  idea  is  not  original  with 
the  British  tailor,  but  it  is  the  adaptation  of  the  London  coat  by  the 
American.  The  shoulders  are  normal  and  not  padded  or  square. 
A  very  smart  reefer  was  shown  last  week,  at  a  leading  tailor's,  with 
this  cut.  It  was  of  dark  blue  cloth,  double-breasted,  and  it 
buttoned  high  in  the  neck.  It  fitted  the  figure  like  a  glove,  but  the 
sides  were  so  cut  as  to  give  the  effect  of  a  long  waist,  but  still  a 
manly  figure,  nothing  like  the  French  absurdities  of  a  lew  years 
ago. 

Leading  tailors  have  again  restored  the  outside  breast  pocket. 
There  are  two  reasons  for  this.  Although  the  handkerchief  should 
never  show,  yet  there  must  be  a  pocket  for  it,  and  to  put  it  in  any 
other  would  destroy  the  set  of  the  coat  and  be  very  inconvenient 
to  the  wearer.  The  ready  made  clothing  people  are  having  all 
their  coats  manufactured  without  outside  pockets.  Hence,  also  the 
change  of  the  smart  tailor. 

Gray  tweeds,  in  broad,  striped  patterns,  have  been  much  used 
for  morning  coats.  The  new  sack  is  something  of  a  cutaway,  and, 
with  its  long  waist  and  tails,  resembles  that  garment  very  much. 

THE  ORIGINAL  CLAYS. 
J.  T.  Clay  &  Sons,  the  celebrated  worsted  manufacturers  of 
Rastrick,  England,  recently  brought  suit  to  restrain  a  merchant 
tailor,  of  New  York  citv,  from  advertising  or  selling  as  Clay's 
diagonals,  Clay's  twills,  or  Clay's  cloth,  any  fabric  not  made  by  the 
firm.  The  firm  of  J.  T.  Clay  &  Sons  was  established  in  the  18th 
century,  and  their  worsteds  have  long  ranked  so  high  that  the  term 
of  Clay's  has  become  synonymous  with  excellence  in  twill  and  serge 
fabrics.  This  fact  has  led  some  woollen  merchants  and  tailors  to 
deal  in  imitations  of  the  genuine  goods  as  the  genuine. 

EEADY-MADE  SUITS  FOR  WOMEN. 
A  notable  feature  in  the  retail  business  of  Toronto  is  the  in- 
crease in  the  number  of  stores  for  selling  ready-made  clothes  for 
men.  This  business  has  grown  wonderfully  within  the  past  few 
years.  The  same  tendency  is  manifesting  itself  in  the  supply  of 
tailor-made  suits  for  women.  Especially  is  the  ready-made  tailor 
suit  for  women  coming  to  the  front  in  the  American  cities.-  The 
New  York  Commercial  refers  to  the  increase  in  this  business  in 
New  York,  where  ready-made  garments  for  ladies  sell  for  one-half 
the  price  of  those  which  are  made  to  order.  Our  contemporary  says 
that  the  ready-made  garment  is  conceded  to  be  superior  to  the  one 
made  to  order.  Some  of  the  most  beautiful  and  elaborate  creations 
seen  at  the  horse  show,  theatres,  and  other  places  of  amusement  in 
New  York,  we  are  told,  were  ready-made  garments. 

WOOLLENS  MADE  IN  NOVA  SCOTIA. 
The  development  of  woollen  manufacturing  in  this  country  is 
illustrated  by  the  growth  of  the  Oxford  Woollen  mills  in  Nova 
Scotia.  The  mills  were  established  in  1867,  over  30  years  ago, 
and  at  first  made  half  a  dozen  shades  of  grey  cloth.  Now,  by  the 
addition  of  new  machinery  and   new   methods,    they  turn   out  hun- 


all  previous  efforts  in  the  designs  now  being  produced.  Their 
specialty  in  summer  goods  is  chiefly  plain  and  fancy  homespuns  in 
light  weights  and  colors  ;  and  as  the  leading  woollen  trade  journals 
indicate  that  homespuns  for  next  year  are  to  be  in  very  great  favor, 
it  will  be  well  for  Canadians  to  look  about  themselvesand  appreciate 
home  manufactures  to  the  extent  of  being  strictly  up-to-date,  by 
having  their  tailor  secure  the  Oxford  homespuns  in  the  new  st)les 
for  1899. 

The  Oxford  mills  are  having  an  electric  light  plant  installed  now 
for  their  own  special  use,  and  other  new  machinery  and  improve- 
ments are  in   contemplation. 

TAILORING  FIRM  FAIL. 
Cheyne&Co.,  who  formerly  conducted  a  tailoring  establish- 
ment on  King  street  east,  Toronto,  have  assigned.  The  business 
was  run  by  Miss  Cheyne,  and  the  stock  is  valued  at  about  $7,000. 
Some  time  ago  the  stock  of  Cheyne  &  Co.  was  transferred  to  The 
Sanford  Company,  of  Hamilton.  Some  of  the  creditors,  who  were 
dissatisfied  with  the  transfer,  catried  the  case  to  the  courts.  The 
lower  courts  upheld  the  transfer,  but  the  Supreme  Court  decided 
against  it,  and  this  is  the  reason  for  the  assignment. 

A  VISIT  WEST. 
Wm.  Chalcraft,  of  W.  E.  Chalcraft  &  Co.,  wholesale  clothiers, 
of  Toronto,  has  returned  from  a  visit  to  the  Pacific  Coast.  Mr. 
Chalcraft  makes  only  an  occasional  trip  to  size  up  Pacific  Coast 
business.  He  is  much  pleased  with  the  outlook  in  the  west,  and 
especially  with  Vancouver. 

NOTES. 

John  Fisher,  Son  &  Co.,  of  Montreal,  have  removed  from  442 
St.  James  street  to  fine  warerooms  at  the  corner  of  Victoria  square 
and  St.  James  street.  Their  new  home  is  centrally  located,  and  the 
interior  arrangements  are  everything  that  good  management  could 
make  them. 

The  Moore  Patent  Pocket  Co.  has  been  incorporated,  with  a 
capital  stock  of  $50,000.  The  members  of  the  company  include 
John  Moore,  W.  A.  Magor,  L.  H.  Gault,  and  W.  C.  Finley. 

A  new  departure  with  John  Northway  &  Son  is  a  line  of  men's 
clothing,  which  is  being  shown  for  Spring.  The  firm  are  manu- 
facturing a  line  fully  equal  to  custom  work  in  men's,  youth's  and 
children's  suits.  In  these  garments  many  distinctively  new  ideas 
are  embodied,  the  coats  all  having  the  full  French  shoulder  facings, 
stylishly  cut,  well  trimmed  and  perfectly  tailored  throughout.  It  is 
a  moderate-priced  line  as  well. 


REDUCTIONS  IN  WHITE  COTTONS- 

As  The  Review  is  in  the  press  (Nov.  29)  a  reduction  in  some 
lines  of  Canadian  white  cottons  is  reported.  It  is  understood  that 
The  Merchants'  Cotton  Co.  are  reducing  prices  from  5  per  cent,  to 
10  per  cent,  on  white  shirtings,  cambrics,  and  cheesecloth.  Un- 
bleached goods  are  not  affected,  nor  are  bleached  sheetings. 

The  Dominion  Cotton  Co.  have  not,  so  tar  as  learned,  yet  made 
any  reductions  on  these  goods. 

The  fall  in  price,  coming  unexpectedly,  as  it  does,  is  attributed 
to  American  competition,  the  duty  of  25  per  cent,  not  being  able  to 
keep  out  American  goods,  owing  to  low  prices  prevailing  across  the 
line. 
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TRADE  MARK 


The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  eveiy  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limite 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limited, 
John  Macdonald  &  Co., 

both  of  whom  carry  in  stock  a  full  line  of  these  goods 
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NEW  GOODS  IN  WHOLESALE   HOUSES. 

THE  H.  A.  NELSON  &  SONS  CO.,  LIMITED. 

Till.  II.  A.  Nelson  &  Sons  Co.,  Limited,  are  showing  a  large 
line  of  new  style  hairpins,  both  in  celluloid  and  horn,  the 
wide  top,  with  narrow,  diverging  points,  being  greatly  in  demand, 
both  in  short  and  long  lengths.  A  sample  cut  of  the  new  line  of 
back  combs  exciting  so  much  attention  at  present  will  be  found  in 
their  advertisement  on  another  page.  This  is  commonly  called  the 
Empire  style,  and  is  most  effective.  Minute  discs  of  brass  and 
steel  are  let  into  the  celluloid  or  horn-back  comb,  placed  together 
in  such  designs  as  to  form  pretty  patterns  at  the  top  of  the  comb. 
Aluminum  hair  dressing,  fine,  and  pocket  combs  are  at  present 
enjoying  a  boom.  Some  beautiful  and  truly  artistic  styles  are  to  be 
seen  among  the  lines  in  The  H.  A.  Nelson  &  Sons  Co.,  Limited's, 
samples. 

This  house  is  also  carrying  for  import,  and  will  be  ready  to 
deliver  next  January,  the  celebrated  "  Lightning"  needle  packet — 
a  neat  envelope  of  stiff,  black  paper,  with  a  transparent  celluloid 
front,  containing  25  needles,  assorted  sizes.  The  "Lightning" 
needle  is  now  becoming  widely  known,  as  its  principle  becomes 
apparent.  The  needle,  being  made  larger  in  the  centre  than  at  the 
point  or  eye,  needs  but  one  push,  and  that  only  to  the  centre  of  the 
needle  to  get  it  through  the  fabric.  No  tugging  to  pull  the  balance 
through  ;  it  slips  through  without  any  effort  whatever.  Besides 
being  a  new  article,  it  has  the  stamp  of  reliability  to  recommend  it, 
as  they  are  made  of  the  finest  quality  steel.  This  packet  retails  at 
ioc,  and  is  a  sure  and  quick  seller  at  that. 

The  H.  A.  Nelson  &  Sons  Co.,  Limited,  carry  a  complete  line 
of  smallwares,  and  the  dry  goods  man's  list  of  calls  is  not  com- 
plete without  the  name  and  address  of  this  firm  (either  in  Montreal 
or  Toronto)  on  his  address  and  order-book. 

S.    GREENSHIELDS,    SON    &    CO. 

S.  Greenshields,  Son  &  Co.  report  a  special  job  in  purses  suit- 
able for  Christmas  trade.  Prices  exceptionally  low.  They  have 
also  opened  up  and  put  in  stock  a  large  shipment  of  golden 
draperies  at  a  very  close  price. 

The  carpet  department  is  now  full  in  curtains,  Swiss,  Nottingham 
and  Scotch  ;  curtain  nets  all  makes  and  qualities  ;  cretonnes,  art 
muslins,  etc — all  new  goods  opened  up  for  holiday  trade. 

The  dress  goods  department  will  show  a  full  range  in  black 
peau  de  soie,  black  satins,  black  broches,  surahs  and  black  glace 
silks.  Also  some  special  lines  in  checks,  stripes,  etc.,  suitable  for 
blouses,  etc.  In  colored  silks,  the  assortment  is  now  complete  in 
all  shades  of  surahs,  pongees  and  Japanese  silks.  In  cashmeres, 
the  assortment  is  complete  in  cream,  pink,  blue,  etc.,  and  all  even- 
ing shades — also  a  further  shipment  of  new  blue,  brown,  green, 
etc.,  in  plain  box  cloths. 

For  Spring,  they  have  some  special  ranges  in  black  lustres, 
mohairs,  etc.,  in  plain  and  broches.  Their  travelers  are  now  send- 
ing in  some  good  orders  for  these  goods.  In  coverts,  box  cloths, 
bengalines,  etc.,   the  trade  is  opening  up  well. 

The  firm  have  taken  early  delivery  of  their  new  lines  of  plain 
and  fancy  chiffons,  veilings,  pleated  as  well  as  plain,  and  fancy 
ribbons  for  Christmas  trade.  Customers  ordering  now  will  get 
immediate  delivery. 

Amongst  lines  just  received  for  holiday  trade  is  a  full  assortment 
of  bibs  in  low  and  medium  goods,  as  well  as  novelties  in  silk  and 
satin  goods.  The  firm  also  show  a  complete  range  of  fancy  em- 
broidered handkerchiefs,  as  well  as  other  fancy  handkerchiefs,  in- 
cluding Japanese  and  brocaded  silk  handkerchiefs.  They  have  now 
on  the  way  several  cases  of  the  very  newest  lines  of  Swiss  em- 
broidered handkerchiefs  for  Christmas  trade.  These  goods  are  the 
vety  latest  designs  turned  out  by  the  best  manufacturers  in  Ireland 
and  Switzerland.      In  plain  cambric  and  linen   handkerchiefs  they 


show  a  most  complete  range,  amongst  which  is  their  special  line  of 
hemstitched  goods  in  cambric  and  linen.  In  these  hemstitched 
goods  they  have  the  new  open  hemstitch,  which  gives  the  handker- 
chief a  cleaner  and  better  appearance. 

The  firm  have  taken  early  delivery  of  their  new  Spring  designs 
of  Valenciennes,  maltese,  guipure,  Spanish  and  oriental  laces. 
Their  travelers  are  showing  these  new  samples,  and  customers  f 
ordering  now  will  get  goods  at  once  for  Christmas  trade.  There  is 
always  a  large  quantity  of  baby  ribbons  sold  for  Christmas  trade, 
and  these  goods  are  scarce.  The  firm  have  just  received  a  full 
consignment  in  all  widths,  shades,  and  qualities. 

KYLE,  CHEESBROUGH  &  CO. 

Kyle,  Cheesbrough  &  Co.  have  just  received  samples  of  a 
newly-invented  dress  material,  which  is  certain  to  make  a  stir.  It 
consists  of  two  thicknesses,  the  outer  of  which  is  transparent. 
When  the  dress  is  made  up,  this  gives  it  the  appearance  of  rich 
watered  silk.  The  material,  which  is  known  as  "  Irogonal 
Glystre,"  has  just  been  placed  on  the  market  in  Paris,  and  is  taking 
the  trade  there  by  storm. 

Mr.  Kyle,  of  Kyle,  Cheesbrough  &  Co.,  who  returned  from 
Europe  last  week,  brought  with  him  samples  of  many  new  lines  for 
Spring.  In  trimmings,  jets,  sequins  and  braids  seem  to  pre- 
dominate in  the  assortment  shown  The  Review.  Blouse  ties  and 
belts,  in  many  brilliant  colors,  which  will  be  in  demand  next  sea- 
son, have  been  selected  with  great  care,  and  the  house  has  secured 
a  special  set  of  ties,  with  belts  to  match,  in  the  new  color, 
"  coquelicot,"  which  is  sure  to  meet  with  approval  from  the  fair 
sex.  In  dress  goods,  the  house  will  show  a  larger  range  than  ever, 
particularly  in  blacks.  Blouse  silks  will  also  be  a  feature  with 
them.  Austrian  jet,  sequin  and  elastic  belts,  in  all  styles  and 
prices,  are  among  the  specialties  which  the  firm's  representatives 
will  show  for  Spring. 

JOHN  MACDONALD  &  CO. 

New  shipments  of  lace,  Swiss  and  muslin  curtains,  sash  nets, 
sash  muslins,  scrim,  film  muslins,  Swiss  spot  with  worked  edge 
curtain  muslin,  pillow  shams,  etc.,  will  be  received  the  first  week 
in  December,  for  Christmas  trade.  Some  American  novelties,  such 
as  white  and  fancy  curtain  muslins,  white,  cream  and  fancy  scrim, 
mats,  rugs  and  quilts,  are  now  coming  in. 

In  men's  furnishings,  the  Christmas  neckwear  includes  flowing 
end  puffs,  graduated  derbies,  bows  and  knots.  Braces  are  boxed 
for  holiday  trade,  to  retail  from  50c.  to  81.50  per  pair.  Handker- 
chiefs, in  fancy  boxes,  embroidered  Swiss  handkerchiefs,  scarf  pins, 
cuff  buttons,  etc.,  are  among  the  other  new  goods.  Umbrellas,  with 
fancy  handles  and  leather  covers,  will  retail  from  $2.50  to  $5. 
Christmas  fancy  goods  include  jewel  boxes,  shaving  sets,  traveling 
cases,  workboxes,  inkstands,  pincushions,  blotters,  albums, 
brooches,  bracelets,  fancy  belt  buckles,  purses,  and  a  great  variety 
of  fancy  ornaments  for  the  hair. 

Items  of  interest  for  Christmas  trade  in  the  dress  goods  depart- 
ment at  John  Macdonald  &  Co.'s,  include  white,  cream,  blue  and 
pink  muslin  ties,  with  lace  and  plaited  ends,  point  d'esprit  ties  with 
lace  and  plaited  ends,  veilings,  chiffons,  white  lamb  boas,  caps 
and  collarettes,  and  a  nice  assortment  of  evening  shade  silks.  Also 
Japanese  silk,  Lyons  finish  ;  a  novelty  in  silk-lined  kid  gloves  ; 
ladies'  parasols,  fancy  handles,  to  retaiPat  $3.50  each. 

The  "Gold  Medal"  dress  goods,  and  "  Seabelle"  serges, 
which  are  creating  a  marked  sensation  in  the  trade,  are  a  strong 
feature  in  the  department.  The  firm's  regular  and  special  travelers 
are  covering  Canada  with  samples  of  these  two  lines,  of  which  they 
have  secured  control  in  the  Dominion.  The  black  dress  goods 
known  as  "Gold  Medal"  are  largely  and  favorably  known  in  the 
European  and  American  markets,  and  it  is  claimed  (or  these  goods 
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NEW  GOODS  IN  WHOLESALE  TRADE     Continued. 

ih.it  they  are  the  best  black  dress  goods  manufactured,  and  include 
a  very  large  range  of  all  the  most  fashionable  textures. 

THE    W.     R.     BROCK.    CO.,     LIMITED. 

The  firm  have  their  samples  of  Spring  dress  goods  complete 
and  on  the  road,  and  are  looking  for  an  exceptionally  good  trade, 
not  so  much  in  the  larger  number  of  yards  and  pieces  sold  as  in 
the  character  of  the  materials  in  demand.  Medium  and  high  priced 
stuff,  with  a  special  tendency  toward  the  latter,  will  sell  well,  while 
really  cheap  goods  will  be  a  dead  letter. 

Satins  have  been  in  great  demand  for  the  past  six  weeks,  and 
some  lines  the  trade  have  been  unable  to  supply.  This  applies 
particularly  to  blacks,  creams,  cardinals,  whites,  and  blues.  Being 
used  for  such  a  variety  of  purposes,  it  is  hard  to  keep  a  supply  on 
hand,  but  the  firm  have  been  able  to  do  so  thus  far,  and,  through 
recent  shipments,  hope  to  be  able  for  some  time,  but  advise  early 
ordering. 

In  linens,  fancy  lines  for  Christmas  trade  include  doyleys,  5 
o'clock  cloths,  tray  cloths,  sideboard  cloths  to  match  in  fringed, 
hemstitched,  and  open  wotk.  Also  a  small  lot  of  bleacher's  seconds 
in  damask  table  linens,  which  are  being  cleared  out  at  about  50  per 
cent,  below  price  of  regular  perfect  goods.  The  goods,  though  not 
perfect,  are  a  very  fair  lot.  A  nice  Christmas  present  is  a  box  con- 
taining a  tablecloth  and  a  dozen  napkins,  to  retail  at  $4-  Also,  two 
special  lines  ot  German  knotted  fringe  toweling. 

Anticipating  a  scarcity  in  ladies'  underwear,  the  firm  placed 
large  contracts  last  March,  and  passed  into  stock  last  week  50  to  75 
cases  of  ladies'  and  misses'  ribbed  vests  and  drawers,  men's  arctic 
shirts  and  drawers,  in  their  various  well-known  goods.  Merchants 
can  have  their  orders  filled  from  stock. 

For  holiday  trade,  the  firm  have  stocked  a  various  assortment 
of  suitable  goods,  such   as  embroidered  Swiss  handkerchiefs,   silk 


handkerchiefs,  linen  and  cambric  handkerchiefs,  fancy  ribbons  in 
tartan,  ombre,  roman  stripes,  in  5,9,  and  baby  widths.  These  are 
much  in  demand  ;  also  purses  and  other  fancy  articles. 

In  the  firm's  enlarged  department  for  men's  furnishings  are  a 
number  of  acceptable  Christmas  lines,  including  cashmere  and  silk 
muftiers,  neckwear  in  puffs,  ascots,  knots  and  bows,  wool,  and  lined 
kid  gloves,  etc.  t 

s.   f.   m'kinnon  i   CO., 

S.  F.  McKinnon  &  Co.  take  pleasure  in  informing  the  trade 
that  their  representatives  are  now  out  on  their  respective  routes  with 
a  convincing  collection  of  Spring  samples,  and  cordially  invite  the 
trade  to  inspect  their  range.  Fancy  ribbons  will  be  a  big  feature 
of  millinery  trimming  for  Spring,  and  the  firm  say  that,  in  their 
collection  of  Spring  samples,  are  many  choice  makes  and  new 
designs  which  they  can  highly  recommend. 

Silk  velvets  have  been  a  leading  trimming  all  season,  and  are 
likely  to  continue  strong  throughout  December.  The  firm  are 
showing  exceptionally  desirable  brands  at  popular  prices.  Particu- 
larly do  they  call  attention  to  their  famous  "Peerless"  brand,  which, 
at  the  price,  has  no  equal  ;  all  leading  shades  in  stock.  Attention 
is  invited  to  their  black  silk  velvets,  an!  they  claim  that  their 
brands  are  unequalled  in  the  trade  for  trimming  purposes.  They 
will  be  pleased  to  respond  to  requests  for  samples  of  these    goods. 

In  the  hat  department,  a  full  range  of  newest  Spring  ideas  are 
in  the  hands  of  travelers.  Special  attention  of  the  trade  is  directed 
to  the  ready-for-wear  ideas,  which  promise  to  be  a  prominent  feature 
for  the  coming  season.  A  full  range  and  best  selection  of  child's 
and  misses'  muslin  and  silk  goods  ;  also  latest  productions  in  straw 
shapes,  both  plain  and  fancy  shapes.  Braids  in  plain  and  fancy  will 
be  correct  for  next  season.  The  firm's  selection  comprises  the 
choicest  patterns  to  be  found  in  Swiss,  Italian  and  American 
manufacture. 


To  Lady  Cyclists     (and  others) 
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Costume 

Always  looks  Fresh. 


It  is  unharmed   by  dirt  or  rain,   it  does  not  "mark"  or  "shrink,"  and  when 

dried  and  brushed 

Looks  as  good  as  new. 

MADGE  in   "Truth"  April  7,   1&9&,   says: 

"When  you  are  choosing  materials  for  dresses,  be  sure  to  ask  for  those  with  the  '  PIRLE'  finish.  Don't  forget  the  word,  which 
is  an  unusual  one.  It  means  a  finish  which  not  only  enables  the  fabrics  to  which  it  is  applied  to  retain  their  gloss  for  ever  so  long,  but 
preserves  them  from  the  ill  effects  of  a  shower  of  rain." 


From  the  Leading  Drapers,  or  full  particulars  from  £.     RIPLEY    and     SON, 

100c  Queen  Victoria  St.,   LONDON,  LNU. 
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As  we  are  going  in  for 
high-class  clothing  exclu- 
sively, we  are  clearing  out 
the  balance  of  our  present 
stock  at  cost. 

A  good  chance  to  buy 
1,000  sample  suits  just  re- 
turned from  our  travellers, 
to  be  sold  at  a  large  dis- 
count. 


A.  S.  CAMPBELL  &  CO. 
MONTREAL 
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This  line  cannot  be  supplied  in  sufficient  number  to  the 
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WINTER   MILLINERY. 

ALTHOUGH  the  early 
rush  for  Fall  and 
Winter  millinery  is  over,  there  is  a 
steady  business  going  on,  and  whole- 
sale men  pronounce  it  excellent. 
In  some  lines,  there  is  still  a  strong  demand, 
notably  (or  the  gray  alpine  with  bla«k  .'trim- 
mings, 
trade. 

All  the  styles  to  be  worn  this  winter  are  in  evidence  now,  but 
the  one  most  in  demand  is  certainly  the  "  Halo  "  hatovith  quan- 
tities of  plumes  or  wings.  It  is  not  possible,  apparently,  to  overload 
a  hat  this  Winter  with  feathers,  and,  certainly,  the  present  fashion 
is  most  picturesque  and  becoming.  Some  hats  that  are  worn  more 
over  the  face  have  a  large  rosette  in  the  front  with  a  heavy  plume 
falling  away  on  either  side,  and  a  loose  crown  of  velvet,  trimmed 
with  spangles,  or  crossed  and  gathered  baby  ribbon  of  a  con- 
trasting color.  Others  have  the  plumes  put  on  a  la  amazon.  This 
is  a  very  favorite  style  and  most  becoming.  Then,  there  is  the 
full-crowned  toque,  caught  up  at  the  side  with  torsade,  wing  or 
bunch  of  plumes,  and  always  with  the  handsome  buckle  and  pins. 
The  polka  dot,  as  predicted,  has  only  a  limited  run.  The  style 
has  been  taken  up  and  used  on  a  poor  class  of  goods,  the  ready- 
trimmed  sailor  and  alpine,  and,  one  may  say,  its  doom  is  sealed. 
The  polka  dot  feather,  as  well,  is  not  seen  on  the  best  class  of 
goods,  and  there  will  soon  be  but  scant  call  for  them. 

White  feathers  of  all  sorts  have  a  good  sale,  and  in  some 
wholesale  houses  they  are  completely  sold  out. 

VEILINGS. 

A  new  veiling  which  promises  to  be  an  excellent  seller,  and 
which  is  a  Paris  novelty,  is  of  the  very  finest  net,  and  has  a  dot  on  it 
either  large  or  small,  close  or  wide  apart,  black  or  white  and  some- 
times a  very  small  dot  in  both  black  and  white  close  together. 
Another  new  veil  pattern  has  the  dots  in  distinctly  marked  rows, 
instead  of  the  irregular  lines  as  heretofore.  This  is  a  decided 
novelty. 

A  silk  gauze  veiling  in  white  with  black  spots,  all  white,  and 
the  same  in  black,  with  a  rich  scolloped  and  embroidered  edge  is 
very  handsome,  and  sells  wholesale  at  trom  40c.   to  $1  per  yard. 

The  other  styles  in  veils  are  the  endless  varieties  in  Tuxedos, 
with  dots  ot  all  spaces  and  sizes  to  suit  the  tastes  of  the  most 
fastidious  customer. 

Fancy  ribbons  are  being  very  little  used,  but  one  new  line  is 
being  taken  out  by  travelers  which  promises  to  be  a  good  seller  for 


next    season  s    millinery,    as 

well    as  for  the    trimming  of 

gowns.       It    comes    in    two 

widths,  quite  wide  and   narrow,  to  match.      It  is  of  a 

thin  silk,  almost  gauze,  the  wide  has  one  edge  prettily 

embroidered,  and  the  narrow    has   the   same   pattern 

running  down  the  centre. 

CHIFFON,  ETC. 
If,  among  the  heavy  materials,  velvet  is  king,  among  the  lighter 
it  is  chiffon  and  mousline  de  soie  that  reign. 

Every  season  sees  fresh  and  more  beautiful  novelties  in 
these  exquisite  textures,  and  it  is  hard  to  realize  what  further 
improvement  can  be  made. 

The  fancy  chiffons,  this  season,  are  in  all  kinds  of  different 
patterns,  one  in  particular  is  in  a  seaweed  design,  and  is  the  per- 
fection of  delicacy.  Another  has  an  irregular  raised  oval  scattered 
thickly  over  it;  still  another  shows  a  twisted  ribbon  pattern.  This  is 
strikingly  pretty.  There  is  every  width  of  silk  stripe,  from  the  full 
iqch  to  the  narrow  thread  line.  Some  have  a  crinkled  moire  effect 
and  others  again  are  in  cOipred  designs  on  a  plain  ground,  orare  all 
in  iridescent  colorings,.  TIhw  are  48  inches  wide,  and  wholesale 
at  about  $1.60  a  yardl  jk  ^ 

Goffered  chiffons  arV  being  .shown  in  more  elaborate  designs 
than  ever,  and  sell  from  oot!  up;  21  inches  in  width.  There  is  a 
large  demand  for  these»for  alLkinds'of  bodice  trimmings. 

Black  chiffon  is  being  shown  made  up  in  frills,  with  a  taffeta 
ruffle  edging,  this  is  very  new  and  comes  directly  from  Paris. 
There  is  also  an  open  net  frill  with  double  ruffle.  These  frillings  are 
from  four  to  five  inches  in  width. 

Chiffon  will  be  much  worn  for  overskirts  to  silk  gowns,  and  a 
very  fine  line  comes  with  a  large  occasional  silk  dot,  and  wholesales 
at  $t  a  yard. 

MILNINERY  OUTLOOK  FOR  SPRING. 

S.  F.  McKinnon  &  Co.  say  that  business  for  the  past  month  has 
been  healthy  and  steady  from  beginning  to  end,  and,  as  viewed  by 
them,  this  statement  applies  to  the  Dominion  in  general.  "Not 
only  has  it  been  a  good  millinery  month,  but  in  such  goods  as  silk 
velvets,  velveteens,  silks,  ribbons,  satins,  and  ladies'  jackets,  our 
trade  has  been  the  best  and  our  turnover  the  largest  in  ten  years. 
There  are  several  reasons  for  the  steady  increase  in  our  business  this 
season  as  compared  with  previous  ones.  No  one  can  help  noticing 
a  return  of  prosperity  and  confidence  to  our  borders,  which  bids  the 
business  man  go  forward  and  venture  beyond  what  he  would  have 
been  justified  in  doing  two  years  ago.  As  far  as  the  business  of 
November  is  concerned,  our  big  lead  is  largely  due  to  our  early 
prognostications  that  certain  goods  and  colors  would  be  in  big  de- 
mand, and  which  have  worked  out  to  the  letter. 

"  Everyone  knows  in  the  trade  that  it  was  a  phenomenal  month 
for  silk  velvets  and  velveteens,  particularly  in  national  and  royal 
blue,  cense,  navy,  purple,  green,  and  dark  garnets.  Also,  that 
there  has  been  an  exceptional  demand  for  satins,  and  black, 
cream,  white,  and  colors  as  above,  and  all  as  truly  know,  or  should 
know,  that  our  stock  has  been,  and  is  now,  replete  with  these 
strong-selling  lines  and  colors,  and,  by  the  way,  let  the  trade  know 
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WHOLESALE  MILLINERY. 


'  Spring  '99. 


Our  travellers  are 
out  with  complete 
range    of  samples. 


KINDLY    RESERVE    ORDER. 


The 


Fall  '98. 


We  are  prepared  to  meet 
the  wants  of  the  trade  in 
all  the  popular  lines. 


We  have  a  number  of 
odd  lines  in  each  depart- 
ment to  clear. 


wvJ.j  Limited 


\aNEW/dFE  FOR  OLD 
FEATHERS 


The  correct  cleaning,  dyeing  and  curling  of  Ostrich  Feathers  is  an 
art.  It  requires  a  high  degree  of  skill,  scrupulous  care,  the  best  appliances 
and  methods  and  long  experience. 

We  don't  believe  anybody  is  in  a  position  to  handle  Ostrich  Feathers 
more  intelligently  and  satisfactorily  than  we  do.  We  have  the  experience,  the 
methods,  and  appliances  and  the  right  men. 


We  dye  feathers  in  the  very  latest  Parisian  shades — the  only  correct  colors.  They  have  a  lustre,  a  bloom 
and  a  distinctive  elegance  that  cannot  be  surpassed — that  can  be  equalled  by  few  dyers  and  manufacturers  in 
the  world. 

We  make  to  order,  out  of  your  own  or  supplied  plumes,  feather  boas,  fox  tails  and  ostrich  fans  of  the  very 
finest  kind. 

Our  prices  are  low.     We  will  be  glad  to  have  you  ask  for  details  and  figures. 


R.  PARKER  &  CO 


Head  Office  and 
Works : 


MONTREAL  BRANCH  : 

1958  Notre  Dame  Street. 


787-791  Yonge  St.,  TORONTO. 
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MILLINERY     Continued. 

that  satins  have  not   yet   reached  their  full  strength,  and  may  not 
before  the  Spring,  but  they  are  going  to  have  a  successful  inning. 

"Yes,  ribbons  have  done  well.  Of  course,  it  is  generally 
acknowledged  that  we  carry  the  largest  stock  of  this  class  of  goods 
in  the  Dominion,  and  also  that  the  stock  contains  colors  and  shades 
to  match  any  seasonable  fancy  or  requirement.  Notwithstanding 
our  being  able  to  supply  all  these  high-class  shades,  in  addition  to 
the  more  staple  colors,  it  is  daily  demonstrated  that  our  prices  are 
as  low  as  the  lowest.  I  had  almost  overlooked  one  feature  in  con- 
nection with  ribbons  which  the  trade  should  know  of,  it  is  only  in 
its  infancy  and  will  be  a  big  feature  for  the  balance  of  the  season 
and  a  greater  feature  for  Spring,  namely,  narrow  widths  for  draw- 
ing and  using  as  a  trimming,  also  as  a  braid  for  making  designs  in 
crowns  and  edgings.  You  might  add  that  we  have  this  novelty  in 
all  colors  for  present  delivery. 

"As  to  McKinnon-made  jackets,  the  season's  trade  has 
certainly  exceeded  our  most  sanguine  expectations.  The  stylish 
women  of  Canada  are,  to-day,  in  the  majority  of  cases,  wearing 
McKinnon-made  jackets,  and  we  are  justly  proud  of  our  new  enter- 
prise. Our  factory  is  kept  steadily  busy,  even  at  this  advanced 
stage  of  the  season,  in  turning  out  numbers  which  are  pronounced 
sellers  to  the  end,  and,  as  it  is  our  intention  not  carry  to  over  one 
jacket,  odd  lines  in  this  department  are  being  closed  out  at  reduced 
prices. 

' '  With  regard  to  Spring  styles,  we  could  already  write  a  book,  but 
as  you  have  neither  time  or  space  for  such  a  lengthy  sitting,  you 
might  inform  an  expectant  trade  that  our  representatives  are  now 
out  on  their  respective  routes  with  a  range  of  millinery  and  general 
Spring  lines  which,  in  extent,  character,  value,  and  selling  strength, 
will  outweigh  any  previous  collection  offered  by  us,  and,  if  only  as 
an  educator  for  Spring,  should  be  seen  by  every  merchant  who  has 
the  interests  of  his  own  business  and  that  of  the  lady  population  at 
heart. 

' '  Flowers  are  again  showing  in  great  abundance,  and,  if  possible, 
truer  to  nature  than  ever.  Buyers  need  have  no  fear  of  making 
liberal  provision  along  this  line. 

"  Plain  and  fancy  ribbons  will  be  in  high  favor  for  Spring.  Many 
entirely  new  designs  are  showing,  which  will  blend  in  perfect  har- 
mony with  velvets,  satins,  and  flowers,  presenting  a  charming  and 
ladylike  effect,  when  on  bonnets. 

' '  Chiffons  have  not  lost  in  favor.  Many  rich  lines  in  plain,  fancy 
spots,  and  other  designs,  are  showing,  which  present  a  richness 
peculiar  to  their  class. 

' '  Ladies  will  hail  with  delight  the  fact  that  ostrich  feathers  are 
likely  to  be  in  greater  demand  than  for  years,  particularly  in  large 
singles,  flats  and  tips,  etc. 

"  In  further  support  of  what  we  have  here  said  regarding  our 
business  and  trade  generally,  and  on  account  of  the  success  which 
has  attended  our  new  enterprise  of  manufacturing  ladies'  jackets, 
costumes  and  skirts,  etc.,  and  our  rapidly  increasing  millinery 
business,  we  have  had  to  add  to  our  staff  of  travelers.  A  still  more 
substantial  proof  of  prosperity  is  the  addition  to  our  already  large 
and  thoroughly  equipped  warehouse,  which  is  in  course  of  erection, 
and  will  be  pushed  to  completion  as  quickly  as  possible." 

BRIEF  NOTES  OF  PRESENT  AND  FUTURE  FASHIONS. 
Jetted  net  for  ves>ls. 
Double  skirts  next  winter. 
Cashmere  shirt  waists  with  tucks. 
Walking  jackets  with  cutaway  fronts. 
Fancy  buttons  imitating  minatures. 
Ribbon  neckwear  with  velvet  ribbon  in  a  trellis  over  it. 
Black  dress  goods  in  crepon,  travers,  poplin,  tucked  and  friese 
effects. 


Embroidered  linen  collars  with  lace  edges. 

Hat  ornaments  of  rhinestone  and  turquoise. 

Camelshair  effects  in  crossway  effects. 

Black  lace  ruchings  over  white  chiffon. 

Shirt  waists  of  colored  flannel  with  white  woven  dots. 

Velveteens  are  out  ;  velvets  are  in. 

Flower  fans  with  mirror  backs. 

Narrow  chiffon  ruchings  on  bodice,  skirt  and  sleeve. 

Lawn  handkerchiefs  with  valenciennes  lace  insertion  and 
edging. 

Cream  wash  veils  with  fancy  borders. 

Eagle,  condor,  vulture,  pelican  and  turkey  buzzard  quills  for 
hats. 

Linen  collars  with  points  on  either  side. 

Close-fitting  skirts  fastened  down  the  back  with  six  buttons. 

Plain  cloth  basques  with  skirts  in  fancy  effects. 

Sheer  linen  handkerchiefs  embroidered  with  flowers  of  the  cur- 
rent season. 

Fichus  and  bolero  jackets  of  real  lace. 

Long  lace  scarfs  are  passed  twice  round  the  neck,  tied  in  a  large 
bow  and  held  in  place  by  a  white  silk  band,  to  which  they  are 
pinned  by  fancy  pins. 

Chiffon  scarf  strings  for  children's  hats. 

Pheasant  breasts  and  tails,  either  natural  or  dyed,  on  many  hats 
and  toques. 

Colored  and  white  tucked  velvet  stocks,  with  black  or  white 
chiffon  or  veiling  ties. 

Light  tan  and  fawn  shades  as  well  as  grey  for  smart  street 
gowns. 

NEW  GOODS  IN  THE  WHOLESALE  HOUSES. 

JOHN    NORTHWAY    &   SON. 

In  the  cloak  department  of  this  house  all  the  garments  are 
designed  by  the  junior  of  the  firm,  and  the  present  season's  business 
is  much  the  largest  they  have  done.  Mail  order  repeats  have  kept 
them  fully  employed  up  to  the  present,  which  fact  speaks  volumes 
for  the  sale  of  their  garments.  The  travelers  are  just  out  with 
Spring  samples,  showing  an  especially  fine  range  of  jackets  that 
have  all  the  new  ideas  as  to  sleeves,  cutaway  fronts,  etc. 

A  complete  range  of  capes  is  also  being  shown,  in  cloth  and 
velvet ;  separate  skirts  in  a  large  range  of  materials  and  patterns  ; 
also  a  line  of  costumes  in  box  cloths,  coverts,  and  tweed  effects. 


J.  M.  Hamilton,  of  Almonte,  has  purchased  the  dry  goods  and 
grocery  stock  of  the  big  store  of  The  Rathbun  Company,  at  Dese- 
ronto,  Ont. ,  and  has  entered  upon  possession  of  that  establishment. 

Anyone  sending  a  postcard  to  The  Auer  Light  Co.,  Limited, 
Montreal,  and  mentioning  The  Canadian  Grocer,  will  receive, 
free  of  charge,  a  useful  brass-edge  ruler. — The  Canadian  Grocer. 

"  Friday  Is  Bargain  Day  "  is  the  legend  which  stares  one  in  the 
face  in  every  part  of  one  of  New  York's  big  dry  goods  stores.  No 
matter  where  one  turns  in  this  establishment  the  same  reminder  is 
seen.  The  question  naturally  arises,  "  If  Friday  is  bargain  day, 
what  are  all  the  other  days  of  the  week  ?  "  y^ 

In  order  to  remove  any  possible  misapprehension  that  may 
have  been  caused  by  the  report,  relating  to  the  retirement  from 
business  of  the  Halifax  (N.S.)  firm  of  Murdoch's  Nephews,  I  have 
pleasure  in  stating  that  it  was  by  no  means  intended  to  convey 
that  this  in  any  way  applied  to  the  well-known  London  and 
New  York  houses.  London  is  the  headquarters  of  the  firm  of 
Murdoch's  Nephews,  and  the  Halifax  business  is  being  closed  on 
account  of  the  death  of  the  late  senior  partner  of  the  firm,  who 
alone  was  interested  in  that  business.  The  firm  will,  in  future, 
devote  the  whole  of  their  energy  to  the  London  and  New  York 
businesses. — Manchester  correspondent  of  The  Draper's  Record. 
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Our  Travellers  are 

on  the  road  with 

Spring  Lines 


and  we  think  it  is  one  of  the  most  comprehensive  ranges   ever  carried  by  our 
representatives. 

Our  resident  European  buyer  is  keeping  close  tab  on  the  foreign 
markets,  and  is  keeping  us  posted  on  what  is  and  what  is  to  be 
style  in  Millinery,  Millinery  Novelties,  Trimmings,  and  as  rapidly 
as  new  ideas  are  created  we  have  them. 


WE  ARE  BUILDING. 


Increasing  trade  has  de- 
manded greater  selling 
space — the  contract  is  let  and  building  operations  have  commenced 
on  a  new  wing  to  our  already  large  premises,  which  will  about 
double  our  selling  and  manufacturing  space,  and  will  make  the 
McKinnon  warehouse  the  largest  selling  area  in  our  line  in  the 
Dominion  of  Canada — trade  has  grown  because  we've  merited  it — 
and  the  premises  have  had  to  grow  to  keep  pace. 


S.   F.  ricKinnon  &  Co. 

71-73  YORK  ST.,  TORONTO. 
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the  flat  and  Cap  trade. 


^^^^^. 
'^•^•^•^•^" 


THE    SPRING    HAT    AND    (  AP    TRADE. 

THE  report  of  Canadian  hat  importers  regarding  Spring  business 
is  surprisingly  favorable.  It  seems  that  retail  dealers  feel  a 
confidence  they  have  not  had  for  some  years,  and  have  placed 
larger  orders.  The  jobbers,  having  made  larger  sales,  have  had 
to  send  repeat  orders  to  the  manufacturers,  and  there  is  an  all-round 
belief  in  a  good  business  the  coming  season. 

Since  our  last  issue,  some  later  samples  of  linen  hats  have 
made  their  appearance  in  this  market.  They  are  quite  attractive 
and  should  be  salable.  One  line  of  men's  linen  boaters,  in  linen, 
pique  and  fancy  checks,  promises  to  suit  the  tastes  of  the  Canadian 
market  well. 

As  neither  British  or  American  hats  are  much  pushed  by  name 
in  Canada,  the  native  hat  is  getting  quite  a  boom.  The  sales  of 
Canadian  hats  this  season  have  been  larger  than  before,  and  the 
purchases  of  American  hats  correspondingly  less.  The  Canadian 
hat  is  now  so  well  made  and  such  good  value  for  the  money  that  it 
must  be  only  a  question  of  time  when  brands  are  adopted  and 
openly  pushed  as  Canadian.  In  caps,  there  are  being  made  in 
Canada  now  some  very  stylish  tarns  for  children.  They  are  wire 
goods  and  very  up-to-date  in  appearance.  Some  nice  English 
caps  have  been  sold  for  Spring  and  will  be  ready  for  early  delivery. 
This  season,  the  range  of  English  caps  to  retail  at  25c.  contains 
some  attractive  numbers. 


EFFECT    OF    INCREASED    COST    OF    HATTERS      FUR. 

The  average  buyer  seems  to  have  some  difficulty  in  realizing 
that  the  increased  cost  in  the  manufacture  of  hats  is  a  solid  fact, 
and  not  a  trade  bluff.  The  mere  statement  of  a  rise  in  the  price  of 
hatters'  furs  conveys  to  no  one  but  a  hat  manufacturer  its  real 
meaning,  particularly  when  the  rise  is  based  upon  conditions  that 
mean  permanency,  and  not  upon  a  temporary  shortage  of  supply  or 
a  sudden  increase  in  demand. 

To  bring  this  matter  plainly  and  forcibly  to  the  attention  of 
buyers,  we  adduce  a  few  plain  statements,  taking  a  soft  felt  hat  of 
average  price  for  a  basis. 

A  24-dozen  lot  will  require  82  lb.  of  stock.  The  average  rise 
in  price  for  1  lb.  of  this  stock  is  60c,  which  makes  $49.20  to  be 
added  to  the  cost  of  24  dozen  hats,  or  $2.05  per  dozen.  It  makes 
no  difference  whether  a  manufacturer  has  stock  on  hand  bought 
at  the  old  prices  or  not.  This  is  the  actual  rise  in  the  price  of  the 
material  he  now  uses,  and,  by  all  the  laws  of  business  sagacity  and 
prudence,  he  should  make  his  selling  price  accordingly.  Upon 
this  same  process  of  reasoning,  the  jobber  and  retailer  should 
advance  their  prices  and  reap,  in  their  turn,  the  advantage  of  a 
rising  market.     Furs  will  not  be  lower,  and  hats  will  be  higher. 

It  should  also  be  borne  in  mind  that  the  present  apparent  rise  in 
hatters'  furs  is  not  in  reality  a  rise,  but  a  return  from  abnormally 
low  prices  to  what  may  be  considered  a  normal  level. 

It  is  stated  that  buyers  are  holding  off  in  their  purchases  in  the 
fallacious  belief  that  the  rise  in  fur  is  due  to  a  combination  on  the 
part  of  the  fur  cutters,  and  that  by  holding  back  and  limiting  the 
demand  the  price  will  fall,  so  that  in  December  or  January  they  will 
be  enabled  to  get  goods  at  the  old  prices.      They  won't.     And  for 


this  reason  :  Hatters'  furs  have  been  lower 
during  the  past  four  years  than  at  any  time 
in  the  history  of  the  trade.  As  a  conse- 
quence, buyers  have  had  better  hats  for  less 
money  than  was  ever  before  possible.  With 
the  return  of  fur  to  its  normal  price,  hats  will 
return  to  their  normal  values,  and  $12  hats 
will  be  gi2,  and  not  $15  value. 
All  these  arguments  apply  with  even  more  force  to  the  manu- 
facture of  stiff  hats  in  the  lower  grades,  as  the  rise  in  the  price  of 
stock  used  in  these  hats  is  90  and  even  100  per  cent.  It  is  almost  a 
certainty  that  the  manufacture  of  the  very  lowest  grades  will  be 
discontinued  entirely. 

The  American  Hatter  has  no  interest  in  the  rise  of  prices  in 
hatters'  furs,  and  no  axe  to  grind  with  manufacturers  in  raising  the 
price  of  hats.  Its  interests  are  vested  in  the  trade  as  a  whole,  and 
it  is  to  the  interest  of  the  trade  as  a  whole,  that  the  facts  presented 
above  should  be  accepted  as  facts  aud  acted  upon  accordingly. — 
American  Hatter. 

AN    OLD     HAT    .MAN    GONE. 

The  death  took  place  October  30,  of  John  Bardsley,  one  of  St. 
John,  N.B.'s,  oldest  and  most  respected  citizens,  in  his  86th  year. 
Mr.  Bardsley,  a  native  of  England,  was,  for  many  years,  employed 
with  C.  &  E.  Everett,  in  their  hat  department.  During  the  latter 
part  of  his  life  he  was  afflicted  with  blindness,  but  his  general 
health  was  good  until  a  few  days  before  his  death.  He  leaves  two 
sons,  Robert  Bardsley,  of  St.  John,  and  Joseph  Bardsley,  of  Lan- 
caster.   

THE    FAIR    MAIDEN    AND    RABBIT'S    FUR. 

At  the  Mechanics'  Fair,  which  is  an  annual  industrial  exhibit 
regularly  held  in  Boston,  there  is  a  most  interesting  mechanical 
exhibit,  showing  the  method  of  felt-hat  making,  from  the  fur  to  the 
completed  hat.  Naturally  the  exhibit  attracts  a  crowd,  who,  per- 
haps, never  before  had  even  an  inkling  of  how  a  derby  or  soft  hat 
was  made. 

Soon  after  the  fair  was  opened,  the  gentleman  in  charge  of  the 
exhibit  was  explaining  to  the  uninitiated  the  modus  operandi  of 
hatting.  Incidentally  he  called  attention  to  the  rabbit  fur  of  which 
the  hat  was  made. 

Later,  a  young  lady  who  had  been  an  interested  listener,  earlier 
in  the  evening,  came  up  to  our  friend  in  charge  and  in  a  hesitating 
manner  finally  said  :  "  I've  been  thinking  of  what  you  said,  sir, 
and  I  want  to  know,  do  you  really  make  hats  out  of  rabbits'  fur  ?" 
Being  assured  that  such  was  the  case,  she  continued  :  "I've  been 
wanting  one  of  those  'Rough  Rider'  hats,  oh,  so  much,  and  I've 
got  five  rabbits  home.  If  I  bring  them  to  you  could  you  make  me 
one  of  those  broad-brimmed  hats  with  the  funny  puckered  up  band 
on  ?  " — American  Hatter. 


FOR    CANADIAN    MERCHANTS. 

A  weekly  fashion  sheet,  with  copyright  designs  of  costumes, 
jackets,  capes,  etc.,  will  be  sent  free  on  application  by  A.  Stedall, 
2  Cannon  street,  London,  Eng.,  to  Canadian  merchants  who  handle 
these  lines.  The  Review  has  received  one  or  two  of  these  fashion 
sheets,  which  are  large,  handsomely  printed,  and  instructive. 

The  establishment  of  A.  Stedall  is  one  of  the  largest  of  its  class 
in  the  world,  possessing  eight  factories  for  making  the  mantles  and 
costumes,  and  a  wholesale  warehouse  with  a  stock  of  10,000  to 
20,000  garments  to  select  from.  The  firm  are  accustomed  to 
send  goods  to  almost  every  market  abroad,  and  handle  the  more 
costly  lines,  as  well  as  the  moderate  priced  goods. 

A  special  offer  to  the  Canadian  trade  is  the  preparation  of 
Canadian  patterns,  suited  to  this  market.  These  will  be  ready 
Jan.  20.  Now  that  penny  letters  will,  in  a  short  time,  go  to  England 
from  Canada,  writing  for  these  fashion  plates  will  be  easy. 
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HE  GREATEST  EXHIBIT  EVER 

-        MADE  IN  SKIRT  BINDINGS 


O 


(DESIGNED  BY  W.   S.  SETTLE.) 


The 


SH&M 


Exhibit  at  the  ST.  LOUIS  EXPOSITION,  October,  1898 

Dimensions  :    Base  15  feet  square;    diameter  of  globe,  8  feet; 
dancing  figure  on  top,   5  feet;   entire  height,  25  feet. 


THE    WORLD'S    GREATEST     BINDINGS 


S-  H-  &  M-  Bias  Velveteen  and  S-  H-  &  M-  Bias  Brush  Edge  Skirt  Bindings, 

Amazon  Brush  Edge  Skirt  Protector. 


WAR 


HOWE    &    MAY    CO 


Originators  and  Manufacturers  of  Bias  Velveteen  and  Other  Skirt  Bindings. 

24  Front  Street  West,   TORONTO,  ONT. 

MANCHESTER,  Eng.,  NEW  YORK,  BOSTON,  CHICAGO,  ST.  LOUIS,  CLEVELAND, 


SAN  FRANCISCO,  U.S. 


42 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


TIES  and  RELATIONS 

(generally  speaking) 

are  closely  associated  at 
Xmas,  New  Year's,  and 
Easter.  They  meet  and 
look  their  brightest. 

fl         "p  n         I  ■  meet  at  these  festive  seasons 

uuf  lies  and  He ations  aiso.  n^bn^bn^n^ 

— — - —     and  pleasure  always.      Have 

"You"  seen  our  TIES,  Collars,  and  Men's  Furnishings  ?     Travellers  on 
the  road.     Write  us  any  time. 

fs.  ||  A        f±  14  St.  Helen  St. 

LOOKSOn,  LOliSOH  &  LO.       Montreal 


SPRING  niLLINERY 


Our  travellers  are  now  out 
on  their  respective  routes  with 
a  full  range  of  samples  for 
the  coming  Spring  and  Sum- 
mer seasons.  Hold  your 
orders  till  you  see  what  zee 
have  to  offer  you. 


The 


JOHN  D.  IVEY  COMPANY 


Limited 


TORONTO 


MONTREAL. 


The  American  Bureau  of 
Louis  Hermsdorf 

78=80  Walker  Street  -^_-NEW  YORK 
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r 
"SECURITY." 

\T  7~E  WATCH  our  customers'  interests,  and  you  can 
watch  your  customers'  interests  by  supplying 
them  with  HOSIERY  and  GLOVES  that  you  can 
guarantee  FAST  BLACK.  When  you  sell  them  goods 
bearing  this  stamp 

it  is  equal  to  a  Government  Bond,  the  best  security   any- 
one can  get. 


6 


¥J 


VA 


E5&raK!SS 
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LAST  MONTH 

We  told  you  something  about  Novelty  Blouse  Waists,    * 
Wash  Suits,  and  Separate  Skirts. 

THIS  MONTH 

We  wish  to  remind  you  that  we  are  showing  for  Spring 
50  designs  of  Nobby,  Stylish  Wrappers,  in  Navies, 
Blacks  and  Fancies,  full  skirts,  fitted  inside  waists,  made 
to  fit  like  a  dress. 

To  retail  75c.  to  $3.00 

Everything  to  complete  your  wrapper  department. 


NOTICE 

The  universal  success  of  our  ready-to-wear  goods 

has  kept  our  men  longer  on  their  outside  trips  than  usual. 

But  don't  think  we  have  forgotten  you,  we  will 

be  there,  and  it  will  pay  you  to 


ALSO 


WAIT. 


over  60  designs  in  Boys'  Wash  Suits  and  Separate  Blouse 
Waists. 

Suits  to  retail  50c.  to  $3.00 
Waists      "        30c.  to  $2.00 

NEW  YORK'S  LATEST 

There's  money  in   this  department   because  few 

give  it  a  place. 


Boulter  &  Stewart 


Manufacturers 


—TORONTO 
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Never  Lose  an  Opportunity 


Overalls, 
Jackets,  «« 


Our  own  make.      The 
lines    are    well    known. 
Their  chief  points  are  full 
sizes,     style,     strength     and 
durability. 


We  never  do,  and  take  this  one  of  thanking  our  customers,  one  and 
all,  for  their  patronage  of  the  past  year,  also  to  place  before 
them  a  few  substantial  and  profitable  facts. 

If  you  are  not  already  one  of  our  customers,  it 
will,  at  least,  repay  you  to  give  us  a  trial.      Why  ? 
Because  we  only  offer  you  goods  that  have 
a  ready  sale,  at  a  good  profit.     To  enum-        /       We   now   manufacture 
erate  our  many  lines,  space  will  not  everything  in  this  line  we 

allow.       We,    however,    content 
ourselves  with  a  few. 


Neckwear. 


Shirts. 


Our  own  manufacture.       We    show    a 
full  range  of   Boys'  and  Men's,  in  Cot- 
ton, Navy  and  Grey  Flannel,  Black  Sateens, 
Colored  Negligee,  with  Reversible  Collars  and 
Collars  attached,    also  Sateen  Bands,    Colored 
Shirts  with  Self  Bodies,  White  Bodies 
with     Colored      Fronts,      Soft 
Bodies    with    Starched    Pleats, 
all   made    with  Attachable    or 
Detachable  Cuffs  and  Collars. 
Also    many    other     lines    too 
numerous  to  mention. 

Collars  and  Cuffs. 

Our  range  comprises  English,   German  and 
Canadian   makes  in  all  styles,    sizes  and 
heights. 


COME 


BUY 


Hosiery. 


sell.     The  advantage  being 
apparent,  as  we  show  a  large 
and  varied  assortment,  our  cus- 
tomers    can     choose    their    own 
designs,  thus  having  different  styles 
to  their  neighbors.      Most  of  our  Silks 
are  confined  exclusively  to  us. 


Summer  Clothing. 

Our  Own  Manufacture. 

This  is  a  growing  trade,  one 

far  exceeding  our  anticipations, 

in  fact,  during  the  past  season 

we  were  unable  to  supply  the 

demands  of  our  customers,  but 

hope   to  be  in  a  position    this 

coming  season  to  meet  all  requirements,  and 

ask    intending    purchasers   to    place    orders 

early.     The  list  comprises  : 


Rubber  Coats. 

In    Diagonals,    Paramattas    and 
Meltons. 


Belts. 


This  season  we 
are  showing 
exceptional     value    in 
English  leathergoods, 
also  the  new  Ameri- 
can P.  &  P.  Hook 
and  Eye  Belt. 


In   Cotton,   Cashmere  and 

Natural    Wool.        Plaids    and 

Vertical  Stripes  are  the  correct  style. 

Golf  and  Bicycle  Hose. 

A  good  assortment. 


Bicycle  Suits   .   .    . 

White  and  Fancy  Ducks, 
Cheviots,  etc. 

in   a    variety    of  designs,  and 
at    prices  within  the   reach 
of  all. 


nderWear   1S  wnat  we  &ve  special  attention  to, 

comprising  Balbriggan,  Natural  Wool, 
Merino  and  Cotton,  in  Self  Colors,  Stripes  and  Derby  Ribs.     We 
would   advise  you  to  see  two  lines,   viz.  :       Oar  French  Balbriggan, 
made  of  the  best  Egyptian  Yarn,  and  our  Fine  French  Natural  Wool. 

D  raCeS.       Every  description  and  make.     See  our  Samson  and   Holdfast 

makes.     They   have   a   large  sale.     Our    Travellers  are   now  out 
with  a  full  range  of  Spring  Samples,  and  will  solicit  v  >ur  tnspe:tion. 

LETTER  ORDERS  CAREFULLY  AND  PROMPTLY  FILLED. 


CAULFEILD,  HENDERSON  &  BURNS, 


17  Front  St.  West 

TORONTO 
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A.  A.  ALLAN  &  CO 

51  Bay  St.,  Toronto. 


English  .  . 
.  .  Felt  Hats 


Extensive  preparations  made  for  the  Spring  trade. 
Our  styles  and  values  ahead  of  all  competition, 
embracing  the  well-known  makes  : 

WAKEFIELD 
LESLIE  CO. 

ROYAL     BRAND 
EXCELSIOR 
STARLIGHT 

These  names  are  a  guarantee  of  excellence. 

When  our  travellers  call  have  a  look  at  their  merits,  or 
write  for  samples. 

Letter  orders  promptly  attended  to. 


^iN 


Established  1870. 


WHITE 
SHIRTS 

NEGLIGE 
SHIRTS 


FANCY 
SHIRTS 

NIGHT 
SHIRTS 


There  is  unequalled 
value  in  every  number 

Prompt  deliveries 
are  guaranteed. 

E.  Van  Allen  &  Co. 

Hamilton,    Ontario. 


It  may  Interest  VOU  to  Know 


that   we  are  showing   for  the  spring  trade   the  finest 

line  of  samples  of  Felt  Hats,  Cloth  Caps, 

and    Straw  Goods    ever    submitted   by  us   for 
your  inspection. 

Our  representative  will  call  on  you  in  due  course, 
and  we  will  be  pleased  to  receive  your  valued  orders. 


JAHE5  COR1STINE  &  CO. 

HAT,  CAP,  AND  FUR  MANUFACTURERS 

469  to  477  St.  Paul  Street,  -  j^ MONTREAL 
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Perrin's  Gloves 


I        I        fl  I'-'OEl.pp,, 


PERRIN  FRERES  &  CIE. 


5  Victoria  Square,  MONTREAL. 


Manufacturers 

and  . . 
Importers  of 


Kid  Gloves 


of  all  Styles 
and  . . 
Qualities  .  . 


Our  travellers  are  now  out  with  new  samples 
for  Spring  trade. 


o 
o 

£     a 
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William  Agnew  &  Co. 

Specialties   in 

Dress  Goods  and   Silks. 


SPECIAL    VALUES 
IN 


Black  Crepon 


Broches 


at 


55c,  65c,  75c,  95c, 
$1.10  and  $1.25. 


Blouse  Silks 


In   Newest  Designs 
at     ...     . 


37 /^c  and  55c 


William  Agnew  &  Co. 

Specialties  in  Dress  Goods  and  Silks, 
305  St.  James  St        -       MONTREAL 


> 
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Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples  for  SPRING  TRADE,    I899f  now  ready. 


imited 


FLANNELETTES 


Stripes  and   Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Courtenay  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents    .     .     . 
J.  SPROUL  SMITH,  3q'A  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


fllLLS  { 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 


4* 
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I  Carpets,  Curtains  and  Upholstery.  : 

§  * 


THE    CARPET  SITUATION  IN  THE  STATES. 

IN  the  wholesale  carpet  markets  in  New  York  city,  says  The 
American  Upholstery  and  Carpet  Journal,  the  opening  of  the 
Spring  season  of  '99,  finds  more  changes  in  the  personnel  of  selling 
agents  and  the  location  of  offices  and  warerooms  than  has  been 
noted  in  many  years.  The  most  conservative  firms  who  have 
been  wedded  for  long  times  past  to  the  down-town  carpet  district, 
have  almost,  without  exception,  joined  the  colony  around  Union 
Square. 

The  decided  announcement  that  there  will  be  no  auction  sales 
of  surplus  product,  has  tended  to  impart  a  comfortable  feeling  in 
the  trade  at  large,  and  manufacturers  have  extended  their  plants 
and  enlarged  their  expenditures  upon  their  new  Spring  lines  with 
much  more  confidence  than  was  displayed  a  few  weeks  ago. 

It  seems  an  assured  fact  that  the  price  of  3-4  goods  will  be  fixed 
on  a  staple  basis,  and  at,  probably,  a  slight  advance  over  the 
present  season's  figures,  and  there  will  be  no  receding  from  the 
position  thus  taken. 

The  ingrain  market  has  also  been  benefited  by  the  announce- 
ment that  when  the  present  lots  of  3-4  goods,  which  were  bought  so 
cheap  at  auction  sales,  have  been  exhausted,  there  will  be  no  more 
against  which  the  manufacturers  of  the  4-4  stuffs  will  have  to  com- 
pete. 

Philadelphia  manufacturers  of  ingrains  are  noted  for  their  won- 
derful ability  to  recuperate  from  distressing  trade  conditions,  and 
they  are  to-day  devoting  their  energies  and  money  to  the  pro- 
duction of  lines  which  will  help  them  to  recoup  some  of  their  lost 
sales  of  the  past  year  or  so. 

The  Smyrna  and  broad  rug  manufacturers  still  continue  exceed- 
ingly busy,  with  heavy  orders  on  hand  yet  unfilled. 

The  linoleum  and  oilcloth  trade  is  normal,  and  medium-sized 
orders  have  been  placed  by  nearly  all  the  manufacturers  in  these 
goods  during  the  past  30  days. 

DEATH  OF  AN  ENGLISH  CARPET  MAN. 
The  death  in  England  of  Mr.  Pardoe  Yates,  J. P.,  removes  from 
the  English  carpet  circles  one  of  its  shining  lights.  Mr.  Yates  was 
the  chairman  and  managing  director  of  Yates  &  Co.,  Limited,  and 
had  numerous  social  and  philanthropic  connections  in  Wilton  and 
the  surrounding  country.  He  has  been  responsible  for  the  growth 
of  the  business  which  bears  his  family  name,  and  his  death,  of 
Bright' s  disease  at  the  early  age  of  39  years,  is  a  cause  for  sincere 
regret.  A  few  years  ago,  through  Mr.  Yates'  efforts,  a  branch 
factory  was  established  at  Elizabethport,  N.J.,  to  manufacture  goods 
similar  to  those  produced  by  them  in  England,  and  which  were  shut 
out  from  the  United  States  by  the  tariff.  The  quality  and  character 
of  the  goods  produced  at  Elizabethport  were  of  such  a  costly  nature 
that  the  factory  was  not  a  great  success,  and  it  was  finally  disposed 
ot  by  the  parent  concern  to  Yates  &  Co.  (U.S.A.),  Limited,  an 
altogether  different  firm  who  now  manufacture  carpets  on  special 
orders. 

CURTAINS    IN    SOUTH    AMERICA. 

Concerning  homes  and  public  buildings  in  Santiago,  Chili,  a 
recent  correspondent  says  : 

"Some  of  the  leading  homes  here  are  furnished  as  expensively 
as    some  of  the  palaces  of  Europe.       Many  of  them  have   their 


billiard-rooms  and  ball-rooms.  They  con- 
tain fine  paintings  and  statues  and  elegant 
furnishings.  The  curtains  in  one  palace  on 
the  Alameda  cost  5200,000  ;  another  house 
is  a  reproduction  of  the  Alhambra  in  Spain, 
and  a  third,  situated  in  a  garden  of  five 
acres,  has  a  series  of  beautiful  halls  ending 
in  a  Moorish  bath-room,  with  a  marble  pool  in  the  centre  of  the 
floor  big  enough  to  form  the  bath-tub  of  an  elephant. 

"  The  most  of  these  immense  houses  are  of  one  or  two  storeys, 
the  rooms  running  around  patios  or  gardens.  They  have  ceilings 
which  are  fifteen  or  more  feet  high,  and  they  are  furnished  with 
more  regard  to  striking  effect  than  to  comfort.  Much  of  the  furni- 
ture is  plated  with  gold  leaf,  and  the  general  style  of  the  hangings 
is  French. 

"  There  are  no  fireplaces  nor  stoves,  nor  chimneys  with  which 
they  could  be  connected  if  desired.  Still,  Santiago  has  a  temper- 
ate climate." 

A  PRINCESS'  BEDROOM. 
The  young  Princess  of  Mecklenburg-Schwerin,  bride  of  the 
heir  presumptive  of  Denmark,  will  have  a  bedroom  which  may  be 
reckoned  as  the  eighth  wonder  of  the  world.  The  bed  is  in  carved 
oak,  with  painted  medallions,  each  one  being  a  masterpiece  of 
work,  signed  by  a  well-known  artist.  It  is  provided  with  thousands 
of  tiny  fine  steel  springs,  upon  which  is  thrown  a  thin  mattress  in 
soft  felt,  and  another  one  in  horsehair,  both  wrapped  in  silk  cases. 
The  hangings  are  of  the  rarest  shade  of  slate  blue  ;  the  counter- 
pane of  brocade  of  the  same  color,  embossed  with  gold,  is  sur- 
mounted with  a  golden  fringe,  which  is  said  to  weigh  about  sixty 
pounds. 

Then  comes  the  eiderdown  cover,  with  a  rare  piece  of  Cluny 
lace,  held  in  places  with  choux  of  white  chiffon.  The  carpet  is  of 
the  softest  white  wool,  with  pale  blue  patterns  ;  the  chairs  and 
couches  are  en  suite,  but,  though  these  are  exquisite,  it  is  the  extra- 
ordinary electrical  arrangement  which  is  the  triumph  of  the 
manufacturer. 

Without  leaving  her  pillow,  the  princess  will  be  able  to  reach 
one  of  the  numerous  and  invisible  knobs,  which  the  cupids  at  the 
head  of  the  bed  hold  in  their  hands,  and  the  light  will  spread  about 
and  come  just  at  the  point  wanted  through  little  globes  of  glass 
wrapped  in  transparent  silk,  so  as  not  to  hurt  the  sight.  Then,  in 
one  corner  of  the  left  side,  and  hidden  by  a  piece  of  carving,  is 
another  set  of  knobs,  which  will  put  the  Princess  in  communica- 
tion with  her  ladies-in-waiting,  her  maids,  and  her  doctor,  and 
open  the  telephonic  communications  ;  one  of  them  will  establish  a 
statical  current  and  bring  through  the  spring  mattress  delicious 
waves  of  soft  heat,  a  delightful  system,  which  is  going  to  throw  into 
dire  oblivion  the  sweetness  of  the  ancient  warming-pan  and  even 
the  comforts  of  the  modern  india  rubber  hot- water  bottle.  The  bed- 
room, complete  with  furnishings  and  fittings,  is  to  be  sent  direct  to 
the  castle,  near  Copenhagen. 

NO  ARSENIC  FOR  SWEDEN. 
The  Government  is  very  strict  in  Sweden  regarding  the 
use  of  arsenic  in  yarns,  and  any  yarns  which  contain  .00009  Per 
cent,  of  arsenic  are  subject  toa  forfeit,  and  to  sell  such  goods  makes 
one  amenable  to  the  laws.  A  case  is  on  record  where  a  carpet 
was  tabooed  and  condemned  by  one  of  the  inspectors  because  it 
contained  the  one  thousandth  part  of  a  grain  of  arsenic  in  an  area 
of  16  square  inches,  i.e.,  in  the  wholecarpet  at  the  same  proportion 
there  would  have  been  one  grain  of  arsenic  in  every  10  feet  square. 
— American  Carpet  and  Upholstery  Journal. 
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"THE  REVIEW'S"  WANT  COLUMN 


AS  BOOKKEEPER,  ADVERTISING  WRITER  AND  DE- 
bij;ner,  by  pi  inter — can  look  alter  printing  and  advertising 
m  hemes  of  large  firm.  Address,  "Printer,"  care  Dry  Goods 
Review,  Toionto.  (12) 

WANTED— FOR  O  T I  AW  A  SECTION  A  TRAVELER,  Wl  HI 
rirst-class  connection,  for  a  Montreal  house,  in  hats  and  furs, 
who  has  a  fair  connection  on  that  ground  ;  good  salary.  Address, 
P.  O.  Box  373,  Montreal. 


WANTED— A    GOOD  SEAL-CUTTER  AT   ONCE.      APPLY, 
giving  references    and  wages  expected,  to   Renfrew  &  Co., 
5  King  Street  E.,   Toronto. 

II    ANTED— A  TRAVELER,  WHO  HAS  A  GOOD  CONNEC- 
\V       tion  in  Ontario  and  Quebec  ;    first-class  references  required. 
Apply  at  once  to  M.  L.   Weissman,   Neckwear  Mir.,    1886  Notre 
Dame  Street,  Montreal. 


WANTED— FOR    A    STRAW    HAT    FACTORY    A    GOOD 
spelter  and   plaster  blockmaker.     Address    Chatelain,     140 
Crown  Street,  Quebec. 

DOT  AND    SHOE  OR  DRY  GOODS    STOCK    FOR   CASH 
purchase  ;  must  be  cheap.      Box  282,  Globe,  Toronto. 

WANTED— OPERATORS    ON    SHIRTS,    SHIRT    WAISTS, 
pants  and  overalls  ;  steady  work  ;  good  prices  to  experienced 
hands.     Mr.  Davis,  Standard  Shirt  Co.,  Limited.  Montreal. 


B 


WANTE4D— FIRST-CLASS    NECKTIE    OPERATORS    AND 
finishers,  also  learners.      Apply  Cookson,  Louson  &  Co.,   14 
St.  Helen  Street,  Montreal. 

TO     MANUFACTURERS— WELL-KNOWN      DRY     GOODS 
man,  located  in  Vancouver,  is  open  for  one  or  two  specialties 
for  dry  goods  trade  ;  highest  references.      Box  271,  Globe,  Toronto. 


SPLENDID  STORE  TO  RENT  WITH  RESIDENCE  AT- 
tached,  in  the  town  of  Newmarket  ;  situate  near  a  large  factory 
employing  150  hands  ;  heavy  grain  market  at  the  door  ;  town  has 
2,300  population,  with  a  splendid  country  around  it  ;  rent  easy. 
Apply  at  once  to  W.  C.  Widdifield,  Newmarket,  Ont. 


WANTED— A  PERSON  TO  INVEST  IN  A  MONEY-MAKING 
enterprise  ;  an  established  business  ;  must  have  thorough 
business  education  ;  quick  returns  for  money  invested.  Apply  for 
further  particulars  to  Manager,  Box  250,  Globe,  Toronto. 

TO  TAILORS  —  EXPERIENCED  CUTTER  DESIRES  TO 
emigrate  to  America  ;  pay  own  passage  if  permanent  situation  : 
good  reference;  abstainer.  "Cutter,"  34  Larder  place,  Oxford, 
England. 

WANTED,  AN  Ai  CLOTHING  SALESMAN  ;  ALSO  A  FIRST- 
class  man  for  furnishing,  must  have  15  years'  experience  in 
large  city  business  ;  give  references  ;  do  not  send  testimonials. 
Grafton  &  Co.,    Dundas. 

GOOD  OPENING  FOR  CUTTER— SPLENDID  ASSORTMENT 
of  cloths  in  tailoring  department ;  will  sell  at  rate  on  the  dollar 
and  give  workroom  with  all  fittings  free  of  rent  until  April  1  next. 
Apply  to  Calder  &  Co..  Amherst,  N.S. 

PR  SALE— FINE  DRY  GOODS  BUSINESS  IN  ONE  OF 
the  best  manufacturing  towns  in  Nova  Scotia.  Population, 
5,000.  Stock  will  be  about  $8,000  at  end  of  year.  The  business 
is  paying  a  good  profit.  New  store  and  new  stock.  An  excep- 
tional opportunity  for  good  man.  Reference  and  particulars  by 
addressing  Cash,  care  of  Review,  26  Front  Street  West,  Toronto. 

(12) 


YOUNG,  ACTIVE  DRY  GOODS  SALESMEN  WANTED— 
who  have  been  in  the  retail  business  in  St.  John  for  five  or  six 
years,  and  whose  attention  is  not  too  much  taken  up  with  outside 
affairs.  Apply  by  letter,  stating  salary  wanted,  Salesman,  P.O. 
Box  412,  St.  John,  N.B. 


WANTED  —  POSITION     IN     DRY     GOODS     STORE-BY 
experienced  dry  goods  salesman  ;   best  of  references.     Apply 
Box  12,  Free  Press,  Winnipeg. 

When  answering  the  above  please  mention  THE  REVIEW. 


CAPITAL  CITY  BUSINESS  COLLEGE. 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand.  Bojktc  eptng,  Penmanship.  Telegraphy,  Business  Co  respondence  and  Proof- 
reading.  Pitman's  or  Munson's  Shorthand,  per  monili,  $4.00  ;  While's  Phonography,  per 
month,  $8.00  ;  Telegraphy,  per  month,  $S.oo  ;  Bookkeeping  and  Business  Practice,  per 
course  $35.00;  Bookkeeping  and  Business  Practice,  per  month,  $500;  Penmanship, 
per  month.  $3.00;  Night  School,  per  month,  $3.00;  Private  Lessons,  each,  $1.00.  Address, 
A    M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts.,  Ottawa. 

SPECIAL  NOTICE. 

Buyers  who  intend  placing  spring  orders  for  Mackintoshes  will 
do  well  before  buying  elsewhere  to  see  our  "  Celebrated 
BEAVER  Brand  "  Mackintosh.  Not  only  do  we  guarantee  it  to 
be  thorough  waterproof  and  never  to  get  hard,  but  we  also 
guarantee  that  our  prices  are  at  least  20  or  25  per  cent,  cheaper 
than  any  other  house. 

Our  motto   is,  small  profits   and  quick  cash   returns.     Send 
sample  order  and  be  convinced. 


The  Beaver  Rubber  Clothing  Co. 

Sole  manufacturers  of  the 

BEAVER  BRAND"  MACKINTOSH 

No.  1490  Notre  Dame  St.,  MONTREAL. 


fj-eneral  Merchants 


W 


May  have  a  copy  of  them  sent  free 
at  any  time  they  wish  to  consult 
the  advertising  columns.  Special 
clubbing  rales  on  application. 


and  other  Dealers,  who  are  regular 
subscribers  to  THE  DRY  GOODS 
REVIEW,  wishing  copies  of 

THE  CANADIAN  GROCER. 

THE  CANADIAN  HARDWARE  AND 

METAL  MERCHANT. 
THE    BOOKSELLER  AND  STA  TIONER. 
7 HE    CANADIAN   PRINTER    AND 

PUBLISHER. 


The  MacLean  Publishing  Co*t  Limited 


MONTREAL. 


TORONTO. 


ACETYLENE  GAS 


The  Safety  Light  and  Heat  Co. 
have  in  successful  operation  ma- 
chines from  5  to  200  lights. 

Simplicity  and  safety  are  the 
leading  features.  Being  deeply 
water  sealed  it  cannot  leak.  It 
makes  the  gas  cool,  washes  it  twice, 
and  thus  makes  only 

PURE   GAS 

Never  clogs  the  burners. 


THE  SAFETY  LIGHT  &  HEAT  CO. 


So'e  proprietors  and  manufacturers 
of  the  celebrated    .... 


DUNDAS,  ONT. 

CLIFF-WARDLAW  GENERATORS.         Send  for  Booklet. 
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JOHN  FISHER,  SON  &  CO. 

5  Victoria  Square, 

^"^riONTREAL 

QUEBEC  OFFICE— 101  and  103  St    Peter  Street. 
♦♦♦♦♦♦♦♦ 

Removal  Notice. 

We  beg  to  advise  our  many  patrons 
that  we  have  Removed  from  Numbers 
4.4.2  and  4.4.4  St.  James  Street,  to  more 
commodious  premises,  at  Number  5 
Victoria  Square,  corner  St.  James 
Street,  and  are  now  prepared  to  fill  all 
orders  with  prompt  attention. 


THIS  SPACE  BELONGS  TO 


Ballingall, 
Copeman  &  Co. 

PARIS,  ONT. 


1AVWWVWWVWWWV 


Makers  of  a  Special  Brace  that,  for 
comfort  and  ease,  cannot  be  surpassed. 
The  price  suits  every  pocket.  No 
round  shoulders  or  binding  feeling 
when  they  are  worn. 

WRITE  FOR  PARTICULARS,  PRICES,  ETC. 


All  Clothes  Don't 

Look  Ale 
To 


X^ 


WE  are  manutacturing  a  complete  line 
of  Clothing.  Our  garments  are  dis- 
tinctive in  style,  and  suited  only  to  mer- 
chants who  want  a  garment  equal  to  cus- 
tom made.  We  want  you  to  see  the  line, 
and  believe  you  can  make  both  money  and 
friends  by  handling  our  goods. 

Our  Travellers  are  also  showing  a  com- 
plete range  of  Ladies'  Jackets,  Capes  and 
Costumes  for  SPRING. 


John  Northway 
&  Son 


32  Wellington  St.  W 

TORONTO 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,   American    and   foreign   firms  who  are   looking  for  Canadian  connections  will  find  in  this  column 
the   names  of  leading  agents  who   are  eminently  fitted   to  represent  them   in   this  country. 


43  St.  Sacrement 

StWM 


MONTREAL 


BAKER  &  BROWN 

Manufacturers'  Agents, 

Representing— Stahstbls  bbowd  <$  i'>>..  Bradford,  Ens.,  manufi&cturersofmeltdns, 
carriage  cloths,  raggings,  etc  Hknsal,  t'oi.i..\n\\  a  Co.,  Philadelphia,  U.S.A., 
manufacturers  of  dress  trimmings,  Cringes  and  upholstery  goods.  Arnold  K. 
Hfini  &  Co..  St.  Gall,  Switzerland,  manufacturers  Swiss  embroidered  handker- 
chiefs, Swiss  embroideries  and  curtains. 


JOHN 


BARRETT 

Representing;  Foster  &  Clay 


32  Lemoine  Street, 


MONTREAL 


Manufacturers  of-^fc. 

SCOTCH     FINGERINGS,    SHETLAND,    ANDALUSIAN. 
PETTICOAT,  VEST  and  SHAWL  WOOLS. 

J  AS.  A.  CANTLIE,  ST^r* 

Woollens,  Cottons,  Dress  Goods,  Etc. 

431    Board  of  Trade,  -  -  MONTREAL 


R.  FLAWS  &  SON  M^Z IT''  Toronto 


Manchester 
Melinda  '. 
Dry  Goods  Commission  Agents. 


W.  E.  WALSH  -  -  -  *• 

13  St.  John  Street,    MONTREAL 

Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,     POCKETBOOKS,    DRESSING    CASES,  AND  FANCY 
LEATHER  GOODS. 

WILLIAMS  &  BELL  . . . 

301  St.  James  Street, 

Representing,  ^MONTREAL. 

A.  E.  ADAMS  &  CO.,  Hosiery,  Etc. 


FRED.  R.  WILLIAMS  «:| 


Manufacturers'  Agent 

Chambers,    17  St. 
John  St.,    MONTREAL. 


Open  for  Agencies  of  Dry  Goods  and  Smallwares. 


THE  GREAT  ENGLISH  THREAD  COMBINE 

ISSUE    OF  DEBENTURES    FOR    £375,000  TO    SHAREHOLDERS 

ONLY. 

THE  shareholders  of  The  English  Sewing  Cotton  Co.  received 
from  the  board  last  Saturday,  says  The  English  Textile 
Mercury  of  Nov.  19,  a  circular  (and  forms  of  application)  offering 
them — in  priority  to  non-shareholders,  for  it  is  not  expected  that 
any  public  issue  will  be  necessary — the  option  of  subscribing  pro 
rata  to  ,£125.000  of  4  per  cent,  first  debenture  stock  and  ,£250,000 
of  5  per  cent,  cumulative  preference  shares.  The  last-named  are 
issued  at  par,  and  the  debentures  at  a  premium  of  2  per  cent. 

The  authorized  capitalization  of  the  company  is  ,£3,000,000,  and 
the  otiginal  public  issue,  made  at  the  beginning  of  December  last, 
consisted  of  ,£750, 000  of  each  of  the  two  classes  of  secuiities  named, 
and  a  like  amount  of  ordinary  shares.  It  will  thus  be  seen  that 
the  combination  has  still  a  reserve  capital  power  of  ,£125,000  de- 
bentures and  ,£250,000  of  ordinary  shares  ;  but  the  latter,  in  parti- 
cular, it  is  intended  to  keep  permanently  in  reserve,  unless  the  issue 
should  be  necessitated  by  any  further  amalgamations  or  absorptions. 
Indeed,  two  such  developments  are  the  reason  of  the  present  pre- 
ferential issue  of  a  portion  of  the  reserve  capital. 

The  prospectus  of  December  last  contained  the  names  of  16 
concerns,  including  a  French  thread- polishing  mill  belonging  to 
Ermen  &  Roby,  Limited,  of  Manchester  (who,  of  course,  joined 
the  federation),  and  The  Clapperton  Thread  Co.,  of  Montreal,  a 
branch  of  the  combining  firm  oi  Bagley  &  Wright,  Limited,  of 
Oldham.  Since  then,  The  English  Sewing  Cotton  Co.  have 
acquired  the  old-established  thread-making  business  of  R.  F.  &  J. 
Alexander  and  Co.,  Limited,  of  Glasgow,  Neilston,  Barce- 
lona, etc.,  the  Spanish  business  including  a  large  new  mill,  the 
installation  of  which  has  recently  been  completed  by  Brooks  & 
Doxey,  Limited,  textile  merchants,  of  Manchester. 

Further,  in  order  to  put  an  end  to  the  old  policy  of  overlapping 
and  price-cutting  in  the  great  markets  of  the  United  States,  The 
English  Sewing  Cotton  Co.  has  further  agreed  to  take,  as  an  invest- 
ment, $3, 600,000  of  the  $6,000,000  ordinary  shares  of  The  American 
Thread  Co.,  whose  public  issue  is  expected  to  take  place — simul- 
taneously in  Great  Britain  and  the  States — about  the  end   of  this 


month.  This  American  Thread  Co.,  whose  full  capitalization  is 
$18,000,000,  will  combine  fifteen  purely  American  thread-making 
concerns — of  course,  not  including  the  New  Jersey  mills  of  the  J. 
and  P.  Coats  federation — and  by  means  of  the  inter-investments  of 
the  Coats,  English  Sewing  Cotton,  and  American  Thread  combina- 
tions, the  three  allied,  and  practically  affiliated  combinations,  will 
in  future  arrange  adherence  to  price  lists  on  payable  bases,  and 
so  on.  Indeed,  fair  additions  to  the  old,  non-payable  prices 
in  the  States  have  been  carried  through  since  April  last,  when 
The  English  Sewing  Cotton  Co.  acquired,  and  have  since 
worked,  the  largest  of  the  concerns  across  the  Atlantic,  which 
are  now  being  included  in  the  new  combination.  This 
particular  concern  is  The  Willimantic  Linen  Co.,  of  Willimantic, 
near  Hartford,  Corn.  The  English  company,  in  view 
of  this  combination,  also  acquired  a  number  of  the  shares  of  The 
Merrick  Thread  Co.,  another  firm  which  is  being  embraced;  in 
fact,  it  is  contended  that,  with  the  exception  of  one  small  maker, 
who  does  not  "  cut"  prices,  the  combination  now  embraces  all  the 
purely  American  manufacturers  of  thread.  The  rest  of  The  Ameri- 
can Thread  Co.'s  capitalization  will  consist  of  $6,000,000  of  4  per 
cent,  gold  bonds  and  a  like  amount  of  6  per  cent,  cumulative  pre- 
ference shares. 


Ladies'  fancy  stock  collars  are  just  the  thing  for  the  holiday 
trade.  They  come  in  beautiful  combinations  of  chiffon  lace,  satin, 
silk  pleats,  etc.  Boulter  &  Stewart  are  showing  a  splendid  range 
to  retail  from  25c.  up  to  $1.50.  If  their  traveler  has  not  called  yet, 
you  cannot  make  a  mistake  in  ordering  a  sample  dozen  lot  assorted, 
from  which  to  make  up  your  holiday  order. 

Messrs.  C.  H.  Clements  and  Charles  Wright  are  removing  from 
Liverpool  to  North  Sydney,  N.S.  Mr.  Clements  has  sold  his  fine 
store,  erected  after  the  fire,  to  N.  S.  Wetmore,  and  opens  a  general 
business  at  North  Sydney,  with  C.  I.  Wright  as  managing  clerk. 

Don't  you  remember  the  trouble  you  experienced  last  season 
to  find  where  you  could  get  boys'  wash  suits  and  blouse  waists  ? 
You  need  not  have  the  same  worry  about  it  this  year,  as  Boulter  & 
Stewart  are  making  this  a  special  department  in  their  new  business, 
and  have  now  on  the  road  for  Spring  trade  over  60  designs  to  retail 
irom  50c.  per  suit  up  to  $3. 
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*        men's  furnishings. 


THE    OUTLOOK    IN    NECKWEAR. 

TllhER  can  be  no  doubt  that  the  movement  in  neckwear  is  to- 
wards larger  and  fuller  scarves.  Skimpy,  narrow  ties  will  soon 
be  a  thing  of  the  past.  This  is  noticeable  already  in  London  and 
Paris,  and  a  change  in  style  which  appears  in  either  of  the  great 
centres  soon  finds  its  way  across  the  water.  Stripes  will  continue 
to  reign  in  all  their  glory.  Tartans  will  be  in  vogue,  and  so  will 
all  kinds  of  loud  checks.  Matted  patterns,  plain,  with  bright  stripes, 
are  also  much  appreciated  in  some  quarters.  The  colors  that  are 
going  to  prevail  this  Spring  are  plum,  royal  purple,  gros  bleu  and 
all  shades  of  red,  from  the  brightest  down  to  the  more  sober  effects. 
Red  with  white  spots  is  popular  in  England,  and  may  be  worn  here 
next  season.  Myrtle  grounds  with  stripes  are  among  the  novelties 
which  are  said  to  take  well.  Bright  satins  with  white  or  colored 
filet  are  popular,  and  so  are  black  ducape  and  barathea  silks  with 
stripes.  In  louisine  silks,  neat  little  checks  seem  to  be  the  prevail- 
ing pattern.  A  line  of  "  mongrel"  tartans,  or  ties  in  imitation  of 
tartans,  which  sell  for  25c.  apiece,  are  very  promising  for  country 
trade. 

Among  the  striking  combinations  in  the  Spring  samples  are  red, 
white  and  blue  ties.  These  are  worn  in  many  neat  patterns,  and, 
as  they  are  the  colors  of  the  Britisher,  Frenchman  and  Yankee 
alike,  they  will,  no  doubt,  be  popular  with  all  classes  of  trade. 
"Bleu  faience"  is  a  charming  color  which  will  predominate  in 
next  summer's  neckties.  It  is  a  light  blue — the  color  often  seen  on 
fine  china — and,  as  it  suits  almost  any  style  of  summer  garb,  it  is 
likely  to  sell  as  fast  as  anyone  could  wish. 


would  be  an  imperial  or  flat  scarf.  The  most 
beautiful  of  these  different  silks  are  dark  in 
color  with  raised  figures,  some  representing 
small  daisies,  others  triangles  or  squares, 
and  others  again  leaves  and  flowers  and 
Aulumn  foliage.  One  of  the  smartest  was 
from  a  pie<  e  of  silk  made  especially  for  the 
Prince  of  Wales.  It  was  darkblue,  almost 
navy,  but  more  of  the  color  of  the  Mediterranean,  when  the 
morning  sun  plays  on  its  dancing  waves,  and  brings  a  gleam  of 
gold  into  its  life.  Woven  in  the  silk  were  tiny  raised  flowers  of 
white  with  a  black  centre.  Again,  there  were  figured  black  silks 
with  raised  designs  in  red — the  ever  popular  reds  and  greens  com- 
bined, and  purples  and  greens.  Other  striking  patterns  were  in 
squares  like  a  chess  board  of  black  and  white,  of  red  and  black,  of 
silver  and  black,  and  of  silver  and  red.  Some  of  the  black  materials 
worked  in  tiny  silver  figures  of  black  with  lilac,  or  black  again  with 
silver  white  stripes  were  most  effective. 

The  club  ties  for  the  year  are  wide,  with  square  ends,  and  are 
made  of  basket  woven  silk.  They  come  in  all  colors,  and  some 
of  them  in  extremely  bright  combinations.  Again,  for  those  more 
soberly  disposed  are  the  four-in-hand,  usually  dark  in  color,  with 
small  figures  in  white  or  red.  Those  in  black  and  red  are  extremely 
effective.  The  "  Ascot,"  however,  is  the  favorite  tie  of  the  Winter, 
and  it  is  worn  with  business  suit  in  the  morning,  as  well  as  with  frock 
coat  in  the  afternoon. 

For  black  frock  coats  the  tie  to  select  is  dark,  black  or  some 
deep  shade  with  a  small  flowered  design.  This  gives  a  certain 
quality  to  the  wearer.  As  a  rule,  but  few  men  can  wear  with  a 
black  coat  a  startling  tie,  no  matter  how  rich  the  material  or  how 
effective  the  general  combination. 


THE  WALKING  STICK  BECOMING  UNIVERSAL. 
From  London  comes  the  decree  that  if  you  would  be  counted 
among  the  fashionables  you  must  always  carry  a  walking  stick. 
The  custom  is  coming  more  and  more  into  vogue  in  England,  and 
all  classes  of  men,  from  bank  clerks  to  bank  presidents,  invariably 
carry  a  cane  of  some  sort.  It  is  spreading  to  New  York,  and 
Gotham  youths  who  are  anxious  to  be  thought  quite  English  take 
care  to  arm  themselves  with  heavily-mounted  and  expensive  sticks. 
The  Canadian  cities  are  sure  to  be  affected  before  long,  and  a  boom 
in  the  stick  business  may  be  looked  for.  The  kind  mostly  used  in 
England  are  handsomely  ornamented  and  expensive. 

MEN'S    FASHIONS    IN    NEW    YORK. 

The  smart  haberdasher  makes  ties  to  order,  writes  a  New  York 
correspondent  of  The  Review.  He  may  sell  you  a  tie  all  ready- 
made,  but  it  is  the  vogue  now  to  have  your  neckwear  specially  done 
for  you,  as  you  would  have  your  shirts  and  your  clothes.  A  tie 
that  is  made  to  order  fits  well,  and  it  adapts  itself  to  your  collar  and 
to  your  shirt.  Then  you  have  the  choice,  and  usually  this  is  exclu- 
sive, or  almost  so,  of  a  particular  pattern. 

The  silk  ior  the  ties  is  sold  in  squares.  At  a  leading  haber- 
dasher's, this  week,  were  shown  any  number  of  these  from  which  to 
select,  no  two  alike.  They  were  of  the  purest  silk,  and  the  patterns 
were  as  numerous  and  as  varied  as  one  could  find  in  any  class  of 
goods.  Each  square  costs  $5,  although  there  are  some  of  extra 
quality  which  corneas  high  as  $10.  The  #5  square  can  be  be  made 
into  two  ample  ties.  One  of  these  is  the  once-over  "  Ascot  " — known 
as  the  "Ardsley" — the  apron  of  which  is  brought  slightly  in  the  per- 
pendicular, and  the  pin  thrust  into  the  silk  sideways.     The    other 


KHAKI  FOR  YOUNG  MEN. 
Before  the  cold  weather  set  in,  writes  a  Toronto  correspondent, 
I  noticed  a  man  on  King  street  wearing  a  "  Khaki"  suit — the  dull 
yellow,  wear- for  ever  cotton  drill  authorized  by  the  Government  of 
India  for  the  uniform  of  the  army.  He  told  me  it  was  cool  and 
comfortable,  and  took  practically  no  injury  from  the  hardest  usage. 
He  thought  it  was  the  only  one  in  Canada.  Of  that  I  know  nothing, 
but  it  may  interest  your  readers  to  know  that  the  American  khaki 
to  be  used  for  United  States  troops  serving  in  hot  countries  like 
Cuba,  the  Philippines,  etc.,  is  likely  to  come  into  use  for  bicyclists, 
golfers  and  the  sporting  fraternity  generally. 

TARTAN  NECKTIES  AND  CHRISTMAS  NOVELTIES. 
You're  just  in  time  to  see  some  novelties,"  remarked  Mr. 
Brais,  as  The  Review  reporter  walked  into  Glover  &  Brais' 
sample-room.  The  tables  were  strewn  with  a  brilliant  assort- 
ment of  tartan  neckties  that  fairly  dazzled  the  eyes.  These  belong 
to  a  special  line  that  Mr.  Brais  had  manufactured  during  his  recent 
European  trip,  and  they  are  not  only  pretty  and  well  made,  but  the 
tartans  are  absolutely  correct.  Gordon,  MaeDuff,  Campbell,  Black 
Watch,  Stuart,  McNeil,  MacLaren,  Murray,  Brodie,  Fraser 
and  Forbes,  are  all  included  in  the  range.  The  shapes 
are  principally  the  "Distingue"  and  "Paris,"  with  fine 
satin  linings  and  a  wide  turn  in  of  silk.  The  name 
of  the  clan  is  sewn  on  the  tie  lining.  A  new  "India" 
scarf  was  one  of  the  most  "fetching"  novelties  in  the  sample- 
room.  It  is  made  from  a  large  and  highly-colored  silk  handker- 
chief, something  of  the  old  bandana  style,  with  full  neck  bands, 
and  is  tied  in  a  very  full  knot.  With  a  suit  of  dark  clothes  the 
effect  is  excellent,  and.  as  the  tie  can  be  retailed  at  51,  there 
is  no  doubt  that  the  fashionable  haberdasher  will  find  a  brisk 
sale  for  it.  The  "  De  Vere  "  tie  is  a  special  creation  for  which  Mr. 
Brais  prophecies    a    bright    future.     It  resembles  a    "Paris"   in 
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MENS'    FURNISHINGS     Continued. 

shape,  but,  instead  of  tying  the  same  on  both  sides,  is  lined  with 
satin.  This  reduces  the  cost,  and  the  way  it  is  tied  completely 
conceals  the  lining.  The  "  I)e  Vere"  is  controlled  tor  Canada 
by  Glover  &  Brais. 

During  a  stroll  through  the  warehouse  The  Review  saw  some 
pretty  Christmas  novelties  which  are  taking  well  with 
the  trade.  They  include  dressing-gowns,  bath-robes, 
house  and  smoking  jackets,  silk  underwear,  black  silk 
half-hose,  mufflers  and  walking  sticks,  and  umbrellas. 
These  goods  are  eminently  suitable  for  presents,  and 
the  prices  at  which  they  can  be  retailed  are  really  quite 
reasonable. 

With  the  return  of  the  season  for  large  neckwear  the 
sales  on  tie  pins  increase.  Many  novelties  have  been 
introduced  as  the  result  of  the  Spanish  war.  These  are 
in  flags,  swords,  guns,  etc.  The  small  gold  and  alumi- 
num bows  and  knots  will  be  worn  again.  Large  pins 
are  popular. 


The  neckwear  feature  can  be  made  an  exceedingly  strong 
feature  during  the  holiday  season,  and,  if  a  merchant  desires  to 
increase  his  sales  at  this  counter,  we  would  advise  that  he  select  a 
nice  line  of  holiday  novelties  in  the  popular  colors  of  the  day  — 
reds,  loud  plaids,  etc. — to  start  the  sale  a-moving.  Display  the 
ties  in  boxes  as  much  as  possible  (any  neckwear  house  can  furnish 
you  with  very  showy  neckwear  boxes)  and  see  to  it  that  you  have  T 


The  coming  season  in  London,  men,  as  well  as 
women,  are  to  wear  a  monogram  or  crest  on  the  hand 
kerchief — a  fashion  which  lends  itself  well  to  the  making 
of  presents  by  sweethearts  or  wives,  as  the  handkerchiefs 
are  very  costly  when  bought,  and  could  easily  be  em- 
broidered by  skilful  hands  at  home.  Stockbrokers  and 
racing  men  paying  more  for  their  handkerchiefs  than 
any  others.  A  well-known  bookmaker,  never  paying 
less  than  12  guineas  a  dozen  for  his. 

Before  Thomas  Allan  left  Hamilton  for  Montreal  to 
begin  his  duties  as  manager  of  Tooke  Bros  '  shirt  manu- 
factory, he  was  presented  with  a  very  handsome  gold- 
headed  umbrella  by  the  employes  of  Eli  VanAllen  & 
Co.,  who  also  testified  to  their  appreciation  of  Mr. 
Allan's  worth  by  giving  him  numerous  small  souvenirs 
of  value. 


Pass  B  through  back  of  A  up 

towards  C  to  produce  as 

shown  on  Fig.  5. 


Pass  D  down  through 
E   to   produce 
Fig.  6. 


Messrs.  Cookson,  Louson  &  Co.,  finding  their  ware- 
rooms  at   16  Lemoine  street  too  small,  have  leased  a  large  and 
handsome  warehouse,  14  St  Helen  street,  Montreal. 


The  patentee  of  this  new  ball  bearing  suspender,    Mr.  Hugh 
Macwilliam,  is  a  young  Scotch-Canadian,    residing   in   St.   Paul, 

Minn.,  manager  of  one  of  the 
departments  of  Browning,  King  & 
Co.,  the  largest  clothing  and  men's 
furnishers  in  the  United  States. 
He  has  placed  it  in  the  hands  of 
the  Dominion  Suspender  Co.,  of 
Niagara  Falls,  and  he  may  con- 
gratulate himself  on  having  this 
firm  handle  it,  as  they  would 
neither  manufacture  nor  offer  it  for 
sale  if  they  did  not  know  it  was  a 
wonderful  and  satisfactory  sus- 
pender, thoroughly  tested.  Their 
travelers  will  shortly  have  samples 
to  submit  to  the  retail  trade,  and 
the  price  will  be  $4-25  per  dozen, 
in  one  grade  only.  It  will  be 
well  advertised  in  the  daily  and  weekly  papers  and  magazines. 


Diagram  Showing  How  to  Tie  the  "  De  Vere     into  a  Bow 

a  goodly  number  of  the  popular-priced  goods.  One  effective 
way  to  display  goods  is  to  place  the  open  boxes  in  the  show-case, 
allowing  them  to  overlap  one  another  in  such  a  way  that  the  cus- 
tomers can  see  the  upper  part  of  three  or  four  different  lines  at 
once.  Having  your  loose  ties  along  the  rack  overhead  within 
easy  reach,  with  good  price  cards  on  them,  arranging  them  so 
as  to  show  all  styles  to  the  best  advantage  ;  one  good  way  is  to 
alternate  the  ties  thus  ;  Strings,  tecks  and  four-in-hands,  or 
group  them  separately,  each  style  by  itself. — St.  Louis  Drygoods- 
man. 

New  lines  of  imported  hosiery  for  Spring,  says  The  New  York 
Chronicle,  are  being  generally  put  forward.  The  Spring  showing 
may  be  expected  to  bloom  in  full  luxuriance  within  the  immediate 
future. 

Fancies  are  introduced  in  their  new  dress  with  utmost  confidence, 
without  the  dazzling  extravagance  of  colors  and  designs  that  marked 
the  preceding  season,  but  with  an  exhibition  of  refinement  that 
suggests  the  purifying  influence  of  last  season's  filtering  process. 

The  lesson  taught  importers  by  the  severe  pruning  of  last 
season's  fancy  styles,  and  still  being  kept  before  them  by  the  accu- 
mulations of  unappreciated  fancies  that  still  refuse  to  budge,  even 
under  the  spur  of  reduced  prices,  has  not  been  wasted. 
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In  Our  New  Home! 
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OUR     NEW     BUILDING,     COR.    YONGE    AND    TEMPERANCE    STS. 

We  have  succeeded  in  accomplishing  what  cannot  be  found  in  another  Clothing  concern  on  the  Continent. 
We  have  employed  under  one  roof  a  plant  with  the  capacity  of  employment  for  four  hundred  people — 
with  area  sufficient  to  double  the  number — manufacturing  high-class  clothing — with  all  the  sweat  shop 
and  other  bad  elements  of  the  manufacturing  field  totally  eliminated,  and  directly  under  the  eye  and 
supervision  of  the  head  of  the  firm. 

With  this  plant  we  mean  to  exemplify  to  what  perfection  the  art  of  clothing-making  can  be  brought — and 
forever  put  to  sleep  the  question  that  has  so  many  times  been  asked,  "Why  cannot  clothing  be  made 
in  this  country  to  equal  what  is  produced  by  the  high-class  wholesale  tailors  in  the  United  States?" 
We  will  prove  that  it  can  be  so — and  that  it  is  being  done  to-day. 

The  steadily  increasing  demand  by  the  consumer  for  high-class  garments  warrants  us  in  giving  all  our 
attention  to  his  dictates,  and,  with  the  grand  facilities  at  our  command,  we  are  bound  to  add  success 
to  success. 


y^BIS     Wholesale      Tailor 
Label   is  the  Registered 


Guarantee    for 
and  Durability . 


Style,     Fit 


E.  Boisseau  &  Co., 


_  (£$feteect4rf6h 


K_/crcnfo. 


REGISTERED 


Wholesale 
Tailors 


Toronto 
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TO  THE  CLOTHING  TRADE 
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Short  Pants 


and  . . . 


Knicks. 


If  you  buy  in  lots  of  hundreds 
write  us  for  Samples  and  Prices. 


CLAYTON  &  SONS 

HALIFAX,  N.S. 


Collars,  Cuffs 

and 

Shirt   Bosoms 


a 


WATERPROOF." 


THE 


CO. 


Only   the 

Best  flaterials 

Used 


SUPERIOR  TO  ANY  PRODUCED 


The  A.  B.  Mitchell  Co. 


16  £22"*  TORONTO 


Street 

Agent— DUNCAN  BELL,  Montreal 


Hutchison,   Nisbet  &  Auld 


The  Widest  Range  of 
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Woollens  and 
Tallors'Trimmings 
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To  be  found  in  Canada. 
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Special  Department  : 

FINE  CLOTHS  FOfi  LADIES' 


WE    ALWAYS    SHIP    PROMPTLY. 


Hutchison,   Nisbet  &  Auld 


TORONTO. 


1899  HOMESPUNS 

^VVVVVVVVVVVVVVVVVVVVVViW\^V\^'V\'V\'V\'VVV\'VVVV 

Will   soon    be  required,  and  we  now 
have  our  samples  ready  for  the  season. 

We    have    them    in    light,    medium 
and  heavy  weights  and  all  shades 

Would  be  glad  to  send  you  samples. 

We  are  prepared  to  fill  repeats  for 

Eureka  Blankets, 

so  send  your  orders  along. 


EUREKA  WOOLEN  MFG.  CO. 

Limited 

EUREKA,  N.S. 
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MILL  NO.    I 


MILL.    NO.   2 


The 


Penman  Manufacturing  Co. 


Manufacturers  of  Knitted  Goods  of  all  descriptions,  including   Ladies'  and  Gentlemen's  Underwear 

in  Cotton  and  Wool.      Hosiery,  etc. 


Limited 


Head    Office 


PARIS,    OUT. 


fflW 


£$*£.   >^5>' 


ibiL: 


sa.  a.  t 


MILL  NO.    3 


MILL   NO.    4 


Full  lines  of  our    SP KlJNCjr   CjOODS   now   being 

shown  by  the   wholesale  trade. 


MILL    NO.    5 
SELLING    AGENTS 


L^.,.. 


MILL  NO.   6 


D.    MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 
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BOOTS  AND  SHOES. 


A    LEGAL    DIFFICULTY. 

EUGENE  GOULET  and  Zotique  Bertrand,  of  Montreal,  were 
arrested  a  few  days  ago  on  the  charge  of  defrauding  J.  F. 
Blouin,  shoe  merchant,  of  Quebec.  It  appears  that  Goulet  intro- 
duced Bertrand  to  Mr.  Blouin  as  a  smart  and  reliable  agent.  On 
the  strength  of  this,  Mr.  Blouin  shipped  Bertrand  30  cases  of  shoes 
valued  at  #1,422,  to  be  sold  for  him.  Profits  at  the  rate  of  5  per 
cent,  were  to  be  realized,  and  promissory  notes  for  the  amount  were 
given.  When  the  first  note  fell  due,  Bertrand  could  not  be  found, 
but  subsequently  the  goods  were  located  at  J.  G.  Watson's.  Mr. 
Watson  proved  that  he  had  purchased  them  in  the  ordinary  course 
of  trade,  and,  as  a  result,  warrants  were  issued  for  Goulet  and 
Bertrand. 

IS  IT  A  COMBINATION  ? 
The  Quebec  city  newspapers  are  criticizing  the  Tanners'  Associa- 
tion tor  attempting  to  monopolize  the  market,  and  to  compel 
shoe  manufacturers  to  buy  leather  from  them  only.  The  Quebec 
Mercury  says  :  That  organization  is  composed  of  a  strong  combina- 
tion of  Canadian  shoe  leather  manufacturers.  They  require  all 
their  customers  to  swear  half-yearly  that  they  have  dealt  only  with 
the  members  of  the  association.  On  making  an  affidavit  in  legal 
form  that  they  have  bought  no  leather  elsewhere,  such  as  the 
monopoly  supplies,  the  customers  are  entitled  to  a  discount  of  five 
per  cent,  on  the  business  of  the  preceding  half  year.  The  mar.u- 
tacturers  retain  the  discount  for  six  months  after  it  has  been  earned, 
so  as  to  guarantee  to  themselves  that  the  shoe  manufacturers  will 
continue  to  observe  the  bargain.  The  effect  of  this  is  that  no  manu- 
facturer of  shoes  in  Canada  can,  without  loss  of  the  discount, 
purchase  supplies  elsewhere  than  from  the  amalgamated  manufac- 
turers. Below  will  be  found  a  copy  of  the  affidavit  all  manufacturers 
are  required  to  sign,  which  we  have  received  from  Toronto  : 

Dominion  of  Canada 
Province  of 

y  o  I       purchasers  of  sole  leather  from  them. 

I,  of  the  of  in  the  County  of  do 

solemnly  declare 

1.  That  I  am  a  member  of  the  firm  of  .  carrying  on  busi- 
ness of  in  the  of  and  as  such  have  a  full  and 
intimate  knowledge  of  all  transactions  of  my  said  firm  or  business, 
and  know  that  the  statements  herein  contained  are  absolutely  true. 

2.  That  since  the  day  of  up  to  the  time  of  the  making 
of  this  declaration  I  have  neither  purchased  nor  used  in  any  way 
whatsoever,  nor  contracted  to  buy  directly  or  indirectly,  nor  con- 
tracted for  the  production  or  manufacture  of  any  sole  leather  of 
any  kind  or  description  whatsoever  (except  oak  sole  leather)  save 
from  the  following  firms  :  Shaw,  Cassils  &  Co. ;  Beardmore  &  Co. ; 
Breithaupt  Leather  Co.,  Limited;  Logan  Tanning  Co.,  Limited;  C. 
S.  Hyman  &  Co.;  Bowman  &  Zinkan  ;  Dowker,  Mcintosh  &  Co.; 
Marlatt  &  Armstrong;  Muskoka  Leather  Co.,  Limited,;  Acton 
Tanning  Company,  Limited  ;  Maganetawan  Tanning  and  Elec. 
Company,  Limited;  Wingham  Tanning  Company;  S.  Arscott  & 
Co.,  Benton,  N.B.;  Warren,  Tobey  &  Co.;  AchilleGagnon  &  Co. 

3.  That  my  firm  has  not,  neither  has  any  partner  of  mine,  nor 
has  anyone  acting  as  my  agent,  nor  has  anyone  acting  as  the  agent 
of  my  firm,  nor  has  anyone  acting  as  the  agent  of  any  partner  0~' 
mine,  nor  has  anyone  acting  as  the  agent  of  the  business  described 
above,  nor  has  anyone  employed  by  me  or  by  an  V,artner  of  mine 
or  employed  in  connection  w.th  the  busines^  ^escrfbed  above>  n0r 
has  anyone  connected  with  me  or  with  a-  tner  of  mine  in  any 

^"^"u1!      C™S1llSS...-?fe^d  to  above,  nor  has  anyone 

the  business  described  above, 


In    the  matter  of    the  rebate   allowed    by 
members  of  the  Tanners'    Association  to 


either  purchased  or  used  in  any  way  what- 
ever, or  contracted  to  buy  directly  or 
indirectly,  or  received  for  sale  or  sold  on 
commission,  or  dealt  in  any  way  with,  or 
contracted  for  the  production  or  manufac- 
ture of  any  sole  leather  of  any  kind  or  de- 
scription whatever  (except  oak  sole  leather) 
save  from  the  above-mentioned  firms. 

4.  That  I,  and  all  who  are  connected  in 
any  way  with  the  business  described  above  have  done  no  act  that 
would  disentitle  the  said  business  to  said  rebate  offered,  upon  certain 
conditions,  by  the  firms  mentioned  above,  in  two  circulars  dated 
December  31,  1895,  and  January  31,  1896,  but,  on  the  contrary, 
we  have  faithfully  fulfilled,  both  in  letter  and  in  spirit,  all  condi- 
tions contained  in  said  two  circulars. 

5.  That  the  statement  marked  exhibit  "  A  "  to  this  declaration 
is  a  true  and  complete  account  of  the  sole  leather  purchased  or 
contracted  for  by  anyone  connected  with  the  business  de3cribed 
above  from  the  above  mentioned  firms. 

And  I   make  this  solemn  declaration,  conscientiously  believing 
it  to  be  true,  and  knowing  that  it  is  of  the  same  force  and  effect  as 
if  made  under  oath  and  by  virtue  of  "The  Canada  Evidence  Act, 
1893." 
Declared  before  me  at  I 


County  of 

this  day  of 


in  the  I 

1898. J 

A  Commissioner,  etc. 


connected  with  my   firm  nor  with*; 


If  this  will  not  spur  the  Government  into  action,  says  The  Mercury, 
further  evidence  is  forthcoming.  The  above  document  is  authentic, 
a  fact  which  may  be  established  by  a  comparison  with  the  records 
kept  by  the  combination.  We  have,  also,  further  documents  which 
can  be  placed  at  the  disposal  of  the  Minister  of  Trade  and  Com- 
merce. The  Government  have  now  no  need  to  hesitate.  They 
should  not  refuse  an  inquiry,  and,  if  granted,  they  cannot  refuse 
to  carry  out  the  logical  result  of  the  inquiry. 

NOTES. 

T.  A.  Menhennick  has  opened  a  new  shoe  store  in  Ingersoll, 
Ont. 

Labonte's  boot  and  shoe  store,  Coaticooke,  Que.,  was  entered 
by  burglars  last  week.     The  loss  was  very  small. 

A  new  shoe  manufacturing  concern,  known  as  The  London  Shoe 
Co.,  has  commenced  business  in  London,  Ont.  The  promoters  are  : 
P.  Pocock,  J.  Pocock,  Josesh  Pocock,  and  J.  S.  Townshend.  The 
capital  stock  amounts  to  $450, 000. 

Bridgetown,  N.S.,  is  still  agitating  for  a  boot  and  shoe  factory  with 
a  capital  of  #10,000  in  200  shares  of  $50  each.  Less  than  two-thirds 
of  this  capital  is  required  to  start  the  enterprise  and  one-quarter  of 
the  amount  has  been  guaranteed  outside  by  a  practical  and 
experienced  manufacturer. 

A  CREDITOR  COMPLAINS. 
W.  J.  Guinane,  boot  and  shoe  dealer,  Toronto,  appeared  before 
the  magistrate  Nov.  25,  on  a  charge  of  obtaining,  by  false  repre- 
sentations as  to  his  financial  position,  $1,107  worth  of  shoes  from 
the  Portsmouth  Shoe  Company,  of  Boston,  Massachusetts.  Mr. 
Guinane  asked  for  an  adjournment,  and  the  case  was  enlarged  until  -V 
Monday,  Nov.  28.  The  goods  are  alleged  to  have  been  obtained 
last  April. 

The  Montmorenci  Cotton  Co.  Are  novv  shipping  cotton  to  Zanzi- 
bar, Africa.  The  ^taVner  Ashanti,  which  sailed  from  Quebec  a  few 
days  ago,  carried' the  first  consignment  to  be  shipped  via  Liver- 
pool. 

Mr.  T.  T.  Brown,  of  the  firm  of  Baker  &  Brown,  manufac- 
turers' agents,  Montreal,  left  per  s.s.  Scotsman,  for  Liverpool  on 
the  19th.  He  will  make  an  extended  business  trip  through  Great 
Britain  and  the  continent. 
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Dominion 
Hair  Cloth 
Co. 


James  Prior, 
Prop. 


St.  Catharines,  Ont. 


Manufacturers  of  all  kinds .. 


t 


Hair  Cloth  Crinoline 
French  Black,  Bleached  ««a  Grey 
Tailors'  Paddings 
Furniture  Seating  and  Covering    i 
, .,.? 


STOREY 

Spring  Trade. 


Glows. 


New  and  desirable  lines. 


The  latest  designs. 


travelling  Bags. 
Women's  and  men's  Belts. 

New  patterns  and  styles  of  excellent  value. 


Our  travellers  will  visit  the  trade  in  good  time  with  full 
ranges  of  samples  for  Spring  business. 

aJ.fi.$torey$$on 

THE  CLOVERS  OF  (ANA&A 


ACTON,     ONT 


WM.  CROFT 


A.  W.  CROFT 


WM.  CROFT 


<  C 


20  CASES 


99 


JUST   OPENED    UP 


** 


Christmas  Novelties 


99 


Everything       i  i 
new  in 


JEWELLERY" 


♦  SASH    PINS  are  the   latest  fad. 
BROOCHES  are  sellers 

We  have  the  assortment. 


Everything  in  Hair 
Ornaments 

When  you  order  from  us,  we  "Complete 

Your  Order. " 


WM.  CROFT  &  SONS 


Established    1855. 


— Toronto,  Winnipeg  and  Quebec. 
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Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


U 


w: 


HINTS  FOE  CHRISTMAS  TRADE. 
[ERE  can  I  secure  my  holiday  supplies  ?  "  This  is 
the  question  of  the  day.  Christmas  and  Christmas 
thoughts  fill  the  air.  The  spirit  of  commercialism  is  tinctured 
with  the  spirit  of  gift  giving.  Hence  the  natural  query,  "Where 
and  what  shall  I  buy  ? ' '  The  result  of  all  this  is  that  the  dealer  in 
merchandise  has,  during  the  coming  season,  the  greatest  opportunity 
of  the  year  to  sell  goods.  The  dealer  who  does  the  best  merchan- 
dising and  the  best  advertising  is  the  one  who  gets  the  business. 
And  the  advertising  is  not  the  lesser  of  the  two.  There  are  a  great 
many  ways  of  doing  holiday  advertising.  First  of  all,  the  store 
itself  and  the  merchandise  should  take  on  a  holiday  aspect.  That 
is  to  say,  that  goods  suitable  to  the  season  should  be  pushed  to  the 
front.  The  show  windows  are  of  great  value  at  a  time  like  this. 
If  you  have  a  large  corner  window,  fit  it  up  with  a  Canadian  winter 
coasting  scene,  showing  brownies  coasting,  playing  in  the  snow, 
etc.  An  ingenious  carpenter  can  make  the  mountain  of  light  timbers. 
White  cotton  batting  can  usually  be  used  to  give  the  effect  of  snow. 
A  "  Santa  Claus  window  "  is  a  time  honored  but  still  excellent  idea. 
Old  Santa,  with  his  long  beard,  offering  presents,  just  taken  from 
the  Christmas  tree,  to  the  crowd  of  youngsters  on  the  opposite  side 
of  the  window  glass,  never  fails  to  create  an  effect.  A  "doll 
window,"  fitted  up  exclusively  with  dolls  and  miniature  furniture, 
is  another  good  idea.  "  What  the  boys  want"  could  be  shown  by 
a  window  full  of  skates,  sleds,  jack-knives,  books,  clothing,  etc. 
"  What  the  girls  want"  might  be  illustrated  by  a  window  full  of 
gloves,  laces,  handkerchiefs  and  many  knick-knacks  dear  to  the 
feminine  heart.  Another  good  idea  would  be  a  window  full  of 
presents  suitable  for  men,  with  a  card  in  the  window  drawing 
attention  to  the  fact  that  the  goods  are  adapted  as  gifts  to  men. 
Another  window  could  be  filled  with  goods  suitable  for  women. 

Now,  as  to  interior  decorations.  Of  course,  the  counters  must 
be  filled  with  tempting  displays  of  Christmas  goods,  as  already 
stated.  But,  in  addition  to  these  conventional  exhibits,  there  should 
be  larger,  bolder  and  more  original  displays  within  the  store.  For 
instance:  "A  Handkerchief  House"  is  a  suggestion  worth  carrying 
out.  Make  a  miniature  house,  say  10  feet  high  and  15  feet  long. 
Have  this  made  of  slender  timbers,  which  should  be  completely 
covered  with  handkerchiefs.  Get  up  a  guesssing  contest  on  the 
number  of  handkerchiefs  in  the  house.  An  ' '  Uncle  Tom' s  Cabin  ' ' 
could  be  made  in  the  same  way,  and  completely  covered  with  dolls, 
with  Aunt  Dinah  selling  dolls  out  of  one  of  the  windows.  Aunt 
Dinah  could  be  impersonated  by  a  saleswoman  brave  enough  to 
blacken  up  and  wear  an  old  woman's  cap.  To  the  hyper  critical 
eyes  of  some  this  may  not  seem  legitimate  storekeeping.  But  you 
need  not  let  that  worry  you  if  it  brings  the  grist  to  your  mill.  One 
point — and  make  a  note  of  it — have  the  newspaper  advertising,  the 

windows  and  the  interior  displays,  as  well  as  the  general  trend  of 

storekeeping  work  in  absolute  harmony. 

About  three  weeks  before  Christmas  it  would  be  well  to  come 


out  with  a  half-column  or  a  double  halt-column  advertisement 
announcing  the  fact  that  your  holiday  stock  was  ready  for  inspection. 
A  double  half-column  is  preferable  to  a  smaller  space.  Follow  this 
initial  advertisement  with  clear  cut  systematic  advertising.  Each 
day,  or  each  week,  if  you  depend  on  weekly  papers  only,  should  see 
a  new  advertisement  from  you.  If  you  are  so  unfortunate  as  to  be 
located  in  the  village  where  no  paper  is  published,  the  next  best 
thing  is  to  issue  a  circular  in  newspaper  size,  which  should  be 
printed  on  both  sides  and  liberally  supplied  with  cuts.  These  cuts 
can  be  secured  now-a-days  at  a  very  small  cost.  Single  column 
cuts  will  cost  about  25c;  double  column  cuts  from  50  to  75c. 
Cuts  about  three  columns  wide  will  cost  about  $1.  These  cuts  are 
usually  supplied  by  advertising  syndicates,  and  are  sold  usually  to 
only  one  dealer  in  a  town.  The  Attractive  Advertising  Co.,  184 
World  Building,  New  York,  is  one  of  the  most  reliable  of  these 
syndicates.  In  many  instances  printers  in  small  villages  and  even  in 
towns  of  some  pretensions  are  not  capable  of  properly  printing  these 
circulars.  In  that  event,  it  would  be  wise  to  have  the  printing  done 
in  some  large  town  or  city.  I  am  not  in  favor  of  booklets  or  small 
circulars.  I  believe  the  money  spent  in  them  could  be  spent  to 
better  advantage  in  newspaper  advertising  or  in  the  large  circulars 
I  have  just  referred  to.  Reading  notices  in  the  local  papers  should 
be  looked  after.  They  only  cost  their  preparation,  and,  as  they 
arrest  many  eyes,  they  may  be  safely  termed  economical  advertising. 
#  *  * 
I  notice  some  very  good  clothing  advertising  in  recent  Toronto 
papers.  The  "Tiger"  brand  clothing  people  have  been  doing 
some  really  fine  work, and  so  has  the  "Fit-reform  Wardrobe"  as  well 
as  the  Oak  Hall  clothiers.  I  take  pleasure  in  reproducing  two  recent 
advertisements  from  the  two  latter  concerns  : 

Irish  Frieze  Ulsters. 

Genuine  Irish,  mark  you  ! 

Made  by  Hill,  of  Lucan,  and  warranted  to  keep  their  rich 
furzy  colour  till  worn  out. 

Large  comfort  collar,  honest  tweed  lining,  silk  back  and 
sleeves. 

Made  with  the  fashionable  double  stitched  seams,  and 
equal  in  every  respect  to  $25.00  custom  made,  or  your  money 
back. 

fit-reform  price '■ $15.00 

Winter  suit  of  Irish  tweed,  with  that  iron  wear  and  robust 
appearance  which  have  made  this  material  a  favorite  with  men 
of  calibre  and  sober  sense. 

Made  to  order  at  your  tailor's  leisure,  these  would  cost 
you  $22.00  to  $25.00. 

Ready  to  wear  in  "  Fit-reform  " $15  00 

Good  honest  tweeds  from  Canadian  mills,  sold  candidly 
for  what  they  are — the  best  goods  for  the  price  which  can  be 
purchased,  $12.00  and  $10.00  per  suit. 

Your  money  back  if  dissatisfied. 

The  Fit-reform   Wardrobe, 

22    King   St.    W.   (Manning  Arcade)   Toronto. 

The   Kennedy  Co.,  Limited, 

Montreal    -    Toronto   -   Winnipeg. 
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Are  you  still  wedded 


TO  THE 
OLD  MAKES 


or 


have  y 


ou 


AN  OPEN  MIND? 

If  you  are  always  on  the  alert  for  a  good  thing; 
if  you  want  a  really  effective  and  magnetic  business- 
bringer,  you  will  be  interested  in  our 


»\^AAA^A^A^V\AA^^AAAA^AA^AAA^A^AA^AAVWA^^AVVVVVViA^ 


CORSETS 
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We  are  very  busy  making  these  goods.  No 
short  time  for  our  workpeople.  What  does  this 
mean  ?  It  means  that  our  business  policy  of  pro- 
ducing first-class  and  reliable  goods  at  reasonable 
prices  is  the  right  one.  We  stamp  our  Trade  Mark 
(as  above)  on  our  goods.  We  thus  pledge  our  repu- 
tation as  to  the  excellence  of  our  manufactures. 


M  lAllX  AllUUIVlQli  I  \i  our  trade  policy  thus  spells  success;  if 
we  are  always  busy  handling  these  goods,  why  not  you  ?  You  cannot  stand 
still  in  your  Corset  department.  The  world  won't  let  you.  The  old  makes 
of  Corsets  have  answered  your  purpose  for  years,  no  doubt,  but  it  is  time 
now  to  try  the  magical  effect  of  introducing  these  bright  and  beautiful 
P  &  S  Corsets.  There  is  a  big  trade  in  front  of  you  for  these.  Write  us 
for  prices  and  full  particulars. 

W.  PRETTY  &  SON,  Ipswich,  Eng. 


62 


THE  -:-  DRY  -:-  GOODS 


REVIEW. 


Fall  and  Winter 
Underwear 

We  manufacture  everything  your  customer  can  ask  for  in 

INFANTS',  GIRLS' 
and  BOYS' 
LADIES'  and  MEN'S 


VESTS  .  . . 
DRAWERS 
COMBINATIONS 


Our  Full-Fashioned  Underwear  bears  our  label,   "  TURNBULL'S." 


THE  C.  TURNBULL  CO., 


Established  1859. 


GALT,  ONT. 
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£§^  BRAND 


TIGER      ■ 

TRADE  MARK 

Made  in  sizes  from  20  in    to  46  in. 


Unexcelled  for  Durability.  Style  and  Finish. 

Dealers  can  assort  their  stocks  at  any  season 
of  the  year. 
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Cbc  Gait  Knitting  Co. 

6alt,0nt. 


RETAIL     ONLY. 


, .............^....,....„..fttv  M> 


THE 


Do  You  Know 

EVER-READY 


LINES 


An  Acquaintance  will  be  Interesting. 


EVER-READY  DRESS  STAYS 

Recent  improvements  make  them 
what  you  want-  the  very  best. 


EVER-READY  DRESS  BINDING 

A   new   and   durable   kind  :    of  a  quality 
and  at  a  price  (D?^'J?0  )    hat  will  please. 


EVER-READY  CHILD'S  WAISTS 


To  retail  at  2  5  cents  each. 
You  make  40%  profit,  too. 


If  you  have  not  seen  them  write  for  samples. 

JHE  EVER-READY  DRESS  STAY  Q0. 
WINDSOR,  ONTARIO. 


Gloves 


...AND 


flittens 


BERLIN,    ONT. 

The  most  up-to-date  manufacturing  town  in  Canada. 

You   will    not   regret   Buying 
W.  Cairnes  &  Co.'s 

GLOVES   AND    MITTENS 

Everybody  should  have  them. 

Right  in  quality  and  price. 

Let  US  fill  your  orders. 

Importers,  stop  and  think  I 

None  should  miss  seeing  our  samples 

"  THE  MAPLE  LEAF— OUR  EMBLEM  DEAR,"  appears  on  each   button. 


W.  CAIRNES  &  CO. 


Manufacturers 


BERLIN,  ONT. 
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Stands  4-ft    -l-in.  high. 


F.  &  E.W.  Kelk 


1  >wv//-3 


76   YORK   STREET 


.Nearly  opposite  side  entrance  of  Rossin  House. 


T 


O  those  looking  for  special  snaps.  For  December,  only,  we  will  clear  out  balance 
of  our  large  and  well  assorted  stock  to  make  room  for  Spring  Goods.  When 
we  say  "clear  out,"  we  mean  it  !      PRICE  is  the  thing  which  does  the  clearing. 

Those  who  call  will  buy,  as  the  goods  must  go.      Parties  looking  for  very  special  lines 

can  get  them. 


The  Greatest  Window  Attraction  in 
the  World. 


DOLLS 

GAMES 

PURSES 

TOYS 

ALBUMS 

PIPES 

CHINA 

Celluloid  Cases 

SLEIGHS 
HOCKEY 

Rocking  Horses 

Leather  Goods 

"  Tell  me,  proud  sir,"  the  maiden  said, 
"  Why  such  bold  carriage  of  the  head  ? 
Is  it  because  a  heart  at  rest 
Beats  calmly  under  a  faultless  vest  ?  " 


ttfja, 


Goods  we  sell  to  fit— fit, 
Those  we  say  wear— wear. 
In  fact,  they  must  do 
Both  before  we  offer  them  to 
you. 


,^tjrf, 


We  can  supply  the  demands 
of  your  trade,  whether  it  is  for 
fine,  moderate  or  low-priced 
furnishings. 

And  we  are  on  the  spot  to  cater 
To  immediate  wants  of  westerners. 


WINNIPEG 
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Boys'  Reefers 

Our  Boys'  Reefers  embody  the  top  notch  of  style  and 
durability. 

Reefers  are  now  in  season. 

Our  stock  is  complete.  The  reefers  are  comfortable, 
and  the  boys  like  them.  The  very  best  are  made  of 
Whipcord  and  fine  English  Worsted  Serge. 

Whipcords 

for  ages  4  to  7,  $5°o 
for  ages  8  to  10,  $5.50 
for  ages  11  to  13,  $6.00 
for  ages  14  to  16,  $6.50 

Worsted  serges 

for  ages  4  to  10,  $4-5° 
for  ages  n  to  13, 
for  ages  14  to  18, 


.00 
.00 


Close  favorites  to  the  Whipcords  and  Worsted  Serges  are  : 
Blue   Naps 

for  ages  4  to  9,  $3.00,  $3.50,  $4.00 


for  ages  10  to  13, 
for  ages  14  to  16, 


,-5°.  i?4-°°.  &4-5°l 
•°°.  54-5°.  $5-°° 


Frieze 


for  ages  4  to  10,  535°  and  $4. 00 
for  ages  11  to  13,  $4.00  and  $4.50 
for  ages  14  to  16,  j>5.oo]and  go. 00 

Fancy  Chinchillas 

for  ages  4  to  10,  $3.00,  $3.50,  $4.00 

Domestic  Serge 

for  ages  4  to  10,  $2.00  to  $2.50 
for  ages  n  to  15,  $2.50  to  $4  00 

OAK    HALL  CLOTHIERS 

115,  117,  119,  121  King  St.  E.,  Toronto, 

Opposite  St.  James'  Cathedral. 


Dealers  in  clothing  or  in  any  other  line  of  goods  will  find  these 
two  advertisements  models  of  proper  display,  brevity  and  force.  If 
I  am  not  mistaken  my  old  friend  Kennedy  is  responsible  for  the 
"  Fit-reform  "  ad. 


«-i5*  «cS*  *& 


Ladies  and  Gentlemen, 
We  Offer  You 

Ties  of  great  beauty,  attractive  shapes  and  latest  styles 

for  Ladies. 
Ties  in    new    makes,    colors,    qualities    and    kinds  for 

Gentlemen.     And 
lies  both  useful,  stylish  and  ornamental  for  Youths  and 

Maidens. 

Attention  is  also  directed  to  our  new  Shirt  Waists, 
Wrappers  and  Parasols,  every  article  of  which  is  as  it 
should  be,  and  a  certain  and  positive  bargain  as  well. 

W.  F.  LATIMER. 


The  foregoing  is  an  advertisement  which  has  some  good  points 
about  it,  but  which  is  lacking  in  one  great  essential  in  good 
advertising.  It  does  not  tell  the  price  at  which  these  ties  of  great 
beauty,  attractive  shapes,  latest  styles,  new  makes,  both  useful  and 
stylish,  as  well  as  ornamental,  may  be  bought.  This  ad.  of  Mr. 
Latimer's  appeared  in  a  recent  issue  of  a  Gananoque,  Ont.,  paper. 
What  this  advertisement  lacks  is  seriousness  and  earnestness.  I  ^ 
don't  believe  that  it  sold  many  ties. 


ENGRAVINGS    FROM    PHOTOGRAPHS. 

PRACTICAL  HINTS  GIVEN   BY   A  QUALIFIED  MAN. 

THE  REVIEW  olten  receives  photos  for  reproduction,  which, 
from  one  cause  or  another,  will  not  give  satisfactory  results. 
The  best  engraver  cannot  make  a  good  cut  from  an  unsuitable  or 
inferior  photograph  any  more  than  the  best  of  printers  can  obtain 
good  work  from  a  badly  made  engraving.  So  much  time  and 
annoyance  would  be  saved  if  advertisers  would  send  the  right  kind 
of  photo  in  the  beginning,  that  The  Review  has  obtained  the  fol- 
lowing hints  from  Mr.  James  W.  Bolton,  of  The  Standard  Engraving 
Co.,  of  Montreal,  who  has  given  the  matter  considerable  thought, 
which  should  assist  readers  who  have  little  knowledge  of  engraving: 
The  photographs  from  which  the  best  results  can  be  obtained  by 
the  half-tone  process,  which  is  simply  a  reproduction  on  copper, 
are  the  old-fashioned  albumen  prints,  of  a  strong  brown  or  dark 
purple  tone.  Bromide  or  platinum  prints  are  grey  and  lack  con- 
trast, and,  therefore,  are  difficult  to  work  from  and  unsatisfactory 
in  the  end.  A  good  engraving  cannot  be  made  from  a  poor  photo  ; 
the  latter  can  be  improved  by  retouching,  but  it  is  better  to  have  a 
good  photo  at  the  start,  one  that  is  sharp  and  strong,  with  all  de- 
tails showing  clearly  and  a  good  contrast  between  the  lights  and 
shadows.  A  half-tone  plate  enables  the  printer  to  produce,  as 
nearly  as  possible,  the  various  tones,  from  light  to  shade,  as  they 
appear  on  the  photo.  Details  which  are  faint  or  indistinct  on  the 
photo  are  lost  in  the  reproduction.  There  is  always  a  certain 
amount  lost,  as  a  natural  result  of  the  process,  but  a  weak  photo 
loses  a  good  deal  more  than  a  strong  one.  While  an  unmounted 
photo  can  be  reproduced,  it  is  always  better  to  use  one  that  is 
properly  mounted. 

A  DECISION  OF   COMMERCIAL    INTEREST. 

There  was  an  interesting  case  at  the  sitting  of  the  High  Court 
in  Ottawa,  Nov.   19,  Mr.  Justice  McMahon  presiding. 

It  was  Molsons  Bank  vs.  I.  Watson,  an  action  in  which  Mr. 
Wyld,  for  the  plaintiff,  moved  for  an  injunction  restraining  Watson 
from  distributing  money  procured  at  the  bank  on  a  cheque.  Mr. 
Latchford,  for  Watson,  consented  to  let  the  motion  be  turned  into 
one  for  judgment,  and  it  was  thought  necessary  to  proceed  further 
with  the  case.  The  cheque  in  question  was  received  from  War- 
rington &  Co.,  of  Montreal,  on  Molsons  bank  at  that  city.  Wat- 
son, however,  cashed  the  cheque  at  the  Ottawa  branch  of  the  bank. 
In  the  meantime,  Warrington  &  Co.  had  become  insolvent.  The 
bank  then  took  action  to  restrain  Watson  from  distributing  the 
money  and  to  recover  it. 

The  judge  held  that  Watson  had  not  sold  the  cheque  to  the 
bank,  but  had  handed  it  to  the  bank's  agency  for  collection  ;  and, 
as  Watson  had  endorsed  the  cheque,  he  was  liable  for  the  amount 
of  money  procured  from  the  bank. 


Efforts  are  being  made  to  float  a  company  to  operate  the  Brant- 
ford  wincey  mills,  which  have  stood  idle  since  the  Dominion  Cotton 
Company  got  control  of  the  property.  Mr.  Fred.  Wiley,  of  Paris, 
who  so  successfully  managed  the  Paris  wincey  mills,  will  take 
stock  and  will  probably  manage  the  concern.  The  applications  for 
stock  are  said  to  be  very  encouraging. 
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Ladies' 

Vests 


We  have  just  received 
300  dozen  Ladies'  Vests. 
This  is  the  last  lot  we 
shall  have  this  season. 


LETTER   ORDERS   WILL   BE 
PROMPTLY   FILLED. 


A.  B.  BOAK  &  CO. 


HALIFAX,  N.S. 


IrVM  Umbrella  Co. 

^^  l.IlUIITRn 


3 


LIMITED 


* 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


C 

20  FRONT  STREET  W.,    TORONTO 


& 


FINEST 

and 

BEST 


MOCHA 

and 
NAPA    BUCK, 

Etc. 


SPECIAL 

RAILROAD 
and  MINERS' 

GLOVES 


W.  J.  CHAPMAN 


HARRIS  &  CO. 


Rockwood,  Ont. 


Manufacturers  of 


S^ffS*  nil1   WWW 


Harris'  6/4  Friezes,  and  special  lines  of  Tweed 
Suitings  and  Costume  Cloths,  also  Woolen 
yarns,  all  made  from  pure  wool  only. 


E.  J.  DIGNUM  &  CO. 

27  Melinda  Street,  -  -  TORONTO 


Sole  Selling  Agents. 


H6 
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ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  Agents 

MONTREAL  and  TORONTO 


Corsets  Without  Whalebone. 

Invented  by  a    Doctor. 

Our  Corset,  "  Nature,"  fills  a  gap  existing  since  the  invention 
of  the  Corset.  No  more  internal  troubles,  no  more  infirmities 
caused  by  the  ordinary  corset. 

The  numerous  testimonials  and  orders  which  reach  us  from 
every  side  are  an  evident  proof  of  its  great  value. 

We  have  a  special  pattern  of  this  Corset  for  ladies  troubled 
by  an  excess  of  fat  at  the  abdomen,  and,  moreover,  this  trouble 
is  overcome  by  the  usage  of  this  Corset,  which  is  for  sale  by  the 
MONTREAL  AGENCY  CO.,  MONTREAL. 

This  Corset  is  made  and  sold  by  the  "  PARISIAN  CORSET 
CO.,"  of  Quebec,  already  renowned  through  the  celebrated  P.  C. 
Corset. 

DRY  G00DS--wes>  r°»ds  of  alHinds' 

■*■*  ■  ww  ww  Wool,  Cotton,  or  Unions 
RE=DYED  in  the  piece,  also  Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  etc. 

Mill  INFPV      Feathers,     Silks,     Velvets, 
HULL  111  CUT  "Ribbons,  Laces,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Dress    Goods,    Cloths,    Tweeds,    Drills,    Ducks, 
Cottons,  etc.,  Dyed  and  finished  from  the  Grey. 

GARMENT   WORK   OF  ALL  KINDS. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and  Finishers 
JOSEPH  ALLEN,  Managiog  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa. 

287  Yooge  St.,  Toronto.  47  John  St.,   Quebec. 


CONNOISSEURS  OF  CORSETS 


-        .Jt^f:  =JP„ 


pronounce  these  elegant  models  the  standard 
of  excellence  in  superiority  of  material, 
perfection  of  fit  and  stylish  shape- 
liness : 
QUEEN  MOO,  VICTORIA, 

CONTOUR,  MAGNETIC, 

YATISI,  QEBEH 

and  the  famous 
HYGEIAN    WAISTS. 
The  Best  Sellers  on  the  Market  To-day. 


UEEN'MOO 


... -.'"■" '  " 


Manufactured  by 


The  Crompton  Corset  Co.,  Limned,  Toronto,  Ont. 


THE  PRESS 

CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  busines    ^ 
or  personal   nature  of  interest  to  subscribers  in  this  department.  T 

Politicians  can  obtain  from  it  everything  the   papers  say  about  themseh' 
on  any  subject  in  which  they  are  interested.     Business  men  learn  of  new  open- 
ings  for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  $$  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 


THE  PRESS  CLIPPING 


BUREAU 

Board  of  Trade,  MONTREAL 


The  Toronto  Patent  Agency 


Limited 


CAPITAL,     -    -    $25,  OOO. 


W.  H.  Shaw,  Esq.,  President. 
Jos.  DousT,  Esy.,  Vice-President. 
J.  Arthur  McMurtry,  Sec.-Treas. 


70,  So,  Si,  S2  Confederation 
Life  Building 

TORONTO,   ONT. 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


Peerless 


Skirt  and    Waist 
Supporter. 


- 


PATENTED    MAY    1ST 


The  only  supporter  made  that  is  complete  in  itself:  holding 
the  skirt  up  and  the  shirt  waist  down,  without  the  necessity 
of  sewing  attachments  on  to  the  garments. 

The  supporter   is  concealed   by   waist  and  skirt  excepting 
small  sections  of  the  pins  which  the  narrowest  belt  will  cover. 

Sample  Orders  Solicited. 


BRUSH  &  CO. 


TORONTO 


J.  Walshaw  ^arstL  blankets  gSKSfc. 

and  Grey.     .     . 
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THE 


H.  A.  Nelson  &  Sons  Go. 


LIMITED 


63  St.  Peter 
Street 


Montreal,  Que. 

Always  carry  in  stock  a  most  complete  line  of 

Side  Combs 
Back  Combs 
Dressing  Combs 
Round  Combs 
Fine  Combs 
Barber  Combs 

This  cut  represents  one  of  the  new  lines  of  inserted 
steel  ornament  Empire  Back  Combs. 

HAIRPINS 

IN 

Horn,  Celluloid,  Rubber  and  Steel 

Write  for  samples  and  convince  yourself. 


182  and  184  Wabash  Ave. 
Chicago. 


THE 


72  Bay  Street 
Toronto. 


REGENT  MFG.  CO. 

Offer  as  a  Special  Holiday  Inducement 


THE. 


Champion 
Assortment 

consisting  of 

40  pieces 

Standard 

Quadruple 

Plated 

Silverware, 

Including  a 

$10  Graphophone 
Absolutely  Free 

for  only 

.     .     $50. 


Terms  :    2%  10  days  or  30  days  net  F.O.B.  Chicago. 

We  are  making  this  splendid  offer  to  better  introduce  our  Silverware, 
which  enjoys  a  splendid  reputation  in  the  States. 

During  the  Holiday  Season,  the  Graphophone  is  sure  to  bring  a  crowd  to 
your  store.  There  will  be  no  difficulty  in  selling  such  a  small  lot  of  Silverware 
and  thus  create  a  constant  demand  for  this  line  of  goods. 


Use  the     Derby  Link,"  No.  2 


Patent  Applied  For. 
FOR  ALL  CUFFS 


Use  the  New  "Star"  Cuff  Holder 


Patented. 
For  Link  and  Plain  Cuffs. 


Keep  your  trousers  up  with  the 
Automatic"  Bachelor  Button 


The  New  Automatic 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers   Everywhere. 


NO 

NEEDLE 

REQUIRED. 


Patented  June  5,  1894. 


To  unlock  button  simply  raise  Ihekey 


U.S.  Patent  June  5,  1894.     Eny.  Patent  No.  11,630. 


J.  V.  PILCHER  &  CO., 

Sole  Manufacturers  LOUISVILLE,    KY. 


The  Folded  Paper  Carpet  Lining 


1 

if 
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• 
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ALL    PAPER    AND 
A   YARD    WIDE 


<# 


IT    HAS 
NO    EQUAL 

Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chicker 

No  house  is  completely  furnished  without  this  lining  beneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes— %,  %,  %. 


We  are  the  sole  manufacturers  for  Canada.    Send  for  sample.    1* 


For   sale  by  best  Carpet    Dealers.     If  your   dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 
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FACTS  AND  FASHIONS 


By  .1  Fashion  Authority . 


Til  E  craze  for  velvet  is  stronger  than  ever,  and  this  royal  fabric 
is  now  being  used  for  entire  costumes  in  New  York.  Some 
fancy  velvet  is  used,  but  the  rich,  plain  material  is  in  greatest 
demand.  The  colors  most  in  favor  are  blues  and  purples  in  all 
shades.     The  demand  for  these  is  extremely  large. 

Gowns  that  are  not  made  of  velvet  must  be  trimmed  with  velvet 
or  velvet  ribbon.  Sometimes  the  latter  is  is  laid  on  plain  or  in 
patterns,  sometimes  in  graduated  crinkled  rows,  or  forming  van- 
dykes  from  the  waist  to  10  inches  of  the  hem.  The  ribbon  is 
always  in  a  corresponding  color,  but  black  is  the  favorite  on  colored 
goods. 

GRENADINES  AND  CREPONS  FOR  SPRING. 

The  coming  grenadine  promises  to  be  richer  in  design  than 
ever.  Some  will  have  a  velvet  cord  in  cross-over  design,  others 
have  bow-knot  patterns  and  moire  effects,  with  rich  embossed  ovals 
and  dots.  There  is  promise  of  a  large  demand  in  this  beautiful 
fabric,  which  will  be  worn  over  black,  white,  and  colored  silk 
taffeta  skirts. 

The  crepons  for  Spring  will  be  of  lighter  material,  and  will  be 
more  in  scroll  and  ribbon  bow  designs,  spread  irregularly  over  a 
plain  surface.  There  is  always  a  steady  sale  for  this  style  of  goods. 
The  crepon,  when  it  came,  came  in  to  stay. 

Nuns'  veiling,  also,  is  in  constant  demand  by  a  certain  class  of 
customers,  and  will  be  as  fashionable  as  ever  as  Spring  advances. 

Plain  cloth  gowns  are  still  trimmed  with  silk  soutache  in  elabo- 
rate patterns,  and  jetted  as  well.  These  plain  gowns  have  often  a 
plaid,  formed  flounce  and  vest,  shoulder  caps  and  cuffs  to  cor- 
respond. 

The  bolero  effect  is  much  worn.  An  imported  gown  lately 
showed  the  skirt  of  soft  woollen  material,  trimmed  with  vandyke 
of  three  rows  of  crinkled  black  velvet  ribbon  in  three  widths — one 
point  in  front,  one  at  either  side  and  one  at  the  back.  The  bolero 
was  covered  with  a  ribbon  pattern  in  crinkled  baby  velvet  ribbon, 
and  the  loose  front  and  collar  were  of  white  mouslin  de  soie, 
covered  with  a  large  geranium-red  design.  A  deep  turn-down 
collar,  of  white  and  red  brocade,  finished  the  bolero. 

Light-colored  gowns  are  trimmed  with  trellis  or  diamond 
patterns  on  skirt  and  bodice  in  i^  inch  black  velvet  ribbon,  and, 
although  this  does  not  seem  to  be  an  entirely  new  fashion,  it  is  still 
a  prime  favorite. 

The  princess  gown  is  becoming  more  and  more  the  one  to  be 
sent  out  by  first-class  houses,  the  formed  flounce  style  having  been 
taken  up  by  the  ready-made  houses.  However,  it  will  have  a  limited 
run  andean  be  worn  for  the  coming  season  with  safety. 

The  close  fit  of  skirts  will  necessitate  lightweight  goods,  and 
buyers  should  bear  this  in  mind  in  choosing  thin  materials.  These 
goods  are  mixed  with  velvet  and  brocade  to  a  large  extent,  the 
formed  flounce,  vest,  etc.,  being  all  of  the  latter  material. 

Trimming  was  never  more  varied  or  elaborate  than  at  present, 
but  the  No.  7  black  velvet  ribbon  from  plain  rows  to  true  lovers' 
knots,  reaching  from  neck  to  hem,  would  seem  to  be  first  on  the 
list. 

A    SUCCESSFUL    BAND. 

The  band  of  Court  60,  Royal  Foresters,  returned  to  Toronto 
lately,  from  Montreal,  speaking  in  the  highest  terms  of  their  recep- 
tion in  the  sister  city.     The  court,  of  which  Col.  Stone  is  the  head, 


contains  several  dry  goods  men,  and  the 
trumpet-major  of  the  band  is  himself  a  dry 
goods  man — Mr.  R.  H.  Cuthbert,  of  the 
establishment  of  Wyld,  Crasett  &  Darling. 
Mr.  Cuthbert  has  been  fortunate  in  getting 
together  a  very  efficient  band  of  thirty-four 
pieces.  His  military  experience  has  stood ^K 
him  in  good  stead,  he  having  served  under  Col.  O'Brien  in  the 
North-West  Rebellion,  as  bugle-major  of  the  35th  Batn. ,  beingalso 
attached  to  the  Queen's  Own  for  eight  years,  and  the  members  of 
the  band  being  composed  chiefly  of  ex-members  of  the  three 
Toronto  regiments.  They  took  first  prize  in  competition,  during 
the  Toronto  Exhibition,  for  marching  music,  and  at  several  places 
they  have  visited  have  aroused  much  enthusiasm.  Montreal  gave 
one  of  their  best  receptions  to  the  visiting  band,  the  affair  con- 
cluding with  a  ball  at  the  Windsor  hotel. 


WINTER     EVENINGS. 


Those  who  wish  to  combine  pleasure  and  business  in  reading 
can  do  so  by  ordering  the  illustrated  catalogue  of  The  Alaska 
Feather  and  Down  Co.,  Montreal,  which  has  just  arrived  from  the 
press.  From  a  publisher's  standpoint,  it  is  one  of  the  handsomest 
pieces  of  work  recently  published,  and  the  reputations  of  the  com- 
pilers are  warrant  that  the  contents  are  as  truthful  as  the  outside 
appearance  is  attractive.  The  book  tells  about  the  modern 
improvements  in  bedding,  and  the  changes  which  the  lapse  of  time 
has  wrought  in  that  department  of  human  industry.  To  all  dealers 
who  handle  bed  quilts  and  comforters,  or  pillows  and  cushions,  the 
catalogue  must  also  be  an  aid  in  obtaining  bedding  contracts  from 
institutions,  hospitals,  schools  and  boarding-houses.  The  book  is 
sent  to  the  trade  free,  on  application. 


FOR  ROOFING 

Sidings,     Ceilings, 
Arches,  etc. 
Always  specify  .  .  . 

"Owl"  Brand 
Corrugated  Iron 

and  be  sure  of  satisfaction. 

We  make  any  gauge,  and  any  sized  sheet  up 
to  120x33  in. — Galvanized  or  Painted — Straight 
or  Curved. 

Note    that    our    Corrugated    Iron  is  pressed,    J 
not  rolled — the  corrugations  are  all  uniform,  htting 
squarely  both  at  ends  and  sides  without  waste. 

It  is  always  reliable — entirely  free  from  pin 
holes,  scale,  or  other  defects. 

Let  us  know  your  requirements. 


METALLIC  ROOFING  CO.,  Limited 

1176  King  St.  West,  TORONTO. 
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NOTHING  DECEPTIVE 


ABOUT 


Patent  Roll  * 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "  North  Star  "  and  "Crescent"  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


SYSTEMATIC 
SAVING 


«^*       <j£       «^6       <J£ 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection  for  his 
family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by  himself  in  his 
old  age.  The  Policies  are  absolutely  free  from  conditions,  and  contain  liberal 
privileges  as  to  Extended  Insurance,  Cash  Surrender  and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,  Toronto, 
or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director 


Pat.  July  27th,  1897 


SPRING  SEASON,  1899 

The  P.  &  P.    Hook  and  Eye  Buckle  for  belts  is  the  only  safe  device  in  existence  which  locks  and 
unlocks   instantaneously  and   simply,    and  is  absolutely,   entirely  and  completely  new  in  every  feature, 
^   nothing   resembling   it   in    the   remotest  way    in   a   lady's  or  gentleman's  belt  having  ever  before  been 
goffered  to  the  trade. 

Its  construction,  though  novel,  is  substantial,  and  so  simple  that  it  requires  no  explanation  as  to  its 
workings.    Made  in  all  classes  of  leather  and  at  a  range  of  prices  starting  from  the  cheapest  to  the  best. 
No  buyer  can  intelligently  organize  a  line  of    Belts   for    the   SPRING   SEASON  of   1899,   without  giving 
this  article  the  strongest  consideration. 


Canadian  Branch  in  charge  of 

♦ 

MR.   F.   H.   CRAGG 

11  and  13  Front  St.   East, 
TORONTO      -      -      ONTARIO 

t 

X 

Manufactured   exclusively  by  ... 

SCHEUER  &  BROTHER 

Cor.  Canal  and  Qreene  Sts.  NEW  YORK  CITY,  U.S.A. 
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Hamilton 
Cotton  Co. 


HAMILTON 


We  are  now  manufacturing  a  complete 
range  of        .... 


CHENILLE  CURTAINS 

and 

TABLE  COVERS 

In  new  and  attractive  designs. 

FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent" 


W.  B.  STEWART 

20  Front  Street  East,  TORONTO. 


Window 
Shades 

(WHOLESALE) 

Plain,  Dado,  Laced  and  Fringed 
Window  Shades. 

Oar  specialty  is   "PIECE    GOODS." 
30-yard  lengths,  all  colors  and  widths. 


THE 


fiugman  UJindowSbadc  Co. 


Manufacturers, 


120  and  \22  William  Street 
MONTREAL.  j*  jt  * 


A14/Z.    ORDERS    receive  prompt  attention. 


Suspenders 


.  .  and 


Buttons 


C.  K.  HAGEDORN,  Manager. 


X  t 

♦♦♦♦♦♦♦♦♦♦♦♦♦"♦"♦"»♦♦■»♦♦ 


TRADE 

BERLIN 

MARK 


♦♦♦♦♦♦  ♦♦♦♦♦♦♦♦♦♦♦+-»♦♦ 

:  : 

"We  Fear  Nae  Foe." 


Fall  Samples  now  on  the  Road. 

We  are  again  showing  a  beautiful  assort- 
ment of  choice  values  which  we  feel  confident  will 
meet  the  requirements  of  the  trade. 

We  would  respectfully  solicit  a  mail  order,   f 
if  not  already  on  our  ever  increasing  list  of  customers. 


Try  us. 


We   are  noted  for  filling  orders  promptly. 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 
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NOVA    SCOTIA    WOOL 

is  noted  for  ils  soft,  kindly  "  feel,"  and  as  nothing  but  this  Dative  stock 
in  its  absolute  purity  enters  into 


OXFORD 
*TWE£DS 


and 
Homespuns 


you   have   one   of  the  secrets  of  our  success.     Spring  '99  styles   are   selling 
rapidlv.      Early  orders  secure  early  attention.     (We  find  business  booming.) 

Oxford  Mfg,  Co,,  Limited,  Oxford,  N.  S. 

Represented   by  ■ 

HUTCHISON,    NiSBET  &  AULD,  Toronto  Agents.      T»HN    Ranton, 
Fort  William  to  the  Pacific.      W.  G.LUKER&  Co.,  Victoria,  B.C. 


Fac=5imile  of  label  on  our  regular  goods. 


we  guarantee  material  used 

to  be  prepared  cotton 

Absolutelv 

PURE,  SWEET  andCLEAN 

SOLO   TO  THE  TRADE  ONLY 

Hamilton.Ont 


Bustles 

Full   range  of  new  shapes. 

THE  IMPERIAL 
HIP  PAD. 

The  latest  novelty. 


Sample  Orders  Solicited. 


Brush  &  Co.     -     Toronto 

COTTON  BATTING. 

m New  Goods  :=:  Pure  Goods. 

DiamOfld-No.  i  Quality 
CryStal-No.  2  Quality 

SnOWflake-No    3  Quality 

In  8  oz.  and  16  oz.   Rolls  and  nicely  folded.     Try  our  3rd 
Quality  "Snowflake"  for  a  low-price  grade  and  good  seller. 

TORONTO  COTTON  BATTING  CO. 

99  Niagara  St.,  TORONTO. 


) 

> 

a 

i 


The  Perfect  Light 
for  Stores. 

ENCLOSED 
ARC  LAMP! 


For  all  Circuits, 
Indoors  and  Outdoors. 

100  hours'  light  with  One 


Carbon. 


Ornamental  Casings 


ofSLTt'^p.     of  various  designs 

Write  for  our  BOOKLET  on  store  and  store- 
window  lighting,  free. 


Canadian  General  Electric  Co. 


Branch  Offices  : 
Montreal,  P.  Q. 
Halifax,  N.  S. 
Winnipeg,  Man. 
Vancouver,  B.  C. 
Nelson,  B.  C. 


Limited 


Head  Office,  TORONTO,  ONT. 

Factories,  PETERBORO',  ONT. 


p«  cloth  Chart 


V&J 


Will  measure  all  piece  goods   and   ribbons    quickly  and    accurately  without 
unwinding.     Write  for  particulars. 

Works  just  like  a  Lumberman's  Board  Rule,  just  as  simple. 

In  use  throughout  the  United  States,  in  Canada,  in  England  and  South  Africa. 

A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  checking  invoices. 


Canadian 
Agent : 


E.  T.  JOSELIN 

33  Melinda  St.,   Toronto,  Ont. 


Manufacturer : 
A.  E.  Putnam,  Milan,  Mich. 

Canadian  Patent,  June  25,  '97. 


RIGHTS    FOR    SALE. 
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HOTELS  FOR  COMMERCIAL  MEN 

Halifax,  N.  S Halifax  Hotel 

"      Queen  H  otel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

•'     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

"  Walker  House 

Winnipeg Leland 

Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


BELLEVILLE 
BUSINESS 
COLLEGE. 


ESTABLISHED 
1889. 


Students  have  a  larger  earning  power  who  acquire  the  following  lift 
preparation   tinder  our  efficient  system  of  training.    It  has  no  superior^ 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AND 

MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


1.  Bookkeeping, 

2.  Shorthand, 

3.  Typewriting. 


4.  Telegraphy, 

Commercial  and  Railway  Work, 

5.  Civil  Service  Options. 


Students  may  commence  Telegraphing  on   the   1st    <*f  l-ucIi   month,  and  the 
other  departments  at  any  turn-. 

Address  :  J.  Frith  Jcflers   M.  A 

Belleville,  Ont.  Principal. 

Special  Christmas  Excursion 

Across  tin-  Ocean  by  toe  splendid  Beaver  Line  Passenger  Bteamahlp 

TONGAR/RO 

Sailing  from  ST.  JOHN,  N.B.  for  LIVERPOOL 

Tuesday,   December  6th 

On  arrival  of  the  Canadian  Pacific  Express  fiom  the  West,  due  at  i  p.m.  NO 
CATTLE  CARRIED.  Passengers  booked  through  from  all  points  in  Can- 
ada to  British,  Irish,  Scandinavian,  Finnish  and  Continental  Points. 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


AT    VERY    LOW     RATES. 

FIRST  CABIN,   St.  John,  N.B.  to  Liverpool 

SECOND  CABIN,  St   John,  N.B.  to  Liverpool  or  London         

STEERAGE,    to   Liverpool,    London,    Londonderry,    Belfast.  Queenstown 

Glasgow ...  

Enquire  for  further  particulars,  and  before  booking  elsewhere,  to 

Montreal 


S50  OO 
35  00 


23   50 


D.  W.  CAMPBELL, 


Beaver  Line  Steamships 


Our  Representatives  are 
now  on  the  road  with  the 
finest  line  of  Samples  of 
Wall  Paper  ever  produced. 
Wait  and  see  them 
before  placing  your 
orders. 


Our  line  comprises 
from      the      cheapest 
Brown  Blanks  to  the 
finest  Embossed  Gilts, 
also  Ingrains  with 
Ceilings  and  Bor- 
ders to  match. 


MONTREAL  WALL   PAPER    FACTORY 

COLIN     MCARTHUR     &     CO.  .OSO  Notre  Dame  St. 


Montreal. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 


Absolutely   No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


iLtULOlJP       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-^  l7'/2ln. 

Front        I  '/8    In. 
Back.     I      In. 


VULCAN  TITAN. 

Sizes  13  12  18  '/2  In.  Sizes  l3'/2^20  In. 
Front  i  v*  in.  Front    2  Vz   In. 

Back  I  Vs.  in.  Back    2 '/«  In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


ROYAL 

Sizes  12/2  L02O    In, 
From  l^a   In. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^^^^^^^^^^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


F.XCELSIOR. 


■B5  8T_°lll'2ln. 
IDTH  3  1/2  In. 


The  Celluloid  Company 


FIFTH   AVE. 

Sizes  9!/2lPII/^|n. 
Width  3^2 In. 


Basement  100  Feet  Long. 

Lighted  by  Luxfer  Prisms* 


Basement  100  Feet  Long. 

Lighted  by  Ordinary  Glass* 


Why  Not   Make   Use   of  the  Valuable  Space  in  Your  Basement? 

Visitors  are  invited  to  examine  the  Basement  at    the  Warehouse  of  the 

LUXFER  PRISM  COMPANY,  limited 

58  Yonge  Street,  .  .  Toronto. 


To  the  Trade 


ESTABLISHED 
1849. 


WISDOM 

in  obtaining  the  most  salable  goods  at  right  prices  is  a  feature 
of  our  business  well  known  to  the  Canadian  Trade.  At  this 
season  of  the  year,  when  so  many  are  looking  for  something 
suitable  for  Christmas  Presents,  customers  will  be  pleased  to 
know  that  our  stock  of  fancy  goods  at  present  is  equal  if  not 
superior  to  any  that  we  have  ever  shown  in  the  past. 

STRENGTH 

to  act  in  the  markets  of  the  world  by  the  power  of  capital  and 
force  of  experience  ensures  to  us,  at  all  times,  value  in  every  de- 
partment that  contribute  largely  to  our  success  in  holding  the 
customers  we  have  and  constantly  adding  new  ones  from  every 
Province  of  the  Dominion.  During  the  year  that  is  now  drawing 
to  a  close  this  has  been  in  greater  evidence  than  ever  heretofore. 

BEAUTY 

which  is  always  pleasing  to  the  senses  of  sensible  people,  is  a 
pre-eminent  feature  of  the  design,  texture  and  color  in  our 
stocks  of  Silks,  Dress  Goods,  Carpets,  Housefurnishings,  Fancy 
Goods,  Men's  Furnishings,  Suitings,  Trouserings  and  Woollens 
(of  all  kinds);  Hosiery,  Gloves,  Haberdashery,  Linens  and  Cot- 
ton Goods.  Thanking  you  for  your  confidence  in  the  past 
and  soliciting  a  continuance  of  the  same 

WE  GREET  YOU 

^hrisimas  Greetings 


WITH 


John  ffiacdonald  &  Co.,  w"=;xr  Toronto 


